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Anti-Gopy Plan Would “Filter’ Downloads

BY BRETT ATWOOD
LOS ANGELES—Some partici-
pants in the Secure Digital Music
Initiative (SDMI) are aiming to wean
consumers off unauthorized music
downloads by including a so-called
“trigger” mechanism in their pro-
posed digital download framework
that will sereen out and prevent play-
back of some unprotected music.
The system is built around « digi-
tal signature, or watermarking, pro-

MTV Networks
In Growth Mode

BY CARLA HAY

NEW YORK—The power base
among U.S. music video net-
works and online music sites is
experiencing a dramatic shift
now that Viacom-owned MTV
Networks is buying TCI Music’s
Jox music video network and
online company SonicNet.

The deal, which had been
expected (BillboardBulletin,
May 19), will be finalized in late
June, according to MTV Net-
works. As part of the deal with
MTYV Networks, TCI Music (a
subsidiary of Liberty Media
Group) will get a 10% stake in
MTYV Networks’ online music |
ventures, including a “super-
site” in development that has

(Conlinued on paye 93)

CONTINENTAL DRIFT
Scout Breaks Qut On

Sl elicitie Soutdinaele

uﬁ:ﬂﬂ

__Some consumer elec-

tocol that will be used in both hard-
ware and software. The five major
record companies have agreed to
integrate watermarking
into future production of
audio CDs, which cur-
rently lack any form of
protection, by the end of
the summer. This same
protection will also be
applied to DVD Audio
dises, due to hit retail
later this year

tronics companies are
concerned that the moves .
will conflict with their i
plans to offer MP3-com- .
patible devices. MP3
offers hoth protected and
unprotected digitally
downloaded content.

The developments were presentec

NEWS ANALYSIS

to SDMI participants May 17 at a
gathering in Chantilly, Va.

The plans call for new screening
and filtering technology
to be rolled out in two
phases by the music and
technology industries. In
the first phase, to be
implemented by the end of
the year, the screening
technology will be invisi-
bly integrated into all
SDMI-compliant digital
download players, includ-
ing software-based music
players and portable
hardware devices. These
| players will continue to
play unprotected MP3
files during this first
Phase.

During the second phase, the fil-
tering technology will be triggered

Vi1 Marks Women’s Impact

Gountdown Salutes Rock’s Most Influential Artists

BY CARLA HAY

NEW YORK—In celebration of
women’s contributions to pepular
musie, VH1 will present “The 100
Greatest Women Of
Rock’N'Roll” July 26-
Aug. 1.

The special is a
countdown based on
results of a survey
conducted by VHI.
According to the net-
work, those who
voted were female
entertainers, writers, photographers,
industry executives, and politicians.

VH1 had a similar countdown last
year with “The 100 Greatest Artists

Of Rock’N’Roll,” as voted on by
artists whose music is played on VH1
(Billboard, March 21, 1998).
VHI1 won’t reveal where the artists
— x are ranked on the
| “100 Greatest Women
Of Rock’N’Roll” sur-
vey until the special is
J televised, but Bill-
: board has learned
that Aretha Franklin
and Janis Joplin were
ranked among the top
three on the list. (For
an alphabetical rundown of the top
20, see page 94.)
The list represents a diverse array
(Continued on page 94)
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to screen unprotected music content
on a computer or portable music
device and disable playback of unau-
thorized music. No trigger date for
the filtering technology has been
determined, but a source says that
the plan is to activate it once the
SDMI-compliant players reach a crit-
ical mass with computer users. The
technology aims to counter unpro-
tected music files by getting com-

(Continued on page 97)

Ray Of Light In
Paraliels Storm?

BY JEFF CLARK-MEADS
LONDON—A thin ray of hope is
illuminating the debate over
whether parallel imports should
be allowed into the European
Union.

Nonetheless, storm clouds
continue to gather. On May 18,
the British government revealed
some svmpathy toward the
record industry’s position. But
the U.K. is only one of 15 EU
nations, and, in the pan-Euro-
pean arena where any binding
decision will be made, one view
says the argument has already
been lost. ‘

Any final European pro
nouncement on the issue
remains sotne time away: In the

(Continued on page 97) I
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Backstreet Gould Hit 1 Mil. In 1st Week

BY ED CHRISTMAN
NEW YORK—The Backstreet Boys’ new
Jive Records album, “Millennium,” is gun-
ning to break the debut-week U.S. sales
record currently held by Garth Brooks.
Based on first-day sales at major
accounts, “Millennium” could have the fire-
power to generate about 1 million sales in
its first week of availability, say some chain
buyers. Other industry observers say that
the number could be in the 900,000-950,000
range.

aony Tries To Put
Brakes On Int’l Net
aales Of Jamiroquai

BY EILEEN FITZPATRICK

LOS ANGELES—Sony Music Distri-
bution is attempting to delay interna-
tional E-commerce sales of Jamiro-
quai’s new album, “Synkronized,” in
order to protect brick-and-mortar out-
lets in foreign territories (Billboard-
Bulletin, May 20).

The album is scheduled for U.S.
release June 8 on the Work Group and
for international release, including
Canada, June 14. But Sony is con-
cerned that online sales could hurt
brick-and-mortar sales outside the
States and has requested that E-com-
merce sites not ship the album until
after its international street date.

Sources at Virginmega.com, Ama-
zon.com, and online fulfillment dis-
tributor Valley Media confirm that
they have received calls and letters
from Sony requesting that they delay
international shipments of the album.

“We've received a flurry of calls
from Sony about the Jamiroquai re-
lease,” says a Valley source, “and
Sony’s reasoning is that they don't
want to endanger the regional mar-
kets.”

Woodland, Calif.-based Valley fulfills
online orders for Amazon, Virgin,
CDnow, and several other online retail-
ers.

“We have a policy against exporting
product outside of the U.S., and we
don’t condone it,” says Sony Music Dis-
tribution chairman Danny Yarbrough.

(Continued on page 101)

Unofficial numbers from the large
accounts suggest that “Millennium” sold
about 500,000 units May 18, its first day of
availability in the U.S. The record holder
for one week of sales in the SoundScan era,
which began in 1991, is Brooks, who sold
1.085 million copies of his live album in its
debut week last fall.

John Grandoni, VP of purchasing at the
180-unit, Carnegie, Pa.-based National
Record Mart (NRM), says, “Based on first-
day sales at our chain, I believe it could
break the record.” Grandoni declined to
reveal sales.

John Michael, media buyver at the 311-
unit, Minneapolis-based Best Buy, says the
album came in third place, in terms of
debut days. “The biggest for us was the
Beatles’ ‘Anthology.” This was very close to
what the Beastie Boys did [with “Hello
Nasty”]. But it was a huge day, a tremen-
dous day. It did over double our forecast.”
Michael also declined to reveal sales.

Jive senior VP/GM of sales and marketing
Tom Carrabba says, “The Backstreet Boys
delivered a great album, with great songs,
and have worked hard over the last several
years to afford us to be in this position.”

Carrabba declined to project a first-
week sales total.

A key ingredient in helping Jive set up
the album was having a worldwide street

[

date set far in advance, according to
Carrabba. “We locked into the May 18
street date, and for the last four or five
months all of our marketing drivers point-
ed to that,” he says. “Anyv opportunity we
had, we made sure they knew about it.”

For example, in January, when Jive
issued the last single, “All T Have To Give,”
from the act’s first album, “we used snip-
pets from the [“Millennium”] album to pre-
view it on the CD single,” he says.

But the main factors driving sales were
radio and video play the new album is
receiving, along with a TV campaign that
the label unleashed about two weeks before
street date.

“We did a lot of TV advertising, a cam-
paign of 15-second commercials, each focus-
ing on a different member of the group,”
Carrabba says. “They played on MTV, [the]
Warner Bros. [network], and Nickelodeon.
Also, we did a ton of consumer print.”

Dan McGarvey, East Coast regional man-
ager for the Musicland Group, says his
chain felt the impact of the marketing cam-
paign.

“Sales were phenomenal, exceeding our
forecasts, which were aggressive,” he says.
“Personally, I haven’t seen a new release
with demand like this since Guns N' Roses’
‘Use Your Illusion 11”7

(Continued on page 9.3)

Sony’s Stringer Honored By UJA. Sony Corp. of America chairman/CEQ Howard Stringer

was the recipient of the Steven J. Ross Humanitarian Award from the UJA-Federation of New
York. Shown, from left, are Edward Bleier, chair of the entertainment, media, and communica-
tions division of the UJA-Federation of New York; Stringer; Courtney Sale Ross, dinner co-
chair; Billie Tisch; and her husband, Laurence Tisch, honorary chair of the entertainment,
media, and communications division of the UJA-Federation of New York.

MP3 Files For IPD, Strikes Deal With No Limit Label

BY BRETT ATWOOD

LOS ANGELES—Controversial Web
site MP3.com filed May 14 with the
Securities and Exchange Commission
(SEC) for its initial public offering
(TPO).

In an unprecedented move, MP3 may
give early customers of the site stock
options in the company, according to a
source. Details of the plan were not
available at press time, but a source
says that customers who purchased a
CD from the site prior to its May 14 fil-
ing will be given the option to purchase
a select amount of MP3 shares at its
opening IPO price, which has yet to be
determined. Because of the pending
IPO, MP3 says it could not comment on
this development.

The San Diego-based company, which
will trade under the symbol MPPF, is

aiming to raise about $115 million in the
IPO, which is underwritten by Credit
Suisse First Boston, Hambrecht &
Quist, BancBoston Robertson Stephens,
and Charles Schwab.

In related news, No Limit Records,
home to platinum artists Master P and
Snoop Dogg, will receive $2.5 million in
MP3 stock in exchange for the rights to
a number of No Limit recordings, which
will be made available for digital down-
load on the Web site (BillboardBulletin,
May 17).

A spokeswoman for No Limit declined
to give further details on the deal, which
is listed in the MP3 SEC filing.

No Limit acts are expected to partic-
ipate in MP3 chat rooms, as well as dis-
play MP3 signs at concert perfor-
mances. In addition, some MP3 artists
may serve as opening acts during some

live performance dates of No Limit acts.

MP3 will split with No Limit revenue
generated under the agreement at vary-
ing rates, depending on the source of
revenue, according to a No Limit
spokeswoman.

The stock deals are indicative of
MP3’s plans to offer additional stock to
artists and customers, according to the
filing. Artist management company
Atlas/Third Rail and client Alanis
Morissette have already received finan-
cial stakes in the company (Billboard-
Bulletin, April 20, April 27).

In another development, former Dis-
ney Store executive VP/GM Paul Alofs
has joined MP3 as president of strate-
gic business units. The industry veter-
an has been president/GM of BMG
Music Canada and president of HMV
Canada.
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by Senate includes industry-relat-
ed amendments.
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8 Executive Turntable: Thomas
E. van Dell is named VP of inter-
national at Universal/Motown.

14 Kenny G's 11th outing for
Arista features interpretations of
classics like “Summertime” and
“Somewhere Over The Rainbow.”

14 The Beat: Noted producer
Matt Serlefic is expected to ink an
imprint deal with Arista Records.

18 Boxscore: George Strait,
Tim McGraw, and others gross
$2 million at the Foxboro Stadi-
um in Foxboro, Mass.

19 Continental Drift: An
appearance on the “Felicity”
soundtrack may be the key to
mainstream attention for New
York-based Scout.

20 Popular Uprisings: Veteran
emo-core group Sense Field took
its time crafting its self-fitled
debut on Warner Bros.

21 Reviews & Previews: The
Backstreet Boys, Paul Galbraith,
and Jon Hassell share the spot-
light.
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24 R&B: It's a family affair for
MCA duo Melky Sedeck.

26 Words & Deeds: Slick Rick,

one of hip-hop’s founding fathers,

returns to center stage.
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26 The Rhythm Section: TLC's
*I'm Good At Being Bad” gets an
official push following extensive
radio play.

29 Dance Trax: The U.K. duo
Basement Jaxx previews its forth-
coming Astralwerks album for a
buoyant New York crowd.

32 Country: Townes Van
Zandt's spirit lives on with the
posthumous set “A Far Cry From
Dead.”
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NPR’s “Performance Today” wins
a Peabody Award.
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band Verta prepares for its self-
titled debut on 550 Music/Lega-
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ous collaborations.
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brings a holistic approach to stu-
dio design.
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may sign with Interscope.
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42 The Assn. of Independent
Music plans to make British indie
music available on its Web site.

44 Hits of the World: The

Backstreet Boys hold the top spot
in Canada, Germany, Italy, Spain,
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dents: "Onda Sonora: Red Hot +
Lisbon,” the latest in the “Red Hot”
series, will benefit AIDS research
and awareness inifiatives.

53 Sites + Sounds: The music
industry begins planning ways to
profit from the lucrative video and
computer game markets.

81 Home Video: 20th Century
Fox brings a successful BBC
series on birds to U.S. home
video.

82 Shelf Talk: York Home
Video enters the DVD market with
plans fo release two DVD fitles
each month.

83 Child’s Play: Warner Home
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paign for *The King And 1.
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87 Airplay-detection field heats

REVIEWS & PREVIEWS
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up with entry of new service.
89 The Modern Age: Social
Distortion’s Mike Ness expiains
how he became a better man—
and a better musician.

90 AirWaves: Ricky Martin‘s
stardom portends future success
for other Latin acts.

92 Music Video: MTV plans to
devote a weekend in June to
indie labels and unsigned acts.
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unreleased music from various
artists to benefit CARE, OXFAM,
and Doctors Without Borders.
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101 This Week's Billboard
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ready for the sixth annual Dance
Music Summit.
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Ghanges: Memories From A Life In Music

On May 8, David Bowie and Wayne Shovt-
erwere hestowed honorary doctor of
music degrees from Bevklee College of
Music in Boston. The following was adapt-
ed fromthe cormmencement speech delw-
ered by Bowie to Bevklee’s class of 1999.

BY DAVID BOWIE

Thank you. Thanks very much. Rock-
ers...jazzers ... samplers. That was a
fantastic concert last night. I think both
Wayne [Shorter] and myself were just so
moved to hear our compositions coming
back at us through your ears and abilities.
It was dynamite. You don’t know how
much we appreciate it.

As always on occasions like this, [ never
really know what to do—which is pretty
much the way that I've handled my career
as a musician/writer. I guess any list of

advice I have to offer to a musician always
ends with, “If it itches, go and see a doc-
tor.” Real world! But that’s not going to be
of any help today.

My sometimes-collaborator Brian Eno

‘Music has allowed me so
many moments of compan-
ionship when I've been lonely
and a sublime means of com-

munication when | want to
touch people’

Pioneering rock legend Oavid Bowie, creator of “'Space
Oddity™ and Ziggy Stardust, recently branched into the
online realm with the launch of BowieNet.

described himself as a non-musician. In
fact, he tried to get it put into his passport
as his work definition.

[Faking British customs officer’s voice: |

“Non-musician? Made any records?”

[Fmpersonating Brian Eno:] “Of course
not. I’'m a bloody non-musician.”

Anyway, I'd describe myself, 1 think, as
a bit of a non-musician. I took classes, ini-
tially, after seeing the Little Richard band
in a film with, at thut time, Britain’s fore-
most baritone jazz player, Ronnie Ross. 1
was about 14 and I gave him a phone. 1
found his number in the phone book, and
he very kindly took me on.

But I quickly found what was written
as “Be doo boo doobie doop ba doo bip.”
That’s a George Redman composition,
West Coast band, '60s—you wouldn’t
know about it.

“Be doo boo doobie doop ba doo bip,”
when I started playing it, came out as
“bdzzzz dzzzzz 72z2.” So it seemed that

(Continued on page 41)
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Six Questions is an occasional
Billboard feature that focuses on
noteworthy mdustry people, rang-
ing from senior executives to
artists. This week’s subject, Paul
Vidich, was recently promoted to
executive VP of strategic planning
and business development of
Warner Music Group.

He had been senior VP since
1994, responsible for acquisitions
like Rhino Entertainment and
investments such as
Music Choice Europe
and Music Choice U.S.
He has also led Warner
Music’s efforts in k-
commerce, digital
downloading, and DVD
Audio and is responsi-
ble for the company’s
Internet strategy He
reports to Warner
Music CFO Jerry Gold.

This interview was [JEESEES
conducted by Don
Jeffrey

What can you say to
assure traditional
music retailers that
your Internet strate-
gies are not going to
cut them out of the
business?

The traditional record retailers
are going to represent our biggest
customers for many years to come.
While electronic commerce will
grow quickly, what you're seeing is
that many retailers themselves see
[E-commerce] as a business they
want to be in, need to be in. There’s
a convergence of interests: Music
companies want to sell product on
the Internet, and music retailers
also want to participate in that.

What’s the status of the Madi-
son Project now?

The launch of the test is on tar-
get for June. It's now in a friends-
and-family test mode in San Diego,
people who work for [cable
provider] Roadrunner. We're
rapidly completing work providing
the many hundreds of titles avail-
able for the test.

Will the Secure Digital Music
Initiative be able to meet its
ambitious goals for digital
music standards?

I'm optimistic that by the June
30 deadline, we'll end up with some

Vidich Addresses E-Biz

i [ ML
QUESTIONS

Paul Vidich is
executive VP of
sirateqgic planning
and business
development ot
Warner Music
Group

specs for portable devices, which
is where most of the work is going
0n Now.

Are you planning any further
Jjoint ventures with Sony Music
on E-commerce; for instance,
have you considered the acquisi-
tion of an existing online retail-
er, such as CDnow?

Sony and Warner are joint-ven-
ture partners in [record club] Co-
lumbia House. Columbiahouse.com
is a significant player in
E-commerce. It also
operates Total E, which
is non-club. We clearly
have strong interests in
E-commerce and are in
the midst of expanding
both activities . .. In the
course of business,
we're always open to
acquisitions. That’s not
to say we're actively
pursuing an acquisition
now.

Is it Warner Music’s
strategy to look for
independent labels to
acquire or to start up
its own imprints from
scratch, or both?

Actually both. Warn-
er has one of the best
track records in growing affiliat-
ed labels. Geffen, Interscope, and
Maverick are three of the biggest.
We’ve also historically acquired
labels outright. It depends on the
talent at the labels. You're invest-
ing in the key creative people lead-
ing the labels.

Is DVD Audio going to have
the same impact on the music
business as the CD?

I am a big fan of DVD Audio. I
think it will, over the course of the
next five to seven years, play a sig-
nificant role in the music business:
By 2003, the installed base of play-
ers, capable of playing DVD Audio,
will be over 60 million . . . The sale
of DVD Audio dises will end up
being a very large business. It's a
better product than CD. It has
multichannel sound—a new expe-
rience. It also has the additional
elements of graphics, text, and
video. It’s an interesting new prod-
uct for the millennium. The music
industry has a strong interest in
pursuing this,

Entertainment Biz Awaits Senate Bill

BY BILL HOLLAND
WASHINGTON, D.C.—At press
time, the Senate Republican leader-
ship was debating whether to push
ahead with a vote on the giant juve-
nile-justice bill that includes amend-
ments calling for the entertainment
industry to develop codes of conduct
and enforce now-voluntary ratings
and labeling systems.

Early in the day May 20, Republi-
can Majority Leader Trent Lott, R-
Miss., withdrew the bill from con-

sideration on the Senate floor after
facing a weeklong fight by Democ-
rats and members of his own party
over gun-control provisions in the
bill. However, later in the day the
Republican leaders were deciding
whether to bring up the bill for re-
consideration. The bill may be taken
up again on the Senate floor the
week of Monday (24) or after Memo-
rial Day weekend.

The bill, the Violent and Repeat
Juvenile Offender Accountability

Kudos For Songwriters. At its West Coast membership meeting in West Holly-
wood, the Songwriters Guild of America (SGA) recently honored Edward P. Mur-
phy, president/CEO of the National Music Publishers’ Assn. and the Harry Fox
Agency, and Erwin Drake, past president of the SGA. Shown, from left, are SGA
executive director Lew Bachman, Murphy, Drake, and SGA president George
David Weiss.

Ruffhouse Partners Split

Schwartz, Nicolo Form Own Companies

BY GAIL MITCHELL

LOS ANGELES—Tollowing the dis-
solution of their partnership, Ruff-
house CEO Chris Schwartz and pres-
ident Joe Nicolo are both talking to
labels about their new, separate ven-
tures.

The two announced the end of
their 13-year association May 13. For
the past 10 years, Ruffhouse has
been affiliated with Columbia Rec-
ords and has launched the careers of
anumber of top hip-hop and rap acts,
including the Fugees, Lauryn Hill,
Kris Kross, and Cypress Hill (Bill-
boardBulletin, May 14). No artists
are being dropped in the move.

Two TV Networks Glash Over Latino Acts

BY JOHN LANNERT

A tug-of-war between two state-
side Spanish TV networks over se-
curing top Latino talent is leaving
some artists and managers feeling
caught in the middle.

After spending years battling for
Latino TV viewers in the U.S,, Tele-
mundo and Univision recently heat-
ed up their duel over artist appear-
ances for their competing awards
shows, Billboard’s Latin Music
Awards and Premio Lo Nuestro,
respectively, which were taped and
aired within weeks of each other.
The dispute was first reported May

12 in the Los Angeles Times.

With a viewership more than nine
times smaller than Univision’s, ac-
cording to Nielsen Media Research,
Telemundo (which is jointly owned
by Sony and Liberty Media), was
playing David to Univision’s Goliath
in airing its own awards show—and
Goliath apparently took a perceived
challenge to its overwhelming supe-
rior ratings seriously, some observ-
ers contend.

The fallout appears to have
descended onto a Telemundo talk
show, “El Show De Jaime Bayly.”
Enrique Iglesias and Shakira both

canceled tapings for Bayly’s initial
shows, slated to air this summer. The
reasons given for those cancellations
vary widely, however, depending on
who is asked.

And while such efforts at achiev-
ing exclusivity are not uncommon in
the wider broadcast entertainment
business—f{rom TV talk-show guests
to pop-awards performances—some
say the situation is exacerbated on
the Latin side because of the rela-
tively few outlets of exposure avail-
able for Latino artists.

Several prominent record execu-

(Continued on page 93)

Schwartz and Nicolo have formed
their own Philadelphia-based com-
panies: Chris Schwartz Entertain-
ment Group and Nicolo Entertain-
ment. Schwartz, whose company will
focus on music and film projects, says
he’s “in the process of talking to
other labels about setting up a full-
service company.” Nicolo, who says
he’s “got a feeling he’ll be surfacing
elsewhere” rather than at Columbia,
expects to announce details about his
new label shortly.

While no new artists will be signed
to Ruffhouse, the imprint’s name is
not going away. Current label acts—
including Hill, the Fugees, Cypress
Hill, and Pace Won—will release any
forthcoming albums under the Ruff-
house/Columbia banner, according to
Schwartz.

Schwartz’s and Nicolo’s deals with
Columbia are up July 1. Regarding
speculation about whether Schwartz
and Nicolo will be affiliated with the
company in the future, Columbia
spokesman Larry Jenkins says, “All
I can say right now is that Columbia
maintains close, ongoing relation-
ships with Schwartz and Nicolo be-
cause a number of Ruffhouse artists
will remain on Columbia. But no sep-
arate deals have been done with
either one.”

Schwartz also maintains that he
will continue to work closely with Co-
lumbia on Ruffhouse releases even
after July 1. “We’ll still participate

(Continued on page 94)

and Rehabilitation Act, S. 254, con-
tains the entertainment-related
amendments, as well as provisions
that mandate the creation of a youth
violence commission.

The decision to pull the bill came
after Democrats threatened to fili-
buster over a handgun background-
check item they believe contained
loopholes, part of a weeklong ran-
corous debate on gun control. The
bill was pulled on a day that saw
another teen shooting spree—this
one at a high school in Conyers, Ga.,
where six students were injured.

The far-reaching legislation tight-
ens the screws on youthful offenders
but also offers $5 billion in block
grants and aid to local law enforce-
ment for crime prevention and drug
and alcohol rehabilitation.

Some of its amendments, however,
may also have a direct impact on how
entertainment industries create,
market, and label their products.

One amendment, the National
Youth Violence Commission Act,
would create a high-level federal
commission, including the attorney
general, with subpoena power to
determine “the root causes of vio-
lence,” including “depictions of vio-
lence in the media.”

That amendment was introduced
May 11 by Sens. John McCain, R-
Avriz., and Joseph Lieberman, D-
Conn. Other sponsors are Sens.
Robert Byrd, D-W.Va.; Sam Brown-
back, R-Kan.; Kent Conrad, D-N.D.;
Max Cleland, D-Ga.; and Mary Lan-
drieu, D-La. That amendment was
passed by the Senate May 19, to be
folded into the main bill.

The commission would also
include the surgeon general, the sec-
retary of the Department of Health
and Human Services, and the sec-
retary of education, along with reli-
gious leaders, law-enforcement
experts, and juvenile-care experts.

Another bill provision affecting
the entertainment industry, the
Omnibus Violence in Culture and
Media Amendment, was introduced
on the Senate floor without hearings
May 12 and passed unanimously
(Billboard, May 22).

It calls on the industries to accept
more responsibility for youth vio-
lence and would give them limited
antitrust law exemptions so they can
enter into joint discussions to create
industry codes of conduct and devel-
op enforcement mechanisms. The
bill’s language strongly suggests
enforcement could include boycotts
of non-complying retailers.

The amendment—introduced by
Sens. Orrin Hatch, R-Utah; Wayne
Allard, R-Colo.; Lieberman; and
Brownback—would also focus on the
voluntary labeling and rating sys-
tems of the film, video game, TV,
and Internet content industries.

In a related development, on May
18, Sen. Ernest Hollings, D-S.C.,
brought before the Senate Com-
merce Committee a bill that had
earlier been voted down as an
amendment to the juvenile-justice
bill. Hollings’ legislation, now a
stand-alone bill, would call on the
Federal Communications Commis-
sion to restrict all violent TV pro-
gramming to “safe harbor” evening
hours and would attempt to restrict
violent content on the Internet.
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Warren Big ASGAP Winner

Songwriter Of Year For 5th Time

BY MELINDA NEWMAN

LOS ANGELES—For an unprece-
dented fifth time, Diane Warren
snared songwriter of the year hon-
ors at the 16th annual ASCAP Pop
Music Awards, presented May 17 at
the Beverly Hilton Hotel here.

Warren, who also won in 1990,
1991, 1993, and 1998, was honored
for “Because You Loved Me” (Celine
Dion), “How Do I Live” (LeAnn
Rimes, Trisha Yearwood), “I Don’t
Want To Miss A Thing” (Aerosmith),
and “Un-Break My Heart” (Toni
Braxton). “How Do I Live” was also
named song of the year.

Warren shared the award with
Max Martin, who won for “As Long
As You Love Me” and “Quit Playing
Games (With My Heart)” (both from
Backstreet Boys),
“T  Want You
Back” (‘N Syne),
and “Show Me
Love” (Robyn).

Former Bill-
board Century
Award winner
Joni  Mitchell
received ASCAP’s
Founders Award, presented to a
songwriter whose work has stood
apart for its uniqueness and yet has
influenced many writers who have
come after him or her. She was pre-
sented her award by Janet Jackson,
who featured Mitchell’s “Big Yellow
Taxi” in her song “Got "Til It's Gone,”
and Stevie Wonder, who talked about
how, as a young boy in Detroit, he
first heard Mitchell on a Windsor,
Ontario, radio station and fell in love
with her musice. Wonder performed
Mitchell’s “Woodstock.”

Following the tributes and a video
highlights reel, Mitchell accepted her
award, saying only that she was enjoy-
ing the evening and giving her thanks.

For the second year in a row, EMI
Music Publishing and Warner/Chap-
pell Music shared the publisher of the
year honors, with each representing
13 of the award-winning songs.

The Beastie Boys received the col-
lege radio award, in recognition of
their popularity with that market.
The group’s music is published by
Brooklyn Dust Music and Universal
Music Publishing Group.

A complete list of winners, with

.j‘? :_I LT
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WARREN

their writers and publishers, follows.
“2 Become 1,” Victoria Adams (Per-
forming Right Society [PRS]), Melanie
Brown (PRS), Emma Bunton (PRS),
Melanie Chisholm (PRS), Geri Halliwell
(PRS), Matthew Rowe (PRS), and Richard
Stannard (PRS)—Universal Music Pub-
lishing Group and Windswept Music; “3
AM,” John Goff, Jay Stanley, Robert
Thomas, and Brian Yale—Tabitha’s Secret
Music and Tecklah Music; “4 Seasons Of
Loneliness,” Jimmy Jam and Terry
Lewis—EMI Music Publishing and Flyte
Tyme Tunes; “All My Life,” Joel Hailey
and Rory Bennett—Cord Kayla Music,
EMI Music Publishing, Hee Bee Dooini
Musie, and Two Big Productions; “Any-
time,” Brian McKnight and Brandon
Barnes—Cancelled Lunch Music, Let’s
Have Lunch Music, and Universal Music
Publishing Group.
Also, “As Long
As You Love Me,”
Max Martin (STIM)
—Zomba Enterpris-
es; “At The Begin-
ning,” Lynn Ahrens
and Stephen Fla-
herty—TCF Music
Publishing;
“Because You Loved Me,” Diane War-
ren—Realsongs, Touchstone Pictures
Music, and Songs Inc.; “The Boy Is
Mine,” LaShawn Daniels, Japhe Tejeda,
Freddie D. Jerkins I11, Rodney Jerkins,
and Brandy—EMI Musie Publishing and
Henchi Music; “Change The World,” Gor-
don Kennedy, Tommy Sims, and Wayne
Kirkpatrick—BMG Songs and Universal
Musie Publishing Group; “Closing Time,”
Dan Wilson—Semidelicious Music and
Warner/Chappell Music; “Criminal,”
Fiona Apple—FFHW Music; “Don’t
Speak,” Erie Stefani and Gwen Stefani—
Knock Yourself Out Music and Universal
Music Publishing Group; “Fly,” William
Maragh, Charles Frazier, Matthew
Karges, Mark MeGrath, and Rodney
Sheppard—Wild Apache Music Publish-
ing and Zomba Enterprises; “Foolish
Games,” Jewel—Warner/Chappell Music
and Wiggly Tooth Music; “From This
Moment On,” Robert John “Mutt” Lange
(PRS) and Shania Twain—Zomba Enter-
prises; “Frozen,” Madonna and Patrick
Leonard—No Tomato Musie, Warner/
Chappell Music, and Weho Girl Music
Publishing.
Also, “Gettin’ Jiggy Wit It,” Samuel J.
(Continued on page 100)

MARTIN

RECORD COMPANIES. Universal/Mo-
town Records Group in New York
names Thomas E. van Dell VP of
international. He was regional VP
of marketing for Universal Music
Asia Pacific Ltd.

Paul J. Vidich is promoted to
executive VP of strategic planning
and business development at
Warner Music Group in Burbank,
Calif. He was senior VP of strate-
gic planning and business develop-
ment.

Roadrunner Records in New York
appoints Derek Shulman president
and Dave Loncao senior VP of pro-
motion. They were, respectively,
president/CEO of Collision Arts
and VP of promotion for RCA
Records.

Richard Bates is promoted to

VAN DELL VIDICH
senior VP of creative services at At-
lantic Records in New York. He was
VP of creative services.

Greg Linn is promoted to senior
director of marketing for Columbia
Records in New York. He was direc-
tor of marketing.

Hakim Abdal-Khallaq is ap-
pointed marketing director of R&B
music at MCA Records in Universal
City, Calif. He was senior director

Veteran Producer
Bruce Fairbairn
Dead At 49

BY LARRY LeBLANC
TORONTO—The members of
Yes plan to complete their
upcoming Beyond Records
album in honor of Canadian pro-
ducer Bruce Fairbairn, 49, who
had been mixing the set at his
Vancouver-based Armoury Stu-
dios at the time of his death May
17.

Fairbairn died in his sleep of
undetermined causes at his
home in Vancouver. After he
failed to show up for an after-
noon session, the studio’s man-
ager, Sheryl Preston, and Yes
singer Jon Anderson drove to his
home and discovered his body.

“T h e
album is a
dedication to
Bruce,” says
Anderson.
“He pulled it
together and
made us
believe in
ourselves.”

Fairbairn and longtime collab-
orator Bob Rock had been talk-
ing with Bon Jovi about working
on a new album, Rock says.

“The really strange thing is, in
the past two months, we had been
talking about producing Bon Jovi
together;” says Rock. “We were
going to meet this week in New
York with the band. We all want-
ed to get it back together and
have some fun again.”

In a prepared statement, the
members of Bon Jovi say, “We
are saddened and shocked by the
loss of Bruce Fairbairn. Not only
have we lost a great collaborator,
we've lost a wonderful friend.”

Over the past two decades,
Fairbairn produced pivotal
albums for Bon Jovi, Aerosmith,
AC/DC, Motley Crue, INXS,
Van Halen, Loverboy, Chicago,
Kiss, and the Cranberries.

“To me, Bruce is in the com-
pany of such great contempo-
rary popular-music producers
as George Martin, Phil Ramone,

(Continued on page 15)
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BMI Songwriters Honored

Four Named Writers Of The Year

BY MELINDA NEWMAN

LOS ANGELES—Mariah Carey,
Sarah McLachlan, matchbox 20’s Rob
Thomas, and Shania Twain were
named songwriters of the year at the
47th annual BMI Pop Awards, held
May 18 at the Regent Beverly
Wilshire Hotel here.

Carey, also named songwriter of
the year in 1992, won the nod for “But-
terfly,” “Honey,” and “My All”;
McLachlan (who belongs to Canadian
performing right organization
SOCAN) for “Adia,” “Building A Mys-
tery,” and “Sweet Surrender”;
Thomas for “3 AM,” “Push,” and
“Real World”; and Twain for “You're
Still The One,” “From This Moment
On,” and “Love Gets Me Every Time.”

“You're Still The One” was also
named song of the
year.

Chumbawam-
ba’s “Tubthump-
ing” was named
most performed
song on college
radio. The tune
had already been
awarded BMI/
PRS Song of the
Year at the U.K’s
Performing Right
Society (PRS)
Awards.

Seventeen of
this year’s award
songs have won
pop awards previ-
ously, including “You've Lost That
Lovin’ Feelin’ "—the most performed
song in the BMI repertoire.

EMI Music Publishing, which pub-
lished 16 of the 70 songs honored, cap-
tured the publisher of the year title for
the fifth time in the last decade.

The evening was hosted by BMI
president/CEQ Frances W. Preston
and VP of writer/publisher relations
Rick Riccobono. Riccobono had
announced his resignation earlier in
the day; he is leaving to become pres-
ident, music and live performances,
for Portland, Ore.-based technology
company Super Tracks (Billboard-
Bulletin, May 19).

A complete list of winners, with
their writers and publishers, follows.

“3 AM,” Rob Thomas, Brian Yale—Bid-
nis Inc., EMI-Blackwood Musie; “Adia,”

THOMAS

TURNTABLE

SHULMAN LONCAO
of marketing at Motown.

Push Records in New York pro-
motes Daniel Caldwell to VP of
marketing and sales. He was nation-
al director of field marketing and
sales.

Glenn Rosenberg is promoted to
director of music marketing at Co-
lumbia House in New York. He was
product manager of music marketing.

Priority Records promotes Ron

BATES LINN
Spaulding to VP of sales, in Los
Angeles; Fred McKendree to
director of sales for the Southeast
region, in Atlanta; Drew Miele to
director of sales for the mid-
Atlantic region, in North Caldwell,
N.J.; Bob McDonald to regional
sales manager for the Northeast
region, in Reading, Mass.; and
Brian Shafton to West Coast
director of sales, in Los Angeles.

Pierre Marchand (SOCAN), Sarah
MecLachlan (SOCAN)—Sony/ATV Songs
LLC, Studio Nomade (SOCAN); “All Cried
Out,” Curt-t-t, Baby Gerry, Shy Shy, B-
Fine, Bowlegged Lou, Paul Anthony—
Careers-BMG Music Publishing, Moko-
jumbi Musie, Zomba Songs; “All For You,”
Jeff Beres, Ken Block, Andrew Copeland,
Ryan Newell, Mark Trojanowski—
Crooked Chimney Music, Musie Corpora-
tion of America; “Anytime,” Brandon
Barnes—Brandon Barnes Musice, Songs of
PolyGram International; “Baby, I Need
Your Loving,” Lamont Dozier, Brian Hol-
land, Eddie Holland—Stone Agate Music;
“Barely Breathing,” Duncan Sheik—
Careers-BMG Music Publishing, Duncan
Sheik Songs, Happy Dog Music; “Bitter
Sweet Symphony,” Richard Asheroft
(PRS), Mick Jagger (PRS), Keith
Richards (PRS)—

ABKCO Music.
Also, “Blue On
Black,” Mark Selby,
Kenny Wayne Shep-
herd, Tia Sillers—
Bro 'N Sis Music,
Ensign Music Corp.,
Estes Park Musie, I
Know Jack Musie,
Music Corporation of
America, Only Hit
Music; “The Boy Is
Mine,” Brandy, Fred
Jerkins, Rodney
Jerkins—Bran Bran
Music, EMI-Black-
wood Music, Ensign
Music Corp., Fred
Jerkins Publishing, Rodney Jerkins Pro-
ductions; “Brick,” Ben Folds, Darren
Jessee—Fresh Avery Music, Hair Sucker
Songs, Sony/ATV Songs LLC; “Building A
Mystery,” Pierre Marchand (SOCAN),
Sarah McLachlan (SOCAN)—Sony/ATV
Songs LLC, Studio Nomade (SOCAN);
“Butterfly,” Mariah Carey—Rye Songs,
Sony/ATV Songs LLC; “Candle In The
Wind,” Elton John (PRS), Bernie Taupin—
Songs of PolyGram International; “Change
The World,” Wayne Kirkpatrick—
Careers-BMG Music Publishing, Magic
Beans Music; “Everlong,” Dave Grohl—
EMI-Virgin Songs, MJ Twelve Music;
“Everything To Everyone,” Art Alexakis,
Greg Eklund, Craig Montoya—Common-
green Music, Evergleam Music, Irving
Musie, Montalupis Music; “Fly,” Craig Bul-
lock, Stan Frazier, Murphy Karges, Mark
(Continued on page 101)

TWAIN

CALDWELL

ABDAL-KHALLAQ

They were, respectively, national
sales manager, regional sales man-
ager, regional sales manager,
regional sales representative, and
regional sales manager.

RELATED FIELDS. Mike Krebs is
named talent buyer at House of
Blues Entertainment Inc. in Holly-
wood. He was an agent at Renais-
sance Entertainment.
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Witers: Victoria Adams e, Melanie Brown e,

Emma Bunton s, Melanie Chisholmess;, Geri Halliwell wrs),
Matthew Rowe s=s, Richard Stannard wxs)

Publishers: Universal Music Publishing Group,

Windswept Music

Jam
writers: John Gofl, Jay Stanley
Publishers: Tabitha's Secret Music, Teeklah Music

4 Seasons of Loneliness
Witers: Jimmy Jam, Terry Lewis
Publishers: EMI Music Publishing, Flyte Tyme Tunes

All My Life

Witers: Joe/ Hailey, Rory Bennett

publishers: Cord Kayla Music. EMI Music Publishing.
Hee Bee Dooinit Music, Two Big Productions, Inc.

Anytime

wiiter: Brian McKnight

publishers: Cancelled Lunch Music, Let’s Have Lunch Music,
Universal Music Publishing Group

As Long As You Love Me
Writer: Max Martin st
Publisher: Zomba Enterprises Inc.

At The Beginning
witers: Lynn Ahrens, Stephen Flaherty
Publisher: T C F Music Publishing, Inc.

Because You Loved Me

writer: Diane Warren

publishers: REALSONGS, Touchstone Pictures Music
and Songs Inc.

The Boy Is Mine
Witers: LaShawn Daniels, Japhe Tejeda
publishers: EMI Music Publishing, Henchi Music

Change The World

wiiters: Gordon Kennedy, Tommy Sims
Publishers: BMG Songs, Inc. Universal Music
Publishing Group

Closin§ Time
Wiiters: Dan Wilson
Publishers: Semidelicious Music, Warner/Chappell Music, Inc.

Criminal
writer: Fiona Apple
publisher: FHW Music

“co-copyright owners

ASCAP Founders Award
Joni Mitchell

Don't Speak
writers: Eric Stefani, Gwen Stefani

publishers: Knock Yourself Qut Music, Universal Music
Pubtishing Group

fi

writer: William Maragh

Publishers: Wild Apache Music Publishing,
Zomba Enterprises Inc.

Foolish Games
witer: Jewel
publishers: Warner/Chappell Music. Inc., Wiggly Tooth Music

From This Moment On
writer: Robert John “Mutt” Lange wxs
Publisher: ZOmba Enterprises Inc.

Frozen

Writers: Patrick Leonard, Madonna

Publishers: No Tomato Music, Warner/Chappell Music. Inc.,
Webo Girl Music Publishing, Inc.

Gettin Jiggy Wit It
Wrtters: Samuel |. Barnes, Will Smith
Publishers: Slam U Well, Treyball Music

Honey

witters: Sean “Puffy” Combs, Stephen Hague, Stevie |.,
Ronald ]. Larkins, Malcom McLaren, Larry Price. Q-Tip
Publishers: Charisma Music Corp.. Chrysalis Music, EMI
Music Publishing, Jazz Merchant Music, Justin Combs
Publishing, Steven A. Jordan Music Inc.. Warner/Chappell
Music, Inc. Zomba Enterprises Inc.

1 Don’t Wanna Miss A Thing
Writer: Diane Warren
Publisher: REALSONGS

wwWw americanradiohistory com

Songwriters of the Year
gWrMax Martin
Diane Warren

Son§ of the Year
“How Do | Live”
Writer: Diane Warren
Publisher: REALSONGS

- = -

-
e

The impression That | Get
witers: Richard Barrett, joseph Gittleman
Publishers: Bosstone Music, EMI Music Publishing

! Will Love You Always Forever
Writer. Donna Lewis
Publisher: Warner/Chappell Music, Inc.

| Want You Back
Writers: Max Martin (STIM), Denniz PoP (STIM})
Publisher: BMG Songs, Inc.

I'll Be
wiiter: Edwin McCain
Publisters: EMI Music Publishing, Harrington Publishing, inc.

Kind And Generous
wiiter: Natalie Merchant
Publisher Indian Love Bride Music

Kiss The Rain

Writers: Eric Bazilian,Desmond Child

Publishers: Desmophobia, Human Boy Music, Universal Music
Publishing Group, Warner/Chappell Music, Inc.

Mo Money Mo Problems

witers: Sean “Puffy” Combs, Mase, Notorious B.I.G..
Stevie |.

publishers: B.1.G. Poppa Music, EMI Music Publishing,
Justin Combs Publishing, Mason Betha Entertainment, Inc.,
Steven A. Jordan Music Inc., Warner/Chappell Music, Inc.

My Heart Will Go On
Writer: James Horner
Publishers*: Famous Music Corp., T C F Music Publishing, inc.

Nice and Slow

wtters: Brian Casey. Jermalne Dupri, Manuel Seal. Usher
Publishers: BMG Songs. Inc., EMI Music Publishing,
SLACKAD Music, So So Def Music. Them Damn Tiwins,
UR-IV

American Society of Composers, Authors and Publishers

't‘_;Q' ‘n
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One Headlight
writer: Jakob Cylan

Publishers: Brother fumbo Music, Warner/Chappell Music, inc.

Push
Writer: Matt Serletic
Publisher: Melusic

Quit Playing Games With My Heart
wtters: Herbert Chrichlow smv, Max Martin st

wlq Zoruba Enterprises Inc.
. -
Sex and Candy

wiiter: John Wozreak

Publisher: Wozniak Publishing, Warner/Chappell Music, dnc.

Show Me Love
riters; Max Marta v, Robyn (5T

Takes A Little ime
witter. Amy Grant "
Publisher: Age By Age M

College Award
&_msﬂc .Bolys

o I

LA

11 I

L

EMI MUSIC PUBLISHING

© EM Muakc Puising. A member of THE EMI Group

Time Of Your Life (Good Riddance)
Witters: Billie Joe Armstrong, Mike Dirnt, Tre Cool
Publishers: Green Daze Music, Warner/Chappell Muslc, Inc.

To Love You More

: Edgar Bronfman, Ir.
;»a: Boozetunes
Together Again

Witers: Jimmy Jam, Terry Lewis
Publishers: EMI Music Publishing, Flyte Tyme Tunes

Too Close

Witers: Raphael Brown, Robert A. Ford, Kay Gee,

Robert Huggar,Darren Lighty, Denzil Miller,

James B. Moore, Lawrence Smith, Kurt Walker

publishers: Do What [ Gotta Do Productions, EMI Music
Publishing, Naughty Music, Neutral Gray Music, Pure Love
Music, Uh Oh Entertainmen Inc., Warner/Chappell Music,
Inc.. Wut’ Shawan-A Do Music

Torn
witers: Scott Cutler, Philip Thornalley exs

Publisher: BMG Songs, Inc., EMI Music Publishing,
Scott Cutter Music

i + 1
www.americanr.

Publishers of the Year
Wamner/Chappell Music, Inc.

adiohistorv.com

EMI Music Publishing

Un-Break My Heart
Writer: Diane Warren
Publisher: REALSONGS

Uninvited
witer: Alanis Morissette
Publishers: {974 Music, Universal Music Publishing Group

The Way
Witer: Anthony Scalzo
Publishers: Bible Black, EMI Music Publishing

You Make Me Wanna

Witers: [ermaine Dupri. Manuel Seal, Usher
Publisher: BMG Songs, Inc., EMI Music Publishing,
A D Music, So So Def Music, UR-IV

You Were Meant For Me
Wiiter: Jewel

Publishers: Warner/Chappell Music Publishi
Wiggly Tooth Music

You're Still The
Writer: Robert John tt" La
Publisher: Zomba Enterprises |
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A DVERTISING OPPORTUNITIES

LATIN MUSIC 6 PACK III

The third of Billboard's sizzling Latin Six Packs spotlights the Midem Americas show. :
Get your ad in front of Billboard’s 150,000 readers in 110 countries and reach the
Latin music industry’s top decision makers. Contact your Billboard representative
today regarding special muti-issue discounts.

Contact:

Marcia Olival 305.864.7578 ISSUE DATE: JUNE 26
4 Gene Smith 212.536.5001 " AD CLOSE: JUNE 1

SGAE 100™
ANNIVERSARY

This special commeniorates This spotlight salutes our Billboard profiles the trends that
the extraordinary 100 years of “Video Person of the Year” will shape Jazz into the new
- . . . - ¢ ’ . -
SGAE. This in-depth issue will Jack Eungster, Chairman millennium and the labels and
* s i ke, .
ishlisht SGAE’s rich histor . . . lavers providing Jazz with new
highlight SGAE’s rich history, President and CEO of Musicland. plal P B o

=M .
their eurrent status and look at momentum. We'll feature
opportunities for smaller imprints

and look at the reissues

PRE-VSDA

\ JAZZ

In addition, the spotlight will

their exciting future. Join report on retailers’ quest to find

Billboard in celebrating i 0l W O e . —
B g s the right balance of formats and commemorating the 100th
4 . O ORQQ 3 Y .
' ©§ successiul century. produets that will guarantee anniversary of Duke Ellington.
Call today and be part of success. Please join us in our Come swing in Billboard’s
this exciting special! toast to Jack Eugster. Jazz festival.

ISSUE DATE: JUNE 26 ISSUE DATE: JULY 3 ISSUE DATE: JULY 3
AD CLOSE: JUNE 1 AD CLOSE: JUNE § AD CLOSE: JUNE 8

Christine Chinetti Diana Blackwell Pat Rod Jennings
44.171.323.6686 323.525.2304 212.536.5136
\ J \_ ) \_ _J

UPCOMING SPECIALS

@UES- Issue Date: July 3 * Ad Close: June 8 PLUG IN ‘99 - Issue Date: July 17 « Ad Close: June 22
VSDA - Issue Date: July 10 * Ad Close: June 15 REGGAE/CARIBBEAN - Issue Date: July 17 * Ad Close: June 22

QLLEGRO 15TH ANNIVERSARY - Issue Date: July 10 * Ad Close: June 15 VP 20TH ANNIVERSARY - Issue Date: July 17 * Ad Close: June 22

New York Los Angeles Nashville London
212.536.5004 323.525.2307 615.321.4297 44.171.323.6686

www.americanradiohistorv.com


www.americanradiohistory.com

Artists VIUSIC

N+« CLASSICAL=JAZZ+-PRO AUDIO |

ICAL-JAZZ-PRO AUDIO

POP*ROCK=*R&B*RAP-DANC

* COUNTRY -LATI

‘Respond’ Gharity Set Garners Growing Awareness, Sales

BY CARRIE BELL

LOS ANGELES—The response to
“Respond,” a two-disc charity com-
pilation of Boston-area female
singer/songwriters, has exceeded
the expectations of all involved. The
collection continues to gain momen-
tum at radio, retail, and in the press,
making it the little album that could.

“A year ago, I wouldn’t have be-
lieved you if you told me this was
going to happen. Every two or three
hours, it seems like there’s a new
interview opportunity or a new radio
station playing a song, another non-
profit calling to network, or some-
one who needs our help that heard
about us because of this CD,” says
Kate Cloud, executive director of
Respond Ine., the Boston-area anti-
domestic-violence group that
receives all proceeds from the sale
of the compilation.

“What an extraordinary gift
these artists and technical people
have given us, because this wouldn’t
have happened if it wasn’t a great
CD,” she continues. “I really feel
like we are touching people with
great musie, reaching out and
speaking to new audiences about
domestic-violence issues, and of
course, benefiting tremendously
financewise.”

The Signature Sounds-issued,
Koch-distributed compilation, which
retails for $15.98, has raised $12,000
for Respond. The funds will be used
to maintain its hot line, emergency
shelter, counseling and legal-advo-
cacy services, parenting groups,
children’s programming, and lin-
guistic outreach.

“With so much of the money
going directly back to the cause,
how could I possibly turn it down?
It didn’t cost me anything but a few
hours of time,” says Lori McKenna,
who appears on “Respond” along-
side such artists as Mary Lou Lord,
Catie Curtis, Melissa Ferrick,
Juliana Hatfield, and Jen Trynin
and who won a recent contest to
perform at the Boston Lilith Fair
date in August.

“I've had other offers to con-
tribute to a charity project where
they were only giving a dollar or
two from each CD sold, and that
makes me think twice about how
good the intentions are,” she adds.
“Plus, it helped persuade me
because Respond is such a well-
known and established organization
fighting an issue we all need to be
aware of.”

According to Signature Sounds
president Jim Olsen, there are three
main reasons “Respond” has gener-
ated such a buzz: the album itself;
the national press, including cover-
age in Billboard in the March 6 and

March 27 issues; and the willingness
of those involved to keep on keeping
on.

“We did it with the idea that it
would be a nice regional project that
would sell for a eouple of months and
make a little money for charity, but
the buzz started and consumers
seem to be catching up. Now it
seems we’ll be working this project
for much longer than anticipated,”
Olsen says. “First and foremost, this
is a quality mix at a bargain price.
There are 27 tracks on a variety of
topics and tempos by established
and new artists. No one would buy
an album they aren’t excited to lis-
ten to. And it all goes to a great

|
] MUSIC TELEVISION®

McKENNA

- |

cause, which helped get the atten-
tion of press outlets like Billboard
and VH1 and compels retailers and
radio to give us a break. And the
artists have gone farther than just
letting us use a song. They have got-
ten involved to the fullest extent
possible.”

PRESS TIME

Since its release in January, the
media has gotten behind “Respond,”
helping sell 1,000 units, according to
SoundScan. Olsen notes that hun-
dreds of other copies have been sold
at participating artists’ shows and
non-SoundScan-monitored outlets.

Reviews and stories have ap-
peared in a range of publications
like the Los Angeles Times, Rocker
Girl, Sojourner magazine, and The
Cape Cod Times and on numerous
TV and radio outlets like VH1, New
England Cable News, and syndicat-
ed radio shows “Acoustic Café”
(which airs on 60 commercial sta-
tions) and “51%” (a women’s-issues
show that airs on 150 stations
nationwide).

“The project came to my attention
after reading an article in Billboard,
and we thought a news segment on it
would promote awareness,” VH1
president John Sykes says. “We've
received quite a few E-mails from
our viewer base asking for more in-
formation or where they could buy

the album. If the demand continues,
we’ll probably rerun the piece
more.”

“‘Respond’ has been selling
steadily at our stores but will prob-
ably run its course—unless they
keep up all this national attention.
That definitely increases an album’s
shelf life, as would more radio play,”
says Natalie Waleik, VP of purchas-
ing at the Cambridge, Mass.-based
Newbury Comics chain. Newbury
also did its part by donating a month
in listening stations in February and
has sold more than 200 copies of
“Respond.”

An upcoming MTV news segment
will certainly help boost sales. Says

AMSTERBERG

MTYV president Judy MeGrath, “We
want to promote people who do
grass-roots projects with music
angles in hopes of inspiring more
people to get involved. A story like
this also fits under the umbrella of
our anti-violence campaign, ‘Fight
For Your Rights.” We see Charan
[Devereaux, “Respond’s” producer
and a song contributor] as a possible
adviser who can help us explore the
area of personal violence.”

The Billboard coverage also
brought “Respond” to the attention
of Marshall Wilecoxen, VP of A&R at
Columbia House. The record club
plans to sell the album, as well as
write a feature about it in the club
magazine.

“We had a marketing meeting
where the VP of marketing men-
tioned that we were going to offer
‘Respond,” and the entire staff
clapped. I've been attending that
meeting for 20 years, and I've never
heard applause in that room,” Wil-
coxen says. “We offer the Eminem
album, but liked the sentiment of
Timothy [White, Billboard’s editor
in chief, who wrote in the March 6
Music to My Ears column] that
there should be an alternative to it.
To be a responsible retailer, we felt
that we must offer all types of prod-
uct and help spread the word about
this great organization and CD. If
even one woman is helped by our

running the information, it is worth
it.”

RETAIL AND RADIO UNITE

“Retailers and radio people real-
ize that they have a social responsi-
bility to get behind this project. We
owe a lot to Newbury Comics, Valley
[Media}], and several New England
mom-and-pops,” Signature Sounds’
Olsen says.

A Boston Tower Records store
will host a showcase of “Respond”
artists, as did New York’s Living
Room May 1. The New England
Mobile Bookfaire has purchased 50
copies to sell. A pending tie-in with
the Body Shop is also being ex-

| MUSIC FIRST

MEANS

plored.

Radio is proving slower to react to
“Respond,” although several triple-
A, NPR, college, and community
stations have spun tracks from the
collection, including KERA Dallas;
WYCE Grand Rapids, Mich.; KBSU
Boise, Idaho; KHUM Arcata, Calif.;
KRCL Salt Lake City; and WMNF
Tampa, Fla.

“We play a wide variety of genres,
with particular interest in singer/
songwriters,” says Damian Ein-
stein, music director of WRNR
Annapolis, Md. “These women are
right up our alley, and we have
played several tracks from [the
album] often. The audience likes it
alot.”

CONTINUING TIES

The artists’ and label’s willing-
ness to continue donating time and
talent to Respond’s endeavors is a
testament to how much they believe
in the project. It will also keep them
busy throughout the summer and
fall.

There will be “Respond” showecas-
es at the 11th annual Falcon Ridge
Folk Festival (July 23-25 in Hillsdale,
N.Y.) and Ben & Jerry’s Newport
(R.1.) Folk Festival (Aug. 7-9).

“Folk musie has long been related
to causes, and what better way to
continue that legacy than to support
these women,” says Robert Jones of

Festival Productions, the senior pro-
ducer of the Ben & Jerry’s festival.
“Not to mention they deserve to be
there on talent alone.”

The women have also grouped to-
gether for shows around Boston and
at area colleges like Tufts Universi-
ty and Regis College. “It feels really
inspiring to know you are helping
make the world a better place and to
be playing with such talented
women,” says Merrie Amsterberg,
whose album will be rereleased on
Zoe/Rounder June 29. “It also
doesn’t hurt my career to get my
music and name out there.”

Although many of the musicians
are busy completing their own tours
or recording sessions, they do their
part by toting a few copies of “Re-
spond” to sell on the road or taking
time out to be vocal.

“I never had a chance to hop on a
CD like this and be directly linked
to such a good cause,” Pamela
Means says. “I can’t think of any-
thing sour about this project except
the reason we had to do it. With my
busy touring schedule, I haven’t had
much time to support the social and
political causes I believe [in], so talk-
ing ‘Respond’ up onstage and selling
it on the road helps me feel like a
better person.”

Patty Larkin, who is recording a
new album for release early next
year, has gotten a similar warm feel-
ing by hawking “Respond” on the
road.

“I was in Detroit a few weeks ago,
and a woman who runs a group sim-
ilar to Respond said our CD inspired
her group to look into doing a CD
with local artists,” Larkin says.
“Franchising this terrific idea is the
most positive impact I could hope for
our project to have.”

Many of the contributors have
also committed to playing a Sept. 24
benefit concert at the Somerville
(Mass.) Theater to celebrate
Respond’s 25th anniversary. A
group tour is also being proposed for
October, which is Domestic Violence
Awareness month.

“Qurs is not a glamorous tale. A
year and a half ago, our original
plan to make a charity compilation
was much more modest,” Dev-
ereaux says. “But it blossomed into
much more, and part of the fun is
growing it from its roots in my liv-
ing room.

“Our original vision didn’t include
an anniversary show, a tour, or even
national reach,” she adds. “But isn’t
it wonderful that it has come to in-
clude those things? Or that people
have paid as much attention to the
CD’s content as they have to its
cause? It certainly makes me have
hope for the world.”
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Kenny G Takes On Standards On “‘Key 0f &

Arista Set Includes ‘Wonderful World’ Remake With Armstrong Vocals

BY CHARLES KAREL BOULEY
LOS ANGELES—On “Classics In
The Key Of G,” due June 29 on
Arista, superstar instrumentalist
Kenny G hopes to introduce a new
generation to some old standards.

“I'm very lucky in that I have a lot
of fans across the world,” he com-
ments. “I hope that I can use the suc-
cess I've been given to spur people to
buy this record of new old classics.”

His 11th outing for Arista is a
departure for an artist whose record-
ings typically have an overt pop lean-
ing. “I don’t try to classify my
music,” he says. “I know that sounds
like I'm evading the question of cat-
egorization, but I’'m not. There are a
lot of different qualifications for that.
Some think that jazz is the only tra-
ditional way that people can play
instrumental music, but for me, I’'m
just a sax player, and I play whatev-
er I feel at the time.”

Kenny G emerged into main-
stream consciousness in 1982 with an
eponymous set, but it wasn’t until his
fourth album, “Duotones”—which
boasted the hit single “Songbird”—
that the world took notice. Since then,
he has gone on to become, according

e o

KENNY G

to Arista VP of marketing Adam
Sexton, “the largest-selling solo
instrumentalist of all time.”

“It took me a few records before
anyone even knew [ existed,” Kenny
G reflects. “Clive Davis is one of
those guys who goes out of his way to
help his artists. [ wasn’t selling
enough records to justify them
retaining me. Then, finally, I hit.”

Once established, Kenny G built
upon his success with each release.
He hopes that momentum will carry
“Classics In The Key Of G.” It’s an
album laced with interesting rework-
ings of classics such as “The Look Of
Love,” “Summertime” (featuring
George Benson), “The Girl From
Ipanema” (featuring Babel Gilberto),
and “Somewhere Over The Rainbow.”
The lead contender for the first sin-

Flaming Lips Issue An Eclectic
‘Soft Bulletin’ On Warner Bros.

BY CARLA HAY

NEW YORK—If you ask anyone
to describe the new Flaming Lips
album, “The Soft Bulletin,”

FLAMING LIPS

chances are you’ll hear the word
“experimental.”

“The Soft Bulletin,” due June 22
on Warner Bros. Records., is an
ambitious departure for the alter-
native rock band, according to

Flaming Lips lead singer/guitarist
Wayne Coyne. He says, “It’s
experimental music done with
commercial music. I like to call it
a ‘psychological pop record.’
Bands must change o keep people
interested in what they’re doing.”
The Flaming Lips—whose line-
up is rounded out by bassist Mi-
chael Ivins and drummer Steven
Drozd—have been around for
more than 15 years, having
released a steady string of albums
and building a solid fan base
through touring. The band, which
is based in Oklahoma City, may be
best remembered for its 1994
modern rock hit, “She Don’t Use
Jelly.” The video for that song also
became a favorite on MTV, and the
Flaming Lips landed a second-
stage slot on the 1994 Lollapalooza

tour.
(Continued on page 18)

gle is a duet 50 years in the making—
a rendition of “What A Wonderful
World” featuring vocals taken from
its original recording by Louis Arm-
strong.

“I couldn’t imagine who—outside
of Louis Armstrong—could sing it,”
Kenny G says. “So, I got hold of the
original vocals. David Foster agreec
to produce it, much like the Natalie
Cole duet ‘Unforgettable’ with her
father. It’s an incredible experience
to listen to, and it was beyond belief
to create.”

A

Drivin’ The Kids Crazy. The members of RCA’s ‘N Sync were all smiles after a
recent sold-out gig at Nassau Coliseum in Uniondale, N.Y. The lads will be on
the road throughout the summer, and they are currently promoting the single “I
Drive Myself Crazy.” Pictured, from left, are group members Justin Timberlake,
Chris Kirkpatrick, and Joey Fatone; Jack Rovner, executive VP/GM of RCA; and

(Continued on page 19)

group members Lance Bass and J.C. Chasez.

Dave Weckl
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THE SOUND OF PROFESSIONALS. .. WORLDWIDE.

Producer Serietic Forming Arista Imprint;
Joni Mitchell Orchestrates Standards Set

HAIL, HAIL ROCK’N'ROLL: Look for hot producer
Matt Serletic (matchbox 20, Edwin McCain) to ink
an imprint deal with Arista Records. Based in Atlanta,
Melisma Records will focus primarily on rock acts, an
area in which Arista has had trouble gaining a strong-
hold. Among the acts planned for the label is male
singer Angie Aparo.

STANDARD ISSUE: Joni Mitchell is working on an
album of standards with an orchestra. “1 got hooked,”
she says, “when I performed with the El Nino Orches-
tra [at 2 1998 benefit organized by Don Henley]. An
arranger is working on the mater-

Blackwell’s “Ready Teddy.” The set, which started as
a jam session with David Gilmour, will come out in
July on Capitol in the U.S. and EMI in the rest of the
world (BillboardBulletin, May 18) ... Michael Jack-
son will headline two concerts in Germany to aid the
children of Kosovo (BillboardBulletin, May 19). Both
shows will take place June 27, one with pop artists and
the other with classical acts . .. Montell Jordan has
been asked to play at the inauguration of the new pres-
ident of Nigeria on Friday (28). Although Jordan has-
n’t performed in the country before, a number of his
songs, including “This Is How We Do It,” have been
tremendously popular there . ..

ial now. I'm just going to come in to
the studio and sing the songs like
Frank.” Among the songs she’s
recording are Billie Holiday’s
“Comes Love” and “You've
Changed,” as well as “Answer Me
My Love” and “Stormy Weather.”

Jewel, Carole Bayer Sager, Don
Was, and composer Jerry Gold-
smith will receive Governor’s
Awards from the Los Angeles
chapter of the National Academy
of Recording Arts and Sciences
(NARAS) on June 15. The awar

Mitechell, a past winner of Bill-
board’s Century Award, notes that
she’s also singing a few standards
she wrote, including “Both Sides
Now.” “The album starts with how nice love is and then
goes into the pits,” she adds with a laugh. The projeet
is being produced by her ex-husband, Larry Klein.

WISHFUL THINKING: Being sampled is nothing
new for Stevie Wonder, but he says he's always inter-
ested to hear how the new creations turn out. The lat-
est song to wrap itself around one of his melodies is Will
Smith’s “Wild Wild West.” Built on the melody of “1
Wish,” the song is the theme to Smith’s upeoming movie
of the same name. “I heard the song for the first time
when Will and I did the video,” says Wonder. “I was
really impressed. I loved it. Will’s very tasteful with
what he does in songs, so I didn’t have to worry about
[the content].”

Wonder honored Joni Mitchell May 17 at ASCAP’s
pop music awards, where Mitchell was recipient of the
Founders Award. Wonder, a past winner, performed a
soulful version of Mitchell’s “Woodstock.” Not so inci-
dentally, Wonder has been added to the list of per-
formers for Woodstock "99.

STUFF: The legendary songwriting team of Hal
David and Burt Bacharach has reunited to pen tunes
for the new Bette Midler movie “Isn’t She Great,” a
biopic about author Jacqueline Susann. “We hadn’t
written in a few years, but it was just like we’'d never
heen apart,” says David. While Midler may sing a track,
the pair’s primary thrush, Dionne Warwick, is already
on board to record a tune . . . Paul McCartney’s next
album will feature the singer covering 17 rock oldies,
including Gene Vincent’s “Blue Jean Bop” and Otis

by Melinda Newman

honors NARAS members for cre-
ative talents and community ser-
vice.

G 00D ROCKIN’: The Hard
Rock Cafe is launching an outdoor concert sevies this
summer to build excitement for its annual mega-con-
cert, the Hard Rock Rockfest.

This year’s Rockfest takes place June 5 at the Atlanta
Motor Speedway and will feature 12 rock acts, includ-
ing Collective Soul, Sugar Ray, Everlast, and Live.

After the concert, the Hard Rock will hold six small-
er shows featuring three acts (Marvelous 3, Smash
mouth, and another act to be announced). Obviously too
late to boost sales for the preceding Rock fest, the shows
are meant to boost anticipation for future Rockfests.
“It’s a way to keep the momentum of Rockfest going
after the event and give different parts of the country «
taste of Rockfest,” says Chris Tomasso, director of pro-
ductions for Hard Rock Cafe International. The series
starts June 23 at Sunken Gardens in San Antonio.

The first Rocktest was held two years ago, but given
the success of this year’s show—with 50,000 tickets
already sold-—the Hard Rock has committed to anoth-
er three years of the all-day extravaganza.

Tickets for the smaller shows in the concert series,
whieh will be at nontraditional locations like parking
lots, will be $15. While the idea of Rockfests in several
different locations annually isn’t out of the question,
Tomasso says he wants to start with the smaller con-
cert series. “We've been surprised by the sheer geog-
raphy of where the tickets from Rockfest are being pur-
chased. People are buying them from all over the
country, so we're not sure if multiple Rockfests will
make sense. But we have talked about eventually having
one on the East Coast, the West Coast, and in Canada.”
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VETERAN PRODUCER BRUCE FAIRBAIRN DEAD AT 49

(Continued from page 8)

and Mutt Lange,” says John Kalod-
ner, senior VP of A&R at Columbia
Records.

“We used to call him ‘the school-
teacher’ because he had such a
focused, clear-minded work ethie
about recording. He was a true mas-
ter of his profession. I can’t say that
about many people.”

“It’s a staggering shock,” says
Fairbairn’s manager, Bruce Allen,
who had known the producer since
high sehool. “All we know at this point
is that he died in his sleep.”

Yes had begun rehearsals for its
album in Vancouver in November and
started recording there in January.

“Bruce was such a good guy, and
we had so much fun together, and, all
of a sudden, he’s gone,” says Ander-
son. “We had worked on Sunday
afternoon doing a long piece of music,
which was Bruee’s baptism into Yes
music on that scale. He loved the chal-
lenge and was having a great time.”

“I was devastated when 1 got a call
about Bruce’s death,” says Lewis
Kovac of Left Bank Management in
London, which handles Yes and the
Cranberries. Kovac first worked
closely with Fairbairn on the Cran-
berries’ 1996 album, “To The Faithful
Departed,” as well as on their current
album, “Bury The Hatchet.” “His
death is sad and horrible,” he says.
“He was the nicest man in the world.”

Allen says creating great music
was the center of Fairbairn’s business
life.

“Bruce was very much about music
being the soul of what he did in the
studio,” he says. “He didn’t want | ses-
sions| buggered up by business or by
technology. He didn’t believe in Pro-
Tools. He still chopped tape with a
razor blade. I used to want to cut
harder [production] deals, but he
wouldn’t let me. He'd say, ‘No. The
band needs this or that. I don’t care
ubout the advance. We'll make it on
the upside [producer’s royalty].””

A family man, Fairbairn tradition-
ally insisted on working in his Van-
couver hometown, first at Little
Mountain Sound in the ’80s, then, in
recent years, at Armoury Studios. He
fell in love with the facility while pro-
ducing Chicago and purchased it in
1996 from songwriter/producer Jim
Vallance, a longtime {riend.

“What a terrible loss,” says Val-
lance. “I'm just devastated. Bruce and
I worked together for 26 years. He
was a remarkable guy. Irreplace-
able.”

Rock began working with Fair-
bairn while an engineer at Little
Mountain. The duo worked as a tight-
knit production team on multiple
albums for Loverboy, Bon Jovi, and
Aerosmith. Eight years ago, Rock
switched to producing on his own and
has since produced Metuallica, the
Cult, and Motley Crue.

“Bruce was very disciplined,” says
Rock. “He was really good with peo-
ple. Everybody got along with him. If
there were flare-ups [in the studiol,
he dealt with people in a way nobody
got hurt.”

Fairbairn made his international
reputation in the 1980s with a string
of hit albums for Canada’s Loverboy,

starting with its self-titled debut in
1980 and culminating with the 1987
set “Wildside.”

Fairbairn’s productions provided
milestones in the careers of Aero-
smith and Bon Jovi. In Bon Jovi’s
case, “Slippery When Wet” catapult-
ed the New Jersey act in 1986 firom a
respectable sales level to superstar
status. Fairbairn also produced the
band’s 1988 follow-up album, “New
Jersey.”

The Fairbairn-produced “Perma-
nent Vacation” in 1987 was Aero-
smith’s comeback album; he also pro-
duced “Pump” in 1989 and “Get A
Grip” in 1993.

“I start thinking of all we've done,
and what I’d say to him if I could,”
says Aerosmith singer Steven Tyler.
“He was very instrumental in
birthing thi-ee of the greatest albums
we've done. He was so good at being
free and epen and passing on ideas
and arrangements. He could be a bas-
tard and hard to work with. He'd
push me. But we did some great al-
bums with his help. He helped relight
the fire under Aerosmith after all
those years.”

Adds Aerosmith guitarist Joe
Perry, “Everybody [in the band] is
feeling the loss. [With three albums, |
we probably spent a full year record-
ing with Bruce in Vancouver. I hadn’t
talked to him for eight months, and to
think I'm not going to see him ever
again, it’s so hard. I just can’t believe
it. It’s going to be a long time before
we're used to it.”

Fairbairn’s production credits also
include Poison’s “I'lesh And Blood,”
the Dan Reed Network’s “Dan RReed
Network” and “The Heat,” AC/DC’s
“The Razor’s Edge” and “Live,” Mot-
ley Crue’s “Dr. Feelgood,” the Scor-

pions’ “Face The Heat,” Van Halen’s
“Balanee,” Chicago’s “Night And
Day,” INXS’ “Elegantly Wasted,” and
Kiss’ “Psycho-Circus.”

While growing up, Fairbairn took
piano and trumpet lessons, and he
played in community groups until he
was 16. While in 10th grade at Prince
of Wales high school in Vancouver, he
started his first band, the Spectres,
which Allen booked locally.

In 1975, unable to secure a record
deal for his group Sunshyne, Fair-
bairn eontacted Vallance for tunes.
Vallance joined the band (as Rodney
Higgs). which was briefly renamed
Stanley Screamer. Fairbairn and Val-
lance produced four tracks, which
secured a deal with GRT Records of
Cuanada in 1976.

When Vallance opted not to handle
produetion of the band’s debut album,
Fairbairn, no longer playing trumpet,
took full control of the band, which
was renamed Prism.

“As a record executive, it was a
delight to work with Bruce,” recalls
Ross Iieynolds, then president of
GRT Canada and now chairman of
Universal Music Canada. “He was so
bright and related to both the artis-
tic side and the business side |of the
business|.”

Pris-u’s self-titled 1977 album was
releasad on Ariola in the U.S. and
reached No. 137 on Billboard’s Top
LPs & Tapes chart. Its 1978 follow-
up, “See Forever Eyes,” also on Ario-
la, peaked at No. 1568. “Small Change”
(1982) on Capitol reached No. 53.

By this time, however, Prism was
falling apart, and Fairbairn had turned
his focus to producing other :cts.

Fairbairn is survived by his wife,
Julie Glover, and sons Scott, Kevin,
and Brent.
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Deconstructing Brooks. Capitol rocker Meredith Brooks, center, is currently in
the studio with praducer David Darling, right, and mixer Chris Lord-Alge, putting
the finishing touches on her next album, “Deconstruction.” Due in late summer,
the set follows the artist's 1997 breakthrough, “Blurring The Edges,” which fea-

tured the hit “Bitch.”
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HOLLYWOOD HILLS |

Spacious, two story, custom
built, English Tudor behind
gates. 4 bedrooms, 3.5
bathrooms. Perfect for lavish
entertainment with full bar
and spa room. Views of
mountains and Hollywood
sign. Hardwood floors.

2 fireplaces. Pool & spa.
Large motor court.
Asking: $995,000
TATIANA WOLDANSKI
(310) 826-0220
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|
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EDWARD JESMAN & CO., REALTORS j

THE

BIG,

PHAT PAD

Babes, Boys, Bars & Buckhead. Here's the 411 on Atlanta’s
high-rise address for action. Get hooked up in the Big

Bucky and get lucky. More than a crib, it’s Atlanta’s coolest

place to be — a hip hop, skip and a jump from The Ritz,

Justin’s, Phipps and Lenox. We’re talking the only

penthouse of its size available on Peachtree Road! With

stats like these it won't be on the market for long.
Contact Michael Hoskins at 404-874-6357.
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MO’ MONEY, MO’ PROBLEMS
Bernard Edwards

3AM
Rob Thomas

Brian Yale

Bidnis, Inc.
EMI-Blackwood Music, Inc.

ADIA

Pierre Marchand (SOCAN)
Sarah McLachlan (SOCAN)
Sony/ATV Songs LLC
Studio Nomade (SOCAN])

ALL CRIED OUT {2nd Award)

Paul Anthony

Careers-BMG Music Publishing, Inc.
Mokojumbi Music

Zomba Songs, Inc.

ALL FOR YOU (2nd Award},

Jeff Beres

Ken Block

Andrew Copeland

Ryan Newell

Mark Trojanowski

Crooked Chimney Music, Inc,,
Music Corporation of America, Inc.

ANYTIME

Brandon Barnes

Brandon Barmmes Music

Songs of PolyGram International, Inc.,

BABY, | NEED YOUR LOVING
(9th Award)

Lamont Dozier

Brian Holland

Eddie Holland

Stone Agate Music

BARELY BREATHING (2nd Award)
Duncan. Sheik

Careers-BMG Music Publishing, Inc.
Duncan Sheik Songs

Happ Dog Music

BITTER SWEET SYMPHONY
Richard Ashcroft (PRS)
Mick Jagger (PRS)

Keith Richards (PRS}
ABKCO Music, Inc.

BLUE ON BLACK

Mark Selby

Kenny Wayne Shepherd

Tia Sillers

Bro’N Sis Music, Inc.

Ensign Missic Corporation

Estes Park Music

) Know Jack Music

Music Corporation of America, Inc.
Only Hit Music

THE BOY IS MINE

Brandy

Fred Jerkins

Rodney Jerkins

Bran Bran Music
EMI-Blackwood Music, Inc.
Ensign Music Corporation

Fred Jerkins Publishing

Rodney Jerkins Productions, Inc.

BRICK

Ben Folds

Darren Jessee

Fresh Avery Music
Hair Sucker Songs
Sony/ATV Songs LLC

BUILDING A MYSTERY
Pierre Marchand (SOCAN)
Sarah McLachlan {SOCAN)
Sony/ATV Songs LLC

Studio Nomade {SOCAN)

Nile Rodgers
Bernard’s Other Music
PLL BE MISSING YOU (3rd Awa-d} :;"y/ Alms"“gs ;Lc
* Sting (PRS] E MUMMER’S DANCE
am&;y agm%gigg G TQ BE EMI-Blackwood Music, Inc. Loreena McKennitt (SOCAN)
Rye Songs Stephan Jenkins IF YOU COULD ONLY SEE {2nd Award) Abce fctal g
Sony/ATV Songs LLC Arion Salazar Emerson Hart MY ALL
Crazy Owl Music Mariah Carey

CANDLE IN THE WIND (2nd Award) ighing, Inc. EMI-Blackwood Music, Inc. Rye Songs

Eltan John (PRS) Unconcerned Music Publishing Sony/ATV Songs LLC

Bernie Taupin

Songs of PolyGram International, inc. IRIS M_Y FATHER’S EYES
John Rzeznik Eric Clapton (PRS}

Unichappell Music, inc.

MY HEART WILL GO ON
Will Jennings

CANGE THE WORLD (3rd Award) EMI-Virgi
) 1 BELIEVE JOENJELY (200 Award)) S e

MG Music Publishing, Inc. . R. Kelly ‘
I JT'S YOUR LOVE {2nd Award}

R. Kelly PublistifEMinc.

Zomba Songs, It { ony Smith Blue Sky Rider Songs
‘5: sBlackwood Music, Inc. Ensign Music Corporation
[‘_Do Loeb el nly Music Fox Film Music Corporation \
sa
Hlurious Rose Music MY LOVE IS THE SHHH!
James Baker .

Music Corporation, of &

I'DON'T EVER WANT TO =
SEE YOU AGAIN
Nathan Morris
Ensign Music Corporaion
Vanderpool Publishing

EVERYTHING TO EVERYON
Art Alexakis
Greg Eklund
Craig Montoya
Conmmongreen Music
Everzleam Music
frving Music, Inc.
Montalupis Music

FLY = E u§|c Corporation
Craig Bullock . NETac {

Stan Frazier
Murphy Karges
Mark McGrath
Alan Shacklack,
Rodrey Sheppard
Alley Music Corp.
Grava Lack of Talamt Music
Trio Music Co., fhc.
Wamer-Tamerane Publishing Corp,,

FROM THIS MOMENT ON,

Shania Twain

Loon: Echo, Inc,,

Songzs of PolyGram International, Inc.,

GETTIN™JIGGY WIT IT
James Alexander

Ben Cauley

Larry Dodson

Bernard Edwards
Willie Hall

Harvey ). Henderscn
David Porter

Joe Robinson

Nile Rodgers

Winston Stewart
Bernard’s Other Music
Gambi Music, Inc.
Irving Music, Inc.
Sony/ATV Songs LLC
Twenty-Nine Biack Music

THE GIFT
Tom Douglas
Sony/ATV Tree

HEROES

David Bowie (PRS)

Brian Eno (PRS)

Careers-BMG Music Publishing, inc.
Screen Gems-EMI Music, Inc.
Tintoretto Music

c MiEEgEr -
EW-BIa EXWDBHIMusic, Inc.. foikisitionday
Tamara Powell

LANDSLIDE Sauce:

Stevie Nick6! Melvin Lee Wilson
\ﬁelsh Witchiisit] W'lllam Jeffrey Young

ang; Fuiliziiyg B, ;
Gt ERYE IV Scott'S AJ.U g
A NEW LIFE E ! L Mark remonti
1 Lot EtHa, Inc. - Ve Mus
Songs of PolyGram IntErauOnaIR ey

LOVEFOOL (2|1d Awan'i‘

Iving Musie, Inc.
Montalupis ﬁlusm

PLL ALWAYS BE RIGHT THERE Hub Tty
Michael Kamen JlJun, Jup

K-Man Corp., - . TSI ATRN
Sony/ATV Songs LLC I - 2ulk-dligde

JUDE ABBOTT"
DUNSTAN BRUCE*
PAUL J. GRECO*
HARRY HAMER*
DANBERT NOBACON*
. - — ALICE NUTTER*

LOU WATTS*

- BOFF WHALLEY®
*Members of PRS

COLLEGE SONI

arsh Cares OF THE YEAF
¥ Robinson
s Mg TUBTHUMPING
Sony/ATV Songs LLC PERFORMED BY
HOW BIZARRE (2nd Award) CH U M BAWAM BA

Paul Fuemana (APRA)
Alan Jansson {APRA}
Songs of PolyGram International, Inc.

PUBLISHED BY
EMI-BLACKWOOD MUSIC, INC.
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OF THE YEAR

( ROB THOMAS )
~ OF MATCHBOX 20 —

REAL WORLD

Rob Thomas

Bidnis, Inc.
EMI-Blackwood Music, Inc.

SEMI-CHARMED LIFE (2nd Award),

Kevin Cadogan

Stephan Jenkins

Arion Salazar
EMI-Blackwood Music;, Ine.
Three EB Publishing

SILVER SPRINGS
Stevie Nicks
Barbara Nicks Music

SOMETHING ABOUT THE WAY

YOU LOOK TONIGHT
Elton John (PRS)
Warner-Tamerlane Publishinz Corp,

A SONG FOR MAMA

Kenneth “Babyface™ Edmonds
ECAF Music

Fox Fim Music Corporation
Sony/ATV Songs LLC

SWEET SURRENDER
Sarah McLachlan {SOCAN)
Sony/ATV Songs LLC

TAKES A LITTLE TIME

Wayne Kirkpatrick

Caree s-BMG Music Publishiig, inc.
Magic Beans Music

THIS KiSS

Rohm Lerner

Nomai1-Noman Musig

Puckalesia Songs
Warner-Tamerlane Publishing Corp..

T0 LOVE YOU MORE
David Foster

Dne FoupThree Musig;
peemmusic Hd.

TOGETHER AGAIN
Janet fackson
Black fce Publishing

TORN
fAnne Preven

Songs of PolyGram internatisnal, inc,

Weetie Pie Music

TOUCH, PEEL AND STAND

Travis Meeks

Scrogrow Musig)
Warner-Tamerlane Publishing Corp,

TRULY, MADLY, DEEPLY.
Darren Hayes (APRA]
Daniel Jones (APRA}
EMI-Biackwood Music, inc.

( SARAH MCLACHLAN
“_ (SOCAN)

TUBTHUMPING

Jud2 Abbott (PRS)
Durstan Bruce (PRS)

Pail J. Greco {PRS)

Hamry Hamer (PRS)

Dar bert Nobacon (PRS)
Alice Nutter (PRS)

Lou Watts (PRS)

Bof Whallzy (PRS]]
EMI-Blackwood Music, Inc.

TUPN MY HEAD
Pat-ick Dahlheimer
Chad Graczy,

£d Kowalezyk

Chad Taylor

Loco De AmoyMusic.

WAHLKIN' ON THE SUN

Grez Camp

Kevin Coleman

Paul Delisle

Steve Harwell

Squish Moth Music

Wawner-Tamerlane,
Publishing Corp.

WH=N A MAN LOVES'A WOMAN
{8th Award)

Calvin Lewis

Andrew J. Wright

Proto Music

Quinvy Music Publishing Co.,

YOU/WERE MEANT FOR ME
{21d Award]]

Stere Poltz,

Polo Boy Music

Robert Duffey Music

Third Story2Music, inc.

YOLIRE STILL THE ONE

Shania Twaim

LooYEcho, Inc,

Sonzs of PolyGram
international, inc.

YOLWE LOST THAT LOVIN' FEELIN'
{13th Award)

Barry Manm

PhikSpector

Cyn-hia Weil

ABWCO Mussic, Inc,

Mother Bertha Musig, Inc,

Screen Gems-EMI Musig; Inc.

(sSHANIA TWAIN )

SONLG )

THE YEAR

YOU’RE STILL THE ONE
wrIiTTEN BY SHANIA TWAIN

PUBLISHED BY LOON ECHO, INC.
SONGS OF POLYGRAM INTERNATIONAL, INC.

PUBLISHER

DF THE

N\

EMI MUSIC
PUBLISHING _
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visit us at bmi.com.
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FLAMING LIPS ISSUE AN ECLECTIC ‘SOFT BULLETIN' ON WARNER BROS.

(Continued from page 1)

Since then, several Flaming
Lips albums have been released,
including 1997’s “Zaireeka,” a
four-CD set that was designed for
all four CDs to be played simulta-
neously.

“‘The Soft Bulletin’ wasn’t real-
ly a byproduct of ‘Zaireeka,””
explains Coyne. “We used to go in
and record an album in six to eight

weeks. But we worked on [“The
Soft Bulletin”] for over two years.
When you're recording, you really
do feel that there are endless pos-
sibilities. People say those things,
and then they do the same old
stuff. We realize that the new
album might be strange to a nor-
mal listener, but that was the
appeal as well. We wanted to make
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Direetly across from Lincoln Center.
One bloek from Central Park.

RATES FROM $160*

CALL FORSPECIAL GROUP RATES

EMPIRE

44 WEST 03RD STREET NEW YORK CITY NY 10023
PHOND 212 265 7400 FAN 212 315 0349 RESERVATIONS 888 8222 35355
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it unique, and we didn’t want to
make it stupid.”

Warner Bros. senior director of
marketing (U.S.) Eric Fritschi
says, “I think ‘The Soft Bulletin’
is a real artistic achievement. It’s
a dense record that doesn’t have
an instant ‘pop hit’ feel to it. Our
[marketing] focus will be on inde-
pendent retail, touring, press, and
the Internet.”

The Flaming Lips wrapped up a
series of concert dates in the U.K.
this month, and the band plans to
launch a U.S. tour in mid-July. The
tour will be a revue-styled show
with such acts as Sebadoh and
Robyn Hitcheock also on the bill.

Fritschi adds, “The Flaming

‘It’s a dense record
that doesn’t have-
an instant “pop
feel” to it’

Lips aren’t like other bands. We
want to create momentum for this
album. That’s why the first single,
‘Waitin’ For A Superman,” won’t
be released until mid-July to coin-
cide with the band’s tour. We want
to build the story and go to radio
and convince them that this album
is a masterpiece. In the meantime,
[“The Soft Bulletin” album track]
“Buggin’ ” is on the soundtrack to
‘Austin Powers: The Spy Who
Shagged Me,” and getting the song
on the soundtrack was a coup.”

Chris Muckley, music director
for modern rock station XTRA
San Diego, notes,“The Flaming
Lips have an indie audience, and I
think it's going to stay that way
with the new album. The album’s
very good even though I don’t
think it’s going to get a lot of coin-
mercial airplay.”

David Seamons, rock buyer for
Tower Records’ downtown Man-
hattan location, says, “I'm aware
of the album, but there hasn’t been
a big push for it by the label. The
Flaming Lips’ fan base may have
gotten smaller because it’s been a
while since the band’s had a hit,
but I don’t think the fan base has
gotten that much smaller. The
band was never massively huge in
the pop world. The Flaming Lips
have always had a cult fan base:
people who appreciate the band
for the musicianship, not for how
many hits the band may have had.”

The Flaming Lips are managed
by Scott Booker of Hellfire Man-
agement and booked by PO.W.
Booking. The group’s songs are
published by Lovely Sorts of
Death/EMI/Blackwood Music Inc.
(BMI).

Fritschi elaborates on the
band’s upcoming tour: “Wayne had
the idea to do this revue tour
where a bunch of artists go out
and play a short set. The idea is to
play 1,000- to 1,500-seat venues.
Wayne will be hosting the show.
They’re going to pass out head-

phones at the concerts to get a
true stereo sound. It’s going to be
a really fun event, and, contrary
to most summer tours, the ticket
prices will be reasonable. The
Flaming Lips have made a career
of being consistently offbeat.”

Although the Flaming Lips
have established a reputation as a
touring band, Coyne admits that
“I don’t like performing that
much. I enjoy the idea of people
coming to see us play songs, and
I’ll do anything to entertain peo-
ple. An analogy would be doing a
painting and hanging it in a
gallery so people can see it, and
playing live is like people wanting
you to do that painting over and
over again.”

Unlike other rock bands that
scoff at the idea of using prere-
corded tapes in concert, Coyne
says that the Flaming Lips use
backing tapes: “I don’t think pre-

recorded stuff has to be bad, but
the opposite is also true. Playing
everything completely live doesn’t
always sound better.”

Coyne says of his audience, “I
think the people who followed us
during Lollapalooza have probably
moved on. I just can’t see them
being interested in the same old
thing year after year. The kind of
success we had with ‘She Don’t
Use Jelly’ is arbitrary, and I think
anyone in that situation should try
to capitalize on it. You get all these
insane offers. We were lucky, but
the success didn’t last long enough
for us to have completely been
immersed in it.”

He muses, “In some way, we've
had success followed by failure.
What we learned was to just do
our music and market it to people
who will buy it. Our music isn’t
meant to compete with Mariah
Carey.”
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SUBTLE PLEASURE: Scout is so close to finally gaining the atten-
tion that it’s long deserved. After banging around the New York club
scene for several years—and garnering deserved critical raves for
its self-made 1996 disc, “Partialburg”—the band has hit pay dirt by
getting a cut on the Hollywood
Records soundtrack to “Felici-
ty.”

The tune, the warmly intro-
spective “Day DBefore Yester-
day,” is among the cuts slated
for a new album due later this
season. The project shows the
group—Iled by singer/guitarist
Ashen Keilyn and supported
by stepbrother Lou Rawles
(drums), Rimas Remeza
(bass), and Steve Schiltz (gui-
tar)—continuing to explore a richly textured sound that layers con-
fessional poetry with intricate yet infectious melodies and sharp musi-
cianship. Keilyn has a somber vocal delivery that will remind some
of Suzanne Vega, which works well within the delicate arrangements
of acoustic-framed ballads like “Perfect Day” and “Animals.”

That said, she’s an equally effective, highly charismatic belter on
more aggressive fare like “There [ Go Now” and “Always Waiting”—
a pair of single-worthy jams that could add some much needed spice
to modern rock radio. Clearly, Antony Bland at Chrysalis Music
agrees, since he’s wisely inked them to a publishing deal. Now, it’s
time for a major label to snag ’em.

For further info, contact Bland at 310-967-0322.

SCOouT

YUM., YUM: With its four-cut EB, “Electric,” Fruit Machine glee-
fully harks back to the good ol’ days of ’60s bubble-gum pop—but
with an appropriate injection of modern guitar rock.

The Brighton, England, quartet is fronted by the absolutely
adorable Jennie Cruse, whose
delivery, by turns, conjures up
images of Dusty Springfield
and Debbie Harry. She gets
ample instrumental support
from Rachel Bor (guitars),
Simon Parker (bass), and
Nick Hopkin (drums)—a
#7a¥ . combo that crackles with a

lively vibe not unlike the
Cardigans’.

The band is recording under Popcorp, the production company
formed by engineers/producers Pete Jones (Bluetones, Morrissey)
and Steve Lovell (Blur, Julian Cope). The act is considering a trip
to the States to shop for a deal later this season.

For more info, contact Jones at 011-44-1273-688980.

FRUIT MACHINE

DIVA WITH A DIFFERENCE: Rachelle Garniez definitely stands
out among the countless young women gunning for pop divadom.

On her unique seli-made debut, “Serenade City,” the New York
artist wallows in "40s sensibilities, gliding through material steeped
in traditional jazz and swing styles.
She accomplishes this with an
ample wit and a lilting contralto
vocal range and fluid phrasing that
often recalls Liza Minnelli.
Adding a splash of authenticity
(and camp) is Garniez’s limber
accordion playing, which works well
with the sweet blend of violin, sax,
and piano provided by her support
band, the Fortunate Few

Garniez has been honing her
sound in nightclubs—not to mention the occasional street corner and
subway platform—in New York, Paris, and Italy for several years
now. She’s currently cutting material for a follow-up disc, which she
plans to support with gigs throughout the U.S.

For further info, contact Garniez at 212-777-1775.

GARNIEZ

KENNY G

(Continued from page 14)
“What A Wonderful World” is not

just a commercial endeavor for

Kenny G and Aristy; it’s a philan-
thropic one as well. “All the proceeds
from that song will go to a new foun-
dation I have established for at-risk
children,” says Kenny G. “The foun-
dation will funnel the money to char-
ities to purchase musical instruments
and to supplement funding for the
arts in schools. I've decided since the
government has decided to cut back,
it’s time for me to give back.”

“Wonderful World” has a senti-
mental hold on many Americans, but
will that translate into sales?

“We never take anything flor
granted,” says Sexton. “However, we
are confident that this is the perfect
vehicle to showcuse what this album
is—classic American repertoire.”

Some retailers view Kenny G as an
evergreen artist whose fan base is
unwaveringly loval. “He has an
appeal that transcends trends,” says
John Wilkes, assistant buyer for
Compact Dise World, a nine-store
chain based in South Plainfield, N.J.
“The material on this album sounds
like a natural for him.”

Marketing an album of standards
presents interesting challenges for
Arista. “This album will broaden his
demographic and cuts across a vari-
ety of fan bases,” Sexton says. “In an
industry that likes to put people in
boxes, Kenny crosses so many dif-
ferent genres. Kenny G has always
been a speciul type of artist who
charts his own path, and he doesn’t
do things like other artists.”

Those ideas include a heavy tele-
vision campaign featuring major
talk shows, a PBS special, and a
satellite media tour from New York,
tentatively set for June 30. Star-
bucks will have point-of-sale items,
and Barnes & Noble’s Internet sales
site is starting 1 new online music
source with Kenny G as the first
featured artist. Also, Web retailer
CDnow is doing a “Flyaway” con-
test, giving people a chance to win a
trip to New York in August to see
Kenny G in concert.

“The Web allows us to cut out the
middleman and go directly from
Avrista to the Kenny G fan at home
with soundelips, video, electronic
press kits, every tool we could want
or need directly to the consumer,”
Sexton says.

Kenny G will support the album
with a tour that kicks off in Septem-
ber in Los Angeles and spreads
across the globe. He is managed by
Dennis Turner of Turner Manage-
ment and booked by Mike Piranian
at Creative Artists Agency in Los
Angeles.

Creatively, “Classics In The Key
Of G” is a collaborative effort for the
artist, who worked with such lumi-
naries as Nathan Kast, Benson,
Gilberto, Gregg Phillinganes, and
Pauhlino DaCosta.

“I’m lucky to be at a place where I
can experiment and grow musically,”
Kenny G says. “Doing this album was
one of my biggest challenges because
of everyone’s familiarity with the
pieces. But it is quickly becoming one
of my favorites.”
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

Proven Talent Looking For Deals

Artists formerly signed to major-label recording contracts are now on BTN to
showcase their new material to talent buyers and to nurture their next deal
Here's a sample of artists and the labels they were formerly signed to:

Market (Interscope), Jill Sobule (Atlantic), Adam Elk (The Mommyheads, Geffen),
JK (Verve Forecast), Patti Rothberg (EMI), Bliss (featuring Donna Delory, MCA
Records), Jane Jensen (Interscope), Black 47 (EMI/SBK and Mercury Records)
and Luxx (Push Records/BMG).

The Most Popular New Talent On BTN

Favorite Artist Picks May 7, 1999

1 Robby Baier Rock 1
2 Odyssey Rock 1
3 Jolene Wells Pop l
4 Eric Baines R'nB 1
5 Coade Pop i
6 Guzmanz Lung Rock 1
7 Lava Pop 3
8 Pat McGee Band Rock N
9  Brilliant Trees Pop )
10 Q Alternative 5

Weekly results are based on votes cast by BIN's registered online audience for any artist featured on the site. Votes are
mited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

The Most Listened-to New Tracks On BTN

I'll Always Love You, David C. Saunders

1 R'nB 3
2 In Your Eyes, Back Il Basix Funk 2
3 Typical Man, Lava Pop 3
4 Melissa Mathes, Broken Pop 2
5 Non-Toxic, Radiostar Pop 8
6 Q,Smash Alternative 5
7 Llike You A Lot, Love You A Little, Brilliant Trees  Pop 2
8 St. Schlapenheimer, Ray DeTone Rock 7
9  Give It 2 Me, Charles Simmons R'nB 2
10 The Hurt In My Heart, Angela Baker Country 48

red ontine audience

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unreg
for any composition featured on the site.

The Most Outstanding Acts Available On BTN

Marie

Sisters Christina Marie and Constance {Connie) Marie Kirben possess a soulful
strength and camaraderie only genetics can take credit for. Hailing from Boston,
Mass., the ladies of Marie are no strangers to the music industry. At one time
they were an integral part of Boston's hottest female quintet '‘Not Your Average
Girls! This group garnered local and national success, winning a Boston Music
Award and landing a deal with Capitol Records, atlowing them to work with the
likes of Big Bub, Slick Rick, Toni Tony Tone and Salt ‘N Pepa. Moreover, the
remaining three:-members of that group, now known as 'Phajja, are signed to
Warner Brothers Records. The new tracks on BTN are produced by the exceptional
Alad Troy Brown of BlacDaddy Music.

Hip-Hop, R'n'B, Soul Boston, MA Any

For detanls about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPI Communications, Inc. and is used under ficense by Tatent Net Inc. Pa

Biltboard Taient Net does not specify or imply an endorsement from Billboard.
Sponsored by ﬂﬂ
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s ENSE OF STYLE:
Sense Field is a rock band
that may have punk influ-
ences, but the group didn’t
take a typical punk approach
when it came to recording its
self-titled album, due July 20

Splendid Debut. New

York rock band Splender
is getting radio exposure
for its single “Yeah, What-

ever.” Several rock sta-

almost two years to record
it.

As Sense Field lead
singer Jonathan Bunch
explains, “We found that
many of our peers want
their albums to sound like
[they were] recorded in a
short period of time. We
didn’t want that.”

Sense Field emerged
from Southern California’s
“emo-core” (short for emo-
tional hardeore) music scene
and recorded two
albums on indie
label Revelation

Shedaisy, The Whole Shebang

Taylor-Made For Country.
Singer/songwriter Chip Taylor,
who wrote such hits as “Angel
Of The Morning,” “Son Of A
Rotten Gambler,” and “Wild
Thing,” has returned as a solo
artist. His current country
album, “Seven Days In May"
(Train Wreck Records), fea-
tures duets with Lucinda
Williams and Guy Clark.

REGIONAL HEATSEEKERS NO., 13

MOUNTAIN

Records Dbefore
signing with Warn-
er Bros.

“Sense Field”
was produced by
David Holman,

Shedaisy, The Whole Shebang

f/'\
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARLA HAY

the Foo Fighters for Warn-
er Bros.”

JOAN OF ‘STARLITE”:
Singer/songwriter Joan
Jones has a slew of tour
dates in support of her Third
Rail/Hollywood Records de-
but album, “Starlite Crimi-
nal.” Her song “Everyday
Down” is the second single
from the “Felicity” sound-

track.
Jones is on tour with Seal
until June 12. She

ot o NORTHEAST _F Rl then performs se-
anto Metro & Devonte, Everyone Falls In Love :
e e lect dates in Auggst
- at this year’s Lilith
"EAST NORTH CENTRAL Fair,

Tour dates in-
clude New Orleans
(June 3), Atlanta
(June 5-6), Balti-

The current single is “Don’t
Knocek It.”

The act will be doing a
promotional tour on the West
Coast and Southwest, with
Master Mixin’ Mando ex-

Raymond’s ‘Soul.” Ray-
mond Jones may be best
known as a backup musi-

tions have added the song

to their playlists, including
WLUM Milwaukee; KHTQ
Spokane, Wash.; WGRD
Grand Rapids, Mich.;
WARQ Columbia, S.C;
WRAX Birmingham, Ala.;
and WZTA Miami. Splen-
der’s debut album,
“Halfway Down The Sky”
(C2/Columbia Records),
was produced by Todd
Rundgren.

on Warner Bros. Records.
Instead of banging out an
album within a matter of
days, Sense Field took

WEST NORTH CENTRAL Beenie Man, Doctor cian and songwriter for
who has worked as Shedaisy, The Whole Shebdng ' more (June 12), | g,ch acts as Chic, the
a mixer on record- s 5 Toronto (Aug. 22), | 3king Heads, and Chaka
ings for Bush and SQUTH ATLANTIC Milwaukee (Au 9 y
g S Los Tri-o, Nuestro Amor A g- Khan. He's also com-
No Doubt. PACIFIC [ ——— ] 24), and Minneapo-

Having toured !__
the U.S. before
(including a stint on
last year’s Vans
Warped tour),
Sense Field is
expected to tour behind the
new album after its release.

The first single from the
album will be “War Of The
Worlds.” Warner Bros. VP
of marketing Peter Rauh
says, “It’s our belief that the
band will reach the main-
stream. We think Sense
Field could be a band like

X-Raided, Unforgiven

M

- W
THE REGIONAL ROUNDUP

V

SOUTH CENTRAL
Li’ Troy, Siftin’ Fat Down South
oty _

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Shedaisy The Whole Shebang
Mulberry Lane Run Your Own Race
Montgomery Gentry Tattoos & Scars
Staind Dysfunction
The Wilkinsons Nothing But Love
Andy Griggs You Won't Ever Be Lonely
. Susan Tedeschi Just Won't Burn
Lee Ann Womack Some Things | Know
. Oleander February Son
. Static-X Wisconsin Death Trip

cemNpUAWNE

MIDDLE ATLANTIC
Beenie Man The Doctor
DLG Gotcha!
Tito Rojas Alegrias Y Penas

Beth Orton Central Reservation
Cassandra Wilson Traveling Miles
. Staind Dysfunction

. Tito Nieves Clase Aparte

. Susan Tedeschi Just Won't Bum
. Los Tri-o Nuestro Amor

SemNOMAWNE

Lo Fidelity Alistars How To Cperate With A Biown Mind

lis (Aug. 25).

STIGMA-TIZED:

Rap/dance artists

Stigma W/Master

Mixin’ Mando
have gotten advance buzz on
their self-titled album, due
June 15 on the BMG-distrib-
uted label Damian Music.
Master Mixin’ Mando is a
popular mixer at top 40 sta-
tion KTFM San Antonio.
The album’s release has
been preceded by the singles
“ASI” and “Pan De Dulce.”

posed music for several
Spike Lee films. Jones’
second solo album, the
contemporary jazz “Naked
Soul,” has been released
on indie label Uprising
Entertainment Group.
Uprising is distributed by
Sumthing Distribution,
which is owned by Chic
founder and producer Nile
Rodgers.

pected to do some guest
mixer appearances at radio
stations.
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SUSANNAH McCORKLE

From Broken Hearts To Blue Skies

PRODUCER: Nick Phillips

Concord 4857

In more than 20 years as a featured jazz
vocalist—with some 17 albums in her cata-
log—MecCorkle remains a smoothie in
swing or sentimental modes. She remains
very much a youthful voice, especially
springtime breezy when the intimate
small-band setting is swinging lightly.
Often represented by a single writer or
writing team on albums, McCorkle drops
that in favor of material from the masters
and lesser, though talented, lights. For
instance, here she otfers a forceful, down-
home blues rendition of Perry Bradford’s
humorous “I Ain’t Gonna Play No Second
Fiddle” on the same album as “Look For
The Silver Lining.” She offers a particular-
ly strong after-hours performance on the
Henry Mancini/Johnny Mercer rarity “A
Phone Call To The Past.”

SHEDAISY

The Whole Shebang

PRODUCER: Dann Huff

Lyric Street HL-65002-2

Kelsi, Kassidy, and Kristyn Osborn are
sisters from Utah who have been honing
their musical chops in Nashville for the
past decade. Now comes their debut on
Lyrie Street, and it shows the time was
well-spent. (They previously recorded for
another label, hut nothing was released.)
The group features intricate, shifting har-
monies, proving once again that sibling
harmony singing is unmatched. Kristyn
Osborn, who co-wrote all 11 cuts here,
proves to be an adept, maturing song-
writer, capable of a believable murder-sui-
cide song (“A Night To Remember”), a
quirky track about multiple personalities
(“Lucky 4 You [Tonight I'm Just Me]”),
and ballads (such as “Still Holding Out
For You”). A very solid debut.

P> DAVID LEE GARZA Y LOS MUSICALES

Nadie Como Yo

PRODUCERS: David Lee Garza, Los Musicales

Sony Discos 83156

This label debut by venerable accordionist
David Lee Garza—who has discovered
more Tejano vocal talent through his
ensemble than any other artist—is
Jammed with typically catchy, toe-tapping
romantic entries set to sterling cumbia
and ranchera backdrops. The clean,
expressive tenor of lead singer Marcos
Orozco brightens breezy numhers such as
the lilting cumbias “Me Vuelvo A Enam-
orar” and “Cosa Rica,” along with the
snappy-paced rancheras “Fuera De Con-
trol,” “La Ultima Lagrima,” and “Para Ti.”
Unfortunately, the title track of this other-
wise pleasant album—which, embarrass-
ingly, contains no songwriter credits—is a
flaccid pop/rock love song that musieally is
an incongruous fit with the balance of the
set. Perhaps that's the reason for its inclu-
sion as the final cut on the disc.

K ARCHIE SHEPP MEETS KAHIL EL'ZABAR'S
RITUAL TRIO

Conversations

PRODUCER: Kahit EI'Zabar

Delmark 514

Only the fourth recording this decade
from tenor saxophonist Shepp—and only

SPOTLIGHT

PAUL GALBRAITH PLAYS HAYDN

PRODUCER: Peter S. Myles

Delos 3239

Senior Viennese classical master Franz
Joseph Haydn didn’t write any music
for the guitar, but that hasn’t stopped
fretmaster Paul Galhraith from making
a beautiful alhum of Haydn guitar
sonatas. Galbraith imaginatively tran-
scribed four of Haydn’s piano sonatas
for his eight-string classical guitar,
which he plays in an upright manner
akin to a cello. Typically, he performs
the pieces for everything they’re worth,
which is quite a lot—particularly the
divine G minor/B minor sonata, 11 min-
utes of the purest instrumental song.
This dise should have every chance of
repeating the success of Galbraith’s
recent dark-horse hit, a two-disc Delos
set of his transeriptions of Bach’s solo
violin works that landed in the top 10 of
Billhoard’s classical chart last year and
is still proving popular. “Paul Galbraith
Plays Haydn” is a texthook case of the
living, breathing art of classical music.

the second of which is under his own
name—this is undeniably a significant
release. [t’s made stronger hy the music’s
dedication to hassist Fred Hopkins, who
passed away weeks before the music was
recorded. A prime mover of 1960s avant-
garde jazz, Shepp’s recording inactivity
has done nothing to dampen the intensity
of his muse. His throaty saxophone excur-
sions, pared down from the fire and brim-
stone of years ago, have gained a beautiful
lyricism to match their emotional depth.
The Ritual Trio (EI’Zabar on drums, Ari
Brown on piano and tenor sax, and
Malachi Favors on bass) provides more
than mere backing hy engaging in a musi-
cal dialogue whose thoughtful interplay is
more than worthy of the album’s title.

CHRISTIAN

P> GAITHER VOCAL BAND

God Is Good

PRODUCERS: Bill Gaither, Michael Sykes, Guy Penrod
Spring Hill Music Group 72438 25475 2 5

Bill Gaither is to Southern gospel music
what Billy Graham has heen to evange-

SPOTLIGHT

JON HASSELL

Fascinoma

PRODUCER: Ry Cooder

Water Lily Acoustics 70

Jon Hassell is hest-known for his dark,
throhbing ethno-techno sound, with his
trumpet mutated through a mist of
electronic effects. But on “Fascinoma,”
Hassell unplugs his horn and blows
some improvisations that are as
swampy as anything he’s released. He
turns Duke Ellington’s “Caravan” into
a phantom desert journey and entwines
his trumpet around the South Indian
flutes of Ronu Majumdar on “Nature
Boy.” Among Hassell’s guests on the
album are guitarist Ry Cooder and a
surprising turn from pianist Jacky Ter-
rasson. Usually heard in bop-oriented
jazz settings, Terrasson is spectral here
and using a ghost-voice to answer Has-
sell’s trumpet. Although Hassell sneaks
in some samples from Rick Cox on the
traditionally non-electric Water Lily
Acoustics label, the largely improvised
“Fascinoma” has an organic amhience
that lets some air into Hassell's usually
dense interior panoramas.

lism—a constant, passionate force that has
continually enriched lives hy sharing the
gospel. Not only does he produce the pop-
ular “Homecoming” video series and
numerous other ventures, he’s also the
cornerstone of the Gaither Vocal Band, one
of Southern gospel’s most popular quar-
tets. Along with fellow quartet members
Guy Penrod, David Phelps, and Mark
Lowry (who also has a successful solo
career as a vocalist and comedian), Gaither
has delivered a thoroughly satistying
alhum filled with solid songs and spirited
performances. The production is crisp and
clean, letting the vocals shine. The song
selection is stellar. “I Heard It On The
Radio,” penned by Gaither and his wife,
Gloria, pays homage to the power of great
songs heard over the airwaves and their
life-changing impact. The group turns in a
wonderful performance of the Bill & Glo-
ria Gaither classic “He Touched Me,” and
there’s a rousing rendition of “The Bap-
tism Of Jesse Taylor,” previously a country
hit for Grand Ole Opry star Johnny Rus-
sell. Other standout cuts include “God Is

BACKSTREET BOYS
Millennium

PRODUCERS: various

Jive 01241-41672-2

The second U.8S. release from leading
boy band Backstreet Boys might as
well be deemed a smash, even before
its release. First single “I Want It That
Way” is already No. 17 on The Bill-
board Hot 100 (no single is available)
and No. 1 in seven countries, while
MTYV drew its largest street crowd ever
May 16, when the quintet made a two-
hour live appearance at the network’s
Times Square studio. And that’s just
the beginning. This album is as deep as
the ocean blue, with richly produced
singles that extend the vocal prowess of
each of the group’s members—all
together now: Nick, A.J., Howie D.,
Brian, and Kevin—while maintaining
the essential BSB sound that will send
fans swooning into a vaporous faint all
over again. As is key in the effort to
further the shelf life of the historically
ephemeral teen-group phenomenon,
the team behind “Millennium” strives
here to fatten Backstreet’s appeal to an
adult audience, particularly via the
sumptuous and universal future No. 1
ballad “Show Me The Meaning Of
Being Lonely” and the lovelorn sway-
ers “I Need You Tonight” and “Don’t
Want To Lose You Now.” The guys are
also still intent on tearing up the dance-
floor, as heard on the obvious singles
“Larger Than Life” and “It’s Gotta Be
You,” which both capitalize on the
driving beat of 1998’s “Everybody
(Backstreet’s Back).” Two of the mem-
bers earn songwriting props, with
three co-writer credits for Brian Lit-
trell and one for Kevin Richardson. The
title of this soon-to-he-a-hlockbuster
album is more than indicative of a
bright future—at least through the
duration of this album. It also embodies
the very essence of mega-pop purity
that now defines the top 40 airwaves.

Good All The Time,” “He Came Down To
My Level,” and an impressive a cappella

“Star-Spangled Banner,” which closes the
project. This disc is a must for any South-

DUKE ELLINGTON

Ellington At Newport 1956 (Complete)

REISSUE PRODUCER: Phil Schaap

ORIGINAL PRODUCER: George Avakian
Columbia/Legacy 64932

Fueled by legendary press reports of
the rock’n’roll-style response of the
Newport Jazz Festival crowd to tenor
saxophonist Paul Gonsalves’ amazing
27-chorus solo on “Diminuendo And
Crescendo In Blue,” this album was not
only Duke Ellington’s comehack after a
postwar lull, but it ended up being his
best-selling album ever. But “Newport
1956” has also been fraught with contro-
versy among those insiders who sus-
pected (rightly) that the album was a

VITAL REISSUES®

composite of live material and studio
production recorded the day after the
concert. Now this jazz totem has been
restored by reissue producer Phil
Schaap on two dises to include all the
actual live material, plus the studio
makeovers (which Columbia at the time
thought were necessary to deliver such
highlights as Gonsalves’ solo in publicly
acceptable audio). The heroic Schaap
also tracked down the long-lost Voice of
America mono recordings of the event,
pairing them with the Columbia mas-
ters to produce a premiere “stereo” ver-
sion. The incredible story is relayed in
the liner notes, along with extra photos
from the festival, including shots of the

blonde whose crazy solo dancing egged
the crowd on. For all their atmosphere,
the extra stage announcements and
crowd noise tend to inhibit the set’s
musicality, but then that is what CD
programming is for. And, of course, the
album sounds better than it ever has,
and it isn’t just “Diminuendo And
Crescendo In Blue.” A great, previous-
ly unreleased studio version of the
Johnny Hodges feature “Jeep’s Blues”
is here, as well as the classic “Blues To
Be There.” This reissue has already
elicited strong retail response, posi-
tioning it at the head of a great Elling-
ton reissue program to mark his cen-
tennial year.

ern gospel fan and will no doubt find its
way into the collections of anyone who
appreciates great songs and fine harmony.

CLASSICAL

* FREDERIC RZEWSKI: THE PEOPLE UNITED
WILL NEVER BE DEFEATED!

Marc-Andre Hamelin, piano

PRODUCER: Andrew Keener

Hyperion 67077

Canadian super-virtuoso Mare-Andre
Hamelin has done it again, giving another
rarely heard masterpiece of piano reper-
toire the public attention it deserves. The
61-year-old American composer/pianist
Frederic Rzewski wrote “The People
United Will Never Be Defeated!” in the
mid-"70s, basing the 50-minute set of
theme and variations on a Chilean resis-
tance anthem. From the initial statement
of the song’s noble melody through its 36
subsequent permutations, the work veers
from lyrically simple to intriguingly com-
plex, with an impressive cadenza at the
end by Hamelin before the final recapitu-
lation of the rousing theme. Folk musie,
jazz, minimalism, and an accessihle brand
of maximalism all go into Rzewski's open-
hearted complement to Beethoven’s
epochal “Diabelli Variations.” Two of
Rzewski’s affectionately transeribed
“North American Ballads” fill out the disc.
This is a bold follow-up to Hamelin’s
award-winning set of Medtner’s sonatas
issued by Hyperion last year and deserves
serious consideration come Grammy time.

GOSPEL

P OTIS BATTLES & THE HIGH POINT
COMMUNITY CHOIR

Victory

PRODUCERS: Donovan Jackson, Hezekiah Walker

MCG 7008

From the hills of North Carolina, Battles
and his 50-voice ensemble explode with one
of the finest, funkiest, “where in the world
have they been hiding?” debuts of this or
any year. With the production team of
gospel superstar Hezekiah Walker and
heretofore-unknown arranger/songwriter/
producer extraordinaire Donovan Jackson
behind the board, Battles & HPCC bolt
from the starting gate with more momen-
tum than many artists achieve in a lifetime.
Walker is only the first of several big-name
buddies who lends a hand in creating this
arresting amalgam of R&B, jazz, pop, and
gospel influences. Prodigious R&B Win-
derkind Rodney Jerkins (Mary J. Blige,
Brandy, Gina Thompson, Shaquille O’Neal)
wrote the jazzy funk gem “Caught Up,”
while chart-topper Faith Evans (*Soon As [
Get Home,” “T'll Be Missing You,” *Love
Like This”) delivers a soaring guest perfor-
mance on the riveting ballad “Give Me A
Clean Heart.” Where Battles and his choir
came from matters less than where they're
going. And that has to be straight to the
top. Distributed by Navarre.

RICHARD SMALLWOOD WITH VISION

Healing: Live In Detroit

PRODUCERS: Richard Smailwood, Steven Ford

Verity 43119

For more than 20 years, Smallwood has
lent his name and musical imprimatur to
several vocal aggregations. Here—in his
third outing with his 21-voice ensemble,
Vision—Smallwood continues to refine
and perfect his classically inflected signa-
ture sound, as well as solidifving his role
as one of the most dignified and enduring
presences in modern gospel. This collec-
tion is classic Smallwood at his powerful,
passionate best. Hit candidates abound,
including the monumental ballad “Heal-
ing” and the high-octane hip-hop jam
“Faith.” “Holy, Thou Are God” is also a
stirring anthem of praise. Long past the
point of having anything to prove, Small-
wood delivers another milestone from a
bottomless well of inspiration.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (4 ): New releases, regardless of chart potential, highly recommended because of their musical merit.
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p MADONNA Beautiful Stranger (3:58)
PRODUCERS: Madonna, William Orbit

WRITERS: Madonna, William Orbit

PUBLISHERS: WB Music Corp./Weed Girl Publishing/Almo
Mustc Corp., ASCAP; Rondor Music London, PRS
Maverick/Warner Bros. 9760 (CD promo}

Chalk up a new shift in the wind for the
ever-inventive Lady Madonna, who hits
another creative high with this wholly
captivating single from the soundtrack to
“Austin Powers: The Spy Who Shagged
Me.” In the groovy, late-’60s spirit of the
film's lead character, this latest partner-
ship with producer William Orbit taps
into a walloping romp of guitars and
enough cascading organs to prompt an
urge to listen to your Monkees collection.
(Actually, close followers may recognize
the track’s inspiration in Orbit’s remix of
Madonna’s “Ray Of Light.”) Her vocal
here is crisp and dead-on—think her
“Evita” voice—complete with a chorus
that will pop into your head and dance
around there until you feel madness set-
ting in. [t's always a joy when a well-
established artist is able to show that he
or she is as creatively inspired as ever.
This track does nothing but further
Madonna’s essential place in pop culture
through the "80s, *90s, and now, beyond.
Credible and utterly exceptional.

p TLC Unpretty (4:01)

PRODUCER: Dallas Austin

WRITERS: D. Austin, T. “T-Boz" Watkins

PUBLISHERS: Crypton Music/EMI Blackwood, BMI: Grung
Girl Music, ASCAP

LaFace 4391 (CD promo)

The follow-up to TLC’s No. 1 smash “No
Serubs” changes the pace and direction of
that sassy ditty, with a message song
about the importance of discarding all the
trappings of external beauty and looking
inside for what really counts: *You can
buy your hair if it won’t grow/You can fix
your nose if you say so/You can buy all the
make-up that Mac can make/But if you
can’t look inside yow/Find out who am [,
too/Be in a position to make me feel so
damn unpretty.” We're looking at another
across-the-board winner here, comple-
mented by a contemporary shuffle beat
and cool, midtempo pacing, comman-
deered by producer Dallas Austin, who
wrote this tune with TLC member T-Boz.
No reason to give this one even a shadow
of a doubt. From the multi-platinum
album “Fanmail.”

» EDWIN McCAIN 1 Could Not Ask For More
(4:00)

PRODUCER: Matt Serlelic

WRITER: Diane Warren

PUBLISHER: Realsongs, ASCAP

Lava/Atlantic 8909 (CD promo)

Sometimes a song just possesses a cer-
tain something that brings inspiration
and a feel-good vibe, even where there
aren't specific elements that can be point-
ed to. Such is the case with Edwin
MeCain’s easy-flowing new single, follow-
ing the top five “I’ll Be” and written by
Diane Warren. In it, he tells of the con-
tentment he feels in a joy-filled relation-
ship: “Every prayer has been answered/
And every dream I had has come
through/I could not ask for more than the
love you give/Cause it's all I've waited
for.” Voeally, MeCain sounds completely
at home here, adding well-placed touches
of drama to push his point, while produc-
tion is tight and conscious of exactly what
sells at top 40 and adult top 40 outlets. “1
Could Not Ask For More” is a perfect
companion to those upcoming summer
romances and a track that many will
claim as “our song,” extinguishing any
one-hit-wonder anxiety that McCain may
have been harboring.

* BOYZONE No Matter What (4:18)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Island/Mercury (CD promo)

The buzz is intense on this affecting bal-
lad, through which Island/Mercury is
determined to at last break European
superstar quartet Boyzone. Taken from
the Andrew Lloyd Webber/Jim Steinman
London musical “Whistle Down The
Wind,” this song could be expected to be a
bombastic power ballad that opens the
skies with fury. Not the case here. “No
Matter What” is simple and graceful, with
its drama invoked through the mature,
confident voeals of the group—so beauti-
fully delivered that this track immediately
stands apart from anything you've heard
recently over the top 40 airwaves. “No
Matter What” is not another oozy boy-
band ballad—these guys have been at it a
long time, and their sophistication is plen-
ty evident. Top 40 and AC have a track in
their hands that could be the love song of
the summer. Please listen with no precon-
ceptions.

DEF LEPPARD Promises (3.59)

PRODUCERS: Pete Woodroffe, Def Leppard

WRITERS: P. Collen, M. Lange

PUBLISHER: not listed

Mercury 1012 (CD promo)

After taking a crack at “credible” modern
rock on the underrated album “Slang,”
Def Lep wisely returns to the pop/metal
sound that’s sold millions of records
worldwide. “Promises” previews the
album “Euphoria” with an anthemie,
fists-in-the-air energy that’s highly remi-
niscent of the band’s early-'"80s classic
“Photograph.” Although some might
argue that there’s no room at top 40 or
mainstream rock radio for a tune like
this, the bottom line is that this jan has
the kind of instant, sing-along chorus,
swaggering lead vocals, and finger-flying
guitar solos that kids will go wild over—
that is, if “we know better” programmers
will look past their “hip” sensibilities and
let them hear it.

LUCAS PRATA Fly Away (3:18)

PRODUCER: Kip Collins

WRITERS: L. Prata, D. Metreyeon, M. Bell, K. Collins
PUBLISHERS: GAVFAM Music/Ruly Songs/Metreyeon
Music/Sister Eleganza, ASCAP: ALAZAR Music. BMI
GAVFAM 3173 (CD promo)

This breezy, acoustic guitar-based, pop
slow groove shows great promise for
hunky artist Lucas Prata, with its har-
monic chorus, youthtul voeals, and positive
lyric about wanting the love of his life to
“fly away with me tonight.” Production is
enhanced with contemporary R&B ele-
ments, while the dreamlike hook is a sure
bet to catch the attention of lovesick lis-
teners. Prata, 24, has appeared on “Club
MTV?” as a dancer and in English- and
Spanish-language commercials for Coke,
McDonald’s, and L.A. Gear and is current-
ly on an extensive U.S. tour. Check out his
music at www.lucasprata.com or contact
212-730-0898.

p TERRI CLARK Unsung Hero (3:54)

PRODUCER: Keith Stegall

WRITERS: T. Arena, D. Tyson, D. McTaggart
PUBLISHERS: Positive Dream, BMI; EMI April Music/Into
Wishin'/Nimby Music, ASCAP; Down in Front Music/
Dreaming i Public, SOCAN

Mercury 242 (CD promo)

Clark has had a string of successful sin-
gles recently that is helping her carve a
distinct niche in the country community.
She has a straightforward vocal style that
has served her well on songs like her most
recent hit, “Everytime I Cry.” Clark once
again turns in a solid performance, while
producer Keith Stegall accomplishes
exactly what we have come to expect from
him. The lyrie, in the spirit of “Wind
Beneath My Wings” (a country hit for
Gary Morris and a pop hit for Bette
Midler), pays homage to the strong silent
type who has always stood by, allowing a
partner to take the spotlight. Written by

Tina Arena, David Tyson, and Dean
MeTaggart, “Unsung Hero” was originally
recorded by Australian pop singer Arena,
whose top 40 version appears on her cur-
rent “In Deep.” Clark’s rendition will like-
ly generate strong airplay, thanks to her
current status at country radio.

* SAWYER BROWN I'm In Love With Her (3:31)
PRODUCERS: Mark Miller, Mac McAnally

WRITERS: C. Cannon, A. Shamblin

PUBLISHERS: Wacissa River Music, BMI; Built on Rock
Music, ASCAP

Curb 8931 (CD promo)

Though he’s best known for his lively
uptempo vocal romps on hits like “Some
Girls Do” and “Betty's Bein’ Bad,” when
Sawyer Brown lead vocalist Mark Miller
slows it down, he ean be a thoroughly
engaging balladeer, as demonstrated on
this forlorn ballad of unrequited love.
Penned by master tunesmiths Chuck Can-
non and Allen Shamblin (who also
poignantly covered this emotional territo-
ry with co-writer Mike Reid on I Can’t
Make You Love Me,” a hit for Bonnie
Raitt), the lyric simply and eloquently
expresses the pain felt by a man who has
fallen head over heels in love and isn't get-
ting an ounce of emotional sustenance in
return. It’s a sad, pretty love song, and
the simplicity of the low-key production
underscores the feeling in the lyric. All in
all, it’s a fine outing from this veteran
band that should find favor with country
programmers looking for a break from all
the summertime fun tunes.

* SOPHIE B. HAWKINS Lose Your Way (4:03)
PRODUCER: Sophie B. Hawkins

WRITER: Sophie B. Hawkins

PUBLISHER: The Night Rainbow Music/Broken Plate
Music, ASCAP

Columbia 41935 (CD proma)

The artist behind left-field hits “Damn 1
Wish 1 Was Your Lover” and “As I Lay Me
Down” returns after a four-year absence
with a lovely, folk-rinsed track from her
forthcoming “Timbre” (and included on
the soundtrack “Songs From Dawson’s
Creek”). Front and center here is an
exquisitely written lyric that vows a life-
time of love: “When you cry 1 feel the sky/
Burst open in my veins/If loving you
makes a slave of me/Then I'll spend my
whole life in chains.” It’s delivered with a
gentle, ambling vocal, against instrumen-
tation that is delicate but full, making use
of an array of acoustic instruments,
including a quirky banjo. Hawkins is
responsible for the whole kit and caboodle
here, writing, arranging, performing, and
produeing this tasty track. Radio seems to

have a warm spot in its heart for this off-
beat artist; perhaps AC and adult top 40

programmers will welcome her back with
open arms.

ROCK TRACKS

* THE AFGHAN WHIGS 66 3 16

PRODUCERS: George Drakoulias, Greg Dutli, Bob Rock
WRITER: G. Dull

PUBLISHERS: Warner-Tamerlane Publishing Corp./Kali
Nichta Music, BMI

Columbia 41817 (CD promo)

The sexy, insinuating second single from
the Afghan Whigs’ shamefully neglected
“1965” opus, “66” appears here in four
gruises: long and short radio versions, the
album track, and a riveting live rendition
on Belgian radio. It has been said in these
pages before, but it bears repeating that
the Afghan Whigs make some of the most
vital, adwdt rock’n’roll around, appealing
to the head as well as the hip. All bitter-
sweet longing and neon flourish, “66”
brandishes such Whig trademarks as
leader Greg Dulli’s distinctive songwriting
and his band’s full-tilt timbre. “66” sounds
like an early summer night, full of the
stuff of life and over far too soon.

* GORDON Fortified Grapes (3:46)

PRODUCER: Brendan O'Brien

WRITERS: D. Kamm, J. Phillips

PUBLISHERS: Disbatch Music/Broke Music, ASCAP

Fifty Seven Records/550 Music 41710 (CD promo)
Rock band Gordon makes a superb entree
into the music world with “Fortified
Grapes,” the first single from the group’s
self-titled debut album. The song takes
the listener on a rollicking journey filled
with distinctive, lush harmonies and “Sgt.
Pepper”-styled instrumentation. The
infectious chorus, “Fortified grapes on a
lemon tree/Taste better than animosity,”
may be an example of some of the song’s
abstract lyries, but this track is an indica-
tion of why Gordon was the first act to be
on the cover of Billboard sister publication
WeatherBureau. No doubt about it; this
song has all the makings of a hit.

STATIC-X Bled For Days (3:46)

PRODUCER: Ulrich Wild

WRITER: not listed

PUBLISHER: not listed

Warner Bros. 9803 (CD promo)

This is roaring, thundering, industrial
speed metal with a smidgen of edgy elec-
tronica—or as the band puts it, “rhythmic
trancecore.” Straight out of 1..A., Static-X
thrums and pounds on bass and guitar in
stich a methodical, mechanical way that
the electronic elements blend together
effortlessly. The Iyrics are growled in a
booming, usually incomprehensible man-

DIDO Here With Me (4:13)

PRODUCER: Rick Nowels

WRITERS: D. Armstrong, P Statham, P. Gabriel
PUBLISHERS: Warner-Chappell Music, PRS; WB
Music, ASCAP

Arista 3640 (CD promo}

This sophisticated shuffle is as moody
as a rainy Monday, and effective on all
counts, thanks to swift, savvy produc-
tion and a vexing theme of obsessive
love (“I don’t want to call my
friends/They might wake me from
this dream/And I can’t leave this
bed/Risk forgetting all that's been™).
Dido, the former singer from her
brother’s band, Faithless, serves up
sensual, husky vocals that might
remind some of a low-key Dolores
O’Riordan from the Cranberries or
even the marvelous Lisa Stansfield.
The style of song conjures Natalie
Imbruglia’s sadly overlooked and
darkly sensuous “Smoke”—but “Here
With Me” is far from anyone’s cookie-
cutter design. If this immediately
entrancing debut is a sign of things to
come from this bright talent, welcome
to the future, top 40. Find out for
yourself June 1, with the release of
Dido’s album “No Angel.”

NEW & NOTEWORTHY

CHRIS PEREZ BAND Resurrection (3:09)
PRODUCER: Julian Raymond

WRITERS: C, Perez, J. Raymond

PUBLISHER: not listed

Hollywood Records 11075 (CD promo}

Chris Perez was the lead guitarist for
and husband of slain Tejano star Sele-
na. His collaboration here with vocalist
John Garza and former bandmate Joe
Ojeda draws upon a host of classic
rock elements (in this case a heavy
sampling of guitars and vocals from
Atlanta Rhythm Section’s 1979 top 20
hit “Spooky”). The rock’n’roll-flavored
track is being serviced to top 40, and
with good reason: The hook here is a
one-listen treasure, with creative and
forceful arranging that makes this
song an experience to remember,
thanks to producer Julian Raymond,
who has worked with Fastball, and
mainstay mixer Chris Lord-Alge.
Perez’s extraordinary upcoming
grade-A album contains nine tracks in
Spanish and six in English, furthering
the Latin-flavored wave that’s about to
redefine the airwaves. This striking
debut lays the groundwork for what
should be a highly anticipated debut
from a band with the goods to go for it.

ner, but there is enough vocal variety that
it’s not monotonous. The act’s Midwestern
roots (those of adolescent anger and aim-
less boredom) combine with a slick, West
Coast mentality that suits its aesthetic,
and like older tracks by the clean-cut
thrashers Helmet, “Bled For Days” man-
ages to be melodie and accessible to the
average rock fan without sacrificing the
all-important bite of the genre. Your mom
might not be head-banging by the end, but
hard rock radio should be.

INSANE CLOWN POSSE Another Love Song
(3:57)

PRODUCERS: Mike E. Clark. Insane Clown Posse
WRITERS: Insane Clown Posse, M.E. Clark

PUBLISHERS: Zomba Songs/Twisted Harmony, BMI
Island 10022 (CD promo)

Admittedly, it’s difficult to shock an audi-
ence these days. Acts that built their fan
bases on profanity and sexual explicitness
have to dig deeper to elicit a reaction and
keep the parents picketing and the record
sales skyrocketing. Here, these rock/rap
hybridizers do their best not to be outdone
at their own game, offering a detailed pro-
posal for the murder of an unfaithful girl-
friend, couched in self-effacing humor.
First, of course, the cat is killed and
placed in her mother’s mailbox, and later.
the narrator reveals that he’d “rather cut
that neck in half . . . because you did my
homey.” Ironically, the “clean” version of
this track eliminates scattered four-letter
words and bleeps out the operative verbs
in the murder (cut, choke, chop), leaving a
garbled message over an unambitious
backing track of bass, synthesized piano,
and acoustic guitar. Sure, it’s still sinister
and offensive. But even more so, it’s disap-
pointing—*“Another Love Song” is just not
avery good song.

H.0.T. O.N.E.S. Make It Hot 3-48)

PRODUCER: Dame Grease

WRITER: not listed

PUBLISHER: not hsted

Lethal/Blackheart/Mercury 8142 (CD promo)

Before rap music was radio-friendly, it
was transported around the country via
mixed tapes. On this collection, DJ S&S
continues to follow the humble tradition of
compiling the best of neighborhood talent
on vinyl. The first electrifying single,
courtesy of H.O.T. O.N.E.S,, is no-frills
hip-hop—served straight with no R&B
chaser. The rhymes are simple, but the
beat gets into your head and refuses to go
away. [t’s the perfect hardcore antidote
for today’s sample-driven rap music.

GENERAL Good As Gold (3:58)

PRODUCERS: Covert Ops

WRITER: General

PUBLISHER: Sonny Ro-Ro Music, ASCAP

Infrared (CD single)

Remember when hip-hop was brand-
new—before the watered-down sampling
and misogynist lyries? Before the sense-
less deaths fostered the bulletproof-vest
era? Infrared Entertainment artist Gen-
eral obviously remembers the glory days.
His debut single, “Good As Gold,” has the
lyrical and production simplicity that
harks back to the days of Kool Moe Dee
and Slick Rick. Unfortunately, today’s rap
fans will have to be open-minded in order
to give the General a chance. His lyries
don’t dig particularly deep or address a
specific theme, and the background vocals
have an edgy, unpolished sound, but Gen-
eral, who is the artist, producer, and chief
bottle-washer of Infrared, deserves a shot
at proving himself. Writers and program-
mers can be jaded, as we listen to musie
all day long, looking for that perfect beat.
This time, play the song and let the fans
decide.

FOR THE REGORD

Christina Aguilera, whose “Genie In A
Bottle” was reviewed in the May 22
issue, is signed with RCA.

SINGLES:

PICKS ( p»): 