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BY TONY SANDERS PHOTOGRAPHS BY CJ WACHARAMAI / RETNA LTD,

very vear around this time, PDs; GMs and general sta-

tion managers alike face their budgets and see fewer line

items that can be changed. That is not terrible, if the

revenue looks like it is going to increase. A growing
radio economy can help ease the pressure on cost containment,
and it allows budget makers to include one of the most impor-
tant variables in their line items: marketing money.

Joel Oxlev is VP/GM of Bonneville’s Washington, D.C.,
cluster of four terrestrial radio stations and onc profitable
Internet station. Oxley oversees all-news WTOP, government
talk WIFLDD, adult top 40 simulcast WWVZ/WWZZ and clas-
sical WGMS.

The Internet station is a musical offshoot of WGMS, the
opera/choral channel Viva a Voce,

“A battle for all GMs is trving to figure out how much mar-
ket'ng {money] to put in and, if you can, vou try to have thosce
variable expenses in there in case vou have a tough vear,” Oxley
wells Billboard Radio Monitor.

The typical move in a difficult vear, he says, is to reduce the
marketing budget. The problem with that strategy is if that

marketing money is not reinstated in a later vear, it is harder to
find another variable in the budget that can be used to cushion
a station or cluster through a hard vear. “There are not many
variable expenses out there vou can go afier if you have trouble
on the revenue side,” he savs.

At some point, Oxley says, cost cutting can affect the ability
to generate revenue, either by overworking too few sales man-
agers or by not having a real promotion budgct available.

The delicate balance GMs need to achieve is keeping costs
in line without putting too much pressure on the program-
ming department, he says. Programmers say it is harder to get
people 1o remember to write down a station in an Arbitron
diary if thev are not reminded of the call letters and brand
identity through off-air promotions and marketing. ‘That is
even more important if a station is under direct format com-
petition or facing attack by a multiformat competitor (such as
a Jack station), they say.

Oxley says most of his stations have seen revenue gains. And
for WTOP, he savs, that means his marketing budget can
remair in the “low single digits” as a percentage of revenue.

BUDGET BEATER IDEA:
MARKETING ON THE CHEAP

STRAPPED FOR MARKETING DOLLARS? Partner with a daily commuter newspaper and provide editorial copy
in exchange for station logo and call letter exposure. If the paper is not willing to talk trade, convince one of your own
advertisers to be part of the relationship and create a regular “advertorial” column.

Two separate radio groups are doing something along those lines right now in Washington, D.C., with local tabloid
The Examiner. It is not clear exactly what financial arrangements have been made by either the stations or the newspa-
per, because e-mail requests for that information were not returned by either the stations or The Examiner.

IDT Corp. news/talk WMET has regular page 2 exposure under a column authored by one of its own hosts, Steve
Eldridge, who writes about traffic under the “Sprawl and Crawl” brand name and whase reports air three times daily

on the AM station.

Aside from the WMET logo, and one for its news affiliation with Fox News Radio, insurance firm Geico also has a logo

positioned underneath the editorial copy.

Further inside The Examiner, Bonneville all-news WTOP and government-talk WFED each have their own space to pro-
vide editorial copy and brand exposure. WTOP produces a “Commuter Alert” box, complete with station logo, that
describes ongoing road construction projects around the metro.

WEFED’s Mike Causey has a half-page editorial column to discuss federal government employee issues. WMET's
Federal News Radio logo has a prominent position on the page, too.

more AT « WWW. BillboardRadioMonitor.com
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Without revealing his own marketing budget for his music sta-
tions, Oxley says a “good percentage” figure for a marketing
budget might be around 10% of revenue.

Oxlev savs that WTOP and WELED have been “fast grow-
ing” in revenue, “so we were able to buck the trend there.”

WFED does not show in the Arbitron surveys, but the niche
format tailored to the largest employer in the arca is easy to
understand as a magnet for advertisers trying to reach the fed-
cral government’s employees and deciston-makers.

“We've done more revenue than we thought we would, so
that’s a real positive,” he says. That means it is time to expand
stafting on the programming side.

Another line item Oxley is considering tor WEED is an
upgrade of the technical plant. Itis a Class 1 AM (1050 on the
dial) with one kilowatt during the day and 44 watts at night.
“There hasn’t been a lot done to the facility in a number of
vears. We might have a little bit of capital expense there 1o try
to make some improvements,” he savs. The balance here is to
justify improving the signal quality to make the content sound

better for more people—and advertisers.

On the topic of signal quality, most of Oxley’s investment in
high-definition radio took place last vear. That means those
expenses have now moved from capital expense to depreciable
asset. Oxley savs he has upgraded the signals for WTOP- AN
(1500), WTOP-FM (107.7), WWZZ (104.1) and WGMIS
(103.5). That leaves WFED and WWVZ (103.9), the simulcast
sister to WWZZ, but he savs, “We don’t have something on the
board for any of the sticks for next vear.”

The average cost to convert a station to HIY is “a little north
of $100,000 per stick to do it, $120,000 somewhere in that
range.” Justifving the expense is fairly easy, Oxley says, partic-
ularly since it 1s a depreciable investment.

When looked at that way, if that $120,000 investment can be
written off over 10 vears, then station operators are buying a
second station for about $12,000 per year. Oxley says: “If vou
can get a side channel up that makes you more than $12,000 per
vear, vou've got yourself something that’s returning a pretty
good buck.”

BUDGET
BEATER

SPECIAL ISSUE

FACING THE MUSIC

Streaming costs, especially for his music-intensive stations,
have become a “pretey significant”™ part of Oxleyv’s budget.
Those costs are based on a per-listener/per-minute basis. *Of
course, there are some good and bad things about that,” he
savs. “lt’s costing us more money, but on the flip side we're
obviously getting a lot more people listening.”

Oxley does not think of the costs on a per-listener basis or even
as a monthly expense. “1 think abour what it’s going to cost me
per year,” he says. “It can go north of $50,000 pretty quickly.”

Also, the way he evaluates listenership is on monthly cume
rather than how many people are listening simultancousiy.

And this is where the news/talk format payvs off: *1 know
that with WTOP we're at a little bit of an advantage because we
don’t have to have as good of an [Internet| signal in a way. You
can have signals that sound better with music and one that is
better for the spoken word. You don’t have to use as robust an
Internct signal with the spoken word.”

Continued on page 6

WorldRadioHistory
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Continued from page 5

VIVA LA PROFIT

Onc musical genre that demands the utmost in signal quality is
classical. Bonneville recently debuted its opera/choral channel,
Viva la Voce, as an Internet-only station.

Oxley describes the launch as a success, but says 10 maintain
that requires investment and commitment. “That’s another
cost that’s hitting us on WGMS. Viva la Voce has been much,
much more successful than we would have thought, in terms of
listenership, so that is also costing us some money.”

Fortunately, the Internet station is also generating advertis-
ing revenue. “We're going to be in the black on that this vear.
We're going to make a couple of bucks on that this year, in vear
ong, so we’re verv happy with that.”

Running an Internet station with the musical requirements of’
a classical station comes with costs that are much higher than
those for a top 40 outlet, Oxley says. “One of the things that cost
us quite a bit of money this vear, and that will go down over time,
is we had to edit and feed all of the operas into the computer.
Because this is a computerized radio station, vou have to take the
operas off of the CI), and it’s much more difficult than most
music because someone has to actually sit there and edit out all
the silences between acts. 1°s just a lot of work, but we’ve put a
ton into the system and we're pretty far ahcad on that now.”

Other expenses Oxley points to are talent costs and drawing
“a little bit from a lot of people around the station.” He says the
startup costs arec much lower to create a professional-grade
Internet station than a traditional terrestrial station.

Though he did not provide numbers, Oxley says the annual
cost to maintain Viva la Voce is “probablv 3% of the revenue
of WGMS. “If you do it right, you’re going to have some allo-
cations from vour programming folks. You've certainly got
sales commissions. We've done a hittle bit of marketing, to get
the word out in the opera world. And then vou’ve got some
technical costs, although reasonably minor.”

Although WTOP and WWVZ/WWZZ, have been leaders in
podcasting so far, Oxlev says that is not a significant factor,
either in expenses or revenue potential. “That’s not significant
yet. We haven't had to worry about that too much. But, as it
gains popularity it will be a concern, sure.” LR

BUDGET BEATER
IDEA: NEWS ON
MUSIC RADIO

JOEL OXLEY IS VP/GM OF BONNEVILLE’'S
Washington, D.C., cluster of four stations. Billboard
Radio Monitor asked him for cost-effective ways to add
news to a music-intensive radio station.

"] think you've got to search out the different options.
If you want something more local, | think Metro Traffic
can do a decent job for you in a lot of markets” For
national and international news, Oxley points to the
major news networks as strong providers. The overall
cost, Oxley says, is less than a staff position: “That’s the
beauty of it. It's trade. You're doing it for 10s. AP trades
for 10s. All of them trade for 10s. You're not going to
have to pay for any of it. Most of them won't even take
cash. They want the inventory so they can build up a
network and sell it in bulk.”

6 THERE'S MucH MORE AT » WWW.BillboardRadioMonitor.com

KENNY KING IS THE OM FOR ABC RADIO’S adult top 40 WRQX and smoo

a psychologist to deal with every person that you end up managing.”

boost that line item is a talent bonus.

Other key parts of a PD’s budget—items that can be set at various levels—are
ceptual projects or music testing, or you have a couple of different voice guys, or y
up, so there are lots of lines in a budget, and you've got to watch every one of th

Budgeting may not come easy to programmers, because, as King puts it, “you

budget is just like that”

a hard task. It really is”

—— O NETWORK

CLASSICAL

-

A PD'S BUDGET PROCESS

hear him tell it, blending the art of programming with the science of budgets is not easy. “It's funny—you’ve got to be a
programming guy with the music, you've got to be a marketing guy with your strategic planning, and you‘ve got to be

Talent costs are “a big chunk” of King’s budget, he says, especially because he works in a top 10 market. But the good
side of talent fees is that “those are pretty fixed costs, once you have contracts signed.” The only variable that might

“outside services, whether you do per-

anything. The more you play a sport, the more you get out there and play, the better you get at doing it. And certainly a

Of course, budgets are not a once-a-year process, especially given the corporate requirements of a company as big
as ABC Radio. For King and the rest of the Disney budgeteers, the process goes thriough a series of monthly updates and
“reforecasts” On top of these revisions, King says, there are five-year plans and the annual fiscal budget. Disney’s fiscal
year begins Oct. 1, so annual budgets based on a calendar year must be reconciled with the fiscal year.

“So, there is quite a bit of planning that goes into that budget,” King says. “Think about it: You're the guy that’s pro-
gramming the radio station, and whether you like it or not, you have to be somev?hat of an expert in everything. That's

‘If you can get a side channel up that makes
you more than $12,000 per year, you've got:
yourself something that's returning a pretty

good buck.' ~-JOEL OXLEY

h jazz WJZW Washington, D.C., and to

ou want to do some jingles. It all adds
em to the tee!”
ave to be your own expert, but it’s like

l

Joel Oxley
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BY CHUCK TAYLO

dvice to radio station marketing and promotion putting its strategic plan and overall marketing objectives for 2006 LOCAL, NATIONAL AFFILIATE
directors: Take that vacation to the mountains or the in place now;” says Linda Healey, marketing director of Clear For Vizza's stations, priorities include cross-promotions at the
beach now, because by the end of August (if not Channel AC WALK Long Island, N.Y. “For us, driving TSL pri- local level with TV and print. Also, “the {County Music Assn.
already), most of you are going to be busy looking marily through office listening, but also taking advantage of cap- Awards| are coming t¢ New York this November, and WXTU I
ahcad, if not actually planning, for next year. tive Long Islanders in their cars, is always the primary focus, with will be doing a lot with our local CBS affiliate: live shots and |
It is hard to believe that before the mercury cools that the a secondary goal being to drive additional cume.” interviews with country artists using our air personality as their
industrv should be thinking about station visibility and listener In any case, she says, “now is the time to be thinking about reporter,” he says.
intrigue when the thermometer freczes. But our panel of well- how best to meet those goals with the dollars allocated and addi- Meanwhile, WRDW will cross-promote with a local magazine
traveled promotion honchos recommends that stations start tional creative, out-of-the-box thinking for 2006.” showcasing a big vearly event in late September: “Being involved
mapping out 2006 calendars right about now. Clear Channel country WPOC Baltimore promotions director with such a trend-setting promotion is exactly what we look at
Meticulous planning is the major component in making sure Annie Sandor adds, “You need to be looking ahead a minimum of with Wired,” he says.
budgets match with client alliances on the national and local lev- six to 12 months. I just completed my 2006 budget last week. We
cls. Big-ticket items, annual themed events and community already have budgets in place for next year, so we had to figure mar- THRIFTY MIX
service-focused promotions all require equal forethought: Just keting and promotions—at Icast big-picture—at that time as well.” While all executives say that budgets have remained relatively
ask yvour GM or group VP. At Beasley rhythmic top 40 WRDW (Wired 96.5) and coun- robust for their efforts, they note that money must always be
But vou already knew that. Our mission is to spread those dol- try WXTU Philadelphia, “we work at least one to two quarters spent wisely.
lars across great-guns efforts as well as simpler, but still atten- ahcad,” marketing and promotions director Mark Vizza says. “We are holding steady at WPOC,” Sandor says, “but our
tion-grabbing initiatives. After all; those who enjoy filet mignon “We have quarterly meetings to determine sales and program- most important tool remains our brain. You can make something
and pheasant still need to even out the ledger once in a while ming promotions, but by this point in the vear, we've already out of nothing. That’s often the challenge of our job.”
with meatloaf and macaroni. had meetings to determine our fourth-quarter 2005 and first- Her station’s upcoming promotions include trip, car and cash
“In order to allocate dollars wiscly, a radio station needs to be quarter 2006 budget.” giveaways, which Sandor says succeed because of a focus on “local,

8 muck More a7 « wwW.BillboardRadioMonitor.com AUGUST 12, 2005



local, local. There are always hometown businesses that are look-
ing for some love on-air and can provide one-of-a-kind prizing.”

WALK is dealing with a sprawling suburban market on Long
Island, with nearly 300 towns, villages and hamlets across an
island 120 miles long.

“That compels us to do more with less,” Healey says. “By
necessity, WALK’s street presence is as strong as a tvpical top 40
station. We go where the ducks fly. We hit all the major street
fairs and festivals during the spring, summer and fall months.
We’re at the major shopping malls on Long Island vear-round.
We're doing van hits at the beaches in summer and at office
complexes in winter.”

The Beasley Philly sisters, which also maintain comfortable
corporate cash flow to keep the stations front of mind, depend on
low-cost promotions to work just as cffectively as big-ticket items.

Vizza says, “Beasley feels that promotions and marketing
budgets are needed to bring the stations to their next level,” and
there are certainly high-caliber marketing events on the roster.
WXTU will host its annual Red, White and Blue BBQ with Alan
Jackson in September with some 30,000 people, while Wired will
offer a gaming competition on the USS New Jersey battleship in
November for an audience of 5,000.

But there are also numerous lower-cost third-party tie-ins
with retailers locked in place at least once per quarter.

One recent high-impact promotion that both stations hosted

exchange for packaging that includes on-air, Web and other cle-
ments. Our spring 2005 promotion, Live Free, paid a lucky Long
Islander’s mortgage for the rest of 2005. A local Long Island
bank sponsored the promotion, driving NTR revenue for the
station, and Home Depot provided gift cards as the qualifying
prize for the monthlong contest in exchange for the promotional
clements,” she explains.

ALL YEAR LONG

As with most stations, Vizza says that therc is no longer a
heightened scason for promotions: “Our fall and winter pro-
motions arce extremely important, as are the spring and sum-
mer. WX'TU and WRDW put the same emphasis on all books
marketing- and promotions-wise.”

Sandor agrees: “The fall book is very important, and the sta-
tion should be using every resource available. It is now absolutely
a priority.”

WALK works to own the vear-end holidays on Long Island,
with such low-cost promotions as sponsored, on-air Christmas
music from Thanksgiving through Christmas.

“That’s the major marketing and promotion focus for
November and December, and once again, we look to station
clients for opportunities to drive revenue and to secure a grand
prize,” Healey savs.

“We invite listeners to become active participants in the sclec-
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people who participate in these events.”

A relevant instance of taking the pulse of the community was
through a hurricane seminar that WALK sponsored, including a
free “Hurricane Survival Guide.”

“This was a great example of a topical, low-cost event offsct
by sponsor revenue, targeted to the concerns of the listener,”
Healey says. “We've been bombarded with reports that this will
be a particularly challenging year for tropical storms and hurri-
canes, and we knew the time was right to get this timelv infor-
mation into the hands of our listeners.”

TECHNOLOGY ONBOARD

Technology is also proving to be a buzzword for station pro-
motions, as group owners ramp up their efforts for high-
definition radio.

“WXTU is already broadcasting in HD) radio, and we're
working on our HD2 channel as well,” Vizza notes. “The second
band on HID radio should be ready for launch in August. We are
going to call it ‘HD2 Next Generation.”” Wired should be
broadcasting in HD by 2006.

WPOC is also airing in 1D, “so we’re way ahead of the
curve,” Sandor adds. “We already have some plans in place to
launch digital programming promotionally.”

Greater Media/Detroit marketing manager Heidi Raphacl is
also holding the reins of the technology bandwagon.

‘'YOU NEED TO BE LOOKING AHEAD A MINIMUM

OF SIXTO 12 MONTHS! —ANNIE SANDOR

was Sticker Stops, where listeners drove to an announced desti-
nation, had a station bumper sticker slapped onto their vehicles
and received a prize slip. Winning contributions ranged from
DVD players, Xbox games, Blockbuster game rentals and a car
TV/DVD player to tires, DVDs, CDs, cell-phone accessorics,
concert tickets and clothing. The cost of this visibility is cheap,
and its value 1s priceless.

Likewise, WALK stretches its budget via partnerships with
local and national clients. Healey says, “For the past scveral
vears, our big summer promotion has becn to give away a new car
parked on a new paving-stone drivewav—both prizes provided
by station clients in exchange for promo mentions, Web cle-
ments, direct mail, etc.

“Our ‘vacation station’ marketing position is reinforced in
much the same way, securing trips to exotic destinations in

tion of WALK’s holiday music by logging onto our Web site and
telling us their three favorite holiday hits. 'vervone who enters
has a shot at that grand prize,” which has included trips, holiday

shopping sprees and jewelry.

FOR THE CAUSE
Charity also plays a significant role in stations’ promotional call-
ing in their locales.

“We take our commitment to the Island and the communitics
we serve very seriously and make it a priority to become involved
with and attend every major walk, run and fund-raising event
taking place on Long Island,” Healey says. “This is a win-win
for everyone—we’re bringing media attention to important
causes while meshing ourselves in the fabric of Long Istand
life—and we're getting the call letters in front of thousands of

“It involves exploiting new technologices to connect with lis-
teners in new ways, like digital music stores, podcasts, HI) radio

and text messaging,”

she says. “It’s about making radio fun.
Passion is the key. Listeners will notice the difterence.”

The marketing execs point out that no matter how much they
may have to spend—or save-—on behalf of station marketing and
promotion, nothing beats creative strategy.

“It’s all about maximizing our opportunitics,” Sandor savs.
“We need to be very smart with how we spend our money,
because we have one shot at the target. It’s important that all
gears are firing, and in the right direction.”

Healey adds, “Creative thinking. That’s how we do more for
less—knowing what rocks the P1 listener’s world, partnering
with station clients—to present the biggest and best promotion
for the least amount of dollars.” LR
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NEW CDs ‘PROTECT’

t finally happened. The
recording industry has
struck on exactly the bar-
g4in it wants to have with
consumers, It works something
ike this: A consumer buys a
CD from the local Best Buy,
Wal-Mart or mom-and-pop
ecord store. Who knows,
Lu_\'be at the same store the
consumer purchases an iPod,
since there are now |2 million
of them in circulation.
| Anyway, the consumer gets
ome with her legitimately
purchased CD, pops it into her
computer to transfer the music
fto her iPod and finds out the
rules on the shiny little discs
she has been buying for years
have changed dramatically,
Now; instead of performing
the perfectly legal task of ripping
her CD into MP3s or Apple
Computer’s proprietary com-
[pression technology, she is pre-
sented with an unrippable CD
that contains exportable, digital-
{rights—manugcment—wrappcd
Windows Media Audio files.
How convenicent. Unless of
fcourse you arc one of the afore-

mentioned 12 mijllign consumers
who purchased an iPod: You, my
friend, are out of Juck.

These WMA files only work
on MP3 players that support
WMA, just like the ones that
only work with Napster files—
the kind of plavers that if you
ask the average person on the
street to identify them by brand,
the response is a blank stare. So,
faced with another dramatic
downturn in CD sales, the
industry has responded by mak-
ing the endangered core product
less usable, less attractive and,
ultimately, less valuable,

But they have succeeded in
forging a relationship with their
customers that i essentially
based on fear and intimidation
to drive them to buy CDs that
can no longer be used with
their iPods— which are allof a
sudden out of fayor again with
the music business,

Remember the salad days of
the music industry’s romance
with Apple CEO Steve Jobs and
the iTunes Music Store, when
he was its savior for creating a
download store that people

(llc(:)NSUMERS

actually used and that actually
worked? Seems so long ago . .
Now the labels are grousing
among themselves that Jobs has
too much power and controls
too much of the market. They
also claim it is Jobs who stands
in the way of formar compatibil-
ity, because he refuses o frecly
share his proprietary DRM
technology with anybody who
fires up a Web site that sells
music licensed from the majors.
But wait . . . format incom-
patibility was actually created
by the music industry. And the
proof is that all MP3 players
play the consumer standard
format, MP3. I¢’s so simple it
seems like a trick. But it’s not.
If the major labels would
allow Jobs—or for that matter,
any of the dwarves of the digital
music world, like Napster or
Rhapsodv—to selj MP3s, there
would never be any compatibil-
ity issues. Bur that would be
giving consumers whar they
want. Or at the very least,
swimming with the established
flow of the market. The major
labels refuse to do this, period.

Of course, the majors would
never have chosen MP3s 45 the
consumer standard format to
ultimately replace the CD,
because just like CDs in their
heyday, MP3s don’ have locks.
But if we as an industry wanted
to dictate the next digital con-
sumer standard, then we
shouldn’t have sar our the digi-
tal revolution until it was far
100 late.

Blaming Jobs isn’t getting the
music industry anywhere, so
now it has decided to use the
sued, abused and pissed-off
consumer as the lever to get 4
unified DRM standard. That
Way, consumers who don’t want
DRM to begin with can suffer
as unwilling participants in 3
struggle between two business
sectors. Sounds like more great
things to come for music fans,
And people wonder why file-
sharing rates keep going up.

You sce, many of the new
CD:s from Sony BMG and
EMI are “protected”: These
CDs “protect” the consumer
from enjoying the music in the
manner they have come to

expect, and they protect the
labels from catching a momen-
tary glimpse of reality.
Amazon.com is ful] of con-
Sumer reviews of thdse discs,
bands’ message boards are
overflowing with feedback from
their fans—and it’s alll bad and
all hate, all the time.

In the course of my job, I
inserted a copy-protected disc
into my Sony laptop, and not
only was I unable to extract any
files, the CD wouldn’t|play. To
add to my enjoyment, the CD
wouldn’t eject without|an appli-
cation of force and then ren-
dered my CD-RW drive unrec-
ognizable to my operating sys-
tem. But since I did actually
have to hear the music to do my
job, I decided 1o downlaad it.
Using BitTorrent, I pulled
down the entire album in less
than 15 minutes, encoded in
MP3 for use on my iPod.

Guess that DRM isn’t stop-
ping anybody from making
their own MP3s, In fact, Sony
will e-mail vou a “work
around,” or “hack,” for the
Copy protection at your

request; it involves burning a
disc from the provided DRM. |
protecred WMA files and then
ripping this CD copy into
MP3s. So, the strategy is to
annoy the paving customer but
add a couple of tiny steps “
(known as speed bumps) to the
process of the hardened pirate. |
Genius. Still, the experience
left me wondering how many
times a consumer wilj endure

the same experience and want J{
to continue the behavior of
buying music, Reports are com-
ing in that disgruntled cus-
tomers are unable to return
copy-protected discs to the
store where they were pur-
chased because of 4 policy
against accepting returns on
opened goods. If we as an
industry are going to try to
turn around another down sales|
vear and get the consumer back
to the party, it’s time to stop

soiling the punch bow]. o «

_
Joe Fleischer is 4 principal of Big-|
Champagne, 4 California-baseq
conpany that tracks downloads ‘
His opinions are entirely his omn.
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No. 1 song,
than 1 milij
800,000—no
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Keith Urban‘s “Making Memories of Us,” still boasts more
on downloads, no other song in the
t even Faith Hijll's smash
Spun single, Toby Keith's “As Good As | Once Was” if the chart incluided
they would comprise nine of the top 10, and five of t
S0ngs would top the 1 million mark. Compare that with R&B/hip- op,
where recurrents would take only three spots in the top 10. Diffe ent
ior. It's a great reminder that lis:]e

ers aren’t formats—just music fans,

ARTIST

“Mississippi Girl”

TITLE

top 10 excéeds
or the most-

ose
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|
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WEEK ENDING JULYy

Q
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Dat

DOWNLOADS

SPIN RANK

| KEITHURBAN  making MEMORIES OF Us N 12 | SARAEVANS A REAL FINE PLACETO START 170814
. RASCAL FLATTS FAST CARS AND FREEDOM g 778095 ol TRICK PONY IT'SA HEARTACHE 164244 22 '
__BRAD PAISLEY ALCOHOL 702108 |__ALAN JACKSON THETALKIN’ SONG REPAIR BLUES 164244 38
__FAITH HILL — MISSISSIPPI GIRL 649838 0 _|_TIM MCGRAW DO YOU WANT FRIES WITH THAT 161674 g
__KENNY CHESNEY KEG INTHE CLOSET 638412 20 JOSH GRACIN BRASS BED 160246  qg
| TOBY KEITH AS GOOD AS | ONCE WAS i 596137 1 -SHOOTER JENNINGS ~ 47H oF July 145963 33
| SUGARLAND _ SOMETHING MORE ) 561003 2 - MIRANDA LAMBERT BRING ME DOWN , 124826 29
BLAKE SHELTON - GOODBYETIME 482166 21 71_ MONTGOMERY GENTRY SOMETHING TO BE PROUD OF 123969 13
CARRIE UNDERWOOD INSIDE YOUR HEAVEN o 481594 56 | GARY ALLAN _ BESTIEVERHAD 102545 2
SHEDAISY - DON'TWORRY 'BouT A THING ) 412754 7 , CHRIS CAGLE _MISS ME BABY 71410 34
GEORGE STRAIT YOU'LL BE THERE 399614 10 TRACE ADKINS ARLINGTON 55129 17
BROOKS & DUNN PLAY SOMETHING COUNTRY 397044 4 KEITH URBAN BETTER LIFE 44274 41
LEANN RIMES PROBABLY WOULDN'T BE THJS WAY 303638 23 | _BLAINE LARSEN THEBESTMAN A 33134 37
VAN ZANT HELP SOMEBODY 247367 " | LEE ANN WOMACK HE OUGHTA KNOW THAT BY NOw 27707 25
CRAIG MORGAN REDNECK YACHT CLUB 226800 15 SAWYER BROWN THEY DON'T UNDERSTAND 26564 57
NEAL mccoy BILLY’S GOT HIS BEER GOGGLES ON 216232 31 LITTLE BIGTOWN BOONDOCKS _ 25993 36
HOTAPPLE PIE HILLBILLIES 207091 27 | PHILVASSAR GOOD OLE pAYS B 25707 32
TRISHA YEARWOOD GEORGIA RAIN 193952 16 LONESTAR YOU'RE LIKE COMING HOME 22565 24
JASON ALDEAN HickTown 177669 18 KEITH ANDERSON XXL 20851 44
JAMIE O'NEAL SOMEBODY'S HERO 171671 14 | _RANDY TRAVIS ANGELS 20851 46
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LOOKING FOR WAYS TO SWEETEN THE POT BY KEN TUCKER
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JOB IN RADIO!

here is a lot to take into account when thinking about

talent budgets for 2006. Is live and local the best

option? If so, where will stations find the talent?

What about voice-tracking? Should someone in your
cluster voice-track overnights? What about someone outside
the cluster, but within the company? How about covering the
daypart with syndication?

All of these options come with different costs and, perhaps,
different results.

Air talent costs as a percentage of a station’s overall budget can
vary greatly, according to programmers contacted by Billboard
Radio Monitor. Never mind that some programmers have mar-
Kketing and promotions as a line item while others do not. If you
have a locally hosted news, talk and sports station like Infinity
WCCO Minneapolis, for example, your costs will likely be high-
er than if you syndicate the bulk of your day. But if you syndi-
cate, vou will have fewer local advertising slots to sell.

There is a lot to consider.

LIVE AND LOCAL

The major issue with live and local talent, most experts agree, is
that after vears of consolidation, voice-tracking and syndicated
overnight and weckend shows, the talent pool is drained.

The second issue is compensation. Radio pay being what it is,
many stations are competing with restaurants and other local
businesses for talent. While that is not a completely new issuc,
there are those who fecl radio has lost the sex appeal that used to
make up for lower wages.

Both those challenges were discussed during more than one
panel at the recent Conclave Learning Conference. “The busi-
ness is not [perceived as being] sexy anymore,” NextMedia VP
of programming Steve Davis said in one session. “We do a lousy
job at PR, telling the public about radio. We've got to find some
way to make it sexy again.”

Davis also said that radio has fallen down when it comes to
grooming new stars. “Radio is in the best shape it ever has been

financially, but we're not developing new talent,” he said.

New Northwest Broadcasting/Billings, Mont.,, OM Tom
Oakes agreed, saying that while stations are spending money on
facilitics, “we also necd to invest in the human plant that helps
the business grow.”

“We necd to teach people,” Oakes continued. “We can’t just
throw them on the air and expect them to succeed.”

Meanwhile, Hubbard Radio president Ginny Morris was
applauded during a session when she told attendees that the
company’s adult top 40 KSTP Minneapolis has replaced its
voice-tracked overnight show with live talent.

When it comes to hiring and recruiting talent, Davis said
broadcasters need to think outside of the box. “If vou’re creative
and smart, there is always a way,” he said. Among his sugges-
tions: If you cannot pay what a talent is asking, particularly in
smaller markets, offer incentives like housing and fuel by utiliz-
ing trade agreements with advertisers.

A few weeks after the Conclave, Davis says, “If I am a small-
market manager and want to entice someone to join my station
or keep a valuable employvee, T will find a way.”

Davis suggests asking a current or potential employec the
question, “Aside from salary, what ¢lse would make this position
attractive to you?”

“Let the talent express what they would like,” Davis explains.
“It may be more ‘doable’ and cost less than vou think.

“In the past, there were a number of things that I have scen
utilized, including car leases for morning talent, appliances as a
bonus, carpet for a family room, etc.,” Davis says, noting that it
really depends on what the company philosophy is.

There are other options for the clever programmer. Con-
sultant Keith Hill says that when he worked with Opus
Broadcasting country KI.AA (LA 103.5) Alexandria, La., he had
to find a morning-show sidekick who would work for $12,000
per vear.

After a brainstorming session with the station’s PD, the
Redneck Woman contest (named for country singer Gretchen

Wilson’s breakthrough hit) was born. After narrowing the ficld
through a variety of “redneck” contests including wrestling and a
bathing-suit competition, the finalists underwent on-air audi-
tions. Listeners voted for|their favorites via the station’s Web site.

The winner, a 40-vear-old divorced mother of two, became a
“great addition to the marning team,” according to Hill. Mean-
while, the $12,000 prize supplemented what the woman earned
at her other job.

QOakes has kicked off a similar contest to find a morning co-host
for country KGHL (the Wolf) Billings. The winner of that con-
test, called the Wolf Prentice, will earn $24,000 per vear.

The concept can also work in talk formats and even help sell
advertising. Citadel sports talk WGFX (104.5 the Zone) Nashville
recently held a contest to find a weekend host. The station’s sales
department sold a package|to Budweiser and then tied in with var-
ious local clubs, where weekly qualifving events took place.

Dubbed the Bud Zone, the contest was perfect for sports fans
who wanted to “get on thL air to prove what they’ve got,” OM
Dave Kelly says. The winner, picked after weeks of on-air audi-
tions, got to host a weckend show for six months.

While the purpose of the contest was to improve the station’s
cume, the winner, Kelly says, might be considered if a full-time
gig becomes available.

These are just a few examples. A number of stations have tried
the “win vour way onto our air staff”” approach.

Also in the creative thinking department, Asterisk Com-
munications country WTRS (Thunder Country 102.3/104.9)
Ocala, Fla., was able to hire country artist and local boy Chad
Brock for its morning shaw earlier this vear (Billboard Radio
Monitor, July 1) by targeting new, nontraditional advertisers to
underwrite his salary.

Two local businesses signed on for six-month deals, and, at
press time, the station expected to sell similar packages for
another six months as well. While the deals did not include any
endorsements by Brock, PD Shanc Finch says they did con-
tain a spot schedule and !creatively spiced” liner mentions
during the show.

12 1Here's Muck More AT » WWW.BillboardRadioMonitor.com
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VOICE-TRACKING: GOOD OR BAD?
Voice-tracking has been widely assailed as one of the reasons it is
tough to find and develop talent. But after vears of tweaking, it
can acrually be a plus for stations that have the opportunity and
means to use it properly.

Forget the P who uses it oceasionally or regularly 1o cover all
or some of his midday shift. Or another scenario, where a davpart
like overnights is voice-tracked by a member of the station’s pro-
duction staft or maybe by another jock in the cluster. In both
cases, the financial costs are important but less impactive.

Having somcone voice-track nights, middavs or ceven after-
noons from outside your market is a viable option for a number
of stations. While still one ol the less expensive alternatives,
voice-tracking moves a station even farther away from being live
and local, which is something to be considered.

A number of programmers contacted by Billhoard Radio
Monitor say that while out-of-market voice-tracking may have
begun as a way 10 save money, for the most part, it is now used
to import better talent.

More than one programmer said that if they were given a
say, $40,000—and were
told they could use it however they needed 1o, they might not

tump sum of money by their company

bring a live jock to a voice-tracked daypart. Instead, thev might
use ir to upgrade another position or simply spread the money
among the other talent.

Still, for a station whose company offers voice-tracking as an
option, for anywhere berween $3,000 and $10,000 per vear, it can
utilize a talent pool that might be deeper than whart is available

locally—and for less monev.

COST OF DOING BUSINESS

Doing a syndication deal with one of the big nerworks is a ot like
buying a new car: What you end up paying may not be what the
next station pays. The deals will probably be similar, bur not the
same, depending on the marker and your station and spot rate.

On the surface, syndication can be atrractive because it does
not generally include a salary or cash payout, but it does take
valuable spots away {rom station inventory. ‘That is significant,
because in an era when broadeasters are looking for wavs 1o
reduce the size of their stopsets—such as Clear Channel’s [Less
Is More initiative—finding a place for a syndicator’s spot needs
can be difficult.

"T'he cost to syndicate one or more davparts can vary greatly,
depending upon who vou want to carry and the terms of the
deal. It depends on the ratings and adverrising rates vou bring to
the table and whether the syndicator will do a straighr barter for
spots or wants cash as well.

A barter deal, which is the form most deals take, mav include
only spots carried just during the syndicated daypart or addi-
tional spots throughout the day.

A show like Premiere Radio Networks’ “After Midnite With
Blair Garner,” an all-night country show, is available as a barter
deal. Because of local rates, the amount of money actually paid
for the show depends on the station.

One medium-market station savs carrving “Afier \lidnite”
costs the station more than $250,000 in inventory.

While somie things are negotiable, like whether all spots have
to be run within the daypart, the number of spots is generally not
up for discussion. 'The reason? The syndicator’s sales staf('is sell-
ing frequency and penetration to national advertisers who want
to know who they are reaching.

While most deals are barter-based, some of the bigger shows
like Premiere’s *Rush Limbaugh Show™ and *John Boy & Billy’s
Big Show” require a cash licensing fee in addition 1o inventory.
The fee alone can run into hundreds of thousands of dollars.

In the end, the question that stations have to ask is whether that

same money, spent locally, will deliver the same results. .

MUCH M « www.BillboardRadioMonitor.com 13
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WHAT'S N EW, PUSSYCATS?

Propping up your left elbow is the new black. The Pussycat Dolls
recently visited Susquehanna top 40 KRBE Houston. From left to
right: the Dolls’ Jessica and Kim, KRBE PD
Doll Nicole, KRBE’s Leslie Whittle, the
and Interscope’s Chris Moradi.

CHARLES’ KISS
Clear Channel top 40 WXKS Boston ni
the lads of Boston’s own Click 5 at th
described the moment as “dreamy”

ght jock Jackson Blue was, to his luck, laden by
e station’s KISS on the Charles concert. He later

Tracy Austin, Pussycat
group’s Carmit and Melody,

Infinity sports WFAN New York
broadcast to benefit the New Yo
the New York City Police Founda
Children’s Benefit Fund. The FD

‘s “Mike and the Mad Dog Show"”
rk City Fire Department’s Fire Safety Education Fund,
tion and the New York Police & Fire Widows’ &

NY’s dalmatian mascot showed Chris “Mad Dog”

's really done. Pictured left to right: Russo, the FDNY ma
Commissioner Nicholas Scoppetta and show co-host Mike Francesa.

held a live charity

TUCKERED QUT

Billboard Radio Monitor’s own Ken Tucker ca
at the 30th annual Conclave Leaming Confe
hame tag just in case people didn’t know who was wi

ught up with Air America’s Al Franken
inneapolis. Tucker wore his

BECK AND CALL

Beck took over the decks at Clear Channel modem
rock KCNL San Francisco to program the station
from off his laptop. If we were PD John Allers, we
would have taken the day off. Pictured, from left,
are Allers, promotion director Jennifer Kamps, Beck
and assistant PD Rob Ayala. (Photo: KCNL)

THE NEAL McCOY
Tim from Clear Channel country KNIX Phoenix duo Ti
person in the picture is. (Give up? It's country star Ne
(Photo: Jim Havey PR)

m & Willy wanted to make sure you knew who the important
al McCoy. Duh.) Pictured, from left, are Tim, McCoy and Willy.

www.BillboardRadioMonitor.com WorldRadioHistory

FOR THE WEEK OF AUG. 15
Artist

Title {Labsl)

MAINSTREAM TOP 40

Kelly Clarkson

Because OfYou (RMG)

Plumb

I Can't Do This {Curb}

Theory Of A Deadman

Hello Lonely (Walk Away From This})
(IDJIMG}

The Veronicas
4 Ever {Warner Bros.}

RHYTHMIC TOP 40
Bow Wow Feat. Ciara

Like You {Sum;)
Chamillionaire Feat, Lit Filip

Turn it Up {(UMRG)
Ness

Que Dolor {Virgin)
Noah

Dat Boy Chevy {Zomba)
Pretty Ricky

Your Body {Atlantic)
Teairra Mari

No Daddy (IDJIMG}

ADULT TOP 40

Jon Secada

Window To My Heart {Big 3)
umb

I Can’t Do This (Curb)

ADULT CONTEMPORARY
Jon Secada

WindowTo My Heart (Big 3)
Natalie Grant

Hetd {Curb}
Rolling Stones
Streets Of Love {Virgin)

R&B/HIP-HOP
Cassidy

So Long {J/IRMG}
Pretty Ricky

Your Body {Atlantic)
Teairra Mari

No Daddy {IDJMG}

GOSPEL
Briss
Pray For Me (Agape)
Darwin Hobbs

Giorify Him (EMt Gospel)
Kirk Frankiin

Looking For You (Fo Yo Soul/Zomba)
Martin's Favor

A Piace (Nitram}

CHRISTIAN

Charity Von

Take MeThrough It
(Stanted/Spring Hill}

David Phelps

With His Love {Sing Hoty}
(Word-Curb)

Joy Williams

We (Reunion}

Mr. Del

So Necessary {Holy South)

Subseven

Hold On (Flicker)

T-Bone

Can!live (Flicker)

Todd Agnew

In the Middle of Me {Arden/SRE/INO)

Vicky Beeching

Yesterday, Today And Forever
{Sparrow)

COUNTRY

Alan Jackson

USA Today {Arista Nashville}
Blake Shetton

Nobody But Me {Warner Bros.)
Keith Urban

Better Life {Capitol)
Rascal Flatts

Skin (Sarabeth) {Lyric Street)

MODERN ROCK
Abandoned Pools
ArmedTo The Teeth {(UMRG)
The Exit

Don't Push {Wind-up)
Transplants

What { Can't Describe {Atiantic)

ACTIVE ROCK
Mastodon
Blood &Thunder (Reprise)
The Prom Kings

Bleeding (Three Kings)
Queen + Pau} Rodgers

Fat Bottomed Girls (Hollywood)

HERITAGE ROCK

The Prom Kings

Bleeding (Three Kings)
Queen + Paul Rodgers

Fat Bottomed Girls {Hollywood}

TRIPLE-A
Judith Owen Feat. Tom Scott

Sky High {Courgette)
Pistol Star

Mr. DJ {Wax Orchad)
Ray LaMontagne

Shelter (RMG)

LATIN
GrupoMania

La Peleona {Universal Latino}
La Sinfonia With Alejandro
Femandez

Infiel (Sony Discos)
Los Duenos Del Soi

EnTu Sonrisa (Balboa)
Los Player's

Tu Nuevo Carinito {Balboa)

Submit titles to silvio@billboard.com.




IT MIGHT BE AN OVERSTATEMENT 1o sav the
$10 million settlement between Sony BNMG and New York
Attorney General Eliot Spitzer has caused shock waves to rever-

berate throughout the industry, but the settlement certainly has
made radio and record labels re-examine how thev do business.

With the three other major-label groups in Spitzer’s sights,
and the Federal Communications Commission paying close
atiention, radio executives are taking a closer look at anything
involving labels as they prepare to tackle 2006 budgets.

“We’re still coming to terms,” savs one programmer, who, like
most people Billboard Radio Monitor contacted about this topic,

preferred not to be named. “1 think we’re going to figure it out

come Sceptember when we start working on next vear’s budget.
We did the budget last vear before all of this came down, and now
we're just trving to get through the vear as best we can. A lot of
things will be affected.”

“I‘rom day one, my PDs and MDs have known about the rules
of the road,” one GM says. “Also, they were required to sign a
company statement about . . . payola, and they knew the ramifi-
cations for violating [it]. No personal gain in any way in
exchange for airplay. Period.”

There are some gray arcas in the wake of Spitzer’s probe.
Radio stations have long relied on labels for promotional sup-

port, be it CIs to give away on the air or trips for contest win-
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ners. And while money exchanging hands for airplay is illegal,
independent promoters have acted as middlemen for vears.
Some radio groups phased out indie promoters several vears ago 1
when they came under scrutiny, but other groups and independ- ’
ent stations still use them. |
“We did work with an independent promoter for many vears
the same G\ |

says. “I feel very strongly that this issue is a pretty simple one

and had a great relationship with their office,”

and relates back to what most business practices are: full com-
munication, clear expectations and “do the right thing.” ™
Another PD still uses an independent but is looking at any
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Continued from page 15

potential legal issues. “We made sure it’s as clean as it could pos-
sibly be,” he says. “If vou think about it in the pure sense of the
word, indics are illegal. Record companies are paying some guy
to get vou to add a record . .. They’re paying for information
about vour playlist so they can call record companies and be
knowledgeable. It’s a gray area, but it has always been grav.” The
PD) adds that station lawvers have determined the PD’s practices
with the indie promoter are legal.

At least one programmer welcomes Spitzer’s involvement. He
savs he had already changed how things were done at his station
before the attorney general began his investigation. “We're all
publicly held companies, and certainly, even before all the
scrutiny got to where it is today, I think the line had been blurred
between what’s ethical and what’s not ethical,” he sayvs. “We
passed way over that line, and now it’s snapping us back into the
reality of doing business properly.”

Many say they have nothing to fear from an investigation. “I
read the story in amusement,” says Mlichael Picozzi, ONM/PD at
Marlin Broadcasting active rock WCCC Hartford, Conn., one of
the few programmers to speak on the record. “We're clean and
always have been. Nobody offers me any thing—not that I would
take it if they did. Being independent, we run it difterently here. [
don’t ask for a lot, and I don’t give a lot. When a trip’s offered for
listeners, we’ll consider it. Evervthing is for listeners. We don’t go
anywhere; we don’t do anvthing. If I can geta trip for listeners, and
there’s not too much attached to it, then we would like to do it. But
we like to arrange our own things and not tic people in.”

Picozzi is not the only one doing promotions independent of
label involvement. “I can’t remember the last time I took any-
thing like a flvaway wip,” Clear Channel active rock KBPI
Denver PD Willie B. says. “We've never been a big “flvaway trip
from a record company” kind of station.”

“We'll find money to do trips and such on our own,” the
anonvmous GM echoes. *And for the idiots that took free lap-
tops to add music, 'm glad they get to keep them, and they'll
now have plenty of time to work on their résumés on them.”

Some stations have avoided label involvement with their budg-
cts and events. “When [ go in to do budgets at my station, the
question I ask the most is, ‘What *n” budget>” ™ Willie B. says.
“The only budget I have comes from the N'I'R events that [ cre-
ate and put toward my bottom line. And they’re usually events that

‘Everything that we
do now—whether
it's CDs or tickets
to a show we're
giving away —
everything has to
be sighed off on,
duly noted, logged
and everything.’
-WILLIE B.

16 MUCH M -» www.BillboardRadioMonitor.com

don’t involve labels. Whether it’s golf tournaments or car shows or
poker runs, labels usually aren’t involved. I don’t do anything with
the labels anymore other than play their stupid songs.”

The GM savs the payola probe has not hurt his organization
from a fimancial perspective, cither. “We never counted on the
money in the first place,” he says. “I know my guys would never
take personal gain from an add and would only add music that
they knew could help the radio station be a better-sounding entity.
Adding a crappy song to get a free laptop or something akin [to
that] is long-term radio suicide and embarrassing to our industry.”

Another programmer says that while flving PDs to concerts
or showcases has been a common label practice, he has not
accepted a trip from a label “in a few vears, nor would 1. because
of the current climate. “T don’t know how different that is from
aceepting a laptop computer from a label,” he says. “Until some-
body can define it, I'm not going to go near anything like that. If
a flyway is for a listener, as long as there’s full disclosure, I think
that’s still legal. Maybe I'll be proven wrong. The rules are
changing on a daily basis. We've only heard from the Sony inves-
tigation, and we've got three more to hear about. Whatever I say
today might be obsolete in two weeks. At this point, I haven’t

been told we can’t do promotions for bands that we're support-

WorldRadioHistory

ing and do flvawavs, but it may come to the point where we can’t
aceept concert tickets to go see a band in our own town.”
Caution is key going forward. “Everything that we do now—
whether it’s CDs or tickets to a show we're giving away—every-
thing has to be signell off on, duly noted, logged and cvery-
thing,” Willie B. say

months. Everyvone kndw this was coming down, so we've been

“It has been that way for a couple of

covering our butts.”

“Just look at the letters we're having to sign now just to get a
box of CDs to give away,” says one programmer who wishes to
remain anonvmous. “1 think some record companies are going to
require that these are for on-air giveaways only. We won’t be able
to give them away on-site as promotions. The rules are going to
change. We've always bised a lot of these CDs to give away at
promotions, and now e might not be able to do that.”

Onc anonymous top ‘—H) programmer thinks the Spitzer settle-
ment is a nonstory. “I Hate giving the guy press,” he says. “This
gives him credibility. I don’t think we should be paying attention

to him. He’s picking headline-grabbing cases in an cffort to get
attention. le’s trving to look like he has cleaned up big compa-
nies supposedly doing things they shouldn’t. This is a man run-

ning for office.” ohe

Eliot Spitzer
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ADAMS ‘BLESSED’
WITH A GOSPEL NO. 1

Gospel artist Yolanda Adams demonstrates that a mararhon can
be every bit as effective as a sprint when it comes to No. 1 singles as
“Be Blessed” (Atlantic) steps 2-1 on the Gospel chart. With 2.9
million audience impressions during
the tracking week, Adams’ single marks
the longest trek to the summit in the
chart’s short history. Now in its 20th
chart week, “Blessed” is only three
weeks vounger than the chart itself,
which launched in March.
Adams is also represented on the Adult
R&B chart with “Someone Watching
Over You,” which climbs 29-2<.

Wilson Pours It On

Gretchen Wilson’s new anthem of reckless partying, “All
Jacked Up” (Epic), surges 21-15 on the Country chart in its
second week, making her only the second female in the 15-
year Nielsen Broadcast Data Systems era to crack that
part of the chart in less than three weeks. Shania Twain has
previously done so twice. She reached No. 15 in two weeks
with “Love Gets Me Every Time” (1997) and “I'm Gonna
Getcha Good!” (2002).

A little farther down the chart, Rascal Flatts’ “Skin
(Sarabeth)” (Lyric Street) re-enters at No. 42 after spend-
ing 20 weeks on the chart based on unsolicited album play
earlier this year.The track became the highest-charied album
cut in the Nielsen BDS era when it peaked at No. 37 in the
April 22 issue, but was topped by George Strait’s “Texas”
(MCA Nashville), which peaked at No. 35 two weeks ago.

ANOTHER ‘GOOD’
START FOR CROW

Sheryl Crow returns to the Adult Top 40 chart at No. 30 with
“Good Is Good” (Interscope) and scores Most Airplay Adds and

Greatest Gainer honors. The track is Crow’s 16th appearance at
the format, which extends her lead as the artist with the most
charted singles to date.

Farther up the chart Collective Soul carn its first top 10 as “Better
Day” (EL) jumps 12-9. The group’s previous peak was with “Run” in

L T

BY ANTHONY COLOMBO, RAPHAEL GEORGE, WADE JESSEN AND PATRICK McGOWAN

www.BillboardRadioMonitor.com

April 1999. The band’s two most familiar songs, “IDecember” and
“Shine,” pre-date the chart’s formation in March 1996.

On the Adult Contemporary chart, Rob Thomas takes over the
No. I spot from Michael Bublé with “Lonely No More” (Atlantic).
This marks the first time since Bryan Adams’ “llave You Liver
Really Loved a Woman” replaced Elton John’s “Beliese” in 1993
that there have been back-to-back No. 1s by male artists on the chart.

WONDER DOESN'T CEASE;
BENET AND BOW WOW
MAKE STRONG BOUNCES

Stevie Wonder bolts into the top 10 (13-10) at Adult R&B with
“From the Bottom of My Heart” (UMRG). The track is Wonder’s
second top 10 this vear, following the No. 3 peak of “So What the

IFuss.” Prior to 2005, Wonder’s only appearance in this portion of

the list was his 1995 No. | smash “For Your Love.”

Elsewhere at Adule R&B, Eric Benét’s “I Wanna Be Loved” rises
16 places to No. 20. It is the largest jump into the top 10 on the chart
since Anita Baker’s “You're My Evervthing” leaped 25-9 in July 2004

Also making a significant jump not seen since that same month
is Bow Wow’s “Like You” (SUM), which soars 22-9 on
R&B/Hip-Hop. The last leap that large was Terror Squad’s
“Lean Back,” which moved up 13 places to No. 10.

With his “Let Me Hold You” (SUM) standing tall at No. 1 on the
R&B/Hip-Hop, Rhythmic Top 40 and Rap charts, Bow Wow’s
“Like You” sports Greatest Gainer status for the third consecutive
week at Rap. Including his five-week run as the top gainer with
“lold You,” Bow Wow has now held that honor for cight consecu-
tive weeks. Only 50 Cent, with 20, has been Greatest Gainer for
more weeks in a row on the Rap list.

Nickelback And
Seether Snapshot

Nickelback’s “Photograph” (Roadrunner/IDJMG) debuts at No.
17 at Hertage Rock and at No. 31 at Active Rock grabbing Greatest
Gainer and Nost Airplay Adds honors in the process. The track also
claims the Most Airplay Adds trophy at Modern Rock.

Secther’s “Remedy” (Wind-up) returns to the No. 1 spot at
Active Rock following a three-week reign for Foo Fighters® “Best
of You” (RMG). “Remedy,” in its third weck atop the chart, is the
first song to return to the pole position since Papa Roach’s
“Getting Away With Murder” did so in the Oct. 13, 2004, issuc.

17




MAINSTREAM TOP 40

RadioMon

N Nielsen

Broadcast Data
Systems.

=t |
5 B - &
o2 s N 1 » g ECURRENTS
73 = EU TITLE NIELSEN BDS CERTIFICATIONS / HITPREDICTOR STATUS DETECTIONS AUDIENCE - . @ TITLE DETECTIDNS
BN S =8 arnst IMPRINT  PROMOTION LABEL W1~ tw MILLIONS  RANK & ARTIST/IMPRINT / PROMOTION LABEL ™ w
" y WE BELONG TOGETHER NO. 1 (8 WKS) N3 oy SINCE U BEEN GONE w3
T 1 1 16 amian cAREY IsLAND/iDJMG 8943 8785 - 57777 1 ‘& KELLY CLARKSON {RCA/RMG] - A
5l BEHIND THESE HAZEL EYES R o | BOULEVARD OF BROKEN DREAMS .4
| 2_ 17. KELLY CLARKSON RCARMG 8338 ST | z GREEN DAY (REPRISE) N oty 633
V. DON'T CHA { DISCO INFERNO »2
4 15k PUSSYCAT DOLLS FEATURING BUSTA RHYMES A&M/INTERSCOPE _-._f SRl 47‘_071 . g e 50 CENT (SHADY/AFTERMATH/INTERSCOPE) _ N ey 65
LISTENTO YOUR HEART 3. ' = 1,2 STEP | *3
A4l 0 o ROBBINS B 69% el ' CIARA FEAT. MISSY ELLIOTT (SHONUFFMUSICLINELAFACEZOMBA) NS 11602 1681
PON DE REPLAY e r YEAH! 5
5 9  phanna SRPIDEF JAMIDUMG |y 0206 46672 I8 ™ USHER FEAT LIL JON & LUDACRIS (LAFACE/ZOMBA) o ey 51
T i TmLe NEW S
1 DON'T PHUNK WITH MY HEART . I M e SRS 1 DON'T WANT TO BE 3
! L_3__ 17 THE BLACK EYED PEAS ASM/INTERSCOP: [ L 37.381 ..6___ A W S GAVIN DEGRAW (J/RMG) 13797 1459
- YOU AND ME [ R DON'T LIE 30 CAUGHT UP 2
47 1% renouse GEFFEN Sall Beo28y  35.387 ;7 The Black Eyed Peas USHER (LAFACE/ZZOMBA) By 20
i . . Py - [ (A&MAnterscope) -
Lol SCARS : Lo LET ME LOVE YOU s
4 K| " N 101 10!
| ) (8 2 baparoacH EL TONAL/GEFFEN J3clE  33.446 |10 Esf; ';’S‘E'WK;’V';SE\;('VZVSBHKTJJVOCGKC'“AL MARIO (3RD STREET/J/RMG) g 155
19 9 GET IT POPPIN" 4975 33516 9 WFLY, WFLZ, WFMF, WIOG, WJBQ, BEAUTIFUL SOUL . 856 911
- FAT JOE FEATURING NELLY TERROR SQUAD/ATLANTI ! WKES, WKQI, WKRZ, WKZL, WLKT, JESSE MCCARTNEY (HOLLYWOOD) E LS
- — T n Wi b , WRVQ, WVKS,
| 14 g LOSECONTROL = ol 0 e S GOODIES ; [ o
MISSY ELLIOTT FEATURING CIARA & FAT MAN SCOOP THE GOLD MIND/ATLANTIC Sl d Tt n s g ntct &  CIARA FEAT PETEY PABLO (SHO'NUFF-MUSICLINELAFACE/ZOMBA) -
= R TR T ntal stations with $ix or mose detections:
cooL " SHE WILL BE LOVED "
‘ 2 ° Gwensteran INTERSCOPE B 25240 12 Total datections by daypart: MAROONS (OCTONE/J/RMG), a7 RN
SWITCH x [ @ RICH GIRL ,
r__-' L 10 28 i smimh OVERBROOK/INTERSCOPE ‘ &y 2_?'518 _1_1_ N N N N GWEN STEFANI FEAT EVE (INTERSCOPE) a %
‘ - E % 3
{ HOWTO DEAL OBSESSION {NO ES AMOR} "2
| I e COLUMBIA || 3632 24278 I 13 1% 18% 18% 28% 30% FRANKIE J FEATURING BABY BASH (COLUMBIA] o Bl %Y
| O B — | & i X | =N
Fl HOLIDAY N = — = = KARMA .
W13 12 Ggeen pay REPRISE : o EEEA) AXEL F 17 ALICIA KEYS (J/RMG} i s °
S THESE WORDS AIRPOWER - = =1 ) SOMEBODY TOLD ME 2
: o
15 16 12 1ASHA BEDINGFIELD epic 3777 3625 18.276 20 {Next Plateau/Universa/UMRG) THE KILLERS (SLAND/IDJMG) N 754 737
Pr— e =1y KLAL, KSMB, KZZU, WABB, WAKS, S
BEVERLY HILLS o B WAKZ, WBHT, WCGQ, WDJX, WELY, THIS LOVE x5 Bl s
WEEZER GEFFEN ’ | 3 -20 WHHY, WJBQ, WLAN, WNOK, WRHT, MAROONS (OCTONE/J RMG) .
— = WVKS, WWwaQ -
HOLLABACK GIRL w2dy B o 18732, IR R . LOSE MY BREATH 12 IR o
GWEN STEFANI INTERSCOPE ' - Total stations with six or mose detections; 38 DESTINY'S CHILD {COLUMBIA) o o
LET ME HOLD YOU AIRPOWER Totat detections by daypart: ON THE WAY DOWN a2
BOW WOW FEATURING OMARION columpia 3394 2739 23552 14 |81 RyaN CABRERA (E.VLA/ATLANTIC) N . 71
LET ME GO N2 N o BREAKAWAY, n3 608 615
3 DOORS DOWN REPUBLIC UNIVERSALIUMRG [ : ew "’ e KELLY CLARKSON {WALT DISNEYHOLLYWOOD} .
i — = — 0, 0, 0, 0 0, N B
SHAKE IT OFF AIRPOWER 6% 15% 16% 38% 24% IN DA CLUB ...
MARIAH CAREY ISLANDDIMG 2967 2265 19.199 18 50 CENT {SHADY/AFTERMATHJINTERSCOPE} sl
12 fy "r}'_'.‘ o [ | LET ME HOLD YOU 14
CIARA FEATURING LUDACRIS SHO'NUFF-MUSICLINE/L AFACE/ZOMBA 209 [ 16.695 [Jge Bovlv Wow Feat. Omarion
o i {Columbia}
GRIND WITH ME N 3194 13.123 | 28 KRBE, WAEV, WBHT, WCGQ, WFLY,
PRETTY RICKY: ATLANTIC S _ [— WHBQ, WIHT, WKCI, WKRZ, WKSS, g :
BABY I'M BACK : » o G f - WNOK, WRVW, WVKS, WZAT 4 &
BABY BASH FEATURING AKON LATUM/UNIVERSAUUMRG  BLBREE| 202 <7°°¢ | 78 Totolls stior bRt e etdetechana . 66 GREATEST
JUST A LIL BIT Ny 1 | Total detections by daypart:
50 CENT SHADY/AFTERMATH/INTERSCOPE  Lid | ZRR 14'096_ ‘_?_‘L UEL GAINERS
SPEED OF SOUND . 0
26 u COLDPLAY CAPITOL &r 1 2301 9.393 32 6-10 10-3 7 PR 12-8a INCREASE IN
B — — o e ) o . o DETECTIONS
2¢ 24 SUGAR (GIMME SOME) ® o | T 0% 18% 18% 27% 21%
TRICK DADDY FEATURING LUDACRIS, LIL' KIM & CEE-LO  SLIP-N SLIDE/ATLANTIC | O ol < |
29 4 PIMPIN'ALL OVERTHE WORLD 1899 12.483 | 26 JUST WANT YOU +889 DON'T LIE
hid 0 % LUDACRIS FEATURING BOBBY VALENTINO DTP/DEF JAM SOUTH/IDJMG Lt ' | TO KNOW % 13 The Black Eyed Peas (A&M/interscope)
*4+ 40 2 DON'T LIE GREATEST GAINER*/MOST AIRPLAY ADDS 2 Backstreet Boys WZKF 436, WABB +31, KKRZ +24, WZEE +24, WAPE 423
=t £ THE BLACKEVED PEAS AMMANTERSCOPE 2074 1185 15024 23 (Jive/Zomba) KIZS +23, KZCH +21, WVKS +20, KLAL +19, WNTQ +19
o]l 8| JUST WANTYOUTO KNOW ‘r':"' 1581 10700 30 VDU WepD R e wrs +823 COs3(80 LUl
hadl BN 10 BACKSTREET BOYS JIVE/ZOMBA __.i' Yad WX, WUAN, WZAT. i ' Missy Elllpn’ Feat. Ciara & Fat Man Scoop
| CcoLD N2y 8 - ) L . | {The Gold Mind/Atlantic}
ol | 22 CROSSFADE FG/COLUMBIA I N 2078 8.807 35 Total stations with six or mose detections: 91 KXXM +44, KHFI +40, WOKF +35 WLKT +32, WKFS +31
PR UM ER ThGHTe 1&———-» — - —— Total datections by deypert: KHKS +28, WZKF +28, WKKF +27, KKRZ +27, WQZQ +27
34 5 SUMW UPSTAIRS | 1663 10905 29 @ +702 ;;'H A *:czT OFF
=< — B ) - ariah Carey (Island/IDJMG)
|33 5 TSR o ess L 7137 |18= ooows 5 m e WKSC 43, KELZ +28, WXKB 28, WERD +23,WKSS +22
| T B 14 B SIS 6% 2% 17% 24% 33% WKCI +21, WABB +20, WNOK +20, WBLI 418, WKKF +17
{ 24
| B8l |26] LOMNELY NG MORE N 1979  9.060 33 +655 LET ME HOLD YOU
ROBTHOMAS MELISMA/ATLANTIC [EREERNI R W08 | =e .
1 s %) 1 g 1 DON'T LET IT GO Bow Wow Feat. Omarion (Columbia}
31 24 MR. BRIGHTSIDE N2gr BEE 4735 11.646 | 28 TO YOUR HEAD 13 WOKF +63, KZCH 437, WVKS +37, WHBQ 432, WCIL +29
. THE KILLERS ISLAND/DIMG SRS IH " % R C WKQI -25, WRVW +20, WIHT 420, KZHT +17, WXXX +17
CHARIOT | 1756 7729 | 39 {stand/IDIMG} +515 | YOU AND ME
N CECHAVY JRMG | e KHTS, KLAL, WCGQ, WEZB, WIOG, i Lifehouse (Geffen)
UNTITLED (HOW CAN THIS HAPPEN TO ME?) | 1898 8821 34 WIXX, WKSE, WQEN, WSSX, WWST, WLAN +49, WDCG +39, WNOK +38, WXXL +38, KJYO 435
SIMPLE PLAN LAvA [ T e WXKS, WXXX, WZNR WBLI +28, WXKS +27, KRUF +26, WERO +25, WNC| 423
COLLIDE N Tota! stations with six or mere detections: 20
o 1442 8.801 | 36
HOWIE DAY EPIC i 1o Tota! detections by daypart:
THESE BOOTS ARE MADE FOR WALKIN’ i i 1509 4523 L
JESSICA SIMPSON COLUMBIA L | e |
BELLY DANCER (BANANZA) - _‘L. e o706 TR e — — - —
AKON SRC/UNIVERSAL/UMRG _ § . ... ... SR 4% 5% 6% 15% 10% 116 mainstream top 40 stations are electronically monitored by Nielsen Broadcast Data
INCOMPLETE N 1 Systems 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc. All rights reserved.
BACKSTREET BOYS MVE/ZOMBA & 01 j“i‘_ 8'57:' 3 See legend to charts on lead page of charts section for rules and symbol explanations.

If your DJ

wou

! Line. Now |

as

FirstFlash!

Moose Lake Products Company, Inc.

18 tuere's muck more AT « wwW.BillboardRadioMonitor.com

EventTape®

www.firstflash.com

3. CALL TODAY FOR OTHER PRODUCTS AND PRICING! 1.800.21FLASH(1.800.213.5274)

BunchaBanners™

as our product

n television.
— -

FlashBags™

BumperStickers

WorldRadioHiston

ALL CHARTS ARE FOR WEEK ENDING AUGUST 7, 2005

Ponchos

KeyTags

StadiumCups

ng,ix LOVE|

| o=

Posters

AUGUST 12, 2005




MAINSTREAM

WHTZ
New York
Sr. VP/Pgmg: Tom Poleman

APD: Sharon Dasluv
MD: Paul Bry

TOP 40

POWER PLAYLISTS

KIIS

Los Angeles

PD: John Ivey
APD/MD: Julie Pilat
Clear Channet 818-559-2252

e =mva )

ioMonitor

\d
POWERED BY D% Nielsen
Broadcast Data
Systems
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Chicago
PD: Rod Phillips

MD: Jetf “Smash” Murray
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WXKS

Boston

VP/Pgmg: Jack McCartney
APD/MD: Kid David Corey
Clear Channel 781-396-1430
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1 Rihanna Pon de Replay 108 106 1 Missy Ellioti Featuring Lose Contr (<] 1 The Pussycat Dolls Featu Don't Cha 104 2 1 Lfehouse You And Me 80 53 1 Mariah Carey We Belong Together n? % 1 Ciara Featuring Ludacris Oh 80 81
2 Kelly Clarkson Behind These Hazel £ 100 102 2 Mariah Carey We Belong Together N K 2 Kelly Clarkson Behind These hazel £ 8 78 2 Rihanna Pon de Replay 0 M 2 Rihanna Pon de Replay 1ns 13 2 The Pussycat Dolls Featu Don't Cha B &
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33 Mario Here | Go Again 19 19 33 The Killers Somebody Told Me 19 18 | 3 Webbie Featuring Bun B Give Me That 020 33 Nina Sky Featuring Jabba Mave Ya Bo 18 15 B Ludacris Get Back 1419 33 The Black Eyed Peas Don't Le 16 8
34 Usher Caught Up 17 12 34 Alicia Keys Karma 18 16 34 Ciara Featuring Petey Pa Goodies 19 16 34 Natasha Bedingheld These Words 18 17 3 90 Featuring Olivia Candy Shop 1210 34 Bowling For Soup Ohio {Come Back To 16 14
35 Gavin DeGraw I Don't Want To Be 17 16 ¥ Gavin DeGraw | Don't Want To Be 18 17 35 Jay-ZAinkin Park Numb/Encore 19 18 k] Jo.lo Leave {Get Out) 15 13 % Lil Jon& The East Side Get Low 12 n ¥ Green Day Wake Me Up When September 16 15
3 Houston Featuring Chingy | Like Tha 16 14 3% Ludacris Featuring Bobby Pimpin’ Al 6 3 3% Nivea Featuring Lil Jon Dkay 19 18 3% Britney Spears Toxic 15 13 3% J-Kwon Tipsy n 9 3% Crazy Frog Axel F B 1
37 Usher Featuring Lil Jon Yeah! 16 16 31 Backstreet Boys Just Want You To Kn B 20 37 Trick Daddy Featuring Lu Sugar(G'm 19 19 ki) Sﬂ Cent In Da Club 15 13 37 Murphy Lee Featuring Jer Wat Da Hoo 1m0 37 Hilary Duff Wake Up 15 1
38 TheKillers Somebocy Told Me 15 16 38 Usher Featuring Lil Jon Yeah! 15 2 38 3 Doors Down Let Me Go 1’ 17 3 Lumidee Never Leave You - Uh Doh, U 1B 1 38 Trapt Headstrong 110 38 Dave Matthews Band American Baby 15 14
39 Coldplay Speed Of Sound u 7 39 Howie Day Coliide 14 4 39 The Game Featuring S0 Ce Hate It Or 18 2 39 Jessica Simpson With You 15 15 39 82K & P. Diddy Bump, Bump, Bump nn 39 JoJoLeave {Get Out) 14 15
0 Will Smith Switch "7 0 Hilary Duff Wake Up ALY 0 Daddy Yankee Like You 17 18 0 Rupee Tempted To Touch 15 15 40 Keily Clarkson Since U Been Gone na 0 Switchfoot Stars 14 16
i » 1 =] » 5 1 - -
A+ The Click Five Just The Girl B | A+ lxm«:nsFennmgmemenmN 1% 3 | A+ Bow Wow Featuring Ciara Like You B 0 A+ Marizh Carey Shake it Off 180 | A+ The Black Eyed Peas Don't Lie 25 A+ 3Dooqua\HeverMe 8 0
A+ Nicketback Photograph 8 0 A+ Crazy Frog Axel F 15 0 A+ Weezer Hks 70 A+ Carre Underwood Inside Your Heaven 7 A+ Missy Elliott Festuring Lose Contr 1 ]
| - | | A+ Ying Yang Twins Featurin Badd 51| A+ Feankie J How To Oeal 50| |
I oI 1l L L
WorldRadioHistory A R R
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ADULT TOP 40

I :
-
oE I o CURRENTS
S TITLE NIELSEN BDS CERTIFICATIDN / HITPREDICTDR STATUS AUDIENCE TITLE DETECTIDNS
SE  aRTIST IMPRINT / PROMOTION LASEL WILLIONS  RANK ARTIST / IMPRINT / PROMOTION LABEL ™w w
YOU AND ME NO. 1 {(5WKS) N GIVEA LITTLE BIT :
27 LIFEHOUSE L GEFFENIM 2321 129250 g1 96R 2 GOO GOO DOLLS (WARNER BROS.) N %82
BEHIND THESE HAZEL EYES R i | DON'T WANT TO BE N3 86 1034
12 KELLY CLARKSON RCA/RMG 1G.748 1 i GAVIN DEGRAW (J/RMG)
SPEED OF SOUND I 114 MR. BRIGHTSIDE .2
_" COLDPLAY CAPITOL 12365 |18 THE KILLERS (ISLAND/IDJMG) i3 = 1R _1021_
LONELY NO MORE N2ty | SHE WILL BE LOVED I} 305 840
#7 RoBTHOMAS MELISMA/ATLANTIC | 14.308 e MAROONS (OCTONE/J/RMG) P—
LET ME GO N2y ONETHING N3 879 840
% 3 000RS DOWN REPUBLIC/UNIVERSALUUMRG iLEE: 1 2 FINGER ELEVEN (WIND-UP}| S I Ieh ¥
g ) i TITLE NEW
THIS IS HOW A HEART BREAKS THIS LOVE x5 789 851
1‘°‘ __ROBTHOMAS MELISMA/ATLANTIC ) n.107 . ARTIST Jaa2tt T __MAROONS (OCTONE/J/RMG) S T
CHARIOT GOOD IS GOOD 16 THE REASON *6 8 39
23 GAVIN DEGRAW JIRMG [ 9'0_46 | 9 Sheryl Crow HOOBASTANK (ISLAND/IDJMIG) - gL 4 i
. ABM/interscope) SUNDAY MORNING
BREATHE (2 AM) ! N 749 74
38 ANNA NALICK COLUMBIA %477 I I e, MAROONS (OCTONEA/RMG S T
BETTER NOW ‘ WTIC, WTSS, WVRY, WWZZ, WXMA, BREAKAWAY :3
.._2.4. COLLECTIVE SOUL EL 7.397 _} 13 wzPT KELLY CLARKSON (WALT DISNEY/HOLLYWOOD) 2 |} ey ) 25 1
COLLIDE IR ¢ Totat stotions with six o more detections: 26 HEAVEN x3 | 729 735
54 9.040 1
R HOWIE DAY EPIC — Total detections by daypart: LDC:\SUL(C:E:'L;(R?YmR/EPIc, - S
BOULEVARD OF BROKEN DREAMS N4 22
988 oeen DAY REPRISE 10169 8 @ @ @ @ @ JOHN MAYER (AWARE/COLUMBIA) el GEB ]
HOLIDAY N ! et fre= 37 s 1280 LADY N 601 628
12 GReen pav REPRISE Radl 7%  19% 18% 25% 32% | LENNY KRAVITZ (VIRGIN) N %
34 SINCE U BEEN GONE N3 10442 | 1 . SOMEBODY TOLD ME 22 589 592
KELLY CLARKSON RCAIRMG 242 T 5 THE KILLERS IISLANDADJMG) P T
GET TO ME | 3 Doors Down WHY DON'TYOU & | .4
TRAIN COLUMBIA 7276 MW {Republic/Universal/UMRG) SANTANA FEAT. ALEX BAND OR CHAD KROEGER (ARISTARMG) k =H =0 |l
] il KALZ, KBBY, KCDA, KLZR, KPEK, KPLZ
ONLY YOU 2 b p o 2 2 SOMEDAY 5
_9 | JOSH KELLEY HOLLYWOOD E iff:’o U CVQS“,QZ x’;‘p\’)’(WCDA'W'NK‘WJLK' NICKELBACK (ROADRUNNERNIDJMG) - . 5T
cooL S . HERE WITHOUT YOU 6
5 CWERTeTEr A ITERSCOFE 6.720 15 Inla: Z(annr!: W(l:h :x or mefe detections: 23 | 3DOORS DOWN (REPU!sLICLwNIVERSAUUMRG) N 520 ?22 1l
| . | otat detections by daypart: BEAUTIFUL SOUL
WORDPLAY :
12 jasoN MRAZ ATLANﬁYC =2 f 21 @ @ @ @ @ JESSE MCCARTNEY (HOLLYWOOD} Rl
A LIFETIME = 5 DRIFT AWAY 5
21 BETTERTHAN EZRA SONG/ARTEMIS pE » 29 6‘,“ "L: L; ' : ‘H‘,. UNCLE KRACKER FEAT. DOBIE GRAY (LAVA) = i f’ i
- L e 6% 20% 18% 22% 39%
WE BELONG TOGETHER N3 4525 IR0 COMPLICATED { 16 486 457
MARIAH CAREY ISLAND/IDJMG R | i & P AVRIL LAVIGNE {ARISTA/RMG S
YOU'LL THINK OF ME AIRPOWER N2 . ONITHEIVAYIDOWI N2 4718 450
KEITH URBAN CAPITOL (NASHVILLEVEMC . 0S0S1 7 3""‘(’::‘:;;3"' RYAN CABRERA (E.V.L.A/ATLANTIC)
HOLLABACK GIRL 82 6.493 | 16 KIMN, KLTG, KYKY, WCSQ, WKDD,
GWEN STEFANI INTERSCOPE Bl WKSZ, WLNK, WMC , WMMX, WSNE,
FOREVER 2000 (B8 e _
VERTICAL HORIZON HYBRID Total stations with six or more detections: 59
STATUE 2,066 20 Totat detections by daypart:
LOW MILLIONS MANHATTAN/EMC C— | @ @
NO MATTER WHAT 2871 | 25
DEF LEPPARD ISLAND/IDJMG ‘ o e 2 O
- - TT 0/ 0, 0, 0,
RICH GIRL N . 10% 18% 17% 23% 33%
GWEN STEFANI FEATURING EVE INTERSCOPE - S .
UNTITLED (HOW CAN THIS HAPPEN TO ME?) 1931 N3 EVERYTHING TO ME 10
SIMPLE PLAN LAVA : u Liz Phair
- | n {Capitol)
INCOMPLETE N 2014 31 KFBZ, KLSY, KQKQ, WCDA, WJLK, GOOD IS GOOD
BACKSTREET BOYS JIVEIZOMBA ) . WKDD, WMBZ, WMC , WRFY, WTSS Sheryl Crow (A&Miinterscope)
ONE LOVE ions with si Frr KPEK +30, KFBZ 423, WTIC 421, KSTP +20, WBNS +18
HOOTIE & THE BLOWFISH SNEAKY LONG/VANGUARD l ‘434 ‘ 1.295 [ 36 Totat “""'"f’ with six or more detections: 11 WINK +17 KYIS +16, WXMA +16, WRFY +14, WTSS +14
v r_ I Total detections by daypart: ﬁ 001
AMERICAN BABY ¢91 2228 | 29 COOL
DAVE MATTHEWS BAND RCA/RMG | - @ @ @ @ Gwen Stefani (interscope)
GOOD IS GOOD GREATEST GAINER*/MOST AIRPLAY ADDS o ®s 3 rm v WINK +17 WLNK +17, WKRQ +16, KIVIN +16, WCSQ +15
2674 26 WMMX +15, KLTG +14, WKSZ +14, KYKY +13, KFBZ +12
iHERYL CROW A&M/INTERSCOPE B e 8% 12% 16% 23% 41% THIS 1S HOW A HEART BREAKS
ISTENTO YOUR HEART
DH.T. ROBHWS _2641 " 2z i Rob Thomas (Melisma/Attantic)
DON'T PHUNK WITH MY HEART N 1 OHIO (COME BACK WXMA 426, KBBY 421, WINK +18, WTMX +18,WPTE 417
THE BLACK EYED PEAS AGM/NTERSCOPE 3.2n 23 TO TEXAS) 6 | KFBZ41,KSTZ +11,WCSQ +11, WKRQ +10, WNNK +8
= — ——— Bowling for Soup ﬁr HOLIDAY
HAVE A NICE DAY 3.316 22 (FfroelJive/Zomba) .
BON JOVI ISLANDIDIMG = It LA LA DO, WIS YINE Ei[eze'z‘z??.lzé"f%’a"éiém 18, KVUU +17 WINK +16
WTIC +22, 3 +18, +17
BEVERLY HILLS 1,554 | 38 i ) KSRZ +15, WMBZ +11, WXMA +10, KLTG +10, WRFY +10
WEEZER GEFFEN i Total stationg with six or more detections: 13 HERE BY ME
EA%?':SACH ELTON AuGEk;FEr’q 1.580 | 34 el detechions b ajpart 3 Doors Down (Republic/Universal/lUMRG)
- @ @ @ @ CD KALZ +21, KSTZ +17, KPLZ +16. KQMB +15, KBBY +13
MUST HAVE BEEN LOVE 0595 | - KHMX +12, KLZR +11, KPEK +10,WMBZ +9, WCDA +9
PAT MCGEE BAND KIRTLAND i | (TR 1 rr uke
CAN'T BEHAVE 1.176 | 39 5% 8% 171% 22% 49%
COURTNEY JAYE ISLAND/IDJMG : . I[; -
STARS i
| SWITCHFOOT COLUMBIA 1.240 o z
HERE BY ME 1159 } a0 1
3 DOORS DOWN REPUBLIC/UNIVERSALUMRG 79 adult top 40 stations are electronically|monitored by Nielsen Broadcast Data
SITTING, WAITING, WISHING 1 1201 | 3‘8 . Systems 24 hours a day, 7 days a week. © 2005 \(NU Business Media, Inc. All righ\s reserved.
JACK JOHNSON B JACK JOHNSON/BRUSHFIRE/UMRG I 4 See legend to charts on lead page of chafts section for rules and symbol explanations.

BDS CERTIFICATIONS JULY 2005 SONG TITLE ARTIST NAME LABEL CERTIFICATION

THE REASON Hoobastank ISLAND/IDJMG 600.000
The following are singles Nielsen Broadcast Data Sys- WHITE FLAG Dido ARISTA/RMG
: e ] GET BUSY Sean Paul VPIATLANTIC
tems recen?ly recognized for certified airplay of 100,900 SINCE UBEBILCONE Kelly Clarkeon = C il
or more spins. The detection totals account for all spins WE BELONG TOGETHER Mariah Carey ISLAND/IDIMG

on Nielsen Broadcast Data Systems’ monitored panel of AREYOU GONNA BE MY GIRL Jet ELEKTRA/ATLANTIC

] . CAN'T GET YOU OUT OF MY HEAD Kylie Minogue CAPITOL
more than 1,200 radio stations in 128 markets across the LONELY NO MORE Rob Thomas MELISMA/ATLANTIC

400,000

300,000

United States and Canada, as well as airplay on monitored HOLLABACK GIRL Gwen Stefani INTERSCOPE

. . p OH Ciara Feat. Ludacris MUSICLINE/SHO'NUFFA AFACE/ZOMBA
satellite stations and radio networks. The totals cover the MR. BRIGHTSIDE The Killers ISLAND/IDIMG

period from a title’s release through July 31. SOMEBODY TOLD ME The Killers ISLAND/IDIMG
NEVER THERE Cake CAPRICORN/IDIMG
FLAGPOLE SITTA Harvey Danger SLASH/LONDON-SIRE/IDJMG

L|ST CON NUES ON PAGE 25 CRUISIN’ Huey Lewis & Gwyneth Paltrow HOLLYWOOD

200,000

22 THERE'S MucH MoRE AT » WWW, BitlboardRadioMonitor.com ALL CHARTS ARE FOR WEEK ENDING AUGUST 7, 2005 AUGUST 12, 2005
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PDWERED BY I\ Nielsen

ADULT|TOP 40 T
POWER PLAYLISTS

| WPLJ KYSR WTMX 101.9 WBMX N KI0l ] KHMX .
New York » Los Angeles Chicago - Ifm Boston M San Francisco Houston l*gﬁﬁ
T n A
VP/Pgmg: Tom Cuddy PD: Angela Perelli oceys ot OM/PD: Mary Ellen Kachmske PD: Jerry McKenna VP/Pgmg: Michael Martin for. 900 Noo PO: Buddy Scott =3
PD: Scott Shannon APD/MD: Deanne Saffren Bonneville 312-946-10 APD/MD: Mike Mullaney PO: Casey Keating APD/MD: Rick 0'Bry
MD: Tony Mascaro Ciear Channe! 818-559-2252 Infinity 617-779-2000 APD/MD: James Baker Clear Channel 713-. 212 8000
ABC/Disney 212-613-8900 ™ W ™ W ™ W ™ W Clear Channel 415-538-1013 ™ W ™ W
1 Rob Thomas Lonely No More 39 37 1 Kelly Clarkson Behind These Hazel E 2 45 1 Rob Thomas This Is How A Heart Brea 45 27 1 Coidplay Speed Df Sound 46 1 The Killers Somebody Told Me 1< 1 Kelly Clarkson Since U Been Gone 45 43
2 The Killers Somebody Told Me 3 39 2 Green Day Holiday 41 31 2 Gwen Stetani Cool 4 @ 2 Kelly Clarkson Behind These Hazel E 43 41 2 Kelly Clarkson Behind These Hazel E 8 5 2 Kell Clarkson Behind These Hazel E “ 3
3 Rob Thomas This Is How A Heart Brea 3 40 3 The Killers Mr. Brightside 41 45 3 The Killers Mr. Brightside 43 42 3 Litehouse You And Me B 4 3 Rob as Lonely No More 48 48 3 Keith Urban You'll Think 0f Me 4 4
4 Bon Jovi Have A Nice Day BB 4 Rob Thomas Lonefy No More BB 4 Gavin DeGraw Chariot 2 4 4 Howie Day Collide k] 4 Green Day Boulevard Of Broken Dream 48 48 4 The Killers Mr. Brightside 4 4
5 Kelly Clavkson Behind 'I'hese Hazel E 3B 3B § Gavin DeGraw | Don't Want To Be BB § Kelly Clarkson Behind These Hazel E 2 8 § DHT. Listen To Your Heart 3 12 5 Kelly Clar‘son Since U Been Gone @8 8 § Lifehouse You And Me 4 42
63 own Let Me Go I B 6 The Black Eyed Peas Don't Phunk Wit % 28 | 6 Ben Folds Landed a1 B 6 Green Day Holida: 23 27 & Maroon5 She Will Be Loved 8 8 6 Howie Day Collde 4 43
7 Thel(iliers Mr. Brightside 7B 7 Coldplay Speed 0f Sound %58 1 Train Get To Me < 7 Gwen Stefani Hollaback Girl B8 7 Anna Nalick Breathe {2 AM) 40 39 7 Gwen Stetani Hollaback Girl 4 4
8 Lifehouse You And Me % B 3 Doors Down Let Me Go 25 8 Lifehouse You And Me U B 8 The Kiliers Mr. Brightside a5 8 Jet Look What You've Done 0 X 8 Rob Thomas This Is How A Heart Brea % %
9 Coldplay Speed Of Sound o B 9 Anna Nalick Breathe {2 AM) y7a 3 9 Collective Soul Better Now 2 » 9 Rihanna Pon de Replay % 6 9 Sheryl Crow Good Is Good 3 U 9 Papa Roach Scars 24 18
10 Gavin DeGraw Chariot 8 15 10 Gwen Stefani Hollaback Girl 2 X0 10 Gwen Stefani Hollaback Giri A B 10 Anna Nalick Breathe {2 AM) % 16 10 Gwen Stefani Hollaback Girt 8 4 10 James Blunt You're Beautrul 220
11 Green Day Holiday B 2 11 Kelly Clarkson Since U Been Gone 2% 11 Coldplay Speed Of Sound 31 R 11 Gavin DeGraw Follow Through % 18 11 Gwen Stefani Cool 27 % 11 Train Get To Me 28 B
12 Keith Urban Vuu'll Think 0f Me 3B 27 12 Rob This Is How A Heart Brea 21 % 12 Switchfoot Stars 0 16 12 Gavin DeGraw Chariot % 5 12 Coldplay Speed Of Sound 277 12 Mariah Carey We BelonxTogether BB
13 Collective Soul Better Now 28 B 13 Howie Day Collide 20 6 13 Liz Phair Everything To Me 28 8 13 Maroon5 Sundav Momlng 5 U 13 3 Doors Down Let M %0 13 Anna Nalick Breathe {2 AM BB
14 Keily Clarkson Since U Been Gone % 14 U2Verngo 192 14 Better Than Ezra A Lifetime g xn 14 Will Smith Swit % 27 14 The Black Eyed Peas Don‘t Phunk Wit % % 14 Bon Jovi Have A Nice Day 22
15 Anna Nalick Breathe (2 AM) a0 15 Maroon5 This Love 8 20 15 Josh Kelley Onty You % 20 15 Bon Jovi Have A Nlce Day 38 15 The Black Eyed Peas Let's Get h St % % 15 3 Doors Down Here By Me 21 9
16 Howie Day Collde 50 16 Goo Goo Dolls Give A Littie Bit 18 2 16 Butch Walker Mixtape %5 18 16 Sheryl Crow Good Is Good 18 15 16 DAH.T. Listen To Your Heart 5 24 16 Snow Patrol Run 19 16
17 Bowling For Soup Almost 2119 17 Green Day Boulevard Of Broken Dream 18 32 17 Kelly Clarkson Since U Been Gane 5N 17 Gwen Stetani Cool 18 19 17 Rob Thomas This Is How A Heart Brea % 2% 17 Gavin DeGraw | Don't Want To Be 18 13
18 U2 Cay Of Blinding Lights 19 14 18 The Killers Somebody Told Me 18 18 Green Day Boulevard Of Broken Dream 24 22 18 Mariah Carey We Belong Together 18 5 18 Mariah Carey We Belong Together 8 %5 18 Green Day Boulevard Of Broken Dream 17 18
19 Sheryl Crow Good Is Good 18 9 19 Jet Are You Gonna Be My Girl 17 19 19 3 Doors Down Let Me Go 2% % 19 Train Get ToMe 17 16 19 Kelly Clarkson Breakaway BB 19 Collective Soul Better Now 172
20 James Blut You're Beautitul 18 20 Lenny Kravitz Lady 72 /] Jason Mraz Wordplay 319 2) Nickelback Photograph nao 2 Lifehouss You And Me nn 2 Nickelback Someday 16 14
21 Josh Kelley Dnrv Vou 18 18 21 Gavin DeGraw Chariot 172 4l e Rising Dnnl Look Back 191 21 The Black Eyed Peas Where Is The Lo n 8 21 Howie Day Colide B A 21 30oors Down LetMe Go 16 14
22 Jason Mraz Wordplay 17 13 22 Nickelback How You Remind Me 172 z Rob s Lonely No More 19 24 22 The Black Eyed Peas Don't Phunk Wit 1mn 9 22 Gavin DeGraw | Don't Want To Be B % 22 Lenny Kravitz Lady 16 15
23 Green Da; Boulevard Df Broken Dream 17 15 23 Lifehouse You And Me 17 25 3 Low Millions Statue 7mn 23 3 Doors Down Here Without You 1n 9 23 Keith Urban YouTl Think Of Me 213 3 Jason Mraz Wordplay 15 12
24 Train Get To Me 1715 24 Train Get To Me % 2 24 Vertical Honmn Forever % 15 24 The Killers Somebady Told Me n 24 Tommy Lee Good Times 13 9 24 Maroon5 This Love 15 14
25 Vertical Horizon Forever 1717 25 Uncle Kracker Featuring Orift Away 15 18 25 Coldp! Ialg 14 8 25 Finger Eleven One Thing 10 5 25 Gwen Stefani Featuring E Rich Girf 13 13 25 Green Day Holiday 15 18
2 Gwen Stefani Coo! 7 17 2% Gwen Stefani Featuring E Rich Girl 15 18 % Howne EJ She Says 12 4 % Chnstina Aguilera Featu Oirrty 10 6 25 Avril Lavigne Complicated 12 13 2% Goo Goo Dolls Gwe A Litde Bt 14 9
27 Ryan Cabrera 0n The Way Down n 8 21 Finger Eleven One Thmg 15 19 Vi ave A Nice Day 12 8 27 Goo Goo Dails Give A Litte Bt 10 8 27 OMD (Orchestral Manoe If You Lea 1 8 27 Sheryl Crow The First Cut Is The De 1410
28 The Calling Wherever You Will Go 11 9 28 Gwen Stetani Cool 12 6 3 Green Day Holiday 1m 4 28 The Black Eyed Peas Hey Mama 10 9 28 Nelly Featuring Tim McGr Dver And D 110 2 v Fighting 100 Years 1413
29 John Mayer Bigger Than My Body 1m0 29 Maroon5 She Will Be Loved nn 29 Daniel Powter Bad Day 1M 4 23 Jessica Simpsan With You 10 10 23 Santana Featuring Atex B Why Don't 1 10 2 Jetiook What You've Done 14 1
30 Josh Kelley Amazing nn 30 Low Millions Statue 1n 19 30 3 Doors Down Here By Me 10 5 30 Beyonce Featuring Jay-Z Crazy In Lo 0 1 30 Justin Tumbertake Rock Your Body nn 30 Hoobastank The Reason 4 15
| A+ Nao Airplay Adds This Week | A+ No Aurplay Adds This Week A+ 3 Doors Down Here By Me 105 A+ Nicketback Photograph no A+ No Airplay Adds This Week A+ No Rimplay Adds This Week
[ A+ David Gray The One | Love 9 4 | | |
. { | ol | A+ Mefissa Etheridge Refugee 6 0 | |
Wwzz KLLC H KSTP ‘ KMXP ~ KYKY
L %3 WDVD Washington, DC San Franci Alice M I Phoeni i St. Loui Yyos
etroit DT AT ashington, an rrancisco @973 inneapolis oenix dgﬁg t. Louis |
PD: Ron Harrell P0: Sammy Simpson PD: Juhn Peake g PD: Leighton Peck PD: Ron Price Rt PD: Kevin Robinson
ABC/Disney 313-871-3030 APD/MO: n Sellers APD/M APD/MD: Jill Roen MD: Trent Edwards MD: Jen Myers
Bonneville 202-895-5000 Infinity 415 765 4000 Hubbard 651-642-4141 Clear Channel 602-279-5577 Infirity 314-531-0000
™w W ™ W ™ W ™w W ™ W W W
1 Kel Clarkson Behind These Hazel E 47 45 1 Better Than Exra A Lifetime @8 43 1 Howie Day Collide 8 &5 1 Kelly Clarkson Behind These Hazel E 47 3 1 Litehouse You And Me 49 2 1 Rob Thomas Lanety No More 45 45
Lonely No More 46 45 2 Gavin DeGraw Chariot 48 45 2 Rob Thomas Lonely No More 47 4 2 Litehouse You And Me “ n 2 Coldplay Speed Of Sound 41 4 2 Keith Urban You'll Think 0f Me 4
3 ufehouse You And Me 46 46 3 Coldplay Speed Of Sound 46 49 3 Green Day Boulevard Of Broken Dream 47 45 3 Howie Day Collide 3 n 3 Kelly Clarkson Breakaway B ¥ 3 Lifehouse You And Me 4 45
0 Coldplay Speed Ot Sound 4% 46 4 Litehouse You And Me 2 40 4 Gwen Stefani Hollaback Girl 46 48 4 Rob Thomas Street Comer Symphony 2N 4 Kelly Clarkson Since U Been Gone B B 4 Kelly Clarkson Behind These Hazel E 43 4
Fhomas This Is How A Heart Brea 4% 45 5 3 Doors Down Let Me Go a4 49 5 The Killers Mr. Brightside “4 % 5 Rob Thomas Lonely No More 25 3% 5 Rob Thomas Lonely No More 3 B 5 Kelly Clarkson Since U Been Gone 0 4
6 Keith Urban You'll Think Of Me 45 4 6 Carbon Leat A Life Less Ordinary 0 B 6 Jet Look What You've Done B 37 6 Green Day Boulevard Of Broken Dream 24 17 & Green Day Boulevard Of Broken Dream 32 36 & Gwen Stefani Hollaback Girf BN
7 Dave Matthews Band American Baby 4 % 7 Anna Nalick Breathe (2 AM) B B 7 Kelly Ctarkson Behind These Hazel E B I 7 Kelly Clarksan Since U Been Gone 21 7 John Mayer Daughters 0 4 7 Anna Nalick Breathe {2 AM) 31 15
8 Josh Kelley Only You 2% 5 8 Keane Everybody's Changing B B 8 Anna Nalick Breathe (2 AM) 7B Antigone Rising Don't Look Back 22 8 Five For Fighting 100 Years 23 6 8 Jesse McCartney Beauuful Soul -]
9 Collective goul Better Now % % 9 Rob Thomas This Is How A Heart Brea 3% 3 9 Gavin DeGraw Chariot ¥ 35 9 3 Doors Down Let Me Go 228 9 U2Vertiga B 3 9 D.HT. Listen To Your Heart X R
10 Better Than Ezra A Lifetime 5 9 10 Ben Folds Landed 3 B 10 Coldplay Speed Of Sound B 4l 10 Train Get To Me 211 10 Finger Eleven Dne Thing B2 10 Green Day Holiday % 2
11 Gwen Stetani Cool 25 25 11 Vertical Horizon Forever ) 1 house You And Me ny 1 Shervi Crow Good Is Good 00 11 Maroon5 Harder To Breathe 22 11 Courtney Jaye Can't Behave %5 22
12 Green Day Holiday %5 % 12 Train Get To Me 31 8 12 The Black Eyed Peas Dont Pnunk Wit BB 12 MaroonS This Love 19 18 12 3 Doors Down Here Without You B2 12 Better Than A Lifeume % 27
13 Gavin DeGraw Chariot %5 % 13 The Killers Mr. Brightside 31 41 13 Mariah Carey We Belang Together 2B 13 Det Leppard No Matter What 19 2 13 Coliective Soul Better Now Bn5 13 Mariah Carey We Belong Together 20 0
14 Train Get To Me 2% 14 Rob Thomas Lonely No More 23 3 14 Green Day Holiday 30 14 Goo Goo Dolls Gve A Little Bt 17 16 14 Gavin DeGraw | Don't Want To Be B ¥ 14 Marc Broussard Home 19 21
|5 Finger Eleven One Thing 18 13 15 Ingram Hill Almost Per!ect BB 15 Gwen Stetani Featuring E Rich Girl 3 X 15 Vertical Horizon Forever 16 13 15 Nickelback Feelin’ Way Too Damn Goo 2 1 15 Jason Mraz Wordplay 18 19
6 MaroonS Sunday Moming 18 13 16 Jason Mraz Wordplay % 2 16 Josh Keiley Dnly You a1 16 Anna Nalick Breathe {2 AM) 16 14 16 Green Day Holiday 2B 16 Collective Soul Better Now 18
) 17 OutKast Hey Yal 18 1 17 PatMcGee Band ust Have Beentove 24 25 17 S Crow Good Is Good % 17 17 Hoobastank The Reason 16 15 17 3Doors Down Let Me Go 2 3% 17 Goo Goo Dolls Give A Little Bit 17 15
18 Samana Featuring Alex B Why Don't 18 16 18 Marc Broussard pLa: ] 1’ This Is How A Hean Brea 24 B 18 Green Day Holiday 15 13 18 Samtana Featuring Alex B Why Don't 2 2 18 Los Lonely Boys Heaven 17 %
19 Goo Goo Dolts Give A Little Bit 18 19 19 Collective Soul Bener Now 315 19 Keane Somewhere Only We Kn 2119 19 D.HT. Usten To Your Heart 14 12 19 Courtney Jaye Can't Behave 23 19 Green Day Boulevard Of Broken Dream 16 10
2) Ryan Cabrera On The Way Down 17 0 20 The Killers All These Things That | Bn5 20 Maroon5 Sunday Morning 19 13 20 Santana Featuring Alex B Why Don't 14 13 2) Switchfoot Meant To Live 2015 20 MaroonS This Love 16 16
f 21 Ashiee Simpson Pieces Cf Me 17 18 21 Howie Day She Says 2 8 21 Maroon5 She Wil Be Loved 19 13 21 Maroon5 She Wil Be Loved 1313 21 Def Leppard No Matter What 19 19 21 Def Leppard No Matter What 16 18
22 Maroon’ This Love 17 18 2 Green Day Holiday 2 18 | 22 Gavin DeGraw | Don't Want To Be 19 16 | 22 Goo Goo Dolis Slide 2Zn 22 Goo Goo Dolls Gwe A Lnge Bit 19 20 22 Rob Thomas This Is How A Heart Brea 16 18
‘ 23 Counting Crows Featuring B]g Yellow 16 12 Gwen Stetani Cool 212 23 QutKast Featuring Sleepy The Way Yo 17 14 23 Gavin DeGraw | Don't Want To Be 122 23 Maroon5 Sunday Morning 18 4 23 3 Doors Down Let Me Go 16 30
24 Gavin DeGraw | Don't Want To B 16 16 20 Kelty Clarkson Since U Been Gone 21 8 | 24 Marvon5 This Love 16 14 24 U2 Beautfut Day 1 8 24 Counting Crows Accidertally In Love 18 4 24 Bowting For Soup 1385 15 0
25 Nickelback Someday 15 14 25 Low Millions Statue 2 2 25 Billy Idoi Cherie “un % Nickelback Someday n 9 25 Bon Jovi Have A Nice Day 18 21 5 UzVertigo 15 15
loobastank The Reason 14 14 2% Josh Kelley Only You 9 3 % Mary J. Blige Family Affair 14 13 2 Maroon5 Harder To Breathe 1 13 2 Vertical Horizon Forever 17 13 2 Hootie & The Blowfish Dne Love 15 16
2] Evanescence Featuring Pa Bring Me T 14 14 44 Hooﬁe&ﬂe Blowfish Dne Love 6 2 21 Beyonce Featuring Jay-Z Crazy InLo 14 15 27 No Doubt Featuring Lady Undemeath 0 7 27 Rob Thomas This Is HnwA Heart Brea 17 11 il Avnl Lavigne My Happy Ending 19 1
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