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female Aﬂts HEﬂSSESS ’9“3 Progress

BY ELYSA GARDNER

NEW YORK—It could be argued
that the single biggest music-indus-
try story of the '90s was the success
and empowerment of women.

The commercial and artistic strides
made by female recording artists,
songwriters, and producers have been
the focus of seemingly countless arti-
cles, programs, and events. And these
strides have been accompanied by an
increase of high-level women in virtu-
ally all aspects of music media, from
producers and writers to label and net-
work executives.

But in this last year of the last
decade of the millennium, some are
questioning how much progress has
truly been made—and whether all
the accomplishments of, and hype
about, women in music have started
to engender a backlash.

When allegations of rape at this

' Dutlook Mixed
For Y2K Concerts

This story was prepared by Ray
Waddell of Amusement Busi-
ness.

NASHVILLE—While much
attention has been focused on

some high-profile millennium
concerts that have fizzled at the
box office faster than day-old
champagne, other New Year’s
Eve shows are quietly nearing

(Continued on page 101)
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summer’s 30th anniversary Wood-
stock festival were reported, some
sought to make a connection between
the violent atmosphere and the
strong presence of a certain type of
male bravado on the festival bill and
the pop charts. Over the past year or

ELLIOTT JEWEL

80, acts like Limp Bizkit, Blink-182,
Kid Rock, and Eminem have
amassed huge followings of young
men and young women while being
criticized for evoking the most misog-
ynistic aspects of hard rock and
hardcore rap.

Billboard Awards Tap Youth

Teen Idols Backstreet Boys, Spears, Martin Win Big

BY LARRY FLICK
LAS VEGAS—If there was one
undeniable message conveyed durmg
the 1999 Billboard
Music Awards
(BMAs), it was that
youth-driven acts
continue to rule the
pop music roost—as
evidenced by the mul-
tiple honors bestowed
on teen idols Backstreet Boys, Brit-
ney Spears, and Ricky Martin.

“It’s proof of the buying power of
youth,” says Joe Pagano, VP at Best
Buy, a 336-store chain based in Min-

BACKSTREET BOYS

neapolis. “At the same time, it also
speaks to the fact that some of these
acts are tramcendmg demographics.
They're  making
records that the pub-
lic at large is respond-

ing to in a big way.”
The event, telecast
live by Fox-TV on
Dec. 8 from the
Grand Garden Arena
at the MGM Grand Hotel here, saw
Backstreet Boys scaring top honors
as artist of the year, as well as album
artist of the year. The quintet’s Jive
(Continued on page 94)
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In retrospect, 1999 was not exact-
ly a boom year for female artists—
particularly female artists who are
creatively autonomous. The most
commercially auspicious debuts by
women this year belonged to slickly
packaged pop starlets like Britney
Spears, Christina Aguilera, and Jen-
nifer Lopez and to the rapper Eve,
a protégée of the hyper-macho DMX
whose album title identifies her as
the “first lady” of hip-hop’s other-
wise all-male Ruff Ryders crew.

“I remember watching the Gram-
mys and the Soul Train Awards in’97
and '98,” says hip-hop artist Missy
Elliott. “A lot of those awards were
picked up by females. This year, for
hip-hop in particular, it’s been a lot of
the male rappers who've been most
successful.”

One veteran hip-hop act, TLC,

(Continued on page 98)

Hitmaking Teams
Expand Gontrol

BY DOMINIC PRIDE

LONDON—In a world seeming-
ly in love with pop music, labels
everywhere are coming to rely

l[ SoulDower,

PRODUCTIIONS l

on the hitmakers—the teams
and individuals who come up
with the songs, lyrics, and
sounds that satisfy the growing
demand for the globally suc-
cessful record.
Many of the functions of “tra-
(Continued on page 105)
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EU Takes First Step On E-Gommerce

BY KAI R. LOFTHUS

OSLO—The European Union (EU) has
taken its first step toward establishing a
legal framework for electronic com-
merce. But it is too early for celebration
as far as the music industry is concerned,
as the union’s sluggish bureaucracy con-
tinues to struggle to keep up with the
pace of developments on the Internet.

EU experts have agreed on matters of
principle relating to liability for online
copyright infringements, but it could be
two years before these are enacted in law
in the EU’s 15 member states. Moreover,
the framework makes no allowance for
the involvement in legal disputes of com-
panies or persons outside the EU’s bor-
ders—a factor that has characterized
many of the increasing number of online
piracy cases in Europe.

On Deec. 7, the EU’s Internal Market
Council agreed to adopt a legal frame-
work for the commercial use of the Inter-
net (BillboardBulletin, Dec. 8). The E-
commerce directive, proposed by the
European Commission on Dec. 23 last
year, will now go to the European Parlia-
ment for a second reading.

The directive—drafted with a view to
protecting consumers—enshrines a prin-
ciple whereby Internet service providers
will be liable for infringing content under
legislation in their country of origin, as
long as it can be proved that they had
knowledge of an infringement. Music in-
dustry observers had welcomed the ini-
tiative, which mirrors many of the provi-
sions in the U.S. Digital Millennium
Copyright Act.

However, it does not provide any direc-
tion where two or more countries are
involved in a lawsuit, which can occur

when a defendant and the Internet serv-
er are based in different countries—as in
several recent cases involving illegal MP3
files. For example, on Dec. 6, a court in
St. Etienne, France, handed down three-
month suspended sentences to two men
on copyright infringement charges after

‘In this directive we
don’t say anything
about applicable law’

- VESA TERAVA -

they were caught offering so-called “deep
link” access to illegal MP3 files held on
servers in the U.S. (BillboardBulletin,
Dec. 8).

“In this directive we don’t say anything
about applicable law,” says Vesa Terivi,
Finland’s counselor for telecommunica-
tions. “We have established an internal
market principle [the country-of-origin
principle], where the member states have
to assure that service providers comply
with the legislation.”

EU nations are required to implement
the legislation within 18 months of its
ratification by the European Parliament.
An EU spokesman tells Billboard that
the Parliament should vote through the
legislation before the summer.

The Internal Market Couneil also dis-
cussed the EU’s Copyright Directive and
the issue of parallel imports at its Dee. 7
meeting. According to an EU spokesman,
“Good progress was made in overcoming
differences” on the Copyright Directive,
which relates to the rights of authors,

performers, phonogram producers, and
broadeasting organizations in the digital
arena.

There are still different opinions on
what exceptions should be made to copy-
right, for instance with regard to tempo-
rary (cache) copies, which are necessary
to provide for the final delivery of music
over the Internet.

Further discussions on the Copyright
Directive will take place Dec. 16-17 in
Brussels at a working party on intellec-
tual property and copyright. Antti
Riivari, Finland’s counselor to the EU on
the internal market, consumer affairs,
and competition, tells Billboard, “There’s
a good chance for a common position in
March, [at] the next Internal Market
Council meeting.”

On parallel imports, EU commissioner
Frits Bolkestein presented an oral
report, and the topic is scheduled to be
discussed again at the next council meet-
ing in March. Finland’s Riivari says
Bolkestein’s report was “quite brief. It
was a totally neutral paper, highlighting
different alternatives and potential con-
sequences from a legal point of view,” he
adds. “The next step is that it will be dis-
cussed by experts and then submitted to
the council for further discussions [in
Marchl.”

Stefan Krawezyk, senior adviser on
international trade for the International
Federation of the Phonographic Industry,
says, “We expected it [to be brief], rather
than it to be an extensive study. It’s in
line with the commission’s strategy to
drag out the issue as long as they can.
They see very well how important pro-
tection [against parallel imports] is for
the rights-holding seetor.”

Ritmoteca.com Devoted To Latin Music Fans

BY JOHN LANNERT

The Latino music industry’s cyber-world
continues to expand with the addition of
Ritmoteca.com, a Miami-based firm that is
believed to be the first online retailer ded-
icated exclusively to downloadable Span-

‘What makes us stand
out is that we are
selling Latin music to
the globe’

— IVAN J. PARRON -

ish-language music.

Ritmoteca, a hybrid of the Spanish words
for rhythm and library, features Latin music
tracks that can be previewed and purchased
for download to a personal computer or an
MP3 player.

Ritmoteca is offering a wide mix of fea-
tures, including an advanced search engine
for music tracks available by artist, title,
album, label, genre, country, and lyrics. In
addition, the site offers new-release alerts,
virtual lounges, discussion forums, and
chat rooms.

Ritmoteca will allow users to personal-
ize the entire site to match their specific
interests and tastes. The site will also fea-
ture an Online Personal Jukebox, which
will enable users to create a personal col-
lection of music that can be played direct-
ly off the Web site or downloaded. And with

eDedications, customers can send E-mail
messages with a music track attachment.

Ritmoteca’s founder and president, Ivin
J. Parron, says that his company is the first
to debut an E-commerce model designed
specifically for the Latin music industry.

“What makes us stand out is that, as
opposed to us selling music to the Latin
markets, we are selling Latin music to the
globe,” he says.

Available in Spanish and English, the site
will also be launched in multiple languages
in order to cater to the largest crossover
markets for Latin entertainment around
the globe.

Thus far, Ritmoteca has signed agree-
ments with RMM/Universal Latino,
Sonolux/Sony Discos, Hacienda, Discos
Fuentes, and Cutting Records.

Among the major acts included are
RMM’s India, Celia Cruz, Tito Puente, and
Oscar D’Le6n; Sonolux acts Charlie Zaa
and Ferreira; and Discos Fuentes’ La Sono-
ra Dinamita and Fruko Y Sus Tesos.

Jorge Fuentes, VP of Discos Fuentes,
says digital music downloading may not be
financially significant—for the moment.

“But through the years,” says Fuentes,
“it’s going to become a very important
source of revenue for record labels, espe-
cially independent ones that are going to
be able to get out their music to people that
don’t know it or haven’t heard it, because it
is so hard to get into radio with all of the
big labels hogging all of the [radio] space.”

When asked if any major labels were
expected to sign on with his firm, Parrén
says only that he is in discussions with

“many different labels of different situa-
tions and ways we can work together.”
But Parrén quickly notes that “we are
extremely confident in the labels we have
already aligned ourselves with and the
scope and the depth of their catalogs and

Ritmsteca
LOm.

their music.”

Parrén, who developed and launched the
MTYV Networks Latin America Web site,
says the founding of Ritmoteca was root-
ed “in the opportunity to reach untapped
markets with Latin music. Music is truly
the one product that can be sold globally
on the Internet without having to be con-
cerned with shipping or inventory.”

Parrén declined to reveal expected sales
numbers for the first year of operation. Each
downloaded track costs $1.99; select full
albums can be downloaded for $9.99 each.

Fuentes does not worry that download-
able tracks will cannibalize CD sales, say-
ing that if consumers like one track, they
likely will download the entire dise.

Parrén says income for the site will be
generated not only from downloadable
music “but also from sponsorship and co-
branding revenue opportunities. Lounges
will be co-branded with different types of
advertisers and entertainment and promo-
tional companies.”
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of musical flavors.

4 THE MAGIC OF CHRISTMAS * GARTH BROOKS ¢ CAPITOL

BY MARCI KENON

NEW YORK—Ruff Ryders and Cash
Money—two of hip-hop’s most successful
labels—are joining forces to present what
is held to be the largest national hip-hop
tour to date.

The 30-city trek kicks off Feb. 16 at the
MCI Center in Washington, D.C., and
wraps April 1 in a still-to-be-determined
market. Additional venues include the Nas-
sau Coliseum in New York and the Forum
in Los Angeles. Specific show dates were
still being finalized at press time.

Ruff Ryders/Interscope acts DMX, Eve,
Swizz Beatz, Drag-On, and the Lox will
share stage time with Cash Money/Univer-
sal’s Hot Boys, Juvenile, Lil’ Wayne, Turk,
B.G,, and Big Tymers. The tour, promoted
by Al Haymon’s A.H. Enterprises, is sched-
uled to be covered extensively by MTV.

“Last year, there was [Jay-Z’s] Hard
Knock Life tour, and before that was
Puffy’s [tour],” says Mark Cheatham of
International Creative Management, the
agency booking the Ruff Ryders/Cash

Money venture. “This will be one of the
bigger tours in reference to the size of the
venues, number of potential ticket sales,
and the overall excitement of the show.”
At press time, executives at MTV and

“This will be one of the
bigger tours in
reference to size of the
venues, number of
potential ticket sales,
and overall excitement

- MARK CHEATHAM -

b4

Ruff Ryders/Cash Money were still iron-
ing out additional details. It is expected
that M'TV will be the primary media part-
ner. “Usually the coverage is a combination
of promotional spots, news coverage, and

Ruff Ryders, Gash Money Acts Team On Tour

then potentially other programming
opportunities as we get down the road,”
says David Cohn, MTV’s senior VP of
marketing.

“We had a great experience last year with
the Hard Knock Life tour,” he continues.
“And these two organizations [Ruff Ryders/
Cash Money] have come up from the grass
roots to become tremendous successes.
We're happy they want us to be involved.”

Tour manager Ron Byrd, who also
worked on the Hard Knock Life outing,
says this tour will require a staff of 150,
five to six tractor-trailers, and 13 tour
buses, including a 48-track studio bus. An
album featuring both labels’ acts will also
be recorded during the tour, says Joaquin
“Waah” Dean, co-CEO of Ruff Ryders,
who together with brother/partner Dar-
ren “D” Dean initiated the union with
Cash Money owners/siblings Bryan “Ba-
by” Williams and Ronald “Slim” Williams.

“This union is going to set off Ruff
Ryder/Cash Money mania,” predicts
Dean.
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BME Wil
Sell Holiday
Downloads

BY EILEEN FITZPATRICK
LOS ANGELES—In spite of
predictions that no major labels
would begin selling downloads
before the end of the year, BMG
Entertainment is the second to
test the waters this month with
a collection of holiday singles.
Consumers can purchase 11
secured tracks from 10 BMG
label acts, including Alabama,
Sherrié Austin, Jim Brickman,
Tracy Byrd, Alan Jackson,
Robert Earl Keen, and Tuck &
Patti, for $2.49 each or a two-

track bundle for $3.49.

The  Lonestar single
“Amazed” is also available for
$2.49.

The songs can be accessed
through online retail sites that
are part of the Liquid Audio net-
work. To date Liquid Audio ser-
vices more than 300 retail sites
with its secured download tech-
nology, including Tower
Records, Virgin Online, CDnow,
Yahoo!, and others.

In addition to the paid holiday
tracks, BMG will offer a free
download of Kenny G’s “First
Noel” and the streamed track
“Auld Lang Syne (Millennium
Mix)” from his new release,
“Faith: A Holiday Album.”

“All of our recent announce-
ments in the download space
demonstrate BMG’s ongoing
commitment to using the Inter-
net and new media to provide
greater exposure for our artists
and to connect them to their
fans,” says senior VP of world-
wide marketing Kevin Conroy.

Within the last month, BMG
has made 36 of its albums avail-
able for streaming through
RealNetworks, provided con-
tent for Microsoft Windows
Media Play Pack software, and
announced that it would begin
testing its secured digital
download system, code-named
Nigel (BillboardBulletin, Dec.
7) (See story, this page).

In addition, BMG Direct
and Liquid Audio will make
50,000 paid and promotional
downloads available through
bmgmusicservice.com (Bill-
boardBulletin, Dec. 3).

While the deal tops off a flur-
ry of activity for BMG, it also
gives Liquid Audio a significant
boost. The digital music pro-
vider is also encoding EMI
Recorded Music’s catalog for
digital delivery.

“Labels are feeling the pres-
sure and are beginning to see
the opportunities of paid down-
loads,” says Liquid Audio VP of
corporate marketing Andrea
Fleming.

In addition to BMG, EMI has
committed to selling 24 albums
and several dozen singles from
Virgin Records’ artists through
Urocketmusic.com and Super-
tracks (Billboard, Nov. 20).

Musicland Employs ‘Glick & Brick’ Strategy

BY ED CHRISTMAN

NEW YORK—In taking a minority
equity position in Supersoni.com, the
Musicland Group has found yet anoth-
er way to implement a click-and-brick
strategy.

The Supersoni.com Web site fune-
tions as a virtual endeap, showcasing
new music via video samples. Com-
puter users who visit the site, which
debuted Dec. 1, have the choice of
either streaming or downloading
three 30-second clips per featured act.
The first acts showcased on the site
are Inspectah Deck, Eurythmics,
Krayzie Bone, and Claw Finger. After
viewing the video, visitors to the site
can buy the music, which is exelusive-
ly supplied by the Musicland Group.

Supetrsoni.com is run by Aestheti-
com, a New York-based production
company that makes videoclips. Aes-
theticom charges labels a production
fee to make three 30-second videoclips
per act, which are featured on the
Supersoni.com site. The clips can be
played on Quicktime, RealMedia, or
Windows Media players.

Gil Wachsman, vice chairman at
the Musicland Group, says that he
sees Supersoni.com as “a very effec-
tive means to promote new music.”

He says that Supersoni.com will be
linked to the Musicland sites and vice

versa. Moreover, he adds, “We will
offer [customers] 1,350 portals to
come through when they are in-
terested in buying music. We have the
strong belief that in the end it will be
retailers like us that have the syner-
gy between [stores] and Internet
sites, which will emerge as the pre-
dominant way the music is sold.”

“I haven’t seen any impressive
click-and-mortar strategic partner-
ship yet,” says Billy Schacht, co-
founder/CEO at Aestheticom. “Ev-
eryone knows music is a hot thing on
the Internet, but there is not too much
packaging and promotion on the
Internet. It is my goal to start selling
records this way.”

Aestheticom builds videos using
artwork and pictures from the fea-
tured act, relying heavily on comput-
er graphic programs. In addition to
Schacht, who previously worked for a
number of music marketing compa-
nies, Aestheticom was co-founded by
Brent Ferguson, who was previously a
senior art director at Marvel Comics
and who acts as the company’s chief
information officer.

Aestheticom was financed by New
York-based investment firm Frankel,
Loughran, Starr & Vallone, with the
aid of Peter Corrigan, co-chair of the
Internet division of Goodkind, Laba-

ton, Rudoff & Sucharow LLE a New
York-based law firm.

Schacht says most online stores
don’t provide graphics when cus-
tomers listen to samples. “Now, if you
want to check out new music from
the Eurythmies, you can come to our
site, click on it, and then 90 seconds
later have a good idea what they are
about,” he says. “It creates a com-
pelling experience on the Internet.
It is designed as entertainment, but
itis also designed to stimulate a pur-
chase.”

He notes that it is a safe and inex-
pensive way for record companies to
promote acts, although he declines to
specify how much Aestheticom
charges labels. “The labels don't have
to worry about somebody stealing the
song, because it is only a 30-second
sample,” he says. “To kids it is enter-
tainment, but to a label it is an adver-
tisement.”

Fans whose Internet connections
have small bandwidths can download
the samples one at a time, but those
with a fast connection can download a
larger file containing all three sam-
ples from an act.

Schacht says that the site will get
traffic through affiliate agreements
with RealNetworks, Microsoft, and
Adobe, which will put links to Super-
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Two For The Money. Thomas D. Mottola, chairman/CEO of Sony Music Entertainment, gathers Columbia, Epic, and Sony
Music executives to celebrate the fact that the Columbia Records Group and Epic Records Group each had sales of more
than $100 million in November. It is the first time two labels in the Sony Music family exceeded $100 million in sales in a
single month. Sony Music says both labels are also on track to have their most successful quarters in their histories.
Shown, from left, are Will Botwin, GM of Columbia Records; John Ingrassia, executive VP of Columbia Records Group;
Michele Anthony, executive VP of Sony Music Entertainment; Don lenner, chairman of Columbia Records Group; Mottola;
Dave Glew, chairman of Epic Records Group; Polly Anthony, president of Epic Records Group; Mel llberman, chairman of
Sony Music International; and Danny Yarbrough, chairman of Sony Music Distribution.

Universal, BM& Set Downloading Test

Nigel System May Offer Secure Digitally Delivered Music By Spring

BY DON JEFFREY

NEW YORK—A test of Universal
Music Group and BMG Entertain-
ment’s proprietary joint venture for
the digital downloading of music is
expected to get under way soon.

Code-named Nigel, the system will
be ready for the sale of secure digi-
tally delivered musie by next spring,
executives say. A larger, “more
robust” form of the system is planned
for the fourth quarter.

Some details of the test were re-
cently given by Edgar Bronfman Jr.,
president/CEO of Universal’s parent,
Seagram, at the PaineWebber in-
vestment conference in New York.

Bronfman said on Dec. 6 that the
first test was expected to beginin 10
days and would determine whether
the “fundamental technology works.”

But sources close to the project

said at press time that there had
been no decision about when to start
the test; they said one might be made
as early as Dec. 10.

Sources say that downloads will
not be available for sale in the initial
test but will be offered for free or as
part of added-value promotions with
the purchase of albums. A panel of
consumers has been assembled for
the test.

The selling of downloads at differ-
ent price points will be tested in
April or May, sources say, adding
that Nigel will have both brick-and-
mortar and online retail partners.

By the fourth calendar quarter next
year, Bronfman said, a “more robust”
version of Nigel—which he dubbed
2.0—would be rolled out. It would fea-
ture more services, options, and
artists.

He said he expected that singles,
albums, and other merchandise
would be downloaded for sale
through the system.

“More artists than we needed
signed up to be part of the experi-
ment,” Bronfman said. He declined
to say who they were.

BMG executives declined com-
ment.

Other partners in Nigel are Mat-
sushita Electric Industrial, which
will provide digital players for the
downloaded musie, and AT&T, which
has developed the downloading tech-
nology and provides the dial-up nar-
row-band connection for the test.
InterTrust Technologies is provid-
ing the technology for secure digital
rights management and clearing-
house functions.

(Continued on page 104)

soni.com in front of millions of people
per month. Moreover, the featured
acts will have their Web pages linked
to Supersoni.com, and the Musicland
Group will use its 1,400 stores and
Web sites to promote the site.

Mark Hall, VP of media publishing
for RealNetworks, says that the com-
pany has added Supersoni.com to its
affiliate list because it looks for part-
ners that have “great program con-
tent.”

Jeff Swierk, senior director of
marketing at Loud, says, “With the
cost of making a video and a decrease
in the shows that play them, coupled
with the rise of the Internet, this is
a great avenue for record companies
to get more exposure for their
artists. And the fact that fans can
buy the music right there is great
synergy.”

Swierk says that this approach
allows Loud to showcase songs that
are not singles. “Songs that we have
no intention of making a video for, we
can put a visual on them. This opens
up a whole new area for us.”

Schacht says that the next round of -
featured acts will include Twisted Sis-
ter, Raekwon, Alice Cooper, Project
Pat, Union, and Dio. Eventually, fea-
tured acts will move to genre-specific
pages or an archive area.

Arista Division
In Nashville
Awaits Its Fate

BY CHET FLIPPO
NASHVILLE—Arista/Nashville
executives are awaiting word of their
fates in the wake of the resignation
of the label’s president, Tim DuBois.
According to sources, DuBois told a
staff meeting at Arista/Nashville on
Dec. 2 that he was resigning to ac-
cept an offer from Gaylord Enter-
tainment Co. to head its publishing
and record label group and to launch
a new country music label.

DuBois was unavailable for com-
ment by press time.

An Arista spokesman says the
stalemate between Arista presi-
dent/CEOQ Clive Davis and parent
company BMG over Davis’ retire-
ment has given rise to reports of
plans to shutter the Nashville divi-
sion. Both Davis and DuBois have
contracts that expire June 30.

“We're just waiting to hear what’s
going on with Clive’s scenario,” says
Arista/Nashville senior VP of mar-
keting Fletcher Foster. “We've been
told and reassured by Clive that he
wants to keep the label [Arista/
Nashville] standing. We're schedul-
ing singles and scheduling albums.
Nothing’s changed. We're still work-
ing. Tim is not giving any date for his
Gaylord thing until Clive’s scenario
resolves itself. We have heard noth-
ing from [BMG in] New York.”

However, an Arista/Nashville
spokesman denies that the label will
be closed.

Sources say DuBois revealed at
the staff meeting that he would not

(Continued on page 104)
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- H.K. Piracy Gontrol Questioned

BY DAVENA MOK
HONG KONG—The music industry
here is reacting with skepticism to
official claims that piracy in the ter-
ritory has been brought to book.

John Tsang Chun-wah, Hong
Kong’s commissioner for customs
and excise (C&E), initially raised eye-
brows Dec. 2 in a speech at the Lon-
don head office of the International
Federation of the Phonographie
Industry (IFPI) when he asserted
that piracy in the territory is “firm-
ly under control.” He said that Hong
Kong customs is close to eradicating
all the illegal manufacturing of opti-
cal discs in the Special Administra-
tive Region (SAR).

Tsang told IFPI that persistent
and stringent enforcement actions by

customs officers have significantly
reduced Hong Kong’s piracy market.
The number of shops selling fake
goods has fallen from a high of 1,000
earlier this year to about 100, he said.

Johnny Chow Wing-keung, deputy
head of the Hong Kong C&E Intellec-
tual Property Investigation Bureau,
told Billboard, “Our statistics show
there are fewer retailers getting away
with selling pirated goods.”

But the industry counters that it is
too early to claim victory against the
manufacturers and vendors of illegal
product. “I would not say Hong
Kong’s piracy problem is ‘firmly
under control’ at all,” says Warner
Music Hong Kong managing director
Mark Lankester. “You can still buy
our Cantopop CDs from pirates—at

RIAA Sues MP3 Search Site

Says Napster Is ‘Haven For Music Piracy’

BY BILL HOLLAND
WASHINGTON, D.C.—In the first
lawsuit ever against an Internet
search service and music site com-
pany, the Recording Industry Assn.
of America (RIAA) has filed suit
against Napster of San Mateo, Calif.,
alleging the company is operating “as
a haven for music piracy on an
unprecedented scale.”

The RIAA says that no other ser-
vice on the Net has “generated as
many calls of outrage from artists,
managers, and artists’ representa-
tives and others representing the
music community’s interests” (Bill-
boardBulletin, Dec. 8).

The trade group alleges that in
addition to Napster making record-
ings of unknown artists available to
users who log in to trade and down-
load one another’s MP3 files, “pirat-
ed copies of the recordings of every
artist on the current Billboard charts
can be located and downloaded from
Napster.”

The suit, filed Dec. 6 in U.S. Dis-
triet Court, Northern District of Cal-
ifornia, charges Napster with con-
tributory and vicarious infringement
of copyright and related state laws.

It seeks penalties of up to $10,000 per
infringement.

Cary Sherman, RTAA senior
executive VP/general counsel, says,
“We contacted the company a num-
ber of times, including in writing. But
the same recordings we advised Nap-
ster were infringing then are still
available.”

Napster is the first company the
RIA A has sued for allegedly traf-
ficking in unauthorized music. Nap-
ster posts a copyright policy dis-
claimer on its site saying if informed
about possible infringement, it will
“disable access or remove the
allegedly infringing material” but
adds, “It is the user’s sole responsi-
bility to comply with all federal and
state laws.”

Napster interim CEO Eileen
Richardson, a venture capitalist, says
she is “outraged” that the RIA A says
out-of-court negotiations failed and
believes that the trade group went
after the company “because we'’re
the hottest thing out there.”

Richardson says that “our
lawyers did try for 10 days to set
the ground rules for settlement
negotiations.”

RECORD COMPANIES. Paul Robin-
son is promoted to senior VP/deputy
general counsel for Warner Music
Group in New York. He was
VP/associate general counsel.

Ty Braswell is named VP of new
media for Virgin Records America
in Los Angeles. He was manager of
Liquid Initiatives.

Arista promotes Chrissie Lind-
sey to senior director of special mar-
kets in New York. Arista also names
Scott Ehlers manager of marketing
planning and administration in New
York. They were, respectively, direc-
tor of special markets and manager
of financial planning and analysis for
Capitol Records.

Audium Entertainment names
Chuck Rhodes director of promo-
tions, Richard Helm office manag-
er, and Ally Wells receptionist/office
assistant in Nashville. They were,
respectively, a partner at Niche Pro-

ROBINSON BRASWELL

ductions, in the A& R department for
Warner Bros. Records, and an office
assistant for Senior Management.
Jennifer L. Turner is named as-
sociate director of business and
legal affairs for MCA Records in
Universal City, Calif. She was a
merger and acquisitions attorney
for Shearman and Sterling.
Angelica De Las Salas is pro-
moted to manager of corporate com-
munications for BMG Entertain-
ment International in New York.
She was coordinator of corporate

athird of their retail price—less than
a day after we put them out.”

Says IFPI Southeast Asia region-
al director J.C. Giouw, “Customs have
put in a lot of effort, and we do see
some progress, but a lot of work still
needs to be done.”

Since the government set up a 185-
strong special anti-piracy task force
in June, more than 1,200 shops have
been raided, 1,100 people arrested,
and 70 million illegal products seized.

C&E’s Chow says customs is tak-
ing a step-by-step approach in deal-
ing with Hong Kong’s piracy prob-
lem. He notes that the first target
was “notorious pirate shops.”

“As a positive effect of our enforce-
ment, you can say we pushed sellers
out onto the streets and pushed them
underground,” he says. “So our aim
was fulfilled—now the shop piracy
problem is not so rampant.” He says
that street hawkers are customs’
next target.

Lankester says although the statis-
tics look good and efforts by customs
officers so far are appreciated, he
regards “mobile night stalls” as a seri-
ous problem that is still out of control.

“The situation is better, but it
needs to get a lot better,” Lankester
says. “The government has to push
faster for stricter laws.”

Tsang, on a weeklong visit to
Britain sponsored by the British gov-
ernment, reiterated the SAR gov-
ernment’s commitment to incorpo-
rate copyright and counterfeiting
offenses into Hong Kong’s Organized
and Serious Crimes Ordinance.

Legislators are pushing for heavier
penalties and the forfeiture of pro-
ceeds from such activities, following
pressure from groups such as the
Anti-Piracy Alliance of Hong Kong.

Tsang argued during his presen-
tation to the IFPI that intellectual
property rights owners should file
civil suits against pirates.

“While that’s a fair comment to
make, the problem that copyright
owners face is locating the pirate sell-
er,” says Jane English, who chairs the
Hong Kong Music Publishers Assn.

Hong Kong’s Antipiracy Alliance
will begin shooting a series of televi-
sion commerecials on piracy next year.

TU
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communications.

RCA Label Group promotes Cin-
dy Mabe to manager of marketing
and artist development, Cindy
Heath to sales product manager, and
Rachel Fontenot to sales assistant
in Nashville. RCA Label Group also
names Shane Tarlton administrator
of creative services and Cheri Cran-
ford administrator of label opera-
tions in Nashville. They were, respec-
tively, administrator of artist
development, promotion coordinator,
receptionist, creative services assis-

Tonos Taps Biz Vet
For Online Debut

Former MTV Networks execu-
tiwve Matt Farber, most recently
COO of online entertainment
company Cast, has been appoint-
ed president/COQ of Tonos.com.
The online site, which bows next
year, was formed by Carole
Bayer Sager, David Foster, and
Kenneth “Babyface” Edmonds.

Have Sager, Foster, and Ed-
monds spelled out for you a

=37, §
QUESTIONS

vision, or mandate, for
Tonos?

At this early stage,
the details are a work in
progress. But broadly,
what the Internet allows
suddenly is a disinter-
mediation between fans,
people who want to be in
the industry, and the
industry itself. So the
vision is to allow people
who want to be in the
music industry or are
simply fascinated with
the music industry to be
able to really get inside
of the music and see how
things are created and
how the business works. And
because of the level of impresarios
that are going to be part of this
site, it really will be able to be that.

How hands-on will they be?

Very. For Carol and David and
Kenny this allows them to play a
new role and not only help their
own careers but also to give back
to others who are just coming up
in the business.

In music last year alone, the
dot.coms have spread like
kudzu. Is this a daunting arena
for a start-up to wade into?

You could unroll a scroll from
1515 Broadway to the East Side [of
Manhattan] just listing the names
of new companies. It’s a erowded
space. And only those with a great
management team and a differen-
tiated vision are going to survive

Matt Farber is the

newly appointed

president/GO0 of
Tonos.com

in the long haul.

What'’s the business model for
Tonos? Do you envision a com-
merce element? Subscription?

Like any Internet business that
is to be viable, there have to be
multiple aspects of what the site is
and what revenue streams will
flow from it. Certainly commerce
is a piece of it. There also may be
subscription layers—maybe a
deeper level of access.

What's your take on
how well the enter-
tainment industry is
taking advantage of
the online space?

It’s fascinating to note
that when you look at
the most successful
brands in the online
space, they aren't pure
entertainment brands.
They’re interactive and
utility-based—from
sites that do transae-
tions, such as an Ama-
zon, or an Ebay that
gives people the ability
to bid at auction, or ones
that offer a service, such
as Yahoo! So I think one thing
many people have been missing is
the fact that successful sites are
going to have to blend entertain-
ment with what people want to use
this machine for—connectivity
and utility.

With the shake-up in the
music business, many feel this is
a good time for entrepreneurs. Is
that DIY spirit something
Tonos is seeking to tap into?

Absolutely—it’s the disinterme-
diation that I mentioned, the
breaking down of walls. But I don’t
think that the record business has
anything to fear from the online
world. Some things may shift, but
the Internet music industry will
ultimately become just another
part of the music industry food
chain. MARILYN A. GILLEN

TURNER DE LAS SALAS

tant for Titley/Spalding and Associ-
ates, and manager of office services
for Arista/Nashville.

PUBLISHERS. Phil Crosland is pro-
moted to senior VP of marketing for
ASCAP in New York. He was VP of
marketing.

RELATED FIELDS. Sarah McMullen
is named president of McMullen &
Company Public Relations in Bever-
ly Hills, Calif. She was Elton John’s
North American publicist and direc-

MABE CROSLAND

tor of fundraising and special events
for the Elton John AIDS Founda-
tion.

The Country Music Hall of Fame
and Museum promotes Lauren
Bufferd to library director, Mark
Medley to curator of collections,
Frankie L. Tallent Jr. to registrar
of archival and collections, and Brian
K. Hedges to special projects admin-
istrator in Nashville. They were,
respectively, an archivist, associate
curator, receptionist, and retail and
accounting associate.

BILLBOARD DECEMBER 18, 1999

www.billboard.com

wwWw americanradiohistorv com


www.americanradiohistory.com

WANIED

MUSIGIANS

= i

DANCERS T0 LAUNCH A
REVOLUTION

Act now and you could win national media exposure for your career in the multi-million
or call 1-800-232-9839. Your entry must be received by December 31. Never heard of us?
Well, we haven't heard of you yet, either. Let's change that. This revolution will be televised.

Y09-4731

No purchase necessary. Complete rules available by accessing the |AM.com web site (hitp://www.iam.com) or by sending a self-addressed stamped (VT and WA residents need not affix return postage) envelope to: Online Casting Call. PO. Box 4731, Blair, NE 68009

dollar launch of a new web community created by, for, and about performers. If you act,

sing, play, model, or dance, enter our Online Casting Call. For details, go to www.IAM.com,

(Sorry.rule

requests received after December 15, 1999 will not be honored). Contest ends December 31. 1999 and is open only to residents of the U.S. I3 years of age or older. All applicable laws and regulations apply. Offer void wherever prohibrted by law. ©1999 IAM.cem. Inc. Al rights reserved

wwWwW americanradiohistorv com

™


www.americanradiohistory.com

POP+*ROCK*R&B*RAP*DANCE-COUNTRY *LATIN-CLASSICAL-JAZZ-

Ilreaqurk_s Plans
New Morphine Set

BY CARRIE BELL

LOS ANGELES—On an afternoon
in December, Morphine drummer
Billy Conway has possible artwork
for “The Night,” a new album by the
Jazzy Boston alternative trio due
Feb. 1 on DreamWorks, scattered
over a table for CD consideration. It
was 4 job he enjoyed before singer/
two-string slide bassist Mark Sand-
man, 46, died of a heart attack July
3 onstage in Italy.

“What is normally a joyous pro-
cess, putting out an
album for public
consumption, is now
difficult and bitter-
sweet, because
Mark isn’t here to
do it with us,” Con-
way says. “But we
all worked really
hard on this record,
and Mark would
expect us to go on. Mark would want
Morphine fans to hear this music.”

Bandmate and saxophonist Dana
Colley agrees. “Musically, I am pos-
itive this will stand up as a great
Morphine record. We wouldn’t
have gone forward with this pro-
ject if we weren't certain he was
proud of it.”

Apparently, DreamWorks
wouldn’t have either. One of the
most important things for us to get
out there is that Mark finished this
album and turned it in before he
died. It is coming out in pretty
much the same form, with the
exception that it was mastered,”
says Monica Mylod of Dream-
Works’ marketing department.

DreamWorks is putting together
a documentary on Morphine and the
life of Sandman (supervised by the
remaining members) that will be
serviced to the press and video
outlets and be used on offieial
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Internet sites.

With four original albums
(“Good,” “Cure For Pain,” “Yes,”
and “Like Swimming”) and a B-
sides collection, Morphine has
sold more than 805,000 records,
according to SoundSean.

Triple-A, NPR, and modern rock
will be serviced in January with a
sampler containing “The Night,”
“A Good Woman Is Hard To Find,”
and “I'm Yours, You're Mine.”
Mylod says another track, “Rope

On Fire,” will be on

i %‘*‘r a Coalition of Inde-
Zf;ﬁ é pendent  Music
s5d 2 Stores sampler.

o %ﬁ Dean Kattari,

& music director of

the San Luis Obis-
po, Calif., triple-A
station KOTR, says
he can’t wait to
play new music by
the band. “Morphine has a unique
sound that can be appreciated by
the traditional 25-to-54 triple-A
demo but also draws more music-
savvy college and high school
kids,” Kattari says.

“We've done well with them over
the long haul, but it is the way of the
world that when someone dies, peo-
ple pay more attention,” says Tim
Ziegler, director of merchandise at
the Seattle-based Hear Music.

The Internet will be key in pro-
moting the new set, and the band
and manager Deborah Klein also
intend to use the Web to raise
money for the Mark Sandman
Music¢ Education Fund.

A tribute song, “Gone Again
Gone,” by Moveable Bubble (made
up of Colley, Conway, and others)
will be available Dec. 15 for digital
download for $1.99 on morphines.
com, CDnow, and Liquid Audio.
The track is not on the new album.

PRO AUDIO

B3 Stars On High St.’s “Organ-ized’

BY JIM BESSMAN

NEW YORK—Tributes to artists
are common, but “Organ-ized,” a 13-
track compilation of newly recorded
music due Jan, 11 from BMG-dis-
tributed Windham Hill Group’s
High Street label, celebrates not
only an instrument but a primarily
defunct one, at that.

Said instrument, as the title sug-
gests, is the organ—but not just any
organ: specifically, the historical
Hammond B3. All but two of the
tracks feature the cherished model,
and although it’s been out of pro-
duction since 1974, the imperial
sound of the B3, filtered through the
spinning Leslie speaker horns, is
anything but dead.

According to Peter Fallico, jazz
programmer for jazz/blues-heavy
KUSP Santa Cruz, Calif., the '90s
have shown a “renaissance” of the
original Hammond sound, which has
been in “hibernation” since the pro-
liferation of synthesizers in the "70s.

“Jimmy Smith and Jack McDuff
tried to keep it going,” says Fallico,
citing two great Hammond legends,
“but even they recorded on synths
and the old Hammond organs were
put aside. But in the late '80s Joey
DeFrancesco and others began re-
cording again on the old warhorse
and rejuvenating the spirit.”

On “Organ-ized,” then, the big
organ sound is alive and well, played
by the venerable likes of Smith and
MeDuff, as well as younger masters
like John Medeski and Larry Gold-
ings.

“It runs the gamut from Smith to
Medeski—who’s as modern hip as
can be—to Mike Finnegan, who's
playing with Crosby, Stills, Nash &
Young, and Art Neville of the Neville
Brothers,” says Ron McCarrell,
Windham Hill Group’s marketing
VE

The other acts included in the col-
lection are New Orleans group
Galactice, featuring organist Rich
Vogel; Michael Omartian; Reuben
Wilson; Mick Weaver; Tommy Eyre;

and Ricky Peterson.

“Aren’t I in good company?” asks
Peterson, a Minnesota native who
has recorded and toured with The
Artist Formerly Known As Prince
and David Sanborn and is himself a
Windham Hill solo artist. “I grew up
listening to my parents play organ
and drawing pictures of the B3 in
grade school. I was obsessed with it!

“And you can’t duplicate the
sound,” Peterson continues. “I tried
to sample a B3 once, but that’s
impossible. It’s like laying next to a
warm-bodied woman: It does all
sorts of things, from being so mel-
low and kind to a screaming bitch.

PETERSON

That’s about the only way I can
describe it.”

For producer, arranger, and play-
er Omartian, who played on count-
less Hammond-laden sessions dur-
ing the early '70s, the B3 has a sound
all its own.

“You've taken the fundamental
instrument for churches and infused
it with funk with the overdriven
Leslie speakers, taking on a whole
other characteristic,” says Omart-
ian, who is also working on an album
for Windham Hill. “It gives an in-
credibly big emotional lift, and
though the artists on this album
tend more toward jazz, it’s one of the
most distinetive components of so
many great rock records.”

Fallico, who wrote the liner notes
for “Organ-ized” and spotlights a
different Hammond player on his
weekly “The Doodlin’ Lounge” show;,

points to new organists following the
lead of younger artists like De-
Francesco and Goldings.

“People thought I was crazy to
feature Hammond organists on my
show and that I'd run out of them
after a few weeks, but I've had dif-
ferent people from around the world
on for 10 years now and get CDs
from all over the place,” he says.

McCarrell feels “Organ-ized” will
appeal to college radio, especially
Medeski’'s “Swamp Road”—a
smooth, hip-hop/gospel-flavored
tune featuring DJ Logic—because
of its unique pairing of Hammond
and turntables. The label is servie-
ing the disc to the more eclectic pro-
grams carried by public radio sta-
tions, focusing on the Finnegan
track “Just A Little Bit.”

The inclusion of organ “giant”
Jimmy Smith, by way of “There Will
Never Be Another You,” will also
generate interest, says McCarrell.

“The idea is just to get as much
exposure as we can,” he adds.
“We'll take out ads in consumer
publications through our retail base
to effectively get good product
spread and be aggressive at key
accounts like Barnes & Noble, Best
Buy, and Borders. On the dot-com
side, there are a handful of Ham-
mond-enthusiast Web sites that
we'll plug into, and we hope to have
a launch event at a venue in L.A,,
bringing together four or five of the
guys on the CD and having a Ham-
mond organ throwdown for public-
ity purposes.”

Citing a resurgence in “organ
jazz, party jazz, and hip jazz” over
the last few years, Geoff Stoltz,
senior buyer at the Los Angeles-
based Wherehouse chain, further
points to the presence of acts like
Medeski and Galactic in raising
expectations that “Organ-ized” will
pull in new listeners.

“A lot of people think jazz is seri-
ous cats doing serious stuff, but this
is party, shake your booty, and have
a good time,” says Stoltz.

windham hill proudly presents...

“CAROLS OF CHRISTMAS” 2

RADIO SHOW

Co-hosted by JIM BRICKMAN & MELISSA MANCHESTER

Featuring holiday classics from some of today’s hottest AC artists
JIM BRICKMAN 3 MARIAH CAREY * GLORIA ESTEFAN  AMY GRANT % JEWEL
ELTON JOHN : PAUL McCARTNEY :¥ CARLY SIMON % BARBRA STREISAND

And more!

9 ’ o

Programmed by Michael McVay and produced by the award-winning Ben Manilla Productions
Radio contact: Paul Woodhull -
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Acts Race For U.K.’s No. 1 Xmas Song |

‘South Park,’ Cliff Richard, S Club 7, Steps Are Contenders
IBAN.B

BY PAUL SEXTON
LONDON—Depending on where
you're standing, it’s either an enter-
taining tableau of the British music
scene, an orgy of ruthless marketing,
or just an unmitigated freak show.
Regardless, the annual race for the
U.K.’s No. 1 Christmas single is
heading for the final furlong.

This year’s jockeys also know that
they are chasing an extra prize. Most
of the favorites for the festive title
are under starters’ orders for a retail
launch on Dec. 13, since that leaves
just one shopping chart to Christ-
mas—the survey published the fol-
lowing Sunday, Dec. 19, which se-
cures the Yuletide crown. The twist
is that whoever wins the race has a
second distinetion to aim for, as the
Dec. 26 Boxing Day chart will com-
memorate Britain’s first No. 1 single
of the new millennium.

Last year’s scramble for the fes-
tive honors (Billboard, Dec. 12, 1998)
produced the most predictable and
widely forecast result in years, as
Spice Girls scored their third con-
secutive Christmas No. 1 with “Good-
bye” (Virgin). But even then, there
was an interesting spin on the story,
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since the subsequent chart that pre-
ceded the new year produced a sur-
prise successor in “Chocolate Salty
Balls,” the eyebrow-raising “South
Park” spinoff on Columbia by Chef,
aka Isaac Hayes.

Although they are back in live
action this month, Spice Girls’ album
is being held until 2000.

Thus another “South Park” single
has a chance to move up the pecking
order, this one perhaps in even more
dubious taste than the last: Dec. 13
sees the Columbia release, by the
South Park collective, of “Mr. Han-
key The Christmas Poo.”

There is extra spice in the cake
this year, thanks to the recent return

Wamdue Project’s Surprise
European Hit Repeats In UK.

LONDON—The record that was
born in Atlanta and spent much of
1999 as a European smash is ending
the year as a formidable British hit.

Wamdue Project’s “King Of My
Castle,” the creation of 25-year-old
Atlanta DJ Chris Brann, who was
signed in the U.S. to New York indie
Strictly Rhythm, logged an aggre-
gate of 40 weeks on Music & Media’s
Eurochart Hot 100 Singles from its
Dec. 19, 1998, debut until November,
based on major pop success in Italy,
France, the Netherlands, Belgium,
and Germany—with sales there
alone exceeding 600,000 copies.

Then Britain joined the party.
“Castle,” from Wamdue Project’s
“Program Yourself” album, was first
released in the 1J.K. in June '98 on
Eruption, the now-defunct club-ori-
ented arm of rock indie Creation.
Roy Malone’s radically different
remix then made it a European hit,
via licensing deals including Air-
plane in Italy and Private Life in
Belgium and France.

Universal’s dance arm, AM:PM,
secured renewed British rights to
the infectious track, reactivated it on
Nov. 15 with new mixes by Bini &
Martini and Armin Van Buuren, and
saw it sell almost 150,000 copies in
its first week to debut on the pop
chart at No. 1. It may have made way
for veteran Cliff Richard to take over
the top spot the following week, but
sales by the end of week two had
climbed to 270,000.

“For a relatively obscure, under-
ground artist with a unique-sound-

ing song to achieve something like
this is phenomenal,” says Brann.

While some U.K. dance crossovers
are achieved with little upfront pop
airplay, Wamdue had the benefit of
play by such heavy hitters as BBC
Radio 1 and London’s 95.8 Capital
Radio and Kiss 100.

“I first heard the new mix back in
February in Holland,” says Kiss 100
PD Andy Roberts. “We've been play-
ing it since the
end of Septem-
ber, and now it’s
literally on every
two hours—our
highest rotation.”

Signs of Brit-
ish demand for
the track came
early in Novem-
ber, when it sold
1,000 copies in one week as an
import, according to AM:PM man-
aging director Dave Lambert.

Brann did not visit Britain for pro-
motional duties on the single, leaving
media appearances to vocalist Victo-
ria Frigerio, who recorded the track
with Brann. Frigerio was born in
Argentina but now lives in Germany.

A European follow-up single,
“You're The Reason,” was released
on Nov. 29 in Germany, Austria, and
parts of Scandinavia. Brann, mean-
while, is still coming to terms with
his improbable pop success. “It bog-
gles the mind, but it’s exciting,” he
says. “Maybe it will even open up the
possibilities for other less conven-
tional artists.” PAUL SENTON

BRANN

to chart prominence of the U.K.’s
most successlul singles artist of all
time: CIliff Richard.

“The Millennium Prayer,” on
which Richard combines the lyrics of
the Lord’s Prayer with the melody of
“Auld Lang Syne,” has been the talk
of the media in recent weeks—first
when his label home of 40 years,
EMI, declined to release it and the
song was picked up by Chrysalis
Group label Papillon, then when
many prominent broadcast outlets

Jackson Feels The Blues. Luscious Jackson recently met up with Capitol
executives at Los Angeles’ House of Blues after a show highlighting tunes from
the band’s current disc, “Electric Honey.” The act recently recorded the classic
Christmas song “Let It Snow,” which is supported by a videoclip directed by
Lance Bangs. Pictured, from left, are Roy Lott, president/CEOQ of Capitol; band-
mates Jill Cunniff, Kate Schellenbach, and Gabby Glaser; and Jay Krugman,
senior VP of domestic and international marketing at Capitol.

(Continued on page 16) =

Jewel Sounds Angelic, Take 6 Makes Merry
In This Year’s Albums Of Holiday Gheer

IT’S THE MOST WONDERFUL time of the year
for me, when I get to do my annual review of ran-
domly selected Christmas albums. It’s a banner
year for them, with more than 30 new titles hit-
ting my desk.

“ASCAP Presents . . . Holiday,” various artists
(Disc Marketing). Wow . . . 25 Christmas favorites
in one place done by some of the artists who made
the definitive versions. The set is available only
online or through a direct marketing number, and
proceeds go to the music education programs of
the ASCAP Foundation. Of
course, that means Bing Cros-

Lang Syne (The Millennium Mix)” is a collection
of sound bites covering some of the century’s most
memorable events, whether they be truly monu-
mental (such as Nixon’s resignation speech) or
just a snippet of pop culture (Austin Powers’
“Yeah, baby”).

“Joy: A Holiday Collection,” Jewel (Atlantic).
I’'ll admit from the start, I'm not a Jewel fan. I
don’t know if she’ll think it’s good news that I dis-
covered through this album that I actually like her
quite a lot when she’s not singing her own mate-
rial. She sounds positively
angelic on such tunes as “0

by’s “White Christmas” is
here, as is Gene Autry’s
“Rudolph The Red-Nosed Rein-
deer,” Burl Ives’ “Holly Jolly
Christmas,” and Brenda Lee’s
“Rockin’ Around The Christ-
mas Tree.” 1f this one doesn’t

1l
LBAL

Holy Night” and “Gloria.” She
strays a little with a medley
that starts with “Go Tell It On
The Mountain” and somehow
ends with “From A Distance,”
and while the message is love-
ly, a Christmas version of her

get you in the Christmas spirit,
you really are a little Grinch.
Go directly to Whoville, and do
not pass Go.

“We Wish You A Merry Christmas,” Take 6
(Reprise). This vocal group’s supreme a cappella
abilities are strongly on display here, challenging
the listener to sing along. Predominantly reliant

on standards, the album still allows for expanded

arrangements and flights of vocal fancy that
delight the listener. Especiully nice are “Let It
Snow” and “Joy To The World.”

“Garth Brooks & The Magic Of Christmas,”
Garth Brooks (Capitol). Brooks sounds more
Andy Williams than George Jones here with a
collection of standards that, for the most part, is
middle-of-the-road without a hint of twang.
Brooks sounds restrained and often drowned out
by the symphony, except on the exuberant, toe-
tappin’ gospel/country new tune, “Baby Jesus Is
Born.” Brooks purists may prefer 1992’s “Beyond
The Season,” although this will have a broader
appeal for holiday fans looking for an album of
their seasonal favorites. Track 13 is a simply
beautiful instrumental, called “The Wise Men’s
Journey,” that leads into “O Little Town Of Beth-
lehem.”

“Faith: A Holiday Album,” Kenny G (Arista).
As his gazillion-selling “Miracles” holiday set
showed several years ago, there’s a big market for
instrumental Christmas music from this saxo-
phonist. It’s a sleepy little album, but that makes
it a good choice for sitting around after all the
kids have gone to bed with nothing but the Christ-
mas tree lights on. The highlight (and single),
however, is relegated to a “bonus track”: “Auld

by Melinda Newman

hit “Hands” seems gratuitous.

“The First Christmas
Morning,” Dan Fogelberg
(Morning Sky). The man who
brought us what is now a holiday standard, 1981’s
wistful “Same Old Lang Syne,” tries a stab at a
complete album of Christmas-flavored tunes.
With a decidedly Celtic and Baroque flair, the pro-
ject 1s a stripped-down, lovely effort that com-
bines standards with Fogelberg originals. Sounds
like any other Fogelberg album in terms of
melody, just with different lyrics. Absolutely per-
fect to warm up to by the fire after caroling. One
of the few Christmas projects that really captures
the essence of the artist.

“Touched By An Angel: The Christmas Album,”
various artists (550/Epie). A spiritual show that
regularly features music releasing an album that
celebrates the birth of Jesus is a natural fit, espe-
cially since some of the artists featured on the
disc have appeared on the show. As with most col-
lections featuring various artists, it's hit or miss,
but some of the winners are “O Holy Night” from
Collin Raye and “Breath Of Heaven (Mary’s
Song)” from Amy Grant. The album is bookend-
ed by selections from series stars Della Reese
and Roma Downey.

“The Gift Of Christmas,” Andraé Crouch
(Qwest/WB). Just as exuberant and uplifting as
one would expect this project to be, this effort
sadly errs often on the side of pep and energy
instead of emotion. The voices, including Yolan-
da Adams and Chaka Khan, are exceptional.
Unfortunately, they’re weighed down by surpris-
ingly pedestrian arrangements. On bhalance, still
a winner, but it doesn’t live up to expectations.
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Long-Lost Scritti Politti Reappears With Gartside Set On Virgin

BY MICHAEL PAOLETTA

NEW YORK—British pop group
Seritti Politti and its lealer, Green
Gartside, have been missing in action
for nearly a decade. On July 26, the
act resurfaced throughout most of
the world with the release of its new
Virgin album, “Anomie & Bonhomie.”
On Jan. 25, Virgin will make the set
available for North American ears.

Seritti Politti is signed directly to
Virgin U.K. for the world

Recorded in New York and Los
Angeles, “Anomie & Bonhiomie” con-
tains 11 new songs penned, arranged,
and performed by Gartside, the
group’s sole survivor. The act’s songs
are published by Chrysalis Music
Ltd.

Former Seritti Politti band mem-
ber David Gamson produced the set.

Additionally, the album features
guest appearances by Mos Def, Lee
Majors, MeShell Ndegéocello, and
Wendy Melvoin (of Wendy & Lisa),
among others.

With an intriguing mixture of rap
and traditional Scritti Politti pop es-
capades, “Anomie & Bonhomie” is
sure to surprise many longtime fans.
Of course, those without any precon-
ceived notions may find the album to
be a refreshing change of pace.
Either way, Gartside doesn’t appear

teo concerned.

“I don’t pay attention to what long-
time fans want,” the 43-year-old
Gartside says. “My girlfriend, who
visits some of the fan-based Scritti
Web sites, tells me that ‘Seritti fans
don’t like rap.” What am I gonna do?
It would’ve been so dishonest for me
not to include a hip-hop element on
this album. My love of hip-hop is
undiminished.”

Undiminished, perhaps, but this
nmusical merging has yet to result in
a European hit. According to Gart-
side, “Anomie & Bonhomie” was crit-
ically acclaimed in the U.K. “Has this
resulted in commercial success? Not
really,” he admits.

This realization hasn’t had any
negative repercussions at Virgin
Records America. In fact, it's quite
the contrary, with much anticipation
and excitement surrounding this
release.

“This album is absolutely stun-
ning,” says Ashley Newton, co-pres-
ident of Virgin Records America and
seniorr VP of A&R for Virgin Music
Group worldwide. “In my evaluation,
there are two seasoned Virgin veter-
ans who never sold lots of records but
were still relevant and important:
David Sylvain [of Japan| and Green
Gartside.

“We know this isn’t like working a
Sugar Ray record,” he continues.
“This project requires careful hand-

GARTSIDE.

ling. You have to find pockets of sup-
port. Initially, we'll be working dif-
ferent tracks to different areas.”

Depending on the track, Virgin
will target hip-hop, dance, or pop
markets.

Virgin began spreading the word
about the return of Seritti Politti in
September, when it mailed the album
track “Tinseltown To The Boogie-
down” to select R&B mix-show DlJs.
This will be followed in January by a
12-inch promotional mailing of “Mys-
tie Handyman,” which Gartside lov-
ingly calls “a frothy little confection
sure to please old Seritti fans.”

Several tastemaking radio outlets,

which are intrigued by the act’s
melding of traditional Seritti Politti
landscapes with current trends, have
been teasing their listeners with var-
ious album tracks.

Nie Harcourt, music director and
host of the daily music show “Morn-
ing Becomes Eclectic” at KCRW Los
Angeles, finds “Anomie & Bonhomie”
a welecome return. “It’s nice to see
Green making music again,” he says.
“It’s good to see him actually push-
ing the boundaries of pop music and
challenging himself.”

Harcourt confirms that album
tracks like “The World You Under-
stand (Is Over & Over & Over),”
which features Ndegéocello, and
“Tinseltown To The Boogiedown”
are already receiving airplay.

“We’ve gotten a number of calls
from listeners,” notes Harcourt. “It’s
causing a bit of a reaction.”

The situation is similar with retail-
ers, especially those that specialize
in imports. But, acknowledges New-
ton, “it’s intrigue rather than dollar
bills ringing up in their eyes.”

“We've sold quite a few copies of
the import,” says Paul Bradshaw,
owner of San Francisco-based Mod
Lang, which specializes in British
imports.

“People are still very much inter-

ested in Seritti Politti,” Bradshaw
notes. “Once they hear the new
songs, they seem rather intrigued.
And while longtime fans may ques-
tion the new musical direction, it is
1999, and the music climate has
changed dramatically.

“What’s even more intriguing to
customers is the fact that Green
pretty much disappeared, and now
he’s back,” adds Bradshaw. “It's a
very interesting story.”

Formed in 1978 in Leeds, England,
Seritti Politti released three al-
bums—“Songs To Remember,”
“Cupid & Psyche 85,” and “Provi-
sion”—as well as several singles, in-
cluding “Wood Beez (Pray Like Are-
tha Franklin),” “Hypnotize,” “The
Word Girl,” and “Perfect Way.” In
1988, following an extensive tour,
Gartside put the band on hiatus and
returned to his homeland of Wales.

“Quite honestly, I was sick of mak-
ing music and sick of the music in-
dustry,” explains Gartside. “Now, I'm
doing things on my own terms.”

Seritti Politti—managed by Lon-
don-based Geoff Travis—and Virgin
are discussing the possibility of a
tour in 2000. Says Newton, “Green
hasn’t done a live show in years, but
he now seems to crave the opportu-
nity. The timing just seems right.”
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ACTS RACE FOR U.K.’S NO. 1 XMAS SONG

(Continued from page 12)

“snubbed” it in playlist meetings,
then on Nov. 28 when it sold almost
150,000 units in its second chart week
to hit No. 1.

In the intensely marketed U.K.
singles scene, it is rare for a song to
ascend to the top at all if it doesn’t
debut at No. 1. But when Richard did
so with his 14th chart-topper, 40
years after the first (1959’s “Living
Doll”), conjecture started about
whether “The Millennium Prayer”
could cling to No. 1 until the holiday
season.

At the youth-oriented end of the
market, there are three favorites, all
examples of a trend: the double-sided
single.

S Club 7 weighs in with “Two In A
Million”/“You’re My Number One” on
Polydor; arena popsters Steps, on
Ebul/Jive, combine “Say You'll Be
Mine” with a cover of Kylie Min-
ogue’s “Better The Devil You Know”;
and Westlife, RCA’s Irish pop pro-
tégés who have hit No. 1 with their
first three releases, are fancied by
many to make it four with a double
whammy of covers—of Abba’s “I
Have A Dream” and Terry Jacks’
“Seasons In The Sun.”

Others interpret this year’s con-
test as a Beatles vs. Stones battle.
John Lennon’s “Imagine” is reissued
by Parlophone on Monday (13),

inevitably backed with “Happy Xmas
(War Is Over)”; the same day, an all-
star remake of the Rolling Stones’
“It’s Only Rock’n’Roll” (Universal
Music TV) is released for the Chil-
dren’s Promise project, raising

 SOLID GOLD
MR R P UAEES

money for various children’s charities
including BBC Children in Need.

Produced by Arthur Baker, the
new track features Mick Jagger and
Keith Richards alongside a sparkling
array of fellow stars, including Mary
J. Blige, Annie Lennox, B.B. King,
Joe Cocker, James Brown, Spice
Girls, and Jon Bon Jovi. And even if
Spice Girls are not running in the 99
Christmas race themselves, they too
are on the remake.

Novelty releases are somewhat

thinner on the snowy ground this
vear but include the Cuban Boys’
“Cognoscenti Vs. Intelligentsia”
(EMI Catalogue), championed by
BBC Radio 1's veteran new-musie
supporter John Peel; Ttalian DJ
Mario Piu’s “Communication (Some-
body Answer The Phone)” on Incen-
tive; and another cellular-themed sin-
gle, “T Wanna 1-2-1 With You” by
Solid Gold Chartbusters (Virgin),
the riff of which samples the ringing
of a mobile telephone.

Mark Alexander, singles buyer for
MG Discs in Leicester, says that
while the holiday period is always
good for business, some of the fun of
the Christmas singles market has
disappeared.

“It’s more driven by money now,”
he notes. “Unless the novelty stuff
can be licensed to tons of compila-
tions, the companies are reluctant to
spend the money needed to get a hig
hit.”

Dave Shack, director of promo-
tions at RCA, disagrees. “Look at
where Cliff has come from this year,
nowhere, and that could conceivably
be the Christmas No. 1. With the
right record, you can still do it. If
something is a taster for an album, I
don’t think there’s any shame in that,
because one, there’s the prestige, and
two, there’s hard cash in it.”
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BY CATHERINE APPLEFELD OLSON

TGIF AGAIN: With sales of more than 2 million units for the original
“Friday” soundtrack, the folks at Priority are understandably champ-
ing at the bit to release “Next Friday,” which accompanies the long-await-
ed sequel to the Ice Cube-starring down-in-the-’hood movie and hits the
street Tuesday (14).

Both movie and soundtrack pick up where the original “I'riday” left
off in theme and artistic vision. Priority head of A&R Andrew Shack,
who also executive-produced the
soundtrack, says the ereative team
behind the music focused heavily on
carrying through the vibe from the
1995 movie. “It has been a top rental
movie for the lust four vears, so every-
one knows about it,” Shack says.

The popularity of “Friday” made it
that much easier for Priority to gath-
er a wish list of artists and tracks this
time. “The first time around nobody
knew what the movie was, and there
weren’t that many urban films out
there,” Shack says. “But everybody wanted to be on it this time around,
and obviously there is only so much room for so many tracks, so we had
to pick and choose.”

Among those choices are “Friday” alums Ice Cube and Ron Isley, as
well as such artists as Lil’ Zane, Aaliyah, Eminem, and Wyclef Jean,
whose music Shack says perfectly fit the feeling of the film. The sound-
track also features a track from N.W.A, which reunited for the first time
in 10 years.

First singles “You Can Do It” by Ice Cube and Lil’ Zane’s “Money
Streteh” will likely be followed by an N.W.A video. “A lot of people just
throw soundtracks together, and every once in a while you get a sound-
track that fits and makes people really think about the movie,” Shack
says. “I think that’s why the first one sold so well, and it’s definitely true
with this one.”

e |

MUSICAL ‘DAYS’: Millennial good-vs.-evil Arnold Schwarzenegger
thriller “End Of Days” is awash in hard rock songs that complement its
dark theme. With the Geffen compilation soundtrack already on store
shelves, Varése Sarabande is poised to release John Debney’s score
Tuesday (14).

Debney, who made the 180-degree segue from the playful “The Adven-
tures Of Elmo In Grouchland” to “Days,” says the filmmakers initially
intended to have many more songs in the movie than actually wound up
making the final cut. This meant more space for score cues and the tricky
task of finding ways to make transitions between song and score.

“The catch was, How do we make it a seamless endeavor?” Debney
says. “We didn’t want it to be just a bunch of songs and then some instru-
mental music in between.”

To help rough up the edges, so to speak, Debney enlisted the collabo-
rative assistance of cevin key of progressive rock band Skinny Puppy.
Key remixed several of Debney’s pieces and added a variety of sound
elements. The result is a sweeping, often intense, aural suite that bleeds
into the fabric of the film and on its own stands as a powerful piece of
music.

BOOK IT: Two interesting new books are now on store shelves for film
music buffs. “The Score” is Michael Schelle’s collection of interviews
with 16 current composers ranging from John Barry to Terence Blan-
chard, Mark Isham, and Howard Shore.

Also just out is the “MusicHound Essential Album Guide To Film,
Television And Stage Music,” edited by Didier Deutsch. This hefty con-
sumer guide rates and reviews 3,000 soundtrack recordings available on
CD and also features a composer’s index and series index.

PRODUCTION NOTES: Check out Emily Watson’s smooth vocals on
the soundtrack to Tim Robbins’ film “The Cradle Will Rock.” The RCA
Victor album, out Tuesday (14), features Watson crooning on Marc
Blitzstein’s “Moll’s Song,” plus several other cool Blitzstein interpreta-
tions, including Polly Jean Harvey’s rendition of “The Nickel Under
Your Foot” and an Eddie Vedder/Susan Sarandon duet on “Croon
Spoon.”

Soundtrack newcomer Jellybean Recordings steps out Tuesday (14)
with “Flawless,” featuring music by Elton John, Taylor Dayne, and
Culture Club, among others.
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T HE WONDER OF
MOLLY: Rock band Mollys
Yes has already established
a notable following in the
Southwest, and the group is
aiming to break throughto a

Another Winans Family?
The McClurkin Project is a
group of siblings that per-
forms gospel music and
whose self-titled debut al-
bum is due Tuesday (14) on
Gospo Centric/Word/Inter-
scope Records. The group
includes Donnie McClurkin,
whose 1997 self-titled Warn-
er Alliance debut album
reached No. 4 on the Top
Gospel Albums chart, No.
14 on the Top Contempo-
rary Christian chart, and No.
49 on the Heatseekers
chart.

national audience with its
Republic/Universal album,
“Wonderworld.”

Prior to the Oct. 19 re-

lease of “Wonderworld,” the
Tulsa, Okla.-based group
had released in March an
enhanced CD called “Paper
Judas” on indie label Or-
chard Records.

“Paper Judas” contained
the song “Sugar,” which be-
gan getting spins on Tulsa
modern rock station KMYZ
(Z-104.5 the Edge), garner-
ing enough attention for Mol-
lys Yes that the band was
subsequently signed to Re-
public/Universal.

“Wonderworld”
includes “Sugar,” H

Power Pop Explosion. Los

Angeles-based rock band the
Exies have a sound influenced
by '70s Cheap Trick but with a

modern edge. The group's
self-titled debut album is
scheduled to be released
March 28 on Ultimatum Music.
The Exies are planning a West
Coast tour before the album'’s
release.

REGIONAL HEATSEEKERS NGO, 15

~ MOUNTAIN
Static-X, Wisconsin Death Trip

which was released
as the album’s first
single. KMYZ has
supported the track,
as well as modern
rock outlet KQRX
Odessa, Texas.
Mollys Yes—lead
singer Ed Goggin,
guitarist Mac Ross,
bassist Brad

-

T

EAST NORTH CENTRAL
NeDarmonXeameTynar, ... Home For Christmas

~ NORTHEAST
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BILLBEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART *+ BY CARLA HAY

person to identify with when
you're heartbroken.”

Mollys Yes is scheduled to
perform at KMYZ’s Edge
Party of the Century concert
Dec. 31 in Tulsa.

RISING HIP-HOP STAR:
The Madd Rapper is sure
to benefit from his associa-
tion with some of the big-
gest names in hip-hop. His
Columbia Records debut
album, “Tell '"Em Why U
Madd” (due Jan. 4),
was executive-pro-
duced by Sean

n

WEST NORTH CENTRAL
Lorie Line, Simply Grand

T

PACIFIC

Tash, Rap Life

Mitcho, and drum-
mer Scott Taylor—
got the band’s name
from a character
named Molly in
James Joyce’s classic book
“Ulysses.”

The late artist Frida
Kahlo was the inspiration
behind the album track
“Frida Kahlo.” Goggin ex-
plains, “I was living in a
basement apartment reading
the biography of Frida
Kahlo. She is the perfect

N
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South Park Mexican, 3rd Wish |
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WeDement¥iearmsman, . ome For Christmas

[ e 5

1 ITaaw |
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“Puffy” Combs,
also known as re-
cording artist Puff
Daddy.

The Madd Rap-
per (the alter ego of
noted hip-hop pro-
ducer Deric Ange-
letti) has already
been introduced to

V

N

THE REGIONAL ROUNDUFP
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Rotating top 10 lists of best-selling tities by new and developing artists.
EAST NORTH CENTRAL SOUTH ATLANTIC

McDermottKeams/Tynan The Irish Tenors Home for Christmas 1. Grupomania Masters Of The Stage: 2000 Veces Mania
Static-X Wisconsin Death Trip 2. Carlos Vives El Amor De Mi Tierra
Brad Paisley Who Needs Pictures 3. Olga Tanon Olga Viva, Viva Olga

. Sole Skin Deep 4. Brad Paisley Who Needs Pictures

. Slipknot Slipknot 5. Los Sabrosos Det Merengue Rompiendo Ei Milenio
Stroke9 Nasty Little Thoughts 6. McDermottKeams/Tynan The Insh Tenors Home For Chnstmas
Chilldrin Of Da Ghetto Chilldrin Of Da Ghetto 7. Ricardo Arjona Ricardo Arjona Vivo
System Of A Down System Of A Down 8. Los Tri-o Mi Gloria Eres Tu

. Tash Rap Life 9. Fiel A La Vega Tres

. Youngstown Let's Roll 10. Sole Skin Deep

music fans via guest

appearances on al-

bums by Puff Dad-

dy, the Notorious

B.I.G., Dr. Dre,

Mase, and the Lox.

The Madd Rapper’s high-

profile TV appearances in-

clude performing skits at

the 1999 Source Hip-Hop

Awards, and BET’s “Rap

City” is planning an upcom-
ing profile on the artist.

In addition, the Madd

Rapper is set to become a

part of the on-air morning

show team at R&B station
WQHT (Hot 97) New York.
Guest performers on “Tell
"Em Why U Madd” include
Puff Daddy, Busta Rhymes,

Horsing Around. Daddy-
longlegs consists of no-
able dance artists Howie B
(a producer who's worked
with acts like Bjork, U2, Ry
Cooder, and Robbie Rob-
ertson) and guitarist/synth
player Jeremy Shaw, who is
also half of the act Naked
Funk and who has collabo-
rated with Sly & Robbie,
Robertson, and U2's Adam
Clayton, among others.
Daddylonglegs’ debut
album, “Horse,” available
on the Palm Pictures record
label, combines electronica
with funk music.

Mase, Jermaine Dupri, Lil’
Cease, Raekwon, 50 Cent,
and Black Rob.

The album track “How To
Rob” reached No. 62 on Bill-
board’s R&B singles chart in
the Aug. 7 issue.
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retnvigorated and rockin’, the Band
Ls still setting records and having
fun doing Lt. By Ray waDDELL

he 30-year journey that has taken The
Allman Brothers Band to the turn of the cen-
tury, with a stop at the Rock & Roll Hall Of
Fame along the way, began with an
impromptu jam session in Jacksonville, Fla.

By the time this band hit Macon, Ga., in 1969, all
of the chops were in place. Macon and rock 'n’ roll
would never be the same.

“The first time 1 heard them, 1 was walking
down the street in Macon, and 1 heard this band
rehearsing,” says legendary producer Tom
Dowd, who has helmed the boards on numerous '3
Allinan Brothers albums. “1 boogied over to the
Capricorn offices and 1 said, ‘Whoever this is, &
these guys are ready. Get them out of the 3
rehearsal hall. They don’t need to practice any-
more, they'll lose it.”” Brothers Gregg and
Duane Allman had knocked around in bands
like The Allman Joys and Hour Glass prior to
the Brothers, but the group really came togeth-
er in Jacksonville, sans Gregg, who was in
California in early 1969. Duane and drummer
Jaimoe hooked up with another drummer, Butch
Trucks. When guitarist Dickey Betts and bassist
Berry Oakley from The Second Coming joined the
picture, a formidable lineup was in place.

“There were a lot of musicians in Jacksonville at that
time. 'm not sure why,” says Trucks. “Duane, Dickey,
Berry, me and Jaimoe, with Reese Wynans on the key-
boards got together and started playing this shulfle. We
quit about two hours later, and Duane jumped up and
stood in front of the door and said. ‘Anybody in this room
who thinks they’re not going to play in this band will have
to fight your way out of here’.”

Jaimoe agrees the magic was instantly apparent. “We
were over at a place they called the Gray House, where
Berry Qakley lived with this cat called Nasty Lord Jim. We
played and we played and we played, and everybody was
just blown away,” he says. “There were bands that had
been together for some time that didn’t play that well
together.”

A powerhouse vocalist was needed, and Gregg was sum-
moned back from California to find an incredible band

waiting on him. “Duane told me one time that nobody
sang like his brother, and he was right,” says Jaimoe. “I've
heard people say Gregg Allman is the greatest white blues
singer. He’s just one of the greatest singers, period.”

Soon, The Allman Brothers Band was picked up by
Capricorn Records and moved to Macon to begin prepa-
rations for an album. It was an era of good times and
heavy-duty creativity.

The music was the first of its kind, a uniquely American
hybrid that incorporated multiple styles. “They had a very

strong groove, with jazz permutations and clements of

blues, and then they could rock like Metallica,” says Dowd.
“Nobody represented this type of dynamic change, and
the audience was ready for it. There were groups that
could play the blues, jazz and hard rock, but none could
put all these elements together in one song.”

Already a veteran of the studio as a sessions man, Duane
Allman knew the sound he was after. “Duane was in charge
of the band, a great musician and an inspiration,” says
Dowd. “He was in charge but never overbearing. He was
powerful but not in-your-face. Duane was in love with this
band.”

BRIGHT-EYED AND READY

The young Brothers were professionals in the studio
and hell-raisers outside of it. “They were prompt, atten-
tive, they took direction and they gave feedback,” says
Dowd. “I had no idea what their habits were after they left
the studio. I worried about what they were doing, but it
was really none of my business. 1f I told them to be back at
the studio by 2 p.m. the next day, they were there, bright-
eyed and ready.”

The first album was recorded later in 1969, followed by
relentless touring and then “Idlewild South” in 1970. The
band began to build a reputation as an incredible live act.
Touring and live performance has always been the
lifeblood of The Allman Brothers Band, and the group’s
most acclaimed album remains 1971's “Live At The
Fillmore East.”

BROTHERS OF THE ROAD

Jon Podell began booking The Allman Brothers back in
1969 and remains their agent to this day. 'They've given
him plenty to do. Podell well recalls the first time he
encountered the band.

“They were playing this place called Unganos on the
West Side, and my guess is it was their first gig in New
York,” says Podell. “Gregg’s voice stood out from the
beginning. 1 couldn’t believe it was a white guy. Gregg
Allman was a beautiful, beautiful man, about 6 ft., 4 inch,
with blonde hair that women would die for. Here’s this
handsome guy growling the blues, and it was very
= incongruous. It threw me off.”

The rest of the band was equally impressive.
“You had Dickey Betts, Duane Alman, Jaimoe
and Butch and Berry Oakley, playing this driving
blues like this boy from the Bronx had never
heard before,” Podell says. “The combination of
that band and that voice was a first for me, and 1
believed it would be a first for America.”

Podell was an early believer. and there were oth-
ers. “Bill Graham said they would be the most
important band in America, and 1 latched onto
that,” he says. “Most people believe the live thing
was ahead of the record thing. They would play all
night if they could, and they would hypnotize peo-
ple.”

The Allman Brothers loved touring. “They
wanted to work all the ume, but at first there
wasn’t necessarily demand in every city,” Podell
says. “We had to push a little, but we knew we had
a tiger by the tail.”

The Allman Brothers are perceived as a
Southern rock band, and it’s true their origins are
from the South, but the first part of the country to
get truly turned on to the band in a big way was the
Northeast. “They got it, and they still do,” says Podell.
“I'm not sure if it was from the influence of the Fillmore,
Bill Graham or what, but they latched on, and the band is
sull enormously successful in New York, Boston and up
and down the East Coast.”

More and more, the kids loved the Brothers and the
band loved them back. “They used to invite people to bar-
becues and backstage parties—they were known as a ‘peo-
ple’s band’,” says Podell. “Their guest lists were mighty.
People came in all shapes and sizes, and you had all types
of jobs and careers. Backstage at an Allman Brothers Band
concert was a very colorful place to be.”

HANGIN’ WITH THE CREW
As legendary as the early marathon Allman Brothers
shows have now become, the crew was equally legendary
in the business, comprised of such colorful characters as
Continued on page 30
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ThanRs fo all our fans, as well as our iriends in the industrv.
You are as much a part of the past 30 years as We are.

@Gregg. Dickey, Jaimoe ¢ Butch
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$OMETHING ABOUT
THE SoNss

The Alman Brothers Band has a list of classics and neo-
classics that will be played and listened to for years after their
composers are gone. Ray Waddell talked to Gregg Allman about
what some specific songs mean to him.

IMw” A”

(Gregg Aliman/Stephen Alaimo)

“Melissa’ is about somebody | knew at a very lonely time in my life.

Around 1967, we had been playing the chitlin circuit, and | remem-’
ber thinking this would be a lot easier if | had a éompanion, and it
would be nice if she was a female. | wrote the song, but | couidn’t
come up with the right name. Then one night down in Pensacola, |
happened to be in a place | don’t frequent, the grocery store. There
was a Spanish lady in there with a beautiful daughter, about 2 years
old, and she was just running ali around the store. The mother kept
saying, ‘Melissa, come back,” and | said, “Aha! That’s it!’ | wish
there was some way | could let that fady know about that. | didn’t
show anybody that song for quite a while, and then | lent the song
to Steve Alaimo to get some food for the band. His name’s under-
neath it with mine as a writer, and that's where it came from and
where half of it goes.”

“WhrpiN' Posr™ ‘

(Gregg Aliman)

“That's where the jazz comes in. | didn’t realize it at the time, but the
intro on ‘Whippin’ Post’ was in 11/10 time. | wrote that song in the
middle of the night, and by the same time the next night we had
rehearsed it and were ready to record it. That same week, | wrote
‘Blackhearted Woman’ and ‘Every Hungry Woman,’ | was writin' my
ass off then, and now I'm starting to get back to it.”

“Whonsir Riper”

(Gregg Allman)

“Sometimes a song can be inspired by two different things, one for
the music and one for the lyric. The music on this song was inspired
by a style of acoustic guitar, like Stephen Stills plays. In fact, he cut
‘Midnight Rider’ one time and did a hell of a job on it. Lyricaily, |
wanted a real swampy thing, and i got it, especially on the version
that's on ‘Laid Back.””

“ANT Wasiv' Time No Wlore”

(Gregg Aliman)

“I wrote that song when my brother passed away. We had three
sides done on a four-sided record, which was originally going to be
called ‘Eat A Peach For Peace’ because the war was still going on.
We had that other side to finish, and we put ‘Melissa’ on there, and
Dickey wrote ‘Les Brer’ and then we put ‘Ain’t Wastin’ Time No
More' on there, and that's how we finished up that record.” Il

Intervieuw BYRAY WADDELL

hirty years into their amazing rock v’ roll journey, mem-
bers of The Allman Brothers Band were showing no signs
of slowing down during a recent interview. A high-
] spirited Gregg Allman was in the process of moving from
his 10-year home in San Francisco to “back down South,
near the water.” Butch Trucks had recently moved into a new home
himself. Jaimoe was motoring down the road, taking a trip down
memory lane on his cell phone for Billhoard. Derek Trucks was on
the road with Bob Dylan and Phil Lesh. Marc Quinones was gear-
ing up for another Brothers run, and Oteil Burbridge was prepar-
ing to get some work in New York to bide time until the Brothers
reunited for another March stand at the Beacon Theatre. And
Dickey Beits? He was moving so fast Billboard wasn’t able to pin
him down for an interview. Here’s what the Brothers had to say.

What was your first exposure to music that real-
ly had an impact on you?

GREGG ALLMAN: That would be when me and my
brother [Duane] still lived in Nashville, about 1959. We
went to see one of those rhythm and blues
revues as they called em. They had those
little pastel rainbow placards, it was before
« they had posters. The headliner was Jackie
Wilson, and second was

Otis Redding. Johnny

Taylor and B.B. King
were also there, and
Patti LaBelle and the
Blue Belles. We were %
way up in the cheap
seats. That was the
first Hammond organ I'd ever
seen. And there was this guy in
B.B.’s band that was the first black
guy I'd ever seen with bleached
hair. It was like a sideshow, man,
and the most incredible music. [
That night pretty much planted -
my feet in the mud. It was at the
Municipal Auditorium in Nash-
ville, and the dream started at
that moment. We filled that |
place 10 or 12 times since then. i
in the early days, did the
band have a specific 1..
musical direction, or was
the melding of musical T
styles simply a case of
playing to the individual |
players’ strengths?

GA: We all pretty much liked the
same kind of music. As long as
there was a six-and-a-half-foot
groove, no way you couldn’t like
it. What was ifty or strange to me
was when we first dove into the jazz
thing. Spontaneity was like taking

The current ABB

f —

physics and learning you really enjoy it.

Who brought the jazz aspect to the band?

GA: I'm not sure, because 1 was the last one to get there.
They were listening to Pharaoh Sanders and Roland Kirk,
[Miles Davis'] “Kind Of Blue” and “My Favorite Things.”

Dickey was into Django Reinhardt, and I'm like “What
happened to Jerry Lee?” I was strictly Motown and Stax.
The blues I knew was [Bobby] Bland and B.B. and Junior
Wells. But we melded it all together with rock 'n’ roll. It
was an incredible journey.

BUTCH TRUCKS: Jaimoe was the one who turned
Duane onto jazz. Duane was never too sure about using
two drummers at first, but he figured if it was good
enough for James Brown, it was good enough for us.
JAIMOE JOHANSON: Duane turned me onto Dylan,
Buffalo Springfield and Taj Mahal, and I turned him on to
Coltrane and some of Miles’ records.

Can you describe the scene in those early days
in Macon?

JJ: We were the heroes of the town.

GA: it was great. All that company coming together,
everybody immediately digging each other so much. Lo
and behold, we all got along. We were constantly laughing
or doing some crazy-ass foolish thing. To me it was like
going to Disney World. We didn't have a pot to piss in or
a window to throw it out of. Mama Louise Hill at H&H

Restaurant, she fed us many times. Goodness gracious!
That was soul food, man. Collard greens and black-eyed
peas and fried chicken. There was a lot of laughter, great
food, no worries. We had a two-room apartinent we lived
in, with one room full of instruments and the other with
mattresses on the floor and a Coke machine filled with
Budweiser and Cokes. It only cost a quarter, and they kept
it stocked.

BT: It wasn't hard to keep it stocked, "cause half the time
none of us had a quarter.

GA: | was writin’ hike a bandit, at the pinnacle of total hap-
piness. I had stepped away from being about to say the hell
with it and going back to med school, and within a week 1
was on top of the world, playing with the damnedest band

I'd ever seen, much less played in.

BT: The first thing Gregg did was look at Duane and say,
“I’'m not good enough to be in this band.”

What was the studio process like back then?

GA: It was live, same thing as onstage. It just wasn't as
loose; we had to tie it down a little bit. Being in the studio
is like when you send in your tax forms: if you miss one
line, they’'ll send it back to you. We didn’t write in the stu-
dio at first, we didn’t do that until later on when demand
outstripped supply. Writin’ in the studio is
no good, it’s like writin® with the
-~ grim reaper standing over your
f shoulder. Everything in the stu-
1 dio at first was like happenstance.
It was like a good crop of pot
coming up. By the way, anybody
that thinks chemicals make the
music sound better—other than
to them at the moment—is crazy

as hell. Don’t waste your time, it’s
not a through sireet.
BT: The studio process was horri-
b/ ble. With music as spontaneous as
ours is, and the crowd being so
much a part of it, it's not good to

put it under the microscope of a
multitrack tape machine. The way I
describe it, playing a live concert is
like creating art, like a statue. Going
m the studio is craft, like building a
] house.

{f Did the band have a pretty
i} strong work ethic from the
beginning?

GA: We were working like dogs,
‘ man. We were young and had ener-
gy to burn. Later on, we had help
with our energy to burn. But 12 days
into it, we'd be a constant ball of fire.

[ used to get out of bed like [ had a

spring under me, go eat a little
Continued on page 24
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On behalf of all your friends

and peach farmers everywhere,
wed like to thank The Allman Brothers Band
for 30 years of kick-ass music.

— |
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A Producer’s Impressions
BY SAM GRAHAM

said of longtime ABB producer Tom Dowd. “He’s

like a mother, like a father, like a brother, like a
grandfather, like a teacher, like a student. He’s after the
ring.” And, more often than not, over the course of eight
albums (from “Idlewild South” in 1970 to “Where It All
Begins” in ’94) and nearly three decades, that ring is exactly
what Dowd and the band have found.

Of course, Dowd already had a pretty decent résumé when
he linked up with The Allman Brothers Band, having pro-
duced and/or engineered classic recordings by the likes of
Aretha Franklin, Ray Charles, the Rascals, Joe Turner and
many more. In the Allman Brothers, he found a group that
was comfortable playing all of those
styles, and together they forged a chain
that has proved to be one of the most
durable in the history of modern
music—and it will likely remain
unbroken for many years to come.

What follows are Tom Dowd’s first-
person reminiscences of his remarkable
association with the Allman Brothers
Band.

“H e’s a great guy to work with,” Gregg Allman once

When 1 started working with the
Allman Brothers, the only one I
knew was Duane, who had played on
some Aretha Franklin sessions and a
few other things. I was supposed to
produce their first album, but there
were scheduling problems.  So
Adrian Barber, who was on my staff,
produced it.

Ayear or so later, before we started
“Idlewild South,” I remember I was
in Macon on some kind of business
when I heard this band rehearsing. 1
stood outside and listened for a few minutes, and then I
moseyed on over to the Capricorn office and said, “Hey,
who’s that band rehearsing over there?” Phil Walden said
it was the Allman Brothers, and I said, “Well, get them the
hell out of the rehearsal hall and send them down to [the
recording studio in] Miami.” 1 mean, they were flying.
They were swinging, they were driving. Everything was
together.

When they showed up in Miami, I was simply concerned
with getting the best performance collectively out of them.
We might overdub a vocal or a solo, but everything else
was done on the fly. And I think “Idlewild South” was a
good measure of their potential as a studio band at that
time.

The “At Filimore East” album, which came next, was a log-
ical thing to do, because their natural element was onstage.
When they showed up at the Fillmore, they were rarin’ to
go. And they were so confident! Actually, I was ready to kill
‘em the first night, because they brought two horn players
and a harmonica player. I'd be sitting in the [recording]
truck, telling the engineers, “OK, now here comes this or
that solo,” cueing everybody about what comes next. Then
the engineer would go, “Yeah, but what do 1 do with the
horns?” When I saw the band backstage after the first set
and they asked me what I thought of the horns, 1 said,
“Send ’em home. If 1 see one of them again, I'll go nuts.”

In the end, the Fillmore album was an incredible live
performance—rock, jazz, blues, everything. They were
really on their toes. They were at their peak; they were
cocky without actually being cocky, just having a good time
and playing their hearts out.

After Duane passed away and they did the “Eat A Peach”
album, Atlantic let them go. Since 1 was still busy with
Atlantic, 1 didn’t work with the band again until

“Enlightened Rogues” in 1979. We did that album the
same way we'd always done albums together, recording
everything live and only repairing a few things that broke
down. But the musicianship was not as good as what they
were capable of.

Not long after “Enlightened Rogues,” they scattered to
the four winds, and it wasn’t until they got back together
for “Seven Turns” [1990] that I started working with them
again. By then, they had Allen Woody playing bass and
Warren Haynes playing guitar, and later they added Marc
Quinones on percussion. So the musicianship was great
again.

At that point, I became more involved in A&R and pre-
production. They would call and
ask me to attend an audition for a
new bass player or something, or
when they were getting ready to
learn new songs or go back on the
road, they'd run some songs by me.
Nothing was ever legislated, but I
might say, “Well, this part is fighting
with this part” or whatever. It was
easier to take if it came from me,
who was kind of an outsider, than if
it was from one band member to
another.

We made three more albums after
“Seven Turns.” One was the live
album [*An Evening With The
Allman Brothers Band”], which was
different from the Fillmore album;
we recorded it in three different
cities instead of just one, we had
new members, and, while the band
still played blues, they weren’t blues
for the entire concert anymore. Of
the two other studio albums,
“Shades Of Two Worlds” [1991] really had me talking to
myself, because they went off on an incredible jazz tan-
gent; I'd listen to what we’d done on a particular day and
just be crippled by some of the rhythmic things they were
doing! Then, after the live album, we did “Where It All
Begins” [1994], which was a lot of fun.

You know, I've never made a career out of any one sin-
gle artist; there’s the pitfall of that artist sounding the same
or getting stuck in a rut. But with this band, I'm chal-
lenged by three, four, five people all at the same time.
Every time I'm with them, it’s different; there’s never a
formula, and I always hear something I've never heard
before. They might play a blues that moves into jazz, or
something jazzy that turns into rock; they warp everything
into their own indelible style.

The four original members all look at me in different
ways. For Gregg, I'm like a father. For Dickey, I'm like a
shield between the record company and the band; and,
once in a while, he’ll ask for my help musically. For Jaimoe,
with his jazz and blues background, I seem to be a constant
inspiraton for him to ask more questions. And Butch just
looks at me like a psychologist, because I'm able to deal
with all these different personalities.

I give those four guys a lot of credit. They have a tradi-
tion—they’ll sull play “Whipping Post” or “Elizabeth
Reed” or “Jessica”—but they also stay in touch with what’s
going on. A lot of that comes from their kids. I remember
at one show, seeing Berry Oakley’s son, Dickey Betts’ son
and Butch Trucks’ son all standing in the wings. They
brought them all out to play “Revival,” and all of a sudden
we had the Junior Allman Brothers. And now they’ve got
Derek Trucks, Butch’s nephew, playing guitar in the band
full-time. So I think The Allman Brothers Band will carry
on. But they’ll never be stuck in a rut. W

THE BILLBOARD INTERVIEW

Continued from page 22

breakfast, maybe a bite of one of them mushrooms, then
we’d start playing, and the next thing you know, it was
dark and we’d still be playing.

Watching the band play live, at times you guys
get into such a groove, it’s like you just reach
another level of playing. Few bands have man-
aged to meld its individual complex parts into
such a live machine. Describe how this hap-
pens and how you manage to keep it going
despite personnel changes.

GA: Onstage, there are certain signals and landmarks we
use, like a signal to stop the solo. The signal changes from
rime to time, it just evolves. It’s not like it’s announced or
there’s a note slipped under the door. We just know. We
don’t reliearse anymore, except when we're doing a new
album.

How do you tell if a new guy is going to fit in?
GA: You don’t. Sometimes, they’ll fit in for a while and
then maybe take another course, like Warren [Haynes]
and Allen [Woody].

DEREK TRUCKS: With a band like The Allman
Brothers, with such an amazing chemistry, when some-
body new comes in it either works or it doesn’t. When 1 got

the call, I was excited, but I was hoping the chemistry
would be right. Thank God it was.
OTEIL BURBRIDGE: It’s pretty tough to come into a
band like this. They’ve been at it for 30 years, and in some
ways they’'ve changed the material. I had a lot to catch up
on; you couldn’t learn it from the record. A lot of the gig |
had to learn on the gig. [Original bassist] Berry Oakley
had such a unique role, and he was a unique bass player.
He had some very distinctive bass lines in songs like “Stand
Back” and “Don’t Keep Me Wondering,” I'm pretty sure
he must have written them himself.
Do you feel that, in some ways, the live perfor-
mances can surpass the recorded versions of
the classic songs?
GA: Oh, yeah. There are some hot nights where I'm like,
“Man, I wish we could’ve captured that kind of energy in
the studio.” It’s hard to get the same energy in a studio cut
because you don’t have all those great people there. Their
energy and warmth can pull some incredible perfor-
mances out of you. They play quite a part in it, and you
can let ‘em know it.
BT: We're a live band, and we should always be live.
The Allman Brothers Band has often been
described as a “people’s band.” Was that a goal
early on?
GA: Absolutely. Not too many people you go see nowadays
play longer than an hour and a half. We used to never play
less than three hours, and now it’s two-and-a-half hours,
with encores. We always, from the beginning, set out to
give people their money’s worth. We used to jam in the
park all afternoon for nothin’, in cities like Philadelphia
and New Orleans, everywhere. Any place with a park that
would let us get away with it. Try and do that now. We're
a people’s band in that we give a damn. Speaking for
myself, I go onstage like it just might be my last chance.
You never know what’s going to happen, and every now
and then I'll think it sure would be essential if it was your
last show for it to be a kick-ass one. I always heard that
Stevie Ray Vaughan’s was the best show he ever did.
BT: The Allman Brothers Band was never about money in
the beginning. We had Atlantic Records up in New York
telling us that white boys from the South just standing
there playing would never work. They told us to get Gregg
out from behind that organ, stick a salami down his pants
and have him jump around and it might work. We didn’t
care what they said. We thought they were right, but we
didn’t care, we were just doing it for ourselves. We were
about spreading this gospel we discovered. It very much
was like Jesus and the disciples meets the jJames gang and
the outlaws.
You guys were on the forefront of what turned
Continued on page 28
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Butch, Dickey, Gregg & Jaimoe,

cﬁ'b’ ! UL“"?

They say the first 30 years are the hardest.
The next 30 should be a breeze!

Thanks for being a big part of my continuing
EVOLUTION into the millennium.

Jonny Podell
EVOLUTION TALENT AGENCY

(formerly Renaissance Entertainment)

P.S. Bert — why don't we review the deal sheets a few more times?
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congrats...
on 30 JAMMIN' YEARS......

LTD.

PRODUCTION TRANSPORT SPECIALISTS
1-888-JANCO NJ

for only 25 years...........

on thirty years of influential, timeless music.
Looking forward to seeing you on the road this summer.

Special thanks to
Bert Holman ¢ Jon Podell

ANDREW HEWITT/BILL SILVA

CONCERTS
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ABA8 On
The Charts

sets on The Billboard 200, the Allman Brothers

Band reached the chart with 19 different albuns. Its
biggest chart year was 1973, when “Brothers And Sisters”
logged five weeks at No. 1. In that same year, the double-
LP “Begimnings.” a repackaging ol 1ts first two albums,
rose to No. 25, higher than either “The Allman Brothers
Band” or “Idlewild South” reached in initial release.

In addition (o his work with the band. lead vocalist and
organist Gregg Allman hit the chart with five albuns, two
solo sets and three credited to the Gregg Allman Band. His
brother, slide-guitar innovator Duane Allman, was repre-
sented by two posthumous retrospec-
lives released after the 1971 motorcy-
cle crash that took his life.

Although The Allman Brothers
Band’s primary visibility came from
the album chart, the band placed
cight songs on The Billboard Hot
100, while Gregg Alliman made the list
with two solo excursions.

The band’s biggest single, “Ramb-
lin® Man,” from “Brothers And Sis-
rers,” rose to No. 2 1973, An instru-
mental track [rom that album, "Jes-
{1 sica,” remains a staple on classic-rock
stations, although 1 rose no higher
than No. 65 during its Hot 100 life.

Although The Allman Brothers
Band was not a big singles band, two of its members
appeared on classic top-40 hits. Duane Allman’s guitar
work was one of the signatures of “Layla,” a top-10 hit
from 1972 for the Lric Clapton-led Derek And The
Dominos. Original bassist Berry Oakley, who died in a
1972 motorcvele accident in the same stretch of Georgia
lighway that claimed Duane Allman’s life a year earlier,
plaved on Tommy Roe’s bubblegum hit “Dizzey™ (No. 1 in
1969).

Below are the 20 highest-charting albums of 'The Allman
Brothers Band and its individual members. with rank
deterntined by peak position and weeks spent on The
Billboard 200. —GEOFF MAYFIELD

8 mce 1970, when the group placed its first two Atco

1. The Allman Brothers Band “Brothers And Sisters,”

Capricorn 1973 No. 1
2. The Allman Brothers Band “Eat A Peach”

Capricorn 1972 No. 4
3. The Aliman Brothers Band “Win, Lose Or Draw”

Capricorn 1975 No. 5
4. The Allman Brothers Band “Enlightened Rogues”

Capricorn 1979 No. 9
5. The Aliman Brothers Band “At The Fillmore East”

Capricorn 1971 No. 13
6. Gregg Allman “Laid Back”

Capricorn 1973 No. 13
7. Dickey Betts & Great Southern “Highway Call”

Capricorn 1974 No. 19
8. The Aliman Brothers Band “Beginnings”

Atco 1973 No. 25
9. The Allman Brothers Band “Reach For The Sky”

Arista 1980 No. 27
10. Duane Allman “An Anthology”

Capricorn 1972 No. 28
11. The Gregg Allman Band “I'm No Angel”

Epic 1987 No. 30

Continved on puge 28
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ALL NIGHT SHOWS AT THE CAPITOL ...
MOON PIES, BERT HOLMAN & BHLT'S ...
HANGING ARDUND ROOSEVELT STADIUM ...
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3 r Threugh all the ups and downs ...
Nea - The Altman Brothers Band remains
R g S0 PY a great American musical tradition !
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THE CHARTS
Continued from page 26

12. Sea Level “Cats On The Coast”

Capricorn 1978 No. 31
13. Dickey Betts & Great Southern“Dickey Betts & Great Southern”

Arista 1977 No. 31
14. The Allman Brothers Band “Idlewild South”

Atco 1970 No. 38

15. The Gregg Allman Band “Playin’ Up A Storm”

Capricorn 1977 No. 42
16. Sea Level “Sea Level”

Capricorn 1977 No. 43
17. The Allman Brothers Band “The Road Goes On Forever:

A Collection Of Their Greatest Recordings,”

Capricorn 1975 No. 43
18. The Aliman Brothers Band “Brothers Of The Road”

Arista 1981 No. 44
19. The Allman Brothers Band “Where It All Begins”

Epic 1994 No. 45
20. Gregg Allman “The Gregg Allman Tour”

Capricorn 1974 No. 50

THE BILLBOARD INTERVIEW
Continued from page 24

out to be an explosion of Southern rock bands,
although you always seemed somewhat
removed from that scene. Did you feel a kinship
with other Southern rock bands?

GA: No. If you can’t say nothin’ nice. .. [laughs]. We all got
along, but we were all in different parts of the country at
different times. We did have some very, very fun times. I
remember one timne all of the Brothers and Skynyrd and
the Charlie Daniels Band and Lonnie Mack were all in
Macon ar this place called Grant’s. We kept that place open
until the cops came and told us we had to leave or they
would throw us in jail. That was one of the very, very few
times we all got together. We’d just see each other in pass-
ing.

The Aliman Brothers were never big rebel-fiag
wavers.

GA: Berry Oakley was from the south side of Chicago!
Jaimoe, he played with Ous and Percy Sledge and Clifton
Chenier. We all came Irom totally different kinds of music,
except for me and my brother.

Any idea why this thing has lasted 30 years?
GA: Absolutely not. The first album hit the dirt, No. 200
with an anchor. 1 was the agnostic of the whole band,
always have been. But [ always kept an open mind as to
new music, and the hirin’” and firin” and all that stutf.

BT: Last year was the most fun I had in years. Everybody
is in incredible shape. Getting Derek was a great move; it
seems to have really rejuvenated Dickev. He's playing bet-
ter than he has in years. Last summer was the first time in
years we were onstage with no negatve shit going on at
all.

JJ: Derek is making people approach the music different-
ly. As amazing as Warren [Haynes] and Jack Pearson were
[on guitar], Derek has a whole different thing going on. It
sounds like a combination of Duane, Jack and Warren,
which makes the Derek Trucks sound. The kid i1s some-
thing else.

What does the future hold for The Aliman
Brothers Band?

GA: All I can tell you is that all is well right now. It has
been well since 1989. [t’s better than it ever has been. Now
that we're off the drugs, it feels really good to play.

OB: All I care about is that they’re sull having a good time
playing. That's what music’s all about: to make you feel
good if you're bad, and to make you feel better if you feel
good already. It goes as long as it goes.

DT: It’s great to see the guys with such clear heads and in
such a positive frame of mind. Playing with them is an
amazing experience. I hope we can get in the studio.

JJ: Shit, man, I can’t wait to go back to work. l
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STANDARD
EQUIPMENT FOR THE
RAMBLIN' MAN

Gibson salutes the Allman Brothers Band on 30 years of rock n roll.

From humble beginnings to superstardom, the Allman Brothers Gibson USA and the Gibson Custom, Art & Historic Division
Band has built its reputation with hard work, tireless dedication and congratulates the Allman Brothers Band on thirty years of success,
undying loyalty. Overcoming trials and tribulation along the way, and thanks them for thirty years of loyalty. Gibson Musical

they have stayed the course for thirty years, becoming a rock and Instruments are built for those who want the very best. For the
roll icon with a sound that is often imitated, but never duplicated. Allman Brothers Band — Only 2 Gibson is good enough!
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BERT HOLMAN AND

THE ALLMAN
BROTHERS BAND

Henes o 50 More Yearno!/!

“From The Leader In Entertainment Coach Travel”

TO ALL OF OUR FRIENDS
ON YOUR 30TH ANNIVERSARY

IT IS OUR GOOD FORTUNE TO HAVE BEEN
YOUR WHEELS FOR ALL YOUR RAMBLIN

WISHING YOU CONTINUED YEARS OF SUCCESS
AND MANY BLUE SKIES ALONG THE WAY

Love Liva & Glennw MeNamara
And all at Lasen Light LimousineDau-El Senvices

Working Fot The Bana:
thanager

Bert HHolthan

Holman has reached a career pinnacle. “I have my
dream job,” Holman says. “I get to hear this music
every night.’

Holman’s relationship with the band dates back to 1970,
when he was involved in promoting an ABB show at
American University in Washington, D.C., while still a stu-
dent. “I convinced our concert chairman to bring them in,
and | saw the Fillmore shows as a fan,” recalls Holman.
“And 1 was a big fan.”

After graduating college in 1974, Holman began a 13-
year stint working for New York promoter John Scher,
who signed The Allman Brothers Band to a management
deal in 1981. “I was his director of management activities,
and the band was his client for a little over a year,” says
Holman. “Then, when they went on hiatus, we continued
to work on side projects for Dickey Betts and Butch Trucks
until the mid-"80s.”

Holman left Scher in 1987 to work for Aerosmith. When
The Allman Brothers Band reunited in 1989, Holman
soon came on board as road manager. When the Brothers’
then-management deal ended, they turned to Holman to
start a unique band/manager relationship.

‘We created a ‘moral partnership’,” Holman says. “The
band wanted to be more involved with management, so we
created a situation where they are self-managed in con-
junction with me. I'm signed to them, they’re not signed
to me.”

Holman said the band wanted to control its own destiny.
“They didn’t want to be leveraged out to benefit other
clients as they might be with a big management company,”
he says. “They felt they were big enough to have someone
focused only on them, and I’'m the person they chose.”

The fact that Holman was more than willing to go on the
road was a big plus in the eyes of the band. “In the past,
they had felt disconnected from management,” he says.
“They wanted a hands-on manager, and | was willing to do
it for this band.”

The road gang includes the seven musicians, 15 tour
personnel, seven drivers and “assorted wives and kids to
deal with,” says Holman. “All these people are on the road
with us, and it’s quite an entourage. That’s how the band
feels comfortable traveling.”

Life with the band is good, Holman says. “They go out,
play their hearts out, get along just fine and draw people,”
he explains. “Everyone is very professional. They show up,
do their job and let me do my job. They know if 1 have
enough nerve to ask them to do something, there must be a
good reason. If they're successful, I'm successful, so every-
thing I do is for The Allman Brothers Band.” —R.W

3 s manager of the Allman Brothers Band, Bert

AN AMERICAN CLASSIC

Continued from page 20

the Red Dog, Twiggs, Joe Dan Petty, Kim Payne and Kirk
West.

“The band was able to keep up the pace that they did
because they had an unequaled road crew,” says Podell. “It
was an unusual situation. They treated the crew as equals
to the band. They ate the same lood, they stayed in the
same hotels, and they slept with the same girls. They hung
out 24/7.

New York promoter Ron Delsener has worked with the
band since the beginning. “They played so long, and the
crowd would go bananas,” says Delsener. “They would
bring so many guests on stage. They would have 150 peo-
ple on the guest list—we had a problem keeping the free-
loaders out.” Delsener remembers a night in (he early
1970s when the band played Carnegie Hall. “Duane had
recently passed away, and Berry was talking about how
much Duane would’ve loved playing Carnegie Halil,”
Delsener says. “Then a year later, Berry was gone, too.”

Continued on page 32
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To The Allman Brothers
On Their 30th Anniversary

Were Proud To Be A Part Of The Team

Sl f®eele=inan & Company, LLP @
We provide full business

management, accounting
and tax services to the
music industry
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Deictey, Yaimae & Butcth
QUR KIDS THINK YOU'RE A REALLY GOOD BAND!!!

Jay Rosenthal, Lori Petersen Joan Smith Gerald B. Weiner
The Financial Services Company ‘ Probstein, Weiner & Hodgson
418 Foss Street 1875 Century Park East, Suite 850
Healdsburg, CA 95448 Los Angeles, CA 90047
Tel: (707) 431-0597 Fax: {707) 431-8115 Tel: (310) 556-1956 Fax: {310) 203-8334
finsveco@pacbell.net gbweiner@ix.netcom.com

It Has Been Our Privilege To Be Associated With You

AN AMERICAN CLASSIC
Continued from page 30

THE ROAD GOES ON

The Allman Brothers Band went on to record a bevy of
albums now regarded as classics. Well-documented tragedies
took the lives of Duane Allman and, a year later, Berry
Oakley. There were breakups and acrimony, but, today, the
band 1s going strong. They are still a touring force. Since the
last reunion in 1989, The Allman Brothers Band has
grossed more than $66 million at the box office and played
to more than 3 million people, according to Amusement
Business’ “Boxscores.” And they’ve had fun doing it.

“All 1 can tell you is all is well right now,” says Gregg
Allman. “It has been since 1989.”

Bassist Allen Woody and guitarist Warren Haynes were
part of the band from the 89 reunion until April of 1997.

“The Allman Brothers Band began with a great natural
chemistry back when Duane and Berry were stll alive,
extremely uncanny,” says Haynes, who now plays in Gov’t
Mule with Woody. “That’s the band in my mind that will
always be The Allman Brothers, the original six guys.”

Haynes says the first time he played with the band was a
“pretty overwhelming” experience. “Each individual
brings their own personality, and it somehow adds up to
more than the individual parts,” he says. “Something like
that is unspoken. You don’t question it.”

Onstage, the band was always known for improvisation,
but there is a method to the madness, 1Haynes says. “There
are rules. But a lot of the stuff that Dickey Bertts and 1
would do, people thought were rehearsed, and we were
Just winging it.”

Haynes is proud of his tenure with the band. “I'm most
proud of how good the band sounded when I was with
them,” he says. “I always loved playing songs like ‘Dreams’
and ‘Elizabeth Reed.” You could always take them some
place new.”

AZZ AND LATIN LICKS

Today, the band is still garnering rave reviews. The cur-
rent hneup includes Gregg Allman, Betts, drummers
Jaimoe and Trucks and percussionist Marc Quinones (the
longest-tenured non-original). Quinones came on board
in 1990, appropriated by Trucks from Spyro Gyra. “I
didn’t know what o expect,” says Quinones of his initia-
tion into the band. “They told me it was classic rock 'n’ roll,
but it's so much more than that. There are a lot ol jazz
intluences and even some Latin elements. ‘Liz Reed’ lends
itself very easily to a Latin groove, although I don’t know
if they knew it or not at the time it was wriiten.”

The newest members are Derek Trucks, 20-year-old
phenom nephew of Butch, on guitar, and Oteil Burbridge,
formerly of Col. Bruce Hampton's Aquarium Rescue Unit,
on Dbass. Trucks came on board in the summer of 99,
where he received a higher education of a ditferent sort.

“It was an amazing summer,” Derek Trucks says.
“Everybody was in high spirits, and there was a great
resurgence. I’s just a big thrill.”

For Burbridge, joining a band with such an intense bot-

Continued on page 34
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CONGRATULATIONS

Gregg, Dickey, Jaimoe, Butch

AN D
The Allman Brothers Band Family

* E K »
Q<° {3
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™

8AND

Derek Trucks

W. Kelly Elder, Jr. Todd Smallie Yonrico Scott .
Attorney at Law , Bill McKay Kofi Burbridge

THE

Blake Budney Marty Wall Jared Stone Wayne Forte John Bell

We salute the ramblin’ men of mythic rock,
And the Dreams you have given to all of us,

TO THE ALLMAN BROTHERS BAND:

Your friends at

Franklin, Weinrib, Rudell & Vassallo
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to our frien(ls

The Allman Brothers Band

on 30 years of great music.

We’ve enjoyed touring with you throughout the years!

BML Stage Lighting Co., Inc.

Providing Lighting, Staging and Technical Services for the
Events and Entertainment Industries Nationwide
10 Johnson Drive, Raritan, NJ 08869 ~ (908)253-0888, Fax (908)253-9530

CONGRATULATIONS!

s
ma

s

d

FROM YOUR
HOME STATE
CONCERT
PROMOTER
Fantasma Preductiens Inc.

561-832-6397
WWW.FANTASMA.COM

For the ‘98 End of Summer Peach Party, some of the best seats
were in living rooms across America, Live on Pay-Per-View.

163
Thanks and best wishes from your friends at
: and

SPRING COMMBMUNICATIONS
WWw.Spring-ppv.com .

AlLLman srothers
gand alBum
pLscography

The Aliman Brothers Band PolyGram 1969
Idiewild South PolyGram 1970
At Fillmore East (2-L.1’) PolyGram 1971
Eat A Peach (2-LP) PolyGram 1972
Brothers & Sisters PolyGram 1973
Win, Lose Or Draw PolyGram 1975

The Road Goes On Forever (2-1.F, anthology)

PolyGram 1975
Wipe The Windows, Check The 0il, Dollar Gas (2-LP)

PolyGram 1976
Enlightened Rogues PolyGram 1979
Reach For The Sky Arista 1980
Brothers Of The Road Arista 1981
Dreams (4-CD boxed set, anthology) PolyGram 1989
Ludlow Garage (2-CD set, live) PolyGram 1990
Seven Turns Epic 1990
A Decade Of Hits (anthology) PolyGram 1991
Shades 0f Two Worlds Epic 1991
An Evening With...(live) Epic 1992
Live At Great Woods (home video) Epic Video 1693
Where It All Begins Epic 1994
Hell & High Water (anthology) Arista 1994
2nd Set (live) Epic 1995
Mycology: An Anthology Epic 1998

(L.abels listed reflect the imprint on which a given album is currently available.)

AN AMERICAN CLASSIC
Continued from page 32

tom end was a challenge. His first tour was summer '97.
“Thev've got the two drummers, but, when I'm playing 1
listen to them as one drummer, and they’ve been playing
together so long it almost seems that wav.” says Burbridge.
“When [ turn around and look up there. the riser is enor-
mous. IUs like running full speed with a train right behind
you, and you can’t get off the track.

Quinones agrees that it’s all good right now. “Fvery year
it’s geuing better and better,” he says. “The band is becom-
ing niore solid as time goes by. With the new blood, it has
taken on a new life.

Burbridge is digging it, as well. “There’s a lot of smiling
and laughing going on onstage now.”

And the seasoned Allman Brothers Band veterans have
a renewed vigor. “Last year was the most fun I've had in
years,” savs Butch Trucks. l

o~
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Coyalty Oath:

gve done it wit

They coulan’t
zout the

enaduring suppor
of thew fans

BY TERRY BARNES

e're no longer flower children, we're
:‘ flower adults,” says Lana, Web “inis-
tress” for www.allmanbrothersband.
com, and carth mother to thousands
ol mostly 40-ish, mostly former hip-
pies who are lifelong fans. But the “extend-
ed family,” as they're called, is wired.
I's a computer-driven fraternity
bound together by one of the most
eltective Web sites in rock 'n’ roll. P
It was AOL-savvy percussionist
Butch Trucks who, in 1994, first sug-
gested that the Allman Brothers
should have a Web site. Lana called
her friend, Rowland Archer, an
M.L T -edncated soltware developer,
to figure out how to get one. Archer
knew nothing about sites and bought
whatever books he could find. But he
wasn't too happy with the kind of sites that could be bult
with those books, so he started to develop his own soft-
ware. The success of the Brothers’ Web site led to Archer’s
formation of HAIH'T Software four years ago. Today
HATT has 130 employees and is on the verge of an 1PO
“Our Web site is like a living room for the extended famn
ily,” Lana explains. “Someone from Norway or Argentina
can go there and see what Macon is hke. They can trade

‘>.‘ ] .4-]‘
- ) o

vom o Grorde
e 1 A%

tapes [rom live shows [which is encouraged by the Brothers]
and leave messages in the guest book for other fans to read.
We have a complete list of every set the Brothers ever
played and reviews of the concerts written by the fans.”

It's not uncommon for fans to take a week off work to
see three or four concert dates and f{inally meet people
they know only by e-mail. “During tour season, we use the
Web site to announce ‘Peach parties,” where fans open up

their hearts and hontes to each other,”

Lana explains. Over the

years, she’s invited hun-

dreds of strangers into
her home without inci-
dent. Lana picks up
“vibes” from people
based on their e-mail or
the messages they leave in
the guest book. “Every so
often, I pick up the phone
and call people I've never
met and invite them to go
on tour with the band.”

One of those lucky fans
was Alan Hilbert, a 45-
year-old photographer
who occasionally exchanged
e-mail with Lana. “One
day, she called and asked

g
Mhers
2€
Uk
Congratulations
or 30 Years of

[Musicl

wwv.dbsound.com

Fax: 874-299-6509

me—and 13 others—if we’d
like to go out on tour with the Brothers,” Hilbert recalls.
“I probably wouldn’t have gone, if it hadn't been for my
wile. She kept saying it was a once-in-a-lifetime opportuni-
ty, and if I didn’t do it I'd be sorry someday.”

Lana also heads up the Peach Corps, a 19,000-person e-
mail list that gets Allman Brothers Band updates every two
to ten davs. Another list of 1,200 fans communicates daily.
“Each of us gets 60 to 70 e-mails a day from the hst,”
Hilbert explams. “While the topic is always the Allman
Brothers, it goes far beyond that. We talk about concert
dates, what set they played and how things are going with

who's sick, who’s had a baby, who's died. It's one of the best
uses [or the Internet Pve ever heard of.”

“If you had to build the Allman Brothers site and create
the content today, it would cost over a million dollars,” says
Archer. “But it wouldn’t have the most important part—
the participation of the community that has formed
around it.” The extended-family concept goes back to the
Allman Brothers of the early '70s, living together in a
6,000-square foot, 19-room mansion in Macon. In 1992,
that house was purchased by Kirk West, a photographer
and longtime fan, who set out to write a book about the
Brothers and ended up running their fan club.

The club’s official newsletter, Hittin® The Note, has gone
from a 20-page B&W fanzine in 1992 to an 80-page jour-
nal with 13 pages of outside ads and four-color covers.
The mailing list has grown from 300 to 3,000. In January
| it will double its print run to 15,000 issues, as Ingram, the
] largest independent magazine distributor in the U.S,,

takes it on.

Like the Web site, the fan club and newsletter are not

| owned or controlled by the Brothers, but operate with

their blessings. If you visit the Macon mansion, you'll like-

ly be given a tour of the Alliman Brothers Museum, a two-

' room exhibit of material gathered by West when he was

compiling his book, that’s listed with the board of tourism.

It’s part of a modern, money-making commune of editors,

writers, designers, T-shirt makers, a group ot kids that

help them out and a couple visitors who showed up at the
door and never left.

“We ay not pay much,” says West, “but you can live here
and work here and go to all the Allman Brothers concerts
you want. We're doig what we wanted to do as hippies, but
we didn’t know how. Now we're older and know how to do
things, and we want to share that with the kids.” W

the band. We actually become friends and keep track of

| 30& |
AUMIVERSARY

THE

ALLIMAD

BROTHERS
BAND

OVER 30 BIG YEARS!
OVER 30 BIG SELLOUTS !

HERE'S TO
GREAT MUSIC
AND EVEN
- GREATER
' FRIENDS

THANKS GUYS I
- WE ARE SO VERY
' PROUD TO BE A

. PART OF YOUR |
SUCCESS

NEW ERA PROMOTIONS
AND THE
OAK MOUNTAIN AMPHITHEATRE

TONYRUFFINO |
GARY WEINBERGER
JOHN RUFFINO
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Reviews & Previews

ARTISTS & MUSIC

|

EONTED BY MIGHREL PADLETTA
WS T T

P-RUSSELL MILLS/UNDARK

Peatl + Umbra

PRODUCERS: Russell Mills, Tom Smyth

Instinct INS-501

Russell Mills is a familiar name on album
covers but not as a musician. He'’s an
artist whose work has graced album cov-
ers by Brian Eno, David Sylvian, Nine
Inch Nails, and the Coecteau Twins.
Favoring densely layered, organic col-
lages, Mills brings that same aesthetic to
music. Many of the artists who've bene-
fited from his cover art return the favor,
including Thurston Moore, Michael
Brook, Harold Budd, Brian and Roger
Eno, Robin Guthrie, Bill Laswell, and a
panoply of art rockers. He takes their
performances, like found objects, and
layers them into thick, roiling atmos-
pheres. Some pieces, like “Canyon: Split
Asunder,” throb with industrial erush
grooves, while others operate in halluci-
natory landscapes. Singer David Syl-
vian’s forlorn baritone is at home on
“Rooms Of The Sixteen Shimmers,”
while Robin Guthrie laces the album with
his glistening guitars.

% THE JESUS LIZARD

Bang

PRODUCERS: various

Touch and Go 207

On any given night in the mid-'90s, the
Jesus Lizard was one of the most volatile
live bands in the land. with a sense of
abandon that was often dangerous to itself
and always rousing to others. Recently
disbanded after a brave (if ill-advised)
foray into the major-label realm, the
Chicago quartet gets the retrospective
treatment from its longtime indie sponsor
with “Bang,” a collection of singles, B-
sides, live tracks, and previously vinyl-
only rarities. The set not only shows off
David Yow and company’s intrepid musi-
cality but their deliriously provocative
sense of humor. Among the slash-and-
burn studio classics are “Glamorous,” “Fly
On The Wall,” and “Mouthbreather,” while
“Seasick,” “Bloody Mary,” and “Monkey
Trick” get definitive live outings. The
Dicks’ “Wheelchair Epidemic” gets
thrashed within an inch of its catehy life.
“Bang” is a textbook conspectus on why
the early "90s rocked. R.I.P.

VARIOUS ARTISTS

Stuart Little

PRODUCERS: various

Motown/Universal 314542083

With much anticipation surrounding the
Friday (17) theatrical release of “Stuart
Little,” along comes the prerequisite
multi-artist soundtrack. Sure to please—
and certain not to offend—the families
that will flock to see the film, the 14-track
“Stuart Little” is a safe mix of pop, R&B,
and country. Standout tracks include
Trisha Yearwood’s “You're Where I
Belong,” which appears in its original bul-
lad form, as well as a club-savvy remix
courtesy of Soul Solution; Brian Me-
Knight’s “One”; and Debelah Morgan’s

SPOTLIGHT

MICHAEL W. SMITH
This Is Your Time

PRODUCERS: Michael W. Smith, Bryan Lenox
Reunion Records 02341 0041

Michael W. Smith has been a mainstay
on the contemporary Christian land-
scape for more than a decade, and like
his friend Amy Grant, he was one of
the first Christian acts to achieve
mainstream pop success. His new
album, “This Is Your Time,” has all the
essential ingredients to once again
garner acclaim in both those musical
arenas. The songs were written by
Smith along with several collaborating
lyricists, including Nik Kershaw,
Cindy Morgan, and Jars Of Clay’s
Dan Haseltine. Overflowing with
poignant lyries and vibrant melodies,
the set includes songs about the
singer’s wife (“Hey You It's Me”) and
children (“She Walks With Me” and
“Anna”). The powerful title cut was
written for slain Columbine student
Cassie Bernall. A nice pace exists
throughout the album, with heart-tug-
ging songs balanced by playful pop
cuts (“Rince De,” an instrumental jig
that opens the album). Truly a solid
effort that demonstrates why this man
was named artist of the year at the
Gospel Music Assn.’s Dove Awards
last spring.

“As Long As I Can Dream.” which {inds
the R&B songstress effortlessly tackling
some Minnie Riperton heights. Both the
Brian Setzer Orchestra’s “If You Can't
Rock Me” and Lou Bega’s “1 + 1 = 2” are
perfunctory at best. As with most sound-

SPOTLIGHT

MISIA

Paixdes Diagonais

PRODUCER: Ricardo Dias

Detour/Erato 3984-28184-9

A dramatie, urbane song of love and
loss, fado is the blues of Lisbon, Portu-
gal, with its own deeply held mores
and mythologies. As a true-blue
fadista (despite being half-Portugese,
half-Catalan), Misia delivers the style
with desperate passion cloaked in the-
atrical sophistication. Her second
Detour album, “Paixdes Diagonais”
(Diagonal Passions), reinforces the
fine impression of the previous “Gar-
ras Dos Sentidos” (Claws Of The
Heart), with more exemplary arrange-
ments by producer Ricardo Dias. The
earthy context emphasizes the Por-
tugese guitarra, strings, and light
touches of accordion. The title track

opens the album in chamber guise and
closes it in a reprise with only stark
piano accompaniment. Each setting is
affecting, with Misia’s voice always a
stiletto to the heart. Elsewhere,
“Ainda Que” (Even Though) insinuates
mellifluously with its legato violin line,
while the slow, poetic “Triste Sina”
(Sad Destiny) is archetypal fado—
Latin {atalism at once lovelorn and
lovely.

tracks these days, “Stuart Little” also
includes some artist debuts. New girl
group R Angels offers the paint-by-num-
bers hip-pop jam “I Need To Know:” while
former Bros member Matt Goss, who
sounds a lot like George Michael, delivers
the potential hit “Lucky Day.”

SPOTLIGHT

N’DAMBI
Little Lost Girls Blues

PRODUCERS: Madukwu Chinwah, N'Dambi
cheeky-i PRODUCTIONS CPI-0827

Best known as a background vocalist
for friend/sister-in-song Erykah Badu,
N’Dambi (nee Chonita Gilbert) confi-
dently steps into the spotlight on “Lit-
tle Lost Girls Blues.” While some may
dismiss her debut as that of a Badu
clone (producer Madukwu Chinwah
contributed to Badu's “Baduizm”
album), it is not. Yes, N’Dambi draws
upon many of the same influences as
Badu (soul, jazz, folk, and hip-hop),
but she does it her own way. Not as
immediate or as obvious as “Baduizm,”
“Little Lost Girls Blues” is more akin
to a slow burn—the sensual calm
before the storm. The set’s first single,
“What's Wrong With You,” with its
emotion-packed vocals and Philly-
inspired instrumental riffs, will surely
have listeners dusting off vintage
recordings by Phyllis Hyman, Natalie
Cole, and Angela Bofill. Conversely,
“See Ya In My Dreams” will easily
draw comparisons to the pioneering
ladies of jazz. An album to savor over
and over again.

VARIOUS ARTISTS

My Favorite Broadway: The Leading Ladies
PRODUCERS: Jeff Rowland, Allen Newman, Tony Adams
Hybrid/TVT Soundtrax 2010

Anyone who believes that Broadway
doesn’t produce stellar leading ladies the
way it once did will stand corrected after
just one listen to this presentation. “My
Favorite Broadway™ was recorded live
(with a full orchestra) at Carnegie Hall as

ERROLL GARNER

PRODUCERS: Robert Woods, Martha Glazer

Telarc 83475

One word: Wow! This six-disc set of 12
long-unavailable Erroll Garner albums
from the peak of his career on Octave
Records in the "60s and *70s only under-

Naw Playing
A Night ot 1he Mavlas
Up In Errolls Room

Thar's My Kitk
Gemint

Mogldan
Gershwin ond Kern

One Warld Contert
Dreamstrect

Closeup in Swing
A New Kind of Love

Campus Contert
Feeling is Believing

€08 = 1200pne! Arma

scores the incontrovertible fact that he
was one of the greatest popular jazz
pianists ever. A man who was able to
hang and record with the serious-busi-
ness hebop pioneers of the *40s and also
turn out some of the best-selling jazz

VITAL REISSUES®

albums of all time obviously had some
magic that touched both aficionados
and novices of jazz. (By the way, Garner
also penned “Misty.”) Over the years,
his trademark locked-hands chording
has been copied by thousands. The per-
formances contained here are eminent-
ly listenable on any level: romping,
buoyant, and melodic. In short, Santa,
this set, available at a midline price,
would certainly make a special treat for
you or yours. Each disc is also sold sep-
arately.

THE DILLARDS

A Long Time Ago

REISSUE PRODUCER: Cary E. Mansfield

Varése Sarabande 302 066 057

Early in their career, the Dillards—who
were rising to prominence through their
appearances as the Darling Family on
television’s “The Andy Griffith Show”—
were spreading bluegrass word on the
folk and college circuits. The tracks on
“A Long Time Ago,” never before
released, were recorded in the early 60s
during a performance at Washington
University in St. Louis. And without
question, they very much represent a
time capsule. They aurally capture a

time when young groups such as this
were discovering and enthusiastically
covering old bluegrass and stringband
songs and presenting them in hootenan-
ny fashion to young audiences similarly
captivated by a music they didn’t know
existed. It was also a time when groups

THE DILLARDS

a long time ago

THE First TiIME LIVE!

competed to see who could play the
fastest. The Dillards usually won. Here,
they feverishly run through 16 tunes,
including “John Hardy,” “Cripple
Creek,” and “Cumberland Gap.”

part of PBS’ “Great Performances” series.
The lineup of veteran talent and relative
newcomers includes Klaine Prince, laith
Prince, Bebe Neuwirth, Liza Minnelli,
Linda Eder, Audra McDonald, Dorothy
Loudon, Marin Mazzie, and Andrea McAr-
dle. A highlight is the medley of Andrew
Lloyd Webber's “Love Changes Every-
thing” (sung by McDonald), “Unexpected
Song” (Mazzie) and “I Don’t Know How To
Love Him” (Judy Kuhn). This set’s leading
ladies make music of great delight.

K VARIOUS ARTISTS
Ladies Of Soul
PRODUCERS: various
J-Bird Records 746 80301
First things first: This is not a greatest-
hits or a best-of set. Instead, it’s a won-
derfully festive collection that uncovers
hidden treasures, rare tracks, and previ-
ously unreleased versions of soul and
dance favorites. Included on “Ladies Of
Soul” are such legendary voices as Dionne
‘arwick (“Don’t Say I Didn’t Tell You”
and “Loving You Is Just An Old Habit”)
and Gladys Knight (“I Feel A Song In My
Heart” and “The Last Goodbye”). While
soul sisters like Valerie Ford (“A House Is
Not A Home™) and Sandra Feva (“Love
Me For What I Am”) may be lesser-
known, they certainly don’t disappoint.
Without doubt, the album’s most winning
tracks are the pre-disco ones: Vickie Sue
Robinson’s “Nighttime Fantasy,” First
Choice’s “Love Freeze,” Gloria Gaynor’s
“Love Is Just A Heartheat Away,” Freda
Payne’s “Bring Back The Joy,” and .Jackie
Moore’s sublime rendition of “This Time
Baby.” “Ladies Of Soul” also includes
Vanessa Williams' *“One Of A Kind,” which
the actress/singer recorded prior to sign-
ing with a major label. Distributed by
Navarre.

ATLANTIC STARR

Legacy

PRODUCERS: Jeff Prusan, Wayne Lewis, Jonathan Lewis
Allou’r Records STS 4001

Among classic slow jams, “Secret Lovers”
is invariably at the top of the list. The
Atlantic Starr classic solidified the group’s
spot in R&B history with its emotional
tale of star-crossed lovers. Now, years
later, Atlantic Starr returns with equally
smooth sounds on “Legacy.” The 11-song
set features the lush vocals and live
instrumentation—something markedly
absent from the majority of R&I3—that
the group is known for. The lead single,
“Legacy,” is a midtempo jam that is
mature enough for adults, yet also hip
enough to keep everyone dancing. The
group members slow things down with
radio-ready power ballads like “Where
Have You Been All My Life” and “I've
Fallen In Love.” For a remake, the act
turns to Sly & the Family Stone’s “Stand.”
With “Legacy,” Atlantic Starr continues to
cruise on the grooves that made it an
R&B mainstay. Distributed by Street
Solid Records Ine.

DANCE

K KEVIN AVIANCE

Box Of Chocolates

PRODUCERS: various

Wave Music WM50044

One of clubland's fiercest ruling divas—

and one of house music’s few niale voeal-

ists—the cross-dressing performance

artist Kevin Aviance {inally unveils his

debut album. A delicious merging of pop

and dance, “Box Of Chocolates” is like

the latest Dolce & Gabanna creation:

sexy and provocative. Over the course of

14 songs, the unmistakable voice of

Aviance {lirts with tribal rhythms, funky

breakdowns, and swarthy basslines. Pro-

ducing Aviance are some of dance
(Continued on next page)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (B> ): New releases predicted to hit the top haif of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Biilboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valiey Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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music’s savviest members, including
Gomi (“Din Da Da”), Tom Stephan/
Superchumbo (‘Join In The Chant”),
Junior Vasquez (“Rohots”), Ellis Miah
(“Rhythm Is My Bitch”), and Joi Card-
well (“Do You Know Me”). While
Aviance’s vocal delivery may not be to
everyone’s liking, its uniqueness can’t be
denied. And in a world of cookie-cutter
artists, what could be more endearing
than a singer who follows the beat of his
own drum? Contact 212-757-8466.

VARIOUS ARTISTS

The White Party: Anniversary Edition
PRODUCERS: various

Centaur Entertainment CEN 30014

When it comes to dance musie, compila-
tions are a dime a dozen. Too many include
mediocre remixes, perfunctory tracks, or
the same songs that can be found on
numerous other sets. Fortunately, this is
not one of them. “The White Party,” as
well as the bulk of Centaur Entertain-
ment’s previous compilations (“Fire Island
Classics Volume 2” and “Winter Party,”
among others), seamlessly crisscrosses a
beat-satis{ving terrain that includes house,
energy, trance, and pop. Beat-mixed by
New York-residing DJ David Knapp, the
11-track set features such recent dance-
floor hits as ATB’s “9 PM (Till I Come),”
Diana Ross’ “Until We Meet Again,” Art
Of Trance’s “Madagascar,” and Barbara
Doust’s “I Found Someone.” Also included
is the premiere of Judy Torres’ heartfelt
cover of Irene Cara’s “Out Here On My
Own” (from the film “Fame”). As a bonus.
100% of the net profits {rom this CD bene-
fit CARE Resource, which offers AIDS
patients access to new drug therapies, as
well as several programs and services.
Contact 212-414-0366.

COUNTRY

JOHN KEATON

Take Me As | Am

PRODUCER: John Keaton

K.E.M. Records 604337-9887

One of the more impressive indie country
albums of the year. Keaton’s sell-pro-
duced second set shows considerahle
maturity, along with a savvy sense of sto-
rytelling. The 12 seli~penned songs on
“Tuke Me As I Am” lean towurd expres-
sive, yearning ballads. For proof, look no
further than the emotional “You Don’t
Know Her” and the confessional “Heart
Of Mine.” Uptempo numbers, especially
*Jamie” and the Cajun-flavored ‘Jailor’s
Duughter,” walk a confident, independent
line. Overall, Keaton is a modern expo-
nent of all the best that country has
embraced in the past four decades—a
brash, rocking exterior with a soft interi-
or. He'’s « telling indicator of what heart-
land country fans are seeking these days,
as these and his earlier songs have been a
staple of his live shows. Contact: PO. Box
1407, FDR Station, New York, N.Y.
10150-1407.

LATIN

FIEL A LA VEGA

Tres

PRODUCERS: Fiel A La Vega

EMI Latin 21809

This major-label debut by the longtime
indie rock band bousts a smashing, di-
verse tableau of rock anecdotes, but-
tressed by witty lyries and the raspy
delivery of lead singer Ricky Laureano,
whose soaring baritone is nearly as emo-
tive as his searing guitar licks. The lead
single, “Cancién En La Arena,” is a
smooth, Dylan-esque rock ballad that is
balanced by the blazing, well-erafted rock-
er “Quisiera Ser.” Sadly, the group’s only
nod to the Afro-Caribbean sounds of its
native Puerto Rico is “Desde El Comien-
z0,” a pulsing rock suite ahout the mean-
ing of life, spiced with a blazing montuno-
style call-and-response passage that
serves as the song’s climactic ending.

VARIOUS ARTISTS

Sexo, Pudor Y Lagrimas

PRODUCER: Aleks Syntek

EMI Latin 2093

This arresting, 16-song soundtrack, al-
ready a hit in Mexico, contains the
potentially huge title track, a sad lament
of a star-crossed relationship, recorded
by sorely underrated techno-pop wizard
Aleks Syntek. Unfortunately, the sizzling
remixes of this track are not included
here. But there are plenty of other appe-
tizing tracks that neatly complement
Syntek’s alternately spry and somber
instrumental tracks, including Cita Y
Sus Munecas Rotas’ slinky, ’60s-flavored
rock cut “Iguana Wanna,” Los Esquiz-
itos’ B-562’s-influenced “El Planeta Sexu-
al,” Hot Chocolate’s evergreen " You
Sexy Thing,” Carmen Rivero’s cumbia
classic “La Cosecha De Mujeres,” and
two hip-shakers from Argentinian rock
act La Portuaria—*“Supermambo,” an
accordion-driven stom] mucho hipper
than Lou Beg:u’s “Mambo No. 5,” and
“Ruta,” a funky detailing of the roads, or
rutas, of life.

CLASSICAL

% MICHAEL KRUCKER

Nocturnes

PRODUCER: Wico Clements

NM Extra 98011

English composer John Field invented
the nocturne, while the Polish master
Chopin perfected it. But, of course, they
haven't been the only ones to create
dreamy night music at the keyboard.
This enterprising dise from German
pianist Michuel Kriicker surveys the noc-
turne not only from the angles of Field
and Chopin and the famous essays of
Grieg and Satie but via twilight evoca-
tions hy Balakirev, Copland, the late-
19th-century Leipziger T. F. Kirchner,
and a group of unsung Dutch composers.
This is just the sort of dise that gets lost
in the clussical racks today, and that's a
shame, because this intimate, involving
musie would be chart-topping material in
a perfect world. In particular, Kirchner’s
two “Nachtbilder” are gorgeous, filled
with the sort of hooks to make a Gersh-
win or McCartney turn green with envy.
The Duteh NM label is distributed in the
U.S. by Qualiton.

RUSSIAN ADAGIOS

Swedish Radio Symphony Orchestra, Evgeny
Svetlanov

PRODUCER: Jan B. Larsson

Ondine 938

Graced by a haunting melody, Khacha-
turian’s adagio from his ballet “Sparta-
cus” is justly renowned, and three
episodes here from Tchaikovsky ballets
are familiar swoon-inducers. These
pieces are particularly effective, though,
in the context here of more rarely heard
slow movements by Prokofiev, Glazunoy,
and Rimsky-Korsakov. The Swedish
Radio Symphony is hardly tamous in this
repertoire, but it is well-recorded and
plays under a veteran of the style, lvge-
ny Svetlanov. The highlight is Prokofiev’s
adagio from his ballet “Cinderella,”
which is sweeping and cinematic without
a trace ol sentimentality. One disup-
pointing inclusion is from Tikhon Khren-
nikov, a banal conservative and Stalinist
political tool who used his position to try
to ruin Prokofiev and Shostakovich. His
music should be ignored—and that's a far
more benign protest than what he afford-
ed his artistic betters. Racked in the U.S.
by Koch.

CHRISTMAS

SCHUTZ: CHRISTMAS VESPERS

Gabrieli Consort & Players, Paul McCreesh
PRODUCER: Arend Prohmann

Archiv 289-463 046

JODY LYNN

Rockin’ Blues Christmas
PRODUCER: Jon Waimsley
Page Music 707121

EDITED BY GHUGK TAVIOR

LOU BEGA Tricky, Tricky (3:22)

PRODUCER: Syndicate Music

WRITERS: L. Bega, D. Fact, D. Lio

PUBLISHERS: Unicade Publishing/Syndicate Songs

RCA (CD promo)

Can mambo lightning strike twice? No
doubt, RCA :und singer/songwriter Lou
Bega are likely counting on it given the
massive amounts of publicity and air-
play garnered by the first single, the
worldwide smash “Mambo No. 5 (A Lit-
tle Bit Of. . .).” That kitschy song fol-
lowed in a long line of novelty tracks to
intrigue the masses, topping at No. 1 on
Hot 100 Airplay and No. 3 on The Bill-
board Hot 100 singles chart. This equal-
lv cutesy follow-up is much in the same
vein; catchy, singable, and a second take
on Bega’s predominant musical theme of
girls, girls, girls, This time around, how-
ever, instead of mounting a campaign on
the many pleasurable sides of his female
onlookers out there, the man in the pin-
stripe suit frowns over the non-compati-
bility he feels with a certain gal who
“likes bars, she likes diamonds too/She
drinks champagne to maintain her
style/She likes money, only in high
amounts,” while he's more into watching
foothall, sleeping late, und hanging out
with the guys. Whether this sound-alike
song will again be a compatible adven-
ture with the audience at large is an
open question. Does the U.S. have
enough of an appetite for campy mambo
to go there a second time? Or will
“Mambo No. 5” embed itself as a fond
musical moment in the overall conscious-
ness of pop culture, a la “Don’t Worry
Be Happy™”?

SPOTLIGHT

MONICA FEATURING _12 Right Here
Waiting (4.08)

PRODUCER: David Foster

WRITER: R. Marx

PUBLISHZR: Chi-Boy Music, ASCAP

Arista 3745 (CD promo)

After a short break from the charts,
pop/R&B soul sister Monica returns
with a sure-fire reaction record that
ably serves as furthar testament to her
powerkouse vocal capabilities and ver-
satility. This cover of the beautiful 1989
Richard Marx ballad, a No. 1 Billboard
Hot 100 hit. is about the joy that stead-
fast love brings. It gets a grandiose
update. featuring a relaxed, finger-
snapping pace that ill draw immedi-
ate response from top 40, R&B, and AC
programmers, grabbing listeners in a
pinch. t’s elegant, contemporary, and a
hold stride forward in Monica’s {lour-
ishing effort to brard herself as a
woman who can ably conquer any style.
The addition of 112 singing along here
and there with some delectable har-
monies toward the end sends “Right
Here Waiting” soar:ng into the horizon, |
bringir.g it to a chilling climax that has
ace producer David Foster written all
over it. What a wondrous performance
of a song that could not sound more
timely, with a radiant message that will
never grow old. Score! From her smash
album, “The Boy Is Mine.”

p K-Cl & JOJO Girl (3:18)

PRODUCERS: Rory Bennett, JoJo Hailey

WRITERS: J. Hailey, R. Benrett, K-Ci Hailey
PUBLISHER: not listed

MCA 4433 (CD promo)

Few have developed the reputation for

smooth, cool vocals more respected
and consistent than K-Ci & JoJo. This
time around, they not only bring their
magical harmonies to another fine
track but heip out on the songwriting
props, with .JoJo also co-producing. On
“Girl,” the guys are lamenting a spe-
cial girl who doesn’t seem dedicated to
holding onto their hearts: “What kind
of man do you think that I am, to let
vou play with my heart/And what kind
of tool do you take me for, baby/I just
won't stand for it anymore?/Girl, if vou
don't really love me, just let me go, let
me be, so I can find someone to love
me.” We've all been in the position of
wondering if we feel more than the
second party and what should be done
to express it. This easygoing track
lends tender words to those of us still
searching for the answer. I'rom the
platinum album “It’s Real,” this
sounds like another surefire hit for
this dependable act.

MALIK PENDLETON Look Around (4.20}
PRODUCER: Malik Pendleton

WRITERS: M. Pendleton, C. Lucas, D. Damon
PUBLISHERS: Zavy Music/Chance & Chastity/Warner-
Chappell Publishing/Damon Publishing, ASCAP

Atlantic 84486 (CD promo)

How many times do you hear a record
and truly teel the sudness in the lyric
reach out and pull you into the song’s
story? Malik Pendleton achieves that
feat in the second single from his debut
album, “Look Around.” While most
writer/pertformers do this by writing
about lost love or hroken hearts,
Pendleton does it by narrating the
story of the world around us through
the eyes of & young man. as he reads
about it in the daily newspaper and
teels helpless to effect change. He won-
ders in his song, with frustration in his
voice, “Does anyone see what I see?/
When what’s right becomes what’s
wrong,/When the bad becomes the
norm/[There's| gotta be another way
around this/Is it affecting vou, like it's
affecting me?” Pendleton, a strong
vocalist and a writer/producer with a
great deal of potential, has a bright fu-
ture on the horizon. And while songs
like this can often get overlooked or
might he considered too depressing to
get a substantial amount of airplay,
especially around the holidays, he
should not be ignored.

(Continued on next paye)

JOHN KEATON The Jailor's Daughter (3:23)
PRODUCER: John Keaton

WRITER: J. Keaton

PUBLISHER: not fisted

K.E.M. Records (album track)

MELISSA JACKSON Barefeet And All (3.57)
PRODUCERS: Will Ray, Cheryl Henry

WRITERS: C. Henry, W. Ray

PUBLISHERS: CloverHill Inc., ASCAP; Ghost Ranch
Music, BMI

CtoverHill {album track)

It’s ultra-rare for black performers to

e S b & -
make their mark in country music—
always has been, and the walls are still
securely held in place. But that's not

NEW & NOTEWORTHY

about to put a stop to two hright new-
comers, whose true-to-life country
sounds rival the myriad of newcomers
biting at 4 chance to hit the big time.
First is Roe, Ark.-born John Keaton,
whose second release, the aptly titled
“Tuke Me As | Am." on his own New
York-based K.E.M. Records, features
a bounty of country musical state-
ments, from the acoustic guitar-driven
“1 Will Remember* to first single
“The Jailor’s Daughter,” a honky-tonk
throw-down that hastily erases color
lines in view of a serious need to hurl
oneself out on the dancefloor and let it
fly. Tha lyric is all good-timing here,
complete with a fiddle. a Jerry Lee
Lewis-brand tinkling piano, and
enough gusto to blow the foam off a
beer. Then there's Front Royal, Va.-
raised Melissa Jackson, now based in
Los Angeles and a regular at clubs
like Crazy Jacks, tae Cowboy Paluce,
and the Starting Gate. Her debut
effort, believe it or not. is also titled
“Take Me As 1 Am,” and it features a
mix of midtempo and dance-hall-
friendly fare no do.ibt designed for her
live act. “Burefeet And All,” a track
written by Cheryl Henry and Will
Ray. is aching to be heard, again pro-
moting a refreshingly traditional coun-

try sound and a chorus that is so
catehy and immediate you'll be aban-
doning that frothy beer for a spin
around the floor. Both Keaton and
Jackson possess the dedication and
potential, not to mention the Southern
roots, to shake things up a little at
country radio, given the opportunity to
work with a big-name producer. Which
wouldn't be such a bad thing now,
would it? Contact Keaton at 718-436-
6896 or KeatonMusic@Earthlink.net
and Jackson at 323-822-0859 or

cheryl@afawcett.com. As always, lis-
ten without prejudice.

= |
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p ANDY GRIGGS She’s More (3:12)

PRODUCERS: David Malloy, J. Gary Smith

WRITERS: L. Hengber, R. Crosby

PUBLISHERS: Starstruck Writers Group/Glen Nikki Music,
ASCAP

RCA 65894 (CD promo)

Andy Griggs has emerged this year as one
of country music’s most promising new
talents. His debut single, “You Won’t Ever
Be Lonely,” proved to be a hit out of the
box, an uncommon feat for newcomers in
today’s competitive radio climate. His fol-
low-up single, “I'll Go Crazy,” sent the sig-
nal that this guy is going to be around a
long time. His voice sounds somewhat like
a cross between Mark Collie and Travis
Tritt, with a smoky texture and edgy emo-
tional quality that draws listeners immedi-
ately into the lyric. The fact that this is
such a well-written single just adds fur-
ther punch to the outing. Penned by Liz
Hengber and Rob Crosby; it's a wonder-
fully romantic song about a man confess-
ing that his lover isn’t the girl he pictured
at all in those “paint by number fan-
tasies.” OK, so she’s not so tall, and her
eyes are green, not blue, but the bottom
line is that she’s more than he ever want-
ed. There are some great lines in the song,
such as “No it wasn't love at first sight,/
But the moment that I looked twice/I saw
the woman I was born to love.” Griggs de-
livers the words with just the right
amount of sentiment—an appealing mix of
warmth and wonder that isn't at all
schmaltzy. It’s yet another record that
points to a long, healthy career for this
talented artist.

P NINE INCH NAILS Into The Void (2.05)
PRODUCERS: Trent Reznor, Alan Moulder

WRITER: T. Reznor

PUBLISHERS: Leaving Hope Music/TVT Music, ASCAP
Nothing/Interscope 6754 (CD promo)

“Into The Void"—the second single
from Nine Inch Nails’ epic masterpiece
“The Fragile”—doesn’t possess the rev-
elatory emotional upsurge of the
album’s first offering, “ We're In This
Together.” Instead, this minimalist
track mines Trent Reznor’s influences
in the claustrophobic '80s electro-pop of
early Cure and Depeche Mode; the lyri-
cal content, too, is hardly an advance on
the abstracted angst of 1994’s “The
Downward Spiral.” Yet no Cure or
Depeche Mode song (or anything from
“The Downward Spiral,” for that mat-
ter) boasts the sonic sophistication of
“Into The Void.” Reznor and co-produc-
er Alan Moulder are peerless in the
game of organic machination, making
their computers beat with something
approaching a heart. There are far more
striking songs on “The Fragile” than
this, but the dark grooves of “Into The
Void” will sound great on the radio.

AIMEE MANN Save Me (4.34)

PRODUCER: Aimee Mann

WRITER: A. Mann

PUBLISHER: Aimee Mann, ASCAP

Reprise 4261 (CD promo)

It’s Aimee Mann's songs that guide and
paint a series of emotional musical por-
traits alongside the action of the new
dysfunctional family flick “Magnolia.” On
this first single from the soundtrack—
which contains nine new Mann composi-
tions—she doesn't stray too terribly far
from what longtime fans have come to
expect, with her delicate, ever-expres-
sive vocals placed squarely in front.
Behind a message of wanting shelter
from a harsh world, “Save Me” is driven
by acoustic guitars and a taste of organ
and light percussion. While this one may
not be an obvious choice for radio, triple-
As might find a golden nugget here.
Meanwhile, this track—as well as the
rest of the “Magnolia” project—is sure
to satisfy this delectable artist’s dedicat-
ed legions.

ARTFUL DODGER New York City (3.05)
PRODUCERS: Artful Dodger

WRITERS: B. Paliselli, G. Herrewig

PUBLISHER: Seldak Music, ASCAP

Artful Dodger Records/ADR Records (CD promo)
Guarantee, you haven't heard one like this
before. Artful Dodger, a quintet set up in
Fredericksburg, Va., has toured with the
likes of Aerosmith, Rush, REO Speedwag-
on, Ted Nugent, Rush, Blue Oyster Cult,
and Kiss. It's also in the top 5 on the U.K.
singles chart with a different track, “Re-
Rewind The Crowd Say Bo Selecta,” with
Craig David. Returning after years away
front the business to nurture the mem-
bers’ families, the act opens its first new
track with the fade-in of rain, then a flour-
ish of acoustic guitars and a wholly retro
Southern rock-cum-British pop hook that
reminisces over fond memories of a girl
left behind in the big city: “Thinking
about the girls I met and left, it won’t take
long to run on down the line/But you know
one stands out above the others/l wish
that I was back in New York City, the girls
there they really got my line/I'd like to be
with my old flame Miss Pretty, oh, call me
darling, won't you be my wife.” There's a
Beatles-esque sound to this clever, nearly
campy single, which in just over three
minutes manages to capture the ears with
both its jaunting, hooky tune and its cute
lyric. Radio may be a tough fit, but curious
classic rock outlets could have a field day
spinning this one in mornings or during
specialty shows. Absolutely worth the call
to find out more. Contact Warren Ehlers
at 651-291-1064.

p THE KROMOZONE PROJECT Take My Love
(3:04)

PRODUCER: R. Lance

WRITER: not listed

PUBLISHER: not listed

Ample/Phat Cat Records 90002 (CD promo)

This kicking anthem has already made
some serious inroads at the clubs and
among record pools, and it’s now ready to
burst onto the top 40 scene with all the
gusto of a Cher, Whitney, or Deborah
Cox—though it’s a lot more original than
recent remixes from those artists. Savvy
programmers will recognize “Take My
Love” as the “Another Night” (Real
MecCoy) of 2000. It's instant, and it’s re-
plete with a joyous beat, tantalizing vocal,
and the kind of energy that could brighten
these dull days of winter. Not to mention a
killer anthem hook that will ring in your
head until you want to beat it against a
brick wall. That said, it remains a damn
shame that any dance record, no matter
how aceessible or obvious, continues to
fight an uphill battle at radio. WFLZ and
WPOW in Tampa, Fla,, have already
championed this track, so there’s a story
to tell. Please give this record an open-
minded spin and give this trio a chance. To
help out, there are 10 bumping remixes
included on the CD single; either the
mainstream radio edit or Elektro Fun
Edit would light up those top 40 dials,
while mix shows might want to experi-
ment with the party-hearty extended ver-
sions.

% MICHAEL MOOG That Sound (3:40)
PRODUCER: Michael Moog

WRITER: M. Moog

PUBLISHERS: Jessica Michaet Music/Patchkord Music,
ASCAP

REMIXERS: Hani, Mike Gray, Jon Pearn, Peter Rahofer
Strictly Rhythm 12576 (CD single)

Weekend mix-show DJs will celebrate the
arrival of this ultra-suave uptempo single,
tailored for dance-leaning pop radio but
replete with enough remixes to strike
lightning across dancefloors with the
potency of Zeus. Drawing upon a richly
disco-fied sample of the strings from “I'll
Be Around” by the Spinners, New York-
born Michael Moog takes care of all the
steps with this tantalizing track: He
wrote, arranged, produced, and per-
formed it. He gives it a kind of retro verve
that sounds as contemporary and vital as
the latest beats from the finest remixers

of the day. This one’s got it all: a vocal that
will raise voices, a hook that will unite the
masses, and production that is both elec-
trifying and just plain fun. Don’t miss the
cool remixes from Hani, Mike Gray, Jon
Pearn, and Peter Rahofer, who contribute
a second radio mix, an extended vocal mix,
the Club 69 Phunked Up mix, and a wor-
thy dub. Already a top 40 hit in the U.K,,
this is more than ready for its close-up in
the U.S.

DANI GIRL Ghetto Queen (4:22)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not iisted

Rockboy Records/Select Records (CD proma)

Rap disciples, get ready for a bright new
talent to stir up the pot in rap circles with
this creative, sensationally executed hip-
hop debut from the upcoming album
“Through The Eyes Of Jezebel.” Lauryn
Hill would be proud of this Bronx-bred 20-
year-old, whose heritage includes parents
who sang their own brand of nontradition-
al gospel. Dani Girl was working her own
thing by the age of 14, winning a talent
contest for a song she penned. After years
of piano and dance lessons, her rhyming
chops led to an audition for Rockboy
Records president D/R Period, who has
produced for Rakim, Foxy Brown, Ash-
ford & Simpson, and Case. This raise-the-
bar anthem calls for those out on the
street working to make it happen to in-
stead keep it clean, come off the ledge,
and find their own inner strength, asking,
“What can I do for myselt?”: “Ghetto
queen, you go hustle for that dollar/Don’t
let 'em scheme, you go build your own
empire.” Dani Girl Singleton raps and
sings with adept skill, while the beat here
is downright entrancing. She’s new, she’s
indie, but R&B/hip-hop stations should
put everything aside right now and nmake
the call on this one, as fresh as tomorrow’s
answer to a forward step. Honeys, sounds
like a hit waiting to burst from the seams.
Contact distributor Select Records at 212-
691-1200.

CHRISTMAS

‘N SYNC Merry Christmas, Happy Holidays (3.25)
RCA 65619 (cD promo)

CHRISTINA AGUILERA The Christmas Song
{Chestnuts Roasting On An Open Fire) (Thunder-
puss 2000 Holiday Remix) (3:59)

RCA 65900 (CD promo)

TRANS-SIBERIAN ORCHESTRA Christmas Eve
Sarajevo (3.24
Lava/Atlantic 6928 (CD promo}

PATSY “Kid" Santa Claus/Happy Holly-Day .21)
Roperry 2255 (cassette single)
Contact: 212-371-4142.

PERRY PAYNE Santa Claus Won't Get Lit Up (At
The Trailer Park This Year) (no timing iisted)
Hometown Productions 214 (CD single}

Contact: 212-749-9164.

CELINE DION Don't Save it All For Christmas
Day (ro timing iisted)
550 Music/Epic 69523 (album track)

LEA DeLARIA The Truth About Christmas 3.21)
Streeter 1003 (CD cut)

COLLIN RAYE !'ll Be Home For Christmas (4.24)
Epic 67751 (c/o Sony) (CD cut)

SALSOUL ORCHESTRA Merry Christmas All (0
timung listed)
The Right Stuff 10976 (CD cun

JIMI HENDRIX Little Drummer Boy/Silent
Night/Auld Lang Syne (no timing listed)
Experience Hendrix’yMCA (CD promo)

Assistance in preparing these pages
was provided by associate reviews
editor Bradley Bambarger.

ON % STAGE

KISS ME, KATE

Based on “The Taming Of The Shrew"” by Williarn Shake-
speare

Book by Sam and Bella Spewack

Music and lyrics by Cole Porter

Choreography by Kathleen Marshail

With Brian Stokes Mitchell, Marin Mazzie, Arny
Spanger, and others

Directed by Michael Biakemore

At the Martin Beck Theatre on Broadway

The first Broadway revival of
Cole Porter’s rollicking musical
comedy “Kiss Me, Kate” has added
new luster and laughter to the
city’s theater district. Initially
staged in 1948, it was the first
Broadway musical to win a Tony
Award—five, in fact—and this re-
staging could add a few more tro-
phies to its collection.

In crafting “Kiss Me, {ate,”
Porter and his librettists, Sam and
Bella Spewack, turned to the mas-
ter of theatrical literature. Shake-
speare’s “The Taming Of The
Shrew” pro-
vides the inspi-
ration and the
plot: The on-
stage con-
frontations of
Petruchio and
Kate are con-
trasted with the
offstage battles
of the actors
playing those
characters. The
songs and book
cleverly mate
the Bard’s soar-

Brian Sto<es Mitchell and Marin
Mazzie in “Kiss Me, Kate.”

to cool off outside the theater dur-
ing intermission, led by the loose-
limbed Stanley Wayne Mathis. The
dancer with the most verve—and
guts——is Michael Berresse, who
plays Bill Calhoun. He elicits gasps
from the audience when, like a
gymnast, he fearlessly scales the
exterior of several steep backstage
stairways without a net.

This production’s director is
Britain’s Michael Blakemore, who
brings the perspective of a farceur
to this sometimes hammy comedy.
He is well-known here for his
hilarious nonmusical backstage
comedy “Noises Off,” from sever-
al seasons back. But he has also
distinguished himself in musicals
(“City Of Angels”) as well as
drama (“Joe Egg”).

The musical arrangements of
Porter tunes (under the direction
of Paul Gemignani) are a bracing
mix of bluesy jazz and big-band
dance styles,
with strings
providing some
classical ele-
ments.

The play is
kept in its peri-
od of the late
’40s, when Tru-
man was run-
ning against
Dewey. Martin
Pakledinaz’s
costumes dis-
play postwar
elegance (espe-

ing language
with the 1940s argot of theater,
politics, and gangland.

There are some fine performers
in key roles. Brian Stokes Mitchell
is a virile, commanding Fred Gra-
ham, the egotistical director who
produces, directs, and stars as
Petruchio in this “Shrew;” which is
having its out-of-town tryout in
Baltimore. His vocal contritutions
range from affecting in the bro-
kenhearted ballad “So In Love” to
lusty in the gigolo’s tune “I've
Come To Wive It Wealthily In
Padua.”

Marin Mazzie is Lili Vanessi, the
fading movie actress who plays
Kate in “Shrew” with Graham, her
ex-husband. Mazzie is an elegant
actress, every inch the star that
her co-lead is, and she sings with
operatic perfection.

In a smaller but dynamic ole as
loose-moraled Lois Lane is Amy
Spanger, who delights the audience
in the coquettish “Always True To
You In My Fashion.”

One of the biggest onstage
treats is the energetic, athletic
daneing, choreographed by Kath-
leen Marshall. It reaches its apoth-
eosis in the second-act opener,
“Too Darn Hot,” in which the
actors and crew of the musical-
within-the-musical are atteripting

cially Lili’s
wardrobe), along with Eliza-
bethan/Italian dress for the
“Shrew” scenes. Robin Wagner’s
settings are theatrical spaces, in-
cluding the onstage Italian square
of “Shrew.”

The plot is fairly uncomplicat-
ed—*“Kate” isn’t a message musi-
cal, just a valentine to romance and
show-must-go-on trouperism. On
the opening night of “Shrew,” Gra-
ham is visited in his dressing room
by two gangsters who mistakenly
believe that he has evaded a large
gambling debt. After he tells them
they might not get their money
because a furiously jealous Lili has
decided to punish Graham for his
flirtation with Lois by quitting the
production, the mobsters force Lili
to make the show go on, literally
holding her captive as she goes on-
and offstage.

The mobsters, played by Lee
Wilkof and Michael Mulheren, per-
form their low-comedy parts to the
hilt and show off a witty, vaudevil-
lian style on the popular “Brush
Up Your Shakespeare” number.

If the inevitable reuniting of the
estranged lovers at the end hap-
pens a little too hastily for total
belief, that’s a small eriticism of an
otherwise delightful Broadway
entertainment. DON JEFFREY

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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2| |& | TITLE 2|5 | @ | TITLE
Els]z ARTIST {IMPRINT/PROMOTION LABEL) E | 3| = | ARTIST IMPRINT/PROMOTION LABEL)
CAUGHT OUT THERE
—=emll NO.1 B 3839 5 | Elis wirainy )
U KROW WHAT'S UP
1117 B AREL S TS IR wsane | (3937 8 LH(E‘FESGD}EQEﬁT ROMANCE EVER SOLD
GET IT ON TONITE SAY MY NAME
@ 2 (1 MONTELL JORDAN (DEF SOUL/1DIMG) 353 DESTINY'S CHILD (COLUMBIA}
(3 3|18 BACK AT ONE 41 | 34| 32 | NEVER GONNA LET YOU GO
BRIAN MCKNIGHT (MOTOWN) i FAITH EVANS (BAD BOY/ARISTA)
o | 2477 B-PLEASE
@ 5|15 KEVON EDMONDS (RCA) 421352 SNOOP DOGG FEAT XZIBIT & NATE DOGG (NO LIMIT PRIORITY
GET GONE YOU CAN DO IT
_5 4|22 IDEAL (NOONTI_DENIRGIN) 4910 ICE CUBE FEAT MACK 10 & MS T0I {LENCH MOB/BEST SIDE/PRIORITY)
DEEP INSIDE BREATHE AND STOP
@ 7 MARY J. BLIGE (MCA} 50 4 Q-TIP (ARISTA 200 1/ARISTA) _
GOT TO GET IT LEFT & RIGHT
126 SISQO FEAT MAKE IT HOT (DRAGON/DEF SOUL/IDIMG) 45417 D ANGELO FEAT METHOD MAN AND REDMAN (VIRGIN}
8830 BACK THAT THANG UP 461 45| 12 4,56
JUVENILE {CASH MONEY/UNIVERSAL) SOLE FEAT JT MONEY & KANDI (DREAMWORKS)
9 | 10| 16 | GOT YOUR MONEY 471 46| 7 | TURN YOUR LIGHTS DOWN LOW
i | OL' DIRTY BASTARD FEAT. KELIS (ELEKTRA/EEG) LAURYN HILL & BOB MARLEY (COLUMBIAVISLAND/IDIMG}
10| 6 | 26 | WE CAN'T BE FRIENDS 48| 47| 6 | DA ROCKWILDER
DEBORAH COX WITH R.L. (ARISTA) METHOD MAN/REDMAN (DEF JAM/IDJMG)
NONE OF UR FRIENDS BUSINESS THINK OF YOU
7|7 GINUWINE (550 MUSIC/EPIC) 49|48 12 CASE (DEF SOU@JMG)
12| 9 | 27 | VIVRANT THING 50 | 43| 9 | N2 GETHER NOW
Q-TIP (VIOLATOR/DEF JAM/IDJMG) LIMP BIZKIT FEAT. METHOO MAN {FLIPANTERSCOPE)
HOT BOYZ WHAT'S MY NAME
22|10 MISSY *MISDEMEANOR ELLIOTT (THE GOLD MIND/EASTWEST/EEG! 3|2 OMX (RUFF RYDERS/DEF JAM/IDJMG)
IF YOU LOVE ME | WANNA KNOW
18117 MINT CONDITION (ELEKTRA/EEG) @ 52 14 JOE (JIVE)
SPEND MY LIFE WITH YOU U UNDERSTAND
151129 ERIC BENET FEAT. TAMIA (WARNER BROS.) @ 9413 JUVENILE (CASH MONEY/UNIVERSAL)
NO MORE RAIN (IN THIS CLOUD) | WANT IT ALL
20| 14 ANGIE STONE (ARISTA) 9405116 WARREN G FEAT. MACK 10 (G-FUNK/RESTLESS)
BLING BLING HEARTBREAKER
1714119 B.G. (CASH MONEY/UNIVERSAL) 354116 MARIAH CAREY FEAT. JAY-Z (COLUMBIA)
18)| 26 | 3 | NOTORIOUS B.1.G. 56|53 | 8 | LET'S NOT PLAY THE GAME
THE NOTORIOUS B.I.G. (BAD BOY'ARISTA) MAXWELL {COLUMBIA)
SATISFY YOU UNPRETTY
19]13|16 PUFF DADDY FEAT. R KELLY (BAD BOY/ARISTA) ST|57 119 TLC {LAFACE/ARISTA)
THA BLOCK IS HOT DO IT AGAIN (PUT YA HANDS UP)
20/16| 9 LIL WAYNE FEAT JUYENILE & B G (CASH MONEY/LNIVERSAL) 68| 2 JAY-7 (ROC-A-FELLA/DEF JAM/IDIMG)
GOTTA MAN LOVE IS BLIND
A7 EVE (RUFF RYDERS/INTERSCOPE} 692 EVE FEAT. FAITH £VANS (RUFF RYDERS/INTERSCOPE}
@ 25115 15 MINUTES 60|59 13 DOWN BOTTOM
MARC NELSON (COLUMBIA) DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE)
DANCIN’ WE ON FIRE
8198 GUY (MCA) 61|36 17 HOT BOYS (CASH MONEY/UNIVERSAL)
BEAUTY CAN'T STAY
2421137 DRU HILL {DEF SOUL/IDJMG) B3] 6 DAVE HOLLISTER {DEF SQUAD/DREAMWORKS)
HE CAN'T LOVE U ONE NIGHT STAND
| JAGGED EDGE (SO SO DEF/COLUMBIA) 66| 4 J-SHIN FEAT LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTIC)
THE BEST MAN | CAN BE DEAD WRONG
a7 GINUWINE, R.L., TYRESE, CASE (COLUMBIA} 641588 THE NOTORIOUS B 1 G FEAT. EMINEM (BAD BOY/ARISTA)
THANK GOD | FOUND YOU STRAYED AWAY
@ 383 MARIAH CAREY FEAT JOE & 98 DEGREES (CO_UMBIA) 65 4 TERRY DEXTER (UNIVERS|TY/WARNER BROS )
BRING IT ALL TO ME TRIFLIN'
2912 BLAQUE (TRACK MASTERS/COLUMBIA) 66(61) 5 COKO FEATURING EVE (RCA)
LOVE YOU LIKE | DID U DON'T KNOW ME (LIKE U USED TO0)
292425 112 (BAD BOY/ARISTA) 676413 BRANDY (ATLANTIC) B
GIVE YOU WHAT YOU WANT (FA SURE) HOW MANY WANNA
02813 CHICO DEBARGE (MOTOWN} 1214 JA RULE (YAB YUM/ELEKTRAVEEG)
FORTUNATE FORGOT ABOUT DRE
|4 MAXWELL (ROCK LANDANTERSCOPE/COLUMBIA) —|! DR DRE FEAT. EMINEM (AFTERMATH/INTERSCDPE)
NASTRADAMUS LET'S MAKE LOVE
@ 3|7 NAS (COLUMBIA} 1 SILK (ELEKTRAVEEG)
QUIET STORM CREEP INN
B|32|2 MOBB DEEP {LOUD) —| ! iDEAL (NOONTIMENVIRGIN)
MY LOVE IS YOUR LOVE YOUR CHILD
36|22 WHITNEY HOUSTON {ARISTA) 413 MARY J. BLIGE (MCA)
BUG A BOO WILL 2K
353118 DESTINY'S CHILD {COLUMBIA) 13627 WILL SMITH FEATURING K-C! (COLUMBIA)
(38 40 | 13 STILL D.R.E. 74| 67| 6 | MS. FAT BOOTY
DR DRE FEAT, SNOOP DOGG (AFTERMATH/INTERSCOPE) MOS DEF (RAWKUS/PRI_ORITV)
STILL IN MY HEART LET'S TALK ABOUT
29 TRACIE SPENCER (CAPITOL) B 1 EVE FEAT DRAG-ON (RUFF RYDERS/INTERSCOPE)
(O Records with the greatest airplay gains. © 1999 Billboard/BPI Communications.
1| 2| 2 | SOANXIOUS 15 DOO WOP (THAT THING)
GINUWINE {550 MUSIC/EPIC) LAURYN HILL (RUFFHOUSE/COLUMBIA)
HAPPILY EVER AFTER SWEET LADY
2 1 4 CASE (DEF SOUL/IDIM3) 151917 TYRESE (RCA)
ALL N MY GRILL YOU
3 4 4 MISSY "MISDEMEANOR” ELLIOTT ( HE GOLD MINDEASTWESTEEG) 16| 1119 JESSE POWELL (SILAS/MCA)
4| 5|7 | WHERE MY GIRLS AT? 17|14 |33 | CAN1GETA...
702 (MOTOWN) JAY- FEAT AMIL (OF MAJOR COINZ) & J8 (DEF JAM/IDIMGY
5 | 3| 3 | MEETING IN MY BEDROOM 18|17 6 | IT'S GONNA RAIN
SILK (ELEKTRA/EEG) KELLY PRICE IDEF SOUL/ROCK LAND/ANTERSCOPE)
NO SCRUBS DID YOU EVER THINK
6 9|12 TLC (LAFACE/ARISTA) 19125112 R. KELLY (JIVE)
ALL THAT | CAN SAY
1 7 3 MARY ). BLIGE (MCA) 202110 TYRESE (RCA}
8 | 6|5 | WHAT YA WANT 21|22 | 5 | JIGGA MY N*xxx
EVE & NOKIO (RUFF RYDERS/INTERSCOPE) JAY-Z (ROC-A-FELLA/RUFF RYOERS/INTERSCOPE)
9 | 8 | 7 | BILLS, BILLS, BILLS 22| — | 1 | GIRLS' BEST FRIEND
DESTINY'S CHILD (COLUMBIA) JAY-Z (EPIC)
TOO CLOSE HOME ALONE
101037 NEXT (ARISTA) |34 R. KELLY FEATURING KEITH MURRAY {JIVE)
11|13 | 20 | EX-FACTOR 24| — | 5 | TELL MEIT'S REAL
LAURYN HILL (RUFFHOUSE/COLUMBIA} K-Cl & JOJO (MCA)
LOVE LIKE THIS IF YOU (LOVIN' ME)
12116429 FAITH EVANS (BAD BOY/ARISTA) % 13 SILK (ELEKTRA/EEG)
13112110 ANYWHERE i _ Recurrents are titles which have appeared on the Hot R&B Singles
112 FEATURING LIL'Z (BAD BOY/ARISTA) chart for more than 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
9 15MINUTES (Pink Jeans, SESAC/Zomba, ASCAP/Hitco
South. ASCAP/A Salt On The Charts, ASCAP/Tabulous,
ASCAP/Universal, SESAC/Songs Of Unwersal. SESAC/MITI.
SESAC) WBM
2 2471 (C-Town, BMI)

11 4,5,6 (Famous, ASCAP/Tunes On The Verge Of Insanity,
ASCAP/Mo Better Grooves, ASCAP/Kandacy. ASCAP/Air
Control. ASCAP/Honey From Missoun. ASCAP/Money Man,
BMI/EMI Aprit, ASCAP) HL

10 BACK AT ONE (Cancelled Lunch, ASCAP/Universal-
PolyGram International, ASCAP) HL/WBM

21  BACK THAT THANG UP (Money Mack, BMI)

99 BALLAZ 4 LIFE (I.N.S.. ASCAP/Hostile, BMI/Big On Blue,
BMI) WBM

100 BALLERS (Tefnoise, BMI}

35 BEAUTY {North Avenue. ASCAP/Manuiti L.A.. ASCAP/Philip
Weatherspoon, ASCAP)

36 THE BEST MAN | CAN BE (EMI April. ASCAP/Flyte Tyme,
ASCAP/Minneapolis Guys, ASCAP/Jibranda, ASCAP)

27 BLINGBLING (Money Mack, BMI)

55  B-PLEASE (WB. ASCAP/Am't Nutin’ Goin’ On But Funking,
ASCAP/Hard Workin Black Folks, ASCAP/EM) Blackwood.
BMI/My Own Chit. BMi} HL/WBM

51  BREATHE AND STOP (U Betta Like My Muzic, BMI/Zomba,
BMI/Warner-Tamerlane, BMI/Stephanye, BMI) WBM

38 BRING IT ALL TO ME (B.K. Lawrence, BMI/Warner-

Tamerlane, BMI/Cori Titfani, BMI/Sony/ATV Songs,

BMI/Copyright Control/Mawkeens, ASCAP/Sony/ATV Tunes.

ASCAP} HL/WBM

BUG A BOO (Shek'em Down, BMI/Hitco, BMI/Windswept

Pacific, BMI/Kandacy, ASCAP/Air Control, ASCAP/EME Apnl,

ASCAP/Beyonce, ASCAP/Le Toya, ASCAP) HL/WBM

65 CAN'T STAY (Cherry River, BMI/Songs Of DreamWorks.
BMI/Gee Jaz, BMI/MaMa Bev's. BMI/Oh! God.
ASCAP/Universal-PolyGram International, ASCAP)

19 CAUGHT OUT THERE (The Waters Of Nazerath, BMi/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April, ASCAP} HL

78  CREEP INN (Noontime, ASCAP/Chrysalis, ASCAP/Naked
Under My Clothes, ASCAP/Them Damn Twins,
ASCAP/Babyboy's Lmle SESAC/Muac BMI/Warner-
Tamerlane, BMI) HL/W

86 DAMN (SHOULD'VE TREATED U RIGHT) (Rodney Jerkins.
BMI/EMI Blackwood, BMI/Fred Jerkins Ill. BMI/Ensign.
BMI/LaShawn Daniels. ASCAP/EMI April, ASCAP/Slavery,
BMI) HL

7 DANCIN' (DoWhatlGotta. ASCAP/WB. ASCAP/Eddie .,

46
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ASCAP/Rusty Knuckles, ASCAP/Belewa, ASCAPUniversal
PolyGram International, ASCAP/Zomba, ASCAP/Smokin’
Sounds, ASCAP) HL/WBM

52 DA ROCKWILDER (Wu-Tang, BMI/Careers-BMG,
BMI/Dayna’s Day, BMI/Funky Noble, ASCAP/Famous,
ASCAP) HL

74  DEAD WRONG (Big Poppa, ASCAP/EMI April, ASCAP/Bee Mo
Easy, ASCAP) HL

15  DEEP INSIDE {(Mary J. Blige, ASCAP/Universal-MCA.
ASCAP/Lanoma, ASCAF’/Eg
0f PolyGram International, BMI) HL/WBM

69 DO IT AGAIN (PUT YA HANDS UP) (Not Listed)

47 DOWN BOTTOM (Feelis. ASCAP/Dead Game. ASCAP/Money
Mack, BMI/Swizz Beatz, ASCAP)

95  EASY TO LOVE {Gosmoike. ASCAP/EMI Aprit, ASCAP/lobete,
ASCAP) HL

79 FORGOT ABOUT DRE (WB, ASCAP/Ain't Nuthin' Goin On
But Funking, ASCAP/Hard Workin Black Folks,
ASCAP/Famous, ASCAP/Eight Mile Style, BMI) HL/WBM

39 FORTUNATE (Zomba, BMI/R.Kelly, BMI) WBM

5 GET GONE (Naked Under My Clothes, ASCAP/Chrysalls

ASCAP/Baby s Little, ASCAP/KDH, ASCAP/Noonti
ASCAP) Wi

8 GETITON TONITE (Montell Jordan, ASCAP/Famous,
ASCAP/Chubby. ASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars
Cribb, ASCAP/Warner/Chappell GmbH Germany/WB, ASCAP)
HL/WBM

85 GET NONE (So So Def. ASCAP/EMI April, ASCAP/Babyboy,
SESAC/Noontime, SESAC/AIl Money Is Legal, ASCAP) HL

80 GET UP (Sony/ATV Songs, BMI/lizop, BMI/EMI April,
ASCAP/Eliza's Voice, ASCAP) HL

94 GIRLS NIGHT OUT (Zomba, BMI/Alley Gadfly, BMI/Songs Of
DreamWorks, BMI/Cherry River, BMI)

20 GIVE YOU WHAT YOU WANT (FA SURE) (Jungle Fever,

BMI/EMI Blackwood, BMI/Soulvang, BMI/Ecstasoul,

ASCAP/Chrysalis, ASCAP/Joseph’s Dream, SESAG/Caravans

0f Kedar, SESAC/Monetam, BMI) HL/WBM

32 GOTTAMAN (Blondie Rockwell. ASCAP/Swizz Beatz.
ASCAP/Dead Game, ASCAP/Warner-Tamerlane,
BMi/Karima, BMI) WBM

17 gOT TO)GEI IT (Da Ish, ASCAP/AI West, BMI/Copynght

antrol,

22 GOT YOUR MONEY (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI Apnl, ASCAP/0ld
Dirty, BMI) Hl

28 THE G'}EATEST ROMANCE EVER SOLD (Emancipated,

SCAI

83 HEADS HIGH (Dubplate, PRS/Greensleeves, PRS)
42 HEARTBREAKER (Sony/ATV Songs, BMI/Rye. BMI/EMI
Blackwood, BMI/Lil Lu Lu, BMI/EMI Al Gallico, BMI/WB,

ASCAP/When Words Collide, ASCAP/See No Evil, ASCAP)

HL/WBM
4 HECAN'TLOVEU (Them Damn Twins, ASCAP/Bahyboy's
Little, SESAC/Noontime, ASCAP}
3 HOT BOYZ (Mass Confusion, ASCAP/WB, ASCAPNirginia
Beach, ASCAP) WBM
76 HOW MANY WANNA (White Rhino, BMI/DJ Irv, BMI/Slavery,
BMI/Fox Film, BMI) HL
91 | DON'T CARE (Gamble-Huif, BMI/Monetam, BMI/WB.
ASCAP) WBM
IF | COULD TURN BACK THE HANDS OF TIME (Zomba.
BMI/R Kelly, BMI) WBM
6 IF YOU LOVE ME {Mint Factory, ASCAP/EMI Apnl, ASCAP) HL
54 JLIKEIT (Cyptron, BMI/EMI Blackwood, BMI/Soundtron, BMI) HL
IT'S MINE (Juvenite Hell, ASCAP/BMG, ASCAP/P. Noud,
BMi/Careers-BMG, BMI/Narra's Daddy’s, ASCAP/Zomba,
ASCAP/II Will, ASCAP)
62 | WANNA KNOW (Zomba, ASCAP/K:er ASCAP/Conversation
Tree, ASCAP/EM! April, ASCAP) H
I WANTIT ALL (Warren G, ASCAP/WB ASCAP/Real N’ Ruff,
ASCAP/Jobete, ASCAP/EMI April, ASCAP) HL/WBM
89  LATELY | (Realsongs, ASCAP) WBM
18  LEFT & RIGHT (Universal-PolyGram International, ASCAP/Ah-
choo, ASCAP/Funky Noble, ASCAP/Famous. ASCAP/Wu -Tang,
BMI/Careers-BMG, BMI/Zomba, ASCAP) HL/WEM
61  LEFT/RIGHT (Tight 2 Def, ASCAP}
77 LET'S MAKE LOVE (2000 Watts, ASCAP/The Mother
Chapter, ASCAP/Ton: Robi, ASCAP/WB. ASCAP) WBM
64  LET'S NOT PLAY THE GAME (Muszewell, ASCAP/Sony/ATV
Tunes, ASCAP/Gan Zmira, ASCAP/Famous. ASCAP) HL
82 LET'S TALKABOUT (Blondie Rockwell, ASCAP/Ryde Or Die.
ASCAP/Dead Game, ASCAP/Feelis, ASCAP)
71 LOVE IS BLIND (Blondie Rockwell, ASCAP/Pent-1,
ASCAP/Dead Game, ASCAP)
41  LOVE YOU LIKE I DID (Kalinmia, ASCAP/Justin Combs,
ASCAP/EMI Apnil, ASCAP) HL
75 MS. FAT BOOTY (Medina Sound, BMI/EMI Blackwood, BMI) HL
16 MY LOVE IS YOUR LOVE (Sony/ATV Tunes, ASCAP/Huss-
Zwingli, ASCAP/Tebass, BMI/EMI Blackwood, BMI) HL
59 N 2 GETHER NOW (Zomba, ASCAP/Big Bizkit, ASCAP/Gifted
Pearl, ASCAP/EMI Apnl. ASCAP/Careers-BMG, BMI/Wu-
Tang, BMI) HL
33  NASTRADAMUS (Ill Will, ASCAP/Zomba, ASCAP/Mawkeens,
ASCAP/Dynatone, BMI/Warner-Tamerlane, BMI) WBM
NEVER GONNA LET YOU GO (Demis, ASCAP/E2, ASCAP/EMI
April, ASCAP/ECAF, BMI/Sony/ATV Songs, BMI) HL
NO MORE RAIN (IN THIS CLOUD) (Universal-Songs Of
PolyGram International, BMI/Lady Diamond, BMI/October 12
th, ASCAP/Hitco South, ASCAP/EM Full Keel,
ASCAP/Universal-PolyGram International, ASCAP)
NONE OF UR FRIENDS BUSINESS (Black Fountain,
ASCAP/WB, ASCAPNVirginia Beach, ASCAP) WBM
87  NOTHIN' TO SOMETHIN' (2000 Watts, ASCAP/WB.
ASCAP/Divided, BMI/Zomba, BMi) WBM
30 NOTORIOUS B.1.G. (Big Poppa. ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Essential Vibe, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Colgems-EMI, ASCAP) HL
31 ONENIGHT STAND (First N' Gold, BMI/Juicy Tyme, ASCAP)
43 QUIET STORM (Careers-BMG, BMI/Juvenile Hel, ASCAP/BMG,

45
26

23

n n
™
Compiled ‘rom a national sub-sample of POS {point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
|
i15|3 glg|s
2|22 2| 3|9
% 2| 4| TITLE % E = | TITLE
=[5z ARTIST (IMPRINT/PROMOTION LABEL) = | 3| 2 | ARTIST IMPRINT/PROMOTION LABEL)
BALLAZ 4 LIFE
—=sml NO. 1 B 38| 34 | 5 | BULLETS AND GUNSMOKE (HOSTILE TAKEOVER)
HOT BOYZ ; U-WAY (HOW WE DO IT)
1] 215 | wivanonsauroeswwononss _twant| | 3936 20 YOUNGBLOODZ (GHET 0 VISION/LAFACE/ARISTA) |
2 13| 3| HECANTLOVEU 4038/ 6 IN THE GAME
JAGGED EDGE {SO SO DEF/COLUMBIA) | 0O (HOLLYW0QD)
T
24/7 | | DON'T CARE
3 1 3 KEVON EDMONDS (RCA) 4114015 | NO QUESTION (ASSORTED/PHILADELPHIA INTERNATIONAL)
414115 U KNOW WHAT'S UP 42137110 : SATISFY YOU
DONELL JONES (LNTOUCHABLES/LAFACE/ARISTA) PUFF DADDY FEAT R KELLY (BAD BOY/ARISTA)
516|s]45.86 43|39 | 14 | PIMPIN' AIN'T NO ILLUSION
SOLE FEAT. JT MONEY & KANDI {DREAMWORKS) | UGK FEAT KOOL ACE & TOO SHORT (JIVE)
DANCIN' IT'S ALL ABOUT YOU (NOT ABOUT ME)
@ —| 1 GUY (MCA) 414 2_0_ TRACIE SPENCER (CAPITO i
715 |14 15MINUTES 45|42 16 NEVER GONNA LET YOU GO
MARC NELSON (COLUMBIA) FAITH EVANS (BAD BOY/ARISTA)
YOU CAN DO IT DOG FOOD
8 8 3 ICE CUBE (LENCH MOB/BEST SIDE/PRIORITY) 316 FORSHE FEAT GEORGE CLINTDN (HOLLAND GROUP)
@ 13| 5 | LEFT & RIGHT 47| 44 | 14 | LUV AT FIRST SIGHT
['ANGELO FEAT METHOD MAN AND REDMAN (VIRGIN) CHILLDRIN OF DA GHETTO (HOO-BANGIN' PRIORITY)
0717 IF YOU LOVE ME 48|43 4 I'M JUST A BILL
MINT CONDITION (ELEKTRA/EEG) {KE JACKSON PRESENTS TOM PAPER {.447/HMC)
11213 CAUGHT OUT THERE 49035 12 WHOLE LOT OF GANGSTAS DIE
KELIS (VIRGIN) N FLEXX G. (SHANTY TOWN/HOLLAND GROUP)
MY LOVE IS YOUR LOVE STAYING POWER
121114 WHITNEY HOUSTON {ARISTA) 56 | 11 BARRY WHITE (PRIVATE MUSIC)
STAY THE NIGHT BABY | LIKE
131 IMX {MCA) 51|48 6 SHANDOZIA (QWEST/WARNER BROS.)
GET GONE CHANTE'S GOT A MAN
4]9 21 IDEAL (NOONTIM_E/VI_RGIN) i 8214932 CHANTE MOORE (SILAS/MCA)
ONE NIGHT STAND STROKIN' 2000
g, ASCAP/UHIVEI’S&I Songs @ 1417 | J-SHIN FEAT LATOCHA SCOTT (SLIP N-SLIDE/ATLANTIC) @ B 1 GRANDMASTER SLICE (WINGSPAN)
GIVE YOU WHAT YOU WANT (FA SURE) SOUTHERN GUL
1819 CHICO DEBARGE (MOTOWN) 65118 ERYKAH BADU FEAT. RAHZEL (MOTOWN)
I LIKE IT FREAKY WITH YOU
—|! SAMMIE (FREEWORLD/CAPITOL) 35455 JASPER (INDUSTRY PHUNK)
THE GREATEST ROMANCE EVER SOLD FORTUNATE
1811719 & (NPG/ARISTA) —131 MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA)
SPEND MY LIFE WITH YOU DA ROCKWILDER
19116125 ERIC BENET FEAT. TAMIA (WARNER BROS.) 63| 6 METHOD MAN/REDMAN (DEF JAM/IDJMG)
| WANT IT ALL HOPE
201514 WARREN G FEAT. MACK 10 (G-FUNK/RESTLESS) 385712 SHAGGY (MCA)
IF { COULD TURN BACK THE HANDS OF TIME LOSE YO MIND
41912 R, KELLY JIVE) 3 60| 6 LIL" RACHETT (BIG KID/LIGHTYEAR}
LEFT/RI BUMPIN' UGLIES
2|21 8 DRAMA (TIGHT 2 DEF) —|! CHUCK SMOOTH (WINGSPAN)
WE CAN'T BE FRIENDS YA DI YA
322|113 DEBORAH COX WITH R.L. (ARISTA) 64|12 GINA THOMPSON (EASTWEST/EEG)
DOWN BOTTOM JAMBOREE
4123 DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE} 62147123 NAUGHTY BY NATURE FEAT ZHANE (ARISTA)
HEARTBREAKER YOU NEED A MAN
52312 MARIAH CAREY FEAT. JAY-Z (COLUMBIA} 3113 SHANICE (LAFACE/ARISTA)
STEP TO THIS IT'S YOUR THING
(25|38 MASTER P FEAT. D.1.G. {NO LIMIT/PRICRITY} —|2 MERCEDES FEAT. MASTER P (NO LIMIT/PRIORITY)
SIMON SAYS | STILL BELIEVE/PURE IMAGINATION
27|27 | 14 PHAROAHE MONCH (RAWKUS/PRIORITY) 142 MARIAH CAREY FEAT KREA'CZIE BONE & DA BRAT (COLUMBIA)
NASTRADAMUS WE IN HERE
8247 NAS (COLUMBIA) 1 FUNKMASTER FLEX & BIG KAP (DEF JAM/IOJMG)
29|26 7 DAMN (SHOULD'VE TREATED U RIGHT) |1 BANG BANG BOOGIE
SO PLUSH FEAT. JA RULE (DARKCHILD/EPIC) CHAMPTOWN INTRODUCING ['PHUZION { 447/STRAIGHT JACKET)
JIGGA MY N**k VIVRANT THING
303216 JAY-Z (ROC-A-FELLA/RUFF RYDERS/INTERSCOPE} 68 | 6623 Q-TIP (VIOLATOR/DEF JAM/IDJMG)
31309 | GET NONE 6950 8 BACK THAT THANG UP
TAMAR FEAT. J.D. & AMIL {DREAMWORKS) JUVENILE {CASH MONEY/UNIVERSAL)
@ 612 FLOSS DON ONE 70169 |22 EVERYTHING IS EVERYTHING/EX-FACTOR
H.O.T.0.N.E.S. (VACANT LOT/PRIORITY) LAURYN HILL (RUFFHOUSE/COLUMBIA)
NEW DIRECTION MI AMIGA
@ —12 NEW DIRECTION {MYRRH/WORD/EPIC) — |14 STRONG (UN-D-NYABLE/PLATINUM)
GIRLS NIGHT OUT EGO TRIPPING
12916 THE UWF ALL-STARS FEAT THE S35 BAND (MAJOR LABELP 1216112 LT STITCHIE FEAT MAD LION {PRG/DEH TYME}
GET UP TAKE A LICK
B3B3 AMEL LARRIEUX (550 MUSIC/EPIC) 13|52|14 AKINYELE (VOLCANO/JIVE)
U DON'T KNOW ME (LIKE U USED TO) BLING BLING
36| 28|10 BRANDY (ATLANTIC) 741588 B.G. (CASH MONEY/UNIVERSAL)
UNPRETTY BOUNCE TO THE OUNCE
3 [ 31|16 TLC (LAFACE/ARISTA) — |5 0.G.C (DUCK DOWN/PRIORITY)

C) Records wit1 the greatest sales gains. © 1999 Bitlboard/BPI Communications and SoundScan, Inc.

93
25

49

63
97

70

29
37

57

ASCAP/Sugartiill. BMI/Twenty Nine Black. BMI)

RAP LIFE (Rico Smith, BMI/Alcanomics, BMI/Wu-Tang,
BMI/Careers-BMG, BMI/Young World, BMI}

SATISFY YOU (Justin Combs, ASCAP/EMI April,
ASCAP/Dub's World. ASCAP/Sony/ATV Tunes,
ASCAP/Thelma’s Boi, BMI/Songs Of Universal, BMI/The
Price Is Right, BMI/R Kelly, BMI) HL/WBM

SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Enstgn. BMI/Fred Jerkins IIl. BMI/Beyonce, ASCAP/Le
Toya, ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) HL

SIMON SAYS (Trescadecaphobia. BMI)

SOMETHING | CANNOT HAVE (2 Big Prod., ASCAP/Hee Bee
Dooinit, ASCAP/WB, ASCAP/Armatn, ASCAP/EMI April,
ASCAP) HLAWBM

SPEND MY LIFE WITH YOU (india B., BMI/Universal-Songs Of
PolyGram International, BMI/Putty Tat. BMI/Demontes,
BM|/Paradise Forever, BMI/Wamer-Tameriane, BMI) HL/WBM
STAY THE NIGHT (Blue Khaki's, SESAC/Put It Down,
SESAC/Young Fiano, SESAC/Jerome Jones, SESAC/T. Scott
Style, SESAC/AKA World Wide)

STEP TO THIS (Big P, BMI)

STILL D.REE. (wB. ASCAP/Ain't Nuthin' Goin' On But Funking.
ASCAP/Hard Workin Black Folks, ASCAP/EMI Blackwood,
BMI/Lil Lu Lu, EMI/Scott Storch, ASCAP) HLWBM

STILL IN MY HEART Uungle Fever, BMI/EMI Solvang,
BMI/EMI Blackwood, BMI/GC, ASCAP/Ghetto Fabulous,
ASCAP) HL/WBM

STRAYED AWAY (Nate Loves Music, BMI/Michael Clemons,
BM|/Shekia, BMI)

THA BLOCK IS HOT (Money Mack, BMI)

THANK GOD | FOUND YOU (Sony/ATV Songs, BMI/Rye
Songs, BMI/EMI April, ASCAP/Flyte Tyme, ASCAP) HL
THINK OF YOU (Vanderpool, BMI/Q Of A Mil.
ASCAP/Recoupable Tunes, ASCAP) HL

TREAT YOU LIKE A QUEEN (Ecstasoul, ASCAP/Chrysalis,
ASCAP/Lorana Lee. ASCAP)

73

53

66

TRIFLIN' (Bink Dog, SESAC/One Shot Deal. SESAC/Careers-BMG,
BMI/Cat Pow, BMI/A Stolen Peoples Mustc, ASCAP/Universal-
MCA, ASCAP/Tam-Cat, BMI/Lean Slates, BMI) HL/WBM

TURN YOUR LIGHTS DOWN LOW (Fifty-Six Hope Road,
ASCAP/Qdnil, ASCAP/Universal-PolyGrant International,
ASCAP/Embassy. BMI/Dickeebird, BM!)

U DON'T KNOW ME (LIKE U USED TO) (EMI Blackwood.
BMI/Bran-Bran, BMi/Jon Blaze, ASCAP/Listen Listen,
ASCAP/Rodney Jerkins, BMI) HL

U KNOW WHAT'S UP (Eddie F., ASCAP/DoWnat(Gotta, ASCAP/WB,
ASCAP/Beiewa, ASCAP/Universal-MCA, ASCAP/Anthony C.,
ASCAP/Rassmysteria. ASCAP/Rusty Knuckles, ASCAP) WBM
UNPRETTY (Cyptron, BMI/EMI Blackwood, BMI/Grung Girl,
ASCAP) HL

U UNDERSTAND (Money Mack, BMI}

U-WAY (HOW WE DO IT) (Drugstore, ASCAP/Athc Crew, ASCAP)
VIVRANT THING (Zomba, ASCAP/Jazz Merchant, ASCAP) WBM
WE CAN'T BE FRIENDS (Hudson Jordan, ASCAP/Wixen,
ASCAP/Famous, ASCAP/Almo. ASCAP) WBM

WE IN HERE (Not Listed)

WE ON FIRE (Money Mack, BMI)

WHAT'S MY NAME (Not Listed)

WHO DO YOU BELIEVE IN Uoshua's Dream, BMI/Songs Of
Universal, BMI/Yaki Kadafi, BMI/Thug Nation, BM/Black,
BMi/Hispanic, BMI/BMG, BMI/Suge, BMI} WBM

WILL 2 K (Treybali, ASCAP/Love N Loyalty, BM/O'Brook,
BMI/EMI April, ASCAP/Hee Bee Dooinit, ASCAP/Nineden,
PRS/EMI Virgin, ASCAP/Bobby Robinson, BMI) HL

YOU CAN DO IT (Gangsta Boogle, ASCAP/Real N' Ruff,
ASCAP/WB, ASCAP/Don One Eye Saunders, ASCAP} WBM
YOU DON'T KNOW (Pink Folder, ASCAP/Universal-MCA,
ASC;\P/JungIe Fever, BMI/EMI Blackwood, BMI/Soulvang,
BMI) HL

YOUr CHILD )(Tents Of Kedar. ASCAP/BMG. ASCAP/Hollow
Thigh, A!
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B.II T P R B HIP H"P AlB M COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I bocl d ® = AND PROVIDED 3Y  SoundScan
DECEMBER 18, 1999 ™ III.I"
—mll PACESETTER e
oeloxle |38 g 13 38 | 7 | SERRIN SoororPaioRty (109816.98) O CHILLDRIN OF DA GHETTO | 24
z £ % £ i § §§ f?ﬂmﬂ NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CAssenE/cg)lTLE § § 49 45 46 ops ERIC BENET @ WARNER BROS. 47072 (10.98/16.98) A DAY IN THE LIFE 6
~ll NO. 1 B 50 | 40 | 34 | 28 | DAVE HOLLISTER DEF SQUAD/DREAMWORKS 450047/INTESCOPE (10.98/16.98) GHETTO HYMNS 5
1 1 1 3 | DR. DRE AFTERMATH 490486*/INTERSCOPE (12.98/18.98) 3wesksatho.1  DR. DRE — 2001 1 @ 54 | 60 | 27 | BLAQUE TRACK MASTERS/COLUMBIA 68987/CRG (10.98 EQ/16.98) BLAQUE | 23
—eal HoT SHOT DEBUT B 52 - 44 | 43 | 37 | LIL’ TROY A SHORT STOPREPUBLIC 153278/UNIVERSAL (11.98/17.98) (R SITTIN' FAT DOWN SOUTH 6

NEWD | | | SISO DRAGONDEF SOUL 546816¥IDIMG (11.98/17.98) UNLEASH THE DRAGON | 2 | 88 | 4 | 10 | AR oSN e hone BRENT JONES AND T.P. MOBB | 37
3 2 [ 36 3 NAS COLUMBIA 63930*/CRG (11.98 EQ/17.98) NASTRADAMUS 4 58 81 58 | 98 DEGREES A® MOTOWN 530956/UNIVERSAL (11.98/.7.98) 98 DEGREES AND RISING 3

@ NEWD | | Q-TIP ARISTA 2001 14619*/ARISTA (11.98/17 98) AMPLIFIED 4 55 52 40 9 SOUNDTRACK HOO-BANGIN' 500167/PRIORITY (11.98/17 98) THICKER THAN WATER 8
5 § 3 5 LIL" WAYNE CASH MONEY 153919/UNIVERSAL (11.98/17.98) THA BLOCK IS HOT 1 56 51 50 28 | JA RULE A MURDER INC/DEF JAM 538920*/IDJMG (11.58/17.98) ER VENNI VETTI VECCI I

—eatl] GREATEST GAINER B 57 | 57 | 62 | 19 | BARRY WHITE @ PRIVATE MUSIC 82185WINDHAN HILL (10.98/16.98) STAYING POWER | 13

@ 16 | 47 3 KENNY G ARISTA 19090 {11.98/17.98) FAITH: A HOLIDAY ALBUM 6 58 | 47 | 64 3 KABAAL STREET PRIDE/PRIVATE | 417090/IDJMG (10.98/16.98) WALKING 1/2 DEAD | 47

NEWD | | | RAKIM UNIVERSAL 542082% (11 98/17.98) THE MASTER | 7 59 | 56 | 55 | 33 | CASE @ DEF SOUL 538871*IDJMG (10.98/16.98) PERSONAL CONVERSATION 5
8 5 4 4 MONTELL JORDAN DEF SOUL 546714/0JMG (11 98/17 98) GET IT ON.. TONITE 3 60 46 26 1 PHAROAHE MONCH RAWKUS 50137+/PRIORITY (10.98/16.98) INTERNAL AFFAIRS b
9 10 14 16 MARY J. BLIGE A MCA 111929+ (11.98/17.98) MARY 1 61 53 59 41 EMINEM A? WEB/AFTERMATH 490287*/INTERSCOPE {1 1.98/17,98) THE SLIM SHADY LP 1
10 | 7 | 11 | 5 | MARIAH CAREY A® COLUMBIA 638007/CRG (11.98 EQ/17.98) RAINBOW | 2 62 | 55 | 49 | 37 | SILKA ELEKTRA 62234/EEG (10.98/16.98) TONIGHT | 8
11 | 8 | 12 | 11 | BRIAN MCKNIGHT A MOTOWN 153708/UNIVERSAL (11 98/17.98) BACK ATONE | 2 NEWD | | | ROME )T 7442/GROUND LEVEL (11981798 ROME 2000 THANK YOU | 63
12 | 9 8 | 3 | WILL SMITH COLUMBIA 69985+/CRG (11.98 EQ/17.98) WILLENNIUM | 8 64 | 59 | 75 | 41 | TLC A’ LAFACE 26055¢ARISTA (11 98/17.98) FANMAIL | |
13 | 6 | 10 | 8 | SOUNDTRACK ® COLUMBIA 69524/CRG (11.98 EQ/17.98)  THEBESTMAN | 2 65 | 60 | 56 | 33 | YARIOUS ARTISTS A opeii1osizes  RUFF RYDERS: RYDEORDIEVOL. 1 | |
14 | I 17 57 | JUVENILE A’ CASH MONEY 153162/UNIVERSAL (11.98/17.98) 400 DEGREEZ 2 66 | 63 70 | 24 | K-Cl & JOJO A MCA 111937+ (10.98/17 98) IT'S REAL 2

18 | 21 | 10 | ANGIE STONE aRisTa 19092 (10.98/1698) B8 BLACK DIAMOND | 19 87 | 69 | 52 | 4 | MARC NELSON cOluMBIA 69160/CRG (1098 EQ/16.28) R CHOCOLATE MOOD | 37
16 4 2 4 CHEF RAEKWON LOUD/COLUMBIA 63844%/CRG (11 98 EQ/17.98) IMMOBILARITY 2 68 70 51 19 MACY GRAY EPIC 69490* (11 98 EQ/16.98) BB ON HOW LIFE IS 32
17 15 9 6 MASTER P NO LIMIT 50092*/PRIORITY (11.98/17 98! ONLY GOD CAN JUDGE ME 1 i 69 61 56 56 112 A BAD BOY 73021*/ARISTA (10.98:16.98) o ROOM 112 6
18 20 18 3 DONELL JONES UNTOUCHABLES/LAFACE 26060 ARISTA (10.98/16.98) ~ WHERE | WANNA BE 6 C[_[D NEWD | ! THE NOTORIOUS B.I.G. BAD BOY 73023+/ARISTA (11.98/17 98) BORN AGAIN 70
19 13 7 3 MINT CONDITION ELEKTRA 62353/EEG (10.98/16.98) LIFE'S AQUARIUM 7 n 66 T 54 20 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) B TRACIE 19
20 12 b 4 SOUNDTRACK @ YAB YUM/ELEKTRA 624 10*/EEG (11.98/17 98) LIGHT ITUP 4 12 65 71 58 DRU HILL A’ DEF SOUL 524542/IDJMG (10.98/17.98) ENTER THE DRU 2
21 21 16 11 METHOD MAN/REDMAN DEF JAM 546609%/1DJMG (11.98/18.98 BLACKOUT! 1 13 49 37 5 THE ROOTS MCA 112059+ (11.98/17.98) THE ROOTS COME ALIVE 12
2 119 | 2 | 12 E\YFE RAYDERS 490453,,‘NTERSCOPE(IIEI;TIJQF;)ERE BE... EVE—RUFF RYDERS' FIRST LADY | NEWPD | | | D.J. U-NEEK THUMP 579998 (11.98/15.98) GHETTO STREET PHARMACIST | 74
23 | 23 | 24 | 19 | DESTINY'S CHILD A Colven 6o cho (119801798 THE WRITINGS ONTHEWALL | 2 (157 o0 &% A SMOWEVIROBINSON moTewnIsa7a INERSA: (10 sl ge) INTIMATE | 28
IYRIT 5 3 | KURUPT ANTRA 2001/ARTEMSS (10.98/16.98) THA STREETZ 1Z A MUTHA 5 16 | 62 | 74 3 | JOHNNIE TAYLOR MALACO 7499 (10.98/15.98) GOTTA GET THE GROOVE BACK | 62
2 | 2| 13| 4 | EAO o (CHARLIEHUSTLE: BLUEPRINT OF A SELF-MADE MILLONARE | ;; 72 i 5‘; EASE\L(;Y;LJLIVEAIGZS* o oeze 58 : I
% | ) g&ﬁg%ﬁ?%ﬁmmma(1789%/%%'35 BOYS ANTHOLOGY: THE SOUNDS OF SCIENCE | |, 7__r 76 | 67 | RUFFHOUSE/COLUMBIA 69035%/CRG (11.98 E/17.98) |HE MISEDUCATION OF LAURYN HILL | ]

Al : : 19 71 58 6 IMX MCA 112061 {11.98/17.98) INTRODUCING IMX 31
21 | 24 [ 15 | 6 | CHICO DEBARGE MOTOWN 153263/UNIVERSAL (11 98/17.98) THE GAME | 6 80 | 72 | 83 | 51 | DMX A’RUFFRYDERS 538640/IDIVG (11.95/17.98) FLESH OF MY FLESH BLOOD OF MY BLOOD | 1
28 26 25 3 BOB MARLEY TUFF GONG/ISLAND 546404%/IDJMG (11.98/17.98)  CHANT DOWN BABYLON 25 87 53 5 VARIOUS ARTISTS THUMP 574540 (10.98/15 98) OLD SCHOOL RAP 4 53
29 | 27§ 22 | 8 | MOS DEF Rawkus 501417PRIORITY (10.98/16.98) B SGHIEONEEDECE o 82 | 82 | 65 | 1l | YOLANDA ADAMS elekTwi 62:3966 10581696 B8 MOUNTAIN HIGH...VALLEY LOW | 50
30 | 30 | 23 | 11 | IDEAL NOONTIME 47882/VIRGIN (10.98/16.98) B IDEAL | 19 83 | 78 2 | TWISTA LEGIT BALLIN' 50000 (11.98/16.98) LEGIT BALLIN' | 78
31 | 25 | 19 | 4 | THE ARTIST NPG 14624°/ARISTA (11.98/17.98) RAVE UN2 THE JOY FANTASTIC | 8 84 | 67 | 72 | 12 | PROJECT PAT HypNOTIZE MINDS 1723/L0UD (10 98.16.98 GHETTY GREEN | 9
32 | 29 | 27 | 16 | PUFF DADDY A BAD BOY 73033"/ARISTA (11 98/17 98) FOREVER | | 85 | 85 | 77 | 21 | LI’ KEKE JAMDOWN 1011 (10.98/15.98) BB IT WAS ALL A DREAM | 51 |
33 | 35 | 48 | 38 | GINUWINE A 550 MUSIC 69598"/EPIC (11 9B EQ/17 98) 100% GINUWINE | 2 86 | 84 | 73 | 7 | CECE WINANS WELISPRING GOSPEL 51711/SPARRCW (11.98/15.98) ALABASTER BOX | 55
34 | 36 | 31 | 6 | KEVON EDMONDS RCA 67704 (10.98/13.98) 2407 | 15 87 | 83 | 8 | 81 | DMXA’RUFF RYDERS 5582277/DJMG (11 98/17.98) IT'S DARK AND HELL IS HOT | 1
35 | 37 | 30 | 10 | SOLE DREAMWORKS 450118/INTERSCOPE (10.98/16.98) SKIN DEEP | 27 93 | 98 | 13 | YUNGSTAR STRAIGHT PROFIT 0012/DEF SOUF (11.98/16.98) THROWED YUNG PLAYA | 44
36 34 47 24 MISSY “MISDEMEANOR" ELLIOTT THE GOLD MIND/EASTWEST 62232*/EEG (11.98/17.98) DA REAL WORLD i NEWD | | VARIOUS ARTISTS SwISHA HOUSE 5001 (11 98/15.98) THE DAY HELL BROKE LOOSE 89
37 | 33 | 28 | 30 | SNOOP DOGG A NOLIMIT 50052*/PRIORITY (11.98/17.98) NO LIMIT TOP DOGG 1 90 | 64 2 AKINYELE VOLCANO 31153*iVE (11.98/17.08) AKTAPUSS (SOUNDTRACK) | 64
38 3l 29 33 | B.G. @ CASH MONEY 153265/UNIVERSAL (11.98/17.98) CHOPPER CITY IN THE GHETTO 2 91 80 | 100 | 68 | THE TEMPTATIONS A MOTOWN 530937/UNER5A|_(10»98/“,_98) PHOENIX RISING 8
NEWD | | L’T‘%L?%A ?Hﬁﬁﬁm (10.98/17 o8 THE SOURCE PRESENTS HIP-HOP HITS — VOLUME 3 | 39 92 | 81 | 8 | 14 | MAGIC NOLIMIT 50110%PRIORITY (11.98/17.98) THUGGIN' | 9
A g X@T&??&‘%}ﬁgﬁwlg — g e S B ; 93 | 90 18 | KENNY G @ ARISTA 19085 (11.98/17.98) CLASSICS IN THE KEYOF G | 27
/ 94 | 94 | 93 | 62 | KIRK FRANKLIN @ GOSPO CENTRIC 4901 7&INTERSCOPE (10 98/17 98] THE NU NATION PROJECT 4
41 32 35 19 HOT BOYS A CASH MONEY 153264/UNIVERSAL (11.98/17.98) GUERILLA WARFARE 1 95 88 57 7 RAHSAAN PATTERSON t/CA 111915 (11 98/17.98) BB LOVE IN STEREO 51
42 | 39 | 39 12 | OL' DIRTY BASTARD @ ELEKTRA 62414* EEG (11.98/17.98) N***A PLEASE 2 — VARIOUS ARTISTS  RIMSHOP PRESENTS... N.E.W.S. NORTH EAST WEST SOUTH 5
43 | 41 | 45 | 55 | WHITNEY HOUSTON A° ARISTA 19037* (11.98/17.98) MY LOVE IS YOUR LOVE | 7 AIMESHAC55RRTATINAMITD'OR/I6798)

48 | 51 | 27 | JENNIFER LOPEZ A work 60351/€PIC (1198 EQ/17.98) ONTHE6 | 8 RE-ENTRY | 11 | IYANLAVANZANT oo INTHE MEANTIME — THE MUSIC THAT TELLS THE STORY | 41
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(O AIbums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond.
Numera! following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. IR indicates past or present Heatseeker title. ©1999, Billboard/BPI Communications, and SoundScan, Inc.
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R&B

D’ANGELO’S BACK WITH VIRGIN ‘VOODOO’

(Continued from page 39)

the album was done in the last six
months.”

Virgin is launching an extensive,
multilayered campaign for the
release. According to director of
product management Sue Nar-
amore, the setup began with D’An-
gelo’s appearance on the Sept. 17
season premiere of comedian
Chris Rock’s HBO show, followed
by a performance at New York’s
Key Club.

Adds Naramore, “We assumed
we had to reintroduce D’Angelo,
but we found people have stuck
with him. We intend to broaden his
‘Brown Sugar’ fan buse to a main-
stream audience.”

“Left & Right” was previewed
at an October New York party
hosted by  Armani  and
Launch.com. On Nov. 20, D’Angelo
performed for the National Black
Programmers Coalition meeting in
New Orleans. BET world-pre-
miered the video, directed by
Maleek Sayed, on Thanksgiving
Day; it went to MTV and the Box
the same week.

In addition to West Coast pro-
motional activities, the artist pei-
formed at KMEL Sun Francisco’s
House of Soul show Dec. 10 and at
KKBT L.As Holiday Cooldown on
Saturday (11).

On the international front, Vir-
gin has secured commitments
from the U.K., continental Europe,
Australia, and New Zealand for a
Jan. 10 release. In anticipation of
the overseas launch, D’Angelo
appeared at London’s Music of
Black Origin Awards Oct. 6.

The label’s senior director of
international, Vivian Gueler, notes,
“D’Angelo has a strong base glob-
ally, particularly in the U.K.,
Japan, France, and Germany. We
sent the ‘Left & Right’ video to all
our major companies and alfiliates.
On Dec. 7, we flew print media in
from Japan, Canada, the UK., and
other territories for a D’Angelo
press day. We're also looking at a
[Suropean tour in late February or
early March, followed by some
dates in Japan.”

A national tour is tentatively set
to begin in March, while a video-
clip for a second single, “Untitled
(How Does It IFeel),” was lensed
Nov. 23 by director Paul Hunter.
The track is expected at radio in
late December or early January.

Ken Johnson, VP of urban pro-
gramming for Atlanta-buased
Stratford Research—which works
with 21 secondary-market sta-
tions—says “Voodoo” charts the
artist’s musical progression with-
out losing the ’Angelo essence.

““‘Untitled’ has strong appeal,
and certain other album tracks are
a definite fit for urban adult sta-
tions,” says Johnson. “Some

10 OUR READERS

Datu Faison’s Rhythm Section
will return next week.

amount of reintroduction is neces-
sary, but D’Angelo still has name
value.”

Michael Maguire, D of KI17Z
Killeen, Texas, concurs. “D’Ange-
lo has his own vision and hasn’t let
outside tastes influence him. He’s
so original compared to what’s out
there. The album has at least
another four singles on it; I'm pre-
dicting Lauryn Hill-type num-
bers.”

Maguire’s sentiments are
echoed by Jim Stella, urban music

‘My approach was
to strip everything
down, to make the
music a little
grittier and a little
less polished than
before’

~ D’ANGELO -~

buyer lor the 960-store, Albany,
N.Y.-based Trans World Enter-
tainment. “The album isn’t the
typically formulated R&B that’s
out now.” he says. “It’s refreshing
to get back to classic old-school
soul. I don’t know if this album will
get crossover response, bhut we
expect it to be one of our top five
sellers, particularly in markets
like New York, Philadelphia, and
Chicago.”

D’Angelo—whose music is pub-
lished through D Lo Publishing
(ASCAP)—says he’s dying to play
the new songs live. “During the
recording, I was actually thinking
about how the songs would come
across live. In fact, the album was
made with that in mind. That’s
why everything was done ‘live’ and
why it’s jam-oriented.”

Talking about specific cuts on

the album, which displays the
artist’s penchant for blending clus.
sic soul, funk, and jazz, D’Angelo
says his 2-vear-old son was a major
motivation for songs like “Send It
On” and “Afrika.”

“The track ‘Devil’s ie’ [fea-
tured on the 1998 “Belly” sound-
track] reflects where 1 stand in
regards to society and the things
around me,” he adds. “Lately,
there’s been a lot of energy placed
on materialism and money as
opposed to people concentrating
on the spiritual and self-de-
velopment. Another track, ‘The
Line,” is my personal testimony.
It’s like I’ve been gone so long, I
Jjust want to sing my song.”

Aside from whatever concerns
may exist about the artist’s
absence {rom the marketplace,
Virgin has created a strong media
campaign. According to senior
director of urban publieity Jas-
mine Vega, a slew of D’Angelo fea-
tures will run within the next two
months in consumer publications
such as Details, Elle, Essence,
Interview, Spin, Pulse!, and
Request, with key television
appearances to be announced.

According to Dominic Pandiseia,
Virgin’s national sales director, a
retail sampler with five full tracks
and a song snippet went to Virgin
and EMI Musie Distribution sales
staffs Nov. 26. The label is also pre-
paring flats, posters, window stat-
ics, bin, and tent cards.

Managed by Cheeba Sound and
booked by Cara Lewis of the
William Morris Agency, D’Angelo
says he named his second set
“Voodoo” for many different rea-
sons.

“The main one is that the music
really derives from the spirit,” he
says. “Now that it’s finished, I'm
anxious for people to hear it. It's
like I've been in the kitchen for a
while. The plates and silverware
are ready—and I'm ready to serve
up the music.”

G-Funk Gold. G-Funk/Restless artist Warren G has struck gold with “l Want It
All,” the first single from his third album. Shown celebrating, from left, are BMG
marketing coordinator Laura Lynn Ingram and New York marketing manager
John Conway, Warren G, BMG senior director of national singles Cary Fagan,
BMG director of label liaison Patty Schreiber, BMG New York sales manager
Larry Felstein, and BMG VP of field operations Bob Morelli.
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s the sound of Motown was

to the '60s—a groundbreak-

ing synthesis of pop and

R&B with musical under-

pinnings drawn {rom gospel
and jazz—so The Sound Of
Philadeiphia expressed through
the music made at Philadelphia
International Records (PI1R) was
to the "70s and early ’80s. It’s no
surprise, then, that Kenneth
Gamble, co-founder with part-
ner Leon A. Huff of the Phila-
delphia International empire,
acknowledges Berry Gordy Jr.
and the company he created as
“the role model for us.”

“Motown, a black-owned label
that had a tremendous amount
of activity, was the example for
us,” says Gamble. “Before we
started PIR, when we first had
Gamble Records back in 1967,
Hufl and 1 went to Detroit to
discuss working there. We had
some interviews with Norman
Whitfield and Eddie Holland.
We wanted to be involved with
the atmosphere there because
we had so many songs.”

Fate had other plans, and,
rather than joining the Motown
machine, Gamble and Huft—
already making a name for
themselves in and around
Philadeiphia—returned to the
City of Brotherly Love to carve
their own niche m the history of
contemporary music.

Sitting in the unmarked office
at 309 S. Broad St. that PIR’s
occupied since opening its doors
in 1972, Gamble recalls that he
met his future usical partner
“around 1961, 1962, in an eleva-
tor one day in the Shubert build-
ing at 250 South Broad, which
was like the Philly equivalent of
New York’s Brill building, a
place where publishers and
songwriters had their offices and
rehearsal rooms. I remember
the first time Huff and | had a
writing session, we wrote like 10 songs in a row.”

HIT RESULTS OF TEAMWORK
The duo’s first production credit came with “The 81,” a
1964 hit by local group Candy & The Kisses. 'Two years
later, the team had formed its first label, Excel Records,
which quickly became Gamble Records in [966. The
Intruders were their first hitmakers, via the 1968 smash
“Cowboys To Girls.” It didn’t take long for word to spread,
and Gamble and Huff'began a long string of hit records as
producers and songwriters via the Soul Survivors, Jerry
Butler, Dee Dee Warwick, Dusty Springtield, Archie Bell
& The Drells, Wilson Pickert, L.aura Nyro and others.
“By the end of 1969, we were an independent pro-
duction team,” notes Gamble. “The label, Gamble Rec-
ords, wasn't really growing, so we started Nepiune Rec-
ords in 1969. It was distributed by Chess, and we had the
O’Jays, Billy Paul, the Three Degrees, Bunny Sigler.
After [one of the company’s founders] Leonard Chess
passed away, that relationship fell apart.”

THE CBS ERA

The team was still hitting the charts, thanks to records
like Joe Simon’s 1971 smash “Drowning In The Sea Of
Love.” Ever aware of producers and writers who were
consistently achieving success, Columbia Records execu-
tive Clive Davis—who had known Gamble when he had
briefly been a solo artist tor the label in 1964—approached
the pair about working with CBS. “We still had the Three
Degrees and Billy Paul under contract from the Neptune
days,” says Gamble, “although we had let the O’Jays go. We
met with Clive, and he offered us a great start-up deal. We
had a creative company, and CBS had a tremendous mar-
keting and merchandising machine. They wanted to
improve their image in the R&B world, and we brought our
relationship with that world to the table.”

While the first few releases on the CBS-distributed
Philadelphia International label by the Ebonys and Billy
Paul failed to register, Harold Melvin And The Blue Notes’
smoldering “I Miss You” (featuring then-drummer Teddy
Pendergrass on lead vocals) became the company’s first hit
in June 1972.

[he Lit
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Harry Coombs, who ran Ramsey Lewis’ Ramsz} label in
Chicago and began vorking with PIR in 1972, recalls, 1
came to work there without a title. I was basically the liai-
son with CBS, wrying to tell this big giant of a company
how to really get intc the R&B market. Once ‘1 Miss Yeu’
hit, we had the (0’Jays’ ‘Backstabbers’ right behir.d it a few
weeks later. Tt en Kenny and Leon started pkying me

The O’Jays (left) and Billy Paul

other songs—If You Don’t Xnow Me By Now,” ‘Me And
Mrs. Jones.” They bombarded me with what I thought was
some of the greatest music I'd ever heard.”

The hits kept coming. Within its first two years, PIR
became a dominant force in the international marketplace,
thanks to class ¢s like the O’Jays’ “Love Train,” Harold
Melvin And The Bhie Notes immortal “1f You Don’t Know
Me By Now,” the Three Degrees’ “When Will T See You
Again” and “TSOP (The Sound Of Philadelphia),” record-
ed by the label’s studio musicians, collectively known as
MESB, and used as the theme for the ever-popular televi-
sion show “Soul Train.”

anniversary

Philadelphia
International
Records

The Sound 0f
It Brotherly Lome

th‘la(E@hfa International Records Boasts
An Hlustrious History Of Contemporary-MusicContriliutions

As Gamble recounts, “It was
an organized madhouse here.
We had a flurry of hits in the
first few years, which led to a
more extensive agreement with
CBS. They were able to sell vol-
ume on albums, and that was
something that black artists had
never really been doing. The
chemistry was phenomenal,
because they were selling
records for us all over the
world.”

In its first three years ot oper-
ation, PIR racked up an
unprecedented eight gold and
two platinum albums. Notes
Coombs, “On any given day,
you could find the O’Jays, Billy
Paul or the Blue Notes in the
studio. It was similar to Motown
in that way. Naturally, as we
grew, we statfed up to meet the
demand, and back then—
between 1972 and 1980—it was
like heaven working here.

“One of my fondest memories
from that time period was when
we went to the CBS convention
in 1973 in San Francisco. We
had Harold Melvin And The
Blue Notes, Billy Paul, the
O’Jays, even MFSB, and we
turned the place out! By the
time the dinner was over, we
had left the executives and their
wives standing on top of their
tables wanting more.”

Gamble and Huff had assemn-
bled an incredible ream of pro-
ducers, writers and arrangers to
work with their stable of hitmak-
ers, including Dexter Wansel,
Bunny Sigler, Bobby Martin,
Jack Faith, Joe Jefterson, Cynthia
Biggs and Vince Montana. While
the in-house studio at PIR was a
hive of activity, Sigma Sound,
owned by renowned engineer
Joe Tarsia, was also the scene for
many of the cdlassic recording ses-
sions by PIR artists that became
major hits for the label.

DISCO DAYS

Aside from the company’s obvious success in the pop and
R&3 markets, much of the music that seeped out of 309 S.
Broad St. helped lay down the foundation for what had
become known universally as disco. Aside from seminal
dance tracks like MFSB’s “Love Is The Message,” lHarold
Melvin And The Blue Notes’ “The Love I Lost,” the Three
Degrees’ “Dirty OF Man” and the O’Jays’ “For The Love Of
Money,” Thelma Houston’s 1976 version of “Don’t Leave

Me This Way” (previously recorded by Melvin and his

group) became one of the first disco crossover hits, a

dance-floor smash that hit the No. 1 on both the pop and

R&B charts.

MESSAGE OF LOVE

While love and relationships formed the lyrical basis for
many of PIR’s biggest hits, Gamble & Huff also injected
pertinent spiritual and social themes into recordings by
the O’ Jays (from “Family Reunion” to “Love Train”), Billy
Paul ("Am I Black Enough For You,” “Let 'Em In”) and
others. A 1977 Philly International All-Stars track, “Let’s
Clean Up The Ghetto,” inspired inner-city projects in a
nimber of cities, including Chicago, Los Angeles,
Memphis and Atlanta.

In a deliberate move to expand its base beyond home-
grown Philadelphia talent, the company signed Lou
Rawls in 1976 and scored a gold pop and R&B chart-
topper with “You'll Never Find Another Love Like
Mine.” That same year, Teddy Pendergrass split from the

Blue Notes and launched a phenomenal career that gave
PIR a run of four platinum and two gold albums over a
four-year period.

Contident that Gamble and Huff and their sterling cre-
ative team of writers and producers could give their newly
signed superstar act an appropriate welcome to the label,
CBS sent the Jacksons to Philadelphia for their debut
album for Epic: “The Jacksons.” Boasting hits like the plat-
inum single “Enjoy Yourself” and “Show You The Way To
Go,” this joint Philadelphia International/Epic project net-
ted PIR yet another gold album.

Continued on page 50
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enny Gamble and Leon Huff were a songwriting part-
nership that blossomed into a record-production team
that wound up owning their own record label, the leg-
endary Philadelphia International Records, currently
celebrating its 30th anniversary.

They’ve worked with hundreds of great singers
and musicians, written thousands of great songs and
made—and sold—millions of great records. They’ve been
awarded a Lifetime Achievement Grammy. They’ve been
inducted into the National Academy of Popular Music’s
Songwriters Hall of Fame.

In separate interviews conducted at PIR’s longtime 309
S. Broad St. offices, Gamble and Huff prove to be as dif-
ferent as any two sides of the same coin. Gamble is expan-
sive, articulate, almost avuncular. Huff is dry, direct,
almost self-deprecating.

Our talk covered everyone from Bunny Sigler to Thom
Bell to the Jacksons. And we talked about everything from the
fantastic shuffle groove of the Orlons’ “South Street” to Black
Music Month, which Gamble was instrumental in establish-
ing some 20 years back, to creating final mixes by having

('Y GAITBLE il
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disrespect your mother, wile and children, sell drugs in the
neighborhood and steal from you. That’s not brother-
hood, that’s hypocrisy. That was a very important song to
us, but we didn’t write it to be an A-side or a commercial
single: it was part of a concept atbum we wrote for the
O’Jays, “Ship Ahoy.”

And “Ship Ahoy,” the song itself, we wrote at the time
“Roots” was breaking every record on television, and
everybody was interested m the heritage of African-

| HUFF

The Billboard Interview

“The perfect give-and-take” has characterized three decades of fruitful wrifing,
producing and business collaboration. BY DON WALLER

three or four different people working the board simultane-
ously. We talked great trivia. And we talked great truths.

Could you give us an eyewitness account of
how you wrote these songs and turned them
into hit records?

HUFF: Gamble had an upright piano against the wall in
his office. We'd go in there with a little tape recorder. I'd
just sit down and start playing. Gamble might say, “Yeah,
play that again.” It was like, as 1 played, he’d write in his
mind—whatever came oft the top of his head. And,
because we talked all the time, we came up with some great
titles and ideas for songs through conversation. He'd be
coming up with words, and we'd collaborate on melodies.
[t was the perfect give-and-take.

Say we came up with an idea like “Love Train.” As I'm
playing and grooving, Gamble’s grooving, too. So you can
unagine how that upright was sounding, because “Love
Train” had the whole world dancing. We had our own
stage show in that room for hours and hours and hours.
And we taped everything.

We were fortunate enough to {ind a fantastic group, the
()'Jays. Then we’d have some powerful, powerful
rehearsals. Gamble would teach them the song, because
when we were writing it, we’d be singing the harmony
parts ourselves. We knew how we wanted the song to
sound, but the O’Jays had great voices. Eddie Levert
would take off his shirt, strip down to his pants, and be
sweating like a bulll I mean, 1 wish we would’ve taped
those rehearsals.

Then we'd decide what key it’s going to be in. We'd get
our rhythm section: Roland Chambers on guitar, Earl
Young on drums, Norman larris on guitar, Ronnie Baker
on bass, Bobby Eli on guitar and Carl Chambers on
drums. Most of those musicians came from the Romeos,
Gamble’s old group. They were great. 1 used to go see
them play Loreuwa’s High Hat in South Jersey, and there’'d
be lines around the corner. I replaced Thom Bell as the
keyboard player in that band. We toured behind Little
Anthony And The Imperials and Chubby Checker, but we
got tired of riding in that little station wagon, so we all
ended up in the studio as the root of the MSFB Orchestra.

Then we had great arrangers like Bobby Martin, and
people like Vince Montana on vibes and Lenny Pakula on
organ. We had the violin players come over from the
Academy Of Music after they finished playing Beethoven
and Bach. And we had Joe Tarsia of Sigma Sound Studios
engineering; he was a genius.

Many of your best songs carried distinct socio-
political messages, as well. How did that come
about?

GAMBLE: Once we started writing songs like “Cowboys
To Girls” and they started catching on—'cause there was a
great message in that song; finding out that girvls are not
made to be chased around and beat up, but to kiss, hug,
hold and whatever—then we started writing more about
the things we saw in the world. For example, “Don’t Call
Me Brother” is a song relating to those people who were
always calling you “brother” but would turn around and

American people. So we said, “Let’s write about the slaves
coming over from Africa. There'’s never been a song about
that.” And, when you listen to that record, you can hear
that we worked very hard on it. You can almost feel it. It
was like a soundtrack to a movie.

Then you take something like “Now That We've Found
Love,” which asks, “What are you going to do with it?”
"Cause love is like the truth. Now that you've found it, are
you just going to keep it to yourself or are you going to
spread it all over the world and tell everybody? That’s the
feeling we related to the music ‘cause we were thinking
globally: one humanity. When I hear “Love Train” today,

i’s like we were trying to send a vibe, a feeling, from the
room we were writing in. And we did, ‘cause the whole
world accepted these songs.

And the message was in the music, not just the lyrics.
Because some people couldn’t even understand the lyrics.
Why was this record No. I in Japan? Because they could feel
what we were doing. The message in the music was love: that
there’s only one humanity and we're all the same.

Leon Huff (left} and Kenny Gamble

How does it feel to hear the grooves you creat-
ed back in the '70s form the basis for disco,
house and even much of the electronic-dance
music that’s popular today?

HUFF: 1 knew I could make people dance when I was 4
years old. 1 can groove. 1 can sit down at the piano and
make you tap your feet. I used to create a rhythm with the
pedals on the piano—because, when you're writing songs,

Continued on page 48
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year-long campaign that will unearth

P IR’s remarkable catalog is the focus of a
recordings that have been simmering in

30t/

including the reintroduction of the Jones Girls to
the marketplace,” says Tom Cartwright, EMD’s VP
of product development, who plans to re-release

the vaults for a quarter-century and will reintro- a””lVé’rSW}’ another dozen PIR albums this year, including titles

duce forgotten classics into the marketplace Phi|ade|phia from the Stylistics and Jerry Butler.

after long absences. r “A lot of interest in the catalog is coming from
“Kenny Gamble and Leon Huff have a legacy International  cubs,” Cartwright continues. “We've gotten many

of creating success using tasteful music and Records requests to do remixes.” Among the specialty

sensitive songs. That's what lasts,” says Ron
Alexenburg, senior VP of Philadelphia Inter-
national Records. “In this business, it's very dif-
ficult to own 100% of your
company for 30 years. They're
one of the few independent
labels with a strong catalog of
songs. It's what's kept them
alive financially.”

READY WITH TEDDY

Much of the catalog’s new
momentum emanates from
Gamble and Huff’'s re-entry
into the record business. EMD, energized by its recent agree-
ment with the duo to release their new music, has redou-
bled its work on the PIR catalog, releasing a new series
of greatest-hits albums, including one on Teddy
Pendergrass—already EMD’s hottest-selling PIR titie.

The PIR catalog came to the Capitol/EMI family
only six years ago, when Eli Okun, executive VP of
EMI-Capitol Music’s Special Markets, acquired the
rights.

“| started a new label, The Right Stuff (TRS), to mar-
ket catalogs from other companies,” says Okun, who
joined Capitol in 1990. He made a deal with Kenny Gamble

[apitalizing On Catalog

EMD Works PIR’s Past For A Whole
New Generation Of Fans

BY TERRY BARNES

items being used to promote the PIR catalog are
12" vinyl LPs created from the original analog
tapes. Cartwright is also scouring the country for
videotapes of PIR acts dating
back to the '70s. “We're hop-
ing to find enough classics to
compile a VHS and/or DVD of
classic Philadelphia interna-
tional live performances.

Hot on the trail is Alexen-
burg, who recalls an electrify-
ing show at CBS’ 1974 con-
vention in San Francisco: “We
brought in the 38-piece MFSB
orchestra for the show, which started with the Three
Degrees, followed by Billy Paul, Harold Melvin And The
Blue Notes [featuring Teddy Pendergrass] and the

0'Jays. It's got to be one of the greatest live shows
ever recorded. Kenny Gamble has held on to the
tape for 25 years, and I'm hoping he’ll finally
release it.

Alexenburg—former head of Epic and Infinity

Records—played a key role in PIR’s history. He was
working for Epic in 1971 when he first met Gamble
and Huff. “Kenny and Leon shared a desk at the
Shubert Theater in Philadelphia and called themselves

for PIR’s post-1976 masters. (The pre-'76 masters were con- : Neptune Records,” Alexenburg recalls. “What they played
trolled by Sony, with some later reverting to Gamble and Huff.) Teddy for me was really impressive. | thought it would be great for
The deal gave Capitol access to some 28 PIR titles, including Pendergrass them to produce some CBS acts. But | ended up having to

four platinum albums from Teddy Pendergrass, two platinum and
two gold albums from the 0'Jays, and four gold and platinum releases
from Lou Rawls.

Wnen the agreement was renewed in April 1998, EMD also won
access to previously unreleased catalog materials from Pendergrass, the
0'Jays and Billy Paul. By December, more than a dozen PIR albums were
available through EMD.

HAVE THEY MET THE JONESES?
“We'll have around 24 PIR titles available by the end of this year,

explain to Clive Davis that they were too busy producing their
own hits to work on ours.”

Nonetheless, Davis wanted to forge an association with them. He
talked to Gamble and Huff on the phone and arranged to make a distrib-
ution deal with them. To this day, Sony retains control of a portion of the
PIR catalog.

As a symbol of its renewed vigor, PIR unveiled a minor monument to
itself this year: a neon sign that, for the first time, marks their building as
the home of “Philadelphia International Records, The Sound Of
Philadelphia, Gamble and Huff.” B

Congratulations
Kenny And Leon

And The
Philadelphia International Family

For Thirty Years Of

Great Muszc.

RUFFNATION RECORDS

THE BILLBOARD INTERVIZW
Continied from page 47

you've got 1o feel that backbeat.

GAMBLE: [ had a meeting just last week with some ol
the more prominent mixers in New York, and they actual-
ly told me that it was the “sound of Philadelphia” that
encouraged and inspired the whole house and disco trend
that’s going on. And the No. 1 record that they atributed
that to was “Love Is The Message” by MFSB.

You guys ran a non-stop hit factory for more
than 10 years. Then you went into a period of
semi-retirement. How did you spend that time?
HUFF: We had (o take a hreak because we'd been
together every day for a long time. It was like being mar-
ried, creativelv. Clive Davis said, “Gamble and Huff came
to CBS and went on a creative rampage.” We just kept
writing and writing. After Philadelphia International
peaked and the smoke cleared, we had to take a rest.
GAMBLE: My old neighborhood is only aboul five
blocks from here. And, every day, I'd ride through there
and say, “Man, 1t looks like a bomb hit this place. What
happened?” So I started buying a lot of the abandoned
shells down there. Then I moved back into the communi-
ty, with another group of people, created an organization
callecd Universal Community Homes, and we’ve heen able
to develop apartments, townhouses and [lirst-time home-
ownership properties. We're bringing people back into the
community. We have an adult-traming center, a small-
business center, and we’re building a charter school.
Because, to me, the success that we had was a miracle
and a blessing. So | deaded to do something that could
help people, change people’s lives and change my hie, too.

Would you explain how you guys had the rare
foresight to wind up owning most of your mas-
ter recordings?

HUFF: If you're going to enter into a husiness, you've
got to know something about it before you get into it. We
knew how important publishing was before we got into it.
If you're the songwriter, you've got to own your own song.
If you're the producer, you've got to own your own work.
We worked too hard to ot get anything out of it.

And we met and learned from the mosi brilliant minds
in the music business: Clive Davis, Ahmet Ertegun, Jerry
Wexler, Quincy Jones, |former CBS presideni] William
Paley.

GAMBLE: Ve tried 1a do our best from a business per-
spective, so we could think of the future. And we were able
1o secure the future of aur company, hased on the rever-
sion of our masters. It’s been 25, 30 years now, and these
songs and masters are sull active. Some ol them get played
and sell as much as new releases.

What’s your perspective on how popular music
has changed in the last 30 years?

GAMBLE: Ve came up in an era when records were
made with orchestras. That’s the stuft we were inlluenced
by. And the songs we wrote—the melodies—Ilent them:-
selves to those types ol arrangements that bordered on
classical. It was rhvithm and blues, jazz, classical, all mixed
together very tastefully. That’s what the sound of
Philadelphia was to me.

Today, the voung people have their own sound. They
have their own technique of writing songs. The technolo-
gy for writing songs is so much further advanced than it
was. It advanced while we were making records! In our
vaults, we have everything from two- to four- to eight-
tracks to 16-, 24-, 48-tracks, whatever.

[ also think the technology of the drum machine and the
computerized synthesizers have a diflerent sound than a
human drummer. And I think that human factor is miss-
ing in the music—I'm not saying whether that’s good or
bacl; it just makes it different. So this generation hears the
music dillerently. They don’t hear it so cluttered. They
don’t hear a lot of strings or horn parts, and they don’t
hear a lot ol solos. There’s a lot of classic records—the
O’Jays” “I Love Music” or even the Isley Brothers’
‘Summer Breeze”—where you remember the solo as well
as vou remember the song. But I think the music today has
iremendous meaning. The new music from this genera-
tion is an expression by these young writers and produc-
ers of the umes that they're living in.

HUFF: It’s a cycle {rom generation to generation. Every
10 years, there's a new youngsier coming along to keep the
beat. Even with the changes in technology, it’s all good. 1
have lun with all the techinology, but I'm still a mmusician, a
keyboard player, ai heart. But even with the new technol-
ogy, you've got to add seme live people in there, because
the machines can’t do everything.

But the music hasn’t changed, just the rechnology: new
sounds, @ new approach to producing though computers.
But 1o me, music is music. I don’t care how old it 1s. The
song is still there. And the beat goes on. W
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fter a relatively quiet period in its
illustrious history, Philadelphia
International Records is preparing

301/

Philly native, as are Nicholas Johnson,
Dante Massey, Damon Jer’Core and
Thomas Blackwell, the menibers of No

for a new chapter that promises to annlversar_y Question. The group has been together
re-establish the label as a major force Philadelphia for about 18 months and is in the midst
in the global marketplace. . of completing its first album for PIR. Tt
Appointed in September 1998 to International will feature a number of tunes written
oversee all the operations of PIR'S Records by Jer’Core, as well as a version of the

Gamble-Hufl Music and its publishing
affiliates, executive Chuck Gamble
(nephew of PIR’S co-
founder Kenneth Gam-
ble) explains, “Our di-
rection is to launch the
label anew for 2000, to
bring new product,
bring a new, energetic
face to the music we
provide. We're in a
new phase of thinking
for the label, and the
first part of that has
been reorganizing our
corporate structure.”
Gamble says the revi-
talized company has three basic, distinct channels of oper-
ation: a classic R&B division devoted to mining PIR’s
extensive vaults for unreleased material and creating con-
temporary remixes of the label’s many timeless hits, a hip-
hop division that will operate with a new name, and a divi-
sion that will generate new R&B material. “We've looked at
the label’s strengths, and we recognize that there’s a whole
young generation [of consumers] who don't know where
the original music they hear on the samples of runes like

oting Ahead

New PIR Artists Hope To Resurrect al.”
The Label’s Golden Days

BY DAVID NATHAN

Philly classic “You Make Me Feel Brand
New.” “We've had a lot of creative con-
trol over our record,”
says Jer'Core. “What
we love about being
with PIR is everybody
gets a chunce here. We
really feel that light-
ning is about to strike
or a second time here
at Philly Internation-

[t is particularly fit-
ting that A&R for PIR’s
hip-hop division—
tagged Uncensored—
is supervised by the
offspring of the label’s legendary co-founders. “We have a
core of talent, and we are going to establish ourselves in the
rap and hip-hop market,” Caliph Gamble srates with confi-
dence. “A lot of the subject matter our artists at Uncensored
will do is sensitive to the inner-city problems young people
face. Pop and 1 are providing the fire for our artists.”
Nicknamed “Pop” since birth, Leon Huff TE says the team
is committed to “doing what our fathers did in a whole new
era. We know we have some real talent here—Tahir Jamal,
Shane Booge, a rap-

per we just signed
named Gooch Don,
another rapper Co-
chise. We're trying to
keep the PIR legend
going with our gener-
ation.”

YOUTHFUL A&R

Assisting in  the
process of PIR’s reju-
venation is a young
team of A&R execu-
tives and producers,
which includes Tony

A&R administration),
Ade Alexander, Khan

‘For The Love Of Money’ and ‘Don’t Let It Go To Your
Head’ came from. We'll be releasing material from the can
and creating hot, new mixes of the classic hits,” says
Gamble. “Our hip-hop side is headed up by Leon ‘Pop’
Huff Il and Caliph Gamble, the sons of Gamble and Huff.
The R&B department is where new, young producers will
be working with our seasoned producers and writers like
Bunny Sigler and Dexter Wansel. We've been restructuring
our whole A&R division, and now we're working on devel-
oping a new structure for street and radio promotion.”
According to Gamble, all product from PIR will be fun-
neled through the label’s distribution pact with EMD.

LEADING THE WAY

The first acts to emerge from the revitalized company are
R&B vocalist Damon (who was initially heard on “Funny
How Love Goes,” a duet on Phyllis Hyinan’s 1998 “Forever
With You” album) and male quartet No Question. The
artists themselves are excited about their association with
the legendary label. “Some associates of mine introduced
me to Mr. Gamble a few years ago, and we started working
when the label was in the midst of its reactivation. ' hon-
ored to be with PIR because of the classic R&B I heard
coming up from acts like the O'Jays,” says Damon, who's a

Jamal, Vance DuBose
and Vikter DuPlaix. Alexander is working with
artist 1Q) and the group Dynusty (of which he
is a member); while Jamal manages the group
No Question and is involved with DuBose on
the group’s album. DuPlaix, whose mdustry
credits include work with partner James
Poyser on projects by Eric Benét, Erykah Badu
and Kenny Lattimore, is in charge of creative
direction on the A&R team and brings a back-
ground of working with Jazzy Jeft’s produc-
uon company, A 'Touch Of Jazz.

[PIR’s] music of yesterday, knowing it has the
qualities to sell in this era,” says DuPlaix. “We're
reintroducing PIR as a competitive label in the
R&B marketplace, and, with the kind of music
we're going to be doing, we're going to push
ourselves into the forefront of the international arena.”

For Chuck Gamble, the international possibilities for
PIR’s growth are particularly key, given the appreciat