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Indie Latin Publishers Face Influx Of Majors

BY JOHN LANNERT

MIAMI—The "90s boom in the U.S.
Latino record industry has spawned
a roaring stateside Hispanic publish-
ing business that has pitted estab-
lished indie publishers against their
recently arrived major counterparts.

The fought-over prize is a portion of

an ever-growing music sector that
was worth an estimated $70 million-
$75 million in performance and
mechanical royalties last year.

Retailers Debate
Online Tax Issue

BY DON JEFFREY

and BILL HOLLAND

NEW YORK—While a con-
gressionally ereated commis-
sion of U.S. business and gov-
ernment leaders has begun to
debate the thorny issue of levy-
ing taxes on goods sold over
the Internet, a
clear divide has
developed on the
question between
traditional music
retailers and their online com-
petitors. The former are saying
products should be taxed now,
while the latter are saying
maybe later.

Bob Higgins, chairman of
Trans World Entertainment
Corp., which operates about
1,000 music and video stores,
says, “I do believe Internet com-
merce should be taxed. I've
always felt that all methods of
mail-order should be taxed; oth-
erwise, they have an unfair
advantage. If you want to make

(Continued on page 107)

Catherine Schindler, Latin cre-
ative manager ¢f San Francisco-
based peermusic, the largest and old-
est indie in the Latino publishing
business, recalls that
when she first began
working for peermu-
sic in 1968, “people
were not aware of
Latin publishing, and
it was easy to work
the market. Now you

have to struggle a lit- MORASKIE
tle bit harder to get a piece of the
pie.”

And it may get ever more difficult

for indie publishers as they attempt
to compete for artists with the pub-
lisher majors, most of which have
entered the domestic Latino publish-
ing industry within
the past five years.

“It is going to be
difficult to start an
Hispanic indie pub-
lishing company,
unless the company is
affiliated with a Latin
record label,” says
Diane Almodévar, a former publish-
ing executive who now is senior direc-
tor of Latin music for BMI.

FORTIER

Vivino Comes Alive ‘Late Nights’

TV Show Among N.Y. Blues Scene Mainstay’s Gelebrated Gigs

BY JOHN SWENSON

By day, Jimmy Vivino is the
arranger and guitarist in the Max
Weinberg Seven, house band for
“Late Night With
Conan O’Brien.” By
night he leads the
most sought-after
session blues band in
New York, anchored
by the rhythm section
of Michael Merritt on
bass and James
Wormworth on drums.

But the day/nigh: worlds of Vivino
and his fellow playsrs share a com-
fortable symbiosis rooted in a revolv-

ing series of club gigs that began in
the early 1980s and have brought
them a dedicated following. When
Weinberg took a leave of absence
recently from “Late
Night” to re-enlist
with Bruce Spring-
steen’s E Street Band
for a tour, Worm-
worth took his place.
Vivino, Merritt,
and Wormworth are
known alternately as
the Jimmy Vivino Band, the Vivino
Brothers, the J-Band, the Black Ital-
ians, and the ReKooperators. When
(Continued on page 104)
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Similarly, Schindler says, peermu-
sic is looking to sign writer/artists
with the potential to cut record deals,
because that provides an immediate
outlet for their songs.

Still, despite the increasingly hos-
tile terrain for indie publishers,
Almodévar notes that most of the
publisher winners of BMI's sixth
annual Latin Awards, held June 20 in
nearby Coral Gables, were indie pub-

(Continued on page 103)

Work Regroups
After Key Exits

BY MELINDA NEWMAN
LOS ANGELES—Epic
Records Group chairman David
Glew says it will be business as
usual at the Work Group follow-
ing the departure of the Epic-
affiliated label’s -
co-presidents,

|
Jordan Harris m‘
\

and Jeff Ayeroff,

June 22 (Bill-
boardBulletin,
June 23).

“Work artists and projects are
an important component of Epic
Records Group, and in terms of
meeting the needs of its artists
and supporting the releases, the
label will continue to operate at
full speed and won't skip a beat,”
says Glew. [

“The Work moniker will con-
tinue, and the label will be an
important A&R source for the
company. Since Epic Records
Group had already overseen
sales, promotion, and interna-
tional marketing functions for

(Continued on page 113)
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U.K. Folk Excellence: Rusby Never ‘Sleeps’

“An unchanging tradition is a dying one,” says 25-year-old York-
shire, England, folk singer Kate Rusby, whose two hauntingly
heartsore solo albums are among the finest expressions in the last
quarter-century of the fast-reviving English folk tradition. Her
stunningly saturnine “Hourglass” appeared to vast acclaim in 1997
on the Pure label, run by Rusby’s parents, and it was issued last
August in the U.S. by Nashville-hased Compass Records. The
musically ravishing “Sleepless” (Pure/Compass) appeared in May
in the UK. and will reach American stores Aug. 17. The second
album builds subtly on the elegaat austerity of its forerunner,
while banishing any hint of mere by-the-note readings with its
penetrating emotional proximity.

The dark-hue 1 tremble of Rusby’s rich alto voice lends it a tone
just one calm breath above the confidingly conversant, its effect
abruptly warming or chilling those nearby, like a sudden hand at
one’s shoulder. Meanwhile, piano, harp, tin whistle, and squeeze-
box rustle around her words as if they were wafts of breeze from
a door, or a heart, that’s been left ajar.

This is music whose small moments touch deeply,
whether it’s Rusby’s aching re-envisioning of the
ancient “Wild Goose,” whose hushed flight signi-
fies a lover wounded “full sore o’,” or her own rural
fable called “Cowsong” (only added to the
U.S. “Sleepless” from a '97 U.K. EP), wherein ardor
in the high grass goes awry. In each tenderly tex-
tured tale, Rusby inhabits the untrammeled story-
telling persona of a young person considering child-
hood, work, romance, and death, each test drawn
from a cyclical menu unaltered since Yorkshire bat-
tled from the humbling Wars of the Roses (1455-
1487) to the sooty 17th-century boom of its coal
fields.

“Young people today think of folk musicians as
people with a finger in their ears, wearing heavy
wool sweaters,” she concedes, her crystal-clear gig-
gle cutting through her hazy Yorkshire burr. “But
I find I can step into other people s shoes hundreds
of years past when I play this music. Back then, peo-
ple weren’t afraid to show their emotions, and I have a passion for
their passion.” Plus a kindred gift for sharing such communion.

Rusby also has a blunt-spoken pluck to mateh her proud roots,
hailing from the largest county in England, whose rugged brand
of local patriotism still moves many to brand the region as a sep-
arate British nation in custom, accent, and indomitable spirit. As
she enthuses over her recent move out from under the family roof
to rent “a three-bedroom semidetached with vanished floor-
boards,” she mentions she’s been “hopping” around her home base
of Barnsley, an ancient market, town whose weekly midtown
bazaar of meat, fish, and produce stalls dates back to 1249. Rusby
broke her left foot several weeks ago and lately must manage her
shopping, appointments, and concerts on crutches.

“I had far too much red wine to drink at a wedding,” she
explains with mounting glee, “and some tunes were being played
too well, so I joined in singing and dancing and wound up with a
cast from my toe to my knee!” Rusby says the festive betrothal
fete was for the sister of John McCusker (renowned Battlefield
Band fiddler and the producer of Rusby’s solo records) and jokes
that “I think I’ll break my feet more often, so I can get a rest.”

by Tlmolhy Wlme

Her career has taken on a taxing velocity since 1993, when studio
sessions with vocalists from the Barnsley area (Kathleen and Ros-
alie Deighton, Pat Shaw, Julie Matthews, and %inger/%tepdancer
Kathryn Roberts) surfaced on Fat Cat Records as “Intuition.”

By 1995, Rusby had cut a much-admired duet album with Roberts
(“Kate Rusby & Kathryn Roberts,” available on Pure/Compass)
and replaced singer/guitarist Sally Barker in the Scottish/English
string band the Poozies, sharing lead vocals on the female quartet’s
1998 “Infinite Blue” set. But nothing that Rusby’s been associated
with matches her uncannily mature solo works, both miracles of
understated perfection and shaped by a natural intimacy that
scarcely seems performed. As on Rusby’s original, elegiac “A Rose
In April” cut from “Hourglass,” hers is a personal recasting of
ancestral Yorkshire music, alive with a rainy-day feel for its natives’
inextinguishable inner fire. Each track is ripe with everyday reve-
lations and poignant in its calm universality. “Barnsley’s an old coal-
mining town,” says Rusby. “All my family on my mum’s side were
miners. The mines closed 10 years ago, and there
was a lot of unemployment at first. For us, story-
telling is a form of escapism, songs of death or loss
telling us our lives aren’t so bad compared to anoth-
er poor soul.”

Poised hard against the sapphire sky over Barns-
ley is a worn obelisk with a bronze angel, the
winged figure holding a wounded miner while gaz-
ing down Doncaster Road. The monument com-
memorates a dreadful coal pit disaster in 1866,
when lethal mine explosions and the heroism they
sparked culminated in the rescue of only a single
survivor. Implicit in the memorial’s symbolism is
the community’s faith that one unbeaten South
Yorkshire citizen is sufficient to carry on its ways.

“I’'m not on a mission to win people to folk
musie,” Rusby instructs, “but to suit my tastes. I'll
change small words of old ballads to have them
make sense to me, or write new music to a tradi-
tional song like ‘The Unquiet Grave,” which is based
on a Celtic myth that if you sit on a lover’s grave
for a year and a day, you'll see their spirit rise. The new album has
got a ‘sleepless’ mood to it,” she notes, “since I went through weeks
of not sleeping well, feeling I was only person in the world who’s
wide awake.”

Born Dec. 1, 1973, to dedicated musicians Steve and Ann Rusby
(who met while frequenting the region’s folk clubs), Kate is the
middle sibling of three, her younger brother Joe and older sister
Emma joining her in the family ceilidh (party) band. Though Kate
was fiddling by the age of 5 and proved as fond of the Del MeCoury
Band’s bluegrass and 10,000 Maniacs’ pop/rock as she was of York-
shire folk legend Dave Burland, she found herself “floating with
no plan” after sister Emma left music for graphie design (“I was
always in her shadow,” says Kate). The teenage Kate was invited
to take her new solitary piano- and guitar-based sound to the
Holmfirth Folk Festival in the late '80s and never looked back.

Highlighted by her cautionary “Cowsong” saga of a lass who
sleeps with a market-bound lad in order to steal his cow, his pants,
and his shoes, “Sleepless” stirs with the “true, pure human feeling”
Rusby intends. Like “Hourglass,” it makes listeners feel that they,
with Kate, are the only people in the world who are wide awake.

Ilus: Mark Summers
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MORE ‘CROSSTALK’ ABOUT T.S. MONK

I wanted to take a moment to thank you
again for your support of my artist T.S.
Monk (“T.S. Monk Aims For A Wide Fan
Base With N-Coded Release,” by Chris
Morris, Billboard, May 15). Billboard and
its columns continue to educate, to enter-

tain, and to enlighten me on many topics.
Ed Keane
Ed Keane Associates
Boston

SCOTTY DESERVES MORE

Recently, the guest on my radio show on
BBC-GLR London was guitarist Scotty
Moore. When Scotty made those ground-
breaking records with Elvis Presley, first
at Sun Records during 1954-55 and for the
next two years at RCA, he was classified

simply as a “session musician” who was
paid on a time basis. But there must be a
strong argument for instituting a system
of allocating royalty shares to session musi-
cians like Scotty. RCA is instead combing
its vaults and issuing alternate versions and
previously unissued songs by Elvis for
which Scotty was never paid a session fee
in the first place.
Charlie Gillett
London

GEORGE: ‘PORTRAIT OF A LEG END’—GET IT?
Re: the “White Paper” on George Harri-
son (“A New ‘Yellow Submarine Songtrack’
Due In Sept.; Harrison Reveals Fab Set,
Solo Plans,” Billboard, June 19).
Just finished reading Timothy White’s
interview with George Harrison. We all

know his contributions to music and pop cul-

ture. Thanks to your interview, we also see

a decent, spiritual man who is concerned

with beauty and ugliness and humanity’s

potential for both. Mr. Harrison is an inspi-
ration for the conscience in us all.

Kirk Wentzell

Universal International Music Publishing

Los Angeles

ALISON KRAUSS: A MEMORABLE ‘EAR’ FULL
I wanted to drop Billboard a sincere let-
ter of thanks for Timothy White’s recent
article (“Alison Krauss: An Unforgettable
Force,” Music to My Ears, Billboard, June
5) on Alison Krauss. As always, White’s
view is broad and insightful. All the best.
Jim Caparro
Chairman, Island/Def Jam Music Group

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Biliboard, 1515 Broadway, New York, N.Y. 10036.
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Tor of THE News

6 Four Canadian music-indus-
try vets launch indie-oriented
Oasis Entertainment.

Arnists & Music
10 Executive Turntable: Ron
Alexenburg is named senior VP
for Philadelphia International
Records in New York.
14 Macy Gray's album debuts
in August after months of pre-
release marketing.

14 The Beat: Ani DiFranco’s
Righteous Babe label takes on
other artists.

18 Boxscore: The Rolling
Stones gross more than $2 mil-
lion at their June 20 show in
Koln, Germany.

REVIEWS & PREVIEWS
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BRENT JONES & T.P. MOBB: P. 21

19 Soundtracks and Film
Score News: Lisa Stansfield
records most of the *Swing”
soundtrack.

20 Popular Uprisings: Aus-
tralian singer/songwriter Marie
Wilson set sights on U.S.

21 Reviews & Previews: The
spotlight is on Brent Jones & the
T.P Mobb and Herb Alpert & Colors.
24 R&B: Chantay Savage has
a new record due after a three-
year hiatus.

25 The Rhythm Section: Male
R&B artists are singing about

DANGE TRAN
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KIM ENGLISH: P 29

love and affection in their hit sin-
gles, even if the women arent.

29 Dance Trax: Performances
by Kim English and Gaelle will
kick off the three-day Billboard
Dance Music Summit.

32 Country: Sherrié Austin's
second album explores new
emotional territory.

36 Classical/Keeping Score: A
new album by Muzsikds exam-
ines folk sounds that inspired
Bartok.

37 In the Spirit: Nancey Jack-
son’s “holy hop” style infuses hip-
hop and gospel.

37 Higher Ground: The News-
boys put out a live concert video.

38 Jazz/Blue Notes: Tenor

saxophonist Javon Jackson

releases his fifth album, “Pleasant

valley.”

40 Songwriters & Publishers:

Music Sales Group acquires large

collection of hit oldies.

52 Pro Audio: Dutch entrepre-

neur Eckart Wintzen buys part of

historic recording studio the

Plant.

54 Latin Notas: BMI hosts a

successful Latin Awards night.
INTERNATIONAL

56 German songwriters and

publishers object to new royalty-

collection system.

60 Hits of the World: Jamiro-

quai’s “Synkronized” album is No.
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1 in Germany, the U.K., Australia,
and ftaly.

61 Global Music Pulse: The
Free People’'s Concert was a
highlight of South Africa’s Youth
Day festivities.

MERCHANTS & MARKETING

63 An expanding number of
music-related projects are using
merchandise licensing.

66 Retail Track: PersonalDisc
plans fo market custom CDs at
kiosks in malls.

67 Declarations of Indepen-
dents: Sub City Records spear-
heads the Take Action charity tour.
68 Child’s Play: The "Muppets
From Space” soundtrack features
classic “70s funk fracks.

71 Sites + Sounds: What's in
a name? Everything when it
comes fo Infernet branding.

73 Home Video: A&E Home
Video releases *Monty Python's
Flying Circus” episodes for the
30th anniversary of the series.
74 Shelf Talk: The Video Soft-
ware Dealers Assn.’s *Pledge To
Parents” program is offered as an
alternative to legislation regulat-
ing video content.

97 Some fop 40 stations are
targeting younger audiences.
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SHERRIE AUSTIN: P. 32

100 AirWaves: Teen soloist
Billy Crawford competes in
crowded top 40 field.

99 The Modern Age: Splender
gives new meaning fo the phrase
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DVD SALES
% ENEMY OF THE STATE * TOUCHSTONE HOME VIDEO

HEALTH & FITNESS
% BILLY BLANKS: TAE-BO WORKOUT * VENTURA DISTRIBUTION

MUSIC VIDEO SALES '

Y HOMECOMING - LIVE IN ORLANDO 69
BACKSTREET BOYS ° JIVE/ZOMBA

RECREATIONAL SPORTS ‘
% MICHAEL JORDAN: HIS AIRNESS 75
POLYGRAM VIDEO

RENTALS
% SAVING PRIVATE RYAN * DREAMWORKS HOME ENTERTAINMENT

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* ARIA - THE OPERA ALBUM * ANDREA BOCELLI * PHILIPS

CLASSICAL CROSSOVER
# STAR WARS EPISODE I: THE PHANTOM MENACE
LONDON SYMPHONY ORCHESTRA [WILLIAMS) * SONY CLASSICAL

JAZZ
* COME BY ME » HARRY CONNICK, JR. * COLUMBIA

JAZZ | CONTEMPORARY
% BODY LANGUAGE * BONEY JAMES * WARNER BROS.

NEW AGE
* MANNHEIM STEAMROLLER MEETS THE MOUSE

M&QEE}M STEAMROLLER * AMERICAN GRAMAPHONE

75

Digital Distribution: A Global Solution?

BY JOHN PRESTON

The explosive growth of the Internet
and E-commerce is now affecting every
country in the world. While it is true
that adoption rates and particularly
broadband availability in the U.S. are
higher, everywhere predictions for the
growth of the new medium are con-
stantly being revised upward.

Meanwhile, the music industry is con-
sidered slow to respond to the new op-
portunities of digital trading because of
the risks it faces in an insecure envi-
ronment. Yet music as a consumer
desire in the electronic world appears
second in popularity only to sex.

The realization that government will
not respond as fast as technological
change—and that, in any case, govern-
ment may not share our fears—means

the music industry has had to respond
to protect itself through the best
defense possible: by taking the initia-

‘The old adage
“think global, act
local” has never
been more true
than in the world of
the Internet’

John Preston, a former chairman of the British
Phonographic Industry and of BMG UK., is a
director of European online distribution company
Music on Demand (MODE) International.

tive. That must be not just the techno-
logical one represented by the Secure
Digital Music Initiative, but a commer-

cial one driven by music makers them-
selves.

Some of the security problems are
now being adequately addressed by the
technologists, as are issues of sound
quality. However, securing the assets
alone is only part of the solution. Secu-
rity does not immediately unlock the
door to some global online world where
everyone can access everything from
anywhere. Unless the music industry
wants a complete restructuring of its
global trading base, it must migrate
intelligently from today’s traditional
model, which is organized territorially.

Global access online may not be
immediately desirable or attractive for
managing music rights from a number
of points of view—commercial, legal,

(Continued on page 18)
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Dasis Starts Up In Canada

Co. Sets Sights On Indie Music Market

BY LARRY LeBLANC
TORONTO—With an estimated $15
million Canadian ($10.2 million) in
start-up capital, four Canadian music
industry veterans have launched
Oasis Entertainment Inc.

The company is seeking to cap-
ture a healthy chunk

Canada,” says Ott, who had been
with A&M Records for 15 years prior
to the label being purchased by Poly-
Gram in 1990. He will operate Oasis

on a day-to-day basis.
Gregg, who is also president of
Viacom Canada Ltd. until Deec. 31,
has been pivotal in

of Canada’s indepen-
dent music business,
which, according to
Brian Robertson,
president of the
Canadian Recording
Industry Assn., rep-
resents 10% of the

‘We want to be
the sixth major
in Canada’

- BILL OTT -

setting up the infra-
structure of the com-
pany, which, he says,
will go public this fall.

“This is part of a
much larger transac-
tion I have been
working on for the

country’s $1.4 billion
Canadian ($951 million) music retail
market.

Principals in the company are
Allan Gregg and Jake Gold of the
Management Trust, which handles
such acts as the Tragically Hip, Big
Wreck, and the Watchmen; Bill Ott,
former president of PolyGram Group
Distribution (Canada); and Alexan-
der Mair, president of the Toronto-
based Attic Music Group. Ott is pres-
ident of the new company, while the
other founders will not have execu-
tive roles.

Oasis is handling Canadian distri-
bution of Attic Music Group, Navarre
Canada, and the newly formed Page
Music, all in Toronto, and Montreal-
based MaGaDa International Inec.

Oasis has opened its head office
and distribution center in the Toron-
to suburb of North York, vacated by
Page Music Distribution. Within the
month, Oasis will open offices in
Montreal; Calgary, Alberta; and Van-
couver. By the end of July, the com-
pany, according to Ott, will have 38
employees nationally.

“We want to be the sixth major in

past seven months,”

says Gregg. “We’ll announce more of
what we're doing in three weeks. By
[acquiring] a reasonable share of that
[independent distribution] market,
we will have a viable business. When
combined with other existing busi-
(Continued on page 113)
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Just Arrived. Newly signed Capitol Records group Dexter Freebish won the

BY KAI R. LOFTHUS
HELSINKI—Senior music execu-
tives report they are encouraged by

the Finnish government’s response
to its concerns about the European
Union’s forthcom-

ing  Copyright [ _——_
Directive.

Senior figures |° *
from European 1 Pl
majors met repre-
sentatives of the
Finnish govern-
ment here June 17 (BillboardBul-
letin, June 18) in anticipation of
Finland assuming the six-month
rotating presidency of the EU on
July 1.

There are hopes that the direc-
tive could become law by the end of
the year.

At stake is a potential loophole in
the forthcoming copyright legisla-
tion that could allow private copying

Euro C’right Issue Moves To Finland

of both legal and illegal music files
via the Internet.

Progress on the legislation—
which incorporates the terms of
two 1996 World Intellectual Prop-
erty Organisation (WIPO) treaties
into European law—nhas been slow;,
not least because of the resignation
of all European commissioners in
March (Billboard, March 27).

The key concern of the Interna-
tional Federation of the Phono-
graphie Industry (IFPI) is that
amendments protecting musie
rights holders that were made to
the directive by the European Par-
liament were removed by commis-
sioners in its current draft.

Currently, article 5.1 allows for
temporary copies to be made of
material and would exempt tempo-
rary copies made over computer
networks from being covered by
copyright protection. This would

apply, for example, to “cache”
copies of music or other material
that are automatically downloaded
into a user’s machine while brows-
ing the Web. However, concern was
expressed that in the online envi-
ronment, no distinction is made
between temporary and permanent
copies.

IFPI would like to see the
exemption narrowed or closed com-
pletely.

Another exemption is for private
copying. IFPI’s view is that a digital
copy—whether for private use or
commercial gain—is effectively a
clone and as such infringes copy-
rights.

In a June 17 meeting with Cul-
ture Minister Suvi Linden and For-
eign Trade Minister Kimmo Sasi
here, IFPI stressed in a briefing
document that “present provisions

(Continued on page 112)
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John Lennon Songwriting Contest with the song “Leaving Town.” Congratulating
the group is Grammy Award-winning artist Wyclef Jean. Shown, from left, are
band members Scott Romig, Rob Kyle, and Chris Lowe; Jean; and band mem-

bers Rob Schilz and Charlie Martin.

BPI Gomm. Adds U.K.’s J. Whitaker & Sons

BPI Communications, parent
company of the Billboard Music
Group, has acquired J. Whitaker &
Sons Litd., a U.K.-based information
and communications company serv-
ing the worldwide book-publishing
industry.

BPI executive VP Howard Lander,
who is president of the Billboard Mu-
sic Group operations, will assume the
additional responsibility of oversee-
ing the new acquisition. Under Lan-
der, Whitaker will continue to oper-
ate its two major divisions, Whitaker
Business Publications and Whitaker
Information Services, through its
existing management structure led
by group managing director Martin
Whitaker. The terms of the acquisi-
tion were not disclosed.

Whitaker was founded in 1858
with the creation of the trade maga-
zine The Bookseller, which it contin-
ues to publish along with other pub-
lications. The company expanded its
business through the development of
the Bibliographic database system,
which provides directories of all
books in print in the U.K.; Tele-
Ordering E-commerce, which allows
book retailers to replenish stock
from a multitude of publishers
through one central ordering service;
and most recently BookTrack, which

electronically captures data on retail
book sales in the U.K.

The acquisition allows BPI, a
subsidiary of VNU USA, to extend
its market focus while comple-
menting its current leadership role
covering the worlds of film, musie,
theater, and media. “This is a great
fit for BPI and VNU,” says John
Babcock Jr., president/CEO of BPI.
“It increases our footprint in the
U.K. and strengthens our manage-
ment there. It complements VNU’s
point-of-sale data and chart busi-
nesses. Whitaker’s database sys-
tems and Bookseller magazine’s
news coverage will enhance our
Internet offerings. I could not be
more delighted.”

Adds Lander, “We are excited
about the new opportunities Whitak-
er’s position in the book publishing
industry adds to our portfolio and the
global strength of its brands. Ad-
ditionally, Whitaker mirrors our
strategy of commercially merging
data with traditional publishing prop-
erties and the exploding world of the
Internet and E-commerce. I'm look-
ing forward to utilizing both their tal-
ent and information resources to
broaden the business domestically
and overseas.”

Whitaker says his company, which

employs approximately 160 people,
had been considering a number of ap-
proaches and acquisition opportuni-
ties but was impressed with BPI’s
history of creative thinking. He
pointed to BPT’s creation in 1993 of
the U.S. radio trade publication Air-
play Monitor, which combined Bill-
board’s editorial expertise with elec-
tronic radio data provided by its
sister company Broadeast Data Sys-
tems.

Whitaker says, “BPI is a growth
company, and we look forward to
making a significant contribution
to that growth in the future. There
is amazing synergy between our
core businesses as providers of
information and communications
services, and we hold similar views
on the importance of integrated
services.”

BPI also publishes Adweek, The
Hollywood Reporter, Back Stage,
Amusement Business, and Music &
Media. Its parent, VNU USA, in-
cludes VNU Marketing Informa-
tion Services Inc., Bill Communi-
cations, and Standard Rate and
Data Service (SRDS). VNU USA is
a wholly owned subsidiary of
Netherlands-based VNU, an inter-
national publishing and information
company.

Diamond’s Rio To Upgrade
MP3 Storage, Security

BY EILEEN FITZPATRICK
LOS ANGELES—The next genera-
tion of Diamond Multimedia’s popu-
lar but controversial MP3 player, the
Rio, promises to double the unit’s
musie-storage capacity and, possibly,
assuage music-industry concerns
about piracy via inclusion of some
security features.

Announcement of the new product
came as Diamond

division, which also will encompass a
new Web site designed to offer con-
sumers advanced MP3 search
options, among other functions.

Watkins says that RioPort’s strat-
egy will be to “build a platform” that
includes hardware, software, and
Internet elements to deliver secured
content.

Under partnerships with Inter-
Trust Technologies

revealed it is being
acquired by Santa
Clara, Calif.-based
computer-graphies
company S3 Inc. in a
stock-swap  deal,
which is expected to

close in October
(BillboardBulletin,
June 23).

“The easy way to
look at it is that we've
had parental changes,

‘We believe in
legitimate
distribution of
music, and we
can provide
security’

- DAVID WATKINS -

Corp. and Reciprocal,
the new player will be
equipped with
InterTrust’s Meta-
Trust Utility applica-
tion, which encodes
the content to enable
digital rights man-
agement. Recipro-
cal’s  technology
offers content pro-
viders management
capabilities to collect

but our strategy
remains the same,” says David
Watkins, president of Diamond’s Rio-
Port division. “S3 has a lot more
financial resources to implement our
strategy faster.”

In August, Diamond will introduce
the Rio 500 player, which will retail
for $269 and be backed by a launch
promotion that includes a tie-in to the
Vans Warped tour.

The player downloads content four
times faster than the current Rio
PMP300, according to the company,
and holds two hours of musie, dou-
bling the existing machine’s capaci-
ty. The Rio 500 also holds up to 32
hours of spoken-word programming.
A player upgrade adds another 30-45
minutes of music programming.

Another new Rio player, expected
by the end of the year, will incorpo-
rate Microsoft’s Windows Media
Audio advanced technology, which is
already available in Casio’s Pia E100
handheld computer device.

The new Rio 500 player will be the
centerpiece of Diamond’s RioPort

royalties.

While Watkins says the MP3 for-
mat, and the Rio player, have thus far
received “a bad rap” in the business,
the environment for MP3 may be
changing—in part because of the
company’s recent court victory
against the Recording Industry
Assn. of America (RTAA).

In that ruling, a federal judge
determined that Diamond’s original
Rio player did not violate the 1992
Audio Home Recording Act. The
RIAA had protested that the player
violated the provisions in the act,
which prohibits the sale of digital
recorders not equipped with anti-
copying devices (Billboard, June 26).

“We believe in legitimate distribu-
tion of musie, and we can provide
security,” says Watkins. “MP3 is
broadly accepted, and what will hap-
pen is that others will support what-
ever becomes successful, but you
have to have a platform.”

Watkins says that one of the rea-
sons the company chose to partner
(Continued on page 103)
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#His last album, “Bad Hair Day,”
sold nearly 2 million copies ....

*Total catalog sales have topped
the 10,000,000 mark ...

+2 Grammy awards ...

# 1 Major motion picture ...

# 1 Network series ...

#7 MTV specials ..

+ 1 Disney Channel special ...

+ 1 Showtime special ..

#8 North American tours ...
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6/24: Radio single ships to
multi-formats
6/29: Album Street Date
7/04: VH-1's “Behind The Music”
premieres
~7/19: Year-long concert trek
“Touring Wlth Scissors” ¢
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Featuring the first single “The Saga Begins,”

Al's re-working of “STAR WARS - The Phantom Menace”
set to the tune of “American Pie.”

Plus new parodies of hit songs by: PUFF DADDY, BARENAKED LADIES, THE OFFSPRING and more!

Contact your local BMG Representative for more details.

6142232003 7/4  64232004-2/4 64223200574  GI42232006-24 G2 12007-2/4 614223200824 6142301374  6M23016-24  6142232020-7/4  CAR32021-2/4  6423026-2/4 B2 3029-2/4 61422 32030-2/4

1009 Vnlrann Fntortainmont T T T € Manufactured and distribited in the Tnited States hv Zomba Reenrdine Comaoration.

WwwWWw.americanradiohistorv.com


www.americanradiohistory.com

NMARC ANTOINE> KENNY BARRON> DAVID BENOIT> GEORGE BENSON> CH
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MGM, Fox Make Film Pact

Distribution Deal Effective Outside U.S., Canada

BY SAM ANDREWS
LONDON—The Lion and the Fox.
Movie giants MGM and Fox
Filmed Entertainment have
signed a three-year international
distribution agreement that will
see Fox handle MGM cassette,
DVD, and theatrical releases out-
side the U.S. and Canada from
Feb. 1, 2000.

The deal means that News Corp.’s
Fox will begin distributing MGM
product with the video release of
“The Thomas Crown Affair” in Feb-
ruary, then move on to the latest
James Bond video—“The World Is
Not Enough”—in May.

MGM and Fox have ended
months of speculation about
MGM’s new international distrib-
ution partner following the deci-
sion last year to end its video deal
with Warner Home Video and its
recent announcement that it will
not renew its theatrical distribu-
tion agreement through United
International Pictures.

The deal also follows this year’s
decision by MGM’s owner, Kirk
Kerkorian, to put in place a new
management team led by MGM
chairman/CEO Alex Yemenidjian,
who has a brief to trim costs. MGM
reportedly told staff that the new
distribution arrangements will
save about $15 million a year.

Both the video and theatrical
agreements run through Jan. 31,
2003, with provisions for extension
beyond that date. MGM and Fox
also announced that they would
Jjointly explore cable and satellite
distribution ventures worldwide.

Yemenidjian says, “This is a
milestone for MGM. We have
clearly charted a compelling
strategic advantage by combining
MGM’s unparalleled library with
Fox’s international distribution
assets. In addition, our perfor-
mance and cash flow will benefit
significantly once the new agree-
ments are in effect.”

MGM vice chairman/COQ Chris
MeGurk, who was recently lured
from Universal Pictures, adds,
“MGM now can fully realize the
global potential of its unparalleled

collection of films by penetrating
what we believe are previously
underdeveloped markets and by
building even greater demand for
its world-class brand.”

The studio says it will maintain
full control of all release dates and
schedules, sales, marketing, man-
ufacturing, and other commercial
aspects related to international
video and theatrical distribution.
“These agreements afford us the
opportunity to participate in a
meaningful way in managing and
marketing our product,” according
to McGurk.

Bill Mechanie, chairman/CEO of
Fox Filmed Entertainment, says,
“Over the past few years, Fox has
distinguished itself international-
ly, and this deal recognizes that
fact. We are particularly pleased
to be a part of MGM’s bright new
future with Alex and Chris and, in
the video area, a part of its illus-
trious past.”

Bruno Carlson, managing direc-
tor of MGM in the U.K., says the
arrangement is slightly different
in Britain, where MGM will keep
control of the sell-through side.

“We will have a direct involve-
ment in sell-through sales,” he
says. “We will have a full market-
ing team for both sell-through and
rental and our own sales team that
will work closely together with
Fox, but we will ensure that we
maintain direct contact with the
key accounts.”

When asked if this arrange-
ment would apply anywhere else
in the world, Carlson responded,
“We wouldn’t exclude that possi-
bility in the future . . . Our overall
mission is to take control of our
own product.”

The three-year agreement
reflects MGM’s desire not to be
tied down in the long-term way it
was with Warner Home Video,
which was seen as a major obsta-
cle to possible studio sale.

Intriguingly, the deal allows Fox
a ringside seat to look at MGM’s
business that some observers
believe could lead to a stake in the
studio or acquiring it outright.

RECORD COMPANIES. Ron Alex-
enburg is appointed to senior VP
of Philadelphia International
Records in New York. He was
president of the National Record
Co.

Columbia Records names Josh
Zieman VP of product marketing
in New York and Lisa Gray Sall
VP of produet marketing in Los
Angeles. They were, respectively,
VP of product development at
Mercury Records and senior
director of product development
at Atlantic Records.

Atlantie Records promotes Lou
Plaia to VP of marketing admin-
istration and Jack McMorrow to
senior director of sales. They
were, respectively, senior direc-

ALEXENBURG ZIEMAN

tor of marketing administration
and director of sales/special mar-
kets.

Paula Greenleaf is appointed
director of planning and adminis-
tration for Sony Music. She was
associate director of financial
planning and analysis.

Marnie K. Nieves is named
director of business and legal

BMI Honors Latin Writers, Pub. Gos.

BY JOHN LANNERT

CORAL GABLES, Fla.—Noted
songwriter Kike Santander and
the publishing company for which
he writes, Foreign Imported Pro-
ductions and Publishing Inec., were
the top honorees at BMI's sixth
annual Latin Music Awards, held
June 20 at the Granada Ballroom
in the Biltmore Hotel here.

By dint of winning a record-set-
ting five Citations of Achieve-
ment, Santander was named
songwriter of the year. Five of
Santander’s songs were published
by Foreign Imported Productions
and Publishing, which was named
publisher of the year. The Miami-
based publisher, owned by Emilio
Estefan Jr. and his wife, Gloria,
won a total of six citations and
bested all other contenders.

Mario Quintero, who earned
four citations, headed up the list
of other songwriters who were
multiple winners, including dou-
ble awardees Armando Man-
zanero Canche, Tiny Morrie
Sanchez, and Teodore Bello
Jaimes.

Both Emilio Estefan Jr., who
accepted the publisher of the year
citation, and Manzanero Canche
were greeted with standing ova-
tions upon taking the stage to re-
ceive their honors.

Multiple publisher winners
included Més Flamingo Music and
four-time publisher of the year
peermusie, each of which took
four citations. EMI-Blackwood

Musie Ine., SER-CA Publishing
Inc., and Tigres Del Norte Edi-
ciones Musicales won three
awards apiece, while D’Nico
International, Gran Caimén
Songs, Sony/ATV Latin Music
Publishing LLC, and Striking
Music Co. snared two each.

Hosting the dinner gala was
BMI president/CEO Frances W.
Preston. Preston handed out cita-
tions to writers and publishers of
the most-performed Latin songs

on U.S. radio and
television sta-
tions during the
eligibility period
that ran from
July 1, 1997, to
June 30, 1998.
Following is a
list of winning compositions, along
with the composers and publish-
ing companies.

“Acabo De Enterarme,” Martin
Ruiz, Mar Y Sol Music Publishing;
“Amiga Mia,” Alejandro Sanz, Ego
Musical SA, EMI-Blackwood Music
Inc.; “Amor A La Mexicana,” Mario
Agustino Pupparo, peermusic;
“Amor Narcético,” Jandy Feliz,
Gran Caiman Songs; “Cancién Del
Preso,” Marfre Music.

Also, “Compréndeme,” Carlos
Javier Castillén, Gary Hobbs Mu-
sie; “Corazén Prohibido,” Gloria
Estefan, Kike Santander, Foreign
Imported Productions and Pub-
lishing Inec.; “Despacito,” José
Alfredo Jiménez Sandoval, peer-
music; “Dile A Ella,” Gil Francis-

Victoires Face More Pullouts

PARIS—France’s showcase a-
wards, the Victoires de la Musique,
have plunged deeper into erisis
with the withdrawal of indies body
UPFI and the allied producers’ col-
lecting society SPPF.

The decision, made June 18 at the
Victoires board meeting (Bill-
boardBulletin, June 18), leaves the
show with no label representation
on the board since the departure of
the major-heavy society SNEP
(Billboard, June 12).

Now, both major and indie bodies
have announced their intention to

SALL FAXON

affairs for MCA Records. She was
an associate at the music law firm
of King, Purtich, Homes, Pater-
no, and Berliner.

PUBLISHERS. Roger Faxon is
appointed executive VP/CFO for
EMI Music Publishing. He was
senior VP of business develop-
ment and strategy.

work together on a new pop awards
show.

Observers suggest it will be
impossible for UPFI and SNEP to
produce a separate show if the Vie-
toires survive. Yet the Victoires
association has voted unanimously
to eontinue, inviting the Ministry of
Culture and Communication to
mediate. Possible candidates for the
role of mediator include current
Culture Minister Catherine Traut-
mann and former Culture Minister
Jack Lang.

“The mediator will have to unite
the industry,” says Enrico Della
Rosy, Victoires de la Musique GM.
“But we have to find a solution,
because this problem extends right
through the music industry,” he
adds.

The remainder of the Victoires
board, comprising authors and
artists, has decided to go ahead
with the classical Vietoires but
remains undecided on the pop
awards. Both shows are scheduled
for February 2000, but it is unclear
if public-serviece channel France
Television will broadeast—and pay
for—the classical show if the pop
Victoires are canceled.

Another board meeting July 6
will deal with this issue and the
financial problems arising from a
judgment in a case brought about
by Victoires founder Claude
Fléouter concerning the use of the
Victoires name.

REMI BOUTON

co Pérez, Nelia Music; “Dénde
Estis?,” Eduardo Alanis, SER-CA
Publishing.

Also, “El De Los Ojos Negros,”
Tiny Morrie Sdnchez, Striking
Music Co.; “El Rejol,” Roberto
Cantoral Garcia, peermusic; “El
Tucanazo,” Mario Quintero, Mas
Flamingo Music; “En El Jardin,”
Kike Santander, Foreign Import-
ed Productions and Publishing
Ine.; “Eres Mi Droga,” Miguel
Mendoza, Edimonsa; “Es La
Mujer,” Alberto Chivez Mora,
EMI-Blackwood Music Inec.

Also, “Es Verdad,” Mario Quin-
tero, Mas Flamingo Music;
“Gitana,” Alejandro Gonzdlez
Trujillo, Fernando Olvera Sierra,
Warner-Tamerlane Publishing
Corp.; “Guantanamera,” José Fer-
nandez Diaz, Julidn Orbén, Pete
Seeger, Fall River Music Inc.;
“Hacemos Bonita Pareja,” Mario
Quintero, Méas Flamingo Music;
“Huele A Peligro,” Armando
Manzanero Canche, D'Nico Inter-
national; “Juliana,” Kubaney Pub-
lishing Corp.

Also, “La Copa De La Vida,”
Robi Rosa, A Phantom Vox Corp.;
“Le Pediré,” Mauro Javier Muroz,
SER-CA Publishing Inec.; “Luna
De Miel,” Jaime Farias, Pyramid
F Publishing; “Manecumbé,” Juan
Antonio Castro, Tun Tuns Pub-
lishing; “Me Ha Llegado El
Amor,” Guillermo L. Gonzélez,
Catnico Publishing.

Also, “Motivos,” José Felipe
Barrientos Rodriguez, Luis
Manuel Lozano, Fonohits Music
Publishing Inc.; “No Quieren Que
Te Quiera,” Lorenzo Antonio, Tiny
Morrie Sinchez, Striking Musie
Co.; “No Sé Olvidar,” Kike San-
tander, Foreign Imported Produc-
tions and Publishing Inc.; “No Sé
Si Es Amor,” Luis Gémez Escolar,
Per Gessle, EMI-Blackwood Music
Inc.; “Pero Te Amo,” Ernesto So-
lano, Ernesto’s Musical.

Also, “Pideme, Ruégame,”
Javier Galvan, José Rosario, Pig
Haus Music; “Por Debajo De La
Mesa,” Armando Manzanero Can-
che, D’Nico International; “Quiero
Volar Contigo,” Jesis Armenta
Minjarez Tigres Del Norte Edi-
ciones Musicales; “Rezo,” Freddy
Pinero Jr., Carlos Ponce, Foreign
Imported Productions and Pub-
lishing Inc.; “Sabor A Mi,” Alvaro
Carrillo Alaredn, peermusie.

Also, “Secuestro De Amor,”
Mario Quintero, Mis Flamingo
Musiec; “Sentimientos,” Martha
Alicia Villareal Esparza, Golden
Huina Publishing Co. Inc.; “Si Te
Vas,” Pedro Fernandez, Canciones
De PolyGram; “Si Td Supieras,”
Kike Santander, Foreign Import-
ed Productions and Publishing
Inc.; “Sol De Verano,” Chichi Per-
alta, Gran Caimdn Songs.

Also, “Suavemente,” Elvis Cre-
spo, Sony/ATV Latin Music Pub-
lishing LLC; “Te Llevas Mi Vida,”
Ramoén Gonzilez Mora, Seg-Son
Musie; “Vivir Sin Ellas,” Servan-
do Angel Cano, SER-CA Publish-
ing Inc.; “Voy A Pintar Mi Raya,”
José de Jestis Navarro, De Luna
Publishing Co.; “Yo Naeci Para
Amarte,” Kike Santander, For-
eign Imported Productions and
Publishing Inec.
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Universal Music Publishing Group

proudly celebrates our roster of talent and all
their success in Latin Music over the past year

Desmond Chlld “Livin’ La Vida Loca” with the most successful

crossover artist in the history of Latin Music!

ASCAP’s 1998 Latin Writer of the Year.
Now celebrating 20 successful years in the music industry!

Rudy Pérez

1998 ASCAP Winners
Chien Garcia Alonso ¢ Fernando Arias ¢ Catarina Leos ¢ Alfredo Matheus
José Luis Pardo (Los Amigos Invisibles) e Al Primera ¢ Myriam Valentin

Additional Active Roster
Alejandro Lerner, José Manuel Figueroa, King Chango, Aterciopelados, Derek Lopez, Bloque, Danny Rojo, Armando Larrinaga,

Roberto Morales, Mario Patino, Apolinaris, Gustavo Santaolalla, KC Porter, Baroni/Peguero, Lali Carrizo, Raul Navaira,

Danny Daniel, Marcus Quintanilla, Molotov, Surco Music, Insignia Music, Rock & Pop, Manny Music, Ahi Nama

Thanks for making us ASCAP’s

Latin Music Publisher of the Year.
Universal Music Publishing Group

Latin America 1425 Collins Avenue Miami Beach, Florida 305.604.1310

A Universal Music Company

Argentina Brazil Chile Colombia Ecuador Mexico Peru Venezuela
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This in-depth report will focus on what’s happening to the major labels in the
face of the changing economic market. Also included, complete information
on labels, distributors and publishers. Don’t miss yvour opportunity to showcase
vour product to this important market.

ISSUE DATE: JULY 31
AD CLOSE: JULY 6

Contact:

Aki Kaneko 323.525.2299
Linda Matich 612.9440.7777

specials

A DVERTISING OPPORTUNITIES

Native American
Music

A 5o

R — e e —s

¢
f

GOSPEL

Billboard spotlights the ever-
growing and powerful Gospel
music market. Editorial covers
such topies as the increasing
popularity of compilations and
“Various Artists” projects,
restructuring of labels, targeting
the youth marlket, and crossover
hits and misses. Get Gospel in
front of the eves of Billboard’s
150,000 readers in 110 countries.

ISSUE DATE: JULY 31
AD CLOSE: JULY 6

Hollie Adams
615.321.4287

/4

CHANNEL V
5" ANNIVERSARY

Billboard joins in ¢clebrating the
5th anniversary of Channel V,
Asia’s 24-hour music channel.
Editorial reviews Channel Vs

growth and features a QXA with

i Steve Smith, managing dirvector.

Plus, sidebars on Channel V’s

|
i

strength in reaching mainland
China, India, Australia and other
markets. Channel your ads into

this anniversary celebration,

ISSUE DATE: AUG 7
' AD CLOSE: JULY 13

Linda Matich
612 9440.7777

et ———_———— -

S

Thailand, Malaysia, Singapore and

Cantonese to Mandarin repertoire

take advantage of this opportunity.

. Linda Matich 612.9440.7777

ASIA PACIFIC
QUARTERLY III

Billboard spotlights the musical
developments from Hong Kong,
South Korea, Taiwan, Indonesia,

the Philippines. Plus we look at
the significant shift from

in Taiwan by Asian music
companies using the market as a
gateway into China. Call today to

ISSUE DATE: AUG 7
AD CLOSE: JULY 13

Aki Kaneko 323.525.2299

S

i

UPCOMING SPECIALS]

WORLD & CELTIC MUSIC - Issue Date: Aug 14 ¢ Ad Close: July 20
MUSIC PUBLISHING - Issue Date: Aug 14 ¢ Ad Close: July 20
MANNHEIM STEAMROLLER 25TH ANNIV - Issue Date: Aug 21 « Ad Close: July 27

New York
212.536.5004

Los Angeles
323.525.2307

wWWwW . americanradiohistorv.com

GLOBAL DISTRIBUTION -
DVD - Issue Date: Aug 28 = Ad Close: Aug 3
LATIN MUSIC 6 PACK IV - Issue Date: Aug 28 = Ad Close: Aug 3

Nashville
615.321.4287

Issue Date: Aug 21 ¢ Ad Close: July 27

London
44.171.323.6686
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Bif Naked Reveals Greative Strides

Lava/Atlantic Aim To Build On Rock Artist’s Following With New Set

BY LARRY FLICK

NEW YORK—As the Aug. 3
release of Bif Naked’s “I Bificus”
approaches, Lava/Atlantic is
pleased that the Vancouver-based
rocker’s marketing strategy won't
require a high degree of imaging.

“It’s so rare that an artist
arrives fully formed,” says Vicky
Germaise, senior VP of marketing
at Atlantic. “Normally, you have to
invent some part of them. Bif not
only knows precisely who she is,
but she also has a realistic vision of
how she wants to be presented.”

To that end, Germaise says, the
label is working in a “comfortable
partnership” with the artist, who
comes to Atlantic after building a
cult following with a self-titled
1994 Aquarius release.

“I Bificus” was released in
March in Canada on Naked’s own
label, Her Royal Majesty’s
Records. At this point, Lava/
Atlantic has worldwide rights for
the project but is initially issuing
the album in the U.S. Other release
dates are still to be confirmed.

From the outset, the label will
focus heavily on lifestyle market-
ing for “I Bificus.”

“We’re not going to just sit and
pray for radio airplay,” Germaise
says, noting that the label started
soliciting airplay for the guitar-
driven “Moment Of Weakness” on
June 21. “We're aggressively hit-
ting the street with this record,
and we're exploring as many
avenues that will put Bif in front of
people as possible. She’s her own
best promoter.”

For starters, Naked will
appear with her band on ESPN’s
“X In Concert” program in early
July. She’ll also be performing
during the network’s X Games.

The artist, who was signed to the

label by Lava president Jason
Flom, has also just signed with the
Wilhelmina modeling agency. She’s
taking meetings to make acting
appearances on several TV shows
on the WB network.

“We started out trying to get
her musie placed in several pro-
grams,” says Germaise, adding
that Naked will likely appear on
the TVT soundtrack to “Buffy The

BIF NAKED

Vampire Slayer.” “And the network
execs just fell in love with her. So,
we're seeing what develops.”

On a more traditional tip, Naked
will spend much of the summer
touring the U.S. She’ll begin with
four Lilith Fair dates and finish
with a string of club gigs booked by
Marty Diamond.

Added exposure will come from
the artist’s inclusion on an Atlantic
new-artist sampler that will be cir-
culated at OzzFest all summer.

All of this activity is beginning
to resonate with some indie retail-
ers. “She hasn’t been a barn-burn-
ing artist for us, but it’s hard to
ignore the amount of time and
money Atlantic is putting into this
project,” says Marlon Creaton,
manager of Record Kitchen, a shop
in San Francisco. “The good thing
is that the music is good enough to
warrant such an aggressive push

from the label.”

For the artist, moving from an
indie to a major label has provid-
ed many welcome changes. “I feel
like I'm living a double life,” she
says with a laugh. “I'm on my
skateboard going to get a Slurpee
one day, and then I'm a fairy
princess the next. It’s a little over-
whelming, but it’s great to be in
such a nurturing environment.
[The label] is giving me plenty of
room to play and do the things
that matter to me.”

Among Naked’s pet side projects
is “Little Bif Girl,” a comie book
she drew. “It’s raw, but it’s a per-
fect complement to the album,” she
says. The comic will be offered
with “I Bificus” at indie retail.

Produced by Glenn Rosenstein,
John Webster, and Peter Carroll, “I
Bificus” comes several years after
an eponymous disc that Naked says
“gave me the best education in the
world. I learned everything about
the business of making records—
all the right and wrong things you
can do. It was invaluable.”

That project, like “I Bificus,”
was a whiplash blend of punk-
inflected rock anthems and intro-
spective, pop-leaning confessionals.
She spent most of the time between
recording the two albums touring
and building an audience. “It was a
slow process, but it was fun,” she
says. “If we saw the record was
getting a little attention in one cor-
ner of the world, we’d go there and
play a slew of gigs and try to con-
nect with the kids.”

It was an arduous process that
Naked says paid off handsomely.
“There’s nothing like seeing an
audience sing along to your songs,”
she says. “It’s shocking at first. But
it makes me want to work harder
and write better songs.”

|

Maxi Priest’s Virgin Set
Boasts Maximum Talent

BY ELENA OUMANO

Maxi Priest’s seventh album,
“CombiNation,” shows the depth and
diversity of a throwback to the days
when pop artists wrote and sang
without concern for genres or demo-
graphics.

“People can'’t pigeon-
hole my ass, and I'm so
crazy that there’s never
one theme that runs
through my situation
apart from me,” says
the U.K.-born singer.
‘And T don’t try to limit
my singing. I get bored
easily, and variety is the spice of life
anyway.”

The 16 tracks on the album,
which bows July 13 on Virgin

MAXI PRIEST

Records, were helmed by a gifted
international crew that includes
Priest; Jamaican soul/reggae’s Han-
del Tucker; riddim twins Sly &
Robbie; R&B vocalist Joe; early
Soul IT Soul mixing boardist Simon
Laws; U.K. R&B/pop
producer Livingston
Brown; Robert Liv-
ingston (Shaggy’s
manager/producer);
and top Jamaican
dancehall track mas-
ter Danny Browne.

“I think the whole
album as a piece is a
development, a step forward from
what I've been doing,” says Priest.
“It’s not different,; it’s just a lot better-

(Continued on page 17)

‘Popera’ On Its Way To UK.

EMI:Chrysalis Leads Way For France’s Shapplin

BY CECILE TESSEYRE

and DOMINIC PRIDE
PARIS—Gold and platinum certifi-
cations have followed French soprano
Emma Shapplin as she has intro-
duced her unique “popera” style to
continental Europe,
South America, the
Middle East, and
Southeast Asia.

Yet only now, some
1.3 million album sales
into her career, is she
taking tentative steps
across the English
Channel.

EMI France has licensed her
debut album, “Carmine Meo”
(ancient Italian for “my ferry-
man”), and has released it in more
than 40 territories. The combina-
tion of smooth, modern production,

SHAPPLIN

Shapplin’s powerful voice, and her
theatrical image has helped win
sales where her album has been
released (Global Music Pulse, Bill-
board, May 9).

EMI:Chrysalis in the U.K. is cur-
rently assembling a
TV-led campaign to
break the telegenic
soprano in that notori-
ously overcrowded and
style-conscious mar-
ket. The album is due
for British release
Sept. 6.

Her management is
also talking to several U.S. labels
about a separate deal to bring her to
the world’s No. 1 and No. 2 markets,
the U.S. and Japan.

“We are in advanced negotiations

(Continued on page 39)

MARIE/WILSON
REAL LIFE =i
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the American debut
featuring

"Next Time"

!i Produced by joe Hardy

| "One of the most instantaneous hooks
.'we've heard in ages... it couldn't be any
. catchier or accessible to the masses." -Billboard
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Macy Gray’s ‘Life’ Is Set To Debut

Epic Readies Album With Intens:ve Pre Release Campaign

BY LARRY FLICK

NEW YORK—When Macy Gray’s
sterling Epic debut, “On How Life
Is,” bows Aug. 3, it will have already
undergone seven months of inten-
sive pre-release marketing—with
an eye toward developing a fan base
within both the rock and R&B sec-
tors.

“This isn’t an easily categorized
album or artist,” says Ceci Kurz-
man, VP of worldwide marketing,
East Coast, at the label. “It’s
unique, refreshing, and ultimately
universal. Macy is precisely the
kind of artist the industry needs
right now.”

In order to ensure maximum
exposure, the label issued a 12-inch
pressing of the single “Do Some-
thing” to tastemaking DJs and col-
lege radio programmers in January.

“Just to get some under-the-radar
feedback,” Kurzman says, adding
that snippets of that tune, along
with several others, were also
placed on the Epic and the Giant
Steps Club Web sites around the
same time. “It generated the early
word-of-mouth action that we were
hoping for.”

GRAY

In February, Gray did a mini-res-
idency at the Viper Room in Los
Angeles. It was an outgrowth of the
artist’s popular after-hours club,
We-Ours. “It did wonders for devel-
oping a local following, as well as
sharpening her live show,” Kurzman
says. “The crowds went mad for
her.”

Actually, the reactions to Gray’s
Los Angeles shows were so strong
that the artist played a string of
gigs around the U.S. that included
New York; Atlanta; Washington,
D.C.; San Francisco,; and Chicago.

“Seeing people respond so favor-
ably to the music has totally blown
me away,” the artist says. “We're
not exactly kickin’ typical sounds.

Punk Band Showoff Makes It
Major-Label Debut On Maverick

NEW YORK-—0On its self-titled ma-
jor-label debut, due Aug. 3 on Mav-
erick, Chicago outfit Showoft is gun-
ning to rejuvenate punk rock’s
mainstream image—without losing
sight of the band’s underground
roots.

Produced by John Feldman, the
project was launched June 22 with
the radio-only single “Falling Star,”
for which the label is soliciting air-

SHOWOFF

play from modern rock and college
stations.

“This entire process has been so
educational,” suys front man Chris
Envy. “It’s cool to be on a label that’s
working so hard on our behalf. At the
same time, the hardcore punk peo-
ple look at us on that same label and
they feel rejected. They can’t see
that it’s cool to make a living doing
what you love.”

To that end, the band—which has
just signed with Creative Artists
Agency—is actively promoting the
project and will be spending much of
the summer gigging in clubs around
the country.

“Actually, they’re going to tour for
as long as they can hold up,” says

Russ Rieger, GM of Muverick. “This
is how you lock in the kids who will
follow them for a long time.”

Rieger adds that the group will do
a variety of performances that will
showcase its music in both its typical-
ly aggressive, guitar-heavy sound and
In more spare, acoustic arrangements.

“That’s the beauty of their mater-
ial,” he says. “At the core are very
strong songs that work well inside
and beyond their intended musical
element.”

The Internet will be heavily fac-
tored into the marketing of Showof,
whose lineup also includes Chris’
brother Dave (bass), Dan Castady
(drums), and Graham Jordan (lead
guitar). Maverick has set up an area
of its Web site that will allow view-
ers to see the band backstage at all
of its gigs.

“We've given them a camera that
they’ll carry on the road,” Rieger
says. “It promises to be an interest-
ing venture. No doubt, the footage
will be wild.”

Chris Envy thinks the tour, like
recording the album, will be “intense.”

“We spent two months in the stu-
dio, which felt like a lifetime for us,”
he says. “It got maddening after a
while. We're not used to trying to get
everything to sound perfect.”

Initially, the band wasn’t keen on
the album sounding so smooth. “But
then we saw how the process tight-
ened us up as players,” Envy says.
“We're much better players now—
and that will make this tour cool.”

LARRY FLICK

There is an important message to
be found in the fact that the gener-
al public seems to like something
that’s left of center”

Produced by Andrew Slater, “On
How Life Is” unfolds with the raw
vibe of a club gig. The tunes range
in tone from romantic to self-
empowering, with the grooves slid-
ing from rock-infused hip-hop to
old-school funk & la James Brown.
Slater masterfully moves from
turntable scratches to brassy live
horn flourishes. At the center of the
musical commotion is Gray, flexing
a voice that, by turns, has the grav-
elly texture of an old blues belter
and an innocent, childlike squeak.

; Chris B .
(Continued on page 19) ris Barnes

Maximum Metal.

Metal Blade guartet Six Feet Under is about to embark on a
summer tour to promote its third album, “Maximum Violence,” a project pro-

duced by the band with the label’s president, Brian Slagel. Shown, from left, are
bandmates Terry Butler, Greg Gall, and Steve Swanson. Seated is front man

Difranco’s Righteous Babe Label Taking On
Other Acts; Boxer Steps Into Recording Ring

RIGHTEOUS BABE EXPANDS: Although Ani
DiFranco modestly proclaims, “I'm just a folk singet,”
she’s turning into a mini-record mogul, as the focus of
her Righteous Babe Records is shifting to include releas-
es from other artists. -

“It’s always been our dream to put out records by
actual other humanoids,” says DiFranco. “Being such a
homespun operation, it’s taken years to get us on firm
footing.”

This fall, the 9-year old label will release albums fiom
spoken-word artist Sekou Sundiata and avant-garde
Brazilian-American musician Arto Lindsay.

While Righteous Babe has put out two DiFranco col-

vears. Sekou and Arto aren’t on the road as much
heretofore, so we’ll have to take different strategies.
Someone like me is a difficult case because I refuse to
do in-stores or radio visits because they don’t feed me
spiritually, whereas I think Sekou is interested in pos-
sibly doing a Borders Books tour that would feature in-
store readings and appearances. We'll have to do dif-
ferent things, depending on the person.”

True to form, DiFranco is currently on a U.S. tour,
with legendary saxophonist Maceo Parker as an open-
ing act. Working with such a monumental musician is
both “great and terrifying,” says DiFranco. “I tell you,
my band is just shaking in their boots.”

laborations with Utah Phillips,
these albums mark the first releas-
es by the label that do not involve
DiFranco as an artist.

Both releases came about by
organic means. DiFranco first met
Sundiata when she took poetry and
creative classes from him at New

Following the end of the tour in
July, DiFranco says, she will
return to the studio to work on her
next album. She says there is no
set game plan for signing more
artists to the label.

Meanwhile, she is thrilled to be
helping Sundiata and Lindsay get

York’s New School for Social
Research. “He’s an amazing per-
son. He’s got such a beautiful pres-
ence and is such a poetic being; he’s
a big hero of mine,” says DiFranco.

Sundiata had already released an album, “The Blue
Oneness Of Dreams” on another label, but he had a sec-
ond album languishing on the shelf. “We heard about the
second album and were like, ‘Hey, we should put this
out,” ”” says Dil'ranco.

Righteous Babe is also releasing a book of poetry by
Sundiata in conjunction with the album’s release.

Lindsay’s landing on the label was similarly low-key.
“I saw Arto play in a bar in New York, and afterwards
we ended up chatting, and his manager mentioned they
were looking for American distribution for a new record
he wanted to start working on,” recalls DiFranco. “I
said, ‘Shit, I’'m a huge fan of his. We'll do it.” He’s in the
studio right now working on God knows what.”

While mixing business with pleasure is a mistake for
some, for DiFranco it's the only way. “T've done that all my
life. I do what I love to do; I work with my friends. It’s the
only way to work. You have to work with the basis of love,
respect, and admiration, and you can weather all the dif-
ficulties better.”

Releasing albums by artists other than herself means
coming up with marketing strategies far different than
those used for her releases, Dil'ranco admits.

“I’m a touring hound,” says the singer. “Righteous
Babe has done very little promotion and marketing for
me. All the marketing was live touring for the first 10

by Melinda Newman,

their music out.

“It's a great feeling that maybe
we can be a place where people can
go who are releasing unconven-
tional records,” says DiFranco. “It's 4s yet unseen as to
what we do commercially with records, but we have the
love and dedication and exeitement about the music, and we
can definitely bring that to the table.”

MY, HOW QUICKLY THINGS CHANGE: Last issue
we wrote about Ric Ocasek’s work on the new Hanson
album. It seems things weren’t going us smoothly as we
thought. The producer and brothetly trio have parted
ways. No word on whom the band is now working with
or how this will atfect the release of the album.

On another note, as we wrote in the previous week’s
column, Elektra Entertainment is providing marketing
and promotion for Squint act Sixpence None The Rich-
er’s self-titled album and its new single, “There She
Goes.” However, distribution of the album will continue
to go through Warner Music Group’s indie distribution
arm, Alternative Distribution Alliance. Squint’s deal
with Elektra lasts through the first quarter of 2000.

WE KNOW HOW WELL HE CAN BOX, now we'll
see how well Oscar de la Hoya can sing. While it
seems like every athlete these days is starting his own
label, de la Hoya has actually been signed as a record-
ing artist to EMI Latin. His deal with the label also
includes an imprint, named, appropriately, Golden Boy
Records.

14

www.americanradiohistorv.com

BILLBOARD JULY 3, 1989



www.americanradiohistory.com

Artists & Music

After Soul-Searching, 143’s Hart ‘Screams’ For Sophomore Success

BY CARRIE BELL
LOS ANGELES—Evolving is not
always an easy task. It’s a lesson
that Beth Hart, a former street
performer whose bar-band rock
and raw, outspoken nature made
David Foster, Lava’s Jason Flom,
and Atlantic Records come knock-
ing, learned from experience.

In between the release of the
Beth Hart Band’s debut, 1995’s
“Immortal,” and the upcoming

bow of her follow-up solo album, |

“Screamin’ For My Supper,” Hart
explains that she went to hell and
back.

“You just assume when you get
signed that the rest of life will be
a fantasy. Instead, I was a miser-
able bitch because we weren’t
ready,” she says. “We had buzz to
live up to. I kept getting com
pared to people who I couldn’t live
up to. Then, we shipped out on
Lollapalooza, which was fun but
stressful. That’s the thing about
expectation. You psyche it all out
and are so worried that you end
up fucking it all up. In the begin-
ning, it was great. But we hit the
road and started fighting. It was
such a heavy ride that the band
needed time apart. I spent a good
vear and a half in a state of heavy
depression. I got such a severe
sense of failure.”

To recuperate, the Los Angeles
native headed for Birmingham,
Ala., where she had made friends
during the tour. She says, “I didn’t
want to face home, so I didn’t. I
was partying a lot. But eventually
I realized lots of other people in
the world have it worse than me
and I could either kill myself or
try again. In doing that, I was
ready to try again, and a lot of
songwriting came about.”

“Screamin’ For My Supper,”
due Aug. 3 in the U.S. on 143/
Lava/Atlantic, is what came out of
that soul-searching session. On
June 15, it was released interna-
tionally.

“Instead of thinking what I ‘

wanted to do, [ did it. I wanted to
have more balls. I decided I'd
rather wake up in the morning
with no money in my pocket and
have something to look forward
to than be a rich woman and feel
like a fucking slave,” the 27-year-
old says. “I spruced up the studio
with candles, rugs, and flowers.
We drank some wine and had a
big party in there for three
months. Instead of being nervous
like the first time, I had a fuck-
ing good time, and I think it
shows.”

The desire to produce also sur-
faced in this “find myself” period.
Hart, whose publishing is through
Jezebel Blues (BMI), explains, “I
did a few songs with Oliver Lieber
and realized I wanted to try and
capture myself instead of some-
one else interpreting me. So [
asked, and I didn’t get any funk
from anyone.”

It’s a lot of trust to grant an
artist who is, for all intents and
purposes, new and whose debut

sold only 13,000 copies, according
to SoundScan.

“Beth isn’t just any artist. She
is an unbelievably gifted singer/
songwriter. She is the reason why
many of us get in the business,”
says 143 president Larry Frazin.
“She is a throwback to the days of
Joni Mitchell and Bob Dylan. And

HART

live she is completely electrify-
ing.”

He admits there’s a long road
ahead to make Hart a household
name. “It will take time for her
audience to discover her. It prob-
ably won’t be an immediate hit,”
Frazin says. “But it isn’t about
hits. We are trying to break a

career artist. All three labels are
prepared to work hard together to
build her credibility from the
ground up.”

This includes working the auto-
biographical single “L.A. Song” to
triple-A, modern AC, and possibly
top 40. An accompanying video has

(Continued on next page)
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Hannibal’s ‘Kulanjan’ Unites Bluesman Taj Mahal With Malian Kora Music

BY CHRIS MORRIS

LOS ANGELES—Rykodisc’s
Hannibal Records imprint will
unveil a unique cross-cultural
music project Aug. 3 when the
label releases “Kulanjan,” a col-
laboration between blues singer/
guitarist Taj Mahal and Malian
kora master Toumani Diabate.

The album arrives only eight
days before Mahal and Diabate
play the first of 18 U.S. dates on
the Africa Fete 99 tour, on which
the duo and their Malian band
will be joined by Senegalese star
Baaba Maal, who is signed to
Hannibal’s sister label Palm Pic-
tures, and Zimbabwean per-
former Oliver Mutkudzi, who
records for Putumayo World
Musie.

Hannibal founder and Rykodise
senior VP of A&R Joe Boyd co-
produced “Kulanjan” with ethno-
musicologist Lucy Duran, who
produced the recent Hannibal
release “New Ancient Strings,”
an album of instrumental duets
performed on the kora—a 21-
string African harp-lute—by Dia-
bate and Ballake Sissoko.

Boyd says, “I threw at [Mahal]
the idea of doing something with
Toumani and some other musi-
cians ... It’s sort of grown out of
conversations I had with him and
his enthusiasm for the kora and
things like that. He was very en-
thusiastic, and we set out trying
to make it work.”

Mahal, who first visited West
Africa 20 years ago, originally be-
came acquainted with kora music
through “Ancient Strings,” a 1970
album recorded by Diabate’s and
Sissoko’s fathers, Sidiki Diabate

and Djelimadi Sissoko.

Mahal says, “For me, the origi-
nal ‘Ancient Strings’ was the one
that got me to know Toumani’s
style, because I really heard his
father Sidiki’s style. Sidiki is who
I really listened to a lot.”

Mahal—who notes that Tou-
mani Diabate is the 71st genera-
tion in his family to play the
kora—was drawn to the ancient
weight of the instrument. He says,
“I’ve been trying to connect with
ancestors who are moving about in
this time zone but not in this
flesh. It’s the spirit world that you
connect to, when you go off and
play this music. These guys are in
possession of that, in an unbroken
line from their traditions when
they started.”

The recording of “Kulanjan”
presented certain problems of
timing and logistics, since Mahal
was committed to live gigs in the
U.S. early this year, while Boyd
wanted to release an album prior
to the kickoff of Africa Fete '99.

It was decided that the project
had to be recorded in the U.S.,
rather than in Mali, but Boyd was

AFTER SOUL-SEARCHING, 143’S HART ‘SCREAMS’ FOR SOPHOMORE SUCCESS

(Continued from previous page)

also been shot. Information about
and music by the Dave Wolf-man-
aged singer can also be found on
www.143.com and www.atlantic
records.com.

There will also be major
emphasis on touring, although
concrete plans have yet to be
made. They will, however, be
formed around the July Chicago

stumped about a location until
Mike Mills of R.E.M.—whose
1985 album “Fables Of The
Reconstruction” was produced by

TAJ MAHAL

Boyd—and the band’s manager,
Bertis Downs, suggested John
Keane’s studio in Athens, Ga.

“It was perfect,” Boyd says. “It
was just great. It was a very re-
laxed session . . . People drove by
[the house where the band was
staying] in cars and on bicycles. It
was a very quiet street.

“At first, sometimes, they’d do

a complete double take, because
here was this white frame house
with a front porch and a front
porch stoop, and here’s a black
man with a steel-bodied guitar
sitting on the front steps. Then
they’d come by the next time and
they’d do even more double takes,
because there were more men on
the porch, in robes, playing the
kora.”

Mahal contributed such blues
and folk pieces as “Queen Bee,”
“Catfish Blues,” and “Take This
Hammer,” while Diabate, Sissoko,
and the five other African musi-
cians on the date brought in such
Malian songs as “Kulanjan” and
“Tnkaranke.” Mahal says he and
Diabate locked in on each other
completely.

“We’'re never at any point
where we're not hearing each
other,” he says. “It’s a different
way of playing. It isn't like a lot of
notes go by and then you catch up
and [say], ‘Oh yeah, that part of
the stuff you really played good.’
You're constantly on-point when
you're playing, without it being an
uptight situation.”

The release of “Kulanjan” will
be preceded on July 13 by the
Rykodisc/Palm Pictures collec-
tion “Africa Fete '99.” The eight-
song CD featuring the touring
festival’s stars, budget-priced at
$6.98, will include previously
unreleased tracks by Mahal and
Diabate and by Maal and a cut by
Maal’s kora player Kauwding Cis-
sokho.

Sponsored by the Kennedy
Center and American Express,
with funding by Palm Pictures,
Africa Fete '99 kicks off Aug. 11
in Detroit and concludes Sept. 4
in Seattle, after stops in 17 mar-
kets. (Mahal is managed by Jay
Wilson of Bill Graham Manage-
ment and booked by Paul Gold-
man of Monterey International.)

Boyd says, “We're expecting
that we’ll attract a wider audience
than Africa Fete has had before,
because you've got Taj’s blues
fans, and then you’ve also got the
Putumayo connection, because I
think they reach a world music
audience that’s different from the
one we reach.”

run of “Love, Janis,” a play in
which Hart portrays Janis
Joplin. She held the role last
April during the show’s run in
Cleveland.

“Beth is a hard worker, and this
play is just one more avenue for
visibility,” says Ron Shapiro,
Atlantic’s executive VP/GM, of the
William Morris-booked singer.

“We will try to work in concerts
between play nights, and she will
go out either as an opener or solo
on a small club tour in the fall. If
having the total backing of David
Foster and Jason Flom isn’t
enough to convince you to check
her out, then hearing her live
will.”

Frazin says the recent onslaught
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of women singer/songwriters on
radio and in the charts might make
now a better time for Hart to
introduce herself to the public ear
than it was in 1995. “It is the time
of the woman, which people like
Sheryl Crow, Sarah McLachlan,
and Shania Twain have ushered
in,” he says.

Shapiro isn’t as convinced but
believes you can’t keep a good
artist down forever.

“When I go back to Jewel and

‘You just assume
when you get signed
that the rest of life
will be a fantasy
.. . Instead, I was
miserable because
we weren’t ready’

- BETH HART -

trying to break her, I remember
that the successful musie at the
time was all male-based angst
bands, and here we had a folk-
pop singer singing about things
of the heart. What we had going
for us was an artist with extra-
ordinary stamina, resilience, and
talent. In Beth we have the same
thing, except today’s market is
ruled by young pop music, hard
rock, and hip-hop. But we will
fight to show people there is
something else worthwhile. You
can’t let artistic brilliance go
away just because the time
doesn’t seem right.”
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MAXI PRIEST’S VIRGIN SET BOASTS MAXIMUM TALENT

(Continued from page 13)

executed in writing, production,
thought, and effort on everybody’s
part.”

The set’s bouncy lead single,
“Mary’s Got A Baby,” is an eclectic
pastiche made up of reggae dancehall
king—and new Virgin artist—Bee-
nie Man’s riddimic chat, Priest’s
soaring “baby mother” plaint that
“brothers got problems too,” and
samples from Diana Ross & the
Supremes’ “I'm Gonna Make You
Love Me.”

Both album and single have Virgin
optimistic about Priest’s prospects.

“From Virgin’s perspective, this is
among his strongest albums of all
time, creatively and commercially,”
says Virgin co-president Ray Cooper.
“The public’s knowledge of Maxi is
broad, and even though the music has
strong reggae influences, he’s creat-
ed substantial pop singles in the past.”

Priest’s 1985 debut on Virgin sub-
sidiary Ten Records, “You're Safe,”
spun off three hit singles. “Inten-
tions,” his '86 sophomore set, includ-
ed his hit cover of Van Morrison’s
“Crazy Love,” while "97’s “Maxi”
yielded another hit cover, of Cat
Stevens’ “Wild World,” as well as the
chart-topping reggae original “How
Can We Ease The Pain,” a duet with
roots balladeer Beres Hammond.

“Bonafide,” released in 1990, boast-
ed the smash “Close To You” single.
The following year, he released his

“Best. Of Me” set, commemorating a
decade in music. The 1993 “Man With
The Fun” set included his hit “That
Girl” duet with Shaggy.

“The company is very strongly
committed to the [new album’s] first
single, not just in the U.S,, but in the
rest of the world as well,” Cooper
says. “It has a lot going for it. It's cool,
contemporary, and sounds very hip,
and the vocal interplay between Maxi
and Beenie is really strong in both the
original version and the Neptunes’
remix,” which closes the set.

That vinyl remix shipped to record
pools for all club DJs and to reggae
and dancehall clubs at the end of May.
The original version goes to R&B and
pop radio around the album’s release
date, says Cooper, while top 40/
rhythm crossover received the track
June 21.

The entire set will be serviced to
radio two weeks before release date,
and the label is currently setting up
promotional appearances.

Virgin also is planning national co-
op programs and listening stations at
retail chains and co-op programs at
independent reggae accounts.

“Maxi Priest has always been a
consistently good seller for us,” says
HMV’s New York-based director of
U.S. purchasing, Jim Freeman. “The
timing on this project could not have
been better. Summer has always
been a good time of year for this type

of erossover reggae artist, and Maxi
Priest is one of the leaders in that
format for us.”

Virgin is targeting TV perfor-
mances, says Cooper, “and there will
be print ads in mainstream and
urban press. We will also distribute
the [“Mary”] video for in-store play.”

The video, directed by Kevin Bray,
will go to MTV, VHI, BET, and the
Box, as well as regional outlets.

In between bouts of studio work,
Priest has been one of pop music’s
most consistent touring perform-
ers—and he will put that ethic to
work in promoting his latest project.

“I’ve been all over the place—
Africa, Brazil, Europe, Asia,
Caribbean, Australia, New Zealand—
from one end of the earth to the other,”
he says. “When you put out an album,
you have to work it around the world.”

The album was released in Japan—
“one of Priest’s strongest markets,”
says Cooper—in late April, where
“Back Together Again” was the lead
single. Other international territories
will match the U.S. release date.

Priest flew to Japan for three
weeks of concert dates and promo-
tional appearances the first week of
June, after which he began rehears-
ing for the Teva Spirit of Unity pack-
age tour, which covers the U.S., South
America, and the Caribbean. It kicks
off in late July and ends Oct. 2-3 in
Barbados.

‘GombiNation’ Of Sounds

Priest Set Marked By Diverse Tracks

The shifting, indefinable quality
of Maxi Priest’s “CombiNation” is
announced by the taut and swing-
ing lead track “We Tomorrow’s
People.” A call for the next millen-
nium’s leaders to refuse “ism and
schism,” it’s produced by Priest
with Jean-Paul “Bluey” Maunick
and Simon Cotsworth.

Next up is lead single “Mary’s
Got A Baby,” which features label-
mate Beenie Man. General Degree,
another top Jamaican DJ (rapper),
joins Priest for “She Wants To
Dance,” a wired celebration of reg-
gae dancehall’s nubile ladies. Red
Rat, from the same Mainstreet
label crew, joins Priest on “Tell
Your Man To Take A Walk.”

Hot U.K. dancehall DJ Glamma
Kid guests on “It's A Lady’s
Night,” an adaptation of Kool &
the Gang’s “Ladies Night” pro-
duced by U.K. remixers Clarkie
and Blakey.

But Priest mostly chooses
crooning soft and low to deliver
lyries ladies want to hear.

The urgent, fevered “What A
Woman Needs,” co-written by
Priest and American R&B singer
Joe, “is one of my best songs,”

Priest says. Joe and Priest collab-
orate for another voluptuous bal-
lad, “Here We Go,” while the
sunny “Back Together Again,” fea- |
turing Elisha La'Verne and Ryan
Elliott (Priest’s son) of Ultimate
Chaos, paints an ideal scenario of
romantic love. “The One” features
the U.K.’s powerhouse soul singer
Ali. “I love that track,” Priest says.

“So What If It Rains,” written
by Priest and Josh Thomas, is “a
classic for me,” Priest says. “It’s
like one of those second-to-last
tracks on vinyl albums that wasn’t
the front-runner but everyone
went straight to them anyway.”

Virgin A&R executive Jema
Caufield suggested the cover of
Stevie Wonder’s “Golden Lady.” “I
didn’t even know it,” says Priest.
“And that’s especially why I want-
ed to do it. Like everyone else, I'm
a big Stevie Wonder fan, and [ was
shocked that someone pulled out a
song like that on me.”

Among the other tracks are “God
Watches Over Us.” “From day one,
I grew up in church,” Priest says.
“My mother was a missionary in |
church, and the real spiritual side
of me comes out in that song.” 1
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(Continued from page 4)

and cultural. The old adage “think
global, act local” has never been
more true than in the world of the
Internet.

People want to trade in their own
language. It may be OK for early
adopters and experimenters to
access their music on a completely
international basis, but even today’s
online traders recognize that their
share of the market is infinitesimal
compared with the potential offered
by mass-market adoption. The mass
market is dependent on the medi-
um’s attraction to local populations.

The amazing potential of one-to-
one marketing will only be an undif-
ferentiated mass of data unless real
marketing intelligence, based on
knowledge of local differences in
taste and culture, can sort through
the data to maximize the wealth of
available information.

Moreover, what will happen to
local repertoire, which is increas-
ingly important around the world?
Only local market knowledge can
take advantage of local-repertoire
opportunities in the electronic
world.

There is also a financial issue for
record companies as worldwide
rights owners. How should revenues
generated from Internet sales be
allocated to rights owners and local
selling territories, notwithstanding
whether these deals will transgress
existing license arrangements?
Very few licensees or subsidiaries
will look as profitable without their
international repertoire income.
That will depress local repertoire
investment.

Then there is the question of local
retail relationships. While the
Internet is still a potential rather
than a real commercial opportunity,
relations with traditional partners
are of paramount importance. Local
licensees and subsidiaries must be
able to control those relationships
according to local trading conditions
but will not be able to do so if the
Internet is treated simply as a way
of trading from a global single
source.

In legul terms, of course, copy-
right is exhausted on a territorial
basis. From this has evolved the
complex web of relationships that
bind the business together. This
may not work for the future, but it
cannot be ignored for the present.
Copyright operates differently in
different territories, giving differ-
ent precedence to various rights
owners.

For example, in countries where
a tape levy exists, some measure of
copying is authorized. Where it does
not, no such permission is implied.

Some countries have a right to re-
muneration for broadeast revenues.
How are Web broadecasters to be
authorized and treated in this envi-
ronment? Most important of all,
rates of remuneration differ between
territories. So the complex tangle of
existing relationships between
licenser and licensee, parent and
subsidiary, must be addressed for
the digital future.

Artists and writers, too, will have

‘The music
industry must
migrate intelligently
from today’s
traditional model,
which is organized
territorially’

- JOHN PRESTON -

something to say. Local government
will be involved. Tax issues will
arise if significant revenues are
diverted out of the control of local
tax regimes. Cultural issues will
arise concerning the local effects of
diverting money from local revenue

earners to an international center.

Local government will not stand
by silently at such a threat to local
culture, never mind the matter of
prejudicing the development of local
repertoire when it is so successful
around the world.

This is not to deny the enormous
opportunities offered by the econ-
omies of a digital future, nor to pre-
dict or dictate that future. Record
companies know they must act
swiftly to ensure their role. But the
message is, “Look before you leap.”

Just because the technologists
say something is possible does not
make it desirable. An orderly tran-
sition from a thriving territorial
environment to an exhilarating
electronic marketplace, full of
potential, is possible. In fact, in a
business built on the quality of its
creative relationships between part-
ners, it is essential.
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IN THE ‘SWING’: The concept of a single artist performing all or most
of the music in a film has been kicking around for a while with general-
ly little support. In the past few years, it’s been put to the test a couple
of times, as with Public Enemy’s soundtrack to “He Got Game” and
Shudder To Think’s music for “First Love, Last Rites.”

The latest artist to toss her hat into the ring is Lisa Stansfield, who
performs the majority of the music in the
British tilm “Swing.” The recording artist,
who performs 10 of the soundtrack’s 15 songs,
also stars in the movie as the lead singer in a
swing band.

The songs are primarily covers of swing clas- - (
sics like “Blitzkrieg Baby,” “Mack The Knife,” -
and “Ain’t Nobody Here But Us Chickens.” But -

Stansfield co-wrote four additional tracks, two ‘ ' j

of which are performed by Georgie FFame. -
Keeping “Swing” a true tamily affair, Stans-

field’s husband, Ian Devaney, wrote the seore and plays on several songs.

“I always said T wanted to do a movie at some point, but I said I'd never
do a music movie,” Stansfield says. “So I guess 'm a complete hypoerite.”

Stansfield—who was enticed hy the seript about a group of working-
class friends in Liverpool, England, who breuk free from their bleak lives
when they form a band—says the plan for her to perform the fihn's music
wus set from the beginning.

Stansfield savs she was heavily into swing when she was in her late
teens. Although she took more of an R&B path with her own music, she
says she has “always really enjoyed” swing, “and now it’s become some-
thing of a ¢raze.” Now that she’s about to begin work on her next studio
album, she says, those swing rhythms are still reverberating in her head.

RCA Victor will release the soundtrack July 13, and Joe Mozian, VP
of marketing, says the label is treating it largely as « Stansfield project.
Aside from the obvious bid to her longtime fans, there’s another practi-
cal reason for doing so: The film has yet to find a distribution home on
this side of the Atlantic. RCA Victor is releasing the album purely based
on what Mozian calls a “tremendous import buzz. We know of accounts
that have taken in 800 to 1,000 units on imports already,” he says.

“Since there is no movie distribution deal, we are looking at this as an
artistic project by Lisa Stansfield. Here’s a great artist who'’s trying
something out of her normal genre of music per se,” Mozian says. “There
is no reason at this point for anybody here to know anything about the
film. We think the record is strong enough on its own.”

Does the label have any jitters that a4 soundtrack so closely tied to one
artist might backfire?

“Perhaps if we were a {ull-fledged pop company, we wouldn’t know
how to market something like this,” Mozian says. “But we feel we're the
perfect company to handle it, since it is completely in the genre of what
RCA Victor does.” The label has had success with a string of swing
albums, including “Fabulous Swing,” its top seller in the genre.

“Certainly we think we would do better with Lisa’s name recognition
and having her songs,” Mozian says. “For a swing compilation without a
movie, we would expect to sell 10,000 units. This could he upward of
50,000 without the movie. If it comes out, it could be much bigger.”

Stansfield says she initially was put off by the labor of performing so
much music for the movie. “When you are doing the music yoursell, it is a
lot of hard work, especially when you're doing songs originally recorded
by other people,” she says. Nevertheless, she says, she enjoved the chance
to do a one-off project that’s different from anyvthing else she’s recorded.

Will her core fans be surprised to discover Stansfield’s boppier side? “It
actually fits nicely with what I do, because it is not so far removed from
the R&B thing; it’s got a lot of soul,” she says. “I think people will getit.”

RCA Victor will build awareness for the album this summer via a cas-
sette sampler it will hand out at various gay pride events, which attract
a core Stansfield audience. It is also distributing a video loop of Stans-
field performing “Baby I Need Your Lovin’ ” in the movie to various retail
accounts and is servicing the album to top 40, R&B, erossover, AC, and
Jjazz stations.

PI{ODUCTION NOTES: Billy Corgan co-wrote much of the score for
“Stigmata” with composer Elia Cmiral (Billboard, June 5).

The TV soundtrack phenomenon seems to know no limits. The popu-
lar animated children’s series “Monkey Magic,” which airs on the WB,
UPN, and Fox networks, will go for its piece of the action with the release
this month of an album that features an unusual mix of recording artists
including Kitaro and Richie Sambora.

MACY GRAY’S ‘LIFE’ IS SET TO DEBUT

(Continued from page 14)

“She has one of the most unique
voices I’ve ever heard,” Slater says.
“You can detect elements of Eartha
Kitt, Tina Turner, and Billie Holiday.
Plus, she has an unconventional way
of approaching a song that’s quite
compelling. I think it’s brilliant that
Epic has taken such a strong inter-
est in this project.”

According to Epic president Polly
Anthony, the label’s passion for Gray
has been universal within the com-
pany. She adds that the internal sup-
port for the project has been buoyed
by the initial response of people who
have attended Gray’s gigs. “She’s
made a record that invites listeners,
from all walks of life, to come to her
party,” Anthony says.

With such active underground
aetivity, Epie is now ready to take
Gray to the mainstream. A videoelip
for “Do Something,” directed by
Mark Romanak, has been serviced
to MTV and BET. Her television
agenda will also include an appear-
ance on “Late Show With David Let-
terman” in July.

The press is also going to be a key
element of the label's marketing
strategy. Stories and reviews have
already been secured in Newsweek,
People, and XXL. A profile in the
August edition of Vibe will be accom-
panied by an album sampler.

Of course, the remaining—and
most vital element—of the label’s
campaign behind “On How Life Is”
will be keeping Gray on the road.
Although dates are still being con-
firmed, she will likely be gigging in
clubs and possibly opening for a
major tour throughout the summer
and well into the fall season. All of
this activity has contributed to re-

‘It’s a record worth
investing in, a real
nice change of pace’

- HENRY MONROE -

tailers’ optimistic forecast for the
album’s future.

“It should be a very cool piece,”
says Dave Doyle, head buyer for the
Record Exchange in Charlotte, N.C.
“Our chain is going to do a promo-
tion with her when [the record]
streets.”

Radio programmers are also in-
trigued by Gray, as evidenced by
carly feedback to “Do Something,”
for which the label will begin solicit-
ing airplay on Monday (28).

“It’s not an instant track, but once
it grows on you, there’s no letting

go,” savs Henry Monroe, music
director at WLLE Raleigh, N.C.
“It’s different from evervthing out
there, which might scare a few peo-
ple at first. But it’s a record worth
investing in. It’s fresh, a real nice
change of pace.”

When Gray’s not on the road in the
U.S., she’ll be working in the UK.
and continental Europe, where the
project is getting an equally enthu-
siastic response.

“The media has tallen in love with
this record,” says Steve Barnett, ex-
ecutive VP of worldwide marketing
for the label.

Gray has already done an exten-
sive amount of press and promotion
in the U.K. In fact. BBC Radio 1 has
already picked up the single for air-
play. The album has a staggered
slate of European release dates
throughout July, starting with a July
5 retail date in the UK.

When the Los Angeles-lned Gray
started writing the tunes that would
make up “On How Life [s,” she says
she knew that they would trigger a
strong reaction.

“I didn’t necessarily think people
would love my songs, but I knew that
they would have to respect that I was
doing something apart from the
norm—and that I was trying to be
true to myself as an artist.”
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AUSSIE MARIE: Aus-
tralian singer/songwriter
Marie Wilson has already
made a splash in her home-
land, having been named
best new artist at Australia’s
1998 Radio Industry

Draining Experience. if
Hole played heavy metal,
the music would sound a
lot like Drain sth. The
Swedish band’s latest
album, “Freaks Of

Nature,” is set for release
Tuesday (29) on Mercury/
Island Def Jam. Drain sth
is the only female act on
the North American leg of
the Ozzfest tour. Tour
dates include July 5 in
Chicago, July 7 in St.
Louis, July 13 in Dallas,
July 16 in Vancouver, July
18 in Seattle, and July 22
in Phoenix.

equivalent of the Grammys.
Wilson’s debut album,
“Real Life,” was released
June 22 in the U.S. on At-
lantic Records. Her music
can be described as Melissa
Etheridge meets Sheryl
Crow. Atlantic product man-
ager (US.) Lee Trink says,
“Our approach to this record
isn’t going to be that much
different to how it was
worked in Australia. It's
going to be done on a very
grass-roots level.”
Prior to the re-
lease of the album,

OF HOT PROSPECTS FOR THE

Out Of The Blue. Jazz/blues
guitarist Jeff Golub has gone
solo after spending time in the
band Avenue Biue, which
released three aibums on
Bluemoon/Atlantic. Golub’s
first solo album, “Out Of The
Blue” (Bluemoon Atlantic),
debuted at No. 21 on the Top
Contemporary Jazz Albums
chart.

Shedaisy, The Whole Shebang
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Wilson did a pro-
motional tour of
WEA branches in
the U.S.

“This Time,” the
first single from
the album, has been
released. The
singer is now doing
a promotional tour
of select U.S. radio
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is an artist who will “gradu-
ally build an audience in-
stead of exploding out of the
box right away. We're going
to be very patient in break-
ing this artist. We did it
before with Jewel and
Edwin McCain, and we can
do it again with Marie Wil-
son.”

DARRETT’S DEBUT:
Montrel Darrett, the former
lead singer of the gos-
pel/inspirational
group Commis-

"”"‘”’”"'I’ sioned, has gone
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stations. Trink
adds, “She’s going
to go to pop, triple-
A, and modern rock
stations—basically
anywhere that will be recep-
tive to her musie.”

“Free,” one of the tracks
on Wilson’s album, will also
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out on his own with
his first solo album,
“Chronicles Of The
Soul” (EMI
Gospel). The set,
which peaked at
i No. 23 on the Top
Gospel Albums
chart in the May 1
issue, shows a vari-
ety of influences.
Darrett says, “I
love everything
from rock and folk
to hip-hop and tra-
ditional gospel. I've
tried to show respect to
those who came before me,
without being imitative.”

port of Protein’s second
album, “Songs About Cow-
girls,” set for release July 13
on the Work Group label.
Other Protein tour dates
include July 8 in Atlanta,

Boy Band Brigade. Hop-
ing to follow in the foot-
steps of the Backstreet
Boys is EYC. The L.A.-
based group (whose
acronym stands for “ex-
press yourself clearly™)
has sold more than
500,000 records outside
the U.S., according to
EYC’s label, Red Ant. EYC
also won the award for
best new international act
at Australia’s equivalent of
the Grammys. EYC's
North American debut
album, “I Feel It,” fea<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>