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I really, really liked Rose McGowan's dress.
But the béStpart was Kravitz rockin’ out with
Madonna. That's: how it got such high ratings.

But I tell ya, put on Korn or Slayer and that
show will blow up like a thing that blows up.

x

My prediciton is that Meta!

and Sleaze rock are gonna
{ ~ come back' jna 1 a big way.

| Maybe not now but at! least
\ SUGH {0 now,

1 sing and playthe guitar and
sax and drums.) Byt not the harmonica.
1 definitely am"i;im'm harmonica

The Inueg“um\ce in my

‘life now that I'ma VJ is that *
people slop thM iy “E - 6’5" and 128 pounds
when I'm mﬂikmg, o p

{with change in my
pockets)

: E

1 uke'fl.mmaéks and Limp
Bizkit and Alice Cooper and of

course the Criie.



I Use other musician’s rock and
roli to tell the story’ of another
artlst and bang kabocom, that's
~ahitin my book
' Like w -Ike whep
1 SoundGarden
was used to
talk about Janet
Jackson’s
relationship
with he father,
| went nuts for
that stuff.

Sa;y Wh ata

R

: f'rupa; mak a blefbu presswa d ' |1 do" ¢ have a good
Ej quﬂ T memory, so sometimes
=S F— I make up the words
to songs. | mean you
SR gotta be yourself, py¢ jf
other P4 that/ rocked..." someone will tell you the

e i et

3 words, that's good too.
% The Cut % Iwannabea VJ (my favorite) x ReVue & Mu's Campus Invasion Tour

Give the people what they want, that's mv motto. So | love this

show, because Carson and | get to play the videos people want
to see. He's up in the studio. But I'm down in Times Square
talking with people. Cause really, I'm |ust like them

| | was down with

" this.
I mean cmon, an entire

'Y week with all this new l_ E G E N D
music. And when | saw 3 ?
Metallica, 1 was hummin'
and buzzin® and going
nuts. It’s like the world
of rock is better than
fMormal existence and

MTV is the White House.

\ﬁ%;‘.

a favorite right on.! o K




tioned, fan-generated online activi-
ties highlight MP3 as a highly
volatile means of music distribution
and point to the reasons why record
labels are hoping to offer a secure,
alternative solution by late 1999 (see
story, this page).

In recent
months, Internet
promotions fea-
turing musie from
major-label
artists—including
Public Enemy,
Soul Coughing,
the Beastie Boys,
Less Than Jake, Rocket From The
Crypt, and Alien Fashion Show—
have alternately contributed to and
lessened the stigma attached to the
controversial file format that allows
easy digital distribution of musie
(Billboard, July 18).

While it hasn’t been determined
whether these downloaded promo-
tions increase or hinder sales, many
labels have drawn a line in the sand.
Most support, if not encourage, the
use of the medium to highlight
selected album tracks or non-album
offerings. However, they stop short
of endorsing the downloading of com-
plete albums.

CHUCK D

toward making its

products available

for distribution . .

over the Internet.

The effort, however, does not come
without a little premillennial tension,

York headquar-

ters, aims to devel-

op a security stan-

dard that will

allow all labels to begin selling digi-
(Continued on page 83)

Hammer & Lace’s Social Cause

P’Gram Label Faces Uncertain Future

BY CARRIE BELL

LOS ANGELES—Around the holi-
days, it is standard procedure for
labels to release charity compilation:

and only label established solely to
raise money and awareness for
health and social causes through a
wide variety of musical releases. In
its five years,

stage benefit con-
certs, but the Ham-
mer & Lace (H&L) |
label does its part [ s

and for artists to ‘ _—

| Hammer & Lace
| has released a
‘ dozen such pro-

jects (see discog-

to help others year-
round.

The label, which = -
was distributed by
PolyGram prior to its merger with
Universal, was founded by Mark
Fine in 1993. It is the industry’s first

K-tel Unveils
Strategy To

raphy, page 85).
Most recently,
the label launched
“Lost Voices: The
Songs Of Jimi Hendrix, Janis Joplin
& Jim Morrison,” which benefits the
(Continued on page 85)

* Twain, Others
Get Billboard
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homes in San Diego, which will allow
household members to buy and digi-
tally download music.

The test will allow people to choose
from a list of albums, said to be about
200 titles, available for sale. The Madi-
son Project then will closely monitor
the performance of the technology to
ensure that music gets from one place
to another in a secure manner.

The delivery system will incorpo-
rate encryption and watermarking to
prevent illegal copies from being

(Continued on page 84)

Seagram Sets
Ambitious Goals

BY DON JEFFREY

NEW YORK-—Seagram has dis-
closed ambitious targets for cash
flow and cost savings from Uni-

Seagram

versal Music Group following the
merger of PolyGram and Uni-
versal, but not high enough to
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DOMINGO

slowing down for the most
enduring of voices, yet Domingo
is far more than just one of his-
tory’s most celebrated tenors.
As a burgeoning conductor and
the artistic director of two
major opera houses, he is poised
to be one of classical music’s
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most vital, versatile leaders as
the century turns.

The artistic director of the
Washington Opera since 1996,
Domingo was recently appoint-
ed to the same position for the
Los Angeles Opera starting
with the 2000/2001 season. He is

Warner Bros. act Soul Coughing (/. K'l'[l‘ : satisfy Wall Street. set to lead Washington until
has initiated an “MP3 of the month” Inm‘ease “s \ ¢ Awards salﬂs The company also says it will 2002 and will probably extend
feature on its World Wide Web site o i R (Continued on page 82) (Continued on page 92)

E % Boost e
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