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Microsoft Gets In Tune

Wherehouse, GheckDut Pact
oignals New Approach To Web

BY DON JEFFREY
NEW YORK—Wherehouse Entet-
tainment, alone among large music
chains, has decided to concentrate on
its basic brick-and-mortar
business and leave Inter-
net retailing to the spe-

cialists. _ =
#%WHEREHOUSE

In a $40 million
deal, Wherehouse
has formed a venture with a rela-
tively new online merchant,
CheckOut.com, which will operate
the retailer’s Web store. In doing so,
Wherehouse has closed down its own
site and transferred the staff that
had worked on it to what is now called
CheckOutMusic, the music page
within the Checkout.com site (Bill-

Festival Merges
With Mushroom

BY CHRISTIE ELIEZER

MELBOURNE, Australia—
News Corp. has taken a further
step in the consolidation of its
music operations, with the
announcement Nov. 12 of the
merger of its two
Australian
record compa-
nies Festival and
Mushroom (Bill-
boardBulletin,

boardBulletin, Nov. 17).

“We have concluded that brick-
and-mortar operators who try to
grow an online business are ham-
. pered,” says Tony

heckOut cam Alvarez, CEO of Tor-
ottt 7| rance, Calil.-based
Wherehouse.
“First, the amount
of investment to
get competence and quality is big.
Second is the culture: It's bred pure
in an Internet operation.”

Other major retailers, such as

(Continued on page 88)

BY DEBORAH EVANS PRICE
ALBUQUERQUE, N.M.—American

sules steam over the last year,
spurred by an increase in
the number of releases
and a growing commit-
ment to the genre by U.S.
music retailers.
Exposure such as that
offered by the second
annual Native American
Music Awards (NAMAs),
held here Nov. 6, also is helping the
cause, observers say, particularly via
local tie-ins with music merchants.

Nov. 15).

Some 25 staffers have lost
their jobs, leaving a total of 160
at both labels. Festival’s head-
quarters is in Sydney, while
Mushroom’s is in Melbourne.
The effect of the merger on the

(Continued on page 90)

The Billboard |
Spotlight: The |
Music Of New
York ... p29

Strikes Key Music Industry Alliances

BY EILEEN FITZPATRICK

LOS ANGELIES—Anyone who won-
dered when Microsoft was going to
play a larger role in the digital
music space got the answer at Web-
noize '99, held Nov. 15-17

position as a download technology
provider.

“In April, Mierosoft had no digi-
tal-rights management system and
said, ‘F*** the labels,” ” says one
executive. “And lo and

at the Century Plaza
Hotel here.

FE-Commerce

behold, how things have
changed. They’re on the

At the conference, Initiatives right path now.”
Microsoft made 10 Unveiled Chief among the
announcements that pacts:
encompassed alliances Page 87 » Microsoft announced

with hardware compa-
nies, Internet companies, music
labels, and traditional retail. All
were aimed at strengthening its

Native American Music Rising

Sales Boosted By Retail Support, Awards Exposure

According to Ellen Bello, president

of the Native American Music
Indian music has been picking up  Awards and producer of the show, the

number of American Indian releases
issued in the past year has
more than doubled over
previous years.

“I was astounded by it,”
Bello says. “Everyone says
it’s because of the awards
and that there’s an outlet,
but there has (o be a sup-
port system [behind]
those releases, and it’s there now.

“What'’s going on is a trrue market-

(Continued on puge 90)
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BMG Seeks
Successor for
& Arista’s Glive
" Davis ... o

that its Windows Media
and Windows Media Digital Rights
Management technology would be
included on next-generation Diamond
lio portable devices expected on the
market in January.
*» Sony Corp. said it will include
(Continued on paye 87)

Music Biz Fyes
Growth In Ghina

BY STEVE McCLURE

and BILL HOLLAND
TOKYO—Leading industry fig-
ures say the Nov. 15 agreement
between China and the U.S.
paving the way for Beijing’s
entry into the g ~»
World Trade
Organization
(WTO) is good == -
news for the music industry but
it’s only a first step.

“I would certainly say it’s a
step forward,” says Juason
Berman, chairman of the Inter-
national Federation of the
Phonographic Industry (IFPI).
“It’s a more liberalized regime,
and our companies will be able

(Continued or page 99)
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Billboard Video
Gonfab Raises
Grucial Issues

A Bulboard staff report.

SANTA MONICA, Calif.—The
1999 Billboard Musie Video Con-
ference—held Nov. 10-12 at the
Loews Santa Monica Beach
Hotel in Santa Monica, Calif.—

Blboard = k:\"‘cieb &yéi

raised compelling issues dealing
with explicit content in music
videos, racism in the musie
industry, video budgets in the
wake of record company down-
sizing, alternative outlets for

(Continued on page 88)

Billboard Awards
Go To Hill, Kid Rock

BY CARLA HAY

SANTA MONICA, Calif.—
Artists with musical ties to hip-
hop dominated the winners at
the 1999 Billboard Music Video
Awards, held Nov. 12 at the
Loews Santa Monica Beach
Hotel here.

Rocker/rapper Kid Rock (who
records for Top Dog/Lava/
Atlantic Records) and R&B/hip-
hop artist Lauryn Hill (a Ruff-
house/Columbia Records artist)
topped the list of winners, with
three awards each. Kid Rock’s
“Bawitdaba” video won best new
artist clip in the pop, modern

(Continued on page 89)
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Warner’s Static-X Makes §
Its Mark On Top Spot
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“Hello, my name is Andy and this is my soundtrack.”

Featuring the brand new R.E.M. song: *

“ The Great Beyond ~ -

Also featuring music by Andy Kaufman, Tony Clifton, Bob James, Exile, and The Sandpipers
Plus R.E.M.'s first-ever score for a film

Video added to MTV & VH1

Music From The Motion Picture

MAN ON THE MOON

(4/2-47483)

Look for R.E.M.'s appearance on

Satu rday&Night Live

The Late Show With David Letterman
in December

0 www.Wbr-com Soundirack Produced by Pat McCarthy
©1999 Wasner Bros Records Inc.  Motion Picture Artwork and Artwork Title ©1999 Universal Studios.
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Thanksgiving: Unlikely Saga, Uncommon Legacy

Childhood is the one risk we all must take, and its images inhabit our
memories like those of no other experience. If we all could love with the
freedom of a child, trust with the tenderness of our innocence, and be as
thankful for every little grace as we were in the days of our beginnings,
there would be no need for the so-called holidays we now observe to retrace
such feelings.

Originally conceived as an event when ordinary occupations were sus-
pended and exemption from work allowed a childlike return to one’s instinet
for personal idealism, the first holiday was actually a halidai—the Middle
English word for a religious festival. By the 1500s “to make holiday” meant
to take a day’s recreation, and Shakespeare employed the word to denote
a choice of language more poetic than that of ordinary life, as in a passage
from his 1598 play “The Merry Wives Of Windsor,” in which a character
states, “He writes verses, he speaks holiday, he smells April and May.”

By the 1780s, “holiday” was a common nautical term for the parts of a
ship carelessly left uncoated during tarring or painting, especially the por-
tion below the waterline. And when, by the next century, “holiday” had
become everyday coinage for areas untouched by house-

day, which was “against the rules” of rural decorum. Because “it made the
children laugh and play to see a lamb at school,” the teacher “turned it out”
of the schoolhouse, after which the animal “waited patiently” until the final
school bell left Mary at liberty to lead her pet back home. Hale's verses
were set to music the following year but did not acquire their present melody
until 1867, when they were appended to the tune of the “Merrily We Roll
Along” section of the song “Goodnight (Ladies).”

“Mary Had A Little Lamb” was soon one of the best-known verses in the
English language, its rustic tale symbolic of pure loyalty in a eynical world,
as well as the natural virtues of youth. Meanwhile, Hale's final plea for an
official Thanksgiving was published in September 1863, just weeks after
the Battle of Gettysburg. The appeal ignited a groundswell of support from
a nation weary of war and division, prompting President Abraham Lincoln
on Oct. 3, 1863, to grant Hale’s precise wish that the last Thursday in
November henceforth be legally observed as Thanksgiving. (President
Franklin D. Roosevelt moved the date back a week in 1939 to please mass
merchants but was forced by publie opinion to rescind the move in 41.)

A later focus of Hale's holiday-minded eoncerns was St.

hold dusting, the sad rite of its impious degradation was
complete.

It was at this juncture in American cultural history that
citizens initially witnessed the civie passions of one Sarah
Josepha Buell Hale (1788-1879), a journalist, editor, and
sometime poet of Newport, N.H., origins. Hale crusaded
against an emerging breed of politician and marketing
huekster who found ready profit and political expedience in
profaning the few consecrated holidays the modern world
still recognized.

Paramount among the occasions for Hale's dismay was
Thanksgiving, which she cited as a neglected historical
benchmark that merited official national eommemoration.
All but forgotten since the American Revolution, Thanks-
giving arose in 1621 as a joint harvest/survival celebration
between 56 Mayflower-borne settlers of Gov. William Brad-
ford’s Plymouth, Mass., plantation and 91 Native Ameri-
can braves of the Chief Massasoit-led Wampanoag tribe.

&
v

TO MY

by Timothy White _

Valentine’s Day, which she and cther social reformers of
the late 1800s felt was being hastened into wholesale dis-
repute by the rise of mass-produced “valentines” (as the
largely satiric tokens had only just been dubbed). Lest one
mistake Hale's qualms as quaint or prudish, it should be
noted that these new mass-produced “comic greetings”
were a sleazy, get-rich-quick symptom of post-Industrial
Revolution manufacturing ills. Unregulated print mills
churned out mountains of mock love missives during rou-
tinized production shifts in oppressive shops where child
labor was rife, 12-hour days in filthy conditions were stan-
dard, and the erude end produet was characterized less by
cheap sentiment than by raw misogyny and racist carica-
ture. These early valentines’ “low wit” was offensive
enough that journals as diverse as The New-York Tribune
and Christian Recorder, an African-American Methodist
publication, joined in the rebukes.

Hale’s social conscience went deeper than just eriticiz-

EARS

The feast’'s menu was entirely indigenous to the
Wampanoags, who had rescued the white settlers from
starvation, and it actually imitated a centuries-old harvest tradition of the
Northeastern tribes, rather than any custom of the “Pilgrims”—a term not
coined until the 1870s or associated with Thanksgiving lore until the 1890s.

Nonetheless, Hale rightly saw the inaugural Thanksgiving (which was
never celebrated again by its original participants; within the next 50 years
the Wampanoags living near the settlers had perished from imported dis-
eases and guns) as a rare instance of pan-cultural compassion and shared
spiritual gratitude. As the editor of Boston's Ladies’ Magazine (later merged
under her decades-long leadership with the Philadelphia periodical Godey’s
Lady’s Book), Hale pushed hard starting in 1827 to reinstate a forgotten
1789 executive order by President George Washington establishing Thanks-
giving. Hale's supervised fusion of the Boston and Philadelphia magazines
gave Godey's Lady's Book a combined circulation of 150,000, making it the
first truly influential women’s periodical in the U.S. and a formidable plat-
form from which to prod the country’s grandees, governors, and White
House incumbents.

Hale gained additional unforeseen clout in 1830 when she published a
four-stanza poem for children titled “Mary Had A Little Lamb” in the Sep-
tember issue of Boston's Juvenile Miscellany. Inspired by an actual inei-
dent, the lyrie told of a pet lamb that followed its child master to school one

ing the bigoted pop culture of the age. Long before the
Civil War put equality on the front burner in the U.S,, she
fought for full employment for minorities and managed the feminist feat of
getting New York’s foremost dry goods magnate, A.T. Stewart, to add
women to the previously all-male sales staffs of his stores, commeneing in
the 1850s with Stewart’s newest Manhattan store.

The capstone on Hale's fame came two years before her death, when
Thomas Alva Edison made the remarkable first phonograph recording on
a tin-foil eylinder in late 1877 by reciting “Mary Had A Little Lamb.” In
1972, Paul MeCartney and Wings had a top 10 British hit with a version of
“Mary Had A Little Lamb,” the poem cut by MeCartney and wife Linda
(with their kids singing on the chorus) to please 2-year-old daughter Mary,
who delighted in the lambkins on the family’s Scotland farm. As her
unabashed dad explained, “Mary liked hearing her name sung; I just real-
ized if I sang that, she’d understand.”

The philosophy of the song and of its originator, a stubborn New Eng-
land poet who saved Thanksgiving, remains austere and urgent: We should
hold fast to the simple things we cherish, from fond family ties and one’s
instinet to protect the innocent to the public ceremonies of humility, appre-
ciation, and human dignity that deelare our highest personal ideals. On this
halidai and a thousand such occasions to come, love is the only legacy that
time cannot tarnish.

Herb Abramsaon, A"ﬂllﬂﬂ’s Ist President, Dies At 82

BY ADAM WHITE | ?

Herb Abramson, whose deep passion for | 4
blues, jazz, and gospel music was shared | y
with Ahmet Ertegun and so led the two
men to form Atlantic Records a half-cen-
tury ago, has died at age 82.

“Herb had the music business experience
we needed,” says Ertegun, co-chairman/co-
CEO of the Atlantic Group. “All I knew was

with all the various jazz collectors on the
Eastern seaboard,” says Ertegun. Their
common enthusiasm led the Erteguns to
present jazz concerts in the capital, tapping
Abramson to recruit the musicians.

One capital magnet was Max Silverman’s
Quality Music Store, later known as Waxie
Maxie's. “All the independents used to

et I come to visit him because he had connec-

PRESIDENT: Howard Lander

@ - — :

I e Vice Presidents: Howard Appelbaum, Marie

- Gombert, Irwin Kornfeld, Karen Oertley, Ken
Bi||board Music GrouP Schlager, Joellen Sommer, Adam White

the music.”

Abramson passed away Nov. 9 at St.
Rose Dominican Hospital in Henderson,
Nev. Cause of death is unknown. His health
had been fragile, and he was in a wheel-
chair when he accepted a Pioneer Award
from the Rhythm & Blues Foundation in
February 1998. “But he seemed to be in
good spirits that evening,” says Ertegun.

Born Nov. 16, 1916, Abramson grew up
in New York, and after World War 11 he
became part-time A&R man for a pioneer-
ing independent in R&B, Al Green's
National Records. “He was going to college
[at New York University, studying den-

Atlantic Records co-founder Herb Abram-
son, left, chats with, from left, Atlantic’s Jerry
Wexler, Atlantic co-founder and current co-
chairman/co-CEO of the Atlantic Group
Ahmet Ertegun, and recording artist Clyde
McPhatter {the Dominoes, the Drifters) in a
photo from the mid-1950s.

tistry], but he ran the [National] sessions
and recorded people like the Ravens, Billy
Eckstine, and Joe Turner,” says Ertegun.

Abramson collected jazz, as did Ertegun
and his brother Nesuhi, and they met in
Washington, D.C., before Abramson went
to National. “We were friends, as we were

tions with radio,” says Ertegun. Silverman
funded a start-up label with Ertegun and
Abramson called Quality, and they had a
second, Jubilee.

“We made a few records, which were all
flops, and Max decided he didn’t want to
invest any more,” recalls Ertegun. “Then
I thought, ‘Well, I really want to get into
this business,’ because 1'd met all the peo-
ple. I talked my dentist [Dr. Vahdi Sabit]
into investing, and we started Atlantic
Records. I got Herb to leave National,
where he was paid a meager salary.”

Sabit’s $10,000 investment—and

(Continued on page 89)
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71 Sites + Sounds: Sony
Music Distribution’s business-to-
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a0ny Announces Gompatibility With IT Gos.

8Y PAUL VERNA

NEW YORK—In a series of agreements
that promise to accelerate electronic dis-
tribution of major-label musie, Sony Corp.
has partnered with leading information
technology (IT) companies to make its
OpenMG technology inter-operable with
their delivery and security systems.

In addition, Sony announced widespread
licensing support for its Memory Stick
Walkman flash-memory player and intro-
duced a scaled-down flash-memory unit,
the VAIO Music Clip.

The deals were announced Nov. 15 at the
Comdex Fall '99 conference in Las Vegas
(BillboardBudletin, Nov. 16).

“These announcements are the real pay-
off of the SDMI promise,” says Ron Boire,
senior VP of Sony Electronics’ Personal
Audio Division, referring to the music
industry’s Secure Digital Music Initiative.
“From a consumer standpoint, 25% of peo-
ple online have downloaded music. They
know they can’t get the good stuff. What

SDMI does is allow first-line content to be
put on the Net. Now, this allows users to
download music, be it Sony titles or any
other label’s titles, and play it back on a
Sony device.”

On the IT side, Sony has made deals
with Mierosoft Corp., InterTrust Tech-
nologies Corp., Liquid Audio Inec., Preview
Systems Inc., RealNetworks Inc., and Re-
ciprocal Inc. to make Sony’s OpenMG
copyright-protection technology compati-
ble with those firms’ electronie-distribu-
tion and audio-compression systems.

The Sony/Microsoft deal is an agree-
ment for the two companies to collaborate
on Microsoft’s Windows Media and Digital
Rights Management (DRM) technologies
and Sony’s OpenMG, according to a state-
ment.

Windows Media content protected with
DRM will be securely supported on Sony’s
OpenMG-compliant devices, which include
the new Memory Stick Walkman and VAIO
Music Clip. The OpenMG technology en-

ables the transfer of audio from a PC to the
Sony units.

In addition, Sony announced that its
Memory Stick Walkman and VAIO Music
Clip will also incorporate IBM’s Electron-
ic Music Management System (EMMS).
Earlier this year, Sony and IBM had an-
nounced that they would make their re-
spective security technologies—Sony’s
OpenMG and IBM’s EMMS—inter-oper-
able. Sony’s new players are considered the
first fruit of that collaboration.

At the same time, IBM has agreed to
support Sony’s ATRAC3 compression
technology, used on both the Memory Stick
Walkman and VAIO Music Clip.

“In our experience during the music
industry market trials, IBM’s EMMS is an
excellent system for digital-download serv-
ices,” says Sony Music Entertainment
senior VP Al Smith in a statement. “Sony
Music is confident that the comnbination of
these technologies will contribute a great

(Comtinued on page 98)
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BMG Seeks Davis Successor

BY GAIL MITCHELL

and MELINDA NEWMAN

LOS ANGELES—At press time on
Nov. 18, it appeared likely that presi-
dent Clive Davis will formally exit
BMG-owned Arista Records by the
time his contract ends in June and that
LaFace co-founder/co-president L.A.
Reid will be brought into the label.

The potential departure is a result
of contract negotiations gone sour
over BMG and its parent Bertels-
mann'’s desire to have a successor for
the 66-year-old Davis in place as part
of Davis’ new contract (Billboard-
Bulletin, Nov. 17). According to
sources, Davis has resisted allowing
any successor to be named.

As part of Reid’s deal, BMG also
is expected to buy the remaining
50% of LaFace that it does not al-
ready own; estimates of the price
range from $100 million to $125 mil-
lion. Davis brought LaFace into the
BMG fold in 1989. Although rumors
of the buyout and Reid’s ascension
have been volleyed about for months,
Reid has always denied any pending
deal (BillboardBulletin, June 23).

Reid again adamantly denied the
sale speculation a few months later
(Billboard, Aug. 7) in a story about
LaFace’s staff expansion at both its
Atlanta headquarters and its Los
Angeles branch, LaFace West.

Reid did not return calls about the
latest BMG discussions. LaFace’s
roster includes TLC, Toni Braxton,
Usher, the Tony Rich Project, Out-
Kast, Donell Jones, and Shanice.

Should Davis leave, he is expected
to start a new label, possibly with
Wall Street funding, and then link
with another major distributor,
according to sources.

“Clive can raise money in a heart-
beat,” says a source. “If he leaves,
Arista will see mass defections.
Clive is Arista.”

It is also believed that Davis has

Retailers Mixed
On The Merits Of
Dec. Releases

BY ED CHRISTMAN

NEW YORK—For the second year
in a row, a strong slate of albums will
be released in December—a month
traditionally devoid of new titles.

Among the acts with albums due
that month are the late Notorious
B.L.G., Sheryl Crow, the late Tupac
Shakur, DMX, and Jay-Z. Also issuing
albums are Goodie Mob, Funkmaster
Flex, Methods Of Mayhem, Juvenile,
Mandy Moore, Ghostface Killah,
Robert Schimmel, and Eiffel 65.

In addition, the following sound-
tracks will be issued: “Anna And The
King,” “The Sopranos,” “Magnolia,”
and “The Green Mile.” Stores also
will be stocked with several new
longform music DVDs in December,
including titles from Cher and Filter.

Up until last year, December had
been a barren month for new releas-
es, as most labels prefer to get all of
their big titles into stores in time for
the Thanksgiving weekend, which

(Continued on page 99)

“key man” clauses with a number of
his top acts, meaning that should he
leave the label, they will be allowed
out of their contracts to go with him.

Arista has provided a wealth of pop
and R&B hits for BMG throughout its
history, starting with such acts as
Barry Manilow and Patti Smith in the
mid- to late '70s. R&B divas ruled
during the '80s with the emergence
of Whitney Houston, as well as with
strong comebacks by Aretha
Franklin and Dionne Warwick.

Currently, Arista and its affiliat-
ed labels are represented on the
charts by artists like Santana, Hous-
ton, LFO, TLC (LaFace), Jones
(LaFace), Sarah McLachlan, Eu-
rythmies, Angie Stone, Goodie Mob
(LaFace), and Kenny G.

Coming up for Christmas is a new
album from the late Notorious B.I.G.
(through Bad Boy). In early 2000 a
greatest-hits set from Houston and
new studio albums from Braxton
(LaFace) and Run-D.M.C. (Profile)
are planned.

Neither Davis—who was in
Europe with The Artist—nor BMG
Entertainment president/CEO
Strauss Zelnick could be reached for
comment.

However, both issued separate
statements through their press rep-
resentatives.

“My strong desire is to do right by
Clive Davis,” said Zelnick. “I have
nothing but the highest regard and
deepest respect for Clive and what
he has accomplished for Arista and
the industry.

“As CEO I have a responsibility to
make decisions based on what's right
for the company, and that includes
making sure that we have an appro-
priate succession plan in place at
Arista,” Zelnick continued. “While
we generally do not comment on con-
tract negotiations, everyone at
BMG—especially me—hopes that
Clive will stay on to continue building
his legacy and ensuring Arista’s con-
tinued success in the decades ahead.”

“I would like to make it clear that
I have no plans whatsoever to re-
tire,” said Davis in his Nov. 17 state-
ment. “At age 66 I am absolutely at
the peak of my powers, producing
the Carlos Santana and Whitney
Houston albums, each of which is
generating spectacular multi-plat-

Ticketmaster

BY DON JEFFREY
NEW YORK—Ticketmaster Online-
City Search expects to leverage its
well-known ticketing brand to sell
music, video, and other merchandise
to consumers and offer targeted au-
diences to music-label marketers.

On Nov. 15, the Internet ticketing
company launched the Ticketmaster
Store, an online merchant offering
150,000 items for sale at its outset
(BillboardBulletin, Nov. 15).

Customers who go online to buy
tickets will be directed to the new
store (www.store.ticketmaster.com)
to buy CDs, music videos, or related
merchandise from the touring art-
ists.

“The real opportunity is integrat-
ing transactions inside the Ticket-

inum sales.

“Arista itself has never been more
successful in both sales and profits,”
he said. “BMG has called Arista its
‘erown jewel’ for many years, and that
crown has never shined more bright-
ly, with more new artists breaking
and more established artists reaching
new peaks than ever before.

“I will be weighing BMG’s offers to
me, which involve both preserving my
legacy and, ironically, major support
of a new public media company that I
would be forming,” he continued. “I
am also very moved by the over-
whelming outpouring of support from
my artists, the officers and employ-
ees of Arista, and those in the indus-
try. I fully intend to live up to my con-
tract ending June 30, 2000, and
culminating in the two-hour network
NBC special in spring 2000 called
‘Arista’s 25 Years Of #1 Hits.””

In addition to its deal with LaFace,
BMG also has a 50% joint venture
with Sean “Puffy” Combs’ Bad Boy
Records, which yielded strong results
in the mid-"90s through albums from
Combs as well as Faith Evans, Mase,
and the Notorious B.I.G.

Contacted about the BMG/Davis
discussions, Combs said in a state-
ment, “For more than 25 years, Clive
Davis has been one of the most re-
spected individuals in the music in-
dustry, who has built a $3.5 billion
empire filled with hitmakers and
legends who have revolutionized not
just R&B and hip-hop but all genres
of musie.

“He has always stood by me and
helped me create my vision, contin-
ually guiding me through tough sit-
uations and never faltering in his
belief in me, my music, and my busi-
nesses,” Combs added. “I will always
stand by him whatever the path he
may choose.”

“I am incredibly saddened by these
events,” says Capitol Records head
Roy Lott, who worked under Davis at
Arista for 19 years. “It has devastat-
ed every artist and every employee
who has ever been connected with
Arista. It is truly a terrible thing to
happen in this industry . . . It's such a
transient world today, there are a few
things you want to be able to count on.
Michael Jordan played for the Chica-
go Bulls, Mickey Mantle was a Yan-
kee, Clive was at Arista.”

master environment,” says Tim Sul-
livan, VP of E-commerce. “A fan
comes to Ticketmaster.com to buy
Rage Against The Machine tickets
and sees an opportunity to pre-order
aCD.”

He adds that the company envi-
sions more ambitious cross-market-
ing possibilities. “Virtually anybody
who comes online and buys a ticket
gives us an opportunity to have rela-
tionships with them after that pur-
chase, with their permission,” he
says.

Sullivan says the company is like-
ly to expand its E-mail program,
sending electronic messages to tick-
et buyers before and after the con-
certs with information about the
artists and tours, along with links to

BY CHRIS MORRIS

LOS ANGELES—Retailer Best
Buy has quietly established its own
independent record label, Redline
Records, which has already
enjoyed some commercial success
with its first release (Billboard-
Bulletin, Nov. 16).

Redline’s initial double-album
compilation, “The Hard + The
Heavy Volume One,” was released
Nov. 2 and entered The Billboard
200 at No. 105 last

Best Buy Launches |
Indie Label Redline

Best Buy has “taken a bold step
outside what other retailers have
done” in starting up Redline.

He says the retailer saw enter-
ing the marketplace as a way to
bring its formidable marketing
skills to bear in the label field, by
selling compilation product that is
attractive to a breadth of chains.
“Retail is looking for things to ring
their cash registers,” he says.

Arnold recognizes that not
every competitor

issue. The 30-track
set, which features
such aggressive
rock acts as Limp
Bizkit, Kid Rock,
Coal Chamber,
Powerman 5000,
and Monster Mag-
net, debuted with
sales of 14,000
units, according to
SoundScan. The
collection stands at

ond compilation,

‘Some
[retailers] have
said, “This is a
great record.”

[Others] have
said, “I’d never
buy a record

No. 132 this week. from you et a record from you.”
On Nowv. 16, Red- Best Buy direc-
line released a sec- - GARY ARNOLD - tor of special prod-

will embrace Best
Buy’s entry in the
label side and that
it will take time for
some to come to
the table.

“There are some
[retailers] who
have said, ‘This is a
great record, ” he
says. “There are
others who have
said, ‘I’d never buy

ucts and product

“Pop To The Power

Of 16,” a single-album, 16-cut set
aimed at female teens that fea-
tures such major pop acts as Back-
street Boys, Britney Spears,
Christina Aguilera, ‘N Syne, Han-
son, and Five.

Though 337-store, Minneapolis-
based Best Buy has released its own
proprietary albums, including sev-
eral successful premium titles, the
chain has now formulated an indie
label that is geared to sell its wares
to the entire retail community.

Bayside Entertainment Distrib-
ution in West Sacramento, Calif.,
is handling Redline’s releases
exclusively.

Best Buy VP of merchandising
Gary Arnold says, “The first ques-
tion was typically going to be,
‘Have you started a record label?”
Do we intend to have a round
building on the corner of Holly-
wood and Vine? . .. The answer is,
probably not.”

But Arnold acknowledges that

development Tom
Overby co-produced both current
compilations with Rhino Records
VP/GM of special markets Mark
Pinkus. (Rhino Special Products
manufactured “The Hard + The
Heavy Volume 1”; “Pop To The
Power Of 16” was manufactured
by BMG Special Products.)

Arnold served as executive pro-
ducer of “The Hard + The Heavy,”
under the pseudonym “The Ice
Fisherman.”

Redline’s collections are being
supported by heavy national TV
and print advertising, including
spots on MTV and VHI and print
placements in consumer books like
Rolling Stone.

Arnold says he is not sure how
many titles Redline will release
within a year, but he says forth-
coming titles will address various
other musical genres. He adds that
future projects may include non-
compilation albums by a single
artist.

buy CDs and other products.

“The big emphasis next year will
be to make Ticketmaster a part of
the entire concertgoing experience,
and merchandise is a component of
that,” says Sullivan.

The company will also seek mar-
keting ties with labels. Sullivan says
that concertgoers are the kind of tar-
geted consumers that labels want to
reach. “This is really a platform to
build bridges to labels and artists,”
he says. 5

For the launch, the store is not
offering the full complement of mu-
sic titles that most other online mer-
chants have. Only a “handful” of clas-
sical recordings are available at
present, Sullivan says, but he adds
that the music offerings will over

Online-Gity Search Stages Its Own E-Store

time match what other companies
have. “It’s a staged ramp-up,” he
says.

At first, too, the video and DVD
titles will be limited, with the focus
mostly on longform music videos, not
feature films.

Pricing will be competitive, he
says, “but we're not looking to be the
low-price leader on every SKU.” A
look at the Ticketmaster Store dur-
ing its first week of operation shows,
for example, the new Will Smith title,
“Willennium,” selling for $13.99. At
Amazon.com, it was priced at $12.58.

Orders will be fulfilled by one-stop
Alliance Entertainment.

Ticketmaster Online-City Search
is a publicly traded company that is
majority-owned by USA Networks.
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edel Publishing proudly announces
our partnership with
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Deston Entertainment proudly joins our artists
in celebrating Desmond Child’s 25 years
of vision, leadership and creativity.

Billie Myers

After the success of her worldwide smash’
“Kiss the Rain” and her [,000,00
“Growing, Pains”, Billie r ;
Deston/Universal alb

Jason Raize .

Direct from his starring role in Broadway’g lanc
musical “The Lion King”, Jason releases his de
Deston/Universal album Februrary 2000.

#1 Australian singer/songwriter Gyan releases
worldwide debut album “Suburban Opera”
j Deston/Universal Spring 2000.

(/] i

Gyan

2Be 3

The biggest boy band in the French territory steps
into the international market with their English
debut album Deston/edel Summer 2000.

For Desmond and everyone at Deston,
the direction is ... up.

DESTON

New York « Los Angeles « Nashville « Miami Beach
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Universal Revamps Glassics Unit

BY MARK SOLOMONS

LONDON-—"Universal Music Group
(UMG), taking the opportunity to
make its international marketing
operation more efficient, has made a
raft of key international appoint-
ments at its classics and jazz divi-
sion, filling posts that became
vacant in the wake of the Poly-
Gram/Universal merger.

With PolyGram’s portfolio of
leading classical labels such as
Deutsche Grammophon (DG) and
Decca in the fold, Universal is the
world’s most important home for
classical musie, with a claimed 40%
share of the global market, and the
appointments have been keenly
anticipated.

They follow a period of upheaval
and job losses at the labels, includ-
ing the merger of Universal’'s Decca
and Philips operations and the lat-
ter’s move from Amsterdam to Lon-

don (Billboard, July 10).

On the A&R front, Martin Eng-
stroem has been named VP of A&R
at Hamburg-based DG, and Jean-
Hugues Allard takes up a similar
post at Decca Music in London. Eng-
stroem, founder and executive direc-
tor of Switzerland’s Verbier Festival
and Academy, joins Dec. 1 and will
report to Universal classics and jazz
president Chris Roberts, who is also
interim president of DG.

The Swedish-born Engstroem re-
places Michael Fine, who abruptly
exited DG along with marketing
director Rene Van Hulst in May of
this year.

Allard joins on Dec. 13 from Sony
Classical International, where he is
executive producer and executive
VP; he will report to Costa
Pilavachi, the former Philips Musie
Group chief who is now president of
Decca Musie Group.

GhaosMusic Goes Public To
Fund Store Purchases

BY CHRISTIE ELIEZER
SYDNEY—In a neat reversal of
trends, Australian online retailer
ChaosMusie has launched an initial
public offering (IPO) to raise $15 mil-
lion Australian ($9.75 million), part-
ly to fund the acquisition of brick-
and-mortar retailers.

The company, which has yet to
make a profit, is banking on contin-
ued rapid growth in the overall mar-
ket for Internet-based retail sales in
Australia. With rival sites now set-
ting up shop, it will also use the pro-
ceeds to protect and extend its exist-
ing market share.

The IPO, set in motion Nov. 11 with
a public announcement and the issu-
ing of prospectuses, should lead to a
flotation on the Sydney stock
exchange by Dec. 10. Forty-six per-
cent of the company is on the slate,
with shares expected to list at be-
tween $1 Australian ($.63) and $1.50
Australian ($.95), putting a value on
Chaos of between $32.5 million Aus-

tralian ($21 million) and $40.8 million
Australian ($26.5 million).

ChaosMusic CEO Rob Appel, who
founded the Sydney-based company
in 1995, says that the proceeds will
help fund its $2 million Australian
($1.3 million) purchase of Melbourne
brick-and-mortar Gaslight Music
(Billboard, Oct. 2) and that there are
also plans to buy an outlet in Sydney
next year.

Investments will also be made in
ChaosMusic’s online services in order
to expand its network of affiliated
companies, which includes the official
Web site for rock act INXS as well as
U.S. company China Online and local
music magazine publisher Terraplane.

Chaos claims to have grown its
share of the local Internet music
market from 2% to 15% since its
launch. Monthly sales grew from
$51,400 Australian ($33,400) in June
to $189,800 Australian ($123,400) in
September. Despite this, Chaos reg-

(Continaed on page 98)

RECORD COMPANIES. Epic Records
names Rob Kos senior VP of inter-
national marketing and Marty
Maidenberg VP of worldwide mar-
keting in New York. They were,
respectively, senior VP of artist man-
agement for the Metropolitan Enter-
tainment Group and senior VP of
marketing and artist development
for Mercury Records.

Jeb Hart is promoted to senior VP
of U.S. marketing for Sony Classical
in New York. He was VP of U.S.
marketing.

Bill Burrs is named senior direc-
tor of national rock promotion for
RCA Records in New York. He was
national promotion director of alter-
native, East Coast, for Interscope
Records Group.

Janet Bozeman is named senior
director of media relations for Spar-
row Label Group in Brentwood,
Tenn. She was director of media/

KOS MAIDENBERG
publicity for Sony Music Nashville.

Atlantic Records promotes Eliza-
beth Hinckley to director of public-
ity and Rick Betemit to manager of
rap promotion in New York. They
were, respectively, manager of pub-
licity and assistant for urban pro-
motion.

Koch Records names Bob Tydsly
director of sales and marketing in
New York. Also, Koch Records pro-
motes Dave Nives to director of cat-
alog development and production in
New York. They were, respectively,

E % E S U N B

Engstroem and Allard have much
in common. Both cut their music in-
dustry teeth in France as promoters
of live events (Allard, a pianist, found-
ed and continues to produce the
International Piano Festival “Piano
En Valois” in southern France;
Engstroem helped launch the Opera
et Concerts agency in Paris). Both
also worked in the early '90s at Paris-
based Erato Disques and Films
(Allard as senior VP; Engstroem as
a consultant).

Meanwhile, UMG has named
Wulf Miller VP of international
marketing for classics and jazz,
heading a new department that
effectively merges the previously
separate international marketing
operations of the classics and jazz
units. He will report to Roberts.
Kevin Kleinmann, formerly VP of
international marketing for classi-
cal repertoire, is exiting that post
but will continue to work for Uni-
versal in a consulting role beginning
in January.

Kleinmann, who spent 14 years
with PolyGram and Universal, will
develop new business for UMG in
China, India, and Latin America,
reporting to Roberts.

A new catalog development de-
partment in London will be headed
by Tom Deacon, who was previous-
ly head of catalog development at
the Philips Music Group. UMG says
its elassical catalog, which includes
recordings on the DG, Decca,
Philips Classies, Mercury Living
Presence, Westminster, MCA Clas-
sics, and American Decca labels, is
the largest in the world.

In a statement, Roberts says,
“The classics market continues to
undergo change at all levels. As the
market leader, Universal is taking
action to stay ahead of the changes.
The new international structure is
positioned to maximize both cre-
ative efficiency and support to the
international classics and jazz busi-
ness.”

Roberts, who could not be
reached by press time, still has to
find a new president for DG, a
post vacated by Karsten Witt in
March.

T g
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director of sales and marketing for
Sire Records and manager of reis-
sues.

Kenneth Chin is promoted to
director of A&R for Playland/Prior-
ity Records in New York. He was
director of marketing and promo-
tion.

Arista Records names Wendy
Ong-Harries associate director of
international marketing. Arista Rec-
ords also promotes Elena Ranieri
Hollenga to associate director of
production and merchandising in

WMI Eyes Successor

Shrimpton Seen Likely To Replace Lopez

BY ADAM WHITE
LONDON—ASs the pending retire-
ment of Warner Music Interna-
tional (WMI) chairman/CEO
Ramon Lopez nears, sources say
his successor—due to be named
before Thanksgiving—is likely to
be the company’s current presi-
dent, Stephen Shrimpton.

Lopez, chairman/CEO of WMI
for the past 12 years, is retiring
from the post Dec. 31. Staff at the
division’s London

position, which has been vacant for
most of this year Insiders say the
job appears likely to go to an out-
sider.

“In future, Stephen will be the
glue [for Ames] as far as managing
people is concerned,” says an WMI
official. “He’s the detail guy, the
hard-driving business guy. His style
is upfront: Do what he asks, or have
a plan Bif you don’t think what he
wants is workable. Don'’t bluff—he’s

headquarters and
worldwide were
informed Nov. 16
(BillboardBul-
letin, Nov. 17).
Lopez declines to
elaborate on whom
his successor may
be, beyond saying
that it will be an
internal appointee.

‘We have not by
any measure
arrived where
we need to to

arrive’

- RAMON LOPEZ -

very sharp.”
Moreover, this
source contends,
Shrimpton “admits
that he is less in
touch with the
artists than he used
be. That'’s
Roger’s strength,
or should be.” In
1998, WMI rev-
enues were ap-

Shrimpton was
unavailable for
comment at press time.

Shrimpton, onetime manager of
Paul McCartney, has held senior
positions in Asia and Europe since
arriving at WMI from McCart-
ney’s MPL Communications in
1986. He became division president
under Lopez in 1995,

Sources say Shrimpton would
have been named WMI COO or vice
chairman earlier this year if Roger
Ames—a Lopez protégé—had
joined WMI as anticipated (Bill-
board, March 20). Instead, Ames
was propelled over Shrimpton and
even his mentor to become chair-
man/CEQO of the Warner Music
Group (WMG) in October.

Although Lopez’s successor can
call upon existing members of
WDMT’s management, there have
been some notable departures of
late, including Warner Music UK.
chairman Rob Dickins, Warner
Music Europe president Manfred
Zumkeller, and, effective Dec. 31,
WMI executive VP Jim Caradine.

One priority is filling Zumkeller’s

proximately $2.2
billion, accounting
for more than half of WMG's global
sales. Since 1989, according to the
company, its revenues have grown
by 67%, excluding distribution and
third-party international sales.

However, industry critics say
that the firm has not kept pace
with competitors in the global
marketing arena, while some
insiders at the group’s U.S. labels
complain about the lackluster sales
abroad of their repertoire.

“This is a difficult equation to
reconcile sometimes when you are
in the U.S.,” says Lopez. “There is
an intellectual acceptance of the
reality, but emotionally and finan-
cially, it has repercussions which
are difficult to live with.”

Lopez says he accepts that WM1
has not yet reached its full poten-
tial. “We have not by any measure
arrived where we need to arrive,”
he says.

He points out that most of the
companies WMI acquired were
bankrupt. “People thought we were

(Continued on page 9.3)

NTABLE

HINCKLEY BETEMIT
New York. They were, respectively,
regional marketing manager for
BMG Asia-Pacific and manager of
international production and sales.

PUBLISHERS. John Alexander is pro-
moted to senior VP of ASCAP in
New York. He was VP of member-
ship.

Randy Cohen is named senior VP
of Edmonds Musie Publishing and
the Edmonds Music Management
division in Los Angeles. He was a
music manager at Shankman, Di

ONG-HARRIES ALEXANDER
Blasio, Melina.

Stephen Finfer is named general
manager of TVT Music Inc. in New
York. He was senior creative direc-
tor of Famous Music Publishing.

BMI names Darlene Rosado
marketing manager of media licens-
ing in New York. Also, BMI pro-
motes David De Busk to senior
director of new technology in
Nashville. They were, respectively,
strategic planning consultant for
channel management at MetLife and
director of information technology.
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“I'm in shock! Did somebody say the

Spice Girls for Best A90's Band 2"
CHARLES BARKLEY

HSexiest female? I'm a sexier

female than Tori Amos!'"
MEAT LOAF

"David Lee Roth doesn't do

it for me at all!'"”
KELLI WILLIAMS

Feel Like a Woman' by Shania Twain."

VERNE TROYER
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CHARISMA CARPENTER
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Blues Rocker, 14, Grabs Airwaves

Arista’s Curfman Wins Fans At Glubs, On Mellencamp Tour

BY BRADLEY BAMBARGER
NEW YORK—There is yet another
teen sensation heating up the nation’s
airwaves, but this one has a sound
more suggestive of a late night in a
bar than a trip to the mall.

Bluesy beyond her years, Shannon
Curfman is a 14-year-old singer/gui-
tarist following in the footsteps of fel-
low Fargo, N.D., native and Min-
neapolis transplant Jonny Lang.
Fueled by Twin Cities gigs, Curf-
man’s indie disc—"“Loud Guitars, Big
Suspicions” on Pop Sense Records—
garnered press buzz and airplay on
local rock outlet KTCZ Minneapo-
lis/St. Paul.

The major-label courting that fol-
lowed saw Arista winning Curfman’s
hand, and the company issued a new,
improved version of “Loud Guitars,
Big Suspicions” in late September.
With Curfman on the road—playing
club gigs as well as opening for John
Mellencamp on a few dates—her
first single, the rocker “True
Friends,” has become an up-and-
comer on triple-A, heritage, and
mainstream rock radio.

A home-schooled kid, Curfman has
been playing the guitar since she was
11, going from singing mock Tom
Petty concerts in her family’s living
room to slinging a six-string with her
band in honky-tonks across the coun-
try. “Loud Guitars, Big Suspicions”
has an endearingly rough-and-ready
sound, with Curfman co-writing the
bulk of the songs.

Curfman co-wrote the precocious
“Love Me Like That” with Lang and
guitarist Kevin Bowe. Lang also
added guitar solos to three tracks.
She says, “I went to one of Jonny’s
first shows in Fargo when I was 9
years old, and I was immediately one
of his most humongous fans—and I
still am. He’s obviously a great inspi-
ration, but he has also been there to
help me get through a lot of issues.”

One of those issues is the “age
thing,” or the fact that more than a few
people think it’s hardly authentic for a
girl who hasn’t even begun dating to
be singing of the trials and tribulations
of romantic entanglement. Curfman
begs to differ. “It’s so not about my life
experience. Not every storyteller has
felt every emotion that they try to put
across,” she says.

Curfman’s mom is with her “24-7”
on the road, yet “people shouldn’t
worry,” she says. “I'm sure I'll soon
have more than enough melodrama

CURFMAN

in my life to write about.”

“True Friends” is the No. 1 song
on WSTZ Jackson, Miss., where peo-
ple are “shocked” when they find out
that the old-soul sound is coming
from someone too young to drive,
says station program/music director
Kevin Keith.

Having “raided” her parents’ rec-
ord collection at a very young age,
Curfman’s tastes are far-flung and
rather adult, ranging from Jeff Beck
and Janis Joplin to John Prine and
Lucinda Williams, from Robert John-
son and Stevie Wonder to Prince and
Ani DiFranco.

On “Loud Guitars, Big Suspi-
cions,” Curfman pays homage to
heroes past and present—the album
title comes from Sheryl Crow’s
“Hard To Make A Stand,” covered on
the album. Curfman also covers the
Band’s “The Weight,” a favorite of
hers since she was in single digits.

Although Arista senior director of
A&R Pete Ganbarg had a line on
Curfman’s developing profile in Min-
neapolis and was impressed by her
indie record, he says that “it was her
live show that blew us away.”

Ganbarg insists that Arista is tak-
ing “the long view” of Curfman’s
career rather than the usual one-shot
teen-dream tack. A return to the re-
cording studio is planned for late
spring, with a follow-up album due in
the fall. But with further singles
pending from her debut, roadwork is
the emphasis for the winter.

With less airplay in the Baltimore
region than in some other areas, Curf-
man still filled the Ram’s Head in
Annapolis, Md.

Local Tower store sales manager
Piper Brown was impressed. “Shan-
non has every reason to think that
one day she could be as big as Bonnie
Raitt, the queen of her genre,”
Brown says.

In a key test, Curfman also im-
pressed Mellencamp fans. At Mil-
waukee’s Bradley Center concert,
she sold out her stock of “Loud Gui-
tars, Big Suspicions”—275 copies.
Ganbarg says Curfman should be
touring into the spring, since over-
tures are being made for her to open
for other big-name acts.

Booked by Monterey Peninsula
Artists (and managed by Minneapo-
lis-based Jake Walesch), Curfman has
upcoming gigs in Chicago and Indi-
anapolis, as well as Des Moines, lowa;
Omaha, Neb.; and Wichita, Kan.

The buzz on “True Friends” gar-
nered Curfman an early-November
slot sitting in with the band on “Late
Show With David Letterman,” and a
return visit is planned for early next
year. On Wednesday (24), she per-
forms on “Good Morning America.”

Assistance in preparing this story
was provided by Rashaun Hall

BY CHUCK TAYLOR
NEW YORK—The members of
Norwegian duo M2M hope that
their sprightly pop melodies will
lead people to learn, reflect, and
relate to the life lessons expressed
in their self-penned songs.
Not exactly what you expect to
hear from the average teenager.
But behind the squeaky young
voices of 15-year-old Marion Raven
and 16-year-old Marit Larsenis a
following that be-
gan back home in
Lorenskog, just
outside of Oslo,
which led to a Nor-
wegian-language
children’s album,
“Synger Kjente
Barnesanger”
(Sings  Famous
Children’'s
Songs)—when the
two were both 8.
The project received such
acclaim that it was nominated for a
Spillemanspriset, Norway’s equiv-
alent to the Grammy Award.
After taking time off, the girls,
who combined the first initials of
their names to form M2M, decided
that their second album should bet-
ter reflect the emotions and every-
day meditations of other teens.
“Instead of writing in a diary,
we'll write a song about the things
going on in our lives,” says Larsen.
“People try to write songs for us,
but it’s hard to relate to what older
people try to say. We write about
things like experiences with guys
and family, if a friend treats you bad,
if you're in love, anything like that.”
Adds Raven, “I think grown-ups
can relate to our lyrics because

they’ve been 15 or 16, and they

* Atlantic’s M2M Aims
For Kid, Adult Appeal

know what it’s all about. And our
songs can remind them in case
they’ve forgotten. For teens, the
music is just fun and catchy, but I
think they can listen to our lyrics
and understand things happening
to them too.”

A debut single, “Don’t Say You
Love Me” on Atlantic Records, is
already getting healthy exposure as
the lead radio release from the
heavily publicized soundtrack for
“Pokémon: The
First Movie,” a
movie aimed at the
group’s target audi-
ence. In less than a
month, more than
100 top 40 radio
stations have react-
ed with airplay.

The track, co-
produced by
Jimmy Bralower
(Jennifer Paige)
and Peter Zizzo (Celine Dion) and
mixed by Tom Lord-Alge, debuted
on The Billboard Hot 100 in the last
issue at No. 72, and this issue it
Jjumps to No. 53. It is the No. 5 sell-
er at retail, with 39,000 units sold
in the last week, according to
SoundScan. MTV, meanwhile, is al-
ready playing the videoclip.

M2M’s first U.S. album, “Shades
Of Purple,” is due Jan. 25, with
other collaborators such as Matt
Rowe (Spice Girls), Max Martin
(Britney Spears, Backstreet Boys,
Celine Dion), Rodney Jerkins
(Brandy, Jennifer Lopez), and
Rickety Raw (All Saints). Record-
ing took place in London, Sweden,
and New York.

The duo was signed to Atlantic
in the U.S. after auditioning with
(Continued on page 98)
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IL.K. Pop Act Hopes For U.S. Success

Arista’s Another Level More B&B-Flavo

BY LARRY FLICK

NEW YORK—Can there possibly
be room in the hearts of U.S. teen
record buyers for one more clique
of videogenic male singers? In the
case of U.K. pop sensation Anoth-
er Level, Arista is betting that
there will be—particularly since
the act is not merely mining the
same musical ground as other
superstar boy groups Backstreet
Boys and ‘N Syne.

“This is not a copycat group,”
says Arista A&R VP Peter Edge
of the act, whose eponymous
album hits retail Dec. 14. “Yes,
they have considerable teen
appeal, but they’re far more
R&B-oriented than Backstreet
Boys and the like. They’'re a self-
formed group with a very strong
point of view.”

Another Level—which is com-
posed of Dane Bowers, Bobak Kia-
noush, and Mark Baron—comes
to the States having already
racked up four U.K. hit singles
and toured Europe with Janet
Jackson. The U.S. pressing of
“Another Level” is actually a
blend of material culled from its

ANOTHER LEVEL

1998 NorthWestSide Records
U.K. debut, “Nexus,” and a self-
titled sophomore set, issued
abroad on Nov. 2.

Although the act is signed to
Arista in the U.S,, it remains affil-
iated with NorthWestSide, which
is distributed in the U.K. and
Europe by BMG International.

“Choosing the songs that would
go on the domestic album was
tough, because we had such a
wealth of strong material,” Edge
says. “It was too late to merely
present the first album to Ameri-
ca, since it had a healthy import
life here. Plus, the new songs

Guitar Ace Ricky Byrd Issues
‘Tough Room’ On Own Label

NEW YORK—Veteran guitarist
Ricky Byrd says he’s issuing his solo
debut, “Tough Room ... This
World,” for one reason—to sate the
demand of his growing cult of fans.

“For the past year or so, the big
question after every gig was,
‘Where’s the CD? ” says the artist,
who spent 12 years as a member of
Joan Jett & the Blackhearts. “So, we
plugged in a 4-track recorder before
a show at the Bottom Line in New
York earlier this year. The production
quality is intentionally simple and
raw. I think it captures the essence
of the songs as they were written.”

Byrd is joined on the blues-inflect-
ed acoustic-rock set—due Dec. 14 on
his eponymous indie label—by Meat
Loaf bassist Kasin Sulton and Bad
Company drummer Simon Kirk.

“These are the best guys to play
with,” he says. “But I also love being
able to just show up somewhere
alone with my guitar. After many
years of being in a band, it’s been a
test to go out there alone. But it’s so
rewarding when the show goes well.”

Byrd’s manager, Carol Kaye, says
everything about Byrd’s first album
has been “intentionally low-key.
We're laying the groundwork for the
next album, which will be a full-
blown studio collection.”

Byrd notes, however, that he’s in
no rush to get back into the main-
stream of the industry. “I like the
gradual pace of how things are mov-
ing right now: If a few more people
come to a gig tomorrow than yester-
day, I'll be happy.”

He adds, “I’ve seen the mania of
this business firsthand, and it eats
you alive. It can also kill your love for
the musie. I can leap back into the
hectic part of the industry almost
any time I want.”

Shortly before fine-tuning the
songs that would make up “Tough
Room . .. This World,” Byrd spent

BYRD

time in the studio with Roger Dal-
trey, adding guitar parts to a solo
effort by the former Who vocalist.
That gig was followed by a European
touring stint with rock vet Ian
Hunter.

“Needless to say, I'm a lucky guy,”
Byrd says. “Having the opportunity
to go from such large-scale projects
into something intimate and artful is
a real blessing.”

Byrd will spend the remainder of
1999 playing U.S. clubs in support of
“Tough Room . . . This World.” In
addition to retail, the album is avail-
able via Byrd’s Web site (www.
rickybyrd.com). LARRY FLICK

red Than Its Peers

were simply too good to hold off

on releasing.”

That said, the label is opting to
issue Another Level’s first U.K.
hit, “Be Alone No More,” to pop,
R&B, and rhythm/erossover radio
here. It follows “Summertime,” a
promo-only track that the label
offered to radio in July as a teas-
er to the album. “It did particu-
larly well on the West Coast,”
Edge notes.

“Be Alone No More,” a Cutfa-

Rap En Espanol. Cypress Hill is doing a series of U.S. gigs in support of its first
full-length Spanish-language album, “Los Grandes Exitos En Espanol,” which is
due Dec. 7. The Ruffhouse/Columbia set features Spanish translations of 13 of the
rap act’s hits, as well as the new cut “Siempre Peligroso,” which features a guest
vocal by Fermin IV Caballero of the Mexican hip-hop act Control Machete.
Cypress Hill is planning to release an English album of new material in early 2000.

(Continued on page 20)

Shown, from feft, are group members Bobo, B-Real, Sen Dog, and DJ Muggs.

Hanson HEIIII;IIS From ‘Nowhere’; Twain,
Dion, Martin Star In GBS Goncert Specials

GROWING UP: By the time Hanson’s new studio
album comes out on April 25, it will have been three
years since the brotherly trio set legions of prepubes-
cent girls secreaming with its 1997 Mercury Records
debut, “Middle Of Nowhere,” which has sold more than
4 million units in the U.S,, according to SoundSecan.

Now, with many of the act’s fans having undoubted-
ly switched allegiances to groups like Backstreet Boys
and ‘N Syne, Hanson will attempt to do what few teen
acts have been able to do: make the transition from teen
idols to a pop group that appeals to fans of all ages.

A sneak peak at Hanson’s new album proves it may
have the goods to do it. With much

Each special combines concert footage with intersti-
tial interview footage tailored to the specific artist. For
example, in Martin’s special, crews follow him back to
his native Puerto Rico.

Airing during the all-important sweeps month, Suss-
man sees the specials as a way to bring younger view-
ers to CBS while keeping the older demo. “If you look
at our three acts, the beauty of them is that they will
attract our current core without alienating them and
attract a younger demo as well, so we can maintain our
current ratings and bring in more.”

In terms of rating expectations, Sussman will only
say he's looking for “good ones”

of the team that helped put togeth-
er the “Middle Of Nowhere” album
displaced in the PolyGram/Sea-
gram merger and its aftermath—
including A&R guru Steve Green-
berg, who signed the band and
teamed it with top songwriters—

but adds that should these spe-
cials do well, “I think you can
expect to see more, but you have
to pick your spots. You can’t do
musie just to do music, no matter
how big the star is.” Dion’s
November 1998 special earned a

the boys opted to take the reins
themselves this time out. They
wrote all songs by themselves and
are co-producing the album with
Stephen Lironi, who produced the last album.

While some of the songs we heard had a psychedelic
bent and show Isaac, Taylor, and Zachary Hanson
clearly rocking out, the more defined tracks blend their
strong pop sensibilities with a move toward a harder,
more sophisticated sound. Midtempo rocker “This Time
Around” features Taylor and Isaac trading lead vocals
wrapped around a funky pop melody, with guitar licks
courtesy of Jonny Lang (who plays on two other
tracks). Also immediately radio-worthy are “Runaway
Run,” which sounds like Phil Spector crossed with the
Go-Gos and features great harmonies, and joyous pop
toe-tapper “If Only,” my pick for first single.

EYE ON MUSIC: Music on network TV has often been
a risky proposition—anyone recall U2’s disastrous Sat-
urday-night ABC special a few years ago? However, CBS
thinks it has the key to success with three concert spe-
cials featuring Celine Dion, Wednesday (24); Shania
Twain, Thursday (25); and Ricky Martin, Friday (26).

“By running them three nights in a row; it makes three
individual events even bigger,” says CBS VP of specials
Jack Sussman. “It’s almost like . . . a miniseries.”

CBS ran specials with Dion and Twain last year, but
this is its first special with Martin, although far from his
debut exposure on the network—remember his break-
through performance on the Grammys? So does Suss-
man. “We were actually [in talks] with him before the
Grammys,” says Sussman. “We didn’t know it was going
to be this big, I don’t think anybody did, but you could
just tell he had the magic in him. And then we saw his
Grammy performance and were very glad we did.”

by Melinda Newman

10.3 rating and a 17 share, while
Twain’s March 3 special of this
year garnered a 10.4 rating and
16 share.

Sussman declined to discuss any of the deal struc-
tures, including whether any of the specials would come
out on home video, other than to say, “Each deal is dif-
ferent . . . Sometimes the label owns it; sometimes the
artist and management own it; we're certainly inter-
ested in owning it. It all comes down to who wants to
own the show.”

BACKSTREET IS BACK: Look for the Backstreet
Boys to return to the studio and the road next year, now
that the group’s dispute with Jive Records is over. You
might recall that the group’s lawyers sent a letter to
Jive Records co-founder Clive Calder in October, claim-
ing the label was in breach of contract and, therefore,
the multi-platinum act was no longer on the label.

Somehow, just somehow, evervone managed to kiss
and make up with Jive, apologizing in the form of a mul-
timillion-dollar renegotiation.

According to sources, the band has been guaranteed
close to $60 million for its next two albums, the first of
which will come out in fall 2000. The deal also includes
an option for another three records, for which they would
receive $30 million. The group has also renegotiated its
royalty rate for more than 20%. Sources say the band
does not get its masters or its own label in the deal. The
act’s management declined comment; Jive issued a state-
ment that did not confirm the dollar figures but men-
tioned that the new deal includes “several innovative
Internet ventures, sponsorship deals, and close cooper-
ation of the marketing, licensing, and other commercial
exploitation of the group’s recordings.” A Jive represen-
tative declined to comment beyond the press release.
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GREYBULL, WYOMING.
ONE TRAFFIC LIGHT. 100 RADIO STATIONS.

SIRIUS SATELLITERRDIO IS ALMOST HERE. AND NO TOWN IS INMUNE.

There's no esczping it. Sirius Satellite Radio's 100 channels will reach nearly every driver on every highway,

qﬂﬁ“\'
d‘ byway, main street and back road in the lower 48 states. We're revolutionizing in-vehicle entertainment

Three high elevation angle N for . fsitall . 5 . .
el TTF e s, with commercial-free music, digital-quality sound, seamless nationwide coverage and a breadth of

programming that traditjonal radio has never delivered.

Starting in late 2000, our satellites will beam 50 channels of digital-quality music to cars and trucks with absolutely no commercial

interruptions. Our subscribers will enjoy programming of every music style imaginable - from Rock, Country and Classical to Salsa, Hip Hop,

Reggae and Swing. And in addition to our diverse selection of originally programmed

| , = .- _~/— T b
music, they'll get up to 50 channels of unique and compelling news, sports, talk and ) (@‘L’ S"”G ES ;
4. UL BRAND NEW DRY ROCK

Sy

entertainment programming. : ' —
Receivers will display artist, song title and channel information.

Sirius Satellite Radio also features seamless nationwide coverage. So, whether our subscribers are in the wilds of Wyoming or the middle of
New York City, they'll never drive out of range of our crystal-clear signal. (One more thing in the interest of clarity - we recently changed

our name from CD Radio.)

And at just $9.95 a month, our service will be music to the ears of everyone who owns one of the 200 million vehicles on

.y
SIRIUS

FORMERLY CD RADIO

the road. To find out more about Sirius Satellite Radio, call us at 212-584-5100 or visit us at www.siriusradio.com.
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singer/Songwriter Koral’s Hard Hustle Leads To First Loopytunes Set

BY LARRY FLICK

NEW YORK—In 1998, Bari Koral
compiled several demos and
pressed them into a self-titled EP
to sell at her local gigs. After
selling an estimated 4,000 copies,
the singer/songwriter has par-
layed her club following into
“Joy,” her first full-length release
for the independent Loopytunes
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Records.

Produced by Jimmy Bralower
(Madonna, Peter Gabriel, Jennifer
Page), Anton Sanko (Suzanne
Vega, Jim Carroll), and bandmate
Frank Vilardi, the album is a well-
crafted blend of radio-ready
hooks, clever lyries, and crisp
pop/rock instrumentation.

“Simply put, this is a killer rec-

ord,” says Jimmy Masters, man-
ager of Renegade Records, an
indie shop in New Haven, Conn. “1
caught one of Bari’s shows in New
York, and I bought a bunch of EPs
to sell here. Every time I played
one in-store, I sold it. She has a
relatable sound. Women, in par-
ticular, love her.”

Masters adds that the slicker,

DAVE MATTHEWS BAND
EXCLUSIVE LIVE SONGS@
www.liquidaudio.com/dmb

Now with Liquid Audio, get exclusive live music from the Dave
Matthews Band’s PBS “In the Spotlight” concert. Simply choose
your favorite songs and download them right to your computer.
Liquid Audio songs deliver the highest quality sound, along
with the lyrics, album art and liner notes. Liquid Audio even

=¥ @PBS

more mainstream sound of “Joy”
will help widen Koral’s audience.
“It sounds like a hit . . . like the
kind of record you might hear
next to Jewel or I'iona Apple on
the radio. It’s got a great pop
sound.”

Koral says the set’s cleaner,
more accessible sound is partly
due to her collaboration with

makes it possible to mix your own custom CD to take on the |
road - putting you in complete controf of your music. Find out
how to download these new live recordings from the Dave
Matthews Band at www.liquidaudio.com/dmb. And look for over
30,000 other Liguid Audio songs at a vast array of music web sites.

www.billboard.com

&
uid audio

the way music moves

Bralower. “You go to his house,
and [you see] gold records every-
where. It was just the coolest

KORAL

vibe. We'd sit there and listen to
Cream or Jefferson Airplane or
the Beatles. We were always try-
ing to narrow the gap between us
and the greatest stuff.”

Despite its upbeat title and its
vibrant, cartoon-like cover art,
“Joy” is anything but a collection
of happy tunes. Much of the mate-
rial—like the standout cuts
“Cold” and “Out Of My Hands”—
draws from the heartache of
romance.

“You can’t just sing about how
great it is,” Koral says. “Even
being in a happy relationship, you
might be in one of those moments
when you might need more, or
someone’s a little cold or distant.
I’m a little obsessed with [the
moments] when people are secre-
tive.”

Koral’s musicality took root,
ironically, in the off-Broadway
theaters of New York, where she
began performing at age 13. She
was a “theater brat” in a variety
of productions, performing at the
Beacon Theatre and the Kennedy
Center in Washington, D.C.

It was during her freshmuan
year at Syracuse University that
Koral discovered rock’n’roll and
the snarl of the Pretenders’
Chrissie Hynde and Patti Smith,
both of whose influences can be
felt in her own music.

It wasn’t long before Koral
began crafting her own songs,
several of which wound up on an
eponymous self-made 1998 EP.
Taking a page from the Ani
DiFranco book of self-promotion,
Koral hustled hard, and eventual-
ly got airplay on such New York
college and commercial stations
as WLIR and WFUV. She also
found herself touring with
Jonatha Brooke, Richard Thomp-
son, and Lisa Loeb.

“You’ve gotta give this woman
credit,” says Allison German,
manager of Risk Discs, an indie
outlet in Columbus, Ohio. “She’s
relentless. I've never seen an
artist work this hard. It'’s just a
matter of time before she has a
big hit record.”

Koral’s counting on “Joy” being
that record. She’s already work-
ing her way along the East Coast
club circuit, with an eye toward
doing some shows on the West
Coast before the close of 1999.
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“SO GOOD TOGETHER"

Two new CDs from Country music’s biggest
selling female artist of all time.
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“SECRET OF GIVING"
A CHRISTMAS COLLECTION
Major Media
USA Weekend (cover) 10/17
The Tonight Show 11/15
TV Guide (interview)11/20
A&E Biography 11/23
A&E Live By Request 11/23
Donny And Marie 11/23
CBS-TV Movie Of The Week starring Reba
"Secret Of Giving” 11/25
Country Weekly (cover & feature) 11/30
McCall's (December feature)
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U.K. POP ACT HOPES FOR U.S. SUCCESS

(Continued from page 16)

ther and Joe production, features
rap superstar Jay-Z, who helped
the act get its deal with North-
WestSide. “He got hold of our
demo, and he loved it,” says
Kianoush. “He brings a brilliant
vibe to the track. It’s a good mix
of pop and hip-hop.”

U.S. programmers are starting
to dig the track, too. Although
Arista will not begin soliciting
airplay on the breezy midtempo
jam until Dec. 13, some stations
are already giving it a few test
spins. “It’s a nice alternative to all
of the pure pop,” says Jennifer
Charles, assistant PD at KSJM
Tucson, Ariz. “It has a great cho-
rus. It’s real poppy and catchy.
But there’s also a hip-hop flavor
that gives it an edge.”

Joe Stanley, music director at
WESE Tupelo, Miss., thinks the
track’s hip-hop flavor will be just
what will ultimately attract teen
audiences. “The squeaky-clean
sound of Backstreet Boys and ‘N
Sync is starting to run its course.
No pun intended, but this song
takes that sound and youth move-
ment to the next level.”

Such feedback pleases the
group’s members, who are anx-
ious to finally crack the stateside
market. “It’s the birthplace of

great music,” says Kianoush. “You
have to prove yourself there. But I
feel confident that we will.”
Maintaining a high internation-
al profile for Another Level while
simultaneously building an audi-

‘They’re the pioneers
of the new wave of

R&B’

- COLIN ‘BIGGER’ BARTLETT -

ence in the U.S. is requiring
meticulous planning.

The act recently completed a
monthlong promotional tour of
European territories—many of
which have been working differ-
ent cuts from the album until
recently. On Nov. 1, the percus-
sive, harmonious “Boom Diggy”
was issued as a single in the U.K.
and continental Europe. The track
has attained top 20 status in sev-
eral areas, including the UK.,
Germany, and Sweden.

Now that “Boom Diggy” is per-
colating abroad, the act is prepar-
ing to embark on a radio and
retail promotional tour of the U.S.
The label is also in the process of

across the USA. $175

100 markets. $105
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INTERNATIONAL BUYER'’S GUIDE: Jam-packed with critical
personnel and other information about every major record company,
video company, music publisher, and seller of products and services for
the entertainment industry worldwide. A powerful tool. $145

INTERNATIONAL TALENT & TOURING DIRECTORY: The
leading source for those who promote or manage talent. Lists U.S. and
International, talent, booking agencies, facilities, services and products. $115

RECORD RETAILING DIRECTORY: The essential tool for those
who service or sell products to the retail music community. Detailed
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INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive
source for information in the manufacturing area of the music and video
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THE RADIO POWER BOOK: The ultimate guide to radio and
record promotion. Detailed information about every major radio station,
record label, and radio syndicator. Includes Arbitron information of top

INTERNATIONAL LATIN MUSIC BUYER’S GUIDE:
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marketplace. Business-to-business contacts in 19 countries. $85
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securing several high-profile tele-
vision spots.

Another Level’s stateside
promo tour will be its first as a
trio. Singer Wayne Williams, who
appears on both albums, recently
left the group to embark on a solo
career. Although the act offers no
comment on his departure,
sources close to the act say the
split is amicable.

Although Kianoush says he and
his groupmates have gotten used
to being “lumped into the same
category as other boy bands,” he’s
adamant in his assertion that
Another Level writes much of its
own material. “What you hear is
an expression of who we are. |
don’t think we could perform
songs that weren’t honest.”

That honesty has resonated
with tastemakers in the act’s
native U.K. “They’re the pioneers
of the new wave of R&B,” says
Colin “Bigger” Bartlett, an R&B
DJ and owner of East London’s
Rhythm N Bass specialty store.
“They’re following on from
groups like Soul II Soul and Loose
Ends—acts that were accepted by
the Americans. It’s good news for
U.K. R&B.”

While many in the U.K. have
viewed Another Level as a reju-
venation of homegrown British
R&B, not everyone initially
believed they were natives of the
country.

“When we first came out, peo-
ple would say they thought we
were Americans,” says group
member Bowers. “Obviously, we
were flattered, because they’re
pioneers of the sound. But we're
also dead-set to say, ‘No, this is us.
We are a British group, and that’s
how we want to be seen.””

Another Level is managed by
Simon Fuller and Jo Charrington.
Its songs are published by EMI
Musie worldwide.

Assistance in preparing this story
was provided by Kwakw in Lon-
don

Shur’'s Smooth Soiree. Singer Rob
Thomas, right, was among the friends
and industry execs who recently gath-
ered to celebrate the birthday of pro-
ducer/songwriter Itaal Shur, left, in
New York. Shur has been getting
ample airplay lately via the No. 1 San-
tana hit, “Smooth,” on which Thomas
performs lead vocals.

Golden Music. Windham Hill artist Jim Brickman recently celebrated the
Recording Industry Assn. of America’s gold certification of his current album,
“Destiny.” The set’s third single, “Your Love,” which features guest vocals by
Michelle Wright, is gathering support at AC radio. Brickman begins a U.S. con-
cert tour Nov. 26. Shown, from left, are Dave Yeskel, VP of sales for Windham
Hill; Grace Newman, VP of field marketing, Windham Hill; Ron McCarrell, VP of
marketing, Windham Hill; Brickman; Steve Vining, president, Windham Hill; and
David Pringle, Brickman’s manager.

amusement

; BONSCORE
SR I IARECIE IR . 107 10 CONCERT GROSSES
Gross Aftendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BACKSTREET BOYS, EYC, v Palace of Auburn Nov. 6-8 $2,339,48 64,266 Palace Sports &
MANDY MOORE Hills $38.50/$29.50 thres Entertainment Inc.
Auburn Hilis, Mich. seliouts Cellar Door, Belkin
Ptods.
BACKSTREET BOYS. EYC, San Jose Arena Oct. 21- 22 $1,303.830 34,829 Bill Graham
MANDY MOORE San Jose, Caiif. $38.50/$29.50 two Presents
seliouts
RICKY MARTIN, JESSICA Alamodome Nov. & - $1.264,389 33,138 PACE Concerts
SIMPSON San Antonio $75.50/$35.50 seltout
BETTE MIDLER Nassau Veterans Nov. 2 $1.213,666 13,659 Radio City
Memorial Coliseum $196.50/$96.50/ sallout Entertainment,
Uniondale, N.Y. $71.50/$46.50 Delsener/Slater
Enterprises, Electric
Factory Concerts
CELINE DION, COREY HART | National Car Rental ~ Nov. 5 $1,114.765 18,178 Celtar Door, in-
Center, Sunrise, Fla. $75/$35 18,701 house
BETTE MIDLER United Center, Nov. & $1,105,935 13,848 Jam Prods., Electric
Chicago $150/$85/350 seftout Factory Concerts
ELTON JOHN Arie Crown Theatre  Nov. 9-12 $919,610 172 Jam Prods.
Chicage $85/865 three
seliouts
RICKY MARTIN, JESSICA Reunion Arena Nov. 4 $778,655 14,869 PACE Concerts
SIMPSON Datlas $75/835 sefiput
RICKY MARTIN, JESSICA Compag Center Nov. 7 - $725,943 13642 PACE Concerts
SIMPSON Houston $76.25/$36.25 satiout
BACKSTREET BOYS. EYC, Marine Midiand Nov. 14 $724.083 18,781 Delsener/Slater
MANDY MOORE Arena $38,50/$29.50 sefiout Enterprises
Buffalo, N.Y.

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax; 615-321-0878. For research mformatlon and pricing, call Bob Allen, 615- 321-9171.
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Tech heads

Internet music courtesy of DSPs
from Texas Instruments. Cool.

[t might come as a surprise that tech heads and headbangers have quite a bit in
common. Like a real appreciation for music and the ability to access it. » Today
Internet audio is the hottest thing in the music industry. As the world leader in
Digital Signal Processors {DSPs) and analog, Texas Instruments brings you the
technology behind this revolution. e What's more, Tl DSPs are programmable
So, whether it be MP3, AAC, SDMI, ePAC" RealAudio® G2, Dotby Digital’
Windows Media Audio™ or any other standard, Tl supports them ail. Now and into
the future. And TI DSPs enable manufacturers to make universal players adapt-
able to any compression or security format. e In fact, Tl was the firs: to meet
SDMI guidelines for portable digital music devices. That's why more companies
are choosing Tl DSPs for their portable Internet music players than any other
programmable processor in the world. And TI DSPs offer 50% longer battery life
in the players, so rock and roll will never die. e Okay, so maybe tech heads don't
look the part, but when it comes to Internet audio, we're pretty hip. TI DSPs
Any standard. Anytime. Anywhere. ~ www.ti.com/sc/internetaudio

™ePAC is 3 trademark of Lucent Technologies. Delby Digit 1ra rk of at Inc. Windows Media Audio is a trademark
of Microsoft Carporation and will be available 4099. ®ReatAudio is a registered trademark of RealNetworks, Inc.  16-3839R 999 T

*ﬁ’ TEXAS
INSTRUMENTS
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

BILLBOARD TALENT NET ARTISTS
SIGN DEALS IN OCTOBER

Three Billboard Talent Net-featured artists signed major deals this past October alone. Ebo,
an alternative/pop group based out of Fairfax, VA signed a publishing contract with EM!
Music Publishing; Dislocated Styles, a funk/hip-hop/hardcore rock group from Phoenix, AZ
signed a recording contract with Roadrunner Records; and Adam EIk, a pop/rock group from
the Bay-area has signed a recording contract with Kneeling Elephant (ARTISTdirect, RCA).

For details log onto www.billboardtalentnet.com

Favorite Artist Picks

The Most Popular New Talent On BTN

November 5, 1999

Artist

House

Diamo
Bobby

O WENO U HWN =

StoneBrown

Of Red

Tommy Shows
Sevenkind
Dan D.

nd
Nathan With The Uptown Horns

Puticlub
Cowboys And Angeis
N.U.M.

Genre
Rock
Pop, Rock
Hip Hop

Rock, Alternative

Pop
R'nB
Blues, Rock

Pop, Alternative

Contemporary,
Hard Rock, Hip

Weeks On

1
1
1
1
1
5
1
1
1

Country
Hop 1

Weekly resuits are based on votes cast by BTN'S registered online audience for any artist featured on the site. Votes are
limited 1o one vote per artist per user. Top 10 position s determined by the average of all votes received.

Favorite Song Requests

The Most Listened-to New Tracks On BTN

November 5, 1999

Composition, Artist

Heard

CWONO WM A WN =

Together, Diamond
No One, Daily Planet
Give Me The Reason, Aija

Him On The Radio, Chris Whynaught

Love Of My Life, Leonard Mass, Jr.
Big Payoff, Atello

Daylight Savings, Swim

Buttercup, Sinboy

Am | Ever, Chuck Teagle

How Ya Like Me Now, Mister All That

Genre Weeks On
R'nB 7
Pop, Rock 1
R'n B, Hip Hop &
Blues,R'nB 2
R'n B, Pop 15
Hard Rock, Rock 18
Alternative, Rock 6
Electronic, Techno 10
Hip Hop,R'n B 3
Hip Hop, Urban 2

Artists & Music

Jack Hooke,
Music Industry
Vet, Dies At 83

NEW YORK—Jack Hooke, whose

| bl-year career in the music busi-

ness brought him into many phas-
es of the pop music scene, died
Nov. 13 at North Shore Universi-
ty Hospital Center in Queens,
N.Y

Hooke, 83, ran a small jazz label
in New York—Royal Roost Rec-
ords, the roster of which included
such stellar players as Stan Getz,
Ervoll Garner, Dizzy Gillespie,
and Charlie Parker.

Hooke played an
important part in
the emergence of
rock’n’roll,
auditioning acts for
Alan Freed’s live
shows around the
country

Since the early ’80s, Hooke was
part of the Latin music scene. At
his death, he was associated with
New York-hased RMM Records,
where he managed such artists as
Tito Puente, Hilton Ruiz, Mongo
Santamaria, and Giovanni Hidal-

Weekly Radio BTN rankinigs are bas;d on audio access requested by the site's registered and unregistered onfine audience
for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

JOSH JOPLIN BAND

Produced by singer/songwriter
ins, JIB underscores
folk-pop melody with a driving
rock-n-roll back beat. The band

Shawn Mull

started in

ago by founder Josh Joplin. He

incorporated

and viola player Geoff Melfkonian,
drummer Jason Buecker, and
later keyboardist Allen Broyles,

formerly of
to drive

man show out of coffeehouses
into hopping, mainstream clubs.
With musical influences that

range from

Billy Bragg, Phil Ochs to the Clash,
it is no wonder that Josh Joplin
Band's loyal following travels
nearly anywhere to see this
unique quartet,

Atlanta four years

the talents of bass

Kelly Hogan's band
his acoustic one

Woody Guthrie to

Genre

Alternative, Pop

From
Decatur, GA

Deals sought:
Any

For further artist details log on to www.billboardtalentnet.com/joshjoplinband

For details about these and other up and coming artists visit our website at

et

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPI Communications, Inc. and is used undér license by Taient Net Inc Participation in
Billboard Talent Net does not specify or imply an endorsement from Biliboard.

Advurtisement

Sponsored by

=

ASCATD

g0 (see Latin Notas, page 56)-

In between these two career
moves, Hooke, a native of New
York whose real name was Jacob
Horowitz, played an important
part in the emergence of rock-
'n’roll.

As a promotion executive in
1952, he met Cleveland DJ Alan
IFF'reed, whose work on WJW
Cleveland was exposing both
black and white listeners to the
world of R&B and, in short order,
the sound of rock’n’roll. Hooke
took on a role as talent buyer for
Freed’s “Big Rhythm "N’ Blues
Show” in the Midwest and also
auditioned acts for Freed’s live
shows around the country.

Hooke was associated with
Freed, who died in 1965, through
his downfall during the payola
scandal.

After his stint with Freed,
Hooke worked with another sem-
inal rock’n’roll DJ, Dick Clark,
engaging acts for Dick Clark Pro-
ductions, among them Led Zep-
pelin, the Rolling Stones, the
Jackson 5, Diana Ross, and Tom
Jones.

In the early ’80s, Hooke moved
on to the Latin music scene, pro-
ducing the popular “Salsa Meets
Jazz” series at the Village Gate in
Greenwich Village.

Hooke is survived by his wife,
two daughters, a son, five grand-
children, and a great-grandson.

IRV LICHTMAN
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TIS THE SEASON: If you're hankering for some festive Christmas
musice, but you’re not in the mood for one of this season’s superstar hol-
iday releases, you might want to investigate “Christmas In The Trop-
ics”—a lovely effort featuring three generations of the talented Espar-
ra and Saver families.

The 10-song set combines classic fare like P
“Silent Night” and “What Child Is This”
with notable new compositions like “On
Christmas Morn,” “The Reindeer Song,”
and the title track. The idea for “Christmas
In The Tropics” was born after composer
Jeff Saver decided to assemble a Christmas
tape of original and familiar holiday tunes
for his family.

“Whenever our families came to visit, we’d gather them around the
tape recorder,” says singer Memby Esparra, who is also Saver’s wife.
“We had so much fun that we’d ery sometimes from laughing so hard.”

[isparra and Saver would then circulate the tapes to family members.
“Not only did the family love it, their friends would make copies for them-
selves,” Esparra continues. At the urging of her father, she and Saver
decided to take the concept behind those tapes and create a CD that
would capture the energy of their families.

The pair trekked to Florida, New York,
and Ohio to collect performances from var-
ious family members, and the result is
“Christmas In The Tropics,” an album that
succeeds in generating ample holiday spir-
it. Saver displays a knack for erafting sweet
pop melodies, and he does a fine job of keep-
ing the arrangements lighthearted and live-
y ly. He doesn’t go out of his way to smooth
onead 2 out the creaks in some of the vocals, which
o only adds to the album’s warmth—not to
mention its earthy, "90s-style Osmond family flavor.

The standout of the set is Esparra’s solo cut, “Christmas Eve,” a bal-
lad on which she displays the voice of a star waiting to happen. In an age
when it’s difficult to tell what’s real and what’s computer-generated, her
unadorned, crystalline soprano washes over the brain like a cool, fresh
breeze. It would be interesting to hear Esparra tackle some straight-
ahead pop material.

IFor more information, call Sesongs Productions at 800-331-8694.

ESPARRA and SAVER

WHILE WI’RE in the holiday spirit, we want to alert you to another
worthwhile seasonal release, “The Daughter Of Santa Claus,” an
adorable single by Patsy Maharam. The song is the sequel to Maharam’s
previous Christmas tune, “Kid Santa Claus,” a track that has continually
gotten top 40 and AC radio play since its
release 10 years ago.

On “The Daughter Of San Claus,”
Maharam wisely doesn’t bother with cur-
rent musical trends. With its bell chimes,
chirpy chorus, and top-tapping beat, this
song is a kid-friendly ditty that will also
appeal to older folks who never stopped lov-
ing gems like “Frosty The Snowman.” “The
Daughter Of Santa Claus” previews a full-
length holiday recording that Maharam is
planning for next year. When she isn’t in Christmas mode, Maharam is
working on an original stage piece, “Duck Valley,” which is due to begin
workshop performances in mid-2000.

For additional details, contact Jane Lowry at 212-371-4142.

THE DARGHTER OFf SANTA CLAUS

BACK TO ROCK: EZCD.com, a custom CD compilation Web site, and
Decp South Records have joined forces for an Internet talent search.
Bands are invited to compete for a slot on the forthcoming Deep South
release “Deep,” the fourth edition of a compilation series that hus given
such previously unknown bands as Marvelous 3, Marcy Playground,
Sister Hazel, and Athenaeum an early taste of national exposure. The
“Deep” series has become a favorite resource among A&R execs in
search of new bands. The contest runs through Deec. 31, and it’s open to
any band that hasn’t previously issued a major-label recording.
For further details, contact Jesse Redniss at jesse@ezed.com.
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BILLBEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

HEATSEEKERS CTHART += BY CARLA HAY

L ATIN MOVEMENT:
Popular Mexican band Los
Angeles Azules will return
with the album “Una Lluvia
De Rosas,” set for Nov. 30
release on Disa/EMI Latin.
The group has proved to be

Fono-graphic Experi-
ence. British modern rock
band Fono has been
steadily touring in support
of its debut album, “Goes
AroundComesAround,”
available on Big Deal/KMG
Records. The album was
produced by Adi Winman
(Jamiroquai, Suede,
Skunk Anansie). Fono
recently completed a
string of tour dates on the
MP3.com Music & Tech-
nology tour, where the
band was the opening act
for the Goo Goo Dolls and
Tonic.

a hit on The Billboard Latin
50: The band’s previous al-
bums, 1997’s “Inolvidables”
and 1998’s “Confesiones De
Amor” both peaked at No. 9
on that chart.

On the regional Mexican
chart, “Inolvidables”
reached No. 4, while “Con-
fesiones De Amor” was a
No. 1. The songs on the new
album were written by
band member Jorge Mejia.

SWING TIME: The Zoots
and the Swingin’ Suits and
Miss Manhattan have
released the album “Swing
‘Til Ya Drop” on Atlanta-
based Southern Tracks
Records. The

album was pro- [
duced by Rodney |

Angie’s Triumph. Contempo-
rary Christian singer Miss
Angie has returned with her
second Myrrh Records album,
“Triumphantine.” She says of
her personal outlook, “Give
me something real, even if it's
painful.” Since the album’s
release, Miss Angie has been
on a U.S. tour of schools and
churches.

Static-X, Wisconsin Death Trip

” MOUNTAIN

Mills (Atlanta
Rhythm Section,
Gregg Allman),
and the band has
been touring,
mainly in the
South, in support
of the album. The
group will play
Atlanta for most of -~
November, with

dates that include

Dec. 1, Dec. 16, and

Dec. 17. On New

Year’s Eve, the

band will perform

in Memphis with the Com-
modores.

DIDIER’S DEED: World
music artist Didier Mal-
herbe returns with his
album “Hadouk” (Zebra
Acoustic/Sire Records).
Malherbe is a veteran
known for his work with

\

EAST NORTH CENTRAL
| | StaticX, Wisconsin Death Trip

REGIONAL HEATSEEKERS NO. 15

NORTHEAST
System Of A Down, Sysfem Of A Down

critically acclaimed '70s
fusion group Gong, and the
musician’s solo career has
been going strong for sever-
al years.

“Hadouk” features Mal-
herbe playing a variety of
instruments and includes a
collaboration with world
musician Loy Ehrlich.

TIVEN‘S BLUES: The Jon
Tiven Group has established
a reputation for performing
straight-ahead
blues/rock, as evi-
denced by the

A

WEST NORTH CENTRAL
Static-X, Wisconsin Death Trip

PACIFIC
Mac Dre, Rompalation I

. -

W) 4

MIDDLE ATLANTIC
Hezekiah Walker, Family Affair

SOUTH ATLANTIC
Carlos Vives, £l Amor De Mi Tierra

band’s album, “Yes
I Ram” (New West
Records). The
group was tapped
by R&B legend
Wilson Pickett to
i be his band for his
first album in 12
years, “It’s Harder

b ¥

SOUTH CENTRAL

' Roy D. Mercer, How Big'A Boy Are Ya? Vol. 6

B 3

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Mac Dre Mac Dre Serves You The Rompaiation !l An Overdose
Banda EI Recodo Lo Mejor De M) Vida
Moby Play
System Of A Down System Of A Down
. Esteban Enter The Heart
. lbrahim Ferrer Buena Vista Sociat Club Presents Ibranim Ferrer
Stroke9 Nasty Little Thoughts
. Vicente Fernandez Y Los Mas Grandes Exitos De Los Dandy's
. Static-X Wisconsin Death Trip
. Perry Farrell Rev

SomNOmpLN-

—

SOUTH CENTRAL

1.

2. Brad Paisley who Needs Pictures

3. A.B. Quintanilla Y Los Kumbia Amor Familia Respeto
4. Oleander February Son

5. Sole Skin Deep

6. Static-X Wisconsin Death Trip

7. Mel Waiters Material Things

8. Yungstar Throwed Yung Playa

9. Kabaal Walking 1/2 Dead

0. Slipknot Slipknot

—

Roy D. Mercer How Big'A Boy Are Ya? Volume &

T Now,” which was
released this year.

The band’s previ-

ous album, “Blue

Guru,” was

“recorded before

we did any gigs,”

says Tiven. “Not that we

were the most road-driven

band in the world; but we had

more of a feel for playing

together this time, so we
could stretch out on songs.”

“Yes I Ram” features a

notable array of guests,

ineluding Simon Kirke (Bad

Company, Free), Mick Tay-

lor (former Rolling Stones
guitarist), poet Jim Carroll,
and Peter Wolf (ex-J. Geils
Band).

Tiven adds, “I wanted
‘Yes I Ram’ to have two

Stern’s ‘Play” Time. Mike
Stern has been a fixture on
the Top Jazz albums chart.
His latest Atlantic Jazz
album, “Play,” debuted at
No. 21 in the Oct. 2 issue.
He has also experienced
hits on that chart with
1992’s “Standards” (No. 5)
and 1997’s “Give And
Take” (No. 12). “Play” fea-
tures noted musicians
John Scofield and Bill
Frisell. Stern says of the
album’s title track, “It's
basically a minor blues . . .
When ! wrote this, | was
thinking, ‘This would be
great for me and [Sco-
field]."”

sides, like a record album;
the first side is more blues,
the second more soul and
rock.”

24

www.billboard.com

www americanradiohietorv com

BILLBOARD NOVEMBER 27, 1999



www.americanradiohistory.com

thank you |
SARAH BRIGHTMAN and OK VISIONS

one night in eden world tour 1999

13.03.99 Sun City
14.03.99 Sun City _— . ! - y »
17.03.99 Cape Town More than 5 million copies sold worldwide of ,,eden” and ,timeless
12.04.99 Berlin
14.04.99 Hannover
15.04.99 Dresden
17.04.99 Brusseles
20.04.99 Frankfurt
22.04.99 Bonn
23.04.99 Stuttgart
25.04.99 Halle
26.04.99 Rostock
28.04.99 Copenhagen
30.04.99 Aalborg
01.05.99 Oslo
02.05.99 Stockholm
04.05.99 Helsinki
06.05.99 Tallin
09.05.99 Baden-Baden
10.05.99 Fussen
13.05.99 London
14.05.99 Birmingham
17.05.99 Belfast
18.05.99 Dublin
19.05.99 Dublin
21.05.99 Dublin

22.05.99 Den Haag

02.06.99 Denver

03.06.99 Salt Lake City

05.06.99 Las Vegas 04.09.99 Reno

06.06.99 Los Angeles 05.09.99 Las Vegas

07.06.99 San Francisco 06.09.99 Phoenix

08.06.99 San Francisco 08.09.99 Los Angeles

10.06.99 Vancouver 10.09.99 Santa Barbara

12.06.99 Secattle 11.09.99 San Dego

15.06.99 Chicago 14.09.99 San Jose

16.06.99 Detroit 16.09.99 Seattle

18.06.99 Cleveland 17.09.99 Portland

19.06.99 Toronto 19.09.99 Sacramento

20.06.99 Montreal 21.09.99 Denver

22.06.99 New York 23.09.99 Chicago

23.06.99 New York 25.09.99 Detroil

25.06.99 Newark 26.09.99 Akron

27.06.99 Philadelphia 28.09.99 Pittsburgh

29.06.99 Providence 29.09.99 Cincinnati

01.07.99 Washington 01.10.99 Buffalo

02.07.99 Atlantic City 02.10.99 Hartfod

03.07.99 Atlantic City 03.10.99 Portland

04.07.99 Albany 05.10.99 Newark a
06.07.99 Richmond 06.10.99 Newark

07.07.99 Charlotte 08.10.99 Boston

09.07.99 Tampa 09.10.99 Boston ‘
10.07.99 Orlando 10.10.99 State College e ol

11.07.99 Miami Beach 12.10.99 Washington '(.X(.‘
h 4
b )

14.07.99 Atlanta 13.10.99 Greensboro

15.07.99 Louisville 15.10.99 West Palm Beach

16.07.99 Kansas City 16.10.99 Clearwater S AT e
18.07.99 Minnieapolis 17.10.99 Miami Beach COMPANY

CoCo Tours | HcherzollernstraBe 12 | 14163 Berlin | T.: ++49 30/810 750 | F.:++49 30/810 75 245 | Metropolitan Entertainment | 7 Morth Mountain Avenue | PO. Box 1536 | Montclair NJ 07042 | T.: +41 973 744 0770 | F: +41 973 744 1054
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EDITED BY MIGHAEL PROIETTA
o

»-BLONDIE

Blondie Live

PRODUCERS: Blondie, Randy Nicklaus

Beyond Music/BMG 78066

After numerous, shoddy-sounding hootleg
live sets, along comes “Blondie Live,” and
never has a live collection from this semi-
nal band sounded so alive, so vital, and so
sexy. Compiled from the quartet’s recent
world tour, the set commences with the
signature track, “Dreaming,” complete
with its legendary drum solo opening, and
ends with "No Exit,” the title track of the
act’s last studio album, which was
released earlier this vear. Situated in
between are CBGB-era faves (“X Offend-
er” and “Rip Her To Shreds”), No. 1 pop
gems (“Call Me” and "Heart Of Glass”),
and catchy rockers from “No I£xit”
(“Maria” and “Forgive And Forget”).
Absolute highlights include the anthemic
“Atomic,” complete with a disco-splashed
breakdown and Ennio Morricone-inspired
interlude; the Caribbean vibe that is “The
Tide Is High”; and well, there's nothing
quite like a live rendition of “Hanging On
The Telephone.” Also included is “One
Way Or Another,” which Emmy-winning
producer David E. Kelley has selected as
the theme song of his new TV series,
“Snoops.”

1999 NEW YORK CAST RECORDING

Babes In Arms

PRODUCER: Hugh Fordin

DRG 94769

The first of the “let’s put on a show”
musicals, Rodgers and Hart’s 1937 hit
was a hit in more ways than one. Its
score contains a remarkable number
(five) of R&H standards: “Where Or
When,” “My Funny Valentine,” *Johnny
One-Note,” “The Lady Is A Tramp,” and
“I Wish I Were In Love Again.” And the
musical’s so-called “lesser lights” are
pure delights as well. With this record-
ing, DRG Records, once again, gets the
enviable rights to a revival cast album
from New York City Center’'s “Encores!”
presentations—just as it did with other
R&H triumphs (“The Boys From Syra-
cuse” and “Pal Joey™). Those who revel in
the latter albums won'’t be disappointed
with “Babes In Arms,” because, quite
honestly, the goings-on go bevond
authenticity to a level of theatricality that
serves as a vivid audio reflection of the
stage version of the show, 1937, 1999, or
otherwise.

EMILY SKINNER & ALICE RIPLEY

Unsuspecting Hearts

PRODUCER: Bruce Kimmel

Varése Sarabande 302

With a wonderful debut album that estab-
lished their duet career beyond that of
their award-winning work in the musical
“Side Show,” Emily Skinner and Alice
Ripley win the day again with a collection
of fine songs. While most are show tunes,
the pair had the smarts to select those
that haven’t been overly exposed. Skinner
and Ripley are delightful to hear on both
introspective items. such as Cy Coleman

SPOTLIGHT
\WILL SMITH WILLENNIUM

WILL SMITH

Willennium

PRODUCERS: Wili Smith, Jazzy Jeff, the TrackMas-
ters, Sauce, Rodney Jerkins, Harvey Mason Jr., Kay
Gee, Darren Lighty

Columbia 69985

Smith follows 1997’s “Big Willie Style”
with a collection that aims to bridge
the gap between pop music and hard-
core hip-hop. He's not willing to mere-
ly be the guy who flexes accessible
rhymes for the masses. Smith’s gun-
ning for credibility—and he makes a
reasonable argument for getting it,
too. Besides benefiting from collabora-
tions with such revered street figures
as Eve, Slick Rick, MC Lyte, and Biz
Markie, Smith has also seriously
strengthened his lyrical delivery.
Lightweight fodder like the candy-
sweet single “Will 2K” is balanced by
nruch smarter, more substantial jams
like the clever “Potnas”™ and “No
More.” Another key selling point of
“Willennium” is its use of highly rec-
ognizable samples. Even if you don’t
dig Smith, you'll have a good lime
chewing on nuggets {rom Diana Ross’
“Love Hangover,” L.T.D.’s “(Every
Time I Turn Around) Back In Love
Again,” A Taste Of Honey’s
“Sukiyaki,” Peter Brown’s “Do Ya
Wanna Get Funky With Me,” Tito
Puente’s “Mambo Con Puente,”
Michael Jackson’s “Working Day And
Night,” and Deniece Williams’ “1
Believe In Miracles.” Tulk about a fes-
tive trip back in time!

and David Zippel’s “What You Don’t
Know About Women” from “City Of
Angels,” and high-spirited frolies, such as
Johnny Mercer and Gene Delaul’s “I'm
Past My Prime” from “Li’l Abner.”
There’s ample emotional variety here,
and it's cut from the same cloth of pure
talent.

SPOTLIGHT

MAIRE BRENNAN

Whisper To The Wild Water

PRODUCERS: Denis Woods, Maire Brennan
Word/Epic 63659

For her fourth solo project, Miire
Brennan, the Grammy Award-winning
sister of Enya and Clannad front
woman, continues along her delicate
musical journey, seamlessly intertwin-
ing Celtic tradition and contemporary
world musie. The follow-up to last
year’s divine “Perfect Time,” “Whis-
per To The Wild Water” is vibrantly
lush, with Brennan’s unmistakable
vocals, in both Gaelie and English,
floating atop globally conscious
rhythms. It's not every day that a
merging of electric guitars, willeann
pipes, fiddles, harps, accordions,
flutes, and drum loops sounds so
breathtaking. But then again, it’s not

P e S
every day that an artist like Brennan
is so willing to experiment in such a
fearless manner. Perhaps this is due to
her recent collaboration with British
dance producer Chicane, which netted
the pair a European crossover hit with
the beautiful trance track “Saltwater.”
Whutever the reason, Brennan is that
rare artist who, by defying exact cate-
gorization, remains an artist to contin-
ually keep an eye on.

R &B

 MARC NELSON

Chocolate Mood

PRODUCERS: various

Columbia 42378
Producer/songwriter/artist Marc Nel-
son, who hails from musically prolific
Philadelphia, broke into the business
writing songs for Pebbles. As « member
of the now-defunct LaFace quintet Az
Yet, Nelson scored a No. 1 R&B hit
with “Last Night.” On his solo debut,
the man’s already notched a top 15
R&B hit with the lead single, “15 Min-
utes.” This new-millennium Marvin

SPOTLIGHT

BEASTIE BOYs ANTHOLOGY
THE SOUNDS OF SCIENCE

BEASTIE BOYS

Beastie Boys Anthology: The Sounds Of
Science

Producers: Beastie Boys, Scott Jarvis, Rick Rubin,
Dust Brothers, Mario Caldato Jr.

Crown Royal/Capitol 7243 5 22940

The Beastie Boys have solidified their
place in musical history, so a look hack
is quite fitting. A retrospective of what
was and what might have been, “The
Sounds Of Science” is a two-disc set
that spotlights the trio’s hits as well as
rare and unreleased tracks. Between
the two discs, all necessary bases are
covered, from their punk origins
(“Believe Me”) and their Def .Jam days
(“[You Gotta] Fight FFor Your Right [To
Party!]” and “Brass Monkey™) to their
recent endeavors into electronica (the
Fatboy Slim remix of “Body Movin’ ")
and their new single (“Alive”). Addi-
tionally, “The Sounds Of Science”
includes rare treats like the Boys’
cover of Sir Elton John's “Benny And
The Jets,” featuring a guest vocal
from Biz Markie; it's as awe-inspiring
as it is excruciating. Other high points
include the Live Video version of
“Three MC’s And One DJ” and “Get
It Together.” In the end, “The Sounds
Of Science” deftly works as a résumé
for the Beastie Boys’ career—one that
is long from over. One question
remains, though: Where is the act’s
early-'80s underground cult jam
“Cooky Puss”? Inquiring minds would
like to know:

Gaye has crafted a 14-song set that
weaves uptempo songs, ballads, and
between-song interludes to create a
sensual, intimate mood. In addition to
the title track, Nelson’s talent comes
through on such cuts as “Enemies In
Love,” “In The Dark,” and an updated
cover of the Michael Jackson hit “Lady
In My Life.”

SI1SQO

Unleash The Dragon

PRODUCERS: various

Dragon/Def Soul 314 546 939

In 1998, Dru Hill fans were beckoned to
“Enter The Dru” by way of the R&B
quartet’s second album. Now it's time to
experience the Diru World Order, the
name of the umbrella company under
which each group member has his own
imprint. Leading the pack of forthecoming
Dru Hill solo projects is popular front
man Sisqo with this 13-track set. The plat-
inum-coifed singer gets a groove going on
with the set’s first single, the funky “Got
To Get It,” featuring Dragon rapper Make
It Hot. Closing out the album is a remix of
the Dru Hill hit “You Are Everything.”
That suid, Sisqo’s passionate vocals take
flight primarily when embracing the love
songs—a Dru Hill staple. Chief among
those tracks: the Montell .Jordan-writ-
ten/produced “Incomplete” and “Addict-
ec.” In addition to Jordan, production
credits include Babyface, Tim and Bob,
and Alvin West.

DANCE

ATB

Movin' Melodies

PRODUCER: André Tanneberger

Radikal Records 90009

ATB, the moniker used by producer
André Tanneberger, has scored three
crossover hits throughout Europe with “9
PM (Till I Come),” “Don’t Stop.” and a
faithfully slick cover of Acdamski and
Seal’s “Killer,” here retitled “Killer 2000.”
In the U.S., the melodic and lush “9 PM”
peaked at No. 7 on Billboard's Hot Dance
Music/Club Play chart last July. Unfortu-
nately, the track’s dancetloor success
failed to cross over to a larger market.
Let’s hope the same fate doesn’t await
“Movin’ Melodies.” Armed with an array
of trance-styled beats, rolling pianos, and
dreamy synth work, ATB delivers a debut
album that, while not always highly origi-
nal, ably gets the job done. Vocals are
kept to a bare minimum, but when they do
play a major role (listen to Drue Williams’
soulful delivery on “Killer 2000”). the
result is stunning. Fans of Robert Miles
and Dario G. won't be disappointed.

COUNTRY

FAITH HILL

Breathe

PRODUCERS: Byron Gallimore, Faith Hill

Warner Bros. 9 47373

The great news is that Faith Hill contin-
ues to grow and mature as a singer. Since
her 1994 debut, she’s grown only stronger.

(Continued on next page)

THE DELLS
Anthology
PRODUCERS: Harry Weinger, Dana Smart, Pat
Lawrence
Hip-0/Universal 314 545 106
One of R&B’s truly seminal groups gets
the career retrospective treatment on
this two-CD, 36-track package. Second
only to the Four Tops in terms of group
longevity (45 years), the still-perform-
ing Chicago-bred quintet embodies «
timeless sound that still influences
today's R&B stars: Dru Hill covered
the group’s “The Love We Had (Stays
On My Mind)” on its 1998 “Enter The
Dru” album. That 1971 signature song
is just one of the 28 R&B hits featured
on this double dose of Dells soul, which
opens in 1954—when they were known
as the El-Rays—with their first record,
“Darling I Know.” From there, it’s on to
such classies as “Give Your Baby A

VITAL

Standing Ovation,” “Stay In My Cor-
ner,” and “Oh, What A Night,” along-
side such notables as “There Is,”

'HE
ELLS

ANTHOLOGY

“Always Together,” and “I Wish It Was
Me You Loved.”

RE

ISSUES®

STEVIE WONDER

At The Close Of A Century

PRODUCER: Harry Weinger

Motown/UME 012 153 992

If Frank Sinatra provided the sound-
track for those coming of age in the 40s
and '50s, then Stevie Wonder laid the
musical groundwork for the next gener-
ation—a feat heralded in this four-CD
career retrospective. Going well beyond
1996’s “Song Review—Greatest Hits,”
this 70-song, digitally remastered boxed
set tracks the artist’s evolution from bhoy
wonder to social activist—opening with
1963's feisty “Fingertips, Pts. 1 & 2” and
closing with the moving "90s Babyface
duet, “How Come, How Long.” In
between are wonderful classies (“Sir
Duke,” “You Are The Sunshine Of My
Life,” “Superstition”), key album tracks
(“Isn’t She Lovely,” “If It’s Magie”), and
the original version of the Wonder-

|

penned Aretha Franklin hit “Until You
Come Back To Me.” A fitting testament
to the multitalented Moog man whose

musie still influences everyone from
rockers to hip-hoppers.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (P ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (# ). New releases, regardiess of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Bitlboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin atbums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashvilie); Gordon Ely (gospel); John Diliberto (new age).

26

www.billboard.com

www americanradiohietorv com

BILLBOARD NOVEMBER 27, 1999


www.americanradiohistory.com

Reviews & Previews

(Continued from preceding page)

E.qually important is the fact that, for the
most part, her song sensibility remains
very sharp. For “Breathe,” Hill has as-
sembled a collection of mostly top-notch
material and mostly intense love songs,
with one glaring exception, the song
“Bringing Out The Elvis,” which is even
worse than the title. The not-so-great
news is that, for the first time on one of
her alhums, there’s no effort made to
adhere to any country music guidelines or
standards. Putting fiddle and steel on
something doesn’t make it country. As far
as today’s Nashville pop music goes, this
is mostly terrific stuff, but that’s precisely
what it is: pop. Country’s current schizo-
phrenic pop/country nature is perfectly
illustrated here.

JAZZ

CHICO HAMILTON

Timely

PRODUCER: Ted Daryll

All Points Jazz 3001

With a career that includes stints with
Billie Holiday, Duke Ellington, and Billy
Eckstine, drummer/bandleader Chico
Hamilton could be forgiven if his current
putput veered toward the sounds of yes-
teryear. As evidenced here, though,
Hamilton appears to have both feet firm-
ly planted in the future. With a group of
musicians less than half his age—saxo-
phonist Eric Person, electric/acoustic
guitarist Cary DeNigris, and electric
bassist Paul Ramsey—Hamilton creates
a sound that defies standard categoriza-
tion. It js traditional jazz with a genuine
connection to the past but performed
with the tonal colors of the present.
Hamilton’s touch is both classic and
timeless, as he anchors his young part-
ners with the deeply felt swing that only
develops with longevity.

CONTEMPORARY CHRISTIAN

% LISA DAGGS-CHARETTE

The Only Truth | Know

PRODUCER: Doug Beiden

Serenity Records M91009-14A

Though the Christian country music mar-
ket never quite exploded the way some in
the industry were hoping and predicting,
there continues to be a talented group of
acts dedicated to the genre. Lisa Daggs-
Charette is at the forefront of the move-
ment. A previous winner of the Christian
Country Music Assn.’s entertainer of the
year award, she once again wraps her big,
passionate voice around a solid set of
songs that share the gospel message in
the straightforward manner that fans
have come to expect from this artist.
While there’s a definite country flavor to
the overall production, most songs veer
toward the contemporary side. Daggs-
Charette co-wrote nine of the album’s 13
tracks, including the rollicking “I'm Still
Dancin’ ” and the tender “I'm Not In
Heaven Yet.” And don’t ignore her uptem-
po remake of Grand Funk Railroad’s
“Some Kind Of Wonderful,” which fea-
tures new Christian lyrics penned by
Mark Farner. It’s terrific. Hands down,
“The Only Truth I Know” is a totally sat-
isfying package from an artist with multi-
genre appeal.

BRULE

One Nation—A Tribal Gathering Of Voices
PRODUCERS: Robby Bee, Paul LaRoche

Natural Visions/SOAR NV 128

Paul LaRoche is a man who has always
had a foot in two worlds, and recording
under the name Brulé, he delivers mu-
sic that bridges the gap between his
American Indian roots and the pop/rock
influences rampant in the white commu-
nity where he was raised. Born on a
reservation but adopted by a white fam-
ily as an infant, LaRoche didn’t discover

his heritage until ’92, when he went
looking for his biological family, which
he discovered in South Dakota among
the Brulé tribe, a division of the Lakota
Sioux. His musical direction has since
incorporated American Indian sounds
into new age-oriented pop. Chanted
vocals and percussion merge with La-
Roche’s skilled piano and synthesizer
work to create music that is mesmeriz-
ing. Among the highlights are the frisky
opener “Fast Horse,” “Faded Glory,”
“Stomp Dance,” and the title cut, which
teems with multicultural appeal.

pDAVID PARSONS

Shaman

Praducer: David Parsons

Celestial Harmonies 13181-2

David Parsons is a New Zealand veteran
of deep space music, but he hasn’t put out
a new album since 1992. Instead, he’s been
traversing Indonesia, India, Armenia, and
the Middle East, recording and compiling
definitive collections of traditional musie,
among them the 17-volume “Music Of
Islam” series. Now, Parsons has returned
to New Zealand, cranked up his synthesiz-
ers, and put out two recent sets, “Ngaio
Gamelan” and his latest, “Shaman.” With
vintage "70s-style synthesizer sequences
pounding out rhythms to the heavens,
Parsons merges sounds from his travels,
including ghostly Middle Eastern violins,
winds, and percussion, mutating them
through his processing and setting them
in an electronic whirl that's evocative of
the Sufi dervishes Parsons has recorded.
“Shaman” is a sometimes harrowing, occa-
sionally abrasive, but always compelling
soundtrack from the other world.

CHRISTMAS

THE IRISH TENORS

Home For Christmas

PRODUCERS: Frank McNamara, Kerry Beaumont
Point Entertainment 8870

PADDY MOLONEY AND MARCO FRISINA WITH
SPECIAL GUESTS THE CHIEFTAINS AND THE
VATICAN CHOIR AND ORCHESTRA

Silent Night: Christmas In Rome

PRODUCER: Paddy Motoney

Wicklow 63250

FOURPLAY

Snowbound

PRODUCER: Fourplay, Matt Pierson
Warner Bros. 47504

VARIOUS ARTISTS

A Real Irish Christmas

PRODUCERS: Bronach O'Connell, John Moioney, Jane
Bolton

Claddagh/Atlantic 83226

THE SINATRA FAMILY

Wish You A Merry Christmas
PRODUCER: Sonny Burke

Artanis Entertainment Group/DCC 103

NATALIE COLE WITH THE LONDON SYMPHONY
ORCHESTRA

The Magic Of Christmas

PRODUCER: Fred Salem

Elektra 62433

VARIOUS ARTISTS

A Jazz Noel

PRODUCERS: various

Windham Hill Jazz 01934-11460

VARIOUS ARTISTS

Winter Solstice On Ice

PRODUCERS: various

COMPILATION PRODUCER: Steven Miller
Windham Hill 01934-11459

ANNE SOFIE VON OTTER

Home For Christmas

PRODUCER: Karl-August Naegler
Deutsche Grammophon 289-459-658

MONTSERRAT CABALLE/MONTSERRAT MART]
Our Christmas Songs

PRODUCER: Carlos Caballé

RCA Victor 74321-44022

EDITED BY GHUGK TAYLOR

» WHITNEY HOUSTON | Learned From The
Best (4:09)

PRODUCER: David Foster

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

Arista 3603 (CD promo)

Whitney Houston has cruised through
four sleeper singles from her current “My
Love Is Your Love”: the initial “When You
Believe” with Mariah Carey, “Hearthreak
Hotel,” “It’s Not Right But It’s Okay,” and
her previous top 10 hit with the title track.
Now-—surprise—here’s the most immedi-
ate single from her now multi-platinum
set, a song that has most-added stamped
all over it. Written by the ultimate pop/
R&B scribe of the '90s, Diane Warren, this
gorgeous ballad will take fans old and new
to that sacred territory that Whitney es-
tablished back in the years of classics like
“Saving All My Love For You” and “All
The Man That I Need.” But make no mis-
take; the Houston of today is a fully sea-
soned, well-traveled diva, leaving the
wannahes in scattered remains with this
spine-chilling performance. You'll be
throwing your hands in the air over the
wisdom she’s gained in this tale of the
strong woman who's breaking bad with
her lessons about heartbreak. Producer/
arranger David Foster, meanwhile, puts
forth all that he’s learned in the past two
decades with a forceful instrumental pack-
age that borrows from his days of com-
mandeering the horns-heavy Chicago
through its comeback in the early '80s.
The three together—Houston, Warren,
and Foster—simply can’t miss in this stel-
lar effort that brings together the best of
their talents. It all adds up to a certain
No. 1 that will fill hearts, enrapture ears,
captivate top 40 and R&B radio, and leave
remaining detractors clamoring for their
copies of this deep, forward-stepping
album. Bravo.

P ERIC CLAPTON (1) Get Lost (4.20)
PRODUCERS: Eric Clapton, Simon Climie

WRITER: E. Clapton

PUBLISHER: E.C. Music, Performing Right Society
REMIXER: David Morales

Reprise 4200 (CD promo)

Speechless is how you will react to the
second single from Erie Clapton’s best-
of set, “Clapton Chronicles.” Think
Everything But The Girl’s “Missing”
blended with a robust dash of Enrique
1glesias and Carlos Santana. This single
is absolutely enchanting and a bold
effort by this timeless artist to step up
to the late-"90s plate instead of letting
reflective ballads redefine his image as
an aging AC balladeer. Every element
of this song shines, from its light but
intelligent lyric about being lost without
the one he loves (though, at the same
time, implicating her as less than the
perfect mate) to an overwhelmingly
catchy chorus. But it’s the production
that will elevate “Lost” above the pop
patter out there, with its dignified de-
meanor wrapped in a toe-tapping vihe
that will delight the nation. Even die-
hards who look back to his simpler rock
days will find an appreciation in this
ditty, a sure step forward for an artist
who demands to be noticed by the main-
stream this time around. This is sur-
prising, great fun and a sure-fire hit to
follow radio’s enlightening success with
Santana’s “Smooth.” And don’t miss
David Morales’ remix: This song and his
twiddlings are like marshmallows and
chocolate together.

COLLECTIVE SOUL Needs (3:59)

PRODUCER: Ed Roland

WRITER: E. Roland

PUBLISHER: Sugarfuzz Music, BMI

Atlantic 9047 (CD promo)

While Collective Soul tends to have its
biggest hits with straight-ahead rock
numbers, lead Ed Roland has shone
many a time by slinging out hooks by
the dozen on such beautifully orches-
trated ballads as “The World I Know”
and the recent “Run.” This lovely
effort is raised to velvety sleekness
with a weeping cello, strings, and the
band’s signature brand of acoustic gui-
tar and percussion, with a stirring
lyric from Roland about finding the
strength within to conquer the world.
One of the nicest elements of this song
is its cautious, skillfully executed
build, which will take listeners on a
four-minute journey and leave them
wishing for more. Throughout the
band’s current album, “Dosage,”
Roland proves himself to be an unjust-
ly underrated musician. With the able
teamwork from his four bandmates,

this act continues to pump out some of
the most intelligent rock/pop music
today. This is one that should happen.

NO MERCY | Have Always Loved You (3:47)
PRODUCER: Hex Hector

WRITER: not listed

PUBLISHER: not listed

Arista 3762 (CD promo)

No Mercy, the darlings of the moment
with “Where Do You Go” during the
uptempo dance movement of the mid-
’90s, returns after a noticeable absence
with an uptempo, Spanish-guitar-gilded
romp that, while catchy enough, hardly
marks any sort of progression from the
very defined sound of past efforts. With
the Latin explosion combusting all
around them, had they returned a little
earlier this videogenic trio might have
been remembered as a forerunner in
the campaign to elevate this expressive
brand of music atop the charts. And
while Ricky Martin, Enrique lIglesias,
Jennifer Lopez, and Marc Anthony have
achieved their English-language suc-
cesses by blending pop sensibilities with
those homeland grooves, this well-
meaning effort comes off as more of a
coattails attempt than a fresh step for-
ward. Pop musie changes too fast to
wait this long between efforts, especial-
ly when growth is questionable. Sadly,
this is more of the same, rather than a
bid to say, “Hey, we were here first.”

PUFF DADDY Heaven Sent (4:12)

PRODUCERS: Sean “Puffy” Combs, Mario “Yellow Man”
Winans

WRITERS: S. Combs, M. Winans, C. Cross

PUBLISHERS: Justin Combs Publishing/Yeliow Man
Music/Butter Jinx Music, BMI; BMG Songs, ASCAP

Bad Boy Entertainment 9302 (CD promo)

‘N Syne did a stellar cover of Christo-
pher Cross’ 1980 Grammy-winning
“Sailing,” which, unfortunately, was
never released to radio as a single. Now
Putf Daddy has picked up the memo-
rable instrumental intro hook as the
backdrop for the latest release from his
platinum album “Forever.” Here, he
waxes poetic about working to live right
and be the best he can, all in the name
of serving God (whom he apparently
found during the aftermath of buddy
Notorious B.I.G.’s death): “Can’t you
see that he spread love for you, shared
blood for you, cried for and died for
you?” This is quite a turn from Puffy’s
usual fare, in which he’s more apt to
posture about street life and the result-
ing riches of his accomplishments. Gen-
tle and comforting it may be for him,

(Continued on next page)

EIFFEL 65 Blue (Da Ba Dee} (3:29)
PRODUCER: not listed

WRITERS: Lobina, Randone, Gabutti

PUBLISHER: not listed

Republic/Universal 1677 (CD promo}
Universal has certainly done a profi-
cient job of letting the industry know
that “Blue (Da Ba Dee)” has hit No. 1
in 16 diverse countries. But as has
been proved time and time again, what
works in Europe doesn’t always click
with radio programmers here. On a
first listen, this track doesn’t sound
like the typical brand of pop that will
fit in with the sounds popular in the
U.8.—and that’s where it will take
passionate programmers to see the
magic inside. It would be wise for the
industry to take a look ahead and real-
ize how close the format is to a rut
within the current top 40 landscape;
it’s time to spread those wings. And
what a song to do the trick. The hook
here, with its dancy but curiously com-
pelling singsongy rhythm and lyric, is

NEW & NOTEWORTHY

destined to react instantly with listen-
ers far and wide. Yes, it has a telltale
Euro sound, and yep, it’s one bizarre
little trip, but this sounds like the type
of record that could click in the same
way that “One Night In Bangkok” did
all those years ago for Murray Head.
It may take a couple spins for listeners
to get this one, but once they do, radio
could be looking at its biggest stand-
out hit of the season. It's creative, it
will affect listeners on both ends of the
demographic spectrum, and it's
anthemic. No disrespect to Britney
and the boy bands, but this is about
the most obvious radio reaction record
we've heard in some time. From the
aptly titled forthcoming album
“Europop.”

VINCENT JAMES Y2K (2:26)

PRODUCER: not fisted

WRITER: V. James

PUBLISHER: not listed

DiPOP Records 1005 (CD promo)

What better occasion for a novelty

song than the hype-filled “Y2K” cri-
sis? Singer/songwriter Vincent
James offers a cute take on the fact
that despite warnings to the point of
absurdity, it’s all going to be OK:
“We'll go to the bank and the
money’s still there/My car’s gonna
start, and take me here to there/T’ve
got electric furnace, water heater,
and more important, cable/I can
cyber-surf all night cause even AOL
is stable.” Set against a razzle-daz-
zle, horns-filled uptempo beat, the
track percolates with just the kind of
energy that could stir reaction on
morning shows for any format—it’s
worth the quick laugh. James is
already booked for “Jenny Jones”
next month and has been heard on
radio and local newscasts in
Philadelphia, so a buzz is in the
works. “Y2K” is available as a free
download on www.mp3.com, or con-
tact James at 610-874-4115 or by E-
mail at dipopmusik@aol.com.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS' CHOICES (& ):_New releases, regardless of potential chart action, that the reviewer highly recommends-b—e—ca& of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Biltboard, 43 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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but for the mainstream this preachy
anthem may be a bit over the top. No
one likes a lecture, and this track is so
literal that many may regard it as an
album track best discovered at will, not
by radio. As when a contemporary
Christian music act attempts to cross
over, less is usually more. This release
hardly seems convincingly heaven-sent,
even with the able assistance of Mario
Winans.

NORMAN BROWN FEATURING PHAJJA You
Make Me Feel Brand New (4.09)

PRODUCER: Oji Pierce

WRITERS: TR. Bell, L. Creed

PUBLISHER: Warner-Tamerlane Publishing Corp., BMI
Warner Bros. 9965 (CD promo)

Jazz artist Norman Brown does this
classic of all classics justice. While
Brown does not normally sing—as he
does on this single—he is known for
putting his own spin on great soul clas-
sics. And at times, his expert guitar
style can actually sound like the voice
of a woman. But on “You Make Me Feel
Brand New,” he's accompanied and
complemented by the beautiful voices
of female trio Phajja, also on Warner
Bros. Taking the lead on the duet with
Brown is Karen Johnson, whose voice is
strong, sweet, and clear, easily as mag-
nificent as the pipes of Angela Bofill or
Deniece Williams. The only thing that
might have made this song better is if
Brown had chosen a guest male singer
to perform the duet. While his voice is
adequate, it can’t match that of John-
son’s. Featuring someone like Eric
Benét or Tyrese would have been per-
fect. Regardless, “You Make Me Feel
Brand New"” could easily be plaved on
quiet storm shows across the country.
And while many programmers might
choose to stay away from covers, opting
instead to play the original from the
Stylistics, they should consider this one
simply because of Brown’s jazzy under-
tones and unique guitar playing, which
add new dimension to an all-time
favorite.

COUNTRY

P LILA McCANN | Will Be (3:48)

PRODUCER: Mark Spira

WRITERS: T. Leah, B. Farrell

PUBLISHERS: Titania Music/Songs of Note/Ensign Music,
BMI; Bob Farrell Music/Summerdawn Music, ASCAP
Asylum 1437 (CD promo)

Lila McCann has built a successful
relationship with country radio by
releasing wistful love ballads and age-
appropriate uptempo tunes like her
previous single, “Crush.” This outing
finds the talented teen artist deliver-
ing a more substantive Iyric settled on
a hauntingly beautiful melodic founda-
tion. It's an empowering song about
finding one’s way in the world—facing
fears and charting a formidable
course. The lyric is bursting with the
promise of a life unfolding and full of
potential. And pretty much the same
can be said of McCann’s career. She
has a strong voice and seems to have a
pretty sure sense of what material best
suits her. The strength of the song and
the vibrancy in the performance could
make this one of her most successful
singles yet.

DAYLON WEAR What's She Doing In Denver
(4:04)

PRODUCER: Ben Ewing

WRITER: D. Wear

PUBLISHERS: High Seas, Warner/Chappell Music, BMI
Envoy Discs 01109901 (CD premo)
Independent product always fights an
uphill battle at country radio, but this
solid single stands a strong chance of
winning airplay if programmers would
just give it a listen. The song is ex-
tremely well-written and performed. In
the opening lines, a guy gets a call
from a friend who says he spotted his
girlfriend in Denver when she’s sup-

posed to be in Texas on business. What
follows is a lovely lyric that aches with
bewilderment, hurt, and a pervasive
sense of uncertainty about both the
sighting and the state of the relation-
ship in general. A Texas native who has
been garnering positive attention since
his move to Music City, Wear has an
engaging voice—as warm and comfort-
able as a favorite, well-worn pair of
boots. His vocals have that lived-in
quality that draws listeners to the
words as though they are listening to
the heartbreak story of a close friend.
Production is steeped in fiddle and
steel guitar, but there’s a freshness to
this track that should make it appeal-
ing to both programmers who lean
toward the traditional and those who
prefer the other side. Let’s hope this
fine single will draw attention to
Wear's debut album and propel this tal-
ented newcomer to bigger and better
things.

ROCK TRACKS

» R.E.M. The Great Beyond (4:12)

PRODUCER: Anthony McCarthy

WRITERS: Peter Buck, Mike Mills, Michael Stipe
PUBLISHER: Temparary Music, BMI

Warner Bros, 4218 (CD promo)

This first single from the Dec. 25 biopic
on the life of comedian Andy Kaufman,
“Man On The Moon,” is already being
heralded as R.E.M.’s best single in
yvears—not exactly a monumental
accomplishment given some of the
once-groundbreaking band’s more
recent material. But there’s an honest-
to-God killer hook in this one, along
with an intriguing bounty of electroni-
ca noises, strings, and the telltale sig-
nature organic sounds of the R.E.M,
we once knew and loved. Lead singer
Michael Stipe delivers a clear lyrie
with sensitivity and dignity, in similar
spirit to the brilliant song that the
movie was named for. Die-hard fans
will recognize something special in this
fine effort, while rock and top 40 listen-
ers will find “The Great Beyond” to be
one of the more satisfying choices of
the fall season. Nice to have you back
in form, guys.

% COWBOY JUNKIES Ooh Las Vegas (3:.41)
PRODUCER: Michael Timnuns

WRITERS: G. Parsons, R. Grech

PUBLISHERS: Wait & See Music/Carbert Music, BMI
Atmo Sounds 8076 (CD promo)

The ever-poetic Cowboy Junkies inhab-
it Gram Parsons’ classic “Ooh Las
Vegas™ with pitch-perfect languor—as
if they wrote the number themselves
after just coming oft a neon-lit, cham-
pagne-sick 24/7 bender in the Crystal
City. The beautifully produced track is
one of the best on the fine new Parsons
tribute album, “Return Of The Griev-
ous Angel.” This CD promo comes with
three versions of “Ooh Las Vegas”: the
single edit sans Michael Timmins' vel-
vet-blue guitar solo, a slightly longer
single edit with the solo, and, hest of
all, the full album version. Timmins’
vocalist sister Margo is sublime, sing-
ing with a world-weariness that is at
once cautionary and seductive. She
shows you the dead end, and somehow
you want to go there anyway.

LUNA Dear Diary (4-08)

PRODUCER: Paul Kimbie

WRITERS: Luna, Dean Wareham

PUBLISHER: Moon Palace Songs, BMI

Jericho 00006 (CD promo}

Luna’s “Dear Diary”—the first single
from the smart-rock quartet’s fifth
album, “Days Of Our Nights”—mines a
wistful vein, with an insinuating
melody brought to the fore. Beyond the
intriguing songwriting, what makes
this track special is its inventive
arrangement—tangy guitar lines play-
ing off a groovy rhythm bed, cooing
background vocals juxtaposed with
Dean Wareham's reedy speech-song.
Former Grant Lee Buffalo bassist Paul

Kimble produced “Days Of Our
Nights,” adding to his credit for the
“Velvet Goldmine” soundtrack and fur-
ther proving his gift for framing left-
field pop songs.

> PHIL COLLINS Strangers Like Me (2:58)
PRODUCER: Phil Collins

WRITER: P Coliins

PUBLISHER: not Iisted

REMIXER: Rab Cavallo

Walt Disney Records/Hollywood Records 35100 (CD
promo)

Phil Collins showed that he’s no '80s
deviled egg with previous single *“You'll
Be Here In My Heart,” which tied
Celine Dion’s “Because You Loved Me”
as Billboard’s longest-running AC No. 1
hit, at 19 weeks. It also hecame the
long-lived artist’s biggest solo hit to
date after 18 years in the limelight. The
follow-up, again from the soundtrack to
Disney’s “Tarzan,” fits the lines of the
movie’s jungle theme, replete with a
persistent tempo and the gusto of a cer-
tain man swinging from vine to vine.
“Strangers Like Me,” written and pro-
duced by Collins, with a fiery radio
remix from Grammy winner Rob Caval-
lo (Goo Goo Dolls, Green Day), is set to
ignite hot ACs into flames, thanks to
Colling’ oh-so-familiar vocal stylings
and a production that leaps into life via
a gusto-packed litany of percussion,
guitars, and pure energy. AC has never
taken this consistent artist for granted;
here, he will lead the format to another
great payoff hit.

DANCE

LINDA EDER Never Dance (4:31)

PRODUCERS: Linda Eder. Frank Wildharn

WRITERS: F. Wildharn, J. Murphy

PUBLISHERS: Bronx Flash Music/WB Music/JSW Songs,
ASCAP; Cherry River Music/Songs of DreamWorks, BMI
REMIXERS: Bobby D’Ambrosio, Lenny Bertoldo

Atlantic 84633 (CD5}

Two years ago, Broadway diva Linda
Eder sashayed her way onto dance-
floors with the anthemic “Something
To Believe In.” And while the song
peaked at No. 5 on the Hot Dance
Musie/Club Play chart, elubland never
heard from her again (sigh). That is,
until now. C'ulled from the singer’s new
album, “It’'s No Secret Anymore,”
“Never Dance” is a no-brainer for
dancefloors—as well as radio. With
spicy Latin rhythms forming the
track’s lively foundation, and Eder's
sensual delivery effortlessly working
with the grooves, “Never Dance” is the
type of butt-shakin’ track that would
do Ricky Martin proud. Now, toss in a
couple of feisty remixes, and the pack-
age couldn’t be more complete. Bobby
D’Ambrosio’s Classie Club mix is pure
bliss, with jazzy piano tinklings, synth
pads, and cha-cha percussion leading
the way. For something a tad more
progressive, look no further than the
restructurings offered by Lenny Ber-
toldo, who seamlessly bridges the gap
between Latin spice and underground
beats. Way to go, Ms. Eder.

RAKIM When | Be On The Mic (no timing listed)
PRODUCER: DJ Premier

WRITERS: W. Gniffin, C. Martin

PUBLISHERS: EMI Blackwood Music/The Eighteenth Let-
ter, BMI; Gifted Pearl Music/EMI April Music, ASCAP
Universal (CD proma)

Rakim returns with his classic rhyme
style, along with hard bass kicks and a
slammin’ beat. But don’t be misled:
Classic doesn’t translate to dated.
Rakim, arguably one of the greatest
lyricists of all time, was ahead of his
time when he first appeared on the
music scene with the single “Eric B. Is
President,” in 1986. Kicking off his
sophomore solo project, “The Master,”
with “When 1 Be On The Mie,” Rakim
proves he's still got the master’s touch.

SATURDAY NIGHT FEVER

Based on the story by Nik Cohn and the screenplay by
Norman Wexler

Stage adaptation by Nan Knighton

Songs by the Bee Gees

With James Carpinello, Paige Price, Orfeh, Paul Castree,
Bryan Batt, and others

Directed and choreographed by Artene Phillips

At the Minskoff Theatre on Broadway

There are a number of reasons
why the morphing of John Tra-
volta’s 1977 vehicle, “Saturday
Night Fever,” into a Broadway
musical seems odd. Yet none is
odder than the fact that the show
is based on a film that could
never be made during these
hyper-PC. times. After all, the
movie—which provided a raw,
slice-of-life view of several
rogue-ish Brooklyn lads—was
riddled with
the sort of
racist and sex-
ist dialogue
that currently
triggers spe-
cial-interest
group  pro-
tests.

While much
of the dialogue
remains intact
here, it gener-
ates a differ-
ent kind of
squirm than
back in the
day.

In the late

CARPINELLO

ON % STAGE

Wouldn’t a “Fosse”-style tribute
to the music of the Bee Gees
have worked just as well, if not
better?

That said, as powerful as
songs like “How Deep Is Your
Love” and “Night Fever” are,
they simply don’t work within
the framework of a musical-the-
ater stage. If anything, this pro-
duction will startle even the
most diehard “SNF” fan by
revealing how limited some of
the songs really are.

Phil Edwards’ vocal ar-
rangements add a modicum of
depth to the material—particu-
larly on “You Should Be Danc-
ing,” which now sports a richly
complex harmony structure.
Sadly, though,
the song
doesn’t feel
integral to the
action of the
characters.

If anything,
the songs
often seem to
bring the plot
to a halt. In
the film, the
songs were
integral tex-
ture to the
scenarios
played out. In
the stage
adaptation,

"70s, the film

made you wince because it was
so real, so honestly reflective of
the world. Now, it just feels
arcane—and the characters
spewing the words are often
played like buffoons. We’re sup-
posed to forgive the play for its
salty language, because the
characters delivering the lines
are just goofballs who don’t
know any better.

Therein lies the problem with
this production of “Saturday
Night Fever.” Its gritty urban
subject matter is treated as a
necessary evil in order to get to
those timeless Bee Gees tunes.

Watching the show, it’s hard
not to wonder why the producers
didn’t merely assemble a cabaret
revue of the soundtrack a la
“Smokey Joe’s Cafe”—especial-
ly since the score for this version
of “SNF” also includes a handful
of later Bee Gees numbers.

they frequent-
ly feel like commercial breaks.
The songs rarely move the story
forward, and many of them could
be placed anywhere in the show.

Despite the production’s
shortcomings, the cast performs
exceedingly well. As Tony
Manero, James Carpinello is a
real find, as he is able to tra-
verse a middle ground between
his own interpretation of the
role and his emulation of Tra-
volta’s now-legendary perfor-
mance.

Also noteworthy is Orfeh, a
dance music siren-turned-stage
actress. She’s a heartbreaker as
Annette, the girl who fails to
win Manero’s love. She manages
to transform “If I Can’t Have
You” into the sort of show-stop-
ping ballad that Tony Awards
are made for. If only she had a
sturdy show in which to sing it.

LARRY FLICK

Only a few other rap artists have had
the staying power Rakim has sus-
tained—LL Cool J and Will Smith are
two. Yet they've taken their musical
presentation in a very different direc-
tion from that of Rakim. Keeping his
style on the street has helped him to
retain his edge there, where those oth-
ers have not. But at the same time, he
hasn’t experienced the same crossover
or mainstream success that other hip-
hop artists are enjoying of late. That
doesn’t seem to matter to Rakim, as he

explains in the single: “Getting respect
in the hood . . . This is for the kids that
be on the corner at night.” Regardless
of whether Rakim crosses over, there’s
one thing he can count on—R&B radio
will be there for him on “When I Be On
The Mic.”

Assistance in preparing these pages
was provided by associate reviews
editor Bradley Bambarger.

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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o THE MUSIG 0
- NEW YORK

THE BILLBOARD SPOTLIGHT

NEW YORK IS THE CROSSROADS OF THE MUSIC
WORLD. No other city defines the heart, soul and rhythm
of the global recording industry as does Manhattan and
the surrounding metropolitan area. The roots of that
claim go back for more than 100 years, and there’s every
indication that the Big Apple will extend its reach into the
new millennium. Consider:

* New York represents about
8% of U.S. full-length, retail
album sales, according to
SoundScan, more than $1 billion
of the $12.8 billion reported by
the Recording Industry Assn. of
America for 1998.

% Three of the five major-label
groups maintain their headquar-
ters and significant operations in
New York and environs. BMG
Entertainment North America,
Sony Music Entertainment and
the Warner Music Group have
deep New York roots.

% Music publishing was literally

created in Broadway’s historic Brill Building and the leg-
endary, although fictitious, “Tin Pan Alley.” The National
Music Publishers Assn. (NMPA) and its Harry Fox Agency
(HFA) royalty-collection arm, the American Society of
Composers, Authors & Publishers (ASCAP) and Broadcast
Music Inc. (BMI) all have their headquarters here, along with
many leading independent and multinational publishers.

MAJOR-LABEL PRESENCE
When Thomas Edison invented the phonograph and
tin-cylinder records across the Hudson River in his

MUSIC

History, geography and influence make New York the headquarters
of the international music business. By Steve Traiman

Edison, N.]J., laboratories in the 1870s, his proximity to
New York made the city a natural site for what would be
the birth of today’s recording industry.

By 1891, the Columbia Phonograph Co., a first link in
what became Columbia Records, the CBS Records Group
and now Sony Music Entertainment, was manufacturing

“entertainment cylinders,” mostly for the growing indus-
try of coin-operated machines—forerunners of the juke-
box.

A lively Broadway theater scene had developed by the
turn of the century, and the musical play became very pop-
ular. In addition to imports like Gilbert & Sullivan’s
notable operettas, New York was nurturing its own musi-
cal artists. George M. Cohan’s 1904 production of “Little
Johnny Jones” introduced “Give My Regards To
Broadway” and “I'm A Yankee Doodle Dandy,” two of the
20th century’s most popular songs.

RLD

While most of the serious music was then being import-
ed from Europe, the opening of Carnegie Hall in 1901
meant the city could boast a performance space to rival
any on the Continent. RCA Victor, the forerunner of RCA
Records and what is now BMG Entertainment North
America, began recording on its Red Seal label in 1903 at
Carnegie Hall studios. By 1914,
the total volume of recordings
made by the label in New York
was a benchmark—the center
of classical recording had
moved from the European cap-
itals to Manhattan.

“After acquiring RCA Re-
cords and its long history as one
of the oldest and most success-
ful record labels in the world,
[corporate parent] Bertels-
mann chose to locate BMG's
headquarters at Times Square,”
says Strauss Zelnick, chair-
man/CEO of BMG Enter-
tainment North America. “New
York is the hub of the entertain-
ment industry, and Times
Square 1s the ‘crossroads of the
world.’

“The rich cross-section of cultural influences in the city
makes New York a natural hotbed for music,” he adds.
“From jazz to blues and rap to rock and Latin to classical,
virtually any musical interests a person has can be either
pursued or enjoyed in Manhattan. Add to that all the
venues of the metropolitan area and the fact that all the
largest record companies have a major presence in the city,
and it's undersiandable why so many are drawn here.”

“New York City has always been, and will always be, the

Continued on page 36
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College Television Network

thanks the participating Labels, Artists & Schools for
making our first concert tour a huge success!

LABELS:

Atlantic/Lava
Imnterscope
Columbia
Hybrid

ARTISTS:

Run DMC

Qur Lady Peace

Bif Naked

Burlap to Cashmere
Mike Errico

Big Kenny

The Derek Trucks Band
Cravin' Melon
Mighty Purple
Stage

Broken

Jamyang

SCHOOLS:

Penn State University
University of Bridgeport
Fordham University

Rowan University

University of Delaware
Georgia Tech University

E. Tennessee State University
Clemson University
University of Alabama

% Sporsorec by:

Yy ) KR
COLLEGE TELEVISION NETWORK |_| NK Speed ‘:/ 'ﬁo
RS ——— - WSS Flee \
nientos -- AU N

IR TR Contact Peter Kauff at 212-980-6600
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NEW YORK

dies Thrive,

|\}|1810P8

urvive

In a city where all the chains are, NY indie operators
make bank on service and knowledge.

NEW YORK—Despite the influx
of superstores into the New York
City marketplace over the last
decade, independent merchants
continue to thrive and appear to
be stronger and more numerous
than they were in the early 1990s.

In 1989, there were only three
superstores in New York City: the
two Tower Records/Video stores on
Broadway and J&R Music, down
by City Hall. But during the 1990s,
HMYV opened four superstores,
Virgin Entertainment opened two
megastores, and Tower opened two
more outlets. Also, the book mer-
chants all opened combo stores in
the city, with the Barnes & Noble
store count now at four in

Manhattan and Borders at two.
Moreover, in addition to those

players, a number of formidable

chains also have a presence in the

PHOTOS: Tim Whelan

five boroughs, including the
Musicland Group, Trans World
Entertainment and Circuit City.
Best Buy is looking to take root in
the market within the next year.

Steve Harman, regional manager
for records for Tower Records/
Video covering the New York area,
suggests that New York may be the
most competitive market in the
country. “It is the only market in the
country where all the superstore
chains are,” Harman states.

A LOOK AT THE NUMBERS

According to the Billboard
Record Retailing Directory, in
1992 there were 239 record stores
in New York, of which 44 were run
by chains. In the 1999 edition,
there were 254, of which 47 were
chain-operated.

While it appears that chain mer-
chants have kept pace with inde-
pendents in terms of growth, with
both sectors posting an increase in
the 6% range, the fact is that the
chains are down a greater number

BY ED CHRISTMAN

of stores, if new entries in the mar-
ket since 1992—such as Borders,
Circuit City, Barnes & Noble and
Virgin—are excluded. The Music-
land Group, based in Minneapolis,
used to have 10 stores in
Manhattan; it now has six. Tower
has shuttered one of its super-
stores; and HMYV just closed one of
its stores, although it has plans to
open two more locations in the
coming months.

Josh Rosenthal, VP of alternative-
music marketing at Sony Music
Distribution, points out that the
New York independent stores are
much stronger today. “Back in the
late 1980s, Pier Platter [in Ho-
boken, N.J.] was the place to go
[for modern rock] because the New
York independent-store scene
wasn’t as fertile as it is now,” he
says. But that has all changed,

o S ,1

can be and takes care ofit.”

Tower’s Harman notes that,
when it comes to record retailing,
“the battleground in New York is
customer service.” He adds that,
unlike other markets, New York is
fortunate in that there has not
been a price war here during the
last decade.

Tyrone Lyons, R&B manager at
Bate Records, Tapes & Videos,
agrees that service 1s the key to the
infighting in New York. “The
superstores are great stores, if you
want to browse,” he says. “But as
far as knowledge, there 1s no direc-
tion there.”

STORES FORCED LEFT

In addition to customer service,
Sony’s Rosenthal says that the
plethora of record stores has
forced independents to be even

Left: Tyrone Lyons, Bate Records, Tapes & Videos. Right:

according to Rosenthal, who notes
a number of merchants that com-
pete very strongly in that genre,
including Other Music, Kim’s
Mondo, Etherria, Rebel Rebel,
Rocket Scientist and Downtown
Music Gallery, among others. In
dance music, Eightball Records,
Fat Beat and Vinyl Mania are cited
by connoisseurs.

Rainbow Music, Moody’s, LBM,
Hot Waxx, Infinity Records, the
Music Factory and Birdel’s get
respect from executives who work
in the R&B/hip-hop genres. The
urban-oriented merchants thrive
despite the fact that they operate
in the shadow of the Wiz, which is
considered to be the best urban-
based chain in the country.

“The whole thing about super-
stores coming in and knocking out
local business is not happening in
New York City,” says Jerry Rubino,
host and programmer of WLIR
New York's specialty show “Left Of
Center.” “Everyone [of the inde-
pendents] knows what their niche

Tower Records
more niche-oriented here than in
other markets. “Because of the
competitiveness of the retail envi-
ronment, it has forced some
accounts even further left,” he
states. For example, he cites Other
Music as a merchant that might
not be able to compete anywhere
else in the U.S. but New York.
“Their Celine Dion is Francoise
Hardy; their Eric Clapton is Serge
Gainsbourg,” he notes.

In addition, Rosenthal says New
York is still “one of the best places
in the U.S. to get vinyl.”

New York City also is pretty
good when it comes to used CDs,
other industry observers note. One
merchant who carries used CDs
says, “If Green Day sells 8 million
CDs one year, all that means is two
years later there will be 2 million
used CDs on the street.” Con-
sequently, with the influx of chain
outlets and superstores, the
growth in used-CD inventory has
helped the independent sector to
grow as well, he says.

Th
In-Town

Sound

Local labels do their part representing
the sounds New York is known for.

BY DON JEFFREY

NEW YORK—New York has been the center of much of the popular music
of the past 60 years. In the '40s, it was a cauldron of the new jazz—
bebop—that emanated from late-night clubs in Harlem. In more recent
years, newer forms of jazz have percolated out of a different, downtown
club scene. Meanwhile, Harlem has again become a magnet for popular
music; this time it's rap. Rock 'n’ roll, on the other hand, added a New
York state of mind to its southern roots when punk exploded out of clubs
in the late *70s.

A number of labels took root in the fertile New York music scene. That
process continues as newer imprints—some of them off-
shoots of clubs that have showcased the new music—mar-
ket the cutting-edge music that has always defined the
city.

One of those clubs is the Knitting Factory, which has
been part of downtown Manhattan’s avant-garde jazz
scene since the '80s. Its parent company, Knit Media, has
formed four labels, each representing a different kind of
music.

Knitting Factory Records is the repository
for mostly jazz; Shimmy Disc Records for
rock and pop; and JAM (Jewish Alternative
Movement) for new music influenced by
traditional Jewish music. Knit Classics, a
jazz-catalog reissue label, is the newest in the
portfolio. Its first 30 titles—from such artists
as Dizzy Gillespie, Rashied Ali and Ronald
Shannon Jackson—will be for sale initially
on the Knitting Factory’s Web site Dec. 1,
and next year at retail. The North American
distributor for the Knit labels is Koch.

“Knitting Factory Records has grown
based on the scene of musicians downtown—
it's a reflection of that,” says Stephanie Oxley,
VP of labels for Knit Media. “It’s not our
intention to limit ourselves to New
York-based acts, but there’s a high percent-
age of them on the rosters.”

Some acts on the label rosters are Sex
Mob, Adult Rodeo, Ladytron and
Tachora.

“I think Knitting Factory has survived
because of the community of artists devel-
oping and influencing each other with
their ideas,” says Oxley. “There are four
different rooms at the Knitting Factory [club], all happening simultane-
ously. That provides a forum for exploring new ideas. It’s nonspecific in
genre. It’s about experimentation and exploration.”

knitingr
laclory
(SRR WY

CBGEB

RECORDS LTD.

OUT FROM THE CLUBS

A club of a different ethos exists several blocks away, in Manhattan’s
Bowery, the legendary CBGB, incubator for such iconic bands as the
Ramones, Blondie and Talking Heads. This year, it is celebrating its 25th
anniversary.

It operates a label, CBGB Records, that was started last year and has
released six recordings so far, a sampling of some of the bands making
what has been described as the “Lower East Side sound.”

Recently, says Michael Mohney, GM of the label, the focus of the label
has shifted. Originally, it was to develop acts, but now—although it still has
bands on its roster like Molotov Cocktail and Asian Mushroom—its prin-
cipal mission will be to release live performances from shows at the club.
The first of these recordings will be out in 2000: “Loud Az Fu*k,” a com-
pilation of tracks from a two-day festival at CBGB in July, featuring bands
like Crisis, Today Is The Day and Soilent Green.

“Trying to develop bands takes a lot more than we're capable of doing,”
says Mohney. “Our venue is about helping people get seen who might be
overlooked by other clubs.”

Continued on page 32
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LOCAL LABELS
Continued from page 31

He adds, “CBGB’s always been
about hard, loud, fast music, and
i’s always kept that integrity in
mind. We're trying to take the
integrity of what's happened over
25 years and give it back to the
people.”

The label had been distributed by
M.S. Distribution, which has since

exited the music business.
Mohney said at press time
that he had been ap-
proached by an indie
label for a P&D (pressing
and distribution) deal.

Next year, CBGB is
launching a new label.
Tentatively called CB’s
313 Gallery Recordings, it will be a
softer-focused imprint, concentrat-
ing on the music played at CB’s
313 Gallery, a lounge next door to
the tamous punk/new wave club.
[ts music is described by Mohney
as “adult contemporary.”

UP FROM THE STREETS

Many observers say that the only
new form of music that has devel-
oped since rock 'n’ roll emerged in

the °50s has been rap, which grew
out of the party and club scene in
the Bronx and other New York
neighborhoods in the *70s. So it's
no surprise that the city has
spawned a number of independent
labels that focus on this music.

One such indie is Rawkus
Records, which was started by
Jarret Myer, Brian Brater and
James Murdoch, son of media
mogul Rupert Murdoch.

Rawkus made its reputation in
the underground rap genre. But
director of A&R Blak Shawn says
that the empbhasis is now shifting to
more of a “street” sound. The hip-
hop “vibe 1s shifting” these days, he
says. “A couple of years ago, it was a

Jjiggy, commercial sound. Now it's

Continued on page 35

The New Chaice...
for Quality Mastering Services in New York

Pro Full Service Mastering Facility. Incredible Equipment Roster

The Best Sounding Masters. PMCD, CD Ref, Vinyl, Cassette

LP & Tape Rejssues / Restoration using Cedar X-Series

Sonic Solutions 24bit USP Custom System

ADRIAN CARR MusiIc DESIGNS

MASTERING

212.977.5390

Great Indie Label Prices

Puttin’ On

The Ritz

A neighborhood guide to
live-music venues
BY DYLAN SIEGLER

Through rain, sleet and snow, and the dark of night,
bunches of kids convene on Avenue A in the East Villages
outside the unmarked door of the rock club Brownies.
It’s any night of the week in New York, and on the bill is a
big-name indie rock act from out of town. The club is at
capacity, but the kids outside are undaunted, flashing 1D

Red is the boldest of all colors. It stands for charity

and martyrdom, hell, love, youth, fervor, boasting, sin,

and atonement. It is the first color of the newly born

and the last seen on the deathbed: It symbolizes day

to the American Indian, East to the Chippewa, the

direction West in Tibet, and Mars ruling Aries and

Scorpio in the early zodiac. It is, nevertheless, for

all its vividness, a color of great ambivalence. Red is

the color of the strawberries in room 705.

TmE
TIME

The style of Adam Tihany. The taste of Jean-Louis Palladin.
The Time 49th & Broadway 1 877 TIME NYC www.thetimeny.com

and trickling into the club as wearier rockers spill out.

* * K kK Kk K K

EAST VILLAGE

Cut to almost any club in the East
Village—any one with a savvy
booker, that is—and you’ll see the
same picture. As the home of
NYU, Cooper Union and the New
School, the college-centric FEast
Village is the place to catch rock
acts of all breeds. When bigger-
name acts like Foo Fighters or
Guided By Voices aren't playing
midtown’s unruly-sized Rose-
land, Madison Square Garden’s
adjacent Hammerstein Ball-
room echo chamber or Union
Square’s eclectically (and suc-
cessfully) booked old standby,
Irving Plaza, they gravitate
to the latest toast of the East
Village scene, the Bowery
Ballroom. Great spund, a
comparatively quiet down-
stairs bar (for lurking dur-
ing unpalatable opening
acts) and a U-shaped bal-
cony add to its allure.
For less well-known
new acts (and, as some

has-beens), head back
to Houston St., to the
smaller Mercury
Lounge, which also
plays host to regular
industry showcases.
And nearby on
Houston - is ‘the
Spiral, where the
absolute unknowns
cut their teeth
Following the recent
closing  of ‘punk
haven Coney Island 3
High, the legendary }§! |
spot CBGB has again | 5
been handed the }iL
hardcore torch. If your \!
ears start bleeding, hop
next door to CB’s 313
Gallery for more subdued musi-
cal fare—even singer/songwrit-

ers—and the occasional piece of

impressive new art. Avenue B’s
Lakeside Lounge has stepped
in as an outlet for no-cover coun-
try, previously the sole domain of
the bizarrely located Rodeo Bar
on 27th St. and 3rd Ave.

N

<
<
1508

TRIBECA

Quiet, pricey Tribeca is home to
the Knitting Factory. Known
first for its avant-jazz (and its part-
ner label’s affiliation with John
Zorn), the Knit has built a strong
name for itself in the rock, elec-
tronic and singer/songwriter
realms, as well. The club generally
draws a slightly older, more aftlu-
ent crowd with its array of
styles (and microbrews). Its
ever-expanding  empire
now comprises three stages,
so it can be a home to
experimental acts as well
as money-makin’ headlin-
ers on the main stage.

Playing off the Knit’s
success with  classy
musical Judaica, the
Jewish culture center
Makor now hosts
o, Knitting  Factory-
Jo/4 | booked acts uptown at
7547 J 67th St.

B

Picking up some of the
avant-scene slack down-
town 1s Tonic, a relative

newcomer to the hard-to-
generalize (and increasingly
chichi) Lower East Side scene.
Tonic’s rotating schedule of
respected musical “cura:
tors”—like Sonic  Youth’s

Thurston Moore and other
artsy rock figures—help

choose the entertainment,

which ranges from experi-
mental electronic to free
jazz to the well-attended all-

star Holiday revues (last year’s
was hosted by Mark Eitzel).

The Lower East Side’s Arlene
Grocery drew attention and erit-
icism for its assertion that “music
should be free” when ’it first
opened in 1997—the rock bands
who play there pass the hat rather
than pick up a fee, and there’s
never a cover. The venue may be
alone in its refusat to pay, but it’s
not unique jn its no-cover policy.
Neighbors like the Luna
Lounge don’t charge, and you
Continued on page 35
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Enterta:mment Companies

to the Top of the Charts.

Velocity Recordings was growing, but not at the tempo it wanted. “Although we were

headquartered in Memphis, our employees had to be close to the industrv talent in New York
City,” says Executive Director Rick Phifer, whose company specializes in vinyl record releases

for radio and dance clu> disc jockeys.

Velocity opened a New York City sales office and is now benefiting from the highest
concentration of dance music producers anywhere in the United States. “It would te nearly
impossible to conduct business the way we do witaout being in New York City. Our new

location makes us a viable player in the music industry;” states Rick.

To take your company to the top of the charts, call the New York City Economic
Development Corporation at (888) NYC-0100 or e-mail us at info@newyorkbiz.com.

New York City. We Want Your Business.
Rudolph W. Giuliani, Mayor

New York City Economic Development Corporation ¢ Michael G. Carey, President
www.newyorkbiz.com
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Introducing...

Playground Music Szandinavia is a brand new rdependent recorc company ope-atirg all over Scandinavia. Yes: we know t-atrew
indie labels are startirg up morz or kess every day, bu: wa dare to say that Playground Music is uaique by iFe size of the company
and the pr=fessionalism gmong the experienced staff.

Through verious exclusive lizer singand/or distributior agreements with a rumber >fthe wo-ld's best and mostceative indiz lede s
regardless of musical styles, Playground Musicis proud to presert an extraordixary “elease sctedule.

Playground Music is right ncw cevelaping local A&R and s aiming to become the leading Scand navian independent within Ie
music busiess.

Five montns old Plavgrcund Music Fas five cffices anc more than 30 empleyees, collsctively wit™ a unique kncwiedge of the
Scandinav an music business . The nead quarier with managemant, latel manegers, A&R, and promotior HQ s located in Me mo.
Swaden. The Stockholm branch off ce hosts sa es menagement, most of the seles r=ps, label menagement, A&R, promotizn and
international affairs. “urthermore, we have sales- and promotion offices in Coperhacen (Dermark), Oslo, (Norway), and Tamae-e
(Finland). We a so serve lce and, Es=onia, Latvia and Lithuania theough local rep-esen:atives.

Chip Tayler's

the
Lenden
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4AD, Antcne's, Athletico, Beatville, Beggars Banquet, Black Hole, Black Top, Elast First, Blooc £nd Fire, Bolshi, Bullseye Blees &
Jazz, Casle Ccmmunications, ZRS Cup Of Teg, Dead Reckonirg Deceptive, D:aitzne, Differeni Recordings, Domo, Dooliz’le,
Dream Catzher Eaglercck, F-Communications, Frikywa, Fuised 8 Bruised, Global Undergrounc, Grand Royal Heartbeat,
Hightone, HMG, Jazz Fudge, J2epster, Mantra, Mecca, Milk, Mc"Nax, Mox Music, Munich, Mu-e Nation Novamute, Outcass,
Ozone Music, Penatty, Philc, P ay it Again Sam, Prompt, Provog.e, Rainbow Q_ats, Rancn Lifz, RAS, Rounder, Sanctuary,
Subspace Commun cations, See Thru Broadcasting, Spitfire, Sugar Fill, Testamert, Tommy Bov. Too Pure, “rzinwreck, Upzerus,
Viston Soudcerriers, Wiiija W. Targ Records, XL Recordings

Mr Oizo, Pub ic Enemy Dolly Parton, Everlas:, Basement Jaxx Buddy Miller. Mariltion, Stroke, Blackalicious Bruce Dic<inson,
Space Age Playbcys, +ardsome Boy Mocel rg Schoo’, Depecha Mode, Third World, John Mayall, Chip Tawor, Kitaro, Elzgaa,
Moby, Hefner, DJ Scissorkicks, Katy Moffett, Neal Schan, Anjali, Rick Derringer, I/asters Of Raality, Lu<e S:ater, Brenda~ F=rry,
Texas T-umnpats, Ramtlin' Jac< E liott,"Gary Moore, Yes, Nitin Sawhr.ey, Hellween, Wilson Pickett, Lion, Guy Clark, Azt2x
Gorky's Zygatic Mync', Kim Le1z, Lakuna, DJ Cheb | Sabbah, innes Sibun, B llie \lahonie, Noreaga, Breakbeat Era, NRBC,
Cuannur, Jen Spencer Blues Explosion, Richie Hawtin, Yazoo. Inner Circle, MlisoKrauss, Madalm Death, Y igwie Malmstzer,,
Bauhaus, Swolien Members,A.D.D.R...
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CLUBS
Continued from page 32

niay have heard of some of their
acts, like hot local folkies Ida. Just
down the street, however, Baby
Jupiter usually charges a cover
for its bizarre otferings. Check out
their noise bands, reggae sound-
systems and even one-act plays—
often all available on the same
night.

WEST VILLAGE

Rock and experimental may rule
the East Village and Tiribeca, but
head over to the West Village for
an eclectic assortment of genres
not limited to kids and insiders.

Arguably one of the birthplaces of

camp, cabaret is alive and well at
bars within the West Village’s
labyrinthine streets. Check out the
Bottom Line for big names and
classic crooners of all dimensions—
from the Fairport Convention to
rock songwriter Matthew Sweet to
the Del McCoury Band—and
plenty of early-bird industry show-
cases. Or, if you're in the mood for
Jazz, the famous Blue Note hosts
Chick Corea, McCoy Tyner and
other living legends for a modest
cover and drink minimum. Newer
acts, and the occasional star, play
Smalls or the Village Van-
guard. Blues aficionados who
don’t find what they want at the
Bottom Line (which sometimes
hosts names like Bo Diddley) drink
up at the sometimes-touristy
Terra Blues and Chicago
B.L.U.E.S. The larter hosts a no-
cover regular blues jam where
anyone can play along.

Old Village haunts like the
Lion’s Den usher in the punks
and ska kids for local and out-of-
town skanking, while refugees
from the East Village can be found
at the Westbeth Theater
Center (where folk and rock hit
the siage occasionally) or the
Cooler, in the ultra-hip, far-West
meatpacking district. Ska and its
dub parent also pop up at the
lower West Village’s Wetlands,
which is the city’s roots headquar-
ters. Hippie kids do the chicken
dance to Phish cover bands; cul
favorites like Yosi “The Hasidic
Hendrix” Piamenta play to their
own finite markets; and then, on
the weekends, legit ska, rock, tunk
and reggae acts fill the bill. Nearby
$.0.B.’s, originally Latin dance’s
downtown base, now plays host to
dance parties with origins all over
the world, from South Asta’s week-
ly Basement Bhangra D] party to
an lIsraeh dance might. Hip-hop is
also spoken here.

TIMES SOUARE

While downtown is New York’s
traditional music and funky-
culture home, the Times Square
revitalization has helped out for-
merly dilapidated venues like the
Town Hall, whose roster now
runs the gamut from lectures (o
folky theater (David Bromberg
played this past fall) to classical

presentations, with mad genius
composer/periormer  Meredith
Monk appearing or: the hill in
recent memory. Further up the
West Side, Roseland and the
aforementioned  Hammerstein
Ballroom mix it up, while the
nearby Supper Club (first on the
swing scene in its brief revival)
hosts the occasional rock act.
Birdland, which caters to the
plentiful tourists, runs a tempting

schedule of acts often peppered
with Latin jazz. Uptown. find the
established orchestras and opera
companies at the Metropolitan
Opera, Lincoln Center’s Avery
Fisher Hall and City Opera.
And when the show’s over, head
across the street to the lridium
Bar at the Empire Hotel to
imbibe some jazz and expensive
beverages.

The moral of the story is that
there’s always something musical
to do in New York. Though the
city’s natives have made it their
trademark to complain of the sore
lack of quality options. it’s the
wealth ol options that make
in any weather—so per-
tectly daunting. And so daunting-
ly perfect. @

me0ut

ew York
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blue eyes
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The obsessive guide to

LOCAL LABELS
Continued from poge 32

going back to more street-sounding,
like DMX.”

He says Rawkus finds its acts
mostly through showcases but also
from people who press their own
records on vinyl and get D[s to play
them.

There are seven acts on the label,
most of them from New York. Set
for release early next year is an
album by Shabaam Sahdeeq,
whose sound, Blak Shawn says, has
a “street/party feel.” Priority is the
distributor.

New York’s historically vibrant
black community, Harlem, is also
represented by its own rap label.

Rap producer Dame Grease
(DMX, Trickv) began Vacant Lot

Records in Harlem almost two
years ago and has six rappers on
the roster, all of them from
Harlem.

He indicates that it’s no accident
that theyre all from Harlem,
because he has been producing
and recording rap recordings in
the neighborhood for more than
[0 years.

“It kind of evolved,” Grease says
of his label. “I always had at least
five groups I did tracks for.... Then
I became more business-minded.”

He adds that there is no particu-
lar New York sound that he seeks
and records. “Everybody sounds
different,” says Grease. “But [
develop them so they have the
same essence. One person may be
commercial, one person may be

Continwed on page 36
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Continued from page 35

hardcore, but they're all linked
together.”

Commenting on how he finds his
acts, he says friends recommend
rappers or “people rhyme for me.”
He adds, “Word of mouth is the
best way.”

Vacant Lot’s first full-length

album will be out in February. It’s
a compilation called “Live On
Lenox Ave” (which is near the
label’s headquarters), and it fea-
tures the artists on the roster as
well as other rappers like Cam’ron,
Scarface and DMX. Grease says he
also plans to release in the spring a
long-form documentary on the
Harlem scene, also called “Live On
Lenox Ave.”

dl/(ozazt. Bwac[way.
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You're never far from exceptionally good company.

From Lincoln Center to the Met, when you stay with us.
we'll keep you close to the best things in Manhattan.
Including fine dining at our Conservatory Restaurant & Cafe.

Happy Hour 5

p.ni.-7 p.m.

8190 Single

8210 Double

£260 Suites

For reservations. call 800-223-4164.
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MUSIC WORLD
Continued from page 29

center of the world,” remarks
Thomas D. Mottola, chairman and
CEO, Sony Music Entertainment.
“Being based in New York has
become even more significant now
that our business is global. The
music and film businesses both
began in New York, and the city’s
diverse cultural makeup has
always made it home to an incred-
ibly wide array of musical styles.

light the way,” Rhone adds. “I
transformation from a bouuque
imprint to a globally conscious,
broad-based label mirrors the
spirit of a 2Ist-century New
York.”

PUBLISHERS
& SONGWRITERS
The rise of RCA Victor Red Seal
as a prominent recording force in

the early 1900s led to the system of

paying royalties to artists. [t was
Red Seal producer C.G. Childs who

Left: Songwriter Isaac Hayes with BMI's Frances Preston.
Right: Elektra’s Sylvia Rhone

“Just think of the famous folk
and blues clubs in the Village,”
Mattola adds, “the songwriters and
pluggers of Tin Pan Alley and the
Brill Building, the legendary R&B
and jazz performances at the
Apollo Theater and the Cotton
Club in Harlem. Virtually every

agreed to pay musicians for each
recording that was sold, in order to
hold onto their exclusive services.
Music publishing had put down
its roots back in 1867, when the
first collection of black spiritual
songs was published. It was the
passage of the first U.S. Copyright

Both ASCAP and BMI have
flourished in New York, along
with many small to multinational
music-publishing firms, most of
whom are active members of
NMPA and its Harry Fox Agency.
The city is the center of music
publishing due to the proximity of
artists, songwriters, managers,
publishers and the performing-
rights groups.

“From the beginnings of the
American music-publishing busi-
ness, through the heyday of Tin
Pan Alley and today’s and tomor-
row’s digital age, New York has
always stood as the heart and soul
of our industry,” says Ed Murphy,
president of the NMPA/HFA.
“The pulse and vitality of the Big
Apple will always attract and
inspire the great American song-
writers and their publishing part-
ners.”

Observes Frances W. Preston,
BMI president/CEO, “New York
is, without question, the cultural
and musical center of the world. If
you are a cabaret singer; a pop,
rock or rap recording artist; a
country songwriter; a jazz com-
poser; a classical-music publisher;
a musical-theater arranger; an
electric guitarist; or a klezmer
musician from anywhere in the
world, all roads eventually lead to
New York.

“It is a city with a rhythm all its
own, and all creators want to feel
the beat,” she says, adding, “It is
the perfect place to do business in
the business of music.”

Putting the pieces in perspec-
tive, ASCAP CEO John A.
LoFrumento says, “Like music

“Just think of the famous folk and blues clubs in the Village, the song-

writers and pluggers of Tin Pan Alley and the Brill Building, the leg-

endary R&B and jazz performances at the Apollo Theater and the Cotton

Club in Harlem. Virtually every neighborhood in this town has played an

important role in the history of music.”

—Thomas D. Mottola, chairman and CEO, Sony Music Entertainment

neighborhood in this town has
played an important role in the his-
tory of music. New York will alwdys
be at the heart of our business.”

The Warner Music Group
(WMG), a division of Time
Warner Communications, has its
worldwide headquarters in New
York, where Roger Ames was
recently named chairman. Two of
its three major-label groups were
born and have flourished in the
city: The Atlantic Group and
Elektra Entertainment Group.

“It’s hard to imagine that the
Elektra story could have originat-
ed from anywhere else but New
York,” says Sylvia Rhone, Group
chairman/CEQ. “From its very
start, launched in the heart of
Greenwich Village nearly a half-
century ago, Elektra’s path has
always reflected the pulse, diversi-
ty and eclecticism of this great city.
Its history over those 50 years has
been intricately woven into the
cultural fabric of our industry,
with many of our greatest
moments emanating from the stu-
dios, stages and streets of New
York City.

“From the folk revival of the
'60s to the hip-hop explosion of
the '90s, Elektra has been there to

Act in 1909 that led “Babes In
Toyland” composer Victor Her-
bert and other musicians in 1914
to form ASCAP in New York to
collect and distribute fees for the
use of copyrighted songs. BMI
was formed in 1940 by broadcast-
ers in reaction to the licensing fees
charged by ASCAP.

itself, New York City is truth hid-
den in beauty; its essence serves to
educate, challenge, inspire and,
above all, remind us of our com-
mon heritage despite race or
creed. New York City is not so
much a destination as it is the
heart and soul of the world’s cul-
tural movement.” W
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ARTISTS

More Hard Knock ‘Life’ From Jay-1

& MUSIC

Roc-A-Fella Artist’s Mission: Sell 1 Mil. Units In 1st Week

BY MARCI KENON

NEW YORK—In a nod to hip-
hop’s growing global popularity,
Jay-Z’s highly anticipated follow-
up to 1998’s “Vol. 2. . . Hard Knock
Life” will bow first in Europe on
Dec. 13. Then “Vol.
3 ... Life And
Times Of S. Carter”
on Roc-A-Fella/Def
Jam/Island will hit
U.S. shores two
weeks later, on Dec.
28.

The reverse-re-
lease strategy was
implemented to give
an added push to the
international divi-
sion’s marketing ef-
forts. In fact, Jay-Z
has made several overseas trips in
the last month to set the stage for
the release. He will be in Europe
again during the week the album
debuts. Jay-Z is scheduled to per-
form on England’s “Top Of The
Pops” in January and Germany’s
“The Dome” music show in Febru-
ary.

“Vol. 2 ... Hard Knock Life”"—
which has sold 4.6 million units,
according to SoundScan—netted a
best rap album Grammy Award for
Jay-Z. Since then he’s headlined a
successful 54-city tour, scored a hit
with the track “Girl’s Best Friend”
on Epic’s “Blue Streak” sound-
track, and partnered with Mariah
Carey on another hit, “Heart-
breaker,” which went to No. 1 on

- -
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JAY-Z

The Billboard Hot 100. Not sur-
prisingly, the rapper’s string of
successes has created high expec-
tations for his new album.

“I made a lot of really good
[tracks] on the last album,” says
Jay-Z. “And 1 think
I made even better
« [tracks] on my first
album. So to top
[the last album] as
far as sales, you
can’t try to do that.
That’s when you lose
your soul. You lose
the music that peo-
ple have come to
expect from you. As
far as sales are con-
cerned, I don't
know how to top it.
But creatively, I feel I'm at my
best.”

The first single, “Do It Again
(Put Ya Hands Up),” features Roc-
A-Fella labelmate Beanie Sigel,
whose album “The Truth” debuts
in February. Produced by Roe-
wilder, “Do It Again” will be
released Dec. 13 on 12-inch vinyl
only. The video was directed by
Dave Myers (Lil’ Wayne’s “Tha
Block Is Hot” and Juvenile’s
“Back That Thang Up”) and sent
to video outlets Monday (22).

Timbaland is the album’s pri-
mary producer. He delivered five
of the 12 tracks, which are woven
together with “Hova Song”—a
melodic, haunting interlude pro-
duced by K-Rob that opens the

album, re-enters midway, and then
brings “Vol. 3 .. .” to a close.

“T passed on a lot of hot tracks,”
says Jay-Z, whose music is co-pub-
lished by his company, Lil Lu Lu
Publishing (BM1I), and EMI Music
Publishing. “For me, a track has to
be hot, and it has to be different. 1
don’t look for a producer because
of the name or sound. It’s whoever
has the hot and different beat. On
my last album, I used Mark the 45
King. He hadn’t been on anybody’s

EE G
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Message In The Music. Sony Music hosted a reception at New York’s Sony Club

in honor of author lyanla Vanzant's new Harmony Records CD “In The Meantime—
The Music That Tells The Story.” Guests included, from left, Harmony VP of finance
Mitch Wolk, singer Howard Hewett, Vanzant, Harmony VP of business affairs Jim
Cooperman, Harmony GM Raina Bundy, Sony Music senior director of corporate

(Continued on next page) =

affairs Isisara Bey, and Harmony director of finance Greg Bell.

" can count on HX ads

being effective.”

Frank Ceraolo

Senior Director of Marketing/A&R
Epic Records
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Revived Volt Features Veterans, New Acts;
Davenport, Riley Join Hathaway Tribute Set

A RE-ENERGIZING VOLT: Volt is back. The vet-
eran R&B label—home at one time to Otis Redding
and acquired with Stax in 1977 by Fantasy—is being
reactivated with a stable of new and veteran acts
under the direction of executive VP Phil Jones. The
roster includes up-and-comers Angel Sessions and
Enchanette, as well as several R&B stalwarts: for-
mer Tower Of Power front man Lenny Williams,
the Dramatics, ex-Motown chanteuse Brenda Hol-
loway, and the Delfonics.

“Many of these groups are still working,” says
Jones. “We figured they could still make albums, we
could get some sales and help them with their careers.
A lot of them think their careers are over; they’re not.
And that’s the main reason we [reactivated Volt]. Plus,
after 12 years at Motown, I love the music.”

The first release from the
Volt camp was Sessions’

“Love Ride,” which was in
stores Nov. 16. It features
the uptempo single “Get It
Right,” one of five songs she
co-wrote on the set, whose
producers include Fred
Pittman. Fantasy distribu-
tors include Bayside, Wild-

The
Rhythm
and the

Blues

cat, Selecto Hits, and DNA.

On tap for January are
Enchanette—a Detroit
singer being produced by Michael Powell (Anita
Baker)—and “Love Therapy” by Williams. “My last
album on Bellmark {“Chill”’] was going well, and then
the label went bankrupt,” recalls Williams. “But
there’s always a good side; I've worked off that album
for quite a while.”

That work includes touring with Bobby Womack,
the late Roger Troutman, and Bloodstone. Williams
also co-wrote “I Love My Momma,” which appears on
Snoop Dogg’s current “Top Dogg” set.

Four of the Volt acts—Holloway, Williams, Sessions,
and the Delfoniecs—banded together as the Stax/Volt
All Stars to record the single “A Brand New Start.”
The foursome will perform the hope-themed song
Sunday (21) at Inglewood, Calif.’s Hollywood Park
Pavilion. That’s the site of Soberfest 2000, a gather-
ing benefiting the same-named national program that
provides various youth services and for which “A
Brand New Start” serves as the theme song.

The one-time project was co-written and co-pro-
duced by Pittman and Preston Glass. It’s also fea-
tured in the independent {ilm “Sugar Race,” whose
cast includes Fred Williamson and Sessions.

REMEMBERING DONNY: New York-based

by Gazl Mitchell

R.E.A.C.T. (Real Evolving Artists Creating Today)
Entertainment Worldwide is the impetus behind
“Donny We Love You: An All-Star Tribute To Donny
Hathaway.” The spring homage to Donny Hathaway,
the St. Louis-bred artist and former Curtis Mayfield
musical director, will feature N’Dea Davenport,
Freda Payne, and Cheryl “Pepsi” Riley, with other
acts still being confirmed at press time. Also on
board: Eric Mercury, who co-produced “Roberta
Flack Featuring Donny Hathaway.” The album will
be dedicated to the late singer’s children, who include
vocalist Lalah Hathaway; sale proceeds will be
donated to the nonprofit Forever Young Foundation.

PEOPLE WATCH: Sharon Heyward, formerly
senior director of marketing at Harmony Records
and president of Perspec-
tive Records, has joined the
Trawick Company as senior
VP based in the manage-
ment firm’s newly opened
New York offices. Clients
include Brian McKnight
and Cherokee. Look for the
company—headed by pres-
ident Herb Trawick—to
announce plans regarding
new ventures ... Bill
Stephney, CEO of StepSun
Media (which includes StepSun Music and Music in
Cinema), has been appointed to the Apollo Theatre’s
board of directors, a lineup that boasts Quincy
Jones, Atlantic Group co-chairman Val Azzoli, and
board chairman Ossie Davis . . . Hidden Beach/Epic
artist Jill Scott is gearing up for her April debut
with a “Who Is Jill Scott?” campaign. The Philly
native, working with the city’s board of education, is
the focus of an Eastman Kodak-sponsored photo jour-
nal contest. Prizes include a cameo in Scott’s upcom-
ing video and a performance at the winning school
... TVT teams with Snoop Dogg’s Dogghouse
Records for the Jan. 18 release of “Snoop Dogg Pre-
sents Tha Eastsidaz.” Lead single “G’d Up” drops
Dec. 7 but is available for download via TVT’s Web
site on Monday (22) for a limited time.

In addition to his 35-city Ladies Night Out U.S.
tour with Case, 112, Ideal, Donell Jones, Men Of
Vizion, D’Angelo, and Eve in select cities, Sony/550
Music artist Ginuwine is now the national spokesman
for Planned Parenthood’s new online teen magazine,
teenwire.com. He’s also signed with the Ford model-
ing agency and is collaborating on a signature fra-
grance line available next year: 100% Ginuwine
(male) and G Spot (female).
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(Continued from preceding page)

album since | Queen| Latifah.”

The set’s other standout tracks
include “Pop 4 Roc,” produced by DJ
Clue and Duro and featuring label-
mates Sigel, Memphis Bleek, and
Amil; and “Dope Man,” also pro-
duced by Clue and Duro. The musi-
cal guest list includes Juvenile,
Carey, and Missy Eliiott.

“As far as the music goes, Jay did
his job,” says Damon Dash, Roc-A-
Fella co-founder/CEO. “He reached
and actually passed all expectations.
We wanted to make a record that was
as good as or better than all of his
other albums. Now the pressure is on
us.”

That pressure is setting the
wheels in motion for a campaign that
lahel reps feel will help net 1 million
in sales during the first week of the
album’s U.S. release—a feat both
radio and retail feel is definitely
within Jay-Z’s reach.

‘I don’t look for a
producer because of
the name or sound.
It’s whoever has the
hot and different
beat’

- JAY.Z -

“There is a definite chance,” says
Paul Penrose, independent sales rep
at one-stop Valley Media in Wood-
land, Calif. “A lot of my stores will
do midnight runs with this album.”

Def Jam product manager Deidre
Graham takes the pressure in
stride. “We’re trying to take Jay-Z
to a level that no other rapper has
reached,” she says. “The key is to
focus more on sales and visuals at
retail. Heavy advertising, bigger
billboards, and a radio focus are part
of that strategy. We're also lining up
more special programming with
BET and MTV.”

Roe-A-Fella has also joined forces
with retail outlets to develop cus-
tomized campaigns. “We’re doing
something special with all of our
retail chains—Musicland, Virgin,
and Trans World,” says Chaka Pil-
grim, Roc-A-I‘ella product manager.

For example, Trans World is cur-
rently offering gift coins for advance
purchases. Jay-Z’s image is en-
graved on one side; the album title
and company logos are on the other
side. Customers also receive a bonus
CD when they purchase the gift
coin.

The bonus CD features an unre-
leased Jay-Z single, as well as
tracks by other Roc-A-Fella artists.
The coin comes with a cardboard
backing that can be redeemed for
the purchase of “Vol. 3...” on or
after Dec. 28. Fans can then keep
the coins us souvenirs.

Also in the planning stages is a
12-city promotional tour, says Dash,
who also manages Jay-Z through
Dame Dash Management/Roe-A-
Fella Entertainment.

za/z% Ol
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The new album from platinum R&B sensation ROME with
the follow up to his 1997 self-titled debut album.

AVAILABLE FROM BAYSIDE ENT. DISTRIBUTION: 800.525.5709
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Southwest Wholesale 800.275.4749 x 214 Valley Media 800.845.8444
Pacific Coast Onestop 800.736.3640 Bassin Distributors 800.329.7664
Universal Distributors 800.523.0834 Music Network 800.829.6874
Frankie's Onestop 800.489.2003 Baker & Taylor 708.965.8060
ARC Distributors 513.3814327 Galaxy 800.542.5422
Central South Music 800.251.3052 Abbey Road 800.827.7177
General Record Service 800.426.1621 Angott 313.341.7053
Music Merchandisers 323.295.5501 Northeast Onestop 518.786.3530

é ) For P.O.P. & Promotion info contact 800.525.5709 x 308

c. p. 1999/2000. JTJ Records/Rome Entertainment. All Rights Reserved.
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‘The Master’ HHIIIIEI' Rakim Returns

1

THE MASTER'’ IS BACK: Re-
spected rap veteran Rakim has a
sound that transcends time. In fact,
on his new Universal album, Rakim
sounds as vital and current as he did
over a decade ago on such Eric B. &
Rakim classics as “Paid In Full”
and “Follow The Leader.”

“The Master”—his sophomore
solo album—arrives in stores Nov.
30. “When I Be On The Mie,” pro-

‘When I think about
how far hip-hop
has come, I sit back
and smile’

- RAKIM -

duced by DJ Premier, is the lead
single. It is being commercially
released on 12-inch only Dec. 14.

“I had a little more fun doing this
album,” says Rakim. “I stay in the
street and try to keep an ear out for

what’s going on as far as my lyrical
content. The main thing is knowing
what not to do and say and what peo-
ple are not feelin’.”

Rakim cites MCs who contradict
themselves as the greatest offense
to listeners. “I try to stay true to
myself and stay on one page,” he
says. “I haven’t changed. [My audi-
ence] respects me as an artist
because—and I hate to use this
expression—I keep it real. And I
keep it proper as far as my lyrical
content and the way 1 present
myself.”

As one of hip-hop’s pioneers,
Rakim is proud of the culture’s
growth. “When I think about how
far hip-hop has come, I sit back and

DATU FAISON'S

RHY I
SLOTION

Internet.

BIGGER AND DEFFER: Island/Def Jam’s newly formed R&B arm
Def Soul, makes a strong impact on Hot R&B Singles & Tracks and
the Top R&B Albums chart with two male solo stars.

Montell Jordan’s fourth album.
Soul/IDIJMG), bows in his highest-ever position on Top R&B Albums,
at No. 3. The album’s lead track, “Get It On Tonite,” has made a big
impact at the R&B format and is still growing. With its audience of
29 million listeners, it moves 17-12 on Hot R&B Singles & Tracks,
gaining another 2.3 million this issue.

Meanwhile, Dru Hill lead vocalist Sisqo nabs the Greatest Gain-
er/Airplay award with Sisqo Featuring Make It Hot’s “Got To Get
1t” (Dragon/Def Soul/IDJMG), which gains 4.3 million listeners. “Got
To Get It” springs 35-26 on Hot R&B Singles & Tracks with 20 mil-
lion listeners amassed in three weeks. In sister publication R&B Air-
play Monitor, the record lands both Greatest Gainer and Airpower
status for its 35-16 move on the mainstream R&B airplay chart.
Sisqo’s “Unleash The Dragon” debut album hits Nov. 30.

REASON TO RAVE: With a new label home in place, the Artist
Formerly Known As Prince’s new set, “Rave Un2 The Joy Fantas
ti¢” (NPG/Arista), marks his 23rd album to debut in the top 10 of Top
R&B Albums and his highest point on that list in three years. The
lead single, “The Greatest Romance Ever Sold,” scores similar sue-
cess at radio, with the track reeling in more than 13.8 million in audi-
ence impressions and moving 24-23 on Hot R&B Singles & Tracks.
Since his highly publicized divorce with first label Warner Bros., he
released an album through EMI before that company folded, and his
last three sets were released via independent means and through the

HOT ONE: Missy “Misdemeanor” Elliott’s “Hot Boyz” (The Gold
Mind/Elektra/EEG) puts that artist at her highest point ever on Hot
R&B Singles & Tracks, as the song motors 48-3. Elliott was No. 2
there once, but only as a featured artist on protégée Nicole’s “What
You Want,” which served as the first single released from Elliott’s
Gold Mind imprint. The rise on the singles list was due to newly
released commercial configurations, which hit retail a week ago,
earning the title the No. 1 positions on the Hot R&B Singles Sales
and Hot Rap Singles charts. On Top R&B Albums, “Da Real World”
bullets while rising 33-32 with a 6% sales increase.

“Get It On Tonite” (Def

e R — T — s = o NS T

smile,” he says. “DJs have taken
their skills to the next level. Rappers
are bringing more styles to the
table, and the lyrics are wittier. We
used to use R&B tracks for hip-hop;
now R&B singers are using hip-hop
tracks. We went through a lot of
people turning us down, calling it
hoodlum musie. But when you look
at television now, everybody is rap-
ping.”

RAKIM

The Rootis’ Rahzel is featured on
the album along with young singer/
songwriter Connie McKendrick;
both are signed to Universal. Clark
Kent and newcomer Jazzy O con-
tributed to the production of “The
Master.”

MAKING ‘THE CUT": Silk-E, the
rapper/vocalist who won the grand
prize in MTV’s “The Cut” talent
competition (The Eye, Billboard,
Feb. 27), will shoot two videos—
“Hard Times” and “Hot Shit”"—Dec.
3-4. The two tracks appear on her
debut album, “Urban Therapy.” The
set was released in October by inde-
pendent Ronlan Entertainment,
without benefit of a lead single. As
of the first week in November,
“Urban Therapy” had sold 10,000
units, according to SoundScan.

“I'm proud of the album,” says
Silk-E. “I'm finally past the first
phase and no longer the little girl
who won a contest.”

Samm Styles of Supreme Pic-
tures is directing both videos. KRS-
One, E-10, Sisqo, Lisa “Left Eye”
Lopes, producer QDIII, and Boyz
11 Men’s Wanya Morris are all
scheduled to make cameo appear-
ances in “Hard Times.”

Silk-E's recent performance on
“Jenny Jones” airs Nov. 30.

THANK GOD IT’S FRIDAY: Pri-
ority releases the “Next Friday”
soundtrack Dec. 7. Ice Cube repris-
es his role in the “Friday” sequel,
which he also wrote and produced.
Priority is releasing two singles: Ice
Cube’s “You Can Do It” and Lil’
Zane’s “Money Stretch.” Other fea-
tured artists are Snoop Dogg, Dr.
Dre, Pharoahe Monch, Wyclef
Jean, Jay-Z, Krayzie Bone, and
Ronald Isley.

H IP-HOP GOES SPATIAL:
“Nastradamus,” Nas’ fourth Colum-
bia set, was released Tuesday (23).
The title track is also the first sin-
gle, the video for which debuted Nov.
4 on MTV's “Total Request Live.”

(Continued on next page)
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43 | 45 [ 51 | 24 | JENNIFER LOPEZ A2 WORK 69351/EPIC (11.98 £0/17.98) ONTHEG6 | 8 REENTRY | 29 | NAS A COLUMBI 68717300 (11,98 €Q/17.98) T 1
44140 | 35 )30 L’S‘;’?L?ﬁsﬁg&'gnsm‘mscopg(11_9&17,%) RUFF RYDERS: RYDE OR DIEVOL. 1 | 1 97 | 77 | 52 | 5 | SPICE 1 JvE 41690 (11.98/16.98) IMMORTALIZED | 30
48 | 53 | 30 | CASE @ DEF SOUL 538871+IDIMG (10.98/16.98) PERSONAL CONVERSATION 5 |98 | a1 | 58 5 | SOUNDS OF BLACKNESS zINC 2001/K-TEL (11.98/16.98) RECONCILIATION | 58
46 | 38 | 28 | 3 | ATRIBE CALLED QUEST JIVE 41679" (11.98/17.98) THE ANTHOLOGY | 28 RE-ENTRY | 35 | BONEY JAMES WARNER BROS. 47283 (10.98/16.98) } BODY LANGUAGE | 32
47 | 43 24 4 U-GOD WU-TANG 50086*/PRIORITY {10.98/16.98) GOLDEN ARMS REDEMPTION 15 100 | 65 I 83 | 18 | LIU KEKE JAMDOWN 1011 (10.98/15.98) IT WAS ALL A DREAM 51

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows charts largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. ©1999, Billboard/BPI Communications, and SoundScan, Inc.
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Director Jeff Byrd utilized 8D spa-
tial vision, a new technology that
creates dramatic depth-of-field
effects. To experience the full effect,
consumers can pick up free glasses
at Sam Goody/Musicland stores.

EAST MEETS WEST: Universal
songwriter/producer I-ROC is set to
produce the first English-language
album by Eikichi Yazawa, one of
Japan’s top-selling rock artists.
I-ROC’s catalog includes projects
with Coolio, Shaquille O’Neal,

IMx, and Craig Mack.

N OTEWORTHY RELEASES:
“The Temple Of Hip-Hop Kulture
Criminal Justice: From Darkness
To Light” was released Nov. 9. The
Reprise compilation—presented by
label VP of A&R Kris Parker (aka
KRS-One)—features Reprise
artists Mad Lion, I Born, and
Thor-El with guests Xzibit, Ras
Kass, United Crowns, Prof. Z, and
Big Daddy Kane. Thor-El's
“Patiently”—the noncommercial

lead single—was sent to radio in
early August.

On Nov. 16, Tommy Boy rere-
leased “Playin’ Fa Keeps,” the debut
album by Flint, Mich.-based duo the
Skanbino Mob, consisting of Bone
Skanless and YoungKee.

Also out Nov. 16: Kurupt’s “That
Streetz 1z A Mutha” on Antra Musie
Group/Artemis Records. First sin-
gle is “Girls All Pause.”

Avatar Records releases “Bring
Da Pain,” the first single from Blax-
uede’s forthcoming debut album,

“Dey Don’t Kno,” on Tuesday (23).
Blaxuede—the latest act to emerge
from the Dirty South—is joined on
the single by Hot Boys Lil’ Wayne
and Turk.

The new album from Cash
Money/Universal multi-platinum-
selling artist Juvenile is titled
“Tha G-Code”; it lands in stores
Dec. 7. “U Understand” is the first
single.

“We Are The Streets,” L.0.X.’s
sophomore album, bows Dec. 14 on
Interscope. “Wild Out” is the lead

single.

Ghostface Killah is back with
“Supreme Clientele,” his sophomore
set on Razor Sharp/Epic. Unlike his
first solo album, which featured
members of the Wu-Tang Clan,
this album—slated for early Decem-
ber—features a mostly solo Ghost.
RZA, who also produced some of
Ghost’s previous album, is absent
due to scheduling conflicts. Those
duties were passed on to a variety of
beatmakers, including Ju-Ju of the
Beatnuts.
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nl I n aVTM
Compited from a national sampte of airplay supplied by Broadcast Data Systems’ Radio Track service. 106 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data 1s used in the Hot R&B Singles chart.
iz ElE|s
£15|¢ =12 e
o |5 | @ | TITLE o |5 | & | TITLE
E S | 2 | ARTIST (IMPRINT/PROMOTION LABEL) E S | = | ARTIST IMPRINT/PROMOTION LABEL)
HE CAN'T LOVE U
—~— NO.1 Mo 44| 8 | JAGGED EDGE (50 SO DEF/COLUMBIA)
U KNOW WHAT'S UP THE BEST MAN | CAN BE
) 1| DONELL JONES {UNTOUCHABLESLAFACEIARISTA)_3 wis at No. | 3| 4 | GINUWINE. R.L. TYRESE. CASE (COLUMBIA)
2 | 3 | 15| BACK AT ONE 20 | 31 | 23 | MEETING IN MY BEDROOM
BRIAN MCKNIGHT {MOTOWN) SILK {ELEKTRAVEEG)
312119 GET GONE 41132029 NEVER GONNA LET YOU GO
| IDEAL {NOONTIME/VIRGIN) FAITH EVANS {BAD BOY/ARISTA)
4|4 [ 24 | VIVRANT THING 42 | 34| 10 | UDON'T KNOW ME (LIKE U USED T0)
| Q-TIP (VIOLATOR/DEF JAM/IDJMG) BRANDY (ATLANTIC)
GET IT ON TONITE NASTRADAMUS
@ 1 ! 8 MONTELL JORDAN (DEF SOUL/IDIMG) 39| 4 NAS (COLUMBIA)
WE CAN'T BE FRIENDS THINK OF YOU
6 8 ! 23 DEBORAH COX WITH R L. {ARISTA) 09 CASE (DEF SQUL/IDIMG)
2477 GIRLS' BEST FRIEND
@ 14112 KEVON EDMONDS (RCA) 4540118 JAY-Z (EPIC)
BLING BLING | WANT IT ALL
8 7|16 B.G {CASH MONEY/UNIVERSAL} 46 (3613 WARREN G FEAT MACK 10 (G-FUNK/RESTLESS)
GOTTA MAN LEFT & RIGHT
9 5|14 EVE {RUFF RYDERS/INTERSCOPE) 60| 4 D'ANGELQ FEAT METHOD MAN AND REDMAN (VIRGIN)
BACK THAT THANG UP 4,56
10627 JUVENILE (CASH MONEY/UNIVERSAL) %09 SOLE FEAT JT MONEY & KANDI (DREAMWORKS)
SATISFY YOU STILL IN MY HEART
11013 PUFF DADDY FEAT R. KELLY (BAD BOY/ARISTA} 576 TRACIE SPENCER (CAPITOL)
13 | GOT YOUR MONEY 50| 46| 8 | SIMON SAYS
OL" DIRTY BASTARD FEAT KELIS (ELEKTRA/EEG) PHARCARE MONCH (RAWKUS/PRIORITY)
SPEND MY LIFE WITH YOU STAY THE NIGHT
131926 ERIC BENET FEAT. TAMIA (WARNER BRQS.) 5149 IMX (M
DEEP INSIDE LET'S NOT PLAY THE GAME
15)8 MARY J. BLIGE {MCA) @ 6115 MAXWELL (COLUMBIA}
BUG A BOO WE ON FIRE
1512115 DESTINY'S CHILD (COLUMBIA) 8315214 HOT BOYS (CASH MONEY/UNIVERSAL)
GOT TO GET IT N 2 GETHER NOW
%3 SISQO FEAT MAKE IT HOT (DRAGON/DEF SOUL/IDIMG) 3|6 LIMP BIZKIT FEAT METHOD MAN (FLIPINTERSCOPE)
uTY ALL THAT | CAN SAY
171634 ORU HILL {DEF SOUL/IDJMG) 3547120 MARY J. BLIGE (MCA)
F YOU LOVE ME CAUGHT OUT THERE
22|14 MINT CONDITION (ELEKTRA/EEG) 671 2 KELIS (VIRGIN)
15 MINUTES DA ROCKWILDER
19|12 MARC NELSON (COLUMBIA) 3 METHOD MAN/REDMAN (DEF JAM/IDJMG)
LOVE YOU LIKE 1 DID DOWN BOTTOM
2020 |22 112 (BAD BOY/ARISTA) 5810 DRAG-ON & JUVENILE {RUFF RYDERS/INTERSCOPE}
21724 SO ANXIOUS 59 (55| 4 TURN YOUR LIGHTS DOWN LOW
GINUWINE (550 MUSIC/EPIC) LAURYN HILL & BOB MARLEY (COLUMBINISLAND/IDJMG)
NO MORE RAIN (IN THIS CLOUD) YOU CAN DO IT
2411 ANGIE STONE (ARISTA} 657 ICE CUBE FEAT WACK 10 AND MS TO! (LENCH MOBBEST SIDEFPRIORITY,
NONE OF UR FRIENDS BUSINESS | WANNA KNOW
@ 3914 GINUWINE (550 MUSIC/EPIC) 68| 11 JOE (JIVE)
GIVE YOU WANT YOU WANT (FA SURE) YOUR CHILD
28110 CHICO DEBARGE (MOTOWN) 64| 10 MARY J. BLIGE (MCA)
FORTUNATE IF 1 COULD TURN BACK THE HANOS OF TIME
252138 MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) 63|51 (17 R. KELLY (JIVE}
MY LOVE IS YOUR LOVE CAN'T STAY
22719 WHITNEY HOUSTON (ARISTA) 103 DAVE HOLLISTER (DEF SQUAD/DREAMWORKS)
DANCIN’ YOU DON'T KNOW
315 GUY {MCA) 6563 |17 702 (MOTOWN)
HEARTBREAKER L 2K
28118113 MARIAH CAREY FEAT. JAY-Z (COLUMBIA) 66 62| 4 WILL SMITH FEATURING K-CI (COLUMBIA}
B-PLEASE TREAT YOU LIKE A QUEEN
2012318 SNOOP DOGG FEAT XZIBIT & NATE DOGG (NO LIMITPRIORITY) 67)66) 9 RAHSAAN PATTERSON (MCA}
STILL D.R.E. TRIFLIN’
4|10 DR. DRE FEAT. SNOOP DOGG (AFTERMATH/INTERSCOPE) 52 COKO FEATURING EVE (RCA)
DEAD WRONG IT'S MINE
3005 THE NOTORIOUS B.1.G. {BAD BOY/ARISTA) 631693 MOBB DEEP FEAT. NAS (LOUD/COLUMBIA)
G3D{ 45| 6 THA BLOCK IS HOT 70| 71| 7 | HEADS HIGH
LIL WAYNE FEAT JUVENILE& B G (CASH MONEYUNIVERSAL) MR. VEGAS (GREENSLEEVES)
(33| 38| 5 THE GREATEST ROMANCE EVER SOLD 1 | BREATHE AND STOP
& (NPG/ARISTA) Q-TIP (ARISTA 2001/ARISTA)
BRING IT ALL TO ME HOW MANY WANNA DIE
E BLAQUE (TRACK MASTERS/COLUMBIA} - 1 JA RULE (YAB YUM/ELEKTRA/EEG)
UNPRETTY ONE NIGHT STAND
35025116 TLC (LAFACE/ARISTA) —| ! J-SHIN FEAT. LATDCHA SCOTT (SLIP-N-SLIDE/ATLANTIC)
QUIET STORM MS. FAT BOOTY
36|29 19 MOBB DEEP (LOUD) —|3 MOS DEF (RAWKUS/PRIORITY)
STRAYED AWAY
3 L48 l 7 0TT HE MIND EAST ) —| 1 TERRY DEXTER (UNIVERSITY/WARNER BROS.)

C) Records with the greatest airplay gains, © 1999 Billboard/BPI Communications.
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R&B SINGLES A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

4 15 MINUTES (Pink Jeans, SESAC/Zomba, ASCAP/Hitco
South, ASCAP/A Salt On The Charts, ASCAP/Tabulous,
ASCAP/Universal, SESAC/Songs Of Universal, SESAC/MITI,
SESAC) WBM

16 24/7 (C-Town, BMI)

9 4,5,6 (Famous, ASCAP/Tunes On The Verge Of [nsanity,
ASCAP/Mo Better Grooves. ASCAP/Kandacy, ASCAP/AIr
Control, ASCAP/Honey From Missoun, ASCAP/Money Man,
BMI/EMI April, ASCAP) HL

61  ALL THAT | CAN SAY (Sony/ATV Tunes, ASCAP/Obverse
Creation, ASCAP) HL

96  BABY I LIKE (My Damn Music, ASCAP/Performance Dog,
ﬁg&g{[&righter Days. ASCAP/Hip Hospel, ASCAP/Devin T.,

7 BACKAT ONE (Cancelled Lunch. ASCAP/Universal-
PolyGram Internationat, ASCAP) HL/WBM

15 BACK THAT THANG UP (Money Mack, BMI)

88  BALLERS (Tefnoise, BMI)

28  BEAUTY (North Avenue, ASCAP/Manuiti LA.. ASCAP/Philip
Weatherspoon, ASCAP)

48  THE BEST MAN | CAN BE (EMI April, ASCAP/Flyte Tyme,
ASCAP/Minneapohs Guys, ASCAP/libranda, ASCAP)

13 BLING BLING {Money Mack, BMI)

42  B-PLEASE (WB, ASCAP/Ain't Nuthin' Goin' On But Funking,
ASCAP/Hard Workin Black Folks, ASCAP/EMI Blackwood,
BMI/My Own Chit, BMI) HL/WBM

77 BREATHE AND STOP ()

43 BRINGIT ALL TO ME (B.K. Lawrence, BM)/Warner-
Tamerlane, BMI/Con Tiffani, BMI/Sony/ATV Songs.
BM(I:QCo)pyn 1t Control/Mawkeens, ASCAP/Sony/ATV Tunes,
ASCAP) H

25 BUGABOO (Shek'em Down, BMI/Hitco., BMI/Windswept
Pacific, BMi/Kandacy. ASCAP/Air Control, ASCAP/EMI April,
ASCAP/Beyonce, ASCAP/Le Toya, ASCAP) HL/WBM

67  CAN'T STAY (Cherry River, BMI/Songs Of DreamWorks,
BM|/Gee Jaz. BMI/MaMa Bev's, BMI/Oh! Gog,
ASCAP/Universal-PolyGram International, ASCAP)

58  CAUGHT OUT THERE (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April, ASCAP) HL

56  DAMN (SHOULD'VE TREATED U RIGHT) (Rodney lerkins,
BMI/EMI Blackwood, BMI/Fred Jerkins IIl. BMI/Ensign.
BMI{LaLShawn Daniels, ASCAP/EMI April, ASCAP/Slavery,
BMD) H

40 DANCIN' (DoWhatlGotta, ASCAP/WB, ASCAP/Eddie F..
ASCAP/Rusty Knuckles, ASCAP/Belewa, ASCAP/Universal-
PolyGram International, ASCAP/Zomba, ASCAP/Smokin’
Sounds, ASCAP) WBM

57 DAROCKWILDER (Wu-Tang, BMI/Careers-BMG. BMI/Dayna's
Day. BMI/Funky Noble, ASCAP/Famous, ASCAP) HL

39 DEAD WRONG (Big Poppa, ASCAP/EMI April, ASCAP/Bee Mo
Easy, ASCAP) H

22 DEEP INSIDE (MaryJ Blige, ASCAP/Universal-MCA,
ASCAP/Lanoma, ASCAP/EMI April, ASCAP/Universal-Songs
0Of PolyGram International, BMI) HL/WBM

93 DOG FOOD (Pierponte, BMI/Pella Paula, BMI}

65 DOWN BOTTOM (Feelis, ASCAP/Dead Game, ASCAP/Money
Mack, BMI/Swizz Beatz, ASCAP)

98 DO YOU LIKE IT... DO YOU WANT IT... Uustin Combs.
ASCAP/EMI April, "ASCAP/Ll Lu Lu, BMI/EssentlaI Vibe,
BMI/Janice Coinbs, BMI/EMI Blackwood BMI/Sony/ATV
Songs, BMI/Def Jam, ASCAP) HL

85 Eg(S)vAF!)O LOVE (Gosmoike, ASCAP/EMI April, ASCAP/Jobete,

37 FORTUNATE (Zomba, BMI/R Kelly, BMI} WBM

2 GET GONE (Naked Under My Clothes, ASCAP/Chrysalis,
ASCAP/Baby's Little, ASCAP/KDH, ASCAP/Noontime.
ASCAP) WBM

12 GET ITON TONITE (Monteil Jordan, ASCAP/Famous,
ASCAP/Chubby XNASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars
ﬁnbb ASCAPMarner/Chappell GmbH Germany/WB, ASCAP)

L/WBM

59 GETNONE (So So Def, ASCAP/EMI April, ASCAP/Babyboy.
SESAC/Noontime. SESAC/AIl Money Is Legal, ASCAP) HL

86 GET UP (Sony/ATV Songs, BMI/lizop, BMI/EMI April.
ASCAP/Eliza’s Voice, ASCAP) HL

54  GIRLS’ BEST FRIEND (Kanma, BMIAvarer-Tamerlane.
BMI/Lil Lu Lu, BMI/EMI Blackwood, BMI/Colpix,
BMVSony/ATV Songs. BMI/Swizz Beatz, ASCAP/Dead Game.
ASCAP) HL/WBM

91  GIRLS NIGHT OUT (Zomba, BMI/AIIey Gadfly, BMI/Songs Of
DreamWorks, BMI/Cherry River, BMI)

18 GIVE YOU WHAT YOU WANT (FA SURE) (Jungle Fever,
BMI/EM! Blackwood, BMI/Soulvang, BMI/Ecstasoul.
ASCAP/Chrysalis, ASCAP/Joseph’s Dream, SESAC/Caravans
0f Kedar, SESAC/Monetam, BMI) HL/WBM

14 GOTTA MAN (Blondie Rockwell, ASCAP/Swizz Beatz.
ASCAP/Dead Game, ASCAP/Warner-Tamerlane,
BMI/Karima, BMI) WBM

26 g())T T(|)) GET IT {Da Ish, ASCAP/Al West, BMI/Copyright

ntrol

20 GOT YOUR MONEY (The Waters Of Nazerath, BMI/EMI
Blackwood BMI/Chase Chad, ASCAP/EMI April, ASCAP/0ld
Dirty, BMI) HL

23 THE GREATEST ROMANCE EVER SOLD (Emancipated.
ASCAP)

75  HEADS HIGH (Dubplate, PRS/Greensleeves, PRS)

19  HEARTBREAKER (Sony/ATV Songs, BMI/Rye, BMI/EMI
Blackwood, BMi/Lil Lu Lu, BMI/EMI Al Gallico. BMI/WB,
ASCAP/When Words Collide, ASCAP/See No Evil, ASCAP)
HLWBM

45 HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noontime, ASCAP)
3 HOTBOYZ (Mass Confusion, ASCAP/WB, ASCAPVirginia
Beach, ASCAP) WBM
76 HOW MANY WANNA (White Rhino, BMI/D) Irv, BMI/Stavery.
8MI/Fox Film, BMI) HL
94 HYPNOTIZE CASH MONEY (PLAYER WHY YA HATER?!?)
(Tefnaise. BMI)
90 |1 DONT CARE (Gamble-Huff, BMI/Monetam, BMIWB,
ASCAP) WBM
29 IF 1 COULD TURN BACK THE HANDS OF TIME (Zomba.
BMI/R.Kelly, BMI) WBM
5 IF YOU LOVE ME (Mint Factory, ASCAP/EMI April, ASCAP)

HL

92 INTHE GAME (Years Ahead, BMI/Songs Of Universal.
BMI/MS 802, BMI/MO GT, BMI/Maddjokes. ASCAP)

73 IT'SMINE (fuvenile Hell, ASCAP/BMG. ASCAP/P. Noid.
BMI/Careers-BMG, BMI/Tiarra's Daddy's, ASCAP/Zomba,
ASCAP/II Will, ASCAP)

68 | WANNA KNOW (Zomba, ASCAP/Kler, ASCAP/Conversation
Tree, ASCAP/EMI April, ASCAP} H

21 | WANT (T ALL (Warren G, ASCAP/WB ASCAP/ReaI N’ Ruff,
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Hot R&B Singles Sales.

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
1
EE AR
ER Y] 2|2 |2
£ b | TITLE 2 | | TITLE
R ARTIST (IMPRINT/PROMOTION LABEL) T | S| 2 | ARTIST IMPRINT/PROMOTION LABEL)
BALLAZ 4 LIFE
—am NO.1 B 38| 46| 2 | BULLETS AnD GUNSMOKE (HOSTILE TAKEOVER)
2 | HOT BOYZ YA DI YA
e s uvnr T oassnsies ekt | [ 3940 ) 9 | G THOMpsON EasTWESTIEED)
GET G VIVRANT THING
@ 318 IDEAL {NOONTIME/VIRGIN} 40| 5220 Q-TIP (VIOLATOR/DEF JAM/IDIMG}
U KNOW WHAT'S UP TAKE A LICK
@ 4112 DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) 62|11 AKINYELE (VOLCANO/JIVE}
4,56 DO IT LIKE US
4 2 5 SOLE FEAT JT MONEY & KANDI (DREAMWDRKS} 42\ 4417 RUDY (RED VELVET/PLATINUM)
50111 15 MINUTES 435120 JAMBOREE
MARC NELSON (COLUMBIA) NAUGHTY BY NATURE FEAT ZHANE (ARISTA)
6154 IF YOU LOVE ME 47|12 Mi AMIGA
MINT CONDITON {ELEKTRA/EEG) STRONG (UN-D-NYABLE/PLATINUM)
716111 | WANT (T ALL 45|48 | 10 YOU NEED A MAN
WARREN G FEAT. MACK 10 {G-FUNK/RESTLESS) SHANICE (LAFACE/ARISTA)
STAY THE NIGHT BLING BLING
81108 IMX {MCA) 46|59 5 B.G. (CASH MONEY/UNIVERSAL)
9| g |11 | MYLOVEISYOUR LOVE 47|53 | 9 | EGO TRIPPING
WHITNEY HOUSTON (ARISTA) LT STITCHIE FEAT MAD LION (PRG/DEH TYME)
10| 7 | 9 | HEARTBREAKER 48 | 36| 15 | SOUTHERN GUL
MARIAH CAREY FEAT. JAY-Z (CCLUMBIA) ERYKAH BADU FEAT, RAHZEL (MOTOWN)
11| 12| 9 | F1COULD TURN BACK THE HANDS OF TIME 49|58 | 3 | DA ROCKWILDER
R. KELLY (JIVE} METHOD MAN/REDMAN (DEF JAM/IDJMG)
12| 11| 6 | GIVE YOU WHAT YOU WANT (FA SURE) 50| 29|12 | ! DON'T CARE
CHICO DEBARGE (MOTOWN) NO QUESTION (ASSORTED/PHILADELPHIA INTERNATIONAL)
WE CAN'T BE FRIENDS BOUNCE TO THE OUNCE
_13 8|10 DEBORAH COX WITH R.L. {ARISTA} 313 0.G.C. {DUCK DOWN/PRIORITY)
NASTRADAMUS STAYING POWER
194 NAS (COLUMBIA} 52(39(8 BARRY WHITE (PRIVATE MUSIC)
15| 16| 6 | THE GREATEST ROMANCE EVER SOLD 53 37| 7 | P.E. 2000
& (NPG/ARISTA} PUFF DADDY FEAT. HURRICANE G (BAD BOY/ARISTA}
16113 | 4 | DAMN (SHOULD'VE TREATED U RIGHT) 54| 64 | 40 | ) STILL BELIEVE/PURE IMAGINATION
SO PLUSH FEAT JA RULE (DARKCHILD/EPIC} MARIAH CAREY FEAT KRAYZIE BONE & D BRAT (COLUMBIAI
17 | 14 | 22 | SPEND MY LIFE WITH YOU G5 —| 1 I'M JUST A BILL
ERIC BENET FEAT. TAMIA (WARNER BROS.) IKE JACKSON PRESENTS TOM PAPER { 447/HMC)
4 | ONE NIGHT STAND 56| 54 | 3 | BABY I LIKE
J-SHIN FEAT LATOCHA SCOTT {SLIP-N-SLIDE/ATLANTIC) SHANDOZIA (QWEST/WARNER BROS.)
1918111 SIMON SAYS 571359 WHOLE LOT OF GANGSTAS DIE
PHARCAHE MONCH (RAWKUS/PRIORITY} FLEXX G. (SHANTY TOWN/HOLLAND GROUP)
STEP TO THIS CHANTE'S GOT A MAN
2|17]5 MASTER P FEAT D.I.G (NG LIMIT/PRIORITY) | 3816329 CHANTE MOORE (SILAS/MCA}
SATISFY YOU [ BILLS, BILLS, BILLS
41517 PUFF DADDY FEAT. R. KELLY (BAD BOY/ARISTA) 996522 DESTINY'S CHILD (COLUMBIA)
GET NONE BIZARRE
22116 TAMAR FEAT. J.D. & AMIL (DREAMWORKS) 60559 U-GOD (WU-TANG/PRIORITY)
23| 25| 7 | UDON'T KNOW ME (LIKE U USED TO) 61|50 6|1*2"
BRANDY (ATLANTIC) AMYTH (ROCK THE BELLS/WARNER BROS.)
UNPRETTY WATCH OUT NOW
24127113 TLC {LAFACE/ARISTA) —| 26 THE BEATNUTS FEAT YELLAKLAW (VIOLATORAOUD)
JIGGA MY N+ IT'S YOUR THING
2526113 JAY-Z (ROC-A-FELLA/RUFF RYDERS/INTERSCOPE} 63|68 19 MERCEDES FEAT MASTER P (NO LIMIT/PRIORITY)
LEFT/RIGHT LET ME GET IT
2815 DRAMA (TIGHT 2 DEF) 647118 VEGA (FREEWORLD/CAPITOL)
U-WAY (HOW WE DO IT) GET 1T ON TONITE
24|17 YOUNGBLOODZ (GHET-O-VISION/LAFACE/ARISTA) -2 MONTELL JORDAN (DEF SOUL/IDIJMG)
28| 22| 3 | GIRLS NIGHT oUT 66 | 67 | 20 | EVERYTHING IS EVERYTHING/EX-FACTOR
THE UWF ALL STARS FEAT THE SO BAND (MAJOR LABELPYRAMIDRHING) LAURYN HILL (RUFFHOUSE/COLUMBIA)
2913411 PIMPIN’ AIN'T NO ILLUSION 67166 3 LEFT & RIGHT
UGK FEAT. KOOL ACE & TOO SHORT (JIVE} D'ANGELC FEAT METHOD MAN AND REDMAN (VIRGIN)
01321017 iT'S ALL ABOUT YOU (NOT ABOUT ME) 685718 BETTER THAN ME
TRACIE SPENCER (CAPITOL) TERRY DEXTER (UNIVERSITY/WARNER BROS )
IN THE GAME FORTUNATE
1233 Q {HOLLYWOOD) 6917029 MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA}
321030 3 DOG FOOD 006116 MS. FAT BOOTY
FORSHE FEAT. GEORGE CLINTON (HOLLAND GROUP) MOS DEF (RAWKUS/PRIORITY}
NEVER GONNA LET YOU GO B-BOY DOCUMENT 99
B3B3 FA{TH EVANS {BAD BOY/ARISTA) 7 THE HIGH & MIGHTY (EASTERN CONFERENCE RAWKUS/PRIORITY)
STILLD.R.E. IF YOU HAD MY LOVE
343113 DR DRE FEAT. SNOOP DOGG (AFTERMATH/INTERSCOPE) @ 2 JENNIFER LOPEZ (WORK/EPIC)
35|38 11 | LUV AT FIRST SIGHT 24 | DID YOU EVER THINK/HOME ALONE
CHILLDRIN OF DA GHETTO (HOO-BANGIN/PRIORITY) R. KELLY {(}IVE)
36| 42 | 5 | BACK THAT THANG UP 74| 49 | 3 | LOSE YO MIND
JUVENILE (CASH MONEY/UNIVERSAL) LIL" RACHETT (BIG KID/LIGHTYEAR)
37 41| 7 | VIBE OF LOVE 75 | 1 | GOT TOGETIT
4U (HOLLAND GROUP) SISQ0 FEAT MAKE IT HOT (DRAGON/DEF SOULIDIMG)

C) Records with the greatest sales gains. © 1999 Billpoard/BPI Communications and SoundScan, Inc.

ASCAP/Jobete. ASCAP/EMI April, ASCAP) HL/WBM 47 QUIET STORM (Careers-BMG, BM|/Juvenile Hell, ASCAP/BMG, BMI/Cat Pow, BMI/A Stoten Peoples Music, ASCAP/Universal-
. ?1’ lL-g_%Lg :u(gfﬁlsfﬁ‘gs ASCIAE)IWG O ASCAP/Sugarhil, BMI/Twentg& Nine Black, BM )| . MCA, A&CAP/TEln&-Cat‘ BMI/Lealrj Slal(es, BM%) HL/WBM
niversal-PolyGram (nternational 87  RAP LIFE {Rico Smith, BMI/Alcanomics. BMI/Wu-Tang, 63 TURN YOUR LIGHTS DOWN LOW (Fifty-Six Hope Road,
-1 g@;%g s%\(ﬂfoﬁgf R 1410 EAVUERSETHTF gd%ﬁé’&@&ih’&%m) ASCAP/Ah-choo, ASCAP/Funky Noble. ASCAP/Famous, BMI/Careers-BMG. BMI/Young World, BMI) ASCAP/Odnil, ASCAP/Universal-PolyGram International,
1 ——— ASCAP/Wu Tang, BMI/Careers-BMG, BM|/Zomba. ASCAP) 8  SATISFY YOU Uustin Combs, ASCAP/EMI Apnil, ASCAP/Embassy, BMI/Dickiebird, BMI)
2 | | 1 | ALLNMYGRILL 15| 11 | 32 | DOO WOP (THAT THING) HL/WBM ] ASCAP/Dub’s World, ASCAP/Sony/ATV Tunes. 38 U DON'T KNOW ME (LIKE U USED TO) (EMI Blackwood.
MISSY “MISDEMEANOR" ELLIOTT (THE GOLD MIND EASTWEST/EEG) LAURYN HILL (RUFFHOUSE/COLUMBIA) 80 LEFT/RIGHT (Tight 2 Def, ASCAP) ASCAP/Thelma's Bot, BMI/Songs Of Universal, BMI/The BMI/Bran-Bran, BM\/Jon Blaze, ASCAP/Listen Listen.
55 LET'S NOT PLAY THE GAME (Muszewell, ASCAP/Sony/ATV Pnce Is Right, BMI/R Kelly, BM% HLAWBM ASCAP/Rodney Jerkins. BMI) HL
3012 WHAT YA WANT 16]12]26 LOVE LIKE THIS Tunes, ASCAP/Gan Zmira, ASCAP/Famous, ASCAP) HL 31 SIMON SAYS (Trescadecaphobia, BMI) 1 U KNOW WHAT'S UP {(Eddie F., ASCAP/DoWhat|Gotta,
iR EVE & NOKIO (RUFF RYDERS/INTERSCOPE) FAITH EVANS {BAD BOY/ARISTA) 34 k(s)gpv/(éaw(g“ ,IA)IS[():/?;?III»?LmiaI ASCAP/Justin Combs, 35 SO ANXIOUS (WB. ASCAPVirginia Beach, ﬁgﬁm[fg,AScép/fgcewa,h“sCAP/U""’E’”'C‘MC,Q'
pril, ASCAP/Herbilicious, ASCAP/Blazalicious, ASCAP/Black nthony C., ASCAP/Rassmysteria, ASCAP/Rusty
CH P Al L 7|77 |ATELY 49 MEETINGIN MY BEDROOM (2000 Wtts, ASCAP/Mutha Fountain. ASCAP) WEM Knuckles. ASCAP] WBM
Chapter, ASCAP/WB, ASCAP) W 95  SOMETHING | CANNOT HAVE (2 Big Prod , ASCAP/Hee Bee 30  UNPRETTY (Cyptron, BMI/EMI Blackwood, BMI/Grung Girl,
NO SCRUBS 18 (20| 3 | IT'S GONNA RAIN 74 Ms.FATBOOTY (Medina Sand BMI/EMI Blackwood. BM0 Doginit, ASCAP/WE, ASCAP/Armato. ASCAP/EMI Apn. ASCAP) HL
3| 5| 9| TicdLArace/arisTA) KELLY PRICE (DEF SOUURCCK LAND/INTERSCOPE! HL ASCAP) HL/WEM 83 U-WAY (HOWWEDO IT) (Drugstore. ASCAP/Attc Crew, ASCAP)
17 MY LOVE IS YOUR LOVE (Sony/ATV Tunes. ASCAP/Huss- 10 SPEND MY LIFE WITHYOU (India B., BMI/Universal-Songs Of 11 VIVRANT THING (Zomba, ASCAP/lazz Merchant, ASCAP) WBM
g | 3| 4 |BILLS, BILLS, BILLS 19|17 | 11| 'F YOU (LOVIN' ME) Zwingli, ASCAP/Tebass, BMI/EMI Blackwood, BMI) HL PolyGram International, BMI/Putty Tat. BMI/Demontes, 6 WE CAN'T BE FRIENDS (Hudson Jordan, ASCAP/Wixen,
DESTINY'S CHILD (COLUMBIA) SILK (ELEKTRAVEEG) 62 N2 GETHER NOW (Zomba, ASCAP/Big Bizkit, ASCAP/Gifted BMI/Paradise Forever, BMI/Warner-Tamerlane, BMI) HL/WBM ASCAP/Famous. ASCAP/Almo. ASCAP) WBM
700 CLOSE 201 14| 5 | WANNA BE A BALLER ;’eari é“SAC)AE{EMI April, ASCAP/Careers-BMG. BMIWu- 81 STAYING POWER ((Seven BMI/ASSchr(o:e)ger BMD 60 WEON FIRE (MoneGMackNBMI) . o
. an| 24 STAY THE NIGHT (Blue Khakr's, SESAC/Put It Down. 84 WHAT YOU WANT (Grand Niggaz. areers-BMG,
T8 |3 nex drisim LIL"TROY (SHORT STOPREPUBLICUNIVERSAL 27 NASTRADAMUS {1l Wi, ASCAP/Zomba, ASCAP Mankeons. SESAC/Young Fianc, SESAC/erome Jones, SESAC/T Scot BMUScot Storch, ASCAP) -
EX-FACTOR SWEET LADY ASCAP/Dynatone, BM|Warner-Tamerlane, BMI) W Style. SESAC/AKA World Wide) 89 WHO DO YOU BELIEVE IN (Joshua's Dream, BMI/Songs Of
8 | 9 17 | CAURYN HILL (RUFFHOUSE/COLUMBIA) 21124 | 14| YRese (mew 41 NEVER GONNA LET YOU GO (Demis, ASCAP/E2. 50 STEP TOTHIS (Big P, BM) Uniersal BMINak Kl B/ Thug Naton BM/Back
c - QECAP/EMMW” ASCAP/ECAF. BMI/Sony/ATV Songs. BMD 32 STILLDRE. (WB. ASCAP/A.nxr{AuStExm' Goin' On But Furking, . BMI/Hispanic, BMI/BMG, BMI/ISu%e BMI) W
YOU HANTE'S GOT A MAN ASCAP/Hard Workin Black Folks, ASCAP/EMI Blackwood. 9 WHOLE LOT OF GANGSTAS DIE Plerponte
9113116 | sk powewe (SILAS/MCA) 22| 19| 9 | GYANTE MOORE (SILAS/MCA) 33 NO MORE RAIN (IN THIS CLOUD) (Unwersal-Songs Of BMI/Lil Lu Lu, BMI/Scott Storch, ASCAPY HLWBM BM\/Undercover G , BMI)
T PolyGram International, BMI/Lady Diamond. BMI/Uctober 12 53  STILL IN MY HEART (Jungle Fever, BMI/EMI Solvang, 66 WILL 2K (Treyball, ASCAP/Love N Loyalty, BMYO'Brook,
10| 6 | 7 | ANYWHERE 23 37 | HOME ALONE th, ASCAP/Hitco South, ASCAP/EMI Full Keel, BMI/EMI Blackwood. BMI/GC. ASCAP/Ghetto Fabulous. BMIZEMI April, ASCAP/Hee Bee Do, ASCAP/Nineden,
112 FEATURING LIL'Z (BAD BOY/ARISTA) R. KELLY FEATURING KEITH MURRAY UIVE} ASCAP/Universal- Poly(s;rgwsllr;‘tggwsa?glnaIk/'\:SCAtP) ASCAP) HL/WBM PRS/EMI Virgin, ASCAP/Bobby Robinson, BMI) HL/WBM
F UR FRIEND! ck Fountain, 7
1] 15| 6 | EVERYONE FALLSTIENVIEOS;IOEMU . )2 3 ﬁng éo,g(YA_ r’g:;;urr R 36 xgc"/aEP?wB AP i Boach Asg o untal 79 gm/asvhse?“:w )(Nate Loves Music. BMI/Michael Ciemons, 100 gg .erl v:s (c?xlg?s gr;?r:] g%JénAigéigangl Pooh, ASCAP/Hitco
IANTOHETROSTDEVONTEINENIMSIC A RIE] RS AL LA L LB ASCAP, 44 THA BLOCK IS HOT (Money Mack, BM) 64 YOU CANDO I (Cangsa Booge ASCAP Rl Rt
d SUNSHINE i omba, 52  THINK OF YOU (Vanderpool, BMI/Q Of A Mil, ASCAPWB, ASCAP/Don One Eye Saunders,
12 4]3| T8 Ti‘,fo'&%ff““ 23|18 2 | Eokotrea) 4G ONENIGHT STAND (First N’ Gold, BMIJuscy Tyme. ASCAP) ASCAP/Recoupable Tunes, ASCAP) HL 71 YOU DONT KNOW (Prnk Folder. ASCAP/Universal-MCA.
97 P.E. 2000 Uustin Combs, ASCAP/EMI April, ASCAP/Easy 69 TREAT YOU LIKE A QUEEN (Ecstasoul, ASCAP/Chrysalis. ASCAP/lungle Fever, BM/EMI Blackwood, BM)/Soulvang, BMD HL
131 16|30 | CAN1GET Recurrents are titles which have appeared on the Hot R&B Singles Mark, ASCAP/Theimar's Boi, BMI/Yellow Man, BM/Butter ASCAP/Lorana Lee, ASCAP) 70 YOUR CHILD (Tents Of Kedar, ASCAP/BMG. ASCAP/Hollow
JAV-ZFEAT AML a HAIOR 002 & 4 DEF ADME) | char for more than 20 weeks and have dropped below the top 50. linx, BMI/Bring The Noize. BM1/Def, BMI) HL 72 TRIFLIN' (Bink Dog, SESAC/One Shot Deal, SESAC/Careers-BMG. Thigh, ASCAP)
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cZ> COMPILED FROM A NATIONAL SAMPLE g g/c\)CAErgLEggs%m&[l&re%éLC%\’&\AS&SFAF’!\‘%T/;|’%OSJ%E% BN\I(AS%MERCHAE‘[ ANC: INTERNET
x ~| ¢ e OF DANCE CLUB PLAYLISTS. « « |2 5 B , . ! oundScan®
28| Bl | Sg|¢g| TITLE ARTIST | 2| L | Sg| g TITLE ARTIST
2|32 k| | IMPRINT & NUMBERPROMOTION (ABEL 2| 32| % | 35| IMPRINT & NUMBER/DISTRIBUTING LABEL
—gll NO. 1 B —mll NO. 1 B
1 1 4 8 | SUN IS SHINING EDEL AMERICA 005880 2 weeksatNo.1  BOB MARLEY VS. FUNKSTAR DE LUXE 1 1 1 9 | HEARTBREAKER (T) () COLUMBIA 79261/CRG t 8 weeks atNo. 1 MARIAH CAREY FEATURING JAY-Z
@ 6 6 NEW YORK CITY BOY PARLOPHONE 35014/SIRE t PET SHOP BOYS 2 2 24 3 ALL OR NOTHING/DOV’E L'AMORE (T) (X} WARNER BRDS. 44774 1 CHER
3 2 3 10 WAITING FOR THE SUN TOMMY BOY SILVER LABEL 202 1/TOMMY BOY RUFF DRIVERZ 3 4 3 27 SEXUAL (Li DA DI) (T) (X} TOMMY BOY 381 t AMBER
(O] 8 | 12| 6 | renpEz-vu xi s281asTRAwERKS BASEMENT JAXX 4 | 3 | 2 | 12 | My LOVE IS YOUR LOVE (1) i ARISTA 13729 1 WHITNEY HOUSTON
5 9 11 8 KEEP THE PARTY JUMPIN' AM 01002 JEANIE TRACY -l HoT SHOT DEBUT »
6 | 5 | 7 | 8 | WASTHATALL IT WAS NERVOUS 20389 HANNAH JONES (5)| NEWP | 1| | NEW YORK CITY BOY T) (X) PARLOPHONE 35014/SIRE ¢ PET SHOP BOYS
I 4 9 9 | BETTER THAN ME UNIVERSITY 44773/WARNER BROS. TERRY DEXTER 6 5 4 9 | | NEED TO KNOW (T) () COLUMEBIA 79251/CRG § MARC ANTHONY
12 | 19 | 9 | GET GET DOWN moooy 9624 1 PAUL JOHNSON G G
9 3 1 8 LOVE IS THE HEALER EPIC PROMO DONNA SUMMER - REATEST AINER
8 | 26 | 3 | POKEMON THEME (x) ROBBINS 72038 POKEMON THEME
10 7 2 10 | THAT'S THE WAY LOVE IS NERVOUS 20395 BYRON STINGILY
8 6 5 18 | BOOM, BOOM, BOOM, BOOM!! (T} (x) GROOVILICIOUS O89/STRICTLY RHYTHM t VENGABOYS
(AD)] 13 [ 16 | 7 | (JUST) ME AND YOU STRICTLY RHYTHM 12577 NEW VISION
9 7 6 53 | BELIEVE (1) (X) WARNER BROS. 44576 t CHER
(A2)] 15 [ 22 | 6 | ENCORE (OOH OOH YEAH YEAH) TOMMY BOY SILVER LABEL 2007/T0MMY BOY SUGARBABIES
10 10 11 64 | SUAVEMENTE (T) (x) SONY DISCOS 82795 t ELVIS CRESPO
(3| 14 | 17 | 7 | coTTA HAVE LOVE seLivaean 2561 PLASMIC HONEY -
RO) (1)
18 2 5 MAN=DRUG STAR 6 1203/STRICTLY RHYTHM A 1 9 10 20 1 WILL GO WITH YOU (CON TE PARTIRO) (T) (X) EPIC 79202 + DONNA SUMMER
@ 20 27 5 TR EINEAD AT R bRGE Dok e SWANE 1; 11 8 5 ALL IS FULL OF LOVE (X) ELEKTRA 63723/E€G 1 BJORK
; i
16 1 6 10 | WAITING FOR TONIGHT WORK 79202/6RG 1 SR i 12 9 38 | PRAISE YOU (T) (X) SKINT/ASTRALWERKS 6254/CAROLINE FATBOY SLIM
m 0 8
17 10 8 8 MAKE IT RIGHT ATLANTIC PROMO CHRISTIAN FALK FEATURING DEMETREUS < L s -t I DL e T LCET T A
5 5 S.
21 23 5 VA ROV v i0s. o iz 15 13 41 | BLUE MONDAY (T) {X) F-111/REPRISE 44555 WARNER BROS. ORGY
K /]
21 | 36 | 4 | DOITPROPERLY STAR 69 PROMOSTRICTLY RHYIHM  THE COLLABORATION (VICTOR CALDERONE & PETER RAUHOFER) L w/l /N 4\ T ORI Gl G e FG = IFERILORES
(00| 31 | 43 | 3 | AINTTHAT A LOT OF LOVE ExSTwesT PROMOEES T (IT)] 22 | 35 | 4 | SUNIS SHINING (1) (X) EDEL AMERICA 005880 BOB MARLEY VS. FUNKSTAR DE LUXE
18 18 17 16 | BAILAMOS (1) (x) OVERBROOK 497104/INTERSCOPE + ENRIQUE IGLESIAS
(21)| 30 | 41 | 3 | ALL AROUND THE WORLD JELLYBEAN 2562 SOUL SOLUTION FEATURING CAROLYN HARDING
19 7 12 10 | SITUATION/DON'T GO (1999 MIXES) (T) (X) KINETIC/REPRISE 447 40/WARNER BROS YAZ
(2] 28 | 35 | 4 | GET DOWN GROOVILICIOUS 2005STRICTLY RevTHM AVANT GARDE
20 21 21 77 PUSSY (T) (X) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
23 17 10 10 B WITH U R-SENAL 002/STRICTLY RHYTHM JUNIOR SANCHEZ FEATURING DAJAE o
2 | 29 32 5 HE LOVES ME 2 SILK 9903 CECE PENISTON 19 | 20 | 28 | STRONG ENOUGH (T) (X) WARNER BROS. 44644 t CHER
22 16 14 9 FIVE FATHOMS (LOVE MORE) (T) (X) ATLANTIC 84530/AG t EVERYTHING BUT THE GIRL
==l POWER PICK M= 23 | 25 15 9 THAT'S THE WAY LOVE IS (T) (X} NERVOUS 20395 BYRON STINGILY
(25)| 40 | — | 2 | FLY AWAY (BYE BYE) pLAYLAND 53571/PRIORITY EYES CREAM
24 | 23 19 60 | MUSIC SOUNDS BETTER WITH YOU (X) ROULE 38561VIRGIN STARDUST
(26)| 37 | 44 | 3 | MYSTERIOUS TIMES CONTAGIOUS 1011 SASH! FEATURING TINA COUSINS % | SO GETTER THAN ME (1) (0 UNIVERSITY. 44775/ WARNER BROS. 1 e e
38 | 46 | 3 | SUPERSONIC wORK PROVO/ERG HAMIROGUR 24 | 27 | 82 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T) (X) COLUMBIA 78822/CRG 1 MARIAH CAREY
2 | 22|25 6 DR. LOVE (REMIX) SALSOUL 9015 FIRST CHOICE FEATURING ROCHELLE FLEMING 27 23 | 29 | IT'S OVER NOW (1 ) ARISTA 13656 DEBORAH COX
M
33 | 38 | 4 | TAKIN' ME HIGHER Raw NERVE 300074 PLAY DEEPSWING FEATURING XAVIOR i BN MANEO MO 5 0 0 REPUGA 97001 o
30 | 34 | 39 4 EVERYTHING WILL FLOW NUDE 79310/COLUMBIA THE LONDON SUEDE 20 18 10 | UNPRETTY (1) LAFACE 24424 ARISTA { 1c
31| 25 | 15 8 | YOUR EYES UNIVERSITY 497151/INTERSCOPE t ELSIE MUNIZ 33 | — | 2 | BACK AT ONE (1) MOTOWN 15650 1/UNIVERSAL t BRIAN MCKNIGHT
39 | 42 | 3 | SOMETHING...(FOR THE DJ'S) TAKEOUTMUSIC.COM PROMO CHRIS COX & DJ IRENE 30 | 28 1 30 [ED STOMP TO MY BEAT (D () PLAYLAND S3iaebmomme Tele
| 33126 | & 8 | CAN'T GET ENOUGH TWISTED 155619/MCA SOULSEARCHER 32 | 26 | 22 | 18 | BODYROCK (1) ve 27595 1 MOBY
34 | 18 | 21 | 8 | MICHICO LATINO CAPITOL PROMO CERIALCIWELL 33 | 29 | 28 | 74 | PLASTIC DREAMS (REVISITED) (T) (X} EPIDROME 78758/EP(C 1 JAYDEE
/| 16| 13 11 | HEARTBREAKER COLUMBIA 79261 t MARIAH CAREY FEATURING JAY-Z 35 | 38 | 3 13 | DISCO INFERNO (T () JELLYBEAN 2554 CYND! LAUPER
36 | 24 | 18 | 11 | ILUVYOU MORE KNG STREET 1097 SIMARFICOVELACE 35 | 32 | 39 | 41 | 1STILL BELIEVE (M) (1) (X) COLUMBIA 79104/CRG T MARIAH CAREY
Y 2 | DOV'E L'AMORE WARNER BROS 44774 CHER 36 | 36 | 33 | 6 | wAS THAT ALLIT WAS m) () NERVOUS 20389 HANNAH JONES
38 | 32 | 26 | 9 | READYFOR THE WEEKEND STONEY BOY 10220WAKKO NIGHTYISION 37 | 3¢ | | 2 | TAKE ME LOVE ME (SQUEEZE ME BABY) (1) GROOVILICIOUS 202/STRICTLY RHYTHI  FRIBURN & URIK
81 | — [ 2 | GROOVE WITH ME TONIGHT SONY DISCOS 263 1 MDO 47 | 36 | 26 | 1T'SNOT RIGHT BUT IT'S OKAY/I WILL ALWAYS LOVE YOU (1) (x) ARISTA 13680t WHITNEY HOUSTON
40 | 36 | 34 5 OUT OF CONTROL FREESTYLE DUST 96113/ASTRALWERKS THE CHEMICAL BROTHERS 18 49 | 37 | NOTHING REALLY MATTERS (1) () MAVERICK 446 135 WARNER BROS. MADONNA
41 23 20 12 DON'T LOSE THE MAGIC 4 PLAY 1026 SHAWN CHRISTOPHER 40 43 — ? READY 2 PARTY (T) (X) NERVOUS 20392 ROB BASE & D.J. E-Z ROCK
4 | — [ 2 | 1RoCK Loaic 3000 70435/0061C t TOM NOVY FEATURING VIRGINIA 49 | 43 | 39 | BODY ()00 TwisTeD 158528McA 1 FUNKY GREEN DOGS
—=mll HoOT SHOT DEBUT B 42 | 37 | 38 | 17 | RED ALERT () (x) XUASTRALWERKS 6273/CAROLINE BASEMENT JAXX
NEW ) | | WAKE UP NERVOUS 20362 DAWN TALLMAN 43 | 46 | 40 | 43 | ALLIHAVE TO GIVE (1) X JIVE 42563 + BACKSTREET BOYS
(4| NEWD 1 DON'T GO (1999 MIXES) MUTE/KINETIC 44740/REPRISE YAZ 44 | 44 30 9 MAMBO NO. 5 (A LITTLE BIT OF...) (T) RCA 65842 1 LOU BEGA
NEWP | 1 | 17 AGAIN arisTa prOMO 1 EURYTHMICS 45 | 35 | 32 | B | ANYTHING FOR LOVE (T) (X) GROOVILICIOUS OBB/STRICTLY RHYTHM REINA
46 | 42 I 18 ) THE ONLY WAY IS UP COLUMBIA 79257 SYSTEM3 FEATURING NICK! RICHARDS 46 | 42 41 8 CAN'T GET ENOUGH (T} (X) TWISTED 155619/MCA 1 SOULSEARCHER
NEWP | | | THAT SOUND STRCTLY RHYTHM 12576 MICHAEL MOOG RE-ENTRY | 45 | SKIN (1) (x) NERvOUS 20356 1 CHARLOTTE
NEWP | | | TAKE ME LOVE ME (SQUEEZE ME BABY) GROOVILICIOUS 202/STRICTLY RHYTHM  FRIBURN & URIK RE-ENTRY | 71 | EVERYBODY [BACKSTREET'S BACK] (T) (X) JVE 42515 1 BACKSTREET BOYS
49 | 35 14 13 | SITUATION (1999 MIXES) MUTE/KINETIC 44740/REPRISE YAZ 49 | 50 | 46 | 65 | RAY OF LIGHT () (x) MAVERICK 44523/WARNER BROS. 1 MADONNA
| 50 | 48 | 45 | 6 | CENTRAL RESERVATION DECONSTRUCTION PROMOMRISTA 1 BETH ORTON RE-ENTRY | 10 | A WOMAN'S GOT THE POWER (1) (X) UNIVERSAL 156313 JENNIFER HOLLIDAY

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles

anywhere in the top 50. 1 Videoclip availability. Catalog number is for vinyt maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T)

Billboard/BP| Communications.

Vinyl maxi-single availability. (X) CD maxi-single availability. © 1999,

KID KOALA DELIVERS OLD-SCHOOL SET ON NINJA TUNE

(Continued from preceding page)

Prior to the album, Kid Koala’s
“Static’s Waltz” and “Carpel Tunnel
Syndrome” (with Money Mark)
appeared on Bomb Hip-Hop Re-
cordings’ “Return Of The DJ, Vol. 2”
and Ninja Tune’s “Ninja Cuts:
Funkungfusion,” respectively.

Additionally, Kid Koala has re-
mixed for such artists as DJ Vadim
and Coldeut. And the artist’s 1997
demo tape, “Seratcheratchratehateh,”
continues to circulate in the hip-hop/
turntablist underground.

Kid Koala says that the turntab-

list community is extremely tight-
knit. “I’ve met a lot of seratch DJs
and turntablists, and everyone gets
along,” he says. “There’s no other
seene quite like this one. And I think
it’s ‘cause we're all pretty geeky. We
all spend hours in isolation with ma-
chines, so we can relate to one anoth-
er on that level. We have friends all
over the world, and we’re all really
aware of what everyone is doing.

Anyone else that shares that level of

obsession is going to automatically
be friends for life.”

Because of the closeness of the
turntablist scene and Kid Koala’s
near-legendary reputation, Ninja
Tune’s label manager for North
America, Jeff Waye, is confident that
“Carpel Tunnel Syndrome” will not
be difficult to market.

“Eric’s live presence is so good and
well-known because of his tours with
Ninja Tune artists and Money
Mark,” Waye says. “We’ve really
built a significant amount of [inter-
est] over the past three years, and
then post-tow;, everyone wanted to

know when he would debut with a
full-length album. People have been
waiting years for this. Plus, Eric has
such a great sense of humor and
stage presence—fans think of him
as a very nice person.”

In April, Kid Koala, along with a
five-piece band, is scheduled to em-
bark on a three-month tour of North
America. Kid Koala is managed and
booked by Victor Shiffman of Mon-
treal-based VSE

While the label isn’t releasing a
single prior to the album’s release, it

will mail the album to college and
specialty radio, as well as club DJs,
the first week of February.

According to Waye, Kid Koala is
expected to receive a significant
amount of press globally. The album
will also include a 36-page comic
book illustrated by the artist, as well
as a CD-ROM video game he de-
signed called *“Vinoids.”

“We’re not using the bonus items
as pre-marketing tools,” says Waye.
“This is Kid Koala loot, really cool
party favors.”
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TNN Steers Toward Better Ratings

Country Music Programming Sidelined To Saturday Nights

BY CHET FLIPPO
NASHVILLE—With its new
prime-time lineup premiering in
January, TNN (formerly The
Nashville Network) is making a
major shift away from country-
music-specific programming to
country lifestyle content.

The change in emphasis, says
TNN VP of program-
ming Brian Hughes, is
further aimed at its
core audience of
females age 25-54 and
means that “we’re
broadening the pro-
gramming content
with the addition of |
dramas and so on,”
says Hughes. The big-
ger picture here is a
presentation of pro-
gramming that has a
greater appeal that
isn’t offensive to the
core TNN viewer and
includes in a number
of cases country
music but in a different presenta-
tion form. It’s not straight-up
artists performing with bands
wall to wall.

“As we get {urther into 2000,
you're going to see more musie
things, in big events as well as
other types of specials,” says
Hughes. “We’re developing a
music series. We're trying to put
programming on that improves
our ratings as well as our demo-
graphic profile. We're trying to
present country music in a lot of
cases in a variety of different

HUGHES

but that had steadily declined in
ratings. It had featured a series
of hosts, ranging irom longtime
Nashville radio personality Ralph
Emery to actor Tom Wopat to the
last host, Christian artist Gary
Chapman.

“Prime Time Country was get-
ting better,” says Hughes. “It wus
a good show, but doing
. o talk show like that
night in and night out
in Nashville, with a
limited roster and
limited talent pool,
made it very difficult
to generate the tvpes
of ratings and demo-
graphics that are
Very necessary.

“Across the board,
everyone has the
same mantra—you
either increase your
numbers and deliver
a demography that is
attractive to an
advertiser, or you're
losing in the business world,”
adds Hughes. “I say that with a
heavy heart because I love coun-
try music hugely and I was a reli-
gious watcher of ‘Prime Time
Country.’ But it had been on for a
long time, and there is so much
competition out there, and that
vehicle unfortunately was not
succeeding in prime time the way
it needed to be.

Saturday night’s “Classie
Country,” he says, skews older in
demographics. “The Opry is con-
fronted with a lot of the sume
issues that we were

ways, from ‘18
Wheels’ having
artists on as actors
and actresses down
to having their music
profiled on the show
as well, to movies
that have country musie in them.”

The new lineup places country-
music-specific programs on Sat-
urday night, with the week’s other
six nights devoted to a variety of
shows ranging from an original
action drama series to rodeo,
movies, wrestling, roller derby,
and bowling programs. Saturday
nights will now be devoted to
“Classic Country,” consisting of
the half-hour shows “The Grand
Ole Opry Backstage” and “The
Grand Ole Opry Live,” the hour-
long “Gaither Gospel Series,” and
reruns of the hourlong interview
program “The George Jones
Show.”

Shows that are being dropped
include the weekly “This Week In
Country Music” country news
show, the “Crook And Chase” tulk
show, and the “Crook And Chase
Tonight” prime-time interview
show. The major departure,
though, is “Prime Time Country,”
the talk show that had long been
the net’s flagship country show

TNN

confronted with,”
he says, referring
to recent changes
there (Billboard,
Nov. 20). “I have
told [Grand Ole
Opry Group head] Steve
Buchanan this numerous times,
but at the end of the day you have
to have those people who are part
of the Opry who are marketable
commodities. Otherwise, there
isn’t as much to sell.”

TNN, which launched in 1983,
was initially a huge force in coun-
try music on cable. Ratings
though, were inconsistent, and
the net began airing sports shows
in 1986. TNN and sister web
CMT were sold by parent compa-
ny Gaylord Entertainment (which
retained CMT International) to
Westinghouse in 1997. Now as
CBS entities and soon-to-be Via-
com properties, the two Nashville
nets, says Hughes, increasingly
look at complementing each other
in terms of country music cover-
age and programming.

“Particularly as we're ventur-
ing down the road to becoming
Viacom, there’s a mantra of tak-
ing people from the cradle to the
grave, and that’s been the philos-

ophy with TNN and CMT,” says
Hughes. “CMT, with the video
programming, fits the younger
demographic, and then TNN
grabs them in their mid-30s and
takes them through to the grave,
hypothetically.

“So, I think what’s key is to do
things that are complementary,
because the cross-promotion
opportunities are huge,” he adds.
“In looking at Viacom, they, like
the Turner properties, do a great
job in moving people hack and

nie Bradley.
forth.”

SWF No. 1. MCA Nashville artist Chely Wright recently celebrated the No. 1
success of her single release “Single White Female” with a party. Shown, from
left, are Wright, songwriter Carolyn Dawn Johnson, and ASCAP senior VP Con-

Crystal Gayle Honors Hoagy Garmichael’s 100th;
Andy Griffith Does The Opry, Inducts A Scruggs

CHECKING IN WITH: Crystal Gayle hus just
recorded a spiffy new album of Hoagy
Carmichael’s classic songs, on Platinum.

It was coincidental, Gayle tells Nashville Scene,
that the album, “Crystal Gayle Sings The Heart
And Soul Of Hoagy Carmichael,” comes out
around what would have been Carmichael’s 100th
birthday this Monday (22). “This is something
that has been in the back of my mind ever since |
first met Hoagy. I went out to Palm Springs short-
lv before he died |in 1981 ] and recorded a medley
with him for a show called ‘Country Comes Home.’
He was not in good health, but when the cameras

then think about recording. “Trio singing is very
hard,” says Gayle. “Duets are easy.”

ON THE ROW: Andy Griffith made his Grand
Ole Opry debut Saturday (13). Besides inducting
Earl Scruggs into the North Carolina Hall of
Fame, Griffith sang the song “Whoa! Mule” with
Seruggs and his Family & Friends Band, which
includes Marty Stuart, Glen Duncan, and
Randy and Gary Scruggs.

THINGS: As country institutions such as Fan

Carmichael’s “Two
Sleepy People” will be
relcased as a country
single. “When Willie
heard T was doing a
Hoagy album,” says
Gayle, “he came into
town around two in
the morning and head-
ed for the studio. He
was ready. He was
asking which songs I would do. Of course, he did
really well with ‘Star-
dust.””

Gayle and her sister
Loretta Lynn grew
up in the same family
but with different
musical influences. “I
was plaving ‘Heart
And Soul’ on the piano
as a child,” says
Gayle. “And I had
recorded ‘Can’t Get
Indiana Off My Mind.
When I was working
with Jimmy Bowen, [
was going to do an
album of standards,
but then Linda Ronstadt had her pop standards
album, then the label changed. But I've thought
about this a long time. I do a lot of dates with
symphonies, and a lot of my songs lend themselves
well to that.”

Gayle hints that she and Lynn and their sister
Peggy may yet do the trio album they now and

came on, he lit up.”
Her duet with
Nashville

Willie Nelson on
™

GAYLE

by Chet Flippo

Fair, TNN, and the Grand Ole Opry undergo
: ! changes, the fallout
continues. As a result
of programming
changes at TNN (see
related story, this
page), one local music
production company,
Jim Owens and Asso-
ciates, lost its $10
million annual con-
tract with TNN and
18 laying oft about 75
of its 100 employees.

TNN, meanwhile,
will lose a big chunk of its revenue when its con-
tract with NASCAR expires in 2001. TNN has
been outbid by NBC, Fox, and Turner Sports for
telecast rights for NASCAR races from 2001-
2006, with a total programming deal worth $2.4
billion.

TNN has shifted its annual awards show affili-
ation from the publication Musie City News to
Country Weekly magazine. What had heen the
“TNN-Music City Awards Show” will be the
“TNN-Country Weekly Awards Show.”

TNN’s sister network CMT will launch a bi-
monthly magazine in early 2000.

Nashville’s annual Fan Fair will return to the
Tennessee State Fairgrounds here next June,
probably for the last time. The Country Music
Assn. had been studying alternative venues for
Fan Fair, even before the future of the Fair-
grounds itself became shaky.

And at radio, the pioneering country station
WSM-AM here is switching from an all country
oldies format to one of oldies balanced with about
40% cnrrent or recurrent country. The station
will use the nickname “America’s Country Music
Station.”
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Encore Credits Top | COUNTRY SINGLES A7
COUNTBY h PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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T ASC;\P/EMI Blackwood. BMI/Singles Only, ASCAP/Almo, ASCAP/Daddy Rabbit, ASCAP) HL/WBM
. 1 . . . . - BMI/Starstruck Angel. BMI/Missoula, BMI) HL/WBM 14 POP A TOP (Sony/ATV Tree, BMI) HL
HOSE CRAZY CANADIANS- Our trophies for outstdndlr}g gains on 61 DADDY WON'T SELL THE FARM (Kreditkard, 53 POWER WINDOWS (Universal-Songs Of PolyGram
Top Country Albums will travel north of the border, as Shania Twain’s olc A%CAP/Penny Annie, BMI/Copperfield, BMI) intemational, BMI/Pretty Biue, BMI) HLAWBM
« - A - SerL e ; g’ 29 DON'T LIE (EMI April, ASCAP/Sea Gayle, ASCAP) HL 24 PUT YOUR HAND IN MINE (Acuff-Rose, BMi/Milene,
Come On Over” (Mercury) ca’pt‘t‘n es Greatest Gainer honor s”for a 6,000 o o 37 DON'T MAKE ME BEG (EMI April, ASCAP/Sea Gayle, ASCAP) HL
unit gain and Anne Murray’s “What A Wonderful World” (Straight- a declining market is if you are already ASCAP) HL 27 THE QUITTIN' KIND (Sony/ATV Tree, BMi/Sam’s Jam-
way/EMI) is up 97% to earn Pacesetter stripes. a major player,” says Jim Scott, man- | *° Bea ascary TS e EQSUDBTQ/CSX,S‘U,,IES;TCQciMKsS&r,f;rﬁf‘)Wvg&ers
Murray’s set, a two-disc collection of country, gospel, and pop stan- aging partner in Encore. “Then you've | 44 GOD GAVE ME YOU (Wamer-Tamerlane, BMI/New 20 SHE THINKS MY TRACTOR'S SEXY (EM! Blackwood,
dards, is being heavily promoted to Christian retailers and jumps 20-8 got something to lose. But as a start- m‘,&are”' e i 35 ?W’C’L"E‘%ﬂFBF“”<'S§$?J|'T§|?§§"B?A“%§VT lYaBbSL)I:L
on this issue’s unpublished Top Contemporary Christian albums chart. up company, Encore could grow very | & gOO)DBYE EARL (EMI Blackwood, BMI/Rising Gorge, BMI/Leipers Fork, BMI/Tender Vittles. BMI/ESP
i . q B ) L ot il MI) HL BMI/Music & Media, BMI} HL
She was also a guest on Oprah Winfrey’s show. substantially. — 4 HE DIDN'T HAVE TO BE (EMI Apri, ASCAP/Sea 25 SMILE (DreamWorks. BMI/Encare, ASCAP) CLM
H Scott came to Nashville in 1993. His = ﬁ:éy'{i (ﬁ:\(S)CAP/LMm;e Ranch, ASCAP) HBL . 2 sg«coxs RINGS IN THE DARK (Universal-MCA,
APPY GIRL: Remember those wacky old television commereials for first Music Row venture was Double .J 3 HOME m%su (Arlg: ';Tn(.mag‘ééi\yC/GMo:)d Ol' Delta 7 éow:\gr/ﬁf»:g 'L?&EATCJA'}L{XAV? moise, BMI/We Make
chewing gum that left chewers doing the “Teaberry Shuffle” and the Music Group, a publishing company he m z%vwsgg/‘%’l‘fimaﬁg Agcﬁf)ﬁ ) %S“éicv BMV/Encore Entertainment, BM!/Bud Dog.
margarine spots that left tasters wearing a huge crown? This is definitely started with Juan Contreras. During BMI/Wacissa River, BMI/NCMVIJ, Bl eeounes. 67 son»:\;/mm;z?zozﬁf ?@fkﬁﬂwc, BMI) HL
e Of those moments for Martina McBride, as “T Love You” (RCA) con- their run with Double J’ the company 74 LF I'IgMNl;I)T IN LOVE (Little Reata, BMI/Chunky Mon- 22 iggﬁr) (SEJHY/AW Tree, BMI/BMG, BMI/Yessiree Bob,
> 1 " s 1 g - . o ey, H
trols Hot Cquqtl y Smgles &.TI acks for a fifth consecutive week. was responsible for numerous hits, | 72 iFYou EVER LEAVE ME (Chi-Boy, ASCAP) WBM 66 TAKE A LETTER MARIA (Universal-Songs Of Poly-
Not only is it MeBride’s first chart-topper to hold at No. 1 for more including Diamond Rio’s “Love A Lit- | 69 |60 MY BABY (Somy/ATY Tree, BMI/Love Monkey, Gram Infenational, BMI) WBM
. | ) N ] . - L BMI/Almo, ASCAP/Anwa, ASCAP) HL 31 THIS WOMAN NEEDS (Without Anna, ASCAP/Songs
than one week, it’s also the first five-week No. 1 by a solo female act tle Stronger” and George Strait’s | 12 ILL G0 CRAZY (Sony/ATV Tree, BMI/Sony/ATV Cross Of Hamstein, ASCAP/The Key Club, ASCAP/Leta’s
since Shania Twain’s “Love Gets Me Every Time” reigned on the coun- “Check Yes Or No.” Keys, ASCAP) HL Voice, ASCAP) CLM
trv che for fi -eeks in 1997 AOVR 1 1 LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore 65 THE WAY YOU LOVE ME (Encore, ASCAP/Scott And
ry chart for five w eeks in l. In September 1996, they sold Dou- Entertainment. BMI/Scott And Soda, ASCAP/Bud Dog. Soda, ASCAP/Fallazoo Crew, ASCAP/Aurstream
At the time of Twain’s accomplishment, a female artist hadn’t spent ble J to Platinum Entertainment. | f‘-?fﬁfﬁé’k'S‘f?hﬁiﬁ“(?fei“‘éﬂLaw MM e ASGag/Ramous]
. - . side. . eve
that many weeks at the top of the page since Dolly Parton’s “Here You “After the expiration of a one-year Wariner, BMI) WBM & WHAT DO YOU SAY TO THAT (Laudersongs,
Come Again” did it in 1977. non—compete agTeement that I signed 57 gml)l):ﬁGlN' IT (Burg-Isie, BMi/Starstruck Angel. gm:%r:ﬁlh%hwli)c&LBMvslue Water, BMI/Caroljac,
H with Platinum in connection with their | 41 17'S A BEAUTIFUL THING Winswept, ASCAPNellow 13 WHAT DO YOU SAY (Michae! Dutaney, BMI/Dulaney-
EY PEGGY, LOOK AT THIS: Based on unsolicited album play, acquisition of Double J, I started e B Ty
N o : - rlane, en
Brooks & Dunn show up at No. 71 on Hot Country Singles & Tracks another publishing company called | 28 1T'S A LOVE THING (Cobumn, BMI/Sony/ATV Cross Wheat, BMI) WBM
with a cover of Bob Seger’s “Against The Wind.” That track is found Encore Entertainment,” says Scott. | 4o Kt @ AscAp/Gary Burr B e T AL
on the soundtrack to “King Of The Hill” (Elektra), which also features “It was my encore in the music pub- ASCAP Songs of Universal, B /Marketwright, 56 WHEN LOVE FADES (Tokeco Tunes, BMI/Wacissa
g O1H i 3 P Qv tahi : a4, = N ASCAP) WBM River, BMI)
Deana Carter, Willie Nelson, Faith Hill, and Trace Adkins. lishing business. Thdt s where tha.t 68 ITWILL BE ME (Universal-Songs Of PolyGram Intes- 70 THE YODELIN' BLUES (Acufi-Rose, BMI) HLAWBM
(Comtinued on page 86) national, BMI/Sondance Kid, ASCAP/Warner-Tamer-
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E£2 S22 | 2| 28| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST == Sz | w2 | £S5 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
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1 1 2 7 BIG DEAL CURB 73086 2 weeks at No. 1 LEANN RIMES 15 15 14 13 | A MATTER OF TIME BNA 65784/RLG JASON SELLERS
2 2 1 13 IT DON'T MATTER TO THE SUN/LOST IN YOU capitoL 58788 GARTH BROOKS AS CHRIS GAINES 16 14 13 20 YOU'RE STILL BEAUTIFUL TO ME ASYLUM 64035/EEG BRYAN WHITE
3 3 3 STEAM EPIC 79269/SONY TY HERNDON 17 17 17 35 | WHO NEEDS PICTURES ARISTA NASHVILLE 13156 BRAD PAISLEY
4 6 6 8 I'M DIGGIN' IT MCA NASHVILLE 172121 ALECIA ELLIOTT 18 | 18 | 15 | 30 | ROCKY TOP ‘96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS
(5)] 9 | — | 2 | LITTLE BIRD ARISTA NASHVILLE 13184 SHERRIE AUSTIN 19)| 22 | 19 | 12 | 1 WANT A MAN 143/WARNER BROS. 16932/WRN LACE
6 4 4 14 | ALL THINGS CONSIDERED MONUMENT 79248/SONY YANKEE GREY AD 21 20 10 | WEAR YOUR LOVE DREAMWORKS 459031/INTERSCOPE LISA ANGELLE
1 6 | — 2 DECK THE HALLS LYRIC STREET 164036/HOLLYWOOD SHEDAISY 21 20 18 26 | THAT DON'T IMPRESS ME MUCH MERCURY 172118 SHANIA TWAIN
8 5 5 21 | LONELY AND GONE COLUMBIA 79210/SONY MONTGOMERY GENTRY 22 19 16 | 27 | GODMUST HAVE SPENT A LITTLE MORE TIME ON YOU Rca65759/RLG  ALABAMA FEAT. 'N SYNC
9 7 8 4 THE QUITTIN' KIND EPIC 79268/SONY JOE DIFFIE @ 23 | — | 75 [ 'MALRIGHT/BYE BYE @ CURB 73034 JO DEE MESSINA
10 8 7 34 PLEASE REMEMBER ME/FOR A LITTLE WHILE CURS 73080 TiM MCGRAW RE-ENTRY 2 DON'T MAKE ME BEG CURB 73087 STEVE HOLY
11 | 10 | 12 | 128 | HOW DO | LIVE A° CURB 73022 LEANN RIMES 25)| 25 I 24 | 52 | COMMITMENT @ CURB 73055 LEANN RIMES
12 11 10 | 25 | LIGHTNING DOES THE WORK WARNER BROS. 16984/WRN CHAD BROCK (O Records with the greatest safes gains this week. @ Recording Industry Assn. of America certification for net shipment of 500,000
13 13 1 13 ARE YOUR EYES STILL BLUE CURB 73085 SHANE MCANALLY units (Gold). A RIAA certification for net shipmgm of 1 mitlion units (Platinum), with multimillion titles indicated by a numeral following
the symbol. @ 1999, Billboard/BPI Communications and SoundScan, Inc.
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25155 59| ¢%| TITLE ARTIST | 25| |23 |58 |3q|gg| TITLE ARTIST | X5
2|32 |2 %85| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & x| 52|32 | 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
R — LESSONS LEARNED TRACY LAWRENCE
No. 1 5 | 66 4 T LAWRENCE,F.ANDERSON,B.CARR (T.LAWRENCE,P.NELSON,L.BOONE) ATLENTIC ALBUM CUT 1 A
4 1 1 18 | LOVE YOU 5 weeks at No. 1 MARTINA MCBRIDE 1 57 HOW DO YOU LIKE ME NOW?! TOBY KEITH 40
M.MCBRIDE P.WORLEY {T HYLER, A.FOLLESE K.FOLLESE) {V) RCA 65896 1 J.STROUD, T.KEITH (T.KEITH,C.CANNON) DREAMWORKS ALBUM CUT
WHEN | SAID | DO CLINT BLACK IT'S A BEAUTIFUL THING 2AUL BRANDT
@ 2 b B 1 o (C.BLACK) (V) RCA 65897 1 2 4% | 49 10 C.FARREN (J.STEELE,C.WISEMAN) (C1 (D) (v) REPRISE 16926/WRN 4
HOME TO YOU JOHN MICHAEL MONTGOMERY HERE COMES MY BABY THE MAVERICKS
@ b ! 2 ‘G.FUNDIS (A.SMITH,S.LIGHT) ATLANTIC ALBUM CUT t 3 48 ) 7 R.MALO,D.COOK (C.STEVENS) MERCURY ALBUM CUT 42
@ 7 3 13 HE DIDN'T HAVE TO BE BRAD PAISLEY 4 43 1 38 17 MISSING YOU BRDOKS & DUNN 15
F.ROGERS (B.PAISLEY,K.LOVELACE) {v) ARISTA NASHVILLE 13176 1 B.GALLIMORE.R.DUNN,K.BROOKS (M.LEONARD,C.SANFORD,J. WAITE) (v) ARISTA MASHVILLE 13179 t
BREATHE FAITH HILL GOD GAVE ME YOU 3RYAN WHITE
_@ 0] 1 8 B.GALLIMORE,F HILL (H.LAMAR,S BENTLEY) WARNER BROS. ALBUM CUT/WRN + 4 4 5 b | onurr (J.HOUSTON,A.GOLDMARK,J.D.HICKS) psviumaovout | 4
WHAT DO YOU SAY TO THAT GEORGE STRAIT CARLENE PHIL VASSAR
6| 4| 4| 2 4 5 | 61| 5 45
T.BROWN.G.STRAIT (J.LAUDERDALE,M. MONTGOMERY) (V) MCA NASHVILLE 172108 N B.GALLIMORE (P.VASSAR,C.BLACK,R.M.BOURKE) ARISTA NASHVILLE ALBUM CUT
7 3 ) 23 SOMETHING LIKE THAT TIM MCGRAW 1 ’_69 2 A COUNTRY BOY CAN SURVIVE (Y2K VERSION) CHAD BROCK WITH HANK WILLIAMS, JR. & GEORGE JONES 1%
B.GALLIMORE,J.STROUD,T.MCGRAW (R.FERRELL,K.FOLLESE) CURB ALBUM CUT 1 N.WILSON,B.CANNON (H.WILLIAMS, JR.) WARNER BROS. ALBUM CUT/WRN
COME ON OVER SHANIA TWAIN CAN'T NOBODY LOVE YOU (LIKE | DO) WYNONNA
S S B gl (S TWAIN,R.J LANGE) (V) MERCURY 172123 1 8 58 | 96 3 | Jstroup (D.ORTON,C.MAJESKI) CURB ALBUM CUTMERCURY | &/
9 8 5 % LONELY AND GONE MONTGOMERY GENTRY 5 52 55 B WHAT THIS COUNTRY NEEDS AARON TIPPIN 18
J.SCAIFE (. CROWE D, GIBSON,B.MCCORVEY) (C) (D) (v) COLUMBIA 79210 1 P MCMAKIN A TIPPIN (A TIPPIN,D. KEES) LYRIC STREET ALBUM CUT
10 5 3 2 I'M ALREADY TAKEN STEVE WARINER 3 49 15 40 20 ARE YOUR EYES STILL BLUE SHANE MCANALLY 31
S.WARINER (T.RYAN,S.WARINER) (V) CAPITOL 58786 t R.HERRING 1S.MCANALLY,S.MANDILE,J. wOOD) () D) (v) CURB 73085
BUY ME A ROSE KENNY ROGERS
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@ 13 14 11 | WHAT DO YOU SAY REBA 13 @ 6511 1= 2 LET'S MAKE LQVE FAITH HILL WITH TIM MCGRAW 52
D.MALLOY,R. MCENTIRE (M.DULANEY,N.THRASHER) (V) MCA NASHVILLE 172131 + B.GALLIMORE,F HILL (C.LINDSEY,M.GREEN,B.LUTHER,A.MAYO) WARNER BROS. ALBUM CUT/WRN
POP A TOP ALAN JACKSON POWER WINDOWS JOHN BERRY | 43
W U] 8 | Ksment mstucken () ARISTA NASHVILLE 131831 | 14 B A 8] B wserosemcoy LIRICISTRET/ALBOMICLTa
BIG DEAL LEANN RIMES B LOVE'S THE ONLY HOUSE MARTINA MCBRIDE | o4
@ 16 20 13 W.C.RIMES (A.ANDERSON,J.STEELE) (C) (D) {v) CURB 73086 1 15 b2 2 M-MCBRIDEL-P-WORLEV (1.DOUGLAS, B.CASON} RCA AL%MNCEU;
A MAN AIN'T MADE OF STONE RANDY TRAVIS 7 THE COLD HARD TRUTH QEORGE 55
17 19 16 J.STROUD, B.GALLIMORE,R TRAVIS (G BURR R.LERNER, F.GOLDE} DREAMWORKS ALBUM CUT t 16 @ 2 ’ 4 | KsTEcAL G omAR ASYLUM ALBUM CUT ¥
A WHEN LOVE FADES TOBY KEITH
17 5 13 ] 34 D.MUAF\:E(EM[.)GREEN,A.MAYO,C.LINDSEV) (V)LSN'XEE;'-E)/;’? ! Bl v 9| JSTROUD.TKEITH (1.KEITH.C.CANNON) DREAMW'JR’ES :LEEULTI%JH e
I'M DIGGIN' IT A_ECI
—=mll AJRPOWER B GD| 5 | 60| 9 T.EROWN,) TEAGUE (D.BURGESSM.MCCORD) (C) (D) (v) MCA NASHYILLE 1721211 | %0
COWBOY TAKE ME AWAY DIXIE CHICKS DON'T TELL ME LEE ANN WOMACK
26 | 33 | 12 | §CiaNCEYP WORLEY (M SEIDELMHUMMON) monuwenT asumcur | 18 0 621 6 | uwnionrmilR M (M Wasivte 172132 | %8
25 | 30 | 10 | MY BEST FRIEND TIM MCGRAW | 1 —=ll HOT SHOT DEBUT B
B.GALLIMORE ). STROUD,T.MCGRAW (A MAYO,B.LUTHER) CURB ALBUM CUT . > WHAT | NEED JULIE REEVES g
SHE THINKS MY TRACTOR’'S SEXY KENNY CHESNEY GB NEW 1 5
19| 23 13 B.CANNON,N.WILSON (J.COLLINS,P.OVERSTREET) snaatguMcUTt | 19 Z:EL’::':CKS AP d30) 'CTS\N :AL?(J:B;\I?IJ\I
LESSON IN LEAVIN' JO DEE MESSINA 60 | 53| 48 | 18 : 4l
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D.HUFF (K.OSBORN,B.BAKER,C.HARRINGTON) LYRIC STREET ALBUM CUT
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LOVE TRIP JERRY KILGORE removed from the chart after 20 weeks. t Videoclip availability. Catalog number is for CD single, or vinyl single if CD single is unavailable. (C) Cassette
38 38 39 17 SBOGARD J STEVENS.S. HENDRICKS () KILGORE.G.GRAND B.IONES) () ©) () VIRGIN 38667 T 36 single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X)
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latest release, Where Your Road Leads. Licensed country music stations will

sharing holiday memories and singing songs from her
Christmas CD, The Sweetest Gift, plus music from her

receive The Gift VI CD the first week of December, otherwise, call
(210) 652-3937 and we’ll mail one to you.

—AIR_}
~FORCE]

It’s a free hour-long program featuring Trisha

In celebration of this Joyous season, the Air Force and Trisha Yearwood
have a special gift for you and your listeners — The Gift VI.
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Gulf Coast Songwriters’ Fest IS A Hit

Event Has Become Favorite Among Tunesmiths, Tune Pickers

BY DEBORAH EVANS PRICE
NASH VILLE—More than 200 song-
writers from Nashville to Norway
gathered Nov. 4-14 on the Gulf Coast
for the 15th annual Frank Brown
International Songwriter’s Festival.
Mickey Newbury, Gary Burr, Sonny
Throckmorton, Bob DiPiero, Kostas,
Carl Jackson, and Norwegian duo
Ottar Johanssen were among the
writers who performed at 17 venues
between Gulf Shores, Ala., and Pen-
sacola, Fla.

“I've heard the birds flock south
for the winter. Maybe the writers do,
t00,” says Nashville-based singer/
songwriter
Rusty Golden,
who for the past
seven years has
organized Songs
on the Beach in
conjunction with
the Frank Brown
festival held at
Gulf  Shores’
Barefoot Bar.
Golden had 43
writers participate.

In addition to performing, song-
writers use the trip to connect with
collaborators and write new tunes.
“Jeffrey [Steele], Al [Anderson], and
Bob [DiPiero] wrote three songs a
day the whole time they were here,”
says Golden, adding that jam sessions
go on into the wee hours.

“Once you come here, you'll never
miss it again,” says songwriter Rock
Killough, who has been participating
since 1988. “One of my favorite things
to do is attend the open mike sessions
in the afternoons at the Flora-Bama.

GOLDEN

You never know when you'll hear a
diamond in the dust.”

The event began as an end-of-sum-
mer party held at the Flora-Bama
Lounge dedicated to the late Frank
Brown, a retired constable who be-
came night watchman at the club.
Flora-Bama owner Joe Gilchrist
launched the festival, which was
named in Brown’s honor,

Over the past 15 years, it has
grown from the Flora-Bama to near-
ly 20 venues ranging from beachfront
bars to local restaurants to upscale
resorts, including Zeke’s Landing,
Bubba’s Seafood House, Perdido
Beach Resort, and the Erie Meyers
Civic Center, which featured Delbert
McClinton this year. There was also
a special gospel concert at Perdido
Bay Baptist Church.

During this year’s event, ASCAP
held a seminar for local songwriters.
Among the participants were Capitol
Nashville VP of A&R Larry Wil-
loughby, Encore Entertainment pres-
ident Keith Follesé, and ASCAP
assistant VP John Briggs.

For the fifth year, BMI sponsored a
golf tournament for participating
writers. Roger Sovine, Nashville VP

of writer/publisher relations, hosted
a post-game reception at his Gulf
Shores home that was highlighted by
a wedding. Larry Johnson, who
penned Tim McGraw’s hit “Don’t
Take The Girl,” married BMI statfer
Kim Smith. Sovine gave away the
bride in a bay-side ceremony. Best
man Rusty Golden, Jimbeau Hinson,
and Greg Gordon performed.

Sovine says the festival is a great
opportunity for writers to share their
songs, and Don Cook, Sony/ATV Tree
Publishing senior VP and chief cre-
ative officer, agrees. Cook, who pro-
duces Alabama, Joe Diffie, and the
Mavericks, among others, says the
festival is a good place to hear mate-
rial. “I’ve brought back songs to
record,” he says. “It’'s a great way to
hear new music. Instead of listening
to writers pitch songs in an office
environment, it’s a lot more fun to
come down here and see them per-
formed live.”

“What they envisioned at first has
come to fruition,” says festival chair-
man Dennis Warren. “They wanted to
create an atmosphere where veteran
songwriters and newcomers could
come together on the same stages.”

Universal Exec Greene Moving On

NEW YORK—Holly Greene will
leave her post as New York-based
senior VP/GM of East Coast opera-
tions for the Universal Music Pub-
lishing Group, effective Dec. 3.
Greene spent 5% years at Poly-
Gram Music Publishing in New York,

shifting to Universal Music as a re-
sult of Universal parent Seagram’s
acquisition of the PolyGram label
and music publishing activities ear-
lier this year. No replacement for
Greene has been named.

IRV LICHTMAN
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“BACK AT ONE”
Written by Brian McKnight
Published by Cancelled Lunch
Music/PolyGram Internation-
al Publishing (ASCAP)

They say imitation is the sincer-
est form of flattery. It's one Mer-
cury Nashville artist Mark Wills
has come to know well in the past
yean, as he’s seen pop acts record
some of his country hits, taking
the songs to a new audience. 98°
has been enjoying success with. its
version of Wills’ “I Do (Cherish
You),” which peaked for Wills at
No. 2 in June 1998 on Billboard’s
Hot Country Singles & Tracks
chart. Peter, Paul & Mary cut a
version of Wills’ “Don’t Laugh At
Me,” and new girl group Surreal
has also covered that tume.
Returning the favor, so to speak,
Wills dips into pop/R&B territory

PLAYING MY SONG'
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Sfor two songs on his upconving
album, “Permanently.” He covers
Brandy’s “Almost Doesn't Count,”
and his current single is a reinake
of Brian McKnight’s hit “Back At
One.”

“When I hear a song or .~
my people hear a song they
think would be good for [ .
me to sing, we gowithit,” |  :
says Mark Wills, a Geor- | *
gia native who won the |
Academy of Country
Music’s top new male vocal-
ist award last spring. “With
‘Back At One,’ it was actuaily
suggested by the people at Poly-
Gram in New York, who wanted to
see a country version of that song.
The head of PolyGram said he liked
the way I sang and would like to see
me cut a country version.

“When we recorded it, I thought
it came off good,” Wills says. “The
musicians did a great job of mak-

#=7 | which a plane crash

ing it a country song, and I thought
it was a great song the first time I
heard it.”

Wills says he likes McKnight's
original version of the song and is
also a fan of the video. When he saw

the clip for “Back At One,” he
thought it could have been a
video for his country hit
“Wish You Were Here,”
| because the content, in
{ occurs, closely mirrors the
| lyric of that song. “It’s like
/' what we’re doing comple-
ments each other,” he says.
Wills says country fans
enjoy hearing new versions of pop
and R&B hits. “I think country
audiences listen to and like much
more music than we think,” he
muses. “Country artists listen to
music other than country, and if we
listen to other things, we've got to
know that our audience is probably
doing the same.”

NO.1T SORNG CREDITS

Ty I 7T L E F U B L I 5 H E R

W m i T E R

THE HOT 100
SMOOTH - itaal Shur, Rob Thomas « itaal Shur/BM, Bidnis/BMI, EMi Blackwood/BMI

HOT COUNTRY SINGLES & TRACKS

| LOVE YOU - Tammy Hyler, Adrienne Follese, Keith Follese * Sony/ATV Cross Keys/ASCAP, Encore

Entertainment/BMI, Scott And Soda/ASCAP, Bud Dog/ASCAP, Follazoo/ASCAP

HOT R&B SINGLES
U KNOW WHAT'S UP » Edward Ferrell, Darren Lighty, Ciifton Lighty, Balewa Muhammad, Anthony
Hamilton, Delvis Damon, Veronica McKenzie * Eddie F/ASCAP, DoWhatiGotta/ASCAP, WB/ASCAP,
Balewa/ASCAP, Universal-MCA/ASCAP, Anthony C/ASCAP, Rassymysteria/ASCAP, Rusty
Knuckles/ASCAP

HOT RAP SINGLES
HOT BOYZ + Missy Elfiott, Timothy Mosley « Mass Confusion/ASCAP, WB/ASCAP, Virginia
Beach/ASCAP
HOT LATIN TRACKS
LLEGAR A Ti « T. Torres, A. Talamantez, A. Gruilon, D. Hernandez * Ventura/ASCAP

Nominees Announced For Hall Of Fame:
‘Encores! Orehestra In The Spotlight

S ONG HALL NOMINEES:
Dropping traditional voting cate-
gories, the Songwriters’ Hall of
Fame is fielding 28 songwriters as
potential members of the hall, four
of whom will be inducted during
the 31st annual dinner and awards
ceremonies in New York next June.

The nominees, to be voted on by
hall members, are Diane Warren,
James Brown, Phil Collins, John
Fogerty, Glen Frey and Don Hen-
ley, Michael Jackson, Rod Stew-
art, James Taylor, Brian Wilson,
Tom Jones and Harvey Schmidt,
Lionel Bart, Matt Dennis and Tom
Adair, Mac Davis, Walter Kent,
Barry Manilow, Laura Nyro, Paul
Williams, Michael Masser, Bob

Allen, Dick _ ]

Manning, Har-

and Will Hudson with wonderful
swing and blues aplomb. It was also
a time for radio skits and non-show-
music-related musical matters,

But the great show writers were
not to be denied. In that first act,
Ivy Austin, a Keillor alumnus,
revived the Irving Berlin romp
“The Marching Along With Time,”
a cutout, sadly, from the 1938 Berlin
film musical “Alexander’s Ragtime
Band.” A special unintended treat
was that Austin encored the piece
when some members of the balcony
audience shouted that the acoustics
were not quite right.

Satirist artist/writer Tom Leh-
rer certainly had Berlin, among
others in mind, when he did his
“Hanukkah In
Santa Monica.”
This piece, he
said, was his

response to the

=l .. | many Jewish

— songwriters

who’ve written

Christmas

favorites, a

theme “ignored by the non-Jewish
writers.”

Another first-act highlight was
Karen Morrow’s rendition of
Rodgers and Hart’s “It Never En-
tered My Mind.” The second act
mostly offered reprises from the
“Encores!” series, generally turning
to the original featured performers.

It was a grand night for
singing—and swinging.

As for next season’s “Encores!”
productions, there’ll be revivals of
Burton Lane and Alan Jay Lern-
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