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GOLLINS

The six-time
Grammy Award winner

presents 16 of his all-time best songs

collected together on the
appropriately entitled new album

HITS

includes
Another Day In Paradise
Easy Lover
You Can’t Hurry Love
Two Hearts
| Wish it Would Rain Down
Against All Odds
Something Happened
On The Way To Heaven
Separate Lives
Both Sides Of The Story
One More Night
Sussudio
Dance Into The Light
Groovy Kind Of Love
In The Air Tonight
Take Me Home
and the new single
True Colors
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" Industry Wary As
" Wave Df Portable
| MP3 Players Looms

BY DCUG REECE

LOS ANGELES—Depending
on which side of the MP3 debate
one falls on, there are some
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exciting—or threatening—

| @mani |m

developments afoot in the con-
sumer electronics industry. The
moves are aimed at making dig-
itally downloadable songs as
common at the beach or in sub-
| way cars as they currently are
’ (Continued on page 102)

Retailers Brace For
Slow Shift To Furo

BY JEFF CLARK-MEADS
LONDON—Retailers like to see the
color of consumers’ money. But no-
body quite knows what to do if
consumers don’t like the color of
the money they are using.

“The euro will be so unfamiliar
to people that they will be fright-
ened to use it,” says John Clark,

(Conlinned on page 100)

i Jive Artist
R. Kelly Readies
2-CD Set ‘R.

Seo Page 41

Hot 100 Turns 40!

BY FRED BRONSON

LOS ANGELES-——Anyone who
opened the Aug. 4, 1958, issue of
illboard and turned to page 32

ing for the first time sales and
airplay information into one list,
along with popularity on the
nation’s jukeboxes. Forty years

was in for a big sur- later, the Hot 100 is
prise. Spread over two ,s’i recognized around the
pages was a brand- | /" § Years of | world as the most ac-
new feature, The Bill- T curate, most authorita-
board Hot 100. Top- | The tive weekly tabulation
ping this new chart TOp of the most popular
was Ricky Nelson’s singles in the United
“Poor Little Fool,” giv- CELEBRATING | States. Thousands and
ing the star of the | THE HISTORY OF | thousands of people
weekly TV series “The BILLBOARD’S who work in the music
Adventures Of Ozzie HOT 100 business rely on it, but
And Harriet” his very it’s also carefully per-

first No. 1 hit. In the column
that read “Weeks On Chart,”
every title had the same num-
ber: 1. It was a fresh start for
the pop singles survey, integrat-

used by legions of chart fans
who keep close tabs on the ups
and downs of the nation’s most
popular titles.

(Contivaed on page 29)

Ghart Ghanges Pondered

BY GEOFF MAYFIELD

LOS ANGELES—In the first 20
years of its existence, and even
during many weeks in the '80s, the
top 10 of the Hot 100 Singles
chart, which debuted

in 1958 (see story,

above),
counted on to pro-

vide an eclectic menu of platters
from all popular formats. Two
guiding forces ensured the vari-
ety: A broad spectrum of songs of
all stripes were available in the
local record seller’s bins, and top
40 radio—untainted by research
and segmentation—worried only
about whether a song was popular
and not how an artist might be

classified. A Johnny Cash song
might lead to a rock’n’roll song,
followed by a Motown hit that set
the stage for a silly novelty song
or pop ballad.

But, on the way to

the new millennium,
could be CHART ANALYSIS things changed.

An increasingly
competitive radio market, pressur-
ized by the telecommunications
deregulation that was brought on by
Reaganomics, forced programmers
of' all formats, including those in top
40, to slice and dice music into
increasingly narvow directions.

At the same time, the economics
of selling singles and concerns
(Continaued on page 105)

Anoushka Shankar
Gontinues Sitar
Legacy On Angel

BY BRADLEY BAMBARGER
NEW YORK—It’s traditional
for great masters of Indian clas-
sical music to pass on their art
to specially selected students.
While these students are often
the progeny of the gurus, it’s
definitely not traditianal for
them to be female.
But then, Anoushka Shankar
is exceptional.
(Contined on paye 101)

RIAA Adjusts GO Plant
Anti-Piracy Guidelines

BY PAUL VERNA
NEW YORK—In response to com-
plaints by sampling act Negativland,
the Recording Industry Assn. of
America (RIAA) has amended its
piracy-prevention guidelines for CD
manufaeturing plants. Whereas the
(Continuved on puge 102)

Madonna Is
Big Winner At
MITV Awards
See Page b

rou
S |

duncan sheik

Grammy nominated for the hit “Barely Breathing”

* 55 weeks on the Hot 100

humming

IN STORES OCTOBER 6

&
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* 4th longest running single in chart history

He follows up his self-titled gold debut album with

the new album featuring the first single
Bite Your Tongue
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Martin Sexton’s Spiritual America

Martin Sexton has found that before one declares that faith is
the answer, it's best to first discover the question.

“It’s been a long time since I've been a Catholie,” says the fervent
singer/songwriter, whose commanding major-label debut, “The
American,” is due Oct. 6 from Atlantic Records. “When I was a kid
living at home, my family would say 10 decades of the rosary each
night—a decade is an ‘Our Father,” 10 ‘Hail Marys,” and a ‘Glory Be
To The Father'—and my mom would hold the rosary as we would
chant them off every night between supper and dessert.”

While Sexton feels that he’s outgrown the dogma and the ritu-
al of the religion he was raised with, its influence is so strong that
it inspired his favorite song on “The American.” An allegorical
tale of a search for purpose and meaning, “My Maria” is based on
an incident from his childhood in Syracuse, N.Y.

“It’s a real story,” he explains, “about my old parish, Our Lady
of Lourdes, and a preacher there who wanted to take down a stat-
ue of Mary in the church. This man, the pastor of the parish,
resented the statue and didn’t want it so prominently placed in
the church because he felt it was a distraction from
the Holy Trinity. In the song, she is gone, and I'm
lamenting that. To give it a little drama, I don’t
allude to the fact that the parish rose up against
this and the people won out in the end.”

What provides the song’s greatest drama, how-
ever, is Maria’s ability to accept and forgive any
scorn or sacrilege expressed in her presence, par-
ticularly the willful disregard of a delinquent altar
boy: “In your glance/Recall my shady days of
youth/Stealing altar wine and microphones/Not so
blindly fueling my need/As rock and roll fueled my
dreams . . . /Back then you saw me as this child/In
great need of the wildest sin/How sweet your grace
I stumbled in.”

As he reflects on the odd allure of the banished
religious icon, the song’s author has become a
busker singing in the streets: “I know you see the
silence on the sidewalk/And the anger in the
street/All the voices of these children coming up to

—_’—

TO MY

by Timothy White

thee/I see now why you called me near/Maria my song can you
hear . ../I sing for my Maria.”

But the miracle of “The American™ and its artistic victory isn't
merely in its ability to convey the cogent emergence of the finest
new male singer/songwriter of recent memory, but also in its excel-
lence in showeasing a vocalist of amazing proficiency and sensual
conviction.

“He didn't make a big point of it going into the project,” says
producer Danny Kortchmar, “but Martin made it clear almost im-
mediately that his incredible vocals were the best musical in-
struments on the album. Every note is his! On ‘My Maria,” he did
all the church choir backing vocals in about 10 minutes, and then
he sang the solo that sounds exactly like an electric guitar. On
other songs, he came out with three-part harnwonies that sounded
like the Sons Of The Pioneers and a solo yodel that was perfectly
in piteh. Most phenomenal of all is when he sings like this in live
shows. He stops the clock, and you can hear a pin drop in the
largest audience.”

“Basically,” says Sexton, who sheepishly con-
firms that people have come to him with tears in
their eyes after his concerts, “I think it’s still pos-
sible to communicate feelings and ideas with musie
that you can't get out in any other way anymore in
this society.”

Sexton was born March 2, 1966, at Community
General Hospital in Syracuse and lived on South
Geddes Street. He was one of 12 kids born to Tom
Sexton, an office-equipment salesman, and his
homemaker wife, the former Ginny Corcoran. His
parents met in the neighborhood, his father “a work-
ing-class guy who served in the Navy” and his moth-
er a scion of former city mayor Thomas Corcoran.

“My father’s father, who had a rich baritone like
my dad, sang in pubs in Syracuse,” says Sexton. “As
for my other grandfather, when I got into trouble
back at Corcoran High School, which was named
for him, I'd have to go to the principal’s office and
sit under Grandpa’s portrait.” Sexton says his worst

EARS

Ilfus. Mark Summers

my feet.” And this corner troubadour wonders if

there’s a symbol left in our culture comparable to Maria, an inspi-
rational figure willing to wait patiently for people to locate the
faith in themselves that defines the beatific support she extends.

Surveying all the legends, whether religious or secular, that
explain us as a people, the Anierican in the title track of Sexton’s
album realizes through his depoliticized patriotism (“Uncertainty
I'love you/Spacious skies I love you/T'll find new ways to love you™)
that unless we hold on to our beliefs in ideas bigger than we are,
we can't learn as individuals how to live up to the unfathomed best
of our own mysterious potential. Even his libido is explored on
tracks like “Candy,” “The Beast In Me,” and “Where It Begins,”
which exemplify the sex-as-salvation credo that’s made eroticism
the nation’s current mass-media sacrament.

Ingeniously, all the beautifully diverse songs on the album refer
back to one another in spirit. The lyrics of “My Maria” ultimate-
ly relate that there’s wisdom in any worthy dream, be it religious
myth or rational motivation, and that grave doubt is the erisis that
faith requires in order to flourish: “Oh my Maria/How vou stood
for strength and sanity/Now is there someone poking holes in

FAN LETTER FOR FLIPPO

school-days infraction was shattering a window
with an arrow “on a dare” during archery practice in gym class.

“I didn’t go to college,” he relates. “I stayed in Syracuse after
high school and joined a band called By Design; I had an awful
haireut, wore a skinny tie, and sang the hits of the '80s by Huey
Lewis and a-ha. I had to get out of Syracuse because it's a won-
derful city but just too isolated.”

He followed an older brother to Boston and took a job waiting
tables at the Cafe de Paris on Arlington Street. When off duty, he
strummed his Stratocaster through a Mouse amp in Harvard
Square. A 1992 self-made album of demos, “In The Journey,” sold
some 25,000 copies; it helped earn Sexton several Boston Music
Awards and the National Academy of Songwriters’ 1994 artist of
the year award. “Black Sheep,” his 1996 studio follow-up on the
Eastern Front label, sold 30,000 units.

“The American” deserves to make Sexton a household fixture
and an ecstatic example of the everyday power of faith.

“I started out singing in the schoolyvard of Our Lady of Lourdes,
a joyful thing,” he says. “And I still sing the same way, 1 guess. 1
sing for the joy.”

L'E T T ERS —

department, it is apparent that the name of

I wanted to congratulate Chet Flippo on
his recent Country Music Assn. Media
Achievement Award (Homefront, Billboard,
Aug. 15). It's well deserved, long overdue,
and it is nice to see the recognition finally
come his way. Through his work, country
music was brought into the mainstream, and
that has permitted artists such as myself
the opportunity to share their music with
more people. Thank you!

Tim McGraw
RPM Management
Nashville

REMEMBERING THE ORIGINAL PRODUCERS

I believe it was Bette Midler who said
that, in this business, “you're only as good
as your last 3:20.” Perhaps she was right
when it comes to a current artist’s popular-

ity, but it doesn’t apply to those earlier, excit-
ing records from the 1930s onward, which,
based on sales, not only satisfy the musical
needs of many but also pay a few bills at
those companies with a musical heritage.

It’s because of my respect for these vault
gems that [ write to make you aware of a
major oversight I believe is pervasive in our
industry today: the blatant neglect exhibit-
ed by executive producers who do not in-
clude the names of the original producers in
the eredits of their compilations.

This syndrome is apparent in packages
ranging from Universal's beautiful and well-
researched “I'ront Row Center (1935-1988)"
multi-CD box to Arista’s recent, tasteful sin-
gle-CD collection “Ultimate Broadway,” as
well as Rhino's new “Traditional Ukulele”
and Warner Bros.” “Seventies Soul Revue.”
In fact, in nearly every label’s reissue

the executive producer is cherished while
the names of the original producers of the
individual period pieces are omitted.

I guess it hasn’t occurred to anyone that
without the talents of the original produc-
ers (or recording supervisors, as they were
often termed in the 1930s and 1940s) there
would be no recordings to compile, no Gram-
mys to chase, no executive producer jobs in
those reissue departments, and maybe even
no such departments.

Sure, it takes a little work to dig out orig-
inal studio recording sheets, and, yes, it
takes a little more space in the liner notes
to include the names of the original pro-
ducers. But out of industry honor and pride,
dom't we owe them that much?

Mickey Kapp
Beverly Hills, Calif.

—

| Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions otfered here are not necessarily those of Billboard or its management.

Letters should be submitted to the Letters Editor: Billhoard, 15156 Broadway, New York. N.Y. 10036.
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Top Or Tue News

6 Who are the big winners at
this year's MTV Video Music
Awards?

Arnisis & Music

8 Executive Turntable: Peter
Robinson is promoted at RCA.

12 Teenage blues singer/gui-
tarist Jonny Lang releases his
second album, *Wander This
World.

16 Boxscore: Celine Dion
grosses more than $2 million at
New York's Madison Square Gar-
den.

20 Continental Drift: Min-
neapolis band G.B. Leighton
releases “Live From Pickle Park.”
22 Popular Uprisings: Push-
monkey expected to receive strong
support from home state of Texas.

24 Reviews & Previews: The

spotlight is on Screamin’ Jay
Hawkins and George Gershwin.
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GEDRGE GERSHWIN: P. 24

41 R&B: R. Kelly’s forthcom-
ing two-disc setf, "R.,” combines
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Albums chart.

46 Words & Deeds: Cuban
hip-hop comes into its own.
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like CeCe Peniston and Jerri Girl.
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49 Country: Chad Brock
makes his Warner Bros. debut.
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The centenary anniversary of
George Gershwin's birth is cause
for celebration.
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World,” an all-star tribute to the
composer and his music.
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New U.K. Music Publishers Assn.
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Technology moves into DVD pro-
duction system installations.

INTERNATIONAL
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music industries escalate their
battles against piracy.
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Thing” is No. 1 in Germany and
Australia.
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Records, known for catalog com-
pilations of artists like Barry
White, moves into new music.

85 Home Video: The major
studios are focusing on DVD
releases for adults instead of kids’
titles.

86 Child’s Play: Sony Wonder
unveils *Adventures In Biggle-
land,” a spinoff of the popular
“Kidsongs” line.

88 Shelf Talk: Troma Team
Video releases quarterty DVD
magazine.

93 How are the sfock market's
gyrations affecting the radio
business?
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95 The Modern Age: Local H
takes risks with new album'’s first
single, “All The Kids Are Right.”
96 Airwaves: INOJ scores
second top 40 hit with remake of
Cyndi Lauper’s “Time After Time.”
98 Music Video: Sarah
McLachlan tops the list of nomi-
nees for the 1998 MuchMusic
Video Awards.

MUSI VIDED
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92 Update/Lifelines: Four of
the 20th century’s leading drum-
mers will be honored at the Amer-
ican Drummers Achievement
Awards.

105 Hot 100 Singles Spot-
light: Third Eye Blind’s “"How’s It
Going To Be” rebounds affer 45
weeks on Hot 100 Airplay chart.
108 Between The Bullefs:
Lauryn Hill-stands tall on The Bill-
board 200 for a second week.
109 This Week's Billboard
Online

89 Classified

110 Market Watch

110 Chart Beat: LeAnn
Rimes’ *How Do | Live” remains
on the pop singles chart for 66
weeks, shattering a record held by
Jewel.

110 Homefront: Michael Lewis
joins Billboard as account man-
ager; Elena Oumano debuts as
Words & Deeds columnist.

BY IRV LICHTMAN
NEW YORK—The NARAS Founda-
tion has embarked on a new program
that will honor musie students, teach-
ers, principals, and school distriets
that promote and preserve music edu-
cation. Dubbed Grammy Signature
Schools, the venture has received addi-
tional funding via a grant from Target
Stores (BillboardBulletin, Sept. 8).
The foundation is mailing surveys
this month to 14,000 public high
schools, to be completed by Oct. 15.
The 250 top-scoring schools will be
named Grammy Signature Schools,
with 16 of the highest-scoring schools
receiving a $5,000 cash award for their
musie department budgets. An advi-
sory committee presenting the awards
in December will also select the
National Grammy Signature School,
representatives of which will attend
the annual Grammy Awards in Febru-
ary lor Grammy-week recognition by
the National Academy of Recording
Arts and Sciences (NARAS).

NARAS Foundation Program To Honor Schools

“Our new Signature Schools pro-
gram enables the recording academy
and the American public to recognize
and applaud those schools and their
leaders who celebrate and sustain their
arts programs in this very difficult cul-
tural and publie funding environment,”
says NARAS president/CEO Michael

®
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Greene in a prepared statement. “Tar-
get Stores’ support of this program
affords us the opportunity to spotlight
and reward educational institutions
that are making a cultural difference
in the lives of our young people.”

In a letter to schools that accompanies
the survey, Greene notes that “over the
next several years, we plan to expand this
program by increasing the number of cash

awards; rewarding elementary and mid-
dle schools; and adding additional award
categories—very similar to the Grammy
Awards.”

Members of the National Advisory
Committee for the project are the
American Federation of Musicians,
ASCALY, the Berklee College of Music,
BMI, the Council of Chief State School
Officers, Crossroads School, the Inter-
national Assn. of Jazz Educators, the
Latin Academy of Recording Arts and
Sciences, Music Educators National
Conference, Mr. Holland’s Opus Foun-
dation, National Assn. of Music Mer-
chants, National Assn. of Schools of
Musie, National Music Council, Re-
cording Industries Music Performance
Trust Funds, and Walt Disney Enter-
tainment.

Other NARAS Foundation programs
are Grammy in the Schools, Grammy
All-American High School Ensembles, |
Grammy Concert Series for Children,
Grammy Festival, and other music
preservation and technology initiatives.
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News Ltd. Gompletes Mushroom Buy

This story was prepared by Christie
Eliezer in Melbourne, Australia, and
Adam White in London.

It opened with an ambush, closed
with a coup, and—Ilike so much asso-
ciated with Australia—involved Ru-
pert Murdoch’s business interests.

The week beginning Sept. 7 was
supposed to celebrate the latest
achievements in artists and music in
the industry Down Under. That day,
the nominations for the 1998 ARIA
Music Awards—named for the Aus-
tralian Record Industry Assn., which
stages the annual ceremonies—were
announced in Sydney and Mel-
bourne, Australia. Natalie Imbruglia
took the spotlight with nine nods,
including best album, best single, and
best new talent (see story, page 99).

However, at the same time and
place, the ARIA announcement was
“hijacked” by Mushroom Records via
a press conference to publicize a deal
in which founder Michael Gudinski
sold his remaining 50% stake in the
label to Murdoch's News Ltd., which
already owns the other half (Bill-
boardBulletin, Sept. 9). Both events
took place at Melbourne’s Mercury
Lounge—which Gudinski co-owns.

Justice Dept.
atudying SFX’s
Acquisitions

This story was prepared by Ray
Waddell, reporter for Amusement
Business.

NASHVILLE—In what may be the
first fly in the ointment for the live
entertainment giant, SFX Enter-
tainment officials say that reports of
antitrust concerns by the U.S. Jus-
tice Department over its recent buy-
ing sprees are true (BillboardBul-
letin, Sept. 9).

SFX has spent more than $1 bil-
lion on acquisitions over the past two
years, but apparently the $105 mil-
lion purchase last month of Wash-
ington, D.C.-based Cellar Door was
what it took to make the Justice
Department decide to take a look.

SFX CEO Mike Ferrel confirms
that the Justice Department is mak-
ing “an informal inquiry as described
by our antitrust attorney.” Ferrel
adds that SFX is cooperating and
responding to any questions from the
Justice Department. Those respons-
es would apparently dictate whether
the department would proceed with
a formal investigation.

SFX has long contended that its
moves in the live entertainment
industry—which include the pur-
chase of a veritable who's who of pro-
moters, beginning with Delsener-
Slater in October 1996—do not
constitute a monopoly.

Other concert promotion firms
acquired by SFX include Sunshine
Promotions of Indianapolis for $20
million (March 97); Bill Graham Pre-
sents of San Francisco, Contempo-

(Continued on page 109)

In a public statement drafted after
the incident, ARTA Music Awards
chairman Peter Rix accused Mush-
room of actions “not in the interests
of the Australian music industry.”
The Mushroom press conference was
used “to grandstand their company
business affairs,” said Rix.

“Today was to be about rock’n’roll”
and not the stock market, he added.
Ironically, Mushroom received a
record 41 nominations for the
awards.

Three days later, Mushroom set
the local industry buzzing again when

Platinum Boys. The Backstreet Boys were presented with a five-times-platinum

it emerged that PolyGram Australia
music chief Paul Dickson would be
leaving that company to join Mush-
room Records as its chief executive
(BillboardBulletin, Sept. 10). Dick-
son’s switch also attracted attention
because he is the first PolyGram
music head in one of the world’s top
10 markets to leave prior to the multi-

national’s takeover by Universal.
Gudinski's latest deal with News
Ltd., the Australian arm of the News
Corp. media empire, sparked wide-
spread interest despite the fact that
(Continued on page 99)

award for their self-tited debut album after the group’s sold-out performance at
New York's Radio City Music Hall July 17. The Backstreet Boys are on a 42-city
tour of the U.S. and Canada. Shown kneeling, from left, are Jive Records presi-
dent Barry Weiss, group member Kevin Richardson, Jive VP of artist marketing
Janet Kleinbaum, and group members Howie Dorough and Brian Littrell. Shown
standing, from left, are Jive senior VP of business affairs Dan Zucker, Jive senior
VP/GM Tom Carrabba, group member A.J. McLean, group manager Donna
Wright, group member Nick Carter, and Jive senior VP A&R Jeff Fenster.

Rimes Sets Hot 100 Record

Her ‘How Do I Live’ Hits 66th Week On Chart

BY CHET FLIPPO
NASHVILLE—The next era of Bill-
board’s Hot 100 Singles chart begins
with a new record set by Curb
Group artist LeAnn Rimes, who
notches the longest-running single
in the chart’s his-
tory this issue.

The track “How
Do I Live” marks
its 66th week on
the chart this
issue, breaking
the record set by
Jewel with “You
Were Meant For
Me/Foolish Games” in the chart’s
first 40 years, which drew to a close
July 25 (see “40 Years Of The Top
40,” beginning on page 29).

Rimes’ track peaked at No. 2 on
the chart, reaching that position
twice (see Chart Beat, page 110).

“All of this for a record that was
never intended to be a pop single,”
says Curb Group chairman Mike
Curb. The Diane Warren-penned
song was originally recorded for the
movie “Con Air” at the film produc-
er’s request, according to Curb, but

RIMES

another version, recorded by Trisha
Yearwood and produced by Tony
Brown, ended up in the movie and on
its soundtrack.

The film’s producers rejected
Rimes’ version as “being too coun-
try,” Curb says. The label issued
Rimes’ version to the country mar-
ket, and the two artists competed at
radio. “We lost the country battle to
Trisha’s version at radio,” Curb says,
so he decided to work the track to
pop radio, drawing primarily on
independent promotion forces, some-
thing he had done earlier with such
artists as Marie Osmond.

At KRBE Houston, which was the
first major pop station to play
Rimes’ “How Do I Live,” music
director Jay Michaels says he played
it “because it’s a great song. We got
it as a test pressing, listened to it,
and it sounded like a Celine Dion
song—and there was no Celine Dion
song out at that time.”

Michaels adds that the station is
still playing the track as a recurrent.
“Originally we had wanted to play
something by LeAnn because she’s

(Continued on page 108)

BY CHUCK TAYLOR

NEW YORK—After her “Ray Of
Light” and “Frozen” clips gar-
nered six MTV Video Music
Awards Sept. 10 at the Universal
Amphitheatre in Universal City,
Calif., Madonna is clearly the
odds-on pick to snag the largest
sales spike at record stores.

But retailers are quick to add
that it’s not just a trip to the MTV
podium that has a substantial
impact on an artist’s sales. More
often, they say, it's the buzz gen-
erated by live performances that

MIV Wins Should Spike Sales

sends the show’s audience scam-
pering for product.

Madonna, who was slated to
perform on the telecast, was rec-
ognized for her flash-edited “Ray
Of Light” clip. The video’s nods
included best video, best female
video, best direction in a video
(Jonas Akerlund), best choreogra-
phy (Madonna), and best editing
(Akerlund). “Frozen” won the best
special effects award for Steve
Murgatroyd, Dan Williams, Steve
Hiam, and Anthony Walsham.

(Continued on page 109)

Planet Entertainment
Buys Northeast One-Stop

BY ED CHRISTMAN

In agreeing to buying Northeast
One-Stop (BillboardBulletin, Sept.
10), Planet Entertainment, the 2-
year-old, publicly traded music label,
plans to capitalize on the wholesaler’s
distribution capabilities to give the
label’s proprietary product a pres-
ence in the market.

Wallace Giakas, chairman of the
Middletown, N.J.-based Planet, says
that prior to the acquisition, the com-
pany, which now owns the masters to
15,000 recordings, has been mainly
licensing its titles to other labels to
generate revenue. The acquisition
will allow the company to put out
some of its own titles and realize
higher profit margins, says Giakas.

Northeast One-Stop, based in
Albany, N.Y,, is believed to be the sec-
ond-largest one-stop in the North-
east, with total net sales last year of
$34 million.

Giakas says that the wholesaler
will continue to be run by its existing
management, including founder Lou
DelSignore, president Ron Nix, and
head of sales Jay Fink. Also, Bill Cas-
tle, head of rackjobbing division
Summit Entertainment, will stay in
place. DelSignore, Nix, and Castle
will join Planet’s board of directors.
DelSignore was unavailable for com-
ment.

In another development at Planet
Entertainment Corp., veteran music
man Marty Scott has joined the com-
pany as VP of marketing and devel-
opment. Scott has responsibility for
exploiting Planet Entertainment’s
music holdings, seeking other oppor-
tunities in music and entertainment,

and advising other members of the
executive team.

Scott has played a key manage-
ment role in a number of music com-
panies, including Gem, which evolved
from an importer of recordings to a
pioneering national distributor of al-
ternative music. In addition, he was
president of Passport Records, in
association with Sire Records, and
Paradox Records, through MCA.

Giakas reports that Planet will pay
$3 million in cash and short-term
notes for Northeast, with the acqui-
sition expected to close later this
month. In June, Planet raised $5 mil-
lion through a private placement of
debentures, and the company will
use those funds to pay for the acqui-
sition.

Northeast has 144 employees, with
sales offices in Michigan, Vermont,
Maryland, Pennsylvania, and New
York, according to a press release.
DelSignore has long sought to sell
the one-stop and in the past has had
informal conversations with Alan
Meltzer, former owner of CD One
Stop, as well as Planet, according to
sources.

Planet is acquiring the stock of
Northeast and will assume the com-
pany’s debt, including accounts
payable, and its obligation under the
revolving credit facility.

Giakas says that thanks to some
recently signed rackjobbing deals,
Northeast could achieve sales of $55
million this year. Also, he says he
plans to use Northeast to buttress a
planned Planet World Wide Web site,
which in addition to pushing the com-

(Continued on page 105)

Baker Looks Beyond WB Exit

BY CHRIS MORRIS
LOS ANGELES—Steven Baker, the
former U.S. president of Warner
Bros. Records, says he is looking for-
ward to the next phase in his
already-estimable career and is “in
the talking stages” with several com-
panies about a new position.

Ending a 20-year run at Warner
Bros. Records, Baker announced his
departure from the company Sept. 9
(BillboardBulletin, Sept. 10).

“I’m not making the leap without
a net, if you know what I mean,” he

tells Billboard. “I've not signed a
paper; I haven’t made a deal with
anybody. T am in the talking stages
with various people, but there’s noth-
ing set yet . . . I also plan to not take
too much time off between now and
when I start another job.”

As part of a restructuring of
Warner Bros. in March, Baker—who
became president of Warner Bros.
Records in 1995 after serving in a
succession of A&R and product man-
agement positions there—stepped

(Continued on page 108)

www americanradiohistorv com

BILLBOARD SEPTEMBER 19, 1998


www.americanradiohistory.com

www.videoserve.com is an IBM e-business.

Buy classics like Rccky from the best-stocked video store orline, IBM scezlable servers mean no waiting im ine.



www.americanradiohistory.com

BY BILL HOLLAND
WASHINGTON, D.C—The Sen-
ate Foreign Relations Committee
held a ratification hearing Sept. 10
to make sure that it is in the
national security interest of the
U.S. to become a signatory of the
World Intellectual Property
Organisation (WIPO) treaties.

Even with that committee’s ex-
pected, pro forma benediction, the
Senate still needs to have its en-
abling legislation, already passed
by the Senate and House, to be
reconciled in conference before it
can vote on ratifying the treaties.
And there lies the rub.

The 106th Congress is sched-
uled to adjourn in less than a
month, and observers here are
concerned that with fewer than 20
working days remaining in the ses-
sion, the WIPO hill and two other
pending bills of importance to the
music industry—copyright term
extension and bankruptcy re-
form—may be caught in political

Music Biz Bills Await Action

WIPO Treaties’ Ratification At Stake

and jurisdictional webs that mem-
bers may not be able to untangle in
time.

“I'd be crazy to say I was sure
what's going to happen,” says a
seasoned Hill observer. “But with
adjournment set for Oct. 9 and
members rushing back home for
upcoming elections, there’s a good
chance it all just won’t get done.”

Congress will also have to react
and deal with the document con-
cerning President Clinton’s
alleged misconduct, sent to Capi-
tol Hill Sept. 9 by independent
counsel Kenneth Starr.

House Judiciary Committee
members, who will first receive
and study the Starr document, will
also compose part of the Sen-
ate/House conference dealing with
a final WIPO bill. The Senate may
or may not see fit to proceed with
possible impeachment hearings
against the president, but any
decision or action will cut in on

(Continued on page 101)

Rival Groups In The U.K.
Looking To Acquire VGI

BY SAM ANDREWS
LONDON—A battle for control of
U K. video, musie, and book publish-
ing firm VCI looked possible at press
time, as rival groups lined up to
acquire the company.

Kingfisher, the U.K. retail group
that owns Woolworth’s and music and
video wholesaler EUK, said on Sept.
9 that it was considering putting in a
cash bid for VCI, the day after the
VCI board recommended a 31.2 mil-
lion pound ($52 million) offer by tele-
vision/newspaper group Scottish
Media Group (SMG).

Following the news that Kingfish-
er was considering making an offer,
VCI issued a statement saying it

“recommends that VCI shareholders
take no further action in relation to
their holding of VCI shares, pending
clarification of the position of King-
fisher.”

SMG had made its Sept. 8 cash bid
of 80 pence a share on the back of a
Just-reported 27% rise in half-year
pretax profits to 23.5 million pounds
($39.25 million) at the Scottish com-
pany. It acquired 26.4% of VCI's
equity in the market on the same day.
The bid was recommended by VCI's
board, which collectively holds just
2.4% in company stock.

VCI holds rights to products such
as kids’ favorite Thomas the Tank

(Continued on page 102)

RECORD COMPANIES. RCA Records
in New York promotes I’eter Robin-
son to senior VP of A&R. He was se-
nior director of A&R.

Universal Records in New York
promotes Thomas F, Derr to VP of
artist development. He was senior di-
rector of marketing.

Narada in Milwaukee names
Vicki Marshall senior director of
marketing. She was marketing man-
ager at Borders Books & Musie.

Tommy Boy Music in New York
appoints Mr. Dave and Eddie
O’Loughlin A&R reps. They were,
respectively, an A&R rep at Payday/
London Records and owner of Next
Plateau Records.

Lynn M. Scott is named director
of marketing at Kedar Entertain-
ment in New York. She was VP of
artist development at Flavor Unit
Management.

DreamWorks Records in Los
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Draft EU Law Tackles Telecom Liability

BY JEFF CLARK-MEADS
BERLIN—One of the deepest con-
cerns of the European music indus-
try is about to be tackled by new
draft legislation.

Labels and publishers here have
been frustrated over the lack of leg-
islation addressing the extent of the
liability of telecommunications com-
panies and Internet access providers
in the area of online piracy. That
frustration has grown because of the
continuing distance between the two
sides’” arguments. The music indus-
try says the companies whose sys-
tems are used to facilitate copyright
infringements should bear some of
the blame for such infringements;
the telecom companies say that how
people use the services they provide
is not their problem.

The lack of agreement on the issue
has bedeviled attempts to upgrade
copyright law in the European
Union. Now the European Commis-
sion is planning to get around that
problem by separating the liability
issue from copyright in a new direc-
tive due later this month or in early
October.

Heinz Zourek, director general of
the Commission’s DG15 internal
market department, revealed Sept. 7
that the Commission is planning new
legislation—separate from the Copy-
right Directive now passing through
the EU’s political arena—specifical-
ly to tackle the extent of the telecom
companies’ liability.

Zourek was speaking at the 41st
congress of the global authors’ hody
CISAC here (see story, this page).
And although the Commission’s
intentions had previously been stated
in its official literature, Zourek’s
speech was the first public revelation
of the move. The esoteric circles in
which Commission literature circu-
lates means that Zourek’s announce-
ment is the first that most music
industry executives have heard of the
proposed legislation. The Commis-
sion’s initiative is being welcomed,
though, by both sides of the music
industry.

Olivia Regnier, legal adviser at the
International Federation of the
Phonographic Industry (IFPI)
offices in Brussels, says the proposed
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legislation should stop the telecom
alliance from muddying the waters
for the Copyright Directive.

The draft directive has received a
torrid time from the music industry’s
opponents as it passes through the
EU’s political arena (Billboard, Aug.
29). Telecom companies and Internet
access providers have proposed a
plethora of amendments aimed at
reducing the directive’s effectiveness.

Regnier says the new liability
airective will at least separate and
simplify the issues. “This new direc-
tive does not talk at all about copy-
right,” Regnier notes. “It talks only
about illegal behavior.”

Zourek told the CISAC conference

that keeping liability at a distance
from copyright will let the Commis-
sion tackle the issues without caus-
ing confusion. He said that if the two
were taken together, the protected
status of trademarks and other copy-
righted material would make any
new legislation unworkable.

Rather, the latest proposed direc-
tive is intended to tackle unquestion-
ably illegal activity, like the dissemi-
nation of child pornography and
racist material, defamation of indi-
viduals, and online piracy of music.

Regnier says she hopes the new
directive will legislate for, or at least
promote, cooperation between the

(Continued on page 101)

GISAG Congress Sees Bodies
Form Group To Move On GIS

BERLIN—The most important deci-
sion at the 41st CISAC Congress
here was made the day before the
conference started, according to del-
egates.

The congress, attended by repre-
sentatives of 170 authors’ collecting
societies worldwide, ran Sept. 6-9,
but on Sept. 5 a groundbreaking de-
cision was made regarding the orga-
nization’s Common Information Sys-
tem (CIS).

As expected, a pioneer group of 10
of the world’s leading societies was
established to drive the system’s
progress (Billboard, Sept. 5).

However, despite the fact that the
decision was anticipated, Cees Ver-
voord, chief executive of Dutch body
BUMA/STEMRA, says its impor-
tance cannot be overstated. “This is
one of the biggest things CISAC has
ever done,” Vervoord states.

John Hutchinson, Vervoord’s coun-
terpart at U.K. body the Performing
Right Society/Mechanical Copyright
Protection Society, says the move was
by far the most significant decision
of the congress. He notes that it is
also groundbreaking in that, for what
he says is the first time in CISAC’s
history, a decision-making process
has been devolved from CISAC as a

NTABLE

whole to a group of societies.

The pioneer group will now seek
to speed the implementation of CIS.
The system is intended to facilitate
the rapid, electronic exchange of in-
formation between societies, there-
by allowing the closer monitoring of
works used in the digital environ-
ment. It will also assist the rapid
clearing of rights for broadcasters,
Internet companies, and other music
users. At its heart is a globally stan-
dardized number system for identi-
fying each work—the Information
System Works Code—that will make
each composition instantly recogniz-
able to automated systems and will
identify the rights holder and owner.

The 10 societies in CISAC’s pio-
neer group are from the U.S.
(ASCAP and BMI), the U.K., Japan,
Germany, France, Spain, Italy, and
the Netherlands, along with pan-
Scandinavian body NCB.

Hutchinson says the need for the
rapid adoption of CIS is urgent: “We
are at least 20 years behind other
industries in the implementation of
numbering systems, and we have to
catch up fast.”

Vervoord states that CIS could not
have been deemed to be behind sched-

(Continued on page 101)

ROBINSON DERR
Angeles appoints Leah Reid to the
marketing staff. She was director of
product management at Virgin Rec-
ords America.

Rita Raymond is appointed VP
of finance at Capitol Records in New
York. She was senior director of fi-
nance at EMI Capitol Entertain-
ment Properties.

Michael Galbe is named associ-
ate director of international at Jive
Records in New York. He was senior
marketing manager at Warner Mu-
sic Latin America.

MARSHALL MR, DAVE

Rita Pellinger is promoted to
manager of video production at Mer-
cury Records in New York. She was
coordinator of video production.

Mike Baril is appointed regional
manager of promotion and market-
ing for Epic Records/550 Music/
Sony Music in New York. He was
Northeast regional director of pro-
motion and marketing at Virgin Rec-
ords.

615 Music Cos. in Nashville names
Kyle King sales manager, Collin
Lowe music library production coor-

O'LOUGHLIN SCOTT
dinator, and Chip Greene sales coor-
dinator. They were, respectively,
division sales manager at FirstCom,
assistant events coordinator at
Nashville Songwriters Assn. Inter-
national, and a student.

615 Music Cos. in Los Angeles
names Mathew Kalz West regional
account representative. He was
Western regional sales manager at
FirstCom.

Marlo Martin is appointed na-
tional urban promotion manager at
Relativity Records in New York. She

REID

TORTORA

was national director of street mar-
keting and promotion at Mercury
Records.

PUBLISHERS. BMI in New York pro-
motes Michael Tortora to senior di-
rector of performing rights. He was
senior director of clearance and log-

ging.

RELATED FIELDS. Jon O’Driscoll is
promoted to VP of touring and mar-
keting at Alliance Artists in Atlanta.
He was assistant tour director.
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RSHWIN'S WORLD

The indelible melodies of George Gershwin | featuring
took the vernacular of jazz, pop, and classical | Kathleen Battle
music to a higher, more universal level. | Chick Corea
Herbie Hancock, a genre-crossing icon in his | Joni Mitchell
own right, brings together stars from diverse | Wayne Shorter
walks of life in an innovative, beautiful tribute | Stevie Wonder
record. Celebrating the centennial year of
Gershwin'’s birth, Gershwin’s World is an | plus
extraordinary musical and historic event. | Orpheus Chamber
Orchestra
“We worked very hard to personalize the | and many others
Gershwin material while staying true to the
spirit of jazz. Our intentions were to reach
inside to the core of each piece in search of
the composer’s original impulses, and to
take those elements and recompose and
reconstruct them in our own way.” | in Stores October 20
— Herbie Hancock

Produced by: Robert Sadin
Executive Producers: Herbie Hancock & David Passick
Representation: David Passick Entertainment © 1998 PolyGram Records, Inc.
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BY LARRY FLICK

NEW YORK—When the star-
studded “Red Hot + Rhapsody”
compilation reaches retail Oct. 6,

LUSCIOUS JACKSON

it will not only pay homage to the
music of George Gershwin on the
centenary of his birth—it will also
trigger yet another formidable
AIDS fund-raising eflort by the
i enduring Red Hot Organization.

Verve ‘Red Hot’ Set
33|lItES Gershwin

Issued by Verve/Antilles, the set
boasts sterling performances by
more than 20 artists, including
David Bowie, Natalie Merchant,

Sinéad O’Connor, Luscious Jack-
son, Duncan Sheik, the Roots,
Morcheeba, and Finley Quaye,

(Continued on page 99) l

aeam Returns On ‘Glacial’

Touch And Go Act To Target Indie Rock Core

BY DYLAN SIEGLER

NEW YORK—For Chicago indie
band Seam, “The Pace Is Glacial” is
not just the title of its first new al-
bum since the summer of 1995. It's
4 way of life.

“It’s just our gener-
al state of being,” says
sardonic front man
Sooyoung Park. “As
with our other album
titles, some humor is
intended.”

“The Pace Is
Glacial,” out Sept. 29

Seam, whose Park formerly head-
ed the punkier Bitch Magnet, has
been around in various incarnations
since its first 7-inch in 1990, when
its lineup included Mac McCaughan
of Superchunk.

Over the years, Seam
has refined its knack
for tight pop songs that
range from slow and
quietly beautiful to
beautifully raucous—a
technique some critics
dub “slowcore.”

The band applies an

on Touch and Go in the SEAM accessible pop perspec-
U.S., follows 1995’s tive to the introspective
“Are You Driving Me Crazy?” and  lyries, sustained, contrapuntal gui-

1993’s “The Problem With Me.” The
less-tongue-in-cheek “Headsparks”
was the band’s first and harder-
edged record.

tars, and eymbal washes popular
with melancholy peers like Codeine
and Slint. “People who follow our

(Continued on page 16)

Vapor Builds
On Richman’s
‘Mary’ Boost

BY JIM BESSMAN

NEW YORK—His place in rock
history long assured, Jonathan
Richman has been going along for
years at his own steady pace, regu-
larly releasing solo albums and
touring nonstop for a cult following
loyal to him since he formed the leg-
endary Boston
band the Modern
Lovers in 1972,

Suddenly,
though, Richman,
a captivating per-
former beloved for
his singular wit
and charm (evi-
denced by song
titles like “I Was Dancing In The
Lesbian Bar” and the new “Hello
From Cupid”), could be on the verge
of a popular breakthrough. The self-
managed Vapor Records artist is a
key player in the summer’s sleeper
comedy hit movie “There’s Some-
thing About Mary,” which bodes very
well for the Oct. 20 release of “I'm So
Confused,” his second album for the
WEA- and Alternative Distribution
Alliance-distrib-
uted label.

In roles remi-
niscent of those
played by Nat
“King” Cole and
Stubby Kaye in
the 1965 Jane Fonda-Lee Marvin
comedy western “Cat Ballou,” Rich-
man and his longtime drummer,
Tommy Larkins, drive the movie’s
story line with recurring musical
spots in which Richman’s songs—
which include the film’s title track,
performed in a tree—set up ensuing
plot developments.

“It was kind of scary up there,”

(Continued on page 108)

RICHMAN

Hornsby Taps “Spirit’

RCA’s 2-CD Set Tackles Serious Topics

BY JIM BESSMAN

NEW YORK—Bruce Hornsby’s
sixth album, “Spirit Trail,” is an
ambitious two-dise, 20-song set, deal-
ing with sober themes
like race, religion, tol-
erance, bigotry, judg-
ment—and Hornsby's
frankly acknowledged
“personal struggle
with these issues.”

So why the cover pic-
ture of the bug-eyed
old man with a ciga-
rette sticking out of his
ear?

“It’s ironic to use an inane cover,
because it's a fairly serious record,”
says Hornsby of the album, due Oct.
13 on RCA Records. “It’s a life-of-
the-party picture of my Uncle

HORNSBY

Charles Hornsby from 1966. For the
first time in several albums, I didn’t
have a elear idea of a cover concept,
and I thought I might go with one of
those ECM [label] kind
of covers where you
just had the name of
the record and the
artist on a blank back-
ground. Then I found
this hilarious picture of
Uncle Charles and as a
joke showed it to the

[RCA] art people.”
But then Hornsby
started thinking. “Has
there ever been an album cover for
artists in my area of music—
‘singer/songwriter;” whatever—that
was this ridiculous and silly?” he
(Continued on page 14)

Werner Gets On Board
Bottom Line With ‘Trains’

BY EILEEN FITZPATRICK

LOS ANGELES—In an industry
that loves to put artists into cate-
gories, Susan Werner is one singer/
songwriter who's tough to peg.

On her latest
release, “Time
Between Trains,”
due Tuesday (15)
in the U.S. and
Canada from start-
up indie label Bot-
tom Line Records
Werner shifts eas-
ily from the folky
title track to the jazz-inspired “Mont-
gomery Street,” which features a
heavy bassline and muted trumpets
that would be at home on a film noir
thriller soundtrack.

WERNER

“This record is parked at the cor-
ner of Joan Baez and Cassandra Wil-
son,” says the Philadelphia-based
songstress. “It’s more of an old-time
Jjazz record than today’s pop, which

has the desire to

perfect every

track instead of

il looking for the
M[v emotional level of

A0COND (OMPANT, LLC. each song."
Werner says
she wanted to

capture the production style of Nor-
man Granz, one of the best-known
Jjazz producers of the "50s and '60s,
who produced many of Verve
Records’ greatest artists, including
Louis Armstrong and Ella Fitzger-

(Continued on page 109)
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Lang’s Style Diverges On “World’

2nd A&M Album Finds Guitarist Mixing Rock With Blues

BY CHRIS MORRIS

LOS ANGELES—Teenage blues
singer/guitarist Jonny Lang spreads
his artistic wings on his sophomore
A&M album, “Wander This World,”
due Oct. 20.

The set, produced by David Z, who
also helmed Lang’s platinum 1997
A&M bow, “Lie To Me,” still boasts a
hearty blues foundation but finds the
preternaturally mature 17-year-old
musician exploring new stylistic
wrinkles.

A&M chairman/CEOQ Al Cafaro
says, “Clearly, to Jonny, the blues are
his core. That’s something we always
want to have and something that we
think is an important building block
for his career. Having said that, we
have an interest in him growing and
reaching beyond that. I did have a
sense that I wanted a rock album
from him—certainly a rock album
that still has blues as an integral
part of it.”

Cafaro adds, “Going into this rec-
ord, Jonny needed to strike the right
balance of something that had conti-
nuity with the first record and
[looked] into the future ... We all
shared the same view, and that was
that Jonny needed to grow and need-
ed to stretch a little bit, and David
understood that implicitly. He
worked with Jonny to get the right
songs and the right performances,
and we are absolutely thrilled with
the result. I think we’ve got an album
that’s very broad in its appeal.”

Senior VP of marketing/GM
Morty Wiggins says, “He didn’t
make ‘Lie To Me I1.’ He’s not going
to make ‘Lie To Me IIT’. . . It’s a dif-
ferent record. It’s a growth record.”

Lang himself says, “We didn’t re-
ally go into the album with a precon-
ceived idea of the outecome, as far as
a genre of music [is concerned]. We
just went in there and wrote some
tunes and played, and it turned out
good, I guess. My underlying little
goal is to streteh out and explore dif-
ferent areas of music, as time goes
on.”

Asked if his new directions will
surprise his fans, Lang says, “I hope
so. I don’t necessarily like being
pigeonholed as any one thing. For
me, I just love to play music, all
kinds, so it’s nice to branch out.
Hopefully, nobody gets pissed off and
says, ‘Hey, what the . . . 7 People say,
‘All you should play is blues,’ but the

same people say, ‘You're too young to
be playing blues.” So when they hear
this, then they’ll go, ‘Hey, why aren’t
you playin’
blues?  Well,
‘cause you told
me I was too
young to.
“[Blues will]
always be a huge
dipping well for
me to go back
into, and it’s
where my foundation is as a guitar
player, definitely. It'll always be there
to influence me. I just like to branch

LANG

out as well.”

“Wander This World” was record-
ed at Oarfin Studio in Lang’s home
town of Minneapolis with most of the
same musicians who appeared on
Buddy Guy’s recent album “Heavy
Love,” on which Lang guests (Bill-
board, May 16). A key player was one
of Lang’s idols, Booker T. & the MG’s
guitarist Steve Cropper.

Lang says of Cropper, “I had met
him on the set of the ‘Blues Brothers
[2000]’ movie a little while ago, and
we got to be pretty good friends. He
was gonna come up and write, and

(Continued on page 43)

Joe Gets Blue Again. Saxophonist Joe Lovano celebrates renewing his deal
with Blue Note Records. Shown, from left, are Eli Wolf, manager of A&R for Blue
Note; Saul Shapiro, VP of sales and marketing for Blue Note; Bruce Lundvall,
president of Blue Note Jazz and Classics; Lovano; Tom Evered, GM of Blue
Note; Andy Sarnow, director of marketing for Blue Note; and Mantis Evar, senior
project coordinator for Blue Note.

98° Hopes To Heat Up Demand For New Motown Set

BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—Although
the gold single from its 1997 debut
album was titled “Invisible Man,”
Motown quartet 98° hopes to be
anything but invisible when its
sophomore album arrives Oct. 20.
With contributions from an impres-
sive array of writers and producers,
“08° And Rising” packs a wealth of
soulful ballads and uptempo dance
songs that were carefully selected
to separate the group from the
swelling tide of boy bands.

“Our main problem last year was
we had a big record and nobody
knew who the guys were,” says band
manager Paris D’Jon. “Our faces
weren’t out there, and we were com-
ing in when the whole pop musie,
boy-band scene was hitting. People
compare us to the Backstreet Boys
because we are white guys doing a
similar type of music and are in the
teen magazines.

“This album will change percep-
tions,” D’Jon continues. “The boy
bands’ songs are all the same kind
of music. We have pop songs, a
European dance song, an R&B
track, a hip-hop track, an acoustic
song, a country song.”

Says the act’s Drew Lachey,
“We've never considered ourselves a
boy band. We get grouped in that
category because of our image, but
we were around before that phase
came back in, and hopefully we will
be around long after. On the new
album we do an a cappella version of
Michael Jackson’s ‘She’s Out Of My

Al Jarreau

THE SouND OF PROFESSIONALS... WORLDWIDE.2

Life,” and that’s our way of saying,
‘Beat this.””

The Ohio-based group, which con-
sists of brothers Drew and Nick
Lachey, Jeff Timmons, and Justin
Jeffre, cites labelmates Boyz I1 Men
as its strongest influence. (They
were discovered by a local radio DJ
backstage at a Boyz II Men concert
trying to give a demo tape to the
band.)

But they also point to acts as
diverse as Brian McKnight, Take 6,
The Artist Formerly Known As
Prince, and the Eagles. “Our mind-
set going into this album was to
make a lot more quality uptempo
songs,” Drew Lachey says. “Our
first album was very deep with bal-
lads and love songs, and we wanted
to make more songs people could
dance to, get more variety.”

To help achieve that variety, the
band called on an eclectic slate of
producers ranging from Shawn and
Dave (who produced “Invisible
Man”), the Fugees’ Prakazrel

“Pras” Michel, and Keith Thomas to
the Trackmasters and Anders
Bagge. The album also includes
“True To Your Heart,” a collabora-
tion with Stevie Wonder that got a
promotional head start due to its
inclusion on Disney’s “Mulan”
soundtrack.

Bruce Carbone, Motown senior
VP of A&R, says the opportunity to
work with such seasoned producers
has given the act a new sense of
maturity. “It makes them grow more
quickly as artists, and it always
helps to have a little extra incentive
to kick off the song,” he says. “But
most of all, it shows that this new
group can stand up with the best of
them and can hold their own.”

The album’s depth is also impor-
tant to Motown. Beginning with
first single “Because Of You,” the
label intends to work “98° And Ris-
ing” for much longer than it did the
group’s debut set, which yielded
only one hit single.

“The first album lacked strong

singles,” says Carbone. “For this
record, we tried to go about each
song as one that all the guys could
sing on, and also to have a balance of
songs.” He says the group’s in-
ternational fan base, particularly in
Asia, also influenced the song selec-
tion.

“We were looking to make
records that would work globally,”
Carbone says. “We did a lot of talk-
ing to the representatives from the
different territories.”

For example, Carbone says, the
Pras-produced song “Fly With Me,”
which samples Abba’s “Dancing
Queen,” came about through a con-
versation Motown president/CEO
George Jackson had with the exec-
utive who oversees the label’s Euro-
pean territories. That song is being
eyed as the second single.

John Artale, R&B music buyer for
National Record Mart, says 98°’s
first album sold “OK” but was not
particularly memorable. However,

(Continued on page 18)

Mojo’s Reel BI!I flSlI Leans On ‘Rock’

BY CARRIE BORZILLO

LOS ANGELES—“It’s all about the
rock” may be a strange statement
coming from a ska/pop band, but if
the band is Reel Big Fish it makes
perfect sense.

Before it asked fans to “Sell Out,”
“Do The Fish,” and “Join The
Club”—the ska club, that is—it
played rock covers from Warrant,
L.A. Guns, and the Cult. And, now,
those metal inclinations have come
full cirele on the group’s second al-
bum, the aptly titled “Why Do They
Rock So Hard?,” due Oct. 20 on
Mojo/Universal.

So, why does this ska act from
Orange County rock so hard on its
new album? “It wasn't like an inten-

10 OUR READERS

The Beat will return next week.
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REEL BIG FISH

tional ‘get away from ska’ thing,”
says Andrew Gonzales, drummer for
the seven-piece band. “It’s just what
we wanted to hear.”

Reel Big Fish bassist Matt Wong
adds, “When we made the first ree-
ord, we were playing at home and lis-
tening to local [ska, reggae, and
punk] bands, and ever since we went
on the road and toured, we got to
meet all these incredible musicians
and listen to different types of music.
We wanted to broaden what we were
doing; this is just us taking it to the
next level. But, in a way, it’s kind of

more back to our roots.”
When the band members say
“rock,” they don’t just mean louder
guitars. The first track, “Everything
Is Cool,” at times, strangely sounds
as if it could be a Korn song, though
the group is quick to kick back into
its trademark horns, sing-with-me
choruses, and ultra-sarcastic and
youthful lyries. The rock theme
rears its ugly head in curious places
throughout the dise: a noodley gui-
tar part here, a big drum roll there,
or even an all-out rock jam, as heard
on the ending of “Big Star” or the be-
ginning of “The Kids Don’t Like It.”
“It’s not what [fans] will expect,”
says Patrick McDowell, the A&R ex-
ecutive at Mojo who signed Reel Big
Fish. “Not often do you hear ripping
guitar solos on a ska record or heavy,
distorted guitars on top of har-
monies. Hopefully, it will reach more
people, and the rock aspect will help
(Continued on page 20)
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BRUCE HORNSBY TAPS A MORE SERIOUS ‘SPIRIT" ON RCA DOUBLE ALBUM

(Continued from page 11)

asks. “It’s always a serious picture
of the artist, the standard brooding
singer/songwriter. And I thought
about it and said, ‘Fuck it! Let’s
make this the cover,’ because people
who go to my shows know I'm a fair-
ly frivolous guy, but otherwise peo-
ple don’t know that this is very much
part of my personality.”

Musically, “Spirit Trail” also de-
parts from Hornsby’s more recent
fare. “This is a very ‘Southern’ rec-
ord to me,” says the Warner/Chappell
(ASCAP) writer, a Virginia native
who recorded most of it at his home
studio outside Williamsburg (co-pro-
ducing with Michael Mangini). “Its
influence runs from gospel to blues
to R&B to folk music, so I think of it
as very Southern in that way and less
jazz-influenced than the last two
albums [1993’s “Harbor Lights” and
1995’s “Hot House™].

“I also recommitted myself three
years ago to studying the piano, and
that’s reflected in the record,” he
continues. “It’s not your standard
pop piano-playing but a different
level of the use of the two hands
independently.”

Hornsby didn’t intend the set to be
a double-CD project and had nearly
finished a single-disc set last sum-
mer when he joined the Grateful
Dead-derived Furthur Festival.

“I had a lot of time on my hands
sitting around waiting for the obliga-
tory jam at the end of the night, so 1
started writing songs on the bus on
alittle Casio,” says Hornsby. “At the
end of the tour I had seven or eight
songs I was interested in recording
which were shorter than the ones on
the first dise—tighter in structure
with not a lot of soloing or piano. I

thought I should record them, too,
and did, and after both records were
finished, I didn't think I could put
them together—but that they went
together in a musical context. So it
became a double album.”

Hornsby thinks of the first disc as
“notes to myself, reminders about
being a better person,” he says, cit-
ing the track “Resting Place,” which
deals with teasing an overweight
person. The disc also “creates a very
Southern feeling,” with sketches like
the snake-handling congregations
depicted in the two-part “Preacher
In The Ring.”

The second dise, he says, “isn’t
quite as pointedly Southern” lyrical-
ly, while still dealing with issues of
bigotry, as in “Line In The Dust.”
“But I've always written about my
area,” Hornsby notes. “You could call
all my records ‘Our Town, 1-2-3-4-5-
6. I've always gotten inspiration from
what I know from this area.”

Though “Spirit Trail” is a double
album, Hornsby says it’s not “un-
wieldy,” clocking in at only 92 min-
utes. RCA VP of marketing Cliff
O’Sullivan calls it a “career-defining
record full of very radio-friendly
songs.” The first of those, the first
disc’s “Great Divide,” went to triple-
A, mainstream rock, modern adult,
and adult top 40 stations Sept. 8. The
track, which features Canadian vio-
linist Ashley MacIsaac, will then go
to top 40 in October.

“It’s a really good, contemporary-
sounding record with a kind of Dave
Matthews feel, and I'm going to play
it,” says Louis Kaplan, PD of modern
AC station KLLC San Francisco.
“Bruce isn’t what I'd call a core artist
here, but if the rest of the album

sounds like what I've heard so far, he
may become one.”

O’Sullivan says that RCA will fur-
ther support “Spirit Trail” with print
ads and Internet promotions on the
a2b and Liquid Audio music delivery
systems and that additional online
promotions with Borders Books &
Music will include a chat on Borders
Online on street date.

Point-of-purchase materials will
clearly inform consumers that the al-
bum, priced at $19.98 for CD and
$13.98 for cassette, is a double set. “I
think some double albums have come
out in recent years where fans weren'’t
completely aware what they were and
thought they were getting an expen-
sive [single] album instead of twice as
much music,” says O’Sullivan.

Besides print, RCA will advertise
on A&E, the Weather Channel, the

Food Network, and CNN/SI.

An Oct. 19 performance on “Late
Show With David Letterman” will
kick off a number of TV appear-
ances. There will also be a Delta Air-
lines promotion in November and
December featuring an hourlong
music program and onscreen adver-
tising tied in with Tower Records.

In addition, thousands of post-
cards were given out during the
recent Furthur Festival shows.

The Q Prime-managed, QBQ-
booked Hornsby, who also recently
stinted with surviving Dead mem-
bers as the Other Ones (having
served as part-time keyboardist for
the Dead from 1990 to ’92), is now in
the middle of his own shows, to
include a two-week run at Yoshi’s in
Oakland, Calif., Oct. 26-Nov. 8. The
Nov. 4 concert will be broadcast live

on KFOG San Francisco and then
syndicated nationally.

Other TV performances include
“Austin City Limits” and a solo con-
cert on Canadian outlet MuchMusic’s
“Intimate & Interactive” series.

The genre-inclusive Hornsby has
also performed at the Telluride
(Colo.) Bluegrass Festival, as well as
at a private party in Austin, Texas,
for the Coalition of Independent Mu-
sic Stores (CIMS).

“He played solo piano for about 50
retailers and was just brilliant,” says
Don Van Cleave, president of CIMS
and owner of the Birmingham, Ala.,
store Magic Platter. “A lot of us do
well with Grateful Dead product and
get a lot of Deadheads asking about
Hornsby and looking forward to his
new album. We generally do very
well with his records.”

This story was prepared by Julie
Taraska, news editor for Billboard
Ondine.

NEW YORK—The first-ever
greatest-hits set from U2 will be
initially packaged with a limited-
edition bonus dise, containing 15 of
U2's B-sides from the ’80s, accord-
ing to Island Records, which is
releasing the title worldwide Nov. 2
(Nov. 8 in the U.S.). Retailers will
have one week to order the double-
CD version before it is deleted from
the group’s catalog. The regular,
14-track edition of the album, “U2:

Isiand To Launch First Of U2 Retrospectives

The Best Of 1980-1990,” will be
available thereafter.

The project marks the first in a
series of titles chronicling U2's his-
tory, as part of a new deal with Is-
land that has been reported to be
worth $50 million. No dates have
yet been set for further releases.

The regular album includes
“Pride (In The Name Of Love),”
“New Year’s Day,” “With Or With-
out You,” “Sunday Bloody Sunday,”
“I Still Haven’t Found What I'm
Looking For,” “Bad,” “Where The
Streets Have No Name,” “I Will
Follow;” “The Unforgettable Fire,”

“Desire,” and “Sweet Thing.”

In the UK., the set will be pre-
ceded Oct. 19 with a new version of
“Sweetest Thing” that will be made
available as a commercial single. In
the U.S., the track will be a radio-
only single that will be serviced to
stations Sept. 29.

Despite reports that U2 received
more than $50 million in advances
for the three-album, best-of deal,
Rob Partridge of Coalition, the
band’s U.K. publicist, would not
confirm the amount, claiming that
all monetary figures are “com-
pletely speculative.”

4889L
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Two-time Grammy winner Jack Jones creates an elegant tribute
to his friend, Tony Bennett. To request a complimentary copy of
this classic album, contact Darnell Howes 615.242.4452 ext. 40
or e-mail her at darnell@onemusic.com.

1. Skylark 2. All My Tomorrows 3. Rags To Riches 4.1 Left My Heart In San Francisco

5. Fly Me To The Moon 6. Who Can | Tum To (When Nobody Needs Me) 7. Shadow Of
Your Smile 8. Just In Time 9. For Once In My Life 10. It Amazes Me 11. You Must Believe
In Spring 12. Because Of You 13. The Good Life 14. One For My Baby

A
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HONEST ENTERTAINMENT GROUP
33 Music Square West, Suite 100
Nashville, TN 37203

Phone: 615.242.4452

FAX: 615.242.4453

: e-mail: info@onemusic.com
Dy For on-line catalog: www.onemusic.com
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“One of the five best male singers ever”

San Francisco Examiner - January 97
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JcK Jones
Pm'nfg A Tribute

TJory Bennett
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Selection: OME 1021
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Special Advertising Opportunities
Calendar Weekend (Thursday):

Holiday 3ift Guide November 26, 1998
Calendar (Sunday) :

Fall Pop Music Preview September 27, 1998
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Year-End Issue December 27, 1998

Faces ta Watch January 3, 1999
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TOUCH AND GO’S SEAM RETURNS TO INDIE ROCK FOLD ON ‘GLACIAL

(Continued from page 11)

band know we’re not all gloom and
doom,” says Park.

While the new, Brian Paulson-
produced album makes use of
some leftover compositions from
botched recording sessions on the
heels of the last album, says Park,
Seam also “tried some things with
straight punk rock songs, some-
thing we really haven’t tried since
‘Headsparks.””

New tracks like “In The Sun,”

which features more aggressive
guitars and actual yells from the
notoriously whisper-quiet Park,
attest to that.

But the fact that Park has
always been Seam’s principal
songwriter explains the band’s
fairly consistent sound through its
fairly tumultuous existence.
“We’re not the kind of band that
smokes pot and jams,” says Park
of the group’s creative process.

1000 Temporary Talloos
with your Logo,
Just 5185.00 11

ar

Customized!
Full Color! 2" X 2"!

Looks Roeal = Easy on, Easy off
Complotely Salo
Send your sized, color logo,
T, artwork, otec,
along with a campany
PO, Amax, Visa § MO &,
maney order or check
{payabic in US dollars,
drawn on a US bank) to:

Calico:
Tol; 707/448-7072

3000 Alamo Dr., #201

Vacaville, CA 95687 USA
Fax: TO7/446-8B273

Allow 4-6 weeks for delivery. Rush Available

Turn an epic
NY session
into a great
NY stay.

THE

MARMARA

MANHATTAN

A Luxury Extended-Stay Hotel

e Spacious, elegantly furnished one, two & three bedroom suites
and studios with cordless phones, fax, stereo CD, WEB TV and VCR
e Many with terraces and washer/dryer e Spectacular views of city & river
e Fully equipped kitchens ¢ Marble Baths ¢ Maid Service e Fitness Center

Stays of 30 days or more

301 East 94th Street, New York, NY 10128
Tel: (212) 427-3100 ext 80207

www.marmara-manhattan.com

While Seam has stabilized at its
current lineup, the band suffered
from a revolving-door effect early
on, enlisting the services of a bevy
of indie notables over the years.

For Park, the most traumatic
personnel change was the depar-
ture of original bassist Lexi
Mitchell after “Headsparks.”
“That was such a big blow, we
weren’t sure we could recover, and
we lost a lot of enthusiasm,” he
says.

On a subsequent sabbatical in
Seoul, South Korea, Park first
met current Seam bassist William
Shin, and the two bonded by play-
ing music together. In Seoul, says
Park, “I got some of the joy of
playing music back. The time
away from playing really benefit-
ed [guitarist] Reg [Shrader] and
[drummer] Chris [Manfrin], as
well.” Shin’s first album was “Are
You Driving Me Crazy?”

During its absences from the
public eye, Seam and a solo Park
have dabbled in movie music; most
recently, the band composed for
the independent film “Get The
Digits,” from director Chris Lee.

Listeners also may recognize
the group from the 1995 “Ear Of
The Dragon” compilation and tour,
which Park’s Fortune 5 Records
(now operating under the name
Fortune 4) developed with the
goal of drawing attention to indie
rock’s underacknowledged Asian-
American population, in conjune-
tion with 4. magazine record
imprint A-Sides.

Whether headlining or working
behind the scenes, Seam is a
favorite in college circles and an
integral puzzle piece in '90s indie
rock. “The Problem With Me,”
which sold 9,500 units, according
to SoundScan, launched the act
out of obscurity.

“ ‘The Problem With Me’ was a
consistent seller for a long, long
time,” says Bob Schick, indie
buyer/warehouse manager at Plan
Nine Records in Richmond, Va.
“You don’t often get that with an
indie group that’s not local.”

Schick attributes Seam’s over-
all sales at Plan Nine to the act’s
impressive tours with bands like
Superchunk and Codeine and the
resulting respect of indie afi-
cionados. “People with their ear to
the ground, so to speak,” buy
Seam albums, he says.

According to Touch and Go,
there was a spurt of major-label
interest after “Hey Latasha,” a
track from “Are You Driving Me
Crazy?,” received play on special-
ty shows at commercial stations.
But Park says, “We just want to
keep making records the way that
we’ve been doing it, with relative-
ly little interruption and hassle.
This is the best relationship for us
right now.”

Touch and Go worked with sev-
eral large chains on “Are You
Driving Me Crazy?,” which sold
10,000 units, according to Sound-
Scan. But Leslie Ransom, head of
sales at the label, says it will tar-
get indie retailers—‘“the Other

Musies, Plan Nines, and Newbury
Comics of the world,” she says—
in promoting “The Pace Is
Glacial.”

Listening stations will be key to
the label’s plans for the album,
which will be simultaneously
released by Southern Records in
the U.K. and the rest of Europe.
Aside from that, Ransom acknowl-
edges that “being the indie that
we are, we're not huge marketers.
Touring is our biggest marketing
power force.” The band, which is
self-managed, is booked by the
Billions Corp., and its songs are
published by Seam Songs
(ASCAP).

Park says the group is planning
a few U.S. concert dates around
the time of the album’s release
and a possible national tour this
winter. As for the band’s glacial
pace, Park says, “We have a new
resolve to be a little more active.”

In addition to its roadwork, col-
lege radio has been vital to Seam’s
continuing popularity—something
the label hopes to build on this
outing.

Says Karl Runge, music direc-
tor at Pomona College’s KSPC Los
Angeles, “All the Seam records
are popular here. [DJs] get out the
records from the [station] library
even though they’re not in current
rotation.”

Runge says the group has
become a mainstay primarily
because “Sooyoung is a really
good songwriter” and expects that
the new record will be well-
received.

“Seam is a college band, and
they have been from day one,”
says Ransom. And since it has
been several years since the last
album, she says, “there’s a new
batch of 18- to 23-year-olds that
we can win over now.”

business e
© TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
CELINE DION Madison Square Gar-  Sept. 3-4 $2256115 | 37448 Metrapolitan Enter-
ANDRE PHILLIP GAGNON den $75/350/435 two tainment Group
New York sellouts
PEARL 1AM Blockbuster-Sony Aug. 28-29 $1,270,342 49837 Electnc Factory
166Y POP Music Entertainment $26 two Concerts
MUDHONEY Center seflouts
Camden. N.J. : lﬁs
% P
& # z H
CELINE BION G Continental Ahnes  Aug. 30 $1.172,810 18,075 Metropolitan Enter-
ANDRE PHILLIP GAGNON Arena $75/$50/835 seffot  « | tainment Group
East Rutherford, N.J. ‘
#
#F
CELINE DION Nassau Veterans Aug. 31 $1.004,330 © 16908 Metropolitan Enter-
ANDRE PHILLIP GAGNON Memorial Coliseum $75/850/835 ¢ esellost T | tainment Group
Uniondale, N.Y. . i
5 4
e
DAVE MATTHEWS BAND Hardee's Walnut Aug. 29-30 $913 560 T 35093 PACE Entertainment
Creek Amphitheatre $27.50 ‘40,000, Cellar Door
Raleigh, N.C. . {wo shows.
" :
ALLMAN BROTHERS BAND Fox Theatre Sept. 1-2, $850,118 . 23341 Magicwarks Enter-
Atlanta 4-6 $50/$21.50 five tainment Inc
sellouts
ELTON JOHR Marine Midland Sept. 1 $753,107 15,446 Delsener/Slater
Arena $49.50/$39.50 setout Enterprises
Buffalo, N Y.
JANET JACKSON San Diego Sports Aug. 28 $552,810 11,000 in-house
USHER Arena $79/$49/834 seffout
San Diego
JANET JACKSON Bi-Lo Center Sept. 3 $531,344 10,840 Jack Utsick Presents
USHER Greenville, S.C. $66.25/$49.25/ sefiout Magicworks Enter-
$26.25 tainment Inc
ROD STEWART Marcus Aug. 12 $468,580 10,113 Delsener/Slater
Amphitheatre $65/$45/427.50 12,500 Enterpnses
Mitwaukee Cellar Door
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324.
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Brothers Gonna
Work It Out

AA i i A

-

The Chemical Brothers return to
their roots with a new DJ mix album

featuring music by Willie Hutch e Justin Warfield ¢ Ride The Rhythm ¢ Jimmy Castor Bunch ¢ Kenry Dope
Presents The Powerbouse Three » Badder Than Evil e Unique 3 ¢ Love Corporation  The Micronauts  The
Serotonin Projecd » Carlos Berrios * Freestyle « Metro « Meat Beat Manifesto ¢ Renegade Soundwave
DBX « Dubtribe = Barry De Vorzon and Perry Botkin Jnr. « The Ultraviolet Gatastrophe ¢ Manic Street
Preachers * Spirizualized plus hard to find and previously unreleased remixes by The Chemical Brothers!

Exclusive DJ dates in the U.S. this September!

arsTRaweERk= | Freestyle Dust
http://www.astralwerks.com/chemical/

Also available frem the Chemical Brothers... ...and more stuff from Astralweds:

Exit Planet DustLp

Dig Your Own Hole Lp
‘Electrobank’ ep

‘Block Rockin' Beats’ ep
‘Setting Sun’ ep

‘Loops Of Fury’ er
‘Leave Home' ep

‘Life Is Sweet' ep

Various Anlisls Wagon Caris Photek Air Gearwhore Q-Burrs Abstract
MTV's AMPZ Tatly Ho! Forar& Function Moon Samri Drive Mesaage Feng Shui

These titles available at:

ARON'S / Los Angeles =03PHEUM RECOROS / Seattle » THROB / NYC * GRAMAPHONE / Chicago » BOSTON BEAT / Boston » DEEP GROOVES / S$t. Louis * 611 RECORDS / Philadelghia » ALIEN
RECOROS / Austin « REWIND DANCE PARTY / Atlanta * PAINTED PUPPY / Tampa » REWIND DANCE MUSIC "New Orleans « MOOEFN MUSIC / Baltimore « YESTERDAY & TOODAY / Miami Beach
* VINYL SOLUTIONS / Or-ando » SATELLITE / Atianta « ATOMIC RECOROS / Milwaukee « ALBUMS UP / Bouldier * CLUBHEAD / Cincinati » COSMIZ DISCS / San Francisco © SPINS / Greensboro

©1998 Aslralwerks
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MOTOWN’S 98°

(Continued from page 12)

he notes that Motown’s reissue of
the album in March with the addi-
tion of the “Mulan” track has helped
keep the group more visible.

“They are coming off something
that worked for them, but they are
going to have to work it,” Artale
says. “There are a lot of boy bands

Full Service Solution.

DIGITAL MEDIA COMPLEX

COMPLETE DVD PRE-MASTERING

PLUS
F ULL- S E RV' C E DVD MAN U FACTU R l N G out there now, which could work in

their favor for a while. The fact that
Crest National is Proud to Announce they are working with Pras and

= - some of the other producers means
the FIRST DVD-9 Manl-IfGCtUrlng in Hollywood! they should have }r:lore of an R&B
| sound this time out, but they need to
set themselves apart maybe through
their videos and show that their
songs are not as homogenized as
some of the other bands.”

Although 98° may not want to be
misconstrued as a sugary pop
group, the band had no reservations
about using some of its musical allies
as springboards for a marketing
campaign that gives new meaning to
the terms “street team” and “pro-
motional vehicle.” Concertgoers at
selected concerts by the Backstreet
Boys, Spice Girls, Janet Jackson,
and other big acts this summer may
have noticed a 35-foot bus wrapped
in a giant rendition of the “98° And
Rising” album cover.

The bus had been traveling the
country all summer and parking
outside concert venues until it was
recently derailed when a Ford pick-
up truck plowed into it, according to
D’Jon.

“If this would’ve been last year, we
would have been in big trouble,
because we were living in that bus,”
says group member Timmons. As
for its own tour plans, 98° heads to
Japan in September and will tour
Southeast Asia and Europe before
returning home for a possible open-
ing slot on Brandy’s tour.

While 98° works to solidify its
future, D'Jon says uncertainty over
Motown’s future—amid consolida-
tion talk at the label and at distrib-
ution operations of parent PolyGram
(which is merging with Universal
Music Group)—is not weighing
heavily on the band members’

LS minds. “We know for a fact that we
NATIONAL are the priority,” D’Jon says.

Carbone says merger talk is not
affecting the label’s day-to-day oper-
ations, either. “I can’t really think

we D o It AI I = about it,” he says. “I just want to
break the group and watch them

explode, which I know they’ll do.”
Motion Picture Film Laboratory ¢ Digital Video Post ¢ Foreign Language Services * DVD Pre-mastering * DVD/CD Manufacturing If Motown were to become a cat-
1000 N. Highland Ave. Hollywood, CA 90038 PH: 3238601300 FAX: 323+466+7128 info€crestnational.com www.crestnational.com alog label—which is one possible
¢ e i vademars of Grest Nalional Diglel Meda Complex ALL RIGHTS FESEAVED scenario being bandied about—word
is that 98° likely would hop over to

sister label Mercury.
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MOJO’S REEL BIG FISH LEANS ON ‘ROCK’

(Continued from page 12)

do that.”

Aside from stepping up to the rock
plate, the band takes a swing at
mainstream pop/rock, a la Weezer
and the Rentals, on the first single,
“The Set Up (You Need This),”
which goes to modern rock radio
Sept. 21, and “I Want Your Girl-
friend To Be My Girlfriend Too.”
Sounds of the "70s are sprinkled
throughout, courtesy of the band’s
use of Korg and Celeste keyboards.

“This album is definitely more
advanced musically,” says Jay
Rifkin, president of Mojo Records
and executive producer of the album.
(John Avila of Oingo Boingo pro-
duced it with the band.) “A lot more
attention was paid to having really
good songs and melodies through-
out. With songs like ‘The Set Up,’
we’ll definitely find a new audience
with this one.”

“The band has grown—that is key
for these guys—but they haven’t
forgotten their base either,” notes
Tom Derr, VP of artist development
at Universal. “That’s what I like
most about the first single—it’s dif-
ferent, but it’s still very Reel Big
Fish.”

The band, which is managed by
Vince Pileggi at Milano Music Man-
agement, isn’t too worried about its
core audience reacting negatively to

a decidedly less ska album. “It’s still
us,” says Wong. “If they’re not going
to like us just because we're not play-
ing ska in a song or two, then what
the hell? We play music that we like
to play, whether it’s ska, hip-hop, who
knows. You never know where we’ll
go next. Our core audience knows
that we’re basically schizophrenic
when it comes to music anyway.”

The label has been setting up
“Why Do They Rock So Hard?,”
which is the follow-up to the band’s
1996 gold-certified “Turn The Radio
Off,” since May by targeting its core
fan base with postcard mailings.

“We've been taking advantage of
the fact that we have a huge fan base
of about 25,000 names and address-
es in our database,” says Kristin
Rolla, director of sales and market-
ing at Mojo.

Three mailings have already gone
out, as have 25,000 Reel Big Fish
antenna balls during the Vans
Warped tour via the label’s street
marketing team. The band itself has
gone out, too; it played a string of
Southwest shows Aug. 17-24. A Sep-
tember/October tour is slated al-
ready, including a record-release
party Oct. 23 at L.A’’s Palladium.
After that, the group will likely be
playing various Christmas radio
shows.

To help boost first-week sales,
Reel Big Fish will do in-stores to
coincide with its shows in Los Ange-
les, Orange County, Las Vegus,
Phoenix, and San Diego.

Bob Bell, new release buyer at the
220-store, Torrance, Calif-based
Wherehouse Entertainment, says he
expects “big things out of the box
from Reel Big Fish.”

On top of touring, in-stores, and
direct marketing, the label is plan-
ning an extensive TV, advertising,
and street campaign, according to
Rolla. Included is a high school news-
paper campaign in late September
and early October; ads in Alternative
Press, Rolling Stone, Spin, Raygun,
and boarding magazines like
Thrasher, Warp, and Electrie Ink;
and sniping in 10 markets (which
include L.A., Chicago, Philadelphia,
San Francisco, San Diego, Washing-
ton, D.C., Boston, Denver, and
Phoenix) in late September and
early October of artwork from the
album, which features stars and the
album title written in heavy metal
lettering.

As for the TV plans, Derr says
Universal is looking at placing ads on
extreme-sport-type shows, Cartoon
Network, and Nick at Nite in the
band’s best markets the week before
street date.

new millennium, Feinstein's heartfelt celebration of
| Gershwin's 100th birthday perfectly illustrates the versa-
tility and the timeless quality of the great American com-

poser's music.

Produced by Bruce Roberts
Additional Production by
David Tobocman and John Burk
Executive Producers: Lorne Saifer
and Glen Bammos

For George Gershuwin's 10
HAEL FEINSTEIN

In celebration of George Gershwin's centennial, Michael
Feinstein—recognized as an expert interpreter of
Gershwin's music—delivers a new recording of delight-
fully eclectic performances of Gershwin's compositions.
From swinging renditions that echo the era in which the
songs were written—including a performance of Michael
singing to the accompaniment of a George Gershwin
piano roll—to contemporary, updated Gershwin for the

Distributed exclusively in the U.S.
by Ryko Distribution Partners
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MICHAEL & GEORGE  FEINSTEIN SINGS GERSHWIN

.10ho could ask for anything more?

For more Information visit: www.feinsteinsingsgershwin.com

Concord Records, Inc.. P. O. Box 845, Concord, CA 94522 (925) 682-6770 Fax (925) 682-3508 www.aent.com/concord

George Gershwin photo courtesy of Ira and Leonore Gershwin Trusts
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MINNEAPOLIS: The crowded floor of the solidly built Bunkers Bar & Grill
literally shakes as bargoers jump up and down to the chorus of G.B.
Leighton’s “Shag”—and it’s only midway through the second set. The
group, which is led by bald Brian Leighton, has arguably become Min-
nesota’s top-drawing bar band. For the past five years, Leighton has
played at least 280 shows annually. In August, he celebrated four years
as the Wednesday-night fixture at Bunkers in Minneapolis. Last year,
when Leighton opened for the BoDeans at the Minnesota State Fair, it
was obvious that the 9,500 shiny, happy concertgoers had come for him
as much as for the popular BoDeans; they sang along with Leighton’s
songs. Each of Leighton’s three indie aloums has sold 15,000, and they’ve
ranked as top regional sellers at the Best Buy and Sam Goody chains.
The group’s latest, “Live From Pickle Park,” opens with a cover of
“Sweet Jane” before moving on to some of the originals—“True To Love,”
the Springsteen-ish “Man In The Moon,” “Shag”—that have made
Leighton a favorite throughout the Midwest. He spent three months on
a Phillip Morris club tour in *97 and appeared as a rock singer in the
indie film “The Marksman.” Leighton will be in the spotlight in Sep-
tember, opening for Jonny Lang at the Minnesota State Fair and, as a
solo performer, for Joe Cocker at Minneapolis’ State Theatre. He 1s
booked by Monterey Peninsula/Nashville and managed by Blue Sky,
which works with Lang, Susan Tedeschi, Syl Johnson, and Bernard
Allison. Contact: Miki Mulvehill and James Klein at 612-332-3904.
JON BREAM

BOSTON: When Faith Soloway moved to Boston three years ago, she
was facing an uphill battle to establish herself as a singer/songwriter in
the very crowded folk scene. But Soloway has emerged as one of the
city’s rising stars. Soloway was musical director at the Chicago comedy
troupe Second City before she arrived in Boston, and her music reflects
a wry, often humorous sensibility. Yet by no means should she be pigeon-
holed as a gimmicky comedic songwriter. Her songs work on multiple
dimensions, and they’re keenly observed with lithe melodies. Says the
affable Soloway, “The humor comes from a very real
place. And with my past, well, I can’t escape what is
part of me. But I try to capture what is perhaps
funny but also emotionally true.” Soloway’s five-song
CD “Training Wheels” (Lyric Moon) was nominated
for a 1997 Boston Music Award for contemporary folk
album, and she was also nominated for best new con-
temporary folk artist. Her tune “She Just Works
There” was featured on the compilation disc “This is
Boston, Not Austin,” and she has opened for Loudon
Wainwright I1I, Bill Morrissey, Melissa Ferrick,
and Cheryl Wheeler, among others. In August, Soloway sold out the
area’s premier folk venue, Passim. Contact: Paul Caruso at 781-585-
9470. KEN CAPOBIANCO

SOLOWAY

NASHVILLE: A rip-roaring, song-belting diva who emulates Patsy Cline,
Dolly Parton, and Billie Holiday, Kristi Rose and her current band,
the Handsome Strangers, have been tearing up the stages of New York,
Europe, and now Nashville for the past 10 years. Born and bred on a Ken-
tucky farm but with a style dressed up by major cities, Rose has country
roots with a sultry, bluesy urban edge. After years of playing New York’s
underground country/rockabilly scene, she packed her bags after a Euro-
| | pean tour and landed in Music City just in time to catch the alt.country
wave. She put together a band that included her future husband: steel-
slide/fiddle player Fats Kaplin, who played in the plat-
inum-selling band the Tractors. They began playing
gigs at the Exit/In, Tootsie’s Orchid Lounge, and 12th
& Porter. But for Rose, a gig is not just a gig; it's a
Thrillbilly Love Fest that transforms clubs into the-
atrical happenings complete with Daisy Mae models
daneing on hay bales while slides from 1950s B-movies
flash onstage. “It’s multimedia of the lowest order,”
says Rose, “designed to give the audiences the full
experience of a trashy yet classy celebration of coun-
| try culture.” Rose and her extravaganzas are featured in a new book,

“Tennessee Music” by Peter Coats Zimmerman, A newly completed 12-

song demo showcases the songs “All The Right Reasons” and “Cry To

Heaven,” which Rose penned along with the tear-jerking “Cheater’s

World.” The CD, tentatively titled “Pulp Country,” is set for an early fall

release. Contact: 615-383-4172. SANDRA SCHULMAN

ROSE

20

wwWwW americanradiohistorvy com

BILLBOARD SEPTEMBER 19, 1998



www.americanradiohistory.com

Scott Phillips

Brian Marshall Scott Stapp Mark Tremonti

2X PLATINUMWM

CERTIFIED (Tl

D@ﬁmii !EUDDD

Developing Gareer Artists.
Delivering Core Acts. .............



www.americanradiohistory.com
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who ha appeared in th
3 SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY l ll i 10p 100 of The Billboard 200 chart When an albam reaches this Ier\’leigthe album and the artst’s subsequent albums are -
) é I é § SEPTEMBER 19 1998 ateI\{ |lr)1|elcg|ble tlggppear o?] tr;]e Heattseeker's chart. All@allbéjgnés %r?gvalgtélgiog cassette atnd CD. *Asterisk indicates vinyl LP is
kS . I th t t I
£z |5z g fmmmz NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) WME avalanle: () Albums with (e greatest sales geins e emmunications
5 2 S * A & NO.1 & & & 26 2] 4 MEDESKI MARTIN & WOOD BLUE NOTE 9301 1*/CAPITOL (16.98 CD) COMBUSTICATION
( ) JJ/WORK 68656/EPIC (10.98 EQ/16.98
> ; - MU VERIC =) 4 0 THE Sy 21 30 3 FRANKIE RUIZ RODVEN 557773/POLYGRAM LATINO (9.98 EQ/16.98) NACIMIENTO Y RECUERDOS
MONSTER MAGNET A&M 540908 (8.98 EQ/12.98) POWERTRIP
3 i 5 FESTG E 28 25 13 | CHARLIE ZAA SONOLUX 82706/SONY DISCOS (9.98 EQ/14.98) UN SEGUNDO SENTIMIENTO
' MO’ OKEH/550 MUSIC 69376/EPIC (10.98 EQ/16.98) SLOW DOWN
NEW b | JUMP LITTLE CHILDREN ATLANTIC 83134/AG (7.98/11.98) MAGAZINE
@ 8 | 29 | JAGGED EDGE SO SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA
30 [ 31 | 36 | AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE
(5)| 10 | 10 | RICHMULLINS AND A RAGAMUFFIN BAND MYRRHWWORD 69309/PIC (13.98 EQ/19.98) THE JESUS RECORD
5 2 2 s p 0o p ANGEL DUST i 35 8 PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR veRITY 43116 (10.98/16.98) LIVE AT LOVE FELLOWSHIP TABERNACLE
HYPNOTIZE MINDS 1683/RELATIVITY (10.98/15.98
@ NEw L T S s e @ OE 32 29 29 DAVID KERSH cURB 77905 (10.98/16.98) IF | NEVER STOP LOVING YOU
; - - 3 38 3 ANGGUN EPIC 69105 (10.98 EQ/16.98 N THE
13 | 8 | TRIN-I-TEE 5:7 8-RITE 90094/INTERSCOPE (10.98/15.98) TRIN-I-TEE 5.7 a5 T 2 gy 2l SNOHEY ShiHI
DOWN TO THE BONE NU GROOVE 3004 (10, .
9 9 4 JENNIFER PAIGE EDEL AMERICA 162171/HOLLYWOOD (10.98 EQ/16.98) JENNIFER PAIGE i SRS 0N NS TOSTEEEN
19 | 10 | CLEOPATRA MAVERICK 46926 WARNER BROS. (10.98/16.98) COMIN' ATCHAT 35 | 36 | 20 | ROY D. MERCER CAPITOL NASHVILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4
11 12 4 THE WILKINSONS GIANT (NASHVILLE) 24699/WARNER BROS. (NASHVILLE} {10.98/16.98) NOTHING BUT LOVE 2 ! i DEUN el Qe e iz DR
TR 7 | ELLIOTT SMITH DREAMWORKS 50048+ GErFEN (8.98/12.98) X0 37 | 28 | 45 | BUENAVISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB
13 | 15 | 9 | EVERYTHING BLACKBIRD 38003/SIRE (10.98/14.98) SUPER NATURAL 38 | 26 | 2 | NIKKILEONTI PAMPLIN 9829 (10.98/15.98) SHERIERE
14 12 2 ROYAL CROWN REVUE WARNER BROS. 47020 (10 98/16.98) THE CONTENDER 39 34 50 | ALEJANDRO FERNANDEZ @ SONY DISCOS 82446 (9.98 EQ/14.98) ME ESTOY ENAMORANDO
15 7 8 FIVE ARISTA 19003 (10.98/16.98) FIVE 40 | 27 6 MYRON (SLAND 524479 (8.98 EQ/10.98) DESTINY
22 | 6 | THE W'S FIVE MINUTE WALK 25204/SARABELLUM (10.98/16.98) FOURTH FROM THE LAST _ NEW D | SKULL DUGGERY NO LIMIT/PENALTY 3082/TOMMY BOY (10.98/16.98) THESE WICKED STREETS
17 | 16 | 10 | BLACK EYED PEAS INTERSCOPE 90152* (10.98/16.98) BEHIND THE FRONT 42 | 33 | 3 | COALCHAMBER ROADRUNNER 5663 (10.98/15.98) COEL CHEMEER
18 | 11 | 2 | BOB MOULD RYKODISC 10443 (15.95 CD) THE LAST DOG AND PONY SHOW RE-ENTRY | DELIRIOUS? FURIOUS? 51676/SPARROW (15.98 CD) KING OF FOOLS
C)lf NEW > | JUNIOR BROWN CURB 77897 (10.98/16.98) LONG WALK BACK 44 | 39 | 9 | AARON CARTER EDEL AMERICA 003808 (10.98/16.98) AARON CARTER
20)| NEW Db | HERSCHELWOOD HARDHEADZ Jav DOWNEREAKAWAY 4810031SLAND (1098 EQ/16.98) A MILLION DOLLARS LATER 4 | 32 | 21 | ALEJANDRO SANZ WEA LATINA 20281 (9.98/14.98) MAS
21 [ 18 | 2 | A-G-2-A-KE INTERFACERAP-A-LOT 46144NIRGIN (10.98/16.98) MIL-TICKET RE-ENTRY | KAREN CLARK-SHEARD [SLAND 524397 (10.98 EQ/17.98) FINALLY KAREN
22 20 36 | SEVENDUST TvT 5730 (10.98/15.98) SEVENDUST 4 47 [ 3 ORGY ELEMENTREE/REPRISE 46923/WARNER BROS. (7.98/11.98) CANDYASS
23 | 24 | 2 | THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16.98) HOLIDAY MAN RE-ENTRY | LINK RELATIVITY 1645 (10.98/15.98) SEX DOWN
NEW b | CANIBUS UNIVERSAL 53136* (10.98/16.98) CAN-I-BUS (49)| RE-ENTRY | JENNIFER KNAPP GOTEE 3832 (9.98/11.98) KANSAS
25 23 I 2 ELVIS CRESPO SONY DiSCOS 82634 (8.98 EQ/14.98) SUAVEMENTE 50 49 [ 3% | ROY D. MERCER CAPITOL NASHVILLE 54781 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 1
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART

S S

* BY DOUG REECE

M ONKEY BUSINESS:
It’s pretty much a given that
Arista rock act Pushmon-
key will have a strong show-
ing in its home state of Texas
when its self-titled major-
label debut bows Tuesday
(15).

Waste’s Case. Rap/punk
alchemists Zebrahead
have been picked up from
indie Dr. Dream by Colum-
bia, which will release the
band’s album “Waste Of
Mind" Oct. 27. The act
takes its hummable hard-
core to the streets of Los
Angeles, playing the Roxy
on Thursday (17) and the
Whisky Sept. 23. The
band’s first single, “Get
Back,” is already getting
airplay on such modern
rock stations as WBCN
Boston and KROQ Los
Angeles.

The band has already put
out its debut album, “Maize,”
on indie Sector Two and—
through its handlers at Lone
Wolf Management—has

released a well-received five-
song EP. Arista says the act,
which opened for Kiss dur-
ing Texas dates, has sold
more than 10,000 copies of
the ER

Meanwhile, the band has
local radio support from sta-
tions such as KLOL Houston,
which has played a cassette
version of album cut “Caught
My Mind,” and KLBJ
Austin, Texas, which is one of
the stations early on the
band’s first smgle
“Handslide.” F

signed a group of 10 young men known as the Biv 10 Pee

Wee All Stars, who will contribute to one another’s albums.
The first release from the group’s members is Lil'Nigue and
DJ Jus’ “Old Enough To Rule,” which bows Nov. 24.

Pee Wee
League. Tak-
ing a cue from
successful,
older rap col-
lectives, Biv 10
Records has

MOUNTAIN ]

Now, with .

Keb’ Mo', Slow Down

Arista’s support,
the act is beginning
to move into other
territories. WRCX
Chicago and WLZR
Milwaukee are also
playing the single,
and the band re-
ceived a ringing

EAST NORTH CENTRAL
Locul H, Pack Up The Cafs

REGIONAL HEATSEEKERS NO.1s

TAKING IT OUT TO THE
BALLPARK: With the
McGwire/Sosa home run
race in full swing, Columbia
artist Goat has picked an
opportune time for a ball-
park promotion.

The artist’s single “Great
Life” is getting regular air-
play at stadiums across the
country, including 3Com
Park (formerly Candlestick),
the Astrodome, and Yankee
Stadium. It probably didn’t

hurt that Goat is

NORTHEAST
Godsmack, Godsmack

the offspring of
Al Rosen, former

~ MIDDLE ATLANTIC
Canibus, Can-I-Bus

Indians all-star
third baseman.

Goat’s same-

titled album bowed

Aug. 25.

] Meanwhile, the

Clark Eno Or-

‘)5_

endorsement from
syndicated morn-

i I

* WEST NORTH CENTRAL
Monsier ngnel Powertrip

PACIFIC

Tatyana Ali, Kiss The Sky

ing personality
Howard Stern in
early September.

Kurt St.
Thomas, the
Arista senior director of
A&R who signed Pushmon-
key, says the band, which is
still considering booking
agents, will stay close to
home for the next few weeks,
playing Texas dates Tuesday
(15) through Oct. 2, then spi-
raling out into new territo-
ries.

o

SOUTH ATLANTIC

chestra is also on
deck with its “King

SOUTH CENTRAL

| Jagged Edge, A Jogged fra

7 Of Swing” single, a

v

Herschetwood Hardheadsz, A Million Doflars wterj
5 = — |

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Tatyana Ali Kiss The Sky
Keb' Mo’ Slow Down
. Elliott Smith XO
Royal Crown Revue The Contender
Black Eyed Peas Behind The Front
Ozomatli Ozomatli
Monster Magnet Powertrip
. Chatlie Zaa Un Segundo Sentimiento
. Cleopatra Comin’ Atcha!
. Jennifer Paige Jennifer Paige

SvaNomsLN -

—

SomNOmAWN -

—

SOUTH CENTRAL

. Herschelwood Hardheadz A Million Dollars Later

Indo G Ange! Dust

Jagged Edge A Jagged Fra

Monster Magnet Powertrip

Roy D. Mercer How Big'A Boy Are Ya? Volume 4
The Wilkinsons Nothing But Love
A-G-2-A-KE Mil-Ticket

Roy D. Mercer How Big'A Boy Are Ya? Volume 1

. Trin-i-tee 5:7 Trin-)-tee 5:7
. Jennifer Paige Jenniter Paige

number dedicated

to the sluggers’ bat-

tle. The song, due

on Push Records in

early October, is

being offered
through an 800 number in
order to keep time with the
craze. The band’s full-length
album, “The Clark Eno
Orchestra ‘King Of Swing,””
is due in November.

ROADWORK: Capri-
corn/Mercury act the
Screamin’ Cheetah Wheel-

ies, whose “Boogie King”
single tallied 460 main-
stream rock chart spins in
the Sept. 4 issue of Rock Air-
play Monitor, plays an in-

Atlantacentric. Miami-
based NK Records is
micro-marketing “Life
Goes On,” the debut sin-
gle from rapper Poe Etiqg,
in Atlanta to build a story
for the artist preceding the
January 1999 release of
his currentty untitled
album. Planks of the NK
promotional platform
include local radio ads
and television spots on
MTV and BET. The single,
which samples John Mel-
lencamp’s hit Yack &
Diane,” was distributed
locally Sept. 10. A portion
of its sales will benefit the
Make-a-Wish Foundation.

store Tuesday (15) at Tower
Records in Nashville and
Saturday (19) at Hooters in
Lafayette, Ind.
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COLLEGE TELEVISION
NETWORK

THE NEWEST, MOST =XCITING
MUSIC TELEVISION NETWORK IN THE U.S.

* Delivered to more than 500 college locations

* Over 1,000,000 college student viewers per day

* 25 million 18-24 year old viewer impressions per month

* 40 minutes of music videos played every hour

* News and sports features produced exclusively for CTN by CCINN\J
* No clutter: only 8 commercial minutes per hour

* Broadcast via satellite 24 hours a day, 7 days a week

ATLANTA NEew YORK Los ANGELES CHICAGO
5784 Lake Forrest Drive 909 Third Avenue 204| Rosecrans Avenue 213 West Institute Place
Suite 275 9th Floor Suite 235 Suite 302
Atlanta, GA 30328 New York, NY 10022 El Segundo, CA 90245 Chicago, IL 60610
800.256.1636 800.586.4636 800.486.7679 877.800.4483

For more information, please contact Peter Kauff, Les Garland,
or Nick Schittone in New Yorik at 800.586.4636
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ARTISTS & MUS

ALBUMS

EDITED BY PAUL WERMA

p HOLE

Celebrity Skin

PRODUCER: Michael Beinhorn

DGC 25164

Hole’s 1994 breakthrough with “Live
Through This” was a triumph of music
over marketing, substance over controver-
sy. Since then, front woman Courtney Love
has changed her appearance and devoted
much of her time to extra-musical pursuits.
Her lack of focus is evident on “Celebrity
Skin,” an homage to California that con-
tains flashes of inspiration but otherwise
lacks the immediacy and raw passion of its
two predecessors. A polished work,
“Celebrity Skin” is aurally stunning, its
guitars crackling and shimmering and
Love’s voice processed to a creamy froth.
Similarly, the tunes are well-crafted, and
the arrangements are lush and elaborate.
For some artists, those qualities would con-
tribute to a career-defining work. But in
Hole’s case, they amount to a diffusion of
the energy that animated the band in the
past. Highlights include the title track, the
heavily orchestrated “Hit So Hard,” and
the menacing “Use Once & Destroy”—
which have the potential to give this album,
and the band, a long run on the charts.

» HOOTIE & THE BLOWFISH

Musical Chairs

PRODUCER: Don Gehman

Atlantic 83136

Having suffered a sophomore slump and
the inevitable backlash that comes with fol-
lowing up a 15-times-platinum debut,
Hootie & the Blowfish are now ready to
resume their career. The band’s third
album is a refreshingly focused collection
that showcases a slightly edgier sound
than its precursors, with cutting guitars,
uptempo grooves, and a newfound clarity
from vocalist Darius Rucker—whose
mealy-mouthed delivery marred Hootie’s
1996 outing, “Fairweather Johnson.” High-
lights include the convincing rockers “I
Will Wait” and “Only Lonely,” the rollick-
ing “Las Vegas Nights,” the bluegrass-
tinged “Desert Mountain Showdown,” and
the wistful, string-accented ballad “Wish-
ing.” A band that still deserves to be on the
top of the list at pop, rock, and AC radio.

MICHAEL FEINSTEIN

Michael & George—Feinstein Sings Gershwin
PRODUCER: Bruce Roberts

Concord 4849

The cabaret/concert star with a big cata-
log of wonderful show-music albums
makes a natural turn to George Gershwin
repertoire, as this year marks the 100th
anniversary of the great songwriter’s
birth (on Sept. 26). Among the ever-
greens, there are some rarities one
expects from the man who once was an
assistant to George’s lyricist brother, Ira.
The most important is a cutout from
“Porgy And Bess” called “Lonely Boy.”
Also unusual is a pairing of Feinstein with
a George Gershwin piano-roll perfor-
mance of “Swanee.” Feinstein is in a nice,
after-hours mood here.

ORIGINAL CAST RECORDING

Saturday Night

PRODUCER: Chris Walker

RCA Victor 63318

Stephen Sondheim fans are well aware of
the 1954 Sondheim musical that failed to
get produced on Broadway and are famil-
iar with at least two engaging numbers
from the show: “So Many People” and
“What More Do | Need?” The Bridewell
Theatre Company in England, where
Sondheim is revered, put on the show in

SPOTLIGHT

SCREAMIN’ JAY HAWKINS

At Last

PRODUCER: Jim Dickinson

Last Call/Valley Entertainment 15008

At a time when so many decisions in
the music industry are dictated by
sales projections, genre limitations,
and a fear of offending people’s sensi-
bilities, blues shouter Screamin’ Jay
Hawkins is a fish out of water. Brash,
possessed, and oblivious to current
social or musical trends, Hawkins
stomps all over convention with a fiery
album of mostly original tunes that
seem to spring from a place so deep in
his soul that he sounds as if he’s being
consumed by them. In “Listen,” he
whelps, cackles, screams, hollers, and
shrieks, imitating a woman whose lan-
guage he can’t understand; in “Coul-
da’, Woulda’, Shoulda”—a duet with an
unidentified female singer—he puts on
his best baritone and comes across as
a heart-wounded balladeer; and in
“Shut Your Mouth When You Sneeze,”
he describes in graphic detail the con-
sequences of not heeding his warning.
Hawkins even manages to spike Bob
Marley’s “I Shot The Sheriff” with
political venom and do-or-die despera-
tion. A welcome return. Contact: 505-
992-4902.

December 1997. The book, by “Casablan-
ca” screenwriter Julius Epstein, takes
place in Brooklyn in 1929, and while Sond-
heim largely stays within the musical
framework of the ’50s, he does so with the
originality and wit that would become the
hallmark of his wondrous future. The

SPOTLIGHT

GERSHWIN FANTASY

Joshua Bell, violin; London Symphony
Orchestra, John Williams

PRODUCER: Shawn Murphy

Sony Classical 60659

The great American opera, George
Gershwin’s “Porgy And Bess” sings no
matter who voices it. Ella Fitzgerald
and Louis Armstrong made it speak
with sublime folk art, Miles Davis and
Gil Evans made it the epitome of trag-
ic jazz abstraction, and Sir Simon Rat-
tle dressed the work up in grand oper-
atic fashion at Glyndebourne to huge
success. Now violinist Joshua Bell,
conductor John Williams, and
arranger Alexander Courage have
produced a “Fantasy On ‘Porgy And
Bess’ ” for violin and orchestra that
sings with its own stylish, theatrical
tone, Justifying his considerable repu-
tation, Bell sounds wonderful in the
piece, as he does in the classic tran-
seription of the “Three Preludes” by
Jascha Heifetz. Less compelling over-
all, yet with their own special
moments, are the arrangements of
seven songs by William David Brohn
and Jonathan Tunick. “Love Is Here
To Stay” is truly touching, and Gersh-
win makes a ghostly cameo on “Sweet
And Low-Down” via his piano roll
(made famous on the hit Nonesuch
disc from 1993). To say that he steals
the show is no slight to Bell or
Williams.

English cast, struggling just a bit with
Brooklynese, is otherwise delightful. An
album as important as it is entertaining.

"VITAL

VARIOUS ARTISTS

Newpart Broadside—Topical Songs At The New~
port Folk Festival 1963

PRODUCER: none fisted -

Vanguard 77003

On the year that the Newport Folk Fes-
tival spread its wings and traveled out-
side of its storied venue, the label that
has the most extensive catalog of live
Newport recordings—and is associated
with artists such as Joan Baez, whose
career was catapulted by the festival-—
issues a batch of worthy live albums
recorded there. The “Broadside” disc
features Newport stalwarts Baez, Bob
Dylan, Phil Qchs, Pete Seeger, Sam Hin-
ton, Peter LaFarge, Tom Paxton, Bob
Davenport, the Freedom Singers, Jim
Garland, and Ed McCurdy, all singing
“topical songs,” including Ochs’ “Talking
Birmingham Jam” and Hinton’s “Talk-
ing Atomie Blues.” Some of the other
releases in the series paint a broader
picture of the festival, with titles by the
Kingston Trio, Judy CoJ]'vH and Baez,
plus genre-specific compilitins devobed
to blues, gospel, country, and bluegrass
artists who trudged thr nugh thi quaint
Rhode Island town. Mueh of the materi-

Vanguard’s arehival progeom an essen-

al has not been relensed befire, making - -

"REISSUES™®

tiaf dorument of one of the mest endur-
ing franchises in American popular
mizzigt.

DAVID BOWIE

The Best Of David Bowie ]959/1974 “The Best

Of Diavld Bawie 197471979

PRODUCERS: various

Virgin 21849; 94300

What better way to kick off David
Bowie’s new foray as an Internet service
provider than to release two dises of his
most cherished recordings from 1969
through 10797 Enhanced CDs packaged
with a sales piteh for the BowieNet ser-
vice, thise two volumes also give fans
rare pihntos and biographical material.
The tracks? “Space Oddity,” “Suf-
fragette City,” “Changes,” “All The -
Young Dudes,” “Starman,” “Golden
Years,” “Fame,” “Heroes,” “TVC 15,”
and “Young Americans,” to name a few.
Although there hia hesn a glut of Bowie
relgsues in the puel several years—with
Ryko's distinpuished campaign and
EMU’s controveraal "Ersentials” disc—
the puibilic still seems to hanger for early
sele Troan this daszling artist, Span-
ning the firet third of hiz caresy; this is
some of Brwie’s most inspired, most
groundbreaking work.

ORIGINAL CAST RECORDING

A New Brain

PRODUCER: Jay David Saks

RCA Victor 63298

Composer William (“Falsettos”) Finn’s
musical played Lincoln Center this sum-
mer. Finn draws effectively on various pop
song ideas, producing—with more than a
little debt in words and music to Stephen
Sondheim—a score that amounts to
singing dialogue. While not deep-seated in
melody, the songs manage to be listenable
and full of honest feeling. One may doubt
that this show will ever be recorded again,
but there’s no doubt that it couldn’t be
done any better than it has in its first
appearance.

R&B

LES NUBIANS

Princesses Nubiennes

PRODUCERS: Mounir Belkhir, Thierry Planelle

Omtown 45997

A nice thing about the French language is
that its words sound beautiful set to almost
any music genre. And in the case of Les
Nubians—a duo of hip French/Cameroon-
ian sisters—the blend of R&B, hip-hop,
Jjazz, and traditional African tunes that ani-
mates their debut set, “Princesses Nubi-
ennes,” is consistent with positive, empow-
ering messages from hip-hop artists like
Wyclef Jean, the defunct Arrested Devel-
opment, and Lauryn Hill. The music on the
set is as infectious as the album’s lyrics,
which tackle subjects ranging from the
pastoral beauty of a Cameroonian village
to abortion. Highlights include “Bebela,” a
tribute to the group members’ mother; the
wrenching “Si Je T’ Avais Ecouté”;
“Tabou,” featuring the rapper Case and
inspired by the Sade hit “Sweetest Taboo”;
“Sugar Cane,” the album’s lone English-
language track; and “Princesse Nubienne.”

[ ______JA2Z |

ANDRE PREVIN/DAVID FINCK

We Got Rhythm: A Gershwin Songbook
PRODUCER: Ellyn Kusmin

Deutsche Grammophon 289 453 493

With André Previn’s opera “A Streetcar
Named Desire” premiering in San Fran-
cisco this fall, it’s a wonder that the com-
poser/conductor/pianist could take the
time to pop out a quick Gershwin tribute.
But he has, and it has all the hallmarks of
Previn’s tony jazz style. Abetted by dou-
ble-bassist David Finck, Previn takes
turns on such standards as “Someone To
Watch Over Me” and “Love Walks In”
that have the ambience of a high-class
hotel. And some people may like that. But
Previn's Gershwin is strictly a Hollywood
Gershwin, and fans of such classic inter-
preters as Ella Fitzgerald and Miles Davis
may find it all a bit enervated.

BOB MARLEY & THE WAILERS

The Complete Bob Marley & The Wailers 1967-
1972, Part Il

COMPILATION PRODUCERS: Danny Sims, David Sim-
mons

JAD/Koch 1004

Slick packaging and a profusion of graph-
ics and liner copy fail to conceal the fact
that the musical content of this pricey
installment of JAD Records’ reissue series
consists of the same Lee Perry-produced
sides from the “Soul Rebels” and “Soul
Revolution Part II” albums found in bud-
get reggae racks for decades, or filling
scores of dubious samplers like 1997's
“True Roots” and “Roots Of A Legend,”
each of which derives from JAD’s slag
heap of Marley’s early-reggae alternate
takes. No scrap of tape is too skimpy to
merit a track listing on “Complete I1,”
such as “No Water (Version), False Start,”
an 11-second fumble at the top of a (lousy)
dub of the original “Soul Rebels” cut. And

the fine print of “Complete I1” reveals that
worthy songs like “Duppy Conqueror,”
“Sun Is Shining,” and “Small Axe” are
excluded “for legal reasons.” JAD contin-
ues to set new standards of commercial
contempt for both the posthumous memo-
ry of a great artist and the pocketbooks of
his unsuspecting audience.

LATIN

% EDDIE PALMIERI

El Rumbero Del Piano

PRODUCERS: Eddie Palmieri, Eddie Paimieri Ii

RMM 82197

On his latest release, the famed Latin jazz
pianist who built a towering reputation as
an innovative alchemist of Afro-Caribeno
musical grooves offers a rare, and wonder-
fully fresh, package of dance-oriented fare
spiked with sparkling improvisational
interludes from a standout cast of backing
musicians and fiery vocalists Wichy
Camacho and Herman Olivera. As non-
commercial and college stations readily
embrace the album’s trad vibe, Latino
tropical outlets might take a shine to the
sizzling salsa rendition of the Mexican
classic “Malaguena Salerosa.”

CLASSICAL

% GEORGE GERSHWIN: THE COMPLETE
ORCHESTRAL COLLECTION

William Tritt, piano; Stewart Goodyear, piano;
Richard Hawley, clarinet; the Cincinnati Pops
Orchestra, Erich Kunzel

PRODUCER: Robert Woods

Telarc 80445

Telarc has made some ace Gershwin
recordings over the years with Erich Kun-
zel and his Cincinnati band, and the best
portion of them are collected in this “Cen-
tennial Edition,” along with a few fresh
items—including premieres of the early
opuses “Mexican Dance” and “O Land Of
Mine, America.” The former number has a
simple, colorful charm, although the latter
piece is strictly a curiosity—Gershwin
wrote it in 1919 for a contest to determine
a national anthem (the “Star Spangled
Banner” wasn’t chosen until 1931). Even
beyond the novelties, this two-disc set is a
wonderful submission for the Gershwin
year; in fact, this is the place to start for
anyone interested in the composer’s con-
cert music. “Rhapsody In Blue,” “Ameri-
can In Paris,” “Concerto In E” “Catfish
Row”—they're all here, in performances
of idiomatic verve and stunning sonics. In
“Rhapsody In Blue,” for instance, William
Tritt solos with ideal Jazz Age insouciance
(even inserting a few bars of music
unheard since the debut), and Kunzel
makes sure the opening clarinet glissando
is smeared to perfection. S'wonderful.

CONTEMPORARY CHRISTIAN

ERIN O'DONNELL

Scratching The Surface

PRODUCERS: Alain Maliet, Brad O'Donnell

Cadence Communications 46922

Erin O’Donnell’s debut, “A Scrapbook Of
Sorts,” broke through the clutter of new
artists clamoring for attention in the con-
temporary Christian market and estab-
lished her as a newcomer with staying
power. She continues to fulfill that promise
on this fine sophomore effort. Teaming
with producer Alain Mallet (known for his
work with Jonatha Brooke), O’Donnell
turns in a polished project marked by her
vulnerable, ethereal vocals and the strong
songwriting talents of her husband, Brad.
(He wrote every cut, with O’Donnell con-
tributing on the tune “Crazy.”) “All Of
This” is already getting play on Christian
radio. Other key cuts include “When |
Grow 0O1d,” “At Least For Now,” and “Seri-
ously.” With her vocals and his writing, the
duo has crafted a collection that should
buoy O’Donnell’s standing in contempo-
rary Christian circles.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS { p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashwille); Gordon Ely (gospel); John Diliberto (new age).
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EDITED BY LARRY FLICK

P R. KELLY Half On A Baby (1.59)

PRODUCER: R. Kelly

WRITER: R. Kelly

PUBLISHERS: Zomba Songs/R. Kelly, BMI

Jive 42540 (c/o BMG} {cassette single)

If you're expecting a sequel to “I Believe
I Can Fly,” you may be initially disap-
pointed by this fine first single from
Kelly’s hotly anticipated new collection,
“R.” This seductive, subtle slow jam is
more reminiscent of the multifaceted
artist’s earlier, more R& B-intensive
material. That’s not meant to imply that
“Half On A Bahy” has narrow audience
potential. Quite the opposite, actually. Its
intricate, pure pop chorus seriously grows
on you after one or two spins, and Kelly
performs with masterful ease and irre-
sistible charm. Actually, he deserves
applause for sidestepping the temptation
to duplicate his biggest hit to date. He's
clearly learned that longevity is built on
diversity—and that there's plenty of time
to revisit that sound. Expect almost
instant airwave saturation.

> PRAS Blue Angels (4.18)

PRODUCER: Pras

WRITERS: S. Miche!, B. Gibb

PUBLISHERS: ATV/Tele San Ko, ASCAP; Gibb
Brothers/Careers-BMG, BMI

Ruffhouse/Columbia 41157 (c/o Sony) (cassette single)
There just doesn’t seem to be an end to
the onslaught of Fugees-related solo
projects—and thank goodness. Simply
put, there’s no posse in hip-hop that can
match ’em in terms of sheer creative
adventure and pop savvy. This preview
of Pras’ smokin’, must-hear “Ghetto
Supastar” album sparks with slick,
imaginative rhymes and mad-catchy
instrumentation. Prepare to gag with
glee upon initially hearing the replayed
portions of Frankie Valli's “Grease” dur-
ing the chorus, which gets its sharp edge
from comrade Wyeclef Jean's limher gui-
tar work. A killer, hitbound effort that
hits ya right between the eyes—and it's
not even the best cut on the album.

P> DUNCAN SHEIK Bite Your Tongue (3 55)
PRODUCERS. R. Hine, D. Sheik

WRITER: D. Sheik

PUBLISHERS: Duncan Sheik/Happ Dog/Careers-BMG,
ASCAP

Atlantic 8608 (CD promo)

Sheik has heen eager to move past his
yearlong 1997 hit “Barely Breathing”
for a while now, and this harder-hitting
pop/rock track has the charm to con-
jure up interest in his evolution. “Bite
Your Tongue” is a better representa-
tion of what the strummer is really
about, with designs on pop and modern
rock, instead of pop and AC (thus, a
Modern Mix is included on the promo
single). Sheik truly sounds better than
ever, with a crisp, tired-up vocal and
slick chorus that'll stick in your mind.
A welcome return to top 40 and adult
top 40 airwaves and a fine, fine effort
from his forthcoming collection, “Hum-
ming.”

TAYLOR DAYNE Unstoppable (3.50)

PRODUCERS: Tommy Stmms, Taylor Dayne

WRITERS: T. Dayne, A. Roman

PUBLISHERS: Romanesque/Annotation/Warner-Tamerlane,
ASCAP

Neptune/River North 51416 (CD promo)

“Tell It To My Heart,” “Love Will Lead
You Back,” and “Don’t Rush Me.” What
fab memories from days gone by, huh?
The return of the coquettish Dayne,
however, shows that Our Lady Diva has
no intention of revisiting the past.
“Unstoppable” features a funky, sparse
instrumental melody with jittery gui-
tars and a beat box, accompanied by

Dayne’s unmistakable vocal prowess,
which sounds fresh and novel against
the backdrop of today's top 40
playlists. This cut could become a killer
signature song for top 40 outlets will-
ing to take a step away from the tried
and true.

CLEOPATRA Life Ain’t Easy (3.18)

PRODUCER: not fisted

WRITER: not listed

PUBLISHER: not listed

Maverick/Warner Bros. 8429 (cassette single}

This is the single that should have intro-
duced this charming British sister act to
the States. It nicely captures the sih-
lings’ vibrant harmonies, as well as their
knack for combining candy-coated hooks
with surprisingly suhstantial Ivries. “Life
Ain’t Easy” is a remarkably sage,
thought-provoking song, performed with
a contagious youthful energy that is
mildly reminiscent of Hanson’s “Mmm-
bop”—hut with an ample dose of silky
soul, Taken from the album “Comin’
Atcha,” this gem should he of immediate
interest to top 40 and R&B program-
mers.

VOICES OF THEORY Wherever You Go (4.09)
PRODUCERS: Durel! Bottoms, Michael “Bass” McCary,
Jamar Jones

WRITER: D. Bottoms

PUBLISHER: not listed

H.0.L.A. 41075 (CD promo)

Voices Of Theory are off to a promising
start following their top 10 gold-selling
ballad “Say It.” The new “Wherever You
(o™ serves up a similarly paced tale of
yearning and romantic woe, capitalizing
on the quintet’s luxurious harmonies and
soulful delivery. With its stand-by-my-lady
theme and swaving melody, this is a no-
brainer draw for R&B's predominantly
female constituency, These boys are look-
ing at another hit.

NEW RADICALS You Get What You Give (4.40)
PRODUCER: Gregg Alexander

WRITERS: A.exander, Nowels

PUBLISHER: not listed

MCA 4212 (CD promo)

This is a chugging, Wham!-style pop
song with slightly cheesy lyries (“You've
got the music in you/ . .. You've got a
reason to live”) and some veiled string
backing ¢n top of its guitar and piano. On
the surface, it's an inoffensive but pass-
able pop song, until the last phrases,
when it gets interesting. The vocalist
chants a barely intelligible diatribe
(“Fashion shoots with Beck and Han-
son/Courtney Love and Marilyn
Manson/ . . . Come around we'll kick your
asses!”), finally catching our attention—
now that the song’s over.

COUNTRY

P FAITH HILL Let Me Let Go (a.05)

PRODUCERS: Faith Hill, Dann Huff

WRITERS: S. &iamond, D. Morgan

PUBLISHERS Diamond Mine, ASCAP; Little Shop of Mor-
gan Songs, BMI

Warner Bros 9401 (cD promo)

This single comes on the heels of two
hugely successful singles—*This Kiss”
and “Just To Hear You Say That You Love
Me”—from Hill's fine “IFaith” opus. “Let
Me Let Go™ is a well-written song about
moving on after a failed relationship, and
Hill’s intimate, vulnerable vocal illus-
trates why she’s one of the genre’s top
female talents. The fact that her voice is
combined with Vince Gill’s lush, lovely
backing harmonies elevates this record to
heavenly heights. The production by Hill
and Dan Huff is a little more pop-driven
than on her previous hallads, but radio
seems to be firmly behind this deserving
artist, and are willing to stretch with her.

P MARK CHESNUTT Wherever You Are (3.25)
PRODUCER: Mark Wright

WRITERS: R. Springer, T. Martin, R. Wilson
PUBLISHERS: EMI-April, ASCAP; Hamstein
Cumberland/Baby Mae/Give Reese a Chance, BM!
Decca 72066 (CD promo)

Chesnutt is one of the true honky-tonk
masters of the '90s. But even when the

barroom edges are softened on a sweet
ballad like this, he continues to shine
brightly. This tune has a gentle lilt to the
melody, and the gorgeous steel guitar
work creates a dreamy ambience. Ches-
nutt’s vocals have never sounded better.
Country radio programmers should fall in
love with this.

P LILA McCANN To Get Me To You (3 50)
PRODUCER: Don Was

WRITER: D. Warren

PUBLISHERS: Diane Warren Trust/Realsongs, ASCAP
Capitol 12895 (CD promo)

The excellent “Hope Floats” soundtrack
holds the distinetion of maintaining the
No. 1 position on Top Country Albums
for nine consecutive weeks, topping the
record-setting eight-week reign of
“Urban Cowhoy.” The latest single from
the platinum-selling soundtrack is a
stunning ballad that should further spur
sales of this strong collection. Charis-
matic teenage songstress McCann turns
in a sweet, nuanced performance that
should gain more fans at country radio.
Penned by platinum songwriter Diane
Warren, “To Get Me To You” has a
strong chance of following the sound-
track’s previous single—Garth Brooks’
“To Make You Feel My Love”—to the
pinnacle of Hot Country Singles &
Tracks. The strength of the song and
performance, combined with Don Was’
deft, understated production, make this
one a sure-fire winner.

% T. GRAHAM BROWN Wine Into Water (3.49)
PRODUCER: Gary Nicholson

WRITERS: T.G. Brown, B. Burch, T. Hewitt
PUBLISHERS: EMI-Blackwood/River of Time/Burch Broth-
ers, BMI; Ted Hewitt, ASCAP

Intersound Country 9346 (CD promo)

Brown had a suecessful run on the
charts during the '80s with hits like “I
Wish I Could Hurt That Way Again,”
“I Tell It Like It Used To Be,” “Dar-
lene,” and “Brilliant Conversational-
ist.” He returns to country radio with
one of the absolute best songs of his
career. Devoid of the oceasional blus-
ter that marked some of his earlier
work, this poignant ballad finds Gra-
ham turning in a husky-voiced, bluesy
performance that makes every line
totally bhelievable. The lyric paints a
portrait of a man devastated by alco-
hol asking God’s help in the lines
“Once upon a time, you turned the
water into wine/Now on my knees I'm
turning to you Father/Could you help
me turn the wine back into water.” It's
a killer hook and a killer song. Coun-
try radio should give this the shot it
deserves.

% GEORGE LAMOND Without You (7.01)
PRODUCERS: Chris Barbosa, Joey Gardner

WRITER P Andreula

PUBLISHERS: Hit & Run/Andreula/Barbosimusic/Posha,
ASCAP

REMIXERS: Roc & Presta, Mike Cruz, Dave Carluccs, Brian
Kieruff

Timber! 329 (¢/o Tommy Boy) (12-inch single)
Freestyle icon Lamond is ready for his
big crossover into the land of house
music. “Without You” proves that he
has the vocal aggression to pull it off.
The track’s original version, ably pro-
duced and arranged by Chris Barbosa
and Joey Gardner, has a percolating
Latin pop undertow that wisely
remains true to his core following.
However, it's the plethora of thumpy,
time-sensitive remixes that makes this
track sizzle. Roc & Presta’s hearty
interpretation has just the right bal-
ance between vocals and the under-
ground credibility to trigger wide-
spread listener approval, while Mike
Cruz and Dave Carlucei team up on an
underground-savvy remix that hard-
headed DJs should find extremely use-
ful. LLamond does so well here that you
will leave “Without You” starved for
more material. Perhaps it’s time for a
new album.

P KENNY LATTIMORE WITH HEATHER
HEADLEY Love Will Find A Way (4 05)
PRODUCERS: Kenny Lattimore, Kenny Lerum

WRITERS: T. Snow, J. Feldman

PUBLISHER: Wonder(and, BMI

Columbia 41425 (c/o Sany) (cassette single)

R&B star Lattimore is the perfect
choice to front this first single from
the soundtrack to Disney’s “The Lion
King II: Simba’s Pride.” He brings a
nice blend of theatrical bravado and
down-home soul to what would have
been a cookie-cutter power ballad in
lesser hands. He is complemented by
Headley’s fine performance, which is
also a carefully measured balance
between melodrama and pop accessi-
bility. An easy AC radio bet, “Love
Will Find A Way” could also enjoy a
long and healthy life at top 40—with a
little promotional TLC and a success-
ful run for the movie. In addition to
the Disney soundtraek, this lovely cut
can be found on Lattimore’s forthcom-
ing album, “From The Soul Of A
Man.”

LYLE LOVETT Bears (3:04)

PRODUCER: Billy Williams

WRITER: S, Fromholz

PUBLISHER: not listed

Curb/MCA 4224 (CD promo)

This subtly funny single from Lyle
Lovett outlines the varying opinions
“some folks” hold on the subject of bears,
alluding to the narrator’s own emotional
bearishness. Lovett’s soothing, earnest
vocals flow over simple acoustic strum-
ming, breaking at the halfway point for
an unexpected—but well-integrated—
Celtic- and bluegrass-inspired guitar-
picking interlude. A few bars of more
energetic guitar recap the theme in the
end (*No, they just don’t come no netter
than a bear”), and the number ends with
a neat, old-fashioned cadence. While
musically this is not the most challenging
track, this folky kind of country may eas-
ilv be embraced outside its obvious
milieu.

MARTIN'S DAM Fear Of Flying (3 43

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Hybrid/Sire 20017 (CD promo}

What a great pop/rock creation from
this Philadelphia-bred band of broth-
ers, who released their debut album
more than a decade ago on A&M. The
hook of this instantly engaging track—
in the same vein as Jars Of Clay—is
unforgettable and laced with the kind
of perfected harmonies that comes
from so many years together. Adult top
40 programmers, watch for this one
and yank it out the second it arrives.
Given proper nourishment and atten-
tion, Martin’s Dam could burst nation-
wide.

» LUTHER VANDROSS | Know (4.36)
PRODUCER: Luther Vandross

WRITERS: L. Vandross, R. Vertelney

PUBLISHERS: EMI-April/Uncle Ronnie's, ASCAP; Chrysalis
Songs/Vertelney, BMI

Virgin 13170 (cassette single)

Unfortunately, the previous “Nights
In Harlem” didn’t go as far as it
should have, but the future is hright
for the title cut from Vandross’ first
Virgin Records release. R&B radio
programmers should find comfort in
the warm familiarity of this sweet
ballad, which allows the beloved
singer to flex his distinctive voice to
maximum effect. Vandross sounds
downright blissful moving through an
arrangement that sews delicate
acoustic guitar riffs and an instantly
recognizable harmonica solo by Ste-
vie Wonder into a languid rhythm
track. Those good vibes should prove
quite contagious as this lovely single
begins to circulate.

ROCK TRACKS

EELS Last Stop: This Town (3 07)

PRODUCERS: E, Michael Simpson

WRITER: not listed

PUBLISHERS: Sexy Grandpa/Almo/420/MCA, ASCAP
DreamWorks 5112 {CD promo)

Of all the wacky acts signed to majors
in the wake of Beck's success, eels
prove themselves most worthy of atten-
tion with this single. While collages of
samples no longer surprise us, this
track puts music box arpeggios, guitar
noises, organs, and hip-hop-oriented
beats in a simultaneously innovative
and accessible modern rock/pop con-
text. Like the best numbers by veter-
ans-of-oddsville They Might Be Giants
(listen to the low-register altered vocals
and the scratchy sampled screams), this
song offers something new on every lis-
ten, and the boppy chorus, especially, is
a gem.

P> BRAND NUBIAN Don’t Let It Go To Your Head
(4:04)

PRODUCER: Chris “C.L." Liggio

WRITERS: W. Dixon, L. Dechalus, D. Murphy, K. Gamble,
L. Huff

PUBLISHER: Warner-Tamerlane, BM(

Arista 3533 (c/o BMG) (cassette single}

Brand Nubian previews its forthcoming
Arista debut, “Foundation,” with an
irresistable slice of smooth retro-funk.
The lads swap their signature slick
rhymes—which are more vivid and
clever than ever—over a chugging.
understated groove that maximizes
juicy samples from Jean Carn’s Philly
soul elassiec “Don’t Let It Go To Your
Head.” Purists will find this well-craft-
ed jam credible and worthy of support,
while previously uninformed popsters
at top 40 radio should find it an intrigu-
ing introduction to an act they
should’ve known and loved a long, long
time ago.

p CYPRESS HILL Tequila Sunrise (3.56)
PRODUCER: Muggs

WRITER: not listed

PUBLISHER: not hsted

REMIXER: Muggs

Ruffhouse/Columbia 79024 (c/o Sony) (cassette single)
There aren’t a whole lot of surprises to
be found in a Cypress Hill jam—and
that’s not necessarily a bad thing. There
aren’t too many other acts capable of
maintaining a lyrical flow that’s edgy and
tough while also crackling with a high
degree of freewheeling fun. On this first
single from the dope new disc “IV,” the
boys cut loose over a head-bobbin’ beat
that’s embellished with Spanish guitar
and spaghetti western horns. Once
you've had your fill of the slammin’
album version, spend some time with the
more traditional, seratch-happy remix
featuring a slick cameo by Fat Joe. And if
that’s not enough, the CD-5 pressing of
“Tequila Sunrise” includes the funny
additional track “Dr. Greenthumb.” Puff,
puff.

DEF SQUAD, REDMAN, KEITH MURRAY AND
ERICK SERMON The Game (featuring Biz
Markie) (no timing listed)

PRODUCER: not listed

WRITERS: E. Sermon, R. Nable, K. Murray, K. Walker, J.B.
Moore, R. Ford, D. Mitler, L. Smith

PUBLISHER: not listed

Def Jam 268-2 (cD promo)

This familiar-sounding hip-hop track cer-
tainly isn’t breaking any ground, but the
infectious bassline is likely to bring for-
ward followers of Def Squad, who just
touched the charts with “Full Coopera-
tion.” The guys here rap about the usual
ego-driven and moneymaking issues, but
so many lines are censored that it's hard
to get the message. Still, fun special
effects are employed to cover up those
forbidden lines, like a scream, a zipper, a
door closing, and a Velcro rip. In touch
with the times, this song could have
reached higher ground with a little more
creativity.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
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HOME VIDEO

BY CATHERIME APPLEFELL

EGYPT: SECRETS OF THE PHARAOHS

Warner Home Video

58 minutes, $19.98

Egypt's Giza Plateau has been a hub of
heightened archaeological activity since
1990, when the hoof of a tourist’s horse
accidentally broke through a tomb and
led to a chain of new clues about who
really built the pyramids of ancient
Egypt. For centuries the magnificent
structures were thought to be the work
of ill-treated slaves, but the web of
tombs and the adjacent village uncov-
ered this decade reveal that at least a
portion of the buildings were construct-
ed by highly skilled eraftsmen. This
National Geographic video checks in on
several digs and also follows the discov-
ery of a dismantled royal ship of the
pharaoh Khufu. In addition, it gives
details about the ritual of mummifica-
tion. The tape is packaged with a map of
the Nile Valley from the National Geo-
graphic archives.

WHY WE FIGHT

Rhino Home Video

380 minutes, $39.95 for boxed set

The footage that makes up this seven-
volume series originated from a special
division of the Armed Forces that was
designated to film and document U.S.
involvement in World War I1. The
series could not be hitting retail at a
better time, as Steven Spielberg’s “Sav-
ing Private Ryan” continues to garner
critical acclaim and heavy box-office
numbers. History has shown that the
films were used by the U.S. govern-
ment as propaganda instruments to gal-
vanize support for the war. The films
were overseen by director Frank Capra
when he was a major in the Army Sig-
nal Corps, and they examine the guns,
the bombs, and the subtle power plays
used by the Axis forces. Capra inter-
views a variety of politicians, intellectu-
als, and artists and gets some ecom-
pelling footage from the trenches as
well.

QUEST FOR CAMELOT

Warner Home Video

86 minutes, $22.95

Complete with a commemorative pen-
dant of the film’s charismatic two-
headed dragon, this animated musical
movie makes its way to video in Octo-
ber in plenty of time for pre-holiday
sales. Keeping pace with the classic
theme of good vs. evil, which often
makes for some meaty-yet-wholesome
children’s entertainment, the video
depicts how the magical land of
Camelot falls into jeopardy when two
sinister allies capture King Arthur’s
sword, Excalibur, and plot to use it
against him. What makes this “Quest”
particularly juicy are its well-devel-
oped themes and its not-so-run-of-the-
mill characters, including the brave
heroine Kayley and the hilarious Devon
and Cornwall, a two-headed dragon
who, for once, falls on the favorable
side of justice.

MY TUMMY HURTS

MegKid Video

20 minutes, $12.95

This live-action tape was created to
help children feel less anxious about
having stomachaches and their
unpleasant side effects. When a little
girl ignores her aching tummy and
indulges in hefty portions of cake and
candy at her friend’s birthday party,
her stomach has no choice but to “send
some of the food back,” according to

the guy who plays the body part in
question to a T. After making a call to
the brain, the stomach rids itself of the
offending food—which it does by liter-
ally tossing up giant rubber duplicates
of candy, cake bites, pizza, and other
food items. Meanwhile, in the outside
world, our brave protagonist’s mother
is helping her understand what foods
are best to eat when a stomachache
occurs; she also explains the impor-
tance of rest and gives other healthy
tips. The video makes its points suec-
cinctly and in a language young chil-
dren can easily digest. Contact: 508-
655-9900.

OLD JOHN: A VOICE FOR THE LIVING EARTH
The Mountaineers

57 minutes, $19.95

This odd little video was created by the
Mountaineers, a 100-year-old nonprofit
organization that helps preserve the
great outdoors. Its goal is to connect
children to the earth and its remark-
able natural history. To help foster
respect for the land, the video presents
the planet’s case through a quirky
white-haired spokesman named Old
John, who dresses in old-fashioned for-
mal attire and sometimes speaks in rid-
dles. Old John visits a fifth-grade class,
where he helps save the students’ sci-
ence project and makes a big impact on
them by explaining the importance of
conserving the world’s waterways and
forests. He accomplishes this by com-
paring Earth to an ultra-contemporary
space-flight mission. Contact: 206-284-
6310.

YOU SAW ME UP THERE

DreamWorks Records

83 minutes; $19.98

Although he cut his entertainment teeth
in hardcore groups like Black Flag and
Rollins Band, Henry Rollins has become
quite the purveyor of spoken word. Re-
corded last year at the EI Rey Theatre in
Los Angeles, this one-hour video includes
a conversation about culture, monologues
about masculinity, and tales of touring.
Transitions between subjects are filled
with skits featuring Rollins selling his
2.13.61 books and albums door to door
dressed like a Mormon missionary. In one
bit, periodic Stone Temple Pilots lead
singer Scott Weiland turns up as one of
Rollins’ customers. Also thrown inis a
short film about working out with the
bulky punk rocker. Unfortunately, Rollins’
weak acting detracts from the overall
enjoyable experience of this funny and
genuine one-musician show.

MAGICAL MISERY TOUR

Rhino Home Video

58 minutes; $14.95

Originally aired on HBO in December 1996
and filmed at New York’s Bottom Line, this
is Richard Lewis’ celebration of 25 years as
the stand-up successor to Woody Allen.
The fast-talking hypochondriac obsesses
over weird sports, public restrooms, doctor
visits, Prozac, and family relations. His
rants and shtick become a little tired, but if
you don’t mind the neurosis and constant
head-slapping, there are some laughs to be
had. The release comes at a good time,
complementing Lewis’ Showtime series
and a soon-to-be-published collection of

essays entitled “The Other Great Depres-
sion” for Random House next year.

ENTER*ACTIVE

BY D{OMME REECE

REVENGE OF ARCADE

Microsoft

PC CD-ROM

Those of us who spent our early adoles-
cence pumping quarters into arcade games
at the local bowling alley have been eating
up titles such as Microsoft’s smash “Return
Of Arcade” collection. This time around, the
company resurrects classics “Rally-X,”
“Ms. Pac-Man,” and “Xevious,” an excep-
tional triumvirate of racing, shooting, and
chomping that provides the backbone to the
package. The look is clean and as close to
the original as players could reasonably
hope for. As is often the case in these collec-
tions, however, there are a few unknowns
thrown in to make sure that the next issue
still has some big-name drawing power to
bank on. The grab-bag titles on “Revenge
Of Arcade” are “Motos” and “Mappy.” The
former is a dopey cat-and-mouse game—lit-
erally and figuratively—and is reminiscent
of the superior “Elevator Action.” The lat-
ter is an addictive, very simple sort of
outer-space bumper cars game.

NFL GAMEDAY '99

989 Studios

Sony PlayStation

“Gameday” is looking strong in the annual
cutthroat contest for this year’s console
classic. Though we’re reserving judgment
on the new Madden title—“Gameday’s”

ELVIS PRESLEY: A LIFE IN MUSIC {THE COM-
PLETE RECORDING SESSIONS)

By Ernst Jorgensen

St. Martin's Press

454 pages/$35

In the new tome “Elvis Pres-
ley: A Life In Music (The Com-
plete Recording Sessions),”
written by leading Presley
archivist and fan Ernst Jor-
gensen, the king of rock’n’roll
gets his due as a working musi-
cian. While other authors have
touched upon his recording
activities, Jorgensen documents
in great detail Presley at work
in the studio, crafting the tracks
upon which his formidable leg-
end is built.

Jorgensen, who is among
RCA’s expert handlers of the
Presley reissue gold mine, uses
his access to RCA’s treasure
trove of Presley session tapes to
expand upon his previous book,
“Reconsider Baby: The Defini-
tive Presley Sessionography
1954-1977.” Published in 1986 by
the Pierian Press, “Reconsider
Baby” was itself an expanded
edition of a earlier work issued
in Denmark and titled “Presley
Recording Sessions.”

Avoiding some of the awkward
English that marred portions of
“Reconsider Baby,” Jorgensen—
who claims to have listened to
every Presley tape in the RCA
archives—has completely re-

written the text in a style that
gives the reader a comprehen-
sive, insightful, and absorbing
account of Presley’ recording
career.

Everything a fan or music
scholar would ever want to know
about Presley’s recording dates
is here—musicians, engineers,
producers, studio location
(including live dates and home
recordings), number of songs
and takes recorded, and other
pertinent information (such as
overdubs and which takes were
spliced together for certain
masters). The myriad of updat-
ed facts is filled out with select-
ed anecdotes and a narrative
tracing the evolution of the ses-
sions.

Here is a portrait of the King
exploring his craft in the stu-

dio—moving from the seminal
output of the '50s that helped
define rock’n’roll to the under-
rated but oftentimes equally
rewarding '60s sides (including
the “Presley Is Back” sessions,
when he reclaimed his erown fol-
lowing a stint in the Army, and
his great late-’60s comeback)
and the more uneven '70s tracks,
which still contain a fair share of
sonic rewards.

Jorgensen also takes care to
put the sessions into historical
perspective, adding enough
detail about Presley’s activities
outside of the studio walls but
avoiding the kind of sordid tales
of excess in which other writers
have reveled. As noted author
Peter Guralnick states in his for-
ward, the book is “a triumph of
pure scholarship . . . a tale told
with elegance, insight, and dis-
crimination.”

What Mark Lewisohn’s essen-
tial work “The Beatles: Record-
ing Sessions” did for the Fab
Four, giving the reader a fly-on-
the-wall glimpse of John, Paul,
George, and Ringo fashioning
their classic tracks in the studio,
Jorgensen does for the Presley
fan. “Elvis Presley: A Life In
Musie” focuses the reader on the
one thing that truly matters in
the Presley saga—the music—
and it belongs on every rock fan’s
bookshelf. MICHAEL AMICONE

main competitor—we can confidently say
that “Gameday '99” is an all-around win-
ner. A brand-new 3D engine drives the
player and stadium models and the overall
look. It gives players better control for the
passing and running plays, which are slick
and quick. All of the tools and statistics are
readily available for fanaties, who will also
appreciate motion capture from several
NFL stars. Drawbacks include a some-
what frustrating save feature that doesn’t
let players save mid-game unless they
overwrite their earlier game.

ENEMY ZERO

Warp

Sega Saturn

This Saturn exclusive features Luscious
Jackson’s Jill Cunniff providing the voice
for lead character Laura Lewis. But even a
rock star cameo can’t make a bad game
good. The game's role-playing/adventure
premise revolves around an invisible mon-
ster attacking crew members on an
“exploratory biocraft.” Though the concept
of invisible enemies works for film directors
looking for a cheap special effect, here it’s
just confusing, frustrating, and, ultimately,
a bore. Sharp graphics and interesting plot
twists keep the game from being a total
wash, but the four-dise set is probably too
much for most players to digest and not
compelling enough to invest the kind of
time it would take to really dig in.

RADIO MOVIE CLASSICS: SORRY, WRONG
NUMBER/STELLA DALLAS

Starring Barbara Stanwyck

Radio Spirits (847-394-0402)

2 hours, $12.95

1SBN 1-57019-134-4

“Radio Movie Classics” is a new series
from Radio Spirits, a company that sells
recordings of vintage radio programs. The
series offers “double features” of programs
from the 1930s Lux Radio Theatre, which
adapted popular movies for radio with the
original stars of the films. This Barbara
Stanwyck title is a treat for its acting and
sound effects, and it’s a blast to hear the
original commercials plugging Lux soap.
No mere advertisements, these interludes
feature an announcer “chatting” with
young actresses, gossip columnists, and
movie reviewers about films and “casually”
mentioning that glamorous stars keep their
complexions lovely by using Lux soap.
“Sorry Wrong Number” is particularly
suited to radio, since it began as a radio
drama before being adapted for the screen.
The only drawback is the occasional crack-
ling tape hiss, which is distracting. Fortu-
nately the bad sound doesn't hinder the
overall enjoyment, but with today’s remas-
tering technology, such imperfections could
have easily been removed.

THE DOORS OF PERCEPTION

By Aldous Huxley

Read by Rudolph Schirmer

Audio Editions/Audio Partners Publishing Corp.

2 hours, 20 minutes (unabridged), $17.95

15BN 1.57270-065-3

First published in 1954, “The Doors Of
Perception” became one of the bibles of the
’60s hippie movement and inspired the
name of the rock band the Doors. It may
seem a bit out of place in the anti-drug "90s,
but it remains a fascinating document.
Huxley experimented with the hallucino-
genic drug mescaline and faithfully record-
ed all of his perceptions and reactions. His
powers of description let him provide vivid
accounts of what he considered transcen-
dent experiences, including seeing
unearthly colors, becoming one with his
furniture, experiencing states of “being”
and “not-being,” and seeing the world as
he imagined Adam might have seen it.
According to Huxley, mind-altering drugs,
as well as hypnosis, let average people visit
the mental landscape of geniuses, spiritual
visionaries, and the insane. Schirmer
appropriately reads in the tone of an intel-
lectual and a seeker of knowledge.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302, ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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VH1 uncovers the stories behind Billboard’s all-time
Top 40 hits on this exclusive television event.

Sunday, Sept. 20

° ° M
©1998 Viacom International Inc. All rights reserved. vh1.com AOL keyword: vh1 M USIC FI rSt
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elcome to Billboard’s salute to “40 Years Of The Top 40." In truth, it's the birthday of the
venerable Hot 100 singles chart, which has been a measure of pop-music success since Aug.
4,1958. For the occasion, we've commissioned a series of features that celebrate the
accomplishments of artists, labels, writers and producers on the chart. Fred Bronson

recounts the history and evolution of the Hot 100, we honor songs and artists of singular distinction
TH E TQP (everything from Most Top 40 Hits By A Female Artist to the Top 10 Body-Fart Songs), and we've com-
piled a cumulative “Hot 100 Of The Hot 100”—which ranks the most popular singles from 1958 to 1998.

Enjoy the party. —Gene Sculatti, Director of Special Issues

IT'S ABOUT THE BULLETS

Chart Beat editor Fred Bronson recounts the evolution
of an American institution: what’s changed, what’s constant,
and what Darin, Debby and Brandy share.

CONTINUED FROMPAGE ONE + » #+ # % # % ® # %« * %
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Before the creation of the Hot 100, there were a number of weekly charts in Billboard that measured the success of
singles, each list focusing on a different facet of a record’s popularity. The main two charts were “Best Selling Pop Singles
In Stores,” which only measured record sales, and “Most Played By Jockeys,” which ranked titles according to airplay.
According to a legcnd printed on the sales chart, the methodology used to Complle the list was “under the direct and
continuing supervmon and control of the School of Retailing at New York University.”

The singles chart in Billboard originated in July 1940. “I'll Never Smile Again” by Tommy Dorsey (with vocals by Frank
Sinatra) headed the very first chart. It’s possible to find differ-
ent lists that were published even earlier. Tom Noonan, chart
director for many years, has a reprint from 1914 that includes
1 “Popular Songs Heard In Vaudevil (sic) Last Week” chart.
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The 40th anniversary edition of the Hot 100 Singles chart, ard any of the themed lists that are either in this Spotlight or in
Billboard Online’s coverage of the chart’s landmark birthday, are based on the same point system used to compile the “Chart:
Billboard's Greatest Hits” recaps that appeared in the 100th Anniversary Issue of Billboard, dated Nov. 1,1994. In this system, titles
are specifically rewarded, via an inverse point system, for each week spent in the chart’s top 10.

All other lists in this Spotlight and Billboard Online’s coverage are based on overall chart performance during the Hot 100’s first
40 years.

Recaps culled by either method reflect Hot 100 charts published from Aug. 4,1958, to July 25,1998. The recaps were supervised
by Silvio Pietroluongo, Billboard’s senior manager/retail charts and archive research, with assistance from Chart Beat columnist Fred
Bronson and the magazine’s research department. invaluable assistance was also provided by the staff and resources of Record
Research, which compiles and publishes Joel Whitburn’s various Billboard chart books. This Spotlight also utilized resources of

I Billboard’s research department and the data base that Bronson built to write his Billboard chart book, “Hottest Hot 100 Hits.”

HITS

MOST CHARTED HITS BY DUO OR 0ST CHARTED K

GROUP BY ARTIST

1. Beatles (72) - © Elvis Presley (119)

[tie] 2. Beach Boys (57) ® James Brown 9

[tie] 2. Rolling Stones (57) ® Aretha Eranklin (76)

g' Eehmptatic;n;)(ss) ® Ray Charles (75)

. Chicago (4

[tie] 6. Four Seasons (46) © The Beatles gf{?)

[tie] 6. Miracles (46) ® Elton John ( -

[tie] 8. Supremes (45) @ Stevie WO;‘\dBe;y(s ()57)
[tie] © Beac

MOST CHARTED HITS
BY FEMALE ARTIST

©® Aretha Franklin (76)
& Dionne Warwick (55)
©® Diana Ross (54)

® Connie Francis (53)
[tie] ® Cher (50)

[tie] ® Brenda Lee (50)
© Barbra Streisand (41)

[tie] 8. Four Tops (45)

10. Bee Gees (43) itie] © Rolling Stones (27) ® Madonna (40)
; itie] ® Neil Diamond (56) ® Olivia Newton-John (39)

MOST CHARTED HITS BY LABEL [tie] Q MaI’Vin Gaye (56) {® Linda Ronstadt (35)
1. Columbia (1,325)
2. Capitol (1,002)
3. Atlantic (833) .
4. Warner (665) THE TOP 1 0 L la%? THE TOP 1 0
5. Epic (589) BOYS-NAMES SONGS % GIRLS-NAMES SONGS
6. RCA Victor (586) @ “Mack The Knife,” Bobby Darin 1959 _ st ™ © “Macarena.” Los Del Rio 1996
7. Mercuryj(558) @ “Hey Jude,” Beatles 1968 & 2] “Bettengvi,s E 23 ’?Kim Carnes
8. A&M (548) ® “Big Bad John,” Jimmy Dean 1961 %%emmmsnmm“‘)’““““"f.:, 1981 yes,
?6"";:’;‘(:1(3%6) @ di?:é r»:\cr;c:n D'é:gg,;’ John Cougar 4 @ “Billie Jean,” Michael Jackson 1983

: P : « @ “My Sharona,” The Knack 1979

® “Ode To Billie Joe,” Bobbie Gentry P‘\w' ® “Maggie May,” Rod Stewart 1971

MOST TOYP 40 HITS BY ARTIST 1967 ) o ol ® “Venus,” Frankie Avalon 1959
1. Elvis Presley (80) ® “Dominique,” The Singing Nun 1963 & @ “Cathy’s Clown,” The Everly
2. Elton John (57) ; @ "Stagger Lee,” Lloyd Price 1959 T4 Brothers 1960
3. Beatles (51) © “Arthur's Theme (Best That You Can . © “Jack And Diane,” John Cougar
4. Stevie Wonder (46) Do),” Christopher Cross 1981 Mellencamp 1982
5. James Brown (44) © "Running Be:r, k{,ohnny Péeston e © “Honey,” Bobby Goldsboro 1968
6. Aretha Franklin (43) ®© 1I\9I|7a§Arthur ark,” Donna Summer % ©® “Sherry,” The Four Seasons 1962
7. Rolling Stones (41) b,
8. Marvin Gaye (40) ,

M%SEYCMQEE EADRTgS;; MOST TOP 40 HITS BY LABEL

. Columbia (664)

[tie] 9. Temptations (38)
[tie] 9. Diana Ross (38)

O Elvis Presley (1 19)

MOST TOTP 40 HITS O Ja 2. Capitol (463)
BY MALE ARTIST P Ra’;%ShBr'own (94) 3. xlanticgsg:‘))
1. Elvis Presley (80) ariles (75 4. Warner
2. Elton John (57) O Elton John (5(7) ) 5. A&M (311) COLUN[BIA
3. Stevie Wonder (46) 6 Stevie Wonder (63) 6. Epic (300)
4. James Brown (44) _ [t'le] ® Neil Diamond (56 7. RCA Victor (260)
5. Marvin Gaye (40) [tie] ® Marvin G (56) 8. Arista (238)
6. Neil Diamond (37) © Jackie Wil aye (56) 9. MCA (229)
[tie] 7. Michael Jackson (35) © Rod St lison (53) 10. Mercury (228)
[tie] 7. Paul McCartney (35) o B ewart (52)
[tie] 9. Billy Joel (33) rook Benton (48) MOST NO. 1 HITS BY ARTIST
[tie] 9. Rod Stewart (33) 1. Beatles (20)
[tie] 2. Mariah Carey (13)
MOST TOYP 40 HITS BY FEMALE MOST TOP 40 HITS BY DUO [tie] 2. Michael Jackson (13)
AR 4. Supremes (12)
1. Argg’llgranklin 43 OR GROUP [tie] 5. Whitney Houston (11) £8§
(43) 1. Beatles (51 ;
2. Diana Ross (38) o Ro?lin SS(to;es @1) [t!e] 5. Madonna (11)
3. Madonna (37) 3 Tem tgtions 368) [tie] 7. Bee Gees (9)
4. Connie Francis (33) 4' Beac':)h Boys (36) [t!e] 7. PauI.McCartney 9)
5. Cher (32) 5' Chicago (§4) [t!e] 7. Stevie Wonder (9)
6. Dionne Warwick (31) e oy [tie] 10. Janet Jackson(8)
7. Brenda Lee (29) _‘,’ Four Seasons. 31) = rEtfe] 1mElt09John48L S
8. Olivia Newton-John (27) 8. Bee Gees (30) [t!e] 10. Rplllng Stones (8)
[tie] 9. Whitney Houston (24) ] [tie] 10. Diana Ross (8)

[tie] 9. Daryl Hall John Oates (29)

[tie] 9. Janet Jackson (24) [tic] 9. Miracles (29)
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'II'HE TOP 10 REMAKES

“Candle In The Wind 1997,”
Elton John (Elton John) 1997

2. “I Will Always Love You,”
Whitney Houston (Dolly
Parton) 1992

3. “l Swear,” All-4-One (John
Michael Montgomery) 1994

4. “You Light Up My Life,”
Debby Boone (Kacey Cisyk)
1977

5. “The Twist,” Chubby Checker

(Hank Ballard & The

Midnighters) 1960/62

“Mack The Knife,” Bobby Darin

(Lotte Lenya) 1959

“Bette Davis Eyes,” Kim Carnes

(Jackie DeShannon) 1981

“The Theme From ‘A Summer

Place,” Percy Faith (Max Steiner) 1960

“Can’t Help Falling In Love,” UB40

(Elvis Presley) 1993

“I Love Rock °'N Roll,” Joan Jett &

the Blackhearts (The Arrows) 1982

W @ N oo

10.

e s R R St L "
I ) ¥ Wl

* @ “Eye Of The Tiger,”™_
Survivor 1982 b
® “When Doves Cry,”
Prince 1984
® “Running Bear,”
Johnny Preston 1960
® “A Horse With No Name,”
America 1972
® “Karma Chameleon,”
Culture Club 1984
® “Pony Time,”
Chubby Checker 1961
© “Crocodile Rock,”
Elton John 1973
® “The Chipmunk Song,”

&) ‘Mr Blue,” The Fle
9 “Crimson And Clo
& Ehe Shondells 1969
D “Blue Velvet,

i 2

o
i

The Chipmunks with David Seville 1958

%, © “The Lion Sleeps Tonight,” s

The Tokens 1961 ;
4 “Disco Duck (Part i)™

Rick De€s-& His Cast Ofldiots 1976

MOST NO. 1 HITS BY MALE
ARTIST

1. Michael Jackson (13)
[tie] 2. Paul McCartney (9)
[tie] 2. Stevie Wonder (9)
[tie] 4. Elton John (8)

[tie] 4. George Michael (8)
[tie] 6. Phil Collins (7)
[tie] 6. Elvis Presley (7)
[tie] 8. Prince (5)

[tie] 8. Lionel Richie (5)
[tie] 10. Bryan Adams (4)
[tie] 10. John Denver (4)
[tie] 10. Rod Stewart (4)
[tie] 10. Bobby Vinton (4)

MOST NO. 1 HITS BY FEMALE
ARTIST

1. Mariah Carey (13)

[tie] 2. Whitney Houston (11)
[tie] 2. Madonna (11) i
[tie] 4. Janet Jackson (8) ;
[tie] 4. Diana Ross (8)

383 Bes o s 2oms

6. Paula Abdul (6) f i
[tie] 7. Olivia Newton-John (5) = & (i
[tie] 7. Barbra Steisand (5) % . 13*
9. Cher (4)

9. Donna Summer (4)

THE TOP 10 COLOR SONGS

« «Ebony And Ivory,”
Stevie Wonder 1rg“agpﬂul McCartney

A “Black O " Mi

= e r White, Michael Jackson

3 “Nel Blu Dipinto Di By (Volarg),”

e menico Modugno 1958 :
ove Is Blue,” Payj Ma

© “Roses Are Red (My Love),”

g::f:l?y Vinton 1962 -
DakTﬁ :-i EES::;;HFBO"' Round The 0je
A » - 2awn featuring Tony Orlando

@ “The Ballad Of Th
-] Gr n
S/Sqt. Barry Sadfer ‘I'QEEEE" Berets,
etwoods 1959
ver,” Tammr James

" Bobby Vinton 1963

THE TOP 10

“LOVE*” SONGS

1. “I'll Make Love To You,"

Boyz Il Men 1994

2. "l Will Always Love You,” Whitney

Houston 1992

3. “Endless Love,” Diana Ross & Lionel

Richie 1981

4. “That's The Way Love Goes,"
Janet Jackson 1993

5. “Because You Loved Me,"”
Celine Dion 1996

6. “Can’t Help Falling In Love,”
UB40 1993

7. “Dreamlover,” Mariah Carey
1993

8. “l Love Rock 'N Roll,” Joan Jett & the
Blackhearts 1982

9. “I’d Do Anything For Love (But | Won’t
Do That),” Meat Loaf 1993

10.“The Power Of Love,” Celine Dion 1994

MOST NO. 1 HITS BY DUO OR
GROUY

1. Beatles (20)

2. Supremes (12)

3. Bee Gees (9)

4. Rolling Stones (8)

5. Daryl Hall & John Oates (6)

[tie] 6. Boyz Il Men (5)

[tie] 6. Eagles (5)

[tie] 6. Four Seasons (5)

[tie] 6. KC & The Sunshine Band (5)

[tie] 10. Beach Boys (4)
[tie] 10. Blondie (4)
[tie] 10. Bon Jovi (4)
[tie] 10. Jackson 5 (4)
[tie] 10. Roxette (4)
[tie] 10. Temptations (4)

MOST NO. 1 HITS
BY LABEL

1. Columbia (81)

2. Capitol (46)

3. RCA (42)

[tie] 4. Epic (37)

[tie] 4. Motown (37)

[tie] 6. Atlantic (35)

[tie] 6. Warner Bros. (35)
[tie] 8. A&M (26)

[tie] 8. MCA (26)
10. Arista (25)

MOST NO. 1 HITS BY PRODUCER
1. George Martin (23)

2. Barry Gibb (14)

[tie] 3. Lamont Dozier (13)

[tie] 3. Albhy Galuten (13)

[tie] 3. Brian Holland (13)

[tie] 3. Karl Richardson (13)

[tie] 7. Jimmy Jam (12)

[tie] 7. Quincy Jones (12)

[tie] 7. Terry Lewis (12)

[tie] 10. Walter Afanasieff (9)

[tie] 10. Mariah Carey (9)

[tie] 10. George Michael (9)

[tie] 10. Freddie Perren (9)

[tie] 10. Narada Michael Walden (9)

MOST NO. 1 HITS BY WRITER
1. John Lennon (36)

2. Paul McCartney (32)

3. Barry Gibb (16)

4. Brian Holland (15)

5. Lamont Dozier (14)

[tie] 6. Robin Gibb (13)
[tie] 6. Eddie Holland (13)
8. Mariah Carey (12)

[tie] 9. Maurice Gibb (11)
[tie] 9. James Harris Il (11)
[tie] 9. Terry Lewis (11)

MOST TOTAL WEEKS AT No. 1
BY ARTIST

. Beatles (59)

. Mariah Carey (58)

. Boyz Il Men (50)

. Michael Jackson (37)
. Elton John (34)

. Whitney Houston (31)
. Paul McCartney (30)

. Madonna (28)

. Bee Gees (27)

10. Stevie Wonder (25)

MOST WEEKS ON CHART ¥FOR

ONE SONG

1. Jewel “You Were Meant
For Me/Foolish Games”
(65) 1996-98

2. Los Del Rio “Macarena
(Bayside Boys Mix)”
(60) 1995-1997

3. LeAnn Rimes “How Do |
Live” (58) 1997-1998*
current

[tie] 4. Everything But The
Girl “Missing” (55) g
1995-1996 s

[tie] 4. Duncan Sheik “Barely Breathing” (55)
1996-1997

6. Four Seasons “December 1963 (Oh, What A
Night)” (54) 1976, 1994-1995

7. Blues Traveler “Run-Around” (49) 1995-1996

8. Dishwalla “Counting Blue Cars” (48)
1996-1997

CONOOOLEWN-=

Continued on page 38

The chart on the opposite page is the ulimate Hot 100—the Hot 100 of the
Hot 100. Complied by using an inverse point system first developed for the
100th-anniversary issue of Billboard (published in November 1994}, the
chart ranks the 100 mast successful singles of the last 40 years. The inclu-

sive charl dates are Aug. 4, 1958, to July 25, 1998. H should be no surprise
that the No. 1 song Is the longest-running Mo. 1 hil in the history of the Hot
100, “One Sweel Day™ by Mariah Carey & Boyz Il Men, which had a 16-
week reign. Boyz Il Men have three songs in the top 10; in addition to "One
Sweet Day,” their long-running chart-toppers “I'll Make Love To You" and
“End 04 The Road” are algo in the upper echelon of the charl.
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TOP SONGS OF

FOUR DECADES

pos. TITLE Artist & Label Pvggrk pos. TITLE Artist & Label Pﬁf;',k pos. TITLE Artist & Label Pvggrk
ﬁ ONE SWEET DAY 1995 @ TAKE A BOW 1995 CENTERFOLD 1982
Mariah Carey & Boyz Il Men. Columbia Madonna. Maverick/Sire/Warner Bros. The 1. Geils Band. EMI America
MACARENA (BAYSIDE BOYS MIX) 1996 @ CAN’T NOBODY HOLD ME DOWN 1997 MY SHARONA 1979
@ Los Del Rio, RCA Puff Daddy (Feat. Mase). Bad Boy/Arista The Knack, Capitol
@ I'LL MAKE LOVE TO YOU 1994 NIGHT FEVER 1978 ARE YOU LUEffES?)ME] Tﬂlyé(iHJ_? 1960
Boyz Il Men. Motown Bee Gees, RSO vis Presley. ictor
UN-BREAK MY HEART 1996 @ THA CROSSROADS 1996 I’'D DO ANYTHING FOR LOVE (BUT | WON'T DO THAT)1993
@ Toni Braxton, LaFace/Arista Bone Thugs-N-Harmony. Ruthless/Relativity Meatloaf. MCA
@ CANDLE IN THE WIND 1997/SOMETHING ABOUT EYE OF THE TIGER o 1982 ALONE AGAIN (NATUBALLY) 1972
THE WAY YOU LOOK TONIGHT 1997 Survivor. Scotti Brothers Gilbert O"Sullivan. MAM
Elton John. Rocket/A&M LE FREAK 1978 STAYIN’ ALIVE 1978
(5) ! WILL ALWAYS LOVE YOU 1992 ) Sl @ Bee Gees. RSO
Whitney Houston, Arista TOSSIN’ AND TURNIN’ 1961 @ YOU MAKE ME WANNA... ' 1997
@ END OF THE ROAD 1992 Bohby Lewis, Beltone Usher. LaFace/Arista
Boyz I Men. Biv 10/Motown | WANT TO HOLD YOUR HAND 1964 @ SAVE THE BEST FOR LAST 1992
| SWEAR 1994 The Beatles. Capitol Vanessa Williams, Wing/Mercury
All-4-One. Blitzz/Atlantic THIS IS HOW WE DO IT 1995 | JUST WANT TO BE YOUR EVERYTHING 1977
@ I'LL BE MISSING YOU 1997 Montell Jordan, PMP/RAL/Island Andy Gibb. RSO
Puff Duddy & Faith Evans TONIGHT’S THE NIGHT (GONNA BE ALRIGHT 1976 THE POWER OF LOVE 1994
(Featuring 112). Bad Boy/Arista Rod Stewart. {Nzlrner Bros. ) @ Celine Dion, 550 Music
THE SIGN 1994 INFORMER 1993 HERO 1993
Ace Of Base. Arista Snow. EastWest/EEG Mariah Carey. Columbia
YOU LIGHT UP MY LIFE 1977 SHADOW DANCING 1978 ALWAYS BE MY BABY 1996
@ Debby Boone, Warner/Curb Andy Gibb. RSO @ Mariah Carey. Columbia
PHYSICAL 1981 SAY SAY SAY 1983 THE FIRST TIME | SAW YOUR FACE 1972
@ Olivia Newton-John, MCA Paul McCartney & Michael Jackson. Columbia Roberta Flack. Attantic
THE TWIST 1960 THE BATTLE OF NEW ORLEANS 1959 ANOTHER NIGHT 1994
@ Chubby Checker. Parkway Johnny Horton, Columhia Real McCoy. Arista
MACK THE KNIFE 1959 1 LOVE ROCK °N ROLL 1982 TRULY MADLY DEEPLY 1998
Bobhy Darin. Atco Joan Jett & The Blackhearts. Boardwalk Savage Garden. Columbia
ENDLESS LOVE 1981 EBONY AND IVORY 1982 ANOTHER ONE BITES THE DUST 1980
@ Diana Ross & Lionel Richie. Motown Paul McCartney & Stevie Wonder, Columbia Queen. Elektra
HEY JUDE 1968 FLASHDANCE...WHAT A FEELING 1983 EXHALE (SHOOP SHOOP 1995
The Beatles. Apple Irene Cara. Casablanca ( Whitney HOUS[)OIL Arista
BETTE DAVIS EVES 1981 I’M A BELIEVER 1966 HOT STUFF 1979
@ Kim Carnes. EMI America The Monkees. Colgems Donna Summer, Casablanca
HOW DO I LIVE 1997 BABY GOT BACK 1992 JUST LIKE) STARTING OVER 1980
LeAnn Rimes, Curb Sir Mix-A-Lot, Det American/Reprise ( John Lennon, Getten
ON BENDED KNEE 1994 1993 I’LL BE THERE 1970
Boyz Il Men. Motown @ AL Silk. Keia/Elektra The Jackson 5. Motown
GANGSTA'S PARADISE 1995 HAVE YOU EVER REALLY LOVED A WOMAN 1995
Coolio Featuring L.V.. MCA Soundtracks @ DL Blondie. Chrysalis 1980 Bryan Adams, A&M
FANTASY 1995 NO DIGGITY 1996 | CAN’T STOP LOVING YOU 1962
@ Mariah Carey, Columbia @ BLACKstreet (Feat. Dr. Dre). Interscope Ray Charles. ABC-Paramount
THAT’S THE WAY LOVE GOES 1993 WHOOMP! (THERE IT IS 1993 NEL BLU DIPINTO DI BLU (VOLARE) 1958
@ Janet Jackson. Virgin ![‘ag Team. Life)/BelImurk Domenico Modugno, Decca
BECAUSE YOU LOVED ME 1996 THE BOY IS MINE 1998 BEST OF MY LOVE 1977
@ Celine Dion. 550 Music @ Brandy & Monica, Atlantic The Emotions, Columbia
WATERFALLS 1995 BILLIE JEAN 1983 BRIDGE OVER TROUBLED WATER 1970
TLC. LaFace/Arista Michael Jackson. Epic Simon & Gartunkel. Columbia
THE THEME FROM “A SUMMER PLACE” 1960 WANNABE 1997 WHEN DOVES CRY 1984
@ Percy Faith & His Orchestra. Columbia @ Spice Girls. Virgin Prince. Warner Bros.
JUMP Kris Kross. Ruffhouse/Columbia 1992 (EVERYTHING 1 DO) 1 DO IT FOR YOU 1991 SiLy Lu‘IE\f’!)NGsC itol 197
: . : ‘ Bryan Adams. A&M ings. Capito
CAN'T HELP FALLING IN LOVE 1993 | HEARD IT THROUGH THE GRAPEVINE 1968 UPSIDE DOWN 1980
@ UB40. Virgin Marvin Gaye, Tamla Diana Ross. Motown
CREEP 1995 LADY 1980 BUMP N’ GRIND 1994
TLC, LaFace/Arista Kenny Rogers, Liberty R. Kelly. Jive
DREAMLOVER 1993 AQUARIUS/LET THE SUNSHINE IN MAGGIE MAY/REASON TO BELIEVE 1971
Mariah Carey. Columbia (THE FLESH FAILURES) 1969 Rod Stewart, Mercury
EVERY BREATH YOU TAKE 1983 The 5th Dimension. Soul City ALL NIGHT LONG (ALL NIGHT) 1983
The Police, A&M BLACK OR WHITE 1991 Lionel Richie. Motown
@ T0O CLOSE _ 1998 Michael Jackson, Epic SUGAR, SUGAR 1969
Next, Arista IT’S ALL IN THE GAME 1958 The Archies. Calendar
Tommy Edwards, MGM YOU WERE MEANT FUB ME/FOOLISH GAMES 1997
JOY TO THE WORLD 1971 Jewel, Atlantic
YEARS)OF Three Dog Night, Dunhill/ABC BAD GIRLS 1979
STAY (1 MISSED YOU) 1994 Donna Summer, Casablanca
THE TOR, Lisa Loeb & Nine Stories. RCA AGAIN 1993

Janet Jackson, Virgin
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WINNERS OF THE WORLD

. THE TOP 10 SONGS BY
" U.K. ARTISTS

® “Candle In The Wind 1997/
1  Something About The Way You
Look Tonight,” Elton John, 1997
¥ ©° “Physical,” Olivia Newton-John,
" 1981
® ¢Hey Jude,” The Beatles, 1968

. @"Can't Help Falling In Love,” UB40, 1993

“Every Breath You Take,” The Police, 1983
“Night Fever,” Bee Gees, 1978
“1 Want To Hold Your Hand,” The Beatles, 1964
“Tonight’s The Night (Gonna Be Alright),”
Rod Stewart, 1976
“Shadow Dancing,” Andy Gibb, 1973
“Say, Say, Say,” " Paritl McCartiéy & Michael Jackson, 1983

o o3 St
.. THE TOP 10 SONGS BY
ANADIAN ARTISTS

@ “Because You Loved Me,”

«. Celine Dion, 1996

@& “The Fheme From ‘A Summer
=Place,”” Percy Faith, 1960

O] j?fri‘fbrmer,” Snow, 1993

¢, @ “(Everything 1 Do) 1 Do It For You,”

Bryan Adams, 1991

O® 0O

THE TOP 10 SONGS BY

b AUSTRALIAN ARTISTS

®  “Truly Madly Deeply,”
Savage Garden, 1998

a3  “Down Under,” Men At Work,
1983

® “Jessie’s Girl,” Rick Springfield,

1981

® “Don’t Talk To Strangers,” Rick

Springfield, 1982

“Who Can It Be Now?,” Men At Work, 1982

“1 Am Woman,” Helen Reddy, 1972

“All Out Of Love,” Air Supply, 1980

“The One That You Love,” Air Supply, 1981

“Delta Dawn,” Helen Reddy, 1973

“Mouth,” Merril Bainbridge, 1996

. THE TOP 10 SONGS BY

b, SWEDISH ARTISTS

&4 @ “The Sign,” Ace Of Base, 1994
*4 @ “All That She Wants,” Ace Of
Base, 1993
# @ “lt Must Have Been Love,”
¥ Roxette, 1990

® “Don’t Turn Around,” Ace Of Base,
S 1994

® “The Look,” Roxette, 1989

“Hooked On A Feeling,” Blue Swede, 1974
“Dancing Queen,” Abba, 1977
“Joyride,” Roxette, 1991
“Listen To Your Heart,” Roxette, 1989
“Take A Chance On Me,” Abba, 1978

THE TOP 10 SONGS BY

GERMAN ARTISTS

® “Another Night,” Real McCoy,
1994

8 “Wonderland By Night,”
Bert Kaempfert, 1961

® “Fly, Robin, Fly,” Silver
Convention, 1975

® “Girl I'm Gonna Miss You,”

SRR ISR RC)

o000

Milli Vanilli, 1989

“Blame 1t On The Rain,” Milli Vanilli, 1989

“Get Up And Boogie,” Silver Convention, 1976
“Rhythm Is A Dancer,” Snap!, 1993

“Baby Don’t Forget My Number,” Milli Vanilli, 1989
“Girl You Know It's True,” Milli Vanilli, 1989

“99 Luftballons,” Nena, 1984

Widelygmitateﬁ;but never duplicated, the 40-ish chart has been
used as a pop-culture yardstick for years—and as a book title,

hen vHT wants to illustrate how popular an artist is on the “Behind The Music” series, there is one cer-
w tain way to shéw the puablic one of the highlights of an artist’s career: cut to the Billboard Hot 100 when
the artist was No. 1. Remember when Tony Orlando And Dawn topped the chart with “Tie A Yellow Ribbon
Round The Ole Gak Trée”r Or when Culture Club ruled with “Karma Chameleon”? VH1 viewers do, because

The Hot 100 has even been used to lend credibility to fictional groups. When Tom Hanks wrote and directed
his loving look back at the miisic industry in 1964, he had an easy way to demonstrate how well the Wonders were
doing with their Play-Tone single, “That Thing You Do!" He showed its progress on the Hot 100, beginning with
its debut at No. 93. Oddly, real life imitated art when the Wonders’ single was actually released on Play-Tone
through Epic, and made the Hot 100—although the year was 1996, not 1964. 1n reality, “That Thing You Do!"
entered the Hot 100 at,No. 92, just one notch away from the fictional position Hanks selected for the film,

The Hot 100 has éven been the subject of a song that appeared on the Hot 100. Pete Wingfield’s tongue-in-
cheek “Eighteen With A Bullet” entered the chart on Aug. 23, 1975. The week of Nov. 22, the Island single actu
ally was No. 18 with a bullet. Years earlier, author Elaine Jesmer wrote a fictional novel about the murder of a
recording supersugfziHer title? “Number One With A Bullet.” of course. That same title was given to the 10th

Whether it’s Rhino’s series of CDs based on the Billboard charts, or walls of CD singles in retail outlets orga
nized according to their position on the Hot 100, or Joel Whitburn’s volumes of fact-filled chart books, the
Billboard p\op%singleé"chart is one of the most recognized lists in the world, and has even shown up in the top 10

CHART’S START

Continued from page 29

to the position with some experience, working in the Bill-
board office as a college student between 1949 and 1952 as
a vacation-relief person three days a week.

It was during Noonan’s tenure that Billboard was pub-
lishing the Best Selling Pop Singles and Most Played
charts, as well as a Most Played 1n Juke Boxes list. All of
those charts had 30 positions. “I was talking to dealers
every week, and 1 found out they were selling more than
30 titles,” Noonan recalls. “I decided to put all three ingre-
dients together to come up with a Hot 100. In the early
days, we also put in sales of sheet music—we had another
chart that ran 30 positions, the Honor Roll Of Hits, which
was a song-publishers’ chart.”

WHEN YOU’RE HOT

Noonan’s new chart debuted on Nov. 12, 1955. It was
called the Top 100. “As soon as we introduced it, the other
trades jumped on it,” he explains, “and, since they called
theirs the “Top 100, we knew we had to change the name.
So we not only changed it to the Hot 100, we copyrighted
the name.” The new name led Noonan to christen anoth-
er chart, although he was originally laughed out of the
office when he suggested it. “I came up with ‘Bubbling
Under,”” Noonan says of the chart that lists songs ready to
jump onto the Hot 100. “To everybody’s amazement, the
name caught on.”

The Hot 100 itself became the industry standard.
Human beings love to compete, and where there is a com-
petition, there is a winner. Looking at each installment of
the Hot 100, it’s clear who the “winner” is every week—it’s
the act with the No. 1 song. There are other measuring
sticks, too, like who has the highest new entry, or the
biggest jump within the chart, or the longest stay at No. 1.
From the time the Hot 100 was introduced until 1977, no
song had remained No. I longer than nine weeks. That
honor was held by very few titles, like “Mack The Knife”
by Bobby Darin, “The Theme From ‘A Summer Place™ by
Percy Faith, and “Hey Jude” by the Beatles. Then, along
came Debby Boone with “You Light Up My Life.” Her 10-
week stay at No. 1 set a new benchmark, but records are
made to be broken. In 1992, Boyz 11 Men set a new all-
time record when “End Of The Road” remained in pole
position for 13 weeks. Just a few months later, Whitney
Houston smashed that record, racking up 14 weeks at No.
1 with “1 Will Always Love You.” It’s a sure bet that some-
time in the near future, someone will even surpass the 16-
week record run that Mariah Carey & Boyz I1 Men had
with “One Sweet Day.”

Another record that will certainly be broken some day
is one set by Jewel just last year. Her two-sided hit, “You
Were Meant For Me”/“Foolish Games” (Atlantic), racked
up the most weeks in the top 40 (60) as well as the most
weeks on the Hot 100 (65). [Editor’s note: At press dead-
line, LeAnn Rimes’ “How Do I Live” broke Jewel’s top 40
longevity record, as her recording of Diane Warren’s
“How Do I Live” remained in the top 40 for its 61st
week.]

SOUNDSCAN AND BDS

While the Hot 100 remains a constant even after 40
years, the methodology used to compile the chart has
changed over the years. There have actually been many
adjustments and transformations—the week of June 9,
1973, saw one of the most bizarre changes, as “double-
bullets” were introduced along with a new way of compil-
ing the chart. It didn’t sit well, and four weeks later the
double-bullets were gone. Although there have been many
shifts in methodology over the years, the one that
received—and continues to receive—the most attention
was the shift to using SoundScan and Broadcast Data
Systems information to compile the chart. Prior to Nov. 30,
1991, the Hot 100 was compiled by human beings, instead
Continued on page 36

WANT MORE?

FOR ADDITIONAL CHARTS

AND HOT 100 INFORMA-
TION, GO TO http://
www.billboard.com.

® “The Power Of Lovey? Celine Dion, 1994
® “Have You Ever Really Loved A Woman,”
Bryan Adams, 1995 ®
@ “All For Loveg} Bryan Adams/Rod Stewart/Sting, 1994 6]
© “Lonely Boy,” Pauldnka, 1959 @
® “You're 6@91] The One,”. Shania Twain, 1998 (&
® “Ivs AH @oming Back g"e\gﬂ\de Now,” Celine Dion, 1996 ®
[10]
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; _«| Will Always Love You,” Whitney Houston

" (“The Bodyguard™) 1992

2. “(End Of The Road,: Boyz Il

© Men {“Bmmarang_} 1992

3. “Endless Love,” Diana Ross

& Lionel Richie (*Endless
ve”) 1881 m )

4. &;an;sta’s paradise,” Coolio

- featuring L.V. (“Dangerous& (

inds”) 1995 R
5 P‘ﬂslgg:;}se You Loved Me,’; Celine Dloq
" (“Up Close And Personal’) 1896 -

- 6. “Can’t Help Falling In Love,” U?40 .

x r”) 1993 “ )
7 {lﬁgﬁ ervar,” Bee Gees (“Saturday nght
' ») 1978 ) )
8 Eg:ro)f The Tiger,” Survivor (“Rocky Il )

2 g . . .
9 1IIE:IaEls-.hI:iance...What A Feeling,” Irene Cara

(“Flashdance”) 1983

THE TOP 10
GEOGRAPHICAL
SONGS

@ “Macarena,” Los Del Rio
1996

“The Battle Of New Orleans,”
Johnny Horton 1959

“Coming Up (Live At Glasgow),”
Paul McCartney 1980
“Winchester Cathedral,”

New Vaudeville Band 1966

“El Paso,” Marty Robbins 1960
“California Love,” 2Pac featuring
Dr. Dre & Roger Troutman 1996
“Calcutta,” Lawrence Welk 1961
“Philadelphia Freedom,”

Elton John Band 1975

“Harper Valley PT.A.,” Jeannie
C. Riley 1968

“Midnight Train To Georgia,”
Gladys Knight & the Pips 1973

Qe ©8e & e O

® ©

SONG WITH THE LONGEST TITLE

‘Jeremiah Peabody’s Poly- :
Unsaturated Quick Dissolving
Fast Acting Pleasant Tasting
Green And Purple Pills,” RAY
STEVENS (Mercury) 1961

American Gigolo”)

10.4Call Me,” Blondie (
N

LONGEST GAP BETWEEN
CHARTED HITS BY ARTIST:

29 years and foir months
DARLENE LOVE#*A Fine Fine Boy,”
1963, to “All Alone On Christmas,”

1993. o« 4 o

LONGEST GAP BETWEEN NO. 1
HITS BY ARTIST: 2i yearssand 11
months - R

&

966, nd “Kokomo,” 1988.

LONGEST GAP BETWEEN
NO. 1 HITS BY LABEL: 2]
years, two months *
ROCKET REEORDS: Eliop
John & Kiki Dee’s “Don’t Go
Breaking My Heart? 1976, and -
Elton John's “Candle In The
Wind 1997/Somgthing About 3
The Way You Look Tonight,
1997. "

LONGEST SPAN OF CHARTED
HITS BY ARTIST: 37 years, six
months 4

THE ISLEY BROS.: “Shout—Part
1, 1959, to “Tears,” 1997 ,

9

LONGEST SPAN OF NO. 1
HITS BY ARTIST: 23 years,
seven months, one week\ @
MICHAEL JACKSON;“Ben,’

1972, 1o “You Are Not?&;ﬁne," 1995.

Isley Brothers

LONGEST,SPAN OF NO. 1 HITS BY LABEL:

39 years | 4

COLU&QBIA Rﬁf;gi}{)RDS: “The Battle Of New Orleans”

by ]Ohhhy Horton, 1959, to “My All” by Mariah Carey,
1998. :
7

(104 characters)

RECORD CHARTS

LONGEST SPAN OF NO. 1 HITS BY PRODUCER:
33 years, eight months, one week

GEORGE MARTIN: Beatles” “1 Want To Hold Your
Hand,” 1964, to Elton John’s “Candle In The Wind
1997/Something About The Way You Look Tonight,”
1997.

SONGS THAT HAVE DEBUTED AT NO. 1
MICHAEL JACKSON “You Are Not .
Alone” Sept. 2, 1995

MARIAH CAREY “Fantasy” Sept. 30, 1995
WHITNEY HOUSTON “Exhale
(Shoop Shoop)” Nov. 25, 1995
MARIAH CAREY & BOYZ 11 MEN
“One Sweet Day” Dec. 2, 1995
PUFF DADDY & FAITH EVANS i R |
(Featuring 112) “I'll Be Missing You” #Nichae.el Jackson
June 14, 1997

MARIAH CAREY “Honey” Sept. 13, 1997

ELTON JOHN “Candle In The Wind 1997/Something
About The Way You Look Tonight” Oct. 11, 1997
CELINE DION “My Heart Will Go On” Feb. 28, 1998

HIGHEST ENTRY BY A DEBUT
ARTIST:

AQUA: No. 7, “Barbie Girl,” Sept. 6,
1997

MOST CONSECUTIVE YEARS
WITH A TOP 40 SINGLE:

29 ;
ELTON JOHN: “Your Song,” 1970,
to “Candle 1In The Wind 1997/
Something About The Way You
Look Tonight,” 1998.

Elton John

UNIQUE DISTINCTIONS:

THE BEATLES occupied the top five spots on the Hot
100 (week of April 4, 1964).

CHUBBY CHECKER took “The Twist” to No. 1 on two
different occasions: Sept. 19, 1960, and Jan. 13, 1962. m

THE TOP 10 BODY-PART SONGS

©® “Un-Break My Heart,” Toni Braxton
1996

® “Bette Davis Eyes,” Kim Carnes 1981
® “On Bended Knee,” Boyz || Men 1994
® “Eye Of The Tiger,” Survivor 1982
® “l| Want To Hold Your Hand,”
Beatles 1964
® “Baby Got Back,” Sir Mix-A-Lot 1992
© “The First Time Ever | Saw Your
Face,” Roberta Flack 1972 IT@@
© “Raindrops Keep Fallin’ On My -:‘;H'ﬁ'-'-.
Head,” B.J. Thomas 1970 N
© “Total Eclipse Of The Heart,” i '/"3?
Bonnie Tyler 1983
©® “Smoke Gets In Your Eyes,” I
Platters 1959 4%
1. “Sugar, Sugar,” The Archies 1&9G 5 =
2. “Sugar Shack,” Jimmy Gilmer & =)
the Fireballs 1963 i
3. “American Pie,” Don McLean 1972 7
4. “One Bad Apple,” The Osmonds 1971 7
5. “Peppermint Twist — Part 1,” \n
‘.‘Joey Dee & the Starliters 1962
6. “Escape (The Pifa Colada Song),” e
. ﬁugerttrll.{ollmes 1979
' an’t Help M :
Bunch),” FO’l)Jr T)")s;)eslf1(93é159ar Fie, Hongy ﬁ:
8. “(Love Is) Thicker Than Water.” )éj et
5, Andy Gibb 1978 ’ \S
. “Candy Rain,” Soul For R
10. “Sukiyaki,” Kyu g:kar‘r)l:)toe?:);ggs -\1

CHART’S START

Continued from page 34

of computers. Not that humans aren’t involved now, but
sales information was once gathered by having Billboard
staffers telephone stores and ask retail staff how albums
were selling, and airplay information was once gathered
by other staffers who called radio stations to find out what
was on their playlists and what songs they had added that
week. SoundScan keeps track of record sales by placing
scanners in stores that read bar-code information. When
an album is sold, a laser reads the bar code and registers
the sale. BDS keeps track of actual airplay by monitoring
radio stations. Computers listen for the unique audio “fin-
gerprint” of each song and register a detection every time
a song is played. SoundScan and BDS helped remove the
guesswork and estimation factors from the chart, giving a
much more accurate picture of sales and airplay, and thus
a more accurate chart,

That meant changes in the patterns of singles. Chart
fans couldn’t help but observe that, once SoundScan and
BDS data were used to compile the Hot 100, singles
remained on the list longer, and titles that went to No. 1
had longer reigns. This wasn't solely a function of the new
methodologies; radio stations were playing songs over a
longer period of time, and thus singles were selling over a
longer period of time as well. As proof that SoundScan and
BDS didn't cause this phenomena, in the first half of 1998
the process sped up again, and singles were having two-
and three-week stays at No. 1, until Brandy & Monica’s
“The Boy 1s Mine” settled in for a long stay.

But, whatever the peculiar chart patterns of a particular
point in time, there has been a constancy ever since the
introduction of the Hot 100 back in August 1958. Each
week, readers of Billboard can count on the fact that there
will be an accurate accounting of the best-selling, most-
played singles in the U.S. There will be 100 titles, there
will be a No. 1 song, there will be a highest new entry,
there will be a song that has jumped the highest and
another that has fallen the furthest, and there will be peo-
ple all over the globe who will be paying close attention,
whether they work in the industry or are simply fascinat-
ed by the comings and goin-gs of the songs that provide the
soundtrack of their lives.
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HOT 100 CHARTS
Most Weeks On Chart
Continued fromjfgage 31 se

[tie] 9. Usher “You Make Me Wanna” (47) 1997-

1998 &

[tie] 9. Tony Rich Project “Nobody Knows” (47)
1995-1996 3;

MOST TOP 40 SONGS BY ARTIST
WITHOUT REAC HING NO. 1:
1. James Brown (44 ® ¢

[tie] 2. Brook Benton (24)

[tie] 2. Sam Cooke (24) 9

4. Jackie Wilson (23)

5. Fats Domino (22)

6. Andy Williams (21) .5 H

7. Electric Lught Orchestra (20)

[tie] 8. Aerosmith (19) "

[tie] Bobby Rydell (1 9)

[tie] 8. Tom Jones (1§)

\IOST WEEKS IN TOP 40 FOR

ONE SONG, ”?“*X“
. Jewel “You Were Meant For Me/Foolish
Games” (60) 1996-98

2. LeAnn Rimes*“How Do I Live” (56)
1997-1998* current

3. Duncan Sheik “Barely,z Breathmg” (42) 1997

4. Tag Team “Whoomp' (There It Is)” (41)
1993-1994 s

[tie] 5. Usher, “You Make Me Wanna” (40) 1997

[tie] 5. Real McCoy “Another Night” (40) 1994-1995

7. Toni Braxton “You’re Makin’ Me High/Let It
Flow” (39):1996-97

[tie] 8. Tony Rich Prolet}t “Nobody Knows” (38)
1996 e

[tie] 87 Third Eye Blind “Semi-Charmed Life” (38)

) 1997-1998

[tie] 10. Los Del Rio “Macarena (Bayside Boys
Mix)” {37) 1996-1997

[tie] 10. Everythmg But The.
1995-1996  +&

[tie] 10. Toni Braxton “Un-Break My Heart” (37)
1996-1997 £

[tie] 10. Paula Cale “I Don’t Want To Wait”
(37) 1997-1998* current «

SONG W’ITH THE \IOST WEEKS
AT NO.1
1. Mariah Carey/Boyz Il Men “One

Sweet Day” (16) 1995-96'

2. Whitney Houston “I Will Always
Love You” (14) 1992-1993
[tie] 3. Boyz Il Men “I'll Make Love To 9

You” (14) 1994
[tie] 3. Los Del Rio “Macarena
(Bayside Boys Mix)” (14) 1996
5. Elton John “Candle In The Wind
1997/Something:About The Way
You.Look Tonight” (14) 1997-98
6, Boyz Il-Men “End Of The Road” (13) 1991
[t|e] 7. All-4-One “I Swear” (11) 1994
[tie] 7. Toni Braxton “Un-Break My Heart” (11)
. 1996-1997 Lo

Py

irl “Missing” (37)

@ e #

1. “How Do | Live,”
' LeAnn Rimes 1997
2. “Whoomp! (There It
? Is),” Tag Team 1993

3. “You Make Me
Wanna...,” Usher 1997
4, “You Were Meant For Me,” Jewel 1997
5. “Nobody Knows,” The Tony Rich

Project 1996

THE TOP 10 NUMBER-TWO ‘SONGS |

6. “If | Ever Fall In Love,” Shai 1992

7. “Waiting For A Girl Like You ”
Foreigner 1981

8. “All That She Wants ” Ace Of Base
1993

9. “I Love You Always Forever” Donna
Lewis 1996 -

10. “You're Still The One,” Shania Twain
1998

SONG WITH THE SHORTEST TITLE

“7,” & (Paisley Park/Warner)
(1 character), 1992

SONG WITH THE LONGEST PLAYNG TIME

“November Rain,” GUNS ’'N ROSES
(Geffen), 1992.
8 minutes, 40
secs.

SONGS WITH
THE SHORTEST
PLAYNG THE

“Little Boxes,” THE WOMENFOLK
(RCA Victor) 1964. 1 minute, two secs.

YOUNGEST MALE SINGER
T0 REACH NO. |

MICHAEL JACKSON w/

THE JACKSON FIVE: “| Want You
Back” (Motown) 1970. (11 years, 5
months)

Guns & Roses

YOUNGEST FEMALE SINGER
T0 REACH NO. |

LITTLE PEGGY MARCH: “l will
Follow Him” (RCA Victor) 1963.
(15 years, 1 month)

OLDEST ARTIST T0
REACH NO. |

LOUIS ARMSTRONG:
“Hello, Dolly!” (Kapp)
1963. (62 years, 10
months)

SONG WITH THE MOST
WEEKS AT NG, 2 WITHOUT
REACHNGNO. 1 B

Louis Armstrong

FOREIGNER:
“Waiting For A
Girl Like You”
(Atlantic) 1981.
10 weeks

Foreigner

[tie] 7. Puff Daddy & Faith Evans (Featuring 112)
“I'll Be Missing You” (11) 1997

[tie] 10. Debby Boone “You Light Up My Life”
(10) 1977

[tie] 10. Olivia Newton-John “Physical” (10)
1981-1982

MOST CONSECUTIVE TOP 40
SINGLES BY ARTIST**

1. Elvis Presley (51) 1958-1967

[tie] 2. Beatles (36) 1964-1976

[tie] 2. Elton John (36) 1972-1986

4. Madonna (32) 1983-1995

5. Connie Francis (31) 1958-1963

[tie] 6. Michael Jackson (29) 1979-1996
[tie] 6. Supremes (29) 1964-1971

8. Paul McCartney/Wings (28) 1971-1982
9. Temptations (27) 1964-1971

[tie] 10. Whitney Houston (24) 1985-1997
[tie] 10. Janet Jackson (24) 1986-1998* current
[tie] 10. Brenda Lee (24) 1960-1964

MOST CONSECUTIVE TOP 10
SINGLES BY ARTIST**

1. Beatles (24) 1964-1976

2. Janet Jackson (19) 1989-1998* current
[tie] 3. Michael Jackson (17) 1979-1988
[tie] 3. Madonna (17) 1984-1989

5. Elvis Presley (15) 1958-1962

[tie] 6. Whitney Houston (13)
1985-1991

[tie] 6. Phil Collins (13) 1984-
1990

[tie] 6. Lionel Richie (13) 1981-
1987

9. George Michael (12) 1984-
1990

10. Mariah Carey (11) 1990-1994

MOST CONSECUTVE NO. 1

SINGLES BY ARTIST**

1. Whitney Houston (7) 1985-1988

[tie] 2. Beatles (6) 1964-1966

[tie] 2. Bee Gees (6) 1977-1979

[tie] 2. Paul Abdul (6) 1988-1991

[tie] 5. Mariah Carey (5) twice
1990-1991 & (5)1995-1998*
current

[tie] 5. Michael Jackson (5) 1987- ¢£%
1988 5 :

[tie] 5. Elvis Presley (5) 1959-1961 =

[tie] 5. Supremes (5) 1964-1965

[tie] 9. George Michael (4) 1987-

1988

[tie] 9. Jackson 5 (4) 1970

[tie] 9. Supremes (4) 1966-1967

**The Consecutive category excludes Christmas
hits, reissues, B-sides, EPs and duos (unless
they add to the streak).**
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We Couldn’t Come Up With a Single Way to
Celebrate the “Hot 100s” 40th Anniversary.
SoWe With Five.

et your very own set of the world’s longest-running And for the cream of the Pop, Biilboard’s Top 10 Charts
popular music charts with Joel Whitburn’s 1958-1997 lists over 2,000 weekly Top 10’s from
P Charts ’'55-'59, Hot 100 '60-'69, ~ ¢évery “Hot 100” through ‘97 — all in the original

ot 100 and & )-89 “Hot 100” format.

Four i,)ig hardcover volumes brimming with black-and-
white reproductions of Billboard’s original “Hot 100”
and Pop singles charts at about three-fourths size.

Happy Anniversary, “Hot 100”"! We’ve
been with you every hit of the way.

Record Research Inc. ¢ P.O. Box 200 - Menomonee Falls, Wi 53052-0200 * Phone: 414-251-5408 ° Fax: 414-251-9452 * 1-800-827-9810

http://www.recordresearch.com
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CURB RECORDS

SALUTES THE BILLBOARD HOT 100 CHART
ON ITS 40™ ANNIVERSARY

THANK YOU FOR GIVING US 30 YEARS OF HITS

1970 - The Mike Curb
Congregation

“Burning Bridges”

Our first Top 40 Hot 100 Hit

! L
3 L4

e B

1975 - The Four Seasons

“December 1963 (Oh What A Night)”

54 weeks on the Hot 100 Chart
Billboard's Hot 100 Chart -
3 weeks at No. 1

1981 - Hank Williams Jr.
“All My Rowdy Friends”
And 9 other No. 1 Country
Singles

-

RS

1988 - Desert Rose Band
“He's Back And I'm Blue”
No. 1 Country Singles

F'

1995 - David Kersh
“Goodnight Sweetheart”
And 2 other Top 10 Country
Singles

1971 - The Osmonds

“One Bad Apple”
Billboard’s Hot 100 Chart -
No. 1 for 5 weeks

1976 - The Bellamy Brothers
“Let Your Love Flow"
Billboard's Hot 100 Chart -No. 1

-
o

1982 - T. G. Sheppard
“Finally”
And 13 other No. 1 Country

Singles

1989 - Delbert McClinton
Grammy Award Winner

1996 - Jo Dee Messina
“Heads Carolina, Tails
California”

And 2 No. 1 Country Singles

e
"

1971 - Donny Osmond

“Go Away Little Girl”
Billhoard's Hot 100 Chart -
No. 1 for 3 weeks

F
o

1977 - Shawn Cassidy

“Da Do Ron Ron"
Billboard's Hot 100 Chart -
No. 1

1983 - Real Life

“Send Me An Angel”

35 weeks on the Billboard
Hot 100 Chart

b

‘1990 - Righteous Brothers
“Unchained Melody”
Platinum Single and Album -

No. 1 A C Single

1997 - Tim McGraw

“It's Your Love” with Faith Hill
No. 1 Billboard/Country
Monitor Single of the Year.
Certified Platinum Single

1972 - Sammy Davis, Jr. with
The Mike Curb Congregation
“The Candy Man”
Billboard’s Hot 100 Chart -
No. 1 for 3 weeks

1978 - Debby Boone

“You Light Up My Life"

Most weeks at No. 1 for the

entire 70's decade.

Billboard's Hot 100 Chart -10 weeks at No. 1

[ ™9

1984 - The Judds
“Grandpa”

And 13 othey No. 1 Country
Singles

1991 - Hal Ketchum
“Past The Point Of Rescue”
Certified Gold

1973 - Marie Osmond
“Paper Roses”

No. 1 for 2 weeks Country
Singles Chart

1979 - Exile

“Kiss You All Over”
Billboard's Hot 100 Chart -
No. 1 for 4 weeks

1985 - Sawyer Brown
“Step That Step”

And 3 other No. 1 Country
Singles

1992 - Wynonna

“Wynonna”

Triple Platinum. 3 No. 1 Country
singles - No. 1 for 8 weeks

September 5, 1998

“How Do 1 Live"

by LeAnn Rimes becomes

the longest running
Top 40 record in
the history of

Billboard’s Hot 100 Charts.

1998 - LeAnn Rimes

“How Do | Live”

Longest running Top 10
single in the history of
Billboard's Hot 100 Chart -
32 weeks

61 weeks on the charts.

Certified Triple
Platinum.

T I »
L) el
1974 - Donny & Marie
“I'm Leaving It (All) Up To You
No. 1A C Singte

1980 - Maureen McGovern

“Different Worlds”
No. 1 for 2 weeks A C Singles

1987 - Lyle Lovett
“Cowboy Man”

Grammy Award - Best Pop
Male Vocalist

1994 - Jeff Carson
“Nat Dn Your Love”
No. 1 Country Singles

THANK YOU,

‘./p/
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In addition to his success as a
recording artist, R. Kelly has proved
his mettle as a producer, working
with artists like Puff Daddy and
launching his own label, the Inter-
scope-distributed Rockland Records.

An album from the label’s first
artist, Sparkle, was released May
12. In addition to producing the pro-
Ject, Kelly also made vocal contribu-
tions to her first single, “Be Care-
ful,” which received widespread
airplay.

Although the single was never
commercially released, it made an
impact on listeners. Sparkle’s self-
titled album peaked at No. 2 on Bill-

Kelly Expands With Own Label

board’s Top R&B Albums chart and
at No. 3 on The Billboard 200.

Other artists on Kelly’s label will
include the vocalists Lady, Frankie,
and Secret Weapon and the rap act
Vegas Cats. A Vegas Cats album is
set for November release.

Sonya Askew, buyer for Camelot
Musie in North Canton, Ohio, says
the material Kelly wrote for Sparkle
“just whet the appetite for him and
makes his fans more hungry for his
new album.”

Kelly is also working on song-
writing for upcoming projects by
Celine Dion and Michael Jackson.

ANITA M. SAMUELS

R. Kelly Aims To Fly With Double Set

Jive Release Builds On Grammy Winner’s Past Success

BY ANITA M. SAMUELS
LOS ANGELES—With 14 hit singles
in four years, including the Grammy-
winning worldwide hit “I Believe I
Can Fly,” Jive Records artist R. Kelly
is poised to accelerate his momentum
with the upcoming two-disc set “R.,”
slated for worldwide release Oct. 27.
The 28-song set is a combination
of R&B ballads, hip-hop, and pop
music that the artist says isn’t “that
different” from his previous efforts.
“It has quite a few uptempo party
songs,” he says. “I had a lot more fun
than with the other albums. I just
wanted to do my best as always and

OUL S ‘LADY’: Columbia newcomers Destmy S
Child came out the big winners at the fourth annual
Soul Train Lady of Soul Awards, held Sept. 3 at the
Santa Monica (Calif.) Civic Auditorium. The group
brought home statuettes for best single (group, band,
or duo), best album, and new artist, three of the four
categories in which it was nominated.

Last year’s big winner, Erykah Badu, claimed two
statuettes, for best single (solo) and song of the year,
proving the Grammy Award-winning vocalist’s stay-
ing power. Mary J. Blige took honors for album of the
vear, while Lil’ Kim received a statuette for best
musie video.

The two-hour awards
show was hosted by LL
Cool J, Brandy, and Brian
McKnight and was broad-
cast live in some markets.

One of the telecast’s high-
lights was the presentation
of the Lena Horne Award
for Outstanding Career
Achievements to Chaka
Khan, who was serenaded
with a special medley of her
hits by Ronnie Isley, Mon-
tell Jordan, and Kelly Price. Mariah Carey was hon-
ored with the Aretha Franklin Award for entertainer
of the year.

Khan says the award was a great honor, in that the
legendary Horne was one of her mentors. “The trib-
ute was brilliant; Kelly Price can sing,” Khan says.
“Who would have expected Ronnie Isley [to be a part
of it]? I was very impressed by it all . . . I thought the
show was pretty good overall. I really liked Brandy
and Brian McKnight’s [performance].”

Khan’s new album, “Come 2 My House,” is due Sept.
29 on NPG Records. Her first single, “Spoon,” will
have a simultaneous release, she says. “It’s a damn
good album, the best since Rufus for me.”

The evening was also marked by notable perfor-
mances from Maxwell, Karen Clark-Sheard (who
picked up a statuette for best gospel album), Deborah
Cox, McKnight, Blige, Brandy, Monica, Big Punish-
er, and Fat Joe.

Black Eyed Peas, Charli Baltimore, Bill Bel-
lamy, Chico DeBarge, Eddie Griffin, Kenny Latti-
more, Sparkle, Xscape, and Dee Dee Bridgewater
were among the acts who presented awards.

A complete list of winners follows.

Best R&B soul single (solo): Erykah Badu,
“Tyrone.”

Best R&B soul single (group, band, or duo): Des-

The

Rhythm

and the
Blues _

Destiny’s Ghild Scores Big At Lady Of
aoul Awards; MGA's Got The Blues

tiny’s Child, “No, No, No.”

R&B soul album of the year (solo): Mary J. Blige,
“Share My World.”

R&B soul album of the year (group, band, or
duo): Destiny’s Child, “Destiny’s Child.”

R&B soul or rap song of the year: Erykah Badu,
“Tyrone.”

Best R&B soul or rap new artist: Destiny’s Child.

Best R&B soul or rap music video: Lil’ Kim Fea-
turing Da Brat, Left Eye, Missy “Misdemeanor”
Elliott, And Angie Martinez, “Not Tonight” (from
the film “Nothing To Lose”).

Best jazz album: Diana Krall, “Love Scenes.”

Best gospel album:
Karen Clark-Sheard, “Final-
ly, Karen.”

N’DEA’S TOUR: V2's
N’Dea Davenport begins
her U.S. tour Sept. 29 in
Boston. Other dates include
New York; Richmond, Va.;

by Anita M. Samuels

Atlanta; New Orleans; Dal-
las; Boulder, Colo.; San
Diego; Los Angeles; Santa
Crugz, Calif,; San Francisco;
Seattle; Minneapolis; Chicago; Detroit; Toronto; Mon-
treal; Philadelphia; and Washington, D.C.

Some dates will include opening performances by
Black Eyed Peas, Rebirth Brass Band, Common
Sense, and Mos Def. On her Norfolk, Va., date, Dav-
enport will open for Wyclef Jean.

MCA’S ‘BLUES’: MCA Records is set to release a
handful of blues albums. On Sept. 22 the label issues
John Mayall’s “Drivin’ South—The ABC Years,”
while “B.B. King: Blues On The Bayou” is due Oct. 20.
On Jan. 26, 1999, the label is planning the release of
“B.B. King: Live In Japan” and “Men Are Like
Streetcars” (various artists). On Feb. 9, MCA will
release the first two volumes of its “Blues Way” com-
pilations.

Stay tuned for upcoming releases by R&B outfit
Solo, whose sophomore set, “4 Bruthas & A Bass,” on
A&M Records/Perspective drops Sept. 22 . . . Kenny
Lattimore’s “From The Soul Of Man” on Columbia
has been rescheduled for an Oct. 20 release . . . From
Arista Records, don’t sleep on Andrea Martin and
newly signed Brand Nubian, both of whom have
releases due sometime next month . . . And just in case
you forgot that the holidays are a mere three months
away, CeCe Winans drops “His Gift,” a Christmas col-
lection on Atlantic Records due in early November.

say what’s on my mind and heart.”

Sonya Askew, buyer for Camelot
Musie in North Canton, Ohio, says
Kelly has mastered the kinds of
hooks that catch listeners.

“He already has a fan base,” she
says, “but now he has the ‘Space
Jam’ audience that will check out his
release based on [“I Believe I Can
Fly”]. This will be one of the biggest
releases for ’98 and '99.”

The set’s first single, “Half On A
Baby,” was serv-
iced to U.S. radio
Aug. 19 and gath-
ered 267 spins on
R&B radio from
Sept. 1-9, accord-
ing to Broadcast
Data Systems.
Joanne Kaeding,
VP of interna-
tional at Jive,
says the single is already in rotation
in some European territories and in
Canada.

Jay Allan, music director of R&B
WGCI-FM Chicago, says that in the
album’s early planning stages Kelly
came to the station and went on the
air to let his Chicago audience have
a hand in choosing the album’s songs.

“Half On A Baby” is already in
WGCT’s top 10 countdown and in
heavy rotation at the station, says
Allan.

“The album’s going to be another
huge smash for Kelly, not just
because of the cuts I have heard,” he
says. “I'm amazed at his versatility.
There’s just no stopping him. He’s in
a league of his own right now. Every-
thing he touches turns to gold or
platinum. I'm just glad we are a sta-
tion that he embraces. We are hon-
ored to be a part of it all through his
whole career.”

Jive president Barry Weiss says,
“The album is really unparalleled.
It’s a special body of work that befits
the genius of the artist he really is.”

In addition to featuring the same
version of “I Believe I Can Fly” that
appeared on the Warner Sunset/
Atlantic “Space Jam” soundtrack,
the album features the tracks
“When A Woman’s Fed Up,” “One
Man,” “If I Could Turn Back The
Hands Of Time,” and “Down Low
Double Life.”

KELLY

GLOBAL SUCCESS

Kelly burst onto the music scene in
1993 with the album “Born Into The
'90’s” with his then backup group,
Public Announcement. He quickly
became a household name and a Bill-
board chart staple, debuting at No. 3
on the Top R&B Albums chart.

In 1995, Kelly became a solo artist
and released “R. Kelly,” which
debuted at No. 1 on the same chart.
In 1997, Kelly’s third set, “12 Play,”
also debuted at No. 1 on that chart.

In only four years, those three
albums garnered Kelly 14 hit sin-
gles. All 14 made the Hot 100 Singles
chart, including “Down Low (No-

body Has To Know)” and “You
Remind Me Of Something,” both of
which peaked at No. 4. On the same
chart, “Your Body’s Callin’ ” peaked
at No. 13, and “I Can’t Sleep Baby (If
I1)” peaked at No. 5.

On the Hot R&B Singles chart, six
of those songs—“Bump N’ Grind,” “I
Can’t Sleep Baby (If 1),” “You
Remind Me Of Something,” “Honey
Love,” “Slow Dance (Hey Mr. DJ),”
and “Down Low (Nobody Has To
Know)”—reached No. 1.

“Gotham City” from the “Batman
And Robin” soundtrack peaked at
No. 9 on Hot 100 Singles and Hot
R&B Singles. “I Believe I Can Fly”
from the “Space Jam” soundtrack
peaked at No. 2 on the Hot 100 and
No. 1 on Hot R&B Singles.

According to SoundScan, the
“Space Jam” soundtrack sold 4.4 mil-
lion copies in the U.S., while “Born
Into The ’90’s” has sold 1 million
units, “R. Kelly” has sold 2.8 million
units, and “12 Play” has sold 3.2 mil-
lion units.

Kelly’s commercial singles have
been equally successful. “Bump N’
Grind” sold 1.2 million units, accord-
ing to SoundSean, while “Down Low
(Nobody Has To Know)” sold 1.1 mil-
lion units. “I Can’t Sleep Baby (If I)”
sold 932,000 units, and “She’s Got
That Vibe” sold 111,000 units.

This year, Kelly won Grammy
Awards in two categories: best R&B
song and best male R&B vocalist for
“I Believe I Can Fly.” That song gar-
nered further “commercial” appeal

‘I say things other
people are afraid
to say’

when it was licensed for advertising
spots for the Mobil gas company.

“Mobil approached me about using
the song,” says Kelly. “I loved it. I'll
probably be doing more of that.”

According to Kaeding, Kelly’s pre-
vious albums “have had success in
England, Holland, Germany, and
South Africa. But the success of ‘I
Believe’ has taken him out of urban
music and into the mainstream. On
Music and Media’s chart in [the
U.K.], the single spent four weeks at
No. 1 and spent eight months on the
charts. That’s the level from which
we are working.”

Kelly, who also wrote and pro-
duced his new project, says the
album is 50% ballads and 30% R&B.
“The rest is hip-hop stuff,” says
Kelly. “R.” features a variety of
guest spots by rappers like Keith
Murray on “Home Alone”; Cam’Ron,
Noreaga, Jay-Z, and Vegas Cats on
“We Ride”; Foxy Brown on “Dollar
Bill”; Crucial Conflict on “Ghetto
Queen”; and Nas on “Money Makes
The World Go Round.”

Kelly’s U.S. tour begins in January

(Continued on page 43)
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33 | 35 | 33 | 30 | SILKK THE SHOCKER A NO LIMIT 50716%PRIORITY (10 98/16 98) CHARGE IT 2 DA GAME 1 87 | 81 69 14 | LORD TARIQ & PETER GUNZ CODEINE 69010+/COLUMBIA (10.98 EQ/16.98)  MAKE IT REIGN 8
38 | 31 | 30 | 23 | MONTELL JORDAN @ DEF JaM 536987*/MERCURY (10.98 EQ/16.98) LETSRIDE | 8 88 | 84 | 73 | 6 | MYRON ISLAND 524479 (8.98 EQ/10.98) DESTINY | 38
3
35 30 32 24 | PUBLIC ANNOUNCEMENT agM 540882 (10.98 EQ/16.98) ALL WORK, NO PLAY i4 89 99 93 97 [TE?TzAR\CI)EVLSlO&iQ'/INTERSCOPE (10.88/16.98) THE DON KILLUMINAT); THE 7 DAY THEORY 1
36 | 40 | 29 | 20 | BIG PUNISHER A LOUD 67512%/RCA (10.98/16.98) CAPITAL PUNISHMENT 1 90 | 91 77 77 | THE NOTORIOUS B.1.G. A7 8D BOY 7301 1*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1
37 | 41 | 34 | 41 | WILL SMITH A’ COLUMBIA 68683* {10.98 EQ/17.98) BIG WILLIE STYLE 9 91 | 92 | 89 | 81 | TRU AZ?NOLIMIT 50660*/PRIORITY (12.98/18.98) TRU 2 DA GAME 9
38 | 36 | 28 | 10 | KANE & ABEL NO LIMIT 50720*/PRIORITY (10 98/16.98) ~ AM MY BROTHERS KEEPER | 1 RE-ENTRY | 57 | JOE A JIvE 41603* (11.98/16.98) ALL THAT 1AM | 4
45 | 38 | 29 | JAGGED EDGE S0 S0 DEF 68181/COLUMBIA (10.98 EQ/16.98) AJAGGEDERA | 19 93 | 95 | 65 14 | ONYX JMJ/DEF JAM 536988*MERCURY (10.98 EQ/16.98) SHUT ‘EM DOWN 3
40 | 38 | 24 7 WU-TANG KILLA BEES WU-TANG 50013*/PRIORITY (10.98/16.98) THE SWARM 3 94 | 88 | 74 | 26 | KEITH WASHINGTON SILAS 11744/MCA (10.98/16 98) Kw | 27
| 41 | 39 | 26 | 4 | M.O.P. RELATIVITY 1618* (10.98/15.98) FIRST FAMILY 4 LIFE | 14 RE-ENTRY | 18 | JOHNNIE TAYLOR MALACO 7488 (10.98/14.98) TAYLORED TO PLEASE | 44
42 | 20 16 7 SUNZ OF MAN THREAT/WU-TANG 12305*/RED ANT (10.98/16.98) THE LAST SHALL BE FIRST i 9% | 83 79 13 | GEORGE BENSON GRP 9906 (10.98/16.98) STANDING TOGETHER | 47
NEW P 1 | CANIBUS UNIVERSAL 53136* (10.98/16.98) CAN-I-8US | 43 97 | 76 | — | 15 | THE 2 LIVE CREW UL’ JOE 231 (10.98/15.98) THE REALONE | 59
Lol =]
4 | 12 | — 2 MONIFAH UPTOWN 53155+UNIVERSAL (10.98/16.98) MO'HOGANY | 42 98 | 80 | 70 6 PHYLLIS HYMAN PHILAOELPHIA INTERNATIONAL 83090/EMI-CAPITOL (10.98/16.98) FOREVERWITHYOU | 66
49 | 40 | 48 | JANET A?VIRGIN 44762 (11.98/17.98) THE VELVET ROPE | 2 RE-ENTRY | 23 | CECE WINANS PIONEER 92793/AG (10 98/16.98) EVERLASTING LOVE | 35
46 | 43 27 4 KILLARMY WU-TANG 50014*/PRIORITY (10.98/16.98) DIRTY WEAPONRY | 13 100 | 89 I 85 | 18 | SOULJA SLIM NO LIMIT 53547*/PRIORITY {10.98/16.98) GIVE IT 2 'EM RAW 4

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and

double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes.

*Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are

equivaient prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [[H indicates past or present Heatseeker title. ©1998,

Billboard/BPI Communications, and SoundScan, Inc.
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ror Squad unit.

JOE’S DAY: For most rappers, the first album is the biggest
one, as the flavor-of-the-month genre has usually moved on by
the time they release their second. This is not the case with Fat
Joe, whose “Don Cartagena” (Mystic/Big Beat/Atlantic) scores
the Greatest Gainer, moving 73-2 on Top R&B Albums after
debuting a week early due to street-date violations. His last
album, 1995’s “Jealous One’s Envy” (Relativity), peaked at No.
7, while the previous set, “Represent,” had a high of No. 46 in
1993. “Don Cartagena” opens with first-week sales of 106,000
units at the overall panel, earning a No. 7 bow on The Billboard
200. That sum is more than the total sales of either of Joe’s prior
albums; “Represent” never even hit The Billboard 200. Howev-
er, since “Jealous,” he has increased his visibility via guest slots
on various albums, most notably fellow Latin rapper Big Pun-
isher, whom Joe discovered and developed as a part of his Ter-

THINKIN’ BIG: Gerald Levert’s “Thinkin’ Bout It” (East-
West/EEG) is forced to hold at No. 2 on Hot R&B Singles despite
large gains at the R&B core panel. Levert sails to the top of Hot
R&B Singles Sales, earning the No. 1 crown on that list with a
20% hike, resulting in more than 400 chart points. The increase
brings the crooner only a couple of hundred chart points from
the No. 1 title, Monica’s “The First Night” (Arista). The dif-
ference lies at radio, where Monica has been dominant with 35
million listeners vs. Levert’s 28 million. Both songs experienced
a slight decline at our panel of 104 R&B Broadcast Data Sys-
tems-monitored stations, but they could rebound next issue, as
many of the songs on Hot R&B Airplay lost audience due to spe-
cialty programming over the Labor Day weekend.

BUS THIS: The long-awaited solo effort from Canibus, “Can-
I-Bus” (Universal), makes an early bow on Top R&B Albums at
No. 43, helped by street-date violations. The album should hit
the top of the Top R&B Albums page once a full week’s sales are
registered next issue. However, Lauryn Hill’s “The Miseduca-
tion Of Lauryn Hill” (Ruffhouse/Columbia) was down only 37%
at the R&B core and overall panels, with a week’s total of 265,000
units, down from last issue’s 422,500 units. Even if “Miseduca-
tion” has a comparable drop next week, Canibus would still have
to sell at least 168,000 units to win the throne from Hill.

BUBBLING UNDER

HOT R&B
SINGLES

AR g3
2|3 |e ER Y]
@ [ | 8| TITLE 2|5 || TITLE
Z | 5| 2 | ARTIST (1IMPRINT/PROMOTION LABEL) Z | 2| 2 | ARTIST (MPRINT/PROMOTION LABEL)
1|5 |5 | CRAWL BEFORE YOU BALL 14|17 | 3 | PUSHER MAN
SAAFIR (QWEST/WARNER BROS.) RASIE U CLICKFEAT COOP 1., NONEY MIE LADY D, DEVIOUS ORE (RASE UP)
2| 1| 2 | BTRACKS AND CADILLACS 15| | 1 | BULLSHITTIN'
A-TOWN PLAYERS FEAT. AMITA (WRAP/CEBERG/ICHIBAN) N'DEA DAVENPORT FEAT. MOS DEF (v2)
3| 4| 3 | LET ME GO...RELEASE ME 16| 11| 5 | IMPACT “FEEL ME"
VERONICA (H.O.L.A) SCORPIO JACKSON (TLE)
4 | _| 3 | GET READY, READY! 17| 15 | 12 | NOT ABOUT ROMANCE
DJ JUBILEE (TAKE FO") INNER CIRCLE (SOUNDBWOY/REPUBLIC/UNIVERSAL)
5| g | 2 | ALLNIGHT 18 | — | 12 | OH MARY DON'T YOU WEEP
N2DEEP (SWERVE/LIGHTYEAR)

TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE)

DOUBLE DUTCH DANCE

POETIC HUSTLAZ FEAT LAYZIE BONE & KRAYZIE BONE (HO THUGSRELATIVTY)

PAGE ME

6 8 2 KINSU (PLATINUM/INTERSOUND) 1971145 ENTOURAGE (UN-D-NYABLE)
7|—| 1 | GIVEALITTLE 20| — | 10 | HERE WE GO

LAVONDRA (ENTERTAINMENT/COPPER SUN/PPI) LAILA (MOTOWN)
8 | 12| 9 | WHAT THE WORLD NEEDS NOW IS LOVE 21| 19| 16 | BABY BE THERE

DIONNE WARWICK AND THE HIP-HOP NATION UNITED {RIVER NORTH) NU FLAVOR (REPRISEYWARNER BROS.)
9 [ 10| 10| TURN THIS PARTY OUT 22| 22| 7 | END TO END BURNERS...EPISODE 2

WHIP (OUTHOUSE) COMPANY FLOW (OFFICIAL/RAWKUS)
10 | 25| 7 | MONEY MAKIN' ANTHEM 23| — | 4 | PLAYIN' WIT MY MIND

GUGU PRESENTS REDRUNMS KILLA KLIQUE (STREET PRIOEFPRIATE (MERCURY) BK (TONY MERCEDES/BREAKAWAY)
11|18 4 | BED TIME STORY 24| —| 1 | GHETTO STAR

JOHNNY P (C-TOWN/RAP-A-LOT/VIRGIN) GOLDY (COOL CATS/ANANSI)
12| 16 | 15 | DAY & NIGHT 25| 2 | 5 | THAT FEELING

YANKEE B (GEE STREETVZ)

13| —| 27 | My STEEZ
| RAW ELEMENTS FEAT, MEN-AT-LARGE (BIG PLAY/SOLID DISCS)

Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R. KELLY AIMS TO FLY WITH DOUBLE SET

(Continued from page 41)

1999, and an international tour will
follow; according to Kaeding. Kelly is
booked through Famous Artists
Agency and managed by Barry Han-
kerson. His musie is published
through Zomba Music Publishing.

Although there are no plans to
release “Half On A Baby” commer-
cially in the U.S., the track will have
an international commercial release
Monday (14), says Kaeding.

The international setup for the
album will also rely on advertising
and snipes in key markets, says
Kaeding. A major interview with
Radio One in London is being record-
ed for an electronic press kit for
worldwide distribution, she adds.

“We are taking advantage of these
interviews and spreading them as far
as we can,” says Kaeding. “We will
also tie in to all U.S. promotions,
focusing on propelling this and future
singles on the charts. We believe he
has created a masterpiece. The tim-
ing could not be better.”

Jazzy Jordan, VP of marketing at
Jive Records (U.S.), says the label is
working on an extensive U.S. mar-
keting campaign in support of Kelly’s
double album. According to Jordan,
the consumer print advertising cam-
paign will include a variety of maga-
zines, including those focusing on hip-
hop, black hair, and upscale fashion.

“You name it; we are covering it,” he
says. In addition to using snipes, T-
shirts, and posteards, Jive is purchas-
ing billboards in key cities to display
the album’s cover image, Jordan says.

Jordan says the label plans for
Kelly to do an extensive TV campaign
that will include appearances on the

LANG’S STYLE DIVERGES ON ‘WORLD’

(Continued from page 12)

he just ended up playing on one tune
and kept playing on more tunes. So
he’s on almost the whole record . . . It
was great. He just gave it that old soul
vibe.”

Lang explores an astonishing di-
versity of material on the album, in-
cluding the intense, gospel-flavored
“Leaving To Stay” (penned by Lang’s
friend and frequent writing partner
Kevin Bowe) and the hot funk number
“I Am,” written by David Z and The
Artist Formerly Known As Prince,
with whom the producer played for
many years during the *80s.

Of the latter track, Lang says, “In
’92 or something, [David Z] and
Prince wrote that tune, and Prince
never released it or anything ... He
Jjust had this rough demo of it. It was
a big dance-mix song. It turned out
cool, though. We slowed it down and
put a little groove on it.”

About the only straight-up blues
number on the album is its closer, a
cover of Luther Allison’s “Cherry
Red.”

Lang says he recorded the song as
an homage to his friend and mentor,
who died last year: “He was so good
to me and so nice and always sup-
porting young musicians. Every time
he would see me, he always had a
smile on his face and stuff. He was
Jjust the sweetest person, so I kind of

talk shows of Jay Leno, Rosie O’'Don-
nell, David Letterman, and Oprah
Winfrey. The label will also produce
a 30-second commercial spot. Main-
stream TV advertising will include
spots on BET, MTYV, VH1, and the
Box. Jordan says contests are being
planned for BET and MTV.

A videoclip for “Half On A Baby”
was serviced to BET, MTYV, VHI, the
Box, and other local video outlets
Aug. 19. The clip was directed by
Hype Williams and Kelly himself.

On Sept. 6, Kelly hosted a celebri-
ty basketball tournament at Chicago’s
UIC Pavilion. The event was part of
an entire weekend of activities the
singer planned as a fund-raising
effort to benefit the Boys and Girls
Clubs of Chicago, BBF Family Ser-
vices, and the Academy of Scholastic
Achievement, all of which work with
at-risk young people.

That weekend, Kelly also hosted a
celebrity cruise and a Players’ Ball at
Chicago’s Sheraton Riverfront Hotel.
Brian McKnight, Dru Hill, the L.A.
Lakers’ Robert Horry, and the Wash-
ington Wizards’ Juwan Howard were
among the artists and athletes who
participated in the event.

Internet exposure for Kelly,
according to Jordan, will include cov-
erage on Peeps Republic, BMG’s
R&B-oriented World Wide Web site.
The site recorded footage of the
celebrity basketball tournament
Kelly hosted, as well as the cruise.
According to Jordan, the site will use
this material for a “Day In The Life”
feature on Kelly.

Jordan adds that the label plans for
Kelly to have his own Web site. Other

promotional plans include hiring air-
plane services to fly banners over
special events like football games and
festivals to promote the album’s
release date.

Jordan says the only in-store
appearance Kelly will do is on the day
of the album’s release in his home-
town of Chicago at George’s Music
Room, an indie retail outlet.

Jordan adds that a relationship be-
tween Kelly and Nike is being culti-
vated.

“The album will have a tie-in with
Michael Jordan’s clothing line,” he
says.

ADVENTUROUS LOVE BALLADS

Among the first lines in the single
“Half On A Baby” is “take a leap over
the broom,” which is a traditional
African-American marriage phrase
handed down from the days of slavery.

“It’s about commitment and hav-
ing a baby,” says Kelly. “Sex is areal-
ity. I love what I do. I try to write
love ballads in a way no one else does.
You hear some [ballads], and they all
sound the same. Sometimes you have
to go to the edge to be different,
adventurous, and open-minded. I say
things other people are afraid to say.
Marvin Gaye did too.”

The artist says he didn’t initially
plan for “R.” to be a double album.

“T just kept on writing,” he says.
“The company said we had to put the
album out, and I told them that I
couldn’t stop writing. When we chose
the songs, I felt that I couldn’t let go
of any of them. Besides, you already
pay a lot for one album, and people
like to get their money’s worth.”

owed it to him, I felt. His wife, Rocky,
was really nice in letting me play his
guitar on that song. It was one of those
magical one-take songs.”

A&M will launch the album by tak-
ing the rocking “Still Rainin’ ” to all
rock radio formats on Monday (14).

Wiggins says the album holds a
wealth of other possibilities: “When I
hear a song like ‘1 Am,” which Prince
gave to him, [I think about] even tak-
ing a shot in some of the clubs, which
would be phenomenal with this kid.
But first and foremost we’re going to
go to rock radio. We have a lot of room
to grow [there].”

Wiggins adds, “We are going to do
a video for ‘Still Rainin’ ” right out of
the box . .. Our belief and our ex-
pectation is that he won’t be ignored
by the video channels early on like he
was before.”

“Wander This World” will be issued
as an enhanced CD. “It’s going to
include exclusive footage of Jonny in
the studio, lyries, interview footage,
some live footage,” Wiggins notes.
“We think that’s of tremendous value.
It’s a thank you to his consumers and
to retail for supporting him early on.”

A&M is putting together a retail
contest that will award a Lang con-
cert in the winner’s hometown. A
national chain, to be determined, will
be involved.

Wiggins adds, “There’ll be guitar
giveaways. His guitar endorser, Fend-
er, is also going to help us with the
marketing as well at over 100 guitar
shops.”

Lang—who is managed by James
Klein and Miki Mulvehill of Blue Sky
Artists and booked by Garry Buck at
Monterey International—has already
toured the U.S. extensively this year;
since the spring, he has been sharing
dates with Guy. Instead, when the
album is released in Europe in early
October, Lang will be on the road
there.

“He’ll be touring in Europe early,”
Wiggins says. “He’s going over in the
fall to do festivals . .. He's toured so
extensively over here that we don’t
need him to tour to break this record
over here.”

Closer to home, “Wander This
World” is being anticipated eagerly.
Steve Pearson, buyer for indie retail-
er Electric Fetus in Minneapolis, says
the young musician has had a follow-
ing at the store since his indie debut,
“Smokin’,” was sold there on consign-
ment.

“‘Lie To Me’ was the biggest rec-
ord we had last year out of the box,
and I'm sure this one’ll be even big-
ger,” Pearson says. “He’s kind of a
phenomenon—all of a sudden, he’s a
star”
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u u
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
51 2 WAY STREET (Hicklo, ASCAP/Missjones, BMI/All Silver,
BMI/Beane Tribe, BMI}
- 46 ‘98 THUG PARADISE (Michael Moody's Universe. ™
BMI/Jumping Bean, BMI/Longitude, BMI)
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 104 R&B stations 79 THE ACTUAL (EMI April, ASCAP/Gifted Peari, ASCAP) HL Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 49 TAEE:}?)%S &F THE ONE WHO LOVES YOU (Realsongs, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. Su—
i f airplay with Arbit oundScan
referencing exact times of airpiay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 69 BLACK ICE (SKY HIGH) (Dungeon Ratz, ASCAP/Goodie Mob, i
EVMI/Chrysa!is, BMI/Gnat Baoty, ASCAP/Chrysalis, ASCAP)
BM
Il5|5 R 14 THE BOY IS MINE (EMI Blackwood, BMI/Bran-Bran, 5|z AEIE
2|22 ER AR BMI/EMI Biackwood, SESAC/Famous, BMI/Henchi, BMI/EMI, z2|2|e z|2|e
@ |5 | & | TITLE o |5 | & | TITLE BMI) HL 2|5 8| Tme 2|5 | & TmeE
E | 3| % | ARTIST (IMPRINT/PROMOTION LABEL) I | £ 1% | ARTIST (IMPRINT/PROMOTION LABEL) n Eé('sk'r,'}M‘(‘:”A‘L/'x-s‘{%;UB‘;E’%agﬁ%ﬁg"@&;ﬂ"me Z |5 | 5 | ARTIST MPRINTPROMOTION LABEL) Z | 3 | 2 | ARTIST OMPRINT/PROMOTION LABEL)
LEAN ON ME 63 CHEAPSKATE (YOU AIN'T GETI'IN NADA) {Chrysalis, IT'S ALRIGHT
*k NO.1 % 54 | 2 | e PraKUINIGOSPO CENTRICINTERSCOPE) = éﬁ%ﬁ/z%b‘(%%?_srcnz )GIRL y— * % NO.1 & & A5 T | MEwPHS BLED 1 Y 2 ROCAFELLADEF AMMERCLRY)
1] 1| 16 [fARENOUNHARSONERODYY I CAN DO THAT ASCAP/Sony/ATV Tunes, ASCAP/Salaam Remi, ASCAP/EMI, | (T)| 2 | 4 | THINKIN' BOUT IT COME WITH ME
AH BUCKGROUNDIATLANTID  8wisatto.1 | | 39| 35 | 10| 6T (1 JoRDAN (DEF JAMIMERCURY) ASCARTBen. Spealous, ASCE/EM A ASCAPCasa (D) GERALD LEVERT (ASTWESTAEG)  1weskatho 1| | 39 | 37| 13 | SOME WiTH M Y PAGE (EPIC)
Davi id Bir P) H
DOO WOP (THAT THING) LATELY PATRA'S THEME | CAN DO THAT LOVERS AGAIN
(D) 5|4 LAURYN HILL (RUFFHOUSE/COLUMBIA) ST 3 | GINE (PENDULUMRED ANT) Z;Z; ghﬁ? m?@&{ /(ﬁha",f,é?gy Em;%:ﬁ&/‘gg%gmg,ﬂ (D] 3] 2 MONTELL JORDAN (DEF JAM/MERCURY) 441 3 | XIEXANDER O'NEAL (ONE WORLD/ICHIBAN)
happell, ASCAP/Justin Combs, ASCAP/EMI April, HE FIRST NIGHT T G
3| 2 | 17| FRIEND OF MINE 56| 7 | SPLACKAVELLIE ASCAP/Remarkable, ASCAP) WBN 3D 1|6 | THE 41|38 | 7 | CHEATED (TO ALL THE GIRLS)
KELLY PRICE (T-NECK/ISLAND) PRESSHA (TONY MERCEDES/LAFACE/ARISTA) 6 n&vnnumm (i;gdney erkins, B/l(\A}l/EMI Blackwood, MONICA (ARISTA) WACLEF AN FEAT QUEEN PEN& THE PRODLCT (RUFFHOUSECOLUMEIA)
THE FIRST NIGHT GO DEEP BMI/Ensign, BMI/Bow Down, BMI/Gunz, BMI/LeShawn LATELY 1 AIN'T HAVIN' THAT
41411 MONICA (ARISTA) 42142 14 JANET (VIRGIN) i Daniels, ASCAP/EMI April, ASCAP/MCA ASCAP) HL @ 712 DIVINE (PENDULUM/RED ANT) 421402 HELTAH SKELTAH FEAT STARENG #0204 OF 0.6 & DOC HOLIDRY (DU DOWNPRIRTTY)
: 33 DEFINITION (Medina Sound, BMI/Pen Skills, BMI/D] Hi-Tek,
5| 3| g | MOVINON g3 | 2 | FIND A way BMI) 5|4 |7 | DAYDREAMIN' 43|39 | 13| 2 WAY STREET
MYA FEAT SILKK THE SHOCKER (UNIVERSITY/NTERSCOPE) A TRIRE CALLED QUEST JIVE) 35  DESTINY (M Double, BMI/N Key, BM|/Recoupab|e TATYANA ALl (MJJ/WORK/EPIC) MISSJONES (MOTOWN)
BMI/Hancock. BMI/Irvmg BMI) WBM J
6|6 |9 |MYLITILE SECRET 44 | 32 | 24 | MISSING YoU 50 DON CARTAGENA Uoseph Cartagena, ASCAP/Jelly's Jams, 6| 5|9 | LOOKIN' AT ME 44 | 46 | 21 | THEARMS OF THE ONE WHO LOVES YOU
XSCAPE (SO SO DEF/COLUMBIA) MARY J BLIGE (MCA) Q%CAP/R Frierson, BML) /’a i ot BIVEM Blackaood. MASE FEAT. PUFF DADDY (BAD BOV/ARISTA) XSCAPE (SO SO DEF/COLUMBIA)
TOP OF THE WORLD MY WAY ) 1 SO INTO YOU INSANE
71 8 | 13| gRANDY (FEATURING MASE) (ATLANTIC) 45|39 | 21 | UsueR (taracE/ARISTA) 9% ?3,’; TG'KE UP (Alva, BMI/Jones & Williams. BMI/Soul 7| & | 11| Tawia (GWESTWARNER BROS.) ST | 10| £ KeE twHiTE Lion)
HALF ON A BABY NOBODY ELSE 38 DON'TRUSH (TAKE LOVE SLOWLY) /ALL MY LIFE (EMI 1 STILL LOVE YoU PICK UP THE PHONE
133 R. KELLY UJIVE} 2|7 TYRESE (RCA) April, ASCAP/Cord Kayla, ASCAP/Hee Bee Doinit, ASCAP/2 917 NEXT (ARISTA) —|! LEVI LITTLE (WHITE LABLE)
THINKIN' BOUT IT ANYTIME oA SCAR BB AR, e NOBODY ELSE DR. GREENTHUMB
9 | 7 | 11| GERALD LEVERT (EASTWEST/EEG) AT | 43 3 | BRIAN MCKNIGHT (MOTOWN) ;9 38 vg%%ﬁ?ﬂ;{.&:éfssrmﬁs;\%ﬁzé%SASA%?;%/H“S From Da 1] 5 | TYReSE (Re) 1 | CYPRESS HILL (RUFFHOUSE/COLUMBIA)
MONEY AIN'T A THANG SUPERTHUG Bong. ASCAP/BM FRIEND OF MINE GIRLS
10| 11| 18 | 5 FEATU. JAY-2 (SO SO DEF/COLUMBIA) 48 [ 50| 5 | ROREAGA (PENALTY/TOMMY BOY) B ;'S'::?\g/g‘l‘s’c(éﬁ‘ﬁﬁeﬁ%mf%’gﬁfﬁ"t ascap/Epncey, | | 10| 10| 11| £ 5 Price (r-NECKASLAND) 48 42| 9 | ) quReFeaT 0T, 0JKZZY ROCKAND JUNE DO CHBAN
MAKE IT HOT TIME TO MOVE ON ASCAP/Universal, ASCAP/Towa Tei, ASCAP/Babel Gilberto, TOUCH IT | GET LONELY
1119 | 19 | e v v LT MR T AW 62 | 3 | SpARKLE (ROCK LAND/INTERSCOPE) ASCAP) HL/WBM 16| 7 | MONIFAH (UPTOWN/UNIVERSAL 52 | 19 | JANET (FEAT. BLACKSTREET) (VIRGIN)
1 THE FIRST NIGHT (So So Def, ASCAP/EMI April,
12| 12 | 16 | CAN'T TAKE MY EYES OFF OF YOU 50 | 45| 15 | ALL GOOD ASCAP/Marshai, ASCAP/lobete, ASCAP) HL 13| 3 | SPLACKAVELLIE 51| 16 | WHATCHA GONE DO?
LAURYN HILL {(RUFFHOUSE/COLUMBIA) MOTHUGS FAMILY FEAT. FELECIA & KRAYZIE BONE (MO THUGSRELATMVITY) 93  FREAK QUT (September Six, ASCAP/Donril, ASCAP/Zomba, PRESSHA (TONY MERCEDES/LAFACE/ARISTA) LINK (RELATIVITY)
13| 10 | 28 | THEY DON'T KNOW 60| 6 | THEWAYITS GOIN DOWN (TW.ISM. FOR LIFE) ASCar/ Rehiran ASCAP/EML ASCAP ades wew | [13| 8 | 11 | WOOF woor 51 48 | 26 | THROW YO HOOD UP
JON B. (YAB YUM/550 MUSIC/EPIC) SHAQUILLE O'NEAL FEAT. PETER GUNZ {TW.ISMJ/AGM) AL 4 Y THE 69 BOYZ (QUADRASOUND/BIG BEATATLANTIC) MR. MONEY 10C FEAT. ABOVE THE LAW (LOCN-UP)
3 /I;RIEND OoF M/ISNE (Thi PJncg Is FX%’&E/’\S’IVM?%OW of
SAME OL' G LOST ONES menica, BMI/Steven A Jordan, ony/ATV Tunes, STILL A G THANG DO YOU
14115 9 | ZIRUWINE (BLACKGROUND/ATLANTIC) (82| 55 | 17 | LRy ML (RUFFHOUSE/COLUMBIAL ﬁggﬁ%t{bcs Vggﬂgﬁ/fscé:ggt ASCAP/For Chase, 141 18| 3 | Si00p DOGE (NO LIMIT/PRIORITY) 52| 50| 12| HEATHER B. (MCA)
11 L0, 20uth,
15|17 | 16 | HORSE & CARRIAGE 53|44 | 4 | LUV ME, LUV ME 75  FUNNY HOW LOVE GOES (Gamble-Huff, BMI/Henry Sue 15| 12 | 13 | MAKE IT HOT 53| 54 | 12 | HERE WE GO AGAIN
CAMRON FEAT. MASE (UNTERTAINMENT/EP(C) SHAGGY FEAT. JANET (FLYTE TYME/MCA) Mae. BMI) ( NICOLE (THE GOLD MIND/EASTWEST/EEG) ARETHA FRANKLIN {ARISTA)
43 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) (Sony/ATV
16 | 14| 22 | THE ONLY ONE FOR ME 54 | 51 | 40 | ALL MY LIFE Tunes, ASCAP/Tete San Ko, ASCAP/TCF, ASCAPWu-Tang, 2212 S'E)JPERTHUG | 1 | DON CARTAGENA !
BRIAN MCKNIGHT (MOTOWN) K-Cl & JOJO (MCA) BM'éW;,{,l’]%‘Ta'"e”ane' BM; /Gibb Brothers., BMI/Careers. NOREAGA (PENALTY/TOMMY BOY) FAT JOE (FEAT, PUFF DADDY) (MYSTI/BIG BEATIATLANTIC)
I STILL LOVE YOU NIGHTS IN HARLEM BMG, BMIAnictiappell, BMI) WBM TOUCH ME THEY DONT KNOW/ARE U STILL DOWN
D] 20| 11| ASKT carisTio 53 | 38 | 11 | [UTHER VANOROSS (FEAT. PRECISE) (VIRGIN) 88 E's'é'ﬂ?x%ﬂgyﬂlg’!f&iﬁ'rﬂ?m Strength, BMIMac-man. 25| 2 | 56,0 (PERSPECTIVE/A&M) (B9 61 | 34 | 155 (vA8 vuM/550 MUSICEPIC)
18| 16 | 20 | THE BOY IS MINE 56 | 48 | 13 | DON'T RUSH (TAKE LOVE SLOWLY) 58  GIRLS (Colli Park, BMI/Santron, BMi/MCA, BMI/Cameo 18| 14 | 14 | HOW DO I SAY I'M SORRY | | SPARK SOMEBODY UP
BRANDY & MONICA (ATLANTIC) K-CI & JOJO (MCA) Appearance By Ramses, BMI/Gasoline Alley, BMI) TAMI DAVIS (RED ANT) BUDDHA MONK (EDEL AMERICA)
45  GOODBYE TO MY HOMIES (Big P, BMI/Burrin Ave.
191825 STILL NOT A PLAYER 71| 2 NOBODY'S SUPPOSED TO BE HERE BMI/Jobete, ASCAP/EMI Aprii, ASCAP) HL 19191 5 TIME AFTER TIME 5114726 CHEERS 2 U
BIG PUNISHER FEATURING JOE (LOUD) DEBORAH COX (ARISTA) 20 GOTTA BE (So So Def, ASCAP/EMI Apri, ASCAP/Them Damn INOJ (SO SO DEF/COLUMBIA} PLAYA (DEF JAM/MERCURY)
Twins, ASCAP/Slack A.D., ASCAP/BMG, ASCAP) H
(ZD) 22 | 10 | SO INTO YOU 58| 41| 5 | BEAUTIFUL 68 HERE WE GO AGAIN (So So Def, ASCAP/EMI Apnl 20|17 ] 14| MY WAY (58 ] | SEXUAL HEALING
TAMIA (QWEST/WARNER BROS ) MARY J. BLIGE (FLYTE TYME/MCA) ASC;&P/Cmon gunes BMI Sty §%" %M /Sony/ATV Songs, USHER (LAFACE/ARISTA) (58) FOURPLAY FEAT. EL DEBARGE (WARNER BROS.)
TOO CLOSE 1 LOVE YOU BMI/Arapesh ommumcatlons ASCAP/Little Macho, WHAT U SEE IS WHAT U GET CLEOPATRA'S THEME
21| 19|35 | \ExT (ARISTAY 65 | 16 | keiTH WASHINGTON (SILAS/MCA) ASCAPWB. ASCAP) HL/WBM o 2| 24| 9 | xzis ouo) 39155 | 11| &FoPATRA (MAVERICKWARNER BROS.)
39 HERE WE GO (Sony/ATV Tunes, ASCAP/Huss-Zwingli,
(22)| 24 | 5 | HOW DEEP IS YOUR LOVE 60 | 47| g | RUFF RYDERS' ANTHEM ASCAP) HL 22|21 | 6 | GOTTABE 60 | 53 | 16 | NINETY NINE {FLASH THE MESSAGE]
ORU HILL FEAT REDMAN (ISLANDYDEF JAMMERCURY} DMX (RUFF RYDERS/DEF JAM/MERCURY) 17 HORSE & CARRIAGE {Killer Cam, ASCAP/Untertainment, JAGGED EDGE (SO SO DEF/COLUMBIA} JOHN FORTE (RUFFHOUSE/COLUMBIA)
ASCAP/Warner Chappell, ASCAP/12 And Under, BM/Slam U
IT'S ABOUT TIME HERE WE GO | WASN'T WITH IT THE ACTUAL
(ZD)| 27 | 12 | FLBLIC ANNOUNCEMENT aann 69 | 5 | FAVOMASTER LEXPRESENTS KHbOEMAFEAT #RODLCT 00D T nelAChR e Jg%",‘;}f%@f’fﬂ%%ﬁﬁ,afeg!ﬂ;WBM (D] 28 | 6 | Jesse PoweLL (SLASIMCA) 61149 ) 13| plleiny ivcw
B ASCAP/EMI Blackwood. BMI/Deborah Cox BMI/Warner- DEFINITIO THE OLE B#TCH-U-WORRYZ
24| 21 | 13 | DAYDREAMIN 62|59 | 4 | THUGS CRY Tamerlane, BMI/Slug Sound, BMI) HL/WBM 241235 i 67| 6 E1B 16
TATYANA ALI (MJJ/WORK/EPIC) BIZZY BONE (MO THUGS/RUTHLESS/RELATIVITY) 27 KOS T EOIN DOWN (Boomer X ASCAP/Pert1. MOS DEF & KWELI ARE BLACK STAR (RAWKUS) PROFESSOR GRIFF (LETHAL/BLACKHEARTMERCURY}
(@) 26 | 12 LOCKIN' AT ME 63| 53| 15 | JUST THE TWO OF US ASCAP/Dead Game, ASCAP) 25| 15| 6 | PAPER 63| 56 | 22 | DO YOUR THING
MASE FEAT. PUFF DADOY (BAD BOY/ARISTA) WILL SMITH (COLUMBIA) 61 | AIN'T HAVIN' THAT {Ron Real Muzack, ASCAP/Jazz QUEEN LATIFAH (FLAVOR UNIT/MOTOWN) 7 MILE (CRAVE)
N Merchant, ASCAP/Zomba, ASCAP/Famous, ASCAP) N .
26| 23 | 28 | GOTTA BE 64 | 40 | g | HOPE | DON'T GO BACK 4 | GAN DO THAT (Hudson Jordan. ASCAP/Wixen. 26|20 2 | ‘98 THUG PARADISE 64 | 59 | 41 | THINGS JUST AIN'T THE SAME
JAGGED EDGE (SO SO DEF/COLUMBIA) E-40 (SICK WID' IT/JIVE) ASCAP/Mood Swing. BMI) HL TRAGEDY. CAPONE, INFINITE (H.O.L.A.) DEBORAH COX (ARISTA)
34 | GET LONELY (Biack Ice, BMY/EMI April. ASCAP/Fiyte Tyme,
COME GET WIT ME YOU MAKE ME WANNA. .. YESTERDAY GET AT ME DOG
30 | 4 | KemiisweaT reat. sooe ooce ELexTragea | | 89 | 64 | B2 | UskER (LAFACEARISTA) T ’(*}'I/gva o) 36| 2 | DEBELAH MORGAN (VAZ/MOTOWN) 65| 63 | 31| i SHERK O THE Lo (U RYDERSDEF JOWMERCLRY
STAY GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 99 IN YOUR WORLD (Stay High, ASCAP/t's All Good!. DESTINY WHO AM |
3L 71 e TEMPTATIONS (MOTOWN) 66 | 58| 21 | possyimeL FEAT O DRTY BASTARD & MYA INTERSCOPE) ASCAP/Creator's Way, ASCAP) 28(26| 11| uvRoN (sLanD) 66 | 60 | 27 | EEENIE MAN (2 HARDIVPY
48 1 SHOULD CHEAT ON YOU (EMI Backwood, BMI/Rodney
29| 75| ¢ | STILL A G THANG 67 | 61| 46 | ! GET LONELY Jerkins, BMI/Ensign, BMI) HL 29 | 27| 17| THE BOY IS MINE 67 | 65 | 13| LOVE THE WAY
SNOOP DOGG (NO LIMIT/PRIORITY: JANET (FEAT BLACKSTREET) (VIRGIN) 5 ISTILL LOVE YOU (Uh Oh. ASCAP/Lil Tweet. ASCAP/Honey BRANDY & MONICA {ATLANTIC) EOL (RCA)
Jars And Diapers, ASCAPAYah Yah, ASCAP/Do What | Gotta,
HOW'S IT GOIN' DOWN | WASN'T WITH IT i NOBODY DOES IT BETTER RAISE THE ROOF
37| 8| oMK FEaT AT EVANS) RLFF RYDERSDEF AAMERCLRY 721 5 | Jesse PowelL IsiLasMEA) et Tamedanes BMI/Kear BMISony/ATV Songs. | | 30 | 29 | 11 | BPSGRY Wevmvonmasrnovercsseaany | | 68 | 62| 26 | e Pear 10 GO0DBUT $0.6000 (LUKE 1SLAND)
TOUCH IT CAN | GET A... 67 1 TRIED (Troy Oliver, ASCAP/Milk Chocolate Factory, SAY IT BLACK ICE (SKY HIGH)
36| 5 | MONIFAH (UPTOWN/UNIVERSAL) T3 | 2 | v rua. AL OF NAIOR CONS) AND A (EF JAMMERCLRY ASCAP/Hollow Thigh. ASCAP) 311 25| JoICES OF THEORY (H.0.L.A/RED ANT} 69 | 58 | 13 | C50DE MOB FEAT, OUTKAST (LAFACE/ARISTA!
41 ('S ALRIGHT (Lil Lu Lu. BMI/Boogie Dash, ASCAP/GRE,
32 (29 13| ITAIN'T MY FAULT | | SWEETHEART ASCAP/WB, ASCAP/Bleu Disque, ASCAP/‘ndex ASCAP/BMG. | [37)f 35 | 3 | | SHOULD CHEAT ON YOU 70| 70| 21| TURNIT UP [REMIXI/FIRE IT UP
SILKK THE SHOCKER (NO LIMIT/PRIORITY) JD & MARIAH CAREY (SO SO DEF/COLUMBIA) ASCAP/EMI Blackwood, BMI) HL/AWBM J'SON (HOLLYWOOD) BUSTA RHYMES (ELEKTRA/EEG)
25 | WASN'T WITH IT (Browntown Sound. BMI/Yab Yum,
(33) 16 | 3 | | DO [WHATCHA SAY BOO) __| 7 | WECAN FREAK IT BMI/Sony/ATV Songs, BMI/Chile. BMI/Mandelieu, 3332 | 20 | MY ALLUBREAKDOWN 71| 43| 30 | CHOKE
JON B. (YAB YUM/550 MUSIC/EPIC) KURUPT {ANTRA/A&M) Smwmé BMI/ ust Wanna Play Music, BMI/PolyGram. MARIAH CAREY (COLUMBIA) B.LH.UN.T. (SELECT)
M
NO GUARANTEE LOVE LIKE THIS GOODBYE TO MY HOMIES CALLIN' (WILL YOU PLAYERS EVER LEARN?)
341 28| 25 | £icO DEBARGE (KEDAR/UNIVERSAL) (@@ 1| FAITH (BAD BOY/ARISTA) u m%g%ﬁm&umav TuTu Five, BMI/Howcot, 3|33 | 6 | meruniesms wermmaoosooomem | | 12 | 64 AMARI (TOMMY BOY)
DOIN' JUST FINE DAYS LIKE THIS 81  LATE NITE TIP (Tefnoise, BMI) ) 2 LIVE PARTY FIND A WAY
351331 9 | 55yz 11 MEN (MOTOWN) 1366 3 | KENNY LATTIMORE (COLUMBIA) 98 kg&\g/% [|)|0 Kgclhegtsocitg)zet Funk, ASCAP/Hit Co. South. 35| 30| 20| g2 we Crew (L JoB) 73169 5 | &' TRIBE CALLED QUEST (IVE)
Ul el
49 | g | GOD'S GRACE 74| 70| 13 | WHATCHA GONNA DO 10 LOOKIN’ AT ME (M. Betha, ASCAP/Chase Chad. ASCAP/The 36 | 34 | 10| NO WOMAN 74 | 68 | 34 | MAKE EM’ SAY UHH!
TRIN-I-TEE 5:7 (8-RITE/ANTERSCOPE) JAYOFELONY (FEAT. METHOD MAN & DAX) (VAB YUMS50 MUSKVEPC Waters Of Nazerath, BMI/Justin Combs, ASCAP/EMI April, GENERAL GRANT (POLYBEAT/VIRGIN) MASTER P (NO LIMIT/PRIORITY)
ASCAP) HL
LUXURY: COCOCURE ANOTHER ONE BITES THE DUST LOVE FOR FREE - BODY BUMPIN' YIPPIE-YI-YO
7|34 | 16 | MAXWELL (COLUMBIA) 15745 CUEEN WITH WYCLEF JEAN FEAT PRAS AND FREE DREAMWORKS) & kggﬁ;/ﬂm'ﬁ é%’l‘}‘“ynfsﬁc,’xﬁjﬂ'nstgr“;gno‘*ﬁg“gﬁl’ﬁ?ﬂ| 3D 41| 16 | Rl (rEATURNG -2 ROCAFELLADEF AMMERCURY 30 | PUBLIC ANNOUNCEMENT (ABM)
O Records with the greatest airpiay gains. © 1998 Billboard/BPI Communications. 83 E{;’&Eﬁ‘j’%g’mghn ASCAP/Jaiapo, ASCAP) ‘ (O Recards with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, inc.
54  LOVERS AGAIN (One World) '
85  LOVE THE WAY (Ninth Sireet Tunne!, BMI/Sony/ATV Songs,
BMI/K. Wales, BMI/Justin Combs. BMI/EME April, BMI/Lotus ASCAP/Zomba, ASCAP/Donril, ASCAP/LB Fam, ASCAP/EMI, BMI/Yab Yum, BMIVibzelect, BMI/Tyme For Flyte,
Petals, BMI) H(L c ) ASCAP/Abdur Rahman, ASCAP/Reat To Da Core, ASCAP) BMI//?éllugc Cso(r:p %Ameﬂca BMI/Jg(s:hu? sLDream
A ROSE IS STILL A WHAT YOU WANT 9 MAKE IT HOT (Mass Confusion. ASCAP, HL/WBM BM!/BMG, ASCAP/Black Hipanic, ASCAP) H
112]3 ARE‘?HA FRANKLIN (AR|§%\S;E 14 4 MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 82 THE MILITIA (EMI April, ASCAPAI! Kid, ASCAP/Gifted Pearl, 72 PICK UP THE PHONE (Acabe, ASCAP/Michae! Moody's. 2 THINKIN' BOUT IT (2000 Watts, ASCAP/WB, ASCAP/Toni
— ASCAP/Who's Hard, BMi/Freddie Foxxx, BMI) Universe, ASCAP) Robi, ASCAP) WBM
21112 BE CAREFUL 152313 A SONG FOR MAMA 12 MONEY AIN'T A THANG (So So Def, ASCAP/EMI April 37 SAYIT (Stingray Soundz, ASCAP/Jelly's Jams, ASCAP/Million 31 TIME AFTER TIME (Rella, BMI/Sony/ATV Songs, BMI/Dub
SPARKLE (ROCK LAND/INTERSCOPE) BOYZ Il MEN (MOTOWN) ASCAP/LIl Lu Lu, BMIEMI Blackwood. BMI/Globe Art, Dollar Steve, BMI/Jumping Bean, BMI/Gem, ASCAP) Notes ASCAP/WB, ASCAP) HL/WBM
Py i IT'S ALL ABOUT MSE‘ / 6131 WE'RE LN?I MAKIN|G L)OVE NO MORE ELMVAmaZIng Love, BMI/Deeply Sliced, BMI/Boyz Ciub, BMI) 56 gEMx%tLZ};vErﬁtlrgGA(sEchﬁlpl;gglKﬁiﬁﬁi/sli&lglackwood, 22 82oA(éE%EN(yj?agrgaesggg/@%v:p:u&m%é;é:/,wéun
| MYA & SISQO (UNIVERSITY/INTERSCOPE) DRU HILL (LAFACE/ARISTA 7 Movm/'Non (V;B,AS%éP/D/UEXUaordinary, ASS%AP%SE, 86 sgéxs /g«e BAKE (zsaus/ugs ASCAP/Esesin%, ASCAP/EMI, ASCAP) WBM
| ASCAP/North Star, ASCAP/Urban Wartare. ASCAP, i, ASCAP/Benito's, ASCAP/Death By Fire, BMI 13 TOUCH IT (ustin Combs. ASCAP/EMI April. ASCAP/Chief
4| 5|2 | NICE&SLow 17|20 | 5 | GET AT ME DOG ASCAP) WBM 94 SHORTY (YOU KEEP PLAYIN WITH MY MINO) (Mystery AT AP ASCAP Dakadt
USHER (LAFACE/ARISTA) = i DMK{FEAT SHEEK OF THE LOX) (RUEF RYDERSDEF JAMMERCURY) a2 ;“ ALUgCREA}wo - (Sd"",{' é’&\é /Ew /Eye Brgcl/Son ATV 3{2};"‘ %Ml fsa é( ;\’gﬁ.ﬁ"“ﬁ ééﬁ é/PE ﬁ'}f“ﬂdis%ﬂfg o ﬁ’;:fg ASCAP/a, U%N ong, /WB, /Dakoda
PUT YOUR HANDS WHERE MY EYES COULD SEE HYPNOTIZE unes, ASCAP/Wallyworl pril, ASCAP/Siet. ‘omba iotic, pri ustin
5 | 6 | 24 | GUSTA RHYMES (ELEKTRA/EEG) 18 | 17 | 54 | T/¢ NOTORIOUS B.1G. (BAD BOV/ARISTA) ASCAPMWish Bone, ASCAP/Steven A Jordan, ASCAP) Combs, ASCAP) W % I\glcjfﬁ’ﬂ'fnfe‘%‘g{f’i@éﬂ%”é‘ﬁgj'sAASSCCA,{}{/'“%’;VCJ;’E:[,E’"‘*
24 MY WAY (EMI April. ASCAP/So So Def. ASCAP/Siack A D 97 SILENCE (Peppermlnt Park, ASCAP/BMG UFA, ASCAP) ASCAP/Haa- Sha, ASCAP) HL
6 | 12| 4 | BEEN AROUND THE WORLD 19|16 | 31| STOMP ASCAP/U.R. IV, ASCAP) HL 8 S0 INTO YOU (Plus 1, ASCAP/Jobete, ASCAP/Cambrea, 74 TRU MASTER (Pete Rock, ASCAP/Ramecca
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) GOD'S PROPERTY (B-RITE/INTERSCOPE) 80  NEED TO KNOW (E.D. Duz-It, BMI/Rhythm&Praise, ASCAP/Libren. ASCAP/Brenda Richie, ASCAP) HL ASCAP/Careers-BMG, BN Diggs Family, BMUK-Music, B
r BMI/Ensign, BMI/Celebrity Status, BM 76 SPARK SOMEBODY UP (Duck Low. ASCAP/Phat Vibe, 6 R BN Hy i '
7|3 | 4| NO.NONO 20|19 5 | MONEY, POWER & RESPECT 100 NEVER EHOUGH (o Boc g Gole EMURLP, BM) ASCAP/Warner-Tameriane, BMI) 2 UNIFY (Sick Rick BMIMy Own Chit, BMIUnichappell, BMI)
DESTINY'S CHILD (COLUMBIA) THE LOX [FEAT. DMX & LIL' KIM] (BAD BOVARISTA) 28 "é’éi" NINE [ELASH TSE CT;/SE%\GE] (EMé (= é? 2””‘3"“(!“%5,“’9” pfsr?riveAB[)Mlix — 59 ‘l%voles% g)ox: 007 (2000 Watts, ASCAP/WB, ASCAP/Toni
MIN' DO FOR ASCAP/Additions Hate. | April, ASCAP) HL TANDING TOGETHER (Slack ull Keel
B | — |23 | HOLD ON (CHANGE IS COMIN Lnan | | 21| 18] 6 | PRI wiLtiams cmaruowe) 44 NOBOOY DOES IT BETTER (Nate Doge, BMyWarren G, ASCAP/Crash 11, ASCAP) 80 WHATUON (Cretors Way, ASCAP/Stay Hu ASCAP/s Al
ASCAP/Aimo, ASCAP) WBM 18 STILL A G THANG (My Own Chit, BMI/Cina, ASCAP) o IVRATIIISeE lSﬁNae GH(Hemlca ra :
9 | 8 | 10| SEVEN DAYS 22| 14 | 31 | MO MONEY MO PROBLEMS 16  NOBODY ELSE (Harrindur. BMI/Joe Public, BMI/Zovektion 21 STILL NOT A PLAYER (Let Me Show You, ASCAP/Joe p ! HAT U S e o
! MARY . BLIGE (MCA) THE NGTOROUS 81, (FEA” PUFF DADEY & MASE) 184D BOVARSTA! ASCAP) Cartegensac ASCAP/JeIié (J:am/sR ASCAPéSméndsS 8f D/aF Red Escﬁg)co' BMI/Alexra. BMI/Ros World, ASCAP/Largo,
1 , 3 84 N.O.R.E. (Suite 1202, BMI/Jose Luis Gotcha, BMI/Stam U Drum, ASCAP/Alma. ASCAP/Rutland Road, ASCAP/Foray, ,
rm | 10| 2 | LET'S RIDE 23 2 | IT'S ALL ABOUT THE BENJAMINS Well, ASCAP/Jelly's Jams, ASCAP/12 & Under, BMI/lumping SESAC/1972. SESAC) WBM 95  WHERE - U - AT SIPPIN' ON HENNESSY (EKG.
{ MONTELLJORDAH FEAT WASTERPASKK THE SHOCKER DEF IAAMEROURY PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) Boan. BM) 52 STOP BEING GREEDY (Boomer X, ASCAP/Pent-1 BMi/Throbbing, BMI)
| WHAT ABOUT US MY BODY 55 NO WOMAN Uobete, BMI/Rubsongs, BMI/HyckRyck. ASCAP/Dead Game, ASCAP/Damon Blackman, 28 WOOF WOOF (QuadraSound. BMI/Warner Chappell, BMI)
11 11| 20 | 1oraL (CAFACE/ARISTA) 24 | 15| 14} 'S (EASTWEST/EEG) BMI/MCA, BMI/EMI Blackwood, BMI) ASCAP/Jobete. BMI/EMI Biackwood, BMI) HL WBM
81 THE OLE B#TCH-U-WORRYZ (Little Stephen. 23 SUPERTHUG (Sutte 1202, BMJ/Jose Luis Gotcha, BMI/The 32 YESTERDAY (Gradington, ASCAP/MCA, ASCAP/Zamar,
12| 7 | 7 | WEBE CLUBBIN' 25 (21| 17| LUV 2Luvy BMI/Tagiyyah, BMI/Chrysalis, BMI) Waters Of Nazerath, BMI/Chase Chad, ASCAP/Chrysalis. ASCAP)
ICE CUBE (HEAVYWEIGHT/A&M) TIMBALAND AND MAGOO (BLACKGROUNDIATLANTIC) 36 PAPER (Queen Latifah, ASCAP/Tete San Ko, ASCAP/Jobete. ASCAP/Monster. ASCAP) WBM 89 YOU CAME UP (Let Me Show You, ASCAP/Joe Cartegena.
" ASCAP/EMI April, ASCAP) HL 65 THERE YOU ARE (Tickie Box. ASCAP/E Two, ASCAP/Jelly's Jams, ASCAP/Dayna's Day, BMI)
13| 9 |21 | EVERYTHING Recurfents are titles which have appeared on the Hot R&B Singles 92 PARDON ME (ATT. ASCAP) ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP) 47 YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def.
| MARY J BLIGE (MCA) chart for more than 20 weeks and have dropped below the top 50 53  PARTY AINT A PARTY (Queen Pen, ASCAP/Funky Mama, 15 THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs. ASCAP/Slack A.D., ASCAP/UR. IV, ASCAP/BMG, ASCAP) HL
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Wigstock’s Glittering Performances Prove Far From A Drag

NOT EVERY grass-roots venture
loses its core intention or essence
after it evolves into a mega-main-
stream entity. After earning praise
from such high-minded media out-
lets as The New York Times and cor-
porate sponsorship from Richard
Branson’s much-ballyhooed Virgin
Cola, Wigstock remains a delicious-
ly irreverent festival of drag queens
of every shape and size—not to men-
tion a bevy of high-profile dance
music performers.

Sm— V— o

LADY BUNNY

In fact, it's arguable that the 13-
year-old event, held Sept. 6 on New
York's Pier 54, crackled with more
political electricity than ever before.
Masterfully helmed by New York
club legend the Lady Bunny, Wig-
stock gleefully flirted with contro-
versy in its use of timely and often
prickly comedy, as well as its contin-
ual, if occasionally subtle, pulpit-
pounding.

But while you might expect every
barb to be shot at hetero-America,
Bunny and pals frequently appeared
to be more intent on pushing the but-
tons of their own gay community—
which has long (and unfairly) viewed
its drag sector as a thorny source of
media embarrassment. But by the
end of this nearly nine-hour extrav-
aganza, which hit the mark on every
possible level, it was clear that the
more “serious” factions of queerdom
could learn a lesson or two from its
lip-lacquered citizens.

Wigstock kept punters on their
toes by smoothly swerving from such
sharp performance artists as Jerri
Girl and Candis Cayne to club
mainstays like Deborah Harry and
CeCe Peniston. It was interesting
to see a number of the dance artists
on the bill use the show to test new
material—a brave move, considering
its dauntingly large audience of an
estimated 10,000.

“If there’s ever a crowd you want
to serve something new, this is the
one,” says the ever-fierce Joi Card-
well, who completely eschewed her

Dauce

TRAX
by Larry Flick

familiar material in favor of intro-
ducing the vibrant house stomper
“Last Chance To Love” and the
dreamy R&B ballad “Be My Baby.”
“These are the hardcore fans who
come to your shows all year long. You
have to give them something special
on a day like today.”

By the by, the self-produced “Last
Chance To Love” is due for 12-inch
release later this year on Cardwell’s
own Free Music label (she’s thisclose
to signing with a distributor). “Be
My Baby” will be included on the
diva’s next album, “Deliverance,”
which will likely turn up on a major
label in early ’99.

Kristine W, who hasn’t done a
New York gig in well over a year, also
premiered three incredible new
tunes to a frothing, wildly positive
audience response. First, she trans-
formed James Taylor’s “Shower
The People” into a roof-raising
gospel-house anthem; then she glid-
ed into the original “Love Still
Reigns,” a gorgeous disco epic re-
plete with appropriately reverent
Donna Summer musical references
and lyrics both touching and intelli-
gent.

Before launching into a medley of
hits from her now-classic 1996 epic,
“Land Of The Living,” Kristine
made the wait for her next album
(due on Champion/RCA early next
year) all the more difficult by intro-
ducing yet another flawless gem,
“Window Of Your Soul.” Miss Thing
has clearly found her spiritual
groove, given how well she sews won-
derfully uplifting words into lively
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THE FREAKS COME OUT

CEVIN FISHER'S BIG FREAK ToMMY BOY SILVER
PORNSTAR BIG MUFF maxi

. THE DOOR CIRCUIT BOY srp

. FEEL IT THE GROOVE FEAT.

DAWN TALLMAN nervous

BANG BANG AFRO-CUBAN BAND
M.LL. IMPORT

MANXI-SINGLES SALES

. HOLLYWOOD ANA VOOG RADIOACTIVE
. WALKATRON BOMB TRONCO TRAXX
HENRY STREET
. TORO MATA ANGEL CLIVILLES Hota
. THE FREAKS COME OUT
CEVIN FISHER'S BIG FREAK TommY BOY SILVER
5. OHYEEAAH FUMI KONDOH crooviLiCious
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

music that thumps like the theme to
a revival meeting. The element that
sets this song miles apart from the
countless of hands-in-da-air club
Jjams out there right now is that it
also sports a concise, oh-so-sticky
hook that holds everything together.
Kristine, please, please, please fin-
ish that album . . . and fast!

Capping the event was Ultra
Naté, who playfully twirled through
a raucous rendition of her recent hit,
“Found A Cure,” and tickled ears
with a new version of “Release The
Pressure,” a key cut on her lovely
Strictly Rhythm collection “Situa-
tion: Critical.” Revved up to a house
pace, the jeep-funk jam sparkled like
another smash waiting to happen. A
Wigstock staple, Naté—looking
svelte and every inch the star she’s
become—was treated like a con-
quering hero by the rabid crowd.

But, of course, there was no star
at Wigstock bigger or more fab than
the Lady Bunny, who knew when to
take control of the stage (with sev-
eral fierce costume changes that
would render Diana Ross green
with envy) and when to shine the
spotlight on her colleagues. By cre-
ating such a high-profile perfor-
mance forum, she’s truly the best
friend the drag community has ever
had—and she’s done pretty well by
us kids in clubland, too.

lN THE MIX: Drum’n’bass guru
Jamie Myerson (mixer of Sneaker
Pimps, Bugs, and Dubstar, among
others) has been mighty busy lately.
He’s currently burning the midnight
oil remixing “Rated X” by Miles
Davis for Columbia, “Et Ideo” by
Jocelyn Montgomery for Mam-
moth, and “Rubber Doll” by Lords
Of Acid for Antler Subway. Some-
where in the middle of that, he’s
working on material for his next pro-
ject on Ovum/Ruffhouse/Columbia.

Catching Martha’s Light. Dance music legend Martha Wash, right, chills after

appearing at Isaac Hayes’ recent “Salute To Soul” event in New York. The show
was sponsored by WRKS (Kiss-FM) New York. Among the jams Wash performed
was her recent worldwide club smash “Catch The Light,” which is one of several
new songs on her Logic Records retrospective, “The Collection.” The set was
recently certified gold in South Africa (for sales of 25,000 units). Wash is pictured
with famed Washington, D.C., DJ Brian Bristol, who contributed a remix to the

12-inch of “Catch The Light.”

Yeesh . .. when does the lad sleep?

While we salivate in anticipation
of Roger Sanchez’s first Sony U.K.
album project, which is slated for
release early next year, the enduring
producer/DJ is keeping contact with
his core underground following by
issuing the single “I Want Your
Love” on his own indie label, Nar-
cotic Records.

A cover of the Chic chestnut, the
track shows Sanchez at his best,
merging a heightened pop sensibili-
ty with down-home house vibes. The
12-inch package includes a couple of
cute remixes by Canada’s Paul
Jacobs (aka Soul Grabber) and Ger-
man Wunderk ind Ian Pooley. Not to
be missed.

If you haven’t taken the time to
dig into Cirrus’ new Moonshine
album, “Back On A Mission,” you're
missing out on a winner. By adding
singer Rene Padilla to the mix, Cir-
rus partners Aaron Carter and

Stephen James have contributed
tremendously to making the often-
intangible electronica movement
appetizing to the pop masses.

Though this effort is every bit as
quirky as the group’s 1997’s break-
through, “Drop The Break,” the new
disc is far more tuneful and hook-
happy. Padilla is the perfect vocal
counterpart to Carter and James’
slick instrumentation, vamping and
wailing with an attitude and inter-
esting sense of melody. The center-
piece of the set is the title track, a
thick and chewy big-beat jam that
melds caustic guitars with razor-
sharp rave synths, making for an
almost Nine Inch Nails-esque
aggressive sound. It’s an aural shift
that will initially startle some of Cir-
rus’ diehards, although it’s ultimate-
ly indicative of an act wise enough to
evolve and look to developing a fan
base beyond clubland’s woefully
insulated underground.

BY MICHAEL PAOLETTA

NEW YORK—With the release of
‘Junk Science” on Dedicated/Arista
Records, the members of clubland’s
revered production team/recording
duo Deep Dish are honing their deft
studio skills and rethinking the
boundaries of contemporary house
music.

Partners Ali “Dubfire” Shi-
| razinia and Sharam Tayebi began
laying the foundation for “Junk Sci-
ence” two years ago. At the time,
they had no preconceived ideas of
what the album should sound like.

“The only thing we knew was
that we didn’t want to give people
the same thing we give them in our
remixes,"” says Tayebi. “We want-
ed to make an album that would
have longevity. We wanted an
album that would work both in the

Dedicated’s Deep Dish Drops

clubs and at home.”

Each song on “Junk Science” is a
reflection of moods and emotions

that takes listen-

R ers on a journey
- into the minds of
Deep Dish.

“The songs
and the titles
are very person-
al and carry a
personal mes-
sage in a univer-
sal language,” says Tayebi. “But
thity will mean different things to
different individuals—and that was
intentional. We are about the
abstract world, and that's pretty
mueh the vibe of the album. We
don’t like things spelled out, so to
speal”

That said, “My Only Sin” recalls

DEEP DISH

“Junk Science’

the sinister sincerity of a classic
Depeche Mode track, “Persepolis”
looks to the Middle East for sound-
seape inspiration, and “Monsoon”
could very well be the next elec-
tronica anthem. For sheer old-
school beauty, look no further than
“Chocolate City (Love Songs)” and |
its gorgeous horn-fueled jazzy
rhythms. The 13-song set also
ineludes “Stranded,” the duo’s glob-
al dancefloor hit from 1997,

The album’s first single, “The
Future Of The Future (Stay Gold),”
is a reworking of the duo’s 2-year-
old international hit “Stay Gold” and
features divine vocals from Every-
thing But The Girl's Tracey Thorn.
Simply put, it’s the stuff thal the
dun's dreams are made of.

“It was an amazing experience

(Continued on next page)
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DEDICATED’S DEEP DISH DROPS 'JUNK SCIENCE’

(Continued from preceding page)

hearing Tracey’s vocal on one of our
productions,” says Tayebi, beaming.
“Both she and her partner [Ben
Watt] are on the same wavelength as
Ali and I: abstract and beautiful. It
was a match made in heaven. With-
out question, this collaboration
stands out as one of the best things
we've ever done.”

Both Iranian immigrants, Shi-
razinia and Tayebi came to America
in 1978 and 1985, respectively. They
met in 1991 while DJing at the same

party in the D.C. area, where they
both reside. One year later, they
formed Deep Dish Records.

“We wanted a vehicle for releas-
ing our own material,” explains
Tayebi. “The concept was to estab-
lish an identity for ourselves—and
the Deep Dish name—that people
could associate with and recognize.”

During Deep Dish’s salad days,
Shirazinia and Tayebi were collabo-
rating with the likes of Brian “B.T.”
Transeau and Carl Craig. In the

process, they crafted a distinet and
instantly recognizable sound. Later,
an association with the then bur-
geoning Tribal America Records—
and the label’s subsequent “Pene-
trate Deeper” compilation—only
enhanced their profile. In 1994, they
founded a second label, Yoshitoshi
Records, geared toward establishing
the careers of such like-minded DJ-
based producers as Alcatraz, Hani,
and Kings Of Tomorrow.

With two labels and a handful of

productions receiving kudos from
the global club community, it wasn't
long before Deep Dish began remix-
ing for other artists, including club-
pop divas Joi Cardwell, Sandy B.,
Kristine W, and Janet Jackson. The
duo’s eyebrow-raising efforts on
De’Lacy’s “Hideaway” in 1995
assured the team’s status as a true
originator.

Recently, the team has been enjoy-
ing global success for its remix work
for D*Note (“Waiting Hopefully”),

the Rolling Stones (“Saint Of Me”),
and Adam F. (“Music In My Mind”).

Today, while pondering the future
of the future, Shirazinia and Tayebi
are anxiously laying down tracks for
their next chapter in dance musie
history.

“A lot of people are just lazy, doing
the same thing as everyone else,”
says Shirazinia. “Sharam and I have
always been about the new and look-
ing to the future. People have got to
move forward.”
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All-Stars. Garth Brooks, Steve Wariner, and Wariner’s son Ross recently visited
the Seattle Mariners during batting practice. Shown, from left, are the Kansas
City Royals’ Chris Haney, the Mariners’ Ken Griffey Jr., Wariner, and Brooks.
Ross is in front.

BY CHET FLIPPO
NASHVILLE—Given the tight
country music market and the
increasing difficulty of breaking
new acts, Warner Bros. here has
focused very carefully as it launch-
es Chad Brock’s debut aibum, which
has been a long-term project for the
label.

“He’s exploding onto the scene,”
says Warner Bros. senior VP/GM
Bob Saporiti. “Chad redefines
‘unique.” He’s refreshing; he’s not
another cookie-cutter artist. He's
just what the format needs right
now.”

As a newcomer to Musie City half
a dozen years ago, Brock had quick-

Billy Dean’s Back On Track, With Some Help
from David Gates; Gindy Walker Saluted

CHECKING IN WITH: It’s now been 10 vears since
Billy Dean won the male vocalist award on “Star
Search” and began a very promis-
ing country music career.

He had a very strong debut with
powerful ballads such as “Some-
where In My Broken Heart” and
with albums like 1991’s “Young
Man” and 1992’s “Billy Dean.”
Gradually, though, the luster
dimmed, and his music lost its way.
He seemed in danger of slowly dis-
appearing, as so many promising

DEAN

young artists do.

strongest songs. “I was at David’s house one day, writ-
ing, and he asked who I wanted to produce. I said, “You.’
It made sense, but I had been hesitant to ask him,
because he’s busy ranching now. It was a big vote of
confidence by David, because he’s very cautious. David
really reeled me in and made it work. I used to try to
show off when singing. David kept it simple. ‘Just pre-
sent the song’ is what he told me.”

ABROAD: Ilse DeLange’s debut album, “World Of
Hurt,” a joint venture between Warner/Reprise
Nashville and Warner Music Benelux (Billboard, July
4), has become a solid hit for the Dutch artist in the
Netherlands, where it was the first country album to

Now, though, Dean has
returned to top form
with his new Capitol
Nashville album, “Real
Man.” It’s partly due,
Dean says, to his new
musical partnership with
co-producer and co-
writer David Gates, for-
merly with Bread, and
it’s also due to his real-
ization that he had to
turn his career around.

“Mostly, I had person-
al problems,” Dean tells Nashville Scene. “When I first
came out, I was so hot—but when I was most success-
ful, T was also most unhappy.”

He also has gone through three different regimes at
Capitol Nashville (formerly Liberty and just plain
Capitol) and listened to too many conflicting career
directives. “I want to be cooperative,” he says, “and do
what people advise. I sort of went by the formula, and
it just did not work for me. Failure slapped me pretty
hard in the face. The first thing to go was my voice—
from overwork. Then my life went pretty much down-
hill.”

Finally, he says, he realized he had to turn things
around himself. “It’s not about the career anymore. It’s
about doing good work. I wanted to prove myself. I still
believe people want to hear melodies and want to hear
true lyrics that come from a real-life experience.”

Dean went to Capitol and offered to give up his spot
on the roster rather than do another album by rote.
“They said, ‘Well, what do you want to do?” 1 said, ‘I
want to write the music first and do it right and then
find the right producer.’ Things had gotten to where I
wasn't even allowed to play my guitar in the studio.”

So, he says, he met Gates and the two began co-writ-
ing—ending up, by the way, with some of the album’s

Nashville

SSeone

™

by Chet Flippo

top the albums chart in
August and this issue is
at No. 4. DeLange will
visit Nashville during
Country Music Assn.
Awards week and con-
tinues recording for her
projected 1999 U.S.

debut album.
PEOI’LE: Cindy
Walker is the subject of

an unusual new tribute
album. Twenty of the
Country Music Hall of Fame songwriter’s songs have
been recorded by Western swing pioneer Leon
Rausch on “Close To You: A 20-Song Salute To The
Music Of Cindy Walket/ Volume #1.” Rausch, who will
turn 71 Oct. 2, is still in as fine a voice as when he sang
lead for Bob Wills & His Texas Playboys decades
ago. The album is on Southland Records, located in
Arlington, Texas. Walker, Willie Nelson, Jim Reeves,
Tex Ritter, Gene Autry, and Joe Allison were incduct-
ed into the Texas Hall of Fame Aug. 22.

Kenny Chesney wus surprised at his Aug. 29 per-
formance at the Appalachian Fair in Johnson City,
Tenn., when he was presented with the Distinguished
Alumnus in the Arts Award from his alma mater. Ches-
ney graduated from East Tennessee State University
in 1990 and has been a very strong supporter of the
school’s communications and arts programs. The uni-
versity’s president, Dr. Paul E. Stanton Jr., made the
presentation.

Clint Daniels and the Wilkinsons will be opening
acts for Alan Jackson’s fall tour, beginning next
month.

Kathy Armistead is named the Nashville Enter-
tainment Assn.’s new executive director. She replaces
Sherry Bond, who returns to music publishing.

ly caught Warner’s notice, says
Warner Bros. director of A&R
Danny Kee.

A native of Ocala, Fla., Brock
came to music accidentally while he
was a high school football player.

“I needed an easy morning class,”
he says, “so 1
signed up for
chorus.”

His chorus
teacher, Florene
Gabriel Reese,
proved to be piv-
otal in his life.
She discovered
his voice.

“The next
thing I knew,” he says, “I was
singing solos in all the programs, in
Christmas programs.” Reese con-
tinued to encourage him after his
graduation, when he was singing
and playing in local bands.

“When she was dying of cancer,”
says Brock, “her last words to me
were, ‘All you need to do in life is to
sing.”” He took Reese at her word.

BROCK

WB Touts ‘Mystery Man’ Ghad Brock

After singing at her funerul, he de-
cided to move to Nashville and give
itatry

David Mullen, a childhood friend
who was signed to Warner as a
Christian artist, convinced Danny
Kee to give Brock a listen.

“I thought he was an exceptional
singer,” says Kee, “as well as an
exceptional person. We cut some
things that weren’t really earth-
shattering. Unfortunately, at the
time the roster here was full and
there wasn’t much interest in him.”

They kept in touch, however, and
Kee recorded songs with him again.

“He played those tapes for [Warn-
er/Reprise Nashville president] Jim
Ed Norman, and we got the go-
ahead,” Kee says.

For a producer, Brock called upon
Music Row veteran Norro Wilson,
who has worked with artists from
George Jones to Sara Evans.

“He’s a legend,” says Brock.
“Then Norro asked me if he could
bring in Buddy Cannon, who often

(Continued on page 51)

Garpenter Guitarist John Jennings
ateps Dut With Vanguard’s ‘Belong’

BY JIM BESSMAN

NEW YORK—He’s still best-known
as Mary Chapin Carpenter’s long-
time guitarist and producer, but with
his second album, “I Belong To You,”
John Jennings is moving further
toward establishing himself as a
singer/songwriter in his own right.

“That’s a long-run concern—to
get my own identity—though it’s not
something I push on a day-to-day
basis,” says Jennings, who's also rec-
ognized as a guitarist and producer
of other artists,
including Janis
Ian, Lyle Lovett,
the Indigo Girls,
and most recent-
ly John Gorka.
“Not that I'm shy,
but I just think
there’s some-
thing slightly
undignified
about tooting your own horn too
much.”

But trumpeting Jennings comes
easy for Dan Sell, sales/marketing
VP at Vanguard Records, which
releases “I Belong To You” Oct. 27.

“We want John to establish his
own identity and showcuse his artis-
tic talents as a singer/songwriter
and guitarist,” says Sell. “He doesn’t
get enough credit for his guitar
work, so we wanted that to come
across in this album—and it does.
And his songwriting really stands
out, especially on the first single.”

That single, the title track, is one
of two tracks on the album with
guest vocals from Carpenter (the
other is “The Next In Line”).

“We're all stoked up, not only

JENNINGS

because it features her. but because
it’s such a strong song that stands on
its own as well,” says Sell.

The “I Belong To You” single ships
to country stations Oct. 12 in an
effort by Vanguard to broaden the
roots radio format success of Jen-
nings’ 1997 debut album, “Buddy.”
The focus is on secondary commer-
cial country stations,” says Sell, who
will use the CDX-Compact Disc
Xpress service to get the track out
to non-reporting stations.

The single will also be available on
the Internet for consumers to down-
load for free via the MP3 digital for-
mat; Vanguard will use this as an
“exposure tool” to promote the
album, says Sell.

Jennings, who will perform at an
upcoming roots radio trade event,
doesn’t think his new album “falls in
with what is considered to be the
striet boundaries of country music.”

“I feel very much like Chapin in
this regard,” he adds. “I just want
people to hear it—and they can sort
it out after that.”

The album, Jennings notes, start-
ed with the songs. “I know everyone
says that, but it’s really true,” he
says. “There’s not a single line that
I don’t believe when I sing it. There’s
a wonderful book by David Mamet
where he takes the method of acting
apart and says, ‘This is a load of
crap. Just look the guy in the eye and
read your line.” The point here was
to make absolutely sure that every-
thing was vivid tor me—so I
wouldn’t have to elaborate too much
to get the point across to someone
else.”

(Continued on page 51)
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popped on at No. 7.

by Wade Jessen

LET THERE BE COUNTRY: With Hot Shot Debut honors, Alan Jack-
son plows his way through three album-chart benchmarks. “High
Mileage” is his third consecutive title to open atop the country list and
his highest debut on The Billboard 200, where it camps at No. 4. With
more than 112,000 scans, “High Mileage” gives Jackson his biggest
opening week for a package of new material.

“The Greatest Hits Collection” bowed with more than 114,000 units
in the Nov. 11, 1995, issue, landing at No. 1 on the country scorecard
and at No. 5 on The Billboard 200. Of the five previous Jackson albums
that contained new material, “Who I Am” held the record for Jackson’s
opening week when it entered Top Country Albums at No. 2 with 84,000
pieces in the July 16, 1994, Billboard. That set also posted Jackson’s
highest debut for a new-songs package on The Billboard 200, where it

“We were shooting for anything in the six-figure range,” says Fletch-
er Foster, Arista/Nashville’s senior VP of marketing. “We would have

considered anything in that area to be a home run.” Foster cites sever-
al reasons for the impressive debut, including what he calls “the power
of one single.” Two months ago, “I'll Go On Loving You” delivered Jack-
son’s career-high debut on Hot Country Singles & Tracks when it
entered at No. 35 (Country Corner, Billboard, Aug. 8). The lead single
from “High Mileage” rises 8-6 on our airplay chart, up 137 plays.
Foster says pent-up demand for a new Jackson project aided the
debut. “It’s been two years since his last album, and [ think the antici-
pation level is high. Plus, the only time he’s performed the single {pub-
licly] was during a July 28 appearance on the “The Tonight Show With
Jay Leno.” Without divulging details, Foster tells Country Corner that
Jackson will provide “a high-impact performance” of “I'll Go On Lov-
ing You” at the Country Music Assn. Awards telecast Sept. 23. He says,
“It will be different from anything you would expect of Alan Jackson.”

SWEET MEMORIES: Country Music Hall of Famer Willie Nelson

has his highest debut on Top Country Albums in five years, as “Teatro”
(Island) checks in at No. 19 with more than 11,000 units. The new title
is Nelson’s first to debut in the top 20 on the country chart since “Across
The Borderline” opened at No. 15 in the April 10, 1993, issue.
“Teatro” prominently features modern-day country matriarch
Emmylou Harris and includes seven Nelson compositions published
during his early songwriting days. The set has been heavily promoted
for weeks by morning man Don Imus on his syndicated radio show.

TROPHY CASE: Mark Wills reaches Heatseeker Impact status and
encores to collect Greatest Gainer honors with “Wish You Were Here”
(Mercury). That title rises 15-10 on Top Country Albums, up more than
3,000 units, and vaults 114-86 on The Billboard 200. Our percentage-
based Pacesetter trophy is handed to “The Apostle” soundtrack (Decca),
which gains 15% and rises 63-59 on Top Country Albums and holds at No.

29 on this week’s unpublished Top Contemporary Christian albums chart.

WB TOUTS ‘MYSTERY MAN’ CHAD BROCK

(Continued from page 49)

works with him. I said, ‘Wonder-
ful.”” Wilson and Cannon produced
Brock’s self-titled album, due Oct.
20.

Saporiti says the label decided to
make Brock a “mystery man” while
launching his career with the first
single.

“We picked the song ‘Evangeline’
because it’s a great summer song,”
says Saporiti. “We sent it out to
about 50 stations on a CD with noth-
ing [printed] on it but an 800 num-
ber. We had hired a Louisiana gal,
and she answered the phone as
Evangeline and gave a little infor-
mation about Chad Brock. Then, sta-
tions started calling us to see what
was going on. My first calls were
from major-market stations saying,
‘God, this is the best summertime
record, back-to-school record we’ve
heard in years.” So they were play-
ing it before we went for adds.”

No pictures of Brock were mailed
either. “Just the record was sent,”
Saporiti says, “in an effort to get
back to the music. Then, bam, the
people that have the ability to actu-
ally program their own stations—of

Country

which, unfortunately, there aren’t
enough—immediately got on the
record and played it and got great
reaction. These are stations that
lead rather than follow.”

Then, he says, the label sent out a
three-month summer calendar with
a picture of the Evangeline charac-
ter posed on a boat. Brock’s name
appeared at the bottom.

The most recent mailing, Sapori-
ti says, was a “Meet Chad Brock”
biography with a picture of the
artist.

“Now we're starting to let people
know who he is and know that he has
a great album,” says Saporiti.

“Ordinary Life” will be the follow-
up single, likely in mid-October.

“We're going to break Chad this
year,” Saporiti says. “The music is
doing the talking.”

A retail campaign, he says, will
follow radio play and will concen-
trate on major markets.

“We’ve got the airplay in places
where it really counts,” Saporiti
says. “We’ll buy the space and put
him where people are aware of who
heis.”

KKBQ Houston PD Dene Hallam
was one of the first major program-
mers to play “Evangeline.”

“It’s been a great summer record
for us,” says Hallam, noting that the
song’s Cajun flavor perfectly suits
the market. “It’s fun, upbeat. Hous-
ton shares a lot with the Cajun cul-
ture in Louisiana, so the song was
great for us. I hope his other stuff is
as good.”

Brock, now on a radio tour of
dozens of country stations, says he’s
enormously enjoying the experi-
ence.

“I want to visit every station,” he
says, “including those in Alaska.”

Brock is managed by James Dow-
ell and booked by Buddy Lee Attrac-
tions. His publishing is by McSpad-
den Music (BMI).

Noting his previous experience as
a nightclub DJ, Brock says several
radio stations have offered him on-
air jobs during the tour.

“I myself would give him a job as
a promo man tomorrow,” says
Saporiti. “He’s different. He'’s funny;
he’s what country music needs. He's
not manufactured. He's no clone.”

CARPENTER GUITARIST JOHN JENNINGS STEPS OUT WITH ‘BELONG’

(Continued from page 49)

Jennings, a BMI writer whose
publishing is administered by Bug
Music, is especially proud of “The
Next In Line,” because “it’s really
emotionally naked and not pissed off,
which I think a lot of writers get
when it's noticed that they’ve
revealed something,” he says.
“There’s a line in it that goes, “This is
my most ancient language’—who
could possibly understand that at
first glance? But it’s not really that
obscure—and is completely true for
me. [ think the most difficult thing
about writing songs is to find your
own truth, and there are a lot of
moments like it on this record.”

The sound on the album is also
“emotionally whole,” says Jennings,
who again co-produced his work with
Bob Dawson. “It’s less refined than
the first album, with a lot of rough
edges, because I wanted it to be
more immediate. For instance, ‘Who

Am I Tonight’ was recorded in my
dining room in Nashville on a single
microphone. Sonically, there are
probably some things that could be
construed as wrong. But emotional-
ly it’s all there—and that was the
point.”

Jennings, who hails from the
Washington, D.C., area and is
booked and managed by Jay Barron
in Nashville, will set out on a 25-date
acoustic tour with Carpenter in late
October prior to his own solo
acoustic tour in mid-November.

“We're targeting his key markets
of Washington, D.C., Baltimore, and
Nashville and supporting print
advertising and press wherever we
can,” says Sell. “There will also be
sale pricing and positioning and lis-
tening stations at retail and in-store
dates focusing on the Independent
Retail Coalition stores.”

A Borders in-store tour is also in

the works, says Sell. Jennings adds
that he expects “to make a lot of
hay” in personally promoting his
album at retail during the upcoming
acoustic Carpenter dates.

The six-store D.C.-area retail
chain Olsson’s Books & Records was
strongly supportive of “Buddy” and
is committed to coming through for
Jennings’ follow-up.

“That’s a no-brainer,” says buyer
Kevin McAleer. “He’s a local, for
starters, and his last record did ter-
rific for us. So, we'll be bringing in
quantities and putting it on sale from
day one. People here already know
of John, and the fact that he’s local
ensures that there will be press
here. That kind of buzz can make
something happen. But he’s also a
fantastic guitar player.”

Speaking of Carpenter, McAleer
adds, “If he’s got his buddy on two
songs, it will only help.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
3 26 CENTS (Golden Phoenix, SOCAN/Kiayasongs,
SOCAN)

63 ALONE (Gibb Brothers, BMI/Careers-BMG, 8MI) HL
12 BIG TIME (Sony/ATV Tree, 8Mi/Terilee, BMI/Sony/ATV
Cweﬁys, ASCAP/Lac Grand Musique, ASCAP)

74 A BITTER END (BMG, ASCAP/Keabo, ASCAP/Milene,
ASCAP/Lo%ﬁ/ Bayou, ASCAP)
28 BURNIN' THE ROADHOUSE DOWN (Songs Of Peer,
ASCAP/Steve Wariner, BMI) HL/WBM
43 COMING BACK FOR YOU (Sony/ATV Tree, BMI/Chrls
Waters, BMI/Hamstein Cumberland, BMI) HL/WBM
4 COVER YOU IN KISSES (Ensign, BMI/Famous
ASCAP/Twin Creeks, ASCAP/Jess Brown,
ASCAP/Almo, ASCAP) HL/WBM
9 DON'T LAUGH AT ME (Built On Rock, ASCAP/David
aaroné ’GSCAP/Sony/ATV Cross Keys, ASCAP)

52 EVANGELINE (PolyGram International,
ASCAP/Ranger Bob, ASCAP/Songs Of PolyGram Int’l,
BMI/Colt-N-Twins, BMI) HL

14 EVERYTHING'S CHANGED (Five Cowboys,
BMI/SRg)gA\gV Tree, BMI/Terilee, BMI/Sony/ATV Cross

L

54 EVyERY TIME {Still Working For The Man, 8MI/EMI
Blackwood, BMI/Garden Angel, BM!)

13 FOREVER LOVE (Starstruck Writers Group,
ASCAP/Glen Nikki, ASCAP/Starstruck Angel,
B8MI/Missoula, BMI) HL

64 FOR LACK OF BETTER WORDS (Willdawn,
ASCAP/Balmur, ASCAP/Brian’s Dream, ASCAP/Pug-

55
51
29
37
12
11
31
24
35

25

47
60

wash, BMI/Balmur, BMI/EMI Biackwood, BMI)

FOR YOU | WILL (Hamstein Cumberland, BMI/Baby
Mae, BMI/Glitterfish, BMI/Buna Boy, BMI) WBM
GETCHA SOME (Songs Of PolyGram Int I, BMI/Tokeco
Tunes, BMI/Wacissa River, BMI/MRBI, BMI)

glLllLTV (Sony/ATV Tree, BMV/Starstruck Angel. BMI)

HAPPY GIRL (Almo, ASCAP/Anwa, ASCAP/BNC,
ASCAP) WBM

HIGH ON LOVE (Songs Of PotyGram Int'l, BMI/Seven
Angzis, BMI/Jeff Diggs, BMI/Bug, BMI) HL

THE HOLE {Acuff-Rose, BMI/On The Mantel, 8MI)

war
HOMEY, I'M HOME (Songs Of PonGram Int'l,
BMI/Loan Echo, BMI/Zomba, ASCAP) WBM
HOMKY TONK AMERICA (PolyGram tnternational,
ASCAP/Ranger Bob, ASCAP) HL
HOW DO Y U FALL IN LOVE (Maypop, BMI/Wild-
country, BMI) WBM

HOW DO YOU SLEEP AT NIGHT (Sony/ATV Cross
Keys, ASCAP/Mll Village, ASCAP/W.B.M.,
SESAC/Extra Innings, ESAC) HL/WBM
HOW LONG GONE (Shawn Camp, BMI/Foreshadow,
B8MI/CMI, BMI/Sony/ATV Tree, BMI/Nothing But The
Wolt, 8Mi) HL
| CAN STILL FEEL YOU (Willdawn, ASCAP/Balmur,
ASCAP/Brian’s Dream, ASCAP/Sony/ATV Cross Keys,
ASCAP) HL/WBM

IF | LOST YOU (Post Dak, BMI/Ediste, ASCAP) HL
IF THE JUKEBOX TOOK TEARDROPS (Colgems-EMI,
ASCAP/Michael Henderson, ASCAP/EMI April,

ASCAP)
10 IF YOU EVER HAVE FOREVER IN MIND (Benefit,
8M/Irving, BMI/Baby Dumplin'. BMI) WBM
6 I'LL GO ON LOVING YOU (Spur 66, SESAC/Moraine,
SESAC/Little Duck, SESAC) WBM
7 I'M ALRIGHT (EMI April, ASCAP/Phil Vassar, ASCAP)

HL/WBM
42 gSAID A PRAYER (EMI Blackwood, BMI/Song Island,

HL

33 [T MUST BE LOVE (Almo, ASCAP/Cral Blckhardt
ASCAP/Magnasong, 8MI/Red Quill, B

23 | WANNA FEEL THAT WAY AGAIN (Jeff Stevens
BMI/Wamner-Tamerlane, BMI/Rancho Belita, BMI/W8,
ASCAP) WBM

21 | WANNA REMEMBER THIS (EMI Blackwood,
Bwv/vGarden Angel, BMI/Almo, ASCAP/Anwa, ASCAP)

41 1 WILL STAND (Scarlett Sister, ASCAP/SIlII Working
For The Woman, ASCAP/Sweet Two O Five,
8MI/Frankly Scarlett, BMI/First And Goal, BMI)

15 JUST TO HEAR VOU ‘SAY THAT YOU LOVE ME (Real-
songs ASCAP)

59 LET ME LET GO (Dlamond Mine, ASCAP/Little Shop
Of Morgansangs, BMI/Morgan, BMI)

18 A LITTLE PAST LITTLE ROCK {(Almo, ASCAP/Twin
Cms. ASCAP/less Brown, ASCAP/Famous, ASCAP)

HL/WBM

16 LOOSEN UP MY STRINGS (Blackened, BMI) WBM

34 LOVE HAPPENS LIKE THAT (Notes To Music,
ASCAP/Maverick, ASCAP/WB, ASCAP/Sony/ATV Cross
Keys, ASCAP/Kim Wllllams ASCAP/Q-Tex, 8MI/Blind
Sparrow, BMI) HL/WBM

15 THE MAN SONG (TTF 8MI}

57 MY BABY'S LOVIN (WB ASCAP/Detbert McClinton,
B8MI/MRBI, BMI) Wi

13 g'\%!)ODV LOVE, NOBODY GETS HURT (King Lizard,

45 NO MAN IN HIS WRONG HEART (Maypop
%MI/Route Six, BMI/WB, ASCAP/Big Tractor ASCAP)

17 NOTHIN' NEW UNDER THE MOON (Hamstein Cum-
berland, BMI/Sony/ATV Tree, BMi/Wildcountry,
BMI/Mike Curb, BMI/Warner Tamerlane. 8MI/Hell-
maymen, BMI) H

30 NOW THATI FOUND YOU (WB, ASCAP/Lillywilly,
ﬁSCAP/MCA ASCAPNanessa Corish, ASCAP)

L/WBM

56 ONLY LONELY ME (Sony/ATV Songs, BMI/Sony/ATV

gé?f“ Keys, ASCAP/Starstruck Angel, BMI/Dead Solid
ect,

62 POOR ME (Sony/ATV Tree, BMI/Al Andersongs,
BM1/Mighty Nice, BMI)

66 POUR ME A VACATION (Cowboys & Sailors, BMI)

40 REAL MAN (Haneli, BMI)

68 SArrtdyE g&.g TRAIN (Warner-Tamerlane, 8MI/Marty

53 SHINE ON (Congregatlon SESAC/Monkids,
SESAC/Sony/ATV Tree, 8BMI) HL

36 SOMEONE YOU USED TO KNOW (Melanie Howard,
ASCAP/Big Giant, ASCAP)

39 STEPPING STONE LaSoni ASCAP/Almo,
ASCAP/DaddE Rabbit, ASCAP/Irving, BMI) WBM

61 STRAIGHT TEQUILA (Penny Annle BMI/House Of
Penny, BMI/CoERemeId

27 TEXAS SIZE HEARTACHE (Sony/ATV Tree
BMI/Sony/ATV Cross Keys, ASCAP) HI

22 THERE GOES MY BABY (Almo, ASCAP/Anwa

ASCAP/R que, ASCAP/A ion, ASCAP/WB,
ASCAP) WBM

19 THERE'S YOUR TROUBLE (Tom Collins, BMI/Magna-
song, BMi) WBM

46 THERE YOU HAVE IT (Warner-Tamerlane, BMI/Ran-
cho Belita, BMI/Careers-BMG, BMI/Sontanner, BMI)
HL/WBM

67 THEStE}’aRMS (Coal Dust West, BMI/Warner-Tamer-
32 g(E)SMé;(E YOU FEEL MY LOVE (Special Rider,
A
50 TREE OF HEARTS (Acuff-Rose, BMI/Milene, ASCAP)
WBM

2 TRUE (Warner-Tamerlane, 8MI/Jeff Stevens.
B8MI/Golden Wheat, BMI) WBM

65 WE REALLY SHOULDN'T BE DOING THIS (Mighty

Nice, BMI/Laudersongs, 8MI/Blue Water BMI} HL

5 WHERE THE GREEN GRASS GROW (Song Matters,
ASCAP/Famous, ASCAP/Almo, ASCAP/Daddy Rabbit,
ASCAP) HL/WBM

58 WHERE YOUR ROAD LEADS (EM1 April
ASCAP/Desmoine ASCAP/Manor House,
ASCAP/BMG, ASCAP.

26 WIDE OPEN SPACES (Pie-Eyed Groobee,
8MI/Groobee, BMI)

71 WINE INTO WATER (EMI Blackwood, BMI/River Of
Time, BMI/Burch Brothers, BMI/Ted Hewitt, ASCAP)

69 WOMAN TO WOMAN (EMI Algee, BMI)

10 mtl%m AGAIN (Still Working For The Man,

49 YOU MAKE IT SEEM SO EASY (We've Got The Music,
8MI/Songs Of PolyGram Int’l. BMI/For The Music,
ASCAP/PonGram International, ASCAP/EMI April,
ASCAP/Heartisan, 8MI/Heartistic, ASCAP) HL

20 YOU MOVE ME (PolyGram (nternational, ASCAP/Pier-

cepettlsonEs ASCAP) HL

YOou BEGINNING TO GET TO ME (Hamstein
Cumberland, BMI/SLtl)WmTV Tree, BMi/Blind Sparrow,
B8MI/0-Tex, BMI) H

38 YOU'RE EASY ON THE EYES (Hamstein Cumberland,
BMI/Sony/ATV Tree, BMI/Chris Waters BMl/Polygram
International, 8MI/Terri-000, ASCAP) HL/WBM

8 YOU'RE GONE (Warner-Tamerlane, BMI/anesota,
BMI/WB, ASCAP/Hillabeans, ASCAP) WBM
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21 g13|3 2 |21£17|8 3
2| 5| | €| ARTIST TITLE | £ 2| 5| 3| ¢€]|aRmsT TITLE | X
= 3 «~ = | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = 3 ~ = | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
% % * NO. 1/HOT SHOT DEBUT * * 39 | 33 | 29 | 13 | JOE DIFFIE EPIC 69137/SONY (10.98 EQ/16.98) GREATESTHITS | 21

1) NEW)D 1 | ALAN JACKSON ARISTA NASHVILLE 18864 (10.98/16.98) 1 week at No. 1 HIGH MILEAGE 1 COLLIN RAYE ®

- 1 = week at No 40 | 37 34 54 EPIC 67853/50NY (1098 EQ16 98 THE BEST OF COLLIN RAYE — DIRECT HITS 4

2 SHENTaW AT AR Ere)gEsadsI TGRSR e 8 SOME CUONER ! NEW b 1 BILLY DEAN CAPITOL NASHVILLE 55406 (10.98/16.98) REALMAN | 4]
ALABAMA
31 2] — | 2| roasreazmic 1998288 FOR THE RECORD: 41 NUMBER ONE HITS | 2 42 | 39 | 20 | RANDY TRAVIS DREAMWORKS 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE | 7
4 | 4 2 4 | VINCE GILL MCA NASHVILLE 70017 (10.98/16.98) THEKEY | ] 43 | 41 | 36 | 58 | CLINT BLACK @ RCA67515/RLG (10.98/16.98) NOTHIN’ BUT THE TAILLIGHTS | 4
5 | 3 | 3 | 16 | SOUNDTRACK A CAPITOL 93402 (10.98/17.98) HOPE FLOATS | | 44 | 39 | 37 | 47 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATESTHITS | 5
6 | 5 | 4 | 32 | DIXIE CHICKS A MONUMENT 68195/SONY (10,98 EQ/16.98) WIDE OPEN SPACES | 4 45 | 36 | 31 | 29 | DAVID KERSH CURS 77905 (10.98/16.98) IF | NEVER STOP LOVING YOU | 13
1 6 5 20 | FAITH HILL A WARNER BROS. 46790 (10.98/16.98) FAITH 2 46 | a0 33 20 g(g;o?,’\‘:gg\ﬁ&gzam , HOW BIG'A BOY ARE YA? VOLUME 4 19
98/11.98)

8 7 7 18 | LEANN RIMES A CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 2
47 | 44 | 15 | TY HERNDON EPIC 68167/SONY (10.98 EY/16.98) BIG HOPES | 22

9 8 8 14 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98) IF YOU SEE HER 4
48 43 43 44 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE 5
* % % GREATEST GMNER/HEATSEEKERS IMPACT * % * 49 45 41 97 | ALAN JACKSON A? ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1

15 | 17 | 18 | MARK WILLS MERCURY 536317 (10.98 £Q/16.98) I WISH YOU WERE HERE | 10
50 46 40 8 CHRIS LEDOUX CAPITOL NASHVILLE 21942 (10.98/16.98) ONE ROAD MAN 24

11 9 6 18 | GARTH BROOKS CAPITOL 94572/CAPITOL NASHVILLE (44.98 CD} THE LIMITED SERIES 1
51 50 46 72 | GEORGE STRAIT A’ MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME 1

12 11 10 8 TRISHA YEARWOOD @ MCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 3
51 45 | 102 | CLINT BLACK A RCA 66671/RLG (10.98/16.98) THE GREATEST HITS 2

13 10 9 14 REBA MCENTIRE @ MCA NASHVILLE 70019 (10.98/16.98) IF YOU SEE HIM 2 c = ERC
0OYD. M ER g
14 | 12 | 12 | 66 | TIM MCGRAW A’ CURS 77886 (10.98/16.98) EVERYWHERE | 1 53 | 48 | 50 | 70 | CiprroL ASHVILLE 54781 7.98/11.99 HEFEICIEovERR G alINEE [| %)
15 13 11 25 | JO DEE MESSINA @ CURB 77904 (10.98/16.98) M ALRIGHT 6 54 43 47 16 | GARY ALLAN DECCA 70012/MCA NASHVILLE (10.98/16.98) IT WOULD BE YOU 21
16 | 15 | 41 | GARTH BROOKS A° CAPITOL 56599/CAPITOL NASHVILLE (10.98/16.98) SEVENS i CLEDUS T. JUDD

A / | 55 | 55 | 49 | 28 | LRl rd3s (10.9816.98) DID | SHAVE MY BACK FOR THIS? | 16

NEW ) 1 TRACY LAWRENCE ATLANTIC 83137/AG (10.98/16.98) THE BEST OF TRACY LAWRENCE E 17 56 m " 13 JOHNNY CASH/WILLIE NELSON e 25
18 | 14 | 13 | 6 | DIAMOND RIO ARISTA NASHVILLE 18866 (10,98/16.98) UNBELIEVABLE | § | ’;"gs'cl:" ;92;?:;““5”‘ 10108 Q/I638)

NEWD | | | WILLIE NELSON ISLAND 524548 (10.98 EQ/16.98) TEATRO | 18 ST | 53 | 48 | 86 | ool NASHVILLE 21144 (7.9811.98) HOW BIG'A BOY ARE YA? VOLUME 3 | 31
20 | 18 | 16 | 20 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEPATATIME | 1 58 | 52 | 54 | 11 | JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 52
21 | 17 | 14 8 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY | 12 * % * PACESETTER % % *

22 1 19 | 18 | 13 | CLAY WALKER GIANT 24700/WARNER BROS. {10.98/16.98) GREATESTHITS | 9 63 | — | 17 | SOUNDTRACK DECCA 53058/MCA NASHVILLE (10.98/16.98) THE APOSTLE | 21
BROOKS & DUNN A? ROY D. MERCER o
3| 21 | 20 |G S iE 18887 (10 9816 o8) THE GREATEST HITS COLLECTION | 2 B0 | 57 | 93 | 66 | coprol asuvile sazs2 7951198 I HOW BIG'A BOY ARE YA? VOLUME 2 | 43
24 22 20 4 THE WILKINSONS GIANT 24699/WARNER BROS. (10.98/16.98) NOTHING BUT LOVE 20 61 56 51 10 PAM TILLIS ARISTA NASHVILLE 18861 (10.98/16.98) EVERY TIME 26
25 20 19 8 COLLIN RAYE EPIC 68876/SONY (10.98 EQ/16.98) THE WALLS CAME DOWN 8 62 59 52 64 | LILA MCCANN @ ASYLUM 62042/EEG (10.98/16.98). R LILA 8
2% | 23 — 2 DOLLY PARTON DECCA 70041/MCA NASHVILLE (10.98/16.98) HUNGRY AGAIN 23 LEANN RIMES A*
AN RIVES A 63 | 60 62 | 82 | Sire 77856 (10.58/15.98) UNCHAINED MELODY/THE EARLY YEARS 1
21 | 24 ) 24 | 52 | e 77885 (10.98116.98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1 64 | 64 | 56 | 65 | NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) GREATESTHITS | 5
28 26 22 16 | TERRI CLARK MERCURY 558211 (10.98/16.98) HOW | FEEL 10 (1] 62 59 60 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8
29 25 23 60 | KENNY CHESNEY @ BNA 67498/RLG (10.98/16.98) | WILL STAND 10 66 | 61 64 6 WILLIE NELSON LEGACY 69322/COLUMBIA (7 98 EQ/11.98) 16 BIGGESTHITS | 61
TRISHA YEARWOOD A .
30 (29 26 IS \1CA MASHVILLE 70011 (1058/16.98) (SONGBOOK) A COLLECTION OF HITS 1 | 67 5 | 63 17 | OLIVIA NEWTON-JOHN MCA NASHVILLE 70030 (10.98/16.98) BACK WITH A HEART 9
31 | 28 | 25 | 13 | DWIGHT YOAKAM REPRISE 46918/WARNER BROS. (10.98/16.98) ALONG WAY HOME | 11 B8 | 67 | 60 | 26 | THE MAVERICKS MCA NASHVILLE 70018 (10.98/16.98) TRAMPOLINE | 9
2|7 - 2 | EMMYLOU HARRIS EMINENT 25001 (10.98/15.98) spyBOY | 27 69 | 58 [ 55 8§ | BR5-49 ARISTA 18862+/ARISTA NASHVILLE (10.98/16.98) BIG BACKYARD BEAT SHOW | 38
33 | 31 27 | 16 | JEFF FOXWORTHY WARNER BROS. 46861 (10.98/16.98) TOTALLY COMMITTED 8 70 | 66 | 58 | 60 | MICHAEL PETERSON @ REPRISE 46618/WARNER BROS. (10.98/16.98) BB MICHAEL PETERSON | 17
34)| NEWD 1 JUNIOR BROWN CURB 77897 (10.98/16.98) LONG WALK BACK | 34 n 75 72 | 63 | LEE ANN WOMACK @ DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9
35 | 30 | 28 | 5 | MARTINA MCBRIDE A RCA67516/RLG (10.98/16.98) EVOLUTION 4 72 | 70 | 5/ 4 ELVIS PRESLEY RCA 67672 (11.98/17.98) RHYTHM AND COUNTRY | 57

35 | 33 | 18 | JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG (109816 98) LEAVE A MARK | 15 73 | 69 | 69 | 8 | THE GREAT DIVIDE ATLANTIC 83086/AG (10.98/16.98) BREAK IN THE STORM | 69
3 32 30 20 | STEVE WARINER CAPITOL NASHVILLE 94482 {10.98/16.98) BURNIN' THE ROADHOUSE DOWN 6 14 68 65 63 | TOBY KEITH @ MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' 8
38| M 32 17 | TRACY BYRD MCA NASHVILLE 70016 (10.98/16 98) I'M FROM THE COUNTRY 8 75 | 65 61 6 LARI WHITE LYRIC STREET 165001/HOLLYWOOD (10.98 EQ/16.98) STEPPING STONE | 50

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for sales of
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asteris

500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral foliowing the symbol. For boxed sets, and double albums
k indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's fargest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

Bilboard, Top Gountry Gatalog Albums oy T
I ® ™ SEPTEMBER 19, 1998
l & =
& 3
oS | =5 Se ol | =5 Se
Tuw | Qu | ARTIST TITLE | E5 Fuw | 2w |ARTIST TITLE] 25
=32 | 32| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =32 | 33 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 GARTH BROOKS A° CAPITOL NASHVILLE 29689/EMI-CAPITOL {10.98/15.98) 18 weeks at No. 1 THE HITS | 159 14 12 ROY ORBISON COLUMBIA 67297/SONY (5.98 £Q/9.98) SUPER HITS 53
2 2 SHANIA TWAIN A ° MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 187 15 17 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 76
3 3 ALAN JACKSON A* ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 150 16 | 13 | THE CHARLIE DANIELS BAND A° EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 456
4 | 4 | HANKWILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VoL 1 | 223 17 | 15 | VINCE GILL A? MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 133
g oS 3 [CERNNRINESEleuRovs 0 aalbis: BLUE | 113 | 18 | 14 | GEORGE STRAIT A®MCA NASHVILLE 10651 {10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 311
5 w NELSON @ COLUMBIA 64184/SONY {5.98 EQ/9.98 SUPER HITS | 213
- - ILLIE SOy ) — 19 18 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 151
1 T PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 598 —]
20 19 GEORGE STRAIT A® MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 549
8 DEANA CARTER A* CAPITOL NASHVILLE 37514 (10.98/15.98) DID | SHAVE MY LEGS FOR THIS? | 105 ” ;
23 CONWAY TWi CA NASHVILLE 198/11.98 20 GREATEST HITS

3 CHARLIE DANIELS @ EFIC 54182/SONY (5.98 £Q/9.98) SUPER HITS | 194 YA AINE S e Tl nfle=5)

10 9 TIM MCGRAW A° CURB 77650 (9.95/15.98) NOT A MOMENT T00 SOON | 233 22 | 4 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 199
11 | 10 | HANK WILLIAMS MERCURY 536029 (798 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 47 23 | 20 | SHANIA TWAIN @ MERCURY 514422 (798 EQ/11 98) SHANIA TWAIN | 97
12 | 11 | KENNY ROGERS A‘ CAPITOL NASHVILLE 46106 (9.98,15.98) TWENTY GREATEST HITS | 188 24 | 21 | GEORGE STRAIT A” MCA NASHVILLE 5567 (7.98/12.98) GREATESTHITS | 627
13 16 VINCE GILL A°® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 218 25 — GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 379

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Bill
fion units, with multimillion sellers indicated by a numeral following the symbol

© 1998, Biilboard/BPi Communications and SoundScan, inc.

board 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mii-
*Asterisk indicates viny! LP is avaiiable. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and ail other CD prices, are equivalent prices, which are projected from wholesale prices. [ indicates past Heatseeker title.
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n couniry-music history yet to
be written, the recent dropping
of George Jones by MCA

Il| Nashville may turn out to be as
<5 pivotal a moment in the music’s
development as the dismissal from
CBS (now Sony Music Nashville) of
Johnny Cash many years earlier.

Jones and Cashi are two of the
greatest artists country music has
produced, and their cultural and
musical importance goes far beyond
country’s houndaries. Then, as now, the issue
is commercial viability, determined largely by
airplay on mainstream country radio—
specilically, the major reporting stations
Equally important is cost viability—with
increased competition, it is no longer prof-
itable to keep a “trophy artist” on a record
label just for the prestige. Now, some (wo
decades after Nashville proper dropped him,
Cash can win a Grammy for Country Album
Of The Year—as he just did—and still be
ignored by the perhaps 10% reporting sta-
tions of the more than 2,000 country radio
stations in this country and, as a result, be
generally nonexistent as a major countuy artist. The
Recording Academy and the country-music indusiry may as
well be building the Tower of Babel, such is the disparity
revealed there. The result is a full-page ad depicting Cash giv-
ing the industry the tinger—perhaps signaling that he’s still
No. t?—which is, in the end, a genuine embarrassment to
him and to country music. Should that ad be Johnny Cash’s
legacy? Country’s battles should be behind closed doors, not
played out as messy public spectacles.

Not to put too tine a point on it, Jones and Cash (and count-
less others: Willie Nelson, Waylon Jennings, Dolly Parton, and

George [ones
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Labels Looking At The Bottom Line May Overlook Top Talent
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on and on) were not dropped because their artis-
tic talents had dwindled. As Cash’s Grammy-
winnimg album demonstrates, these artists
remain artistically vibrant. But they can’t get on
country radio, which means they can’t sell albums
in platinum numbers, which means they can’t
meet the bottom line that's expecied in board-
rooms in Japan or Germany or the
Netherlands or wherever. It’s a
painful dilemma for label execu-
tives on Music Row. Even so, they
know that the danger exists of
diluting the music down to an
irreparable level of damage.

In short, country music might need to exam-
ine its aesthetic role in preserving an art form
versus its commercial function as serving as
cash cow for international record companies.
Art versus commerce reniains a very sensitive
and very crucial issue on Music Row.

You need Jook no further than the top of
Mustc Square West, where the ragged main por-
tion of Hank Williams® house sits, forlornly, acrass (he street
from ASCAP’s glittering sionc-and-glass headquarters.
Willtams” house was cut up, and the main part was moved here

Johnny Cash

e CMA'S 49th Anniversary

ar-To-Date Charts

e Veteran
Artists

\' Ye

v

trom Franklin Road as a would-be
tourist attraction, and it now houses
a multi-function music-dubbing
company. Hank Williams™ art was the
basis for much of modern countr
music’s commercial success and
windfall, yet his legacy is a shodd
one. Mercury Nashville is finally, this
month, issuing a suitable (ribute
boxed-set of Williams, yet the re-
mains of his house sit as a silent re-
buke to the country-music industry.

Incoming National Endowment for the Arts chairman Bill
Ivey recently told my colleague Phytlis Stark at Country Airpla
Monzlor that country’s biggest challenge now is “how 10 main
tain a sense of country music’s artistic integrity and its rela
tionship with the real stories of real people as it hits the big,
big ume.” Under lvey's stewardship, the Country Music
Foundation and Hall of Fame, over the past two and a half
decades, has done an outstanding job of pre-
serving country music’s heritage. But what do
you do when there is no country music to pre
serve? Do you preserve ditties abot trucks or
about junk dances? Or formulaic, empty,
meaningless love songs?

COMMERCIALIZED COUNTRY
Country music throughout its history has
walked a tightrope between art and commerce.
Hank Willlams wrote some of its best, most
meaningful, most lasting music. Yer, we tend to
forget that he wrote and sold a booklet titled
How To Write lolk And Western Music That
Sells.” Those who blame radio today for its
commercialisni need to remember that radio is responsible for
country music becoming a widely spread art form and format.
Continuea on page 64
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Curb Records is proud to be the
#| Country Imprint Label of the year for
Billboard’s Annual Salute to the CMA:s.

£

Tim McGraw

LeAnn Rimes 1 Jo Dee Messina
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« Male Vocalist of the Year -

« Album of the Year aﬂzfﬁ:N:TMuMM:
» OriZOoN Awa

“Everywhere” S
* Top Vocal Event of the Year * Music Video of the Year
‘lBYe Bye”

“It’'s Your Love,”
(with Faith Hill)

3 ‘ S \\ _rrl - nilx‘.
P iy -
- | Wynonna —
Sawyer BFOWH Multiple CMA Award Winner & Performer David Kersh

* #10 Top Billboard
Country Single of the Year
“if | Never Stop Loving You”

1998 CMA Nomination:
« Vocal Group OfThe Year
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9 SITTIN’ ON TOP OF THE WORLD—LeAnn Rimes—Curb
10 ONE STEP AT A TIME—George Strait—MCA Nashville

TOP COUNTRY ALBUM ARTISTS

Pos. TITLE {(No. Of Charted Albums) Imprint/Label
GARTH BROOKS (2) Capitol/Capitol Nashville
LEANN RIMES (4) Curb

SHANIA TWAIN (1) Mercury

BROOKS & DUNN (3) Arista Nashville
GEORGE STRAIT (3) MCA Nashville

TRISHA YEARWOOD (2) MCA Nashville

TIM McGRAW (1) Curb

FAITH HILL (1) Warner Bros.

MARTINA McBRIDE (1) RCA/RLG

JOHN MICHAEL MONTGOMERY (3) Atlantic/AG

QO VWO NOUVL B WN=

THE YEAK's BESI sl FAK

TOP COUNTRY ALBUM IMPRINTS
The recaps in this Spotlight offer a year-to-date look at how The Year In Music rankings are shaping up. The recaps are hased on per-

formance on the Hot Country Singles & Tracks and Top Country Albums charts from the beginning of the chart year (Dec. 6, 1997, issue) Pos. IMPRINT {No. Of Charled Albums)
through the Aug. 29 issue. 12 Eﬁ::%éia)
Singles categories are based on detections as monitored by Broadcast Data Systems (BDS) for each week a title appeared on the Hot 3 MERCURY (8)
Country Singles & Tracks. Album categories are based on accumulated units sales as measured by SoundScan for each week a title 2— T;QT:‘?:SV’::,LI'EL(;?% N .
appeared on Top Country Albums. A
Due to the difficulty of combining airplay detections with album sales, a complex system of inverse points is used to determine the over- T

. . . . . . TOP COUNTRY ALEUM LABELS
all categories. This system is based on chart performance for each week a title appeared on either an album or singles chart.

Pos. LABEL {No. Of Charted Albums)
CAPITOL NASHVILLE (13)
CURB (10}

MERCURY (8)

MCA NASHVILLE (26)

ARISTA NASHVILLE (12)

The information in these recaps was prepared by country-charts manager Wade Jessen with assistance from Keith Caulfield, Anthony Colombo, Michael Cusson, Mary DeCroce and Alex Vitoulss.

ARISTA NASHVILLE (35)
RCA (35)

EPIC (31) P ——
CAPITOL NASHVILLE (32) CURB

CAPITOL (17) R EC ORUD 8
BNA (26)
ATLANTIC (22)

O 0V ONOV A
W AWM

-

TOP COUNTRY LABELS

Pos. LABEL (No. Of Charted Singles & Albums)
1 MCA NASHVILLE (56)
2 CAPITOL NASHVILLE (48)
3 CURB (21)
4
5

MERCURY (27) MC A

ARISTA NASHVILLE (36) NASHVILLE

TOP COUNTRY ALBUMS Tim McGraw

Pos. TITLE—Artist—Imprint/Label TOP COUNTRY SINGLES & TRACKS _
1 SEVENS—Garth Brooks—Capitol/Capitol Nashville
2 COME ON OVER—Shania Twain—Mercury Pos. TITLE—Artist—Imprint/Label
3 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS—LeAnn | JUST TO SEE YOU SMILE—Tim McGraw—Curb
Eeet Rimes—Curb 2 BYE BYE—Jo Dee Messina—Curb
LeAnn Rimes 4 THE LIMITED SERIES—Garth Brooks—Capitol/Capitol Nashville 3 THIS KISS—Faith Hill—Warner Bros.
5 THE GREATEST HITS COLLECTION—Brooks & Dunn—Arista 4 I’'M FROM THE COUNTRY—Tracy Byrd—MCA Nashville
TOPF COUNTRY ARTISTS Nashville 5 1 JUST WANT TO DANCE WITH YOU—George Strait—MCA
6 HOPE FLOATS—Soundtrack—Capitol Nashville
Pos. ARTIST (No. Of Charted Singles & Albums) Imprint/Label 7 EVERYWHERE—Tim McGraw—Curb 5 LOVE OF MY LIFE—Sommy Kershaw—Mercury
1 LEANN RIMES (4) Curb 8 (SONGBOOK) A COLLECTION OF HITS—Trisha Yearwood—MCA 7 THEN WHAT?—Clay Walker—Giant/Reprise
(4) Curb/MCG Nashville 3 NOTHIN’ BUT THE TAILLIGHTS—Clint Black—RCA
2 GARTH BROOKS (16) Capitol/Capitol Nashville 9 1 DO [CHERISH YOU]—Mark Wills—Mercury
{3) Capitol Nashville 10 IF | NEVER STOP LOVING YOU—David Kersh—Curb

(1) MCA Nashville
3 GEORGE STRAIT (11) MCA Nashville
SHANIA TWAIN (6) Mercury
5 TIM McGRAW (6) Curb
(1) Warner Bros.
6 BROOKS & DUNN (6) Arista Nashville
(1) MCA Nashville/Arista Nashville
7 CLINT BLACK (5) RCA
(2) RCA/RLG
8 TRISHA YEARWOOD (5) MCA Nashville

o

TQPF COUNTRY SINGLES & TRACKS ARTISTS

Pos. ARTIST {No. Of Charted Singles)
1 GARTH BROOKS (14) Capitol/Capitol Nashville
(3) Capitol Nashville
(1) MCA Nashville
TIM McGRAW (5) Curb
{1) Warner Bros.

N

9 MARTINA McBRIDE (3) RCA 3 GEORGE STRAIT (8) MCA Nashville
(1) BNA 4 SHANIA TWAIN (5) Mercury
(1) L.R.S./RCA 5 CLINT BLACK (5) RCA
(1) RCA/RLG 6 JO DEE MESSINA (2) Curb
10 COLLIN RAYE (4) Epic 7 TRISHA YEARWOOD (3) MCA Nashville

(2) Epic/Sony 8 COLLIN RAYE (4) Epic

9 MARTINA McBRIDE (3) RCA

(1) BNA
TOP COUNTRY IMPRINTS (1) .LR.S./RCA

10 BROOKS & DUNN (3) Arista Nashville

Pos. IMPRINT {No. Of Charted Singles & Albums) (1) MCA Nashville/Arista Nashville

1 CURB (40)
2 MCA NASHVILLE (48) Continued on page 6()
3 MERCURY (27) Garth Brooks
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A number of prominent Nashville artists
are making important inroads into the
international music marketplace, as
Billboard correspondents in Europe,
Asia and Australia report.

LONDON—Top 40 radio and a pop-oriented campaign by
Universal Music International unlocked the doors to an extra-
ordinary U.K. breakthrough in 1998 for the Mavericks.

The MCA Nashville group had toured and promoted its
previous albums tirelessly in this market, but the label was
quick to maximize the pop potential of the band’s
“Trampoline” album, which hit the U.K. chart in March and,
bolstered by the enormous sales and airplay success of the
“Dance The Night Away” single, was platinum by early
August, with UK. sales at
315,000. The single, mean-
while, logged 13 weeks in
the top 30, with approxi-
mately a half-million units
sold.

The quartet, with its
unique blend of pop, rock,
lounge and Latin influ-
ences, may indeed be too
maverick for mainstream
U.S. country radio, but in
conquering Britain it has started a story that is now spreading
throughout Europe. In turn, MCA in the U.S. has seized the
impetus to work “Dance The Night Away” at pop radio.

Kate Farmer, London-based international marketing direc-
tor for Universal Music International, reports that, by early
August, sales of “Trampoline” were over 20,000 in the Neth-
erlands, at 26,000 in Sweden and getting a retail foothold in
[taly.

Farmer notes the key support for the single from London’s
Capital Radio and “the pre-promotion we were able to do
once we heard this album and realized it was a pop record.
They made a pop video, which everyone liked, and did some
showcases—including one for the BBC—which were extra
helpful.”

In early July, the band appeared on the pop-oriented, all-
star bill for Capital Radio’s Party In The Park event in Lon-
don’s Hyde Park before a sold-out crowd of 100,000. “We got
great press from that, and it was nice to hear that the
Mavericks ‘stole the show’ when everyone and their unde
{including Natalie Imbruglia, Boyzone, All Saints and Gary
Barlow] were on it,” says Farmer.

A second “Trampoline” single, “I've Got This Feeling,” was
set for U.K. release Sept. 14, to tie in with the second leg of the
Mavericks’ European tour, a 23-date itinerary that includes
Italy, Spain, Germany, Austria and Switzerland—territories
they did not reach on their previous 1998 visit. Two presti-
gious London shows at the Royal Albert Hall emphasize the
huge strides made by one of the international country success
stories of the year. —PAUL SEXTON

The Mavericks

HONG KONG—Trisha Yearwood is currently enjoying
unprecedented success in Asia, due to a combination of fac-
tors. According to Universal Music, sales of her “Songbook”
album have been propelled by the success of the single “How
Do I Live” through the inclusion of the track on the “Con Air”

Continued on page 60

R CELEBRRATES 40 YERARS
ANl INDUSTRY TRRAILBLAZER

BY DEBORAH EYANS PRICE

s the Country Music Association celebrates its 40th

anniversary this year, those involved in the venerable

trade organization can proudly look back on a history

of “firsts.” When it was founded in 1958, the CMA

became the first trade organization created to promote

a specific genre of music, and, since that tinte, the CMA has

continually set the standard for how effective a trade organi-
zation can be in furthering a style of music.

“CMA has been involved throughout its history in a num-

ber of very important firsts for country music and, in a lot of

ways, important firsts for organizations in the music busi-
ness,” says executive director Ed Benson. “In 1958 nothing
like CMA had ever existed before. From the word go, CMA
was in a groundbreaking and pioneering mode.”

FIRST-TIMERS

Ken Nelson, record company; Charlie Lamb, publications;
Bob Burton, at-large director; Wesley Rose, publisher; Oscar
Davis, talent promoter/booker; W.D. Kilpatrick, radio;
“Cracker” Jim Brooker, disc jockey; Vick McAlpin, song-
writer; and Ernest Tubb, artist.

Walker-Meador was the first CMA employee, hired in
December 1958 to set up the organization’s office. In
l’el)rum‘y, the board brought in Harry Stone, whose back-
ground in radio and television included tume at WSM, to
serve as executive director. However, he was gone by the fol-
lowing December. Walker-Meador recalls that the fledgling
organization could only afford to pay one salary. Since her
salary was less, and she could type, she was kept. Within a
couple of years, Walker-Meador was promoted to executive
director, and, by 1963, the organization was able to hire

Benson says that, throughout the
organization’s development, there have

another full-ime employee to help her.
The CMA originally had only 233 mem-
bers. Today, there are 62 board members

been many other firsts. “The CMA
awards was the first music-awards show
to be telecast on network television,”
Benson says. “It preceded the Grammys,
American Music Awards and all the oth-

CMA

and more than 6,800 organizational and
individual members in 43 countries.
There are four lifetime board members—
Frances Preston, Ralph Peer 11, Joe Talbot
and Bill Denny. The membership has

ers that have come along subsequently.
And, of course, that became an impor-
tant vehicle in helping to accomplish the

AWARDS

obviously grown, and so has the leader-
ship hierarchy. The original board includ-
ed nine directors representing that many

goals of the organization in spreading
the awareness of country music to the general public world-
wide.

“The Country Music Hall of Fame was the first of its kind.
It was established in 1965, and the building was opened in
1967—the first year of the CMA awards, which were not tele-
cast. They were held in Nashville’s Municipal Auditorium.
The next year, they were telecast and have been on ever
since.

The International Country Music Fan Fair was defi-
nitely a first for the music industry. With its creation in
1972, Fan Fair became the only event to give fans a
chance to interact with the people who made the music.
Over the years, it has become an important vehicle for
celebrating the unique relationship between the country
artist and their fans.

Growing the country-music marketplace beyond
American borders continues to be one of the CMA’s
prime directives. “The CMA became the first American
music trade organization to open an office outside the
United States when we opened our European market-
development office in London in 1982,” says Benson.
“In 1988, the CMA became the first music organization to
start going into advertising agencies and corporate head-
quarters and major ad centers around the country to talk
about the value of using country music in marketing all kinds
of goods and services. [This] later evolved into the ‘America’s
Sold On Country’ campaign. Today, corporate America is
very involved in country music.

PIONEERING PEOPLE

All those important firsts began with the initial steps taken
by a handful of dedicated people wanting to see the country
genre grow despite the burgeoning rock-music scene in the
late *50s that threatened country’s market share. “CMA was
born in Miami at a closing meeting of the old country-music
disc jockey convention,” says former executive director Jo
Walker-Meador, who worked for CMA from 1958 until she
retired i 1991. “Country music really began to fade in the
mid ’50s with the rise of rock 'n’ roll and top 40 formats.

“Wesley Rose, the founding chairman of the board,

Hubert Long and W.D. Kilpatrick, who was then manager of

the Grand Ole Opry, were the primary ones in that meeting
in Miami, and they were discussing the demise—or the
apparent demise—of the disc jockey association. They felt
that, because country music was being programmed less and
less on the radio, there needed to be an organization to sup-
port and promote country music. They came back to
Nashville and enlisted a number of other influential people.”

The leadership originally consisted of five officers and nine
directors. They were president Connie B. Gay, VPs Harold
Moon and Eddy Arnold, secretary Mac Wiseman and trea-

surer Hubert Long. The board of directors was comprised of

CMA’s Ed Benson

membership categories. There are cur-
rently 15 categories, each represented by two directors on
the board. There are six directors at large and four lifetime
directors. The CMA board meets four times annually. Board
members don’t receive a salary and, in fact, pay their own
expenses incurred in attending board meetings.

The spirit of cooperation that marks CMA was cultivated
early by Walker-Meador. The CMA's first office was in the
Exchange Building on Nashville’s Church
Street, next to Hubert Long’s office.
Walker-Meador recalls everyone helping
get the CMA’s work done. “Hubert's artists
would help me with things,” she says. “Roy
Drusky would print our newsletter. We
had quite a bit of volunteer help from the
board members’ wives. Tex Ritter’s band
members used to help me with mailings.
They'd help me with folding and stuffing.”

SELLING A GENRE

Walker-Meador says the most challeng-
ing aspect of keeping the CMA going in the
early years was finding financial support. Convincing radio
stations to program country music was also one of the organi-
zation’s early goals. “One of the most rewarding things was
when our efforts began to pay off and major stations began
switching formats to program country music,” Walker-
Meador recalls. “l can remember, in one short period of
time—maybe three or four months—stations in five major
markets switched to a country format. Things like that would
cause others to sit up and notice.”

Another key way the CMA helped country music grow was
by taking the music into advertising agencies, making
Madison Avenue aware of country music and its potential in
the marketplace. “The first meeting was in 1963, with the
sales-executive club in New York,” says Walker-Meador. In
subsequent years, the CMA went on to hold similar meetings
in Chicago and Los Angeles. Today, the CMA’s “Sold On
Country” campaign has become one of the organization’s
most successful ventures.

Two of the organization’s key areas of growth in the future
look to be the international market and new technology. “We
have 35 employees in the Nashville office and six others
working for us around tite world,” Benson says, “three in our
London office and a guy in Germany. A lady who lives out-
side of Amsterdam covers the Benelux territories and
Scandinavia, and our most recent addition is Trevor Smith,
our Australian representative.

“We're seeing more and more success on a global level. I'm
convinced that country music has a remarkable potential to
grow in markets outside North America. We're just begin-
ning to really cash in on that. That’s one of the things we're
Continued on page 65
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4 ACUFF-ROSE, BMI (11) WORLD’S MUSIC
5 SONY/ATV TREE, BMI (33) Continued from page 55
6 EMI APRIL, ASCAP (16}
7 SONY/ATV CROSS KEYS, ASCAP (23) soundtrack and, to an even greater extent, as the key song on
8 BLACKENED, BMI (4) Universal’s successful regional compilation, “Love Diary Book
9 ALMO, ASCAP (20) IL”

10 STEVE WARINER, BMI (6) Universal says that these moves have helped the label break

the MCA Nashville artist in Asia. Although she is a country
artist in a region not known for any following for this genre,
Yearwood has strong pop-crossover appeal here. Her ballads,
ﬂ in particular, have achieved strong

@ airplay throughout the region, with

the videos also gaining high rotation
on both MTV and Channel [V].
B WARNER/CHAPPELL
THE YEAR’S BEST MUSIC. INC.
Continued from page 56

“Songbook” has generated re-
gional sales of more than 250,000
albums to date and gold album
awards in Thailand, Taiwan, the
Philippines and Indonesia.

TOP COUNTRY SINGLES & TRACHS IMPRINTS —
TOP COUNTRY SINGLES & TRACKS PUBLISHING
Pos. IMPRINT (No. Of Charted Singles) CORPORATIONS Universal’s marketing strategy for
1 MCA NASHVILLE (30) e C Yearwood seems to have paid off.
2 CURB (27) Pos. PUBLISHING CORPORATION (No. Of Charted Singles) Trisha Yearwood “For established acts and hits, we

3 MERCURY (19) 1 WARNER/CHAPPELL MUSIC (60) time the inclusion of the track in
4 EPIC (23) 2 EMI MUSIC (53) compilations so that it not only benefits the compilation sales
5 ARISTA NASHVILLE (24) 3 SONY/ATV MUSIC (56) but also revives, maintains or boosts an artist’s album sales. It
4 POLYGRAM MUSIC (31) affords us the opportunity to increase the artist’s profile sig-

5 ALMO/IRVING MUSIC (26) nificantly and move people over to the album release once

MC A. they have had a taste,” says Universal’s regional marketmg VP,
NASHVILLE Tom Van Dell. The label’s “Love Diary Book II” compilation

has now sold in excess of 350,000 units.
“Sales of over a quarter-million ‘Songbook’ albums is a solid

TOP COUNTRY SINGLES & TRACKS LABELS achievement,” adds Van Dell, who feels that Universal can
TOP COUNTRY SINGLES & TRACHS SONGWRITERS build on this success in promoting Yearwood’s current U.S.
Pos. LABEL (No. Of Charted Singles) album, “Where Your Road Leads,” which was set for August
1 MCA NASHVILLE (30) Pos. SONGWRITER (No. Of Charted Singles) release in Asia. The first single from that album, “I'll Still Love
2 MERCURY (19) 1 ROBERT JOHN ““MUTT" LANGE (6) You More,” also is featured as a key track on Universal’s
3 CAPITOL NASHVILLE (35) 2 STEVE WARINER (6) upcoming “Love Diary Book 111" compilation.
4 EPIC (23) 3 ANNIE ROBOFF (6) “Given the success we had with ‘Songbook,” MCA Nashville
5 ARISTA NASHVILLE (24) 4 PHIL VASSAR (4) was keen to provide Universal with a product that best suited
5 SHANIA TWAIN (5) the market,” says Van Dell. “When we first listened to the
6 SKIP EWING (8) advance of ‘Where Your Road Leads, we identified three
TOP COUNTRY SINGLES & TRACHS PUBLISHERS 7 CLINT BLACK (5) standout tracks that we felt worked best for the region. We
8 KEITH STEGALL (3) then went back to Nashville and asked if we could have those
Pos. PUBLISHER (No. Of Charted Singles) 9 DAN HILL (2) three tracks remixed to make them a little less country [no
1 WARNER-TAMERLANE, BMI (29) 0 BILLY KIRSCH (3) steel guitar] and more mainstream pop.” Nashville agreed,
2 SONGS OF POLYGRAM INT’L, BMI (19) and the pop remixes will be featured on the Asian version of
3 EMI BLACKWOOD, BMI (20) the album. Universal is confident that this will boost sales and

further establish Yearwood in the region. The company is
anticipating an upcoming Yearwood tour of Australia, fol-
lowed by Asia early next year. —ANN TSANG

MELBOURNE—Shania Twain is one of the biggest country-
pop crossover success stories in Australia. She is Mercury
Australia’s biggest-selling artist of this year, with sales of
“Come On Over” exceeding double-platinum (150,000
copies)

“Australians respond to someone who is down-to-earth,”
says Frances Georgeson the label’s director of marketing,
referring to the singer’s promotional tour this past March.
“They saw her on ‘The Midday Show’ in jeans, cross-legged
on a stool and strumming a guitar. It
was all nice and normal. She is beau-
tiful, of course, but there were no
pretensions or glamour.”

Mercury broke Twain through TV,
compiling a TV special around the
artist and her first album, “The
Woman In Me,” and approaching
major regional TV network Prime.
“They were very supportive; they

played the special a number of  Shania Twain .
times,” says Georgeson. “We fol-
lowed it up with a massive TV campaign with Prime.”

Mutt Lange’s remix of “If You're Not In For Love, 'm Out

T-hE l“depe“de“t Malor Of Here” was the turning point. Another massive TV cam-

paign through Prime made it a country hit. It also broke

through radio’s initial hesitation. After four months, the single

reached No. 5 on the national Australian Record Industry

— o Association (ARIA) chart and sold 75,000 copies (platinum).
- ® “The Woman In Me” went double-platinum.

Because a follow-up single stalled, Twain might have been
seen as a one-hit artist. Mercury released “Come On Over” to
an initial sales mark of 40,000 but waited until Twain arrived
for a promotional tour in March before releasing “You're Still
The One” as a single.

- “She won everyone’s hearts,” says Georgeson. Twain ap-
peared on every major TV and radio spot, did two numbers
on “Hey Hey It's Saturday Night,” which has an audience of 5
million, and performed before 8,000 people at the Melbourne
Grand Prix concert. “You're Still The One” went to No. 1 and
stayed there for four weeks, while a follow-up single in early
August scored quick adds on the AC-oriented Australian
- Radio Network. Twain is expected to tour here in February.
; / —_CHRISTIE ELIEZER

Q" E'tfo‘ untry songs are ﬁ; recorded all ove
. Are yours?
OFFIces IN: NEw YORK, HoLLYwooD, PaRis, LONDON, Tokyo, TORONTO, HONG KONG, SAO PauLo, BuDAPE

StockHoLM, Mexico CITy, SYDNEY, DuBLIN, VIENNA, RIO DE JANEIRO, SANTIAGO, BOGOTA, HAMBURG,
MILANG,SINGAPORE, JOHANNESBURG, Mi1AMI, ZURICH, SEouL, NASHVILLE, SAN JUAN, TAIPEl, BUENOS Amss
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PERCEPTION

PERGEPTION . ............ dated
REALITY ....... e timeless
PERGEPTION . ... ... has-been
REALITY ............. has it all
PERCEPTION ...... last gasp
REALITY ...... breathtaking R EA I. I -I- Y
PERGEPTION ........ over it
REALITY ........... overdue
PERCEPTION . .. ... ancient history
REALITY ........... history-making

It's the right time for a reality check.

DON
WILLIAMS

“Cracker Jack Diamond”

the new single
Airplay September 28
Produced by Don Williams and Doug Johnso

© 1998 Giant Records
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CTERAN ARTLSTS FIND
€D LABEL HOMES

Longtimers With Loyal Fans Are Making Comebacks,

Whether Radio Likes It Or Not
BY DEBORAH EVANS PRICE

or the past several years, veteran country artists interest-
ed in continuing their careers basically had two
options—sign with an independent label or start their
own company-—because the possibility of inking a major-
label deal was almost unheard of. Well, these days on
Music Row, there are several people whistling a new tune, and,
1o coin a familiar line, it looks like the tmes, they are a changin’.
Bill Anderson, Connie Smith and Don Williams—all arusts
who have been absent from country radio for a while—have
new albums coming out on major labels. And Ronnie Milsap is
signing with Warner in Nashville. Anderson’s “Fine Wine,”
produced by Steve Wariner, was released Aug. 25 on Reprise.
Warner Bros. is issuing Smith’s new “Connie Smith” project
Oct. 6. Williams has signed with Giant and has a new album
slated for Oct. 27.
All involved acknowledge that, allhough it may be an uphill

battle, these artists have an existing fan base and it may just
take a little innovative marketing to reach them. “I always
appreciate a good challenge,” says Williams with a laugh.

GOOD OLE BOYS LIKE WILLIAMS

Giant president Doug Johnson believes it a
challenge worth tackling. An avid Don Wil-
liams fan, Johnson says he had been wonder-
ing where the veteran artist was and whether
he could lure him back into a deal. *1 heard
hin at [the Nashville Songwriters Association
International awards banquet] and was just
knocked out,” he says. “He talks about songs
that haunt him, songs that he heard and they
would not leave him alone until
he recorded them. It's kind of
that way with Don Williams and
me. | was just haunted by the
thought of Don Williams’ music
and wishing there was some more.”

Williams had a hugely successful run on the
charts in the "70s and throughout the '80s with
hits like “Some Broken Hearts Never Mend,”
“Lay Down Beside Me,” “Good Ole Boys Like
Me,” “Tulsa Time,” “Maggie's Dream,” “I've
Been Loved By The Best” and “I Believe In
Love.” The last single he charted with on
Billboard’s Hot Country Singles & Tracks chart
was “It's Who You Love” in 1992. During his
career, Williams has recorded for Capitol, MCA
and RCA. Before signing with Giant, he released
two albums on American Harvest.

Giant plans (o release the single “Crackerjack Diamond” to
country radio Sept. 28. When asked about the chances of get-
ting Williams’ new project played, Johnson responds, “1 have
no idea... If theyll listen and they are simply playing the best
music they have to play, I hope and pray they'll give it a shot
and let their listeners hear and see if they respond to it. 1
believe they will.”

Williams takes a characteristically laid-back approach to get-
ting back on country radio. “If1t’s meant to be, it will be,” he
says. “Goodness knows, I had a heck of a run of it before it ever
slowed down for me. | didn’t ever expect this to happen again,
but I'm here tor the duration.”

Don Williams

ANDERSON’S LIKE A FINE WINE
Likewise, Bill Anderson is in the business for the long haul.
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“Fine Wine” is Anderson’s first album of new material since a
1991 inspirational country album for Curb, and his first new
country product since a 1984 double-album for Swanee that
featured previous hits and new material. Hits such as “Tips
Of My Fingers,” “Po Folks” and “Stll" helped
detine Anderson’s career. In recent years, he's
continued to tour, perform on the Opry and get
songs cut by several current country acts.

“I'hope, in retrospect, we can all look back and
say this was a stroke of genius on the part of Jim
Ed Norman and Bill Mayne,” Anderson says of
his new label deal. “I think there’s definitely a
segment of the country audience that’s not being
sung to. Hopefully, this will help fill a little bit of
that void, and I would love to think it might open
it up for more people 1o be able to do this.”

Reprise senior VP Bill Mayne says Anderson
has three careers——“yes[erday, today and tomor-
row. It's such a joy to work with someone who
has the experience and perspective he has, plus he under-
stands the current marketplace.”

Mayne says Anderson’s album wilt be serviced to country
radio, but that the label isn't planning a big “attack.” Instead,
they are opting to key in on television, utilizing Anderson’s
exposure as host of The Nashville Network’s “Opry
Backstage,” and are also promoting the release via a direct-
marketing campaign involving Anderson’s fan club and
Gabriel Communications’ *Country’s Family Reunion” video
series.

Mayne declined to speculate on how many albums Anderson
will sell. “I don’t want 1o set limitations,” he says. “We have real-
istic expectations, but we are prepared to be surprised.”

SMITH COMES RUNNING

Grand Ole Opry star Connie Smith is widely recognized as
one of the country-music community’s best female vocalists,
well-known for such hits as “Once A Day” and “I'll Come
Running.” However, she took time away from recording
(although she has remained active performing on the road)
and hasn’t released an album since Monument issued “New
Horizons” in 1978,

Smith says she had been talking to Warner/Reprise presi-
dent Jim Ed Norman for quite some time about doing a
record and had actually twice recorded sessions for the label
that she just wasi't happy with. When she mentioned she was
having trouble finding the songs she wanted, husband Marty
Stuart suggested she write her own.

Smith and Stuart were at an industry party when Norman
approached her again about recording for the label. “Marty
and I had written about 40 songs,” she says. “Jim Ed said ‘I'm
ready now. Everything is in place at Warner Bros. Lstill believe
in you and still want to record you.”

The label doesn’t plan to take singles to mainstream country
radio, instead opting to take a nontraditional approach to
marketing Smith's album by utilizing such vehicles as National
Public Radio to expose the new album.

Smith appreciates the support of other outlets because of
the climate at the major country stations. “Radio says there’s
nothing on my album that they’ll play,” she says. “Then again,
that’s the tracking stations. I have other stations waiting to get
my record that play me and
never quit playing me. As
long as someone wants to lis-
ten, I'll sing.”

ATTRACTING CROWDS
Anderson says, of the three
of them, he feels Williams may
have the best shot at getting
radio airplay, because of his
music and the fact that he
hasn’t been away from main-
stream country radio as long.
Executives at Giant also believe
in Williams’ potential and will
be heavily promoting his new single, “Crackerjack Diamond.”
One of the things all veteran artists have going for them is
the road. Williams, Anderson and Smith, like most of their
counterparts, still tour consistently and draw good crowds, as
opposed 1o many new acts who can’t 1our untl they achieve a
certain level of radio success. “In some ways, radio has played
into our hands,” Anderson says. “Our fans can't hear us on the
radio, so they come out to see us and hear our music.”
“Sooner or later, the people do rise up,” Smith says of the
fans’ desire to hear their favorite acts. “You never know what's
going to happen. Sooner or later, somebody is going to slip
through the cracks.”
Just how well will veteran artists sell> That remains to be
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Connie Smith

% 65 Music Square East - Nashville, Tennessee 37203 seen, but some retailers are optimisic. “He's got such a real
<5 . base market that we're always gonna sell X amount of units on
X Phone (615) 329-0500 - Fax (615) 321-4121 him, and after that, it’s going to depend on what radio does,”

x> Wﬂ Tower Nashville general manager Jon Kerlikowske says of

& . Don Williams. “We've had some buzz on the Connie Smith
~N 7 already. 1 had some people asking about the new Connie

Smith at Fan Fair [in June] this year.” W
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ASEERE..

WHAT THIS COUNTRY
IS BUILT ON.

Entertainer of the Year:
Garth Brooks
George Strait

Musician of the Year: Male Vocaiisi of the Year:

Eddie Bayers, drums Garth Eiroolfs
Paul Franklin, steel guitar George Strait §
Brent Rowan, guitar Horizon Award:

Female Vocalist of the Trace Adkins
Year: Dixie Chicks

Lee Ann Womack
Lee Ann Womack
Trisha Yearwood

Single of the Year:

“| Just Want To Dance With You,”
by George Strait,

producer George Strait

Vocal Event of the Year:
“If You See Him/ If You See Her,"”

by Reba McEntire

“In Another’s Eyes,”

by Trisha Yearwood
& Garth Brooks

Vocal Group of the Year:
Diamond Rio
Dixie Chicks

Vocal Duo of the Year:
Bellamy Brothers S5t Rs -
The Kinleys Album of the Year ~'%V¢' Prown

The Lynns Come On Owver,
producer Robert John “Mutt” Lange

One Step At A Time,

by George Strait, Music Video of the Year:

producer George Strait . : . b
Sevens, by Gartly Brooks Carrying Your Love With Me,
by George Strait

Song of the Year: “Did | Shave My Legs For This,”
"How Jo | Live ” by Deana Carter

by Diane Warren
“l Just Want To Dance With You,”
by Joha Prine

Congratulations to onr 1998
CMA Award Nominees.

ASCAPRE

WHERE MUSIC BEGINS.

AMEEICAN SOCIETY OF COMPOSERS, AUTHDRS AND PUBLISHERS
e-mail: info@ascap.com web: heep://www.ascap.com
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ART VERSUS COMMERCE
Continued from page 53

Around 1920, what we now call
country music was a limited, regional
folk and hillbilly music. The rapid
expansion of radio in the "20s led to
the discovery that music played live
on radio drew enormous audiences.
Beginning with WSB in Atlanta and
spreading to such powerhouse sta-
tions as WSM Nashville, WBAP Fort
Worth and WLS Chicago, radio
found that folk and hillbilly singers
became stars overnight. That, in
turn, led to the establishment of
radio barn dances, such as the Grand
Ole Opry. Seeing such success, the
phonograph recor companies came
calling.

When Ralph Peer journeyed to
Bristol, Va., in 1927 to record Jim-
mie Rodgers and the Carter Family
for Victor, he was not doing so as a
folklorist. He did so as a business-
man. He recorded them because he
believed they could sell records in
large numbers, which they went on
to do.

If the ensuing years leading up to
World War II were, indeed, the
“Golden Age Of Hillbilly Music,” as
some historians claim, it was largely
because the music remained region-
al and relatively free of commercial
control. Radio and the phonograph
companies reflected the music that
was there, without imposing con-
trols or directions on it. That all
would change as the industry grew
and the realization spread that there
were fortunes to be made with it.

THE NEXT BIG THING
As RCA Label Group chairman

Joe Galante says, the situation in

Nashville now is actually no differ-
ent than it was 30 years ago, except
in scale. The stakes are much, much
bigger now, and the risks are much
greater, as are the potential rewards.
Album sales of 250,000 would be
considered phenomenal 30 years
ago. Now such a figure would get an
artist dropped from most labels.
Now Nashville is lamenting the fact
that there have been no platinum-
plus artists developed in the last two
years, since the breakthroughs of
LeAnn Rimes, Mindy McCready
and Deana Carter. At the same time,
as Galante and Arista Nashville pres-
ident Tim DuBois point out, coun-
try music is actually better than it
has been in years, with such artists as
Lee Ann Womack preserving its
heritage.

So, what to do? How do you make
the bottom line and still save the
music?

Galante says, “In a sense, it’s a
problem for every format. I think
i’s just a sign of the times. I think it’s
all relative. These [country] songs
are still reality songs for aduits. If
you put a record on that’s a country-
music record—one of our Kenny
Chesney records or an Alabama
record or the Jo Dee Messina song
that’s No. |—if you put that on next
to a top 40 record, there’s a world of
difference. So, the separation from
other formats, although different,
still exists. Have we lost our identity
in the sense of no longer being rural
and small-town? Probably. But I
think America has changed. If you
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talk about the soulfulness of what
we're doing, it's still there. The roots
arve still there.”

Marty Stuart, who has been in
country music all his life and is its
biggest private collector of music
and memorabilia, says, “This over-
commercialism and worry about the
music happens every 10 years or so.
Historically, it runs in cycles. Then
somebody comes from the under-
belly and sings a good country song
and everybody slams it back to that.
[t corrects itself. The overwhelming
sound of the cash register is cool,
you know, we've got to have that.

But when I get contused about all of

that, I have to believe that it's gonna
be OK, because there's so many peo-
ple that have the real deal in their
hearts. Historically, country music
has always gone back to the tradi-
tional side. Sometimes we backslide
a hittle on Saturday night, but it
always comes back to church on
Sunday morning. We always wind
up back at the attar.” W

CMA AT 40
Continued from page 55

putting more and more emphasis
on.

New technology and its impact
on country music is another focus
of the CMA. “We're also getting
very much involved in helping the
industry evolve and adapt o the
rapidly changing technologies
available,” Benson says. “We have a
whole department here oriented to
new business development. 1t's cre-
ated the MINT conference—Music
Indusiry New Technology confer-
ence—which is helping our indus-
try really come to understand and
find out how to capitalize on the
emerging marketing opportunities
that will exist in new technologies,
most specifically the Internet. We're
really trying to make sure that
country music will be part of this
next technological evolution of the
way music is sold and distributed. 1
think there’s an exciting future for
our music because of electronic
commerce.”

Another of the CMA’s goals is the
development of a retirement center
for people in the country-music
community. The project is still in
the early stages, but Benson says
there’s a great deal of support and
things are moving forward.

While looking intently toward
the future, the CMA also appreci-
ates the past. To mark its 40th
anniversary, there will be a CBS
television special taped in Nashville
on Oct. 21 to air sometime during
the November sweeps. The show
will feature CMA award winners
from the past 40 years, including
Hall of Fame members and award-
winning broadcasters. Benson an-
ticipates 300 people will partici-
pate.

When asked what has made the
CMA so successful, Benson and
Walker-Meador agree it’s the people.
“Clearly, one thing has enabled this
organization to succeed in the way it
has and to have had the impact it
has,” Benson says, “and that is hav-
ing the privilege to enjoy the leader-
ship of top industry deciston-makers
throughout its entire history. These
are the people who have served on
the CMA board. That leadership has
enabled the organization to thrive
and grow and to undertake activities

that are important to the growth of

the business.” 1l
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FLEA MARKET AND COUNTRY « COWBOY * BLUEGRASS MUSIC SHOWS
VIDEOS  LP’S « CASSETTES « CD’S
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SEE OUR HALL OF FAME STARS AND ENTERTAINERS! —

TUNE IN

HEARD ON

WKFLT'P:z D' 20 OTHER RADIO
STATIONS
BUDDY MAX - el e
SHOw WORLD
EVERY FRIDAY
EIRWYN
2 TO 4PM
BUSHNELL EVANS
COUNTRY SHOW
LEESBURG
CLERMONT RADO
LECANTO CEREqT(Z'ON
FLORIDA el
CABLE TV £
CHANNEL 7 WALES
QPI o
WED. 5:30-
e .. EUROPE
LENORA GRAY FREDA BUDDY MAX MICHAEL SERKIW WALLY JONES

Buddy Max, America’s Singing Flea Market Cowboy, receiving World Hall Of Fame Award from International
Biographical Centre Cambridge, England at Cowboy Junction Country Music Show, Sunday Feb. 2, 1997 as presented
by Michael Senkiw, then read over Radio WLBE. Congratulated by Stephsn J. Schurdell, President of WGUL-WINYV,
Inverness, FL on Friday Feb. 7, 1997, announced over radio station WKFL Bushnell, FL. and read by Henry Furhmann,
President and General Manager of WKFL. Wednesday July 23-30, 1997 award shown over Cable TV, Channel 7 QPI
Adephia, Inverness, Fla. Notice Buddy Max holding award and gold medallion while Professor Michael Senkiw reads the
Proclamation with Blessings from the Queen. Great Hall Of Fame’s - Cowboy Junction in Hollywood, Nashville, in every
state. It was said, World Who’s Who Hall Of Fame is the greatest in the whale world, International Biographical Centre,
Cambridge, England. Buddy Max was inducted into the Hall Of Fame among five hundred participants for his songs,
recordings and services to Country Western Bluegrass music. Other Cowbow Junction stars at the ceremony were Chuck
Puckett, Maxine Griffis, Woody Faltinowski, Leo Vargason, Bill Gray, Troy Holliday, Doc Michael, Jay Bennet, Bruce
Burrows, Evelyn Wydeck, Martha Dewesee, Barbara Holroyd, Annie Jane De-aga and hundreds of people who attended.

Q/‘ In memory of *JOHN PASTUCH* 3/2,60 - 8/18/96

My Thought And My Love.
Bass guitar player for Cowboy Junction Band helped record 13 albums.

OUR COUNTRY MUSIC SEQW:

* Cowboy Junction Opry
Saturdays at 2:00PM
closed July & August - on music tour)
* Reopens September 1

Be among the famous... *
visit Cowboy Junction Flea Market
in Lecanto, Florida on Tuesdays
and Fridays

00R LATEST RECORDINGS:

Orange Blossom Special, My Thought And My Love, If I-'s Country Music It's For Me,
That Old Fishing Hole, Lady From Chicago, Lonesome George, When The Whip-Poor-Will Calls,
Lisa, Curve In Lecanto, Gypsy Girl, When Jesus Came To Our Home,
Cheese Eating Flea Market Cowboy, Feel The Power, Take Me Back To The West Virginia Hills,
Jessie’s Prayer, etc.

GOWBOY JUNGTION » 3949 HWY. 44 & JCT. 490
LEGANTO, FLORIDA 34461
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ABC RADIO NETWORKS e BRANSON MUSIC NETWORK e
WESTWOOD ONE RADIO NETWORK * JONES RADIO NETWORKS
e PREMIERE RADIO NETWORKS ¢ RADIO ONE NETWORKS ¢ TM
CENTURY HIT DISCS ¢ CHYR ® KAAQ ° KAGH e KAGH-AM e
KAMS e KASM o KATP o KAYQ ¢ KBCN e KBCR ® KBEC ¢ KBLL
e KBOB ¢ KBOK ® KBOK-AM ¢ KBOW ¢ KBRI ® KBRU * KBRX e
KBRX-AM ¢ KBRZ ¢ KBST ¢ KBTO e KBUK ¢ KBUY-AM ¢ KBYB
o KCAD ¢ KCES ¢ KCGM o KCGY ® KCHS e KCKR e KCLV e
KCLX ® KCMB ® KCNI ¢ KCNO e KCOB o KCOB-AM e KCRT e
KCSI ® KCTG ® KCTI ® KCTI-AM ¢ KDBR ¢ KDCD * KDET ¢ KDET-
AM e KDJR e KDJS ¢ KDKD ¢ KDLO e KDSR ® KDSS ¢ KDTA
e KECO ¢ KEMM o KENA » KENA-AM e KEND ¢ KEOK ¢ KERR-
AM o KERX ® KESM o KESM-AM e KETX e KEYB o KEYE ¢ KFAV
o KFFA ® KFFA-AM o KFIR ® KFLS ® KFNF o KFTM e KFTX ¢ KFXI
KFYN o KFYZ e KGFY ¢ KGGL

KYSS e KYYK ® KZBQ ® KZKS o KZLO ® KZMM o KZMQ ¢ KZPR
e KZUA o KZZJ o KZZN o KZZR o KZZY o WAAO o WAAZ e
WABO ¢ WABO-AM e WACB ¢ WACF ¢ WADI ¢ WAEY ¢ WAGI
WAGL © WAGR © WAIS » WAKH ¢ WAMI ¢ WAMI-AM ¢ WANB e
WANB-AM ¢ WANG o WANT ¢ WAOL ® WAPP / WBAP ¢ WARF
WATZ ® WAVJ ¢« WAXM ¢ WBBK ¢ WBBK-AM ¢ WBCU ¢ WBGA
WBHN ¢ WBKN o WBRB ¢ WBRF ¢ WBRV ¢ WBRV-AM ¢ WBRY
e WBSY ¢ WBUG » WBUG-AM ¢ 'WBVR « WBWI « WBYZ ¢ WCAB
e WCAZ ¢ WCBL » WCCQ ® WCEN ¢ WCKA ¢ WCKR ¢ WCLT e
WCMM ¢ WCMR ¢ WCOK ® WCCN ¢ WCOR ¢ WCOW ¢ WCRC e
WCST o WCUP o WDJY ¢ WDKM o WDKN e WDLY e WDMS e
WDNS ¢ WDOG » WDOG-AM e WDSL ¢ WDTL » WDXL ® WDXX
e WDZQ » WECO ® WEGZ ¢ WEIS » WELD  WERH ¢ WERH-AM
o WEZJ o WEZJ-AM o WEZZ ¢ WFFF ¢ WFFN ¢ WFGE ¢ WFIS
WFLE e WFLE-AM e WFLK

KGIM e KGKL ® KGLL * KGLS

KGLX o KGNT ¢ KGRI ® KHAD
e KHAZ o KHBR o KHKR e
KHLS ¢ KHOK-AM e KIAl ¢ KIAQ
e KIBS ¢ KICD ¢ KICK ® KICM
KIDA ¢ KIHR o KIJK o KIKC ¢
KIKM o KIKN o KIKT e KILJ
KIMB e KINL ¢ KIQK ¢ KIQK
KIQS e KISZ o KITO ¢ KITR
KIVY o KIWA e KIXB ¢ KJAM
KJCS o KJDX e KIDY o KIJEL
KJLO o KJOE o KIJPW e KIPW-
AM o KKAJ o KKBI o KKDY e
KKIN o KKJQ ® KKNN o KKOT e
KKOT ® KKOW o KKQY o KKWQ
o KKXK ® KKYC o KKYT o KLBA
o KLBA-AM o KLGR ® KLGT *
KLMR o KLMX e KLOA ¢ KLOH-
AM e KLPZ e KLQL * KLQP e
KLSR e KLSR-AM e KLXK e
KMAG ¢ KMCO e KMEM e
KMGO e KMHL ¢ KMIT o KMJY
e KMJY-AM o KMKS o KMMY e
KMNT ¢ KMOG ¢ KMON ¢ KMTB
e KMTS e KMZU e KNAB
KNAF e KNBT ¢ KNDY ¢ KNDY-
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WFLQ ¢ WFMC-AM ¢ WFMH
WGAA ¢ WGLR ¢ WGOC
WGRV ¢ WGRY o WHAY
WHBN ¢ WHBN-AM ¢ WHDG
WHEE ¢ WHGL ® WHIR * WHIY
e WHKW e WHLQ ¢ WHMA e
WHOW e WHPO e WIA| « WIAM
e WICO / WXJN e WIGL ® WIHC
e WIKQ @ WINL ® WIRC » WISK
e WIZS o WIBB ¢ WICC o
WIDR ¢ WJIM o WIMA-FM e
WIJMC o WIMQ e WIPD o
WJQR ¢ WISB ¢ WJVO o WKAC
e WKBC ¢ WKCG ¢ WHKCT e
WKDJ ¢ WKDP e WKGX ¢ WKJZ
e WKKJ o WKKR o WKLD e
WKLY o WKMO e WKMT e
WKRX e WKSK ¢ WKUB
WKUL o WKVI e WKVI-AM e
WKWS o WKXR-AM o WKYQ e
WLBQ ¢ WLEN e WLFE o WLFH
e WLGN-AM e WLIJ o WLIL e
WLLG e WLQH ¢ WLQH-AM e.
WLSM e WLSV o WLUY e
WMBC ¢ WMCG e WMEV e
WMFC o WMIX o WMMG e
WMMG-AM ¢ WMNA ¢ WMNA-

AM o KNEB o KNED o KNEI o
KNEI-AM e KNEL e KNEM e
KNID © KNMO ® KNND ® KNOZ ¢ KOAK e KOEL  KOFI ¢ KOHI
o KOKR ¢ KOLK e KOLV ¢ KOMX e KONY e KOOS e KOOV e
KOPY e KORA e KORI ® KORT ¢ KORT-AM e KOXE ¢ KOYN e
KPAN ¢ KPAN-AM e KPBQ e KPCR e KPER e KPFM e KPLV e
KPOD ¢ KPOD-AM ¢ KPOS ¢ KPQX ¢ KPRM-AM e KPRV e KPXI
KQLB o KQLT ® KQLX * KQMC ¢ KQSW ¢ KQUS ¢ KRBA ¢ KREP
e KRES ® KRGI ® KRJC ® KRJT ¢ KRIJT-AM e KRKC ¢ KRMO »
KRNH ¢ KRNR ¢ KRNY e KRPT ¢ KRTZ ¢ KRVL ® KRVZ e KRXT
o KSAM ¢ KSAM-AM e KSBH ¢ KSDR ¢ KSDZ ¢ KSGT ¢ KSHR
o KSID » KSJB o KSJJ ® KSKE ® KSKG ® KSLS ¢ KSNY ® KSRV
e KSRV-AM ¢ KSRW e KSUX ® KTAK e KTDB e KTER ® KTEX e
KTEX-AM o KTHQ o KTJJ ® KTLO o KTLQ ® KTMO ¢ KTNN-AM e
KTPl  KTTG ® KTUI » KUBB e KUKI ® KULF e KULM e
KULP o KUNQ ® KURA o KUTT e KUUZ o KVLG ® KVLL
o KVLV ® KVOO-AM ¢ KVRC ® KVRD ¢ KVRP e KVSI| e
KVSL ® KVST o KWAL ¢ KWCD o KWCK o KWES e
KWFS o KWKZ o KWLV ¢ KWMW e KWOX e KWOZ e
KWRD ¢ KWST ¢ KWUA ¢ KWWR o KWYN e KWYN-AM
o KWYX o KXAR o KXBZ e KXGJ ¢ KXNP e KXOR
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by Bradley Bambarger

THE MAN WE LOVE: With the commemorations sur-
rounding the centenary of George Gershwin’s birth
Sept. 26, we have the chance to celebrate a composer
who reveled in the melting pot of American music like no
other. Pop, jazz, musical theater, and classical were all
part of his sound—and, of course, it is a sound that
endures: “Summertime” is evergreen among singers of
every stripe, “I Got Rhythm” inspires jazzers to this day,
and “Rhapsody In Blue” has long served as a better
American envoy in the concert hall than most any politi-
cian on the rostrum. Gershwin was the ultimate “cross-
over” composet, in the best sense of the word.

So, fittingly, the Gershwin celebrations this year have
yielded some winning tributes in various forms. On the
new “Standards & Gems,” Nonesuch presents some key
numbers from its acelaimed series of Gershwin musi-
cals along with a couple of newly recorded tracks. And
with the deluxe Verve boxed set of Ella Fitzgerald’s
peerless Gershwin “songbooks” among the reissues,
the centenary has been particularly inspirational jazz-
wise. On Oct. 20, Verve is also set to release an inven-
tive album from pianist Herbie Hancock titled “Gersh-
win’s World” (see Jazz/Blue Notes, page 68). In addition
to all-star Afro-Cuban fantasias and Joni Mitchell’s
charmed reading of “Summertime,”
Hancock’s disc features his own pellucid
improvisations over the slow movement
of Ravel’s Gershwin-influenced Piano
Concerto in G Major.

Not only Ravel but Berg and Schoen-
berg were among the “serious” com-
posers taken with Gershwin’s talents,
which they considered the epitome of
Jazz Age invention. Yet, anxious that his
ambition would outstrip his technique
(and that the eritics wouldn’t be so forgiving), Gersh-
win constantly sought tuition from European masters
so that he might develop the means to produce more
substantial symphonic works. He died far short of his
goals, at age 38 in 1937. But Schoenberg was moved to
comment about his late tennis partner, “I am not forced
to say whether history will consider Gershwin a kind
of Johann Strauss or Debussy, Offenbach or
Brahms, Lehar or Puccini. But I know he is an artist
and a composer; he expressed musical ideas, and they
were new—as is the way in which he expressed them.”

Sharp observations past and present abound in the
recent Gershwin biography by Rodney Greenberg,
published in Phaidon’s “20th-Century Composers”
series; the veteran BBC broadcaster also wrote the
notes to a new Decca U.K. compilation that pairs read-
ings of Gershwin’s songs on one disc and of his orches-
tral works on another, drawn from the PolyGram Clas-
sies & Jazz catalog. Other recent Gershwin reissues of
note include two from Sony Classical: the original 1951
operatic “Porgy And Bess” in the Masterworks Her-
itage series and Leonard Bernstein’s ultra-vivid
“Rhapsody In Blue” and “American In Paris” in the
“Bernstein Century” edition. Of more recent vintage
is Telarc’s excellent two-dise “Complete Orchestral
Collection” from Erich Kunzel and the Cincinnati
Pops, which boasts stylish piano soloist William Tritt
and great sound, as well as premiere recordings of two
early items, “Mexican Dance” and the choral work “O
Land Of Mine, America.”

AN ARTIST WHO HAS CONTRIBUTED much to the
renewal of substance and style in Gershwin’s concert
works is conductor/pianist Michael Tilson Thomas,
who grew up not only with the music but with family
anecdotes about the composer—among other ties, his
father received his first piano lessons from Gershwin.

GERSHWIN

Tilson Thomas’ several Gershwin recordings include a
1985 Columbia Masterworks set with the Los Angeles
Philharmonic that premiered the restored version of
the “Second Rhapsody,” plus his arrangements of sev-
eral long-lost Gershwin melodies.

To Tilson Thomas, the perennial pull of Gershwin’s
musie is threefold. “First, there’s the ‘Fascinatin’
Rhythm’ side of it, that obsessional rhythm of con-
struction sites and achievement and sexual energy,” he
says. “And there’s the endless diversion, always-anoth-
er-thrill aspect of it, the all-night party. Then there’s its
sense of longing, which asks the question, ‘Is it possible
in the midst of all this frenzied prosperity to find any-
thing of lasting value? I think in that longing you can
feel Gershwin’s Russian Jewish heritage, and that her-
itage was what allowed him to relate so well to the sim-
ilar bluesy longing of African-American music.”

Addressing Gershwin’s classically minded works,
Tilson Thomas echoes Schoenberg and Ravel when he
says, “It was fashionable at one time to criticize Gersh-
win for not having done this or that according to some
classical model. But he wasn’t trying to imitate Beetho-
ven. Gershwin did things in his own, original way, which
with the passage of time seems so much more interest-
ing. He died so young. Just a few more big pieces or a
couple shows after ‘Porgy’ of the same scope, and every-
thing in Ameriean music would have been different.”

For the centenary, Tilson Thomas is revisiting his
Gershwin roots with several high-profile concerts with
his San Francisco Symphony and a companion release
on RCA Red Seal. In addition to several dates in the
Bay Area, his Gershwin galas include the Sept. 23 open-
ing of Carnegie Hall’s 108th season (broadcast on PBS
Sept. 30 and on BBC2 Oct. 3) and a Sept. 26 concert at
the Kennedy Center in Washington, D.C.
The programs will feature “An Ameri-
can In Paris” and the overture to “Of
Thee I Sing,” as well as selections from
“Porgy And Bess” with soloists Audra
McDonald and Brian Stokes Mitchell.
Mezzo Frederica von Stade will sing a
set of Gershwin songs, and Tilson
Thomas will lead the “Second Rhap-
sody” from the piano.

Due Tuesday (15), Tilson Thomas’
“George Gershwin—The 100th Birthday Celebration”
two-disc set reprises much of the concert fare with the
San Francisco Symphony, adding pianist Garrick Ohls-
son as the soloist in the Concerto in F. And out the same
day is another RCA issue, the exuberant “New World
Jazz,” featuring Tilson Thomas’ other band, the New
World Symphony, in jazz-inflected classical works—
including “Rhapsody In Blue,” as well as pieces by
Stravinsky, Milhaud, Bernstein, and John Adams,
among others.

Tilson Thomas likes to say that American musicians
speak Gershwin’s language with a special fluency, just
as the Viennese have the ideal accent to put on Johann
Strauss. Thirty-year-old violinist Joshua Bell grew up
in Indiana listening to the vibrant Ella Fitzgerald and
Miles Davis treatments of Gershwin. And with his
classy “Gershwin Fantasy” on Sony and the high-watt
concerts on its behalf, he has followed through with a bit
more proof of the Tilson Thomas theorem.

Gershwin didn’t write anything for the violin, so be-
yond Jascha Heifetz’s virtuoso transeription of the
“Three Preludes,” fiddlers have tended to go wanting.
But with the batch of specially commissioned arrange-
ments on “Gershwin Fantasy,” Bell and conductor John
Williams have changed all that. In addition to Heifetz’s
“Preludes,” the disc features Alexander Courage’s
“Fantasy For Violin And Orchestra On ‘Porgy And
Bess’ ” (with a cadenza by Bell) and seven Gershwin
songs transcribed for violin and orchestra by William
David Brohn and Jonathan Tunick.

“The violin is such a vocal instrument that it really
is suited to playing Gershwin,” Bell says. “Of course,
you miss Ira’s great lyries, but I know I think them
when I play the songs. And the tunes, well, they’re so
wonderful. As a songwriter, Gershwin is right up there
with Schubert as far as I'm concerned. His melodies
go right to the heart.”
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Hancock Attempts To Document ‘Gershwin’s World’

OF ALL THE COMPOSERS who
have infiltrated the American con-
sciousness, perhaps no one person
can match the lasting influence of
George Gershwin (see Classical/
Keeping Score, page 67). His com-
positions have been covered by a
myriad of jazz artists, instrumental-
ists, and vocalists alike. Similarly,
Gershwin’s songs define our notion
of the show tune and continue to be
staples of the classical repertoire.

In conjunction with the 100th
anniversary of Gershwin’s birth,
Herbie Hancock is releasing
“Gershwin’s World” (Verve). Not
simply a collection of the best-known
Gershwin compositions, the album is
an all-star celebration of Gershwin
and of the fertile environment that
allowed him to create songs with a
timeless, universal appeal.

To invoke the period in which
Gershwin lived, Hancock and pro-
ducer Robert Sadin included com-
positions by W.C. Handy, Duke
Ellington, Ravel, and pianist James
P. Johnson. “To not have [these com-
positions] on the album would be to
not include where Gershwin’s own

Billboard.

style originated from,” explains
Sadin. “We wanted to evoke the en-
tire musical climate. Otherwise, it
would be like using Charlie Parker
to sum up the entire bebop era. You
simply are not doing justice to the
creative cauldron that was simmer-
ing at the time.”

“Fascinating Rhythm” introduces
“Gershwin’s World,” setting a tone

Jagy
BLUE
NOTES

by Steve Graybow

for the album. Hancock breaks the
song down to just two lingering
chords floating over a bed of African
and Brazilian percussion; many of
Gershwin’s songs are arranged to
include only trace elements of the
original melodies and structures.
“Herbie wanted to take familiar
compositions and put them in a new
light, to allow the listener to look at
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them with fresh eyes,” says Sadin.
“A good example is ‘Lullabye,” which
was originally written for a string
quartet. We opened it up to include
a piano solo, which Herbie impro-
vised alongside the Orpheus Cham-
ber Orchestra.”

Verve's marketing strategy for
“Gershwin’s World” is as far-reach-
ing as the album itself. “Since ‘The
New Standard’ [Hancock’s 1996 re-
lease], we have been positioning
Herbie at the forefront of American
creative musice,” states Verve presi-
dent Chuck Mitchell. “The new
album is ambitiously executed, and
our marketing plan is similarly
event-based. There is plenty of
appeal for jazz fans and for classical
listeners and fans of adult pop
music. The record is wide in its
scope; it purposely moves into broad
musical territory. Our marketing
plan reflects the diverse appeal of
the musie.”

The first wave of press and retail
activity for “Gershwin’s World” will
coincide with the composer’s birth-
day, Sept. 26. A second wave of inter-
views and TV appearances will coin-
cide with the album’s release Oct. 20.
Advertising will appear in jazz press,
in addition to lifestyle and musician-
oriented magazines. Hancock will
perform Gershwin material at an
Oct. 23 benefit concert for the re-
election of U.S. Sen. Barbara Boxer,
D-Calif,, in Los Angeles.

Spots for “Gershwin’s World” will
run on NPR's “Morning Edition”
during Thanksgiving weekend. “A
typical campaign focuses on perhaps
a dozen markets; we are running
ads in over 500 markets,” notes Nate
Herr, VP of Verve U.S. “In this way,
we hope to reach the widest possi-
ble array of jazz and classical lis-
teners.” Verve expects the classical
audience to be enticed by Kathleen
Battle’s soaring vocals on “Prelude
In C# Minor” and by the presence
of the Orpheus Chamber Orchestra.
Herr notes that “The New Stan-
dard” received significant airplay at
triple-A radio; “The Man I Love,”
which features Joni Mitchell, will
be serviced to that format.

“The tools used to promote the
album reflect its broad appeal,” says
Herr. “Retailers will receive a four-
song Digipak sampler that includes
an interview with Herbie, to famil-
iarize themselves with the project.
We will also provide them with
fleece jackets that can be used for
giveaways.” Herr notes that Verve is
designing bin cards, appropriate for
both Hancock and Gershwin see-
tions. The label is also providing the
sampler, which is not for sale, to
upscale automobile dealers. Shop-
pers will be offered the CD when
they test-drive a car.

As to Gershwin’s lasting influ-
ence, Sadin offers that “Gershwin
had a broad human empathy. He had
a feeling for all types of people and
associated with contemporaries
from so many different back-
grounds. This is why Gershwin’s
musie speaks to so many people. It
is an honest reflection of the man
himself.”
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i s UL g 3 s KENNY G GREATEST HITS
14 GEORGE BENSON  GRP 9906
STANDING TOGETHER
4 | MEDESKI MARTIN & WOOD  BLUENOTE 93011*/CaPITOL IR
COMBUSTICATION
13 FOURPLAY  WARNER BROS. 46921 "
3] | DOWN TO THE BONE  NU GROOVE 3004 B [
FROM MANHATTAN TO STATEN
3 JERRY GARCIA & DAVID GRISMAN  ACOUSTIC DISC 33
SO WHAT
12 MARC ANTOINE  NYC 9926/GRP
MADRID

SHANACHIE 5048

3 FOR YOUR PLEASURE
12 | g7 | BONEY JAMES  WARNER BROS 46548 SWEET THING
8 |12 LEE RITENOUR  I.E. MUSIC 557290/VERVE THIS IS LOVE

BELA FLECK AND THE FLECKTONES  WARNER BROS. 46896 LEFT OF COOL

KEIKO MATSU!  COUNTDOWN 17775/ULG
FULL MOON AND THE SHRINE
PHIL PERRY  PEAK/PRIVATE MUSIC 82163/WINDHAM HILL

ONE HEART ONE LOVE

STEVE COLE  ATLANTIC 92797

STAY AWHILE

KIM WATERS  SHANACHIE 5042

LOVE'S MELODY

VARIOUS ARTISTS  BLUEMOON 83121/ATLANTIC

FUNKY JAZZ PARTY

@ 19| 2 | ALDIMEOLA  TeLaRC 83433
2 THE INFINITE DESIRE
18 | 15| 7 | HEADHUNTERS  HANCOCK/VERVE FORECAST 53902B/VERVE
| RETURN OF THE HEADHUNTERS!
19 |18 16 ACOUSTIC ALCHEMY  GRp 9907
| | POSITIVE THINKING..
20 |20 31 RANDY CRAWFORD
BLUEMOON/ATLANTIC 92785/AG EVERY KIND OF MOOD — RANDY, RANDI, RANDEE
21 | 17! 52 | JONATHAN BUTLER  N2K ENCODED 10005
DO YOU LOVE ME?
CANDY DULFER N2k ENCODED 10014
22 |22\ 4 ; 1o FOR THE LOVE OF YOU
KENNY G A* STA 18935
B3 |101 ) THE MOMENT
NEW > MARC RIBOT
Sl ATLANTIC 83116 MARC RIBOT Y LOS CUBANOS POSTIZOS (THE PROSTHETIC CUBANS)
@ Re-ENTRY! FOURPLAY  WARNER BROS. 46661

THE BEST OF FOURPLAY

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl
available. ERlindicates past or present Heatseeker title. © 1998, Billboard/BPI Communications, and SoundScan, Inc.
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The Definitive Source for Industry Information
INTERNATIONAL BUYER’S GUIDE: Jam-packed with critical

personnel and other information about every major record company,
video company, music publisher, and seller of products and services for
the entertainment industry. A powerful tool. $135

INTERNATIONAL TALENT & TOURING DIRECTORY:
The leading source for those who promote or manage talent. Lists U.S.
and Intl. talent, booking agencies, facilities, services and products. $109

RECORD RETAILING DIRECTORY: The essential tool for
those who service or sell products to the retail music community.
Detailed information on thousands of independent and chainstore
operations across the USA. $165

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive
source for information in the manufacturing area of the music and video
business. Lists over 4000 professional services and suppliers. $65

THE RADIO POWER BOOK: The ultimate guide to radio and
record promotion. Detailed information about every major radio station,
record label, and radio syndicator. Includes Arbitron informaticn of top
100 markets. $95

INTERNATIONAL LATIN MUSIC BUYER'’S GUIDE:

The most accurate reference source available on the Latin music
marketplace. Business-to-business contacts in |9 countries. $75

To order: call 800-344-7119 (International 732-363-4156),
fax 732-363-0338, or mail this ad and payment to:

BB Directories, PO Box 2016, Lakewood, N] 08701.
Add $6 per directory for shipping ($14 for international orders).
Add sales tax in NY, NJ, CA, TN, MA, IL, PA & DC.

Orders payable in U.S. funds only. All sales are final.

www.billboard.com BDZZ3028
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by Johm Lannert

POP GOES TANON: Olga Tafi6n says her upcoming
pop disc on WEA Latina marks the end of her career as
amerengue artist. Tafidn, whose sassy merengue sound
opened the door for dozens of female merengue acts,
says she wants to move in a pop/dance direction in order
to broaden her appeal throughout Latin America.

Her new CD, due Oct. 27, is produced by on-fire stu-
dio whiz Rudy Pérez. Tanén adds that in five years she
would like to cease recording altogether to spend time
with her daughter Gabricla and Gabriela’s father, Texas
Rangers slugger Juan Gonzalez, who Tan6n says wants
to retire when his current contract ends in five years.

SPC PERCOLATES: The U.S. debut by BMG Brasil’s
massively popular samba act S6 Pra Contrariar was
largely successful, as the band turned in a fine set Aug.
26 at Miami Beach’s Jackie Gleason Theatre for the Per-
forming Arts.

The 90-minute sing-along stomp, complete with sultry
dancers and a slamming backing ensemble, sagged only
midway through the show, as the band performed too
many sound-alike pop/samba tunes, which initially elec-
trified the 2,000 or so mostly female admirers on hand.

The second half of the set caught fire, however, when
handsome, charismatic front man Alexandre Pires was
able to inject some fiery vocal personality into the sug-

Artists & Music

ary romantic fare. Pires did sing twice in Spanish to
polite applause from the mostly Brazilian audience. Dis-
appointingly, SPC did not perform its first big hit, ‘A
Barata.”

S6 Pra Contrariar became the seventh Brazilian act
to enter Hot Latin Tracks last month when “Cuando
Acaba El Placer” bowed at No. 40 in the Aug. 22 issue.
The ballad re-enters Hot Latin Tracks at No. 27 this
issue.

GETTING CAUGHT UP: Regional Mexican outlet
KOXR-AM Santa Barbara, Calif, has been reinstated
as a reporter to Hot Latin Tracks.

On Saturday (19), New York’s Harbor Conservatory
for the Performing Arts, which has been offering Latin
music training programs since 1970, is scheduled to host
the ninth annual competition of the Tito Puente Schol-
arship Fund’s Charlie Palmieri Memorial Piano Schol-
arship. The Palmieri scholarship is awarded to inter-
mediate and advanced pianists aged 12-25 for the study
of Latin piano. The Palmieri scholarship was established
by Puente, who set up his own scholarship fund in 1980
for Latino music students.

Barbwire/Virgin artist Amber Rose is slated to per-
form Sept. 21 at the 12th annual Hispanic Heritage
Awards at the John F. Kennedy Center for the Per-
forming Arts in Washington, D.C. NBC-TV will televise
the ceremony Oct. 17.

Due Sept. 22 on RMM is Celia Cruz’s upcoming
album, “Mi Vida Es Cantar,” produced by Isidro
Infante. The album contains a duet with J&N/Sony Dis-
cos merengue star Kinito Méndez.

“Al Despertar,” the new dise by PolyGram Latino’s
revered song stylist Mercedes Sosa, contains folkloric
tunes, including the traditional entry “Agitando Pafiue-

(Continued on page 72)

Bakithi Kumalo “San Bonan”

Erik Friedlander “Topaz”

RECORPDS

© 1998 SIAM Records, LLC. All rights reserved.

This spirited recording by South African vocalist and
bassist Bakithi Kumalo seamlessly blends his native
music with Jazz, Latin and R&B influences.

Steve Khan ¢ Rob Mounsey “You Are Here”
This renowned duo has produced an exquisite contempo-
rary jazz recording of vibrant, colorful themes, influenced
by the music of West Africa and Latin America.

Armsted Christian “The Wave Is Coming”
Pop vocalist Armsted Christian’s music exudes passion,
optimism, reflection and soul - a true poet!

A virtuoso jazz cellist and brilliant composer,
Erik Friedlander is destined to achieve legendary stature!

555 West 57th Street, New York, NY 10019 * Phone: 212 424 1089 Fax: 212 424 1003
Visit our website at www.siamrecords.com

Distributed by Electric Kingdom Distribution

Ph: 800. 335. 8584 or 914. 693. 0077 » Fax: 914. 693.1950

Announcing the Launch of SIAM Records

A Brave New Label for a Brave New World!

Street Date October 6th

BAKILEHL RUMALO

-

4

SMD 50001
Bakithi Kumalo “San Bonan”

SMD 50004
Steve Khan e Rob Mounsey “You Are Here”

Coming in February
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