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the long-awaited new album

featuring

‘This Time Around”
from the new musical Havana),
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“A voice that's
as immense as Garland’s and...
as sensuous as Fitzgerzld's....
The next great voice in
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Global Stats Are
Flat In First Half

BY MARK SOLOMONS

LONDON-—The global music
industry’s great sales expecta-
tions for this full and coming
holiday period just got greater.

Traditional-

|
= . sales skew
into its sec-
1 1 ‘ ond half,
‘ and the first
half of 1999,

N according to
International Federation of the
Phonographic Industry (IFPI),
leaves the rest of the year with

(Continued on page 1})

NEW YORK—DVD Audio is ready
for its close-up. Well, almost.

Although the specification book for
Version 1.0 of DVD Audio was pub-
lished months ago, a series of techni-
cal, creative, and philosophical chal-
format’s market launch.
At press time, it was extremely
unlikely that any commercially
released DVD Audio titles would see
the light of day this millennium.
“DVD Audio is in a holding pat-

ly, a year’s
sales data just published by the
BY PAUL VERNA
lenges have stood in the way of the
(Continued on page 98)
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Analysts Weigh Pros, Gons
Df Big-Ticket Web Deals

BY BRIAN GARRITY
NEW YORK—In the battle among
E-tailers for the hearts and minds of
online musie consumers, the weapon
of choice remains the checkbook.
Companies spe-

cializing in digital
download and CD
sales over the Intel

in the wake of the
industry’s venture-
capital and initial-
public-offering (IPO) fund-raising
bonanza over the last three months—
are spending furiously on advertis-
Ing and cross-promotion campaigns
designed to build consumer traffic
and, ultimately, consumer spending.

But the question of how to best use
newfound financial resources toward
that end remains open for debate. At

musmmakurnnm @
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issue: the true value of pricey tie-in
agreements with larger Web sites
favored by budding Internet compa-
nies and whether it is better for them
to appeal to a mass audience or a
more targeted one.
In Internet circles
this is known as “cus-
tomer acquisition”—
using marketing dol-
lars to boost sales
and/or volume num-
bers. The latest
point/counterpoint in the discussion
took shape last week when EMu-
sic.com Inc., fresh off a secondary
stock olfering, announced that it
would offer hundreds of dollars’
worth of digital download hardware
and software to the first 5,000 cus-
tomers who buy $50 worth ol musie.
(Continued on page 106)

BY BILL HOLLAND

and MARILYN A. GILLEN
WASHINGTON, D.C.—Taxation
certainly won't mean the death of
the Internet sales marketplace in
the U.S,, but it could put a

ing to a BizRate.com sur- £ v+
vey presented at a Sept.

14 meeting of the con- L
gressionally created Advi-

tronic Commerce.

The survey found that some 75%
of online consumers would be less
inclined to shop the Web if they

Online Tax’s Impact Debated

E-Biz Issue Gains Weight Among Presidential Candidates

chill on the sector; accord- & .

sory Commission on Elec- Lome® sion for those “click-and-

were faced with paying taxes on
purchases made there.

On the other hand, the estab-
lishment of guidelines for taxes
olfers a prescription for healthy

competition for business as a
»  whole, say retailers. They
argue that the lack of a
clear policy on the subject
now makes for an uneven
playing field—and confu-

mortar merchants” who have
both on- and offline stores.

“As an organization associated

(Continued on puge 98)
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Acts Rally For
Rainforest

BY CHRIS MORRIS
LOS ANGELES—An all-star
group of musicians will put their
best feet forward for global con-
servation at this
vear’s benefit
concert for the
nonprofit Rain-
forest Alliance—
Smart Sounds:
| Music for the
Planet—which
will be held on
Nov. 29 at the
Beacon Theatre in New York.
Performers set for this year’s
(Continued on page 107)

Will Digital Players
Garry Off Profits?

BY MARILYN A. GILLEN
NEW YORK—Can portables carry
the concept of Internet-delivered
music into the mainstream?

That is the question that will be
put to the test in the coming months
as major hardware compenies enter
the U.S. personal-digital-device mar-
ket with players they are positioning
as both hip and hip-pocket size, light-
weight and skip-proof, and—most
important to the record industry—
protected against freewheeling
copying by a variety of safeguards.

(Continued on page 99)
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Learning From Gyberspace’s Forerunners

Those reluctant to learn from the past always miss the future
when it finally occurs. Looming behind enduring debates about
MP3, the primitive process of music downloads and streaming,
and the current paucity of both Internet profits and the online lis-
tening audience are real insights from a prior era about interim
technologies and their transitional worth.

What's historic about the Web is that it has spawned a virtual
mono-market for various goods, services, and audiovisual forms of
entertainment. What'’s as significant is that commonplace enter-
prises, from trucking and airlines to express mail, are often integral
to ensuring satisfied customers. What hasn't yet been achieved is a
spontaneous personal cyber-experience. Results are the point, rather
than steps in between. Such simple verities have been misperceived
before, leaving some winners and many losers in their wake.

An anecdote often told to herald the maverick merit of the Inter-
net concerns how Radio B92 in Belgrade, Serbia, went online in
1996 to continue broadeasting human rights messages after dic-
tator Slobodan Milosevie shut down its transmitter.

length of 360 meters (833 on today’s AM setting). Still, it seemed
everyone wanted to start a station. The earliest commitment to
building or operating them came from the Westinghouse Electric
and Manufacturing Co. in Pittsburgh, with George Westinghouse
having patented alternating current and the transformer in the
1880s. Many early stations were created/sponsored by respected
companies that already catered to public needs. The call letters
of WSM Nashville stood for the motto—*“We Shield Millions”—of
its sponsoring firm, the National Life and Accident Insurance Co.
of Tennessee, while WLS Chicago stood for “World’s Largest
Store,” i.e., owner Sears, Roebuck and Co.

Nighttime was prime time for DXers, since the nature of the AM
band enables its clearer evening signals to rebound off the highly
fluctuant ionosphere, thereby bumping them thousands of miles
beyond their home broadeast zones. Most DXers only listened until
they heard a station announcer bark its call letters or slogan before
surfing onward for more such antique downloads. Before 1924,

radio consumption was primarily by headphones.

Such plucky strokes of communications ingenuity
have many antecedents, however. An example is the
1912 saga of the wireless operator/manager of a
Marconi Co. promotional station in Wanamaker’s
New York department store who gained fame by
monitoring ship-to-shore reports of the sinking of
the Titanic. That canny young operator, who was
one of several who captured the humanitarian (and
spectacularly newsworthy) distress signals via an
emerging technology, was David Sarnoff, later
founder of NBC and chairman of the Mareconi Co.
after it became RCA.

The lessons in these tales are that savvy media pro-
fessionals in seasoned firms must act decisively, using
the best available technology, to perform a meaning-
ful service. As chronicled in 105 years of Billboard, as
well as Leonard Maltin’s “The Great American
Broadcast” (Dutton, 1997) and Susan J. Douglas’ “Lis-

.

TO MY EARS

by Timofhy White |

| “Listening in” or “radio-phoning” was reported in
The New York Times in 1922 to be the “most popu-
lar home amusement in America,” its rituals akin
to going online: Listeners sat transfixed beside bat-
tery-powered rigs (plug-in models weren’t general-
ly available until 1927) twiddling tuning dials (the
best consoles had five) that were the equivalent of
today’s computer mouse.

Mid-1920s issues of Radio Review from this
writer’s own archives brim with ads for the Cons-
rad Portable Radio Receiver, the Rauland-Lyrics
All-American Transformer (“The choice of noted
music crities™), and the Ultradyne Model L-2
receiver, the last advertised as a “consistent dis-
tance getter. From 7:30 p.m. Friday, Feb. 26, to 5:10
a.m. Saturday, Feb. 27, Aaron Whitener of La
= Grange, Texas, logged 72 stations, totaling 69,000
miles of reception. The most distant station was

tening In: Radio And The American Imagination”
(Times Books, 1999), radio’s rise is a parable of lasting
import.

Many think regular radio broadcasting commenced in the 1920s.
That’s inexact, because it had a vast prehistory analogous to the
incremental strides of the Internet. So-called “wireless telegra-
phy,” as introduced in 1899 via Guglielmo Marconi’s electromag-
netic radiation devices, was quickly embraced by hundreds of thou-
sands of amateur operators (later called “hams”) who spent the
next decade eavesdropping on military Morse codes, railway mes-
sages, and staticky maritime dispatches. Besides refining and
developing their own gear, they also ereated handsome publica-
tions that were the forerunners of Wired, the most notable being
scientist/hacker Hugo Gernsback’s pioneering Modern Electrics
(1908) and its popular successors, Radio News and Radio Review.

By 1910, wireless tinkerers on the “electromagnetic ether” had
propagated an amateur search network of “DXers” (DX being
seminal ham code for “distance”). Although the invention of the
vacuum tube in 1907 gradually enabled voice transmissions on the
new “radio” waves it generated, no one thought of broadcasting
music¢ until ham operators circa 1919 plopped a gramophone in
front of a microphone. Between 1920 and 1922 all broadeasts were
briefly compelled to share the same interference-fraught wave-

Sydney—9,600 miles away.”

Musie, much of it live, could be heard on region-
al radio starting in 1920, but the fine points of tuning and recep-
tion (as heard through solo, twin, or multiple headphones)
remained key to the search-and-enjoy experience of radio. Yet the
rest of the future arrived almost immediately: The June 1926 cover
of Radio Review showed a young woman dancing the Charleston
(sans headphones) in front of a loudspeaker-topped radio cabinet.
Articles explicating arcane electronic apparatus were now passé.
The medium was speeding toward pure, user-cordial maturity.
Inside the same issue of Radio Review was an ad for the Chicago
Salvage Stock Store’s new bargain catalog of surplus/outmoded
radio parts.

Myriad refinements rendered radio technology invisible to
patrons; its gadgetry had no further gravity. Appropriately, what
became uppermost in professional and consumer minds was just
the intrinsic lure of whatever tangible/perceptible wares radio
offered. Don't callit “content” or even use such condescending old-
school handles as “information.” What it was, is, and should be is
substance. The humanity of any cultural medium transcends its
underlying technologies, and even in the mono-market of a new
millennium, only the quality and meaning of the total presenta-
tion are what truly matter in the end.

Universal Gloses A&M Studios Gomplex

BY PAUL VERNA

NEW YORK—The A&M Recording Stu-
dios complex—a fixture of the Los Ange-
les scene for generations—has been closed

Sept. 24.)

press time.

Representatives at Universal and the
Jim Henson Co. had not returned calls by

most of the staff once the new ownership
structure is in place. However, he would
not comment further on his status or on
the ongoing negotiations to purchase the
facility.

PRESIDENT: Howard Lander

_.%
® Vice Presidents: Howard Appelbaum, Marie
Gombert, lrwin Kornfeld, Karen Oertley, Ken
Bim)OOrd Music Group Schiager, Joellen Sommer, Adam White

by parent company Universal Music Group,
according to sources.

Universal acquired the studio in Janu-
ary, when it purchased PolyGram, which
owned A&M. Since then, industry insid-
ers have speculated that Universal would
sell the studio, and at least one key play-
er had emerged as a potential suitor.

Although it could not be confirmed at
press time, several sources say the Jim
Henson Co. is in the process of purchas-
ing the building and the lot where the stu-
dio resides. However, according to
sources, the deal does not include the
A&M name, the business itself, or all of
the equipment within. (Sources say two
consoles were removed by Universal offi-
cials prior to the closing, which oceurred

At press time, the staff of A&M
Recording Studios had been reduced to
manager Ron Rutledge and his assistant,
according to sources. In addition, mas-
tering engineer Stephen Marcussen, who
had been leasing space at A&M since
leaving former facility Precision Master-
ing in March, continued to work out of
A&M.

The complex consists of four record-
ing/mixing studios, one mixing room, and
several mastering suites. The staff of the
latter department included chief engineer
Dave Collins and engineers Alan Yoshida,
Pat Sullivan, Stewart Whitmore, and An-
drew Garver.

Rutledge says he plans to stay on board
running the studio and hopes to rehire

Before it was bought by A&M Records
in 1966, the lot was one of Hollywood’s most
cherished landmarks. It was built in 1917
by silent film pioneer Charlie Chaplin to
accommodate his productions. Between
1918 and 1952, Chaplin shot 17 films on the
lot, including “A Dog’s Life,” “The Great
Dictator,” and his last picture, “Limelight.”

In the '50s and '60s, the space went
through a series of owners and tenants
and became home to such popular TV
series as “Superman” and “Perry Mason.”

A&M founders Herb Alpert and Jerry
Moss purchased the lot in 1966 and used
it as the headquarters for A&M Records
and A&M Recording Studios, which
included recording and mastering rooms.
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BY TONY WADSWORTH

While other markets are coming to
terms with a decline in sales, the U.K.
marketplace continues to grow. Recent
figures from the British Phonographic
Industry once again show an increase in
business year on yeat.

But still, there is a feeling throughout
the entire industry that the business is
tough; that the profits are harder to
come by and that targets are tougher to
achieve.

I think this stems from one main rea-
son—we are undetvaluing music. The
price of CDs to the consumer is lower
now in real terms than it was 10 years
ago. But I do not see any reduction in the
cost base of the music industry—either
at the record company level or at retail.
Store rents are not going the same way

I.K. Sees Pitfalls Of Undervaluing Music

as CD prices.

There are a lot of good reasons for the
situation we find ourselves in: record
companies chasing sales; retailers com-
peting with one another; the threat of

‘Store rents are
not going the same
way as CD prices’

Tony Wadsworth is president/CEQ of
EMI Records U.K. and Eire.

cheap imports; publicity about cheap

CDs available through the Internet—all

putting a downward pressure on price.
But the net result is we are under-

valuing music. We sell a fantastic prod-
uct that makes a difference in people’s
lives in a way that very few things do.
Music is special to people, and believe it
or not, they expect to pay more for cer-

tain music in certain circumstances.
We recently conducted research
among consumers that confirmed this. It
breaks my heart to see the album of the
millennium, the Beatles’ “Sgt. Pepper’s
Lonely Hearts Club Band,” being sold in
U K. stores at 9.99 pounds ($15.95) more
often than not; and it confuses the hell
out af consumers, who don’t understand
why legendary albums such as “Sgt. Pep-
per” or Pink Floyd’s “The Dark Side Of
The Moon” are cheaper than other
albums. It perpetuates the myth that
most CDs are overpriced, and that’s no
(Continued on paye 74)
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BY CARLA HAY
NEW YORK—In what appears to
be a dramatic revival of a label that
some industry observers had
believed was on its way to extinc-
tion, Geffen Records has appointed
Jordan Schur as its new president.

“Geffen Records is back, and I
want it to be everything it was and
more,” says Jordan Schur, who is
the founder and president of Los
Angeles-based Flip Records (Bill-
boardBulletin, Sept. 30).

Following the merger of Univer-
sal/PolyGram, the Universal-owned
Geffen experienced massive down-
sizing of its staff and artist roster
(Billboard, Jan. 30). Its former
president, Bill Bennett, and former
chairman/CEQ, Eddie Rosenblatt,
departed at that time, along with
most of the label’s staffers.

Most of the label’s acts were also
dropped, and Geffen, which includes

Schur Aims To Revive Geffen

the DGC imprint, has since been
assimilated into a hybrid label group
called Interscope/Geffen/A&M.
Releases from the remaining
Geffen acts—including Hole, Rob
Zombie, Count-
ing Crows, Beck,
Lisa Loeb, Guns
N’'Roses, and
Peter Gabriel—
are being worked
on by Interscope
staffers.
Sources say
that the execu-
tive reporting structure for Schur
is still being discussed. The execu-
tive, who will continue to be based
in Los Angeles, says that in his new
Geffen post he will be “working
closely with” Jimmy Iovine and Ted
Field (co-chairmen of Inter-
scope/Geffen/A&M Records) and
Interscope/Geffen/A&M president

SCHUR

Tom Whalley.

In an unusual arrangement,
Schur will retain ownership of Flip
while assuming the helm at Geffen.

Schur tells Billboard, “I'm very
fortunate that I've been allowed to
still own Flip. I'll still be working
with the acts currently on Flip’s
roster,” which include rock bands
Limp Bizkit, Staind, and Dope.

Flip signs separate 50/50 joint
venture deals with record compa-
nies for the promotion, marketing,
and distribution of its acts on a
case-by-case basis. For example,
Limp Bizkit is on Flip/Interscope,
Staind is on Flip/Elektra, and Dope
is on Flip/Epie.

“There will be new management
handling the day-to-day operations
at Flip,” Schur notes, “but we're not
sure who it will be yet.” He adds
that he will continue to be a key

(Continued on page 107)

MIDEM’s Fair
For Americas
Is Postponed

BY MARK SOLOMONS
LONDON-—The postponement by at
least a year of the next MIDEM
Americas trade fair—originally
scheduled for next June in Miami
Beach—has already kicked up a stir
in the international Latin music com-
munity, whose interests the show was
initially created to serve.

The Paris-based Reed Midem
Organization (RMO), the fair’s spon-
sor, made the surprise announcement
Sept. 28. In a statement, it blamed
disappointing feedback from key
MIDEM clients to this year’s
revamped and renamed show.

RMO, which runs MIDEM, the
34-year-old annual music fair in
Cannes, had hoped to export that
show’s success by attracting main-
stream exhibitors and delegates to
its principal U.S. event, previously
billed as MIDEM Latin America &
Caribbean.

Meanwhile, Teddy Bautista—
chairman of Spanish authors rights’
body SGAE and last year’s MIDEM
Americas Man of the Year—had
already referred to the postpone-
ment at a public meeting Sept. 24 in
Madrid.

Reflecting the level of concern in
the burgeoning Latin market outside
the Americas, another MIDEM
Americas stalwart, Alberto Segura,
president of Spanish-based label
Manzana Discos, told Billboard he
feared that the uncertainty might be
overtaken by events.

“If RMO does not get a move on to
sort this out, then the foeus for Lati-
no musie is likely to move to Cuba,
with its annual Cubadisco trade fair
[held each Mayl,” he says.

Segura adds that the show had
generated distribution deals in
Europe and Latin America for Man-
zana’s Cuban-artist-only Eurotropi-

(Continued on page 103)

The Martell Cup Overflows For Charity. The 1999 Martell Cup Golf Tourna-

ment, held recently, raised $166,000, bringing the cup’s contribution to the TJ.
Martell Foundation to over $1 million. This year’s honorees were Lyor Cohen,
president of Island/Def Jam Music Group, and Mitch Slater, executive VP of SFX

Entertainment. Shown at the tournament,

from left, are Jim Caparro, chairman of

Island/Def Jam Music Group; Slater; Michael Bolton; Tony Martell; and Cohen.

WB Looses

Dnly On 2 Web Sites

BY EILEEN FITZPATRICK

LOS ANGELES—Lack of interest
from its affiliated music labels has led
Warner Bros.’ film division to make the
soundtrack for “Three Kings” avail-
able only on the Internet.

MP3.com and CDnow will be the
exclusive retailers for two different
soundtrack albums from the film that
will be available Oct. 1, the opening day
of the George Clooney/Mark
Wahlberg/Ice Cube/Spike Jonze Gulf
War drama.

The CDnow “Three Kings” product
will consist of seven songs and five
tracks from the film score and will be
priced at $11.99. For

Morissette’s 1999 tour was sponsored
by MP3.com.

“Chuck made the proposal,” says
LeMel, “but what impressed us was
that MP3.com gets 400,000 hits a
day‘"

CDnow was chosen because Warn-
er is currently in negotiations to pur-
chase 37.5% of that company. Warn-
er Bros. parent Time Warner, along
with Sony, have agreed to merge
their Columbia House record club
with CDnow (Billboard, July 24).

Warner Bros. director of business
and legal affairs Dan Butler says
both CDnow and MP3.com will han-

dle manufacturing

$13.99, MP3.com will
sell an enhanced CD
that adds on two

‘This is an

and shipping the
dises.
The Warner Bros.

movie trailers and an experiment, logo will appear on
interview with co-star d packaging, along
Ice Cube, conducted ana we with either the
by fellow cast mem- s CDnow or MP3.com
ber and famed music couldn l have logo.

video director Jonze.

MP3.com will also
offer a free download
of the score track

gotten it out in
time any other

Butler says that
Warner has reserved
the right to release
the albums to retail if

’
“The Gold,” by way the sites cannot han-
“Three Kings” com- dle the volume of
poser Carter Burwell. - DAN BUTLER - sales.

“There was not a
tremendous amount
of enthusiasm from our labels to put
out a soundtrack from the film,” says
Gary LeMel, president of Warner
Bros. worldwide music and CEO of
Warner Sunset Records, “and this is
the chance to be first with something.
We thought it was a good opportunity.”

The deal came about, LeMel says,
through “Three Kings” production
company Atlas Entertainment’s prior
relationship with MP3.com. One of the
film’s co-producers is Charles Roven,
who is also with Atlas Entertainment,
which manages Alanis Morissette.

Grammy Awards Box Govers o Decades

BY MELINDA NEWMAN

LOS ANGELES—Five decades of
Grammy honorees will be repre-
sented with the release of “The
Ultimate Grammy Box” Nov. 16 on
Grammy Recordings/Columbia/
Legacy.

“We’ve been working on this project
for about three years,” says Michael
Greene, president/CEO of the Nation-
al Academy of Recording Arts and
Sciences (NARAS), the organization
responsible for the Grammys.

The four-CD, 73-track boxed set
features performances by artists
who have either won a Grammy since
the award ceremony’s inception in
1958 or have been voted into
NARAS’ Hall of Fame, which was
established in 1973.

“When you look at the Grammy
winners and the Hall of Famers, it's
a compelling list,” says Greene. “We
started looking at the feasibility of
putting such a collection together,
and there were a couple of really
important things: Could we put out
something in four CDs that we could
feel good about putting the Grammy

name on, and could we have enough
genres represented so that someone
who really got into this package felt
like they heard a good representa-
tion of modern American music over
the last two-thirds of this eentury?

“The toughest part was narrow-
ing it down,” he continues. “It was a
Sophie’s choice. We started with
1,000 recordings.”

Greene says he put the project out
to bid and ultimately decided on
Columbia/Legacy because “they
came back with the best partnership
deal.” Columbia representatives did
not return calls by press time.

While Greene’s original idea for
the set, which has a suggested list
price of $49.98, was to include all of
the song- and record-of-the-year
winners, “some of it was just real
tough to license,” he says.

Among the tracks on the set are
“Volare” by Domenico Modugno,
winner of both record and song of
the year in 1958; Mariah Carey’s
“Vision Of Love™; and Marvin Gaye’s
“What’s Going On.” Hall of Fame
inductees represented include Ella

Fitzgerald, with a 1938 recording of
“A-Tisket A-Tasket,” and Duke
Ellington & His Orchestra, with a
1941 performance of “Take The ‘A’
Train.”

Greene says that all five major
record companies agreed to license
tracks, although he admits, “We
found ourselves in a position where
they didn't want to be in competition
with some of their boxed sets. How-
ever, I think the collection is even-
handed.”

He also notes that he had to over-
come people’s perception that each
genre was getting too little play.
“Once people got over the shock that
I was asking for a very limited rep-
resentation of the genres, people
were looking at all the recordings
and seeing how they could add to the
fabric of the collection.”

NARAS’ portion of the proceeds
from sales of the set will go to its
charity arm, MusiCares. “A large
portion of that money will go to the
assisted living facility that we’ll
break ground for early next year,”

(Continued on page 24)

But CDnow senior
manager of custom
CDs Julie MacKinnon says the com-
pany can produce up to 2,000 units
per day and can have unlimited
capacity within 24 hours through
partnerships with other manufac-
turers. MP3.com says it can produce
2,400 per day, scaling up to 3,000 if
needed.

“This is a groundbreaking devel-
opment for a motion picture sound-
track,” MacKinnon says, “and
we're able to do this because we
have the technology to produce on
demand.”

The albums will be sold at the sites
until the end of the year, and it is
unlikely they will ever be released at
traditional retail, Butler says.

Both CDnow and MP3.com will
cross-promote the availability of the
two albums.

Tower Records chairman Russ
Solomon says that even though the
deal was made outside of the music
division, it is unfair.

“If they don’t want to give it to
retail, that's one thing,” he says, “but
it’s not fair that all Internet dealers
don't get it.” Like many other brick-
and-mortar merchants, Tower also
operates an online retail site.

Butler says time constraints made
limited Internet distribution the best
possible option.

“This is an experiment, and we
couldn’t have gotten it out in time any
other way,” he says.“We delivered the
record master to them on Monday
[Sept. 27], and it will be released on
Oct. 1.”

The soundtrack’s songs are Public
Enemy's “Can’t Do Nuttin’ For Ya
Man”; “I Just Want To Celebrate”
from Rare Earth; the Beach Boys’ “I
Get Around”; Lee Greenwood'’s “God
Bless The USA”; Plastic Bertrand’s
“Stop Ou Encore”; Snap!’s “The
Power”; and a song from a tradition-
al Iragi group.
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BY KAI R. LOFTHUS
MONTREUX, Switzerland—A
recovering Asia-Pacific region, a
string of U.S. chart successes,
and a revived A&R presence in
both local and international mar-
kets contributed to a strong cor-
porate spirit at BMG Entertain-
ment International’s managing
directors’ meeting Sept. 27-30 at
Le Montreux Palace.

Less than a week before the
confab, BMG parent Bertelsmann
reported record revenue growth,
also with a slight increase at its
entertainment division, and the
highest level of investment in its
corporate history. The music com-
pany’s focus is now firmly on
repertoire development, following
a period of corporate upheaval.

BMG Entertainment chairman
Michael Dornemann, BMG
Entertainment president/CEO
Strauss Zelnick, and BMG Enter-
tainment International presi-
dent/CEO Rudi Gassner were
among those who addressed del-
egates. Other attendees included
RCA Records president Bob
Jamieson, BMG Distribution and
BMG Associated Labels presi-
dent/CEO Pete Jones, Arista
Records international VP George

BMG Int’l Optimistic At Gonfab

Levendis, Windham Hill interna-
tional marketing VP Nancy Farb-
man, BMG Music Canada presi-
dent Lisa Zbitnew, Bad Boy
Entertainment executive VP Jeff
Burroughs, BMG Classics man-
aging director Lars Toft, and
LaFace Records chairman/presi-
dent Antonio L.A. Reid.

At recent such conventions,
which are held twice yearly,
Gassner has stressed the impor-
tance of developing local artists
within all BMG companies, espe-
cially because the deal to license
repertoire from and distribute
for the pre-merger Universal
Music expired earlier this year.

“We have always known we
have lived on borrowed time,” the
executive told Billboard during
the confab. “In the last few years
we have been telling everybody to
focus on developing domestic
repertoire and take advantage of
a distribution deal with Universal
but not count on it for good. We
measure our companies very
much on their performance with
domestic repertoire.”

Gassner said that the message
he hoped to convey to delegates
was “that we have done an enor-
mous job in the last 12 months in

trying to reinforce our company,
in terms of increasing our effi-
ciency further and streamlining
the organization to make room for
the repertoire to come.”

He said he had briefed the
attending delegates about devel-
opments in three particular loca-
tions “where we knew we had to
improve”—Japan, France, and
the U.K. “In all three cases,
there’s a new management, and
we have drastically reduced the
artist roster to be able to focus
much better.”

The meeting gathered some 100
senior executives from 40 coun-
tries and was principally geared
toward presenting key upcoming
releases and priority product for
the remaining months of 1999.
The conference featured live
showcases by Robyn, Lou Bega,
So Pra Contrariar, Gotthard,
Thomas Helmig, Vertical Horizon,
Lyte Funkie Ones, Denyce
Graves, Lucio Dalla, and Patrick
Bruel. Foo Fighters, who had
been scheduled to entertain dele-
gates at a closing event Sept. 29,
canceled their performance after
the band’s bass player temporari-
ly fell ill.

(Continued on page 24)

ILG, MP3.com Sign Marketing Pact

BY EILEEN FITZPATRICK

and GAIL MITCHELL

LOS ANGELES—TLC has signed a
two-year marketing agreement with
MP3.com that includes a number of
elements, including tour sponsorship
and the kickoff of a new charity
download program (BillboardBul-
letin, Sept. 28).

The deal, which was made without
the direct involvement of the trio’s
label, LaFace, according to sources,
includes MP3.com’s sponsorship of
the trio’s upcoming tour, which
begins Oct. 13 in Ottawa. Destiny’s
Child is also on the bill for the U.S.
portion. MP3.com did not disclose the
financial terms of the pact.

In addition, the deal initiates a new
corporate giving program for
MP3.com, called Dime-a-Download,
where the company will donate a
dime to a charity every time the TLC
track “I Need That” is downloaded.
The track was available for free
download starting Sept. 27. An end
date has not been set.

TLC has chosen the Sickle Cell
Disease Assn. of America as the ben-
eficiary. Group member Tionne “T-
Boz” Watkins has been diagnosed
with the disease. To kick off the new
program, MP3.com has donated
$25,000 to the association.

The Dime-a-Download program,
though, is open to any artist interest-
ed in earmarking a specific charity.

MP3.com chairman/CEO Michael
Robertson says the tour and the
charity tie-in are part of a new cor-
porate marketing strategy that he
plans to expand to other artists. The
company presented Alanis Moris-
sette and Tori Amos’ tour this sum-

‘We’re looking for
opportunities
which can give us
the widest
exposure’

- MICHAEL ROBERTSON -

mer and is sponsoring the upcoming
Goo Goo Dolls/Tonic tour.

Other co-marketing elements of
the TLC deal include links between
the MP3.com and TLC sites, early
ticket availability for TLC concert
dates on MP3.com, and contests that

RECORD COMPANIES. Jay Durgan is
appointed senior VP of interna-
tional for Universal Music Group in
Los Angeles. He was senior VP of
international for PolyGram Holding
Inc.

Michael Bessolo is promoted to
senior VP of marketing for Walt Dis-
ney Records in Burbank, Calif. He
was VP of marketing.

Nancy Taylor is appointed VP of
business and legal affairs for Arista
Records in New York. She was work-
ing in private practice.

Veronica Gonzalez is named VP
of product development for Caliente
Entertainment in New York. She
was label manager at Luaka Bop
Records.

will award backstage passes.

“The tour sponsorship is a mar-
keting initiative, so we're looking for
opportunities which can give us the
widest exposure,” Robertson says.
“It’s not limited to specific acts or
genres.”

Commenting on the TLC and
MP3.com alliance, a LaFace
spokesman says, “LaFace has many
artists, and we pursue cross-mar-
keting opportunities with them all.
However, as LaFace was not visibly
involved in this, we cannot comment.
However, LaFace does and will con-
tinue to embrace cross-marketing
opportunities.”

TLC’s management company is
New York-based Diggit! Entertain-
ment.

Changes At LiFEbeat

SFX’s Slater Assumes Presidency

BY MICHAEL PAOLETTA

NEW YORK—Mitch Slater, exec-
utive VP of SFX Entertainment
and co-president/co-CEO of
DelsenerSlater, has assumed the
added role of president of
LIFEbeat, the not-for-profit music
industry AIDS-relief organization.

According to LIF Ebeat’s execu-
tive director, Tim Rosta, a New
York charter stipulates that not-
for-profit organizations are
required to have term limits for
board presidents and officers.

A six-year member of LIFEbeat’s
board of directors, Slater replaces
industry veteran Daniel Glass, exec-
utive VP of Artemis Records, who
had held the position since the orga-
nization’s inception seven years ago.
Glass will continue to
serve on LIFEbeat’s
board of directors.

“I’ll work as hard
on the board as I did
as president,” says
Glass. “I'm as pas-
sionate as ever about
raising awareness
about AIDS. I'm
committed to beat-

Additionally, he is looking to ex-
pand the number of clubs/venues/
artist tours that institute a ticket
surcharge to benefit the organiza-
tion. Slater points to the
H.O.R.D.E. and Lilith Fair tours
(on certain dates), as well as New
York’s Irving Plaza, as being fore-
runners in this area. Says Slater,
“Rod Stewart was very helpful this
year. We were able to raise
$100,000 from his tour alone.”

Slater also wants to “re-estab-
lish LIFEbeat’s board of directors,
re-energize everybody, and get
everybody focused.”

Slater says he’ll expand LIFE-
beat’s board by “bringing in new
and influential members of the
music industry to further the orga-
nization’s reach and
prominence.”

LIFEbeat’s
board of directors
now includes Jerry
Blair, senior VP of
Columbia Records
Group and senior
VP of national pro-
motion for Colum-
bia; John Sykes,

ing this terrible SLATER president of VH1;
plague.” Judy  MeGrath,
Says Rosta, “Words can’t president of MTV; Denise Rich,

express my gratitude to Daniel.
Early on, he was the individual
who opened doors that seemed
closed to those of us on the front
lines of the AIDS crisis. He helped
facilitate contact with important
executives in the industry. He’s
been selfless.”

More specifically, Rosta notes
that Glass was instrumental in
securing talent like Jon Secada,
Gloria Estefan, Seal, Jewel, and
Melissa Etheridge, among others,
for fund-raising events.

Slater, whose expertise is in pro-
ducing and promoting live shows,
says he will “certainly concentrate
on raising money and awareness in
the touring world.”

He confirms that LIF Ebeat will
continue its successful outreach
program at various clubs and con-
cert venues. “We need to seriously
get the word out about our Zero
Transmission 2001 campaign,” he

says.

BESSOLO

DURGAN

Greg Marella is promoted to
national director of promotion for
MCA Records in Universal City,
Calif. He was the Los Angeles re-
gional promotion director.

Andrea Craig is promoted to
process manager for Rhino Records
in Los Angeles. She was assistant to
the senior VP of marketing.

TAYLOR GONZALEZ

Palmetto Records names Patrick
Rustici executive VP/GM, Terence
Coen VP of promotion, and Carmey
Ground director of retail in New
York. They were, respectively, a con-
sultant with PR Consultants, GM of
Pure Records, and A&R assistant of
international for Warner/Reprise
Nashville.

songwriter and president of DV8
Records; Hilary Rosen, presi-
dent/CEO of the Recording Indus-
try Assn. of America; John “Jelly-
bean” Benitez, president of
Jellybean Recordings; Mel Cher-
en, president of West End
Records; and actress/author/model
Veronica Webb.

Upcoming LIF Ebeat-sponsored
events include a post-concert party
(part of the organization’s
AFTERparties series) with Lus-
cious Jackson at the Coup
bar/restaurant in New York on
Monday (4) and its first sports and
music memorabilia auction at New
York’s Ohm club on Nov. 9.

Additionally, a breakfast benefit
honoring Ron Delsener is sched-
uled for Nov. 3 at New York’s newly
remodeled Russian Tea Room. At
the event, Delsener will be award-
ed the first-ever Bob Caviano
award. The late Caviano founded
LIFEbeat in 1992.

Shawn Vitas is named a con-
troller for Dorian Recordings. He
was a senior accountant for Von Roll
Isola.

PUBLISHERS. Jennifer Insogna is
promoted to senior VP of general
and copyright administration for
EMI Music Publishing in New York.
She was VP of general and copyright
administration.

RELATED FIELDS. Richard Lobel is
named VP of marketing and media
communications for SFX Enter-
tainment in New York. He was
account director of global advertis-
ing for Calvin Klein Ine,/CRK
Advertising.
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digital downloading and the online retail scene. Don't miss your opportunity to
be part of this exciting Billboard special.
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Jodie Francisco 323.525.2311
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SONY DISCOS
20™ ANNIVERSARY

Join Billboard as we chronicle the ,

founders, Antonio “L.A.” Reid and
Kenneth “Babyface” Edmonds, in cel-
ebration of 10 successful years in the
business. Editorial recaps the past
decade- highlighting LaFace's origins
and significant musical developments,
and current activities. Join us in

Pacific Quarterly features the key
issues facing the region as they
approach the millennium. Editorial
surveys industry leaders who look
at the future for the music business
in this important region. Get your

two-decade history of Sony Discos,
a giant in the Latin music industry.
Editorial includes a Q&A with the
exect tives of Sony Discos,
focusing on the label’s resurgence
on the dast three years and its
prosperous past. Don't miss this

ad in front of the top music industry
decision makers in the
Asia Pacific.
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great opportunity to congratulate
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We salute La Face Records and its i
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the past 10 years.
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POP*ROCK®*R&B -

RAP*DANCE®=C

BY LARRY FLICK

NEW YORK—It’s no coincidence
that “The Battle Of Los Angeles,”
Rage Against The Machine’s first
album in three years, is slated for
worldwide release on Nov. 2, which
is Election Day in the U.S.

Produced by the band with
Brendan O’Brien, the Epic set is a
well-crafted, often revelatory blend
of hyper-aggressive hard rock and
pointed, timely political tirades on
topics that range from racism and
capitalism to the plights of Mumia
Abu-Jamal and the Zapatista
rebels.

“This is a band of immeasurable
political conviction and depth,”
says 550 Music/Epiec president
Polly Anthony. “Releasing this

HH!IE WHHES ‘Bﬂt“ﬂ ﬂf |

é

record on Election Day allows them
to convey a strong and important
statement. It’s a wake-up call to
people.”

Rage guitarist Tom Morello
views the timing of the set’s U.S.
release as an aspect of the band’s

intention to give its fans “vital food
for thought. We’re telling the truth
about the world as we see it. As
with our other records, the inten-
tion here is to give people plenty to
absorb and consider.”

While 1996’s “Evil Empire” and

. mous debut resonated like impas-

DUNTRY *LATIN<CLASSICAL-JAZZ*PRO AUDIO

05 AII!]ElES On Epic

the band’s landmark 1992 epony-

sioned rallies to arms, this set
rings like a call for a full-tilt revo-
lution.

“It’s indicative of the world right
now,” Morello says. “Everything is
harder, faster, more intense. I've
never been more proud of anything
we've done than this batch of songs.
We’re ready to go to the wall for
this album.”

To that end, the band is pre-
paring for its most extensive pro-
motional run te date. For
starters, it spent two weeks in
mid-September doing press and
promotion in the U.K. and conti-
nental Europe. The trip was

(Continved on page 96) J

aunset Valley Holds Out For A “Superhero’ On Sugar Free

BY MOIRA McCORMICK
CHICAGO— Last year, Sunset Val-
ley’s album “The New Speed” was one
of the most buzzed-about releases on
Chicago indie Sugar Free Records
(Billboard, June 13, 1998).

Now, the Portland, Ore., band,
whose specialty is distinctively
skewed guitar pop, is back with sopho-
more Sugar Free title “Boyscout
Superhero,” which streets Oct. 12,
and is also in possession of a new
recording contract with RCA-distrib-
uted Kneeling Elephant Records.

“[Sunset Valley leader] Herman
Jolly is an exceptional songwriter,”
says Kneeling Elephant A&R rep Kio
Novina, “with the potential to reach a
wider audience. We hope to have them
return to the studio in November or
December and release something in
late spring or early summer.”

Sugar Free co-founder Thaddeus
Rudd says his label is focusing on a
two-part marketing plan to push
“Boyscout Superhero.”

First, he says, “we’ll work on fur-
thering their growth, development,
and record sales in the Pacific North-
west, extending into the West Coast.
We'll start with lifestyle marketing in
the Northwest, which is Sunset Val-

SUNSET VALLEY

ley’s strongest market, and concen-
trate on retail presence and press
exposure, especially in California.
“The second part of the plan
includes fostering national awareness
via the music press, for which we’ve
hired publicist Mike Cubillos of Los
Angeles-based Earshot Media. Dis-

tribution North America's strong
national sales staff will help us with

retail accounts. Radio-wise, Athens,
Ga.-based Team Clermont, which
expressed interest in Sunset Valley
some time ago, will be working the
album at the col-
SUGAR lege-radio and
lgg)} commerecial-alter-
¥ native level.”
e There have
been other devel-
opments for Sunset Valley over the
past 12 months, including personnel
changes. Guitarist Jonathan Drews
and bassist Eric Furlong have
remained in the band, but drummer
Tony Lash and keyboardist Jeff Saltz-
man, who co-produced “Boyscout
Superhero,” departed earlier this
year. Jolly says the pair’s production
commitments conflicted with Sunset
Valley’s live-gig availability: “It just
wasn’t working out.” There's a new
drummer on board, Lenny America,
but “we’re not replacing the key-

board position.”

Sunset Valley also signed with
Revolver Management of Los An-
geles, whose clients include Ever-
clear.

The Kneeling Elephant deal, which
was finalized in mid-September, was
in the works as far back as May 1998.
Kneeling Elephant—the label arm of
L.A.-based booking agency ARTIST-
direct, which also runs the Ultimate
Band List Web site (www.ubl.com)—
had gotten wind of Sunset Valley
through favorable press for “The New
Speed.”

Another factor in Kneeling Ele-
phant’s decision to court Sunset Val-
ley, according to Novina, was Jolly’s
1998 solo album, “Mad Cowboy Dis-
ease”: “It solidified in our minds that
Herman Jolly was a great songwriter.
They had a commitment for two more
albums with Sugar Free; we initiated
a buyout for the third.”

Sunset Valley will tour the West
Coast this fall.

Joe Jackson Pens
905 “Symphony’
On Sony Glassical

BY JIM BESSMAN
NASHVILLE—With his recent
albums treading more and more
into the classical realm of his
career beginnings, Joe Jackson's
“Symphony No. 1,” which Sony
Classical releases Oct. 19, should
really come as no surprise.

“It’s been
inevitable for a
long time,” says
Jackson, whose
1997 label debut,
“Heaven And
Hell,” masterfully
merged classical
with pop and
whose new autobi-
ography traces his evolution from
a scholarship composition student
at London’s Royal Academy of
Music into one of the most impor-
tant singer/songwriters of the late-
"70s British new wave.

“I started as a ‘classical’ com-
poser, but put that in big quote
marks because it’s such a vague

JACKSON

when you're playing something
contemporary,”
he  continues.
“What I did was
take a very long /
detour through

the pop world and

had a great time “‘“'c“ I
and hits, which I

still like and per-

form. But that was never all there
was.”

“Symphony No. 1,” which is
Jackson’s second instrumental
album (the first was 1987’s
“Willpower”), comprises four
movements representing life’s jour-
ney through childhood, youth,
midlife, and old age.

Besides Jackson on keyboards, it

(Continued on page 96)
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53 songs in all.

sy Includes her personal song-by-song annotations, US
discography, rare photographs, and a special
retrospective by Timothy White.

3-CD SET |

Synchronistic Wanderings
Recorded Anthology

From the woman who broke the rules in the 8o's and
keeps breaking new ground today: a new 3-disc career
retrospective, jam packed with best shots, rare cuts,
demo versions, movie tracks and unreleased gems
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Bush Beats Troubles For New Set

Trauma Suit Against

BY CARLA HAY

NEW YORK—It’s not easy being
sued by your record company. But
that was the pivotal challenge
multi-platinum rock band Bush
overcame for its highly anticipat-
ed new album, “The Science Of
Things,” set for a U.S. release Oct.
26 and internationally Oct. 25 on
Trauma Records.

Bush had already completed the
album when Trauma filed a $40
million breach-of-contract lawsuit
against the act in March. The label
claimed that Bush failed to deliver
the album and was shopping for
another record deal (Billboard-
Bulletin, March 9). A few months
later, Trauma dropped the lawsuit,
and Bush signed a new multi-year
contract with the Sherman Oaks,
Calif.-based company.

Bush lead singer/guitarist
Gavin Rossdale explains, “Basi-
cally, the band and the record com-
pany had stopped communicating.
We asked for one thing and got
another, and that’s when the law-
suit happened.”

“We know what kind of deals
other bands on our level were get-

!

BUSH

ting,” adds drummer Robin
Goodridge, “and we said to the label,
‘Look, we’ve got the album, and
we're not going to deliver until we
get what we deserve.” It was essen-
tially like asking for a pay raise.”
Trauma Records GM/senior VP
of marketing Jim Martone says of
the lawsuit, “When a band has the
kind of success Bush does, it’s in-
evitable to have contract renegoti-
ations. There was a communica-
tion breakdown, and perhaps that
happens when too many lawyers
become involved. Once communi-
cation between the band and the
label got back on track, we were
able to resolve our differences

Danzig To Deliver ‘Satan’s
Ghild’ On His Evilive Imprint

BY LARRY FLICK
NEW YORK—With “6:66 Satan’s
Child,” due Nov. 2 from E-Magine
Entertainment, punk/metal legend
Glenn Danzig ends a three-year hia-
tus from recording.

The 12-cut disc will also carry the
logo of Danzig’s own imprint, Evilive
Records, which will eventually house
other acts to be distributed by E-
Magine. The set was produced by the
artist with Peter
Lorimer. The
band lineup in-
cludes bassist
Lazie and drum-
mer Joey C.

“It’s cool to
finally be with a
label that re-
spects what I'm
trying to do as
an artist,” says
Danzig, who had contentious rela-
tionships with his previous labels,
Def American and Hollywood (Bill-
board, Nov. 9, 1996). “I also dig the
forward approach E-Magine has
toward marketing music.”

In addition to issuing “6:66 Satan’s
Child” to retail, the label will have the
album for sale on its Internet site
(www.emaginemusic.com) via mail
order and digital download. E-Magine
will also pursue the traditional radio
route for the project. The dark,
aggressive track “Five-Finger Crow”
went to metal specialty shows Sept. 21.

A video of the track, directed by
Danzig, has been completed. In addi-
tion to being serviced to MTV and

DANZIG

various local outlets, the clip will be
available for download on E-Magine’s
Web site.

“We believe we have a unique, rev-
olutionary artist. That requires explor-
ing a wide variety of promotional
methods,” says Christoph Ruecker,
president of E-Magine. “The Internet
is as crucial to reaching consumers as
any other method, particularly for fans
of music that’s not instantly played
on mainstream
radio.”

Besides issu-
ing new Danzig
recordings, the
artist’s deal with
E-Magine
includes releas-
ing a substantial
part of his cata-
log, totaling
more than 10
recordings by Danzig. Early 2000 will
bring a long-awaited boxed-retro-
spective by former Danzig band
Samhain as well as “Blackacidevil,”
an album previously issued by Holly-
wood. Also planned is a full-length set
containing previously unreleased cuts
from Danzig’s first five albums, as
well as the artist’s out-of-print classi-
cal set, “Black Aria.”

Finally, just in case Danzig’s die-
hard fans are still hungry for more,
E-Magine will issue a double live
album (including a longform video
release) in spring 2000. It will include
cuts culled from the self-managed
artist’s fall U.S. tour, which will be
booked by Tim Borror.

Band Ends With M

ulti-Year Contract

amicably.”

Trauma’s wanting to keep Bush
on the label should come as little
surprise, considering that the
London-based rock group is Trau-
ma’s best-selling act. According to
SoundScan, Bush’s 1994 debut
album, “Sixteen Stone,” has sold
5.3 million copies in the U.S. to
date, while the follow-up album,
1996’s “Razorblade Suitcase,” has
sold 2.8 million copies. A Bush

remix collection, “Deconstructed,”

(Continued on page 22)

Bacon Boys Rock. Famed actor Kevin Bacon, right, and brother Michael are
promoting “Getting There,” their second release for the Helena Music Co. Like
their 1997 debut, “Forosco,” this set combines roots-rock with acoustic-pop. The
Bacon Brothers are eyeing a U.S. concert tour in early 2000.

Ric Wake DV8s Into 1st Release At Sony;
koo Goo Dolls Pick Guests For MP3 Tour

WAKING UP: Producer Ric Wake is preparing
for his first release on DV8 since he moved his
imprint from A&M to Sony.

“Even though the move to Sony took place at the
first of the year, I haven’t had any releases, so
we're going to start getting some out the first of
the new year,” says Wake.

First up is a rock/rap group formerly known as
Fat, whose members are still coming up with
their new name. “It’s like Korn
and Rage Against The

was actually pretty rough,” he says. “I think I got
so absorbed in the politics of dancing, so to speak.
1 used to believe if I made a great record nothing
could keep it down, and I found out that’s not true.
It was a great learning experience, because it
taught me everything not to do.”

While that may sound harsh, Wake continues,
“A&M’s history is incredible, and I'm not bad-
mouthing it. In the end, it just didn’t work for me

there, but it made me a better
producer. There are so many

Machine with real hooky
hooks,” says Wake, who expects
the group’s album to come out
in February or March.

Unlike in his position at
A&M, Wake has been signed to
Sony as an overall talent
scout/producer somewhat simi-

things I thought of that I
never thought of before. When
you just make records, you
make records, and you don’t
really think about the other
side. It was definitely a good

learning experience but not
w| something I want to repli-

lar to David Foster’s senior
VP role at Warner Music
Group. When asked his title,
Wake simply says, “I have to
look at my contract. I don’t know what it is. I just
call myself [Sony Music Entertainment chairman/
CEOQ] ‘Tommy Mottola’s guy.’”

And he’s been tremendously busy in that role.
Among the artists he’s worked with in the past
year are Celine Dion, Jennifer Lopez, Jon Seca-
da, Marc Anthony, and new Sony Discos artist
Gizelle D’Cole, whom he brought to the compa-
ny.

Wake is best-known for his work with Mariah
Carey, Whitney Houston, Taylor Dayne, and
Natalie Cole.

He’s now busy producing a number of tracks for
Rosie O’Donnell’s Christmas album, which will
feature cuts from Dion, Sir Elton John, Billy
Joel, Cher, Gloria Estefan, Trisha Yearwood,
Lauryn Hill, Garth Brooks, Rosemary
Clooney, “Sesame Street’s” Elmo, and “The
Rugrats’ ” Angelica.

While Wake can sign acts directly to DV, his
main responsibility is to bring acts into the Sony
family and decide with Mottola onto which
imprint they should be placed.

He also produces and writes material for acts
on the Sony labels.

Should Sony pass on an act Wake brings in, he
can then shop the act to other potential homes.
For example, Wake signed a teen group named
Moth to Virgin after Mottola passed.

Wake looks back at his DV8/A&M stint, where
he signed acts like Billy Mann and Raw Stilo, as
a valuable-yet-painful learning experience. “It

by Melinda Newman

cate.”

Therefore, while Wake will
sign acts to DV8, “I can’t run
DVS like a real label,” he says.
“I just don’t have the stomach for it. I just can’t
take the bumps, man.”

More important, and perhaps with more mod-
esty than is appropriate, he realizes that his
imprint wouldn’t necessarily offer anything out
of the norm.

“If you take Island, they were doing reggae
when the majors weren’t doing reggae. Or Rus-
sell Simmons was doing rap when others weren’t.
The problem with me is the music I do is head-on
with the majors. It’s very mainstream; I always
do pop.”

STUFF: The Goo Goo Dolls have handpicked
unsigned Springfield, Mo.-based band Fern as the
special guests on the MP3.com Music and Tech-
nology tour, which starts Oct. 5 at the University
of Iowa. Fern is managed by New York-based
PPM/Musicentives. The tour also includes Tonic
and Moke. The outing will stop at more than 28
colleges this fall, with the first leg concluding
Nov. 17 at the University of California, San Diego
... MTV VP of music/artist development Lewis
Largent will be leaving to take a senior A&R
executive post at Island/Def Jam Music Group
(BillboardBulletin, Sept. 29) . . . Elektra will
release a seven-CD boxed set of Doors music on
Nov. 9. “The Doors; The Complete Studio Record-
ings And Essential Rarities” contains each of the
group’s six original studio albums plus a bonus
CD of rarities initially issued on the Doors’ 1997
boxed set.
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GLOBAL SALES FLAT IN °99’s FIRST HALF

(Continued from page 1)

some ground to make up.

Woes in Europe and Latin
America, says IFPI, canceled out
patches of growth elsewhere, leav-
ing the value of global sales flat in
the first six months of this year,
compared with the same period in
1998. Turmoil in Asia saw some
spectacular movements in both
directions.

Price inflation has staved off a
contraction in the world market,
since although there was a 1% rise
in total CD sales, the volume of
world music shipments fell by 4%
compared with last year.

Bright spots included the U.S,,
which saw shipments and sales
both rise by 2%, and Australia,
where there was growth of 9% in
the volume of sales and 5% in value
terms. Shipments by French labels

rose by around 5%, and values
increased slightly; the dollar value
of Mexican sales shot up by 13%,
on a 4% increase in units.

The continent of Europe saw a
10% drop in unit sales. Among
European Union member states—
which excludes, among others, sev-
eral poorly performing medium-
size Eastern markets such as
Poland, Slovakia, and the Czech
Republic—the overall decline in
units was 5%. The volume of ship-
ments by Latin American coun-
tries was down 16% overall, while
in Asia excluding Japan, it was up
by 5%.

But three of the world’s top five
markets—Japan, Germany, and
the U.K.—put in disappointing
performances between January
and June of this year.

Japanese labels managed to
limit the effect of an 8% drop in
unit sales to a 2% fall in values, to
$3.34 billion; in Germany, the
world’s third largest music mar-
ket, total sales of just over $1 bil-
lion in the first half were 4% down
from 1998, on shipments that were
10% lower. In the U.K., the value
of unit sales fell 6%, and values
were off by 1%.

Brazil, which had been growing
in importance as a world market in
recent years, looks likely to drop
back down the global rankings at
the end of this year. In sixth place
behind France at the end of last
year, the Brazilian record industry
in the first half of 1999 sold $253
million worth of recordings, the
same as Australia, which last year
ranked ninth in world terms.
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In Asia, political and economic
volatility was reflected in the per-
formance of the local musiec indus-
tries. Concern is focusing on the
growth in the trading of pirate
product, especially in Indonesia,
Hong Kong, and Taiwan.

It is thought that increased traf-
ficking of illegal recordings has
artificially boosted the apparent
value of several Asian markets
where domestic sales are known to
have fallen.

IFPI recorded a doubling of the
value of sales in dollar terms in In-
donesia in the first half of 1999,
with which, the organization says,
the country is beginning to regain
earlier losses.

Keith Cahoon, Tower Records’
senior VP for the Far East, is
skeptical: “Indonesia is a disaster
area. The best record store in the
country [Aquarius] was looted and
gutted last year, and it’s difficult
for shops to keep regular business

operations. The currency took a
huge dive, resulting in massive
amounts of Indonesian product—
often not legit—being exported
around the world, especially to
Australia and Europe.”

Cahoon agrees with IFPI’s as-
sessment that markets in Korea
and Thailand are recovering.

“Korea was very hard hit by the
economic crisis, but I believe that
it has hit bottom,” he says. “We
think it is good that Korea is open-
ing the market to Japanese music
and that it is a sign of both good
will and confidence. Thailand,
where we have six stores, is mak-
ing a fairly strong comeback. Now
that the baht has recovered sub-
stantially, supplies are much bet-
ter, and the overall economy is
looking up.”

Assistance in preparing this story
was provided by Steve McClure in
Tokyo.
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Counting Grows Explore New Territory On

BY CARLA HAY

NEW YORK—*“This Desert Life,”
the new Counting Crows album
due Nov. 2 on DGC/Geffen
Records, represents change for
the band in more ways than one.

“On this album,” says Counting
Crows lead singer Adam Duritz,
“we did something we hadn’t real-
ly done before: We went into the
studio without the songs complet-
ed. So we didn’t have preconcep-
tions about the songs, and we were
freed up to improvise.”

That relatively spontaneous ap-
proach is reflected in the looser
arrangements on the album’s
songs. However, Counting Crows’
reflective and observational song-
writing is still present on “This
Desert Life.”

The album’s first single,
“Hanginaround,” has been
released to rock and triple-A
radio. The “Hanginaround” video,
directed by Gregory Dark, is
being serviced to TV and video
outlets.

“I've heard the new album,”
says Kevin Welch, music director
of triple-A station KINK Portland,
Ore., “and Adam Duritz as a song-
writer is at the top of his game.
This is an important album for the

band because they’ve already
proved that they can go multi-plat-
inum, but this album will show if
they can go to the next level of
being an A-list band.”

Counting Crows, which hail
from the San Francisco Bay Area,
burst on the national music scene
in 1993 with their debut album,
“August And Everything After,”
which has sold 5.3 million copies in
the U.S., according to SoundScan.
The band’s second album, 1996’s
“Recovering The Satellites,” sold
2.1 million, according to Sound-
Scan. A live album released in
1998, “Across A Wire: Live In New
York,” didn’t fare as well commer-
cially, having sold 282,000 copies
to date, according to SoundScan.

Counting Crows also changed
producers for “This Desert Life,”
which was produced by David
Lowery (best known as the front
man for Cracker) and Dennis Her-
ring.

“This Desert Life” is the band’s
first release since the Universal/
PolyGram merger, which resulted
in massive staff layoffs at the Uni-
versal-owned Geffen. Geffen’s
duties have since been primarily
absorbed by the staff at Interscope
Records, also owned by Universal.

e

COUNTING CROWS

Interscope head of marketing
Steve Berman says of the Count-
ing Crows: “We’re honored to be
working with the band. They’ve
delivered a great album, and we've
been getting positive feedback at
every level. This is a long-term
project. We want the band to tour
for as long as possible, and we're
going to be very aggressive in
marketing this album on the
Internet and at retail. Our goal is
not to limit the audience for this
record.”

Duritz admits that the band is
adjusting to the label staff that
will be working “This Desert
Life.” He says, “A lot of our
friends who were at Geffen no

longer work there, and we don’t
really know these guys at Inter-
scope. I don’t know how it’s going
to work out, but I do know I liked
that they didn’t freak out because
[“Hanginaround”] got leaked early
to radio. I agree with that ‘new
school’ attitude, where the label
adapts and treats someone playing
your songs early as a good thing.”

In addition to Duritz, the band’s
lineup consists of guitarist Dan
Vickrey, bass player Matt Malley,
keyboardist Charles Gillingham,
guitarist David Bryson, and drum-
mer Ben Mize.

Counting Crows are managed by
Steven Jensen and Martin Kirkup
of Direct Management Group. The
band’s songs are published by EMI
Music Publishing (BMI).

Besides his work with Counting
Crows, Duritz has also been busy
with his own Universal-distrib-
uted record label, E Pluribus
Unum, whose acts include rock
bands the Gigolo Aunts and Joe 90.

Duritz says of E Pluribus
Unum, “What I’'m trying to do
with the label is provide a sup-
portive atmosphere for bands to
make music, but they can’t be
afraid to work hard.”

Counting Crows launch a North

‘This Desert Life’ from DGG

American theater tour Oct. 26 in
Atlanta. The band is booked for
North America by Mitch Rose at
Creative Artists Agency.

Before the tour, the band will
perform Oct. 9 at the all-star
NetAid benefit concert at Giants
Stadium in East Rutherford, N.J.

Counting Crows’ international
plans include a promotional tour of
Europe before the North Ameri-
can concert trek. The band will
embark on a concert tour of
Europe, Australia, and Japan next
year.

David Levesque, head music
buyer for the Troy, Mich.-based
retail chain Harmony House
Records and Tapes Inc., says of
the new Counting Crows album:
“With all the other rock releases
this quarter, sales for the new
Counting Crows album might be a
bit slow out of the gate, but it
should do fine. We’ve already had
customers asking about the album,
and I don’t think the band’s music
has gone out of style.”

Duritz concludes, “You can’t
predict what people want. Our
music is honest and heartfelt, and
it’s not going to suffer if we don’t
remake last year’s hit. We're into
doing our own thing.”

MUSIC-LICENCE.COM AG

the revolution in music licensing

music-licence.com has developed a groundbreaking way for effective licensing.
traxdyou and trax2sign are designed around a data base for both a&r

and international managers at record companies, independant labels and
publishing companies.

trax2sign offers the perfect possibilities to present acts and tracks directly
to a worldwide professional audience, potential licensees of all kinds.

traxdyou is the ideal way to find new artists and repertoire being offered by
labels, producers and artists themselves on an international level.

that's all comfortably done via the net - both parties score with less effort,
faster and cheaper, in other words more effectively, zs only registered music
business professionals have access to the entire services.

passwords.

for both segments: just fill in and send the application form you find
at www.music-licence.com. after a successful check, we e-mail back your

ign | trax4 you
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ersal Music Publishing Group

UNIVERSAL MUSIC PUBLISHING GROU

Congratulates
Its Writers
for Their 1999

Country Music Awards

BMI Country Songwriter of the Y
SHANIA TWAIN

BMI Country Song of the
“YOU'RESTILLTHE ONE”
writer Shania Twain

ASCAP Award Winners
Angelo
Paul Begaud
Gary Burr
Terri Clark
Pamela Brown Hayes
Gordon Kennedy
Jennifer Kinley
Pierce Pettis
Sharon Vaughn
Mark D. Sanders

BMI Award Winners
Toby Keith
Heather Kinley
Kostas
Rivers Rutherford
Russ Zavitson
Shania Twain

ASCAP Songs of the Century
“Honey” (Bobby Russell)

“Little Green Apples” (Bobby Russ:
“Orange Blossom Special” (Ervin T. R
“Wichita Lineman” (Jimmy Webb

CMA Horizon Award Nomine‘
Chely Wright

CMA Single of the Year Nomine
Carson Chamberlain

CMA Entertainer of the Ye:

Shania Twain

www americanradiohictorv com
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RECORD-SMASHI

THE BIGGEST COMEDY OPENING EVER IS
NOW THE BIGGEST BOX OFFICE RELEASE
FOR 4TH QUARTER 1999!

FABULOUS STARS!

Mike Myers (Austin Powers: International Man of Mystery, Wayne’s V/orld 1 and 2)
Heather Graham (Bowfinger, Boogie Nights, Lost In Space)

$20 MILLION CONSUMER ADVERTISING AND
CROSS-PROMOTIONAL BLITZ' WILL GENERATE 1 BILLION
CONSUMER IMPRESSIONS!

LOOK FOR AUSTIN’S FLOAT IN
THE MACY’S THANKSGIVING DAY PARADE!

NETWORKS NOVEMBER 1999 DECEMBER 1999 JANUARY 2000

v @ ol o @ UM

TRSEE - S

vei I
AR

S
-
@
-
£
wl
>
(=]
<
>
-

CROSS-TRAILERING ON
The Matrix and Wild, Wild West!

PRINT AND INTERNET ADVERTISING

Austin will be the talk of the town with promotions in the following magazines
and on web sites in November and December ]999 and January 2000.

“You can hardly turn on the radio or watch TV—
and certainly not enter a schoolyard —without
encountering someone making a reference
to AUStII‘l POWEI‘S' —Los Angeles Times

-’u‘f_?I -- crlkey’ that,
Ml major exposure,
baby!

*Actual media schedule subject to change.
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LION BOX OFFICE

NG GROOVEFEST!

CROSS-PROMOTIONAL TIE-INS WILL GENERATE =
MILLIONS OF CONSUMER IMPRESSIONS! ' ‘
T

Soundtracks Operation: Trivia

CD-ROM game

Coupon book inserted in the video
and DVD is loaded with over

$300 in savings! SRgit

RANDY P.O.P.!
Featurln% 24, 48 and 96-count prepacks, banners,

posters, buttons and more!

Merchandisers

RENTAL PROFIT PACKS

contain PO.P. and promo items fo increase rental
turns. Ask your sales representative for details.

PREPACK ORDER DATE: 10/5/99
SINGLES ORDER DATE: 10/12/99

GET READY TO SHAG NOV. 16!

ALSO AVAILABLE ON DAY & DATE PLATINUM SERIES M
Color/Approx. 95 Min.
N4754V ISBN# 0-7806-2655-9 UPC# 7-94043-47543-6
Widescreen N4883V ISBN# 0-7806-2838-1 UPC# 7-94043-48833-7
DVD# N4891 ISBN# 0-7806-2840-3 UPC# 7-94043-48912-9

PG-13

i PPN,
NEW LINE WWW.austinpowers.com / !
HOME VIDEO ©1999 New Line Home Video, Inc. All Rights Reserved. \ Wlndow < Sold exclusively through Warner Home Video.
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Grenshaw Digs 1st Set For Razor & Tie

BY LARRY FLICK

NEW YORK—On “#447,” Mar-
shall Crenshaw’s first release for
Razor & Tie, the venerable artist
didn’t aim to do more than make
the kind of album his fans could
embrace.

“Of course, it’s nice to envision
everyone in the free world gravi-
tating toward your musie, but it’s
just as gratifying to make a record
that a core group of people can fall
in love with,” he says of the pop-
inflected set of rockers, due Nov.
2.

His first record since 1996’s
“Miracle Of Science,” “#447"—
named as a joke to denote “the
onset of the umpteenth Marshall
Crenshaw record”—illustrates the
artist’s maturity. He says the
material came together rather
quickly.

“I was also doing music for a
documentary on Yogi Berra for
PBS, so there was no time to sec-
ond-guess anything,” he says.

The set features collaborations
with friends and longtime writing
partners, including Richard Julian
and David Cantor (in New York)
and Bill Lloyd and Bill DeMain (in
Nashville). Crenshaw says, “It was
great to work with these guys.

They’re all really good, and things
proceeded with a minimum of psy-
chic wear and tear.

“I really dig the sense of detail
and humor that comes across in
some of these songs,” he says.

CRENSHAW

“That’s always been an important
part of my work, even though
sometimes I'm the only one who
gets the jokes.”

Actually, the artist’s fans must be
getting the joke. Advance copies of
the set have fast become a college
radio favorite, while mainstream
rock stations are giving cuts like
the uptempo, guitar-driven “Dime
A Dozen Guy” a close listen. “He
has history as part of the New
Wave movement {of the early ’80s]

with those great tunes like ‘Some-
day, Someway,” but he’s been great
at remaining fresh and current,”
says Julie Forman, music director
at WY YB Nashville.

“The other great thing about
him—especially on this album—is
that he can go from light to dark
pretty easily,” Forman says. “He’s
a master of creating a comfortable
song flow.”

Crenshaw turns down the
humor on at least one tune, “Ready
Right Now,” a dark, minor-key
song that seems so foreboding that
its subject matter is unlikely. “It’s
my fatherhood song,” he explains.
“There’s something kind of fear-
some and daunting about how you
love your children. There’s joy in
it, too, but . . .”

Crenshaw is looking forward to
playing a series of club dates this
fall in support of “#447,” although
he says he’s “trying not to get too
caught up” in the industry’s pro-
motional machine.

“It’s important to support your
music, but it’s equally important
not to lose your head,” he notes. “I
enjoy playing for people who
appreciate my music. In the end,
that’s the best part of doing what
I do.”
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BY CATHERINE APPLEFELD OLSON

WHAT ‘LEGEND’ IS MADE OF: A story that takes place
almost entirely on the sea. A deeply entrenched score that builds
throughout the film and culminates in an end-title song that
weaves its instrumental themes into a powerful track.

If you're thinking “Titanic,” think again. Sony Classical, which
apparently knows 4 thing or two about melding score and lyrical
song, given its chart-busting James Horner/Celine Dion collab-
oration, is back with an encore in its soundtrack to Fine Line Fea-
tures’ “The Legend Of 1900.”

The album, due Oct. 12, contains almost entirely the score by
Ennio Morricone (who also scored director Giuseppe Torna-
tore’s “Cinema Paradiso,” “Everybody’s Fine,” and “Especially
On A Sunday,” among
other films), plus an end-
title song by none other
than Roger Waters, fea-
turing a guitar solo by
Eddie Van Halen.

“Legend,” Tornatore’s
first English-language
film, recounts the story of
an infant boy who is aban-
doned by his mother
aboard a ship and essen-
tially raised by the crew.
He passes time listening
to the orchestras in first-
class and becomes a self-
taught virtuoso pianist
and composer who never leaves his nautical universe as he spins
his musical masterpieces.

The development of the main character started Morricone rem-
iniscing about another great child musical prodigy, and he says
he came to think of the protagonist as the reincarnation of
Mozart.

“Given that our protagonist was born on a ship and his birth
was never recorded officially . .. he is a person who was never
born,” Morricone says. “A person who was never born can never
die. And a person who cannot die is therefore immortal. I began
to think of this character as the reincarnation of a virtuoso musi-
cian from the past.”

Following this train of thought, Morricone says, he composed
the first segment of score—which appears in a scene where the
boy is 8 years old—in the style of Mozart. “This Mozartian theme
will be played only once in the film. The other pieces are defi-
nitely Morricone,” he says, laughing.

Mirnic Compoed, Artacged sud Condired by
Ennio Morricone

BACK IN THE SWING: In a year when there haven’t been a
whole lot of soundtrack sequels, it’s interesting to note that Hol-
lywood Records is releasing the sequel to “Swingers,” a full three
vears after the original album release.

In stores Sept. 28, “Swingers Too” is a jazzy, jitterbuggy col-
lection of saucy snap-alongs, including Dean Martin’s “Ain’t That
A Kick In The Head,” Mel Tormé’s “Down For Double,” Ann-
Margret’s “There’ll Be Some Changes Made,” and “She’s A
Woman” by Sammy Davis Jr. with Count Basie.

The film’s original soundtrack, which Hollywood released in
1996, includes cuts from Big Bad Voodoo Daddy, Roger Miller,
and Tony Bennett and has sold close to a half-million units,
according to the label.

PRODUCTION NOTES: Columbia Records has finessed the
hotly anticipated soundtrack to HBO’s hit series “The Sopranos”
away from the Time Warner family and will have an album out
some time in the late fall. Word is that the label is trying to strike
a balance between some of the highly resonating tracks from the
music-intensive program’s previous season and those from the
upcoming season.

Angelo Badalamenti fans do not want to miss the new Wind-
ham Hill score to David Lynch’s “The Straight Story,” due Oct.
12. True to form, Badalamenti again finds himself experiment-
ing with sound and structure, this time leaning heavily on the
influence of bluegrass music to complement the story, which
takes place primarily in America’s heartland.
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KPMG

Information, Communications

and Entertainment

Remarkably, a Web site that had to be
ineredibly reliable and have exceptional
e-commerce capabilities also had to be
built in just 90 days. Our unique partner-
ship with Cisco Systems made all of that
possible for NetAid, a long-term initiative
aimed at helping end world poverty,
featuring a global, musical netcast. As
advisors and thought leaders in bringing
content to the Web, we’re used to working
in harmony. So just think what we could

make possible for you.

We built a

Web site capable
of broadcasting
three concerts
simultaneously,
receiving billions
of hits and helping
to end poverty.

So we’re pretty
sure we can build
one that can help
your business grow.

For further information, call:
Mary Pat McCarthy,

Vice Chair

Information, Communications

and Entertainment

at 1-877-ASKKPMG

www.netaid.org

It’s time for clarity~

A

IN

h ©1999 by KPMG LLP, the U.S. member firm of KPMG. International.
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BUSH BEATS TROUBLES FOR NEW SET

(Continued from page 12)

was released in 1997.

According to Trauma, “The Sci-
ence Of Things” will be the last
Bush album released under Trau-
ma’s U.S. distribution deal with
Interscope/Universal. The next
Bush albums under the band’s
renegotiated contract will be
released on Trauma and through
“whatever Trauma’s distribution

home is at the time,” says Mar-
tone. Trauma currently has a
worldwide distribution deal with
BMG Distribution.

With the lawsuit behind them,
the members of Bush—Rossdale,
Goodridge, guitarist Nigel Puls-
ford, and bass guitarist Dave Par-
sons—embarked on a U.8. club
tour in select markets this past

Logo Temporary Tatioos!
7 ' £

N

1000 Temporary Tattoos wi Your toge, Just $189. 00!.. usp

or 2000 Tattoos, Just $299.00!! usp

Full Color! 2" x 2!

100,000 1-1/2” x 1-1/2” tattoos for just $1,890.00!! usp

NO SET UP CHARGE!!!

Calico will not be undersold¥!

Send your sized, color logo, TM, mascot, artwork or photo that you want rep-cdiced.
Artwork on disk for large orders.
Add $10 Continental USA shipping up to 2000 tattoos.

Larger orders inquire.

({ Ca add 7.25% sales taxj.

Send orders along with a company P.O., Visa, M/C, Amex#, money order cr
check drawn on US bank to:
Calico: 3000 Alamo Drive, Suite 201, Vacaville, CA 95687 USA

Tel: 707/448-7072

Fax: 707/446-8273

www.calicousa.com

follow up to the Billboard-charting
“THE MUSIC OF THE GRAND CANYON"
with sales topping 300,000 units.

10/5/99

IN STORES

Records

v|s|tourwebs|teat www.earthtone.com

iy BEST
BUY

summer to road-test the new
material. The band also made a
high-profile appearance in July at
Woodstock '99, where Bush was a
festival headliner.

The group, which is managed by
David Dorrell Management,
played concerts for select U.S.
radio stations in September and
plans to do the same in December.

In November, Bush will play a
string of dates in the U.K., and the
group plans to launch a North
American tour in February. Bush’s
booking agent is John Marx of the
William Morris Agency.

Martone says, “We expect the
band’s tour next year to pick up
where they left off on the last
major [North American] tour:
headlining arenas.”

Among the new songs the act
performed on the sneak-preview
tour were “The Chemicals
Between Us” (the album’s hard-
driving first single), “Warm
Machine,” and the mellower “40
Miles From The Sun.” Bush’s
songs are published by Famous
Music Publishing (the UK.s
Performing Right Society).

“The Science Of Things”
showcases

A LA R AR T

Traveling Through Time. Alan Parsons returns to active duty with “The Time
Machine,” which was inspired by the H.G. Wells novel of the same name. The
enduring artist makes his Miramar debut with the set, which went to retail Sept.
28. He'll be touring the U.S. in support of “The Time Machine” through mid-
October. Pictured, from left, are Parsons; Miramar's Russ Martin; Pete Smith,
Parsons’ manager; and Miramar's George Nunes.

and is already in heavy rotation at
numerous stations, including mod-

ern rock outlet WFNX Boston.
WFNX music director Lau-
rie Gail says of the track, “It’s
a great single, and listener re-
action has been

Bush’s trade-
mark sound of
hard-edged
rock that still
retains pop-
hook sensibili-

‘We were able to
resolve our

differences

positive. Bush
is a band that
still has rele-
vance, so there’s
a good chance
that [“The Sei-

ties. The album amicably’ ence Of Things”]
also features will do just as
the left-of-cen- - JIM MARTONE - well as their

ter song “Eng-

other albums.”

lish Fire,”

which Rossdale, the band’s chief
songwriter, says is the track that
might surprise people the most.
“We pushed more boundaries on
that song than we’ve ever pushed
before,” he says.

Bush usually records as a self-
contained unit, but this time
around, it recorded two songs—
“Spacetravel” and “Ban The
Bomb”—with a guest artist: Gwen
Stefani, lead singer of No Doubt,
who sang backing vocals on the
tracks. “Spacetravel” is featured
on the new album, while “Ban The
Bomb” could end up on a future
release, according to Rossdale.

“The Science Of Things”
reunites Bush with producers
Clive Langer and Alan Winstan-
ley, who co-produced “Sixteen
Stone.”

“The hardest thing about mak-
ing this album was deciding who
to work with,” says Rossdale. “We
wanted to produce the album our-
selves, but we went with Clive and
Alan because having them pro-
duce the album was like working
with members of your family.”

Trauma’s Martone, who de-
seribes the band’s audience as
ranging from “teenagers to people
in their 30s,” says that Bush was
in charge of deciding which songs
would end up on “The Science Of
Things.”

“The Chemicals Between Us”
has been released to rock radio

The “Chemi-
cals Between Us” single is avail-
able for purchase exclusively on
download site Emusic.com in the
MP3 format (see Sites & Sounds,
page 81).

Meanwhile, the video for “The
Chemicals Between Us,” directed
by Stephane Sednaoui, has been
serviced to TV and video outlets.

Karl Grier, head music buyer
for the Noreross, Ga.-based retail
chain the Music Network, notes,
“With all the big rock albums
being released around the same
time as Bush’s new album, there’s
going to be heavy competition. But
I think Bush’s album will likely
have longevity after initial sales.
The first single’s already big at
radio, and I think the success of
the album will also be determined
by how well MTV supports Bush.”

Bush is scheduled to be among
the performers at MTV’s New
Year’s Eve party, which will be
televised on the network Dec. 31.

As Martone concludes, “We
have very high expectations for
this album. Bush’s new music has
been met with a tremendous and
overwhelming response. There’s
potential for the album to match
sales of ‘Sixteen Stone.” This new
album is about four hit singles
deep, and the album should be
multi-platinum by January.”

Music Of Their Hearts. Gloria Estefan and ‘N Sync were all smiles after wrap-
ping up production on the video clip supparting their duet single, “Music Of My
Heart.” The clip was directed by Nigel Dick. The tune is the first single off the
Epic/Sony Music Soundtrax album from the forthcoming Meryl Streep film
“Music Of The Heart.” The album also features new music from Jennifer Lopez
(“Baila”), Aaliyah (“Turn The Page”), and C-Note (the Diane Warren composition
“One Night With You”). Shown, from left, are ‘N Sync’s Chris Kirkpatrick, Estefan,
and ‘N Sync members Joey Fatone, Lance Bass, Justin Timberlake, and J.C.

Chasez.
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Ninja Tune
Cductive.com is the leading

Mo Wax

distributor of independent music on

Ultra Records

the Internet, representing

Transmat

hundreds of labels across the

Filter

dance/electronic,

Liquid Sky

hip hop/urban and indie rock genres.

R &S Records

From twisted four-track producers to

Moving Shadow

established indie giants, Cductive

Trax

represents the most diverse selection of

XL Recordings

new mMmusic online. Whether you want to

Crammed Discs

download MP3s, make your ultimate mix

Sublime

CD or just explore music, Cductive is

Asphodel
the place to be. Open vour browser, }_

...and hundreds more of the world's best labels.

strap on your earphones, and prepare to qualify.

180 Varick Street
New York, NY 10014
UsSA

212 989 3500

P cductive London:

76 Brewer Street
London W1R 3PH
UK
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BMG INTERNATIONAL FOCUSED ON REPERTOIRE DEVELOPMENT

(Contrnued from page 8)

BMG Brazil managing director
Luiz Oscar Niemeyer had an
opportunity to showcase the band
So Pra Contrariar and to intro-
duce the first solo album of
national heartthrob Leonardo,
previously half of duo Leandro &
Leonardo. That album, “Tempo,”
has sold 1.5 million copies in
Brazil since June, according to
Niemeyer. Included on the set is
“I’ll Go On Loving You,” a duet

with U.S. country artist Alan
Jackson.

BMG’s main priorities for the
rest of the year are TLC
(LaFace/Arista), Whitney Hous-
ton (Arista), Foo Fighters (RCA
U.S.), Lou Bega (Lautstark/BMG
Berlin), Eurythmics (RCA U.K.),
Christina Aguilera (Arista), and
Five (RCA U.K.). Other key pro-
jects presented were Barry
White (Private Music/Windham

Isloama Givl ProAuctions preseuts...

The Jamevicam »F.i\wx
oA Music Festival:

Cinema e Yavd!

around

Fresh and lunovative films
from theplarivbean ana

Novewbev |7-21, 1999
Wyndhowm Rose Hall
Moutego Bay, Jamaica

SS0S0SA0BRRERENAREEERERASNERNDERESOUEDRDENRENSE!
Panels-wWovkshops-Celebvity Golf Tournament-Gala Awavd Cevemony

www. jamevicomfilmbest.com
JAFILMFEST@ aol.com
Hotline infe:

e

the wovla

323-692-9537

Cavibbean Musig

S

]

WWW.CME.COM. jm

Spousoved by

1
Panels
Booths
Showcases
~ Aw anvual music industry tvade show
highlighting wmusic of the Freunch,
Euglish, Spanish and Dukch speaking
Cavivbean islands. |

no: §77-T4T7-4744
Vibe Mmgo\[w\e

Fov Trvavel Po\C\Co\geS, call Air Jamaica Vacations
ov youv tvavel agent le800sLOVEBIRD

Hill), Pink (LaFace Records), Lit
(RCA U.S.)), Leonardo (BMG
Brazil), McMaster & James (BMG
Canada), Goodie Mob (LaFace),
and Martina McBride/Lonestar
(RCA Nashville).

There were closed sessions on
catalog priorities (led by BMG
Entertainment International
senior VP of international mar-
keting Gary Dale) and online mar-
keting (chaired by BMG Enter-
tainment senior VP of worldwide
marketing Kevin Conroy).

‘We measure our
companies very
much on their
performance with
domestic repertoire’

-~ RUDI GASSNER -

Gassner, talking later to Bill-
board, revealed plans for BMG’s
online retail joint venture with
Universal Music in the U.S, Get-
music.com, to extend its activities
into Europe. Plans call for the
creation of dedicated Web sites in
the U.K., Germany, the Nether-
lands, and France in November
(BillboardBulletin, Sept. 29). No
details of these plans were made
official. Gassner stressed that the
decision recognized the impor-
tance of local-language content
and tailored product offerings.

BMG Denmark’s hest-selling
act, Thomas Helmig, received a

GRAMMY BOX

(Continued from page 6)

says (reene.

To market the box, Greene says,
there will be a VH1 special, as well as
an emphasis on print and radio press.

While the set is clearly positioned
to take advantage of the holiday buy-
ing season, Greene says he expects it
to be a perennial and also to pick up
steam in the spring, around Grammy
Awards time.

Greene, who serves as the set’s
executive producer, decided not to
sequence the tracks chronologically
or by genre. “That would have heen
too easy,” he says. “I believe the only
boundaries of music are radio and the
boundaries in our minds.

“I believe if you just sit down and
put these CDs on and let yourself
move through the music, the barri-
ers that divide the genres come tum-
bling down,” he continues. “It’s
tough, but you have to give it a
chance. There’s a lot of symmetry
between Al Green and Carlos San-
tana. There’s a connection between
Earth, Wind & Fire and Soundgar-
den. It works.”

Because of the wealth of record-
ings still available, Greene says he
would ultimately like to put out a Hall
of Fame boxed set, although no
release date is pending.

special award at the confab rec-
ognizing total career sales of 1
million units, which represents
20-times platinum in Denmark; a

similar trophy was awarded to
BMG Ricordi Italian artist Lucio
Dalla for sales of 20 million
albums.

Rhino Turns 21. Rhino Records saluted its 21st anniversary recently by staging
a celebration of popular retro culture with the first annual Rhino RetroFest. The
three-day event of music, film, television. cars, rock photography, fashion, col-
lectibles, food, and celebrity appearances took place Aug. 13-15 at the Santa
Monica Civic Auditorium in Santa Monica, Calif. The festival featured exhibits,
live performances on two stages, a children’s area, a vintage arcade, and a mul-
titude of vendors. Proceeds from the event went to benefit VH1's Save the
Music. Shown backstage, from left, are Harold Bronson, managing director of
Rhino Records; Dick Dale, guitarist; and Richard Foos, president of Rhino

Records.
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Label Of The Year
1999 Down Beat Critic’s Poll
1999 Down Beat Reader’s Poll

The Finest
In Jazz
From

The Past,
The Present
And

The Future.

Does That
Cover
Everything?

Eor a vomplete list of fall releases and all of our reissue

Cassandra Wilson
Traveling Miles

The jazz vocal event of 1999!
A brilliant elaboration on the
music of Miles Davis by one of
music’s greatest voices.

Stefon Harris
Black Action Figure

Newsweek calls Stefon
“Jazz's reigning IT" man”!
This young vibraphonist's
career is rising like a rocket.

Don Byron
Romance With The Unseen

The virtuoso clarinetist
returns to the quartet format,
with exemplary results.

Gonzalo Rubalcaba
Inner Voyage

Without a doubt he is one

of the great geniuses of modern
music, blending traditionat

and modern Cuban feeling

into piano masterpieces.

Pieces Of A Dream
Ahead To The Past

The Philly group who helped
define the sound of smooth jazz
moves the music forward with
their newest release.

Richard Elliot
Chill Factor

Already #1 at contemporary jazz
radio, Chill Factor will be a
top seller well into the year 2000.

“Dave Koz
The Dance

The poster boy for NAC and
Smooth Jazz leads the pack with
his newest smash hit.

Rodney Jones
The Undiscovered Few

“Rodney Jones is a legend among
musicians, especially guitar players.
He is worthy of the ears of any true
music lover.”- George Benson

The guitarist's guitarist makes
his Blue Note debut.

check out www.bluenote.com

Javon Jackson
Pleasant Valley

Swinging tenor sax in a classic
organ trio updated for today
Produced by Craig Street.

Patricia Barber
Companion

One of the most creative voices

in jazz brings you a slice of

her incredible live magnetism.
Seven songs for the price of an EP.

A co-production
with Premonition Records.

Ron Carter
Orfeu

The living legend of all bass
players, Ron Carter embraces
the subtle rhythms and lilting
melodies of Brazil.

Frank Emilio
Ancestral Reflections

At 77, Frank Emilio is the reigning
patriarch of Cuban pianists.

His first ever American release
captures the flavor of old Cuba
with ageless style and grace

Eric Dolphy
The Hlinois Concert

One of the most important jazz
finds of the decade. Never released,
it has not been heard since it was
originally recorded live in lllinois in
1963 with a young Herbie Hancock
on piano.

Joe Lovano and Greg Osby
Friendly Fire

Two giants of the saxophone
go head to head in a thrilling disc
of hard swinging jazz.

Horace Silver
Retrospective

A four-CD set highlighting
the career of one of
Blue Note’s greatest artists

Jason Moran
Soundtrack To Human Motion

Brilliant new music from
an emerging p!ano giant.

© 1999 Blue Note Records
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BAILEY’S ‘LOWBLOW”:
It’s been 10 years since jazz
musician Victor Bailey
released a solo album. His
previous solo set, 1989’s
“Bottom’s Up” (Atlantic),
peaked at No. 22 on the Top

include noted jazz artists
Bill Evans and Kenny Gar-
rett. Bailey is a veteran bass
player whose credits include
being a musician with
Madonna, Weather Report,
the Zawinul Syndicate, and
Weather Update.

One of the album’s tracks
is “Continuum,” a voecal trib-
ute to the late Jaco Pasto-
rius.

Grand Cole. Freddy Cole
may be the brother of the late
Nat “King” Cole, but Freddy
has carved out his own identi-
ty as a talented jazz artist. His
latest Fantasy Records album,
“Le Grand Freddy,” features
music written by Michel
Legrand and lyrics by Alan
and Marilyn Bergman.

Bailey says, “1 wrote those
lyries after Jaco died. I can’t
even say [ wrote it

... It just came MOUNTAIN

Staind, Dysfunction

Upstart Punks. Agnostic
Front is a New York-based
punk band whose latest
album, “Riot, Riot, Upstart”
(Epitaph), was produced
by Lars Fredricksen of Ran-
cid. The band played
selected dates on this
year's Vans Warped tour,
and the group embarks on
a U.S. tour starting Oct. 14
in Mesa, Ariz. Other tour
dates include Oct. 16 in
West Hollywood, Oct. 19in
Salt Lake City, Oct. 20 in
Denver, Oct. 22 in St. Louis,
and Oct. 25 in Pittsburgh.

through me. I |L
wrote the lyrics as
they are in about 10
minutes. They just

REGIONAL HEATSEEKERS NO.1s

POPULAIRUPIRISIIN G S

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART < BY CARLA HAY

group Zap Mama returns
with its fourth album, “A MA
Zone,” due Oct. 19 on Luaka
Bop Records. The act, led by
singer Marie Daulne, corm-
bines contemporary hip-hop
sounds with world-beat infla-
ences.

Zap Mama launches a
North American tour Oct. 13
in Cambridge, Mass. Other
tour dates include Oct. 14 in
New York; Oct. 15 in Phil-
adelphia; Oct. 20 in Toronto;

Oct. 23 in Chicago;

kind of flowed out,
and it just hap-
pened.”

He notes that

“Continuum,” a
song made famous
by Pastorius, had a
significant impact
on Bailey in his for-
mative years. “I
spent half my child-
hood practicing it,”
says Bailey of the
song. “Every day after

i

" PACIFIC
Stereolab, Cobra And Phases Group...

_ IS, \l -
WEST NORTH CENTRAL
Staind, Dysfunction
= SorSL

N

Ideal, Ideal

THE REGIONAL ROUNDUP

Contemporary Jazz Albums
chart. With his latest effort,
“Lowblow” (Zebra/ESC/Sire
Records), Bailey is aiming to
recapture his audience with
his trademark jazz-fusion
sound. Guests on “Lowblow”

school I had my routine of
things I would do. And one

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Staind Dysfunction
System Of A Down System Of A Down
Kottonmouth Kings Royal Highness
Train Train
Static-X Wisconsin Death Trip
. Frost That Was Then, This !s Now Vol. 1
. Leftover Salmon Nashvilie Sessions
Tal Bachman Tal Bachman
Los Huracanes del Norte Norteno 2000
Jimmie's Chicken Shack Bring Your Own Stereo

was to play ‘Continuum.” To
this day, I can put that
record on every day and lis-
ten to it.”

CENO ! WN -

o

ZAI’PED IN THE ZONE:
Philadelphia R&B/hip-hop

NORTHEAST
. Staind Dysfunction
. System Of A Down Systemn Of A Down
. Slipknot Siipknot
Static-X Wisconsin Death Trip
John McDermott/Anthony Kearns/Ronan Tynan The Insh Tenors
. Ibrahim Ferrer Buena Vista Sociai Club Presents lbrahim Ferrer
Boyzone Where We Belong
Susan Tedeschi Just Won't Burn
Train Train
10. G. Love & Special Sauce Philadelphonic

CONPOHWN

~ NORHEAST | Oct. 28 in Seattle;
_Stalnd, Dysfunction - Oct. 29 in Vancou-
N ver; Oct. 30 in Port-
EAST NORTH CENTRAL land, Ore.; Nov. 5in
'de""'de‘f’ﬁ_:d Los Angeles; and
Nov. 7 in Berkeley,
i S Calif.
MIDDLE ATLANTIC ‘

Amber, Amber S
- ) OUVENIR
3 \/- =~ 5 STAND: Juzz-influ-
SO e enced pop duo 8%
! e — —7 Souvenirs has buiit
V a following through
. releasing its first
SOUTH CENTRAL album, “Happy

Feet,” onindie label

Continental Rec-

ords before being
signed to RCA Victor Rec-
ords. The act is touring in
support of its current RCA
Victor album, “Twisted
Desire.” 8% Souvenirs—
which consists of songwriter
Chrysta Bell and song-
writer/guitarist Olivier
Giraud—performed at sev-
eral events this past summer,

including the American
Fashion Awards and the PBS
Programmers Convention.
The Austin, Texas-based duo
continues its U.S. tour with

Danielle’s Life. Danielle
Brisebois may be best-
known as a former child
actress who co-starred on
the '80s TV series “Archie
Bunker’s Place.” That was
then. This is now. Brise-
bois has begun a singing
career, and she was a
touring member of the
New Radicals. Her latest
AC/pop album, “Portable
Life” (due Oct. 12 on RCA
Records), was co-pro-
duced by former New
Radicals leader Gregg
Alexander. “I've Had It,”
the first single from
“Portable Life,” has been
serviced to top 40 radio.

dates that include Monday
(4) in Salt Lake City; Thurs-
day (7) in Denver; Friday (8)
in Santa Fe, N.M.; and Sat-
urday (9) in Dallas.
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/1979 CMA AWARDS

‘Vocal Group of the Year
X XK XXXKX
Single of the Year

Video of the Year
“Wide Open Spaces”

“There’s three
new shertffs in town,
Jolks, get used o it.*

— Vince Gill

[ |

Sony Music

NASHMVILLE

www.sonynashville.cam
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Reviews & Previews

ARTISTS

ALBUVH

EDITED BY MICHAEL PACLETTA

ORIGINAL 1999 CAST RECORDING

Do Re Mi

PRODUCER: Hugh Fordin

DRG 94768

With reliable froth from Jule Styne, Betty
Comden, and Adolph Green, “Do Re Mi”
had a respectable run of 400 perfor-
mances on Broadway starting in 1961. The
vaunted Encores! presentations in New
York offered a concertized version last
season, and Nathan Lane’s performance
in a role created by the late Phil Silvers
won everybody’s favor. Equally notable
here are the three show-stoppers by Brian
Stokes Mitchell, who starred in the origi-
nal production of “Ragtime.” They include
two duets with Heather Headley, one of
which is the show’s great sentimental
standard, “Make Someone Happy.” The
original “Do Re Mi” caster is available on
CD via RCA Victor, but show music fans
won’t let that stand in the way of getting
their hands on this sparkling release,
which includes an interview with Comden,
Green, and Styne conducted during the
RCA Victor cast album sessions.

______ R&B |

» YOLANDA ADAMS

Mountain High . . . Valley Low

PRODUCERS: various

Elektra 62439

It’s not your mother’s gospel anymore. . .
and award-winning vocalist Yolanda
Adams—already a household word in
gospel and Christian circles—hopes to
take that message mainstream with her
Elektra debut. From the DJ scratches on
the aptly titled opening track “Time To
Change” to the funky beats of “Already
Alright,” Adams proves she can ably rub
octaves with the best and still have ample
room to get her inspirational word across.
With a powerful voice that ranges from
down-home traditional to ultra-smooth
R&B/soul, Adams joins forces with a pro-
duction palette that includes Jimmy Jam
& Terry Lewis, Warryn Campbell, and
Keith Thomas. It remains to be seen
whether the mainstream marketplace will
embrace Adams, who's often touted as the
female Kirk Franklin. But with the right
marketing and radio acceptance, she
stands a strong chance of reaching those
outside Sunday-morning church aisles.

| ___COUNTRY

s CLINT BLACK

D’Lectrified

PRODUCER: Clint Black

RCA 07863-67823-2

Examining the lineup of guest artists on
Clint Black’s unplugged album, “D’Lectri-
fied,” provides a snapshot of the breadth
of his musical influences, many of whom
are called upon here: Waylon Jennings,
Kenny Loggins, Edgar Winter, Jerry
Douglas, Bruce Hornsby, Steve Wariner,
Marty Stuart, and Eric Idle. As successful
as it is ambitious, “D’Lectrified” covers a
wide terrain of musical styles, from Dix-
ieland to Western swing to jazz. Through-
out, the landscape ably retains each
genre’s ties to country music. At his core,
Black is a country traditionalist. But he
reminds the listener that country has
many traditions that embrace as many
styles, from Leon Russell’s “Dixie Lulla-
by” to Idle’s “Galaxy Song” to Jennings’
“Are You Sure Hank Done It This Way.”
Jennings originally meant the last as a
tribute to Hank Williams; in a clever play
on words, Black transforms the song into

& MUSIC

SPOTLIGHT

CHRIS GAINES

Greatest Hits

PRODUCER: Don Was

Capitol 20051

By now, everyone knows that Gaines is
the alter ego of country megastar
Garth Brooks. The material that make
up this faux-hits compilation is said to
be the pre-soundtrack to “The Lamb,”
a movie starring the artist as Gaines.
However, it’s hard not to interpret this
project as little more than Brooks’ bid
for a Shania Twain-like pop crossover
—without risking his country persona.
Without the actual film to breathe life
or credibility into the character, the
project just feels like a puzzling Hal-
loween costume game. Adding to the
confusion is the fact that Brooks’ (or is
that Gaines’?) renegade rocker garb
doesn’t quite mateh the soft, often-
dated tone of the material. Given the
image he presents, one would expect a
splash of grunge or at least a hint of
metal. Instead, he offers a spree of
easygoing funk/rock ditties and
acoustic-pop ballads that carry the
unmistakable influence of the Eagles,
Pure Prairie League, and James Taylor
(with the occasional nod to John Waite
circa “Missing You”). In addition to the
first single, “Lost In You” (which bears
a remarkable resemblance to Eric
Clapton’s Babyface-produced “Change
The World”), the set is stacked with
potential singles, starting with “Right
Now,” “Snow In July,” and “That’s The
Way I Remember It"—all of which are
certainly pleasant, well-crafted efforts.
But they’re ultimately not likely to
linger in the memory.

a Jennings tribute. Naturally, the title has
become “Are You Sure Waylon Done It
This Way.”

DANCE

% LEFTFIELD

Rhythm And Stealth

PRODUCERS: Leftfield, Nick Rapaccioli

Hard Hands/Higher Ground/Columbia 68529
Four years after the release of its stellar
debut album, “Leftism,” U.K. dance act
Leftfield returns with its all-important
sophomore set, “Rhythm And Stealth.”
Like its predecessor, “Stealth” reinvents
British house musie, cleverly incorporat-
ing Jamaican dub, Detroit techno,
Kraftwerk-etched electro, and groovy
ambient panoramas into the stimulating
mix. The overall vibe is as aurally breath-
taking as it is dancefloor-savvy. Per-
plexed? Just imagine the outcome if
Trevor Horn, the Human League, and the
Basement Jaxx were to collaborate in the
studio; the end result is that gorgeous.
Also like its predecessor, “Stealth” fea-
tures several guest artists, including Afri-
ka Bambaataa (“Afrika Shox,” the first
single), Roots Manuva (“Dusted”), and
Cheshire Cat (“Chant Of A Poor Man”).
Throughout, bandmates Paul Daley and
Neil Barnes effortlessly bridge the gap
between unadulterated pop and feverish
club music.

SPOTLIGHT

At g

MARC ANTHONY

Marc Anthony

PRODUCERS: various

Columbia 54932

Anthony is more than just another
spark in the ongoing Latin music
explosion. He’s a major pop superstar
waiting to happen. The Latin music
icon’s first English-language album in
eons brilliantly showcases his soulful
tenor/baritone range, offering mouth-
watering tastes of youthful pop (the
rising hit “I Need To Know”), theatri-
cal power balladry (the glorious “My
Baby You,” which is fondly reminis-
cent of “Wind Beneath My Wings”),
and salsa (the spicy “That’s Okay,”
which will keep purists more than
happy). Although the set’s predomi-
nance of slow jams indicates Antho-
ny’s gift for playing the impassioned
Romeo, his performances on the occa-
sional uptempo ditty shouldn’t be
ignored. For example, his collabora-
tion with hip-hop guru Rodney Jerkins
on “You've Been Good To Me,” with its
delicious blend of street funk and trop-
ica] rhythms, is a true revelation. This
all adds up to one of the strongest pop
collections to come down the pike this
season.

LATIN

» CARLOS PONCE

Todo Lo Que Soy

PRODUCERS: various

EMI Latin 72435

The Cuban-American actor/singer with
head-turning good looks follows up his
eponymous debut with a solid sophomore
set. Bulging with unabashedly romantic,
hook-laced pop tales, “Todo Lo Que Soy”
gets extra points for wickedly merging

SPOTLIGHT

INDIGO GIRLS
Come On Now Social

PRODUCER: John Reynolds

Epic 54330

Those who have pegged 1G partners
Amy Ray and Emily Saliers as little
more than earnest folkies need to lend
an open-minded ear to their seventh
studio set—which shows 'em at their
most varied and creatively potent.
Complementing their signature
acoustic strumming is an array of
well-crafted roots rockers framed by
adept, intricate electric guitar work.
Ray’s superior contributions brim with
guttural intensity and wildly emotional
performances, in which she often
sounds two steps away from a nervous
breakdown. Most notable is her blues-
kissed “Sister,” wherein she vamps
like the revered rock goddess she
deserves to be. Meanwhile, Saliers
seasons her reliably sensitive, intro-
verted compositions with newly dis-
covered aggression—as evidenced on
the foot-stompin’ “Trouble.” Added
pleasure is derived from guest appear-
ances by Sheryl Crow, Joan Osborne,
and MeShell Ndegéocello, although
their appearances are more incidental
than integral to the set’s overall
appeal.

sweet-and-low lyrics with Ponce’s gruff-
and-ready voeal stylings. And on heartfelt
ballads like “Hay Algo En Ti,” “Si Te
Vas,” and “Sigues Conmigo,” Ponce’s
machismo delivery effortlessly morphs
into a honey-glazed baritone. A phalanx of
talented producers, working under the
watehful eyes and ears of Emilio Estefan
Jr. (Ponce’s manager and the album’s
executive producer), turn in several styl-
ish arrangements and vocal harmonies. Of

THE ISLEY BROTHERS:

PRANUCERS: Aunald kley, 2'Kelly Isley, Rudolph Isley,
Ernir [sey, Manyin lsksy, Cheis Jaiper : .
RESSLE PRODUCERS: Leo Sacks. the Isley Brothers
Epic/T-Meck/Legacy 65547 * e
The latest entry in Legacy's Bhythm &
Soul series, “It’s ¥our Thing” iz a dream
come true for R purists who have ~
come to know and embrace the hearty
output of the Isley Brathers. And in the
case of the Isleys, whu last year cele-
brated their 40th anniversary of making
“musie, that'sa lot of sonl-zatisfying
music. The three-dise/S-track dipitally
remastered sed gives spevial attention to
the act’s 15 yesrs on family-owned T-
Neck Recorda. Ani for gond reason.
Songs like “Harvest For The World,”
“Between The Shucts,” “Voyage To
Atlantis,” “For The Love Of You,” and
“Fight The Power” still resonate with a
vital intensity., Of course, mid-'60s tracks
like “Move Over And Let Me Dance”
and “Testify,” which featured the licks of
Jimi Hendrix, also don’t disappoint.

~VITAL REISSUES® -

It's Your Thing: The Stary Of The isley Brothers

S 2

TOWER OF POWER .. .
What [s Hip?: Tha Tower Of Fower Anthology
PRODUCERS: Enin izagtii, inwiar Of Power. David

Rubinson, lian Capune, Steve Dmppar > ; I:;
n,

REISSUE PRODLUCERS: Erviilax Castitn, Mitnaile fari
Stephen “[iac" Kupha, Gary Pabarson, David Molees
Wamer Archives/Riine 75788 e
Formaed in the late '60s, the multiculti ¢
collective Tower OF Fower has, over the

. course of three decades, recorded 16

albums, spawning such hook-laden
R&B/pop hitz a2 “You're 5ill A Young .
Man,” “Thia Timea It's Heal,” and “You
Ought T Be Huvin' Fup,” ail of which
are inelwded on this way-fpe two-dise
set. The firgt-cver comprehsngive collec-
tion from Tower (f Power, *What Is
Hip?” spotlights S0-pius =soul-indueed
moments from thy act's Warner Hros.;
Columbia, and Epit albums. Of note to
longtime fans is the inclusion of a previ-
ously unreleased track (“Credit”), as
well as very rare, non-album B-sides
(“Stroke 75” and “Simple As That”).
And the colorful liner notes by Kevin
Phinney should not be overlooked.

E3

SPOTLIGHT

THE SWEETEST PUNCH:

THE NEW SONGS OF ELVIS COSTELLO
AND BURT BACHARACH ARRANGED BY
BILL FRISELL

PRODUCER: Lee Townsend

Decca 314-559-865

This may seem like an odd sequel to
Elvis Costello and Burt Bacharach’s
’98 “Painted From Memory” album.
Actually, avant-jazz guitar whiz Bill
Frisell taped his arrangements of their
songs concurrently with the duo’s own
recording sessions, having been hand-
ed their music as soon as it was dry on
the page. The result is one of the most
unique and adventurous collaborative
projects in recent years—not to men-
tion one of the most beautiful. Truth
be told, this album may be the superi-
or vessel for these tunes, and that’s
not to slight Costello’s artful lyrics or
expressive voice. It is just that
Frisell’s abstract touch finds an end-
uring measure to this material that
seemed strangely absent on the more
pastel “Painted From Memory.”
Costello does appear here to fine
effect, singing “Toledo” and a duet
with jazz chanteuse Cassandra Wilson
on “I Still Have That Other Girl.” The
star vocal turn, though, comes from
Wilson alone, as she claims the touch-
ing “Painted From Memory” as her
own. Frisell and his band—including
clarinetist Don Byron, trumpeter Ron
Miles, and drummer Brian Blade,
among other aces—shine on a reprise
of “Painted From Memory,” as they do
on Frisell’s of-a-piece original “Vamp
Dolce” and every other track. A gem.

particular note are the rhythmic title
track, the pulsating “Me Muero, Me
Muero,” and the flamenco-laced first sin-
gle, “Esclichame,” whose sonic vibe recalls
the chugging grooves of Enrique Iglesias’
“Bailamos,” a former chart-topper on the
Hot Latin Tracks chart and The Billboard
Hot 100. Without question, EMI Latin is
sure to go the distance with this disc.

| GOSPEL |

» ANGELO & VERONICA

Change

PRODUCERS: various

Harmony 7978

Husband-and-wife duo Angelo and Veroni-
ca Petrucci have spent the better part of
the "90s making some of the decade’s most
captivating and commanding gospel/R&B
music. The aptly titled “Change” finds the
duo, after a two-year hiatus, on a new
label, which appears to have been benefi-
cial. “Change” is easily the duo’s definitive
album. Equally adept at soaring, soulful
solos and heavenly harmonies, Angelo &
Veronica have never sounded better. A
host of potential hits should give gospel
and contemporary Christian stations, as
well as R&B and hot AC, plenty to sink
their teeth into. Over the years, Angelo &
Veronica have tilled faithfully in fields
both fertile and frustrating, but the fruit
they’ve now borne could not be sweeter.

ALBUMS:

MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially availabl

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, arehival, and commercial interest, and outstanding coltec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.
e in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515

Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashvilie, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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R&B

ARTISTS

2150 Unleashes Solo Set On Def Soul

Nov. Release Is 1st In Series Of Solo Projects From Dru Hill

BY JEFF LOREZ
NEW YORK—Having recently
enjoyed crossover success with his
appearance on Will Smith’s hit
“Wild Wild West,” Dru Hill lead
singer Sisqo says he’s
ready to revive R&B
and fill “the Michael
Jackson void” with
the Nov. 30 release of
his solo debut album
on Def Soul/Island,
“Unleash The Drag-
on.” The set is the
first in a series of solo
projects {rom the Dru
Hill quartet, who now =
have separate produc-
tion deals with their §
parent label under
the umbrella compa-
ny Dru World Order
(Billboard, Sept. 4).

“I set out to do something
fresh,” says Sisqo of his solo
album. “To me, R&B’s pretty dead
right now, and I want to put the
excitement back. Before I started
this album, I listened to a lot of
music and really thought about
what makes a superstar a super-
star. Why are people like Michael
Jackson, Janet Jackson, and
Madonna so popular? I realized
that Michael was the last real
singing and dancing superstar to
come out of R&B. I can fill that
void.

“I also wanted to capitalize on

Watts Happening. Warner Bros. artist
Eric Benét was among the celebrities
on hand to help kick off the Watts
Renaissance benefit in Los Angeles.
The fund-raiser, held on Paramount
Pictures’ New York street set, was
staged on behalf of the Watts Cinema
and Education Center. The nonprofit
organization is spearheading the
Wattstar Theatre and Educational
Complex, which will be the communi-
ty’s first movie theater in 32 years.
Joining Benét at the event was actress
Halle Berry.

SISQO

& MUSIC

the success of ‘Wild Wild West,’ ”
the Baltimore native continues.
“Being on shows like the ‘MTV
Movie Awards’ exposed me to a
whole new audience. I knew I had

to get straight back
| into the studio and
come up with a great
| album.”

As for the group
members’ decisions to
release solo albums,
Sisqo says, “We looked
at other groups like
Boyz II Men and Jode-
i ciand realized that by
their third album
their sales had begun
t to drop. It was like the
! public had become

bored with them. We

wanted to avoid that
and keep it interest-
ing.”

Managed by Kenneth Crear for
CMG in Los Angeles, Sisqo
worked with producers Babyface,
Montell Jordan, Tim and Bob, and
Alvin West, plus various up-and-
comers, to cultivate energetic,
innovative material that he feels
will continue his ascendant career
course.

“The music on the album is very
melody- and hook-driven,”
explains Sisqo. “I'm not trying to
make music for one demographic.
I want as many people as possible
to be into my stuff without ever
compromising the art.”

The first single—coming Nov.
1—is the infectiously funky “Got
To Get It.” It features rapper
Make It Hot, who is signed to the
singer’s Dragon imprint. The
video, directed by Hype Williams
and shot in Toronto, is themed
around 4 Chinese New Year cele-
bration.

Other notable tracks include
the uptempo “Incredible” and the
Jordan-written and produced bal-
lad “Incomplete.” Sisqo, who
wrote most of the songs on the
project, is published through Da
Ish/ASCAL

Jooked through International
Creative Management, Sisqo
plans to tour extensively in sup-
port of his solo album while also
pursuing film and television roles
in Los Angeles, where he is now
based.

“TI’ve learned a lot from Will
Smith in terms of talking to him
and seeing how well his career has
gone,” says Sisqo. “One of the
main things I realized was that
Dru Hill might be on top in R&B,
but that world is so small. When
you're an ant and standing on top
of an anthill, you feel like you're
standing on top of a mountain.
After ‘Wild Wild West,” people
were asking, ‘Who’s the blond
kid?" Before that, those in the pop
world who were kind of aware of
us thought my name was Drew.”

At this point, however, Sisqo’s
core market remains R&B, where,
naturally, antieipation for “Un-
leash The Dragon” is strongest.
Notes Vinny Brown, PD of WBLS
New York, “Dru Hill has been a
staple on our playlist over the last
few years. If Sisqo’s new album
matches up musically to his work
with them, then you can expect
he’ll be on heavy rotation here.”

Retail carries the same expec-
tations. “When Dru Hill was last

(Continued on page 36) ___

f

A Hip-Hop History Lesson. While promaoting his solo debut album, “Hot Ta Def
On The Mic Cord” on Da Entity Entertainment/Sonny Black Entertainment/
Ground Level Distribution, Lord G and producer/Dr. Dre protégé Chris “the
Glove” Taylor caught up with the Dre mar himself at a photo shoot commemo-
rating the history of hip-hop. Flanking Dr. Dre, from left, are Taylor and Lord G.

Will Smith Heads Into The Next ‘Willennium’;
Sounds Of Blackness Return With Zinc Album

WELCOME TO THE ‘WILLENNIUM’: Will Smith
was in Los Angeles earlier this week filming the video
for the first single from his Nov. 16 Columbia release,
“Willennium.” The Jazzy Jeff-produced “Will2K” fea-
tures K-Ci and samples the Clash’s “Rock The Casbah”;
Robert Caruso—who directed the “Men In Black”
video—was once again behind the camera. The single
and video are slated to hit in early to mid-October. Join-
ing Jazzy Jeff on the production team for Smith’s latest
project were Track Masters, Rodney Jerkins, and
Wyclef Jean; featured guests were Jean, Lil’ Kim, Slick
Rick, Eve, and Biz Markie. In addition to “Wild Wild
West,” album tracks include “La Fiesta,” “Afro Angel,”
“Da Butta,” “Freakin’ It,” and
“Pump Me Up.”

The
Rhythm
and the

Blues

SOUNDING BOARD: Two
years after their final album
with Perspectives/A&M,
“Time For Healing,” Sounds
Of Blackness are back with
a new label—Zine Rec-
ords—and new album, “Rec-

onciliation,” released Sept.
28. The first single is the
hip-hop dancer “U R The
One,” featuring rapper Lil’ Buddy. Standouts include
“Try” (sampling the Spinners’ “It’s A Shame”); the
uplifting “Straight Ahead”; the rap/R&B-melded “24
& Back Again”; and “A Train,” a takeoff on Duke
Ellington’s classic.

As in the past, this album reflects Sounds’ musical
goal of reaching “all styles of people through every
style of black music,” says leader Gary Hines. “Our
primary mentor is Ellington in terms of what he was
doing with all different styles of music within a cul-
ture. This particular album is our offering toward ree-
onciling on every level: spiritually, racially, politically,
and ideologically.”

Between albums, the Minneapolis-based, 40-mem-
ber group has kept busy with soundtrack work (“Down
In The Delta”; Disney’s 2000 animated feature on
John Henry) plus concerts here and abroad. The 17-
member touring ensemble will hit the road in mid-Jan-
uary with a stop at the Kennedy Center for a Martin
Luther King celebration.

A PRINCELY SUM: The Artist Formerly Known
As Prince has donated $100,000 to the Rhythm &
Blues Foundation. The gift—initially announced in
February at the organization’s 10th annual P’ioneer
Awards—will henceforth be known as “The Artist’s
Emergency Assistance Fund” und provide medical
and other emergency aid.

by Gaal Mitchell

NEWS OF NOTE: TLC embarks on its first tour
since 1995 when the women perform Oct. 13 in Ottowa,
followed by an Oct. 15 date in Montreal. Also on the
“bills, bills, bills” is Destiny’s Child, with additional
dates still being confirmed for the MP3.com-sponsored
tour at press time. The “Fanmail” trio is also the first
group to participate in MP3.com’s Dime-a-Download
charity initiative, whereby selected artists contribute
exclusive tracks for free downloading, and MP3.com
donates a dime to the artist’s designated charity each
time the track is downloaded. TLC’s track is “I Need
That”; their charity of choice: the Sickle Cell Disease
Assn. of America.

Universal Records and
Heavy D have amicably
parted ways. His second
solo album, “Heavy,” was re-
leased in June . . . Meech
Wells, son of Motown legend
Mary Wells, is producing
tracks for the Dec. 8 TVT
Records compilation reunit-
ing Long Beach, Calif,, rap-
pers Snoop Dogg, Kurupt,
Warren G, Goldie Loc, and
Daz.

Boyz II Men’s Wanya Morris diversifies by launch-
ing his own label, Philadelphia-based WanMor Enter-
tainment. First up: the October release of compilation
album “Millennium Renaissance” . .. Tamar Brax-
ton’s DreamWorks debut is pushed back to January
... Verve brings Al Jarreau back in early March.

KEEP AN EAR OUT FOR former Brownstone
member Kina, another buzz-generating member of
the DreamWorks urban roster. Noting that she falls
in the alternative vein, urban music chief Jheryl
Busby says Kina sings with an “in-your-face style
like Tina Turner.” Among the tracks on her 2000
album: “Girl From The Gutter” ... Independent
artist Cecil Parker, whose 12-track “Essensual”
R&B/soul album is being distributed by L.A.-based
Valley Media and online by Orchard.com at the end of
October . .. The Oct. 22 release of Jody Russell’s
R&B/dance/pop-spirited “Just In Time” on KPC
Records, produced by Andre Cymone. First single:
“Tell Me” . .. Tina Moore’s mix of R&B ballads/
uptempo tunes on “All In My Vibe,” via Chicago-
based Musicmind Records.

CLARIFICATION: “After All Is Said And Done”
from “The Best Man” soundtrack was co-written by
Phil Galdston and Gordon Chambers.
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21 | 15 | 12 | 28 | GINUWINE A 550 MUSIC 69598*/EPIC (11.98 €Q/17.98) 100% GINUWINE | 2 74 | 56 | 67 | 11 | LIL' KEKE JAMDOWN 1011 (10.9811598) T WAS ALL A DREAM | 51
22 9 - 2 PROJECT PAT HYPNOTIZE MINDS 1743/LOUD (10.98/16.98) GHETTY GREEN 9 75 77 68 58 | THE TEMPTATIONS @ mOTOWN 530937/UNIVERSAL (10.98/16.98) PHOENIX RISING 8

NEW ) 1 IDEAL NOONTIME 47882/VIRGIN (10.98/16.98) _ IDEAL | 21 | 78 82 44 | 2PAC A® AMARU/DEATH ROW 90301 */INTERSCOPE (19.98/24.98) GREATEST HITS | i

VARIOUS ARTISTS A ' RE-ENTRY | 11 | HEAVY D UPTOWN 53260/UNIVERSAL (10.98/16.98) HEAVY | 10

1| 2 17| 23 | pUFF RYDERS 903154/IN TERSCOPE (11.98/17.98) REFF RYDERS'_?_Y[EOR o VOL—' ] 1*' 17 66 | 31 AMES waRNE 728 BODY 32
25 | 20 [ 20 | 5 | MADE MEN RESTLESS 72981 (1098/16.98) CLASSIC LIMITED EDITION | § Caf L &) 53”5; A’:M L e ey g o el

26 [ 23 | 14 | & | MAGIC NOLMT50110%PRIORITY (11981798 thugey | 8 | | 79| M| T2 | 12 | Gt seresta oseisse THE WONDERFUL WORLD OF CEASE A LEO | 3

21 | 22 | 16 | 6 | SOUNDTRACK COLUMBIA69934°/CRG (11.98 EQ17 98) INTOO DEEP | B 80 | 80 | 69 | 13 | KENNY G @ arista 19085 (11.98/17.98) CLASSICS IN THE KEYOF G | 27

28 & & 14 | kCl&Jojoa MCAIT 33721 0198/17.98) ISIREAL 2 81 81 61 5 POETIC - 1 & D-DIGGS M08B STATUS 1999 (10.98/15.98) SEX, DRUGS & RAP 61

2 * L= -

ig 2571 .2 W WHITNEY'HOUSTONIA YarisiAnsa3jminise/17 06! LA o= (S Ol LotiE Wil 82 | 66 | 71 | 25 | PASTOR TROY maoo socieTy 8035 (10.98/16.98) WE READY [ DECLARE WAR | 45

26 24 9 BARRY WHITE PRIVATE MUSIC 82185/ WINDHAM HILL {10.98/16.98) STAYING POWER 13 a3 7 53 10| EPMD 0EF 1am 558928-10IG (10 98/16.98) - I O I 2

;; 2o D Q- i EXEEATIN OV wvolh On e agifoUojhioh v 2SR RARERT LR 89 | 8 6 | PEGGY SCOTT-ADAMS MISS BUTCH 4009/MARD! GRAS (10.98/15.98)  UNDISPUTED QUEEN | 84

(32)] 34 | 40 | 12 | TOO SHORT @ SHORT 416440IVE (11.98/17.98) | CAN'T STAY AWAY | 1 85 | 0| 5 | 4 | VARIOUS ARTISTS RIMSHOP PRESENTS. N.EW.S. NORTH EAST WEST SOUTH | 7
B || x 5 | PRINCE WARNER BROS. 47522 (11.98/16.98) THE VAULT... OLD FRIENDS 4 SALE | 27 RIM SHOP 9558/PLATINUM (10.98/16.98) o
34 | 30 | 33 | 31 | EMINEM A” WEB/AFTERMATH 90287*/INTERSCOPE (11.98/17.98)  THE SLIM SHADY LP 1 86 | 82 | 78 7 NORMAN BROWN WARNER BROS. 47300 (10.98/16.98) CELEBRATION | 50
35 | 28 | 21 | 8 | MEMPHIS BLEEK ® ROC-A-FELLA 538991%/IDIMG (10.98/16.98) COMING OF AGE | 1 87 | 68 | 65 | 19 | EIGHTBALL & M.).G. ® SUAVE HOUSE 53251/UNIVERSAL (10.98/16.98) IN OUR LIFETIME | 1
36 | 32 30 17 | JENNIFER LOPEZ A WORK 69351/EPIC (11.98 EQ/17.98) ON THE 6 8 88 | 83 87 53 | KIRK FRANKLIN @ GOSPO CENTRIC 90178/NTERSCOPE (10.98/17.98) THE N NATION PROJECT 4
31 36 26 18 JA RULE A MURDER INC/DEF JAM 538920*/IDJMG (11.98/17.98) VENNI VETTI VECCI 1 89 71 70 18 CHANTE MOORE SiLAS 11674/MCA (10.98/16.98) THIS MOMENT IS MINE 7
38 31 25 46 | R. KELLY A° JIVE 41625* (19.98/24.98) R. 1 90 72 75 5 MESHELL NDEGEOCELLO MAVERICK 47439/WARNER BROS. (10.98/16.98) BITTER | 40
39 | 33 | 29 | 31 | TLC A" LAFACE 26055*/ARISTA (11.98/17.98) - FANMAIL 1 97 | 88 3 | CHRIS MOUTAS IcU 8881/wP (10.98/14.98) HERE |AM.. | 88
A0 L A7 L 38 LA | 112 A BADBOY 73021 /ARISTA (10.05/16.98) Room 112 | 6 90 | 100 | 6 | HERCULEEZ & BIG TYME wWHITE LABLE 88007 (11 98/16.98) CHUNKA-LUV | 90
41 | 39 | 32 | 23 | CASE @ DEF SOUL 538871*/IDJMG (10.98/16.98) PERSONAL CONVERSATION 5 96 | _ | 20 | JOE SAMPLE FEATURING LALAH HATHAWAY THE SONG LIVESON | 53
42 | 38 | 35 | 13 | FIEND NOLIMIT 50107*/PRIORITY (10.98/16.98) B STREETLIFE | | PRA/GRP 9956/VG (16.98 CD)

43 | 47 | 37 | 48 | 98 DEGREES A? MOTOWN 530956/UNIVERSAL (11.98/17.98) 98 DEGREES AND RISING | 33 94 | 84 | 59 | 13 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACIE | 19
44 | a0 | 31 18 | TRU NO UMIT 50010°/PRIORITY (12.98/19.98) DA CRIME FAMILY 2 9% | 79 | 81 17 | BLAQUE TRACK MASTERS/COLUMBIA 68987/CRG (10.98 EQ/16.98) BLAQUE | 23
45 46 44 15 702 @ MOTOWN 549526/UNIVERSAL (10.98/16.98) 702 7 96 76 74 18 JT MONEY TONY MERCEDES/FREEWORLD 50060*/PRIORITY (10.98/16.98) PIMPIN ON WAX 8
LAURYN HILL A° GANG STARR @ i
46 | 41 | 41 | ST | RUFPHOUSEICOLUMBIA 69035%CRG (11 98 EQ17.98) THE MISEDUCATION OF LAURYN HILL | 1 || 97 | 91 | 34 | UL | ootvme araromine 19 9812298) a7 D (e Vg e g I
47 | 48 | 39 | 52 | DEBORAH COX A ARISTA 19022 (10.98/16.98) B ONEWISH | 14 98 | 87 | 19| 1 m%m%ig@gﬂﬂ;w 10981698, MARVIN IS 60: A TRIBUTE ALBUM | 20
48 | 50 | 45 | 48 | DRU HILL A’ DEF SOUL 524542/IDJMG (10.98/17.98) ENTER THE DRU 2 =
ANLA VANZANT /oMG 0% NERTED NEWD | | | JIM CROW NOONTIME 69859+/EPIC (11.98 EQ/16.98) CROW'S NEST | 99
43 4 o 2 HARMONY 1799 (11.98/17.98) IN THE MEANTIME — THE MUSIC THAT TELLS THE STORY . RE-ENTRY 56 KELLY PRICE A T-NECK/DEF SOUL 524516/IDJMG {10.98/16.98) SOUL OF A WOMAN 2

(O Albums with the greatest sales gains this week. ®@Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RtAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond)
Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multipties shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1999, Billbhoard/BPl Communications, and SoundScan, Inc.
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FEATURING THE STREET ANTHEM " SIMON SAYS...GET THE F--iK UPp

BUSTA RHYNVMIES, REDVIAN, MIETHOD WVIAN,
CANIBUS, COMIMION & WMOP
’ PHAROAHE MIONCH, LEE STONES,
ALCHEMIST, DIANMMOND & SCRATCH
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Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY
SoundScan®

TITLE |||||||

IMPRINT & NUMBER/DISTRIBUTING LABEL

THIS
WEEK
LAST
WEEK

2 WKS
AGC
WKS. ON
CHART

ARTIST

—~mll NO. 1 B

| WANT (T ALL
{C) (D) (T} G-FUNK 73721/RESTLESS t

—
—
F

WARREN G FEATURING MACK 10
3 weeks at No. 1

(C) (D) (T) ROC-A-FELLA 562201/IDJMG

JIGGA MY N**** JAY-Z

4 SIMON SAYS
(C) (D} (1) RAWKUS 53567/PRIORITY

PHAROAHE MONCH

10 | U-WAY (HOW WE DO IT)
(C) (D} (T) {X) GHET-O-VISION/LAFACE 244 13/ARISTA {

YOUNGBLOODZ

13 | JAMBOREE ®
(C) (D) (T) (X) ARISTA 13712 t

NAUGHTY BY NATURE FEATURING ZHANE

PIMPIN' AIN'T NO ILLUSION
(C) (D) (T) JIVE 42633

UGK FEAT. KOOL ACE & TOO SHORT

(C) (D) (T) WU-TANG 53574/PRIORITY

BIZARRE U-GOD

4 LUV AT FIRST SIGHT
(C) (D) (T) HOO BANGIN' 53564/PRIORITY

CHILLDRIN OF DA GHETTO FEAT. SOULTRE

@ | oo | o |aon| & | M
w
w

4 | TAKE A LICK
(C) (D) (T) VOLCANO 34281/IVE 1

AKINYELE

MERCEDES FEATURING MASTER P

IT'S YOUR THING

10 9 8 12 (C) (D) {T) NO LIMIT 53565/PRIORITY

11 | 12 | 12 | 33 | BBOYDOCUMENT 99  THE HIGH & MIGHTY FEAT MOS DEF & MAD SKILLZ

‘. {C) (D) (T) EASTERN CONFERENCE/RAWKUS 53498,PRIORITY 1

12 | 18| 21 | g | RHYMEMANIA 99  LARGE PROFESSOR AND NEEK THE EXOTIC
(C) {D) (T) REPLAY 36002

13| 12| 9 | 20 | WATCHOUT Now THE BEATNUTS FEAT. YELLAKLAW
(C) (D) (T} VIOLATOR 1795/LOUD {

14 | 15| 19| 3 | FRONTLINE FACEZ OF DEATH
(C) (D) SUMTHING ELSE 108

15 | 16 | 11 | 15 | PLAYAROUND LI CEASE FEAT LI KIM, JOE HOOKER & MR. BRISTAL
(C) (D) {T) UNDEAS/ATLANTIC tﬁ48_2/AG M

16 13 o 2 WHOLE LOT OF GANGSTAS DIE FLEXX G. FEAT KURUPT AND ALKATRAZ
{C; (D) SHANTY TOWN 1005/HOLLAND GROUP {

17 3 14 3 THUG ONES HALF-A-MILL FEAT. NOREAGA, MUSALINI AND KOOL G RAP
(C; (D) (T) PENALTY 7268/TOMMY BOY

—amll GREATEST GAINER Be—
57 | 38 | 3 | EGOTRIPPING LT. STITCHIE FEATURING MAD LION
(T) {X) PRG 0412*/DEH TYME
GOTTA MAN EVE
NEW ’ ! (T} RUFF RYDERS 97085*/INTERSCOPE 1

WILD WILD WEST @
(C) (D) OVERBROOK/COLUMBIA 79157/CRG t

WILL SMITH FEAT. DRU HILL & KOOL MO DEE

17 NO PIGEONS @
(C) (D) (T) (X} ROC-A-BLOK/RUFFHOUSE 79190/CRG 1

SPORTY THIEVZ FEATURING MR. WOODS

7 LIVIN THAT GHETTO LIFE
(€} (D) (T) BIG J 1002 1

FIFTEEN

(T) VIOLATOR/DEF JAM 562170°/IDJMG T

23 | 22 | 18 | 26 | WHODAT JT MONEY FEATURING SOLE
() (D) {T) TONY MERCEDES/FREEWORLD 53469/PRIORITY
COLD FEET 40K CREW
24 |24 ) B ]2 | Ghm o rrancs 21180 ¢
VIVRANT THING Q-TIP

TEE KEE & DIAMON RAMONE

FREAK WITH ME
26 | 19 | 20 | 12 | (6) (0 DOC HOLLYWOOD 5000WHITE LiON
IT'S MINE MOBB DEEP FEATURING NAS
0|5 4 | (mioun/coLumBIA 79265+/CRG

(C) (D) (T) DUCK DOWN 53495/PRIORITY

BOUNCE TO THE OUNCE 0.G.C.

38 2 30 19 (C) (T) (X) OFF LINE/TVT SOUNDTRAX 8311*/TvT ¥

TEXAS 2000 MR. MIKE
2 2l v ! (C) (D) (T) PRIORITY 53492 ¥
TRU HOMIES TRU
30 29 2 15 (_C) (D) (T} NO LIMIT 53494/PRIORITY ¥
LET ME KNOW CAM'RON
3 3 16 18 (C) (D) (T) UNTERTAINMENT 79170/EPIC t
HOLLA HOLLA JARULE
32 i 2 3 (M) (T} (X) MURDER INC./DEF JAM 566959*/IDJMG t
GD| 37 | 8 | 5 | TEARITOFF METHOD MAN/REDMAN
(T) DEF JAM 562330*/IDJMG t
ALL | KNOW RAHZEL
bl 33 35 19 (D) (T} MCA 55597 t
3 | 39 | _ | 4 | SYMPHONY2000  TRUCK FEAT. BIG PUN, KOOL G RAP AND KRS-ONE
(T) JIVE 42605*
3% | 42 | 39 | 40 | HARD KNOCK LIFE (GHETTO ANTHEM) ® JAY-Z
(C) (D) {T) ROC A-FELLA 566977/iDJMG
DRINKS ON ME TW.D.Y.
3 46 3 7 (X) THUMP STREET 2267~ t
H-0-STY-L-E SCREWBALL
NEW ’ t (T) HYDRA 2020*/TOMMY BOY
COMEGETIT DI HURRICANE FEAT. RAH DIGGA, RAMPAGE & LORD HAVE MERCY

ONE-NINE-NINE-NINE

40 35 31 21 (C) (D) (T) RAWKUS 53474/PRIORITY t

COMMON FEATURING SADAT X

MORE FREAKY TALES TOO SHORT
41 | 38 | 34 | 40| (0)ip) () sHORT 4257 1/0vE
42 | 41 | 45 | 13 | WORLDWIND (THIS IS WHAT IT SOUNDS LIKE)  BLACK MOON
{C) (D) (T) DUCK DOWN 53484/PRIORITY t
DEFEAT AFU-RA
RESENTRY - (T) GEE STREET 33563*/V2
BIG MAMA (GO BIG GIRL) BLACK DAVE
4“4 | 50 | 46 | 20 | (c) M) ) (X) TRIAD 2170+/ROADRUNNER t
JUMP UP BLACK MOON
REZENTRY 3 (C) (D) () DUCK DOWN 53491/PRIORITY
46 34 40 30 PHD. (PLAYA HATA DEGREE) TONY-O FEAT. KEVIN GARDNER & REDWINE
(C) (D) EPICUREAN 0027
47 | 41 | 37 | 30 | WHAT'S IT GONNA BE?! ® BUSTA RHYMES FEAT. JANET
(C) (D) (T) FLIPMODE/ELEKTRA 6405 1/EEG 1
48 45 . 2 RAP LIFE TASH FEATURING RAEKWON
(T) LOUD 79266* 1

HOW DO U WANT IT/CALIFORNIA LOVE A*
(C) (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/IDJMG 1

2PAC (FEAT. KC AND 10J0)

RE-ENTRY | 99
IT AIN'T MY FAULT 2/SOMEBODY LIKE ME

RE-ENTRY 3 (C) (D) (T) NO LIMIT 53470‘PRIORITY ki
e

SILKK THE SHOCKER FEAT. MYSTIKAL

OCTOBER 9, 1999 R &B

S1SQ0

(Continued from page 34)

here, people were lining up around
the block,” says Roberto Gooden,
manager of New York City’s HMV
in Herald Square. “When the pub-
lic finds out that this charismatic
lead singer has released a solo
project, 1 expect as many, if not
more, people to show up. There’s
an energy about Sisqo that
attracts and intrigues people.”
Banking on that attraction, Def
Soul plans to launch print adver-
tising and editorial campaigns
through R&B and mainstream
publications, including Teen Peo-
ple, USA Today, Request, J14,
Jump, React, and Vibe. The album
is also set for international release

‘We looked at
groups like Boyz I1
Men and Jodeci and
realized that by
their third album
their sales had
begun to drop. We
wanted to avoid
that’

-SISQO -

on Nov. 29.

Def Jam COQ Lyor Cohen says,
“The Sisqo project will show how
committed the Island/Def Jam
group is to the R&B business as
well as highlight the benefits of
the merged Mercury, Island, and
Def Jam.”

Says label president Kevin Liles,
“Sisqo’s an R&B singer, but he’s
also much more. We aim to take a
star and make him an international
star by taking the culture of hip-hop
to pop. Because of Dru Hill’s sue-
cess, we're now pursuing TV spots
on such shows as ‘Regis & Kathy
Lee,” the ‘Queen Latifah Show,” and
“Live From L.A.” We expect him to
be the most added on both urban
and crossover radio. And over the
next year, I prediet you will see
Sisqo graduate from being a star to
a certified superstar.”

Once all the Dru Hill solo pro-
jects are released over the next 12
months, Woody—who left the
group earlier this year to pursue
his gospel calling—will reunite
with Sisqo, Nokio, and Jazz for a
third album that’s slated to bow
November 2000.

Reflecting on the turn of events,
Sisqo says, “Wood got his calling.
He felt he had to do a gospel
album, and who am [ to stand
between a man and God? But for
four months we were trying to do
the three-member thing. And one
day I said, ‘Who are we fooling?
The three of us aren’t Dru Hill,

Grammy Redux. The National Academy of Recording Arts and Sciences
recently surprised Isaac Hayes with a Grammy to replace the one he received—
and later misplaced—for the score of “Shaft.” On hand to make the presentation
was director John Singleton, who's preparing to film an updated version of the
'70s classic with Samuel L. Jackson.

DATU FAISON'S

RHY L
SLCTION

DON’T GO CHANGING: If it ain’t broke, don't fix it, goes the adage, and
Mariah Carey is one who seemingly adheres to it. Typically, the Colum-
bia artist sets up an album with a hip-hop flavored uptempo track as its
first single, then leads into a pop ballad as its second.

“Dreamlover” led the way in 1993, peaking at No. 2 on Hot R&B Singles
& Tracks to launch Carey’s “Music Box” album, and “Fantasy” jump-start-
ed 1995’s “Daydream” with a No. 1 R&B debut. The No. 2 R&B bow for
1997’s “Honey” was the catalyst for her “Butterfly” set, and now “Heart-
breaker”—the first single from her new album, “Rainbow;” due Nov. 2—
rises 13-1 on the Hot R&B Singles & Tracks list, easily winning Greatest
Gainer/Sales.

With sale pricing in place, the single sold a whopping 271,000 units in its
first week and arose the winner on both the Hot 100 Singles Sales panel and
the core-store-based Hot R&B Singles Sales chart. Sales were the key fac-
tor in the rise to the top, accounting for 79% of the song’s chart points.

“Heartbreaker” sits at No. 12 on Hot R&B Airplay for its audience of 25.6
million listeners. Two completely different versions of the song had been
serviced to radio, with most R&B stations opting for the version featuring
Da Brat, Missy “Misdemeanor” Elliott, and WQHT (Hot 97) New York
mixer DJ Clue, who also produced the single. Although at press time only
the original version had an accompanying video, the remix clip is sched-
uled to hit outlets the week ending Oct. 9. The album’s next single will be
the pop ballad “I Thank God I Found You,” featuring 98°.

NEW HEIGHTS: Up until this point, Brian McKnight’s highest open-
ing-week standing was for 1995’s “I Remember You” (Motown), which
debuted at No. 22 on The Billboard 200 with 48,000 units and at No. 4 on
Top R&B Albums.

Even during the height of his higgest-ever radio track, “Anytime,” a No.
1 Hot R&B Airplay cut with an audience of 53 million, the album of the
same title scanned just 69,500 units in the song’s peak week. Now, his fifth
album, “Back At One,” rings in with 144,500 units, for his best-ever sales
week, good enough for No. 7 on The Billboard 200 and No. 2 on Top R&B
Albums, where it’s also the Hot Shot Debut.

Obviously, his expanded fan base from “Anytime” and subsequent hits
have everything to do with the debut, as “Back At One,” the title track and
lead single, is up to less than half the audience of “Anytime,” at 25.1 mil-
lion. “Back” holds at No. 18 on Hot R&B Singles & Tracks.

HOLDING STEADY: With the second single, “Satisfy You” (Bad Boy/
Arista), kicking in at radio, sales for Puff Daddy’s “Forever” have main-
tained a pace of more than 80,000 units for the past two weeks. The album
sits at No. 15 on The Billboard 200, with MTV lending a mighty hand at 24
plays for the week ending Sept. 26.

Speaking of rebounds, Juvenile's “400 Degreez” (Cash Money/Univer-
sal) posts another 4% increase in its 46th chart week. Two weeks ago, the
album hit No. 9 on the big chart, one of only two rap albums in recent mem-
ory to peak that long after its release. The single fueling the album, “Back
That Thang Up,” is No. 9 on Hot R&B Singles & Tracks and is No. 1 on
the mainstream R&B panel.

(O Records with the greatest sales gains this week. 1 Videoclip availability. @ Recording Industry Association of cet

America (RIAA) certitication for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single available. (M) Cassette maxi-single available.
(T) Vinyl maxi-single available. (V} Vinyl single availabe. (X) CD maxi-single availabe. Catalog number is for (D). *
Indicates (D) unavailable, in which case, catalog number is for (C), (X), (T} or (M) respectively, based on availability.
© 1999, Billboard/BP| Communications, and SoundScan, Inc.

The other rap set to peak late in its life was Arrested Development’s “3
Years 5 Months And 2 Days In The Life Of . . . (Chrysalis/EMI), which
peaked at No. 7 after 49 chart weeks in 1993.

the four of us are.” I called up
Woody and said, ‘I don’t see a rea-
son in me doing Dru Hill anymore
unless you come back.””
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Party Pioneer Mancuso Presents Essential Set On Studio K7

BACK TO OUR ROOTS: Through-
out the years, revered DJs like

Frankie Knuckles, Tony
Humphries, Larry Levan,
Francois Kevorkian, Danny

Tenaglia, and David Morales have,
at one time or another, expressed
how influential a figure David Man-
cuso has been in their respective
careers. For it was Mancuso who, on
Valentine’s Day in 1970, initiated the
concept of a truly underground
“house party” with a dance party in
his loft in New York’s Soho area;
admission was by invitation only.

Within weeks, Mancuso’s party
had become a weekly event. Lacking
a name for the “club,” guests quick-
ly dubbed it the Loft. With that, the
predecessor to clubs like the Par-
adise Garage, the Warehouse, and
Vinyl was born.

From its inception, the Loft did
not discriminate based on race, sex-
ual preference, or economic status.
In fact, it built its sturdy reputation
on acceptance, tolerance, and love
for one another.

Of course, the all-encompassing
crowd came for the music. And as
the owner and DJ, Mancuso was free
to take the punters on whatever kind
of musical journey he deemed wor-
thy—and he rarely disappointed.
His musical selection was about en-
lightenment, about education, about
variety. If sie could dance to it, he
would play it, oftentimes to the cha-
grin of those on the dancefloor.

With a fondness for African and
Latin rhythms, Mancuso spear-
headed such seminal jams as Manu
Dibango’s “Soul Makossa,” Baba-
tunde’s “Drums Of Passion,” and
War’s “City, Country, City.” But he
also liked rock, playing tracks by
the Beatles, the Doobie Brothers,
and Chicago. Apparently, nothing
was too disparate for Mancuso.

The Loft, in various incarnations
and locations, lasted until the early
"90s, when the stale mentality of
“house music all night long” domi-
nated (and still tends to dominate)
clubland. Perhaps, though, a Loft-
like renaissance is coming. Just con-
sider the weekly Body & Soul soiree
at New York’s Vinyl club and the
many similarly themed parties in
London and Tokyo. Somethin’ tells
us that change is in the air.

Apparently the fine folks at Stu-
dio K7 Records agree. On Sept. 28,
the label issued “David Mancuso
Presents The Loft,” an 18-track set
compiled by Mancuso himself. (The
equally fine folks at Nuphonic U.K.
released the essential collection
Sept. 6.)

Available as a double-CD and
four-piece vinyl boxed set, it in
cludes such Loft classies and fa-
vorites as Ashford & Simpson’s
“Stay Free,” Crown Heights
Affair’s “Say A Prayer For Two,”
Sun Palace’s “Rude Movements,”
Risco Connection’s “Ain’t No Stop-
ping Us Now,” and Fingers Inc.’s
“Mystery Of Love.” Also included
are the aforementioned Dibango and

by Michael Paoletta

War tracks, as well as the unre-
leased original full-length (11:54)
version of Loose Joints’ “Is [t All
Over My Face.” May the party con-
tinue . . .

SOMETHING GOIN’ ON: Up and
running for a scant six months, New
York-based independent Contagious
Records is putting the finishing
touches on “Contagious Killer Cuts,
Volume 1,” a 16-track compilation
beat-mixed by Todd Terry. Ac-
companying the set is a bonus CD
containing four current Contagious
singles.

Due in stores Oct. 12, the compi-
lation includes such club jams as
Tony Moran Featuring Cindy M.’s
“Shine On,” House Junkies Fea-
turing Linda Clifford’s “Deep,”
Sash! Featuring Tina Cousins’
“Mysterious Times,” Wendy
Phillips’ “Love Never Changes,”
and Judy Albanese’s “You,” which
recently cracked the top 10 of the
Billboard Hot Dance Music/Club
Play chart.

Coinciding with the compilation’s
release is a remix contest open to
the public. Entrants are invited to
use the a cappella version of Shan-
non’s “Give Me Tonight,” included
on the bonus CD, to create their own
original remix.

Entrants may also sign up for the
contest and download the a cappella
version directly from the Contagious

Web site (www.bigmgmt.com) free

of charge.

The rules are quite straightfor-
ward. The remix should run no
longer than eight minutes; can be
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(JUST) ME AND YOU NEW VISION
STRICTLY RHYTHM
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TOMMY BOY SILVER LABEL

. HE LOVES ME TOO CECE PENISTON sik

MAXI-SINGLES SALES

. WAITING FOR THE SUN
RUFF DRIVERZ TOMMY BOY SILVER LABEL

1

2. WILD WILD WEST SHOWDOWN
STREET BEAT

3. CAFE DEL MAR ENERGY 52 RADIKAL

4

5
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. WELCOME TO THE FOLD FILTER r-111
. ENERGY TWO MAN RUSH
METROPOLITAN
Breakouts: Titles with future chart potential
based on club play or sales reported this week.

either a vocal or dub; must use all
original instrumentation; cannot use
samples; must be on a DAT or CD-
R; and must be postmarked by
March 15, 2000, and received by
March 31, 2000.

One grand-prize winner will
receive a three-day, two-night trip
for two to New York, including
round-trip coach airfare, hotel
accommodations, and dinner with
Shannon. Additionally, the grand-
prize winner’s remix will be includ-
ed on a future Shannon single.

Five second-prize winners will
receive Etymotic Professional DJ
headphones and the Airhead Head-
phore Amplifier by Headroom. Not

bad if va ask us.

WHAT IS HIP? To celebrate the
10-year anniversaries of Warp Rec-
ords U.K. and New York-based
Matador Records, the latter, which
licenses most every Warp release,
will be releasing a series of compi-
lations commemorating this momen-
tous occasion.

According to Matador, there will
be three separately sold sets, each
available in two formats (double-CD
and four-piece vinyl set), and each
streeting Oct. 12; in the UK., Warp
will issue the sets Oct. 11.

The 27-track “Warpl0 Remixes”
features artists remixing Warp hits

(Red Snapper’s remix of Sabres Of
Paradise’s “Wilmot™ and Stereo-
lab’s remix of Boards Of Canada’s
“Me And My Horse With Wings”).
The 22-track “Warpl0 Influences”
spotlights acid-house classics (Mr.
Fingers’ “Can U Feel It” and
Phuture’s “Acid Tracks”), and the
18-track “Warpl0 Classies” high-
lights early Warp tracks (Night-
mares On Wax’s “I'm For Real” and
Sweet Exorcist’s “Clonk”).

KING OF HIS CASTLE: In case
ya haven’t heard, Strictly Rhythm
act Wamdue Project (aka Chris
Brann) has been enjoying much

(Continued on page 42)
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z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE OF RETAIL 5TORE. MASS MERCHANT AND INTERNET
<| _x|¢ s OF DANCE CLUB PLAYLISTS. <| _x<|¢ s e SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  §;ndScan® .
24|20 |=Q| €£| TITLE ARTIST 24|20 |=3| €% III i ARTIST
2|32 | | 5| IMPRINT & NUMBERPROMOTION LABEL 2|32 | 2| Z5| MPRINTENUMBER/DISTRIBUTING LABEL
—=mti NO. 1 B —=mmtl NO. 1/GREATEST GAINER Bme—
2 | 5 | 6 | SITUATION (1999 MIXES) MUTEAGNETIC 44740/REPRISE 1 wesk at . 1 YAz 17 | — | 2 | HEARTBREAKER () (X)COLUMBIA 7926/CRG 1weekatNo.1  MARIAH CAREY FEATURING JAY-Z
@ 3 RHYTHM IS MY BITCH WAVE 50046 KEVIN AVIANCE 2 | 1 | — | 2 | I NEEDTOKNOW (1) (x) COLUMBIA 792511CRG MARC ANTHONY
(D] 6 | 12 ] 7 | 1nco (REMIX saisout 9014 CANDIDO (3)] 2 | 1 | 5 | MyLOVEIS YOUR LOVE (v} i ARisTA 13729 ¢ WHITNEY HOUSTON
4 | 1 | 2 | 11 | ALLORNOTHING WARNER BROS. 44774 t CHER ()] 3 | 2 | 20 | seExuaLwi paDI) Mo Tommy BoY 381 + AMBER
5 4 3 8 FIVE FATHOMS (LOVE MORE) ATLANTIC 84530 t EVERYTHING BUT THE GIRL 5 4 3 11 | BOOM, BOOM, BOOM, BOOM!! (T) (x) GROOVILICIOUS CBY/STRICTLY RHYTHM t VENGABOYS
(8] 10 | 21 | 4 | HEARTBREAKER coLumBia 79261 1 MARIAH CAREY FEATURING JAY-Z 6 5 | — | 2 | FIVE FATHOMS (LOVE MORE) (1) (X) ATLANTIC 84530/ EVERYTHING BUT THE GIRL
1 0 8 | 9 | YOU CONTAGIOUS 1006 JUDY ALBANESE 7 6 4 | 9 | BAILAMOS (T) (x) OVERBROOK 97 104/INTERSCOPE 1 ENRIQUE IGLESIAS
23 | 44 | 3 | WAITING FOR TONIGHT woRK PROMO/ERG JENNIFER LOPEZ 8 | 8 | 5 | 46 | BELIEVE (1) tx) WARNER 8R0S, 44576 1 CHER
9 | 12 | 17 | 7 | GIVEITTO ME JELLYBEAN 2557 DRAMA KIDZ 9 7 6 | 34 | BLUE MONDAY (T)(x) ELEMENTREE/REPRISE 44555/ WARNER BROS 1 ORGY
14 | 22 | 5 | BODYROCK INTERSCOPE 71461 LOUCHIE LOU & MICHIE ONE 10 | 9 | 7 | 13 | 1 WILL GO WITH YOU (CON TE PARTIRO) (1) (x) EPIC 79202 1 DONNA SUMMER
11 | 7 | 1 | 9 | WALKING ATLANTIC84514 1 POCKET SIZE 11 | 12 | 10 | 62 | THE ROCKAFELLER SKANK (T) () SKINT/ASTRALWERKS 6242/CAROLINE 1 FATBOY SLIM
L R T el S A, SO L R [ 1210 3 | SITUATION/DON'T GO (1999 MIXES) (1) () KINETICIREPRISE 46740 WARNER BROS. YAz
13 | 1319 ] 7 | Jovaeruarioz BENIGINES 13 | 11 | 9 | 31 | PRAISE YOU (T (x) SKINTASTRALWERKS 6254/CAROLINE + FATBOY SLIM
I /CCI W WSEERNOl OO E S MERCENThONY 14 | 12 | 57 | SUAVEMENTE (T) (x) SONY DISCOS 82795 ¥ ELVIS CRESPO
29 | 42 | '3 | THAT'S THE WAY LOVE IS NERVOUS 20395 BYRON STINGILY 16 1 1 |7 | 9PM (TILL 1 COME) m o RADRAL 9900 1 s
A I R EODYROCH ol b MOEY 16 | 13 | 11 | 21 | STRONG ENOUGH (1) ) WARNER BROS. 44644 CHER
1 9 7 10 | ANYTHING FOR LOVE GROOVILICIOUS O88/STRICTLY RHYTHM REINA 21 28 7 STOMP TO MY BEAT (T} (x) FLAYLAND 53454/PRIORITY § 516
(a7 e U O AT el i A KIMARA LOVELACE 18 | 20 | 13 | 22 | s ovER Now (m () arista 13656 t DEBORAH COX
?; jg 2 LOVE STORY MUSIC PLANT 055 GEORGIE PORGIE 19 | 18| 17 [ 6 | piscoINFERNO it seLLvBEAN 2554 CYNDI LAUPER
Q0 MOVE ON GROGVILICIOUS 087/STRICTLY RHYTHM VICKI SUE ROBINSON
20 | 15 | 21 | & | NOMORE PAIN AND LIES (M) (T) (x) WP 8885/iCU t CHRIS MOUTAS FEATURING MR. SOOP
21 | 19 | 15 8 | WER*SHIP NERVOUS 20387 DJ ESCAPE
21 |19 19 3 UNPRETTY (T) LAFACE 24424/ARISTA TLC
—=mmti POWER PiCK B 22 [ 24 | 20 | 11 | BoDYROCK (11 (x vz 27595 t MOBY
(2D)| 38 | 47 | 3 | WAITING FOR THE SUN TOMMY BOY SILVER LABEL 2021/TOMMY BOY RUFF DRIVERZ B 55 | 5 |5 | mUSIC 500NDS BETTER WITH YOU 00 ROULE sse e T p———
23 | 15 | 10 | 10 | THANK YOU ATLANTIC 84516 TRUE SOLACE
2 | n i 24 | 26 | 22 | 70 | PUSSY (T)(X) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
I LIKE THE SOUNDS DEFINITY 005 STUDIO 45 PRESENTS LE PAMP PLAY HOUSSE
25 | 23 | 18 | 19 | IT'SNOTRIGHT BUT IT'S OKAY/l WILL ALWAYS LOVE YOU (T) (X ARISTA 13680 WHITNEY HOUSTON
25 16 | 16 7 HELL'S BELLS TWISTED 55541/MCA MICHAEL T. DIAMOND
26 | 27 | 16 | 15 | BILLS, BILLS, BILLS (T) {X) COLUMBIA 79176/CRG { DESTINY'S CHILD
35 | 45 | 3 | BWITH U RsenaL 002/sTRICTLY RvTHM JUNIOR SANCHEZ FEATURING DAJAE
@D 32 | 2 | 32 | BoDY (106 TwisTeD s5528MCA 1 FUNKY GREEN DOGS
21| 17 | 13| 9 | BiLLsS, BILLS, BILLS coLumsia 79176 DESTINY'S CHILD
28 | 2|15 8 | SOL, ARENA'Y MAR (X) WEA LATINA 29289 LUIS MIGUEL
28 | 30 | 34 5 | BLAXXTRAXX 3 (FUNKY NASSAU) TOMMY BOY SILVER LABEL 2018/TOMMY BOY MR. SPRING
29 | 11 | 11 | 14 | CANNED HEAT woRk 79162/ERG t JAMIROQUAI ~=mti HOT SHOT DEBUT B
30 | 26 | 20 | 10 | DEEVA FEEVA pLAYLAND 53289/PRIORITY GLASGOW FUNK TRACS NEWD | | | CANTGET ENOUGH (1) () TWISTED S5619MCh SOULSEARCHER
31 | 27 | 29 | & | PHUTURE 2000 MOONSHINE 88465 t CARL COX 30 | 34 | 31 | 75 | MYALLFLY AWAY (BUTTERFLY REPRISE) (M) (T) (x) COLUMBIA 78822/CRG 1 MARIAH CAREY
32 | 2| 18 9 | JUMBO JBO PROMONZ t UNDERWORLD 31 | 30 [ 29 8 | LET FOREVER BE (1) () FREESTYLE DUST/ASTRALWERKS 95999VIRGIN T THE CHEMICAL BROTHERS
33 | 22 | 14 | 13 | NAKED WITHOUT YOU NEPTUNE 3026/RIVER NORTH TAYLOR DAYNE 32 | 31 | 25 | 43 | WE LIKE TO PARTY! (T) (X) GROOVILICIOUS 06 L/STRICTLY RHYTHM t VENGABOYS
37 | — | 2 | BETTER THAN ME UnveRSITY 44773WaRNER BROS * TERRY DEXTER 33 | 33 | 3¢ [ 23 | LiviN' LA viDA LOCA tw (1) (0 carcoLuMBIA 791531CRS ¢ RICKY MARTIN
/| 20 9 12 | MY LOVE IS YOUR LOVE ARISTA 13729 } WHITNEY HOUSTON 34 | 37 | 36 | 31 | JACKIE'S STRENGTH (T) (X) ATLANTIC 84442/AG t TORI AMOS
41 [ 49 | 3 | LETIT GO sruivean 2658 RE-EDOG 35 | 28 | 24 | 23 | awE T 10 You i 00 mTeRscope 97052 t JORDAN KNIGHT
el HOT SHOT DEBUT BB 36 | 35 [ 39 | 10 | RED ALERT (T)(X) XUASTRALWERKS 6273/CAROLINE t BASEMENT JAXX
BD| NEWP | 1 | MAKEIT RIGHT ATLANTIC PROMO CHRISTIAN FALK FEATURING DEMETREUS 37 | 39 | 33 | 34 | ISTILL BELIEVE (M) (T) () COLUMBIA 79104/CRG T MARIAH CAREY
45 | _ | 2 | READY FOR THE WEEKEND STONEY 50Y 1022WaAKD REITUEoR 38 | 29 | 27 | 17 | IF vou HAD My LOVE () x) worx 79164€PIC 1 JENNIFER LOPEZ
NEWP | 1 | LOVEIS THE HEALER £PC PROVO DONNA SUMMER 39 | 38 | 38 | 40 | SKIN M (x NERVOUS 20356 1 CHARLOTTE
40 | 38 J 46 | 3 | ONE FOR SORROW JIVE 42590 STEPS 40 | 36 | 30 | 3 | SO WHAT! (1) (X) WARNER BROS 44709 JANE'S ADDICTION
NEWD | 1 | SUNIS SHINING EDEL IMPORT BOB MARLEY VS. FUNKSTAR DE LUXE NEWDP | ! | AURATRIBE (T) (X) STAR 69 2202/STRICTLY RHYTHM LHRE
42 43 ] _ 2 ART OF MAKING LOVE TRIGGER IMPORT/BMG DJ DIABLO RE-ENTRY 4 ANYTHING FOR LOVE (T) (X) GROOVILICIGUS OB&/STRICTLY RHYTHM REINA
NEW ) 1 CAN'T GET ENOUGH TWISTED 55619/MCA SOULSEARCHER 43 2 37 30 NOTHING REALLY MATTERS (T) (X) MAVERICK 44613/#ARNER BROS 1 MADONNA
NEW ) 1 | was THAT ALL IT wasS nervous 20389 HANNAH JONES 44 | 44 | 35 | 36 | ALLIHAVETO GIVE (1) (X) JIVE 42563 t BACKSTREET BOYS
NEW D 1 | KEEP THE PARTY JUMPIN' AM 01002 JEANIE TRACY 45 | 41 | 32 | 9 | ALLSTAR (X) UNDER THE COVER 0995 SMACK
NEWDP | 1 | YOUR EYES UNIVERSITY 97151/NTERSCOPE + ELSIE MUNIZ 50 | 45 | 17 | HEY BOY HEY GIRL () () FREESTYLE DUSTIASTRALWERKS 66267VRGIN  THE CHEMICAL BROTHERS
NEW D) 1 MI CHICO LATINO CAPITOL PROMO GERI HALLIWELL RE-ENTRY 62 | RAY OF LIGHT (T) (X) MAVERICK 44523/WARNER BROS 1 MADONNA
48 | 33 | 23 | 13 | Disco INFERNO JeiLvBean 2554 CYNDI LAUPER RE-ENTRY | 69 | EVERYBODY [BACKSTREET'S BACK] (T} (x) JVE 42515 1 BACKSTREET BOYS
NEW ) 1 | HERE COMES THE RAIN AGAIN TRAX 12225/DAMIAN SHERYL LEE RALPH 49 | 4 | — | 2 | MAMBO NO. 5 (A LITTLE BIT OF...) (T) RCA 65842 LOU BEGA
50 | 50 | — | 2 | GEYT GET DOWN MOODY 9624 PAUL JOHNSON NEW b 1 | GOTTA HAVE LOVE (T) (x} JELLYBEAN 2561 PLASMIC HONEY

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded fo- the largest sales increase among singles
anywhere in the top 50. 1 Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1999,
Billboard/BPI Communications.

e \

Synk in. Get Supersonic. o -~ e ™ s i =, The follow-up to the #1 Billboard Dance single, “Canned Heat.”
Jamiroguaii SUFERSOMIC  Fomter nowabum, ‘Syonzed.
‘e’ “am - * o o - For more information contact: Brad LeBeau at Pro Motion 212.274.9800/T, 212.274.9899/F, bibcompany@aol.com

(...} Produced by Al Stone for SSO Production and J, www.jamiroquai.cc uk www workgroupnet.com Commercial 12" and CD5 featuring remixes by Pete Heller, Sharp Boys, Restless Soul and Dirty Rotten Scoundrels ‘}3 WORK
W 42093 . "WORK". "Epic” Reg U'S Pat & Tm Off Marca Registrada./ S5 1s a trademark of Sony Music Entertamment inc / *Sony $2° 1s a trademark of Sony Corporaton/ ® 1999 Sony Music Entertanment (UK) Ltd avaiiable in stores on November 9. {42 79307 & 42K 79307)
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NEW YORK—It’s not every week
that the same remix/production
outfit is responsible for the No. 1
songs on the Billboard Hot Dance
Music/Club Play, Hot Dance
Music/Maxi-Singles Sales, and Hot
Dance Breakouts/Club Play
charts, but that’s precisely what
happened the week ending Aug.
27, with Thunderpuss 2000’s
restructurings of Whitney Hous-
ton’s “My Love Is Your Love,”
Amber’s “Sexual (Li Da Di),” and
Louchie Lou & Michie One’s
“Body Rock,” respectively. Natu-
rally, the men of Thunderpuss
2000—DJs Chris Cox and Barry
Harris—couldn’t be happier.

“The best part about all of this is
that Chris and I are simply doing
what we love to do, and many peo-
ple seem to be appreciating it,” says
Harris.

Since its formation in late '97,
Los Angeles-based Thunderpuss
2000 has remixed numerous
crossover hits, including Whitney
Houston’s “It’s Not Right But It’s
Okay,” Taylor Dayne’s “Naked
Without You,” Chumbawamba’s
“Amnesia,” Billie Myers’ “Kiss The
Rain,” and Donna Summer’s “Carry
On,” which received a Grammy in
1998 for best dance recording.

The self-managed Thunderpuss
2000 also remixed the “FOX
Sports Football Theme,” which
appears on the multi-artist compi-
lation “FOX Sports Presents
Game Time!”

Forthcoming remixes from the
duo include “New York City Boy”
by the Pet Shop Boys and “Club-
land” by Kristine W.

In the production department,
Thunderpuss 2000 helmed Abi-
gail’s “Let The Joy Rise,” Jennifer
Holliday’s “A Woman's Got The
Power,” and Engelbert
Humperdinck’s “The Dance
Album” and co-produced Donna
Summer’s “Love Is The Healer,”
among others.

Explains Arista’s senior direc-
tor of A&R, Hosh Gureli, “Chris
and Barry have the innate ability
to deliver a commerecial production
with the necessary edge to give it
both radio and club success.”
Gureli points out that, in addition
to its club success, Houston’s gold-

Thunderpuss 2000: “it’s Right And It’s Okay’

certified “It’s Not Right But It’s
Okay” was a top five hit on The
Billboard Hot 100, and its Thun-
derpuss 2000-remixed video
received regular rotation on MTV.
Additionally, notes Gureli, “Whit-
ney incorporated Thunderpuss’
version of ‘It’s Not Right’ into her
European tour.”

In their two years working
together, Cox and Harris have dis-

THUNDERPUSS 2000

covered a special, and somewhat
rare, compatibility. Both play a
variety of instruments, and both
are adept at engineering, mixing
consoles, and post-production.

“Unlike many other remixers,
we’re pretty much self-contained
and able to do all the work our-
selves,” explains Cox. “And if I'm
taking a song in a direction that’s
too aggressive, too cheesy, or too
underground, Barry will pull back
the reins.” Laughing, Harris says,
“And vice versa.”

The same can be said for the
duo’s “tag team” DJ style, which
intertwines tribal, house, and high
energy. Since May, Thunderpuss
2000 has toured throughout the
U.S.,, playing in Charlotte, N.C.
(Club Mythos); Providence, R.1.
(Hell); Indianapolis (Utopia); Dal-
las (Spy); New York (Tunnel);
Boston (Karma); and Atlanta (the
Warehouse), among other cities.

The pair’s DJ bookings are han-
dled nonexclusively by New York-
based Track Central Booking and
San Francisco-based T-Best Talent
Agency.

Prior to the pair’s business part-
nership, both individuals concen-
trated on a variety of musical
endeavors.

For Cox, that included produc-
ing, remixing, and coordinating
music for DJ remix service Hot
Tracks; working with renowned
disco producer Giorgio Moroder;
being a club/radio DJ; and co-
helming independent label Inter-
hit, temporarily dormant due to a
distribution deal with Priority
Records that ended in August.
(Cox and label partner Jeff John-
son are currently seeking new dis-
tribution for Interhit.)

During the same period, Harris
was busy making a name for him-
self as a songwriter, producer, DJ,
and artist in Toronto. Recording
under the guise of Kon Kan, he
scored an international hit in the
late ’80s with “I Beg Your Pardon,”
which slyly sampled Lynn Ander-
son’s “I Never Promised You A
Rose Garden.” In the ensuing
years, Harris has taken on many
recording monikers, including Top
Kat (“Feel Cool”), Killer Bunnies
(“I Can’t Take The Heartbreak”),
and Outta Control (a club remake
of Joan Osborne’s “One Of Us”).

According to Cox and Harris,
they were introduced in 1991 by
Marc Nathan, currently the senior
director of A&R/research at Uni-
versal Records.

“After we met, [ became Barry’s
technical support system for his
computer stuff,” says Cox. “I was
working at Hot Tracks at the time
and wanted desperately to do some
Kon Kan remixes. Over the course of
many years, and after many phone
conversations about recording equip-
ment, we decided to collaborate.”

Cox’s and Harris’ songs are pub-
lished by Songs of Interhit
(ASCAP) and Beun Music Pub-
lishing (SOCAN), respectively.

As the millennium approaches,
Thunderpuss 2000 is adamant
about not becoming the remix fla-
vor of the moment. “We don’t have
a need to be on everybody’s
record,” notes Harris. “The checks
are tempting, but we’re trying to
think about the future.”

“We want to do more produc-
tions,” adds Cox. “We want to do
more songwriting. This is our pas-
sion. This is our love. Music’s what
we know. It’s our way of life.”

MICHAEL PAOLETTA

DANCE TRAX

(Continued from page 39)

success throughout Europe with
“King Of My Castle,” which has
been licensed to Private Life (Bel-
gium and France), Urban (Ger-
many), Airplane (Italy), and Com-
bined Forces (Netherlands), among
other labels.

In most territories, the single
(culled from the sublime album
“Program Yourself”) has been a
top 10 smash and has achieved
gold, silver, or platinum status.
As great as all this news is for
the state of dance musie, it does
have a slight downside: The ver-

sion being played—remixed by
Italian producer Roy Malone—
has virtually nothing to do with
Brann’s original vision.

What does Brann think of all
this? “It’s completely ridicu-
lous,” says the Atlanta-residing
artist. “It’s almost laughable.
But at the same time, I'm grate-
ful for it, because the remix is
bridging the gap between the
mainstream and my original ver-
sion.”

TIDBITS: Fans of sublime duo

Wendy & Lisa may want to
watceh “Snoops,” a new action
series on ABC’s Sunday night
lineup. Why? Well, the talented
duo provide the show with its
savvy soundtrack—just like they
did for films like “Dangerous
Minds,” “Soul Food,” and “Hav
Plenty.”

And finally, the seventh annu-
al Billboard Dance Music Sum-
mit will take place July 12-14,
2000, in New York at the Wal-
dorf-Astoria Hotel. It’s never too
early to start making plans . ..
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The lack of label suppert amne racio
play, aleng with the percepticn Ghat
clamed is “gaw” music, keeps the genre
from CGhe mext level fm the UW.s.

BY MICHAEL PAOLETTA

NEW YORK—Imagine such beat-
sawy house artists as Masters At Work,
Pete Heller, Basement Jaxx and Armand
Van Helden spotlighted on one beat-
mixed CD. Good, huh? Now imagine
trancemeisters like Chicane, ATB,
Mauro Picotto and Hybrid on another
beat-mixed CD. Sounds even better,
doesn't it?

Well, imagine no more. The afore-
mentioned artists—as well as numer-
ous others—comprise “MTV Ibiza '99,”
a 40-track/2-disc set released in July
by Columbia U.K. Unfortunately, resi-
dents of the U.S., where dance music
hasn't yet achieved the same kind of
mainstream acceptance it has in the
U.K. and the rest of Europe, will simply
have to rely on their imagination—or
purchase a copy of the import CD. Wel-
come to the state of dance music in
pre-millennial America.

As a genre, dance music, in all its
many fierce colors, appears to be at a
crossroads in the U.S. Except for a
handful of electronic acts, dance-music
artists aren’t being cultivated with the
same fervor as they once were {remem-
ber the salad days of Crystal Waters,
Soul It Soul, Ultra Naté and C+C
Music Factory?).

And, more often than not, once a
dance-music artist scores a crossover
hit, as CeCe Peniston did with “Final-
ly,” there’s no guarantee that the artist
will want to stay within the dance genre.
Is this because dance music, which
hasn’t been wholly embraced by radio
or music-video networks, isn't perceived
as a legitimate musical form? Of
course, exposure—a direct result of
proper marketing and promotion—has
a tendency to encourage legitimacy, as
well as respect.

Astralwerks GM Errol olosine (center) with crossover act the Chemical Brothers

attachment to the music.”

For Celeda, who's signed to MCA-
promoted and -distributed Twisted
America Records, the lack of respect
and legitimacy is due to dance music's
roots. “Let’s face it,” she says, “it all
comes down to disco’s association with
the black and gay communities, both
of which threaten many Americans. It's
s0 sad that, 20 years after the disco

backlash, some people equate dance

music with homosexuality. America
just can’t seem to get beyond the
genre's gay association—and this is
something that's never even been an
issue in Europe.”

Many European acts, including
Everything But The Girl and Leftfield,
support Celeda’s claim. “Throughout
Europe, the dance culture got rid of any
and all such barriers and stereotypes
that still manage to exist in the U.S.,”
explains Paul Daley of Leftfield, the U.K.
duo that was awarded the U.K.'s much-
coveted Mercury Music Prize, as well as
a Brit Award for best dance act, for its
1995 debut, “Leftism.”

“When the house-music scene

DISCO BACKLASH
“Ever since the ‘disco sucks’ men-

Celeda

tality that invaded the U.S. in
the late-'70s, dance music
hasn't gotten the respect it so
deserves,” says Strictly Rhythm
artist Ultra Naté. “And, without
respect, how do you expect it
to be seen as legitimate? It's
almost like ‘dance’ is a dirty
word for many Americans.”
For the artists, producers
and DJs in the trenches, the
bottom line is commitment.
“You've got to love the music,”
notes Armed recording artist
Armand Van Helden. “Since it's
not seen as a legitimate form
of music by many in the U.S.,
you must have a personal

Uy |5

imerica

exploded in England in the late
'80s,” continues Daley, “it was
anti-everything. It got rid of all
the elitism that existed in the
club scene. It simply didn’t mat-
ter what you wore or who you
slept with.”

Ben Watt, of Everything But
The Girl, agrees, adding, “The
American industry still perceives
dance music, especially house
music, to be the province of a
gay, black subculture. They see
it as the bastard child of disco,
and disco is the devil to Ameri-
can rock. Quite honestly, that’s
a hard nut to crack.”

Continued on page 52

Htraid To DAINCE?

WWith DJs becoming celebnities and the
mainstream closing in, many in Europe
are wondering...

What 15
dance
MUSIC S
next
moue’

BY MARK SOLOMONS

LONDON—As the music industry
worldwide indulges in an orgy of pre-
millennial self-contemplation, let's
spare a thought for the dance records
that will be relieving the tension for
everyone this New Year's Eve. After all,
beyond the current corporate and
technological turmoil lie the same
basic urges that will likely keep “Rock
Around The Clock,” “Let’s Twist Again”
and “La Macarena” among the most-
played songs of the next century—the
need for collective
celebration through
dance, and for inter-
national dance music
that translates easily
from ear to foot, tran-
scending boundaries
of language or place.

Disco was a global
phenomenon: per-
haps it still is, living on
through its love-child,
house music. But the
formula for such
cross-border success remains unclear.
Aficionados the world over share a
hunger for the exotic, and, occasion-
ally, in their furtive search for an alter-
native to the mainstream or the home-
grown, stumble on the same treasure.
At the same time, and at a dizzying
pace, localized subcultures continue
to spawn dance-music subgenres by
borrowing and stealing from elsewhere.

The music industry, meanwhile,
struggles to invent systems to capture
all this energy and turn it into sales.
Yet the mass-marketing technigues of
pop threaten to undermine the
music's necessary underground
credentials or completely miss a tar-
get audience; conventional artist-
development strategies fail when the
“artist"—if there is one—is anything but
conventional. All too often, promising,
innovative dance acts release one
album and then disappear.

o

Shanks & B

DRUM'N’'BASS EXPLAINED

In the U.K., it has been said that the
British dance phenomenon of
drum’'n’bass failed to cross over into

igfoot

the U.S. because Americans don't
understand how to dance to it. Al-
though a gross oversimplification,
there is something in the statement
that helps explain the difficulties in get-
ting dance music to travel across the
Atlantic. Drum'n’bass—a peculiarly
British amalgam of styles incorporat-
ing, depending on the guise, elements
of both “hardcore” techno-rave music
and dub reggae—picked up existing,
well-embedded strands of U.K. urban
culture and wove
a musical cloth
recognizable to
locals but a mys-
terious tangle to
others. Without
the lifestyle and
cultural refer-
ences, drum'n’
bass is just more
electronica. Even
in the U.K., des-
pite the chart-
crossover suc-
cess and mainstream acceptance of
acts such as Roni Size & Reprazent,
Goldie and Tricky in the last two years,
the music at large remains confined
to a handful of specialist club nights.

House music and its various off-
spring, by contrast, continue to mine
a deeper seam in the global psyche
of the dancing public; its value may
be boosted when mixed in varying
proportions with lifestyle factors such
as social, drug or sexual habits, but
does not depend on these. So
ingrained in the Western cultural fab-
ric is this music that house DJs are
now household names in many coun-
tries—enjoying recognition at a level
that the American originators of house
music and their descendants can only
dream of.

DJS IN THE DAILIES
In the U.K., DJ/artists such as Judge
Jules, Fatboy Slim, Pete Tong, Bran-
don Block, Tall Paul, Danny Rampling,
Sasha and their itk are as likely to be
featured in the gossip pages of the
Continued on page 50
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tEronic MANuslc

RSB E—“suspended

sounds, special effects, spatial sounds,
driving beats...mixed together with real
instruments, played by the best musi-
cians.” That's how producer Kai
Matthiesen describes the sonic mix of
“Space Gate,” the upcoming fourth
album from WEA Germany act Mr. Pres-
ident, which, during the past five years,
has become one of this market's most
successful international exports.
Matthiesen, 39, a one-time disc jock-
ey, has guided the rise of Mr. President
with a global perspective and a populist
vision. “I don’t want to release any pro-
ductions that the public won't like,” he
declares. Mr. President was signed to
WEA Germany in 1994 and gained its
first domestic hit with “Up ‘n" Away.” In
1996, the single “Coco Jamboo”
became an intemational success, eam-
ing gold and platinum sales certifica-
tions throughout Europe. In Japan, the
track hit No. 2 on the international
music charts, spurring sales of the act's
album “We See The Same Sun.” In
1998, a compilation of Mr. President’s
album tracks was released in the U.S.,
where “Coco Jamboo” went to No. 45
on the Hot 100. “‘Space Gate’ is a log-
ical continuation [for the group],” says
Matthiesen, “Trumpet, saxophone,
trombone, bass and guitar are being
played by real musicians. Thus, earthy
instruments join the space sound. This
leads to an extraordinarily full and well-
rounded sound.”

—WOLFGANG SPAHR

N —Among the sects
and sub-sects that make up the world

L L )3 LI

Billboard's worldwide team of correspondents offers a mix-tape of sounds and
news from dance artists, producers and labels in Europe, Asia and Australia.

Les Rythmes Digitales

of British dance music, it's not uncom-
mon for acts to find themselves domi-
nating a sub-genre of the scene. Yet
Chicane’s bubbling, drawn-out and
breezy music has given rise to a strand
that the cognoscenti call “Chicane
House.” Chicane, signed to indie Xtrav-
aganza, is DJ and producer Nick Brace-
girdle, who has also worked under the
moniker Disco Citizens. His tracks such
as “Offshore,” a 1996 top-20 hit, and
“Sunstroke” have become favorites in
the Ibiza club scene. This year, he has
equalled that success with “Saltwater,”

MUTE " T

www.mute.com

which features Clannad’s Maire Bren-
nan voicing the recognizable theme
from “Harry's Game.” Xtravaganza has
a license deal with Sony Intemational
Network Europe (SINE) outside the U.K.

-DOMINIC PRIDE

LT ¥ —British 1abel wall Of

Sound, which brought the world the
Propellerneads’ critically acclaimed set
“Decksandrumsandrocknroll” is also
gaining attention with Les Rythmes Dig-
itales, the brainchild of Jacques LuCont.
Bomn in France, LuCont has lived in the
U.S. since he was an infant. The act's
bouncy, melodic single “Sometimes,”
released in July, features the vocals of
'80s icon Nik Kershaw (himself signed
to U.K. indie Eagle Records). Follow-up
“Jacques Your Body (Make Me Sweat)”
dropped Oct. 4, a month after Les
Rythmes Digitales played six U.K. and
Irish dates. Both tracks are taken from
the album “Darkdancer,” which came
out in the U.K. in April. The act is
licensed to Astralwerks in the U.S.
D.R

300 ) The tiny Spanish
island of |biza remains Europe’s sum-

Antique

mertime dance-music capital. The con-
tinent’s trend-setters have congre-
gated on its beaches and in its clubs
for more than two decades. Hot dance
tracks played there often accompany
vacationers home, and legendary dis-
cotheques like Priviledge, Amnesia and
Pacha, have spawned a flurry of inter-
national summer hits over the years,
making the island an A&R mecca for
both majors and indies. The so-called
Balearic sound can be heard on col-
lections like “Pacha Ibiza 99,” “Ibiza Mix
99" (both from Blanco Y Negro) and

RICHIE RAWTIN

DECKS, EFX & 909
CD OUT 25 OCTOBER

2
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“Original Ibiza Resident DJs” (Tempo).
Pacha’'s 15-year veteran DJ Pippi put
together the two-CD Pacha collection,
featuring house tunes by such acts as
Maw (featuring india), Sub-Sonic and
Junior Sanchez, as well as half of the
tnree-CD “Resident” anthology, which
includes acts like Capriccio, Eclipse and
Donna Allen, several of which have
already become summer hits.

-TERRY BERNE

SUETTUN A vaditional

Eurodance track, incorporating har-
monies pulled from popular Greek folk
music, has attracted the attention of
the Swedish dance fans who frequent
southem European resorts such as Kos
and Parga. The song, “Opa Opa,” is per-
formed by Antigue, whose members are
Blena Paparizou and Nicos Panagiotidis.
The track was produced by the
renowned C&N Project and is the first
release by Bonnier Music Scandinavia,
the newly formed Stockholm-based
music division of book-and-newspaper-
publishing giant Bonnier, headed by for-
mer Arcade Music Company Sweden
managing director Jonas Siljemark. Sil-
jemark’s credentials include the sign-
ings of Dr. Alban, La Cream and Lutri-
cia McNeal. No licensing agreement for
the U.S. or any temitories outside Scan-
dinavia has yet been announced.

KAl R. LOFTHUS

IVIISATRE{RIIDTAYIVIES J198
biggest, most booming dance track of
1999 in the Netherlands is DJ Jean's
aptly titled “The Launch.” Released in

Continued on page 48
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streetsound.com is the Web's
most complete destination for
electronic music and culture.
Each week, streetsound.com gives its global audi-
ence 10 hours of original video and audio programming
— either live or on-demand — with a real, uncom-
promising editorial edge. streetsound.com's inter-
active features put the audience in touch with emerg-
ing and established artists and a community of like-

minded people around the world.

Streetsound.com

your 24/1 electronic music superchannel

streetsound.com is part of the New York City-based

Pseudo Online Network, the Web's pioneering force
in interactive entertainment since 1994. For more

information, hzad to www.streetsound.com or

www.pseudo.com.

FALL 99 NeT-TV PROGRAMMING GUIDE:
Velocity: Worldwide jungle/drum & bass. Hosts: DJ Dara
& Sean “The Shooter”. ThusiOpm ESTe2hrs (live)

freQ: Techno/electronica/hard house. Hosts: Jess & JC.
ThueiZmidnight ESTe2hrs (live)

Global House: Deep, vocal, garage...house music. Includes
the Top 20 countdown. Host: DJ Emily. Sunsiopm ESTeihr

DesiVibe: South Asian music & youth culture worldwide.
Host: Jannu Alain. sune8pm ESTeihr

Electronica-1: Top 40 hard electronica chart with pop-up
video & sound. Updated weekly

Nightclubbing: Raw footage from parties worldwide, direct
from our own viewers. Updated weekly

Rockers TV: Roots reggae, dancehall, and dub. Host: Earl
Chin the Roots Man. sate9pm ESTelnr

Flash!News: Daily coverage of the ENTIRE new music uni-
STREETSOUND.COM >PSEUDO ONLINE NETWORK verse. Anchor: Abby Gennet. Daily M-Fe5mi

SRS W AL LIVE EVENT COVERAGE: Earthdance 99

Mike Mannix >mikeastreetsound.com - . _ c s ces
Chris Torella >torella@pseudo.com October 2"“1999. Live 12-hour cybercast linking 60+ cities.

Pssudo Advertising: advertisingapseudo.com FEATURE-LENGTH PRODUCTIONS: Astralwerks: The Movie
Pseudo Business Development: bizdevapseudo.com Full-length film venture with Astralwerks Records featur-
ing Fatboy Slim, Daft Punk, Cassius, Todd Terry ...more!

the pSQUdO online network 121 az5-790a 600 Broadway New York Ny 10012
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Delegates advance on Amsterdam for Europe’s premier dance-music event.

LONDON—As the world's dance-
music community gathers in the
Netherlands for the fourth annual Am-
sterdam Dance Event (ADE) Oct. 7-9,
delegates—clutching bags of 12"
vinyl—can look forward to having the
run of that cosmopolitan and hospitable
city.

Organizer Conamus, a government-
funded body that promotes Dutch
music, ensures every year that the
event is as much a shindig as a show-
down. The ADE team—surely the
world’s grooviest public employees
affords a plethora of global DJ talent
VIP access at Amsterdam’s clubs after
each day's panel and conference ses-
sions, and they have worked hard on
the event’s networking and communi-
cations facilities, acknowledging that
delegates are there, principally, to do
deals.

This year's ADE, Europe’s answer to
Miami's annual Winter Dance Confer-
ence, will draw attendees from well over
300 independent labels, publishers,
retailers and other concerns from all
parts of Europe, the Middle East and

BY MARK SOLOMONS

the U.S. The big indie labels are expect-
ed to attend in strength, including edel,
new pan-Scandinavian company Play-
ground, Zomba and Arcade.

Household names will be thin on the
ground, however. The major, multina-
tional fabels—in contrast to last
year—are not expected to
send a significant pres-
ence to ADE '99. Al
though staff from all of
the majors’ Dutch
subsidiaries will at-
tend, at presstime,
other representation
by the majors was
expected to be limited
to a handful of Euro-
pean publishing execu-
tives and staff from the
German affiliates of Warner
Music, Sony Music and Virgin
Records.

All the multinationals, grappling with
the effects of new media both on con-
ventional distribution channels and in
corporate upheaval, are currently focus-
ing resources on core assets. In the

battle for dance repertoire, Sony Music,
the only major to attempt a multina-
tional, integrated solution to the
vagaries of selling dance music, has
fired a warning shot by recently scaling
back and reducing the autonomy of its
Dance Pool imprint in the key ter-
ritories of the U.K. and Ger-
many. Meanwhile, the
London-based Ministry
Of Sound dance label
and media complex,
one of the few glob-
ally recognized
brands in the sector
(also not expected
to attend the ADE),
has been snapping
up small, trend-setting
indie labels and their
founders.

Entrepreneurial ADE delegates,
busy hustling for their next big tune, can
at least look forward to three days of
distance from this conflict—with the
added option of the deafness offered
by Amsterdam’s pumping nighttime
sounds. W

GLOBAL BEAT
Continued from page 46

April on Digidance’s Mo’Bizz imprint,
“The Launch” rocketed to the top of
both the Dutch dance chart and sales
charts in no time. “It's @ melodic club
house track with a rather gimmicky,
catchy theme,” says DJ Jean. In its
mind-blowing simplicity, the track recalls

| the '70s electronic instrumental hit

“Popcorn” by Hot Butter. Supported by
a video of NASA-esque space mania,
“The Launch” has been licensed to
AM:PM in the U.K. and Groowylicious in
other international territories.
—ROBBERT TILLI

LA 2 while his latest release,
“Tanzen,” shot into the Top 10 of the
Musci & Dischi chart in just two weeks
this summer, Italian DJ-producer Gigi
D’Agostino already was looking ahead
to this autumn and the release of two
tracks he's been testing out on the club
circuit. “The Riddle,” which plays off Nik
Kershaw's hit from the '80s, and the
first single from the 10-track “Tanzen
ER" has gained both club and radio sup-
port here. “Coco & Havana,” the next
single from D’'Agostino scheduled for
release, has been remixed with a more
techno sound for European tastes.

| D’Agostino—who first came to the fore-

front with the trance track “The Voyage”
in 1997—is one of a team of DJs pro-
ducing progressive Mediterranean club
music for BXR, the club imprint of Italy's
Media Records. D’Agostino made his
mark on the U.S. market earlier this
year when Tommy Boy licensed his

DJ Jean

European hit “Elisir,” releasing it as
“Your Love.” The track “Cuba Libre” was
released in July in the U.S. by New
York's Jellybean Recordings, while
Tommy Boy has an option on D’Agosti-
no's recent pop-dance single “Bla Bla
Bla.” That track has sold more than
20,000 copies in Italy alone, according
to Media Records. It's being released
by ZYX Records in Germany, Switzerland
and Austria, by Media Records U.K. in
the U.K., Radical Groove in France, Val-
ley Music in Spain, Mega Records in
Scandinavia, Media Records Benelux in
Belgium and Luxembourg, and Magic
Records in Poland, Hungary and the
Czech Republic.
ELENA PINARDI
144 = —Enjoying massive airplay
for her two singles, “In” and “Insomnies”
on Barclay/Universal, 24-year-old Lois
Andrea has stormed the dance floors of
France in recent months. Both tracks
have sold more than 100,000 copies
apiece, reports her record company.
Combining dance and soul influences,
Continued on page 50

BYTE RECORDS HAS BEEN ACTIVE ON THE INTERNATIONAL DANCE SCENE FOR TEN YEARS PUSHING CLUB MUSIC TO THE POP LEVEL

FOR TWO PRIORITY PROJECTS, We ARE LOOKING FOR INTERNATIONAL LICENSES

BYTE PFIDGFIESSIVE

,“

unliimited

| 2-UNLIMITED - The NEW MILLENIUM Remixes

The biggest dance hits get remixed !
NO LIMIT
Remixed by PUSH, RAZOR, GUIDO & STARFIGHTER
GET READY FOR THIS

Remixed by SUNCLUB, YVES DERUYTER, D) FRED & ARNOLD T.

TWILIGHT ZON€
Remixed by DJ JEAN, SHARP BOYS & DONS

These three tracks still ring in the memory of most dance music lovers

and with the new remixes, they'll go down in history for a second time.
For this unique project, Byte Records is looking for exclusive license deals.

This sublabel of Byte has its very own progressive sound with lots
of energy defined by exclusively signed acts including:

STARFIGHTER - NRGY - FUNNY F - DJ PETER - D-DEVILS
and the BYTE PROGRESSIVE ATTACK series.

This label has caused quite a stir on the international club scene
and has crossed into the top 40 many a time.
For this sublabel, Byte Records is looking for exclusive label deals.

For further information, please contact us directly at our Belgian office:

BYTE RECORDS - Paulus Beyestraat 39 - 2100 Deurne-Antwerp - Belgium
Tel.: ++32 3 327 30 60 - fox: ++32 3 326 85 48 - €-mail: info@byte.be - attn: Jean-Paul De Coster or Nii Van den €ynde
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Featuring Tina Cousins

"mMYSTERIOUS TIMES"
with NEW MIXES by

SOUL SOLUTION and
TODD TERRY!

CMC-1011 Vinyt Oouble Pack Maxi MOT-8934 CO Maxi also available on
Contagious Killer Cuts Volume | MOTB338

JUDY ALBANESE

"You"

The Top 10 Billboard Dance Chart
SMASH!

. featuring mixes by
1 Todd Terry, Hani, & Ray Roc

l.; T CMC-1006 vingl Maxi MOT-8328 CO Maxi alsa available on
Contagious Killer Cuts Volume | MOTB338

WENDY PHILLIPS

"Love Never Changes"
: _ The Boatleg Mixes reaturing
o, . N Mixes by Ray Roc and Mike Rizzo

*. 4 | CMC-1I007 Ving! Maxi also avallshle on MOTEG38
i I Contagious Killer Cuts Volurme | Mixed by Todd Terry

5A8H !

NAVARR=

ooooooooooo

Lontagious
Killer Cuts
LCompilation

Volume 1
Mixed by Todd Terry

A non-stop Beat mixed CO featuring all
of the above tracks plus 13 morel Including:

D BY TODD TERRY

SAS5H!-Mysterious Times
Judy Albanese-Yaou

Todd Terry featuring Martha Wash & Jocelyn Braown
—Something Goin® On

Tony Moran featuring Cindy Mizelle-Shine On
VvVvDO featuring Carlyn Harding-Feed The Fire
House Junkies featuring Linda Clifford - Deep
Shannon-Give me Tonight

Also includes free entry into the Shannon
Give Me Tonight Remix Lontest!

©Contagious Records 1999. 226 5th Ave.. NY. NY. 10001 Tel. 212-686-1888 www.Bigmgm1.com

SHANNONRAJEJUDY ALOANESEHENDY PHILLIPSeTODD TERRYoSASHeCINDY MIZELLECLATRICEYYD

BIG

MANAGEMENT LTD.

REPRESENTLENG TH

JOHN POPPO

MARIAH CRREY - SEAL - MICHAEL BOLTON
LUTHER YANDROSS - ROBYN « N SYNC
HRISTINE W. - INNOSENSE

RONAIE VENTURR

TONY MORAN

Has written for and produced:
MARTINE MCCUTCHEON - GLORIA ESTEFAN
JON SECAOR «LUTHER VANDROSS

E FOLLOWLENGE:

100D TEARY

Has written for and produced:
3 Top 20 Uk pop sinules including:
Something Goin On, Robin 5/5PACE JAMS

MICHEAL JACHSON - JENNIFER HOLIDRY CHER

Has mixed:
JANET JACHSON « PATTY LABELLE « STEPS « CELINE DION
CHER « MICHAEL JACHSON « HENNY G « WHITNEY HOUSTON- PATTI

CHER - SHUNH ANRSIE

SHAHNON

Has mixed:
THE CORRS = WHITNEY HOUSTON < MOLOHO « ANNIE LENNOX
TEXAS « GEORGE MICHAEL  CARDIGANS « ROAM RICHETT

Let the Music Play
bive Me Tonight
BEVEREND TRIBBLE & THE ANGELS BA3E ’ Hﬂﬁmﬂﬂﬁ ‘ She HENDY PHLLIS
Presently fouring Colleges New Signing EVES CREAM « NENDY PHILLIPS igned Logic/BMG Gigned Edel/Europe

Yisit our Web site: Bigmqmt.com or our offices: 226 St ave. NY, NY 10001 Tel: 212-686-5600 fax: 212-686-462
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EURO
Continued from page 44

popular press as conventional pop stars.
The same trend is also seen, to a less-
er extent, in other territories. Germany
has DJ Jurgen, Sash! and Mousse T.
Meanwhile, Dutch artist DJ Jean, fresh
from chart success at home, has broken
out of his local market and, at
presstime, had just scored a No. 2 entry
on the U.K.’s CIN singles

chart with “The Launch” <&~ -
(AM:PM). France has Lo~
Dimitri from Paris, and, in

Sweden, producer/remixer Stonebridge
is better-known than many of the acts
whose music he works on.

The profile of Britain’s DJs was dra-
matically highlighted during the sum-
mer by the wounding of DJ Tim West-
wood in a drive-by shooting incident in
south London (Billboard, July 31).
Although Westwood is a hip-hop spe-
cialist, the shooting drew attention to
his 1-million-plus weekly radio audience
and huge live following and led to fea-
tures in all the national dailies on “the
cult of the DJ.” A couple of months ear-
lier, fellow BBC Radio 1 DJ Tong
received almost equal notoriety in the
national media after the U.K.’s Inde-
pendent newspaper alleged that a dis-
proportionate number of records played
on his taste-making Radio 1 “Essential
Selection” show were released by Lon-
don Records, of which he is a director.

SHEPHERDING MUSIC TO THE
MARKET
According “pop star” status to DJs

brings the public up to speed with the
importance of dance music to the club-
bing and record-buying youth. But it
also constricts the flow of new music
into the market. For, while the digjtal
explosion has brought affordable tech-
nology and improved access to alter-

Goldie

native distribution channels to the cre-
ators of dance music, the music’s move
into the mainstream has increasingly
concentrated the power to break dance
records in the hands of a few gate-
keepers who decide what gets played
and where.

A case in point: Steve Jackson, a pre-
senter at London dance radio station
Kiss 100 FM, was dismissed earlier this

year as part of a revamp of the broad-
caster's music policy following its acqui-
sition by media giant EMAP. Now
embroiled in a legal dispute with his for-
mer employer over his dismissal, Jack-
son is sorely missed by the under-
ground dance community in the U.K.

“Jackson was a doorway to the main-
stream,” says Danny Langsman, aka
Bigfoot, of the U.K. duo Shanks & Big-
foot. The duo’s track “Sweet Like
Chocolate” (Pepper/Zomba), co-written
and co-produced by Langsman with
partner Stephen Meade, was the
biggest-selling single in the U.K. in the
second quarter of 1999, with sales of
over 600,000 units between April and
June, according to British Phonograph-
ic Industry data. “He’s gone, and [his
absence] shot a lot of people down,”
says Langsman.

According to Langsman-—who cred-
its Jackson with finally breaking “Choco-
late” to a mainstream audience after a
year of playing the 12" vinyl promo ver-
sion of the track on U.K. pirate sta-
tions—"Jackson had the pirate mental-
ity. He identified with it because there
is a view that underground music is
black music. He ignored playlists. He
was sent [our] record and played it
immediately.”

The question remains: Can dance
music find other personalities and
media supporters to propel the genre
further into the global mainstream mar-
ket in the years ahead-—and still main-
tain its creative roots in the streets and
clubs? Dance music fans will be ask-
ing that question well into the next cen-
tury. W

GLOBAL BEAT
Continued from page 48

Andrea has collaborated with her men-
tor, composer Jean Patrick Allouche and
managed to cut stylish pop-dance tracks
with French lyrics. But, unlike most
dance songwriting, Andrea’s lyrics offer
short stories of emotional turmoil involv-
ing loneliness, homophobia and more.
“My challenge,” she says, “was to play
with the French language, to give lyrics
a meaning without losing either the
rhythm or the energy.” Lois Andrea’s cur-
rent single, “Duo,” is a “Jules And
Jim"-style tale and the third release
from her album “Insomnies.”
—CECILE TESSEYRE

BEUSSELS—one of Bel-

gium’s premier export dance acts is
Praga Khan, originally a duo formed in
the early '90s by record-company owner
and artist Maurice Engelen and top
dance producer Olivier Adams. Praga
Khan has since established itself as a
credible dance act in Europe, the U.S.
and Japan. Now, having played such
major European festivals as last year's
Axion Beach Rock, this year’'s Rock Wer-
chter festival, Glastonbury and the
Marktrock festival (the latter before a
crowd of 120,000), Praga Khan seems
poised on the edge of a pan-European
breakthrough. Its latest CD, “21st Cen-
tury Skin,” released here on Antler/
Subway through EMI, has sold more
than 10,000 units. The album is being
released now in Germany (Intercord),
Holland (EMI), France (Odeon) and
most other European markets. “For the

DJ Joel Lai

new album, we have stepped off from
the break-beats, our trademark in the
U.S., to the more basic beats, which
makes “21st Century Skin” more
accessible to European audiences,”
says Engelen, who has recently cracked
The Billboard 200 album chart with
another project, Lords Of Acid. Given
the strong visual identity of Praga Kahn
and its strength as a live act, Engelen
is convinced that Praga Khan will
eclipse the Lords’ recent success.
—MARC MAES

HONGRHO NGB

1s foremost in a select group of home-
grown dance-scene figures here whose
names alone can draw crowds into
clubs. He has headlined Hong Kong
parties with international DJ heroes like
Paul Oakenfold and Graeme Park and
also played at the Ministry Of Sound in
London in July. Two years ago, the 27-
year-old released his own dance com-
pilation, “Club 1997 The Definitive
Music,” under PolyGram while working

Continued on page 54
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\ Undercurrent Resurfaces With 0-Bik Muz At The Helm

" New Alterna-Dance Release "Pick It Un” Shatters Genre Boundaries

1 ATLANTA - On the strength of

their hard breaks oriented single
“Can You See?” Q-Bik Muz (say
cubic muse) has lived up to its mot-
to: “the next dimension in muzic”
with a fusion of acid breaks, hard-
edged vocals and aggressive rock,
finally exposing the wizard behind
the music, John Penn IL

The Q-Bik Muz sound has
reached beyond the narrow scope
of dance music, as illustrated by its
recent 12”-vinyl release entitled
“Can You See?” featuring hip-hop
commissioner and rapper Chuck D
of Public Enemy. “Our collabora-
tion underscores the convergence
of both musical and philosophical
ideals - to break antiquated boun-
daries and redefine what great
music can be”

Q-Bik Muz originally started as
an artist-less concept to create a
musical landscape tailored for the
DJ and the dancefloor. Released
exclusively on vinyl, John’s early
works ranged from house-anthems
' like “Can You Feel It” (featuring
lBridgett Grace) and “Hip-no-

tek,” to ambient compositions such
| as “Voyage” and “Wet Dreams,”

which reached sales of 20,000 units

primarily to DJ’s world-wide.
| John’s next surprise release,
“Something’s Goin On,” by R&B
group UN.V,, sold over 416,000
units tn the first six months. “After
that, it only made sense to cater to

a wider audience with Q-Bik Muz”
says John.

Q-Bik Muz came to the attention
of Steve Hulme, label manager of
Master Dance Tones/The Point
Group at the 1999 MIDEM Ameri-
cas conference in Miami. “Their new

Q-BIK MUZ

heavy blend of electro and rock is
absolutely brilliant!” he says while
listening to “Frustrated,” one of the
featured songs off their forth-coming
album. Impressed with what he

heard at MIDEM, Steve flew to
Atlanta and was treated to a special
live performance from Q-Bik Muz
during Billboard’s Dance Music
Summit ‘99. “Q-Bik Muz’s sound
lends itself well to the live stage
because they’re performing real
songs, and the energy emitted from
John'’ s [leader of Q-Bik Muz] vocals
and keyhoards, drummer Joel a/k/a
“Mighty Mouse” and DJ/keyboard
player Motomasa is awesome.”

Not one to rest on his laurels, John
has already made plans to release a
new song called “Pick It Up” which
fuses a high energy big beat/breaks
sound with alternative rock-style
vocals. The energetic nature of the
song has already prompted John to
submit the song to ad agencies that
cater to youth-oriented markets.

Undercurrent is a multimedia
and production company co-operat-
ing with sister company Audihle
Arts Interactive. Undercurrent
was started in 1992 by John, who
launched the company with his first
Q-Bik Muz releases which rocketed
to the top of the dance charts world-
wide. Then, in a twist of fate and a
bit of genius, John held his third
dance release to break “Something’s
Goin’ On” by an R&B group he dis-
covered and produced called U.N.V,

Madonna's Maverick Records
knew “Something’s Goin’ On” was a
huge hit after it became the number

one song on WJLB in Detroit and

soon inked a deal with Undercurrent
to take it to #1 on Billboard’s
R&B charts, propelling John to the
Top 25 R&B Producers. “It was a
heck of an experience,” comments

view” sampler in late October that
will go to radio and retail, and will
be available as downloadable MP3
files on their web-site (www.
undercurrent.com). “Q-Bik Muz

John. “It really
gave me a true
sense of how vola-
tile the industry is
and how to direct
and position my
artists and music

‘Their new
heavy blend of
electro and rock "

wants to main-
tain its credibili-
ty and strong fol-
lowing as it has
grown organical-
from the
underground

for the future.” / > club  communi-
After re-locating LS abb(?lutely ty,” notes John. I
his company to brlllwnt!’ “That’s why

Atlanta in 1995,
John soon started
Audible Arts Inter-

STEVE HULME - LABEL MANAGER
MASTER DANCE TONES

we're getting this
sampler out as
soon as possible.
The feedback and

active, a multime-
dia venture servicing Undercurrent
and a host of other indy labels in
Atlanta, Detroit, New York, and the
southeastern U.S.

“We wanted to become self-reliant
with the ability to record, produce,
mix, master, design and package our
own products and edit our videos
shot on our own sound stage,”
explains John. “Now we're develop-
ing major web-sites for corporate
and entertainment companies, using
our many skills to pr ovide a diversity
of services to L 'ndercurrent and oth-
er companies.”

Undercurrent will issue “Pick It
Up” to radio in late January/early
February, says John. It will be pre-
ceded by a five-track “sneak pre-

Advertisement

gratification received from indy
sales of Q-Bik Muz far out weighs
the major label trickle down effect
of U.N.V’s gold record.” !

Q-Bik Muz is expected to tour
North America with a live band,
throughout November. “We’ll be
hitting all the major markets and
several tertiary markets,” says
John. “The key i1s maximum expo-
sure and awareness for our first
full-length LP. Each album will
have it’s own concept and pur-
pose,” he continues. “Right now |
it’s about capturing my true feel-
ings about where we are in the
scheme of the universe and convey-
ing them musically to a wide audi-
ence.”
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MICHAEL JACKSON + DESTINY'S CHILD  MONIFAH « MARY J. BLIGE « TATYANA ALl + FAITH EVANS
LHANE + ARTIST FORMERLY KNOWN AS + KELLY PRICE « DIANA ROSS « BACKSTREET BOYS ¢
BROWNSTONE + PUFF DADDY « WILL SMITH « CECE PENISTON « CRYSTAL WATERS
ROBINS. * BYRON STINGILY
VITAMIN C + YOLANDA ADAMS « PUBLIC ANNOUNCEMENT

" MAURICE JOSHUA

PRODUCER, REMIXER, SONGWRITTER

NO

MANAGEMENT:

CONTACT CONNIE V.

200 PROOF PRODUCTIONS
1648 WEST KINZIE STREET, SUITE 203
CHICAGO, 1L 60622
TEL: 312.455.9200 FAX: 312.455.9277
EMAIL: tproof200@aol.com
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AMERICA AFRAID TO DANCE

Continued from page 44

Watt wonders aloud if there was ever
a generational moment in recent Amer-
ican pop history that equaied the acid-
house and rave scenes that pervaded
Europe in the late '80s. “There was this
entire young generation that grew up
listening to the Smiths, the Cocteau
Twins and the Sundays, and suddenly
they were confronted with this surge of
house music in London and Manches-
ter clubs,” he says.

“They found it very easy to move up
and into the Stone Roses, the Happy
Mondays, and then Derrick Carter and
Carl Craig,” Watt continues. “And then
they all moved forward and discovered
Massive Attack and the Chemical
Brothers. Then, finally, they see a band
like us, who came from the generation
before, and who has embraced club
culture, and [they] absorb that as well.
It's a cultural phenomenon that hap-
pened throughout Europe—and not in
the U.S.”

A correct statement, but the U.K.
and the rest of Europe had the support
of radio, which surely helped to legjt-
imize the sound, say artists like Paul
Oakenfold, Basement Jaxx and the
Chemical Brothers.

RADIO ESTRANGED

“We're just trying to get a grip on
America,” sighs Simon Ratcliffe of U.K.
duo Basement Jaxx. “The marketplace
is a complete mystery to us. Radio
seems to see the genre as this strange,
underground sound that attracts freaks.
It's so bizarre.”

Offers Tom Rowlands of the Chemi-
cal Brothers, “I'm glad | live in England,
where | can hear so much variety on
radio stations like Radio 1 and Kiss
100.” Rowlands points to American
artists like Ultra Naté, Masters At Work,
Armand Van Helden, Byron Stingily and

Duane Harden as being mainstays on
British radio.

While American artists smile at this,
they also wonder why the same can't
be said for American radio. Erik Bradley,
MD of WBBM Chicago, may have the
answer.

“It’s a bigger issue than radio,”
Bradiey claims. “For most kids, dance
is not a part of their lives. They're into
acts like Britney Spears, the Backstreet
Boys and 'N Sync. They read Rolling
Stone, Vibe, Teen People, and watch
MTV, all of which barely cover, if at all,
dance/house music.”

Bradley claims that his audience isn't
requesting dance music the way it once
did. “We do tons of research, and the
songs we play are the songs our audi-
ence wants.” According to Bradley,
recent dance-oriented songs that have
done well at the station include the
Vengaboys’ “Boom, Boom, Boom,
Boom!!,” the Thunderpuss 2000 remix
of Whitney Houston’s “It's Not Right,
But It's Okay” and the Hex Hector remix
of Deborah Cox’s “Nobody’s Supposed
To Be Here.”

No one is more perplexed by radio’s
resistance to dance music than Tom Sil-
verman, founder of Tommy Boy
Records. “We've shipped 120,000
units of Amber's ‘Sexual (Li Da Di),’
which scanned nearly 100,000 copies,
and radio’s still not playing it,” he says.

Except for outlets like WKTU New York
and WPOW Miami, Silverman says sta-
tions “just aren’t feeling it. And I'm
freaking out because it's my most-
active record since Coolio’s ‘Gangsta’s
Paradise.’ This is a record that's selling
at retail, yet radio is still afraid to play
it. | really have to wonder if it’s not due
to the older programmers and their
prejudices against dance music.”

Many label executives—including
Junior Boy's Own U.K. president Steve
Hall, Astralwerks GM Errol Kolosine and
Rampage Music VP Kevin Doyle—agree

with Silverman and blame radio’s rigid
formats for dance music’s inability to
cross over into the pop mainstream.
“Stations are too genre-specific,”
complains Hall, whose label entered
into a worldwide distribution deal with
V2 Records in 1997, “We've been
experiencing this with Underworld, an
act that's not alternative, not modern,

Armand Van Helden

not rythmic, yet it's all of the above.
American radio doesn’t know how to
treat the band, therefore it gets mini-
mal airplay.”

DANCEFLOOR GROUND SWELL

Dan Beck, former president of V2
Records North America, sees it differ-
ently. “With electronica, people expect-
ed an overnight sensation, which it
wasn't,” he notes. “It’s an evolving
process that is now seriously happen-
ing. Dance is in rock and hip-hop
music, it's heard at sporting events, it's
used in advertising and on film sound-
tracks, It's pervading all areas of life.”

For proof, look no further than Astral-
werks ' artist roster: Fatboy Slim, the
Chemical Brothers and Basement Jaxx,

among others. “If there’s one thing
we've learned, it's that you must con-
centrate on individual artists and not a
specific movement,” explains Astral-
werks' Kolosine

Additionally, he says, “You must
dev=lop artists, not singles. You've got
to promote and market these acts the
same way you would a hip-hop act. |

mean, it's taken hip-hop 20 years to
estaklish itself as a lifestyle. We can’t
forget that.”

Kolosine points to the success of the
Basement Jaxx and its single, “Red
Alert,” which has been embraced by
many top-40, rhythm and triple-A radio
statians, including KZQZ San Francis-
co, WKTU New York, WPOW Miami and
KCRW Los Angeles.

Parhaps it’s time for some dance
music statistics. According to Sound-
Scan, Fatboy Slim’s “The Rockafeller
Skank” has sold 141,000 units, Star-
dust’s “Music Sounds Better With You”
has sold 140,000 units, Ultra Naté's
“Free” has sold 80,000 units, Jaydee's
“Plastic Dreams” has sold 98,000
units, the Vengaboys’ “We Like To Party”

has sold 397,000 units, Pete Heller's
“Big Love” has sold 4,800 units, Kim
English’s “Unspeakable Joy” has sold
18,000 units and Donna Summer’s “I
Will Go With You {Con Te Partiro)” has
sold 126,000 units.

As for albums, SoundScan reports
sales of 834,000 units for Fatboy
Slim’s “You've Come A Long Way,
Baby,” 649,000 units for the Chemical
Brothers' “Dig Your Own Hole,”
283,000 units for the Vengaboys' “The
Party Album” and 2,500 units for Kim
English’s “Higher Things.”

“If dance music is promoted and
marketed properly, it will appeal to the
masses,” suggests Carey Vance, senior
director of promotion at Virgin. “That’s
when it will get on the radio, and that's
when the real sales occur.”

Upon hearing this, club DJ/artist
manager Manny Lehman only smiles.
Formerly the VP of A&R at A&M,
Lehman signed and developed dance
acts like Uncanny Alliance, Malaika and
CeCe Peniston, whose crossover hit,
“Finally,” he executive-produced.

“Although | was permitted to sign
dance acts, A&M was hesitant to mar-
ket and promote them,” Lehman con-
firms. “They didn’t see the genre as pro-
ducing long-term, viable artists. Once
in a while, my bosses allowed me to
take a risk, but the needed foliow-up
wasn't there. | pretty much had no label
support. And without label support,
radio—as well as video play—is pretty
much a non-issue.”

CABLE-READY HOOFERS
Tom Calderone, senior VP of music
programming at MTV, concedes that
dance-music videos have “finally
improved.” He adds that labels are
“finally understanding the importance
of artistry, marketing and promotion.”
Though MTV America’s coverage of
dance music is extremely lean in com-
Continued on page 54
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The future has arrived with Visiosonic’s PCDJ SpaceOpera™. This
all-in-one system sets up in minutes and lets you scratch digital files,
loop, control 60 effects pragrams perfect for break beat, remix and live
performance (include reverb, delay, filter, flanger and more). Pizch shift,
time stretch, retrigger, and reverse sample phrases with touchpad
control and fingertip precision. Leave the 70 pounds of CDs in the past.

See the entire line of PCDJ products at www.visiosonic.com/bbm.
Download a free trial version of the software today!

* Store 10,000+ MP3 files

* Takes less than 1C minutes to learn

* Finds any track in an instant

* Works just like a dual-deck CD system
¢ Ultra fast MP3 encoding

¢ 20 independent cue memcries per track
¢ Exact cueing to a millisecaend

» Shuffle play, auto play

* Program your gig oefore your gig
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A OUND T e WORLD Wil I
KONTOR RECORDS

HIGHLIGHTS OF THE FIRST HALF 1999 WERE:

>KONTOR REC. WAS JUDGED TO HAVE THE HIGHEST QUALITY OF DANCE MUSIC IN THE OFFICIAL
GERMAN DANCE CHART (DDC) ASSESSMENT -(LABEL WITH THE MOST SUCCESSFUL ORIGINAL

IN-HOUSE SIGNINGS)

>KONTOR REC. HOLDS THE TOP SPOT IN THE DISCOMANIA VINYL SALES CHARTS -
(l.E. SELLING THE GREATEST NUMBER OF RECORDS WORLDWIDE)

>KONTOR REC. IS AMONG THE 30 MOST SUCCESSFUL LABELS ACCORDING TO GERMAN MEDIA

ANALYST MEDIA CONTROL'S SINGLE ASSESSMENT

ADEVA, ATB, BLANK &

HaINIE M ( ] & >
<

nr ]r{‘-.f j &= Y N — I Ar=an n
U /0 < | )
ATB "9 P.M. (TILL | COME)" BLANK & JONES "CREAM" g s
GERMANY: 814 GERMANY: 832 =H
ENGLAND: # 1(GOLD & PLATINUM)  ENGLAND: 823 POrISTAR
DENMARK: # 1(GOLD & PLATINUM}  SWITZERLAND: 845 ST
IRELAND: 81 KONTOR - TOP OF THE CLUBS VOL.1-4
ITALY: ®3 BLANK & JONES IN CONJUNCTION WITH POLYSTAR/UNIVERSAL KONTOR RECORDS
GREECE: <) GERMANY: RELEASES THE COMPILATION SERIES "KONTOR -TOP OF THE CLUBS®,
NORWAY: # 3(GOoLD} "HEARTBEAT" #56 WHICH HAS BECOME DNE OF THE MOST SUCCESSFUL COMPILATION
AUSTRALIA: #10 "FLYING TO THE MOON"  #40 CDS IN THIS FIELD. EACH VOLUME ENTERED THE TOP TEN IN THE
THE NETHERLANDS: #10 "AFTER LDVE" #23 GERMAN MEDIA CONTROL SALES CHARTS.
SWITZERLAND: 821 ALBUM: "IN DA MIX" 842
SWEDEN 131 @
FRANCE: ToP 20 D.ONS.
GERMANY: bad .
ATB "DON'T STOP" "PUMP UP THE JAM" #23 Loop Dance (onstructions
GERMANY: #13 "JACK TO THE SOUND LOOP DANCE CONSTRUCTIONS PUBLISHERS:
NORWAY: 83 OF THE UNDERGROUND"  #56 SCOOTER, BROOKLYN BOUNCE, SCHILLER, SM TRAX, MICH!I LANGE
SWEDEN: #21 (GOLD) AND OTHERS.
SPAIN: 814 MISS JANE "IT'S A FINE DAY"
DENMARK: TOP 20 GERMANY: n42
THE NETHERLANDS: #29 ﬂ oo
$0-1 "CAN YOU FEEL.." @
AT8 "KILLER" GERMANY: 841 —_— o741
GERMANY: 831
DENMARK: %20 SUNBEAM "OUTSIDE WORLD" "KONTOR - TOP OF THE CLUBS® - THE RADIO SHOW ON RADIO ENERGY,
THE NETHERLANDS: 129 GERMANY: 842 HAMBURG. EVERY SATURDAY FROM MIDNIGHT UNTIL 2 A.M.

ATB "MOVIN' MELODIES™ (ALBUM)
GERMANY:

DENMARK: #20 (GOLD)
PORTUGAL: 817
SWEDEN: %11
KONTOR RECORDS
.oy P.0.BOX 7102 64
UNIVERSAL {@ toop WWW K@NT@@ @@ 22162 HAMBURG FAX: +49-40-646 905-25
.z 'oe" Bante (amiructiom o o E-MAIL: INES.SANDLEBEN®KONTORRECORDS.DE
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AMERICA AFRAID TO DANCE
Continued from page 52

parison to MTV Europe, Calderone
maintains the station does, indeed,
support the genre with shows like
“Global Grooves” and “Amped.”

“Sometimes, you need a couple suc-
cess stories to help propel others to the
next level,” he explains, referring to
dance videos by the Chemical Broth-
ers, Fatboy Slim and Whitney Houston
that MTV championed.

If radio and video prove too difficult
for many artists and labels to tackle,
there’s always the Internet. In fact, the
Internet is poised to be more powerful
and influential than many think.

“Club Webcasts and Internet radio
stations could very well prove to be
dance music’s savior,” says Ovum/Ruff-
house/Columbia recording artist Josh
Wink. “It has the power to be a nation-
al phenomenon. Most important, it
would provide a national base.”

This has been Music.com’s mantra
since day one. “With the Internet,
you're able to reach the world,” explains
Chris Bergen, artist- and public-
relations manager for Music.com. “The
Internet offers a slew of opportunities
for dance music, but it must be viewed
as one part of a label’'s commitment to
the marketing of an artist.”

Agreeing with Bergen is DJ Swedish
Egil, format manager of the dance
channel at CD Radio and president of
Egil Music. “It's what America needs for
change,” he says. “Satellite, cable and
the Internet will have a huge impact on
the future of commercial radio.”

Ministry Of Sound U.K.'s managing
director, Matt Jagger, wholly concurs.
“You're three years ahead of us with the
Internet,” he confirms. “This is your
chance to build a mass-culture dance
community.” 1

GLOBAL BEAT
Continued from page 50

at the popular Lan Kwai Fong nightspot.
He is now negotiating with BMG
Records for a second album of what he
calls “deep, progressive house,” to be
released in November.

—WINNIE CHUNG

ME&@@@[}UE—TM elec-

tronic-pop single “Addicted To Bass”
(Prozaac/Shock) gave Josh Abrahams
a top-10 single last year; and sold close
to 100,000 units. This year, the 31-
year-old remixer/producer—who, as a
teenager in Melbourne, was drawn to
electronic music through Kraftwerk and
Art Of Noise—has seen the effects of
the crossover. He has signed a world-
wide deal with Sony Music's Sony Inde-
pendent Network Europe (SINE) for ter-
ritories outside Australia and New
Zealand, is working on soundtracks for
Baz Lurhman’s “Moulin Rouge” and
Tom Cruise’s “Mission Impossible II,”
and is adding extra tracks for the Euro-
pean release of his album “Sweet Dis-
torted Holiday.” The album is due to be
released in the U.S. early next year.
Abrahams has signed a deal with Fes-
tival that includes the label co-financing
his studio and production duties for its
acts. Abrahams is co-writing and pro-
ducing the debut album for Amiel
Daemion, who sang on “Addicted To
Bass” and who is also signed to Festi-
val. “I'm learning very quickly to juggle
things,” Abrahams says.

—CHRISTIE ELIEZER
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Sherrié’s Roots. Arista/Nashville artist Sherré Austin recently made a guest
appearance on the Nashville live music show “Billy Block’s Western Roots

BY JIM BESSMAN
NASHVILLE—It’s Elvis as you may
have heard him but probably have
never seen him.

The two-volume home video docu-
mentary “He Touched Me: The Gospel
Music Of Elvis Presley,” which Com-
ing Home Music (distributed by EMI
Music Distribution) releases to retail
Nov. 16 simultaneously with the BMG-
distributed two-CD soundtrack set,

by people who were close to him that
he really wanted to be a gospel singer;,”
says the project’s producer/director
Michael Merriman. “His hits, to him,
were just bubble gum.”

The 90-minute tapes, which are nar-
rated by veteran newsman Sander
Vanocur, contain sorne 40 gospel per-
formances, along with numerous inter-
views with friends, musicians, and
vocalists from legendary gospel and

‘tospel Music 0f Elvis’ On Vid & GD

Coming Home, BMG Present The King’s Sacred Recordings

that Presley capped his Las Vegas
concerts with all-night partying.
“That never happened. Every night
after the show he went back to his
suite and sang gospel till six in the
morning! Tony Brown says it was his
way of worshipping God. He couldn’t
go to church because of his populari-
ty, so singing the music was his way of
worship.”

According to Merriman, there are

Revival.” Shown at the show, from left, are producer Will Rambeaux, Arista/

Nashville VP of promotion Bobby Kraig, Bill Boley of Anderson Merchandisers,
Arista/Nashville senior VP/GM Mike Dungan, Austin, Arista/Nashville VP of mar-
keting Fietcher Foster, Larry Fitzgerald of Fitzgerald-Hartley, and Billy Block.

gospel music.

shows the heretofore unseen depth of
the King of Rock’n’roll’s fervor for

“It’s been said time and time again

Lace Joins Ranks Of female Gountry
Irios; GMA Plans Town Meeting

TRIO TIME: No one has ever accused country
music of not following trends, and now comes Lace
to prove it. If trios of gorgeous women such as Dixie
Chicks and Shedaisy—who also are very good
musically—are just what the country needs, why
not let a hundred female trios bloom?

Lace is made up of veteran Canadian singers Bev-
erley Mahood and Giselle (one name) and Austin
singer Corbi Dyann, who had moved to Nashville
and was singing demos. The group recently per-
formed an acoustic set of songs from their self-titled
Oct. 5 Warner Bros. album for Nashville Scene
and—hey, they’ve got the vocal chops. Their sound
leans to pop, but these days, whose sound doesn’t?

“David Foster had
this idea to put togeth-

Nashville
S

er a girl group,” says
™

Mahood of Lace’s histo-
ry. “Giselle and I had
sung on each other’s
records, and I just
thought we’d be a nat-
ural fit. So then we
needed a third, and
Corbi came along. Orig-
inally David wanted
four singers, but three
are difficult enough to
deal with.”

Asked the obvious

A question about compar-
- isons to Dixie Chicks,
they make one giant
distinction. “We all
sing lead,” says Giselle.
Veteran manager
Ken Kragen, who
along with their Cana-
dian representative
Tom Cross manages
the trio, tells Nashville Scene he had told Foster he
was too busy to get involved with another act. Then
he saw them perform. “They are very sharp,” Kra-
gen says. “I think there’s a big opportunity here.
When one thing works in music, it opens the door
for similar acts. I don't think the industry penalizes
you for it. Plus, they’ve got their own unique sound.”
Kragen says he’s in discussions with different
fashion companies to acquire a major tie-in for the
group. “We went to Revlon, but they had just signed
Shania,” he notes. “Besides getting major sponsor-
ship, we’re going to work on a grass-roots campaign,
with a goal of getting them in front of as many peo-

E
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LACE

by Chet Flippo

ple as possible. They’'re wonderful performers.”

ON THE ROW: The Country Music Assn. (CMA)
has planned a special town meeting for Nov. 16 at
the Nashville Convention Center to discuss two
major concerns facing country music. Two panels
will address problems and challenges of the Inter-
net and of consolidation in the business.

DreamWorks Nashville GM Wayne Halper will
keynote, and moderating “Music And The Internet:
The Future Is Now” will be ARTISTdirect presi-
dent/CEO Marc Geiger, with N2K Entertainment
founder Phil Ramone, Recording Industry Assn.
of America president/CEO Hilary Rosen, and
Warner Music Group
VP Chris Tobey as
panelists.

The second panel,
“Consolidation: Is Big-
ger Better For Me?,”
will be moderated by
CMA executive direc-
tor Ed Benson, with
panelists  Borman
Entertainment presi-
dent Gary Borman,
WUSN Chicago VP/
GM Steve Ennen,
Mercury Nashville president Luke Lewis, Creative
Artists Agency’s music department head Rob Light,
Warner/Chappell senior VP Ed Pierson, and Citadel
Communications’ chairman/CEO Larry Wilson.

PEOPLE: Veteran Music Row producer Norro
Wilson will be the subject of a roast on Wednesday
(6) evening aboard the General Jackson Showboat,
docked downtown. Roasters taking part include
Eddy Arnold, Tony Brown, Buddy Cannon,
Robert K. Oermann, John D. Loudermilk, Ralph
Emery, Merle Kilgore, Bud Wendell, and Ray
Stevens. The event will benefit the Spina Bifida
Assn. of Middle Tennessee. Tickets are available at
615-791-1518 or 615-262-1004.

Atlantic Records has completed its move into the
Warner/Reprise building here. Publicist Mike
Crawford has exited the label.

Acuff-Rose Music Publishing buys Tom Collins’
holdings Collins Court Music, Tom Collins Music,
and Hallnote Music.

John Brown’s new promotion staff at Giant
Records adds Fritz Kuhlman (national director),
Dick Watson (West Coast), Larry King (South-
east), and John Trapane (Southwest).

pop vocal groups asseciated with Pres-
ley. These include MCA Nashville pres-
ident Tony Brown, who previously
played piano for Presley; the Rev. Rex
Humbard, who spoke at his funeral;
and members of the Jordanaires, J.D.
Sumner and the Stamps, the States-
men, the Imperials, and the Sweet
Inspirations.

The first tape covers Presley’s
childhood and early eareer and will be
presented on TNN Nov.
20 in a shortened one-
hour version. The sec-
ond volume concerns
the remainder of Pres-
ley’s career and life and
will be shown on TNN
as a one-hour special on
Jan. 8. The two tapes
will be available as part .
of a special collectars’
book-type package, .
which also includes the !
companion audio, for
$89.95. Singly, each i}
tape is $29.98.

“It shows a side of
Elvis that the public
wasn’t that aware of—or I, quite
frankly,” says Bill Carter, executive
producer of the videos, who was enlist-
ed by Presley’s estate because of his
role as marketing consultant for the
Gaither Gospel Series of gospel video
and audio product. “His public image
is tainted somewhat by the events sur-
rounding his death, and they thought
that this was an important part of him
that needed to be known. Elvis won
three Grammys—all for gospel
records, not rock’n’roll.

“In these interviews, you see a total-
ly different Elvis,” Carter continues.
“I'm a contemporary of his and grew
up with him, and [ didn’t know this side
of him—and it changed my whole opin-
ion of him!”

The documentary footage in the pro-
grams, much of which was obtained
from the estate and never before avail-
able, is indeed compelling. One exam-
ple: a split-screen shot of a late-period,
in-concert Presley, eyes fixed on J.D.
Sumner and the Stamps as they sing
“Sweet, Sweet Spirit” a cappella, Elvis
silently mouthing the words as tears
stream down his face.

As the Stamps’ Ed Enoch notes,
Presley put the group on the map. He
turned the secular world onto gospel
music, Brown states, by exposing it to
the likes of Andraé Crouch, Mylon Le
Fevre, and Bill Gaither, whose “He
Touched Me” also provides the set’s title.

“You really see his deep love of
God,” says Carter, discounting notions

PRESLEY

so many “wonderful stories” contained
in the interviews that “we could have
continued for years.” Securing the cor-
responding documentary footage,
though, was extremely complicated,
says Carter, because ownership of the
material was so “spread out.” In this
regard, creative consultant Joe
Moscheo proved instrumental, says
Carter.

Formerly baritone singer and
pianist for the Imperi-
als during Presley’s
Vegas years, Moscheo
was the Presley
estate’s liaison with the
project’s producers.

“Elvis’ whole life has
¢ been covered in books
¢ from every point of
view,” notes Moscheo,
“but if you were around
. him in his immediate
group, you knew the
importance of gospel
music to him—which
never came out. A lot of
people have talked to
the estate wanting to do
different things, but [the estate] never
felt comfortable until they saw the phe-
nomenal success of the Gaither videos
and found a partner they trusted to do
it right and get it to the fans.”

For Moscheo, “He Touched Me: The
Gospel Music Of Elvis Presley” is “a
very powerful piece showing an indi-
vidual, who attained so much success
in show business, had this side to go
back to and draw from.” Noting Pres-
ley’s video performance of “If I Can
Dream,” he adds, “He sang like a
gospel singer, building a song and real-
ly milking it into a big ending.”

According to Carter, everyone who
has seen the tapes gets teary-eyed.
Jim Powers, former executive VP of
rackjobber Handleman and current
distribution and retail consultant in the
country and Christian markets, says
he wept three times during the first
volume. “It’s a real blockbuster,” says
Powers. “If they get it out in the stores,
it could definitely go to No. 1.”

To that end, Carter says that a “pre-
miere” of the tapes will be held this
month in Nashville for trade and media.
A promo trailer of the set has already
gone out to retail accounts and has
received “tremendous response.”

A direct-marketing TV campaign
will commence later this month, hing-
ing on a 30-minute infomercial featur-
ing TV personality Bob Eubanks.
Carter says that the set will also be
promoted via the various home shop-
ping networks.
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_1-2 11 11 | 121 | HOW DO I LIVE A°® CURB 73022 LEANN RIMES (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for net shipment of 500,000 units
13 16 20 6 ARE YOUR EYES STILL BLUE CURB 73085 SHANE MCANALLY L%ﬁld@), lgggAglﬁiggurg?gg? é%rr:]\r?]tus;]r;g;r{i\g:; c;fmlj gl(;!:;sléglr:s I(rf’cl.:amnum), with multimillion tities indicated by a numeral following the sym-
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by Wade Jessen

CROSSROADS: If the 33rd annual Country Music Assn. (CMA)
Awards show is remembered in history at all, the Sept. 22 telecast will
be held up as three hours’ worth of celluloid that most concisely depicts
country music’s feverish stylistic tug of war, a battle that has raged off
and on since the music was first commercialized in the "20s.

Shania Twain, country’s '90s contribution to the international pop/
rock scene, won the entertainer of the year award. But Twain’s victo-
ry seemed anti-climactic after integrity-driven traditionalist Alan
Jackson musically protested the CMA’s refusal to allow George Jones,
a hitmaker for the past 45 years, to perform his single-of-the-year-
nominated “Choices” in its entirety on the show (Billboard, Oct. 2).
Jackson’s move brought the mostly industry crowd at the Grand Ole
Opry immediately to its feet during the show’s only frenzied moment.
Amid the highly publicized Jones flap, equally controversial collab-
orative performances by Merle Haggard with Jewel and Alabama
with ‘N Sync fueled the flap over style. While many insiders along Mu
sic Row debate the show’s overall impact, the not-so-jaded television
audience voted at the cash registers in some interesting ways.
Although Twain’s “Come On Over” (Mercury) gains approximately
11,000 to finish with more than 74,000 and bullet at No. 2 on Top Coun-
try albums, it is Tim McGraw’s 21-week-old “A Place In The Sun”
(Curb) that reaps the biggest reward. McGraw, who performed on the
show and won the male vocalist and album trophies, collects Greatest
Gainer honors on the country chart and The Billboard 200 with an
inerease of more than 19,000 scans.

While CMA performer Haggard’s “For The Record—43 Legendary
Hits” (TBA/BNA) gains a scant 1,000 units and moves 41-38 on the
country list, Jones, who watched the show at home, sees his “Cold Hard
Truth” (Asylum) jump 16-12, up 4,000 units. Haggard’s set finishes
with more than 4,000, and the Jones title scans approximately 11,000.
Alabama’s aforementioned performance did little to boost sales for
“Twentieth Century” (RCA), which gains 1,000 pieces and moves 32-
29.
Vince Gill also performed on the show he’s hosted for eight con-
secutive years, and his ultra-traditional “The Key” (MCA Nashville)
earns Pacesetter honors with a 118% sales bump and vaults 47-28.
With more than 47,000 units, Brooks & Dunn’s “Tight Rope”
(Arista/Nashville) pops on Top Country Albums at No. 6 and enters
The Billboard 200 at No. 31. The duo performed on the CMA show and
took home trophies for duo of the year.
The CMA show won its time slot with more than 18 million viewers
and a 12.2 share.

SINGLES SCENE: Tim McGraw’s “Something Like That” (Curb)
dominates Hot Country Singles & Tracks for a third week, up 159 plays.
The song leads Martina McBride’s “I Love You” (RCA) by 713 plays
(4-2) and Dixie Chicks’ “Ready To Run” (Monument) by 748 (2-3). Each
of the top three songs gain spins over the previous issue.

Toby Keith Lands At DreamWorks

BY DEBORAH EVANS PRICE

NASHVILLE—For the past few
years, Toby Keith has been a Music
Row foster child, bouncing from one
label to the next. Now after signing
with DreamWorks Nashville, Keith
has found a home and is looking for-
ward to the Nov. 2 release of his label
debut, “How Do You Like Me Now?”

“It’s time for him to be kicked up
a notch. I think it will happen with
DreamWorks,” says Scott Schuler,
music director at KRKT Albany,
Ore. “I don't think they would have
signed him if they weren’t serious
about taking him to the top. He’s one
of those artists who has been under-
rated and overlooked, I think, quite a
bit, and it’s time for him to start
being nominated for things and get-
ting the recognition he deserves.”

“Obviously we want to take Toby
to the next level,” says John Rose,
DreamWorks’ senior executive of
sales and marketing, “but Toby is an
incredibly successful artist and has
been for his entire career.”

Keith says DreamWorks was an
obvious choice when he began look-
ing for a new label. “My producer is
James Stroud, and he’s the president
of DreamWorks,” says Keith. “It was
beautiful. There was no other place
really to go. When I left Mercury, I
had nine phone calls the next morn-
ing from the other major labels in
town. I went and listened. Every-
body was nice and cordial and very
appreciative of what I do artistical-
ly, but DreamWorks was the place.”

Keith signed with Mercury in
1993 and began his career as part of
the label’s “Triple Play” promotion
that also included Shania Twain and
John Brannon. Keith scored big
right out of the gate with the single
“Should’ve Been A Cowboy” and pro-
ceeded to build a solid following.

In the summer of 1994, he was
urged to move to Polydor, where he
says he was promised he would be
the label’s “flagship artist.” By
spring/summer 1996 Polydor was
closing its doors, and Keith was
moved to A&M. He says that lasted
15 weeks before he was back on Mer-
cury again.

“My first four albums had four

different regimes,” he notes. “I even
had one album where all three sin-
gles released were [worked] by dif-
ferent regimes. That was on ‘Blue
Moon.” The title cut was released on
Polydor. The second single, ‘Woman’s
Touch,” was on A&M, and the doors
shut. We went back to Mercury and
released ‘Me Too,” but we managed
through those changes to have No. 1
records.”

KEITH

Keith feels the stability at Dream-
Works will be a huge plus for his
career. “From album to album I've
never had any consistency,” he says.
“The only consistency I've had was
from the ‘Dream Walkin’’ album to
my greatest hits So you've seen
when a regime had time to plan and
get ready, ‘Getcha Some’ sold a
bunch of records in a short amount
of time. It shows what can go on
when you have consistency.”

“When Love Fades,” the first sin-
gle from the album, is at No. 53 on
Billboard’s Hot Ceuntry Singles &
Tracks chart. The video received a
CMT “pick hit” designation the first
week out and is now in “hot shot”
rotation. Rose is pleased with radio’s
initial response. “I think this song is
indicative of what we wanted from
Toby,” he says. “We were looking for
a song that would connect best with
his core base and also help expand
his audience. We're feeling strong
about ‘When Love Fades.””

“I'm a huge Toby fan from the get-
go, and I was excited to hear some
new stuff from him,” says Schuler.
“I've been anxiously waiting, and I

ripped it out of the package the day
it got here. I like it. It sounds like
Toby. It’s packed with emotion. I
think it will work.”

Rose says the label has numerous
elements in place to create aware-
ness of Keith’s new record. “We’ve
already cut ‘Face The Music,” a new
series on CMT,” says Rose. “We've
already done ‘Hit Trip’ [another
CMT series]. Toby has already gone
up and visited GAC, Great American
Country, as well. He has also been
out doing the radio thing. Toby tours
more than any other artist I'm
aware of, and so we've been able to
continually use those tour dates to
help reacquaint him with radio.”

Rose says they’ve done “a full-
court press” on all the country pub-
lications, such as Country Weekly
and Music City News, and are also
advertising in October in The Holly-
wood Reporter and Variety.

“We're doing a concert and in-
store in New York on street date,”
says Rose. “We're doing a Y-107 con-
cert, and we're still picking a retail-
er. It will either be the Virgin Mega-
store or Sam Goody.”

According to Rose, they also plan
to use a direct-mail campaign, di-
rected not only to Keith’s fan club
but also to members of Tracy Law-
rence’s and Tracy Byrd’s fan clubs.
Fans will have a chance to see Keith
live by entering a contest via an
entry form in the CD packaging.

Keith will also receive exposure in
aTV ad for MCI's 10-10-220. “It will
pick up right after the new-release
advertising slows down,” Rose says.
“MCI 10-10-220 will be running the
commercial throughout the fourth
quarter, and depending on the re-
sponse they get, it could grow into a
national spot. It will initially air on
CMT, VH1, GAC, and TNN.”

Rose says the label is buying radio
spots during drive time and on
countdown shows in Keith’s top 15
markets.

Keith is managed by T.K. Kim-
brell of TKO Management, is booked
by Monterey Artists, and is a BMI
affiliated songwriter with his own
publishing company, Tokeco Tunes.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

50

58

23

70

65
29

47
25
67
43

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AFTER A KISS (EMI April, ASCAP/Sound Island,
ASCAP/Wind: SCAP/B e Avenue, ASCAP)

AP p
HL/WBM
ALL | WANT IS EVERYTHING (Hillbillith, BMI/Wedgewood
Avenue, BMI/Windswept Pacific, BMI/Tall Gird, BMI/Bug,
BMI) WBM
ALL THINGS CONSIDERED (Warner-Tamerfane,
BMI/Smith Haven, BM!) WBM
AMAZED (Warner-Tamerlane, BMI/Golden Wheat,
BMI/Careers-BMG, BMI/Silverkiss, BM|/Songs Of
Nashville DreamWorks, BMI/Cherry River, BMI)
CLM/HLWBM
ARE YOUR EYES STILL BLUE (Curb, ASCAP/Family Style,
SESAC/Glacier Park, SESAC/EMI April, ASCAP) HL/WBM
BABY'S GOT MY NUMBER (Notes To, ASCAP/Maverick,
ASCAP/WB, ASCAP/EMI Blackwood, BMI/Song Island,
BMI/Golly Rogers, BMI) HL/WBM
BEER THIRTY (Sony/ATV Tree, BMi/Showbilly, BMI/Warn-
er-Tamerlane, BMI/Constant Pressure, BMI) WBM
BIG DEAL (Mighty Nice, BMI/AI Andersongs, BMI/Blue
Water, BMI/Windswept Pacific, BMI/Yellow Desert, BMi/My
Life's Work, BMI) HL/WBM
BREATHE (Cal IV, ASCAP/Universal-Songs Of PolyGram
International, BMI/HopeChest, BMI}
COME ON OVER (Universal-Songs Of PolyGram Intema-
tional, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM
COWBOY TAKE ME AWAY (Woolly Puddin’, BMi/Bug,
BMI/Careers-BMG, BMI/Floyd's Dream, BMI) HL
CRUSH (Chrysalis, ASCAP/Songs For Debin, ASCAP/EMI

42

74
26
14
16
10

55
24

62

39

Blackwood, BMI/Singles Only, BMI/Starstruck Angel,
BMIMissoula, BMI) HL/WBM

DON'T LIE (EMI April, ASCAP/Sea Gayle, ASCAP) HL
G(L)ODBVE EARL (EM! Blackwood, BMI/Rising Gorge, BMI}
H

GOODNIGHT (EM! Blackwood, BMI/Flybridge, BMI/Neon
Sky, ASCAP/Check Yes, ASCAP) HL

HE DIDN'T HAVE TO BE (EMI April, ASCAP/Sea Gayle,
ASCAP/Love Ranch, ASCAP) HL

HOME TO YOU (Arlos Smith, SESAC/Good OI' Delta Boy,
SESAC/Mamalama, ASCAP)

I'LL GO CRAZY (Sony/ATV Tree, BMi/Sony/ATV Cross
Keys, ASCAP) HL

I'LL STILL LOVE YOU MORE (Realsongs, ASCAP) WBM

| LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore Enter-
tainment, BMI/Scott And Soda, ASCAP/Bud Dog,
ASCAP/Follazoo, ASCAP) CLM/HL

I'M ALREADY TAKEN (Fleetside, BMI/CMI, BMI/Steve
Wariner, BMI) WBM

I'M DIGGIN’ IT (Burg-Isle, BMI/Starstruck Angel, BMI) HL
IT DON'T MATTER TO THE SUN (Universal-PolyGram
International, ASCAP/Sondance Kid, ASCAP/BMG,
ASCAP/Bases Loaded, ASCAP/Warner-Tamerlane,
BMI/Sell The Cow, BMI) HL/WBM

IT’S A BEAUTIFUL THING (Windswept, ASCAP/Yellow
Desert, ASCAP/My Life's Work, ASCAP/Almo,
ASCAP/Daddy Rabbit, ASCAP) WBM

IT'S A LOVE THING (Coburn, BMI/Sony/ATV Cross Keys,
ASCAP) HL

69 |T WAS (Universal-MCA, ASCAP/Gary Burr, ASCAP/Songs
Of Universal, BMI/Marketwright, ASCAP)
8 LESSON IN LEAVIN' (Chappell & Co., ASCAP/Sailmaker,
ASCAP/Sony/ATV Cross Keys, ASCAP/Blue Quill, ASCAP)
L

H

22 LIGHTNING DOES THE WORK (McSpadden,
gMI)/BIuesabilly, BMI/Sony/ATV Tree, BMI/John Hadley,
MI) HL

5 LITTLE MAN (WB, ASCAP/Yee Haw, ASCAP} WBM
32 LIVE, LAUGH, LOVE (Gary Nicholson, ASCAP/MRBI,
ASCAP/Buitt On Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL
13 LONELY AND GONE (House Of Integrity, BMI/Little Toma-
does, BMI/Nomad-Noman, BMI/Universal-Songs Of Poly-
Gram Intemational, BMI/Warner-Tamertane, BMI)

HL/WBM

40 LOVE TRIP (Saddle Tan, BMI/Ensign, BMI/Dreaming In
Public, SOCAN/Nimby, ASCAP/Mo Fuzzy Dice,
ASCAP/Famous, ASCAP) HL

20 MAKE UP N LOVE (Universal-MCA, ASCAP/0-Tex, BMI)
HL/WBM

28 A MAN AIN'T MADE OF STONE (Universal-MCA,

ASCAP/Gary Burr, ASCAP/Warner-Tamerlane,
BMI/Puckalesia, BMI/Nomad-Noman, BMI/Franne Gee,
BMI) HL/WBM

36 A MATTER OF TIME (Starstruck Writers Group,
ASCAP/Aubrie  Lee, ASCAP/AImo, ASCAP/Anwa,
ASCAP/Daddy Rabbit, ASCAP) HL/WBM

17 MISSING YOU (Markmeem, ASCAP/Paperwaite, BMI/Trio,
BMI/Alley, BMI) HL/WBM

66 MOVE IT ON OVER (Acuff-Rose, BMI/Hiriam, BMi/Right-
song, BMI) WBM

75 MY BEST FRIEND (Careers-BMG, BMI/Silverkiss, BMI) HL

63 MY KIND OF WOMAN/MY KIND OF MAN (Vinnie Mae,
BMI) WBM

15 (NOW YOU SEE ME) NOW YOU DON'T (Famous,

ASCAP/AImo, ASCAP/Twin Creeks, ASCAP/Jess Brown,
BMI/Ken-Ten, BMI) HL/WEM

72 ON MY WAY TO YDU Miss Surreit, BMI/Blakemore
Avenue, ASCAP/Windswept, ASCAP/Brensboy, ASCAP)

WBM

30 ORDINARY LOVE (Sony.ATV Tree, EMI/Songs Of Peer,
ASCAP:Almo, ASCAP/Dadily Rabbit, ASCAP) HLAWBM

49 POP ATOP (Sony/ATV Tres, BMI)

46  POWER WINDOWS (Uniwersal-Songs Of PolyGram Inter-
nationzl, BMI/Pretly Blue, BMI) HL/WBM

41 PUT YOUR HAND IN MINE (Acuff-Rose, BMI/Milene,
ASCAPY HL

44 THE QUITTIN' KIND (Sone/ATV Tree, EMI/Sam’s Jammin’,
BMI/Suffer In Silence, 3MI/Starstruck Writers Group,
ASCAPUniversal-MCA, ASCAP) HL/WBM

3 READY TO RUN (Woolk Puddin’, 3MI/Careers-BMG,

BMI/Flayd's Dream, BMI/3ug, BMI) HL

11 THE SECRET OF LIFE (Seny/ATV Cross Keys, ASCAP/Pur-
ple Crayon, ASCAP) HL

12 SHE'S IN LOVE (EMI Torver Street, 3MI/Little Cayman,
B[AVEMI Blackwood, BMWIf Dreams Had Wings, ASCAP}
H

48 SHE THINKS MY TRACTOR'S SEXY (EMI Blackwood,
BMI/Jedinda, BMi/Scarlet Aoon, BMI/CMI, BMI) HL

21 SINGLZ WHITE FEMALE {Blakemore Avenue, ASCAP/EMI
Blackvood, BMI/EMI Full <eel, ASCAP, HL/WBM

73 SLOW DANCE MORE (Pa Price, BMI/Sydney Erin, BMI)

59  SMILE (DreamWorks, BNV /Encore, ASCAP) CLM

35 SMOKE RINGS IN "HE DARK (Universal-MCA,
ASCAF/Bar R, SESAC) HL'WBM

1 SOMETHING LIKE THAT Mr. Noise, BM/We Make Music,

BMI/Encore Entertainment, BMI/Bud Dog, ASCAP/Folla-
200, ASCAP) CLM

n gTA;?: OVER GEORGIA (Bristar, BIMI/EMI Blackwood.

MI) FL
33 STEAM (Sony/ATV Tree BMI/BMG, BMI/Yessiree Bob,

ASCAP) HL

45 SURE FEELS REAL GOOD (Wamer-Tamerlane, BMi/Fixed
Points, BMI/High Falutin, ASCAP) WBM

56  THAT'S THE WAY LDVE GOES (Acuff-Rose, BMI) HL

57 THINKING ABOUT LEAVING (Sony/ATV Cross Keys,
AE/(‘Z,IJ\E/CoaI Dust West, BMI/Warner-Tamerlane, BMI)
H M

52 THIS WOMAN NEEDS (Without Anna, ASCAP/Howlin'
Hi:;s, ASCAP/The Key Club, ASCAP/Lela’s Voice, ASCAP)
WBM

7 WHAT DO YOU SAY TO THAT (Laudersongs, BMI/Mighty
Nice, BMI/Blue Water, BMI/Caroljac, BMI/CMI, BMI) HL

31 WHAT DO YOU SAY (Michael Dulaney, BMI/Dulaneyhouse,
BMI/Ensign, BMIMajor Bob, ASCAP) HL/WBM

18  WHEN I SAID | DO (Blackened, BMI) WBM

53 WHEN LOVE FADES (Tokeco Tunes, BMI/Wacissa River,

M

BMI}

38 WHEN YOU LOVE SOMEONE (Smash Vegas, BMI/Big Pic-
ture, BMI/November One Songs, BMI/If Dreams Had
Wings, BMI)

68 WHEREVER YOU ARE (Why Walk, ASCAP)

19 WRITE THIS DOWN (Neon Sky, ASCAP/rving, BMI/Cotter
Bay, BMI) HL/WBM

64 THE YODELIN’ BLUES (Acuff-Rose, BMI) HL/WBM

60 YOU CAN'T HURRY LOVE (Stone Agate, BMI/EMI Black-
wood, BMI) HL

27 YOU GO FIRST (DO YOU WANNA KISS) (Chater,
BMI/Paddy's Head, SOCAN) WBM

4 YOU HAD ME FROM HELLO (Acuff-Rose, BMI) HL/WBM

61 YOU'RE LUCKY | LOVE YOU (Rio Bravo, BMI/Major Bob,
ASCAP) WBM

51 YOU'RE STILL BEAUTIFUL TO ME
ASCAP/Sony/ATV Cross Keys, ASCAP) HL/WBM

37 YOU'VE GOT A WAY (Universal-Songs Of PolyGram Inter-
national, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM

(Zomba,
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COMPILED FROM A NATIONAL SAMPLE OF
= RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED,
I r AND PROVIDED BY SoundScana
' il
OCTOBER 9, 1999 iy - ™ II.II

~ z b~ =
3 = £ 2
E|lE| &2 z 5lE| 8¢ 2
A S =1 2lel g :
2| % | | €| ARTIST TITLE | = 21 5| & | €| ARTIST TITLE | Z
= 3 N 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 o~ = | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
—=um NO. 1 B 41 | 43 | 5 | MERLEHAGGARD =~ FOR THE RECORD — 43 LEGENDARY HITS | 38
1 1 1 4 DIXIE CHICKS MONUMENT 69678/SONY {11.98 EQ/17.98} 4 weeks at No. 1 FLY 1 -
= 39 34 3] 16 | CHRIS LEDOUX caPITOL 99781 (10.98/16.98) 20 GREATEST HITS 17
2 2 | 99 | SHANIA TWAIN @' MERCURY 536003 (10.98/17.98) COMEON OVER | 1
40 30 24 13 LYLE LOVETT CURB 11964/MCA (10.98/17 98} LIVE IN TEXAS 7
3 3 — 2 MARTINA MCBRIDE RCA 67824/RLG (10.98/16.98) EMOTION 3
41)| NEWD 1 | YANKEE GREY MONUMENT 69085/SONY (10,98 EQ/16.98) UNTAMED | 41
—=asi GREATEST GAINER B -
@ 5 4 21 | TIM MCGRAW A CURB 77942 (10.98/17.98) A PLACE IN THE SUN 1 42 | 27 36 5 KRIS KRISTOFFERSON ATLANTIC 83208/AG (10.98/16.98) THE AUSTIN SESSIONS | 26
(5 4 | 3 | 8 | DIXIE CHICKS A’ MONUMENT 68195/SONY (10.98 EQ/17.98) WIDE OPEN SPACES | | 43 | 40 | 33 | 22 | CHAD BROCK WARNER BROS. 4707 I/WRN (10.98/16.98) CHAD BROCK | 38
i HOT SHOT DEBUT Bwe— 44 | 45 4l 7 | ASLEEP AT THE WHEEL OREAMWORKS 50117/INTERSCOPE (10.98/16.98) RIDEWITHBOB | 24
@ NEW) 1 BROOKS & DUNN ARISTA NASHVILLE 18895 (10.98/16.98) TIGHT ROPE 6 45 | 36 | 32 | 27 | LILA MCCANN ASYLUM 62355/EEG (10.98/16.98) SOMETHING IN THE AIR 5
—
1 6 5 17 | LONESTAR A BNA 67762/RLG (10.98/16.98) LONELY GRILL 3 ALABAMA A° .
| : : - 5 46 | 39 | 35 | 57 | pei 6763306 (19 98/26.98) FOR THE RECORD: 41 NUMBER ONE HITS | 2
.‘:’ CURB 77904 {10.98/16. i
g A R (10.98116.98) FM ALRIGHT 47 38 40 3 DOUG STONE ATLANTIC 83206/AG (10.98/16.98) MAKE UP IN LOVE 38
10 10 75 FAITH HILL A WARNER BROS. 46790/WRN (10.98/16.98) FAITH 2 ]

@ 48 13 37 25 | JOHNNY CASH COLUMBIA 69739/SONY (7.98 EQ/11.98) 16 BIGGEST HITS 18
10 8 9 30 KENNY CHESNEY @ BNA 67655/RLG (10.98/16.98) EVERYWHERE WE GO 5

— 49 42 34 59 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGEST HITS 29

13 | 13 | 30 | GEORGE STRAIT A MCA NASHVILLE 70050 (10.98/16.98) ALWAYS NEVER THE SAME | 2

50 46 45 24 SAMMY KERSHAW MERCURY 538889 (10.98/17.98) MAYBE NOT TONIGHT 7

16 | 15 | 14 | GEORGE JONES ASYLUM 62368/EEG (10.98/16.98) COLD HARD TRUTH | 5 —t—t :

51 JESSICA ANDREWS DREAMWORKS 50104/INTERSCOPE (8.98/12.98) HEART SHAPED WORLD 1
13| 7 | 6 | 5 | LINDARONSTADT & EMMYLOU HARRIS  \yeSTERN wALL — THE TUCSON SESSIONS | 6
ASYLUM 62408/EEG (11.98/17.98) 63 | 62 | 59 | THE WILKINSONS GIANT 24699/WARNER BROS. (10.98/16.98) NOTHING BUT LOVE | 16
SHED
14 11 11 20 AISY LYRIC STREET 65002/HOLLYWOOO (10.98/16.98) THE WHOLE SHEBANG 6 53 Ty 51 66 JOHN DENVER MAOACY 4750 (5,887 98) THE BEST OF JOHN DENVER 8
NEW ) 1 | RANDY TRAVIS OREAMWORKS 450119/INTERSCOPE (10.98/16.98) AMAN AIN'T MADE OF STONE | 15 NEWD GEORGE STRAIT :
1 MERRY CHRISTMAS WHEREVER YOU ARE 4
16 | 12 8 5 | CLAY WALKER GIANT 24717/WARNER BROS. {10.98/16.98) LIVE, LAUGH, LOVE 5 MCA NASHVILLE 170093 (11.98/17.98)
18 | 23 | 73 | MARK WILLS A MERCURY 536317 (10.98/16.98) WISH YOU WERE HERE | 8 85 | 52 | 44 | 27 | PATTY LOVELESS EP(C 69809/SONY (10.98 EQ/16.98) CLASSICS | 6
; EMMYLOU HARRIS, LINDA RONSTADT, DOLLY PARTON
18 15 14 | 45 | GARTH BROOKS @2 CAPITOL 97424 (19.98/26.98) DOUBLE LIVE 1 9 | 60 57 33 e s ealates Toe) TRIO I 4

35 | 33 | 21 | STEVE WARINER CAPITOL 96139 (10.98/16.98) TWO TEARDROPS | 6 57 | 50 | 49 | 31 | TRACY BYRD MCA NASHVILLE 70048 (11.98/17.98) KEEPERS/GREATEST HITS | 5
20 14 12 8 ALISON KRAUSS ROUNOER 610465/MERCURY (10.98/16.98) FORGET ABOUT IT 5 58 53 56 69 BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98) IF YOU SEE HER 4

(21)] NEWP | 1 | HANK WILLIAMS JR. CURB 77953 (1098/16 99 STORMY | 71 59 | 51 | 47 | 102 | JOHN MICHAEL MONTGOMERY A ATLANTIC 83060/AG (10.98/16.98) GREATESTHITS | 5

(22)] 19 | 19 | 6 | ALAN JACKSON A ARISTA NASHVILLE 18864 (1098/16.98) HIGH MILEAGE | 1 60 | 48 | 50 | 24 | ANDY GRIGGS RCA67596/RLG (10.98/16.98) YOU WON'T EVER BE LONELY | 15
23 | 23 29 17 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES | 23 61 58 53 | 43 | TOBY KEITH @ WERCURY 558962 (11 98/17.98) GREATEST HITS VOLUME ONE 5

DWIGHT YOAKAM ;
24124 | 20 | 19 | geppisk 47389WRN LAST CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE 90'S | 10 62 | 54 | 55 | 68 | CLAY WALKER @ GIANT 24700/WARNER BROS. (10.98/16.98) GREATESTHITS | 9
25 20 18 20 KENNY ROGERS @ OREAMCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES 6 RE-ENTRY 47 SARA EVANS RCA 67653/RLG (10.98/16.98) NO PLACE THAT FAR 11
26 | 17 | — | 2 | MINDY MCCREADY BNA 67765/RLG (10.98/16.98) 'MNOTSOTOUGH | 17 64 | 5 | 54 | 63 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY | 12
21 | 25 | 25 | 18 | JOHN MICHAEL MONTGOMERY ATLANTIC 83185/AG (10.98/16 98) HOMETO YoU | 16 65 | 57 | 52 | 53 | LEE ANN WOMACK @ DECCA 70040/MCA NASHVILLE (10.98/16.98) SOME THINGS | KNOW | 20
—aml PACESETTER = (66)| NEWD | 1 | REBAMCENTIRE SECRET OF GIVING: A CHRISTMAS COLLE
: CTION 66

47 | 46 | 59 | VINCE GILL @ sica NaSHVILLE 70017 (10.9%16.98) THEKEY | 1 & MCA NASHVILLE 170092 (11.98/17.98)

@ 32 | 21 15 | ALABAMA RCA 67793/RLG (10.98/16.98) TWENTIETH CENTURY G 67 65 63 | 32 | GEORGE JONES EPIC 69319/SONY (7.98 EQ/11.98) 16 BIGGEST HITS | 50
30 | 21 | — | 2 | JOHN PRINE OHBOY 019(9.98/15.98) IN SPITE OF QURSELVES | 21 68 | 59 | 39 | 35 §§GTN2;3;‘QE(§_§§§‘%) HOW BIG'A BOY ARE YA? VOLUME 5 | 13
31 | 28 | 27 | 25 | MONTGOMERY GENTRY COLUMBIA 69156/SONY (10.98 EG/16.98) TATTOOS & SCARS 10 69 | 68 66 | 29 | MERLE HAGGARD LEGACY 69321/EPIC (7.98 EQ/11.98) 16 BIGGEST HITS | 56
32 | 31 26 19 | CHELY WRIGHT MCA NASHVILLE 70052 (10.98/16.98) SINGLE WHITE FEMALE 15 70 | 61 60 | 96 | GARTH BROOKS A° CAPITOL 56599 (10.98/16.98) SEVENS 1

MARY CHAPIN CARPENTER
33 | 22 | 16 | 18 | ColUmeia 68751/SONY (10.98 EQVI7.98) PARTY DOLL AND OTHER FAVORITES 4 71|63 | — 8 OLD DOGS ATLANTIC 83156/AG (10.98/16.98) OLD DOGS | 61
34 | 29 | 30 | 71 | SOUNDTRACK A” CAPITOL 93402 (10.98/17.98) HOPE FLOATS 1 12 | 62 61 61 | DIAMOND RIO @ ARISTA NASHVILLE 18866 {10.98/16.98) UNBELIEVABLE 9

@ 37 38 | 63 | TRISHA YEARWOOD @ MCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 3 713 | 66 64 | 46 | SOUNDTRACK A 550 MUSIC 68971/EPIC (1198 EQ/17.98)  TOUCHED BY AN ANGEL: THE ALBUM 3
3 | 26 | 17 | 5 | BRYAN WHITE ASYLUM 62278/EEG (10.98/16.98) HOW LUCKY 1AM | 7 RE-ENTRY | 19 | ALAN JACKSON ARISTA NASHVILLE 18886 (4.98/9.98) SUPERHITS | 44
37 33 28 7 | SHERRIE AUSTIN ARISTA NASHVILLE 18881 (10.98/16.98) [IB LOVE N THE REAL WORLD 14 75 56 I 48 5 MICHAEL PETERSON REPRISE 47353/WRN (10.98/16.98) BEING HUMAN 32

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Piatinum). 4 RIAA certification for net shipment of 10 million units
(Diamond). Numeral foltowing Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avail-
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage
growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1999, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET

B'"mrd Tn cu " nlI' calaln Alh"ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane
I ® v  OCTOBER 9, 1999 L

= &=
=T =z
X =4
T4 | 2w | ARTIST TITLE | 23 Tu | L |ARTIST TITLE| £5
=2 | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =3 | 33 [ IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 2 TIM MCGRAW A’ CURB 77886 (10.98/16.98) 7 weeks at No. 1 EVERYWHERE | 121 14 24 VINCE GILL A? MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 183
2 3 SHANIA TWAIN @' MERCURY 522886 (10.98 17.98) THE WOMAN IN ME | 242 15 | 19 | VINCE GILL A® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 267
3 | 1 | MARTINA MCBRIDE A’ RCA67516/RIG (10.98/16.98) EVOLUTION | 109 16 | 17 | GEORGE JONES A EPIC 40776/SONY (5.98 EQS.98) SUPER HITS | 418
4 4 BROOKS & DUNN A’ ARISTA NASHVILLE 18852 (10.98/16.98) THE GREATEST HITS COLLECTION | 106 17 20 JOHNNY CASH @ COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 121
5 6 ALAN JACKSON A ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 205 18 1 LEANN RIMES A’ CURB 77885 (10.98/16.98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 107
6 5 GARTH BROOKS @° CAPITOL 29689 (10.98/15.98) THE HITS | 214
SeE 19 15 GEORGE STRAIT A® MCA NASHVILLE 42035 (11.98/17.98) GREATEST HITS VOLUME 2 | 596
7 7 HANK WILLIAMS JR. A* CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 277
20 21 HANK WILLIAMS MERCURY 536029 (7.98/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 102
8 8 TRISHA YEARWOOD A° MCA NASHVILLE 70011 (10.98/16.98) (SONGBOOK) A COLLECTION OF HITS | 109 .
21 16 ALISON KRAUSS A? ROUNDER 610325*/IDJMG (9.98/15.98) (H NOW THAT I'VE FOUND YOU: A COLLECTION 16
9 g TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 287 ! & o=
10 10 CHARLIE DANIELS A EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 245 2 25 COLLIN RAYE A EPIC 67893/SONY (10.98 EQ/16.98) THE BEST OF COLLIN RAYE — DIRECT HITS | 109
11 | 12 | WILLIE NELSON @ coLUMBIA 64184/SONY (5.98 E/9.98) SUPER HITS | 264 23 | 23 | DEANA CARTER A" CAPITOL 37514 (10.98/15.98) DID | SHAVE MY LEGS FOR THIS? | 160
12 | 11 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 653 24 | — SHANIA TWAIN A MERCURY 514422 (10.98/16.98) SHANIA TWAIN | 151
13 13 PATSY CLINE MCA NASHVILLE 20265 (2.98/5.98) HEARTACHES | 41 25 22 GEORGE STRAIT A® MCA NASHVILLE 10651 (10.98/17.98) PURE COUNTRY (SOUNDTRACK) | 362

Catalog albums are 2-year-oid titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Atbums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 albyrq units {Gold). A RIAA cer-
tification for net shipment of 1 million units (Platinum). €p RIAA certification for net shipment of 10 million units (Diamond). Numera! following Platinum or Diamond symbol indicates album’s multi-platinum leve!. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. BB indicates past Heatseeker title. © 1999, Billboard/BPI Communications and SoundScan, Inc.
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Shania Twain was named songwriter

PI‘IS, ahows, Awards Mark ﬂlllllltl‘ Music Week

Nashville’s annual country
music week, held Sept. 18-24,
featured parties by record
labels and publishers. The
week’s highlight was the Coun-
try Music Assn. (CMA) Awards
Show, held Sept. 22, at which
Shania Twain became the first
woman in 13 years to be named
entertainer of the year.

of the year and Warner/Tamerlane
was named publisher of the year at
BMI's awards dinner. Shown, from
left, are BMI VP Roger Sovine, BMI
senior VP Del Bryant, Universal Music
Publishing Group president David
Renzer, BMI president/CEQ Frances
Preston, Twain, Universal Music Pub-
lishing senior VP Pat Higdon, Warn-
er/Chappell Music executive VP/GM
Tim Wipperman, and Warner/Tamer-
lane Publishing Corp. president Rick
Shoemaker.

[ (i

: 2 2. . N
Veteran producer and songwriter Billy
Sherrill was honored by BMI with its
President’s Award as songwriter of
the century. He’'s show here with his
wife, Charlene.

RCA artist Martina McBride was
named female vocalist of the year at
the awards show. Shown, from left,
are BMG Entertainment president/
CEO Strauss Zelnick, RCA Label
Group (RLG) chairman Joe Galante,
McBride, and RLG senior VP/GM
Butch Waugh.

L 9 _ o

Country music entertainer of the year Shania Twain was congratulated at the
Mercury Nashville party at F. Scott Fitzgerald’s. Shown, from left, are Barbara
Carr of Jon Landau Management, Universal Music Group (UMG) chairman/CEQ
Doug Morris, Jon Landau, Twain, Mercury Nashville president Luke Lewis, and
UMG president/COO Zach Horowitz.

"HALL o-r FAME

Veteran country music star Dolly Parton was inducted into the Country Music
Hall of Fame, along with the late Johnny Bond and the late Conway Twitty.

Multiple-award winners Dixie Chicks were honored by Sony Music Nashville.
Shown, from left, are Sony Music Nashville serior VP Mike Kraski, Sony Music
Nashville president Alten Butler, Dixie Chick Martie Seidel, Sony Music Nashville
VP of sales Dale Libby, Dixie Chicks Natalie Maines and Emity Robison, Sony
Music Nashville VP of A&R Blake Chancey, Monument Reccrds VP of national
country promotion Larry Pareigis, producer Paul Worley, and Sony Nashville
senior VP of national country promotion Jack Lameier.

At ASCAP's awards banquet Sept. 18
at the Opryland Hotel, songwriter Phil
Vassar was named songwriter of the
year, and Sony/ATV Cross Keys was
honored as publisher of the year.
Shown, from left, are ASCAP senior
VP Connie Bradley, Vassar, and Sony/
ATV Tree Publishing president/CEO
Donna Hilley.

ARTISTS & MUSIC

f T

To celebrate the week and their new building, BMG labels Arista/Nashville and
RCA Label Group held a joint party in their courtyard after the awards show.
Shown, from left, are Kix Brooks, Sherrié Austin, Ronnie Dunn, Arista/Nashville
president Tim DuBois, Shannon Brown, Brad Paisley, and BMG Entertainment
president/CEQ Strauss Zelnick.

i

SESAC honored writers and publishers at its awards dinner. Shown, from left,
are Curb Magnatune’s Tommy Williams, SESAC president/COO Bill Velez, Glaci-
er Park Musie’s Brent Maher, Family Style Publishing’s Caroline Bienstock and
Robert Bienstock, SESAC writer of the year Steve Mandile, Glacier Park’s
Michael Martin and Dianna Maher, and SESAC senior VP of writer/publisher
relations Pat Rogers.

Vince Gill, celebrity host of the Sprint
Music Row Celebrity Golf Tourna-
ment, greets BMI president/CEO
Frances Preston. The event benefits
the T.J. Martell Foundation for
Leukemia, Cancer, and AIDS Re-
search and the Frances Williams

i Preston Laboratories at the Vander-
: bilt-Ingram Cancer Center.

e 7 1

Entertainer of the year Shania Twain
made an emotional acceptance
speech at the CMA Awards show.

Garth Brooks was honored by ASCAP
with its prestigious Founders Award.
ASCAP CEO John LoFrumento and
his wife honer Brooks, center, for the
award.

Curb Records’ Tim McGraw was
named male vocalist of the year at the
CMA Awards show.
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Denon Augments Savoy’s GIassics

B IG LEAGUES: With a newly inked
distribution deal through Atlantic/
WEA, Denon’s Savoy Jazz imprint is
poised to expose consumers to classic
sides that have been long unavailable,
or unknown, to all but the most
ardent jazz fanatics.

The reintroduction of Savoy’s line

Jagy
BLUE

by Steve Graybow

first recordings or debut recordings
as leaders from people like Charlie
Parker, Miles Davis, Dexter Gor-
don, Milt Jackson, and Dizzy Gille-
spie,” says Lowenhar. “Our goal was
to do justice to the music and to give
consumers what they wanted by
putting out multiple CD packages

Billooard

TOP REGGAE ALBUMS.

THIS WEEK

LAST WEEK

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND - SoundScan
INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 111
TITLE

IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST

TANTO METRO & DEVONTE
2 weeks at No. 1

EVERYONE FALLS IN LOVE
VP/550 MUSIC 63758/EPIC BB

REGGAE GOLD 1999 VARIOUS ARTISTS

VP 1559*

REGGAE PARTY VARIOUS ARTISTS

POLYGRAM TV/ISLAND 565654/IDJMG

SPIRIT OF MUSIC ZIGGY MARLEY & THE MELODY MAKERS

ELEKTRA 62396/EEG

STRICTLY THE BEST 21 VARIOUS ARTISTS

VP 1539+
began Sept. 21, when the'label issued with as many bonug tracks as we COMBINATION MAXI PRIEST
a three-disc set of material recorded could find. Plus, we included exten- VIRGIN 47569
by Little Jimmy Scott dating from  passes Savoy, Denon Classical, and  sive essays by some of today’s top jazz cs:gfu%;i ggggﬂERzROPHET — THE BEST OF PETER TOSH PETER TOSH

1952 through 1960 titled “The Savoy
Years And More . ..”; an Art Pepper
compilation ddtmg from 1952 and
1953 titled “The Discovery Sessions”;
and “The Complete Savoy Sessions,”
which brings together material
recorded by trumpeter/flugelhorn
player Wilbur Harden and John

the pop label Straight Line.
“We received feedback from re-
tailers and consumers, pointing out

SAVOY JAZZ

writers, along with the original album
notes and historical photos. We want
to position Savoy alongside the major
jazz labels, at retail and in the minds
of consumers.”

Along with the Pepper, Scott, and
Coltrane/Harden sets, Sept. 21 saw
the label releasing “The Savoy Story,”

DJ REGGAE MIX 2000 VARIOUS ARTISTS

| BEAST 5470/SIMITAR

THE DOCTOR BEENIE MAN

SHOCKING VIBES 1547*/VP B

CALLING RASTAFARI BURNING SPEAR

ROUNDER 617744/IDJMG

REGGAE GOLD 1998 VARIOUS ARTISTS

VP 1529~

12

Y2K BEENIE MAN
ARTISTS ONLY 031*

Coltrane in 1958. Some of the music a three-disc set chronicling the label’s (13))|Re-nTRY GENERATION COMING THIRD WORLD |
on the Savoy packages has been avail- history. |~ GATOR/-MAN 1014/PLATINUM

able on disc in the past, in its original  inaccuracies in the liner notes [which On Oct. 6, the label issues multiple | 14 THE JOURNEY KYZMAN]
form, sans extra material recorded at ~ were printed by the label’s Japanese  disc sets from Charlie Parker, Dex- | 15 D.J. REGGAE MIX VARIOUS ARTISTS

these classic dates.

“In 1992, Denon got the worldwide
rights to the Savoy label, and a lot of
the original albums were put out as
straight reissues, at a midline $11.98
list price, with no bonus tracks,” says
Eric Lowenhar, national sales di-
rector for the newly minted Savoy
Entertainment Group, which encom-

offices] and wondering if there was
unreleased material from the ses-
sions.”

When Denon’s domestic offices
took over A&R duties for Savoy, the
label started remastering and
repackaging the Savoy sides in
earnest.

“Savoy was the home of some of the

ter Gordon, Erroll Gardner, and
Kenny Dorham. These four compila-
tions were initially released last
November when Savoy was under a
now defunct distribution deal with
Allegro.

Further titles, including a Milt
Jackson compilation that features the
earliest recordings of the Modern
Jazz Quartet (before that moniker

BEAST 5423/SIMITAR

TOP WORLD MUSIC ALBUMS.

—amll NO. 1
BUENA VISTA SOCIAL CLUB @
WORLD CIRCUIT/NONESUCH 79478/AG B

BUENA VISTA SOCIAL CLUB
2 weeks at No. 1

SOGNO A ANDREA BOCELLI

POLYDOR 547222

BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER IBRAHIM FERRER

WORLD CIRCUIT/NONESUCH 79532/AG

OCTOBER 9, 1999

THE IRISH TENORS JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN
MASTERTONE 8552/POINT 3

5 | 7 | CAFE ATLANTICO
RCA VICTOR 65401 iR

6 | 104| THE BOOK OF SECRETS A
QUINLAN ROAD 467 19/WARNER BROS.

SUBLIME ILUSION
HIGHER OCTAVE WORLD 47494/VIRGIN

19 | VOLUME 2 RELEASE
REAL WORLD 47324

g | g5 | INTRODUCING... RUBEN GONZALEZ
WORLD CIRCUIT/NONESUCH 79477/AG

SUENOS (WITH SPANISH TRACKS)
UNIVERSAL LATINO 547224

ROMANZA (WITH SPANISH TRACKS)
UNIVERSAL LATINO 539638

g | KULANJAN
HANNIBAL 1444/RYKODISC

TEARS OF STONE
RCA VICTOR 68968

NIAFUNKE
RE-ENTRY| |)\NwiBAL 1443/RVKODISC

MI 1] | NAMAHANA o HAPA
COCONUT GROVE 78203

TOP BLUES ALBUMS.

was coined) will see the light in
November.

All Savoy Jazz four-CD sets will
retail for $49.98. Three-disc sets will
retail for $39.98, two-disc sets for
$29.98, and single discs for $16.98.
Lowenhar notes that the new distrib-
ution deal will allow Savoy to benefit
from WEA's Supersaver retail pro-
motions.

CESARIA EVORA |

LOREENA MCKENNITT

ELIADES OCHOA

AFRO CELT SOUND SYSTEM

RUBEN GONZALEZ

ANDREA BOCELLI |

ANDREA BOCELL!

=

GOOD MAN, GOOD BAND: Com-
mencing Oct. 1, Bill Frisell under-
goes his most extensive U.S. tour to
ddte in support of “Good Dog, Happy 13 |13 30

Man” (Nonesuch). The majority of the
dates will see the debut of the gui-
tarist’s new working quartet, consist- 15
ing of pedal steel and slide guitarist
Greg Leisz, bassist David Piltch, and
drummer Kenny Wollesen.

Frisell can also be heard on “The
Sweetest Punch: The New Songs Of
Elvis Costello And Burt Bacharach”
(Decca, Sept. 21), which features
material arranged by the guitarist.

TAJ MAHAL/TOUMANI DIABATE

—
N
w0

THE CHIEFTAINS

ALl FARKA TOURE

Krall Sells Out Bowl. Jazz legend Horace Silver and Verve Music Group presi-
dent Ron Goldstein recently congratulated vocalist/pianist Diana Krall on her
sold-out performance at the Hollywood Bowl. Krall's current Verve album is
“When | Look In Your Eyes,” and Silver has just released his Verve debut, Jazz
Has A Sense Of Humor.” Shown after the show, from left, are Silver, Krall,

and Goldstein.

=il NO. 1 B f
BLUES @ ERIC CLAPTON |
POLYDOR 547178/UNIVERSAL 9 weeks at No. 1

9 | 5 | INSESSION ALBERT KING WITH STEVIE RAY VAUGHAN
STAX 7501/FANTASY

3 | 49 | WANDER THIS WORLD ®
A&M 540984/INTERSCOPE
27 | THE REAL DEAL: GREATEST HITS VOLUME 2
LEGACY 65873/EPIC

5 173 JUST WON'T BURN
TONE-COOL/ROUNDER 471 164/IDJMG B

6 | 103 TROUBLEIS... A
REVOLUTION 24689/WARNER BROS

714 MATERIAL THINGS
MALACO 2825

g 111 UNDISPUTED QUEEN
MISS BUTCH 4009/MARDI GRAS

A JONNY LANG
ND: Medeski, Martin & Wood

add their trademark organ trio
grooves to three tracks on rocker
Iggy Pop’s new release, “Avenue B”
(Virgin). . . Pianist and jazz historian
Dr. Billy Taylor adds drummer
Winard Harper to his trio, to join
bassist Chip Jackson. Taylor is play-
ing select dates, following the release

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

SUSAN TEDESCHI

KENNY WAYNE SHEPHERD BAND

MEL WAITERS

PEGGY SCOTT-ADAMS

2 . . g HEART OF A WOMAN ETTA JAMES
of his Arkadia Jazz solo p1ano (IISC, 9113 PRIVATE MUSIC 82180/WINDHAM HILL
“Ten Fingers, One Voice,” earlier this GREATEST HITS B.B. KING
A MCA 11746
year. .
141 95 DEUCES WIiLD @ B.B. KING
MCA 11711

FOR THE RECORD: Contrary to a THE ROBERT CRAY BAND

column item in the Sept. 11 issue,

| HOTTEST 12" SINGLES 12 | 10| 22 | TAKE YOUR SHOES OFF

RYKODISC 10479 |

auyp* ™ ” -

! (‘l';c%é%?mgfﬁgga Avenue Records has licensed the 13 [ 1149 5%,?558%\' THE BAYOU Gie. (KIG
Bethlehem jazz catalogue for the 14 | 13 | 20 | BEST OF B.B. KING THE MILLENNIUM COLLECTION B.B. KING
PRSP, ST United States only. Bethlehem Music MCA 11939

@E}ﬂ.ll TOUINFREEATOIPLACE ORDERS 1 800.041.4041 H\)( 718 658 3573 L | Co. Inc. continues to be the owner of RE-ENTRY 3&3{%53%% e — KEB' MO’

A ¢ es Tn £8 FL3'&:2&Arﬁ“zﬁgnv.vni‘as;og"m the Bethlehem Jazz catalogue and  ——=————"—""—""""""" I
L 2 TEL 19331 866-1714 FAX - (953) 966-8766 controls the rights for worldwide & ra snicston o e soomert. Dt o T o et RUAA
T o R licensing. : e o B
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STIRIT

™

by Lisa Collins

L.A.’S THE PLACE: If there was any question
that Los Angeles is gaining clout in its creative
contribution to the success and popularity of
gospel, it was answered with the overwhelming
response to a recent ASCAP seminar.

More than 100 crowded into the Guitar Center
on Sunset Boulevard to hear a panel explore the
ins and outs of the gospel industry. Among the
panelists was Brent Jones, whose self-titled
debut album with T.P. Mobb—released June 27
from Holy Roller Records—has since risen to No.
25 on the Top Gospel Albums chart this issue.
The lead single, “Goodtime,” is
receiving premium rotation on

groups to play at the House of Blues in Los Ange-
les. Through word-of-mouth, the group flour-
ished.

Jones, who has written for L.A. Mass Choir
and the GMWA Youth Choir, says response to
his act’s debut release has been phenomenal. “I
wanted to do music that would touch the secular
marketplace and people who would never give
church music a chance, and this album is doing
that with our brand of [reality-based] R&B
music. We talk about sin, marriage issues, temp-
tations, and just kicking off your shoes and hav-
ing a good time in Jesus—representing that this
kind of life is the best kind of life.”

REAPING THE HARVEST: Los Angeles’
avant-garde, cutting-edge brand of gospel flows
not only from artists like Brent
Jones and home-grown labels

BET, VHI, and the Box, as well as
airplay in key R&B stations such
as KJLH Los Angeles and WRKS
New York.

In fact, if L.A.’s gospel scene is
growing, artists like Jones are
one of the reasons why. Jones
helped to pioneer hip-hop gospel
in the area with his 19-voice Los
Angeles-based vocal ensemble,
which has on occasion been
dubbed “the ‘Soul Train’ Choir.”
The 28-year-old artist, who has
spent seven years developing his
fan base, employs a distinctly
youthful and urban style he char-
acterizes as smoothed-out Chris-
tian hip-hop on the R&B tip with
a touch of pop.

Jones developed the style while still a teen.
“My friends thought church was boring, and I
wanted a way to get them to see what I was so
excited about,” Jones recalls. “I had a group in
high school, and 1 would take secular songs like
Janet Jackson’s ‘Control’ and rewrite the words.
It worked. My friends began to find Christianity
and the church more appealing.”

In 1992, Jones founded the T.P. Mobb. Within a
year, Jones had landed the chance to do a tune for
the Grammy-nominated album “Motown Comes
Home,” and his act became one of the first gospel

BRENT JONES & T.P. MOBB

like Gospo Centric/B-Rite
Records and Neily Dickerson’s
newly launched Church Howse
Musie, but from little-known
labels like reap Records as well.
Distributed through Word, the 8-
year-old label is home to a hand-
ful of Christian hip-hop acts,
including the Dynamic Twins,
Southern Gospeltality, and
1.D.O.L. King.

Director Jefflyn Dangerfield
attributes the emerging accep-
tance of avant-garde gospel and
“holy hip-hop” to the acceptance
and success of acts like God’s
Property, Kirk Franklin, and
Trin-i-tee 5:7.

“Both radio and retail have become more recep-
tive within the last six to eight months,” Dan-
gerfield says. “Many of the labels who were once
resistant are now including more formatting and,
like Atlanta’s Hot 97 [WHTA], are seeing a great
deal of success with it.”

Reap is currently gearing up for the market-
ing of Two Edge, a male R&B-flavored hip-hop
duo whose debut album is set for release on Nov.
16.

TO OUR READERS: Higher Ground will return
in two weeks.

Queensryche Visits Atlantic. The band recently visited its new home at the New York headquarters of Atlantic Records.
Shown, from left, are Ray Daniels, manager; Val Azzoli, co-chairman/co-CEO of the Atlantic Group; band member Geoff

Tate; Ahmet Ertegun, co-chairman/co-CEO of the Atlantic Group; band member Michael Wilton; and band member Scott
Rockenfield.
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Top Gospel Albums.

g COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
= | =3 AND INTERNET SALES REPORTS COLLECTED, CompILED, AnD provioep By [T
w w =
Z |2 |2 |aRmisT TITLE
I | % | £ | IMPRINT & NUMBER/DISTRIBUTING LABEL
—ugll NO. 1 B
@ NEW) YOLANDA ADAMS
ELEKIRA G2¢20/FEC MR ] week at No. ] MQUNTAIN HIGH VALLEY LOW
2 1 3 IYANLA VANZANT
HARMONY 1799 [y IN THE MEANTIME — THE MUSIC THAT TELLS THE STORY
3 2 | 4 | WINANS PHASE2  MYRRH/WORD 69881/EPIC WE GOT NEXT
4 3 | 52 | KIRK FRANKLIN @  GOSPO CENTRIC 901 78/INTERSCOPE THE NU NATION PROJECT
5 4 | Z | THE CANTON SPIRITUALS  VERITY 43135 LIVE EXPERIENCE 1999
6 5 | 25 | T.D. JAKES  (SLAND INSPIRATIONAL 524630/IDIMG SACRED LOVE SONGS
(T) |NEWP | CARLTOM PEARSON  ATLANTIC 46006/AG LIVE AT AZUSA 3
8 8 |75 FRED HAMMOND & RADICAL FOR CHRIST A
VERITY 43110 (PAGES OF LIFE) CHAPTERS | & I
@ 9|8 RICHARD SMALLWOOD WITH VISION
VERITY 43119 HEALING—LIVE IN DETROIT
10 | 6 | 31| VARIOUS ARTISTS ®
VERNY 43125 WOW GOSPEL 1999 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
11 | 7 | 15| GOSPEL GANGSTAZ  B-RITE 90096/INTERSCOPE | CAN SEE CLEARLY NOW
@ 15 | 46 T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR
INTEGRITY/WORD 69542/EPIC LIVE FROM THE POTTER'S HOUSE
d3)| 17| 19| VIRTUE  verny 43122 GET READY
14 | 10 | 27 | DOTTIE PEOPLES  ATLANTA INT'L 10250 GOD CAN & GOD wWILL
(A5)| 23 | 41 | JUANITABYNUM ~ SHEKINAH INTERNATIONAL 11659 MORNING GLORY VOLUME ONE: PEACE
16 | 13| 23 | VICKIE WINANS  CGI 5325/PLATINUM LIVE IN DETROIT 1
17 [ 11 | 63 | TRIN-I-TEE 5:7  B-RITE 90094/INTERSCOPE TRIN-I-TEE 5:7
(A3)| 22 | 27 | HELEN BAYLOR  VERITY 43124 HELEN BAYLOR...LIVE
(@9)| 34| 2 | RICHARD SMALLWOOD  EMI GOSPEL 20253 MEMORABLE MOMENTS
28119 THE FLINT CAVALIERS
FIRST LITE 4018 THE FLINT CAVALIERS LIVE IN CONCERT
21 [ 16| 23 | ANOINTED  MYRRHMWORD 69616/EPIC BB ANOINTED
(22) | 20 | 45 | SOUNDTRACK  DREAMWORKS 50050/INTERSCOPE THE PRINCE OF EGYPT—INSPIRATIONAL
23 (19] 4 THE MISSISSIPPI MASS CHOIR
MALACO 6031 EMMANUEL (GOD WITH US)
(28)| 24| 19 | CECE WINANS  PIONEER 92793/AG EVERLASTING LOVE
25 [12]9 BRENT JONES AND T.P. MOBB
HOLY ROLLER 7012/MCG BRENT JONES AND T.P. MOBB
@ 2% | 31 VARIDUS ARTISTS
EMI GOSPEL 20209 GREAT WOMAN OF GOSPEL VOLUME il
27 121 | 36 | VARIOUS ARTISTS  MALACO 1002 HERITAGE OF GOSPEL
@ 27 | 87 VARIOUS ARTISTS A
VERITY £3109 WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONG_S
29 | 18 | 8 | BISHOP PAULS. MORTON, SR.  B-RITE 90267/INTERSCOPE CRESCENT CITY FIFE
30 |14 3 REV. GERALD THOMPSON & CHICAGO COMBINED
ATLANTA INT'L 10254 LIVE IN CHICAGO
NEW) DREA RANDLE
NEW LIFE 43143/VERITY JOHN P KEE PRESENTS: DREA RANDEL — 000 WEE
32 | 25| 34 | VARIOUS ARTISTS  INTERSOUND 5315/PLATINUM RAISIN' THE ROOF
33 |35 7 | BEN TANKARD VERITY 43137 THE MINSTREL
34 1389 LAMAR CAMPBELL & SPIRIT OF PRAISE
EMI GOSPEL 20246 I'NEED YOUR SPIRIT
35 |39 ] 11 | VARIOUS ARTISTS  VERITY 43127 BRIDGES
36 [ 33 9 | SONYA BARRY BORN AGAIN 1022 LATTER RAIN
37 2932 LEE WILLIAMS & THE SPIRITUAL QC'S
MAJESTIC 7004 LOVE WILL GO ALL THE WAY
38 32| 2 | BLESSED  ULTIMATE 70984/BORN AGAIN BLESSED
L — S
39 |30 | 34 | MEN OF STANDARD  MUSCLE SHOALS SOUND 8015/MALACO FEELS LIKE RAIN
40 | 31 | 54 | YOLANDA ADAMS  VERITY 43123 B SONGS FROM THE HEART |

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 miliion
units (Platinum). €4 RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes cr more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. indicates past or present

tittes. © 1399, Billboard/BPI Communications.

BILLBOARD OCTOBER 9, 1999

www.billboard.com

www americanradiohistorv com

61


www.americanradiohistory.com

Artists & Music

| Classical
KEEPING
SCORE

by Bradley Bambarger

BYRD BRAIN: More so than with perhaps any other
genre, classical music endures—and excites—through
labors of love. Keyboardist Davitt Moroney and Hype-
rion Records principal Ted Perry are two of the latest we
should thank for their affectionate investment. Moroney’s
stunning survey of the complete keyboard music of Eliz-
abethan master William Byrd (1540-1623) is due from
Hyperion Oct. 12 in the U.S., coming as a slimline hoxed
set of seven discs that sells for the price of five.

The attractively presented collection comes with
some 45,000 words of absorbing
annotation by Moroney, comple-
menting his superlative musician-
ship. The sheer sonic allure of the
set is also remarkable; even those
who may have thought themselves
averse to early keyboards on rec-
ord should find the sound com-
pelling. Moroney plays a variety of
harpsichords, as well as a muselar
virginal, clavichord, chamber or-
gan, and the grand Ahrend organ
of L’Eglise-Musée des Augustins
in Toulouse, France—with each
instrument recorded as sensuous-
ly as one could imagine.

The Byrd set took Moroney 15
years to bring to fruition, time
taken up not only by scholarship
and performance but business con-
cerns. Luckily, Perry “took to it immediately over a cup
of coffee in London,” Moroney says. “The project was
on its third record company, so it was very nice for a
change to meet a label head who understood its impor-
tance—and that it would undoubtedly make a profit. In
other words, Ted believed in the musie. But that’s
because he knows who Byrd is.”

Central to Byrd’s output is his long series of keyboard
pavanes and galliards, a body of work that Moroney com-
pares to the 48 preludes and fugues of Bach’s “Well-Tem-
pered Clavier” and Beethoven’s 32 sonatas. “For all
three collections,” Moroney explains, “the composers
worked on them over their whole lifetimes, continually
redefining what the forms meant—almost a private ob-
session, like the sonnet for some Elizabethan writers.”

Moroney describes Byrd as “the truly Shakespearean
figure for English music, the one with the widest range
of emotions, the greatest vocabulary, the most life, the
most unusual turns of phrase that stick in the mind as
only the utterances of geniuses do. In Forkel’s biography
of Bach, he says that each of Bach’s musical phrases are
‘marked by a seal that cries to the world, “I am Bach.”’
It’s the same with Shakespeare, of course, but also of
Byrd, where even the smallest phrase cries out, ‘I am
Byrd.’ ” He adds, “At a time when the films ‘Shakespeare
In Love’ and ‘Gloriana,’ not to mention ‘A Midsummer
Night’s Dreany’ and ‘Hamlet,’ give so much pleasure to so
many people, I'd like to think that the Elizabethan peri-
od, the golden age for English art, is back in favor.”

Those taken with Moroney’s infectiously erudite art
can look beyond his interpretations of Byrd to his won-
derful Bach recordings for Harmonia Mundi. Newly reis-
sued separately and in a slimline, seven-disc boxed set as
part of the label’s anniversary “Bach Edition” (which
looks to rival Teldec’s in sumptuousness if not complete-
ness), Moroney’s turns on “The Well-Tempered Clavier,”
‘“Art Of Fugue,” and “Musical Offering” come with his
fascinating liner notes. British-born but a longtime res-
ident of Paris, the 49-year-old Moroney has recorded
more than 50 dises, including first takes on recently dis-
covered manuscripts of Henry Pureell (for Virgin) and
the little-known Mare Couperin (Hyperion).

MORONEY

THE 10-YEAR TENURE of Martin Goldsmith as
host of NPR’s “Performance Today” will end Oct. 15,
although he will still contribute to the daily classical
music magazine as a senior commentator. Goldsmith can
now devote more time to a book he is writing about his
parents’ lives as musicians in Nazi Germany (to be pub-
lished next fall by John Wiley & Sons). Lisa Simeone,
the regular “Performance Today” guest host, will fill in
during the search for a new permanent host, at least
until year’s end. Don Lee, the show’s executive produc-
er, is actively casting about for Goldsmith’s replacement.
But he says, “Martin’s shoes are obviously not going to
be easy ones to fill.”

In other “Performance Today” news, the program has
just issued a second holiday album, another volume of
“Christmas Around The Country,” on the NPR Classics
label (available at retail and via 1-800-NPR-DISC). Also,
a half-hour Goldsmith interview with Robert Shaw has
been included on the late conductor’s final recording, of
Dvorak’s “Stabat Mater,” due
Oct. 26 from Telare.

SADLY, BBC MUSIC magazine
has decamped from its U.S. pub-
lishing office in New York, opened
with much fanfare less than a year
ago (Keeping Score, Billboard, Oct.
17, 1998). The BBC has decided to
concentrate on publishing an inter-
national version of the magazine
(rather than separate North Amer-
ican and U.K. editions), even though
it has continued to expand its Amer-
ican coverage and the ratio of state-
side contributors. The shuttering of
the New York office cost five people
their positions. In a statement, BBC
Americas chief Peter Phippen said
he remains “optimistic about the
magazine’s continued global growth. This action in no
way affects our plans to develop in the U.S., and we are
in discussions to that end.” BBC Music has a North
American circulation of some 40,000.

PAST PERFECT: As its counterparts in New York,
Cleveland, and St. Louis have recently done, the Phila-
delphia Orchestra is releasing an archival boxed set
Oct. 13. Issued to mark the orchestra’s 100th birthday
next year, the 12-disc “Centennial Collection: Historic
Broadcasts And Recordings, 1917-1998” features mae-
stros from Leopold Stokowski and Eugene Ormandy
to Ricardo Muti and Wolfgang Sawallisch, as well as
such soloists as Jascha Heifetz, Birgit Nilsson,
Jacqueline Du Pré, and Sviatoslav Richter. The artis-
tie consultant for the project was Mark Orbert-Thorn,
with Ward Marston overseeing the mastering. Selling
for $200, the set is available through select Tower outlets
and the orchestra itself (www.philorch.org).

The New York Philharmonic issued its third archival
boxed set Oct. 1. Titled “An American Celebration,” the
richly annotated 10-dise set features works by 39 Amer-
ican composers, recorded between 1936 and 1999—in-
cluding 11 previously unreleased performances by
Leonard Bernstein. It was produced by Sedgwick
Clark and Philharmonic archivist Barbara Haws, as
were the hits “Historic Broadcasts: 1923-1987” and
“Mabhler Broadcasts: 1948-1982” (Keeping Score, Bill-
board, Oct. 3, 1998). Going for $185, the set will be avail-
able at select Tower outlets worldwide, as well as via the
Philharmonie (www.newyorkphilharmonic.org).

Just out from the Dutch NM label (via Qualiton in the
U.S.) is a 14-disc boxed set featuring radio tapes of
Bernard Haitink leading the Royal Concertgebouw
Orchestra from 1962 to ’85. Commemorating Haitink’s
70th birthday this year, the set is a treasure trove.
Haitink is featured in his symphonic specialities of
Mahler, Bruckner, and Shostakovich, as well as in
20th-century French music, rare Dutch moderns, and
more. He also accompanies such estimable soloists as
Clifford Curzon, Isaac Stern, and Dame Janet Baker.
And the box is a bargain, retailing for about $150.

Billboard.
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Top Contemporary Christian.

& COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, ~ SoundScan®
¥ 5|3 AND INTERNET SALES REPORTS COLLECTED, ComPILED, an PRoviDED BY [ TNAI
w =z
Z |21 |aRTIST TITLE
I | S| £ | MPRINT & NUMBER/DISTRIBUTING L ABEL

—~—=amll NO.1 e
@ 2 | 15 | STEVEN CURTIS CHAPMAN
SPARROW 1695/CHORDANT 10 weeks at No. 1 (SPEECHLESS)
3 | 15 | VARIOUS ARTISTS
MARANATHAYINTEGRITY 1583/WORD WOW WORSHIP: TODAY'S 30 MOST POWERFUL WORSHIP SONGS
3 1 | 2 | AUDIO ADRENALINE  FOREFRONT 5225/CHORDANT UNDERDOG
(4) |NEW D | YOLANDA ADAMS  ELEKTRA G2435/CHORDANT iR MOUNTAIN HIGH...VALLEY LOW
5 6 | 10 VARIOUS ARTISTS ®
WORD 9776 WOW-THE 90S: 30 TOP CHRISTIAN SONGS OF THE DECADE
6 4 [ 5 | THIRD DAY  ESSENTIAL/SILVERTONE 10528/PROVIDENT TIME
5 |41 SIXPENCE NONE THE RICHER @
SQUINT 7032/WORD SIXPENCE NONE THE RICHER
NEWD | TWILA PARIS  SPARROW 1690/CHORDANT TRUE NORTH
@ NEW) BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
SPRING HOUSE 2216/CHORDANT SWEET, SWEET SPIRIT
10 | 7 | 4 | WINANS PHASE2  MYRRH 6082/WORD WE GOT NEXT
11 | 8 [ 52 | KIRK FRANKLIN @  GOsPO CENTRIC/NTERSCOPE 90241 WORD THE NU NATION PROJECT

f—a’

| 1231

SONICFLOOD  GOTEE 2802/CHORDANT SONICFLOOD

VARIOUS ARTISTS A

SPARROW 1686/CHORDANT WOW-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS

RE-ENTRY

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
SINGIN' IN MY SOUL

W)
13
1|2 SPRING HOUSE 2213/CHORDANT KENNEDY CENTER HOMECOMING: A CELEBRATION OF QUR FAITH & HERITAGE
13 | 39 | VARIOUS ARTISTS  HOSANNAVINTEGRITY 1424/WORD SHOUT TO THE LORD 2000
@ 2] 9 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
SPRING HOUSE 2215/CHORDANT SO GLAD!
17 | 10| 24 | CAEDMON'S CALL  ESSENTIAL/SILVERTONE 10486/PROVIDENT 40 ACRES
17 | 27 | AVALON  SPARROW 1687/CHORDANT IN A DIFFERENT LIGHT
19 | 15[ 53 | DC TALK @  VIRGIN/FOREFRONT 5195/CHORDANT SUPERNATURAL

SPRING HILL 2214/CHORDANT

21 |19 15| OUT OF EDEN  GOTEE 2806/CHORDANT NO TURNING BACK
22 | 14] 5 | RO.D.  ATLANTIC 83245/CHOROANT THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN
@ 27| 32 | SOUNDTRACK A  DREAMWORKS 50041/PROVIDENT THE PRINCE OF EGYPT
24 | 11| 2 | BEBO NORMAN  WATERSHED/ESSENTIAL 10519/PROVIDENT TEN THOUSAND DAYS
@ 26 [ 60 | POINT OF GRACE @ WORD 5444 STEADY ON
@ RE-ENTRY| VARIOUS ARTISTS  INTEGRITY 1543/WORD BEST SEATS IN THE HOUSE
27 | 20| 17 | VARIOUS ARTISTS  WORD 5782 STREAMS
@ 33 ] 6 | GINNY OWENS  ROCKETOWN 6262/WORD WITHOUT CONDITION
@ 29 | 23 | VARIOUS ARTISTS  STAR SONG/SPARROW G230/CHORDANT PASSION BETTER 1S ONE DAY
30 [ 23|11 | RAZE FOREFRONT 52 10/CHORDANT POWER
31 | 28| 19 | GAITHER VOCAL BAND  SPRING HILL 5475/CHORDANT GOD IS GOOD
32 [ 21| 2 | JACI VELASQUEZ  MYRRH/SONY DISCOS 6682/WORD LLEGAR A TI

RE-ENTRY

NEWSONG

BENSON 82313/PROVIDENT ARISE MY LOVE: THE VERY BEST OF NEWSONG

VARIOQUS ARTISTS

DAYWIND 0005 SOUTHERN GOSPEL — SHARE THE JOY

GEOFF MOORE  FOREFRONT 5231/CHORDANT GEOFF MOORE

DELIRIOUS?  FURIOUS?/SPARROW 1677/CHORDANT MEZZAMORPHIS

GOSPEL GANGSTAZ  B-RITE 6582/WORD | CAN SEE CLEARLY NOW

€|«88 = 8

NEWSBOYS  STAR SONG 0169/CHORDANT STEP UP TO THE MICROPHONE

39 | 3980

JENNIFER KNAPP  GOTEE 3832/WORD KANSAS

40 | 3448

BURLAP TO CASHMERE  SQUINT/A&M 5562/WORD g ANYBODY OUT THERE?

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Gf America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million
units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symbo! indicates album’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. 38 indicates past or present Heat-
seeker title. © 1999, Billboard/BPI Communications.
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Indie Set Gets Lucky With Number 13

Ann Ruckert’s ‘13 Stories’ Sells Enough To Fund 2nd Disc

BY JIM BESSMAN

NEW YORK—Veteran New York
musician Ann Ruckert has released
an indie CD compilation of 13 fellow
Gotham singer/songwriters that has
done so well so far that a second disc,
focusing on holiday songs, is due by
the end of October.

The initial offering, “Ann Ruckert
Presents 13 Stories Over Times
Square, Vol. 1,” came out on Ruck-
ert’s 13 Stories Records on June 13.

“13 Stories, 13 cuts, from the 13th
floor—for $13,” says Ruckert of the
$13-priced album, which she exec-
utive-produced. “The 13th floor”
refers to the location of the Song-
writers Guild of America in the
Actors Equity Building on Times
Square, where she hosts the Pro-
Shop, a weekly songwriters’ work-
shop. The set, a product of the Pro-
Shop, contains cuts written and in
most cases performed by the same
artist; featured are Lezlee Peterzell,
Bill Jordan, 4j (Andrea and husband
James Rohlehr, who is a co-producer
of the album), Abe Ollman Award
winner Clare Cooper, Nina Mankin,
Rich Winter, John Lennon Award
winner “Hollywood” Steve Gaspar,
Ron Fournier, Andrew Solomon,
Gary Zimmerman, Kerrville Folk
Festival winner Patti Shea, album
co-producer Brian Muni, Sherwin
Kaufman, and Jeff Franzel.

“These are all members of the
guild and the Pro-Shop who in one
way or another make their livings
through musie,” says Ruckert. She
adds that many of the “13 Stories”

tellers got their first cuts as artists
via the project, which began when
she teamed with Muni and James
Rohlehr.

“13 Stories” was launched with a
release party featuring many of its
singer/songwriters at SESAC’s New
York headquarters—even though
most of the writers are associated
with ASCAP or BMI, notes Ruckert.
“I'm so proud of
these kids,” she
says. “They’ve
shown so much
enthusiasm, to go
out and play and
sell albums at gigs
{ from the back of a

truck.”

The album, she
adds, “is a lot like listening to '60s
radio: The first cut, [Peterzell’s]
‘Rolling Wave,’ is rock, because
Lezlee’s a rock kid, then [Jordan’s]
‘One Step’ is pop, ‘Love Me Or Leave
Me’ [by &j] sounds like country—
even though [they are] African-
American. [Gaspar’s] ‘Heaven Must-
A-Sent You’' is R&B.”

Gaspar’s tune, included in demo
form, is getting airplay in Boston
and Rhode Island and has been
picked up for performing by two
other artists, Ruckert says. Muni’s
uplifting “Pieces Of The World,” she
adds, has brought Muni a bigger
publishing deal with Shawnee Press,
which is sending out 45,000 copies of
the recording to choral departments
in schools and universities.

Zimmerman’s “Watermelon Man”

RUCKERT

got so much play on two Long Island,
N.Y,, radio shows that 50 copies of the
set were ordered prepaid, says Ruck-
ert. Also significant is that it appears
to have rejuvenated the career of '60s
R&B stylist Freddie Scott, of “Hey,
Girl” fame, who sings on the track.

“Aretha Franklin heard it and got
in touch with him,” says Ruckert, “He
sang with her at a big show on Long
Island and then performed at Ben E.
King’s golf tournament in Virginia.”

“13 Stories” has garnered positive
notices from American Songwriter
and other publications, according to
Ruckert, and is available via the
Orchard and other Internet distrib-
ution sources.

“My kids do shows at Borders and
Barnes & Noble throughout the Eas-
tern Corridor and sell 100 to 200 [al-
bums] a clip,” says Ruckert. “Then
we follow up by making sure they get
college radio, because [these stores]
are in college towns where they're
more into singer/songwriters and are
not so genre-specific. And I make
‘house calls,” because I have person-
al relationships with a lot of the
stores; I'm on listening posts because
they like me. I can’t afford to buy
them—I produce jazz.”

Sales of “Ann Ruckert Presents 13
Stories Over Times Square, Vol. 1”
have not only paid for the project but
have enabled production of the forth-
coming “Home For The Holidays.”
Ruckert says that the dise will involve
new guild singer/songwriters and
will feature songs relating to Christ-
mas, Hanukkah, and Kwanzaa.

Stewart, peermusic Make Deal. Laney Stewart has inked
a music publishing deal with peermusic. His songs and
productions include such hits as “Last Night’s Letter,” from
K-Ci & JoJo’s multi-platinum debut album. Stewart has
also written and produced with Kenny “Babyface” Ed-
monds and Jimmy Jam and Terry Lewis. Stewart recently
moved from Los Angeles to Atianta to join forces with Red
Zone Entertainment. Shown, from left, are Stewart and
Monti Olson, creative director at peermusic.

of Sony/ATV Music Publishing Europe.

For Administration. Sony/ATV Music Publishing has
made an exclusive woridwide agreement with hit Spanish
songwriter/producer Miguel Gallardo to administer his
past, present, and future copyrights. Shown, from left, are
Juan Mérquez, director of Sony/ATV Music Publishing
Spain; John Echevarria, VP of Sony/ATV Music Publishing
Latin America; Gallardo; Richard Rowe, president of
Sony/ATV Music Publishing; and William Booth, senior VP

£

SRR

In Sync. Los Angeles-based National League Music has

ol ks ! entered into a nonexclusive synchronization licensing

k2l

Playtime. A group of music executives, known as Nine
Inch Toledo, got a chance to display their musical talents at
the recent ASCAP Presents program at the Atlanta Atlantis
Conference. Shown, from left, are Nick Casinelli, senior
director of A&R at Atlantic Records, on vocals; Greg Ham-
mer, director of A&R at Universal Records, guitar; Allan Tep-
per, VP of creative services at Warner/Chappell Music,
bass; Mike Taylor, director of A&R at Maverick Records,
drums; ASCAP’s Diane Snyder, a non-player; and musician

arrangement with BMG Songs, giving its R&B, dance, rap,
and hip-hop catalog exposure in the film/TV and ad
worlds. Shown, from left, are Art Ford, Los Angeles-based
VP of film/TV music at BMG Songs, and Jay Warner, presi-
dent of National League Music.

Tony Truglio, lead guitar. Kneefing is an unidentified fan.

NO.T SONG CREDITS

T 1 7T L E

W R I T E R

P U B L 1 B H E RN

THE HOT 100
HEARTBREAKER+ Masiah Carey, Shawn Carter, Shirley Elliston, Lincoln Chase, Narada Michael
Walden, Jeffrey Cohen * Sony/ATV Songs/BMI, Rye/BMI, EMI Blackwood/BM)|, Lil Lu Lu/BMI,
Al Gallico/BMI, WB/ASCAP, When Words Collide/ASCAP, See No Evil/ASCAP

HOT COUNTRY SINGLES & TRACKS
SOMETHING LIKE THAT - Rick Ferrell, Keith Follese * Mr. Noise/BMI, We Make Music/BMI, Encore
Emertainment/BMI, Bud Dog/ASCAP, Follazoo/ASCAP

HOT R&B SINGLES
HEARTEBREAKER- Mariah Carey, Shawn Carter, Shirley Elliston, Lincoln Chase, Narada Michael
Walden, Jeffrey Cohen * Sony/ATV Songs/BMI, Rye/BMI, EMI Blackwood/BM|, Lil Lu Lu/BMI,
Al Gallico/BNl, WB/ASCAP, When Words Collide/ASCAP, See No Evi/ASCAP
HOT RAP SINGLES
| WANT IT ALL « Warren Griffin, D. Rolison, Etterlene Jordan, Randy Debarge, El Debarge *
Warren G/ASCAP, WB/ASCAP, Real N' Ruff/ASCAP, Jobete/ASCAP
HOT LATIN TRACKS
DIMELO (I NEED TO KNOW) « Marc Anthony, Cory Rooney ¢+ Sony/ATV Songs/BMI, Cori Tiffani/

BMI, Copyright Control

‘Pennsylvania 6-9000° Scribe Enjoys
The Big 9-0; Online Label’s New Spin

H APPY 90TH, CARL! In the
midst of a time when major song-
writers’ 100th birthdays come with
great frequency, it is also an occa-
sion for celebration when a 90th
birthday arrives and the writer has
the good fortune to bask in the glow.

Such is the happy case for Carl
Sigman, whose standards include
“Ebb Tide,” “Love Story (Where Do
I Begin),” “It's All On The Game,”
“What Now, My Love?,” and “Penn-
sylvania 6-5000.” He celebrated his
90th birthday Sept. 24. (Sigman was
merely 87 when Words & Music had
a chance to chat with him for the col-
umn’s March 8, 1997, edition.)

A member of the Songwriters’
Hall of Fame, Sigman has written
both lyrics and musie, and his col-
laborators have included Johnny

Farm, Viveka Davis, Belly Puddle,
Randi Driscoll, SoulCracker, and
the Color Red.

WB PRINT RIGHTS: Warner
Bros. Publications has acquired the
distribution rights to the classical
music print catalogs of Schott Musik
International and Universal Edition.
All printed publications from
Schott’s international group, includ-
ing Germany, England, and Japan
and Universal Edition publications
from Austria and England are in-
cluded. The catalogs feature works
contained in Vienna Urtext piano
music, Orff-Schulwerk educational
publications, and choral methods for
Carl Orff’s “Carmina Burana.”

In another arrangement, Warner
will also distribute the American

Ellington,
Franeis Lai,
Gilbert Be-
caud, Robert
Maxwell,

Mercer, Duke
' Ll'

publishing cata-
logs of Euro-
pean Ameri-
can Music
Corp. and Heli-
con Music

Percy Faith, e Corp. Included
and James . are Franz Le-
Last. Other by Irv Lichtman har’s Glocken
standards in his Verlag, Moeck
catalog include “Ballerina,” Verlag, and Arthur Honegger’s

“Arrivederci, Roma,” “You're My
World,” “Robin Hood,” “Crazy He
Calls Me,” “My Heart Cries For
You,” “Answer Me,” “Hop-Scotch
Polka,” “Buona Sera,” “The World
We Knew,” “Shangri La,” and
“Dream Along With Me.”

Many of Sigman’s songs have con-
tinued to be popular around the
world and have been featured in
recent films, including “October
Sky” (“It’s All In The Game”) and
“Mickey Blue Eyes” (“Buona Sera”).
Sigman met his wife, Terry, during
the *40s, when he was writing songs
for Louis Prima and she was
Prima’s “gal Friday.” They now live
in Manhasset, N.Y., and Del Ray
Beach, Fla.

0 NLINE LABEL, ONLINE
PUB: San Diego-based Spin-
Records.com has expanded its online
role with the formation of music
publishing company SpinPublishing
Co. Inc. (ASCAP), according to
Wayne Irving, president/CEO of
the label. Some of the acts recently
signed to the label include Alien Ant

“King David” choral materials in the
Hugh Musikverlag catalog.

THREE FROM JAY: Jay Records,
U.K. producer John Yap’s label,
which keeps bins well stocked with
cast or studio recordings of show
material, has three new releases.
There is a remastering of the 1984
John Kander and Fred Ebb Broad-
way musical “The Rink” starring
Chita Rivera and Liza Minnelli; a
two-CD set of “Sondheim Tonight,”
a 1998 benefit concert featuring var-
ious artists; and “Simply Barbra,”
Steven Brinberg’s take on Barbra
Streisand presented before a live
audience at the Abbey Road Studios
in London.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Music Sales Corp.

1. Tori Amos, “The Singles.”

2.Tom Waits, “Mule Variations.”

3. Tori Amos, “Anthology.”

4. “Riverdance: The Music.”

5. Pink Floyd, “The Wall” (gui-
tar tab).
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Pro Audio

ARTISTS & MUSIC

Digital Mixers, Disc Recorders Star At AES

THE CENTURY'’S LAST major
gathering of audio professionals—
engineers, producers, designers, and
manufacturers—offered plenty of hot
new gear, a continuing momentum
toward the next generation of digital
sound, and a chance to reflect on the
industry’s imminent passage into
what promises to be a bold new era of
technology and creativity.

From a product perspective, the
major developments at the 107th
Audio Engineering Society (AES)
Convention—held Sept. 24-27 at the
Jacob Javits Convention Center in
New York—occurred in the areas of
large-scale digital mixing consoles
and other high-resolution digital
recording solutions. Euphonix de-
buted its first all-digital board, while

(I
HONTER

by Paul Verna

Yamaha introduced a model aimed at
the live-sound sector—a market that
has remained staunchly analog even
as the recording industry has mi-
grated toward digital solutions.
Meanwhile, Solid State Logic con-
tinues to see healthy sales of its
Axiom-MT digital console, and other
high-end manufacturers report sim-

ilar results.

Furthermore, two of the compa-
nies that have steered the "90s revo-
lution toward inexpensive, modular,
and high-quality equipment have ven-
tured, for the first time, into the
world of stand-alone hard-dise
recorders. Mackie introduced the
HDR24/96 hard-disc recorder, while
Tascam debuted the MX-2424.

The latter manufacturer also made
headlines by introducing the DA-
78HR, a 24-bit version of its popular
DA-88 modular digital multitrack
recorder (see New Products & Ser-
vices, this page).

The abundance of high-resolution
equipment was tempered by the real-
ization that some of the tools neces-
sary for the creation of DVD Audio

NEW PRODUCTS & SERVICES

TASCAM INTRODUCED the MX-2424
hard-disec recorder and DA-7T8HR
high-resolution modular digital mul-
titrack at the Audio Engineering
Society Convention, held Sept. 24-27
at the Jacob Javits Convention Cen-
ter in New York.

The MX-2424 is a stand-alone, 24-
bit, 24-track recorder/editor that car-
ries a suggested list price of $4,000.
The unit—which was developed un-
der a newly announced venture with
synchronization specialist TimeLine

TASCAM DA-78HR

Vista—offers digital connectability
with the Tascam TDIF, Adat, or AES/
EBU digital formats, as well as an
option that allows the recording of 12
tracks at a sampling rate of 96 kilo-
hertz. The unit features SMPTE syn-
chronization, as well as digital word
clock, video syne, MIDI machine con-
trol, and MIDI time code synchro-
nization.

It has a built-in, 9-gigabyte SCSI
hard drive and two channels of
AES/EBU or SPDIF digital 1/0,
routable to any disc channel.

The unit is compatible with both
Macintosh and PC format dises using
industry-standard AIFF, Broadcast
Wave, and Sound Designer 11 audio
files. In addition, the MX-2424 sys-
tem uses TimeLine’s Open Track List
format, which is being made available
for free to the audio industry.

The MX-2424 comes loaded with
the ViewNet MX software applica-
tion, which allows an external com-
puter to control all facets of the unit’s
operation via an Ethernet connection.
Optional features include the RC-
2424 remote control and Tascam TL-
Syne synchronizer.

For users needing 768 tracks of
audio, up to 32 MX-2424s can be syn-

chronized via the unit’s TL-Bus con-
nector.

Concurrent with the unveiling of
its highly anticipated MX-2424, Tas-
cam introduced a 24-bit version of its
popular DA-88 8-track modular re-
corder. Marketed as the DA-T8HR,
the new unit will be priced at $3,000.
It is compatible with Tascam’s relat-
ed units: the DA-88, the DA-38, and
the DA-98.

ENDING MONTHS of speculation that it
would expand beyond its core product
base of analog and digital mixers into
the hard-dise recording arena, Mack-
ie Digital Systems of Woodinville,
Wash., introduced the HDR24/96, a
24-track, 24-bit recorder/editor that
will sell for $5,000 when it ships by
the end of the year.

The HDR24/96 features an inter-
nal, 20-gigabyte hard drive that
allows for up to 100 minutes of 24-
track recording at 48 kilohertz; a
press release from Mackie says that
future software upgrades to the unit
will deliver 96 kHz capability, pre-
sumably at a sacrifice in playing time.

Although the unit does not require
an external computer, rear panel
ports allow for the use of a monitor,
mouse, and keyboard to graphically
control its functions.

The HDR24/96 uses the same I/0
cards as Mackie’s Digital 8 Bus con-
sole, which is compatible with AES/
EBU, Adat, and TDIF. Synchroniza-
tion options include SMPTE, MIDI,
video black burst, NTSC, and PAL
clock sources.

Two remote control units will be
available for the HDR24/96: a large
model with an integrated meter
bridge and a compact version.

EUPHONIX CAPTURED RAVES on the
AES show floor with its System 5
high-resolution digital console. A 24-
bit, 96-kilohertz board, the System 5
is aimed at high-end users in music,
post, and film studios. The console
features variable sampling rates from
44.1 kHz to 96 kHz; flexible bus con-
figurations for up to 48 group, 48 mix,

24 auxiliary, and 32 monitor buses;
multi-format monitoring for compat-
ibility with mediums ranging from
mono up to 7.1-channel surround; a
comprehensive digital patch bay; pro-
grammability of all settings; and
user-friendly digital knobs and func-
tion selectors.

YAMAHA INTRODUCED THE PM1D, a
large-format digital mixing console
targeted at the live-sound market.

YAMAHA PM1D

The announcement was made at the
Weill Recital Hall of New York’s
Carnegie Hall the evening before the
AES Convention.

The PM1D is configurable in 48- or
96-channel versions, with 48 mix
buses, 24 matrixes, and 12 digitally
controlled amplifiers. The system
uses 28-bit analog-to-digital and 27-
bit digital-to-analog conversion. Dual
inputs in each channel provide 96
inputs for the 48-channel system and
192 inputs for the larger version.

\
|

and Super Audio CD (SACD) mater-
ial are either nonexistent or not read-
ily available (see story, page 1).

However, most industry pros
agreed that it’s only a matter of time
before manufacturers respond to
market demand by providing the
missing links in the DVD Audio and
SACD production chains.

In the meantime, studios of all cal-
ibers—{rom large music facilities to
post-production houses to project stu-
dios—are embracing the surround-
sound revolution by installing addi-
tional speakers and subwoofers and
ensuring that their consoles are able
to support the new medium.

This trend has resulted in a wind-
fall for speaker companies—which
are selling up to five speakers to
clients who used to buy only two at a
time—and manufacturers of proces-
sors, amplifiers, microphones, and
software plug-ins, all of which stand
to gain from surround sound.

While some attendees salivated at
the opportunity to work at ever-in-
creasing levels of resolution, others
took an interest in companies that
offer the capability of delivering large
amounts of digital audio over the
Internet, albeit in compressed form.
This coexistence of the high and low
ends of the audio spectrum had at
least one veteran remarking that the
industry has taken on a schizophrenic
character, with technology progress-
ing in seemingly opposite directions.

If there was consensus on any
topie, it was that digital mixing has
finally come of age. Even analog
enthusiasts acknowledged the so-
phistication and maturity of some of
the high-end digital boards on display.
And, with a digital sound reinforce-
ment mixer in the picture from Yama-
ha, many attendees predicted that the
live sound sector may be next in line.

WITH SO MANY MEMBERS of
the Music Producers Guild of the
Americas (MPGA) already belonging
to the National Academy of Record-
ing Arts and Sciences (NARAS), a
marriage between the two organiza-
tions seemed like a natural fit.
Although it’s not official yet, the
MPGA held a reception at AES to
announce its “intention to merge”
with NARAS.

(Continued on next page)

Bass In Your Face. Profile/Arista act 2nd It None mastered its latest album at
Bernie Grundman Mastering in Hollywood with engineer Brian “Big Bass” Gard-
ner. Shown at the session, from left, are Gardner, 2nd |l None’s KK, producer DJ
Quik, and D of 2nd Il None. The album, “Classic 220,” is the second from Comp-
ton, Calif.-based 2nd Il None. (Photo: David Goggin)
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Speaking on behalf of the two orga-
nizations were Ed Cherney, founder
and president of the MPGA; MPGA
executive director Chris Stone; Phil
Ramone, NARAS chairman emeri-
tus and chairman of the MPGA Advi-
sory Committee; and MPGA ambas-
sador at large Leslie Ann Jones, who
is also a NARAS hoard member.

Cherney said the motion to merge
the MPGA into NARAS would be
submitted to the MPGA membership,
which would need to approve it by a
simple majority in order for it to pass.

Jones said, “Engineers and pro-
ducers who are already members of
the academy have seen their visibili-
ty grow, with more engineer Gram-
mys and more producer Grammys.”

MPGA Advisory Committe men-
ber and NARAS board member
Hank Neuberger added, “NARAS
has incredible resources, with per-
manent staffing in 12 cities and an
infrastructure already in place to
take the mission of the MPGA and
expand it. I see this as a win-win.”

EMTEC PRO MEDIA, the North
American sales and marketing group
for BASF tape, awarded grants to the
Country Music Hall of Fame, the
Folklife Center of the Library of Con-
gress, and the Louis Armstrong
Archive in an effort to help them pre-
serve their archives of recorded
music.

The in-kind grants—valued at
$10,000 each—consist of BASF blank

tape and other recording media, as
well as technical advice from Emtee
engineers about how to manage the
three nonprofit organizations’ respec-
tive archives.

The grants were presented at a
pre-AES ceremony during which
Emtec representatives played an
excerpt from Mozart’s Symphony
No. 9 recorded in 1936 and still
playable because of proper archiving.
Alan Stoker of the Country Music
Hall of Fame, Peggy Bulger of the
American Folklife Center, and
Michael Cogswell of the Louis Arm-
strong Archives accepted the awards
on behalf of their organizations.

Kudos to Emtec for helping save
some of our country’s most vital—
and fragile—tape and disc libraries.
Readers of Billboard know that this
cause is dear to us, as exemplified by
Washington bureau chief Bill Hol-
land’s painstaking reporting on the
state of tape vaults and the preserva-
tion of analog and digital masters.

SONIC SOLUTIONS maintained its
leadership position as a designer and
manufacturer of high-end worksta-
tions by collaborating with consumer
electronies specialist Panasonie, Sony
Music, the Warner Music Group
(WMG@G), Universal Musie, and BMG.

Using its SonicStudio HD and
DVD Creator AV, the Novato, Calif.-
based company produced what it
claims are among the first DVD
Audio dises.

In a statement released at the AES
show, Sonic Solutions president
Robert Doris said, “Together we're
all getting a crash course in this new
format. Prior to these first test dises,
no one really knew how DVD Audio
titles would be authored. Working
with the major labels on the first
DVD Audio dises has been invaluable
and will help us refine the production
version of our system.”

WMG VP of technology Al Mec-
Pherson added, “Preparing DVD
Audio titles is much more challenging
than traditional CD premastering. In
contrast to a CD, which involves just
a single stream of stereo audio at a
fixed sample rate, our first demon-
stration DVD Audio disc contains
hundreds of different elements—10
tracks with six channels at different
sample rates, graphics, menus, slide
shows, and video.”

The test discs include a sampler
created by Hamburg, Germany,
DVD production house Syrinx Music
and Media to be bundled with Pana-
sonic and Technics DVD Audio play-
ers in Germany; a Denon Classic
compilation featuring works by
Beethoven, Gershwin, and others;
a dise of Bernard Herrmann film
scores performed by the Los Ange-
les Philharmonic and Esa-Pekka
Salonen; a recording of Carl Orff’s
“Carmina Burana”; and a recording
of Johann Strauss waltzes that used
Meridian Lossless Packing (MLP)
technology to store audio across six

PRODUCTION CREDITS

BILLBOARD’S NO. 1 SINGLES (OCTOBER 2, 1999}

Tres Hombres. Veteran rock act ZZ Top mixed its latest RCA Records album at
Ardent Studios in Memphis with mix engineer Joe Hardy. Shown, from left, are
ZZ Top’s Billy Gibbons, assistant engineer Pete Matthews, and Hardy. (Photo:

Terron Shoemaker)

channels at 24-hit, 96-kilohertz reso-
lution.

DIGITAL RECORDING pioneer
Tom Jung has been retained by
Sony Electronics as a technical
adviser in the eompany’s DRE-S777
U.S. Sampling tour—a project
whereby engineers record the
ambiance of various locales, such as
the Grand Canyon, for inclusion in
the DRE-STT7 digital reverb unit.
Already. Sony has captured the
acoustics of Eurcpean halls and
churches for its DASK-S701 pack-
age—the first optional software

package for the DRE-S777 system.
That project included the Musikver-
einsaal and the Concertgebouw.

Jung says, “When you listen to the
S777, it is like nothing you've ever
heard before. That is, unless you’ve
attended live concerts of acoustic
music in some of the best halls and
churches in the world. The S777
brings us a giant step closer to the
real thing. The re-creation of the
European halls and churches con-
tained within the first software
package is uncanny. I eagerly await
our travels to capture a whole new
set of spaces here in the U.8.”

CATEGORY HOT 100 R&B COUNTRY RAP DANCE-SALES |
TITLE UNPRETTY WE CAN'T BE FRIENDS | SOMETHING LIKE THAT| | WANT IT ALL WALKING
Artist/ TLC/ Deborah Cox Feat. R.L./ | Tim McGraw/ Warren G Feat. Mack Pocket Size/
Producer D. Austin S. Crawford, Professor B. Gallimore, J. Stroud | 10/ D. Pearson, L. Overs
(Label) {Laface/Arista) Funk T. McGraw l Warren G (Atlantic)
(Arista) (Curb) (Restless)
RECORDING STU- | DARP PARAMOUNT OCEANWAY | TRAC KEN PLACE REEL TYME
DIO(S) Engineer(s) | {Atlanta) (Los Angeles) (Nashville) {Los Angeles) (New York)
Carlton Lynn Anne Catalino Julian King Manny Marroquin Ernie Lake
Leslie Brathwaite Bobby Guy
CONSOLE(S) / SSL 6056 SSL 6056G Neve 8078 80 channel | SSL 9000 Pro Tools Pro Control
DAW(S) :
RECORDER(S) Studer A827 Studer A800 Sony 3348 HR Sony 3348 Pro Yools
MIX MEDIUM BASF SM300 Ampex 499 Quantegy 467 Quantegy 467 DAT
MIX DOWN STU- | DARP BARKING DOCTOR IMAGE LARRABEE REEL TYME
DI0(S) (Atlanta) {Minneapolis) (Los Angeles) (Los Angeles) (New York)
Engineer(s) Alvin Speights Mick Guzauski Chris Lord-Alge Manny Marroquin Ernie Lake
Bobby Guy
CONSOLE(S) / SSL 4000 Sony Oxford SSL 5046G SSL 9000 Pro Tools Pro Control
DAW(S)
RECORDER(S) | Studer A827 | sony3348 Sony 3348 Quantegy 467 Pro Tools
e — - —1
MASTER MEDI- Quantegy 499 Ampex 467 Quantegy GPS Quantegy 499 DAT
i |
MASTERING i POWERS HOUSE OF MASTERDISK - MASTERING LAB BERNIE GRUNDMAN PRECISION
Engineer SOUND Tony Dawsey Doug Sax Brian Gardner MASTERING
Herb Powers [ Rick Essig
|
CD/CASSETTE BMG BMG UNI/BMG BMG WEA
MANUFACTURER
i

o 1999, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; -I\Zamstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051

Fax 212-382-6094, mmarone@billboard.com

The JOJ Choice for

Topping the Charts

More hit records are produced
with Pro Tools  than all other
digital auclio workstations, combined.

137, code 484

www.digidesign.com

digidesign‘

A division of Avidl
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Gruz, Pacheco Top Salsa Goncert Bill

FANIA SALUTED: Celia Cruz
and Johnny Pacheco will headline
the What Legends Are Made Of con-
cert, a tribute to '70s salsa icons
Fania All-Stars and Fania Records
co-founder Jerry Masuceci. It is
scheduled to take place Oct. 23 at
New York’s Madison Square Garden.

The standout cast of participating
performers includes Fania’s other
co-founder, Johnny Pacheco, along
with famed Fania alumni Willie
Colén, Rubén Blades, Luis “Peri-
co” Ortiz, Ray Barretto, Papo
Lucea, Cheo Feliciano, Larry Har-
low, Pete “El Conde” Rodriguez,
Bobby Valentin, Roberto Roena,
Yomo Toro, Adalberto Santiago,
Ismael Quintana, Ismael Miranda,
and Nicky Marrero.

Also booked to appear are Do-
mingo Quifnones and Oscar
D’Ledn. The show is being produced
by Ralph Mercado Presents and
John “Gungie” Rivera.

B ev-vinpo MaRCIO! Marcio
Gaspar has been named correspon-
dent for Billboard in Brazil. Gaspar,
who is based in Sao Paulo, has
worked as both a record label execu-
tive and as a journalist for the past
15 years. He replaces Enor Paiano,
who performed a splendid job for
Billboard in the past eight years.

Gaspar is technology director of

Edelman Public Relations. He can be
contacted at 5511-866-8400, ext. 26,
or by fax at 5511-813-7992.

JENNIFER, PART II: Stateside
record labels Interscope, Arista, and
DreamWorks reportedly are court-
ing Puerto Rican beauty queen
Miredys Peguero for a recording
contract. The doe-eyed, cinnamon-
skinned Peguero was runner-up in
last year’s Miss Puerto Rico pag-
eant. Many critics felt she was de-
nied the crown because of her
African heritage.

Peguero apparently wants to sing
pop R&B along the lines of Nuyori-
can actress Jennifer Lopez, who
scored chart-topping hits with her
debut Work album, “On The 6.”
While sifting through offers from
recording labels, Peguero continues
to work as a fashion model and may
be featured in an ad campaign for
Jjeans-maker Paris Blues.

STATESIDE BRIEFS: After two
cancellations, it appears that Havana
Caliente’s renowned Cuban dance
band Los Van Van will play Satur-
day (9) at the Miami Arena. The
original show set for that night at
Miami’s James L. Knight Center
was canceled by the city of Miami for
allegedly inadequate visa documen-
tation. The concert then was re-
scheduled for Oct. 11 at the Knight
Center but later was nixed by the
Knight Center’s management com-
pany, which could not agree to terms
on liability insurance with concert
promoter Debbie Ohanian.
Spanish Broadcasting System
(SBS) has acquired eight radio sta-
tions in Puerto Rico from AMFM
Ine. for $90 million cash. Six of the

.= =
Notas

by John Lannert

eight stations, including WIOA-FM,
WIOB-FM, and WIOC-FM, are re-
porters to Hot Latin Tracks.

Claribel Cuevas has been
appointed senior VP of Silverlight
Entertainment. She was director of
A&R of EMI Latin.

Veronica Gonzalez has been
named VP of product development of
Caliente Entertainment. She previ-
ously was label manager at Luaka
Bop Records.

M EXICO NOTAS: Lupita
D’Alessio, who begins taping a new
soap opera for TV Azteca in Novem-
ber, has cut a set produced by Pepe
Aguilar with songs written by Fato.
The dise will be dropped on Genera
Musica, a new label founded by D’-
Alessio’s manager, Dario de Leén.
EMI Mexico may distribute the disc.

After playing 16 sold-out concerts
at Teatro Blanquita in Mexico City,
Aguilar is planning December shows
at Mexico City’s Teatro Metropolitan.

Television producers Luis de
Llano Macedo and Marco Flavio
Cruz are working on a soap titled
“DK DA,” aremake of the duo’s
soap “Mufecos De Papel.” Alessan-
dra Rosaldo of EMI Mexico act
Sentidos Opuestos and Federica of

Universal’s vocal crew Kabah are
among the singers tapped to be in
the cast.

The video for “El Triunfo,” the lat-
est single by Fonovisa nortesio leg-
ends Los Tigres Del Norte, was
shot at Mexico City’s mammoth
Estadio Azteca, along with big-name
players from Mexico’s national soc-
cer team. Los Tigres are booked to
go to U.S. universities, Mexico, and
Europe on a speaking tour focusing
on the history of the Mexican anec-
dotal song form called el corrido.

P.R. NOTAS: Rafael Ithier, band-
leader of E1 Gran Combo, and 16 of
his bandmates were honored by the
Puerto Rico House of Representa-
tives Sept. 16. Ithier, 73, co-founded
the band in 1962. The ceremony was
pursuant to a June 14 resolution in
which the group’s popularity was
recognized in places as far away as
Europe and the Far East.

RMM salsero Michael Stuart
will be singing “De Que Sirve Un
Cazador?” and “La Tienda De Don
José” as part of his role in the chil-
dren’s play “Capernucita Roja” (Lit-
tle Red Riding Hood), which finish-
es up on Sunday (3) at Centro de
Bellas Artes in Santurce. He plays
the hunter or woodsman, while
Adamari Lépez, a Puerto Rican
actress who has been doing the soap
circuit in Mexico, plays the leading
role as Little Red Riding Hood.

“Capernucita Roja” is playing at
the Centro de Bellas Artes in San-

turce. Stuart is scheduled to play
New Year’s Eve at the Ponce Hilton
in Ponce.

Ariola/BMG Latin merenguera
Jessica Cristina is considering tak-
ing acting classes after getting the
call for a couple of local productions.
She played an FBI agent in the local
made-for-TV film “Complot” and
was given a role in the soap “Des-
pués Del Adids,” to be aired by Tele-
mundo Sunday (3). She'll be playing
the role of a pediatrician. Musically,
she’s working on sixth disc, her
fourth for BMG. It will be produced
by Eduardo Reyes. She plans to
include several self-written songs
and possibly one from boyfriend Tito
Auger, a member of EMI Latin rock
act Fiel A La Vega. She says he is in
the studio helping her with final
touches for the dise, which will be
mostly merengue with at least one
bolevro.

Yolandita Monge’s second
daughter, 15-year-old Paola Andrea,
sang a duet (“Sobrevivere”) with her
mom toward the conclusion of
Monge’s Sept. 17 performance on at
the Centro de Bellas Artes de San
Juan. Paola has a voice similar to
that of her famous sister Noelia, her-
self only 22. Also joining Monge
onstage afterward was her 7-year-
old son, Imanol, who she said also
wants to sing with her but will have
to wait. No sign of Noelia, the fast-
rising star signed to Fonovisa whose
relationship with Monge is widely
reported to be strained.

Another notable moment in the
show was during one of the costume
changes, in which transvestite Yolan-
dita impersonators entertained the
crowd.

CHART NOTES, RETAIL: Sales
of titles appearing on The Billboard
Latin 50 dropped 10%, due partly to
the 28% plunge in sales of Luis Mi-
guel’s chart-topping disc “Amarte
Es Un Placer” (WEA Latina), which
moved 25,000 units. “Amarte,” down
36-57 on The Billboard 200, stays in
front on the pop genre chart for the
second straight week.

The Billboard 200 also plays a cru-
cial role in the fate this issue of “Bu-
ena Vista Social Club” (World Cir-
cuit/Nonesuch/AG). Because the hit
title remains in the top 100 of that
chart at No. 96, the disc stays on The
Billboard Latin 50 this issue, even
though 2-year-old discs such as
“BVSC” are usually disqualified
from The Billboard Latin 50. As long
as “BVSC” ranks at 100 or above on
The Billboard 200, it will appear on
the rest of Billboard’s charts.

As it stands, “BVSC” also tops the
tropical/salsa genre chart for the
12th week in a row.

Los Huracanes Del Norte’s dou-
ble album “Nortefo 2000” (Fonovisa)
holds down the fort on the regional
Mexican genre chart for the third
successive week on sales of 4,000
units, unchanged from last issue.

CHART NOTES, RADIO: Backed
by a 3 million spike in audience im-
(Continued on page 68)
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Hot Latin Tracks.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE ELEC
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK

ARTIST
IMPRINT/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

v «--No.1-——w L

| MARC ANTHONY
1 COLUMBEIREDNY

4L OS\‘ 2weeksalNu 1

DIMELO
CROONEY (M. ANTHONYC T ONEY)

RICARDO MONTANER
WEA LATINA

EL PODER DE TU AMOR

B.SILVETTI (R.MONTANER.B SILVETTH)

LAMOS

BAI
M.TAYLOR B.RAWLING (PBARRY,M.TAYLOR)

—=ml GREATEST GAINER Beme—

MAS GRANDE QUE GRANDE
ESCOLAT, [t 205 3 0GR L GIMET ESCOLAR

l: 3 2 4 17 ENRIQUE IGLESIAS
By FONQVISAINTERSCOPE/UNIVERSAL LATINO ¥
i | EDNITA NAZARIO ~ =y
ri-) 0| — 2 ! ERTLATING L.GOMEZ
RICKY MARTIN
C2/SONY DISCOS T

BELLA
G.NORIEGA.R ROSA (J.SECADA,G.NORIEGA,R.ROSA L GOMEZ ESCOLAR)

| ALEJANDRO FERNANDEZ
SONY DISCOS 1

LOCO
PRAMIREZ (MASSIAS)

| CHRISTIAN CASTRO
ARIOLA/BMG LATIN

|: 7 10 12 g | LIMITE 21 ESTAS ENAMORADA
| EMILATIN E.TORRES SERRANT (J.BERMUDEZ,E TORRES SERRANT)

A | VICTOR MANUELLE ERO DILE
B 22| 2 3| SonvDISCOS NOT LISTED (NOT LISTED}
q 6 8§ | 14 | GILBERTO SANTA ROSA DEJATE QUERER

! | SONY DISCOS J.LUGO (D.POVEDA)

ALGUNA VEZ
K.SANTANDER {K.SANTANDER)

JACI VELASQUEZ
SONY piScOS

_—
LLEGAR A TI
R.PEREZ {T.TORRES,A. TALAMANTEZ,A.GRUILON.D HERNANDEZ) |

SO PRA CONTRARIAR & GLORIA ESTEFAN
RCA/BMG LATIN 1

SANTO, SANTO

E.ESTEFAN JR.,R.BLADES (E.ESTEFAN,JR.,R BLADES,A.CHIRINO)
0 TU O NINGUNA

L MIGUEL J.C.CALDERON

LUIS

(3)] Newd | 1 | OMEVE

] s [|1 [ 3] MaRCOANTONIOSOOS
CHAYANNE

SONY DISCOS 1
MELINA LEON WITH VICTOR MANUELLE

EL PEOR DE MIS FRACASOS

B.SILVETTI (M A.SOLIS)

ATADO A TU AMOR
ESTEFANQ (ESTEFANO}

LA PERSONA EQUIVOCADA

SONY DISCOS E REVES (A MONTALBAN, E.REYES)

17 5 9 38 CONJUNTO PRIMAVERA NECESITO DECIRTE

FONOVISA J.GUILLEN (R.GONZALEZ MORA)

ALEJANDRO FERNANDEZ S| HE SABIDO AMOR
25 | 39 5 SONY DISCOS PRAMIREZ (H.ESTRADA)

19 14 10 g ELVIS CRESPO TIEMBLO
SONY DISCOS R.CORA (E.CRESPQ} |

20 9 1 18 MILLIE DE HOY EN ADELANTE
EMI LATIN t R.PEREZ (R PEREZ) |

FRANCO DE VITA
SONY DISCOS 1

TRAIGO UNA PENA
F.DE VITA,A.CUCCO PENA (F DE VITA)

LUIS FONSI
UNIVERSAL LATINO

E IRE
NOT LISTED (A.MATHEUS)

WORK/SONY DiSCOS

JENNIFER LOPEZ WITH MARC ANTHONY
D.SHEA.J. V.ZAMBRANG (G.BIGAZZI,A CIVAI BALDI,M.FALAGIAND _|

NO ME AMES

) CORVO A CAMBIO DE QUE
| ) | 23 28 1 __8 SONY DISCOS A.DE LUNA (X.SANTOS)
(5 LIMITE ALMA REBELDE
23} NEWD 1 UNIVERSAL LATINO J CARRILLO G.PADILLA |J.AVENDANO
2% 2 | 16 | 17 | MANA SE ME OLVIDO OTRA VEZ

1 . | WEA LATINA 1 FHER & ALEX (J.GABRIEL)

(71| 2 | 22 | 17 | LOS TIGRES DEL NORTE LAGRIMAS
. | FONOVISA t LOS TIGRES DEL NORTE (R RUBIO)

28 | 28 | 21 | 12 | TONNY TUN TUN CUANDO LA BRISA LLEGA
CAIMAN T.TUN TUN (T.TUN TUN,J.A.CASTRO}

29 | 29 | 26 | 7 | BANDA MACHOS INGRATOS 0JOS MIOS
| WEALATINA B LOMELI,M.BUENO,A.MARISCAL (B VILLAREAL)

NOELIA NDELA

35 _ 2 FONOVISA M.AZEVEDO (ESTEFANO)
31| 27 | 6 | 8  LUIS MIGUEL SOL_ARENA Y MAR
WEA LATINA T L.MIGUEL (L.MIGUEL,A.PEREZ.F.LOYO,5.LOYQ)}

2|y | 3|

JUAN LUIS GUERRA 440
KAREN/CAIMAN t

EL NIAGARA EN BICICLETA
J L GUERRA ().L GUERRA)

3| a|2 3

MANA
WEA LATINA 1

TE SOLTE LA RIENDA
FHER,A.GONZALEZ (J.A JIMENEZ)

34 13127} 10

GEORGE LAMOND
PRESTIGIO/SONY DISCOS f

3% [ 33 (37 ] 3

| TIRANOS DEL NORTE
| SONY DISCOS

36 | 30 [ 25 | 26

[ RICKY MARTIN
C2/SONY DISCOS

QUE TE VAS

M.BONILLA (J.GABRIEL)

TE PIDO Y TE RUEGO

J MARTINEZ {(A.M.VEGA)

LIVIN' LA VIDA LOCA
R.ROSA,D CHILD (R ROSA,D.CHILD)

TE QUIERO MUCHO

NOT LISTED \NOT LISTED |

(3D| NEwD | 1 | LOS RIELEROS DEL NORTE
38 | 38 | — | 3 | GISSELLE

ARIOLA/BMG LATIN

ATADA
M.TEJADA (A.MONTALBAN E.REYES)

39 | 36 | 24 | 4

MANNY MANUEL

MERENGAZO/RMM
40 34 32 8 IF.(%%VIANGELES DE CHARLY
POP TROPICAL/SALSA

23 STATIONS 16 STATIONS

1 RICARDO MONTANER WEA LATI
NA EL PODER DE TU AMOR
2 EDNITA NAZARIO EMI LATIN
MAS GRANDE QUE GRANDE
3 MARC ANTHONY
COLUMBIA/SONY DISCOS DIMELO
4 RICKY MARTIN C2/SONY DIS
cos BELLA
5 CHRISTIAN CASTRO ARIO
LA/BMG LATIN ALGUNA VEZ
6 JAC! VELASQUEZ SONY DIS
cos LLEGAR A TI
7 SO PRA CONTRARIAR & GLORIA ESTE-
FAN RCABMG LATIN  SANTO SANTO
8 CHAYANNE SONY DISCOS
ATADO A TU AMOR
9 LUIS MIGUEL WEA LATINA
O TU O NINGUNA
10 MELINA LEON WITH VICTOR MANUELLE
SONY DISCOS LA PERSONA EQUIVOCADA
11 ENRIQUE IGLESIAS FONOVISAINTER-
SCOPE/UNIVERSAL LATING  BAILAMOS
12 LUIS FONSI UNIVERSAL LATI
NO ME IRE
13 FRANCO DE VITA SONY DIS
cos TRAIGO UNA PENA
14 LIMITE 21 EMI LATIN
ESTAS ENAMORADA
15 ALEJANDRO FERNANDEZ
SONY DISCOS  LOCO

1 MARC ANTHONY
COLUMBIA/SONY DISCOS  DIMELO
2 LIMITE 21 EMI LATIN
ESTAS ENAMORADA
3 VICTOR MANUELLE soNY
DIscos PERO DILE
4 GILBERTO SANTA ROSA SONY
0I1SCOs  DEJATE QUERER
5 ELVIS CRESPO SONY DISCOS
TIEMBLO
6 EDNITA NAZARIO EMI LATIN
MAS GRANDE QUE GRANDE
7 MELINA LEON WITH VICTOR MANUELLE
SONY DISCOS LA PERSONA EQUIVOCADA
8 TONNY TUN TUN CAIMAN
CUANDO LA BRISA LLEGA
9 JUAN LUIS GUERRA 440
KAREN/CAIMAN  EL NIAGARA
10 GEORGE LAMOND PRESTIGIO/SDNY
DISCOS QUE TE VAS
11 ENRIQUE IGLESIAS FONOVISAV/INTER-
SCOPE/AUNIVERSAL LATINO - BAILAMOS
12 RICARDO MONTANER wEA LATI
NA EL PODER DE TU AMOR
13 RICKY MARTIN C2/SONY DiS-
cos BELLA
14 MANNY MANUEL MERENGA-
ZO/RMM  EN LAS NUBES
15 SO PRA CONTRARIAR & GLORIA ESTE-
FAN RCABMG LATIN _SANTO, SANTO

L.MARTI (H.GARCIA)

ME VAS A RECORDAR

1.RODRIGUEZ (A VEZZAND
REGIONAL MEXICAN

62 STATIONS

1 CONJUNTO PRIMAVERA
FONOVISA NECESITO DECIRTE
2 MARCO ANTONI0O SOLIS
FONOVISA EL PEOR DE
3 LIMITE UNIVERSAL LATINOG
ALMA REBELDE
4 LOS TIGRES DEL NORTE
FONOVISA  LAGRIMAS
5 BANDA MACHOS WEA LATINA
INGRATOS 0JOS MIOS
6 CORVO sony DISCOS
A CAMBIO DE QUE
7 ALEJANDRO FERNANDEZ
SONY DISCOS S| HE SABIDO
8 LOS RIELEROS DEL NORTE
FONOVISA  TE QUIERO MUCHO
9 LOS ANGELES DE CHARLY
FONOVISA ME VAS A
10 LIBERACION DISA/EMI LATIN
S| ESTUVIERAS CONMIGO
11 LOS INVASORES OE NUEVO LEON
EMILATIN TOTAL YA SE FUE
12 VICENTE FERNANDEZ SONY
DiIscos ETERNAMENTE
13 LOS TUCANES DE TIJUANA
EMI LATIN  ME HACES
14 GRUPO INNOVACION pLATI
NO/FONOVISA  SED DE CARINO
15 LOS TEMERARIOS FONOVISA
ESTABA SOLO

EN LAS NUBES |

(O Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gatner indicates son§ with Iargest audience

growlh If two records are tied in audience

rom the chart after 26 weeks. T Videoclip avmlab)llty © 1999

size, the recort belngB I\ayed on more stations is placed first. Records below the top 2
1
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are removed

66

www.billboard.com

www americanradiohictorv com

BILLBOARD OCTOBER 9, 1999



www.americanradiohistory.com

Online Advertising

- e L

with over 100,000,000 annual oage views,
we deliver your message fo music fans around the world.

Content Licensing
e 1.5,

Put the world's most trusted charts and
music information on your website.

Unique Solutions

Bt T

Customize opportunities that fit your needs.

Billeoard ont

Power for your business
,,.,.rm"""":*m-::

| =
1 Tk

For information: sam bell 212.536.1402 » shell@billboard.com » www.billboard.com

www americanradiohistorv com


www.americanradiohistory.com

OCTOBER 9, 1999

"Billboard Latin 50 .

COMF‘\LED FROM A NAT\ONAL SAMPLE OF RETAIL STORE. MASS MERCHANT, AND INTERNET SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY

NOTAS

(Continued from page 66)

pressions to 16.1 million, Mare An-
thony’s “Dimelo” (Columbia/Sony

Billboard's 2000
INTERNATIONAL
LATIN MUSI(
BUYER’S GUIDL

Discos) strengthened its hold on the | , = | =
top rung of Hot Latin Tracks. “Dime- Ez | <% § % | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE

lo” also shot to No. 1 on the tropi-
cal/salsa genre chart with 10.8 im-
pressions, up 1.9 million from last

—=mmll NO. 1 B
AMARTE ES UN PLACER

~N

LUIS MIGUEL WEA LATINA 29288 2 weeks at No. 1

issue. , 105 | BUENA VISTA SOCIAL CLUB @ w0RLD CRCUITNONESUCH 79478/AG BUENA VISTA SOCIAL CLUB
g ) J -
_Conjunto Primavera’s long-run 18 | ENRIQUE IGLESIAS @ FONOVISA 0517 BAILAMOS
ning “Necesito Decirte” (Fonovisa) 1

MTV UNPLUGGED

BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER
SUAVEMENTE

LATIN MIX USA VOL.2
NORTENO 2000
PINTAME

ALL MY HITS TODOS MIS EXITOS
DONDE ESTAN LOS LADRONES?

14 MANA WEA LATINA 27864

16 | IBRAHIM FERRER wORLD CIRCUITNONESUCH 79532046
76 ELVIS CRESPO A SONY DISCOS 82634
10 | VARIOUS ARTISTS COLUMBIA 63989/SONY DISCOS

4 LOS HURACANES DEL NORTE FONOVISA 0766
21 ELVIS CRESPO @ SONY DISCOS 82917

30 SELENA @ EMI LATIN 97886

reigns over the regional Mexican
genre chart for the second week run-
ning on 6.9 million audiences, down
1.2 million impressions.

Likewise, Ricardo Montaner’s
“El Poder De Tu Amor” (WEA Lati-
na) retains top ranking on the pop
genre chart for the second consecu-
tive week, with 10.9 million impres-

Wl oo |~ |oles|w|

o
gmmwmmbw@»—

—

rs

—
—
(=}

53 SHAKIRA @ sONY DISCOS 82746

® . 17 | 28 | EDNITA NAZARIO EMI LATIN 59935 CORAZON
sions, up 2.1 million.
our nQ op “l Q 0 —~=ull GREATEST GAINER B
SALES STATFILE: The Billboard 18 | 3 JACH VELASQUEZ SONY DISCOS 83212 LLEGARA TI

Latin 50: this issue: 161,000 units;
last issue: 179,000 units; similar issue
last year: 115,500 units.

Pop genre chart: this issue: 78,000

AMOR. FAMILIA'Y RESPETO
HERENCIA DE FAMILIA
MI VIDA SIN TU AMOR

CONTIGO

A.B. QUINTANILLA Y LOS KUMBIA KINGS emi LATIN 99189
LOS TIGRES DEL NORTE @ FONOVISA 80761
CHRISTIAN CASTRO ARIOLA 66275/BMG LATIN BN
16 9 INTOCABLE £MI LATIN 21502

the Latin Music Market

2000 international *

units; last issue: 90,500 units; similar
issue last year: 53,000 units.
Tropical/salsa genre chart: this
issue: 47,500 units; last issue: 48,500
units; similar issue last year: 32,000

PRISCILA'Y SUS BALAS DE PLATA ANDREA/PLATING 9872/FONOVISA CORAZON DE CRISTAL

o= | et | |
=1 | o |w|®|ao|s
™~
=
-

NEW )

—=aill HOT SHOT DEBUT B

CARLOS PONCE £Mi LATIN 21979

TODO LO QUE SOY

20 | 85

RICKY MARTIN A SONY DISCOS 82653

VUELVE

units. 21 13 5 JAGUARES RCA 69740/BMG LATIN BAJO EL AZUL DE TU MISTERIO
‘ L T N MUSIC Regional Mexican genre chart: | 22 [ 21 | 7 | VARIOUS ARTISTS coip FRoNT 6431/kcTEL LATIN CLUB MIX 2000
this issue: 31,500 units; last issue: 23 | 22 | 35 | MARCO ANTONIO SOLIS @ Fonovisa 0516 g TROZOS DE MI ALMA
M b‘uyer' S g'u]de 31,500 units; similar issue last year: | 24 | 23 | 7 | LIBERACION oisa 2178w anin S| ESTUVIERAS CONMIGO
24,000 units. 25 | 24 | 20 | ALEJANDRO FERNANDEZ sony DISCOS 83182 MI VERDAD
) 26 | 25 | 27 | CONJUNTO ALMA NORTENA COM 1037 ALMA
Assm:tmzee n prepm'ing.tlz is qo{@mm 27 | 29 | 31 | NOELIA ronovish 6080 NOELIA
provided by Teresa Aguile ra in Mex- 28 | 27 | 10 | ELIADES OCHOA HIGHER OCTAVE WORLD 47494NVIRGIN SUBLIME ILUSION
20 C'It?/ (l.”d Karl Ross tn San Juan, 29 33 71 PEPE AGUILAR MUSART 1819/BALBOA CON MARIACH!
uerto Rico. 39 | 59 | SOUNDTRACK EPIC 68905/SONY DISCOS DANCE WITH ME
_ST 32 24 TONNY TUN TUN CAIMAN 2986 CAMINANDO
LATIN TRACKS A'Z @ 38 2 MOLOTOV UNIVERSAL LATINO 153770 APOCALYPSHIT
33 | 31 | 34 | LOS TRI-O ARIOLA 58436/BMG LATIN NUESTRO AMOR
" }'{kﬁ,ﬁ{’,g"{;@“g’uz %ﬁg{‘f;g&ﬁ’{g’ SheatMISICI0E, 34 | 28 | 23 | DLG SONY DISCOS 82924 [T GOTCHA!
10 ALGUNA VEZ (FIPP, BMI) 3% | 3B |59 RUBEN GONZALEZ WORLD CIRCUITNONESUCH 79477/AG INTRODUCING...RUBEN GONZALEZ
25 ALMA REBELDE (San Angel) 36 | 37 | 19 | VARIOUS ARTISTS SONY DISCOS 83231 BILLBOARD LATIN MUSIC AWARDS _|
g A2, () , 31 [ 3¢ | 5 | LIMITE 21 ewicann ssais SEPTIMA ARMONIA
13 ::‘:fx?r:ogu(:x:grmrfs%i:le;s,lf\éi’:g) 38 | 2% | 4 | MELINALEON sonypiscos 83327 CON LOS PIES SOBRE LA TIERRA
5 BELLA ISHE'S ALL 1 EVER HADI (FI PP, BMI/Warner- 39 | 42 | 3 | RICARDO MONTANER WA LuTINa 29382 RICARDO MONTANER CON LA METROPQLITAN ORCHESTRA
Tamerlane, BMI/Estefan. ASCAP/A Phantom Vox, BMI) 46 13 MANNY MANUEL MERENGAZO 82302/RMM LLENO DE VIDA
:g gﬁ:ﬁ;;“&w;xsiefmf'(C(;[‘z':23iman Songs, BMI) 49 | 7 | LOS ANGELES DE CHARLY FoNOVIsA 9863 LA MAGIA DEL AMOR
20 DE HOY EN ADELANTE (Rubet, ASCAP/Universal- 42 4] 53 ENRIQUE IGLESIAS @ FONOVISA 080002 COSAS DEL AMOR
MCA, ASCAP) | 43 | 45 | 103 | MANA @ wEA LATINA 20430 SUENOS LIQUIDOS
Ik ] ? Sttt T KO0y 1 T e s s
0V0l' 3,000 llstlnqs h-om lg countrlesz BMI/Cori Tittani, BMY/Copynght Contral | 45 T 40 | 12 | GILBERTO SANTA ROSA SONY DISCOS 83016 EXPRESION
32 EL NIAGARA EN BICICLETA (Redomi, BMI) 50 | 63 | VICENTE FERNANDEZ SONY DISCOS 82713 ENTRE EL AMOR Y YO
record company executives, music S PaDER oF 10 AWaR e a1 | 48 | 5| GRUPO MOJADO ronovin s ReFLEXON
48 | 36 | 66 | OZOMATLI ALMO SOUNDS 80020/INTERSCOPE O0ZOMATU

39 EN LAS NUBES (Caribbean Waves, ASCAP)

publishers, wholesalers and distributors, B A - LIl PRI i L

15 EXITOS PARA SIEMPRE
RANCHERQS DE ORO

50 4 [ 5 BANDA MACHOS WEA LATINA 28917
latin music radio stations in the U.S.,
clubs, artists, managers, agents,
songwriters and much more!

To order your copy call toll-free 800-344-7119.

(International call 732-363-4156). Or send check for $85 plus $6 shipping
& handling ($14 for international orders) with this ad to: Billboard Directories,
PO Box 2016, Lakewood, NJ 08701.

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA, OH, VA & DC.
Orders payable in U.S. funds only. All sales are final.

To order our NEW “International Latin Music

Buyer’s Guide” online and get updated

information all year long call (212) 536-5223

or visit www.billboard.com/directories

16 LA PERSONA EQUIVOCADA (Erami, ASCAP/WB
ASCAP)

27 LAGRIMAS (Fonomusic, ASCAP)

36 LIVIN' LA VIDA LOCA (A Phantom Vox, BMI/Warner-
Tamerlane, BMI/DESMOPHOBIA, ASCAP/PolyGram,
ASCAP}

11 LLEGAR A TI (Ventura, ASCAP)

6 LOCO (MAM.P, ASCAP)
4 MAS GRANDE QUE GRANDE (Don Cat, ASCAP/Warn-
er-famerlane, BMI)

22 ME IRE (Warner/Chappell)

430 ME VAS A RECORDAR (Fonomusic, SESAC)

17 NECESITO DECIRTE (Seg Son, BMI)

23 NO ME AMES (BMG Songs, ASCAP/Warner-Tamerlane,
8MI)

13 0 TU O NINGUNA (El Pedrosillo)

8 PERO DILE (Not Listed)

34 QUE TE VAS (Zomba Golden Sands. ASCAP/BMG
Songs, ASCAP)

12 SANTO, SANTO (FI PP, BMI)

26 SE ME OLVIDO OTRA VEZ (BMG, ASCAP)

18  SI HE SABIDO AMOR (Warner-Tamerlane, BMI)

31 SOL, ARENA Y MAR (Wamer-Tamerlane, BMI)

35 TEPIDO Y TE RUEGO (Not Listed)

1 LUIS MIGUEL WEA LATINA
AMARTE ES UN PLACER
2 ENRIQUE IGLESIAS FONO-
vISA BAILAMOS
3 MANA WEA LATINA
MTV UNPLUGGED
4 VARIOUS ARTISTS cOLUM-
BIA/SONY DISCOS LATIN MIX. .
5 SHAKIRA SONY DISCOS
DONDE ESTAN LOS...
6 EDNITA NAZARIO EM] LATIN
CORAZON
7 JACI VELASQUEZ SONY DIS-
coS LLEGARA TI
8 A.B. QUINTANILLA Y LOS
KUMBIA KINGS EMI LATIN
9 CHRISTIAN CASTRO ARIO
LA/BMG LATIN M! VIDA SIN...
10 CARLOS PONCE EMI LATIN
TODO LO QUE SOY
11 RICKY MARTIN SONY DISCOS
VUELVE
12 JAGUARES RCA/BMG LATIN
BAJO EL AZUL DE TU...
13 VARIOUS ARTISTS coLD
FRONT K TEL LATIN CLUB...
14 MARCO ANTONIO SOLIS
FONOVISA TROZOS DE ML
15 NOELIA FONOVISA
NOELIA

TROPICAL/SALSA

1 BUENA VISTA SOCIAL CLUB wORLD
CIRCUIT NONESUCH/AG BUENA
2 IBRAHIM FERRER WORLD CIR-
CUIT/NONESUCH/AG BUENA...
3 ELVIS CRESPO SONY DISCOS
SUAVEMENTE
4 ELVIS CRESPO SONY DISCOS
PINTAME
5 ELIADES OCHOA HIGHER OCTAVE
WORLDVIRGIN SUBLIME..
6 SOUNDTRACK EPIC/SONY DIS-
cos DANCE WiTH ME
7 TONNY TUN TUN CAIMAN
CAMINANDO
8 DLG SONY DISCOS
GOTCHA!
9 RUBEN GONZALEZ WORLD CIR-
CUITINONESUCH/AG INTRODUCING.
10 LIMITE 21 EMI LATIN
SEPTIMA ARMON!A
11 MELINA LEON SONY DISCOS
CON LOS PIES SOBRE LA...
12 MANNY MANUEL MERENGA-
Z0/RMM LLENO DE VIDA
13 GILBERTO SANTA ROSA
SONY DISCOS EXPRESION
14 GEORGE LAMOND PRESTI-
GIO/SONY DISCOS ENTREGA
15 JUAN LUIS GUERRA 440
KARENJUNIVERSAL LATINO NI ES

REGIONAL MEXICAN

1 LOS HURACANES DEL NORTE
FONOVISA NORTENO 2000
2 SELENA EMI LATIN
ALL MY HITS TODOS MIS...
3 LOS TIGRES DEL NORTE
FONOVISA HERENCIA DE..
4 INTOCABLE EMI LATIN
CONTIGO
5 PRISCILA Y SUS BALAS DE PLATA
ANDREAPLATINOFONOViSA CORAZON
6 LIBERACION DISA/EMI LATIN
S| ESTUVIERAS CONMIGO
7 ALEJANDRO FERNANDEZ
SONY DISCOS MI VERDAD
8 CONJUNTO ALMA NORTE-
NA cDM ALMA
9 PEPE AGUILAR MUSART/BAL-
B0A CON MARIACHI
10 LOS TRI-O ARIOLA/BMG LATIN
NUESTRO AMOR
11 LOS ANGELES DE CHARLY
FONOVISA LA MAGIA DEL...
12 VICENTE FERNANDEZ sony
DISCOS ENTRE EL AMOR Y YO
13 GRUPO MOJADO FONOVISA
REFLEXION
14 LOS TEMERARIOS FONOVISA
15 EXITOS PARA SIEMPRE
15 BANDA MACHOS WEA LATINA
RANCHEROS DE ORO

Now available on diskette or mailing labels, for il W il
- | ot Listed
rates call Mike Fouratt at 212-536-5017. L e A (T

BDLG3009 19 TIEMBLO (CD Elvis, BMI/Sony/ATV Latin, 8MI)
21 TRAIGO UNA PENA (Warner/Chappell, ASCAP)

O Albums with the greatest sales gains this week ® Recording industry Assn. Of America (RIAA} certification for net ship-

ment of 500,000 aibum units {Gold}. A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification
for net shipment of 10 million units (Diamond}. Numeral following Platinum or Diamond symbol indicates album’s muiti-plat-
inum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by
the number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase. indicates past and present Heatseeker

www.billboard.com

tities. © 1999, Billboard/BPI Communications and SoundScan, Inc.
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Otto {(top)
and Jota Quest
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Representing An Electrified Panorama
Of Musical Genres

BY JOHN LANNERT

usically speaking, much of the Brazilian

market nowadays is split among various

samba-pagode bands and recording artists
that mix a panorama of Brazilian rhythms with
electronic elements.

The pagode acts continue to follow a musical
recipe that, so far, has been infallible: romantic
lyrics, a distinct, swinging style and a well-
rehearsed chareography that, like their simple
choral segments, attract a large female following.

But, in one case, pagode has taken on a new
celestial look. Divina Inspira¢ao, which consists
only of evangelists, dropped a pagode-gospel CD
in June that contains verses that exalt Jesus
Christ. Without any publicity, the group’s June CD
sold 150,000 units, surprising its label,
Continental.

Another pagode group, Kiloucura, consists solely

of big-name pagode artists, such as Délcio Luiz

and Frateado, who have formed a pagode

supargroup that is sure to become massive in
Brazil.

While pagode absorbs churchy vibes and
a superstar union, the new sonic

. alchemists from Brazil are busy coming up
4 with a new world-music groove. Such is
R the case with Otto, a former percussionist
with Mundo Livre S/A, one of the early
. progenitors of “mangue beat,” a rhythmic
. groove that marries rock and hip-hop with

rhythms from northeastern Brazil.
Continued on page LM~

‘I

Brazil’s Bigge_st Goncert Market
Explodes With New Venues

t the end of the 1980s, when Brazil became part

of the international touring circuit, stadiums,

gymnasiums and municipal theaters were the

only options for staging large-scale shows. Things

started to change around 1990, when promoters

began to go after the leisure market by making
unprecedenied investments in concert halls—particu-
larly in Sdo Paulo, Brazil’s largest city.

In the past 16 years, the number of new concert halls
in the Sao Paulo state has grown exponentially. Two tra-

- ditional venues—the Palace, a 1,600-seater built in
1988, and the Olympia, a 2,300-seater built in 1988—
were followed by Bourbon (400 seats, 1991), Tom Brasil
(1,300 seats, 1995), Teatro Alfa (900 seats, 1998) and Via
Funchal (2,600 seats,

1993).

Apart from these
privately owned ven-
ues, there also are
facilities owned by
government agen-
cies, such as Ser-
vigo Social Do Co-
méreio (SESC), which
runs an extensive net-
work of concert venues in
Sao Paulo and throughout Brazil.

All of these venues share a common architectural
concept—generally modern and bold in design.
Above all, they share the capacity to stage technically
advanced shows from international artists in the
fields of ballet, opera and theater. Even a circus show
can be staged. The only variant is the audience capac-
ity, which determines the type of show that can be
staged at costs that can range from $8 million to $30
million.

ROOM FOR ALL
According to Lucy Pipulini, marketing manager of
Tom Brasil, the emergence of so many new venues in
such a short period does not mean there is increased
competition.
Continued on puge LAI-10
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En ASCAP, creemos que cada uno de nuestros miembros es sinénimo de éxito.
También entendemos que muchos de nosotros tenemos que hacerlo solos. Es por
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the Sept. 11 issue.

Year-To-Date Charts

lish in Billboard.

Hot Latin Tracks Artists

Pos. ARTIST (No. Of Charted
Tracks) Imprint/Label

1 ENRIQUE IGLESIAS (2) Fenovisa
(1) Fonovisa/Interscope/Universal Latino

2 VICENTE FERNANDEZ (3) Sony
Discos

3 JUAN LUIS GUERRA 440 (3)
Karen/Caiman

4 RICKY MARTIN (2) C2/Sony Discos
(2) Sony Discos

5 MARCO ANTONIO SOLIS (3)
Fonovisa

6 CHAYANNE (4) Sony Discos

7 PEPE AGUILAR (4) Musart/Balboa

8 TIRANOS DEL NORTE (2) Sony
Discos

9 SHAKIRA (4) Sony Discos

10 CHRISTIAN CASTRO (3) Ariola/BMG

Latin
(1) WEA Latina

Hot Latin Tracks

Pos. TITLE—Artist—Imprint/Label
1 ME VOY A QUITAR DE EN
MEDIO—Vicente Fernandez—Sony
Discos
2 SI TE PUDIERA MENTIR—Marco
Antonio Solis—Fonovisa
3 NECESITO DECIRTE—Conjunto
Primavera—Fonovisa
4 LIVIN’ LA VIDA LOCA—Ricky
Martin—C2/Sony Discos
5 DEJARIA TODO—Chayanne—Sony
Discos
6 ME ESTOY ACOSTUMBRANDO
A T1—Pepe Aguilar—Musart/Balboa
7 NO ME AMES—Jennifer Lopez With
Marc Anthony—WORK/Sony Discos
8 LOCO—Alejandro Fernandez—Sony
Discos
9 CREI—Tiranos Del Norte—Sony Discos
10 ESE—Jerry Rivera—Sony Discos
11 EL NIAGARA EN BICICLETA—
Juan Luis Guerra 440—Karen/Caiman
12 BAILAMOS—Enrique Iglesias—
Fonovisa/Interscope/Universal Latino
13 TU—Noelia—Fonovisa
14 NUNCA TE OLVIDARE—Enrigue
Iglesias—Fonovisa
15 MI VIDA SIN TU AMOR—Christian
Castro—Ariola/BMG Latin

Hot Latin Tracks Imprints

Pos. IMPRINT (No. Of Charted
Tracks)

SONY DISCOS (45)

2 FONOVISA (23)

3 EMI LATIN (24)
4
5

-

ARIOLA (18)
KAREN (4)

Labels And Arists Sofidify Meir Positions

BY JOHN LANNERT

The recaps in this Spotlight are based on year-to-date standings, starting
with the Dec. 5, 1998, issue, which began Billboard’s chart year, through

The Hot Latin Tracks and the Tropical Salsa Airplay charts are compiled
by gross audience impressions as detected by Broadcast Data Systems (BDS),
while The Billboard Latin 50 and Tropical/Salsa Albums charts are com-
piled using sales data from SoundScan. The recaps reflect the performances
of titles appearing on the chart—including, in the case of The Billboard
Latin 50 and the Tropical/Salsa genre charts, weeks the charts do not pub-

Sony

DI1SCOS
T T

Hot Latin Tracks Labels

Pos. LABEL {No. Of Charted Tracks)
1 SONY DISCOS (60)
2 FONOVISA (24)
3 EMI LATIN (29)
4 BMG LATIN (27)
5 UNIVERSAL LATINO (17)

Top Billboard Latin 50
Album Artists

Pos. ARTIST (No. Of Charted
Albums) Imprint/Label
ELVIS CRESPO (2) Sony Discos
ENRIQUE IGLESIAS (3) Fonovisa
RICKY MARTIN (1) Sony Discos
SELENA (2) EMI Latin
SHAKIRA (1) Sony Discos
BUENA VISTA SOCIAL CLUB (1)
World Circuit/Nonesuch/AG
MANA (2) WEA Latina
LOS TRI-O (1) Ariola/BMG Latin

9 IBRAHIM FERRER (1) World

Circuit/Nonesuch/AG

10 CHAYANNE (1) Sony Discos

ON b WN =
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Top Billboard
Latin 50 Albums

Pos. TITLE—Artist—Imprint
1 VUELVE—Ricky Martin—Sony Discos
2 SUAVEMENTE—Evis Crespo—Sony
Discos
3 ALL MY HITS TODOS MIS
EXITOS—Selena—EMI Latin
4 DONDE ESTAN LOS
LADRONES?—Shakira—Sony Discos
5 BUENA VISTA SOCIAL CLUB—
Buena Vista Social Club—World Circuit/
Nonesuch/AG
6 BAILAMOS—Enrique Iglesias—
Fonovisa
7 COSAS DEL AMOR—Enrigue
Iglesias—Fonovisa
8 PINTAME—Elvis Crespo—Sony Discos
9 NUESTRO AMOR—Los Tri-0—
Ariola/BMG Latin
10 DANCE WITH ME—Soundtrack—
Epic/Sony Discos
11 MTV UNPLUGGED—Mandi—WEA
Latina
12 BUENA VISTA SOCIAL CLUB
PRESENTS IBRAHIM FERRER—
Ibrahim Ferrer—World Circuit/Nonesuch/AG
13 ATADO A TU AMOR—Chayanne—
Sony Discos
14 TROZOS DE MI ALMA—Marco
Antonio Solis—Fonovisa
15 ENTRE EL AMOR Y YO—Vicente
Fernandez—Sony Discos

Enrique lglesias

AT ™

Vicente Fernandez

Top Billboard
Latin 50 Imprints

Pos. IMPRINT {No. Of Charted
Albums)

SONY DISCOS (29)
FONOVISA (24)

EMI LATIN (20)

WEA LATINA (9)

ARIOLA (12)

-

2
3
4
5

Top Billboard
Latin 50 Labels

Pos. LABEL {No. Of Charted
Albums)

1 SONY DISCOS (42)

2 FONOVISA (27)

3 EMI LATIN (23)

4 ATLANTIC GROUP (5)

5 WEA LATINA (13)

Top Billboard
Latin 50 Bistributors

Pos. DISTRIBUTOR (No. Of Charted
Albums)

SONY (43)

INDEPENDENTS (41)

WEA (18)

EMD (25)

UNIVERSAL (13)

BMG (21)

OV bh WN =

Hot Tropical/Salsa
Tracks Artists

Pos. ARTIST (No. Of Charted
Tracks) Imprint/Label
1 ELVIS CRESPO (8) Sony Discos
2 JUAN LUIS GUERRA 440 (3)
Karen/Caiman
3 JERRY RIVERA (3) Sony Discos
4 VICTOR MANUELLE (6) Sony
Discos
5 MARC ANTHONY (2) RMM
(1) Columbia/Sony Discos
(1) WORK/Sony Discos

Elvis Crespo

Hot Tropical/Salsa Tracks

o
Ricky Martin

Pos. TITLE—Artist—Imprint/Label

1 PINTAME—Elvis Crespo—Sony Discos

2 ESE-—Jerry Rivera—Sony Discos

3 EL NIAGARA EN BICICLETA—
Juan Luis Guerra 440—Karen/Caiman

4 NO ME AMES—Jennifer Lopez With
Marc Anthony—WORK/Sony Discos

5 QUE HABRIA SIDO DE MI—YVictor
Manuelle—Sony Discos

6 LIVIN’ LA VIDA LOCA—Ricky
Martin—C2/Sony Discos

7 POR MUJERES COMO TU—Tito
Rojas—M.P/Sony Discos

8 MI PC—Juan Luis Guerra 440—
Karen/Caiman

9 NINA BONITA—Grupomania—Sony
Discos

10 PRINCESA—Fankie Negron—

WEACaribe/WEA Latina

Hot Tropical/Salsa
Imprints

Pos. IMPRINT (No. Of Charted
Tracks)
1 SONY DISCOS (36)
EMI LATIN (14)
KAREN (4)
RMM (10)
ARIOLA (12)

(S~

Hot Tropical/Salsa Labels

Pos. LABEL (No. Of Charted Tracks)
1 SONY DISCOS (54)

WEA LATINA (17)

CAIMAN (7)

BMG LATIN {17)

RMM (11)

nbdwN

Top Tropical/Salsa
Album Artists

Pos. ARTIST (No. Of Charted
Albums}
1 ELVIS CRESPO (2) Sony Discos
2 BUENA VISTA SOCIAL CLUB (1)
World Circuit/Nonesuch/AG
3 IBRAHIM FERRER (1) World
Circuit/Nonesuch/AG
4 JUAN LUIS GUERRA 440 (1)
Karen/Universal Latino
5 MARC ANTHONY (1) RMM

Top Tropical/Salsa Alhums

Pos. TITLE—Artist—Imprint/Label

1 SUAVEMENTE—Elvis Crespo—Sony
Discos

2 BUENA VISTA SOCIAL CLUB—
Buena Vista Social Club—World Circuit/
Nonesuch/AG

3 PINTAME—Elvis Crespo—Sony Discos

4 DANCE WITH ME—Soundtrack—
Epic/Sony Discos .

5 BUENA VISTA SOCIAL CLUB
PRESENTS IBRAHIM FERRER—
Ibrahim Ferrer—World Circuit/Nonesuch/AG

6 NI ES LO MISMO NI ES IGUAL—
Juan Luis Guerra 440—Karen/Universal
Latino

7 CONTRA LA CORRIENTE—Marc
Anthony—RMM

8 ALEGRIAS Y PENAS—Tito Rojas—
M.P/Sony Discos

9 DE OTRA MANERA—Jerry Rivera—
Sony Discos

10 THE DYNASTY—Grupomania—Sony
Discos

Top Tropical/Salsa
Album Imprints

Pos. IMPRINT (No. Of Charted
Albums)
1 SONY DISCOS (9)
T2 WORLD CIRCUIT (4)
T2 NONESUCH (4)
4 EPIC (1)
5 RMM (4)

Top Tropical/Salsa
Album Labels

Pos. LABEL (No. Of Charted
Albums)
1 SONY DISCOS (20)
2 ATLANTIC GROUP (4)
3 RMM (5)
4 UNIVERSAL LATINO (2)
5 WEA LATINA (4)
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Ricky Speaks
And Jara Lives

IN HIS HURRI- |
CANE VISIT to
Mexico City in
August, Sony
superstar Ricky
Martin taped
special perfor-
mances for Televisa's “Teleton
'99” to air in December. He also
taped a greeting for New Year's
Eve for Televisa that will be fol-
lowed by his “Livin’ La Vida Loca”
video. Martin’s world tour, now

NEWS

Ricky Martin

set to begin Oct. 21 in Miami, was

supposed to stop in Mexico City
in November, but it has since
been rescheduled for March
2000. RAC Producciones will pro-
mote the show.

Also during his visit to Mexico
City, Martin issued a few choice
comments about his life—profes-
sional and personal

“| don’t have the best voice in

the world, but | feel my music and :

lyrics, so | can make the audi-
ence feel the emotions.”

“I represent the Latin genera-
tion, but people like Santana,
José Feliciano and Gloria Estefan
worked hard to open doors.”

“| don’t care if some say I'm
gay; I'm sure I'm not. The only
thing | hate about these com-
ments is that my mother and
nieces are hurt by them.”

“I love Mexico because it was
the country that opened its arms
to me when | started my solo
career. Here, | found chances to
sing, act in telenovelas and the-

ater. These were important experi-

e 0

s T o e

IN REVIEW

i musical accompaniment to a bal-
! let titled “Los Siete Estados (The
i Seven States).” But before the

¢ ballet could be staged, a military
i coup took place that brought

i General Augusto Pinochet to

i power. The coup sent Inti-lllimani
i into exile in Europe and Jara to a
: premature passing. Some of the
i rehearsals by Inti-lllimani in which
i the group performed Jara songs

¢ were recorded. The band current-
i ly is sifting through the composi-

ences for me.”
“The only
competition |
have is with
myself. |
respect Luis
Miguel a lot,

pens in Latin America.”

CHILE’S NOTED FOLK-
LORIC GROUP Inti-
lllimani is preparing a new
disc that will feature previ-
ously unreleased material
penned and recorded by
Victor Jara, the famed
Chilean singer/songwriter

er in 1973. The compila-
tion of Jara tunes were
composed for Inti-lllimani
and other groups tied to
the Nueva Cancion
Chilena movement in the
late '60s and early '70s as

i due out later this year in the U.S.
: and Europe. The disc subse-

i quently is set to be dropped in

i Chile.

! SONY BRAZIL'S REGGAE ACT

. i Cidade Negra’s recently released
i but | have worked with people like :
i Elton John and Madonna, super-
! stars who have taught me that

: artists only have to learn and cre-
: ate, not compete. That’s the

i wrong thing that frequently hap-

double-CD, “Hits And Dubs,” fea-

¢ tures guest contributions from a
i who'’s who of reggae and dub

i artists, including Patra, Shabba

i Ranks, Augustus Pablo, Sly And
: Robbie, Aswad, U-Roy, Mad

! Professor and Steel Pulse. Lee

i Perry, one of the inventors of dub,
i transformed “Nada Mudou

i (Nothing Changed)” into another
{ song, soft and magical, with

i Perry’s voice sailing over the irre-
! sistible groove

. LUCIANO PEREYRA AND ABEL
i PINTOS are two teenage new-
who died a political prison- :

comers who currently are tearing

: up Argentina’s record industry

: with folkloric sounds. Pereyra has
i sold 140,000 units of his EMI

: Argentina debut, “Amaneciendo

- (Waking Up).” His popular blend
. of folklore and romantic ballads

i includes such hits as “Desde

Inti-lllimani

tions to be included on the CD,

i Que Te Has Ido (Since You've
i Gone).” Pintos’ second Sony

i Argentina disc, “Todos Los Dias

i Un Poco (Each Day A Little Bit),”

i sports folkloric standards of the

i sort that earned him a gold disc

i (30,000 units sold) on his first

: CD. Also featured are songs by

i such contemporary Argentine

i troubadours as Ledn Gieco and

i Victor Heredia, the latter of whom
i contributes the disc’s leadoff sin-
i gle, “Ojos De Ciejo (Heavenly

i Eyes).” H

Contributors to this edition of Latin Music 6 Pack are Teresa Aguilera, Marcelo
Fernandez Bitar, Sergio Fortuno, Karl Troller and Jean-Yves de Neufville.

BRAZIL'S NEW FACES
Continued from page LM-1

Also beating new musical paths are Pedro Luis E A Parede, a rock act
} whose two albums have been warmly accepted in international markets.
There also is the funk of Jota Quest and the popular, classical-pop style of
the Lima family.
Following are brief profiles of some of Brazil’s hottest new acts.

PEDRO LUIS E A PRREDE

Pedro Luis, 38, began playing at 17 with theater group Asdrubal
Trouxe O Trombone. The ensemble cut two independent CDs. At the
same time, he was composing music and words that mixed onomatopoe-
ic verse, pinches of lyricism and a lot of swing.

Luis’ tunes were recorded by Fernanda Abreu, Cidade Negra, Ed Motta
and Ney Matogrosso before he cut his own CD, “Astronauta Tupy,” for
Dubas/Warner in 1995. It was a hit. Luis ended up working with Japanese
singer Miyazawa Kazufini, which afforded him a nice career boost in
Japan. He went to Japan in 1995 to do seven shows while his song “Teve
De Vida” was becoming one of the 50 most-played songs in Japan in a
three-month period.

“Astronauta Tupy” sold 10,000 units in Japan, where such esteemed
Brazilian artists as Fernanda Abreu and Carlinhos Brown are unable to
sell 3,000 units each.

“The world is flirting with Brazilian music,” says Luis. “Anybody can
produce a CD at home, but the public is looking for more polished
product that sparks originality from the artist. And there is a good-
sized public looking for more artistic product. I want to talk to more
and more persons, and, with my music mixing many things, it will
happen.”

Luis means what he says. Now with Warner Brazil, Luis performed at a
Summerstage show in New York and even made Madonna dance.

Luis and his band, A Parede, mix rock, soul and funk with techno ingre-
dients and musical sensibilities similar to those introduced by the
“mangue beat” created by Chico Science.

In his latest CD, “E Tudo 1 Real,” Luis is backed by the sophisticated
production of famed studio pilot Liminha and continues to throw all sorts
of Brazilian sounds into his singular musical pot. There is rap, reggae, bal-
lads and a delectable ska tune, “Brasileiro Em Téquio,” which jokes about
a Brazilian living in Japan.

JOTH DUEST

With its second disc, “De Volta Ao Planeta,” this band from Minas
Gerais state has transformed itself into a big priority for Sony Brazil,
which wants to convert the group into a million-selling hit band the likes
‘ of Paralamas Do Sucesso.

Formerly known as J. Quest, Jota Quest’s first album, the 1997 disc
“].Quest,” sold 300,000 units with a sound inspired by *70s U.S. funk/soul
ensembles and lyrics grounded in ingenious wit. The hit single “As Dores
Do Mundo” stayed on the charts for months in 1998 and was the band’s
fourth single.

For its effort, Jota Quest was widely recognized as the best new act in
1997.

The group’s second CD, which came out in June, maintains the same
pop/soul sound with touches of rock. The disc, which has been certified
gold (100,000 units sold), sports more elaborate lyrical imagery that
blends humor with sociat criticism. Two standout tracks are “O Vento,”
which boasts string arrangements by Jacques Morelenbaum, and a ren-
dition of “T'ao Bem,” an "80s classic by Lulu Santos.

Comprising the quintet are Rogério Flausino (vocals), Marco Thlio
Polara (guitar), Marcio Buzelin (keyboards), Paulinho Fonseca (drums)
and Paulo PJ (bass).

OTTO

| A 30-year-old native of the Pernambuco, this former percussionist of
Mundo Livre S/A has become a media darling by merging northeastern
Brazilian idioms, such as frevo and maracatu, with electronic drums.
Thanks to his mother, who believed in his talent, Otto was able to devel-
op his signature pandeiro 'n’ bass sound in the studio until he was signed
by Trama, a Sao Paulo-based imprint. A pandeiro is a small tambourine.

Otto’s pandeiro 'n’ bass groove attracted a cult following, particularly
among the country’s music critics, who baptized his Trama label bow,
“Samba Pra Burro,” as the best CD of 1998. Otto’s disc sold fewer than
30,000 units—the champion of the upstart Trama label, but a long way
from the charts.

“Samba Pra Burro” features a northeastern, 2/4 Brazilian cadence
called xote, samba and maracatu, each of which is grounded in electronic
arrangements. Otto sets a popular song like “A Ciranda De Lia” to drum
'n’ bass and dares to play with the immortal bossa nova “Ela E Carioca” by
teaturing distorted vocals by Bebel Gilberto, son of bossa nova pioneer
Joao Gilberto.

“Samba Pra Burro” has evolved into a cult hit even in London, where
| members of Oasis and Spice Girls have hit the dance floor to tracks from

the CD. Otto now is recording his second disc, “Condom Black,” due for

release at the end of 1999.

DIVINA INSPIRACAD

It is not exactly a phenomenon, but Divina Inspiragao’s contemporary-
~ Christian disc “Fonte De Inspirigio” reached the surprising count of
150,000 units within a month of'its release in June, even though there was

Continued on page LM-12
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fter a rough 18 months in which Brazil’s record
industry suffered deep gashes in its sales
growth, there may be signs that the industry is
ready to expand once again.

Helping the Brazilian record business is the improve-
ment in the overall domestic economy, whose gross
domestic product grew in the second quarter a seasonally
adjusted 0.93% from the first quarter. That growth spurt is
equal to an annuahized rate of 4.3%.

In additon, the country’s strato-
spheric interest rates are coming
down. Brazil’s benchmark rate in

August was 19.5%, down from a high (Y

of 45% in March, a rate that set

Brazil's central bank to stifle possible ' e d ' u “ c c d c ?
inflationary threats in the wake of the (Y

government’s abrupt devaluation in
January of its currency, the real.

Those positive economic figures,
however, have not been reflected in
the wholesale unit tallies recorded by
the homegrown record industry. In
the first six months of 1999, Brazil’s
record industry sold 36 million units,
off 18% from the 44 million moved in the same period in
1998. That 18% decline comes on the heels of a similar drop
in mid-year unit sales from 1997 to mid-year 1998.

LOOKING AHEAD
Despite the plunge, Roberto Souto, the general secre-
tary of Brazilian trade association ABPD, opines that “the
market seems to have stabilized.” Reasons for Souto’s cau-

Reasons for cautious optimism lie in the fact that the
country’s rampant piracy affliction has been contained
through a series of raids and extensive anti-piracy
publicity campaigns. Moreover, the second-half release
schedule is chock-full of big-name hit product that
should enable the market to recoup earlier losses.

tious optimism lie in the fact that the country’s rampant

piracy affliction has been contained through a series of

raids and extensive anti-piracy publicity campaigns.

Brazil:

Strong Releases And Anti-Piracy Programs

Encourage Economic Optimism
BY JOHN LANNERT

Moreover, the second-half release schedule is chock-full of
big-name hit product that should enable the market to
recoup carlier losses.

Marcelo Castello Branco, president of perennial market
leader Universal Music Brazil, reckons that the market
could grow 8% to 10% in the second half of the year, com-
pared with the same period in
1998.

Luis Oscar Niemeyer,
president of BMG
Brazil, is less optimistic

Marcela Castello Branco, Universal Music Brazil

than Castello Branco, in terms of growth, but he reckons
that the Brazilian market will begin to improve by the
end of the year.

Niemeyer laments the closing of a pair of large department-
store chains that were important points of sale. On the
other hand, he points out that one fiscally sound new-

comer, supermarket chain Pao De Agucar, has exploded on
the retail scene “to become one of the biggest clients in the
industry.”

Because of the devaluation of the
real, Castello Branco says Universal,
which industry insiders say accounts
for 26% of Brazil's CD sales, raised
its prices about 10% in the first quar-
ter of 1999. He says catalog CDs cur-
rently run about 8 to 10 reais (about
$5), and frontline CDs range from
14 to 16 reais (about $8).

“But after all is said and done,”
adds Castello Branco, “it is not only a
matter of price, it also is a matter of
product. If you have the right prod-
uct at the night moment, the market
will be there.”

PRICE WARS
But prices do concern Brazil’s music retailers, such as
Sio Paulo-based bookseller/music retailer Saraiva, who
are {eeling the price pinch caused by a price war among
Brazil's department stores and supermarkets, where 50%
to 60% of Brazil’s recorded product is sold, according to
mdustry estimates.

Marcelo Affonso, Saraiva’s manager ol audio/visual
product, says the pricing of Brazilian product is “very
much in the ha<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>