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UNSIGNED ARTIST
BILL ZUCKER
HITS BIG WITH
"MILLENNIUM"

ADVERTISEMENT

New recording artist Bill Zucker
uses a "grass roots" approach to
successfully promote his 12-song
debut album!

"Millennium" at number 7 in New
Music Weekly and they've dubbed
Zucker ‘"the fastest growing
independent artist they've seen in
years."

"Millennium" now in the Top 20 on
the Friday Morning Quarterback
chart.

Program Director Tom Holt, at R&R
station WWLI-Providence, Rhode
Island, calls Zucker "one of the
hottest new artists of the year.”

Program Director Bernie Moody, at
R&R station KWAV- Monterey,
California, says "refreshing and
upbeat - Bill Zucker is emerging as
today's hit performer.”

"Millennium" also available in Hit
Disc, Chart Busters compilations
and Gavin Magazine's holiday
sampler.  Gavin says Zucker 'is
emerging as this year's best new
artist.”

For more information on
"Millennium," or the music video,
contact Bill Zucker at
(215) 882-2832.
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Labels Search For New Ways
To Jump-Start Gatalog Sales

BY CHRIS MORRIS

LOS ANGELES—With back catalog
sales disturbingly flat in the U.S.,
major labels are peer-
ing into the future to
see if new technolo-
gies and marketing
opportunities may re-
ignite an important
yet currently stag-
nant segment of the
business.

In the view of label catalog execu-
tives, no single solution emerges,
though they see possibilities in such
diverse areas as the Internet, kiosk
delivery, the DVD Audio format, and
marketing to nontraditional outlets.

Few can be cheered by the picture

SOMI Efforts
Moving Ahead

BY DOMINIC PRIDE

LONDON—As the standards
for Phase 11 of the Secure Digi-
tal Music Initiative (SDMI) were
being discussed in Maui, Hawaii
(BillboardBulletin, Dec. 1), the
task of cleaning
| up the Internet
| ~pw| of infringing
files began to
become a more

pressing one.
Specifications for the second
generation of SDMI-compliant
devices include a means of fil-
tering out files that appear to
have been pirated. The move is
expected to pave the way for the
introduction of more legitimate
(Continued on page 108)

reflected in figures from SoundScan,
which depict a catalog market that is
practically flat. Through Nov. 21, U.S.
catalog sales for 1999
totaled 204.3 million
units, vs. 204.4 million
units for the same

period last year.
Several observers
acknowledge that a
prime reason for the
downturn is the nat-
ural yet steep decline in sales to con-
sumers replacing their LP and cas-
(Continued on page 109)
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Retailers Gount Blessings

U.S. Holiday Season Off To Strong Start

BY DON JEFFREY

and ED CHRISTMAN

NEW YORK—The Thanksgiving
weekend has started the holiday sea-
son off with a bang for many U.S. mu-
sic retailers. For

of Coral Springs, Fla.-based Alliance
Entertainment Corp. “Business was
strong in all pockets—from chains to
indies to E-commerce accounts. Most
reported double-digit [same-store

gains] to us, and

these merchants, LR W N AR R R some retailers

tight controls on
inventory, increased customer traffic,
and a slew of new recordings that
represent a spectrum of genres
resulted in double-digit same-store
sales increases at many outlets.

“It was smoking this weekend,”

| says Eric Weisman, president/CEO

Warner Glassics Adjusts Gourse

Explores Fresh Approaches To A&R, Marketing

BY DOMINIC PRIDE
LONDON—In a market where “clas-
sical” means anything from the
“Titanic” soundtrack and Charlotte
Church to Maori
music and the Buena
Vista Social Club, the
majors’ classical divi-
sions are becoming
defined as much by
their approach to mar-
keting as by the reper-
toire they handle.

As Warner Clas-
sics International
(WCI) celebrates its
10th year, it is taking
a new direction in its
approach to develop-
ing artists.
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WAUGH

Waugh, Giordano

Among Upcoming

Warner Releases
Pages 100, 101

Universal’s global success with
Andrea Bocelli.

Warner Music International is a
relative latecomer to the classical
business compared
with such stalwarts
as EMI and Univer-
sal’s labels, which
include Decca and
- Deutsche  Gram-

L mophon. Such labels
have been in exis-
tence almost since the

GIORDANO

beginnings of record-
ed sound and for
many years had the
market to them-
selves.

Even though the
division was formed

Among its releases
next year are Barratt Waugh, a male
singer developed with the help of
veteran U.K. pop star Cliff Richard,
and Filippa Giordano, an Italian
soprano from the same team behind

in 1989 with Warn-
er’s acquisition of German label
Teldec, it boasts a strong history,
says director of international mar-
keting Niall O’'Rourke.

(Continued on page 100)

are seeing 20%
gains.”

Similarly, Peter Cline, president of
Handleman Entertainment Resourc-
es, the rackjobbing operation of
Troy, Mich.-based Handleman, says,
“Our accounts achieved very strong
double-digit increases over the last
year on a [comparable-store] basis.”

In addition to the strength of sales
during the holiday weekend, one of

(Continned on page 105)

Lating Consumers
yﬂllll_l], Dedicated

BY JOHN LANNERT

A study of U.S. Hispanic
consumers of prerecorded music
released by the Recording Indus-
tryv Assn. of America (RIAA)
reveals that Latinos both young
and old are avid fans of music in
Spanish—and in English.

As with the general market, a
small proportion of consumers
dominates sales. According to the
study, approximately one-third of

(Contianed on page 101)
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100 Years Of Wish-Making Machinery

The rise of mass-market consumerism occurred a century sgo, when
the manufacturing of want attained the same cultural urgency as the
attention to need. Today we live and work in a Web-entwined world where
everything about the retailing and consumer experience seems poised on
the threshold of a massive, irreversible transformation. Yet there may
be some small measure of comfort in the knowledge that an equal degree
of change occurred in the late 1800s, carrying our grandparents and
everyone after them through an epoch that’s about to eonclude.

The importance of image in all commercial and social senses is now
common, yet such concepts were surprisingly scarce in the most rudi-
mentary ways during the 19th century. Up till then, fixed displays or far-
flung promotional depictions of goods were rare and distasteful. Which
was just as well, since common retailing was confined by common cur-
rencies. Until 1863 in the U.S., as Jackson Lears notes in “Fables Of
Abundance: A Cultural History Of Advertising In America (BasicBooks,
1994), “there was no uniform national currency; paper money was issued
by commerecial banks and even by individual merchants. One could not
be sure that any paper bank money would be accepted

rooms for specialized purposes—thus, the department store was born.

As factory production swelled and further distribution became imper-
ative, casual consumption proved too passive. Illustrated mail-order cat-
alogs were issued by Sears, Roebuck and Co. and Montgomery Ward,
and department store magnates like John Wanamaker lobbied the fed-
eral government to introduce “rural free delivery” and the parcel post.
Visual “cuts” (i.e., engravings descended from the earliest woodeuts of
the 1400s) surfaced for the first time in newspapers, overseen by the
new publishing professions of “space broker” and “copywriter:”

“Retail wars” in the 1890s challenged the very legality of mass mer-
chants, their pervasive and continual daily advertisements spurring more
elaborate layouts and multiple sections in newspapers. “The newspaper
of today,” announced venerable trade publication The Dry Goods Econ-
omist in 1904, “is largely the creation of the department store.”

The 1890s also saw the dawn of manufactured products for children,
who were previously dressed, fed, and entertained with goods made or
furnished by family elders. (Sadly, one link between the last century and

the next is the lucrative exploitation of racist stereotypes,

as payment for dinner 50 miles from the issuing bank.”
Many citizens preferred barter:

Yet the symbolic power of paper money was catching
on, simply because people were getting more accustomed
to all sorts of symbolism widely imprinted on paper—
whether it be newsprint, or the poster; a novel phenom-
enon that a marketing-savvy contemporary of show-
man/cireus founder ET. Barnum pronounced “the great
secret of the age.” A mid-1800s revolution in chro-
molithography had made possible the inexpensive mass
produetion on paper of a wealth of illustrative images for
use in circus and theatrical signage, as well as handbills,
trade cards, or decorative (hand-colored) prints of the
historical and sentimental sort made famous by the part-
nership of businessman Nathaniel Currier and artist/
entrepreneur James Merritt Ives. Founded in 1857, their
business flourished until the early 1900s, as did the firm
of Louis Prang, who pioneered mass-chromolitho-

TO MY EARS

by Timothy White

with mammoth 1915-17 marketing of a laughing
“play’a”-type mechanical ‘Alabama Coon Jigger” mak-
ing it one of the best-selling diversions in U.S. history.)

Bill-posting became a big, sophisticated business
requiring logical direction as well as social regulation.
Artists like Maxfield Parrish stoked the growing popu-
larity of the painted billboard, and after Thomas Alva
Edison’s first commercially practical incandescent lamp
of 1879, light bulbs began to enhance outdoor signs. Such
moves led to the inception on Nov. 1, 18%4, of a trade jour-
nal, Billboard Advertising (renamed The Billboard in
February 1897 and then simply Billboard in 1961). Elec-
tric sign broker O.J. Gude dubbed Manhattan’s newly
brilliant Broadway theater district the Great White Way,
and The Billboard coverage expanded from outdoor sig-
nage to public amusements of every emergent form,
from Wild West shows and nickelodeons to coin-operat-
ed Tonophone music machines.

graphed advertisements for local and national mer-
chants—as well as the stock “trade card” on which mer-
chants’ names and slogans were stamped alongside generic pictorials.

The Boston-based Prang was a master colorist, and by his own count,
more than 1,000 new shades of inks and paints originated in the 1880s as
a result of breakthroughs in both printing and the production of indus-
trial pigments. Suddenly, huge, multi-sheet posters could be printed with
exactitude and then plastered on any available alfresco surface, with spec-
tacular; outsize circus or carnival placards being the turn-of-the-century
equivalent of Steven Spielberg films. Folks traveled miles to see them.

Moreover, standard packaging with striking visual qualities had only
just ecome into (affordable) fashion for both manufacturers and con-
sumers. “Before the late 1880s,” writes historian William Leach in “Land
Of Desire: Merchants, Power, And The Rise Of A New American Cul-
ture” (Pantheon, 1993), “visual advertising was looked down on as linked
to circuses and PT. Barnum hokum.”

“Advertising cards” were increasingly dispensed gratis in dry-goods
emporiums, vaudeville houses, and cigar stores, the illustrated side usu-
ally a whimsical rendering (but almost never a product), with text and
price lists on the back connecting the business to the lighthearted images.
As new products surged from booming factories, new methods of herald-
ing the output appeared. Large dry-goods houses expanded, adding

‘GREECE’ IS THE WORD
Your “Sound Of The Cities” feature in

contemporary ones.

Retailing and show business converged in Billboard’s
supportive but never uncritical pages, but the art of retail-
ing was still so new in the 1890s that even the practice of window displays
(exploiting the innovation of plentiful plate glass) was virtually unknown
before 1889. Indeed, until the mid-1800s it was generally considered loutish
and uncouth to stare into windows of commercial establishments, and
there was seldom anything to see because open presentations of goods
beyond the jumbled stalls of the bazaar or market square were deemed
vulgar if not immoral. The unprecedented imposition of glass walls begin-
ning in the 1880s between buyer and the ohjects of desire was a class- and
security-conscious gesture, simultaneously egalitarian and egregiously
restrictive. Not until the advent of the wish-making Internet would the
display of wares be so freely shared yet so efficiently confined.

It’s intriguing that L. Frank Baum, the visionary who founded the
National Assn. of Window Trimmers in 1898, would exit retailing and
his influential trade magazine The Show Window after he published one
of the most popular (and successfully marketed) children’s stories of all
time. Baum’s book, “The Wonderful Wizard Of Oz,” will be exactly one
century old in the year 2000. As Judy Garland gushed in its film adap-
tation, “There’s no place like home,” and the message of the global, mono-
market future of E-retailing echoes another “Oz” quote: “I don’t think
we're in Kansas anymore.”

LETTERS

same fans purchase every official recording.

your Oct. 23 issue on Athens and Greece
was exceptional. Billboard presented a well-
versed insider’s survey of a dynamic envi-
ronment that is both traditional and con-
temporary and offered readers an accurate
portrayal of a rich culture that is often
neglected or misunderstood by many. One
of Europe’s best-kept secrets is that Greek
performers have become Europe’s cultural
ambassadors to the Balkans and Middle
East, particularly to Israel, as attested to
by Yiorgos (George) Dalaras’ and Glykeria’s
enormous followings there.

What has placed them at the vanguard
of the area’s indigenous musical renais-
sance is their morphing of European,

PD. Spyropoulos Fred Mills

Executive Director Associated Editor

American Hellenic Media Project Magnet Magazine
New York Tucson, Ariz.

ARE BOOTLEGS BIG PART OF WEB'S NOISE?
Sarah McLachlan’s kidding herself if she
thinks any bootlegger is selling “30,000 copies”
of a MeLachlan bootleg (“What's All The Web-
noize About?,” Sites + Sounds Spotlight, Bill-
board, Nov. 13). It's ludicrous to suggest any one
title by a mainstream artist is being pressed in
quantities exceeding 1,000 or 2,000. The bootleg
explosion of the early *90s was on the wane even
before the major European players were shut
down or closed shop, and the most rabid of
MecLachlan fans are more likely in the Internet

NO ONE CAN SHIMMER LIKE SISTER KATE
T wanted to write to tell Timothy White how
much I liked his piece on Kate Taylor (‘An ‘Auld’
Acquaintance Returns,” Music to My Ears, Bill-
board, Nov. 13). I met Kate in the early "90s on
Martha’s Vineyard at a songwriters’ retreat.
She was so wonderful, and her performance of
“Flying In The Face Of Mr. Blue” ended up on
the “Follow That Road” double dise. I'm so

happy she is recording again.

Christine Lavin
Christinelavin.com Records

212-536-1402, sbell@billboard.com Balkan, Greek, and Mideast traditions with  eratobe trading tapes, CD-Rs, and MP3s. Those New York
_ — PRESIDENT: Howard Lander
-—
- Vice Presidents: Howard Appelbaum, Marie Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
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Borchard is promoted to senior
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TV commercial theme triggers a
Sony Classical release.

12 The Beat: Metropolitan
Entertainment Group is looking
for a new parent company.

13 Continental Drift: Ernest
David Lijoi makes blissful sounds
on his sophomore album.
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16 Popular Uprisings: Country
songwriter Lisa Angelle records
her own material on debut set.
17 Reviews & Previews:
Albums from Kelis and Alanis
Morissette and the *Magnolia”
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Tommy Tee puts Norwegian hip-
hop on the map.

47 The Rhythm Section: Hip-
hop debuts make a big impact
on the R&B/Hip-Hop charts.

51 Latin Notas: EMI Latin
offers a sleighfut of new fitles in
time for the holidays.

54 Dance: Christina Aguilera
defivers Christmas cheer with a
beat.

56 Country: Telemarketers
serve as inspiration for song-
writer Tom Mabe’s Virgin
Nashville debut.

58 Boxscore: Bruce Spring-
steen grosses more than $2 mil-
lion in Cleveland.

60 Classical/Keeping Score:
Harmonia Mundi France brings
classical music into the 21st cen-
tury with multimedia formats.

61 Jazz/Blue Notes: Wynion
Marsalis celebrates swing with
new seven-CD set.

62 Pro Audio: Arist Michael
Bradford records on the road with
Kid Rock.

64 Songwriters & Publishers:
Norwegian songwriter Jorgen
Elofsson crosses borders with
recent hits.

INTERNATIONAL

65 The Australian Recording
Industry Assn. takes battle for
royalties into court.

68 Hits of the World: Celine
Dion’s “All The Way . . . A
Decade Of Song” debuts at No. 1
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on the Eurochart.

69 Global Music Pulse: Yusuf
Islam, formerly known as Cat
Stevens, releases a new album.

MrircHANTS & MARKETING

81 Redeye Distribution suc-
ceeds with broader vision.

81 Buying Trends: New study
shows that shoplifters like CDs.

84 Retail Track: Hollywood
Records evens the retail odds,
offering new Queen frack via
download and brick-and-mortar.
85 Declarations of Indepen-
dents: Indie labels use the fourth
quarter to prepare for 2000
releases.

87 Sites + Sounds: The Online
Music Distribution Conference
discusses the value of digital
downloads.

89 Home Video: Video E-tail-
ers offer consumers holiday
deals.

90 Child’s Play: Columbia Tri-
Star readies “Elmo” release with
consumer promotions.

985 WFLZ Tampa, Fla.'s PD
Dom Theodore helms station
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WYNTON MARSALIS: P 61

comeback.

97 The Modern Age: Bush’'s
Gavin Rossdale talks about dis-
covering his career path.

98 Airwaves: Is there room at
radio for Amber’s “Sexual”?
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99 Music Video: CMT set to
launch Country Music Today
magazine.

Featunes
91 Classifieds
94 Update/Good Works:
“Inspirations” song book to bene-
fit children’s charities.
105 Hot 100 Spotlight:
Thanksgiving weekend spurs sev-
eral artists up the singles sales
chart.
108 Between the Bullets: CBS
specials boost Celine Dion to No.
1 on The Billboard 200 and help
the sales of Shania Twain and
Ricky Martin.
108 This Week'’s Billboard
Online
110 Market Watch
110 Chart Beat: Santana
joins the elite in eighth week at
No. 1.
110 Homefront: Billboard's
Talent Directory now available on
Billboard Online.
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SANTANA FEATURING ROB THOMAS * ARISTA
COUNTRY 50
* HE DIDN'T HAVE TO BE * BRAD PAISLEY * ARISTA NASHVILLE
DANCE / CLUB PLAY 55
* RENDEZ-VU * BASEMENT JAXX ¢ xL
DANCE / MAXI-SINGLES SALES 55
K SEXUAL {LI DA DI) * AMBER * TOMMY BOY
HOT LATIN TRACKS 52
% RITMO TOTAL * ENRIQUE IGLESIAS * INTERSCOPE
R&B/HIP-HOP
* U KNOW WHAT'S UP 48
DONNELL JONES * UNTOUCHABLES / LAFACE
RAP
* HOT BOYZ 47
MISSY "“MISDEMEANOR " ELLIOTT * THE GOLD MIND / EASTWEST
ROCK /| MAINSTREAM ROCK TRACKS 97
* HIGHER * CREED * WIND-UP
ROCK / MODERN ROCK TRACKS 97
H HIGHER » CREED * wiND-UP
TOP 40 TRACKS
* SMOOTH 928
SANTANA FEATURING ROB THOMAS * ARISTA
* TOP VIDEO SALES -
* AUSTIN POWERS: THE SPY WHO SHAGGED ME 88
NEW LINE HOME VIDEO
DVD SALES 88
* THE MATRIX * WARNER HOME VIDEQ
KID VIDEO 90
* POKEMON: SEASIDE PIKACHU * viz VIDEO
RENTALS 88

* ARLINGTON ROAD * COLUMBIA TRISTAR 1HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
* LIVE ON * KENNY WAYNE SHEPHERD BAND * GIANT/ REPRISE

CONTEMPORARY CHRISTIAN
* THIS IS YOUR TIME * MICHAEL W. SMITH * REUNION

GOSPEL
* ALABASTER BOX « CECE WINANS * WELLSPRING GOSPEL

KID AUDIO
* SWEET DREAMS * THE MCCAUGHEY SEPTUPLETS * WORD

THE BILLBOARD LATIN 50
% DESDE UN PRINCIPIO - FROM THE BEGINNING
MARC ANTHONY * SONY DISCOS

MUSIC VIDEO
% CRIPPLED LAMB * MAX LUCADO* TOMMY NELSON VIDEO

REGGAE
* CHANT DOWN BABYLON * BOB MARLEY * TUFF GONG / ISLAND

Gompilacency Is Dangerous In Anti-Piracy Fight

BY BARRY I. SLOTNICK

In less than two years, the worldwide
music industry has made much progress
in combating online music piracy. But for
all the steps taken, the industry is at the
beginning of a decades-long journey that
may have no end.

The International Federation of the
Phonographic Industry, the Recording
Industry Assn. of America (RIAA), elec-
tronies manufacturers, music publishers,
the U.S. government, and others all
should be commended for steps taken so
far, including:

* The coordinated global strategy

against music piracy that teams record-

ing companies and associations world-
wide.

* RIAA successes in reducing Inter-
net piracy in the U.S.) including its

Soundbyting Campaign and automated
Web crawler that ferrets out infringers.
* The Digital Millennium Copyright

‘Like it or not, enforcing
music copyright law in the
digital age is a struggle that
has no quick fix’

Barry |. Stotnick is a partner who practices entertain-

ment and intellectual properly law in the technology
group of Richards & O'Neif LLP a New York-based law
firm. Stotnick is a member of the editorial board of the
Journal of the Copyright Society of the USA and an
adjunc! professor of the Entertainment Assn.'s patent,
trademark, and copyright section.

Act, which gave new power to the RIAA
to trace and stop U.S. infringers.
* The Secure Digital Music Initiative

(SDMI)—a product of 120 companies,
music publishers, and other organizations
working together—that produced an
open global standard.

* The cooperation of major Internet
players, evident at the recent Internet
World Conference.

However, protection of the economic
rights of artists, composers, lyricists,
record companies, and music publishers
is caught in cultural resistance, a tech-
nological arms race, and diplomatic and
legal complexity that will not end soon.
The industry cannot relax its vigilance
or assume that it has stopped pirates.
Like it or not, enforcing music copyright
law in the digital age is a struggle that
has no quick fix.

The key challenge that the industry

(Continued on page 13)
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GREYBULL, WYOMING.
ONE TRAFFIC LIGHT. 100 RADIO STATIONS.

SIRIUS SATELLITE RADIO IS ALMOST HERE. RND NO TOWN IS INMUNE.

There's no escaping it. Sirius Satellite Radio's 102 channels will reach nearly every driver on every highway,

’\ byway, main street and back road in the lower 48 states. We're revolutionizing in-vehicle entertainment

Three higr elevation angle : . : P . . . .
AP Capmm o with commercial-free music, digital-quality sound, seamless natio1wide coverage and a breadth cf

programing that traditional radio has never delivered.

Starting in late 2000, our satellites will beam 5o channels of digital-quality music to cars and trucks with absolutely no commercial
interruptions. Our subscribers will enjoy programming of every music sty.e imaginable - from Rock, Country and Classical to Salsa, Hip Hop,
Reggae zrd Swing. And in addition to our diverse selection of originzlly programmed -

music, they'll get up to 50 channels of unique and compelling news, sports, talk and }r;:lu/; Bé‘lﬂ&ag EE;

entertainmen: programming.

Recersers «ill display artist, song title and channel information.

Sirius Sate lite Radio also features seamless nationwide coverage. So, whether our subscribers are in the wilds of Wyoming or the middle of
New York City, they'll never drive out of range of our crystal-clear signal (One more zhing in the inzerast of clarity - we recently changed

our name from CD Radio.)

And at just $9.95 a month, our service wijll be music to the ears of everyone who owns one of the 200 million vehicles on

A"
I RUTS

Satellite Radio

FORMERLY CD 2ADIO

the road.To find out more about Sirius Satellite Radio, call us at z12-584-5100 or visit us at www.siriusradio.com.
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BY STEVE McCLURE
TOKYO—Sony Music Entertain-
ment Japan (SMEJ) will become
the first major Japanese label to
sell musie digitally via the Inter-
net when it launches its bitmusic
site this month.

The site, at bit.sonymusic.co.jp/,
will debut Dec. 20 and initially
offer for sale 44 tracks by Japan-
ese artists signed to SMEJ. Each
track will be available for down-
load at a cost of 350 yen ($3.43)
(BillboardBulletin, Dec. 2).

The service—which SMEJ says
is the first download site in Japan
to offer downloads in compliance
with Secure Digital Music Initia-
tive (SDMI) guidelines—will be
available only in Japan. Users can
pay for tracks by using major cred-
it cards or Sony Music Communi-
cation Network’s “Smash” prereg-
istered payment system or through
ID numbers listed on prepaid
cards.

“[SMEJ], by adding this new
business to existing packaged
music sales, hopes to present a
reliable infrastructure in the field

Digital Singles Set

Sony Japan Bowing Download Sales Site

y

of electronic musie distribution,’
the company said in a statement.
“Personal enjoyment of music will
rapidly expand with this new elec-
tronic music distribution with
viable copyright protection, pay-
ment, and distribution methods.”

Title tracks from domestic CD
singles will be available for down-
load at noon on the day of the sin-
gle’s release to retail. Users will be
able to listen to sound samples
prior to purchase.

Playback of purchased tracks
will be possible only on the per-
sonal computer onto which the
track has been downloaded, and
only one copy can be made of each
purchased track for a single
portable device compliant with
SDMI standards, the label says.

Sony says, however, that users
will be able to play back tracks an
unlimited number of times.

Bitmusiec will use Microsoft’s
Windows Media Audio technology
and next year will add IBM’s Elec-
tronic Music Management System.
Music files will be encoded in
Sony’s ATRACS system.

Biliboard R&B Gharts
ket Updated Names

Billboard’s R&B charts have new
names for the new millennium, with the
phrase “hip-hop” added to their banners.
The change, effective this issue, reflects
the continued strength of rap sales as
well as the undeniable relationship
between the R&B and hip-hop genres.

The chart that has been called Top
R&B Albums since 1990 is now Top
R&B/Hip-Hop Albums, while the sin-
gles list has been renamed Hot
R&B/Hip-Hop Singles & Tracks.

In four of the last five Billboard
Year in Music spotlights, hip-hop
titles were No. 1 in the Top R&B
Albums category. The same label divi-
sions that market and promote R&B
fare also handle rap, and a number of
leading R&B stations brand them-
selves as purveyors of both genres.

“Billboard’s charts have always
been dictated by trends at radio and
retail,” says Datu Faison, manager of
the magazine’s R&B and rap charts.
“The majority of mainstream R&B
radio stations base a large part of
their programming on hip-hop, to the
point where several of them even
include the phrase ‘hip-hop and R&B’
in their identifying slogans.

“Rap product has been the driving
force on Top R&B Albums for sever-
al years now, often occupying at least
half of that list,” says Faison. “Since
hip-hop will only continue to grow as
the people who grew up on the genre
continue to move into the money
demos, this change keeps our charts
in tune with the times.”

The term “hip-hop” was chosen
over “rap” because the former term
is more inclusive, notes Billboard
director of charts Geoff Mayfield.

“Lauryn Hill is as accomplished a
singer as she is a rapper. She is the
prime example of an act who would
more appropriately be deseribed as
a hip-hop artist than a rapper.”

“Half of the sales on the R&B
charts are from hip-hop-based art-
ists, so this change reflects these
artists getting their just recogni-
tion,” says Motown president/CEQ
Kedar Massenburg. “In the end, it is
all the same, because many of the
biggest rap hits are derived from for-
mer R&B hits.”

Despite the new nomenclature,
Hot Rap Singles, a sales-based chart
that is specific to rap titles, will con-
tinue with the same name.

The R&B charts have appeared
under various tags since the format
was given its own chart in 1942, when
the magazine introduced a singles list
called Harlem Hit Parade. The Hot
R&B LPs chart debuted in 1965.

Prior to 1990, when Billboard re-
turned to the R&B designation, the
charts were called Hot Black Singles
and Top Black Albums. From 1969-
1978, the lists were identified as Soul
charts.

“The phrase ‘R&B’ holds historic
significance in Billboard’s lexicon,
and the term remains important in
today’s marketplace,” says Mayfield.
“In adding ‘hip-hop’ to the charts’
names, we are simply being more
descriptive of those charts’ contents.”

“Hip-hop is a culture,” says Kevin
Liles, president of Def Jam. “Within
that culture, there exists rap and
R&B, but it is all a part of that culture.
It’s a great step toward our culture
getting its just due on those charts.”

GOnow To Sell Track Downloads

BY EILEEN FITZPATRICK

LOS ANGELES—CDnow is get-
ting into the paid download busi-
ness with the Monday (6) launch
of 13,000 tracks from such
artists as Beck, Jerry Garecia,
Frank Sinatra, Emmylou Harris,
Tony Bennett, Johnny Cash, and
others.

Like most online music retail-
ers, CDnow has been offering
free promotional downloads but
was eager to offer tracks for
sale.

“It was important to get up and
running as soon as possible,” says
CDnow director of digital media
Ted Hooban. “We’re not expect-
ing any significant revenues, but

‘We’re not expecting
any significant
revenues, but we do
intend to learn how
our consumers use
downloads’

- TED HOOBAN -

we do intend to learn how our

consumers use downloads.”
CDnow claims that 700,000

people visit its site on a daily

‘Black Chord’ Party. The release party for the book “The Black Chord” was
held recently at New York’s Bronwyn Keenan Gallery. The gallery featured pho-
tography by David Corio, a contributor to the book. Partygoers included N'Dea
Davenport, Eagle-Eye Cherry, DeNardo Coleman, and Coati Mundi of Kid Creole
& the Coconuts. Shown at the party, from left, are Corio; Timothy White, editor in
chief of Billboard; Vivien Goldman, author of “The Black Chord”; and DJ
Spooky.

basis.

The new feature will be incor-
porated into the site through
links on individual artist pages
and its free download area and a
separate digital download page.

By mid-December, CDnow will
add another 50,000 tracks, and by
June it expects to offer 100,000
tracks. Prices range from $1.49
to $3.49 per track.

“The pricing structure is a
work in progress,” says Hooban.
“Some pricing will depend on the
quality of the repertoire.”

Hooban says that consumers
have indicated that they would
pay premium prices for tracks
that aren’t readily available any-
where else. He adds, though, that
the site isn’t making execlusive
content a priority.

“Our goal is to have the broad-
est selection for our customers,”
says Hooban.

Initially, all tracks will be
available in the Liquid Audio for-
mat. “It’s the most secure and the
most stable,” says Hooban.

It is expected that CDnow will
eventually offer the downloads in
other formats.

Liquid Audio, as well as Ampli-
fied.com and Cductive.com, will
also supply content to the down-
load area. Labels whose content
is represented include Mammoth,
Rykodise, Fat Possum, Del-Fi,
Beggars Banquet, Ichiban, and
Sub Pop.

The site is “aggressively” seek-
ing additional content deals,
Hooban says.

During the first quarter,
Hooban says, the site will open a
digital download boutique, which
will offer books and other text
information, as well as full album
downloads.

EMusic Raises Profile With Tunes.com Buy

BY BRIAN GARRITY

NEW YORK—In what analysts are
calling the beginning stages of a con-
solidation period in the online music
sector, digital download retailer
Emusic.com Ine. said it will acquire
privately held Tunes.com—operator
of the RollingStone.com and
DownBeatJazz.Com Web sites—in a
stock swap valued at $130 million.

Under terms of the deal, which is
expected to close by the end of
March, Redwood City, Calif.-based
EMusic will issue about 9 million
shares of its common stock for all
outstanding shares of Chicago-based
Tunes. In addition, EMusic will be on
the hook for another 1.6 million
shares in outstanding options on
Tunes stock (BillboardBulletin,
Nov. 30).

Tunes CEO Howard Tullman will
become a member of EMusic’s board
of directors when the deal closes.
Meanwhile, Tunes financial backer
Jann Wenner—the founding editor
and publisher of Rolling Stone mag-
azine and chairman of Wenner Media
Ine.—is expected to hold a stake of
more than 5% in the new EMusic.

In Tunes, EMusic gains one of the

Net’s most heavily trafficked musie
Web sites, with over 28 million page
views and approximately 1.3 million
unique visitors each month, accord-
ing to Tunes. It trails only MTV.com
and MP3.com, the company claims.
The acquisition is expected to
improve EMusic’s previously defi-
cient distribution efforts, creating
significant increases in its consumer
traffic, ad revenues, Web partner-
ships, cross-promotional opportuni-
ties, and perhaps most important,
branding. The deal gives EMusic
powerful recognition among rock and
Jjazz consumers and a platform for
promoting digital downloads with the
RollingStone and DownBeat sites.
“This acquisition is a logical and
aggressive expansion of our business
model—which significantly extends
our reach and visibility,” says EMu-
sic president/CEQO Gene Hoffman.
The move was not a surprise. Last
month, EMusic management indicat-
ed that it would work quickly to shore
up its distribution efforts after it
announced plans to buy competing
digital download retailer Cductive.
com for $38 million. In that deal, the
company—which focuses on selling

music from independent labels—
solved its catalog shortecomings when
it acquired the rights to much of the
remaining available indie content it
didn't already control.

John Segrich, an equity analyst
with CIBC World Markets, notes
that the Tunes deal solves strategic
problems for both companies.

“Tunes, in and of itself, wasn’t a
brand, and they clearly recognized
that,” he says. “Now you're getting the
EMusic network—RollingStone being
the contextual content side of it and
EMusic still standing for digitally
downloaded music on the Internet.”

On the bottom line, the impact of
the deal is expected to be strong.
Tunes is expected to generate be-
tween five and 10 times more revenue
than EMusic this year (largely from
advertising). Last quarter, Tunes
posted revenues of $1.3 million vs.
$180,000 for EMusic. On a combined
basis, revenue is expected to more
than double, analysts estimate.

Hoffman says that while overall
revenue will be weighted in advertis-
ing for the short term, long term he
expects more than 50% of all EMu-

(Continued on page 101)
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MP3?
alMi?
BPAL?
ARG?

At the top of the charts in the fast-growing portable Internet music | And here’s the countdown to why This No. 1:
o . % 7 More third-party software, so 0EMs can easily
market, it's TI DSP, with a bullet. TI DSPs are programmabie. So, add features like speech recognition and JPEG.
whether it be MP3, AAC, SOMI, ePAC” RealAudio® G2, Dolby Digital” 4 Vast code libraries of DSP-centric
functions like modulators and filters to
N Windows Media Audio™ or any other standard, T supports them all. Now and into the speed time to market.
Y ' . ) ) . 3 ' The best and easiest-to-use real-time
future. That means Ti DSPs can offer higher audio quality, and even encryption for development tools.
: audio security that other DSPs just can't deliver. What's more, Tl programmable DSPs 2 More manufacturers are choosing Tl DSPs
Anytime. ty J prog for their portable audio designs than any other
provide the best combination of performance and power efficiency for more advanced LR UL AOR IR
o ) . . 1 7 Tl programmable DSPs support any standard
Anywhere. functionality and 50% longer battery life. » www.ti.com/sc/internetaudio ‘. available today and in the future.
™ePAC 15 a tracemark of Lucent Technologies. Dolby Digital is a trademark of Dolby Laboratories. Inc. Windows Media Audio is a trademark of Mizrosaft Corporation and will be available 4099. ® RealAudio is a regi d trademark of RealNetworks. Inc. 16-8838R ©1993 7

]
THe WortDo LEADER IN DSP anNo ANALOG {’TEXAS
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BY BILL HOLLAND
WASHINGTON, D.C.—U.S. record
company officials, music-related E-
commerce company exees, and
copyright community representa-
tives say they are encouraged by a
government initiative to remove
U.S. federal, state, and local laws
and regulations that may be imped-
ing or obstructing Internet elec-
tronic commerce.

President Clinton sent the mem-
orandum to federal agency heads
here, charging them to develop an
outreach working group with state
and local officials to find and
remove barriers while ensuring
that the public has “a level of pro-
tection in E-commerce equivalent
to protections in the off-line world.”

The administration initiative, an-
nounced Nov. 29 by Internet maven
and presidential candidate Vice
President Al Gore, quotes new sur-

Online Barriers Eyed

Clinton Calls For Freer E-Gommerce

veys indicating that this holiday
season will see an explosive growth
of online shopping and sales.

Gore says the review is neces-
sary because “the Internet’s most
lasting impact” may be “to utterly
transform commercial transac-
tions.” The problem areas men-
tioned in the directive are general
but include those governmental
regulations and laws “written
before the start of online com-
merce.”

Possible areas of concern could
include outmoded rules “requiring
in-person transactions or paper
documents” or certain “licensing
requirements or specific technical
standards that may have the unin-
tended consequence of preventing
some categories of transactions
from taking place online.”

Bob Kohn, chairman of EMusic.

(Continued on page 93)

Mobile Fidelity Folds, Giting M.S.

BY CHRIS MORRIS

LOS ANGELES—Citing a ripple
effect from the collapse of M.S. Dis-
tributing’s music business, audiophile
label Mobile Fidelity Sound Lab
(MFSL) has suddenly closed its doors.

The 22-year-old Sebastopol, Calif.-
based company established itself as
a producer of high-end audio prod-
ucts with its “Original Master Re-
cording” series, which featured li-
censed releases of albums by major
artists in high-grade, limited-edition
LP packages. MFSL also briefly
offered a line of cassettes.

In 1987, the company began cater-
ing to the growing CD market with a
series of “UltraDisc” gold CDs, which
reputedly offered brighter sound and
were less prone to physical deteriora-
tion than conventional aluminum CDs.
Just before its closure, the label had
issued its first DVD and Super Audio
CD titles.

On Nov. 19, MF'SL sent a letter to
customers announcing it was closing
immediately, “after extreme, but un-

‘N Sync Gase Settiement Talks Ordered

BY MELINDA NEWMAN

LOS ANGELES—While the parties
involved in the ‘N Sync lawsuit await
an official ruling regarding Trans
Continental and BMG Entertain-
ment’s request for a preliminary
injunction against the group’s shift
to Zomba Music’s Jive label, the
judge presiding over the case has
made one thing clear: She does not
want to see the accompanying law-
suit go to trial.

Orlando, Fla.-based U.S. District
Judge Ann Conway has ordered the
litigants to participate in settlement
talks Monday and Tuesday (6-7). “She
is aggressively scheduling settling
conferences with the full foree of her
gavel,” says ‘N Syne attorney Adam
Ritholz. “There was some discussion
about a trial date, and she said an
early trial date for her is 2001.”

The parties were directed to begin
settlement discussions on Nov. 24,
immediately after Conway heard oral

‘Judge Conway is
aggressively
scheduling settling
conferences with
the full force of her
gavel’

- ADAM RITHOLZ -

arguments on the preliminary
injunction. The hearing was the first
salvo in the lawsuit filed by Trans
Continental, its head Louis Pearl-
man, and BMG Entertainment in
October against ‘N Syne and Zomba
over the group’s effort to jump from
BMG-owned RCA to Zomba-owned
Jive (Billboard, Oct. 23).

While another ‘N Synec attorney,

RECORD COMPANIES. Julie Borchard
is promoted to senior VP of interna-
tional for Columbia Records in New
York. She was VP of international.

Frances Seghers is promoted to
senior VP of European affairs for
Sony Entertainment in Brussels.
She was VP of European communi-
ty affairs.

Tony Bates is appointed group
finance director for the EMI Group
in London. He was executive
VP/CFO of EMI Recorded Music.

Simon Robinson is named VP of
finance and administration for BMG
Entertainment International in New
York. He was director of finance for
BMG U.K. and Ireland.

Steve Pedo is named VP of
finance and operations for BMG
Classics in New York. He was GM of
finance and operations for BMG Aus-
tralia and New Zealand.

Heidi Urbina is promoted to VP

BORCHARD

SEGHERS

of business development for Capitol
Records in Hollywood. She was
senior director of business develop-
ment.

Glenn A. Manko is named
GM/VP of the ANTRA Music Group
in Philadelphia. He was director of
publicity for Ruffhouse Records and
Studio 4 Recording.

John Strazza is named senior
director of crossover promotion for
RCA Records in New York. He was
director of crossover radio at Colum-
bia Records.

Helene Freeman, released a state-
ment declaring that “the judge
expressed [on Nov. 24] that at this
time she is not inclined to grant the
injunction,” Conway’s court clerk
stresses that no official ruling has
been filed.

To that end, Pearlman’s attorneys
filed a motion on Nov. 30 seeking per-
mission to submit additional materi-
al for consideration by the judge
before she announces her ruling on
the injunction.

“She raised questions concerning
the evidence, so today [Nov. 30] we
filed motions to conduct expedited
discovery for the injunction,” says
Pearlman/Trans Continental attor-
ney William Pringle. “We also asked
for the opportunity to cross-examine
all of the witnesses on behalf of the
group.”

Conway’s clerk did not know when
the judge was expected to issue her
ruling.

TURNT

ROBINSON

PEDO

Amy Housel is promoted to direc-
tor of shared services T&E for Sony
Music Entertainment in New York.
She was associate director of T&E.

Andre Rodriguez is named direc-
tor of marketing for Prestige Re-
cordings in New York. He was mar-
keting manager for H.O.L.A.
Recordings.

PUBLISHERS. Phil Crosland is pro-
moted to senior VP of marketing for
ASCAP in New York. He was VP of
marketing.

successful, efforts were made to
overcome the financial blow dealt by
the events leading up to the abrupt
closure of M.S. Distributing’s music
division.”

On Oct. 15—a day after M.S. pres-
ident Tony Dalesandro and executive
VP John Salstone bought their be-
leaguered company back from Los
Angeles-based Puzzlesoft Corp.,
which purchased it earlier this year—
the Hanover Park, Ill.-based distribu-
tor shuttered its audio operations
(Billboard, Oct. 30).

Noting in its announcement that
“for the past three or four years, much
of the high-end audio industry has suf-
fered through a recession,” MFSL
added that “the closure of M.S. Dis-
tributing’s musie division resulted in a
substantial percentage of uncollec-
table receivables for MFSL, plus the

inventory it represented. Without
access to the funds or the availability
of inventory for resale, the financial
devastation was more than our small
company could overcome.”

In documents obtained by Bill-
board, the distributor estimated that
it owed $128,000 in payables to
MFSL.

Just before it went out of business,
MFSL went to extraordinary lengths
to settle at least some of its accounts
with M.S. On Nov. 5, acting on a court
order issued by an Illinois judge,
DuPage County, IlL., sheriffs aided in
the retrieval of approximately
$100,000 worth of the label’s invento-
ry, frozen since September, from the
distributor’s warehouse (Billboard-
Bulletin, Nov. 8).

Representatives from MFSL could
not be reached for comment.

A Capitol Christmas. Capitol recording artist Meredith Brooks, along with Roy
Lott, president/CEQ of Capitol Records, recently welcomed 300 underprivileged
children from the Los Angeles Department of Children’s Services, Lacer Pro-
gram, and Building UP LA to celebrate the company’s seventh annual tree-light-
ing event. Santa Claus made a special visit to deliver gifts to each child, follow-
ing Brooks’ performance with the Crenshaw High School Choir. One child was
chosen to pull the switch lighting the Christmas tree atop the Capitol Records
building. Shown at the ceremony, from left, are Lott, the lucky child, and Brooks.

URBINA

SESAC promotes Rebecca
Brown to associate VP of writer/
publisher relations in Nashville.
SESAC also names Kyle T. Jones
associate director of writer/publish-
er relations in Nashville. They were,
respectively, senior director of
writer/publisher relations and cre-
ative director for the New Company
Songs Group.

Frank Petrone is promoted to
national director of creative affairs
for peermusic in Los Angeles. He
was West Coast creative director.

STRAZZA CROSLAND

RELATED FIELDS. William Schultz is
named to the board of trustees for
the Berklee College of Music in
Boston. He is also chairman of the
board/CEOQ of Fender Musical
Instruments.

Howard Kessler is named execu-
tive VP of SRO Productions Inc. in
Minneapolis. He was VP/head of
music for Simitar Entertainment.

Maggie Wang is promoted to
senior publicist at the Mitch Schnei-
der Organization in New York. She
was tour press director.
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| always at the intersection of music and new media
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Garibbean Acts Aim For Exposure Beyond ‘Garnival Season’

BY ELENA OUMANO

OCHO RIOS, Jamuica—In 1956,
Harry Belafonte’s “Calypso” became
the first album of any genre to sell
platinum. Calypso and socu continued
to spin the odd breakthrough pop sue-
cess—among them Buster Poindex-
ter’s 1987 hit cover of Arrow’s “Hot
Hot Hot” and Machel Montano’s "91
“Come Dig It”—and the past few
years have seen the rise of young,
musically adventurous lions expanding
soci’s horders with dance, hip-hop, and
reggae dancehall.

MACHEL MONTANO & XTATIK

The music packs huge venues world-
wide for 50-plus annual concerts, car-
nivals, festivals, and awards shows that
keep it going.

A recently completed, years-long
study by Keith Nurse, a professor at
the University of West Indies, Trin-
idad/Tobago (T&'T), suggests that the
market for Caribbean music and is-
land music fests could be far greater,
however.

Focusing on St. Lucia’s Jazz Festi-
val and T&T Carnival, the study con-
cludes that despite their island gov-
ernments’ often reluctant support,
musie festivals show a return in excess
of 400% of their investment—mainly
from tourism revenues. Clearly there
is a hunger for such sounds among
fans outside of the islands’ borders.

Yet radio play outside of Caribbean
stations remains nonexistent, as has
U.S. major-label involvement, and
calypso/soca doesn’t even have a
Grammy category.

The musi¢’s community compen-
sates for outsider disinterest by
awarding its top talents at each Car-
nival event and at New York’s Sun-
shine Awards ceremony, held Oct. 16
this year, which provides an annual
wrap-up to the season.

T&T Carnival remains the grand-
daddy and champion of the annual
events. In 99 Kurt Allen was dubbed
Soca Monarch for the tune “Dust
Dem,” aka “Soca Stampede” and “De
Bees” (after the killer bees now in res-
idence in T&T). Blue Ventures, fea-
turing  Sanelle = _
Dempster, took Wb Mo
Road March Song -
(the most-played | = h
award) for “De L7
River” (which also
won the same award at Brooklyn,
N.Y.’s annual Labor Day parade and
Toronto’s *99 Caribana).

Twer George won Ragga Soca Mon-
arch for “Iwer & Ah Half.” The Ca-
lypso Monarch for the year was veter-
an Singing Sandra, for the moving
“Voices From The Ghetto,” and Black
Sage took King of Extemp for his im-
provised bit of prophecy, “Extempo
King.”

Other news from T&T includes the
upcoming return of soca mega-talent
Super Blue (expect his Rituals first-
quarter 2000 release to include some
genre-defying surprises).

NEW WAVE OF RAPSO

Among the most interesting weaves
of various influences—from African
to dance and spoken word—comes
from all-male quartet 3 Canal’s “The
Fire Next Time” album, released in
the last quarter of ’99. Steadily build-
ing an international fan base, 3 Canal
is generally lumped with T&T’s excit-
ing new wave of “rapso” (rap plus
calypso) artists, but that term can’t
contain the originality that has placed
this group on a fast track to global pop
stardom.

Barbados’ Crop Over Festival (June
15 to the first Monday in August) con-

tinues to celebrate the end of the sugar
cane harvest with its own array of
events. Ice Recordings’ Mighty Gabby
took Calypso King with “Mock Sport”
and, as is his eustom, responded by
performing two brand-new tracks.

Red Plastic Bag’s “Voleano” won
Road March Song, and Krosfyah's
lead singer, Edwin Yearwood, won
Party Monarch for “Agony,” the year’s
best party song.

New York’s annual Sunshine
Awards gave David Rudder’s “Hi
Mas” four major titles: producer of the
year, male vocalist of the year, calypso
of the year, best social commentary (a
tie with Red Plastic Bag’s “What Kind
Of World”), and the People’s Choice
Award. Female vocalist of the year
went to Singing Althea for “Violence”;
Errol Fabien won best new male artist
for “Ato Tea Party”

Other awards included Wayne
Bruno, arranger of the year, for “Hi
Mas”; Square One, best group record-
ing, for “Kitty Kat”; Zin, best I'rench-
Caribbean ballad recording, for “All 1
Want”; and Wayne Rodriguez, best
party calypso, for “Footsteps.”

Three Sunshine Special Recogni-
tion Awards went to Trinidadian film-
maker Grace Blake (who worked on
“Silence Of The Lambs”); the United
Nations’ Dr. Hans Geiser (a Swiss
native who now lives in Trinidad) for
helping to promote Caribbean culture
internationally; and Puerto Rico’s
Nydia Caro, a singer and actress who
works extensively with children.

MOONSPLASH HONOREES

Virtually every Caribbean island
stages its own Carnival. On the oppo-
site end of the scale from T&T’s mam-
moth event is Anguilla’s Moonsplash,
featuring calypso/soca, reggae, and
other genres. It is held March 25-28 at
the Dune Preserve, an intimate, mul-
tilevel venue of natural charm situat-
ed on a secluded stretch of beach and
owned by Caribbeun folk/rock singer/
guitarist/co-promoter Bankie Banx.
(Banx’s ninth set, “Stuck In Paradise,”

was released locally in April on his
Chicago-based management’s Zemi
label.)

Moonsplash also celebrated its
ninth staging with headliners the
Bacon Brothers and Banx and band
members who included "70s rock star
Jon Pouset*e-Dart and reggae nota-
bles Benji Myers and Jr. Jazz, as well
as local acts,

Moonsplush was sponsored by the
island’s Tonrist Board, though con-
certs are arn anomaly on this tiny, laid-
back island known for five-star restau-
rants and discreetly
hosting Hollywooc
celebs.

Thanks to a
heavy population of
Caribbean-Ameri-
cans who've turned
their neighbors on to the joys of
“jumpn’wine,” New York is a hotbed
of annual calypso/soca events in or out
of Carnival season. The annual Moth-
er’s Day Caribbean All-Stars Festival
sold out this year at Brooklyn College
and Avery Fisher Hall at Lincoln Cen-
ter, with a stunning bill that included
Montano, Denyse Plummer, Sparrow,
Red Plastic Bag, Lord Kitchner, David
Rudder, Singing Sandra, and Singing
Francine.

A SEASONAL INTEREST?

Yet, other than the frenzy of activi-
1y surrounding the big carnivals, the
calypso/soca industry “seems season-
al,” says VP Records president Chris
Chin. VP entered the market this year
with the “Soca Gold” and “Soca
Switch” series, Krosfyah’s “Hot Zone”
set, and Montano & Xtatik’s “Any
Minute Now ” album.

“It seems so intense for four weeks
leading up to [T&T] Carnival. Then,
the energy is gone,” he adds. “Nothing
happens, even in recording.”

“We have to tour right through the
year, from carnival to earnival,” says
Montano. “If you have a major label
behind you, you have time to create.
So, we need the interest of the major

labels, but we also need the right music
to get that interest.”

“There’s a whole set of reasons why
soca musie has not been taken in by
the dise jockeys in the U.S.,” agrees
Yearwood. “We are working on those
reasons.”

The rock bed of all modern Carib-
bean forms is calypso—keen-eyed
commentary on life, love, and current
affairs set to a jaunty tropical beat.

Just as the '30s and '40s saw calyp-
so influenced by American big bands,
in the 708 and '80s, stateside R&B and

KROSFYAH

disco prodded a mutation into the
strongly accented, upbeat, drum ma-
chine-dependent soca (calypso plus
disco) dance fusion.

Masters of socially uplifting music
like King David Rudder (the Bob Mar-
ley of soca), Black Stalin, and Brother
Resistance are standout exceptions to
soca’s standard “wine’n’wave” bac-
chanal, but more and more top artists,
including 3 Canal and other younger
rapso acts, are attempting to restore
a measure of calypso’s social con-
sciousness.

“Up until the "80s, soca was all about
dance, fun, frolic, nothing else,” says
Yearwood. “We've been able to include
more conscious lyrics, so that our
albums are balanced.”

The 25-year-old Montano describes

(Continued on page 102)
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Ad Sparks New Set For Sakamoto

Sony Classical Also Will Drop lee Album From GComposer

BY JIM BESSMAN

NEW YORK—Sony Classical is
capitalizing on the surprising recent
Japanese success of composer/artist
Ryuichi Sakamoto’s TV commercial
theme, “Energy Flow,” by releasing
a new album, “BTTB,” which
includes the track.

The label will issue the set on
Feb. 8 simultaneously with “Cin-
emage,” alive collection of Sakamo-
to’s best-known film score music
and material previously unreleased
outside Japan.

The “Cinemage” set, which in-
cludes Sakamoto’s Oscar-winning
“The Last Emperor” theme, was
originally slated for release this
past fall. According to Sony Classi-
cal senior VP of marketing Jeb
Hart, it was held back when
Sakamoto postponed touring until
next year to finish his recently per-
formed first opera.

Meanwhile, the label, which has
Sakamoto signed everywhere but
Japan, was feeling demand from
Europe for “BTTB,” which was
already out in Japan on Warner
Music. “It was a conundrum, but
since he’s an international artist, we

SAKAMOTO

decided to put them both out togeth-
er,” says Hart.

Sakamoto is focusing on “BTTB,”
as it is all newly composed dnd
recorded music in a solo piano for-
mat. The album title stands for
“Back To The Basie,” since the con-
tents represent a return by
Sakamoto—who founded Japan’s
influential techno/pop group Yellow
Magic Orchestra (Y MO) in 1978 and
has since scored films and experi-
mented with world music artists—
to his unaccompanied first instru-
ment.

“It’s the closest instrument to me,
since I started playing at 3 or 4
years old,” says Sakamoto, who
splits his year between New York
and Tokyo and anywhere else his

Elektra’s Feeder Displays Its
Punk/Pop Blend On ‘Yesterday’

BY LARRY FLICK

NEW YORK—On Feb. 1, Elektra
trio Feeder returns with “Yesterday
Went Too Soon,” a set that aims to
build upon the cult following trig-
gered by the band’s 1998 break-
through, “Polythene.”

The U.K.-rooted act weaves a
sound that combines fuzzy, feedback-
riddled guitars with the kind of
infectious, pure-pop choruses that
hit singles are
made of.

“This was a
very natural
record for us,”
says Grant Nich-
olas, Feeder
front man and
guitarist. “After
an intense amount
of touring, we
wanted to get
right back to work. I think I write
better songs now. The key with
Feeder in the studio is to capture the
energy of the band, while you're
making sure it’s also about the songs.
After all, we've lived them.”

Nicholas says he enjoys the way
the band—which also includes
bassist Taka Hirose and drummer
Jon Lee—skids from punk to pop
with such ease.

“If you listen to a song like ‘Wait-
ing For Changes,’ ” he says, “it has
that classic kind of early punk intro
but with a melodic edge. The key is
capturing the Feeder sense of ur-
gency. Bands like Hiisker Dii and
Sugar had that kind of guitar quali-

FEEDER

ty. I like the occasional pop melody
that balances it out.”

The band has had plenty of prac-
tice honing its skills. Formed in 1994,
Feeder found success in its home
country upon signing to Echo in
1995, releasing its first effort, the
EP “Two Colours.” That project was
quickly followed by the critically
revered “Swim” in 1996. Three sin-
gles followed, “Stereo World,” “Tan-
gerine,” and
“Cement,”
which eventually
would make up
the bulk of “Po-
lythene,” first
released in May
1997 in England.

The group
also begun gar-
nering a loyal
live following.
“We played anywhere we could,”
says Nicholas. After a show in New
York, the band won a U.S. deal with
Elektra. “That’s when things started
to turn around for us,” Nicholas
says, noting that one of their songs,
“High,” was then placed on the Elek-
tra soundtrack to the Jennifer Love
Hewitt film “Can’t Hardly Wait.”

It lead to a respectable amount of
rock radio play, paving the way for
the band’s new project. The label’s
marketing plan for the album is sim-
ple—let the band do what it does
best. Feeder will spend much of the
first quarter of 2000 playing clubs.
An opening slot on a major tour is
being considered. LARRY FLICK

musmal quests lead. “It’s an exten-
sion of my body, my brother, my sis-
ter, my pet. But I’ve never made a
solo piano album before, and this is
finally the right time to do it.”

The timing, Sakamoto concedes,
had a lot to do with the unexpected
success of “Energy Flow,” the first
solo piano track to ever top the Jap-
anese singles chart. The song was
originally a 30-second music bite
written for a drug company’s ener-
gy concoction. Sakamoto extended
(Continued on page 15)

Tracking With Owens. Java/Capitol artist Judith Owens, left, is currently finish-
ing up her debut release with producer/Java president Glen Ballard. The album
is due for release in February.

John Scher’s Metropolitan Entertainment
Group Up For Sale; Blondie Sues EMI

S UITORS EYE METROPOLITAN: Look for
Metropolitan Entertainment Group (MEG) to have
a new corporate parent as early as year’s end. The
John Scher-headed, New York-based company,
which includes national touring, management,
recording, concert, and theatrical segments, is
being sold as part of Ogden Corp.’s decision to
divest itself of its entertainment and aviation sec-
tors and to remain solely in the energy business.
“In the public markets today, it doesn’t make a
lot of sense for one publicly traded company to be
actively involved in energy production, as well as
aviation and entertainment,”

says the real asset is Scher: “You’re buying John.
He's a very valuable commodity.” Should a concert
company buy Scher, it would automatically inherit
his established presence in the Northeast, as well
as his plan to build five new amphitheaters. If a
record label is what it's after, his Hybrid Record-
ings is showing potential through such acts as
Guster and its stake in the current “Woodstock
'99” album through Epic and “My Favorite Broad-
way”’ through TVT. (Currently distributed through
Sire, Hybrid is to review its deal with the label in
June).

Mackin says he does not

says Scott Mackin, Ogden
president/CEOQ.

While Ogden enlisted the
help of Goldman Sachs as far
back as March to help spin off
the companies and eventually
asked Goldman Sachs to try to

have a preference as to
whether MEG is sold off indi-
vidually or as part of the enter-
tainment division. “The ideal
scenario is one that maximized
values for Ogden; I don’t have
one set idea on how best to

sell them in their entirety,
Scher’s deal with Ogden allows
him the opportunity to pur-
chase the 50% of MEG Ogden
acquired in late 1994, after MEG and PolyGram
parted ways. Scher owns 40%, and a collection of
investors owns the remaining 1()%

Neither Mackin nor Scher would discuss poten-
tial buyers for either MEG or the entertainment
division as a whole, but according to sources, inter-
est in MEG has ratcheted up significantly lately
with some suitors preparing to make offers. Com-
mon sense dictates that SFX, which has purchased
virtually every major promoter in sight, would be
a contender except for the fact that Scher has long
let his distaste for SFX be known. As one source
puts it, “He’d probably burn his company down
before he’d sell to SFX.” More likely are en-
tertainment companies such as House of Blues,
which snapped up Universal Concerts earlier this
year, or edel music, which is on a spending spree.
Also don’t be surprised if a radio or cable con-
glomerate, such as Infinity or Cablevision, sniffs
around.

In addition to MEG, the entertainment division
includes water parks, more than 100 facility man-
agement contracts, venue concessions contracts,
specialty casinos, and other attractions.

Mackin has stated the equity book value of the
entertainment division at $430 million. He declined
to break out a value for MEG.

While some sources value MEG at slightly less
than $100 million (that would only be if SFX paid its
over-inflated price for the company), others say it’s
more in the range of a still very healthy $50 million.

While MEG’s divisions are desirable, one source

by Melinda Newman

effectuate that,” he says.

Neither does Scher, although
he will allow, “Whoever ends
up being our strategic partner
has to have a very clear focus on our Internet and
broadband strategy,” he says. “As broadband
becomes more of a reality, we're uniquely qualified
through our video catalog [which includes shows
going back to the ’70s] and some of our facility
deals to have significant broadcasts. It’s important
that any company share that vision.”

BLONDIE SUES: The members of Blondie,
doing business as Blondie Music, filed a breach-of-
contract suit against EMI Records Nov. 24 in the
Southern District of New York. The suit alleges
that the now defunct EMI, which the papers clas-
sify as a division of Capitol Records, has failed to
pay the band royalties owed on recordings released
by EMI in the *70s and '80s. According to the suit,
when Blondie signed a new deal with EMI in 1996,
the pact included a new catalog royalty structure
that has not been honored. Blondie now records for
Beyond Music.
EMI declined to comment.

STUFF: Atlantic acts Jewel and Michael Craw-
ford will appear on Lava/Atlantic act Trans-Siber-
ian Orchestra’s Christmas special, “TSO: The
Ghosts Of Christmas Eve,” which airs Dec. 14 on
the Fox Family Channel . . . Confirming what we’ve
all known, the Smashing Pumpkins have
announced that former Hole bassist Melissa Auf
Der Maur has joined the group, replacing D’Arcy,
who left in September. Auf Der Maur will be part
of their world tour, which starts Jan. 7.
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FINDING BLISS: Not everyone can bridge that wide gap between
radio-ready pop music and cabaret tunes—but that’s what Ernest
David Lijoi does on his second self-made disec, “Bliss,” a fine album
that owes as much to Stephen Sondheim for influence as it might
to Bob Dylan or Bruce Springsteen.

On paper, that might sound a tad odd, but it works. In fact, Lijoi’s
theatrical style brings a high degree of passion to songs that would
sound too soft coming from a more restrained voice. There’s no ques-
tion that Lijoi deeply feels every syllable of every song he’s writ-
ten—whether it be a delicate
heartbreaker like the piano bal-
lad “Turning To Stone” or the
ebullient, somewhat goofy com-
edy jam “Jack & Jill.”

It takes a moment to get used
to the intensity of Lijoi’s deliv-
ery, much in the same way some
needed a moment to embrace the
glass-shattering emotion of Ala-
nis Morissette. But once Lijoi
gets under your skin, you find
yourself continually going back
for more.

There’s a lot here for radio programmers to chew on. Rockers will
dig “Sons & Daughters,” with its stomping beat and tight electric/
acoustic guitar interplay, while AC programmers will find the more
sedate, intimate “Maybe I Deserve This” user-friendly. The com-
mon denominator of these tunes—as with the rest of the album—is
Lijoi’s empathetic, slice-of-life lyrics.

The Boston-rooted artist has spent much of the fall playing local
venues, and he’s eyeing the prospect of hitting cities like New York
in early 2000.

I'or more information, contact 617-236-2218 or visit his Web site,
www.lijoi.com.

INTO THE GROOVE: In the world of dance music, few things are
more difficult than making the transition from remixer to record-
ing artist. Many try . . . and most fail, because they either race into
full-length projects that they’re not ready for, or they venture too
far away from the sound that made them famous. Ian Appell has
clearly been taking notes and learn-
ing from those before him.

Transplanted to New York from
Miami, Appell has been gradually
building a catalog of material and
evolving away from life as a remixer
for acts like Michael Jackson and
Heaven 17. He's developed a demo
reel of original cuts that deftly
straddle the line between club-cred-
ible rhythms and accessible pop mel-
odies.

Among his strongest jams is “Vac-
uum,” which blends tribal percussion
with a spree of ear-tickling samples and plush keyboards. Although
the original version is rather lengthy, it’s easy to envision an edit
storming top 40/rhythm-crossover airwaves . . . something that A&R
execs looking for more than a rap/metal band or another teen clone
should keep in mind.

For additional details, call Zach Westerfield, 212-561-9746.

APPELL

PAYMENT IN FULL: Lowdown Payment is truly heavy stuff.
It’s loaded with slide guitar, churning with heavy bass, and rife with
fatback drums. As evidenced on its sterling five-song demo, the band
manages to move from rootsy rock to full-on psychedelic sleaze with-
out missing a beat. Front woman Margaret Kelly’s vocals are a
treat for fans of dramatic delivery. She’s supported by the solid
musicianship of cohorts Cherry-Lime Rickey on bass, drummer
Glenn Reynolds, and guitarist Christopher Walsh. This is tailor-
made for current rock radio. Just crank it up and enjoy.

For more information, call Walsh at 718-486-9629 or visit the act’s
Web site, www.lowdownpayment.com.

PIRACY FIGHT

(Continued from page 4)

faces lies in the universal nature of
the Internet and digital bits in & world
where laws and actions are still con-
fined to nations and interest groups.

The use of digital bits is democra-
tic in the purest definition of democ-
racy. Anyone anywhere at any time
with widely available and low-cost
technology ean record, store, and dis-
tribute digital bits. To a musie lis-
tener in Los Angeles, a Web page
based in Taiwan, where U.S. copy-
right law is not recognized, is no dif-
ferent than a Web page based in New
York, where U.S. copyright law is
upheld. Either is a click away.

If the listener chooses to infringe
copyright law by downloading copy-
righted songs from a Taiwan site,
there is little or nothing that the
industry can do about it today. If the
U.S. tries to stop the infringer in Tai-
wan, there is no legal remedy for
doing so and no technological one
either.

This is why it is important for the
worldwide music industry to support
initiatives that bring countries into
the World Trade Organization, where
respect for intellectual property
rights is a requirement.

Cultural resistance to respecting
copyright is broad and deep. It is
more pervasive than the internation-
al scenario above. Witness the verbal
catcalls on such Internet industry
publication sites as Slashdot.org
when SDMI was first announced.

Newsgroup writers, most of whom
were from the U.S,, called the action
“evil” and impossible to enforce. One
respondent quickly predicted that
any cryptographic protection would
be subverted in an offshore effort
and that such an effort would drive
programming out of the U.S.!

The writer had a point, however-
Programmers somewhere will
attempt to defeat every protection
initiative, whether inside or outside
the U.S. There is no perfect protec-
tion scheme, and there never will be.

Further, for every protective
device adapted, there will be hackers
who will seek to defeat it for the pure
challenge of doing so. This is the
technological arms race to which the
industry has committed itself.

The best that the industry can
hope to achieve is to make protection
economically safe. That is, the cost of
bypassing protection is greater than
the perceived economic gain from
doing so.

Eliminating economic gain is the
only way to stop self-interested oper-
ators who are willing to take a chance
on infringing if they see money in it.

The worldwide music industry can
never assume that a time will come
when all infringers will see the light.
Nor for that matter can the industry
ever assume a time will come when
all musie listeners decide to pay more
for their recordings in order to
respect copyright law, rather than
buying from pirates.

So while the worldwide music
industry can justly be celebrated for
what it has done in such a short time,
it must steel itself to fight a never-
ending war that will change as tech-
nology changes.
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studio K7°s UK. Trio Smith & Mighty Bringing Their “World’ To UL.5.

BY CRAIG ROSEBERRY

NEW YORK—With the worldwide
release of Smith & Mighty’s highly
anticipated sophomore release, “Big
World Small World,” on Jan. 31, the
Bristol, England-based trio is poised
to conquer the U.S. with its genre-
defying blend of reggae, dub, hip-
hop, drum’n’bass, retro soul, and
house.

Renowned for their innovative pro-
duction wizardry and dense sound
effects, Smith & Mighty—Rob
Smith, Ray Mighty, and Peter D.
Rose—have been forging new musi-
cal ground since 1985, when they col-
laborated with punk renegade Mark
Stewart on his album “Learning To
Cope With Cowardice” and with
Adrian Sherwood on his experimen-
tal dub outfit, On U Sound System.

However, it was Smith & Mighty’s
groundbreaking debut recording,
“Bass Is Maternal,” coupled with
their deconstructed reconstructions
of two Burt Bacharach/Hal David-
penned classies (“Walk On By” and
“Anyone Who Had A Heart”), under
the 3 Stripe Crew alias, that helped
cement the act’s underground cult
status.

Often cited as the true originators
of the influential Bristol Sound,
Smith & Mighty created the blue-

print for what would become trip-
hop and drum’n’bass, paving the way
for acts like Tricky, Portishead, and
Roni Size.

Following the success of their
installment of Studio K7’s prestigious
“DJ Kicks” series released last
year—and a subsequent North
American DJ tour—Smith &
Mighty’s profile increased.

Now, with the release of the musi-
cally diverse and self-produced “Big
World Small World,” the trio has its
best opportunity to seize a much-
deserved stab at crossover success.

“Big World Small World” is rife
with some of Smith & Mighty’s most
inventive, politically minded, and
accessible material to date. From the
reflective “No Justice” and soulful
“Move You Run” to the disco-tinged
“Small World” and funky “Believers,”
the album encompasses a wide spec-
trum of musical styles and influences.

Further complementing the
grooves is an impressive roster of fea-
tured vocalists and rappers, including
Tammy Payne, Alice Perera, L.D.,
and Rudy Lee. The album’s wide-
reaching expanse can best be de-
scribed as the missing link between
Bob Marley, Soul II Soul, Lee
“Scratch” Perry, and Lauryn Hill.

“Ultimately, we always try to chal-

lenge ourselves when we collaborate
on musie,” explains Smith. “There’s
never any boundaries or limitations
to our sound, and that allows us to
constantly experiment with new
ideas and concepts.

“Overall, our sound is heavily

SMITH & MIGHTY

inspired by the cutting-edge dub pro-
ducers Jah Shaka and Scientist,”
Smith adds. “Their pioneering work
from the early ’'80s presented new
sound designs in production tech-
niques that opened up endless possi-
bilities in the studio. We try to incor-
porate that approach within the
context of all of our diverse musical
influences.”

According to Dave Watkins, chief

officer of operations at Studio K7’s
New York office, “Big World Small
World” is a priority release for the
label/distributor. Studio K7 intends

to focus on developing the group from
the ground up, concentrating heavily
on its musical diversity.

“We have high expectations for
this album,” says Watkins. “This is
our biggest project at the label to
date. Qur main plan is to institute a
massive guerrilla-marketing effort
that combines lifestyle marketing, an
aggressive retail campaign, adver-
tising and street teams in key mar-
kets, and a major-market tour.”

On Nov. 9, the label issued the
set’s (irst single, “No Justice,” which
was also mailed to tastemaking
world/electronic music stations and
club DJs. On Deec. 14, Studio K7 is
scheduled to release the follow-up
single, “Seeds”; a mailing to
drum’n’bass and electronic-music
DJs will occur at the same time. In
early February, the label will deliv-
er “Same” to R&B radio; club DJs
will be serviced with a Joe Claussell
remix of the song.

“The album is extremely diverse,
which is why we’re showcasing vari-
ous tracks in different markets,” says
Watkins. “We anticipate extending
Smith & Mighty’s audience reach
beyond the underground and intend
to work the entire album over a long
period of time, hopefully providing
them a strong network of support so

that they can receive the recognition
and success they deserve.”

The record delivers a sound that
some indie retailers think has the
potential to break out beyond its
genre-specific roots. “Thare are
some strong melodies to go with the
grooves, which is key,” notes Marlon
Creaton, manager of Record Kit-
chen, a shop in San Francisco.

On Dec. 3, Smith & Mighty were
scheduled to debut their live sound
system at a performance at the Sun-
set Room in Los Angeles. This will
be followed by a 13-city North
American tour, with planned stops
in New York, Boston, Seattle,
Miami, Los Angeles, San Francisco,
and Chicago.

Smith & Mighty are managed by
Craig Williams of Bristol-based
Vision Management; Williams also
handles all European bookings. In
North America, the act is booked by
Kim Benjamin of New York-based
Kimeo Entertainment.

“I'm just happy that we were able
to pull together a diverse yet cohe-
sive album with a positive vibe and
similar strain of consciousness that
people can relate to,” says Smith.
“Ultimately, if we can touch and
unite people with our music, then
our job is well-done.”
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AD SPARKS NEW SET FOR SAKAMOTO

(Continued from paje 12)

it to five minutes after the reaction
to the commercial brought con-
sumer demand for new album prod-
uct—his first since 1997’s “Discord”
and 1998’s “Love Is The Devil”
soundtrack.

“I still don’t know why people
liked ‘Energy Flow’ so much,” says
Sakamoto, noting the single is dif-
ferent from the pop songs making
up the rest of the chart. “This is an
amazing exception—the first time
an instrumental track went to No.
1. And it’s embarrassing, because
I'm the oldest No. 1 ever!”

Suddenly forced to rush out an
album’s worth of material based on
a 30-second commercial, Sakamoto,
47, says he had a tough time at first
composing, “because after all,
there’s a lot of beautiful |classical]
piano pieces; how could I add any-
thing now at the end of the 20th cen-
tury?

“So I tried to write something
personal that has my influences,” he
says. “Because the music of this
century isn’t only classical but pop,
black, and ethnic—what I’ve lis-
tened to since I was a kid. So while
this album may sound on the sur-
face like classical piano pieces, on a
deeper level it shows my influences
like the Beatles and Rolling
Stones.”

Using the “BTTB” track “Lorenz
And Watson” as an example, Sak-
amoto says the piece employs “blue
notes,” but the music itself is not
blues. “It’s like Ravel, who was
influenced by jazz, but his music
wasn’t necessarily jazz or classical.”

For Sony Classical’s Hart,
“BTTB” is “contemplative, roman-
tic, sentimental, moving, and tran-
quil”—qualities calling for
“lifestyle” marketing.

“We need a vehicle to reach the
sophisticated upscale consumer,
since we've seen that’s what hap-
pened in Japan with the reaction to
the use of ‘Energy Flow’ for a
health tonic ad,” says Hart. Sony
Classical, he adds, is looking to tie
in with an appropriate upscale
lifestyle marketing partner in pre-
senting Sakamoto’s music via Web
sites, in-store samples, and “ulti-
mately a TV ad, because we have
the boilerplate.”

The label is sponsoring a Sunday
morning Tea With Sakamoto listen-
ing campaign at retail, with partic-
ipating accounts serving tea to ac-
company “quiet time” programming
of the new releases.

Both “BTTB” and “Cinemage”
are also represented in a two-track
sampler shipping to college, alter-
native, and classical radio Feb. 1;

the set contains “ILnergy Flow” and
“Cinemage’s” “Forbidden Colours.”
The latter features the vocals of
David Sylvian and was originally
from the soundtrack to “Merry
Christmas, Mr. Lawrence,” the
1983 World War [I prisoner-of-war
film directed by Nagisa Oshima
that starred David Bowie and
Sakamoto.

For public radio, says Hart, Sony
Classical is producing a syndicated
radio program on Sakamoto.

“Cinemage” was recorded in con-
cert during a 1997 tour of Japan. To
support “BTTB,” Sakamoto will
tour solo from February through
April, starting with 10 cities in the
U.S. and followed by 15 in Europe
and seven or eight more in Asia.
Hart says that Sakamoto’s promo-
tional activities in England will also
include a Webcasted concert Jan 30
at the Royal Festival Hall in London.

Dave Levesque, senior music
buyer for Michigan’s Harmony
House chain, has been listening to
both “BTTB” and “Cinemage” non-
stop. “I've been a fan since his YMO
days, and they fall right in line with
what I expect,” he says. “They’re
executed brilliantly and recorded
very well: The sound is nice and lush
and crisp and jumps right out of the
speakers. He’s just doing more of
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what he does best—creating beau-
tiful, graceful music.”

Indeed, Sakamoto is busy doing
just that. In September, he debuted
his opera, “Life,” in Osaka and
Tokyo. Performances of the four-
hour multimedia work, which deals
with the possibility of saving the
planet following a century of man’s
destroying it, involved live and
taped contributions from more thun
150 world artists, including L. Sub-
ramaniam, Salif Keita, Laurie

Anderson, Robert Wilson, and Jose
Carreras, as well as the Dalai
Lama. It also included original text
from Salman Rushdie and others.

Sakamato has also just complet-
ed the soundtrack to Oshima’s new
movie, “Gohatto.”

The artist is managed through
his KAB America company, which
handles all of his business interests
outside Japan, including his music
publishing, which is administered
by Virgin/EMI Music.

The Kid Is Back. Kid Rock recently returned to Tsongas Arena in Lowell, Mass.,
for the second time in four months. According to the arena, he set a new atten-
dance record with an audience of 7,100. Pictured, from lef;, are Tsongas Arena
execs Mike Kenney and Sylvia Cunha, Kid Rock, and Doug Higgons, Tsongas'

assistant GM.
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ANGELIC DEBUT: Lisa
Angelle has already made a
name for herself in country
music by writing songs for

Vibing On Moore. R&B
singer Tina Moore collabo-
rated with Keith Sweat on
her current album, “All In
My Vibe,” released on
Chicago-based Musicmind
Records. Hitmaker Sweat
produced and co-wrote
the track “Can | Come
Home.” Moore says of the
collaboration with the R&B
veteran: “| nearly fainted
when | found out that Keith
wanted to work with me.
Being one of the best R&B
producers around, he
added another vibe to my
album.”

such artists as Wynonna,
Trisha Yearwood, Tanya
Tucker, and Kathy Mattea.
Angelle has made the leap to

the performing side of the
business with her debut al-
bum, “Twisted,” set for a
Feb. 29 release on Dream-
Works Nashville.

The album has earned
promising advance buzz,
judging from the reaction to
the first single, “I Wear Your
Love,” which peaked at No.
19 on the Country Singles
Sales chart in the Nov. 6 is-
sue.

The video for “I Wear
Your Love” re-
ceived noteworthy !
exposure on CMT

Static-X, Wisconsin Death Trip

acclaimed debut album, “Left-

Out Of Leftfield. British
dance music duo Leftfield has
returned with “Rhythm And
Stealth” (Hard Hands/Higher
Ground/Columbia), the foilow-
up to the act’s 1995 critically

ism.” The members of Leftfield
have previously remixed
David Bowie's ‘Jump They
Say.”

REGIONAL HEATSEEKERS

MOUNTAIN

and Great Ameri-
can Country. The
video was also nom-
inated for best new
artist clip in the
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Krust, perhaps best known
for his affiliation with Roni
Size/Reprazent, makes his
solo debut with the album
“Coded Language,” due for a
U.S. release Dec. 14 on Is-
land Records.

Krust—who hails from
Bristol, England (home to
Roni Size and Fatboy Slim,
among other hit dance art-
ists)—has racked up a siz-
able list of credits as a remix-
er, including tracks for
Bjork and Es-
thero.

L ATIN YOUTH-
QUAKE: Los Del
Garrotte—a cum-
bia band consisting
of nine young musi-

country category
for the 1999 Bill-
board Music Video
Awards.

The New Or-

PACIFIC

morkrtory
WEST NORTH CENTRAL
Bmd Pmsley, Who Needs Plcfures

r

MIDDLE ATLANTIC
John MeDermontiAnthony KearnsRonan fynan, . Hone For Chiristmos

o et

SOUTH ATLANTIC
Grupo Mania, Masters Of The Stage: Veces Mania |

cians—has already
earned a hit single
in Mexico. “La
Cumbia Del Gar-

leans-based An-

gelle is a rarity in

country music: She

wrote and produced

all the album’s

songs. She says of

her songwriting approach, “I
like to write about real life,
the extremes and the contra-
dictions. There’s such beau-
ty and richness in the imper-
fections of real life. I have to
write all about it.”

KRUST OF A WAVE: Brit-
ish drum’n’bass/dance artist

Tosh Rop Ufe

THE REGIONAL ROUNDUP

South Park Mexican, 3rd Wish

rotte” has topped

V

SOUTH CENTRAL

Rotating top 10 lists of best-selling tities by new and developing artists.

WEST NORTH CENTRAL
. Brad Paisley Who Needs Pictures
Static-X Wisconsin Death Trip
Roy D. Mercer How Big'A Boy Are Ya? Volume 6
John McDermott/Anthony Keams/Ronan Tynan . Home For Chnstmas
. Slipknot Slipknot
Lorie Line Simply Grand
System Of A Down System Of A Down
. Tash Rap Life
. Chely Wright Single White Female

SemNombwNr

. Yankee Grey Untamed

MIDDLE ATLANTIC
. John McDermott/Anthony Kearns/Ronan Tynan ...Home For Chnstmas
. Stroke9 Nasty Little Thoughts
Tash Rap Life
Moby Play
Akinyele Aktapuss: The Soundtrack
Amber Amber
. Static-X Wisconsin Death Trip
. System Of A Down System Of A Down
. Slipknot Slipknot
. John McDermott/Anthony Kearns/Ronan Tynan The (nsh Tenors

SwoNpoRwNr

the Mexican singles

chart and has sold

more than 50,000

copies in Mexico,

according to the

band’s label, Uni-
versal Music Latino.

The Argentina-based
group’s self-titled album was
released Nov. 16, and Los Del
Garrotte completed a pro-
motional tour of California
that same month. “La Cum-
bia Del Garrotte” has been
serviced to Latin radio in the
U.S. market.

STILL WATERS: Gospel
singer Brenda Waters may
be remembered for being a
member of the popular '70s

‘More Better’ Band. No
Use For A Name has been
touring in support of its lat-
est Fat Wreck Chords al-
bum, “More Betterness.”
The San Jose, Calif.-based
punk band worked with
producer Ed Stasium (the
Ramones, Biohazard) on
the album. No Use For A
Name has toured with
such acts as the Offspring,
NOFX, and Dance Hall
Crashers. With a North
American and European
tour completed this fall,

No Use For A Name plans
to embark on the next leg
of its North American tour
early next year.

trio BC&S, which also con-
sisted of Carl Preacher and
Shirley Joiner. She has
since recorded several solo
albums; her latest is “Believ-
ers And Friends,” which was
released Nov. 16 on EMI-dis-
tributed Crystal Rose Inc.
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RICKY BYRD

Tough Room . . . This World

PRODUCERS: Ricky Byrd, Rich Tozzoli

Kayos Records KR-00012

For many, Ricky Byrd needs no introdue-
tion. IFor others, a brief step back in time
may be needed. For 12 years, Byrd was
the lead guitarist for Joan Jett & the
Blackhearts. In 1993, after having per-
formed the stadium rocker “ Love Rock
"N Roll” countless times, Byrd parted
ways with the Blackhearts and found him-
self collaborating with the likes of Roger
Daltrey, Ian Hunter, and John Waite. Ap-
parently, others discovered what Jett had
known all along: Byrd is one accom-
plished musician, singer, and songwriter.
With “Tough Room . .. This World,” the
story continues, only now Byrd is in the
driver’s seat. Recorded earlier this year
at the Bitter EEnd in New York, “Tough
Room . .. This World” is a live four-track
recording that finds Byrd—along with
drummer Simon Kirke (Bad Company)
and bassist Kasim Sulton (Meat Loaf)—
kickin’ it on such lively rockers as “Devil
Deserves A Pop Song” and “I Don’t
Wanna Love You.” On “Wide Open,” Byrd
tenderly slows the pace down for an
aching look at love gone wrong. A bonus
studio track, “When You Were My Girl,”
ends the album on a heautifully sweet,
alheit melancholic, note. Contact 212-645-
9178.

DONNA DE LORY

Bliss

PRODUCERS: Donna De Lory, Jon Ingoldsby, Cameron
Stone, Mac Quale

Secret Road Records SRO00

It’s OK if Donna De Lory’s name strikes
a chord within. Throughout the late '80s
and the '90s, De Lory has been an inte-
gral component of Madonna’s backing
vocalist ensemble, supplying deft diva
wailings on recordings and live concerts.
Of course, she was also signed to MCA
for a hot second in 1992 (remember her
dancefloor hit “Just A Dream”?). More
recently, her supple voice has graced the
grooves of recordings by Jewel, Enrique
Iglesias, and Shawn Colvin. On her fine
debut, “Bliss,” De Lory seamlessly
moves {rom singer-in-the-shadows to
singer-in-the-spotlight. With influences
ranging from Kate Bush and Sting to
Jonatha Brooke, De Lory has created an
ethereal, roots-rooted soundscape.
Songs like “Te Amo,” “On And On,”
“Hold Me Now,” and “I’lease” are pure
rays of light. Contact 323-882-6254.

VARIOUS ARTISTS

Essence Men: The Love Songs

PRODUCERS: various

Universal 314 545 346

This multi-generational collection of
male-interpreted love songs drips with
enough emotion and passion to recall
every heart-thumping first kiss,
intense love affair, and sensual slow

SPOTLIGHT

KELIS

Kaleidoscope

PRODUCERS: Chad Hugo, Pharrell Williams

Virgin 7243-8-47911

From the opening spoken words on
her debut album—*We found her on
one of our voyages to the fourth sec-
tor”—20-year-old newcomer Kelis (ka-
LEES) sets the stage for one of the
year’s most essential listening experi-
ences. In fact, red-hot producer Dallas
Austin refers to “Kaleidoscope” as one
of the few “really interesting” albums
he’s heard all year. With or without
Austin’s endorsement, it’s a must-hear.
As the title implies, the 14-song set is
a musical rainbow that showeases
Kelis’ gospel and jazz influences—Ilaid
against a tight backdrop of contempo-
rary hip-hop beats and grooves, cred-
ited to the Neptunes (the duo of Chad
Hugo and Pharrell Williams), whose
credits include BLACKstreet, Norea-
ga, and SWV. The album’s first single,
“Caught Out There,” is an anthem
that literally screams out against male
disrespect. It's no wonder that, with
its infectiously in-your-face chant/cho-
rus (“I hate you so much right now”),
the track’s accompanying video has
been immediately added at MTV.
Other noteworthy cuts like “Game
Show,” “Ghetto Children,” and “Good
Stuff” explore self-esteem, love, and
introspection. Make no doubt about it,
this is music with a message—as well
as groove-me rhythms.

dance—plus spark all manner of
romantic daydreams. The first project
in a three-album pact between female
lifestyle magazine Essence and Uni-
versal, the 156-track set embraces both
the new and old schools ol love. On the
new tip: the Transitions, which updates
an 0"Jays classic with “Let Me Make
Luv 2 U”; D’Angelo with “Lady”; Eric
Benét with “Femininity”; Calvin

SPOTLIGHT

Various Artists

Music From The Motion Picture “Magnolia”
PRODUCERS: various

Reprise 47583

It’s been a hot second—OK, years!'—
since Aimee Mann released her two
acclaimed solo albums, “Whatever”
and “I'm With Stupid.” So, fans of the
former 'Til Tuesday front woman will
be rejoicing—and rightly so—with the
release of “Magnolia.” Of the album’s
13 tracks, Mann contributed eight
original compositions and a hreathtak-
ing cover of the Harry Nilsson-penned
“One,” which was a top five hit for
Three Dog Night in the late '60s. In
signature Mann fashion, the songs are
steeped in a brutally honest brilliance.
“Save Me” is a tale of emotional res-
cue; “You Do” is about unrequited
love; “Momentum” offers a harshly

realistic look at life’s not-always-happy
journey; and “Build That Wall” revels
in helplessness. Also included are two
late-"70s Supertramp gems (“Goodbye
Stranger” and “Logical Song”) and
Gabiielle’s sublime acousti-spliced
R&B crossover hit, “Dreams.”
Throughout, though, “Magnolia” is a
beautiful and sincere spotlight for
singer/songwriter Mann, who obvious-
ly has a great admirer in Paul Thomas
Anderson, the director of “Magnolia”
(and “Boogie Nights”).

Richardson on “True Love”; and Brian
MeKnight on “The Only One For Me,”
amonyg others. Representing R&B’s
master erooners are Al Green on “Love
And Happiness,” L.T.D. with “Love
Ballad,” and the maestro, Barry White,
with “It’s Ecstasy When You Lay Down
Next To Me.” There’s definitely some-
thing here to satisfy any love jones. So
sit back, relax, and enjoy the molasses-
smooth ride.

SPOTLIGHT

Alanis Morissette

MTV Unplugged

PRODUCER: Alanis Morissette

Maverick 47589

Recorded and filmed at New York’s
Brooklyn Academy of Music, “MTV
Unplugged” seamlessly places the
singer/songwriter’s numerous hits
alongside the previously unreleased
songs “No Pressure Over Cappucci-
no,” “These R The Thoughts,” and
“Princes Familiar.” Most winning
moments include “You Learn,” “Join-
ing You,” and the positively ebullient
“Head Over Feet.” Of course, don’t
even think of bypassing her stirring
remake of the Police classic “King Of
Pain.” Accompanying Morissette
throughout is her ultra-tight band:
bassist Chris Chaney; guitarists Nick
Lashley and Joel Shearer; drummer
Gary Novak; and keyboardist Deron
Johnson, whom many know as half of
Behan Johnson. On the album’s clos-
ing track—the beautifully arranged
“Uninvited,” which Morissette penned
for the “City Of Angels” soundtrack
and which earned her two Grammy
Awards (best female rock vocal perfor-
mance and best rock song)—pain has
never sounded so beautiful. But then
again, Morissette has built her sturdy
career on such sentiments. Who says
life should mirror a Doris Day film,
anyway?

VARIOUS ARTISTS

Delicious Vinyl—Waxing Off: The First Decade
PRODUCERS: various

Delicious Vinyl 71820

Early West Couast rap was all about the
classic party grooves coupled with a laid-
back Los Angeles vibe. That is, before the
gangstas took over. The label largely re-
sponsible for that sound, Delicious Vinyl,

also introduced more left-of-center acts
(for the label, that is) like the Pharcyde
and the Brand New Heavies, providing a
more unique sound. Throughout, Delicious
Vinyl ably provided a mixture of kitsch and
class, which is finely illustrated on this 10-
year anniversary compilation. Highlight-
ing the label's 15 biggest hits, * Waxing Oft:
The First Decade” will likely force listen-
ers to remember where they were upon
hearing Tone Loc’s “Wild Thing” for the
first time. The set also gives props to neo-
soul, acid-jazz pioneers Brand New Heav-
ies. The disc even includes “Goldmine,” the
new single from former Pharcyde member
Fat Lip. As with most label compilations,
there are sure to be some questionable
omissions. Here, it's the Pharcyde’s
dynamic “Drop.” When all is said and
done, though, this multi-artist compilation
drops tasty treats for the ears.

COUNTRY

KEITH HARLING

Bring It On

PROOUCERS: Ooug Johnsen, John Hobbs

Giant 9 24732-2

Keith Harling’s big, confident baritone is
effectively showcased on this collection,
his first album for Giant after departing
MCA. Harling taps many of Music Row’s
top writers, such as Craig Wiseman, Al
Anderson, and Bob DiPiero, who crafted
the clever song-within-a-song “It Goes
Something Like This” about making it in
Nashville. Harling’s ballad strengths are
best represented on songs like Liz Rose
and Kim Patton Johnston’s “Harmless
Heart”; Skip Ewing and Donny Kees'
“Over You”; and Ewing and Steve Dia-
mond’s “As If.” Leslie Satcher. Don Poyth-
ress, and Luke Wooten contribute a
strong shuffle with “Heartaches And
Honky Tonks.” The album should proba-
bly end with the beautitul family saga
“Four Walls” (written by D. Vincent
Williams, Don Rollins, and Harry Stinson)
rather than the “bonus cut,” “Santa’s Got
A Semi,” which follows it. That is, unless
you like novelty Christmas songs.

LATIN

% JOSE MANUEL FIGUEROA

Mala Hierba

PRODUCER: Joan Sebastian

RCA/BMG Latin 66224

The smooth-singing son of famed
ranchero Joan Sebastian, who produced
and composed all of the tunes on this lik-
able dise, sports a solid chance of broaden-
ing his audience as he puts forth a variety
of idioms that neatly interlock with Mexi-
can cumbia and polka sounds familiar to

(Continued on next page)

VARIOUS ARTISTS

Volunteer Jam: Classic Live Performances, Vol-
ume One

COMPILATION PRODUCER: David Corlew

Blue Hat/Sony Music Special Products BLH 9704
Charlie Daniels started his Volunteer
Jams as a one-off concert at
Nashville’s War Memorial Auditorium
in 1974. Over the years, the event has
been repeated on an irregular basis in
a number of venues, with a shifting
lineup that has included the likes of
James Brown, Amy Grant, and Stevie
Ray Vaughan. This set features the
Marshall Tucker Band with the late
Toy Caldwell (“Can’t You See”), the
late Papa John Creach joined by the
Charlie Daniels Band and the L.A.
Reflection Section (“Down Home
Blues”), Willie Nelson (“Funny How
Time Slips Away”/“Crazy”/“Night
Life”), Grinderswitch (“Lady Luck™),

and a crashing Ted Nugent/Molly

VITAL R

Hatchett duet (“Mississippi Queen”),
among others. Musical perfection is
obviously not the aim of these affairs:
catching the stage moment is. The
addition of such data as the time and
place of each recording would help on
future releases.

E

ISSUES®

BENNY GOODMAN

At Carnegie Hall—1938—Complete

ORIGINAL PRODUCER: Albert Marx

REISSUE PRODUCER: Phil Schaap

Columbia/Legacy C2K 65143

Exclamation point alert: This is more
than a CD reissue, it’s an archeological
event! Reissue producer Phil Schaap
and his compéres investigated, tracked
down (at the Library of Congress), and
have delivered never-hefore-released
sections and tunes of this famous—some
would say legendary—concert. It’s like
discovering a few dozen extra stories of
the Empire State Building. The music,
both new and known, is fabulous, of
course. The original recording already
defined the term “landmark” when it
was released in truncated form in 1950,
on an 18-minute-a-side album on Colum-
bia’s then revolutionary LP Swing
lovers and middle-aged bobby-soxers
thought they’d died and gone to heaven.

|

BENNY GOODMAN

Vhe Fumous 1938

CARNEGIE HALL J%7 CONCER

With “At Carnegie Hall,” it’s Benny and
his big band best, classic tunes, plus the
“mixed-race” quartet of [.ionel Hamp-
ton (vibes), Teddy Wilson (piano), Gene
Krupa (drums), and, of course, Good-
man. All of this said, make way for sev-
enth heaven.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart poténtial. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS {p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (& ): New releases, regardiess of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks thal were featured in the Music to My Ears column as being among the most significant records of the year. All aloums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, Ky. 40219, Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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his fan base. Leadoff cumbia single “Alza
El Vuelo” is likable enough, but stronger
singles candidates await, including the
perky cumbia “Sin Sal Ni Limén,” which
is laced subtly with a catchy tumbao piano
line. Other solid singles picks are “La
Fama Del Muchacho,” a steel guitar-fla-
vored polka ditty about a cowboy; moving
pop ballads “Excepto El Corazon” and
“Después De Amarle”; and the brassy
rock’n’roll thumper “Si Quieres.”

% STEFANI MONTIEL

Dulce Sensacion

PRODUCERS: Gabriel Zavala, Dwight Sullivan

Sony Discos 82754

This Tejana veteran returns with a new
surname and a new batch of cumbias and
ballads, both of which are enhanced with
pop sophistication and surehanded vocals.
The first single, “Ay Papi,” is a spunky ode
to a significant other that has been re-
shaped from its original cumbia mode into
a dance track that may attract pop and
tropical airplay. The planned sophomore
single, “Angel Mio”—a cover of the 1961
smash “Angel Baby”"—along with “Sélo En
Mis Suefios” and “Es Imposible” comprise
a trio of hooky cumbia entries sure to roll
at Tejano outlets. Still, Montiel’s best pros-
pect to secure a wider profile lies with the
album’s lone ballad, a straightforward
romantic ode titled “La Ultima Lagrima.”

CONTEMPORARY CHRISTIAN

BILLY CROCKETT

Simple Plans

PRODUCER: Billy Crockett

Walking Angel Records WADS737

The sensitive singer/songwriter has never
actually gone out of style in any musieal
genre. The contemporary Christian com-
munity is no exception. However, in recent
years, with the emergence of Dove Award-
winning troubadours like Chris Rice, the
folk-tinged literate musician seems to be
making a strong comeback. Thus, it seems
an appropriate time for an artist like Billy
Crockett. With a group of well-written
songs and a warm, plaintive vocal style,
Crockett delivers an album rich in emo-
tional conscience and musical appeal. An
artist who lives the values he sings about,
Crockett is deeply involved with Habitat
for Humanity, an organization that rallies
communities to help needy families build
homes. (In fact, his fall tour actively pro-
moted the Habitat cause.) On this, his
ninth album, Crockett issues a strong col-
lection of tunes with low-key production
and understated charm. Among the best
moments are the title cut, “Tap On Your
Shoulder,” “No Strings On Love,” “The
Last In Line,” and “Traveling Mercies.”

NEW AGE

% SUZANNE TENG

Mystic Journey

PRODUCERS: various

Autumn Light Productions 199901

Suzanne Teng is a student of the flute,
playing variations on this instrument from
around the world on her impressive solo
debut. Sensual and serene, Teng orches-
trates a global percussion landscape with
Gilbert Levy, sending improvisations
across a slow dance on “Topanga
Dreams,” creating a Middle Eastern tan-
go on “Katyia’s Dream,” and bringing out
a ritual dance on “China Lily.” On “Adu-
man,” Teng is joined by African kora play-
er Prince Diabate in a vibrant narrative of
cross-picked melodies. Because she is
often inspired by dance, one can hear her
rhythms and melodies flowing with the
form of bodies in motion. And when
exhaustion sets in, Teng envelopes the lis-
tener in a meditative space of “Clouds
Across Darkness,” with a multi-tracked
bass flute blowing across wind chimes and
a Tibetan singing bowl. “Mystic Journey”
is an impressive debut from a former
member of the Angels Of Venice.

EDITED BY GHUGK TRYLOR
_PoP

PAULA COLE Amen (4:20)

PRODUCER: Pauia Cole

WRITER: P Cole

PUBLISHERS: hingface music/Ensign Music, BM!
Imago/Warner Bros. 4250 (CD promo)

The first single from Paula Cole’s new
album, “I Believe In Love,” fell on deaf
ears at radio, a shame given its inspiring
nature and cool, clean lines. The follow-up
is the title track, which again is telling of
the more relaxed connection the artist has
found with her music. ‘“Amen” rolls along
at a casual pace, marked by a persistent
but low-riding beat and accompanied by a
beautiful guitar, strings, and a surprising
rush of seratching, just for effect. The
song offers an esoteric “amen” for heroes,
heginning with her own quest for ac-
complishment but then noting the impact
of global marksmen—both celebrated and
fallen—that have offered something to
society at large, including O.J. Simpson,
Gloria Steinem, Marilyn Manson, Ronald
Reagan, Elvis, and Malcolm X. From the
first listen, this will draw listeners to the
compelling lyrie, while the melody will
lure them in, wanting more. A nice, relax-
ing moment and one that deserves radio’s
apology—via airplay—for missing the last
one. Adult top 40, modern adult, jump-
start this baby.

TOAD THE WET SPROCKET PS. (3:37)
PRODUCERS: Brad Nack, Bruce Winter, Toad

WRITERS: D. Dinning, R. Guss, T. Nichols, G. Phillips,
PUBLISHERS: Sony/ATV Tunes/Wet Sprocket Songs,
ASCAP

Columbia 47436 (CD promo)

Toad the Wet Sprocket, which recently
disbanded, has issued what was once a
demo track available to fan club members
only. It’s now included on the act’s upcom-
ing “PS. (A Toad Perspective),” the band’s
greatest-hits package. While pleasant
enough, it's doubtful that “ES.” will stir
renewed interest in a group whose mar-
quee value is minimal today—or that
label promotion teams will push this with
the stamina of a hot new act’s latest offer-
ing. More than anything, this song sounds
like a throwback to the mid-"90s, when
bands like Gin Blossoms, Hootie & the
Blowfish, and Toad added pop rhythms to
light rock music and scored with yuppies
nationwide. Today, pop has gone the way
of Backstreet Boys and ‘N Sync, while
rock has regained its edge and then some,
via acts like Korn and Limp Bizkit. Even
s0, the Columbia greatest hits—including
nuggets like “Walk On The Ocean,” “All 1
Want,” “Good Intentions,” and “Fall
Down”—is sure to take fans of the outfit
back to the musical goings-on of a time
they may favor over what’s happening
today. It’s unlikely, however, that radio,
which fueled the late-"90s revolution, will
feel the same.

ELSIE MUNIZ Your Eyes (4:12)

PRODUCER: not tisted

WRITER: not listed

PUBLISHER: not listed

University Music (CD promo)

The latest entry in the budding Latin/
R&B music world is University’s Elsie
Muniz, with the single “Your Eyes.”

While there are likely to he compar-
isons between Muniz and Latin diva
Jennifer Lopez, the two are actually
different on many levels. First, Lopez
had a previous career as an actress, and
her name recognition undoubtedly
helped propel her project, at least ini-
tially. Muniz, an unknown, will have to
rely on her skills and the support of her
label for the same kind of success. And
while Lopez has a definite pop feel to
her music, Muniz is straight-up R&B.
Even when she sings a version of her
first single in Spanish, “Tus Ojos,”
there’s no mistaking where you’re most
likely to hear her songs played—at
R&B radio. Like Lopez, Muniz incorpo-
rates strong Latin melodies and instru-
mentation throughout her songs, and
although her vocal abilities are slightly
stronger than Lopez, she doesn’t sound
like she can really belt out a tune
either. On “Your Eyes” a Puff Daddy-
ish rap by University labelmate Nino
Brown, is essentially superfluous,
though the Spanish version incorpo-
rates an energized, spontaneous-feeling
rap by James “da Barba” de Jesus that
smokes. Overall, Muniz could easily
bring some Latin flavor to R&B, gener-
ously spicing up the airwaves.

N-TOON Shoulda Been My Girl (3:50)
PRODUCER: Dallas Austin

WRITERS: D. Austin, J. Cameron, J. lrby

PUBLISHERS: Crypton Music/EMI-Blackwood Music/
Soundtron Tune/Diva Two Music, BMI; Diva One Music/
Cryprock Songs, ASCAP

DreamWorks 5232 (CD promo)

Listeners may be taken a little off guard if
they listen to the lyric of this song’s cho-
rus, “Shoulda Been My Girl,” because this
seriously young foursome sounds more
like the latest girl group to hit the scene
than a bunch of guys. Instrumentally, this
track resembles a cross between Brandy
& Monica singing “The Boy Is Mine” (not
surprising, given “Girl’s” follow-the-dots
production by Dallas Austin) and the
Jackson 5. Melodically, there's a firm hook
in place, which could draw in the masses,
thanks to the catchy chorus and the
mantra, “Buh, buh, buh, buh, buh ...” And
the song could be taken to greater heights
with a creative, splashy video. But for pro-
grammers looking for anything above the
lowest common denominator for R&B
radio, this sound-alike tune could not be
more clichéd. This isn’t the first time that
Austin has taken the lazy way out hy
applying a tried-and-true backbeat to a
new act this year. Surprising, given his
credible rep in the industry. What's that
all about?

Y CHALEE TENNISON Just Because She Lives
There (3:48)

PRODUCER: Jerry Taylor

WRITERS: D. Dodson, B. Lawson

PUBLISHER: Sony/ATV Tunes, ASCAP

Asylum 1440 (CD promo}

The songs that resonate with country
listeners most deeply are the ones that
echo the complex emotions that under-
score a seemingly routine daily exis-
tence. Sure enough, this is one of those
songs. The lyric paints a vivid portrait
of a lonely wife trapped in a relationship
with an emotionally distant spouse.
She’s bound by a sense of duty and a
moral code evidenced in lines such as,
“If she turns to another, she knows
she’d have to answer to the Lord.”
She’s longing for the way things used to
be, and Tennison’s heart-in-throat deliv-
ery makes her sense of loss keenly pal-
pable. The weeping steel guitar is so
forlorn-sounding that you ean almost
hear teardrops splashing on the kitchen
counter in this heart-wrenching domes-
tie drama. It’s a fine song buoyed by
solid production, but most of all it is
brought to life by a wonderful tradition-
al country female vocal. Tennison does
the genre proud and should be reward-
ed at radio for her flawless efforts.

SPOTLIGHT

TLC Dear Lie {3:55)

PRODUCER: Babyface

WRITERS: Babyface, T. “T-Boz" Watkins
PUBLISHERS: ECAF Music, BMI; Grung Girl Music,
ASCAP

LaFace 4437 (CD promo}

Despite harrowing reports in the
mainstream press of discontent among
its ranks, TLC keeps on pushing out
hits from its eurrent “Fanmail,” in
large part because of a series of strong
messages that euts right through to
the group’s young female core. This
track, co-written by Babyface and
TLC lead singer T-Boz, expresses a
will to get a guy who's no good out of
her mind, her head, and her life: “I let
you unnerve me, I let you control me/
Afraid the truth would hurt me, when
it's you that hurts me more.” Melodi-
cally, this is one of the trio’s most
organie, elegant offerings yet (despite
the grossly nonpoetic opening line,
“Dear lie, you suck”), led by the ten-
der strumming of acoustic guitars and
an easygoing pace that allows the
focus to remain on the lyric. The cho-
rus is a one-listen bull's-eye, too,
securing a recipe for success that will
keep this trio rolling in the hits. A nice
step forward.

CRYSTAL GAYLE & WILLIE NELSON Two Sleepy
People (2:46)

PRODUCER: Crystal Gayle

WRITERS: H. Carmichael, F. Loesser

PUBLISHER: Famous Music Corp., ASCAP

Platinum 15095 (CD promo)

This personality-packed single is culled
from Gayle’s current album, “Crystal
Gayle Sings The Heart And Soul Of Hoagy
Carmichael.” It’s sweet and playful and
there’s an appealing chemistry between
Gayle's lovely, pristine vocals and Nelson’s
warm, conversational approach. Hearing
the tune gives the listener the sense of
eavesdropping on two lovers’ cozy conver-
sation. It’s a classic tune, one of
Carmichael’s timeless gems, and it gets the
royal treatment from these two legendary
artists. Obviously, it sounds nothing like
anything else being played on country
radio, and when you add the fact that it
comes from two veteran artists on an indie
label, country airplay will obviously be an
uphill battle. That’s a shame, because this
is one of those records that deserves to be
heard and enjoyed by the masses.

ROCK TRACKS

POUND Time (3:54)

PRODUCER: Gregg Wattenberg

WRITER: Pound

PUBLISHERS: EMI April Music/Psycho High Music,
ASCAP

Island 1043 (CD promo)

Seldom does sheer melodic sense drive a
rock song. But that’s what makes Pound
stand out from the mainstream pack right
now. Even their verses contain irresistible
hooks other bands can’t pack into a year
of choruses. That’s a good thing, too,
because the lyric here is nothing special,
just a breakup story rehashed in a not-so-
novel way. And their guitar sound and
song structure are similar to those of the
band’s traditional rock peers, as well. But
the production, which recalls early Pearl
Jam, keeps the vocals balanced with the

guitar and bass so none seems more
important than the last. The result: a
catchy rock number with definite poten-
tial.

GLENN MEDEIROS I[f | Never Love Again (4:02)
PRODUCER: Carlos Villalobos

WRITERS: G. Medeiros, C. Villalobos, J. Panzini, J. Dilillo
PUBLISHERS: Poleski Publishing/Hallwill Music/Sortafish
Music/Panhead Music/Days Of Yore, ASCAP

Ambherst Records 6600 (CD promo)

It’s been a while, for sure, but many will
remember Hawaiian Glenn Medeiros’ 1987
wedding classie, “Nothing’s Gonna Change
My Love For You,” and 1990 No. 1 Bill-
board Hot 100 duet with Bobby Brown,
“She Ain’t Worth It,” both recorded when
he was just a teen. Still young at 29, the
singer/songwriter returns to original label
Amherst Records with hopes of launching
a return. Sounding remarkably like a
young George Michael and teamed with
co-songwriter/producer/arranger and
Latin guitarist Carlos Villalobos—the
music director for “Baywatch”—Medeiros
serves up a sweet, AC jewel here that
could touch the hearts of those who never
take their special someone for granted: “If
1 never love again/It wouldn’t be the hard-
est thing to do/'Cause everything I'd see
would only be images of you.” With the
right promotional push, this well-executed
track might just send hearts aflutter all
over again, helping launch Medeiros’ new
album, “Captured,” a mix of midtempo
tracks, dance ditties, and ballads, all with a
flavorful Latin vibe. Contact: 716-883-9520.

DANCE

% MARTHA WASH Listen To The People (4:01)
PRODUCER: Jim Papoulis

WRITERS: J. Papoulis, L. Schaff

PUBLISHERS: Jim Papoulis, BMI; Leo Schaff, ASCAP
REMIXERS: Chris “the Greek” Panaghi, Pablo La Rosa,
Mike Cruz, Earl Pleasure, Kung Pow, Keith Haarmeyer
Vital Records $2000 {(CD promo}

It’s been a while since clubland has had
something to devour from diva Martha
Wash, but that’s changing with the release
of “Listen To The People.” Gleaned from
the multi-artist benefit album “Sounds Of
A Better World—Small Voices Calling,”
“Listen To The People” finds the leg-
endary singer effortlessly wailing as only
she can. Trained in the church, Wash
imparts this uplifting jam with much
verve and sass, apparently taking the
song’s powerful lyries to heart. Turning up
the heat are several remixers, including
Earl Pleasure, Pablo La Rosa, and Keith
Haarmeyer, who each stylishly take the
track down a different musical path.
Underground jocks have already em-
braced Pleasure’s Main Crobar Vocal mix,
as well as La Rosa’s Sound of Inspiration
dub, which fiercely recalls Stephanie
Mills’ disco gem “You Can Get Over.”
Radio DJs need look no further than
Haarmeyer’s energetic Anthem mix.

MARCY CALDWELL Bette Davis Eyes (3:56)
PRODUCERS: Aneel M. Pandey, Jon O'Kain
WRITERS: J. DeShannon, D. Weiss
PUBLISHERS: Donna Weiss Music, BMI; Plain and Simple
Music, ASCAP

com Entertai t 01-001 (CD5)
A few years ago, the U.K.’s OPM released
a tasty high-energy version of the Kim
Carnes chestnut “Bette Davis Eyes.” This
time around, Nashville-based Tokalosh.
com Entertainment gives the track a new
spin, as it has with other disco-fied hits
like “Flashdance,” “Brass In Pocket,”
“Better Be Good To Me,” and “The Logi-
cal Song.” Here, vocalist Marcy Caldwell
does a decent job of conjuring the energy
necessary to support the frantic, festive
beat. Producers Aneel M. Pandey and Jon
O’Kain serve up five different mixes, each
with a surprisingly well-executed, distinc-
tive palette. The best is the pop radio edit,
which adds an edge via a bounty of fiery
guitars, bringing the song more into the
mainstream and, thankfully, making it less
cutesy. So many of these kinds of remakes

(Continued on next page)

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS' CHOICES (% ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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fail, but this one's got spirit and a level of
creativity that may earn it some meaning-
ful spins on weekend mix shows.

SPEEDY Speedy’s Anthem (4:19)

PRODUCERS: John “JMC” Chan, Steve “Chip Chop” Gon-
zalez

WRITERS: 1. Chan, . Gonzalez, N. Mercado
PUBLISHERS: JMC World Publishing/Chip Chop Music/
Endorfun Music, ASCAP

Endorfun Records 92006 (CD promo}

Those regions with a significant Latin
demographic may find a left-field hit in
this playful, albeit painfully repetitive
salsa number that gets its fuel from the
line “Go Speedy,” amid a flash of horns,
zesty beats, and the frequent catealls from
our named hero. A radio morning show
sidekick over the past few years at New
York’s WQHT (Hot 97), Los Angeles’
KPWR (Power 106), and WKTU New
York, Speedy has come up with a first sin-
gle that seems to be a quick punch for
radio—after just three spins at '"KTU, it
became a most-requested. Endorfun
Records intends to work this one within
record pools and mix shows, so keep an
eye open. Remixes include a variety of
styles, all capitalizing on the Latin trend.
For the airwaves, look toward the Original
Radio mix. But this will be a quick-burn
record; once entrenched, the Radio mix,
which includes dance rhythms, may be
best to keep it sounding fresh.

Q-TIP Breathe And Stop

(4:05)

PRODUCERS: Jay Dee, Q-Tip

WRITERS: K. Fareed, G. Redd Sr., G. Redd, R. Handy, C.
Horne, R. Bell, R. Beli, R. Mickens, D. Thomas, R. West
field, G. Brown, C. Smith

PUBLISHERS: U Betta Like My Muzic, ASCAP; Warner-
Tamerlane Publishing/Stephanye Music, BMI

Arista 3751 (CD promo)

Q-Tip's magic touch is his ability to get
people on their feet and make ’em dance—
not exactly a common feat in hip-hop
today. He hardly ever fails to make you
want to bounce your head a little. But with
his latest single “Breathe And Stop,” you
can’t keep your head or your feet still,
much like the feeling he conjured with the
chart-topping “Vivrant Thang.” While
“Breathe And Stop” contains a sample of
the jazz-flavored Kool & the Gang album
cut “N.T.” from the early "70s, don’t think
of this as a sampled track. Instead of sim-
ply vibing off the memory of a classic
track, Q-Tip creates his own feel on the
cut by combining the beats, intelligent
lyries, and strategically placed pauses.
Even as a veteran—Ti)p’s been around a
while—he doesn’t feel old school. Then
again, Q-Tip and his former partners in A
Tribe Called Quest were always a few
steps ahead of their time. Here, he’s mak-
ing a place for himself in 2000 and beyond.

TOMMY TEE FEATURING PETE ROCK, LARGE
PROFESSOR, A.G. AND MIKE ZOOT World
Renown (4:47)

PRODUCER: Tommy Tee

WRITERS: P Phillips, W.P. Mitchell, M. Whyte, A. Barnes,
Tommy Tee

PUBLISHERS: Pete Rock Publishing/The Large Professor
Music/Onefourone Music/MZOOT, ASCAP

Tee Productions/Guesswhyld/Fat Beats GW S01A (CD
promo)

Hip-hop began as something African-
American and Latino kids did for fun in
the Bronx. Who would have ever thought
that 20-plus years later, kids in Europe
would not only accept this culture but
begin producing tracks that put stateside
chart-toppers to shame? Tommy Tee, one
of Norway’s premier hip-hop producers,
has put it down like a pro with hip-hop’s
underground elite on his first U.S. release.
“World Renown” emphasizes the global
influence of hip-hop culture, with a bass-
heavy track that ably demonstrates the
influence of New York’s underground hip-
hop scene. Zoot, Large Pro, and A.G. ride
the subterranean beat while providing a

in the killer hook: “We hit you off with
underground/Pound for pound/Rock from
state to state, son/World Renown.” Sure
enough, hip-hop has officially gone global.

CHRISTMAS

CHRISTINA AGUILERA The Christmas Song
(Chestnuts Roasting On An Open Fire) (Thunder-
puss 2000 Holiday Remix) (3.59)

RCA 65900 (CD promo)

PATSY “Kid” Santa Claus/Happy Holly-Day (3.21)
Roperry 2255 (cassette single)
Contact: 212-371-4142.

PERRY PAYNE Santa Claus Won't Get Lit Up (At
The Trailer Park This Year) (no timing listed)
Hometown Productions 214 (CD single)

Contact: 212-749-9164.

JIMI HENDRIX Little Drummer Boy/Silent
Night/Auld Lang Syne (no timing listed)
Experience HendrixYMCA (CD promo)

FOURPLAY The Christmas Song (With Vocals By
Eric Benét) (3:59)
Warner Brothers 4273 (CD promo)

CELINE DION Don't Save It All For Christmas
Day (no timing hsted)
550 Music/Epic 69523 (album track)

JOI CARDWELL My First Christmas With You (no
timing listed)

EightBall 050 (CD singte)

Contact: 212-337-1200.

MARTINA McBRIDE O Holy Night (3:39)
RCA 4688 (c/o BMG) (CD promo)

KENNY ROGERS WITH WYNONNA JUDD Mary,
Did You Know (3:51)
Magnatone 108 (CD promo)}

SHAWN COLVIN Wish You Were Here (no timing
listed)
Columbia 7937 (c/o Sony) (CD promo)

JIMMY BUFFETT Christmas island (2:55)
Margaritaville/MCA 1019 (c/o Uni} (CD promo)

TRANS-SIBERIAN ORCHESTRA Christmas Eve
Sarajevo (3:24)
Lava/Atlantic 6928 (CD promo)

BUY THIS B4 CHRISTMAS X-Mas Megamix
(Radio Edit) (3:55)
Navigate Records (CD promo)

SHANIA TWAIN God Bless The Child (3:48)
Mercury 137 (c/o PolyGram) (CD promo)

LORRIE MORGAN My Favorite Things (3:44)
BNA 64687 (c/o BMG) {CD cut)

LONESTAR [I'll Be Home For Christmas (3:30)
BNA 64688 (c/o BMG) (CD cut)

K-Cl & JOJO In Love At Christmas (no timing Jist-
ed)
So So Def/Columbia 67755 (CD cut)

FOUNTAINS OF WAYNE | Want An Alien For
Christmas (2:18)
Atlantic 8379 (cassette single)

GLADYS KNIGHT & THE PIPS When You Love
Someone (It's Christmas Everyday) (no timing list-
ed)

MCA 11490 (CD cut)

HENRY ROLLINS 'Twas The Night Before Christ-
mas (4:06)
Columbia 67376 {(c/o Sony) (CD cut)

LEA DeLARIA The Truth About Christmas (3:21)
Streeter 1003 (CD cut}

COLLIN RAYE I'll Be Home For Christmas (4:24)
Epic 67751 {c/o Sony) (CD cut)

SALSOUL ORCHESTRA Merry Christmas All (no
timing listed)
The Right Stuff 10976 (CD cut)

Assistance in preparing these pages
provided by associate reviews editor
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Exotiquarium: Album Art From The Space Age
By Jennifer McKnight-Trontz; Richard Reddig,
Contributor

St. Martin’s Griffin

118 pages; $24.95

In The Groove: Vintage Record Graphics
1940-1960

By Eric Kohler

Chronicle Books

132 pages; $19.95

Stir It Up: Reggae Album Cover Art
By Chris Morrow

Chronicle Books

120 pages; $24.95

100 Best Album Covers: Stories Behind
The Sleeves

By Storm Thorgerson and Aubrey Powell
Firefly/DK Publishing

160 pages; $29.95

Music—and more specifically, al-
bum cover art and design—has be-
come a popular topic for coffee-
table books. And Christmas is one
of the only times when grown-ups
(especially those without kids) feel
comfortable walking up to the cash
register with a book that has more
pictures than paragraphs. And

when you find one that illuminates
the subject your friend or relative
is obsessed with, it makes the per-
fect gift. Books of this type will
delight the audiophiles, graphic
designers, music executives and
Jjournalists, record store employees,
and artists on your list.

“Exotiquarium: Album Art
From The Space Age” explores
sleeve design from the ’50s and ’60s,
when Technicolor images became
the norm, curvy ladies and cocktail
parties were the rage, stereos and
other household appliances made
living the good life easier, and the
exploration of space made people
feel like the sky wasn’t even the
limit. The book contains the obliga-
tory discussion of the times (poli-
tics, fashion, lifestyles, celebs), as
well as some short essays and lists
on must-have albums, the era’s
influential A&R men, and in-
struments like the theremin that
made bachelor-pad musie what it
was.

“Exotiquarium” features fabu-
lous examples of art from albums
by Arthur Lyman, Martin Denny,
Julie London, Lawrence Welk,
Louis Prima, Yma Sumaec, and

innuendn, the importance of family
and zueeess, and Liki torehes and
ather island images thal were big
at the Lime {and apain in the neo-
swing movemenl). Yel author Jen-
nifer Meknight-Tronte doesn't po
in depth aboul many of these
things. Instead, she decides Lo
address them in groups, like island
sounds, mood music, and cocktail
tunes, There is also a funny fore-
ward written by lounge organ mas-
ter Lenny Dee, who recorded 56
albumis for MCA and Decea.

The bachelor-pad space-age pop
revalition is also touched upon
ithough in mueh less detail) in “In
The Grome: Vintape Hecord Graph-
ics 1840-1960." Writer Eric Kohler
is & graphic designer who oflers up
the first pictorial history of altuam
covier art of the "40s and 50, when
swing, classical, jazz, big band, and
Latin atyles all found fans.

Tony Bennett adds insight to *In
The Groove” via a foreword, while
the bouk jacket boasts kudos from
Rosemary Clooney, kad. lang, and Jo
Staffird. More than 250 vovers lrom
78s zndd LI's by the likes of Gene

% 3

o
-
= Ao

Krupa, Doris Day, Louis Arm-
strong, Cole Porter, Igor Stravinsky,
Marlene Dietrich, Count Basie, and
Frank Sinatra are featured. The vi-
brantly colored book also offers an
eye-pleasing mix of small and large
photos with a bit of written word
thrown in for background.

Reggae albums are dissected in
“Stir It Up,” written by avid vinyl
collector and Soul on Top Records
partner Chris Morrow. He discuss-
es the importance of showcasing
both the lighthearted, celebratory
nature of island life in Jamaica and
the seriousness of its music’s politi-
cal, social, and religious content.
Reggae album art shows incredible
artistic range, tapping media from
collage and watercolors to pastels
and photography. You'll see every-
thing from standard band shots to
record covers that copped themes
from wanted posters and movie ads.

The pages of “Stir It Up” are set
up like those in “In The Groove,”
whica is probably because they
share a publisher. But “Stir It Up”
contains more research and facts
about the jackets and the genres of
reggae, rock steady, and ska. Mor-
row’s discussion of African influ-
ences, women as alluring market-

marijuana allusions are thought
provoling. Again, the covers aren’l
diseussed individually as much as
they are talked about in groups amd
peneralizalions.

Storm Thorgerson and Aubrey
FPowell's “100 Best Album Covers™
iz more of & conversation stirmulator
dug Lo ils Lidle and list setup. The
two wrilers, who have desipned al-
bamns for the likes of Led Zeppelin
and Pink Floyd, explain that they
wanted to eull L of the “best-look-
ing, visually innovative, graphically
dynamic, historieally influential,
and best representations of the
mngic they embellish™ but admit
that a lot of it comes down to “a
matter of taste.” This wouald explain
why some ol their own designs are
feattured, a lot of more recent cool
covers are left ouf, and why Brits
aeem to be favored. But there are
alzo some indie bands and labels
represented, and you can tell thal
the authors didn't just throw in
hands for the sake of drawing

power
100 Best Album Covers™ also

delivers the most in-depth explo-
ration of these recent tomes. One or
two pages is dedicated to passing
on insider info about the design,
controversy, artists, and production
processes of each record. There are
also separate discussions of topics
like special packaging, budgets, and
how to become a record cover de-
signer, which all have an air of
expertise and enjoyable sarcasm.

All of these collections do an
excellent job of making the reader
understand the cover design with-
in the context of when the album
was released, who the band or label
was that put it out, the technology
available, and the hot trends. They
will also make the reader realize
that although CDs sound better, a
iot has been lost in terms of appear-
ance due to smaller packaging, lazy
bands or art directors, and mar-
keting strategies that favor band
photos over surreal, beautiful, or
abstract images.

Books are no substitute for the
real thing, but they are better than
nothing. And they might even help
you—or the person on the other end
of the gift exchange—learn some-
thing.

flash of their own unique stylings. To Bradley Bambarger. Esquivel that showcase the sexual  ing images, and the prevalence of CARRIE BELL
smooth everything out, Pete Rock brings

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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BY DON WALLER

he most successful start-up record label

of the last decade has to be Atlanta-based

Lakace Records. Founders/co-presidents

Antonio “L.A.” Reid and Kenneth

“Babyface” Edmonds first got logether
as the rvespectrve dvummer and guitarist for the Deele,
which recorded three moderately successful albums in
the early "80s.

Moving inlo the worlds of songwriting and pro-
duction, the dynamic duo created such massive hits as
“Rock Steady” (the Whispers), “Girlfriend” and
“Giving You The Benefit” (Pebbles), “Don’t Be
Cruel” (Bobby Brown), “My, My, My” (Johnny Gill),
“Forever Your Girl” (Paula Abdul), “Ready Or Not”
(After 7), “Superwoman” (Karyn White) and “I'm
Your Baby Tonight” (Whitney Houston).

“We couldn’t believe 11,” marvels Reid. “Our [irst
big hal came with the Whispers” ‘Rock Steady.” Then
these records that we had been stockpiling over sev-
eral monihs all came out al the same time, and we
began having one hil after another. We looked like
we were hot, but it’s just because we’d been working
hard every day.

“But, while I loved being a produce; I just didn’t
want to make the record and walk away. I'wanted to
be more involved in every aspect. I wanted to creale
some arlists, and that became a passion of mine.

“So, when we stavied up LaFuce Records in 1989,
we had meetings with several record companies. But
when we mel with [Arista president/CEQ] Clive
Dauwis, it just clicked; he had a pure appreciation for
what we did and what we aspived to do.”

ON THE 10-YEAR TIP
Created as a joint venture with BMG/Arista, the LaFace
operation has grown to include satellite offices in New York
and Los Angeles, as well as its own joint-venture agreements
with Bysiorm Entertainment (top act: 1 Life 2 Life) and Ghet-
O-Vision Entertainment (top act: Youngbloodz). Having
recently welcomed veteran label exec Louil Silas to its ranks,
Lalace will celehrate its 10th anniversary with a double-CD
Continued on page 44

Batyface and
LA. Reid
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1T0TH ANNIVERSARY

ANTONIO “L.A.” R

T h e

t's been 10 years since Antonio

“L.A.” Reid and Kenneth “Baby-

face” Edmonds took their nick-

name-billed production partner-

ship to the next level: a tull-scale

record label. In that ume, Atlanta-
based LaFace Records has become a pivotal
player in the music industry, charting suc-
cess through a select roster of acts ranging
from TLC and Toni Braxton to Usher and
OutKast.

As producer/songwriters, L.A_and Baby-
face racked up a series of No. | records—
including the Boyz Il Men chart-topper
“End Of The Road.” But, while they con-
tinue in their role as co-founders of LaFace,
the hit-making duo ended their production
partnership in 1993. Opting to stay on the
production side, Babyface has amassed a
laundry list of chart-topping singles and left
his indelible mark on such sounduracks as
“The Bodyguard,” “Waiting To Exhale” and
“Soul Food.” Reid’s command post is the
creative/business side, from which he’s over-
seen the recent multi-platinum success of
TLC’s “Fanmail” and Toni Braxton’s new-
year release.

Reid is being considered for appointment
to another executive position within the
BMG organization. However, at press time,
an official announcement was still forth-
coming.

In the following interview, Reid reflects
on where the label's been, where it’s going
and what the future holds for the music
industry in the next millennium.

Just what do the initials L.A. stand for?

They don’t stand for anything. It’s just a
nickname that some guys gave me when 1
was a teenage musician, and it stuck with me.

When did you know you wanted to make a
career in music?

1 was about 9. I started out as a drummer
and loved it. But 1 was somewhere between
being a drummer and being the guy who
liked to tinker with the equipment. I was
just into music: the art and mechanics of it.

What was your first music gig?

My first gig was in high school. I was the
drummer for a group my music teacher
had. I was 16 years old, playing in nightclubs on the weekends
behind my music teacher and singing. 1 used to have to lie
about my age. My first recording gig was in 1977. 1 was the
drummer in a band called Essence. We recorded a song with
our own money and took it to a local progressive-rock radio
station. They added the record, and it became a local hit. I
also played in a backup band behind a duo who had a single
out. So, at a very early age, I kind of experienced what it was
like to have success in both the urban and crossover worlds
{laughs]. But it was all local. 1t never got outside of Cincinnati.

Do you miss performing at all?

I have a 9-year-old son who enjoys playing the drums. But

BY GAIL MITCHELL

| play only as instructor. I don’t miss it.

Do you still write songs?

1 haven't written in a long time. I've tinkered with the
idea of going back to it, but I haven’t made the plunge. I got
away from it in 1993. 1 fell in love with the operational and the
executive-producer sides. I get my musical fix that way.

So how did you and Babyface meet?

We actually met on the Indianapolis club circuit. Indi-
anapolis is his hometown; I had moved there with a group of
guys—the Deele—who were playing the clubs. Then we were
reintroduced during a recording session for the group Mid-
night Star. Midnight Star was recording one of Kenny’s songs

Billboard Interview

and also a song that my partner at the time
and 1 had written. So we met up again at
the studio; eventually he joined the group.

What led to the stari-up of LaFace?

We started while we were members of the
Deele, writing together and producing
demos. We really clicked well and became
extremely close. Then one thing led to
another, and we eventually started to get
jobs producing records for other people. All
of a sudden, records that we had done over
several months all started to come out at the
same time, and we began having one hit
after another. ltstarted to look like we were
hot or something. Our first big hit caume
with the Whispers’ “Rock Steady.” After
that, we did some projects for MCA, work-
ing with my ex-wife Pebbles and others.

But, while I loved being a producer, |
wanted to be more involved. 1 didn’t want
to just make a record and walk away. I want-
ed to be involved in every aspect: the artist’s
image, the video, photo shoots, marketing
and promotion. That became a passion of
mine. So we started LaFace Records in
1989. We had had meetings with several
record companies and top presidents at the
time—everybody from Joe Smith at Capi-
tol and Jerry Moss at A&M to lrving Azoff
at MCA. In fact, MCA was actually where
we thought we'd be making our deal. But
we met Clive Davis, and it clicked. We real-
ized Clive was a true record man and had
a pure appreciation for what we did and
what we aspired to do.

What obstacles did you face in the
beginning?

One of the toughest obstacles was being a
start-up label that wasn’t in New York or Los
Angeles. We weren'’t in the media centers,
so it becane very difficult to attract high-
quality executive talent. By the way, iUs still
one of the biggest obstacles. And, while 1
love living and working in Atlanta—and
we've certainly made some impact by being
here—it’s still not necessarily the choice of
most people working in the recording
industry. They would much rather live in
New York, L.os Angeles or Nashville,

Even with such top production talent as
Kevin “She’kspere” Briggs, Dallas Austin, Jer-
maine Dupri and others now based there?

Yes, there s a lot of creative talent and support. But the dis-
tribution companies are not here. Of course, everybody has
a branch office, whether it be in sales or A&R, but they’re not
based here.

The second obstacle was the rude awakening of having to
discover artists. As work-for-hire independent producers, we
took the idea of discovering talent very lightly. 1f Warner Bros.
or MCA called and asked us to work with an artist, we could
say yes or no based on whether we thought the artist had a
future. All of a sudden, we had to make those decisions,
Continued on page 28
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T0TH ANNIVERSARY

L.A. REID
Continued from page 26

instead of second-guessing someone else’s decision. We went
through many trials and errors in determining artists who
could withstand the test of time.

So why Atlanta instead of New York or Los Angeles?

At the time, Kenny and I really weren’t sure we wanted to
live in Los Angeles, and we weren’t very familiar with New
York. We had come through Atlanta several times while tour-
ing, and it had a good feel. We’d always heard Atlanta was this
up-and-coming, progressive city. So we said, “Let’s give Atlanta
a try.” We got here and spent our first few months concen-
trating on our lifestyle before we realized that we really need-
ed an agenda [laughs]. It was tough being from another city,
so it was a challenge to try to meet people and get the atten-
tion of the creative talent that was in the South and South-
east. It took us about six months to meet everybody in town.

Who was the first artist you signed?

An act called Damian Dame. I believe we released two,
maybe three, singles with some chart success but not a lot of
album sales. Qur second signing was Jermaine Jackson. Clive
Davis called one day and said, “Jermaine Jackson is here with
us, and he’d love to work with you. Would you consider hav-
ing him as a LaFace artist?” We had a lot of respect for him and
his family, and we thought it would be a great marriage. So we
signed him. The album we recorded certainly didn’t have the
success we had hoped for, but it was still a wonderful experi-
ence. Finding Jermaine may have been one of our most valu-
able learning processes.

Why do you say that?

Because of his experiences and history in the business. We
had many discussions with Jermaine in the studio, going over
the old Jackson 5 days and things like that. It was very enlight-
ening, because we thought, “Hey, we signed Jermaine Jack-
son. We can put out a record and, boom, sell 10 million
albums.” It didn’t happen. And that forced us to really exam-
ine what we were doing with this label.

In the beginning, how many artists did you sign to the roster?

We had Jermaine, Damian Dame and maybe two or three
other acts we were developing who ended up not coming out.
I remember that, during the process of recording Jermaine,
we signed TLC. Actually, two of the girls, Left Eye and T-Boz,
appeared on Jermaine’s album doing a little rap under their
then-stage names of Q-T. They were maybe the third serious
act that we signed.

And your first chart success was with which act?

Continued on page 34

Every once in a great while, a
business relationship turns into
a true partnership, and our
association with LaFace is exact-
ly that. If you ask me what they
bring to the table professionally.
I'd say it's a few things. It is a
great intuitive sense about
music that very jew people in
this world have—but each of
them do. and they come together
seamlessly. always for the good
of the artist. It's also an aes-
thetic. a sense of style. that
coats everything they touch and
makes it better. And they are gentlemen. They are gentle-
men in every honorable. trustworthy sense of the word.
It is a partnership that I benefit jrom greatly. and [
know the rest of my team around the world does too,
directly or indirectly.

—Rudi Gassner,
president and CEO, BMG
Entertainment International

ome 110
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___ ByRhonda Baraka

ith new releases by top guns Toni Braxton,
OutKast and Goodie Mob on the horizon,
LaFace Records is poised to carry its 10-year
winning streak into the next century. Not only
is the label banking on its resident superstars,
it’s also hoping to strike gold—and plat-
inum—with a bevy of new and lesser-known acts like Donell
Jones, 1 Life 2 Live, Youngbloodz, Pink and Joy Enriquez.
Here’s a rundown of what’s new and what's coming:

i OJ\'I BRELXION Like legions of Toni Braxton

fans, LaFace’s VP of marketing Lisa Cambridge is eagerly
awaiting the release of the singer’s
third album. “When it's time for
Toni to come out,” says an excited
Cambridge, “ I just want it to be
really clear that she owns the mar-
ket. Her standards are very high,
and I think she pushes everyone to
rise to the occasion.”

Among the notable songs on the
album are David Foster’s “Spanish
Guitars,” “Bein’ Mad About It,”
which Cambridge calls a “woman-
power song,” and a track called
“I'm Still Breathing.” Cambridge
says Braxton did more songwriting
this time out.

As for marketing the return of
Toni Braxton, the label plans to
take the high road: no dwelling on
Braxton’s differences with the label.
“I don’t think it’s gonna be an
issue,” Cambridge says. “You might
have people who are gonna touch

way. “I've never felt like we had a title, but if we had to title
ourselves anything it would be ‘alternative.’ it’s not mechan-
ics. It’s heart music, it’s soul music.”

YOUNGB ; Youngbloodz have met early

success with their debut single, “U-Way,” from the album
“Against The Grain.” With beats and language that reek of
Southern-fried hip-hop, the group—which consists of
Atlanta natives Sean Paul and J-Bo—sees its music as a
reflection of life as their members know it. The follow-up
single is “85,” featuring Big Boi from OutKast.

1 LIFE 2 LIVE: If Youngbloodz

is representin’ the South, 1 Life 2 Live
is puttin’ it down for the Bronx. “Can’t
Nobody,” the lead single from Red
Handed, Babe Blue and Rammbo, is a
sample of what the group’s epony-
mously titled album has to offer. Fea-
turing production by Timbaland and
Teddy Riley, “1 Life 2 Live” hosts guest
appearances by Cee-lo and Khujo of
Goodie Mob, as well as Too Short and
Ja Rule.

: Donell
Jones’ sophomore release, “Where |
Wanna Be,” picked up steam with its
second single, “What’s Up.” Jones, 26,
says the album—which consists of lush
ballads and mid-tempo tracks that focus
on relationships—reflects personal and
musical growth. “On [1996’s “My
Heart”], I didn’t use live instruments,
and that’s what I wanted to capture on

on it, but it’s old news. People
wanna see her succeed, they wanna
see her happy. She’s got way more successes and triumphs
to talk about.”

O UIM OutKast’s Dre and Big

Boi say fans can “expect the unexpected”
from their fourth album, set for release in
2000. Says Big Boi, “It’s gonna be the
hardest album since the N.W.A. ‘Niggaz
For Life’ album.” Dre adds, “It’s gonna be
no-holds-barred on the concept, the mate-
rial, the vibe. It’s gonna be about what the
world’s looking like right now.”

The Atlanta natives debuted on LaFace
in 1994 with the platinum-selling “South-
ernplayalisticadillacmuzik,” and their sales
have soared with each album. Their
sophomore set, “ATLiens,” went platinum,
and their third release, “Aquemini,” is
double-platinum and counting.

Dre says the group stays fresh and con-
sistent by “watching where we’ve been, lis-
tening to our own music, listening to
everything else that’s out there and look-
ing at music as a whole.”

GOODIE MOB: with “world

Party,” its third album, which hit stores last

month, Goodie Mob is seeking to crack the

platinum mark. The group’s first two albums, 1996’s “Soul
Food” and last year’s “Still Standing,” both went gold.
Group member Cee-lo says, “World Party” represents “no
titles, no limitations, no restrictions, no separatism, one
nation under a groove. We're trying to internationalize
Goodie Mob’s interpretation of music.”

Featuring songs by Bad Boy’s Derek Angelettie and Dal-
las Austin, the album, says Cee-lo, is “mostly Goodie Mob.”
He explains, “It’s cool to do collaborations with people, but
it’s one thing to do and another thing to overdo.”

Cee-lo says “World Party” will continue the group’s foray
into new musical territory, garnering new fans along the

Joy Enriquez

this album. Personally speaking, I'm a
man now. | see life totally different than
the way I did then.” The title track, a plaintive, heart-
wrenching ballad, is slated to be the album’s third single.

EIN li ; LaFace’s Lisa Cam-
bridge calls Pink a “bad ass”
who has “the makings of a career
superstar.” The 18-year-
old Philadelphia native was
one third of the label’s female
group Choice. Her debut single,
“There You Go” (produced by
Sheks'pere), dropped in Novem-
ber—to be followed by a Febru-
ary album.

A self-proclaimed “wild per-
son,” Pink, who wrote six of the
album’s 12 songs, says the music
is “versatile and eclectic. I do a
little bit of everything. I like
R&B and hip-hop, but I also like
pop, country, alternative, every-
thing, and I think, as I grow and
as people grow with me, I'll get
more 1nto those other styles.”
The album features production
by Babyface and Darryl Sim-

Pink mons.

Rounding out the list of LaFace’s new artists is Joy E:nriquez,

a bubbly 19-year-old singer from Los Angeles. She describes
her debut album, which drops in February and features
production by Babyface and Rodney Jerkins, as “a little bit
of Latin, R&B and a lot of soul.” Enriquez says she’s proud
to be signed to LaFace. “I see LaFace as the perfect com-
pany for me,” she explains. “I was raised in a small family
business, so my mom and dad always emphasized ‘hands-
on, and LaFace definitely works with their artists like that.
They respect me, they understand me, and they believe in
me, and 1t goes both ways.” Wl
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ike most major record companies, LaFace Records

has played round alter round of musical chairs, leav-

ing none of its original 10p brass in place. Today’s slate

of executives varics slightly from its early lineup,

which included former Sony VP Vernon Slaughter,

two Epic Records defectors (LLamont Boles and Dav-

ett Singletary) and a handful of eager assistants. Today, in addi-

ton (0 Antonio “L.A.” Reid and Kenneth "Babyface” Edmonds,

the executives who run the label represent an arrvay ol back-
grounds, from artist management to linancial developiment.

Mark Shimmel, CEO, came 10 LaFace mn 1996. As inanager

for the Tony Rich Project, Shimmel savs he had “a very inter-

esting perspective of the company,” one that made him privy

w the label’s strengths and weaknesses. From his vantage point,

Shimmel says, he perceived that the strengths outnumbered

S rns

BY RHONDA BARAKA
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the weaknesses by far. “It wasn’t the fixing that becane the
issue,” he says. “It was taking what the company did great and
working to do it better” By the time Shinimel arrived, LaFace
was well on its way to solidifying its legendary streak of hits:
Goodie Mob had just released “Soul Food,” and Usher’s “My
Way” was headed for mammoth success. Shimmel attributes
the “streak” to the “magical combination” of the artists and the
label. “Nobody is going to perform at 100% all the time,” he
explains. “Everybody is going to have to pick up the ball and
work as a team to enable the streak 10 go.’

Shiminel says his most significant contribution to the label
is his commitment 1o its artists and staff. “I look at Columbia
Records, I look at Atlantic Records, and I see three-genera-
tion companies. 1 see lots of families that were able 1o grow
and prosper within that company....I think LaFace Records is
going to be around for a long time and the people that are
learning their crafi in this system will go on to have wonder-
ful, long-term careers in the music business,” he says.

RESPECT AND CREDIT
Senior VP Louil Silas Jr. has a well-established reputation
in the music industry. Having worked tor MCA for 15 years (he
started out in promotion and eventually became executive
VP), Silas controlled approximately 85% of the music that the
label put out from 1984 to 1992—everything from Bobby
Brown to Patti LaBelle. In 1992, he started Silas Records and
launched the solo careers of Chante Moore, Aaron Hall and
Jesse Powell. Silas signed on as a LaFace employee last July,
but his tirst undertaking for the label was a work-for-hire pro-
ject called “The Platinum Collection,” a two-CD set featuring
the hits of L.A. and Babyface and LaFace Records over the
past 10 years. Admitting that he has often referred to [.aFace
as “the successtul Silas Records,” Silas says he has no problem
“shutting down” his ego and falling in step with the LaFace
teamn. “It leels weird at times, but LA. allows me a lot of auton-
omy. He kind of credits me for showing him his A&R style,
and we're friends,” says Silas. “But I realize that this is his and
Face’s company, and | totally respect thar. I've just transferred
my dreams of having a successful label to their dream of con-
unuing it
Expressing no desire to tamper with the label’s already-
successful A&R approach, Silas says he wants to sign and devel-
op new artists, in hopes of breeding the next generation of
LaFace superstars. Based in LaFace’s Los Angeles office, Silas
oversees a staff of 10.
Continued on page 34
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Continued from page 30

INFRASTRUCTURE BUILDER

GM Dorsey James joined LaFace in 1994 as CFO. He was
promoted to his current post in 1997. His mission: to build an
infrastructure around what was quickly becoming a highly suc-
cesstul, yet potentially combusuble creative machine. James
recalls, “We were quick, nimble, tast and loose, and things were
going every which way. [Back then] it was all about creating
this artistry, not building an infrastructure.” Formerly of MCA
Music & Entertainment Group, where he was associate direc-
tor of financial development and later associate director of new-
business development, James put his skills to work the minute
he set foot on LaFace turf. “Lalace was growing so fast,” he
recalls. “Arista’s view of Lalace initially was kind of as its A&R
source, but because of the kinds of acts that the company was
developing, it had to do more,” and, he says, Arista was too far
away and too diflerent (being a “pop-raclio machine”) to effec-
tively fill the bill.

Today, with an infrastructure handily mounted and a staf of
some 60 emplovees, whose duties range from vicleo production
10 promotion, James says that the label, though it never real-
ly set out to do so, has become more autonomous and is bet-
ter equipped to carry out its artistic visions.

MOVING AND MARKETING

Lisa Cambridge, a former publicist for Uptown Records,
joined Lakace’s publicity team in 1994, Tivo years later, she
transferred 1o the marketing department, then assumed her
current position as VP of inarketing in 1997. The transition

[ was honored that Babypace and L.A. Reid came to me
from the beginning. It was their dream to have their own
company. and [ wanted to help that dream become reality. |
remember vividly being at the opening ceremony in Atlanta
to celebrate the birth of Lakuce and saying that i there was
a company that could become the Motown of the 904. it
would be LaFace Records. That has turned out to be true.
With artists like Toni Braxton. OutKast, Usher. TLC and
Goodie Mobh. they have jound. nurtured and mainlained
artists with worldwide impact and domination o the various
charts. These acts stand for the best in contemporary urban
music and have become the foundation for all of pop music
today. They have achieved something that is very unique and
very special over the last decade, which also bodes extremely
well for the next decade. Yes. they have made hit records,
but they have also developed stars who will span the fjore-
seeable puture.

-—Clive Davis

for Cambridge was two fold: moving Irom New York to Adanta
and ultimately switching trom publicity to marketing—the lat-
ter requiring the least amount of adjustment. “[Marketing] is
a lot more ‘big picture.” I tend 1o be kinda all over the place,
doing a lot of things at once, so it fits my personality,” she says.

Cambridge, who oversees a stall of 20, says she encourages
employees 1o make the tough decisions. Not only does that
help them to grow, she explains, it also helps the label keep
pace with the needs of its growing list of superstars. “For the
caliber of artists [she stresses caliber, not number] that we have,
we're a small company. II you've got OutKast, Usher, Toni
Braxton and TLC all doing something at the same ume, you
can’t say, "T'hat’s a promotion thing, I'mm not doing it,” because
there are only three or four people in promotion. It often
means that assistants get to do a lot more. And [ want people
to grow.” And she wants to grow too. Cambridge says her goal
is to “be really good at whatever it is that I'm doing, and I wan
to be respected in my field.” W

L.A. REID

Continued from page 28

Our first chart success was Damian Dame. Our first plat-
inum success was TLC. And the TLC success came alongsicde
the platinum success of the “Boomerang” soundtrack. That
soundtrack included Toni Braxton, who was a brand new
artist. We had written several songs for Anita Baker, which
she later turned down hecause she didn’t think they were
right for her. Toni had sung the demos for us, so we decided
1o keep her on the soundtrack. But we had to convince the
director. As a result, Toni became a huge star oft the
“Boomerang” soundirack.

When you and Babyface first started LaFace, were there any
role models you emulated?

There were a few people: some i music, some not in Music.
In music there was obviously Berry Gordy, Ahmet Ertegun,
Clive Davis and Richard Branson. Non-musical, there'’s John
F. Kennedy, one of my favorites.

Is the current division of duties between you and Babyface
something you thought about ahead of time or was it a natural
progression?

It was a natural progression. We never sat down and said,
“I.A. you do this, Kenny you do that.” I think we’re both
doing what we really love to do. And it just so happens that
it works to the company’s advantage.

So it’s 10 years later. Is the label at the point you thought it
would be?

To be quite honest, I thought we'd be a litle further along.
We've lost some time; over the last few years, we've dealt with
some highly publicized legal issues which really set us back.
Not just in terms of 1iming, but also from a promotional stand-
point. While I'm very grateful for the success we’ve had, we're
nowhere close to where I aspire to be as a label.

Where do you think LaFace should be at this point?

I don’t know if I can tell you a particular place. But I can
tell you that we really work hard to make our artists success-
ful. We have a roster of about 20 acts; at this point, about half
of them have had some success. We'd like for the other half
to have success now.

What is the secret behind what LaFace has been able to accom-
plish?

I would have to say musical integrity is No. 1. We're very
honest about the music and very dedicated to making sure
we release only music we're proud of. We’re not a record com-

Continued on page 36
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Continued from page 34

pany that just puts out records to see what happens. We're a
boutique label that takes every artist seriously.

Was it better to start the label then or now?

It was better then. I am 10 years older and wouldn't want

10 be starting a label right now in my life. At this point, if we
hadn’t started the label 10 years ago, I'm not sure we would
have started it.

Is today’s climate more or less favorable for starting a label?

I dow’t know that it’s very different. At the end of the day,
I'm a true believer that it’s all about the artist and the music.
1f the artist and the music are good, then that becomes the
right time. Many labels started when we did; some have failed,
and others are stll hugely successful. And the ones that are
hugelv successful have contributed great music and great
artists.

Are there plans to sign more affiliate deals, such as the ones
LaFace already has with Bystorm Entertainment and Ghet-0O-
Vision?

Not really. Because of what Kenny means to music, what he
and [ together have meant 1o music and what Lalace as a label
means to music, i’s tough for people to accept us as serious-
ly doing certain kinds of hip-hop and rap music. So we want-
ed to have people who were very knowledgeable in those gen-
res who could front-run it as a joint-venture label, and perhaps
they wouldn’t be burdened with the LaFace identity.

@

LAFACE RECORDS

ON 10 YEARS OF ACHIEVEMENT
OF THE GREATEST OF SUCCESS IN THE RECORDING INDUSTRY.
MAY THE PAST 10 YEARS BE A PRELUDE TO THE FUTURE PREEMINENCE

OF
“LA”, “BABYFACE”,
STAFF, AND THE INCREDIBLY TALENTED ARTISTS
AT HAVE EMERGED FROM YOUR CONTINUING CREATIVE GENIUS.

ISAAC WILLIS, M.D,, P.A,
DERMATOLOGIST
3280 HOWELL MILL ROAD, NORTH WEST, STE. 342
ATLANTA, GEORGIA 30327
(404) 351-8306

Donell Jones

Bystorm came about because we really believed in CEO
Mark Pitts and his vision. The same thing with Ghet-O-Vision
anc Kawan "KP” Prather. We also liked the acts KP was bring-
ing in and the work he was doing, so we felt it should have
his signature on it. We really didn’t set out to make joint-
venture deals, although we’ve made every possible kind of
deal, from song deals with songwriters to production deals
with—for example, Untouchables—through which we now
have Donell Jones. Most of the deals didn’t work for us, so
we’re not making a lot of them now.

How do you plan to celebrate the label’s 10th anniversary?

We're doing a “Platinum Collection.” The concept has
changed many times, but at this point it’s a two-CD package
that goes back 1o when Kenny and I were producers; when
Lalace was a production company. There’s probably some-
thing like 12 or 13 years’ worth of music on it. We start with
Bobby Brown’s “Don’t Be Cruel” and go all the way up to
TLC’s “No Scrubs.” In between, there are Whitney Houston,
Boyz 11 Men, OutKast, Goodie Mob, Pebbles, PM Dawn and
Toni Braxton. We also had a 10th-anniversary celebration in
October.

In previous interviews, you’ve lalked about LaFuce as a mul-
timedia company with TV and film ties. Is that still your vision?

I'm not really thinking about film or television right now. |
started to investigate it, but when [ realized how much time
it would take, I decided it really wasn’t for me. On the other
hand, my partner Babyface and his wife Tracy have been very
successful; I believe they are going to go on and build
Edmonds Entertainment mto a real TV-and-film factory. It
doesn’t really work for me, but I am there 1o assist them if
they need my help. I want to he the musical partner to
Edmonds Entertainment. In other words, I will entertain any
strategic alliances, but they have to be strictly and purely musi
cal.

Where do you see LaFace at its 20th anniversary?

Oh, God.. let’s not even go there! [laughs] All I can say is
that we're committed to doing what we like to do. This is a
very cvclical business, and we will all have ups and downs.
Hopetully, the cycle will come around for us again at some
point.

What challenges do you foresee in the next millennium?

The business is going to change. I can’t preclict how it's going
to change, but change is inevitable. It's going to be an obsta-
cle for us in this business to maintain and continue to grow as
we face huge challenges, like the Internet. | believe some of the
Internet companies will become major players in the record
business, which is going to call for some restructuring.

To survive, it’s going to require that people like us are well-
informed and well-educated about the changes and ready to
take on a new way of thinking. There will also be a changing
of the guard, although Clive Davis is probably the exception
to what I am about to say, because he’s been here through
almost every era of music. But I look at the young label pres-
idents, like Elektra’s Sylvia Rhone, Atlantic’s Val Azzoli or
Interscope’s Jimmy lovine; the youth are going to bring about
change in the boardroom. We're going to see new faces pop
into our industry whom we really didn’t expect. And that’s
going to make a huge difference in terms of thinking about
other ways to run this business, move quicker and be more
profitable.

Avre there any plans to expand LaFace’s international presence?

Not necessarily in terms of oflices and expanding the exec-
utive side. We have affiliate arrangements with different ter-
ritories, which I think is a smarter way of doing business for
us. However, we put a lot of time into making sure our artists

Continued on page 38
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more success with our artists. We've been developing acts we
strongly believe in tor long-term success—Ilike Sam Salter and
temale singer Pink. We're also excited about Joy Enriquez and
are having some success right now with Donell Jones' second
album. And, while slie hasn't had the kind of success at 1.aFace
that we'd like for her to have, Shanice will eventually break
big as well. Although these artists haven't really broken big
yet, we're going to stick with and develop them.

When is Toni Braxton’s new album expected?

We originally intended to release the album this year, but we
started to feel like we were rushing a bit. So we've decided to
take our ume and wait tll the first of the year, making sure
it's the absolute greatest record she could ever make. And
shie’s thoroughly committed to making sure it’s great; she’s
really developed well as a writer. More than likely, though,
we'll have a single on her before the end of this year.

You’ve kept—and still keep—a relatively low profile for a
record executive. Is that by choice?

1T10TH ANNIVERSARY

L.A. REID
Continued from page 36

have international success. As low as it 1s, I probably have a higher profile than I'd like
Is there any LaFace act you thought would break big and to have. My goal is never to have a high profile. I want to be
didn’t? the guy behind the guy or the guy behind the girl. T never

There have been times when I thought we should have had wanted to be “the guy.” That started early on. Even when I was

CONGRATULATIONS LAFACE RECORDS ON

10 GREAT YEARS!

From your friends at

ATLANTA WWW.CRAWFORD.COM

in the Deele, no one knew I was involved. I never wanted to
be as famous as Babyface.

How hands-on are you with the LaFace artists?

I'm very hands-on. I've spent many days sitting in my office,
hotel roomn or wherever 1 may be, going over material from
various artists or writers. And I really comb through all the
material, getting involved in every aspect. It starts with the
music, which is my first love. I'm also very hands-on with the
executives who work at LaFace, as well as the executives at
Arista and BMG. I'm in everybody’s face.

Since Jermaine Jackson, you’ve concentrated on discovering
and nurturing new acts. Will LaFace ever pick up another estab-
lished free agent?

I guess if Janet Jackson becanme available, I would sign her
in two seconds [laughs]. I'm really happy for Clive and his
signing of the Artist Formerly Known As Prince. He’s an artist
I respect, and I would love to have that kind of relationship.
So the answer is yes, I would—if the right established act came
along. In fact, who else’s name can I mention, just in case they
read this?

Do you personally go out in search of new talent?

The truth is [ never did. I've never done it that way. OQur
artists have always tound us. I've never been successtul at
aggressively going out and signing artists. So I figured it's
really not my calling. Plus, I've never been a club guy, never
one to hang out. So I kind of rely on the LakFace staff to bring
in the talent. However, 1 try to develop close relationships
with all of the publishers so I can find the right music. I'm not
really what you'd call a street guy, but 1 think T have a street
sense.

How did Usher find his way to LaFace?

My brother Brian found Usher at a talent show. A gentle-
man who works for Usher actually invited Brian to come to the
show to see another act. Brian later brought Usher to my
office. I told Usher, “I understand you were knocking them
dead at the talent show. Would you mind doing that right
here in my office?” He looked around my little 4x4 office and
said, “OK, get some people in here, and I'll sing.” So he sang,
blowing me and everyone away. At that moment, I asked him
to join our roster. He was 13 years old.

And how did LaFace hook up with Toni Braxton?

The Braxton sisters already had a deal at Arista. Vernon
Slaughter, who worked at Lalace at the time, called me to say
there was an act that Arista was going to drop. He also said
Arista believed the act had talent and wanted me and Kenny
to see them. So Kenny and I set up a showcase—in the

Continued on page 40
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daytime, by the way—and the Braxtons came to Atlanta. Toni
and her sisters sang, then Toni sat down at the piano and start-
ed to talk, play and sing. Kenny and I looked at each other:
[ saw the sparkle in his eyes, and he saw the sparkle in my
eyes. We knew right then that this girl had star quality, and we
wanted to be involved. We started our relationship by sign-
ing the group. While the entire group was very talented, we
were really excited about Toni. So we asked if she was inter-
ested in being a solo performer. She was reluctant and wres-
tled with that for a long time. But eventually she agreed.

What makes a LaFace artist?

A combination of things that’s hard to put into words. But
a LaFace artist has to be exceptionally talented. We're really
just looking for true stars. Toni Braxton reminds me of a true
superstar, and Usher also has superstar potential. TLC has
proven time and time again that they really have their own
sound and identity, and they continue to be successful in terms
of their sales. They don't just walk in, they arrive. And that
arrival signals superstardom. I look for that in every act. |
want the act to arrive, not walk in.

What do you think is your greatest strength as a music execu-
tive?

I'm very honest about the music. It pisses people off, but it
doesn’t bother me that it pisses people off. Well, sometimes it
does. But most of the time it doesn’t. I'm just very, very com-
mitted to what I do.

If you could change one thing about the music industry, what
would it be?

1 would probably change the criteria needed for entering
the industry from a business standpoint. For instance, in order
to be a lawyer, you clearly have to spend a certain amount of
time being educated. To be a doctor, you clearly have to spend
a certain amount of time educating and preparing yourself—
as is the case with many other protfessions. I wish there was a
school set up to teach the music industry. There are certainly
business schools and universities where you can learn about
business in general. But there’s really not a training ground
for music executives. 1t’s all trial and error. If I could make
my one contribution to the industry, a music-executive school
would be it.

But you attended Harvard Business School.

Yes, but it was about every business except music. It was an
amazing experience; what I've learned from it and the contacts
I've made have been helptul to me. But it was still business.

Where is urban music headed in the next millennium?

We're in an industry where we often see disposable acts
come and go. The future belongs to the artists who have the
talent and dedication to stand the test of time. It’s going to be
very important because one of the most important means of
income for artists is touring. And that won’t happen if artists
don’t spend time developing their music and executives don’t
spend time signing and developing artists who have the poten-
unal for a 10- or 20-year career.

And from the music side, what’s the next major trend?

The last time someone asked me that, it was right betore
the Latin explosion happened. 1 had said during that con-
versation that I had a feeling there was going to be a Latin
invasion. And I didn’t get it from hearing the music. 1 got it
from looking around, reading the newspaper and seeing the
Hispanic population increase. The Latin American explosion
was inevitable; they’re very talented, and there's no way that
they wouldn’t become mainstream.

I don’t know where else music is going to go. Obviously,
hip-hop and rock are now joined at the hip, and 1 think that’s
still in 1ts early stages of development. I expect to see more
collaborations, such as that with Run-D.M.C., Kid Rock and
Aerosmith on the MTV Music Video Awards show. However,
rather than collaborations, we're going to see more acts who
have both rock and hip-hop elements or whatever.

What city is the next musical hotbed?

Oh, it’s still Atlanta [laughs]. Atlanta’s not done yet.

How is LaFace West coming along?

It's starting to step up. As a matter of fact, LaFace West is

Continued on page 42
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afacin’ The Facts:
What The Charts day

BY GEOFF MAYFIELD and KEITH CAULFIELD

In just one decade, LaFace has generated voluminous
success on Billboard’s charts. From 1989 through October
of this year, the young label:

*Placed 70 songs on Hot R&B Singles & Tracks,
including seven No. 1's

*l.ogged 54 entries, including nine No. s, on The Bill-
board Hot 100

*Placed 30 titles on Top R&B Albums, with 26 of those
also appearing on The Billboard 200

*Scored seven No. 1 R&B albums, and two No. Is on
the big chart. Below are LaFace’s biggest successes on the
Hot 100 and The Billboard 200, with rank determined by
peak position, weeks on chart and overall chart perfor-

mance.

Toni Braxton

The Billboard 200 S |

Artist, title, year, peak position, weeks on chart (weeks at No. 1, where applicable)

TLC, “Fanmail,” 1999, No. 1, 44 (5) *

Toni Braxton, “Toni Braxton,” 1993, No. 1, 96 {2}

Toni Braxton, "Secrets,” 1996, No. 2, 92

OutKast, "Aquemini,” 1998, No. 2, 43

OutKast, "ATLiens,” 1996, No. 2, 33

TLC, "CrazySexyCool,” 1994, No. 3, 99

Soundtrack, “Boomerang,” 1992, No. 4, 54

Usher, "My Way,” 1997, No. 4, 79

9. Soundtrack, “Soul Food,” 1997, No. 4, 35

10. Goodie Mob, “Still Standing,” 1998, No. 6, 20

11. TLC, "Ooooooohhh...On The TLC Tip,” 1992, No. 14, 73

12. OutKast, “Southernplayalisticadillacmuzik,” 1994, No. 20, 26

13. The Tony Rich Project, “Words,” 1996, No. 31, 47

14. Donell Jones, “"Where | Wanna Be,” 1999, No. 35, 1

16. Goodie Mob, “Soul Food,” 1995, No. 45, 29

16. Shanice, “Shanice,” 1999, No. 56, 14

17. Az Yet, "Az Yet,” 1996, No. 60, 41

18. Usher, “Live,” 1999, No. 73, 9

19. Various Artists, “Rhythm Of The Games: 1996 Olympic Games
Album,” 1996, No. 138, 3

20. Usher, “"Usher,” 1994, No. 167, 12

PNoaRLN -

*through Oct. 30, 1999, issue

The Billboard Hot 100

Artist, title, year, peak position, weeks on chart (weeks at No. I, where applicable)

Toni Braxton, “"Un-Break My Heart,” 1996, No. 1, 42 (11)
TLC, "Waterfalls,” 1995, No. 1, 34 {7)

TLC, “Creep,” 1995, No. 1, 32 (4)

TLC, “No Scrubs,” 1999, No. 1, 28 (4)

TLC, “Unpretty,” 1999, No. 1, 19 (3) *

Usher, “Nice & Slow,” 1998, No. 1, 23 (2)

Toni Braxton, “You're Makin’ Me High/Let It Flow,” 1996, No. 1,
42 (1)

8. Usher, “You Make Me Wanna...” 1997, No. 2, 47

9. TLC, "Baby-Baby-Baby,” 1992, No. 2, 33

10. Usher, "My Way,” 1998, No. 2, 24

Noos LN~
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10TH ANNIVERSARY

[t'8 hard to imagine being in business with anyone for
whom | have more respect than Antonio and Kenny. They
blend creativity with business acumen, and the results
apeak for themselves. Over the last 10 years. they have
proven that nice guys can win, and they deserve every bit of

the success they've achieved.
—Strauss Zelnick
president/CEO
BMG Entertainment,
North America

I irst mer [.A. Reid and Kenny Edmonds near the end o}
the 1981 Superfest tour, when we played the Black Expo in
Indianapolis. At the time. they were in an Ohio group called
The Deele. When | came of} stage ufter the set, we run into
each other. We talked jor a while about music. and you could
just see il in their eyes. Whatever it is. they had it. When |
was studying in Paris with Nadia Boulanger. she once told
me, "If one insists on using the word 'genius,” it should be
used to describe someone who has achieved the highest
point of sensation. peeling. helieving, attachment and knowl
edge.” That definition absolutely applies to LA and Kenny.
They are geniuses at their craft—total producers—and giants
in their jield. I'm a0 proud to be able (o call them colleagues
and priends. and | wish them all the luck there is to have in
the 20th century.

- -Quincy jones

L.A. REID
Continued from page 40

Lalace Atlanta’s biggest competitor [laughs]. Joy Enriquez is
developing really well. There’s also lvy Girl, another act we
have coming out in 2000 who's signed to LaFace West. They're
three talented sisters who are also songwriters.

How do you stay fresh?

I've always been very big on keeping young people around
me. But it’s not like I say, “OK, I'm going to go out and get
some young people.” It just happens that way. 1 don’t really
want to be the old man at the club trying to be young, so 1
don’t try to stay young. I also really listen to my artists.

What is your proudest musical accomplishment?

I would say the success of OutKast, because OutKast is a
rap group, and we aren’t known for doing rap. Number two,
it’s a rap group from the South. At the time they started to
have their success, there was no rap group or artist from the
South who was respected in the industry. So, to see OutKast
hecome a muld-platinum success. I'm more proud of that than
any other success we've had.

What else do you aspire to do?

Develop 10 more platinum artists [laughs). At this point,
I'm trying (o be a great father to my children. I know that’s
not a career or industry answer, but it’s the truth. I'd like to
dedicate as much time to my family as I do to my career. That’s
where I'm at. If Clive were to call me and ask me to work with
him, I would be overjoyed because I vespect him so much. He
and I together could do some amazing things.

What is your ultimate idea of success?

That, 20 years from now, my children are successtul—and
not necessarily successful from a material standpoint. I want
them (o be good people. The real test for any parent is how
his children are being raised and how they turn out. If my
children end up being good, positive people, then I will feel
hugely successful. From a career standpoint, I have to be hon-
est and say 1 already feel very successtul. H
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ABOUT LAFACE
Continued from page 23

titled “Platinum Collection.”

And why not? Latace exploded in 1992, when TLC
reteased “Oooolihh ...On The TLC Tip,” the lemale trio’s
triple-platinum debut that featured such top-10 pop and
R&B hits as “Baby-Baby-Baby,” “What About Your Friends”

and “Ain’t 2 Proud 2 Beg.” That same year, LaFace saw the
soundtrack o the Eddie Murphy—1 Lalle Berry romantic com-
edy “Boomerang” 1op the Pop Albums chart, powered by the
top-10 pop hit “I Will Give U My Heart,” sung by Babyface
and featuring Lalace’s next muhi-platinum female vocalist,
Toni Braxton.

Sales of Braxton’s 1993 album debut, “Ton Braxton,
eventually soared past the 9 million mark, thanks to four top-
10 pop and R&B singles: “Breathe Again,” “Another Sad
Love Song,” “You Mean The World To Me” and “I Belong
To You/How Many Ways.” Aboul this time—when tracks by
TLC and Lakace’s soon-to-he muhi-platinum male vocalist
Usher were contributing to the success ol the soundirack 1o
the Janet Jackson-Tupac Shakur drama “Poetic Justice™—
the day-to-day demands of running a multi-platinum record
label led to Reid’s relinquishing his role in the record-
production process.

Meanwhile, sales ol Usher’s eponymously titled 1994 albiim

debut topped 3 million-plus, largely on the strength of

“Think Of You,” a top-10 single. Three years later, Usher
would totally eclipse those marks with “My Way,” a No. | pop
album that contained three smash singles: the title track, “You

[OWERS
ROM
OLIAND
LIMITED

CONGRATULATES
LLAFACE RECORDS
ON 10 YEARS

OF EXCELLENCE IN THE MUSsIC INDUSTRY

FLOWERS FROM HOLLAND... PROUD TO BE THE OFEICIAL FLORIST FOR LAFACE RECORDS

HANK YOU

FOR 10 GREAT YEARS!!

Rehearsal * Backline * Event Management

404-352-3716

www.crossover-studios.com

Make Me Wanna ... 7
and “Nice & Slow,”
both ol which were
No. 1 Pop singles.

1994 was also the
year that Atlanta-
based rap outlit Out-
Kast  joined the
Lakace tamily of plat-
imum-plus hitmakers.
I'heir groundbreak-
ing album debut
“Southernplavalisti-
cacdiltacmuazik,” hit No.
3 on the Billboard
200. Their sample-
Iree assault continued
to produce platinum
albums, with the 1996 follow-up, “ATLeins,” featuring the
pop hit “Elevators (Me & You);” and 1998’s “Aquemini,” high-
lighted by a tribute to a civil-rights movement heroine (“Rosa
Parks”) and a cameo appearance {rom pioneering rapper
Slick Rick on “Da Art Of Storytellin’.

LaFace’s other great success story of 1994 came trom TLC’s
second album, “Crazysexycool,” which sold more than 10
million copies, spawning four pop/R&B hits: “Waterfalls,”
“Red Light Special,” “Diggin’ On You™ and the incredible

Creep,” the last of which not only hit No. 1 on the Pop as
well as the R&B singles charts, but also was covered by R&B-
influenced aliernatuve-rockers the Afghan Whigs.

TLC would enjoy similar single success with “No Scrubs,”
which propelled their Jatest album, 1999's “Fanmail,” to the
top of the pop album chart as well.

In the meantime, Toni Braxton would take the pole posi-
tion on the pop album charts with 1996's “No Secrets,” sell-
ing more than 5 million records thanks to “You’re Makin’ Me
High”/"Let It I'low,” a No. | Pop and R&B single, and “Un-
break My Heart,” which very nearly duplicated that feat.

Also back i 1994, Az Yet pumped plaunum with its epony-
mously titled album debui. Two
years later, it would score even
bigger when “fast Night,” its
contribution to the soundtrack
to the Eddie Murphy comedy
“The Nutty Professor,” became
a No. | pop single.

While LLaFace’s cross
promotional efforts extended
to releasing “The Rhythm Of
The Games: 1996 Olympic
Guames,” a compilation album
issucd in conjunction with the
worldwide athletic contests held
i the label’s hometown that
year, Lalace’s greatest multi-
media success to date has come
from the soundtrack o the 1997 African-American romantic
film “Soul Food,” which rose to No. | on the pop album
charts and sold 2 million copies in the process.

Speaking ol soul {ood, the rapping Goodie Mob’s 1995
debut album of that same title went gold. So did the group’s
1998 follow-up, “Still Standing,” which climbed to No. 2 on
the Billboard 200.

Over the years, Lalace has seen only slightly less spectac-
ular success with top-10 singles by Damian Dame (“Exclu-
sivity” and “Right Down To I1,” both 1991), the Tony Rich
Project (“Nobody Knows,” 1995), Total (“What About Us,”
1997), Milestone (“I Care About You,” 1997). Dru Hill
(“We’re Not Making Love No More,” 1997) and—most
recently—Shanice (*“When I Close My Eyes,” 1999).

Ol course, these are just some of the hughlights of the first
decade in the proud lhistory of LaFace Records. And, while
L.A. Reid and Kenneth Edmonds have certainly realized their
ambitions to develop big stars—and rack up even bigger sales
numbers—look for the next 10 years 1o add more luster 10
Lal‘ace’s already looming legend. W

Goodie Mob -

Shanice

LaFace's imprint on the music world is indelible. Kenny
and L.A. both possess tremendous crealive instincts. building
one o) the most successpul companies in an era where
producer-driven venlures have not always met with success.
['ve known them through many phases of their careers—as
artists. musicians and now as innovative entrepreneurs.
Through it all. they've always maintained one timportant
quality: They're both truly great human beings. Their incredi
ble record o accomplishment is cerrain to indpire julure
generations of artists. writers. executives and producers jor

years to come.
—Svylvia Rhone

Testimonial quotes compiled by Carrie Bell
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Rhino Revives Jazzy Soul’ In 3 Vois.

Latest ‘Smooth Grooves’ Set Features Rushen, Jarreau, Hyman

BY GAIL MITCHELL

LOS ANGELES—It’s been said you
can’t go home again. But for those
weaned on the jazz-tinged R&B of
the *70s and ’80s that grew into
radio’s adult R&B format known as
“quiet storm,” Rhino is staging a
Jan. 18 homecoming.

That’s when the
label releases the new
compilation “Smooth
Grooves: Jazzy Soul.”
This latest entry in
Rhino’s  popular
“Smooth Grooves”
series is a three-vol-
ume set produced by
Rhino’s associate
director of urban pro-
motions Barry Ben-
son and VP of A&R
David McLees.

Among the fea-
tured artists are Al
Jarreau (“Mornin’ ”), Minnie Riper-
ton (“Inside My Love”), Bill Withers
(“Lovely Day”), and Miki Howard
(“Imagination”). These tracks are
complemented by rare cuts current-
ly unavailable in the U.S.: “Valentine
Love” (Michael Henderson), “Song
For You” (Rodney Franklin), and
“Sweetest Pain” (Loose Ends).

Also among the select group is
noted keyboardist Patrice Rushen,
who'’s represented by her 1982 tune
“Remind Me.” Busy now with vari-
ous lilm and TV music scoring pro-
jects, as well as serving as artistic
director of the
Thelonius Monk
Institute of Jazz
at the University
of Southern Cali-
fornia in Los
Angeles, the
thrice Grammy-
nominated
Rushen calls her
inclusion on the
“Jazzy Soul” set
“very flattering.
It always feels
great to be
included in good
company.

“The biggest thrill is that in the
past six or seven years, my catalog
has caught on fire again,” she con-
tinues. “Through sampling [her 1982
single “Forget Me Nots” was the
basis for the Will Smith hit “Men In
Black”], a new generation is redis-
covering the music of the '70s and
’80s. Being included in the Rhino set
shows this music is timeless—some-
thing every artist strives for.”

Reintroducing these songs—many
of which have been sampled by the
hip-hop generation—is something
co-producer Benson had in mind
when he began compiling this
“Smooth Grooves” incarnation.
“Some of the selections are favorites
{rom my personal collection and
from the records I played during my
college radio show on KUCR River-
side, Calif.,” says Benson. “Other

RUSHEN

songs came from Rhino fan letters
requesting various tracks on CD.

“Besides reintroducing this music
to the younger generation, we hope
to bridge the gap between artists
who haven’t been forgotten in terms
of how their catalog sells but have
been forgotten on radio.”

Fellow radio per-
sonality/programmer
Lawrence Tanter
penned liner notes
for each of the three
volumes. As PD of
Los Angeles radio
stations KJLH and
KUTE, Tanter was
one of the origina-
tors of the quiet
storm format on the
West Coast.

Currently a re-
gional manager for
radio syndicator
Westwood One’s format division and
the voice of the L.A. Lakers, Tanter
recalls, “Listening to the tracks
brought back great memories. Back
then, a kaleidoscope of music was
being played. We listened religious-
lv to the music that came in, some-
times playing four or five cuts off an
album. We set the table for what is
now smooth jazz radio.

“You never know how deep some-
thing is while you're there doing it,”
he says. “But the more I look back
on that era, it was an exciting,
remarkable time.”

Banking on
that excitement
is Rhino director
of product man-
agement Quiney
Newell. Calling
this a “premier
release,” Newell
says “Jazzy
Soul” will be a
featured title in
the label’s annu-
al Valentine’s
Day campaign.
Elements
include adult
R&B- and Valentine’s Day-themed
radio promotions with CDs as
prizes, plus a major national retail
push that partners Rhino with the
Borders Books & Music chain. Each
volume retails for $11.98.

Notes Stefan Koch, R&B buyer for
the 280-store Borders Group, “Far-
lier volumes of the ‘Smooth Grooves’
series have sold pretty well for us.”

In the past, according to Benson,
Rhino’s “Smooth Grooves” has
proved to be “our biggest-selling
series for the urban catalog.”

Adds Newell, “This is a franchise
that people are very familiar with;
they’ve come to expect a new ‘Smooth
Grooves' release at this time of year.”

In fact, Rhino is already setting
the stage for two more “Smooth
Grooves” records. First up will be a
single disc of midtempo tunes titled
“Smooth Grooves: After Hours.”

Also being released Jan. 18, the CD
features Bernard Wright (“Who Do
You Love”), Atlantic Starr (“Silver
Shadow”), Midnight Star (“‘Curious”),
and others.

That’s followed in April by “Smooth
Grooves: Smooth Jazz Instrumen-
tals.” Among the acts who will appear
on this three-volume set are Ronnie
Laws, Dexter Wansel, Stanley Jordan,
Fourplay, Yellowjackets, John Klem-
mer, Grover Washington Jr., George
Howard Bob James, Lee Ritenour,
and Jean-Luc Ponty.

Winning Winans Ways. Actor Samuel L. Jackson recently filmed a cameo for
the Nzhinga Stewart-directed video of the Winans Phase 2 single “It's Airight

(Send Me),” which recentty premiered on BET. The track appears on the Myrrh
Records group’s debut album, “We Got Next.” Caught on location, from left, are
Juan Winans, Michael Winans Jr., Jackson, Stewart, Marvin Winans Jr., and

Carvin Winans Il

" Motown Signs BeBe Winans As Solo Artist;

Flla Fitzgerald Gets ‘American Masters’ Nod

BEBE GOES HOME: After one solo album on Atlantic
Records, BeBe Winans, best known as half of the pop-
ular sibling duo BeBe & CeCe Winans, is headed for
Motown Records to continue his solo career. Formal
details will be announced at a press conference Tues-
day (7).

“Being raised in Detroit and now being a part of
Motown is like going home without going home,” says
Winans, who now lives in Nashville. “I'm really excited
because I think [Motown president] Kedar [Mas-
senburg] ‘gets me.’ I'm elated. I'm ready to come out
from the rock I've been under and express what [ feel.
I think Motown will give me
that opportunity.”

Winans and Atlantic part-
ed ways earlier this year
(Billboard, March 20).

The
Rhythm
and the

FII{ST LADY OF SONG:
Black music pioneer Ella
Fitzgerald wanted to be a
dancer rather than a singer.
But dancer Norma Miller
recalls that the 16-year-old’s
fateful decision to sing during
the Apollo Theatre’s amateur hour netted her respect
(in Miller’s words: “When she finished you could hear a
rat piss on cotton”), first prize, and the beginnings of a
celebrated 58-year career.

These and other colorful memories are the focus of
“Ella  Fitzgerald—
Something To Live
For,” a new installment
in the critically
acclaimed “Anterican
Masters” documentary
series produced by
Thirteen/WNET New
York. Narrated by fel-
low vocalist Tony Ben-
nett, the 90-minute pro-
gram premieres Friday
(10) on PB3S and chron-
icles the singer’s life
and career through
interviews with family,
friends, and musical associates plus a comprehensive
collection of her concert performances.

The lady who gave voice to “Sweet Georgia Brown”
and “The Lady Is A Tramp,” plus her signature “A-
Tisket, A-Tasket,” will also be featured in a new Verve
double-album that carries the same title as the special
and whose release coincides with the special’s premiere.

FITZGERALD

Blues

by Gail Mitchell

DISNEY GETS ITS GROOVE ON: There’s a new beat
bouncing off the walls at Disney’s Hollywood Records.
In last issue’s label protile (Billboard, Dec. 4), Buena
Vista Music Group chairman and Hollywood Records
president Bob Cavallo noted, “We're into urban R&B.”

That definitely seems to be the case judging by a visit
eaylier this week with Michael Traylor. Traylor and
Byron Phillips, co-senior VP/GMs of Hollywood’s
urban division, are quietly building the division and plan
to hit the ground running in the new year with a roster
that runs the gamut from traditional R&B to rap. Rap-
per O is already making noise: His “In The Game” is
the official theme song for
EA Sports’ video game
“Knockout Kings 2000” (Bill-
board, Oct. 16). Said track
will also be featured on his
debut Hollywood album,
“Full Circle: The Story Of 0.

O’s labelmates include
singer Ta-Gana, who's
recorded a dance track called
“Saturday Night” with star
producer Rodney Jerkins for
her first album, and singer/
songwriter Sy Smith with February debut “Psykosoul”
and lead single “Gladly.” Also in the wings: male vocal-
ist Peter Moore, female trio Thom Girl, and male hip-
hop/blues duo Soul Bone.

MORE JOY TO THE BEAT: The Christmas music
rollout continues with three offerings from Verity/
Zomba: Hezekiah Walker (“Family Affair”), Daryl
Coley & Beloved (“Christmas Is Here”), and the
compilation “The Real Meaning Of Christmas, Vol. 3,”
featuring Fred Hammond, Hezekiah Walker, Helen
Baylor, and Donnie McClurkin . .. Arista artist and
crossover favorite Kenny G plays up his holiday spir-
it with *“Faith: A Holiday Album” . . . Bobby Womack
follows up his recent gospel album—*“Back To My
Roots”—with his first Christmas album, “Tradi-
tions.”

ALSO KEEP AN EAR OUT FOR: Mari (Mar-ree)
Roberts, a 19-year-old singet/songwriter/producer
whose “UrbanHipHopSoul” EP on Valley Stream, N.Y.-
based SPI Music blends urban dialogue with hip-hop
and soul. “Shut Up,” one of the EP-featured tracks, was
selected as the song of the day on music site
MP3dom.com Nov. 29 . .. Singer/songwriter Stanleyy
Rich Martin’s new track, “Shy Lover,” is the latest sin-
gle from his Harvey, Ill.-based indepenclent label Honey
Jams Records.

46

www.billboard.com

www.americanradiohistorv.com

BILLBOARD DECEMBER 11, 1999



www.americanradiohistory.com

Billboard

DECEMBER 11, 1999

Hot R&B/Hip-Hop Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 106 R&B stations
are electronicatly monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This datais used in the Hot R&B Singles chart.

gE5|3 £l1E|3
RN 2|F |2
@ |5 | & | TITLE o |5 | & | TITLE
£ | S | 3 | ARTIST (IMPRINT/PROMOTION LABEL) £ | 3| £ | ARTIST UMPRINT/PROMOTION LABEL)
; THANK GOD | FOUND YOU
—— NO. T B 62 | 2 | uuRiaH CAREY FEAT. JOE & 98 DEGREES (COLUMBIA
U HHOW WHAT'S UP
U |16 | Gy o imomoms siicnspnss st 1 514 E?L']JSG(U,E(SE)T CHERE
GET {T ON TONITE STILL D.R.E.
4110 MONTELL JORDAN (DEF SOUL/IDJMG) 40]35]12 DR. DRE FEAT. SNOOP DOGG {AFTERMATH/INTERSCOPE)
3 | 2 | 17 | BACK AT ONE 41|39 | 15 | HEARTBREAKER
BRIAN MCKNIGHT (MOTOWN) MARIAH CAREY FEAT. JAY-Z (COLUMBIA)
41321 GET GONE 204l STILL IN MY HEART
IDEAL {NOONTIMEAVIRGINY TRACIE SPENCER (CAPITOL)
2477 N 2 GETHER NOW
35|14 KEVON EDMONDS (RCA) 458 LIMP BIZKIT FEAT. METHOD MAN (FLIPANTERSCOPE)
WE CAN'T BE FRIENDS LEFT & RIGHT
61625 DEBORAH COX WITH R.L. (ARISTA) 86 D'ANGELQ FEAT. METHOD MAN AND REDMAN (VIRGIN)
DEEP INSIDE 4,56
14110 MARY J. BLIGE (MCA) 45421 SOLE FEAT. JT MONEY & KANDI (DREAMWORKS)
BACK THAT THANG UP TURN YOUR LIGHTS DOWN LOW
8192 JUVENILE (CASH MONEY/UNIVERSAL} 06 LAURYN HILL & BOB MARLEY {COLUMBIA/ISLAND/DIMG)
VIVRANT THING DA ROCKWILDER
$17|% Q-TIP (VIOLATOR/DEF JAM/IDIMG) 415 METHOD MAN/REDMAN (DEF JAM/IDJMG)
GOT YOUR MONEY THINK OF YOU
13115 OL" DIRTY BASTARD FEAT. KELIS (ELEKTRA/EEG) 4814311 CASE (DEF SOUL/IDJMG)
SPEND MY LIFE WITH YOU YOU CAN DO IT
111228 ERIC BENET FEAT. TAMIA (WARNER BROS.} 6019 ICE CUBE FEAT MACK 10 & MS T (LENCH MOBBEST SIEPRIORITY
GOT TO GET IT BREATHE AND STOP
15] 5 SISQ0 FEAT MAKE IT HOT (DRAGON/DEF SOULI0JMG) 643 Q-TIP (ARISTA 2001/ARISTA}
SATISFY YOU 1 WANT IT ALL
13111115 PUFF DADDY FEAT R, KELLY {BAD BOV/ARISTA) 11__44 15 ] irren FEAT. MACK 10 (G-FUNK/RESTLESS)
BLING BLING | WANNA KNOW
14 j 18 B.G. (CASH MONEY/UNIVERSAL) 37|13 JOE (JIVE) N
GOTTA MAN LET'S NOT PLAY THE GAME
151016 EVE (RUFF RYDERS/INTERSCOPE) (53 54| 7 MAXWELL (COLUMBIA}
THA BLOCK IS HOT U UNDERSTAND
238 UIL" WAYNE FEAT JUVENILE & B G (CASH MONEYUNIVERSAL) 672 JUVENILE (CASH MONEY/UNIVERSAL)
NONE OF UR FRIENDS BUSINESS SAY MY NAME
206 GINUWINE (550 MUSIC/EPIC) @ 2|2 DESTINY'S CHILD (COLUMBIA)
IF YOU LOVE ME WE ON FIRE
18 (1616 MINT CONDITION (ELEKTRA/EEG) 9152 16| oo5 BOYS {CASH MONEY/UNIVERSAL)
DANCIN' UNPRETTY
%7 GUY (MCA) 3714718 TLC (LAFACE/ARISTA)
NO MORE RAIN (IN THIS CLOUD) DEAD WRONG
19713 ANGIE STONE (ARISTA) 98|49 7 THE NOTORIOUS 8 i G. (BAD BOY/ARISTA)
BEAUTY DOWN BOTTOM
2111736 DRY HILL {DEF SOUL/IDJMG) 3916112 DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE}
@ 78 | 9 | HOT BOYZ 60 | 58 | 10 | SIMON SAYS
MISSY *WSDEMEANOR” ELLIOTT (THE GOLD MINDEASTWESTIEEG) PHAROAHE MONCH (RAWKUS/PRIORITY)
FORTUNATE TRIFLIN'
B3| 2|40 MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) ] 66| 4 COKO FEATURING EVE (RCA)
LOVE YOU LIKE I DID LL 2K
241 24| 175 eap BOY/ARISTA) 886 WILL SMITH FEATURING K-C! (COLUMBIA)
15 MINUTES CAN'T STAY
5)18) 14 MARC NELSON (COLUMBIA) 83|63) 5 DAVE HOLLISTER (DEF SQUAD/DREAMWORKS)
NOTORIOUS B.I.G. U DON'T KNOW ME (LIKE U USED TO)
32 THE NOTORIOUS B.1.G. (BAD BOY/ARISTA} 64|55 | 12 BRANDY (ATLANTIC)
THE BEST MAN | CAN BE STRAYED AWAY
2716 GINUWINE, R.L, TYRESE, CASE {COLUMBIA) 3|3 TERRY DEXTER (UNIVERSITY/WARNER BROS.)
GIVE YOU WHAT YOU WANT (FA SURE) ONE NIGHT STAND
8 25/12 CHICO DEBARGE (MOTOWN) 0|3 J-SHIN FEAT. LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTICH
BRING IT ALL TO ME MS. FAT BOOTY
#jn BLAQUE (TRACK MASTERS/COLUMBIA) 67156 5 MOS DEF (RAWKUS/PRIORITY)
HE CAN'T LOVE U DO IT AGAIN (PUT YA HANDS UP)
33|10 JAGGED EDGE (SO SO DEF/COLUMBIA) — 1 JAY-Z (ROC-A-FELLA/DEF JAM/(DJMG)
BUG A BOO LOVE IS BLIND
32017 DESTINY'S CHILD (COLUMBIA) —| 1| & rear ramn EVANS (RUFF RYDERS/NTERSCOPE)
QUIET STORM IF 1 COULD TURN BACK THE HANDS OF TIME
3213021 MOBB DEEP (LOUD} 7016519 R. KELLY (JIVE)
NASTRADAMUS STAY THE NIGHT
G 40| 6 NAS (COLUMBIA) 1119913 |y (MCA)
NEVER GONNA LET YOU GO HOW MANY WANNA
37|31 FAITH EVANS (BAD BOY/ARISTA} 753 JA RULE (YAB YUM/ELEKTRAEEG)
B-PLEASE WHAT'S MY NAME
33220 SNOOP DOGG FEAT XZIBIT & NATE DOGG (NO LIMITPRIORITY) — ! DMX (RUFF RYDERS/DEF JAM/DIMG)
MY LOVE IS YOUR LOVE YOUR CHILD
363121 WHITNEY HOUSTON (ARISTA} 1417112 | gy J. BLIGE (MCA)
THE GREATEST ROMANCE EVER SOLD TREAT YOU LIKE A QUEEN
8|7 £ (NPG/ARISTA) 756911 RAHSAAN PATTERSON (MCA}
C) Records with the greatest airplay gains. © 1999 Billboard/BP Communications.
11113 HAPPILY EVER AFTER 14| 14|32 | CANI1GETA..
CASE (DEF SOUL/IDIMG) JAY- FEAT AMIL (OF MAJOR COINZ) & JA (DEF JAMADJMG)
21 —|1 SO ANXIOUS 15|13 | 34 DOO WOP (THAT THING)
GINUWINE (550 MUSIC/EPIC} LAURYN HILL (RUFFHOUSE/COLUMBIA)
3| 2| 2 | MEETING IN MY BEDROOM 16| 16 | 28 | LOVE LIKE THIS
SILK (ELEKTRAVEEG) FAITH EVANS (BAD BOY/ARISTA}
4| 3| 3| ALLN MY GRILL 17]15] 5 IT'S GONNA RAIN
MISSY “MISDEMEANOR ELLIOTT (THE GOLD MINDIEASTWESTEEG) KELLY PRICE (DEF SOUL/ROCK LAND/INTERSCOPE)
5|6 |6 | WHERE MY GIRLS AT? 18 | 17{ 8 | EVERYTHING IS EVERYTHING
702 (MOTOWN;} LAURYN HILL (RUFFHOUSE/COLUMBIA)
6 | 5| 4 | WHAT YA WANT 19119 16 SWEET LADY
|~ EVE & NOK!O (RUFF RYDERS/NTERSCOPE) TYRESE (RCA}
7 | 4 | 2 | ALL THAT | CAN SAY 200 1|7 WATCH OUT NOwW
MARY J. BLIGE (MCA) THE BEATNUTS FEAT. YELLAKLAW (VIOLATOR/LOUD)
BILLS, BILLS, BILLS TELY
886 DESTINY'S CHILD (COLUMBIA) 42219 TYRESE {RCA)
g | 7 |11] NOScruBs 22| | 4 | JIGGA MY N**x*
TLC (LAFACE/ARISTA) JAY-Z (ROC-A-FELLA/RUFF RYDERS/INTERSCOPE}
TOO CLOSE SUNSHINE
101936 NEXT (ARISTA) B|—|3 COKO (RCA)
YOU JAMBOREE
s JESSE POWELL (SILAS/MCA) 8)—|5 NAUGHTY BY NATURE FEAT. ZHANE (ARISTA)
ANYWHERE DID YOU EVER THINK
12109 112 FEATURING LIL'Z (BAD BOY/ARISTA) 24l R. KELLY {JIVE}
13|12 | 19 | EX-FACTOR Recurrents are titles which have appeared on the Hot R&B Singles
LAURYN HiLL (RUFFHOUSE/COLUMBIA) chart for more than 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
15 MINUTES (Pink Jeans, SESAC/Zomba, ASCAPMitco South,
ASCAP/A Salt On The Charts, ASCAP/Tabulous, ASCAP/Universal.
SESAC/Songs Of Universal, SESAC/MITI, SESAC) WBM

24/1 (C-Town, BMI)

4,5, 6 (Famous, ASCAP/Tunes On The Verge Of Insantty.
ASCAP/Mo Better Grooves, ASCAP/Kandacy, ASCAP/Air
Control, ASCAP/Honey From Missouri, ASCAP/Money Man,
BMIEMI April, ASCAP) HL

BABY | LIKE (My Damn Music, ASCAP/Performance Dog,
ASCAP/Brighter Days, ASCAP/Hip Hospel, ASCAP/Devin T., ASCAP}
BACK AT ONE (Cancelled Lunch, ASCAP/Universal-
PolyGram International, ASCAP) HL/WBM

BACK THAT THANG UP (Money Mack, BMI}

BALLAZ 4 LIFE (1.N.S.. ASCAP/Hostife. BMI/Big On Blue,
BMI) WBM

BALLERS (Tefnoise, BMI)

BEAUTY (North Avenue, ASCAP/Manuiti L.A., ASCAP/Philip
Weatherspoon, ASCAP}

THE BEST MAN | CAN BE (EMI April, ASCAP/Flyte Tyme,
ASCAPMinneapolis Guys, ASCAP/Jibranda, ASCAP)

BLING BLING (Money Mack, BMI}

B-PLEASE (W8, ASCAP/Ain't Nuthin' Goin’ On But Funking,
ASCAP/Hard Workin Black Fotks, ASCAP/EMI Blackwood,
BMI/My Own Chit, BMI) HL/WBM

BREATHE AND STOP (U Betta Like My Muzic, BMI/Zomba,
BMI/Warner-Tamerlane, BMI/Stephanye, BMI} WBM

BRING IT ALL TO ME (BK. Lawrence, BMI/Wamer-Tamerlane,
BMI/Cori Titfani, BMI/Sony/ATV Songs, BMI/Copyright
Control/Mawkeens, ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
BUG A BOO (Shek'em Down, BMI/Hitco, BMI/Windswept
Pacific, BMI/Kandacy, ASCAP/Air Control, ASCAP/EMI April.
ASCAP/Beyonce, ASCAP/Le Toya, ASCAP) HL/WBM

CAN'T STAY (Cherry River, BMi/Songs Of DreamWorks,
BMI/Gee Jaz, BMI/MaMa Bev's, BMI/Oh! God,
ASCAP/Universal-PolyGram Intemational, ASCAP}

CAUGHT OUT THERE (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April, ASCAP) HL
DAMN (SHOULD'VE TREATED U RIGHT) (Rodney Jerkins,
BMU/EMI Blackwood, BMI/Fred Jerkins I, BM)/Ensign,
BMI/LaShawn Daniels, ASCAP/EM| April, ASCAP/Stavery. BMI} HL
DANCIN' (DoWhatlGotta, ASCAP/WB, ASCAP/Eddie F .
ASCAP/Rusty Knuckles, ASCAP/Belewa, ASCAP/Universal-
PolyGram International, ASCAP/Zomba, ASCAP/Smokin’
Sounds, ASCAP) WBM

DA ROCKWILDER (Wu-Tang, BMI/Careers-BMG, BMI/Dayna's
Day, BMI/Funky Noble, ASCAP/Famous, ASCAP) HL

DEAD WRONG (Big Poppa, ASCAP/EMI April, ASCAP/Bee Mo
Easy, ASCAP) HL

DEEP INSIDE (Mary J Blige, ASCAP/Unwersal-MCA,
ASCAP/Lanoma, ASCAP/EM Apnl. ASCAP/Universal-Songs
Of PolyGram International, BMI) HL/AWBM

DO IT AGAIN (PUT YA HANDS UP) (Not Listed)

DOWN BOTTOM (Feelis, ASCAP/Dead Game, ASCAP/Money
Mack, BMI/Swizz Beatz, ASCAP)

EASY TO LOVE (Gosmoike. ASCAP/EMI Apnl, ASCAP/Jobete,
ASCAP) HL

FORTUNATE (Zomba, BMI/R Kelly, BMI} WBM

GET GONE (Naked Under My Ciothes, ASCAP/Chrysalis,
ASCAP/Baby's Little, ASCAP/KDH, ASCAP/Noontime, ASCAP) WBM
GET IT ON TONITE (Montell Jordan. ASCAP/Famous,
ASCAP/Chubhy, ASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars Cnbb,
ASCAP/Wamer/Chappel GmbH Germany/WB, ASCAP) HL/WBM
GET NDNE (So So Det, ASCAP/EMI April. ASCAP/Babyboy,
SESAC/Noontime, SESAC/All Money Is Legal. ASCAP) HL
GET UP_(Seny/ATV Songs, BMI/Jizop. BMI/EMI April.
ASCAP/Eliza’s Voice, ASCAP) HL

GIRLS' BEST FRIEND (Karima, BMI/Warner-Tamerlane.
BMI/Lil Lu Lu, BMI/EMI Blackwood, BMI/Colpix, BMI/Sony/ATV
Songs, BMI/Swizz Beatz, ASCAP/Dead Game. ASCAP) HL/WBM
GIRLS NIGHT OUT (Zomba, BMI/Alley Gadfly, BMI/Songs Of
DreamWorks, BMI/Cherry River, BMI)

GIVE YOU WHAT YOU WANT (FA SURE) Uungle Fever,
BMI/EMI Blackwood, BMI/Soulvang, BMI/Ecstasoul,
ASCAP/Chrysalis, ASCAP/Joseph’s Dream, SESAC/Caravans
0f Kedar, SESAC/Monetam, BMI) HL/WBM

GOTTA MAN (Blondie Rockwell, ASCAP/Swizz Beatz,
ASCAP/Dead Game, ASCAP/Warner-Tamerlane,
BMI/Karima, BMI) WBM

GOTTO GEY IT (Da Ish, ASCAP/Al Wes, BMI/Copynght Control)
GOT YOUR MONEY (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI Apnil. ASCAP/0ld
Dirty, BMI) HL

THE GREATEST ROMANCE EVER SOLD (Emancipated, ASCAP)
HEADS HIGH (Dubplate, PRS/Greensleeves, PRS)
HEARTBREAKER (Sony/ATV Songs, BMI/Rye, BMIEMI Blackwood.
BMI/Lil Lu Lu, BMI/EMI Al Galiico, BMI/WB, ASCAP/When Words
Collide, ASCAP/See No Evil, ASCAP) HL/WBM

HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noontime, ASCAP) HL

HOT BOYZ (Mass Confusion, ASCAP/WB, ASCAPVirginia
Beach, ASCAP) WBM

HOW MANY WANNA (White Runo, BMI/D Irv, BMI/Slavery,
BMI/Fox Film, BMI) HL

| DON'T CARE (Gamble-Huff, BMI/Monetam, BMI/WB,
ASCAP) WBM

{F | COULD TURN BACK THE HANDS OF TIME (Zomba,
BMI/R.Kelly, BMI) WBM

IF YOU LOVE ME (Mint Factory. ASCAP/EMI Apni, ASCAP) HL
IN THE GAME (Years Ahead, BMI/Songs Of Universal,
BMI/MS 802, BMI/MO GT, BMI/Maddjokes, ASCAP)

IT'S MINE (Juvenile Hell, ASCAP/BMG, ASCAP/P. Noid,
BMI/Careers-BMG, BMI/Tiarra's Daddy's, ASCAP/Zomba,
ASCAPAIl Witl, ASCAP)

| WANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation
Tree, ASCAP/EMI April, ASCAP) HL

| WANT IT ALL (Warren G, ASCAP/WB, ASCAP/Real N’ Ruff,
ASCAP/Jobete, ASCAP/EMI April, ASCAP) HL/WBM

LATELY ! (Realsongs, ASCAP) WBM

LEFT & RIGHT (Unwersal-PolyGram Intemational, ASCAP/Ah-
choo, ASCAP/Funky Noble, ASCAP/Famous, ASCAP/Wu-Tang,
BMI/Careers-BMG, BMI/Zomba, ASCAP) HL/AWBM
LEFT/RIGHT (Tight 2 Def, ASCAP)

LET'S NOT PLAY THE GAME (Muszewell, ASCAP/Sony/ATV
Tunes, ASCAP/Gan Zmira, ASCAP/Famous, ASCAP) HL
LOVE IS BLIND {Blondie Rockwell, ASCAP/Pent-1.
ASCAP/Dead Game, ASCAP)

LOVE YOU LIKE ) DID (Kalinmia, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP) HL

MLS. FAT BOOTY (Medina Sound, BMI/EMI Blackwood, BMI)
H

MY LOVE IS YOUR LOVE (Sony/ATV Tunes. ASCAP/Huss-
Zwingli, ASCAP/Tebass, BMI/EMI Blackwood, BMI) HL

N 2 GETHER NOW (Zomba, ASCAP/Big Bizkit, ASCAP/Gifted
Pearl, ASCAP/EMI April, ASCAP/Careers-BMG, BMI/Wu-
Tang, BMI) HL

NASTRADAMUS (Ill Will, ASCAP/Zomba, ASCAP/Mawkeens,
ASCAP/Dynatone, BMI/Warner-Tamerlane, BMI) WBM
NEVER GONNA LET YOU GO (Demis, ASCAP/E2,
ASCAP/EMI April, ASCAP/ECAF, BMI/Sony/ATV Songs, BMI)
HL

NO MORE RAIN (IN THIS CLDUD) (Universal-Songs Of
PolyGram International. BMI/Lady Diamond, BMI/October 12
th, ASCAPHitco South, ASCAP/EMI Full Keel,
ASCAP/Universal-PolyGram International, ASCAP}

NONE OF UR FRIENDS BUSINESS (Black Fountain.
ASCAP/WB, ASCAPVirginia Beach, ASCAP) WBM

NOTHIN' TO SOMETHIN' (2000 Watts, ASCAP/WB,
ASCAP/Divided, BMI/Zomba, BMI) WBM

NOTORIOUS B.L.G. (Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI Apnl, ASCAP/Essential Vibe, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Colgerns-EMI, ASCAP) HL

ONE NIGHT STAND (First N' Gold, BMI/Juicy Tyme, ASCAP)
QUIET STORM (Careers-BMG, BMVJuvenile Hell, ASCAP/BMG,
ASCAP/Sugarhill, BMI/Twenty Nine Black, BMI)

RAP LIFE (Rico Smith, BMI/Alcanomics, BMI/Wu-Tang,
BM|/Careers-BMG, BMI/Young World, BMI)

SATISFY YOU (ustin Combs, ASCAP/EMI April.
ASCAP/Dub'’s World, ASCAP/Sony/ATV Tunes,
ASCAP/Thelma's Boi, BMI/Songs Of Unwersal, BMI/The
Price Is Right, BMI/R Kelly, BMI) HL/WBM

SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Ensign, BMI/Fred Jerkins Ill. BMI/Beyonce, ASCAP/Le
Toya, ASCAP/Kelendria. ASCAP/LaTavia. ASCAP) HL

SIMON SAYS (Trescadecaphobia, BMI)

SOMETHING | CANNOT HAVE (2 Big Prod., ASCAP/Hee Bee

Billboard.

n n
™

DECEMBER 11, 1999

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart
SoundScan®
.
B A
o | = %| %
= | TITLE G| k[ TITLE
% | ARTIST IMPRINT/PROMOTION LABEL) £ | 5| £ | ARTIST IMPRINT/PROMOTION LABEL)
S
IN THE GAME
—ll NGO, 1 E— 38325 | GnoLivwooD) |
T 247 ; 7 PIMPIN’ AIN'T NO ILLUSION
_k_l_,-, ! SEVIN SIMCADS R 2wisatNo L[ £33 43 | 13 | i T KooL Ack & To0 SHORT ive)
. J
k T BOYZ | DON'T CARE
@_ 2| 4 | st wsoEVEANOR LT HE GO0 MNDBISTWESTEEG 1% I Ut e A INTERNAT ONAL)
7168 2 HE CAN'T LOVE U a1 |47 119 IT'S ALL ABOUT YOU (NOT ABOUT ME)
[ JAGGED EDGE (SO SO DEF/COLUMBIA) | TRACIE SPENCER (CAPITOL)
44|14 U KNOW WHAT'S UP 2046 l15 NEVER GONNA LET YOU GO
DONELL JONES (UNTOUCHABLESILAFACEARISTA) | | FAITH EVANS (BAD BOY/ARISTA)
51313 15 MINUTES 43139 3 | 'MJUSTA BILL
MARC NELSON (COLUMBIA) IKE JACKSON PRESENTS TOM PAPER (4474HMO)
6|67 |%5.86 44 44| 13 | LUV AT FIRST SIGHT
SOLE FEAT T MONEY & KANDI (DREAMWORKS) CHILLDRIN OF DA GHETTO {HOO BANGIN/PRIORITY)
115 6 IF YOU LOVE ME 45 38| 4 FREAKY WITH YOU
MINT CONDITION (ELEKTRA/EEG) JASPER (INDUSTRY PHUNK)
" YOU CAN DO IT “AF FLOSS DON ONE |
(8310 2 | R0k (LENCH MOB/BEST sipEPRIoRITY) | [0 — | 1| | 0.T.O.N.E.S (VACANT LOT/PRIORITY}
GET GONE AT JAMBOREE
$ 17| 28| 3EaL inoonTIMEMRGING AT 60 | 22 | NaUGHTY BY NATURE FEAT ZHANE (ARISTA) |
STAY THE NIGHT BABY | LIKE |
1008 |10 Jicimem 48146 | 5 | SHANDOZIA (GWESTIWARNER BROS 1
T MY LOVE IS YOUR LOVE 29", CHANTE'S GOT A MAN
FLLY 1113 1 @ oby HOUSTON (ARISTA) £483 67 | 31 | GiTaNTE MOORE (SIASIMEA)
i174 12 | 2 CAUGHT OUT THERE | 50|63 7 | BACK THAT THANG UP
fasy KELIS (VIRGIN) JUVENILE (CASH MONEY/UN VERSAL;
134 — | 4 LEFT & RIGHT 5116424 BILLS, BILLS BILLS
2 DIANGELO FEAT METHOD MAN AND REDMAN (VIRGIN) DESTINY'S CHILD (COLUMBIA)
ONE NIGHT STAND TAKE A LICK
_14 14 | B | [N FEAT. LATOCHA SCOTT (SL P 5L DEATLANTIC 5255 | 13 | akiNvELE WOLCANOLIVE)
15 (13 13| I WANT IT ALL | 153]33] 5 | DOG FOOD
s WARREN G FEAT, MACK 10 {G-FUNK/RESTLESS) FORSHE FEAT GEORGE CLINTON (HOLLAND GROUP)
19 | 24 | SPEND MY LIFE WITH YOU s4e9lg|1*2*
| ERIC BENET FEAT TAMIA (WARNER BROS) | | ¥ | AMYTH (ROCK THE BELLSMARNER BROS )
8 THE GREATEST ROMANCE EVER SOLD 5513019 VIBE OF LOVE
THE ARTIST (NPG/ARISTA) 4 U {HOLLAND GROUP)
8 GIVE YOU WHAT YOU WANT (FA SURE) 5673 |10 STAYING POWER
CHICO DEBARGE (MOTOWN) BARRY WHITE (PRIVATE MUSIC)
11 IF1COULD TURN BACK THE HANDS OF TIME (5T | | HopE
R, KELLY UIVE) 2L SHAGGY (MCA)
2 DOWN BOTTOM 581577 BLING BLING
|| DRAG-ON & JUVENILE (RUFF RYDERS/NTERSCOPE) B.G. (CASH MONEY/UNIVERSAL)
1426 | 7 | LEFT/RIGHT Lﬁ —1|7 MS. FAT BOOTY
DRAMA (TIGHT 2 DEF) Je MOS DEF (RAWKUS/PRIORITY}
12 WE CAN'T BE FRIENDS 60 58| 5 LOSE YO MIND |
k DEBORAH COX WITH R. L, (ARISTA) LIL" RACHETT (BIG KID/LIGHTYEAR)
23|15 | 11 | HEARTBREAKER 61|49 | 11 | EGO TRIPPING
MARIAH CAREY FEAT. JAY-Z (COLUMBIA) LY. STITCHIE FEAT MAD LION (PRG/DEH TYME)
. —
24 2116 NASTRADAMUS 52 — | 3 GET IT ON TONITE
NAS (COLUMBIA) 9L MONTELL JORDAN (DEF SOUL/DIMG)
25 217 STEP TO THIS 6370 5 DA ROCKWILDER
MASTER P FEAT D.IG (NO LIMIT/PRIORITY) METHOD MAN/REDMAN (DEF JAM/IDIMG)
2611616 DAMN (SHOULD'VE TREATED U RIGHT) 64156 11| YAD! YA
S0 PLUSH FEAT JA RULE (DARKCHILD/EPIC) GINA THOMPSON (EASTWEST/EEG)
SIMON SAYS SOUTHERN GUL
27 [ 28| 13 | BYAROANE MONCH (RAWKUS/PRIORITY) 85 | 54 | 17 | ERVKAN BAOU FEAT RAHZEL (MOTOWN)
283119 U DON'T KNOW ME (LIKE U USED TO) 66 53 |22 VIVRANT THING
BRANDY (ATLANTIC) Q-TIP (VIOLATOR/DEF JAM/IDIMG}
29129 5 GIRLS NIGHT OUT 671651 2 THA BLOCK IS HOT
THE UWF AL STARS FEAT THE 505 B4 INAIOR LABELPYRAMIDRHIN! LIL WAYNE (CASH MONEY/UNIVERSAL)
GET NONE VER™ LET ME GETIT
30|25 | 8 | TR4aR FEAT. LD & AMIL OREAMWORKS) | B8] — [ 9 | VEGA (FREEWORLD/CAPITOL)
IR UNPRETTY EVERYTHING IS EVERYTHING/EX-FACTOR
L‘u-’_ 3 [ 15 | 71¢ ( arace/arisTal [ 693 — |21 | LAURYN HILL (RUFFHOUSE/COLUMBIA)
JIGGA MY Nx#*+ BIZARRE
32| 28| 15 | 577 kot A FELLARUFF RYDERSINTERSCOPE) 70 |61 11| G500 (Wu-TANGPRIGRITY)
Tilag| 2 GETUP (713 — | 41 | ' STILL BELIEVE/PURE IMAGINATION
A2 AMEL LARRIEUX (550 MUSIC/EPIC) AL MARIAH CAREY FEAT KRAYZIE BONE & DA BRAT (COLUMBIA)
34| 37 | 4 | BALLAZ 4 LIFE 72 42| 9 | DOIT LIKE US
e BULLETS AND GUNSMOKE (HOSTILE Takeover) || T4 | RUDY (RED VELVET/PLATINUM)
35034 |11 WHOLE LOT OF GANGSTAS DIE 73 50|12 YOU NEED A MAN
| | FLEXX G, (SHANTY YOWN/HOLLAND GROUP) SHANICE (LAFACE/ARISTA)
36|35 19| U-WAY (HOW WE DO IT) 74|59 5 STILL D.R.E.
YOUNGBLOODZ (GHET-O0-VISION/LAFACE/ARISTA) DR DRE FEAT SNOOP DOGG (AFTERMATH/INTERSCOPE)
37 |27 | 9 | SATISFY YOU 754 | |  APOLLOKIDS [
| | / GHOSTFACE KILLAH (RAZOR SHARP/EPIC) |

PUFF DADDY FEAT. R. KELLY (BAD BOY/ARISTA)
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Dooinit, ASCAP/WB, ASCAP/Armato. ASCAP/EMI April,

ASCAP) HLW

BM

SPEND MY LIFE WITH YOU ({India B., BMI/Universal-Songs
0Of Pol/Gram International, BMI/Putty Tat, BMI/Demontes.
BMI/Paradise Forever, BMI/Warner-Tameriane, BMI)
HL/WBM

STAYING POWER (Seven. BMI/A.Schroeder, BMI)

STAY THE NIGHT (Blue Khaki's, SESAC/Put It Down.
SESAC/Young Fiano, SESAC/Jerome Jones, SESAC/T. Scott
Style, SESAC/AKA World Wide)

STEP TO THIS (Big P, BMI)

STILL D.R.E. (WB, ASCAP/An’t Nuthin’ Gon’ On But
Funkir g, ASCAP/Hard Workin Black Folks, ASCAP/EMI
Blacksﬁod, BMI/Lil Lu Lu, BMI/Scott Storch, ASCAP)

H

STILL IN MY HEART Uungle Fever, BMI/EMI Solvang,
BMI/EVII Blackwood, BMI/GC, ASCAP/Ghetto Fabulous,

ASCAP) HLWI

BM

STRAYED AWAY (Nate Loves Music. BMI/Michael Clemons,
BMI/S ekia, BMI)

THA BLOCK IS HOT (Money Mack, BMI)

THANK GOD | FOUND YOU (Sony/ATV Songs, BMI/Rye
Songs, BMI/EM! April, ASCAP/Flyte Tyme, ASCAP)

THINK OF YOU (Vanderpool, BMI/Q Of A M,
ASCAF/Recoupable Tunes, ASCAP) HL

TREAT YOU LIKE A QUEEN (Ecstasoul, ASCAP/Chrysalis,
ASCAF /Lorana Lee, ASCAP)

TRIFLIN' (Bink Dog, SESAC/One Shot Deal, SESAC/Careers-
BMG, BMI/Cat Pow. BMI/A Stolen Peoples Music,
ASCAF/Universal-MCA, ASCAP/Tam-Cat, BMI/Lean Slates.
BMI) +L/WBM

TURN YOUR LIGHTS DOWN LOW (Fifty-Six Hope Road,
ASCAF/Qdnil, ASCAP/Universal-PolyGram International,
ASCAF/Embassy, BMI/Dickiebird, BMI)

U DON'T KNOW ME (LIKE U USED T0) (EM! Blackwood.
BMI/Bran-Bran, BM/Jon Blaze, ASCAP/Listen Listen,

ASCAP/Rodney Jerkins, BMI) HL

1 UKNOW WHAT'S UP (Eddie F.. ASCAP/DoWhat/Gotta,
ASCAP/WB, ASCAP/Belewa. ASCAP/Universal-MCA,
ASCAP/Anthony C., ASCAP/Rassmystena, ASCAP/Rusty
Knuckles, ASCAP} WBM

UNPRETTY (Cyptron. BMI/EMI Blackwood, BMI/Grung Gil,
ASCAP) HL
U UNDERSTAND (Money Mack, BMI)

87 U-WAY (HOW WE DO IT) (Drugstore. ASCAP/AthC Crew,

ASCAP)
VIBE OF LOVE (Mozambique. BMI/Solid Noize, ASCAP/Gold

Forever, BMI)

VIVRANT THING (Zomba, ASCAP/)azz Merchant, ASCAP)
WBM
WE CAN'T BE FRIENDS (Hudson Jordan, ASCAP/Wixen,

ASCAP/Famous, ASCAP/Aimo, ASCAP) WBM

WE ON FIRE {(Money Mack, BMI)
WHAT'S MY NAME (Not Listed)
WHAT YOU WANT (Grand Niggaz, BMI/Careers-BMG,

BMI/Scott Storch, ASCAP)

WHO DO YOU BELIEVE IN Uoshua's Dream. BMI/Songzs Of

Universal, BMI/Yaki Kadafi, BMI/Thug Nation, BMI/Black,
BMI/Hispanic. BMI/BMG, BMI/Suge. BMI) WBM

66

WILL 2 K (Treyball, ASCAP/Love N Layalty, BMI/O'Breok,

BMI/EMI April, ASCAP/Hee Bee Dooinit, ASCAP/Nineden,
PRS/EMI Virgin, ASCAP/Babby Robinson, BMI) HL

14 YOU CAN DO IT (Gangsta Booge, ASCAP/Real N’ Ruff,
ASCAP/WB, ASCAP/Don One Eye Saunders. ASCAP) WBM

91

ASCA|
BMI)
YOUR CHILD (Tents Of Kedar, ASCAP/BMG. ASCAP/Hollow

80

YOU DON'T KNOW (Pink Folder, ASCAP/Universal-MCA,
P/lungle Fever, BMI/EMI Blackwood, BMI/Soulvang,
HL

Thigh, ASCAP)
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WORDS & DEEDS

(Continued from page 47)

In addition to Diaz’s, debut albums
from MC Opaque and
Trinity (featuring
Diaz, N-Light-N, and
Tee) are planned for
2000. Tee’s also work-
ing on a Norwegian
compilation with BMG.

M ONEY-BACK
GUARANTEE: It’s been five yeuars
since Ticking Time/China Records
issued the “United Flava Of British
Rap” set. With cuts by the likes of

TOMMY TEE LOGO

RBlak Twang, 11:59, London Posse,
Kaliphz, and Dark-
manthe, it was the
first all-U.K. rap com-
pilation to make it onto
CD and be widely
available in main-
stream retail outlets.

Now the latest such
offering is the emphat-
ically titled “If It’s Not 100% U.K.
Hip-Hop You Can Have Your Money
Back.” It was released Nov. 15 on
SSR, distributed by SRD.

The “100%” set has already
earned positive press reviews, plus
a strong retail reaction. “It’s all sold
out and on reorder,” says Carmen, a
supervisor at Tower Records in
Camden, in northwest London.

The set’s co-compiler and Fun'da’
mental member Dave Watts says,
“People like Roots Manuva [who’s
featured on the “100%” collection and
whose inimitable rapping skills grace
Leftfield’s latest hit, “Dusted”] have
had a bit of press, s0 a good number of
people are coming around and saying,

‘We don’t always have to go to the
U.S. We have people here who are rel-
evant and just as creative.” What [the
British artists] are saying is, ‘We
understand as opposed to always tak-
ing our musical and social references
from America.””

In addition to the Manuva track,
titled “Cornmeal Dumpling,” the
“100%” set includes tracks by
Blacka’nised (from Scotland),
Baby J (Derby, in mid-England),
OVK (London), and the Numskulls
(Bristol, in southwest England). “We

tried not to be too London-based,”
explains Watts, who adds that there
are already licensing inquiries from
the U.S., France, and ITtaly.

CLAI{IFICATION: DJ Supreme is
the U.K. producer and former group
member who produced the Da Reg-
iments and Ice Pick singles men-
tioned in the Words & Deeds column
in the Nov. 13 issue.

Kwaku can he reached via kay-
write@hotmail com.
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Both Upstart Artists And Better-Known

Names Are Being Heard In The U.S.
Hispanic Sector sv Joun LannERT

ny record-label executive will tell you that, in order to keep
the business growing, new artists must emerge and make an
impact on the market. This year has been no exception.

An impressive clutch of new faces helped the Stateside
Hispanic market generate, according to SoundScan, 16 million
units through the first three quarters of 1999—a higher tally than
for all of 1998. And among those artists making noise in the
domestic Latin arena this year are not only upstart artists, but also
better-known names who finally have made their presence felt.

Newcomers hitting stride with their first CDs have come from all
musical walks of life. For instance, Ariola/BMG Latin’s Los Tri-0, a
young vocal threesome from Colombia, landed a hi album based
on ofd-school Mexican ballads sung in a three-part-harmony style
popular in the *50s and "60s. Titled “Nuestro Amor,” the CD was a

From left: Ibrahim Ferrer, Puya, Jaci Velasquez

top-10 staple on The Billboard Latin 50 chart for weeks.

Another arlist arriving on the Latin scene, Jaci Vekasquez, broke
new chart ground for inspirational music, as her Sony Discos
smash “Llegar A Ti” reached the top 10 of The Billboard Latin 50.

Conjunto Primavera is hardly a new act. Yet Fonovisa’s veteran
sextet scored its biggest-charting CD yet, with “Necesito Decirte,” a
10-song blend of uptempo rancheras, waltzes and ballads highlight-
ed by a ballad title track that spent 40 weeks on Hot Latin Tracks.

Other well-known names reaching hitherto-unheard-of heights on
The Billboard Latin 50 are Fonovisa grupo Priscila Y Sus Balas De
Piata, MP/Sony Discos salsa icon Tito Rojas, J&N/Sony Discos
merengue act La Makina, RCA/BMG Latin’s Mexican rock act
Jaguares and EMI Latin’s Spanish singer/songwriter Jarabe De Palo.

But this survey of new names will focus only on those artists
who have never hit it big on Billboard’s charts. Interestingly, only
half of the best CDs by the new acts featured songs #hat made any
headway on Hot Latin Tracks. Following are capsule sketches of
the future stars on Billhoard’s Latin 50. All chart data includes
runs through the Oct. 23 issue.

IBRAHIM FERRER

The spry, septuagenarian song stylist who first appeared on
“Buena Vista Social Club” rode the coattails of that acclaimed
disc and its accompanying film documentary to cut his own hit
CD, “Buena Vista Social Club Presents [brahim Ferrer.”
Indeed, the docu-pic, which very nearly starred the personable
Ferrer, helped propel Ferrer’s solo project to No. 4 on The
Billhoard Latin 50, where it stayed for eight straight weeks.

LUIS FONSI

A crowd-pleasing performer in April at Billboard’s 10th
Annual International Latin Music Awards, this 21-year-old
native of San Juan, PR., who now lives in Orlando, Fla., has
since notched three hit lop-40 singles from his debut CD
“Comenzare,” which rose to No. 30 on The Billboard Latin 50.

LOS TRI-O

Following a similar pattern first initiated by their paisano
Charlie Zaa, in which old classics are updated with medleys
sung by good-looking vocalists, Los Tri-O singers Esteban,
Manuel and Andrés scored a lop-five hit, “Nuestro Amor,”
without the benefit of a high-charting single. “Nuestro Amor,”
which contains medleys of Mexican evergreens, spent 36 weeks
on The Billboard Latin 50, peaking at No. 2. Los Tri-O just
released its sophomore disc, “Mi Gloria Eves Tu,” a retro-trio
disc containing a pair of previously unreleased songs penned by
Ktke Santander.

MDO

Handsome successors to Menudo, this vocal quartet reached the
top of Hot Latin Tracks with a caichy dance/pop sound that
works in Spanish or English. Indeed, the group is currently cut-
ting an English disc for release in the first quarier of 2000. Its
Sony Discos CD peaked at No. 39 on The Billboard Latin 50.

MILLIE

The third time was the charm for this Puerto Rican thrush who

scaled Hot Latin Tracks twice, with “Una Voz En El Ahnma”
and “De Hoy En Adelante.” Both ballad smashes were

taken from her third EMI Latin disc, “Amar Es Un

Juego,” which peaked at No. 43 on The Billboard Latin

50.

NOELIA
This come-hither daughter of pop star Yolandita Monge
started out in the music business working in a public-
relations company run by the wife of salsa star Gilberto
Santa Rosa. Bul, thanks to Santa Rosa’s patronage, this
Puerto Rican songstress reached No. 7 on The Billboard
Latin 50 with her “Noelia” CD, which contains an ear-
catching array of pop hallads and rhythmic numbers,
including her long-running ballad smash, “Ti.” Noelia’s hit
CD on Fonovisa had logged 33 weeks on The Billboard Latin
50 by Oct. 23 and had yielded a third hit single. “Candela.” In
September, Noelia performed at a series of radio-sponsored con-
certs in the U.S.

ELIADES OCHOA

The other Buena Vista Social Club alumnus to make his how on
The Billboard Latin 50 in 1999, Ochoa spent 12 weeks on the
chart with the critically hailed “Sublime Husion,” the first title
by Higher Octave to enter The Billboard Latin 50. “Sublime
Husion” peaked at No. 27 on The Billboard Latin 50.

PUYA
A performing act at Billboard’s Latin Music Conference several
years back, Puerto Rico’s rap-metal band ascended to No. 25 on
The Billboard Latin 50 with its MCA premiere, “Funda-
mental.” Thanks in part to heavy touring in the U.S.—where,
at one point, the band was opening for Iron Maiden—Puya
was able to stay on The Billboard Latin 50, even though the
group received scant airplay on Latino radio stations.

Continued on page LM-3

The Sonero Superstar’s Star
Continues To Rise

BY KARL ROSS

SAN JUAN, Puerto Rico—For salsa singer Victor
Manuelle, one of Sony Tropical’s hottest properties, it all
began with a dare at his high-school prom in the quiet
coastal town of Isabela, a place better-known for surfing
than for salsa.

“I used to sing at school,” says Manuelle. “In all of the
school plays, I was the person who sang.” Back then, his
classmates knew what the Latin music industry would
eventually discover—that Victor Manuelle was worthy of
that most coveted of titles for aspiring salsa vocalists, that
of the sonero.

Salsa heavyweight Gilberto Santa
Rosa—who was performing at the
prom—spotted Manuelle’s talent
right away. Manuelle, at his friends’
insistence, had climbed on stage
and joined Santa Rosa in a rendi-
tion of the tune “Cantante De
Cartel,” improvising as he sang in
the harmonic, lyrical style that salsa
enthusiasts call soneando.

“He [Santa Rosa] made a gesture
for me to take the microphone as if
to say, ‘You go ahead and sing.” And
the very next day,” recalls Manuelle, “he recommended
me for a record with a salsa band.”

Santa Rosa’s endorsement led to gigs with first-rate
salseros, such as Rey Ruiz, Pupy Santiago and Cheo
Feliciano, and opened the door for Manuelle at Sony
Discos.

FAST FORWARD

Six discs later, Manuelle still exudes the endearing
naiveté of a schoolboy, somebody who can’t quite believe
he’s capable of filling major venues to the rafters. Close to
100,000 fans reportedly turned out to see him perform in
Bogota, Colombia, last October, days before the release of
his latest disc, “Inconfundible.” Last May, he packed
Puerto Rico’s largest indoor arena, the Roberto Clemente
Coliseum.

Oscar Llord, president of Sony Discos, says Manuelle’s
success is rooted in steadily expanding sales. “Every album
that Victor has released in his career has been growing,”
says Llord. “His touring has built a very solid fan base, and
he has consistently delivered three or four singles off of

Continued on page LM-3
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El sitio profesional del internet Olga se beneficia del “Siste na
Triple de Monitoreo de Radio”.

mas visitado, ascap.com
Je provec a Enrique la mayor Ei sistema de inspeccion de mas
precision en la industria.
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acrecienta la capacidad para
que Juan obtenga sus ingresos
a nivel internacional.

LA TECNOLOGIA DE MANANA AL ALCANCE DE Hoy

FL ACCESO INNOVADOR ENTRE ASCAP Y LA TECNOLOGIA, HA REDUCIDO COSTOS OPERACIONALES Y TRAE
COMO RESULTADO MAS GANANCIAS A NUESTROS MIEMBROS.

COMO ORGANIZACION DIRIGIDA POR NUESTROS PROPIOS MIEMBROS, NUESTRA PRIORIDAD ES LA DE OFRECER
APOYO OPTIMO Y LOS MEJORES BENEFICIOS FINANCIFROS A NUESTROS MIEMBROS Y SU MUSICA.

LA TECNOLOGIA DE ASCAP MAS QUE UNA PROMESA DE MANANA, ES UNA REALIDAD DE HOY DIA.
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Alexandra Lioutikoff
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NEW FACES
Continued from page LM-1

A.B. QUINTANILLA Y LOS
KUMBIA KINGS

Quintanilla, a longtinte collabora-
tor on many hits recorded by his
late sister Selena, stepped out on his
own in 1999 with a hit CD on EMI
Latin titled “Amor, Famila Y
Respeto.” Though cumbia-based,
Quintanilla’s disc sports flavorings
of R&B and rap. Guest artists on the
CD, which peaked at No. 7, include
Roger ‘Troutman, Sheila E. and
Quintanilla’s labelmate Vico C. An
amazingly consistent seller, “Amor,
Familia Y Respeto” ranked between
11 and 16 from June 16 to Oct. 23.

RABITO

With inspirational music on the
rapid rise in the U.S. Latin market,
this singer/songwriter from Argen-
tina enjoyed perfect timing, as his
Fonovisa debut, “Sinceridad,” rose
to No. 27 on The Billboard Latin
50 with little radio attention. “I feel
thie necessity to tell people that a
change for the good 1s always pos-
sible,” says Rabito.

TONNY TUN TUN

Grupomania alumnus Elvis Cres-
po may deservedly have grabbed
the lion’s share of attention and
sales among merengueros in the past
18 months. But also making a name
for himself as an exciting solo artist
is another Grupomania alum,
‘Tonny Tun Tun. His Caiman bow,
“Caminando,” climbed to No. 9 on
The Billboard ILatun 50 on the
strength of two radio hits: “Cuando
Acaba El Placer” and “Cuando La
Brisa Llega.” Tun Tun’s disc had
rung up 26 weeks on The Billboard
Latin 50 as of Oct. 23.

JACI VELASQUEZ

A superstar in the English-
language contemporary-Christian
market, this Texas native hit pay
dirt with her debut in the Spanish
sector with a winning package of
inspirational tunes titled “Llegar A
T1.” The ttle cut reached the top
five of Hot Latin Tracks, while the
CD ascended to the top 10 of The
Billboard Latin 50. I

VICTOR MANUELLE
Continued from page 1.M-1

each of his albumns. People who buy
a Victor Manuelle album know
they’re not just getting one song.”

Llord notes, as well, that Manuelle’s
muanager, Nelida Santa Rosa, who is
Santa Rosa’s wife, “has done a great
Jjob working with Victor’s image and
how he projects himself and connects
with the audience.”

Bill Garcia, GM at Sony Tropical,
the tropical division of Sony Discos,
1s not stingy with the superlatives
when talking about his 29-year-old
artist, whose full name is Victor
Manuel Ruiz Velizquez. “Victor
Manuelle will definitely be one of the
next salsa superstars,” Garcia says.
“He’s got what it takes. When you go
to see a Victor Manuelle show live,
you can see it in the crowd reac-
tion—he’s a totally shining light.”

Manuelle’s track record speaks
for itself. Since going solo in 1994
with “Justo A Tiempo,” he’s been a
fixture on the Billboard tropical/
salsa chart with 18 appearances,
including duets with fabelmates
Elvis Crespo and Melina Leén. All
but one of those titles were top-10
hits, with eight tracks reaching No.
I. His past three albums scored on
the Billboard Latin 50 chart, as well,
starting with “Victor Manuelle” in
1996, which peaked at No. 42; “A
Pesar De Todo” in 1997, which
peaked at No. 9; and “lronfas” in
1998, which just missed earning a
medal in the fourth slot.

Whereas other artists have quick-
ly shot to the acme of the salsa mar-
ket only to burn up in meteoric
fashion upon re-entry into the
heady atmosphere of the music
industry after two or three discs,
Manuelle has charted a steady, sky-
ward course over the years.

SoundScan numbers show esca-
lating sales with each of Manuelle’s
first five albums, the last of which
(“Ironias”) has sold in excess of
400,000 units in the U.S,, according
to Sony. The label expects sales of
“Inconfundible” to earn Manuelle a
gold certification from the Record-
ing Industry Assn. of America, an
industry milestone that would place
him aniong the Latin elite.

“In the music industry, we're
used to seeing a lot of artists go on

a hot streak, but Victor has been
able to stay hot,” Garcia declares.
“He's in no way reached his peak,
and he’s got a long way to go.”

THE FACTS OF FAME

Unlike other artists his age
who've hit rough patches along the
road to stardom, Manuelle has dis-
played the work ethic of a prize
fighter and the humility of some-
body who carries a lunch pail to
work. “Fame and success don’t
change what’'s in your heart,”
Manuelle says. “My heart is full of
gratitude. I never thought the pub-
lic would identify with me as much
as it has. My job is to keep the pub-
lic happy with Victor Manuelle,
whether 1t’s as an artist, as a person
or a human being. You don’t own
success; it's a gift.”

Manuelle’s conquest of the tropical-
music market may be only the
beginning. His 13 appearances on
the Latin pop chart indicate that
Manuelle’s charms appeal to a
broader spectrum of consumers.
Confronted with the inevitable
question as to whether he’s interest-
ed in taking a crack at the Anglo
record market, Manuelle shows no
signs of hesitation. “I think the
doors have already been opened by
other comparieros, to the point where
it’'s now fashionable in the music
business to be Latin,” says
Manuelle. “Since those doors are
already open, 1 hope to get a
chance to go through one of them.”

Garcia at Sony Tropical says, “All
avenues are open” to Manuelle,
who currently is looking to emulate
the success of Puerto Rican per-
formers such as Elvis Crespo and
Chayanne in Spain. But Manuelle’s
ambitions transcend the language
barrier. Like Ricky Martin—who
recorded songs in French and
Portuguese prior to making his his-
toric English-language debut—
Manuelle says he is willing to sing in
any language, but is less flexible
about singing other than salsa.

“If 1 have to sing in English to
bring honor to my island, I'll sing in
English,” Manuelle says. “If I have
to take classes in Portuguese, I'll do
it. 'l do whatever it takes to bring
my music, the thing I care about
most, to people in different parts of
the world.” I

The l

atine— Musie

Beem vfm@ Wraichies

Spphiin

Common Culture And Language Contribute
To Latin-American Acts Showing Up On Spanish Charts

BY HOWELL LLEWELLYN

MADRID—The surge in Latino
sales surprises no one in Spaiu,
where—for reasons of language,
culture and history—the phenoni-
enon was a boom waiting to hap-
pen. There may be debate over
which acts are or are not latino,
but the feeling is that the Latin-
music sales boom will not fade any-
time soon.

Sonte of the weaker cases for
Latino identty are international
figures, such as Christina Aguilera
and Jennifer Lopez. But others are
undeniable—Mana, Luis Miguel,
Francisco Céspedes, Donato y

Estefano or the biggest seller of

them all this year, Chayanne.

In the first
October, 15 different Latino acts
appeared in the Top 50 sales chart
of Spain’s official label association
AFYVE. They include Santana,
who dearly has a stronger Latino
claimt than some others in the
group and virtually invented Latin
rock 30 years ago; Argentine song-
ster Andrés Calamaro, who has
lived in Spain for many years; and
Enrique Iglesias, who is identified
with Latin music despite being
Spanish by birth.

The label with the strongest
Latino roster in Spain is Sony,
whose president, Claudio Condé,
happens to be Brazilian. “The
Latino music philosophy  has
become a market reality,” he says.
“Latino music is a solid part of the
culture of Hispanic markets every-
where—including, of course, the
U.S.—and is no longer something
slightly folkloric or in some way
inferior to English-language out-
put.”

Condé notes that one feature of

the phenomenon was the “sheer

volume of talent coming out of

Puerto Rico.” Apart from the obvi-
ous case of Ricky Martin and of two
artists born in New York of Puerto
Rican parents—Elvis Crespo and
Jennifer lLopez—there is Marc
Anthony, whose single “Dimelo”
spent several weeks this fall at No. 1
on Billboard’s Hot Latin ‘Tracks
chart, and Chayanne, whose top
world market is Spain, where he
has sold some 650,000 units this
year of his album “Atado A Tu
Amor.”

Chayanne, a Sony Columbia
artist, enjoyed strong TV promo-
tion in Spain, where his dancing
ability and “spectacular body,” in
Condé’s words, presumably im-

three weeks of

pressed his female fans as much as
his singing. “His talent spills out on
this albuin, and he emerges as a
perforimer with a great deal of feel-
ing,” adds Condé.

MADE IN MEXICO

Two Warner Music acts from

Mexico have made their mark on
the charts: Luis Miguel and Mana.
Miguel, with four Grammys and 35
million albums sold at the age of 29,
entered the charts as soon as his
album “Amarte Es Un Placer” was

released in September, and it was
approaching sales of 400,000 by
late October. Although he has sold
consistently well in Spain in the past

few years and played a handful of

dates here last year, Miguel played
his first major Spanish tour this fall,

Madrid in 1995—as it became clear
that Mand’s Spanish fans were los-
ing touch with their idols. As
Warner Spain international prod-
uct manager Lucas Holten says,
“Frankly, they were so busy in the
U.S. and Latin America that they
didn’t have time for Spain. Touring
here was definitely out.” Ironically,
Mand’s first tour of Spain took place
this fall in 15 cities, from Oct. 29 to
Nov. 20.

Says Holten, “"When the last
album, ‘Suenos Liquidos,” sold
900,000 units in the U.S., we said,
‘Why not in Spain?”” That is when
Tagarro stepped in. He convened a
meeting and said, “If Mand is so big
in a non-Latino market like the
U.S., then we have to do something
in Spain,” Holten recalls. The
answer was a compilation album of
the best songs from Mand’s four
studio albums.

“All Mana albums until now have
been gold [50,000 sales], and the
band has a solid fan base built
around radio airplay,” says Holten.
“We're talking about girls aged
above 20, not the screaming teen-
age phenomenon.” Holten makes
the mteresting observation that
“many Spaniards go to Mexico for
their vacation, and, when they see
how massive the group is there,
they see it is not just something
happening back in Spain.”

Another Mexican act that sold
well was Molotov, who capitalizes
on the “outrage factor,” having

In the first three weeks of October, 15 different Latino acts
appeared in the Top 50 sales chart of Spain‘s official

label association AFYVE. They include Santana,

Andrés Calamaro and Enrique lglesias.

beginning with three sold-out
shows at Madrid’s 20,000-capacity
Las Ventas bullring.

Mand’s case is special, because the
record that has kept it in the Top 10
album charts since April, with sales
nearing 250,000, “Todo Mana-
Grandes Exitos,” is available only in
Spain. The collection was the brain-
child of Warner Records Spain
president Sadl Tagarro.

The band had success here in
1992 with its second album and first
international hit, “Dénde Jugaran
Los Ninos?” which sold more than
90,000 units, close to platinum. But
as Mana triumphed in the U.S. and
much of Latin America, Spain got
sidetracked. The group played just
two concerts—Seville 1n 1992 and

been banned by most of the
Mexican media. Its debut album
was a “tribute” to Mana, as only the
gender in the title was changed,
“Dénde Jugaran l.as Ninas?,” or
“where will the girls play,” as
opposed to the boys. On a promo-
tional visit to Madrid in October,
Mana singer/drummer  Alex
Gonzalez said the bands’ relation-
ship was one of “our Beatles to
Molotov’s Rolling Stones.”

Other acts that have been in the
charts this year are Mexicans Ana
Gabriel and Thalia, Brazil’'s So Pra
Contrariar and Colombia’s Carlos
Vives.

Says Sony’s Condé, “Spain is
confirmed as the gateway to
Europe for many Latino acts.” W
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Airplay Monitor Expands To
Latin Music Industry

The Fax Of The New Millennium

AIRPLAY MONITDR, a publication of the Billboard Music Group, announced plans to launch
a weekly fax-delivered publication, to debut in January 2000, aimed at the Latin radio and record
industries. Airplay Monitor’s Latin Fax will contain exclusive BDS-monitored airplay and chart infor-
mation for more than 100 Latin radio stations covering three distinct radio formats: Latin Pop,
Regional Mexican and Tropical Salsa. The Latin Fax will feature charts ranking the hottest songs in
each format, including total nationwide audience and spin totals and Power Playlist reports for the
biggest stations in the format, as well as an editorial column written by chart manager Ricardo
Comanioni covering chart developments for each of the three formats.

Airplay Monitor publisher John Guynn notes that the group has been keeping its editorial eye on
the Latin industry for some time. “Through consultation with both Latin radio stations and record
labels, we perceived a clear need in the marketplace for more detailed and credible information
covering Latin-music airplay in the U.S.,” he says. “We are very excited about the newest extension
of the Monitor family of publications. We are confident that the Latin Fax will allow radio program-
mers to make better and more informed playlist decisions, and we are pleased to be able to pro-
vide the Latin radio community the same research tools that other radio formats already enjoy.” B

With MULTI-PLATINUM AWARDS in Colombia, Venezuefa, Chile and over 250,000 units sold in the U.S.

FULANITO'S debut atoum “EL HOMBRE MAS FAMOSO DE LA TIERRA"
sel new standards in the Latin Music World combining a unique sound of Rap over an accordion riff known as “Ripiao”.

CUTTING RECORDS Introduces their follow-up album
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www.cuttingnyc.com  WINDOSBIKTERRATIONAL
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A Flomine flas famil da la Firees

U.S. Radio Leaders,
Mexican Expansion And
Cuban Controversy

SUMMERTIME
IN NEW YORK,
the biggest
radio market in
the U.S., was
once again a
ratings bonanza for WSKQ-FM.

NEWS

The Spanish tropical/salsa station
i Chilean radio stations had to pay
. royalties based on different scales

owned by Spanish Broadcasting
System (SBS) placed second in

Arbitron’s summer ‘99 book, mov-
i gross revenue, with the scale

¢ varying in accordance with the

i quantity of time they dedicate to

i music. Cooperativa refused to

¢ calculate the amount owed taking
i its total income as a base. The

i station argues that most of its

: profits are a result of its news

: broadcasting. No definite fine was
i announced, but SCD is attempt-

i ing to secure a payment of 2.5%

: above gross earnings, the current
: performance-rights fee.

ing up from 4.8 to 5.1. In Arbi-
tron’s summer '98 book, WSKQ-
FM rose to the top of Gotham’s
radio heap with a 6 rating.

ARBITRON’S SUMMER ’99 rat-
ings also show that, for the fourth
book in a row, regional Mexican
station KSCA-FM and its
pop/recurrent sister outlet KLVE-
FM are running Nos. 1 and 2 in
Los Angeles, the second-largest
radio market in the U.S. KSCA
maintained its top rank despite
dropping from 6.2 to 6. KLVE's
rating of 5.9 was unchanged
since Arbitron’s spring '99 book.
Both stations are owned by
Hispanic Broadcasting Network.

AFTER INAUGURATING A
RESTRUCTURING of his
Mexican television network,
Televisa, company president

his sights in recent months
toward XEW-AM, the Mexico City
station that launched the Televisa
empire. Owned by Radidpolis, a
radio group subsidiary of
Televisa, XEW-AM added televi-
sion personalities from Televisa to
continue the station’s traditional
news/talk format. In August,
Azcarraga Jean rechristened
XEW-AM with a new slogan, “La
Voz De La América Desdes
México” (“The Voice Of America
From Mexico”). The station cele-
brates its 70th anniversary next
year, and Radiopolis director

Eugenio Bernal is promising a big
i when Rep. Edwin Mundo, vice

: president of the Puerto Rico

¢ House of Representatives and

i sponsor of the ceremony honor-

: ing Alarcon, told reporters that, if
¢ he were a radio-station owner, he
i too would ban Rivera's music

i because of the singer’s politics.

i Alarcon is in the process of

i acquiring eight Puerto Rican

¢ radio stations for a reported $90

i million. Still pending Federal

i Government (FCC) approval, the
: deal with Texas-based Primedia

¢ Broadcast Group involves several
¢ of Puerto Rico’s hottest buttons

i on the dial, including the island’s
: top salsa station, WZNT-FM

P (*Z2-93"). B

blowout to mark the occasion.

THE CHILEAN SUPREME
COURT, the highest institution of
law in the nation, ruled in favor of
Sociedad Chilena del Derecho de
Autor (SCD) in a legal dispute
between the organization and
Cooperativa, the highest-ranking
Chilean radio station. The legal
battle had surfaced following
Cooperativa’s refusal to pay per-
formance royalties to artists fea-
tured in its musical programming.
The Supreme Court’s decision
calls for Cooperativa to pay back
royalties owed to recording artists
from 1992, the year Cooperativa
refused to validate the agreement

signed by SCD

% PROGRAMMING 57+

Broadcasters

IN REVIEW Association

(Asociacion de

. Radiodifusores de Chile, ARCHI).

The agreement stated that

of percentages above their total

: BUENOS AIRES DANCE RADIO
i station NRG teamed with Oid

i Mortales Sept. 21 to produce a

i B.A. version of the annual Love

i Parade dance festival held in

: Berlin. Sponsored by Musimundo
¢ and Impulse on Argentina’s tradi-
i tional Summer Day, the festival

i drew 80,000 people, who danced
i from 10 p.m.to 8 a.m.

Emilio Azcarraga Jean has turned

¢ A LOW-KEY CEREMONY intend-
¢ ed to honor radio mogul Raul

i Alarcon Jr., owner of Spanish

¢ Broadcasting System (SBS),

¢ stirred a whirlwind of controversy
¢ at the Capitol building of the

i Puerto Rico legislature Oct. 4,

¢ when Alarcén came under fire

i from critics for allegedly banning

i the promotion of singer Danny

: Rivera on one of his New York

¢ stations. Alarcon has denied

i reports that he ordered the ban

i on Rivera because of the singer’s
: travels to Cuba and alleged sym-
i pathies toward Fidel Castro. The

controversy was further inflamed

Contributors to this edition of Latin Music 6 Pack
are Teresa Aguilera, Marcelo Fernandez Bitar,
Sergio Fortuno and Karl Ross.
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Pest friends

Humbeydo R4

"They grew together,
now they are

playing together"

Humberto

/
/

Ritmo Latino
Convention,

Sony Discos Promos
And LabelRecord E-Tail

THE CHILEAN Jaci, where
DIVISION of they don’t
Warner Chappel ING know her that
Publishing has well. So we've
entered into the ‘ ‘ decided to
business of NEWS IN REVIEW put our
teaching music money into

techniques by developing a proj-
ect with bass player Jorge
Campos, a member of fusion-
oriented bands Fulano and
Congreso. Campos has recently
taped a video in which he demon-
strates different bass techniques.
The video also includes a clip to
promote his next solo album, and
it will be released before the year
ends. Meanwhile, Campos will
conduct bass clinics in universi-
ties and other academic institu-
tions in Chile, Argentina and the
u.s.

RITMO LATINO, the largest Latin
indie retailer in the U.S., held its
second convention Oct. 26-29.
On Oct. 23, the Neptune, N.J.-
based retailer opened Ritmo
Rock in Los Angeles, the first
record store dedicated to
Spanish-language rock.

SONY DISCOS BUILT on the
early commercial success of Jaci
Velasquez in November with an
extensive television-ad campaign

on Spanish TV networks Univision

and Telemunduo that was sched-
uled to last two weeks.
Velasquez, best-known in the
English-speaking music world as

Jeff Young

a contemporary-Christian artist,
also made several in-store promo
trips in November to New York,
Miami and Puerto Rico. Noting
that retail marketing “has been
iong ignored,” Sony Discos VP of
sales Jeff Young adds that Sony
has been expanding its presence
at retail outlets. “I decided to buy
more listening stations this year
than actual price and positioning,
because, in stores where you
have CDs for $16.98 and $17.98,
people need to listen to the

listening stations.”

: BRAZILIAN LABEL MIX HOUSE
i has opened an office in Miami.

i Mix House specializes in Brazilian
i jazz, Latin jazz, classical and pop.
i Mix House recently released a

i new album from pianist Edzel

i Gomez titled “Celebrating Chico

i Buarque De Holanda.”

i BMG HAS CLOSED its offices in
i Bolivia, Ecuador and Peru. The

i label currently licenses its product
i in Bolivia and Ecuador; in Peru,

: an independent label works its

i product.

: THERE’S A NEW E-TAILER in

: Argentina for fans of hardcore,

¢ punk and Spanish-language rock:
: LabelRecord.com. The cyber-

i retailer claims that its top price for
i any CD it sells will be $13.98. The
i concept for the cyber record

i store was devised by Diego

i Martinez, an Argentine rocker

ares

HORE MESIE IORE FANKINER

: who was lead vocalist of La

¢ Nueva Ley and Pilsen, as well as
i host of a radio program dedicat-

i ed to punk. Martinez also publish-
i es a punk/rock fanzine called La

¢ Nueva Ley, which will be available
i soon in the U.S. In the past four

i years, La Nueva Ley has afforded
i exposure and coverage to bands
i unable to secure big-media

i notice. Martinez reckoned that,

¢ since indie bands and small

i labels had few opportunities to

i secure a big following through

i traditional media and retail out-

i lets, he would open a cibertienda,
i or cyber store, to accommodate

i the needs of the smaller guy in

i the record business. Martinez

i says he wants to unite the Latin-

: rock movement throughout North
i and South America through

i LabelRecord.com. About 90% of

/ album first,” says Young. “They’re i the site’s product consists of

. = . i B not going to take a gamble if ¢ hardcore, punk and various forms
I‘CCOI‘dS Phone: (787) 275-2665 Wy ailrecords com maybe they heard one song, like i of Latin rock. B
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THE NEW MUSIC SHOWCASE
www.biliboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

BILLBOARD TALENT NET PARTNER PAGE

Billboard Talent Net is in continuous development of a network of partners, working
together with them to spread the word on our growing roster of emerging artists.
Each partner provides significant artist exposure and development resources to our
artists, attracting audiences to check out the latest new talent and music availabie on
this web site, in print, at live showcase events and via our BTN Lounge Network.

For more information, click on the “Partner Page” button on the home page!
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The Most Popular New Talent On BTN

# Art Genre Weeks On
1 Sevenkind Rock, Alternative 2
2 The Waystation Acoustic, Pop 1
3 You Were Spiraling Rock 2
4 Sheeva Rock, Pop i
5 Diamond R'nB 7
6 Die Taucher's Rock, Pop 1
7 Mister All That Hip'Hop, Urban 2
8 Degenhart Electronic, Weird 1
9 Tommy Shows Hip Hop 3
10 Chuck Teagle Hip Hop, R'n B 3

Weekly results are based on votes cast by BIN's registered online audience for any artist featured on the site. Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

The Most Listened-to New Tracks On BTN

# Composition, Artist Genre Weeks On
1 It's Over Now, Tonya Lewis R'nB 4
2 Supersoniclovedrug, Sinboy Electronic, Techno 2
3 Space Coaster, Tommy Shows Hip Hop 3
4 Daylight Savings, Swim Alternative, Rock 8
5 Am | Ever, Chuck Teagle Hip Hop,R'n B 5
6 Live For Your Love, Gemini Pop 20
7 We Belong, Modern Yesterday Alternative, Rock 2
8 Big Payoff, Atello Hard Rock, Rock 20
9 Together, Diamond R'nB 9
10 Freaky Live, Makai Hip Hop, Dance 1

Weekly Radio BTN rankings are based on audio access requested by the site’s registered and unregistered oniine audience
for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

| ASTRONAUT

Fresno, California's | Astronaut is a 4-piece alternative rock act that are currently playing
and self promoting themselves all over California, playing such venues as the Roxy and
Whisky in LA and Paradise Lounge in San Francisco, to name a few. Local radio has taken to
their song “Happy Space,” turning it into a local fave and giving them the opportunity to play
with such artists as Blink 182, Save Ferris, The Urge and The Flys, to name a few.

Genre: From: Deals sought:
Alternative, Rock Fresno, CA Any

For further artist details log on to www.billboardtalentnet.com/iastronaut

For details about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Biflboard name is a trademark of BP| Communications, Inc. and is used under license by Talent Net Inc, Participation in

Billboard Talent Net does not specify or imply an endorsement from Billboard.

Sponsored by é§

ASCAP

Advertisement

Chilean Concerts, Colombian
Compilations And Argentine Tours

by homegrown acts, as an esti-
mated 60,000 concertgoers were
on hand in Santiago’s National
Stadium Oct. 9 to hear lllapu,
Los Jaivas and Los Tres. The
concert was part of the third
annual “Hecho En Chile” (“Made
In Chile”) music festival, which
made its debut at National
Stadium. Bands played on their
own, jammed together and then,
at the end of the show, per-

© 0039,” which once again has

i been released in time for the holi-
i days. Among the artists featured
i onthe CD are label notables Los

Red Hot Chili Peppers

i Tupamaros, Fruko Y Sus Tesos,

¢ Felipe Gonzéalez, Gabino Pampini
i and Los Embajadores Vallenatos,
i plus such upstart acts as

i Vallenato Trio. The most featured

THREE OF | dropped the i compilation series is Rodolfo
THE MOST T 39th edition of } Aicardi, who had 80 songs
IMPORTANT l %% ) IC its annual i released on many of the 39 multi-
and popular - compilation : artist sets.

| Chilean groups disc, “14
broke an atten- B ERViFS ol 1B [EFSSHERI Cafnonazos : UNIVERSAL ARGENTINA’S
dance record Bailables Vol. i BERSUIT VERGARABAT ended

: a 40-day tour in October, which

i included 10 shows in Spain, 12

i concerts in the U.S,, two in

i Mexico and one in Chile. The trek
: was undertaken in support of the
i band’s hit disc, “Libertinaje,”

i which has sold 100,000 units in

i Argentina.

{ RED HOT CHILI PEPPERS sold
i out two shows at the 8,000-seat
i Luna Park arena in Buenos

: Aires Oct. 5-6. Their most-

i recent album, “Californication,”

¢ was certified gold at 30,000

: units in Argentina. The Chili

i Peppers also sold out an Oct. 2
i gig at the 4,000-seat Estacion

i Mapacho in Santiago, Chile. The
i local promoter there added a

i second show, which sold out, as

i artist in the long history of the fwell. B

From top: Los Jaivas, lllapu

formed a set of songs dedicated
to the festival. The groups on the
bill play different styles of music
and belong to diverse genera-
tions.

Los Jaivas formed in 1963 as a
dance-hall group called the High-
Bass. In the late '60s, they
changed their name, switched to
hippie looks and started playing a
mixture of psychedelic rock and
Latin American music. lllapu’s
career started in the early '70s.
The group blends song-oriented
pop traditions and Andean folk
music. Los Tres, a star rock act,
released its first album in 1991
and is the best-selling group in
Chile.

“COMO LO HICE YO,” the sec-
ond single from Laura Miller’s
Warner Argentina debut, “Un
Camino Para Ti,” is a strong
remake of Sandro’s classic. The
success of the CD’s first cut,
“Vida,” which garnered intense
and sustained airplay, plus sales
of 20,000 units of her disc, has
already tapped this pretty singer
and former TV actress as the
breakthrough artist of the year.
WEA Latina recently released
Miller's CD in the U.S.

COLOMBIAN INDIE DISCOS
FUENTES, which celebrated its
65th anniversary this year, has

GO STRAIGHT TO THE
HEART OF NEW YORK’S
LAnIN Music MARKET

No one brings you closer to the Latin community in New York than Lehman Center.

Only minutes from Manhattan, at @ major hub of road, train and public
ransport services, Lehman Center has become a key performance space for
major Latin artists playing New York in recent years.

We offer unrivaled facilities — a state-of-the-art, 2,310-seater Concert Hall; over 1,000

attended, car-parking spaces; a beautiful, tree- ined campus setting and bid Imguul
monogemem/ marketing support with unrivaled knowledge of the local Latin market.

Next time you want to go siraight to the heart of the burgeoning Latin Music
market in New York, why not contact Jack Globenfelt, Managing Director,
at (718) 960-8232 for a cost effedive, knowledgeable solution fo your needs.

LEHMAN
CENTER
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EMI Latin, Disa Illllllng Dut Releases

EMI LATIN'S DECEMBER
BLITZ: Each year, by the time
December rolls around, most labels
already have placed most of their hit
product at retail outlets in anticipa-
tion of the usually robust holiday
sales season.

EMTI Latin, however, is dropping a
sleighful of front-line titles not only
from its label but also from its dis-
tributed regional Mexican imprint,
Disa.

Just out on KMI Latin is Aleks
Syntek’s soundtrack to the film
“Sexo, Pudor, Y Ligrimas,” a big
seller in Mexico. Also just released
on EMI Latin are albums by Los
Tucanes De Tijuana (“Los Movidas
De Los Tucanes”), Fiel A La Vega
(“3”), Los Mismos (“Encuentro Con
El Milenio”), Grupo Modelo (“En
Dondequiera Que Estés”), and Palo-
mo San Basilio (“Perlas”).

From Disa comes new discs by
Rayito Colombiano (“A Mi Man-
era”), Angeles Azules (“Una Lluvia
De Rosas”), and Cardenales De
Nuevo Leén (“La Cosecha”).

Saying he is pleased by the
strength of the EMT Latin and Disa

Billboard

by Jolm Lannert

releases for the holidays, presi-
dent/CEO José Béhar adds that
“the product for the first few months
of next year will be even stronger.”

Due in the first quarter of 2000 on
EMI Latin are new product by
Thalia, Vico C, Cachao, Los Orig-
inales De San Juan, Emilio
Navaira, and Bobby PPulido. In
addition, “All My Hits—Todos Mis
Exitos Vol. 2” by Selena is set for
release in the first quarter. The sec-
ond installment of Selena evergreens
is being put out to commemorate the
fifth anniversary of the Tejana titan,
who died March 31, 1995. A Selena
video titled “Live Houston As-
trodome Concert” is also due to drop
in the first quarter.

Béhar says the limited release of
Selena’s greatest-hits set will contain

DECEMBER 11, 1999

x| 5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES
voly g == REPORIS COLLECTED, COMPILED. AND PROVIDEDBY  SoundiScan®
%) = la% L
I | 2 |SZ| MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—=mmll NO. 1
1 119 PLAINS GEORGE WINSTON
WINDHAM HILL 11465 9 weeks at No. 1
2 718 WINTER SOLSTICE ON ICE VARIOUS ARTISTS
WINDHAM HILL 11459
3 31 WINTER LIGHT YANNI
PRIVATE MUSIC 82176/WINDHAM HILL
@ 716 WHISPER TO THE WILD WATER MAIRE BRENNAN
WORD 63659%/EPIC [T
5 6 138 MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY
6 4144 DESTINY JIM BRICKMAN
WINDHAM HILL 11396
9 |14 25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 25
8 8 |13 LOVE SONGS YANNI
PRIVATE MUSIC 82167/WINDHAM HiLL
9 5 |11 HEALING ANGEL ROMA DOWNEY PHIL COULTER
RCA VICTOR 63551
SIMPLY GRAND LORIE LINE
10 14 TIME LINE 16
SPIRIT PETER BUFFETT
161 20 HOLLYWOOD 162174
ONE WORLD JOHN TESH
12 | 11| 43| Grsp ssos73
@ 1|2 CHRISTMAS DI BLASIO
ARIOLA 70948/BMG LATIN —_—
14 | 13|88 ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON
WINDHAM HILL 11266
15 [ 12| 32 DAWN OF A NEW CENTURY SECRET GARDEN
PHILIPS 538838
16 | 15|60 FORBIDDEN DREAMS YANNI
BMG SPECIAL PRODUCTS 44801
17 |19 3 THE CHRISTMAS ALBUM DAVID LANZ
NARADA 47848/VIRGIN
GRAND PASSION JOHN TESH
18 | 17| 96 | Grsp s3080a
19 | 20| 57 PURE MOVIES THE JOHN TESH PROJECT
GTSP 539779
SEASONAL AIRE WESTWIND ENSEMBLE
NEWD | o oD 374
21 |18 | 14 THANKSGIVING VARIOUS ARTISTS
WINDHAM HILL 11381
GREATEST HITS YANNI
RE-ENTRY| BiG SPECIAL PRODUCTS 18601 B ]
FOREVER GOLD: NEW AGE CHRISTMAS VARIOUS ARTISTS
NEWD ST.CLAIR 6328
NO STRINGS ATTACHED GOVI
4 |z l 18 | ReaCmusic sl
PERFECT TIME MAIRE BRENNAN
@ RE-ENTRY| |, orp 69143/EPIC

(O Albums wih the greatest sales gains this week. ® Recording ndustry Assn. Of America (RIAA) certification far net shipment of 500,000 alburn
units {Gold). & RIAA certification for net shipment of 1 mullion usits (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Nurneral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100
minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk- indicates.

viny avaliabie. [ (ndicates past and present Heatseelers titles © 1999, Billbcard/BPI Communications and SoundScan, inc.

a commemorative gold coin that can
be worn on a chain or as a pendant.

Greatest-hits sets also are due in
the first quarter by Ednita Nazario
and Alvaro Torres, the latter of
whom is no longer with the label.

Among the big-name Disa acts
scheduled to release titles in the first
quarter are Grupo Bryndis and Los
Acosta.

Béhar notes that Oscar de la
Hoya’s label premiere is expected in
the second quarter, as well as the
soundtrack to the movie “Third
Degree,” which stars Gene Hack-
man and Morgan Freeman. The
all-Spanish soundtrack to the sus-
pense thriller will contain a new hip-
hop version of José Feliciano’s
nugget “Light My Fire,” plus new
cuts by EMI Latin’s Nazario, Millie,
and Limite 21; RMM salsero
Michael Stuart; and WEA Latina
merengue diva Olga Tanodn.

The soundtrack was produced by
Cucco Pena and Rudy Pérez. Pena
penned the film score as well.

G ETTING CAUGHT UP: The
Recording Industry Assn. of’ Amer-
ica (RIAA) has certified gold Luis
Miguel’s “Amarte Es Un Placer” for
sales of 500,000 units. It is his sixth
gold certification.

Ricky Martin’s eponymous, Eng-
lish-language debut disc on C2/
Columbia has now been certified for
6 million units in sales by the RTAA.
Marc Anthony’s self-titled English
debut set on Columbia has been cer-
tified platinum by the RIAA for
sales of 1 million units. It is Antho-
ny’s first platinum certification.

Cérdenas/Fernindez & Associ-
ates (CFA) have opened offices in
Houston and L.os Angeles. Former
CFA staffer Timothy Luce will
oversee the Los Angeles office; Sal-
vador Canchola, who was project
manager of CFA, will head up the
Houston office.

The 20th Tejano Music Awards is
set to take place March 11 at the
Alamodome in San Antonio.

In its last few days is ASCAP’s
songwriting contest El Concurso
Escolar Para Compositores for
aspiring composers in Dade County,
Fla. Songs must be entered by Dec.
15. ASCAP may extend its song-
writing contests to other cities in the
future. For more information, call
Vanessa Rodriguez at 305-673-
3446,

Nov. 20 was proclaimed Liberacion
Day in Oklahoma City, where Mayor
Ron Norick gave members of Disa/
EMI Latin’s regional Mexican band
Liberacion the ceremonial keys to
the city.

M EXICO NOTAS: Before they
embark to Asia for a concert tour,
Fonovisa’s norterio icons Los Tigres
Del Norte are scheduled to perform
a free concert Sunday (5) at Mexico
City’s Plaza de la Constitucion. The
concert will be recorded for a live
album and video, which are set for
release early next year.
The inaugural Telehit Awards is
(Continued on next paye)

Billhoard’s
manalional Buyer’s

cuide
record Leoeu
HOMe VideO Compamig
music PUbLuSher‘i
u»sot.esater‘l
8CcCessory MANUFACEUres
PBCKING 8Nd LabeurJ
encereainment at:t:or‘neq
rePLICBLOrs 8nd dUPLIC8EON
PLBNES Bnd servica

£

Over 15,000 current and updated
listings worldwide - complete with
key contacts, phone & fax numbers,
addresses, e-mail addresses and
website listings.

* Record labels ®* Music distribution companies
* \'Wholesalers & Distributors * Video companies
¢ Music publishers * CD, CD-ROM & Video
disc manufacturers * Equipment manufacturers
* Accessory companies * PR companies
* International listings ®* Associations and
orofessional organizations * Performing and
mechanical rights organizations
* Music libraries ®* Entertainment attorneys
* Importers/Exporters * Replicators ® Duplicators
* And much more!

Tc: order send payment for $145 plus $6 S&H ($14 for international
orde s) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY,
NJ, PA, CA, TN, MA, IL, OH, VA & DC. Orders payable inU.S
funds only. All sales are final

FOR FASTEST SERVICGE CALL (800) 344-71119

International (732) 363-4156.
Or fax your order to (732) 363-0338.

’ Buy the IBG print directory together
vmn our new IBG online service and receive 25% off.

For more information on this special combo deal
call 800-449-1402 or visit

www.billboard.com/directories for a free online demo.
BDBG3160

BILLBOARD DECEMBER 11, 1999

www.billboard.com

www americanradiohistorvy com

51


www.americanradiohistory.com

Artists & Music

NOTAS

(Continued from preceding page)

scheduled to take place in March in
Mexico City. The event date and par-
ticulars will be announced in the
coming weeks. Telehit, a video music
channel owned by Televisa, recently
celebrated its sixth anniversary.

José Manuel Zamacona, long-
time front man of Fonovisa grupo
Los Yonic’s, has left the group after
25 years. The departure apparently
was not amicable. Johnny Ayvar,
musical director of Los Yonic’s, says
he will probably file suit against
Zamacona for forming another
group with the name Los Yonic’s.
Both Zamacona and Ayvar are co-
owners of the band’s name.

RADIO NOTAS: Enrique Iglesias
notches his 11th chart-topper on Hot
Latin Tracks this issue, as “Ritmo
Total” jumps 5-1 on 15 million audi-
ence impressions, up 1.4 million from
last issue.

“Ritmo Total,” the Spanish coun-
terpart to his English track
“Rhythm Divine,” is taken from his
first English disc, “Enrique,” which
also is his label debut for Interscope.
“Enrique” bowed at No. 42 on The

Billboard 200.

On the genre charts, Victor
Manuelle’s “Dile” (Sony Discos)
tops the tropical/salsa list for the
fifth week in a row with 9.2 million
impressions, down a whopping 3.4
million from last issue.

Manuelle’s labelmate Jaci
Velisquez returns to the zenith of
the pop genre chart with “Llegar A
Ti,” which, despite losing 1.8 million
impressions to 9.6 million, rose 3-1.

Likewise, Los Rieleros Del
Norte regain the apogee of the
regional Mexican genre chart with
“Te Quiero Mucho” (Fonovisa). The
group’s perky ranchera hit scored
8 million impressions, up 300,000
from last issue.

RETAIL NOTAS: Thanksgiving
Day weekend proved to be a boon for
the domestic Latin music business,
as 178,000 units were moved on The
Billboard Latin 50—an all-time high
for this holiday weekend.

Leading the way on The Billboard
Latin 50, unpublished this issue, is
Marc Anthony’s “Desde El Princi-
pio—From The Beginning” (Sony
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Discos). Sales of Anthony’s smash
greatest-hits package soared 40% to
14,000 pieces.

“Desde El Principio,” also the
greatest gainer this issue, tops the
tropical/salsa genre chart for the
third week running. The title rises
164-159 on The Billboard 200.

For the fifth successive week,
Banda El Recodo’s “Lo Mejor De
Mi Vida” (Fonovisa) tops the region-
al Mexican genre chart with 5,500
units, up 10% from last issue.

Luis Miguel’s “Amarte Es Un
Placer” (WEA Latina) reclaims the
high chair on the pop genre chart
with 6,500 pieces, up 9% from last
issue.

SALES STATFILE: The Billboard
Latin 50: this issue: 178,000 units;
last issue: 144,000 units; similar
issue last year: 134,500 units.

Pop genre chart: this issue: 63,000
units; last issue: 52,000 units; simi-
lar issue last year: 63,500 units.

Tropical/salsa genre chart: this
issue: 69,000 units; last issue: 48,500
units; similar issue last year: 36,500
units.

Regional Mexican genre chart:
this issue: 36,500 units; last issue:
35,000 units; similar issue last year:
27,500 units.

Assistance n preparing this column
was provided by Teresa Aguilcra in
Mezxico City.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist
5 ALGUNA VEZ (FI.PP, BMI)

32 ALMA REBELDE (San Angel)
29 ATADO A TU AMOR (World Deep Music, BMI)
33 BAJO LA LLUVIA (Not Listed)
18 BELLA [SHE'S ALL | EVER HADI (F1.PP, BMI/Warner-Tamer-
lane, BMI/Estefan, ASCAP/A Phantam Vox, BMI)
40 CON LA SOGA AL CUELLO (TN Ediciones)
34 CON QUIEN ESTARAS (Not Listed)
28  DESNUDA (Sony/ATV Discos, ASCAP/Arjona Musical, ASCAP)
38 DETIN MARIN (Flamingo, BMI)
3 DIMELO fI NEED TO KNOW] (Sony/ATV Songs, BM)/Cari
Titfani, BMi/Copyright Control)
31 DOS GOTAS DE AGUA (Unversal)
15 ELLISTDN DE TU PELO (Not Listed}
11 EL PODER DE TU AMOR (Bebu, ASCAP/HRM, ASCAP)
4 ESCUCHAME (Estefan, ASCAP/MAF, ASCAP)
19 ESCUCHAME (Sabrosos)
33 ETERNAMENTE (America Musical SA.DE.CB)
9 FRUTA FRESCA (Gaira Producciones)
22 HIELO (Mexican, ASCAP)
2 LLEGAR A Tl (Ventura, ASCAP)
13 LOCO (MAMP. ASCAP)
30 MIGUSTO ES (Vander, ASCAP)
35 NO COMPRO AMORES (Brambila Musical/Vander, ASCAP)
23 NO LE RUEGES (MAMP)
6 0 TUD NINGUNA (El Pedrosillo, ASCAP)
24 PARAISO TERRENAL (Not Listed)
16  PERDONAME (Vander, ASCAP)
7 PERO DILE (PMC, ASCAP)
37 POR EL CAMINITO (Sony/ATV Latin, BMI)
26 QUE ALGUIEN ME DIGA (EMOA, SESAC)
27 QUE TE VAS (BMG Songs, ASCAP)
1 RITMO TOTAL (RHYTHM DIVINE] (Right Bank. ASCAP)
25  SHAKE YOUR BON-BON (A Phantom Vox, BMI/Warner-Tamer-
lane, BMI/F.|.PP, BMI/DESMOPHOBIA, ASCAP)
20  SIENTO (Karen, ASCAP)
17 SIHE SABIDO AMOR (Warner-Tameriane, BMI)
8 S| NO TE HUBIERAS IDO (Crisma, SESAC)
21 SONADOR ETERNO (Ser-Ca, BMI)
12 TE OFREZCO UN CORAZON (Not Listed)
10 TE QUIERD MUCHO (Capyright Contral}
36 TEVEO VENIR SOLEDAD (Not Listed)
14 TODO ESTA BIEN (BMG Songs, ASCAP)
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Hot Latin Tracks.

g
Broadcast Data Systems

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 97 LATIN MUSIC STATIONS ARE ELEC-
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
ARTIST TITLE
IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)

—eumli NO. 1/GREATEST GAINER e

o | 5 | & | ENRIQUE IGLESIAS RITMO TOTAL

INTERSCOPE/UNVERSAL LATINO § 1 weekatNo. 1 MTAYLOR B RAWLING (M.TAYLOR PBARRY)

2 3 1 14 JACI VELASQUEZ LLEGAR ATI

SONY DISCOS 1 R.PEREZ (TTORRES,A TALAMANTEZ,A.GRUILON,D.HERNANDEZ)

3 4 3 14 MARC ANTHONY DIMELO

COLUMBIA/SONY DISCOS t C.ROONEY (M ANTHONY,C.ROONEY)

4 | 1 | 5 | g | CARLOS PONCE ESCUCHAME

EMI LATIN ¢ M.FLORES (M.FLORES)

5 6 4 15 CHRISTIAN CASTRO ALGUNA VEZ
ARIOLA/BMG LATIN K.SANTANDER (K.SANTANDER) |

6 | 2 | 2 10 | uis miGueL 0 TU 0 NINGUNA

WEA LATINA { LMIGUEL (J.C.CALDERON)

7| 7| 7 | 12 | VICTOR MANUELLE PERO DILE

SONY DISC S.GEORGE (V.MANUELLE)

8 | 5 | o | 7 | MaRCO “ANTONIO SOLTS SINO TE HUBIERAS IDO

FONOVISA B.SILVETTL (M.A SOLIS)

(D] 1| 2| 3 | cARLOS vivEs FRUTA FRESCA

EMI LATIN | E.ESTEFAN JR..J.\.ZAMBRANO (M.MADERA)

12 12 10 LOS RIELEROS DEL NORTE TE QUIERO MUCHO

FONOVISA M.MORALES (J.GONZALEZ)

1 3 3 15 RICARDO MONTANER EL PODER DE TU AMOR

WEA LATINA 1 B.SILVETT! {R-MONTANER B.SILVETT)

12 11 13 7 BANDA EL RECODO TE OFREZCO UN CORAZON

FONOVISA NOT LISTED (G.ADOLFO)

13 10 10 32 ALEJANDRO FERNANDEZ LOCO
SONY DISCOS PRAMIREZ (MASSIAS) |

JUAN GABRIEL TODO ESTA BIEN

2118 1 B | Rolwsie LATIN J.GABRIEL (J.GABRIEL

@ 20 24 ! LOS ANGELES AZULES EL LISTON DE TU PELO

DISAEM LATIN NOT LISTED (JMEJIA AVANTE)

16 15 15 i PEPE AGUILAR PERDONAME

MUSART/BALBOA PAGUILAR (FATO)

17 15 14 14 ALEJANDRO FERNANDEZ S| HE SABIDO AMOR

SONY DISCOS t PRAMIREZ (H.ESTRADA)

18 | 18 | 18 | 23 | RICKY MARTIN BELLA

C2/SONY DISCOS 1 G.NORIEGAR.ROSA LJ.SECADA,G NORIEGA RROSA L GOMEZ ESCOLAR)

19 17 15 7 LOS SABROSOS DEL MERENGUE ESCUCHAME

CAIMAN J.SABALIER (JM.FONSECA]

LOS HERMANOS ROSARIO SIENTO

0] 34 | — | 2 | Grent RROSARIO.B RODRIGUEZ (R.SOLIS)

@ 38 28 4 INTOCABLE SONADOR ETERNO

EMI LATIN 1 3 NOT LISTED (L.PADILLA)

INDIA HIELO

2 13|1 9 | rvmt LINFANTE (R PEREZ BOTHA)

2 21 20 g CONJUNTO PRIMAVERA NO LE RUEGES

FONOVISA o V.MATA LJ.ARMENTA)

PRISCILA Y SUS BALAS DE PLATA PARAISO TERRENAL

NEWD | 1 | [ oRenplATNGFONOVISA NOT LISTED (NOT LISTED)

25 19 17 6 RICKY MARTIN SHAKE YOUR BON-BON

C2/SONY DISCOS t G.NORIEGA (R.ROSA,G, NORIEGA D.CHILD)

36 3 GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA

SONY DISCOS. 1.M.LUGO.G.SANTA ROSA (Q.ALFANNQ)

@ 39 30 19 GEORGE LAMOND QUE TE VAS

PRESTIGIO/SONY DISCOS t M.BONILLA (J.GABRIEL)

RICARDO ARJONA DESNUDA

_ RE-ENTRY | 7 | Sonvpiscos 't R.ARJONA (R ARJONA]

CHAYANNE ATADO A TU AMOR

2| 30 I 27 | 18 | sonypiscost ESTEFANO (ESTEFANO)

EZEQUIEL PENA MI GUSTO ES

RE-ENTRY | 3 | cfiovis E.PENA (5.LOZANO BLANCAS)

31 3l 34 7 BANDA MAGUEY DOS GOTAS DE AGUA

RCA/BMG LATIN E.SOLANO (L.M.DUENAS)

@ 40 % 10 LIMITE ALMA REBELDE

UNIVERSAL LATINO J.CARRILLO.G.PADILLA {J.AVENDANO)

GRUPOMANIA BAJO LA LLUVIA

()| Newp | 1 | CRITOM 0.SERRANO (0.SERRANO)

3 28 I 33 g BANDA ARKANGEL R-15 CON QUIEN ESTARAS

SONY DISCOS A.DELUNA (J.NAVARRO}

@ NEW ) 1 BANDA MACHOS NO COMPRO AMORES

| WEAMEX/WEA LATINA © B.LOMELIM.BUENO (E.SALDIVAR)

36 33 35 4 FRANCO DE VITA TE VEO VENIR SOLEDAD
SONY DISCOS NOT LISTED (NOT LISTED) |

37 26 23 4 ELVIS CRESPO POR EL CAMINITO

SONY DISCOS 1 R.CORA (J.CASTRQ)

40 | 29 | 37 3

23 STATIONS

38| 2| 7 LOS TUCANES DE TIJUANA DE TIN MARIN
EMI LATIN M.QUINTERO LARA (M.QUINTERQ LARA)

RE-ENTRY VICENTE FERNANDEZ ETERNAMENTE
SONY DISCOS PRAMIREZ (C.GONZALEZ)

LOS TIGRES DEL NORTE CON LA SOGA AL CUELLO

LOS TIGRES DEL NORTE (J.SALAKO)
REGIONAL MEXICAN
65 STATIONS

FONOQVISA

TROPICAL/SALSA
16 STATIONS

cos LLEGARATI

VERSAL LATINO RITMO TOTAL

3 CARLOS PONCE EMi LATIN
ESCUCHAME

4 LUIS MIGUEL WEA LATINA
O TU O NINGUNA

5 CHRISTIAN CASTRO ARIO-

6 MARC ANTHONY
7 MARCO ANTONIO SOLIS FON

NA EL PODER DE TU AMOR
9 ALEJANDRO FERNANDEZ
SONY DISCOS  LOCO
10 RICARDO ARJONA SONY Di
cos DESNUDA

LATIN TODO ESTA BIEN
13 CARLOS VIVES EMI LATIN
FRUTA FRESCA

cos BELLA
15 MARCOS LLUNAS A)
COMPLETAMENTE TUYO

1 JACI VELASQUEZ SONY Dis-

2 ENRIQUE IGLESIAS INTERSCOPE/UNI-

LA/BMG LATIN ALGUNA VEZ
COLUMBIA/SONY DISCOS  DIMELO

visa  SI NO TE HUBIERAS IDO
8 RICARDO MONTANER WEA LATI-

11 RICKY MARTIN C2/SONY DIs-
cos SHAKE YOUR BON-BON
12 JUAN GABRIEL ARIOLA/BMG

14 RICKY MARTIN C2/SONY DIS-

1 VICTOR MANUELLE SONY
DISCOS PERO DILE
2 CARLOS VIVES EMI LATIN
FRUTA FRESCA
3 MARC ANTHONY
COLUMBIA/SONY DISCOS  DIMELO
4 LOS SABROSOS DEL MERENGUE
caMaN  ESCUCHAME
5 LOS HERMANOS ROSARIO
KAREN SIENTO
6 INDIA RMM
HIELO
0- 7 ENRIQUE IGLESIAS INTERSCOPE/UNI
VERSAL LATINO  RITMO TOTAL
8 GEORGE LAMOND PRESTIGIO/SONY
DISCos QUE TE VAS
9 CARLOS PONCE EMI LATIN
ESCUCHAME
S- 10 GILBERTO SANTA ROSA SONY
DISCOS QUE ALGUIEN. ..
11 GRUPOMANIA SONY DISCOS
BAJO LA LLUVIA
12 RICARDO MONTANER WEA LATI-
N EL PODER DE TU AMOR
13 LUIS MIGUEL WEA LATINA
O TU O NINGUNA
14 JACI VELASQUEZ SONY DIS-
cos LLEGARATI
15 ELVIS CRESPO SONY DISCOS
POR EL CAMINITO

1 LOS RIELERQS DEL NORTE
FONOvISA TE QUIERO MUCHO
2 BANDA EL RECODO FONOVISA
TE QFREZCO UN CORAZON
3 LOS ANGELES AZULES
DISAEM! LATIN  EL LISTON.
4 INTOCABLE £MI LATIN
SONADOR ETERNO
5 CONJUNTO PRIMAVERA
FONOVISA NO LE RUEGES
6 PRISCILA Y SUS BALAS DE PLATA
ANDREAPLATINGFONOVISA  PARAISO TERRENAL
7 EZEQUIEL PENA FONOVISA
Mi GUSTO ES
8 BANDA MAGUEY RCA/BMG
LATIN DOS GOTAS DE AGUA
9 LIMITE UNIVERSAL LATINO
ALMA REBELDE
10 BANDA ARKANGEL R-15 SONY
Discos CON QUIEN ESTARAS
11 BANDA MACHOS WEAMEX/WEA
LATINA  NO COMPRO AMORES
12 LOS TIGRES DEL NORTE FONO-
ViSA CON LA SOGA AL CUELLO
13 GRACIELA BELTRAN EMj LATIN
SE ME NOTAN TUS BESOS
14 LOS TUCANES DE TIJUANA
EMI LATIN DE TIN MARIN
15 VICENTE FERNANDEZ sony
DIScos ETERNAMENTE

(D Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for

more than 20 weeks will not receive a bull
growth. If two records are tied In audience
from the chart after 26 weeks. T Videoclip

let, even if it reiilsters an increase (n detections. Greatest Gainer indicates son§ with largest audience
size, the recol bem&p ayed on mole stations is Dlac'ed first. Records below the top 20 are removed
ommL nc.
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RCA’s Aguilera Offers Glubland Some ‘Ghristmas’ Gheer

ROASTING CHESTNUTS: At 19,
RCA pop ingénue Christina Aguil-
era can’t help but giggle when asked,
to put a spin on one of her songs,
“What is it that a girl wants?”

“Oh, a cute little sports car would
be nice,” she says, laughing. “Of
course, it might help if T had a driver’s
license.” After a few moments of
silence, she offers the following: “In
a relationship, a girl wants respect,
sincerity, and absolutely no game-
playing.” In other words, no scrubs.

For those who haven’t been paying
attention, Aguilera’s eponymous,
multi-platinum debut album entered
The Billboard 200 at No. 1. Similarly,
the set’s first single, the indefatigable
“Genie In A Bottle,” reached the
summit of The Billhoard Hot 100. The
follow-up single, the album-only track

by Michael Paoletta

“What A Girl Wants,” was mailed to
radio Oct. 29.

Simultaneously, RCA will be seri-
ously courting the club community
with a holiday offering from the
singer in the form of “The Christmas
Song.” In its original Ron Fair pro-
duced/arranged version, the songis a
classic seasonal ballad. Not so with
the song’s deft Holiday remix—pro-
duced and arranged by Thunderpuss
2000 and Fair—which is a pumped-
up dancefloor gem.

We’re happy to report that both
versions supremely spotlight Aguil-
era at her jazz- and gospel-tinged, as
well at Mariah-etched, best.

According to Ron Fuir, senior VP
of A&R/executive producer at RCA,
the song was originally intended for
the B-side of a brand-new Christmas
track from the singer. “But after
reviewing all the submitted songs,”
explains Fair, “none of them resonat-
ed with me as a Christmas smash.”

So, says Fair, “Christina’s manager
[Steven Kurtz] suggested doing a
remix of ‘The Christmas Song.” Since
Christina and 1 had both been want-
ing to work with Thunderpuss 2000
[Chris Cox and Barry Harris], we
approached them.”

When Fair played both the original
version and remix for the label, it was

NEW YORK—New .Jersey-based
Kenny Bobien is no stranger to club-
land. As a background session
singer in the '80s, Bobien wrapped
his soulful falsetto around many a
club classic, including Adeva’s “It
Should’ve Been Me,” Ten City’s
“That’s The Way Love Is,” and the
Truth’s “Open Our Eyes.”

Throughout the '90s, Bobien has
done the same, but for pop and R&B
artists like Lauryn Hill, Celine
Dion, Teddy Pendergrass, and Tay-
lor Dayne. There was also Def Con
4, which Bobien was a member of.
Signed to Warner Bros., the R&B
quartet released one eponymous
album before quietly disbanding.

Of course, there was also his
memorable, gospel-soaked contri-
butions to club diva Barbara Tuck-
er’s global dancefloor hits “Beauti-
ful People,” “I Get Lifted,” and
“Stay Together.” Recently, he was
the featured vocalist on Big Moses’
“Brighter Days,” Underground
Ministries’ “I Shall Not Be Moved,”
and George Morel’s “Lift Them Up.”

These days, though, the singer/
songwriter is embarking on a much-
deserved solo career. On Jan. 25,
New York-based independent
Soundmen on Wax is scheduled to
release Bobien’s debut album,
“Blessed.”

In Japan, where Bobien has a
healthy following, the album was
licensed to Victor Entertainment; it
was issued June 7. According to
Ralph Soler, label manager for
Soundmen on Wax, the album has
sold more than 10,000 units in Japan.

Those familiar with Bobien’s past
recordings will find no surprises on
“Blessed.” Rich with timeless Par-
adise Garage-era, soul-drenched
rhythms, as well as the singer’s sig-
nature Sunday-morning delivery, the
10-song set finds Bobien working
with some of clubland’s finest under-
ground producers, including B.O.P
(“Let Me Show You”), Kerri “Kaoz”

Chandler (“Reach”), Big Moses (the
title track), and Jovon (“Another
Day”).

A definite highlight is the collec-
tion’s closing track, “See You
Again,” which Bobien wrote for
deceased dance music pioneers like
Larry Levan, Larry Patterson, Tee
Scott, Guy Vaughn, and Curtis Hair-
ston.

BOBIEN

“All these guys inspired me in one
way or another,” Bobien says. “They
taught me about perseverance, about
consistency, about dedication to craft.
Writing and recording this song was
a healing experience for me.”

Bobien has his own publishing
company, Off the Top Music
(ASCAP).

The uplifting collection also finds
Bobien tackling three remakes:
Sting’s “If You Love Somebody Set
Them Free,” Ten City’s “Superficial
People,” and the Stylistics’ “Can’t
Give You Anything (But My Love).”

Already, club purists have em-
braced the double-A-sided single,
“Blessed”/“Can’t Give You Anything
(But My Love),” which the label
issued Sept. 14. “The response in the
clubs was overwhelming,” notes
Soler. Earlier this year, Soundmen
on Wax released the single “Let Me
Show You.” Soler says that’s when

people began inquiring about a pos-
sible album from Bobien.

In early January, the label is plan-
ning to release the album’s title
track, “Blessed,” as a single, com-
plete with newly constructed remix-
es by Frankie Feliciano.

Additionally, Soler confirms that
a video will be lensed for “Blessed.”

“We want to make sure every-
body is aware of Kenny,” Soler
explains. “We’ll be working several
markets, including dance, gospel,
and crossover. We believe this pro-
ject has great commercial appeal.
Radio play is what we’re aiming
for.”

This past summer, Bobien, who
is managed and booked by Shelton
Hayes of Newark, N.J.-based Shel-
ton’s Loft, spent two months tour-
ing throughout Europe and Japan.
In the new year, Bobien is expect-
ed to perform at clubs in several
major U.S. markets, including
Detroit, Chicago, Atlanta, and
Houston.

As he anticipates what the future
may hold, Bobien reflects on the now
and then. “Since this is my debut
album as a solo artist, it had to be a
true reflection of me,” he says.
“When I began working on the al-
bum, there were many things going
on in my life—and not all of them
good. [Singer] Su Su [Bobien] and I
were getting divorced . . . It just
wasn’t a pleasant time.” (In March,
Bobien married songwriter
Stephanie Cook.)

“I went through a short period of
depression,” Bobien continues. “And
then it was like God opened my eyes.
I tinally realized how blessed I was.
I realized I had God, as well as peo-
ple who loved me, in my life. I came
to the conclusion that my album had
to express that. When I listen back
to the album, I can feel the hope,
love, and positivity. Hopefuily, others
will feel the same thing.”

MICHAEL PAOLETTA

decided the ballad would be kept
under wraps until next year for
Aguilera’s planned holiday album.
That said, the only version being
released is the song’s Holiday remix.

The label mailed promotional red
vinyl 12-inches to club DJs the week
of Nov. 22. The commercial red vinyl
12-inch and CD single streeted Nov.
23.

“I’ve always wanted to get my
songs heard in the clubs,” explains
Aguilera. “T wanted so much to work
with the Thunderpuss 2000 guys. I

Jjust love what they’ve done with Brit-

i

ney and Whitney.

Aguilera confirms that, in the
future, she wants to have a stronger
presence in the club community.
““The Christmas Song’ is only the
beginning,” she says. “I would love to
have pure dance songs on my albums.
It would be great to see what Thun-
derpuss and I could do with an origi-
nal song.” (Thunderpuss 2000 is cur-
rently remixing “What A Girl
Wants.”)

Aguilera is scheduled to perform
the emotionally charged original ver-
sion of “The Christmas Song” for
President Bill Clinton at the annual
“Christmas In Washington” show,
Dec. 12, which will air on the TNT
network.

“Am I nervous about performing
for the president?” asks Aguilera.
“Yes, but I'm also very excited. I
know T’ll be a ball of nerves, but hope-
fully I'll just get lost in the beauty of
the song and let it take me away.”

THE SINGLE LIFE: With the com-
mercial release of Angelmoon’s
“He’s All I Want” Nov. 30, V2 Records
is poised to have one of the first major
crossover success stories of the new
millenninm.

Licensed by V2 Records U.K. for
the world (excluding Italy) from Black
Moon Records Italy, which originally
issued the hypnotic track last spring,

e Dance
keakouts
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CLUB PLAY

BLUE (DA BA DEE) EIFFEL 65 RrepusLIC
I'M OUTTA LOVE ANASTACIA epic

AL-NAAFYISH (THE SOUL) HASHIM
CUTTING

HORNY HORNS PERFECT PHASE
GROOVILICIOU

’ S

I . | SEE YOU BABY GROOVE ARMADA
JIVE ELECTRO

(1) GET LOST ERIC CLAPTON REPRISE
STOP THE ROCK APOLLO FOUR FORTY
550 MUSIC
NEVER DANCE LINDA EDER ATLANTIC
KEEP THE PARTY JUMPIN'
JEANIE TRACY am
NIGHT CALLS ROB CESARIO
GROOVILICIOUS

Breakouts: Titles with future chart potentiai,

I based on club play or sales reported this week.

o W

I

AGUILERA

“He’s All I Want” drips with euphor-
ic trance-laced beats, a sinewy house
undercurrent, jangly synths, and a
memorable diva delivery. In other
words, it screans Paul Oakenfold.

Masterminded by northern Italian
DJ/producer Angel Eno (aka Angeli-
no), and spotlighting the heartfelt
vocals of Monica Bragato (aka
Moony), “He’s All I Want” arrived
with fab remixes, including Mark
Picchiotti’s Alec R. Costandinos-
splashed Discofied Trance Vocal,
Fused’s deliciously underground fil-
tered vision, and the Kapperi Boys’
pop radio-ready Cappery mix.

With club jocks wisely embracing
“He’s All T Want,” we can only hope
the folks at radio are equally as wise.
Our fingers are crossed. Now, about
that Angelmoon album . . .

In case you haven’t heard, Hooj
Choons UK. reissued the melancholic
trance classic “Everytime” by Lus-
tral, complete with new restructur-
ings. Originally released two years
ago, the timeless track has appeared
on numerous dance compilations, yet
the single itself remained a hard-to-
find import—until now.

While Nalin & Kane’s hauntingly
beautiful original remix is, thankful-
ly, included, don’t ignore Mike
Koglin’s intoxicating ride, A Man
Called Adam’s chilled-out Balaerice
remix, or Way Out West's breakbeat-
fueled Sunrise mix. Throughout,
Tracey Ackerman'’s tear-stained
vocals remain as hopeful—and ethe-
real—as ever. Available now.

Tommy Boy Silver Label is respon-
sible for some of 1999’s floor-fillers,
most notably Mr. Spring’s “Blaxx-
traxx 3 (Funky Nassau),” Sugarba-
bies’ “Encore (Ooh Ooh Yeah Yeah),”
and Ruff Driverz’s “Waiting For The
Sun.” Well, add one more to the list:
“Void (I Need You)” by Catapila,
which was licensed from 3 Beut
Records U.K.

Club punters patiently awaiting
the next Everything But The Girl
single (“Temperamental”—and just
wait till you hear the exquisite mixes
by the Wamdue Project!) may find
solace with this slice of clubland
melancholia. At the center of “Void”
is Louisa Glenn’s pleading vocals.
Supplying the supple beats are
remixers Dave Sears, Junior Vas-
quez, Mark Picchiotti, and the Lisa

(Continued on next page)
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CLUB PLAY MAXI-SINGLES SALES
o |3 O AveE eLUB AL T e |3 R R R S A STREE G s
‘ﬁé sé g5 SZ| 1rLe DANCE CLUB PLAYLISTS. TS ‘ﬁé ’J,é g, ‘{25 TITLE Ioi/riliiri ARTIST
EZ| 32| 2| 28| IMPRINT & NUMBERPROMOTION LABEL E2| 32| Q2| 23| IMPRINT & NUMBER/DISTRIBUTING LABEL
—=ml NO. 1 M —=usll NO. 1/GREATEST GAINER B
% s 4 8 RENDEZ-VU XL 6281/ASTRALWERKS 1 week at No. 1 BASEMENT JAXX, @ 1 3 29 | SEXUAL (LI DA D!} (T) (x) TOMMY BOY 381 # 8 weeks at No. 1 AMBER
3 8 11 | GET GET DOWN MOODY 9624 1 PAUL JOHNSON 2 2 2 5 ALL OR NOTHING/DOV'E LAMORE (T) (X) WARNER BROS. 44774 1 CHER
3 I 2 8 NEW YORK CITY BOY PARLOPHONE 35014/SIRE t PET SHOP BOYS 3 4 6 11 { NEED TO KNOW (T) (X) COLUMBIA 79251/CRG t MARC ANTHONY |
QD[ 7 [ 15 [ 7 | im's AFINE DAY rawpace 0104 MISS JANE (| 7] 7 ] 5 | PokemoN THEME i rossins 72038 POKEMON THEME
9 | 5 | 11 | 9 | (UST)ME AND YOU STRICTLY RHYTHM 12577 NEW VISION 5 | 3 1 | 11 | HEARTBREAKER (T) () COLUMBIA 79261/CRG 1 MARIAH CAREY FEATURING JAY-Z
9 14 | 7 | MAN=DRUG STAR 69 1203/STRICTLY RHYTHM LULA 6 5 5 3 | NEW YORK CITY BOY (T) (X) PARLOPHONE 35014/SIRE 1 PET SHOP BOYS
i 16 20 5 AIN'T THAT A LOT OF LOVE EASTWEST PROMO/EEG SIMPLY RED
—=ml HOT SHOT —
LR : L CENDIE T IO EYES CREAM | @ NEW b 1 THE GREATEST ROMANCE EVER SOLD mi) NPG 1373/ER§TL:T THE ARTIST
@ 15 | 19 6 | DOIT PROPERLY STAR 69 PROMOSSTRICTLY RHYTHM  THE COLLABORATION (VICTOR CALDERONE & PETER RAUHOFER)
18 | 21 5 | ALL AROUND THE WORLD JELLYBEAN 2562 SOUL SOLUTION FEATURING CAROLYN HARDING 8 5 A - I T L e el WSS
@ TR 5 SUPERSONIC Wonkoaso s TROGUA 9 8 8 20 | BOOM, BOOM, BOOM, BOOM!! (T} (X) GROOVILICIOUS O89/STRICTLY RHYTHM VENGABOYS
- 10 9 9 55 | BELIEVE (T) (X) WARNER BROS. 44576 t CHER
(D] 25 | 45 | 3 | 17 AGAIN arsTaprOVO EURYTHMICS -
13| 4 [ 1 | 10 | SuN IS SHINING epeL ameRica 0os8so t BOB MARLEY VS. FUNKSTAR DE LUXE QD] 10 [ 10 [ 6 | SUAVEMENTE o u son scos e2ras t ELVIS CRESPO
14 | 6 | 12 | 8 | ENCORE (OOH OOH YEAH YEAH) Tomuy BOY SiVER LABEL 2007/TOMMY BOY SUGARBABIES 12 | 01 | 14 |16 | SPM(TILLICOME) () () RADIKAL 99004t AL
15 r 13 ) GOTTA HAVE LOVE JELLYBEAN 2561 > T PLASMIC HONEY | 13 12 11 22 | 1 WILL GO WITH YOU (CON TE PARTIRO) (T) (x) EPIC 79202 1 DONNA SUMMER
| 2% 5 MYSTERIOUS TIMES CONTAGIOUS 1011 SASH! FEATURING TINA COUSINS 14 | 17 b | SUN IS SHINING (T} (X) EDEL AMERICA 005850 t BOB MARLEY VS. FUNKSTAR DE LUXE
1] 22 | 22 | 6 | GET DOWN GROOVILICIOUS 200/STRICTLY RHYTHM AVANT GARDE 15 | 15 | 15 | 43 | BLUE MONDAY (T) (X) F-111/REPRISE 44555/ WARNER BROS. t ORGY
18 | 11 6 10 | WAS THAT ALL IT WAS NERVOUS 20389 HANNAH JONES 16 | 13 | 12 | 7 | ALLISFULL OF LOVE (X} ELEKTRA 63723/EEG t BJORK
19 | 17 | 7 [ 11 | BETTER THAN ME UNIVERSITY 4477 3WARNER BROS. t TERRY DEXTER 19 | 21 | 30 | STRONG ENOUGH (T) (X) WARNER BROS. 44644 t CHER
20 | 12 | 3 | 12 | WAITING FOR THE SUN TOMMY BOY SILVER LABEL 2021/TOMMY BOY RUFF DRIVERZ 18 | 16 | 7 | WAITING FOR TONIGHT (1) WORK 79292/ERG t JENNIFER LOPEZ
27 37 4 DOV'E LAMORE WARNER BROS. 44774 CHER 19 16 13 40 | PRAISE YOU (T) (X) SKINT/ASTRALWERKS 6254/CAROLINE t FATBOY SLIM
22 1 13 | 9 | 10 | LOVE IS THE HEALER £PC PROMO DONNA SUMMER 20 | 20 | 18 | 18 | BAILAMOS (T) (x) OVERBROOK 497 104/INTERSCOPE t ENRIQUE IGLESIAS
23 14 18 7 TUVA GROOVE F-111 44757/ WARNER BROS. ONDAR 21 17 19 12 | SITUATION/DON'T GO (1999 MIXES) (T) (X) KINETIC/REPRISE 44740/WARNER BROS. YAZ
24 10 2 10 | KEEP THE PARTY JUMPIN' AM 01002 JEANIE TRACY @ 23 24 62 | MUSIC SOUNDS BETTER WITH YOU (X) ROULE 38561/VIRGIN STARDUST
@ 34| 43 3 | WAKE UP NERVOUS 20362 DAWN TALLMAN 23 | 21 | 22 | 11 | FIVE FATHOMS (LOVE MORE) (T) (X) ATLANTIC 84530/AG t EVERYTHING BUT THE GIRL
—amll POWER PICK Bmw— 29 | 33 | 76 | PLASTIC DREAMS (REVISITED) (T) (x) EPIDROME 78758/EPIC t JAYDEE
(26)] 41 | — 2 | ABOVE THE CLOUDS TOMMY BOY 2053 AMBER 25 | 22 | 20 | 79 | PUSSY (T)(x) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
4 | 47 3 THAT SOUND STRICTLY RHYTHM 12576 MICHAEL MOOG 26 | 24 | 31 16 | STOMP TO MY BEAT (1) (X) PLAYLAND 53454/PRIORITY t Js-16
28 | 28 | 22 1 7 | HE LOVES ME 2 sik 9903 CECE PENISTON @ 21 | 26 | 84 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T} (X) COLUMBIA 78822/CRG t MARIAH CAREY
40 | 48 | 3 | TAKE ME LOVE ME (SQUEEZE ME BABY) GROOVILICIOUS 202/5TRICTLY RHYTHM  FRIBURN & URIK 28 | 28 | 27 | 31 | 'T'S OVER NOW () (X ARISTA 13656 t DEBQRALITCOX
30 | 29 | 30 | 6 | EVERYTHING WILL FLOW NUDE 79310/COLUMBIA THE LONDON SUEDE NEWD | 1| | vOID (1 NEED YOU) (T) TOMMY BOY SILVER LABEL 2049/TOMMY BOY CATAPILA
31 [ 26 [ 29 | 6 | TAKIN'ME HIGHER RAW NERVE 3000/4 PLAY DEEPSWING FEATURING XAVIOR 30 | 30| % | 20 | sobrRock mwzzrsest MOBY
@ 39 | M 3 DON'T GO (1999 MIXES) MUTE/KINETIC 44740/REPRISE YAZ NEW > 1 SOULSHAKA (T) GROOVILICIOUS 208/STRICTLY RHYTHM JAN DRIVER
33 | 31 | 32 | 5 | SOMETHING...FOR THE DJ'S) TAKEOUTMUSIC.COM PROMO CHRIS COX & DJ IRENE | 32 | 32 | 23 | 7 | THAT'S THE WAY LOVE IS (T) (x) NERVOUS 20395 BYRON STINGILY
34 | 20 | 17 | 10 | MAKE IT RIGHT ATLANTIC PROMO CHRISTIAN FALK FEATURING DEMETREUS 33 | 26 | — | 2 | EVERYTHING WILL FLOW (T) (x) NUDE 79310/COLUMBIA THE LONDON SUEDE
@ 38 | 42 4 1 ROCK LOGIC 3000 70435/L0GIC TOM NOVY FEATURING VIRGINIA 42 | 43 | 45 | ALL1HAVE TO GIVE () (X) JIVE 42563 1 BACKSTREET BOYS
36 | 33 | 39 | 4 | GROOVE WITH ME TONIGHT SONY DISCOS 263 1 ' MDO 35 | 25 | — | 2 | WAKE UP (T)(X) NERVOUS 20362 DAWN TALLMAN
37 | 3 | 8 8 | DR. LOVE (REMIX) SaLSOUL 9015 FIRST CHOICE FEATURING ROCHELLE FLEMING RE-ENTRY 10 | MAMBO NO. 5 (A LITTLE BIT OF...) (T) RCA 65842 LOU BEGA
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DANCE TRAX

(Continued from preceding page)

Marie Experience. The 12-inch
streeted Nov, 16, with the CD-5 fol-
lowing on Tuesday (7).

From Tommy Boy proper is “Above
The Clouds,” the new single from
Amber. Culled from the singer’s
highly overlooked eponymous sopho-
more album, the track—penned by
the singer;, Rick Nowels, and Billy
Steinberg and produced by the
Berman Brothers—percolates with
soul-satisfying stirrings that would
sound right at home alongside any of
Deborah Cox’s remixes. And that’s

Jjust the original version!

For added strength, investigate
Jonathan Peters’ career-defining
mix, which, at just under nine min-
utes, is quite the artistic revelation,
with Amber’s powerful delivery soar-
ing above the trance-embellished,
hands-in-the-air beats. Will “Above
The Clouds” achieve the radio
crossover hit status that so eluded the
singer’s “Sexual (Li Da Di)”? We can
only hope.

The vinyl and CD-5 versions of
“Above The Clouds” will be in stores

Tuesday (7) and Jan. 18, respectively.

TO PARAPHRASE a classic Ash-
ford & Simpson track, it may be time
to get out your handkerchiefs. On
Nov. 1, Arista mailed club DJs the
Thunderpuss 2000 and Peter
Rauhofer remixes of Eurythmics’
ultra-fab “17 Again.” Almost over-
night, club punters embraced this
track as if it were an old friend. Of
course, what’s not to embrace?
Thunderpuss 2000’s synth-stabbed
Club mix and wicked Vicious Queens

dub are peak-hour pleasures, while
Rauhofer’s 12-minute journey is a
frenzied tribal workout. Now, toss in
the beauty that is Annie Lennox’s
voice. Quite the perfect package!
Unfortunately, the label has no plans
to make these mixes commercially
available. Sigh . . .

In other Arista news, the label has
commissioned Hex Hector and
Junior Vasquez to restructure—sep-
arately, of course—Whitney Hous-
ton’s “I Learned From The Best.”
Arista assures Dance Trax that club

DJs will receive a promo-only 12-inch
of the remixes by Dec. 31. In other
words, expect to hear this club-clas-
sic-in-the-making in every club on
New Year’s Eve.

FOR THE RECORD: There was a
chart production error on the Hot
Dance Breakouts/Maxi-Singles Sales
chart in the Nov. 20 issue. Kenny
Bobien’s “U Gave Me Love” was
incorrectly credited to Groovilicious
Records; the correct label is Base-
ment Boys Records.
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BY CHET FLIPPO
NASHVILLE—What began as sim-
mering resentment against tele-
phone interruptions at home has led
to a new career for songwriter and
jingles producer Tom Mabe.

“Telemarketers were making a
living off of me, so I decided to turn
the tables and make a living off the
telemarketers,” says Mabe. The re-
sult, his major-label debut album
“Revenge On The Telemarketers,”
will be released Feb. 1 on Virgin
Records Nashville.

It’s a collection of phone calls Mabe
recorded in his home office on his
main axe: a $37 answering machine.
“It all started when my wife and 1
built our little two-bedroom house,”
he says. “I didn’t realize it, but from
buying everything we bought in
building it, we were on every mailing
and telephone list.”

Mabe had
built a little
studio in the
second bed-
room for his
jingles busi-
ness. “I had
to answer
the phone,
because it
might be a client,” he says. “But it
was telemarketers calling all day
long. So, I started fooling around
with them and then started record-
ing the calls and playing them for
my buddies. It just caught on.”

Eventually, he says, he began
inventing little scenarios for each
caller: He told the carpet cleaner
that he needed a lot of blood
cleaned up immediately; he told the
cemetery lot salesman that he had
been contemplating suicide and
took the caller’s voice as a sign from
the Angel of Death; he told the
police charity that he was too busy
building pipe bombs to talk, and so
on,

Only one caller, he notes with
amazement, later refused to sign a
release to appear on the record.

“T am having fun with it,” says
Mabe, “but I am sincerely fed up
with telemarketers. Some of them

ARTISTS MUSIC

Revenge Sweet For Songwriter Mabe

Turns Telemarketer Pranks Into Debut Virgin Nashville Set

are just ripping people off, especial-
ly elderly people.”

His manager, Chris Parker of
Whistler’s Entertainment Group,
says he long knew Mabe as a writer
and jingles producer before becom-
ing aware of the telemarketing
calls. “It really strikes a chord with
people,” says Parker. “He has real-
ly tapped into something. After he
pressed his own CD and ended up
selling almost 50,000 copies, we
went to the labels here and had a
number of major offers.”

Mabe picked Virgin, he says, be-
cause of the label’s brand and her-
itage and because of its success with
the Roy D. Mercer album series of
phone-call humor.

Mabe is now driving a red Volks-
wagen Beetle customized to resem-
ble a telephone. The “Revenge-Mo-
bile,” as he calls it, will hit the road
on a radio and retail promotional
tour in early 2000.

Comedy and country music have
always been compatible, says Virgin
Nashville executive VP/GM Van
Fletcher. The label has turned away
many comedy acts, including some
established acts, says Fletcher.

“Tom Mabe, though, was a dif-
ferent matter,” says Fletcher. “His
appeal is not limited to the South,
and we think he can transcend that.
He can be a franchise here that we
can grow. He's full of ideas, and he’s
a very real character.”

The main vehicle for promotion,
says Fletcher, will be word-of-
mouth. “Like the Roy D. Mercer
albums, this is very much a grass-
roots phenomenon,” notes Fletcher,
adding that Virgin’s rollout cam-
paign will center on having product
in the markets where Mabe is hit-
ting radio and retail.

“He’s been on all the syndicated
radio shows, and they like him. He
has an established base through the
CDs that he sold on his own and the
radio exposure that he got on his
own,” Fletcher says.

Jon Kerlikowske, Tower Records
Nashville GM, sees Mabe’s appeal
as potentially being very wide. “As
long as it’s original material, the

All Access For LeAnn. LeAnn Rimes recently taped the special “CMT All Access:
LeAnn Rimes.” Shown taking part, from left, are Curb Records chairman Mike
Curb, CMT programming director Chris Parr, Rimes, Curb Records executive
VP/GM Dennis Hannon, and CBS Cable VP of music industry relations Paul Corbin.

market for comedy is very big right
now. Good country comedy sells
well—we're still seeing that with
Roy D. Mercer. So far, though, it
doesn’t cross over.”

Fletcher says the rollout will
include sending the album to 1,100
classic rock and AC stations that
have morning comedy shows, as well
as 2,700 country stations, and heavy
promotion to 120 country stations
that have strong morning comedy
shows.

At retail, a three-part teaser post-
card mailing in December was fol-
lowed by a Mabe comic book and
advance album being sent to 4,500

buyers and stores. Wilson.

A Trace Of Music. Capitol Nashville artist Trace Adkins debuted his new album,
“More,” with a showcase in Nashville. Capitol friends and artists were on hand.
Shown in front, from left, are Capitol VP of publicity Karen Byrd, producer Trey
Bruce, Adkins, Capitol Nashville president/CEQ Pat Quigley, Borman Entertain-
ment VP Joni Foraker, and Capitol VP of publicity Scott Stem. Shown in the back
row, from left, are Capitol VP of A&R Larry Willoughby, artist Keith Urban, Capitol
executive VP Bill Catino, Capitol VP of sales Bill Kennedy, and comedian Tim

Paisiey ‘Didn’t Have To Be’ No. 1, But He IS;
DreamWorks Buys Texas Wedge Gopyrights

PEOPLE: Brad Paisley could not have been more
ecstatic. On Nov. 29, he had just finished an early-
morning interview on Nashville’s WSM-AM.

“When I left the station,” he tells Nashville Scene,
“T told Trish [Matthews], the DJ, that I'd sure love
to hear my version of ‘Bartender’s Blues’ that I had
sung on the Grand Ole Opry the week before—they
had taped it. So I'm driving away from WSM, a gold-
en station, and listening to myself singing on the
Grand Ole Opry, and the song finishes, and Trish

comes on and says,
‘Brad Paisley, I want to
Nashville

be the first to tell you.

Your label, Arista, just
called, and you've got
the No. 1 country record
in America!”” So he
promptly ran off Briley
Parkway, but no one was
injured.

Of all the new coun-
try acts in 1999, Paisley
is the first and only one
to have a No. 1 single on
the Billboard Hot Country Singles & Tracks chart,
with his song “He Didn’t Have To Be.” The fact that
he did it with a fairly traditional country song, one
that addresses a serious real-life subject (the role
of stepfathers), is especially meaningful to him,
Paisley says.

“When 1 wrote the |
song,” he says, “I never
thought it would even be
commercial. We didn’t
write it for that. It
taught me a lesson as a
songwriter, because
sometimes you get in a
rut of trying to write
hit songs. That’s totally
going down the wrong
path. I wrote this with
one of my best buddies,
and this is his first sin-
gle. It’s also about his
life.”

His co-writer, says Paisley, is Kelley Lovelace.
One night after dinner at Lovelace’s house, the two
went out to write on the porch. “His wife, Karen,

PAISLEY

by Chet Flippo

and their little boy went to bed, and we wrote it
about his family. My album [“Who Needs Pictures”]
was done, so we weren't writing it for my album or
for any reason except that this was a neat story, how
Kelley had pretty much come into the picture and
become a stepfather when he married Karen. We
wrote it for ourselves.

“We played it for Karen, and she cried,” he says. “I
played it for [Arista/Nashville president] Tim
DuBois, and he cried. Then we played it for a bunch
- of Chancellor PDs at

- p Tim’s ranch a week or
two later. I sang it, and
every one of those PDs
went up to Tim and
said, “That’s a hit song.
We'll play that.” Tim
took me to lunch later
and said, ‘Mister, you
need to cut this.” So, we
went back in and cut it
and put it on the
album.”

Public response, says
Paisley, has been overwhelming. “It’s things like this
that make me think that there are hands shaping my
fate that I'm not even aware of.”

ON THE ROW: DreamWorks Publishing has paid
seven figures for a package of copyrights, via John-
ny Slate’s Affiliated Publishers Inc., from Texas
Wedge Music and Songwriters Ink. Songs include
“Pickup Man,” “Bigger Than The Beatles,” “She’s Got
It All,” “So Help Me Girl,” “I Like It, I Love it,” “Down
On The Farm,” and “She’s Taken A Shine.”

Robin Haley signs an exclusive songwriting agree-
ment with Hamstein Music Group.

Songwriter submissions are due Jan. 16 for consid-
eration for ASCAP’s 20th Country Music Songwrit-
ers Workshop. Each applicant must send or deliver to
ASCAP a cassette with two original songs, lyric
sheets, and a résumé. The workshops will be held in
six weekly evening sessions starting in March. Steve
Seskin will be workshop moderator.

Lauren Bufferd has been named the Country
Music Hall of Fame and Museum’s library director.
She joined the museum as an archivist in 1997. She
had previously worked as an archival specialist at the
Chicago Public Library.

56

www.billboard.com

www americanradiohictorv com

BILLBOARD DECEMBER 11, 1999



www.americanradiohistory.com

COMPILED FROM A NATIONAL SAMPLE OF
BIII d T“ P B “ “ N T nv A l B “ M s RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED,
I I “ N Ir AND PROVIDED BY  SoundScane
DECEMBER 11, 1999 ( _ ™ L LLEL
LS . __4h.
£ 3 £ 8
2| 2| 0] © o 2| 2| a|©° e
2| & | 2| €| ARTIST TITLE | X 2| 5| £ | €| ARTST TITLE | =
- 5 o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 3 o~ B3 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o
-l NO. 1/GREATEST GAINER e 37 | 33 | 28 | 4 | VARIOUS ARTISTS UTV 545203/UNIVERSAL (10.98/17.98) SUPERSTAR COUNTRY HITS | 28
. 3 3 | 108 | SHANIA TWAIN &'* MERCURY 536003 (10.98/17.98) 47 weeks at No. 1 COME ON OVER 1 38 | 37 | 37 | 65 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98) HIGH MILEAGE 1
—eat HOT SHOT DEBUT e 50 | 52 | 66 | ALABAMAA & @ oscs FOR THE RECORD: 41 NUMBER ONE HITS | 2
@ NEWD | | | GARTH BROOKS caProl 23550 109816.98) IHETESICEEGHER T 40 | 31 | 38 | 17 | ALISON KRAUSS ROUNDER 610465MERCURY (10.98/16.98) FORGET ABOUTIT | 5
3 |1 1 | 3 | FAITH HILL waRNER BROS 47373/WRN (11.98/17.98) BREATHE | 1 41 | 35 | 34 | 80 | SOUNDTRACK AZCAPITOL 93402 (10.98/17.98) HOPE FLOATS | 1
(D[ 2 | 2 | 13 | DIXIE CHICKS A’ NONUMENT 6967550NY (1198 EQ17.98) iy | 1 42 | 44 | 45 | 28 | CHELY WRIGHT Mca NASHVILLE 170052 (10.98/16.98) SINGLE WHITE FEMALE | 15
@ NEW ) I REBA MCENTIRE MCA NASHVILLE 170119 (11.98/17.98) SO GOOD TOGETHER | 5 43 38| 3 5 | DOLLY PARTON SUGAR HILL 3900 (12 98/16.98) THE GRASS IS BLUE | 24
C;) : Z 32 'T‘:E’:NMNCZ::'\552‘:2;;9:77:20;?? ; :/?’j%) - PLAc:/;NTNH’:l:uES i 44 | 42 | 44 | 28 | DWIGHT VORKAM o o) LASTCHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE90'S | 10
45 | 43 | 42 | 25 | CHRIS LEDOUX caPITOL 99781 (10.98/16.98) 20 GREATESTHITS | 17
8 5 4 5 ALAN JACKSON A ARISTA NASHVILLE 18892 (10.98/17.98) UNDER THE INFLUENCE 2 46 | 48 50 36 | LILA MCCANN ASYLUM 62355/EEG (10.98/16 98) T T e T 5
@ f ! ¥ SUIEICHIEI R SEUTHEN- e S0 oL e Raz] WIDEIOGENISRACE S L 58 66 4 BILL ENGVALL WARNER BROS. 47488/WRN {10.98/16.98) HERE'S YOUR CHRISTMAS ALBUM 47
—=ull PACESETTER B 48 | 36 | 30 | 4 | TRACY BYRD RCA67881/RLG (10.98/16.98) IT'S ABOUT TIME | 20
12115 | 10 s&fmsm&? 1%%52 G e SECRET OF GIVING: A CHRISTMAS COLLECTION | 10 49 | 41 | 40 | 11 | JOHN PRINE ot Bov: 019 (9.9815.98) IN SPITE OF OURSELVES | 21
11 | 8 | 8 | 2 | LONESTAR A BNA67762/RLG (109816 98) LONELY GRILL | 3 65 | 62 | 14 | MERLEHAGGARD = FOR THE RECORD — 43 LEGENDARY HITS | 38
1| 15 | 10 | GEORGE STRA  iesi7o8 MERRY CHRISTMAS WHEREVER YOU ARE | 11 51 | 46 | 47 | 34 | JOHNNY CASH coLumBin 69739/50NY (7.98 EQ/11.98) 16 BIGGEST HITS | 18
10 | 10 | 39 | KENNY CHESNEY A BNA 67655/RLG (10.98/16.98) EVERYWHERE WEGO | 5 52 | 43 | 48 | 10 | YANKEE GREY MONUMENT 69085/SONY (10.98 EQ/16.98) UNTAMED | 41
14 ) ) 11 | MARTINA MCBRIDE ® RCA 67824/RLG (10.98/16.98) EMOTION 3 @ 67 | — 2 | JOHN DENVER LASERLIGHT 24492 (7.98 CD) JOHN DENVER CHRISTMAS | 53
(A5)| 14 | 12 | 29 | SHEDAISY ® LYRIC STREET 165002/HOLLYWOOD (10.98/16.98) THE WHOLE SHEBANG | 6 M | 52 | 56 [FB8T WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/L1 98) RECED | B
16 | 13 1 9 CLINT BLACK RCA 67823/R16 (10.98/16.98) D'LECTRIFIED 7 @ NEW ) 1 VARIOUS ARTISTS Hip-0 64652/UNIVERSAL (6.98/11.98) ALL-STAR COUNTRY CHISTMAS | 55
(A7)| 15 | 14 | 83 | JO DEE MESSINA A CURB 77904 (10.98/16 98) 'MALRIGHT | 5 9% | 4 | 542 2{',{‘3};2'Sg’ig’f/?oﬁy“(?(fi'ﬁ&f?gm PARTY DOLL AND OTHER FAVORITES | 4
17| 16 | 8% | FAITH HILL A* WARNER BROS. 46790/WRN (10.98/16.98) FAITH | 2 57 | 57 | 60 | 2 | ALABAMA roe7793mG (10981698 TWENTIETH CENTURY | 5
19 | 16 | 20 | 26 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES | 13 58 | 51 | 49 | 72 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY | 12
_Zl 19 18 | 10 | BROOKS & DUNN ® ARISTA NASHVILLE 18895 (10.98/16.98) TIGHT ROPE 6 - VAR " i_ ; TOBY KEITH DREAMWORKS 450209/INTERSCOPE (10.98/16.98)  HOW DO YOU LIKE ME NOW?! | 28
25 | 26 | 54 | GARTH BROOKS @2 CAPITOL 97424 (19.98/26.98) DOUBLE LIVE 1 60 | 64 | 64 | 16 | SHERRIE AUSTIN ARISTA NASHVILLE 18881 (10.98/16.98) LOVE IN THE REAL WORLD | 14
22 | 20 | 17 | 5 | GARY ALLAN MCA NASHVILLE 170101 (11.98/17.98) SMOKE RINGS IN THE DARK | 9 61 | 6l | 65 | 14 | BRYAN WHITE ASYLUM 62278/EEG (10.98/16.98) HOW LUCKY 1AM | 7
23 | 21 23 | 23 | GEORGE JONES ASYLUM 62368/EEG (10.98/16.98) COLD HARD TRUTH 5 62 | 59 | 61 | 75 | JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 38
24 | 22 | 24 | 39 | GEORGE STRAIT A MCANASHVILLE 170050 (10.98/16.98) ALWAYS NEVER THE SAME | 2 63 | 55 | 53 | 31 | CHAD BROCK wARNER BROS 47071/MRN (10.98/16.98) CHAD BROCK | 37
25 | 18 | 13 | 4 | TRACE ADKINS caPITOL 96618 (10.98/16.98) MORE. | 9 64 | 45 | 46 | 3 | THE MAVERICKS o)  SUPER COLOSSAL SMASH HITS OF THE S0'S: THE BEST OF THE MAVERICKS | 45
26 | 24 | 2 6 | ANNE MURRAY STRAIGHTWAY 20231 (19.98/19.98) WHAT A WONDERFUL WORLD | 22 65 | 53 | 51 14 }\.Slulaa GRZ%JWSEEQSI ;:élg-:?% rg;YLou HARRIS | ccronn WALL — THE TUCSON SESSIONS B
27 26 29 7 JEFF FOXWORTHY WARNER BROS. 47427/WRN (10.98/16.98) GREATEST BITS 17 66 56 55 5 CLEDUS T. JUDD RAZOR & TIE 82845 (10.9/16.98) JUDDMENTAL | 48
28 | 28 | 27| 6 | ROYD MERCER HOW BIG'A BOY ARE YA? VOLUME 6 | 16 67 | 60 | 57 | 8 | VARIOUS ARTISTS WARNER BROS. 47537 (10.98/16.98) COUNTRY FUN | 39
29 | 27 | 25 | 27 | JOHN MICHAEL MONTGOMERY ATLANTIC 83185/AG (10.98/16.98) HOME TOYOU | 16 RE-ENTRY | 11 | KRIS KRISTOFFERSON ATLANTIC 83208/AG (10.98/16 98) THE AUSTIN SESSIONS | 26
3| 23 21 4 | TY HERNDON EPIC 69899/SONY (10.98 EQ/16.98) STEAM 14 RE-ENTRY | 68 | GARTH BROOKS CAPITOL 94572 (44.98 CD) THE LIMITED SERIES 1
3 29 32 | 29 | KENNY ROGERS @ DREAMCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES & 70 72 75 50 | SOUNDTRACK A 550 MUSIC 68971/EPIC (11.98 EQ/17.98)  TOUCHED BY AN ANGEL: THE ALBUM 3
32 | 30 | 35 | 82 | MARKWILLS A MERCURY 536317 (10.98/16.98) WISH YOU WERE HERE | 8 70| 69 | 71| 43 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 5 | 13
33 | 32 | 33 | 14 | CLAY WALKER GIANT 24717/WARNER BROS. (10.98/16.98) LIVE, LAUGH, LOVE | 5 72 | 68 | 69 | 68 | VINCE GILL @ MCA NASHVILLE 170017 (10.98/16.98) THE KEY | 1
I 34| 33 36 | 34 | MONTGOMERY GENTRY COLUMBIA 69156/SONY (10.98 EQ/16.98) TATTOOS & SCARS | 10 73 | 63 58 | 22 | LYLE LOVETT CURB 111964/MCA (10.98/17.98) LIVE IN TEXAS 7
35 39 39 10 RANDY TRAVIS DREAMWORKS 450119/INTERSCOPE (10.98/16.98) A MAN AIN'T MADE OF STONE 15 14 62 59 10 HANK WILLIAMS JR. CURB 77953 (10.98/16.98) STORMY | 21
36 | 40 | 41 30 | STEVE WARINER CAPITOL 96139 (10.98/16.98) TWO TEARDROPS 6 RE-ENTRY | 34 | MERLE HAGGARD LEGACY 69321/EPIC (7.98 EQ/11.98) _ 16 BIGGEST HITS ]'l

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units
(Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes *Asterisk indicates LP s avail-
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest perzentage

growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1999, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
B.“mrd u uu“ll' ala u ums SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScar|7®
I ® ™ DECEMBER 11, 1999 llllll
= =
£ =
wi | =& Ze vk | =5 P
Tw|Qa| ARTIST TITLE | =5 Tw | Qu |ARTIST TITLE| =5
== | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 | 33 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 MARTINA MCBRIDE @ RCA 67842/RLG (10.98/16.98) 4 weeks at No 1 WHITE CHRISTMAS 20 14 25 GEORGE STRAIT A? MCA NASHVILLE 5800 (2,98/7.98} MERRY CHRISTMAS STRAIT TO YOU 53
2 2 VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA @ 1A NASHVILLE 170038 (10.98/16.98) BREATH OF HEAVEN — A CHRISTMAS COLLECTION | 20 15 12 PATSY CLINE A® MCA NASHVILLE 320012 (7.98/12.98) 12 GREATEST HITS | 662
3 | 3 | SHANIA TWAIN &' VERCURY 522886 (10.98/17.98) THE WOMAN INME | 251 16 | 11 | HANK WILLIAMS JR. A* CURB 77638 (6 98/9.98) GREATEST HITS, VOL. 1 | 286
4 ol BURL IVES mca NASHVILLE 322177 (6.98 CD) RUDOLPH THE RED-NOSED REINDEER 13 17 14 TIM MCGRAW A° CURS 77659 (9.98/15.98) NOT A MOMENT 70O SOON | 296
5 2 U] ACIERENT s UG S e TIE ) SYEERZ ] | LU 18 23 ALAN JACKSON A ARISTA NASHVILLE 18736 (10.98/15.98) HONKY TONK CHRISTMAS 50
L_s 8 VINCE GILL A’ mCA NASHVILLE 110877 (3.98/7.98) LET THERE BE PEACE ON EARTH 70 —
- 19 22 ALABAMA BMG SPECIAL PRODUCTS 44753 (3.98/6.98) ALABAMA CHRISTMAS 3
1 7 GARTH BROOKS &'° capITOL 29689 (10.98/15.98) THE HITS | 223
20 16 CHARLIE DANIELS A EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 254
8 6 BROOKS & DUNN A" ARISTA NASHVILLE 18852 (10.98/16 98) THE GREATEST HITS COLLECTION | 115 i
9 13 REBA MCENTIRE A MCa NASHVILLE 442031 (3.98/7.98) MERRY CHRISTMAS TO YOU 54 2 ] 10 L2 e P (e (R e R AT L
10 | 9 | ALAN JACKSON A*ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 214 2 | — | ALABAMA RCA 66927/RLG (10.98/15.98) CHRISTMAS VOLUME Il | 18
1 10 MARTINA MCBRIDE A? RCA 67516/RLG (10.98/16.98) EVOLUTION | 118 23 |2 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 273 |
12 15 TRISHA YEARWOOD @ MCA NASHVILLE 111091 (3.98/6 98) THE SWEETEST GIFT | 18 24 20 TRISHA YEARWOOD A° MCA NASHVILLE 170011 (11.98/17.98) (SONGBOOK) A COLLECTION OF HITS | 118 }
13 19 VARIOUS ARTISTS HIP-0 40124/UNIVERSAL (6.98/11.98) A COUNTRY SUPERSTAR CHRISTMAS I I 11 2% | — KENNY ROGERS & DOLLY PARTON A’ RCA 15307/RLG (9.98/15.98) ONCE UPON A CHRISTMAS | 39 |

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of alder aibums, Total Chart Weeks column refiects cambined weeks titie has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certificatian for net shipment of 500,000 album units (Goid). A RIAA cer-
tification far net shipment of 1 million units (Platinum). 4 RIAA certification for net shiprment of 10 million units (Diamond). Numeral following Platinum or Diamond Symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multipties shipments by the num-
ber of discs and/or tapes. *Asterisk indicates vinyl LP 1s available, Most tape prices. and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. BN indicates past F title. © 1999, Billboard/BPI C ications and SoundScan, Inc
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by Wade Jessen

LET THERE BE COUNTRY: With Dixie Chicks emerging as coun-
try’s sole new act to break through in 1998, the tenor of most discus-
sions at the end of last year about breaking new artists was often less
than celebratory. That is, of course, if you follow the pervasive collective
consciousness along Music Row and its varying definitions of what
breaking a new act really means.

If by those aggregate standards 1998 was less than stellar, this year
should be heralded as a triumph by comparison. Those erowning
achievements include Brad Paisley’s 4-1 jump on Hot Country Singles
& Tracks with “He Didn’t Have To Be” (Arista/Nashville). Paisley’s
song pushes Clint Black’s “When I Said I Do” (RCA) back to No. 2,
but not without a fight. Black’s single increases 243 plays and stands a
fighting chance of an encore at the top next issue.

Paisley is the only debut artist so far in ’99 to reach the top of the
radio chart, but unlike the barren '98 field from which Dixie Chicks
emerged, he'll have more company in our annual Year in Music issue,
joined by successful singles and albums from Andy Griggs, Shedaisy,
Montgomery Gentry, and Yankee Grey.

THE FINE PRINT: Inspired by a true-life story of a stepfather’s rela-
tionship with his new stepson, Brad Paisley’s “He Didn’t Have To Be”
gains 494 detections to finish with the second-largest gain on Hot Coun-
try Singles & Tracks, bested only by Mark Wills’ cover of Brian Mec-
Knight’s R&B hit “Back At One” (Mercury), which gains 514 spins and
moves 32-29.

KKAT Salt Lake City is the airplay leader with 65 plays, and other
heavy airplay (more than 35 plays) is tallied at KGMY Springfield, Mo.
(56); KKBQ Houston (51); and KPLX Dallas (51). KMLE Phoenix is the
overall leader with 494 detections to date.

On Top Country Albums, Paisley’s “Who Needs Pictures” set scans
more than 13,000 to close at No. 19 with a 28% gain and holds at No. 3
on the Heatseekers album chart.

HO. HO, HO, IT’S MAGIC: Opening at No. 2 with more than 185,000 units
on Top Country Albums and No. 13 on The Billboard 200, Garth Brooks’
“The Magic Of Christmas” (Capitol) notches the biggest debut-week sales
of any seasonal country title during the SoundSean era, which began in
May 1991. Should Brooks’ new set bump Shania Twain’s “Come On Over”
(Merecury) out of the top spot next issue or rise at any time thereafter,
“The Magic Of Christmas” would become the first holiday title to reach
No. 1 in the history of Top Country Albums, which was introduced in 1964.
Prior to that time, country titles competed on the pop album chart, where
no eountry Christmas title ever hit the top of the page.

Brooks’ prior holiday album, “Best Of The Season,” entered the coun-
try chart seven years ago at No. 2 with more than 79,000 scans and held
the previous title for the biggest week for a SoundScan-era country
Christmas album when it moved more than 153,000 units on Christmas
week in 1992.

Duo Pays Bluegrass
Tribute To Gareia
On Filzar Unamar Set

BY DEBORAH EVANS PRICE
NASHVILLE—The late Jerry Gar-
cia had a particular affinity for blue-
grass musie. In liner notes for MCA's
1994 Bill Monroe boxed set, Garcia
spoke of his desire to be a “Blue
Grass Boy.” It’s a sure bet he’d ap-
preciate his songs being given a blue-
grass treatment on Phil Salazar and
Jonathan McEuen’s upcoming “A
Tribute To Jerry Gareia.”

The project is being released Feb.
8 via Filzar Unamar Productions in
conjunction with Chrome Records.
It contains 11 cuts—10 culled from
either the Grateful Dead repertoire
or from Gareia’s solo albums and one
original tune, “Dead Heat,” penned
by Salazar and John McEuen
(Jonathan’s father). Among the cov-
ers are “Casey Jones,” “Shady
Grove,” “The Wheel,” and “Ten-
nessee Jed.”

Salazar, a
Southern Califor-
nia-based musi-
cian, said the
inspiration to
record the album
came after he
performed on
David West's
CMH Records
project “Pickin’
On The Grateful Dead.” He didn’t
want to do another tribute to the
Dead but thought saluting the band’s
legendary front man would be fun.

“According to Grateful Dead Pro-
ductions, this is the first musical
tribute to Jerry Garcia ever record-
ed,” Salazar says of the predomi-
nantly instrumental project. “I went
through and bought every Gareia
record and Grateful Dead record I
could find because I wasn’t a Dead
Head per se at that time. I'd seen the
Grateful Dead five times but didn’t
have all the records.”

After selecting the songs he want-
ed to record, Salazar drew up a wish
list of musicians he wanted to work
with. “Jonathan McEuen was my
first pick because I love touring
around and playing music with him,”

(Continued on page 94)
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COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

HE DIDN'T HAVE TO BE (EMI April, ASCAP/Sea Gayle.
ASCAP/Love Ranch, ASCAP) HL

43 HERE COMES MY BABY (Mainstay, BMI}

75 HERE'S YDUR SIGN CHRISTMAS (Twin Spurs, BMI/Boo-N-
Bing, BMI)

70 AGAINST THE WIND (Gear, ASCAP)

§3  ALL | WANT FDR CHRISTMAS 1S YOU (Songs Of Delta Boy, 58  CHRISTMAS IN DIXIE (Sony/ATV Tree, BMI/Wildcountry, BMI)

ASCAP) WBM
8  ALL THINGS CONSIDERED (Warner-Tamerlane, BMI/Smith 50 THE COLD HARD TRUTH (Sony/ATV Cross Keys. ASCAP/Trick

Haven, BMI) WBM Knee, ASCAP) HL

19 AMAZED (Warner-Tamerlane, BMI/Golden Wheat, 6 COME ON OVER (Unwersal-Songs Of PolyGram International,
BMI/Careers-BMG, BMI/Silverkiss, BMI/Songs Of Nashwille BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM
DreamWorks, BMI/Cherry River, BMI) CLM/HL/WBM 38 A COUNTRY BOY CAN SURVIVE (Y2K VERSION) (Bocephus,

29 BACK AT ONE {Cancelled Lunch, ASCAP/Universal-PolyGram BMI} HL
International, ASCAP} HL/WBM 12 COWBOY TAKE ME AWAY {Woclly Puddin', BMI/Bug,

31 BECAUSE YOU LOVE ME (Sony/ATY Tree, BMI/Nothing But The BMI/Careers-BMG, BMI/Floyd's Dream, BMI) HL
Wolf, BMI/Universal-Songs Of PolyGram International, 73 CRUSH (Chrysalis, ASCAP/Songs Far Debin, ASCAP/EMI
BMI/Seven Angels. BMI) HL/WBM Blackwood, BMI/Singles Only, BMI/Starstruck Angel, BMI/Mis-

28  BEER THIRTY (Sony/ATV Tree, BMI/Showbilly, BMI/Warner- soula, BMI} HL/WBM
Tamerlane, BMI/Constant Pressure, BMI) HL/WBM 42 DADDY WON'T SELL THE FARM {Kreditkard, ASCAP/Penny

11 BIG DEAL (Mighty Nice, BMI/Al Andersongs, BMI/Blue Water, Annie, BMI/Copperfield, BMI)
BMIMWindswept Pacific, BMI/Yellow Desert, BMi/My Life's 66 DECK THE HALLS {Public Domain)
Work, BMI) HL/WBM 30 DON'T LIE (EMI April, ASCAP/Sea Gayle, ASCAP) HL

3 BREATHE (Cal IV, ASCAP/Universal-Songs Of PolyGram Inter- 36 DON'T MAKE ME BEG (EMI Apnl, ASCAP/Sea Gayle, ASCAP)

national, BMI/HopeChest, BMI) WBM HL

57 BRING T ON (Songs Of Universal, BMI/Zomba, BMI/Teren 1t 67 DON'T TELL ME (Bug, ASCAP/Tinkie, ASCAP/Martha Road,
Up. BMI) WBM ASCAP)

46 BUY ME A ROSE (Rex Benson, BMI/Stone Forest, BMI/Tripp, 71 THE FUN DF YOUR LOVE (Almo, ASCAP/BNC, ASCAP/Lillaly,
BMI/Blue Plate, BMI) ASCAP/Anwa, ASCAP)

45  CAN'T NOBODY LOVE YOU (LIKE | DO) (Universal-MCA, 44 GOD GAVE ME YOU (Warner-T. BMI/New Nonpareil,
ASCAP/Chrysalis, ASCAP/Sangs For Debin, ASCAP) WBM BMI/Scoggin, BMI/On The Mantel, BMI) WBM

39 CARLENE (EMI April, ASCAP/Phil Vassar, ASCAP/EMI Black- 72 GOODBYE EARL (EMI Blackwood, BMI/Rising Gorge. BMI) HL

wood, BMI/Flybridge, BMI/Rory Bourke, BMI) HL

62 HOLIDAY INN (Sony/ATV Cross Keys, ASCAP/Peanuts & Crack-

37
2

2
55
al
blj
3
&

]

erjacks, BMI/Seventh Son, ASCAP)

HOME TO YOU (Arlos Smith, SESAC/Good OF Delta Boy.
SESAC/Mamalama, ASCAP)

HOW DO YOU LIKE ME NOW?! (Tokeco Tunes, BMI/Wacissa
River, BMI/CMI. BMI)

I'LL GO CRAZY (Sony/ATV Tree, BMI/Sany/ATV Cross Keys,
ASCAP) HL

1 LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore Entertain-
ment, BMI/Scott And Soda, ASCAP/Bud Oog, ASCAP/Fallazoo,
ASCAP) CLM/HL

I'M ALREADY TAKEN (Fieetside, BMI/CMI, BMI/Steve Wariner,
BMI) WBM

1'M DIGGIN' IT (Burg-Isle, BMI/Starstruck Angel, BMI) HL
IT'S A BEAUTIFUL THING (Windswept, ASCAP/Yellow Desert,
BMI/My Life's Work, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP)

WBM

IT'S A LOVE THING (Coburn, BMI/Sony/ATV Cross Keys.
ASCAP) HL

IT WAS (Universal-MCA, ASCAP/Gary Burr, ASCAP/Songs Of
Unwersal. BMI/Marketwright, ASCAP) WBM

| WILL BE (Titania, BMI/Songs Of Note, BMI/Ensign, BMI/Bob
Farrell, ASCAP/MRB!, ASCAP/Summerdawn, ASCAP/McSpad-
den-Smith, ASCAP) HL

LESSON IN LEAVIN' (Chappell & Ca., ASCAP/Sailmaker,
ASCAP/Sony/ATV Cross Keys, ASCAP/Blue Quill, ASCAP) HL
LESSONS LEARNED (SLL, ASCAP/Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Asifits, BMI) HL

68

49

17

40
51

2

56

13
69

20

2

59
15

LET'S MAKE LOVE (Songs Of Nashville OreamWarks,
BMI/Cherry River, BMi/Warner-Tamerlane, BM!/Golden Wheat,
BMI/Careers-BMG, BMI/Silverkiss, BMI) HL/CLM/WBM

LITTLE BIRD (Reynsong, BMI/Lucky Lady Bug, BMI/Bayou Boy,
BMI/Wrensong, BMI/Warner-Tamerlane, BMI/Mother T'racy.
BMI) HUWBM

LIVE, LAUGH, LOVE (Gary Nicholson, ASCAP/MRBI,
ASCAP/Built On Rock, ASCAP/CMI, ASCAP/Seng Matters,
ASCAP/Famous, ASCAP) HL

LOVE'S THE ONLY HOUSE (Sony/ATV Tree, BMI/Buzz Cason,
ASCAP/Southern Writers Group, ASCAP) HL

LOVE TRIP (Saddle Tan, BMI/Ensign, BMI/Dreaming In Public,
SOCAN/Nimby, ASCAP/Mo Fuzzy Oice, ASCAP/Famaus, ASCAP)
HL

AMAN AINT MADE OF STONE (Umversal-MCA, ASCAP/Gary
Burs, ASCAP/Warner-T: BMI/Puckalesia, BMI/Nomad-
Noman, BM|/Franne Gee, BMI) HL/WBM

ME AND MAXINE (Warner-Tamerlane, BMI/New Warks,
BMI/WB, ASCAP/Lunnmusic, ASCAP) WBM

MISSING YOU (Markmeem, ASCAP/Paperwaite. BMI/Trio,
BMI/Alley, BMI/WB, ASCAP) HL/WBM

MY BEST FRIEND (Careers-BMG, BMI/Silverkiss, BMI) HL
MY FAVORITE THINGS (Williamson, ASCAP) HL

POP A TOP (Sony/ATV Tree, BMI) HL

POWER WINDOWS (Universal-Songs Of PolyGram Internation-
al, BMI/Pretty Blue, BMI} HL/WBM

PUT YOUR HAND IN MINE (Acuff-Rose, BMI/Milene, ASCAP)

HL

THE QUITTIN' KIND {Sony/ATV Tree, BMI/Sam's Jammin',
BMI/Suffer In Silence, BMI/Starstruck Writers Group,
ASCAP/Universal-MCA, ASCAP) HL/WBM

SECRET OF GIVING (Starstruck Angel, BMI/Missoula, BMI)
SHE THINKS MY TRACTOR'S SEXY (EMI Blackwood,

BMi/Jelinda, BMI/Scariet Moon, BMI/CMI, BMI) HL

61  SLEIGH RIDE (Mills, ASCAP/EMI April, ASCAP) WBM

33 SMALL STUFF (Daniel Island, BMI/How Ya' Doin', BMI/Leipers
Fork, BMI/Tender Vittles, BMI/ESP, BMI/Music & Media, BMI)

HL
16  SMILE (DreamWorks, BMI/Encore, ASCAP) CLM

24
10

2
52

63

60
47

2
74

SMOKE RINGS IN THE DARK (Universal-MCA, ASCAP/Bar R,
SESAC) HL/WBM

SOMETHING LIKE THAT (Mr. Noise. BMI/We Make Music,
BMI/Encore Entertainment, BMI/Bud Oog, ASCAP/Follazoo,
ASCAP) CLM

STEAM (Sony/ATV Tree, BMI/BMG, BMI/Yessiree Bob, ASCAP)
HL

TAKE A LETTER MARIA (Universal-Songs Of PolyGram Inter-
national, BMI) WBM

THIS WOMAN NEEDS (Without Anna, ASCAP/Songs Of Ham-
stein, ASCAP/The Key Club, ASCAP/Lela's Voice, ASCAP)
CLM/WBM

TIL' SANTA'S GONE (1 JUST CAN'T WAIT) (Wordy,
ASCAP/Songs Of H in, ASCAP/ in G

BMI) WBM

UNBREAKABLE HEART {Blue Gator, ASCAP/Maverick,
ASCAP/WB, ASCAP)

WHAT DO YOU SAY TO THAT {Laudersongs, BMI/Mighty Nice,
BMI/Blue Water, BMI/Caroljac, BMI/CMI, BMI) HL

WHAT DO YOU SAY (Michael Dulaney, BMI/Dulaneyhouse,
BMI/Ensign, BMI/Major Bob, ASCAP) HL/WBM

WHAT 1 NEED (Warner-Tamerfane, BMI/Golden Wheat, BMI)
WBM

WHAT THIS COUNTRY NEEDS (Acuff-Rose, BMI) HL

WHEN | SAID 1 DO (Blackened, BMI) WBM

WHITE CHRISTMAS (Irving Berlin, ASCAP) HL
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
L] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 155 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
= &'I'HABKS WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.  yygm
Bmadcast Dagy Systerms
DECEMBER 11, 1999 ™ e e
i z z z z
© O ) - O 2
28|68 |Eg| S| TTLE ARTIST |25 28 (58| 5g|g%| TITLE ARTIST | %5
2|32 |J2| =& | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & Tz |52 |J2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
el = A COUNTRY BOY CAN SURVIVE (Y2K VERSION]  CHAD BROCK WITH HANK WILLIAMS JR. & GEORGE JONES
No. 1 38 | 4 4 N.WILSON,B.CANNON (H.WILLIAMS JR.) WARNER BROS. ALBUM CUT/WRN 38
@ 4 4 15 HE DIDN'T HAVE TO BE 1 week at No. 1 BRAD PAISLEY 1 40 45 7 CARLENE PHIL VASSAR 39
F ROGERS (B.PAISLEY.K_LOVELACE) (V) ARISTA NASHVILLE 13176 1 B.GALLIMORE (P.VASSAR,C.BLACK,R.M.BOURKE) ARISTA NASHVILLE ALBUM CUT $
E LOVE'S THE ONLY HOUSE MARTINA MCBRIDE
_@) 1 2 }57 &TAC?(&E&'C% 100 B C(H)%A%_%é% ! 44 2 4 M.MCBRIDE,P.WORLEY (T DOUGLAS B.CASON} RCA ALBUM CUT 40
BREATHE FAITH HILL IT'S A BEAUTIFUL THING PAUL BRANDT
@ 5 5 10 B.GALLIMORE F.HILL (H.LAMAR,S BENTLEY) WARNER BROS. ALBUM CUT/WRN + 3 39 4 12| ¢rarren (J.STEELE,C.WISEMAN) (C) (D) (V) REPRISE 16926/WRN 3
HOME TO YOU JOHN MICHAEL MONTGOMERY DADDY WON'T SELL THE FARM MONTGOMERY GENTRY
4 1 2] 3| 2| Grunos (smins.cHD ATLANTIC ALBUM CUTT | 2 0 ) BT | 4 | ) scare (sFOXR BRANDR SOl T -
| LOVE YOU MARTINA MCBRIDE HERE COMES MY BABY THE MAVERICK 4
7 3 ! 20 M.MCBRIDE P.WORLEY (T.HYLER,A.FOLLESE,K.FOLLESE) (v) RCA 65896 1 ! 43 o 4 Egll\)lhoé[)ll\?(E)Kl\;lClESTYEé%\IS) MESCF;J\?/: :‘wan I(EIL'JET
6| 6| 8 [ 15 ) CONE O Over e il ¥ 514 L8 o UHORTIASOID O ssnimasalr | 4
WHAT DO YOU SAY REBA (45)| 46 | 47| 5 45
101 13 | B | 5 ALLOY.R MCENTIRE (M.DULANEYN. THRASHER) (V) MCA NASHVILLE 172131 § | ! @ gﬁ@OUMDE‘DAOgg’;EMMESK” €M Cuig\rély‘“é"ggggg
8 11 25 | ALL THINGS CONSIDERED YANKEE GREY 8 4 50 7 K.ROGERS,B.MAHER, J.MCKELL (J.FUNK,E.HICKENLOOPER) DREAMCATCHER ALBUM CUT } e
R.THOMAS, J.LEQ,R.E.ORRALL (T.HUNT) (C) (D) MONUMENT 79248 1
4 WHAT THIS COUNTRY NEEDS AARON TIPPIN 47
(| | 14| 10| POPATOP ALAN JACKSON | g 48 | 48 1 8 | puCMAKINATIPPIN (A TIPPIN,D KEES) LYRIC STREET ALBUM CUT
K.STEGALL (N STUCKEY) (V).ARISTA NASHVILLE 13183 t MISSINé You = BROOKS & DUNN
10 7 7 | 25 | SOMETHING LIKE THAT TIM MCGRAW | | S| 43 | 19 | goa IMORE.R DUNN.K BROOKS (M LEONARD.C.SANFORD, L WAITE) (V) ARISTA NASHVILLE 131791 | 17
B.GALLIMORE,J STROUD,T.MCGRAW (R FERRELL K.FOLLESE) CURB ALBUM CUT t Y L'ITTL : . - :
49 49 5] & E BIRD SHERRIE AUSTIN 49
@ 12 15 15 | BIG DEAL LEANN RIMES 11 E.SEAY,W.RAMBEAUX (S.AUSTIN J.C.DAVIS,W.RAMBEAUX) (C) (D) (V) ARISTA NASHVILLE 13184 1
W.C.RIMES (A.ANDERSON,J STEELE) (C) (D) (V} CURB 73086 t 50 52 55 6 THE COLD HARD TRUTH GEORGE JONES 50
13 | 18 | 14 | COWBOY TAKE ME AWAY DIXIE CHICKS | |, K.STEGALL {J.OHARA) ASYLUM ALBUM CUT t
B.CHANCEY P.WORLEY (M SEIDEL,M HUMMON} MONUMENT ALBUM CUT LOVE TRIP JERRY KILGORE | 3¢
@ 15 19 12 | MY BEST FRIEND TIM MCGRAW 13 3l 43 38 13 S.BOGARD ,J.STEVENS,S. HENDRICKS (J KILGORE,G.GRAND,B.JONES} (C) (D) {V) VIRGIN 38667
B.GALLIMORE,J.STROUD,T. MCGRAW (A MAYO,B.LUTHER) CURB ALBUM CUT @ ENTR 12 TIL' SANTA'S GONE (I JUST CAN'T WAIT) CLINT BLACK 38
14 9 6 22 | WHAT DO YOU SAY TO THAT GEORGE STRAIT 4 RE- v J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS,S.RUSSELL} (v) RCA 3709
T.BROWN.G.STRAIT (J.LAUDERDALE,M. MONTGOMERY) (V) MCA NASHVILLE 172108 @ RE-ENTRY | 16 | ALL | WANT FOR CHRISTMAS IS YOU VINCE VANCE & THE VALIANTS 8
@ 17 20 15 SHE THINKS MY TRACTOR'S SEXY KENNY CHESNEY 15 J.STROUD (A.STONE,T.POWERS) WALDOXY ALBUM CUT/MALACO 1
B.CANNON,N.WILSON (J.COLLINS,P.OVERSTREET} BNA ALBUM CUT t 59 | 66 4 | TAKEA LETTEF? MARIA DOLCJGLguTOng 54
W.WILSON,D.STONE (R.B.GREAVES) ATLANTIC ALBUM CUT
~== AIRPOWER W= 55 | 54| 57 | 11 | 'MDIGGIN' IT ALECIA ELLIOTT | &4
2| 2 13 | SMILE LONESTAR | ¢ T.BROWN, J.TEAGUE (D.BURGESS,M.MCCORD) (C) (D) (V) MCA NASHVILLE 172121 t
D.HUFF (C.LINDSEY,K.FOLLESE} (V) BNA 65906 1 55 73 3 ME AND MAXINE SAMMY KERSHAW 55
A K.STEGALL (G BRADBERRY,M.LUNN) ) MERCURY ALBUM CUT
~ll IRPOWER B BRING IT ON KEITH HARLING
w0 | 2 19 | LIVE, LAUGH, LOVE CLAY WALKER | |7 58 | 64 6 D.JOHNSON,J.HOBBS (R.RUTHERFORD,G.TEREN) (C) (0) (V) GIANT 16900 5
D.JOHNSON,C.WALKER (G.NICHOLSON,A. SHAMBLIN) GIANT ALBUM CUT 1 RE-ENTRY | 15 | CHRISTMAS IN DIXIE ALABAMA | 4g
. - - 7 | STEAM TV HERNDON | 15 H.SHEDD.ALABAMA (T.GENTRY,R.OWEN,J.COOK,M.HERNDON) (C) {v) RCA 64436
m SECRET OF GIVING REBA
XSMCXFZEQBANDERSON'B REGAN) @ (D)LE(;ELZ;%FG/:F; 67 2 | O MALLOY,R MCENTIRE (R BOWLES,S.RUSS) MCA NASHVILLE ALBUM CUT | )
19 ) 19| 17| 36 | Jlier (M.GREEN,A.MAYO,C.LINDSEY) WIBNAGS755 T | ! 60 | 59 | 3 m’;ﬁ;ltgfﬁgﬁw JI%LEAFB%%VCELE 5
PUT YOUR HAND IN MINE TRACY BYRD
X A 12 B.J.WALKER JR. (S.EWING,J.W.BARBER) (V) RCA 65907 20 RE-ENTRY | 5 EIEAEI\II[()F;E(I\?F!’ADREISH LANDERSON) LORBFf\lIAEA't/EL(U)EgUATr\# 61
M ALREADY TAKEN STEVE WARINER ' =
21 |16 10| 2] ¢ heneR (T.RYAN,5. WARINER) (V) CAPITOL 58786 1 | —=mll HoT SHOT DEBUT B
A MAN AIN'T MADE OF STONE RANDY TRAVIS HOLIDAY INN BRYAN WHITE
2 18 16 13 1.STROUD, B.GALLIMORE, R TRAVIS (G BURR,R.LERNER, F.GOLDE) DREAMWORKS ALBUM CUT t o NEWD | | B.WHITE,D.GEORGE (D.HENRY,G.SHIERA) ASYLUM ALBUM CUT 62
I'LL GO CRAZY ANDY GRIGGS N HEAR
a 1 2| 2 D.MALLOY,J.G.SMITH (A.GRIGGS,L.WILSON,Z TURNER) ___ RCAALBUM CUT 10 NEWD | | :;J_ GA?&&&F;&%EQSEART DRéEﬁv%%@sAAP‘BBE EL\JAT/% 63
SMOKE RINGS IN THE DARK GARY ALLAN POWER WINDOWS JOHN BERRY
25| 26 18 T.BROWN,M.WRIGHT (R.RUTHERFORD,H.ROBERT) (V) MCA NASHVILLE 172109 } & 64 5 53 15 | 1 3piRo (B.raLCON) LYRIC STREET ALBUM CUT t “
LESSON IN LEAVIN’ JO DEE MESSINA | WILL BE LILA MCCANN
5 21 2z 33 B.GALLIMORE,T.MCGRAW (R.GOODRUM,B.MAHER) CURB ALBUM CUT Z 64 | 62 3 | mspiRo (T.LEAH,B.FARRELL) ASYLUM ALBUM CUT 62
THE QUITTIN' KIND JOE DIFFIE DECK THE HALLS SHEDAISY
2% a 15 D.COOK,L.WILSON (S.HOGIN,P.BARNHART,M.D. SANDERS) (C) (D) EPIC 79268 2 NEWD | | D.HUFF (PUBLIC DOMAIN), (D) LYRIC STREET 164036 1 66
@ 28 28 16 IT'S A LOVE THING KEITH URBAN 27 67 56 58 8 DON'T TELL ME LEE ANN WOMACK 56
M.ROLLINGS (K URBAN,M.POWELL) CAPITOL ALBUM CUT t M.WRIGHT (B.MILLER,J. MILLER) (V) MCA NASHVILLE 172132
27 30 9 BEER THIRTY BROOKS & DUNN 97 68 57 52 4 LET'S MAKE LOVE FAITH HILL WITH TIM MCGRAW 52
B.GALLIMORE,R.DUNN,K.BROOKS (R.DUNN,T.MCBRIDE) ARISTA NASHVILLE ALBUM CUT - B.GALLIMORE F.HILL (C.LINDSEY,M.GREEN,B.LUTHER,A. MAYO) WARNER BROS. ALBUM CUT/WRN
AT ONE R MY FAVORITE THINGS LORRIE MORGAN
32| 34 6 géﬁ}r\(/lBERLgN {B.MCKNIGHT) MERCU’\F;'YAAFEBKU\F»/AV('ZLLJ%sT & RE ENTRY Jee RU‘ND'SS??gERwiHAS"MERSTE'N) BROOBEQ zﬁgﬂﬁﬂ R
DON'T LIE TRACE ADKINS AGAIN N 65
| | 18 | ey (CBIGGERS F ROGERS) capoLaBUM cuT: | 23 65 | 71| 3 | RsuLisetoer) ELEKTRA SOUNDTRACK CUT/EEG
BECAUSE YOU LOVE ME JO DEE MESSINA 69 2 | THE FUN OF YOUR LOVE JENNIFER DAY | 49
@D| 31| 2| 8 T.MCGRAW,B.GALLIMORE (J S SHERRILL,KOSTAS) CURBALBUM CUTY | o) @ zg‘g’gg“v'gogzz'f‘“-CHAPMAN'J‘DM’ D?;?EALCB:TC?ST
THIS WOMAN NEEDS SHEDAISY 12 61 63 14 50
@ o3 15 D.HUFF (K.OSBORN,B.BAKERC.HARRINGTON) LYRIC STREET ALBUM CUT t 0 2;’32?* WORLEV\D.LINDE) MONUL""‘E’;T :ALCBE"A’E‘U’\I
SMALL STUFF ALABAMA 13 1 63 | 60 | 20 4l
_@D 33 | 35 | 9 | DCOOKALABAMA (M.COLLIE.F KANTERE STEVENS) RCAALBUM CUT | 55 %ﬁﬁ’é%’ﬁéﬁ%ﬁﬂg b5 RUSSH g:g%fgl%%ﬁst
35| 39 6 # EASWSR%\II‘IC%Z ;' AEI:\DFEzFE\IS(END B.CARR (T.LAWRENCE,P NELSON.L. BOONE) Tﬁﬁ%éﬁm&ﬁ A R ENTRY g AREYNOLDS (LBERLIN) CARITOL ALBUM CUT L
- — = - = = HERE’'S YOUR SIGN CHRISTMAS BILL ENGVALL
34 | 36 | 10 | ITWAS CHELY WRIGHT | 3, RE-ENTRY | 6 | D GRAU (B.ENGVALLD.GRAU) WARNER BROS. ALBUM CuT1 | O
T.BROWN,B.CANNON,N.WILSON {G.BURR,M.WRIGHT) (V) MCA NASHVILLE 172113 1 - : ) i : ) ==
36 37 9 DON'T MAKE ME BEG STEVE HOLY 3 (ORecords showing an increase in detec_tlons over the prewo_us wgek, rgga_roless of c_har’( movemem, Airpower a‘wardedrto songs appearing in the
W.C.RIMES (F.ROGERS) (C) (D) (V) CURB 73087 t top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 25 are
removed from the chart after 20 weeks. t Videoclip availability. Catalog number is for CD singie, or vinyl single if CD single is unavailabte. (C) Cassette
" TOBY KEITH 37 single availability. (D) CD single availability. (M) Cassette maxi-singie availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X}
] 4w 4 T's?p\fguﬂ%ﬁg (TL}I(‘E(ITEH“SEA”I\%\I{:{ DREAMWORKS ALBUM CUT

CD maxi-singie availability. © 1999, Billboard/BP! Communications.
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23|53 |€q| 2k of| 03| Eq| gk
E2| 32| «~2| 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST F2| 32|32 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
-l NO. 1 B 14 | 13 13 15 | ARE YOUR EYES STILL BLUE cure 73085 SHANE MCANALLY
1 1 9 BIG DEAL CURB 73086 4 weeks at No. 1 LEANN RIMES 15 15 15 15 | A MATTER OF TIME BNA 65784/RLG JASON SELLERS
% 2 | 2 | 15 | ITDON'T MATTER TO THE SUN/LOST IN YOU capiroL 58788 GARTH BROOKS AS CHRIS GAINES 16 | 16 | 16 | 22 | YOU'RE STILL BEAUTIFUL TO ME ASYLUM 64035/EEG BRYAN WHITE
@ 5 7 4 DECK THE HALLS LYRIC STREET 164036/HOLLYWOOD SHEDAISY 17 17 12 | 27 | LIGHTNING DOES THE WORK WARNER BROS. 16984/WRN CHAD BROCK
4 3 3 10 | STEAM EPiC 79269/SONY TY HERNDON 18 18 | 24 4 DON'T MAKE ME BEG curs 73087 STEVE HOLY
@ 4 5 4 LITTLE BIRD ARISTA NASHVILLE 13184 SHERRIE AUSTIN 23 | 21 28 | THAT DON'T IMPRESS ME MUCH MERCURY 172118 SHANIA TWAIN
[ 6 4 10 I'M DIGGIN' IT MCA NASHVILLE 172121 ALECIA ELLIOTT 20 19 17 37 WHO NEEDS PICTURES ARISTA NASHVILLE 13156 BRAD PAISLEY
7 3 6 16 | ALL THINGS CONSIDERED MONUMENT 79248/SONY YANKEE GREY 21 | 21 | 18 | 32 | ROCKY TOP ‘96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS
8 | 7 | — | 2 | CAN'T NOBODY LOVE YOU (LIKE I DO) CURB 17214 1/MERCURY WYNONNA (22)| RE-ENTRY | 76 | M ALRIGHT/BYE BYE ® cura 7303+ JO DEE MESSINA
@ 10 9 6 THE QUITTIN' KIND EPIC 79268/SONY JOE DIFFIE 23 | 22 | 22 | 29 | GOD MUST HAVE SPENT ALITTLE MORE TIME ON YOU &ca 65759/RLG ALABAMA FEAT. 'N SYNC
10 q 3 23 | LONELY AND GONE COLUMBIA 79210/SONY MONTGOMERY GENTRY 24 | 20 | 20 | 12 | | WEAR YOUR LOVE DREAMWORKS 45903 1/INTERSCOPE LISA ANGELLE
11 | 11 | 10 | 36 | PLEASE REMEMBER ME/FOR A LITTLE WHILE cure 73080 TIM MCGRAW 25 | 25 | 25 | 54 | COMMITMENT @ CuRe 73055 ) LEANN RIMES
12 12 11 130 | HOW DO | LIVE A° CURB 73022 LEANN RIMES (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for net shipment of 500,000 units
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TOP CLASSICAL ALBUMS .,

Artists & Music

MPL 56897 (10.98/17.98)

& COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
< | AND INTERNET SALES REPORTS COLLECTED, compiLep, anp provioeo s [ TN ( Z g ’ z
gz
z |o r
% | ¢ |ARTIST TITLE
< Z | IMPRINT & NUMBER {SUGGESTED LIST PRICE OR EQUIVALENT) KEEP[NG
ANDREA BOCELLI No. 1
U | 3 | priLips 462600 (10.98/17.98) 3 weeks at No. 1 SACRED ARIAS SCORE
ANDREA BOCELLI ®
2 | 86 | puitips 462033 (10.98/17.98) ARIA — THE OPERA ALBUM
3| ¢ | LONDON SYMPHONY ORCH. LOMA MAR QUARTET PAUL MCCARTNEY'S WORKING CLASSICAL i

4 | 5 | CECILIA BARTOLI
DECCA 466569 (10.98/17.98)

THE VIVALDI ALBUM

VARIOUS ARTISTS

THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD...EVER!
CIRCAVIRGIN 44890 (9.98/16.98)

¢ | 4 | ANNE-SOPHIE MUTTER
DG 463259 (17.98 CD)

PLAYS VIVALDI'S THE FOUR SEASONS

YO-YO MA

SONY CLASSICAL 61739 (16.98 EQ CD)

SOLo

9 |42 YO-YO MA

SONY CLASSICAL 60680 (10.98 EQ/16.98)

SIMPLY BAROQUE

10} 67 ATLANTIC 83110 (14.98/19.98)

CARRERAS-DOMINGOQ-PAVARQTTI (LEVINE) @

THE 3 TENORS: PARIS 1998

3 |18 VARIOUS ARTISTS

THE
CIRCANVIRGIN 42203 (19.98/22.98

)BEST OPERA ALBUM IN THE WORLD...EVER!

ANNE SOFIE VON OTTER

e@;sgwmﬂmmIaw@G THIS WEEK

15| 2} G 459685 (17.98 CD) HOME FOR CHRISTMAS
124 é\meBsEsg;siLi (10.98/17.98) ROMANTIC MOMENTS
NEW»> m??gmagﬁo?tmmca 007232 (12.98/18.98)  -EGENDS OF ST NICHOLAS
NEW)> 53%'&951:2'3,873 (16.98CD) _ BAROQUE
15 113 | 2 DAVID DANIELS SENTO AMOR

VERITAS/VIRGIN 45365 (16.98)

TOP CLASSICAL CROSSOVER..

CHARLOTTE CHURCH

|
SONY CLASSICAL 64356 (10.98 £EQ/16.98)

NO. 1 I—

2 weeks at No. 1 CHARLOTTE CHURCH

) CHARLOTTE CHURCH A

SONY CLASSICAL 60957 (10.98 EQ/16.98)

VOICE OF AN ANGEL

313 SARAH BRIGHTMAN @

NEMO STUDIO/ANGEL 56769 (9.98/16.98)

EDEN

SARAH BRIGHTMAN

THE ANDREW LLOYD WEBBER COLLECTION
REALLY USEFUL/DECCA 539330 (10.98/16.98)

LONDON SYMPHONY ORCHESTRA (WILLIAMS) A
SONY CLASSICAL 61816 (10.98 EQ/16.98)

STAR WARS EPISODE f: THE PHANTOM MENACE

SARAH BRIGHTMAN
DECCA 839116 (17.98 CD}

THE SONGS THAT GOT AWAY

614 JOHN WILLIAMS

SONY CLASSICAL 51333 (24.98 EQ CD)

GREATEST HITS: 1969-1999

ARIA
ASTOR PLACE 40172 (16.98 CD)

ARIA 2: NEW HORIZON

7110 VARIOUS ARTISTS
DECCA 466600 (10.98/17.98)

PAVAROTTI & FRIENDS FOR GUATEMALA AND KOSOVO

9 | 48

JOHN WILLIAMS/CHRISTOPHER PARKENING
SONY CLASSICAL 61649 (10.9 EQ/16.98)

STEPMOM

10 66

LONDON SYMPHONY ORCHESTRA (HORNER) A
SONY CLASSICAL 60691 (10.98 EQ/16.98)

BACK TO TITANIC

JAMES GALWAY

7 RCA VICTOR 63553 (10.98/16.98)

UN-BREAK MY HEART

— | e
w,\,,_c,wws.g@bwgg
o
I
o

12 | 12

EDGAR MEYER/JOSHUA BELL
SONY CLASSICAL 60864 (10.98 EQ/16.98)

SHORT TRIP HOME

) DOMINGO/KAAS/FERNANDEZ

14 ) 14 SONY CLASSICAL 61798 (10.98 EQ/16.98) CHRISTMASTIME IN VIENNA
15 | 13 | 25 | JOSHUA BELL/ESA-PEKKA SALONEN = RGN

SONY CLASSICAL 63010 (10.98 £0/16.98)

(O albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net
shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum leve!
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of
discs and/or tapes. *Asterisk indicates vinyl available. [l indicates past or present Heatseeker title. Classical Midline compact discs
have a wholesale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical Budget. ©

1999 Billboard/BP1 Communications and SoundScan, $nc.

TOP CLASSICAL MIDLINE

1 CARRERAS-DOMINGO-PAVAROTTI A
TENOR'S CHRISTMAS SONY CLASSICAL
2 BOSTON POPS (FIEDLER) CHRISTMAS FES-
TIVAL RCA VICTOR
3 CARRERAS-DOMINGO-PAVAROTTI CHRIST-
MAS FAVORITES @ SONY CLASSICAL
4 VARIOUS MOZART FOR YOUR MIND PHILIPS
5 1 SOLISTI VENETI (SCIMONE) ALBINONI'S
ADAGIOS ERATO
6 VARIOUS BUILD YOUR BABY'S BRAIN 2
SONY CLASSICAL
7 VARIOUS PACHELBEL CANON RCa VICTOR
8 VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR
9 VARIOUS THE GREATEST CHRISTMAS SHOW
ON EARTH DECCA
10 VARIOUS BUILD YOUR BABY'S BRAIN
THROUGH MUSIC SONY CLASSICAL
11 VARIOUS ANGELS OF ECSTASY RCA VICTOR
12 BOSTON POPS ORCHESTRA (FIEDLER)
CHRISTMAS FESTIVAL POLYGRAM SPECIAL
PRODUCTS
13 ARTUR RUBINSTEIN THE RUBINSTEIN COL-
LECTION-HIGHLIGHTS RCA VICTOR
14 BOSTON POPS (FIEDLER) CHRISTMAS AT
THE POPS RCA VICTOR
15 VARIOUS THE GREATEST OPERA SHOW ON
EARTH DECCA

TOP CLASSICAL BUDGET

1 VARIOUS THE BEST OF MOZART LASERLIGHT
2 VARIOUS CLASSICAL MIX POINT CLASSICS
3 VARIOUS CLASSICAL PIANO MASTERPIECES
MADACY
4 VARIQUS 20 CLASSICAL FAVORITES MADACY
5 VARIOUS TCHAIKOVSKY: THE NUTCRACKER
SUITE INTERSOUND
6 BOSTON POPS ORCHESTRA (FIEDLER)
CHRISTMAS FAVORITES RCA SPECIAL PROD-
ucTs
7 VARIOUS TCHAIKOVSKY: THE NUTCRACKER
SUITE STCLAIR
8 VARIOUS PIANO INTERLUDES INTERSCUND
9 VARIOUS BEETHOVEN: GREATEST HITS REF-
ERENCE GOLD
10 VARIOUS NUTCRACKER SUITES HANDLEMAN
11 JOHN BAYLESS BEATLES GREATEST HITS
INTERSOUND
12 BERLIN SYM. (WOHLERT) TCHAIKOVSKY:
THE NUTCRACKER (HLTS.) LASERLIGHT
13 VARIOUS CLASSICAL GREATNESS IN THE
MAKING NARM
14 VARIOUS MOZART-GREATEST HITS REFER
ENCE GOLD
15 VARIOUS A NUTCRACKER CHRISTMAS
INTERSOUND

by Bradley Bambarger

M ULTIMEDIA PASSION: More than perhaps any
other record company, Harmonia Mundi France has
begun to address the challenge of deepening the
experience of classical music for people who already
have sizable CD collections, as well as making it excit-
ing for those more in tune with their computers. In
league with the French Lorcom Multimedia firm, the
label produced an interactive CD-ROM to accompa-
ny its recording of Mozart’s “Cosi Fan Tutte” led by
René Jacobs, and the depth of the content and beau-
ty of its presentation earned the product the refer-
ence trophy in this year’s Macromedia People’s
Choice Awards, on the four-dise set’s way to selling
a profitable 25,000 copies (Keeping Score, Billboard,
May 29). Now Harmonia Mundi and Lorcom have
released a similar CD-ROM to go along with the
label’s new recording of Bach’s “St. Matthew Pas-
sion” directed by Philippe Herreweghe.

As with the “Cosi” package, the “St. Matthew Pas-
sion” comes as a three-CD boxed set with a Windows-
format CD-ROM included free. The multimedia aspect
is rich in content and easily navigated, with an aes-
thetic allure typical of Harmonia Mundi (including
reproductions of related paintings by Memling and
Bosch). Accessible in French, English, or German,
the chapters include an il-
lustrated biography of Bach, a
history of the “St. Matthew Pas-
sion,” an analysis of Picander’s
text, a tour through the work’s
musical layout, the ability to lis-
ten to the piece with the libretto
(in high-quality audio), an ex-
planatory trip to “the heart of the
work,” and an interview with
Herreweghe. Having previously
recorded the “St. Matthew Pas-
sion” in 1984, the conductor ex-
plains his evolving view of the
piece, including his new, more
lyrical interpretation; you can

J.S. BACH

\Y| TlH/f\US*PASSION 8 o' Puccini “Turandot” and

ST MATTHEW PASSION + PASSION SELON SAINT MATTHIEU

1an Bostricige - Franz-Josef Selig
Sibylla Rubens - Andreas Schoil
Werner Gura-Dietrich

Collegium Vocale Gent
Philippe Herreweghe

companies aim for sound and scholarship to be syner-
gistic. “I think people are often disappointed by the
weak content often hidden by the ‘Star Wars’ graph-
ic concept of most CD-ROMs,” Girardin says. “We
want our product to be attractive without sacrifieing
information on the altar of technology. So much has
gone into the ‘St. Matthew Passion’ CD-ROM; from
my estimates, it would take 10 hours to explore it in
total. And our goal is always to create an experience
in which users forget the computer, so that this great
music speaks to them directly.”

DVD DAY: The Thirteen/WNET “America