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BY CHUCK TAYLOR

1

U’s 3 pm. on a frosty March day as New Yorkers are single-

mindedly working their way from one point to another. It's

sleeting outside, so their missigpn—while decked out in black

gloves, black coats and black hats—is to find a way insidc,
whether it be an East Village restaurant for comfort food, a frame
shop on the Upper West Side or|a cab heading in any direction
where the heat is on. [

At cach destination, the same radio station is likely to be play-
ing, and it’s making a joyvful noise. At this hour, WKTU—*the
beat of New York™—is revisiting 1983, playing songs like Irene
Cara’s “Flashdance (What a Feeling)” and Toni Basil's “M ickey.”

At catery BBQ in downtown Manhattan, a waitress sings
along, clearly more focused on the music than serving a half-
chicken to her slowly thawing cugtomers.

Clear Channel’s classic dance WKTU (103.5) has been serv-
ing a consistent menu of simmering rhythmic hits, both fresh
and classic, for a solid decade, weaving itself into the tight-knit
fabric of New Yorkers’ daily lives; The station works tenaciously
to maintain relevance in a markeq with consistently high expec-
tations, heeping pulse with the community far and wide as a
booster, caretaker and entertainment outlet.

The next night the station addresses the latter by hosting its
10-vear anniversary Parti Gras concert in midtown with a calva-
cade of artists whose carcers would inarguably amount to less if
not for 'K'TUC. From New York icons, like freestyler Judy Torres
and Lucas Prata to Cascada, whom the station helped cross over

to pop radio, to under-the-radar artists madc into hit acts, such as
Amuka and Stunt, the stage embodies a bounty of best wishes and
appreciation for the station that continues to ctch an indelible
mark in New York radio.

“I remember when I first heard my first song, “This Is Your
Night,” on the radio in 1996. I was in a clothing store with my sis-
ter. It was 'K'TU)” says Amber, a singer/songwriter and Parti
Gras headliner who has logged eight No. 1 hits on the national
dance charts. “I cannot even count how many *’K'TU venues [ have
performed in over the years. It is pretty amazing to have had a 10-
vear relationship with a station—one that you want to support
your records, because from there anything is possible. Dance has a
shot at top ) since so many stations listen to what they add.”

TREASURE TROVE
On a nationwide scale, WK'TU is one of only nine outlets whose
monitored airplay contributes to Billboard Radio Mlonitor’s
Dance chart. Because of its current-based rhythmic mix, the sta
tion is also a longtime contributor to the Rhythmic Top 40 chart.

Since its debut on Ieb. 10, 1996, WKTTU has maintained a
treasure trove of songs that uniquely belong to New York as well
as hits the station has boldly made its own, then launched for the
rest of the nation. It plays Gloria Gaynor and Donna Summer
every week while slicing the cutting edge open for artists like
Cascada and DILT, who ultimately cross to top 40, as well as
the latest from Madonna, seldom-plaved Kelly Clarkson dance
remixes and hip, lower-end demo hits from the likes of Ne-Yo
and Sean Paul.

“You have to constantly energize and excite New York musi-
cally,” says WK'TU PD Jeff Z, who helped launch the station in

1996 as music and programming coordinator. In 2000, he moved
up to APD, added MDD duties in 2001 and was promoted to PID
in September 2003,

“When people tune in to the station, they should feel like it’s
an extension of their lifestyle. Of course, it requires constant
reinvention. This radio station has been through so many transi-
tions in 10 vears that it’s been a musical roller-coaster ride,” he
says. “But it still comes down to being able to define what
WK'TU represents within a four-song set, whether it’s Cascada
and Gloria Gavnor or Madonna or Luther Vandross or Deborah
Cox or Evervthing but the Girl.”

His point: “Really, over the years, we don’t concentrate as
much on artists as we do the sound.”

Unlike many stations that narrow their target demographic
down to, say, a married, white, 43-vear-old female, WKTU rep-
resents kingdom come for several disparate listener groups.

Jeff Z explains, “We have the 25-year-old white or 1lispanic
woman who is just getting out of the club scene and into the real
world; the 34-vear-old white woman who has recently married
and maybe has kids; the 40-something that watches ‘Oprah’ and
reads In Touch who still wants to be a 30-something and relate
to her kids or her younger friends; the cool, out, gay Manhattan
crowd; and the suburban listeners who just want to hear some-
thing uptempo and energetic from their radio station.

“Really, we're here for anyone that’s looking for a little kick in
their step,” he says.

COMPETITION
Remarkably, that kick remains intuitively unique to WKTU,
despite the 58 signals in the greater New York metro area vying

The WKTU staff was all smiles last November at the station’s Intimate Evening at
New York’s Hammerstein Ballroom. Pictured, from left, are Cindy Vero, Jeff Z, K7,
Mike Opelka, Jewelz, Broadway Bill Lee,

Goumba Johnny, Bartel, Baltazar,

Showboat, Speedy (flashing peace

sign) and Diane Prior.

(Photo: Nicole Johnson)




MOST-PLAYED SONGS ON WKTU
FEB. 10, 1996 TO FEB. 10, 2006 uccusom

| # TITLE IST __DETECTIONS  # TITLE IONS |
3 > 18-54 pie. }
fora morscll of,thL .l 54 pie ' 1 YOUR LOVING ARMS Billie Ray Martin 3,594 19 NEVER (PAST TENSE) The Roc Project
The station’s biggest threats are, logically enough, top 40 2 NOBODY'S SUPPOSED Feat. Tina Arena 2,978
WHTZ (Z100), AC WLTW (Lite-FM) and hip-hop WWPR TO BE HERE Deborah Cox 3,579 20 BETTER OFF ALONE Alice Deejay 2,926
(Power 105.1), but they are all Clear Channel sisters, better 3 IT'S NOT RIGHT, 21 MISSING Everything ButThe Girl 2,835
9 BUT IT'S OK Whit Houston 3,538 i
regarded as collaborators than opponents. ABC adult top 40 sEXUAf((zI o A nbney s 2490 22 LADY (HEAR METONIGHT) Modjo 2,810
) . . - . mber ! ;
WPL]J certainly has its position, but that station seldom ) PR R KEIT o gt Thral 2,728
sncroaches on "KTU’s rhvthmic catal IT FEELS SO GOOD Sonique 3,476 24 HOW DID YOU KNOW Mynt Feat. Kim Sozzi 2,717
Ln:m‘“ lLs fon " ol Ca'm((;)gs Radio’s WNEW (Mi 6 THING'S JUST AIN'T " ! 25 ILL BE LOVING YOU Collage 2,680
ti only .au—to ace competitor 18 adio’'s W' : Mix THE SAME Deb‘orah 0X 396 26  CASTLES IN THE SKY tan Van Dahl 2614
102.7), which has struggled to carve out a profitable niche over 7  UN-BREAK MY HEART Tf)".’ 'B"a’“on 3.377 27 DON'T STOP MOVIN’ Livin’ Joy 2,605
nearly five years. Its current rhythmic AC format might be con- 8 DREAMER Livin® Joy 3.328 28 MARIA Ricky Martin 2,596
sidered complementary to WKTU: Its sound closely mimics the J Ul The Blackbut ;AEagm: Uz 29 IFYOU HAD MY LOVE Jennifer Lopez 2,580
pre-millennium sound of the station, focusing on New York gold 10_JEEMYLOSER LabauchE 8,237 30 WAITING FORTONIGHT Jennifer Lopez 2,578
. J 11 WHERE DO YOU GO No Merc 3,234 q
freestyle, disco and dance acts without the percentage of currents. A e N?GHT Ao b ercy g 31 IWILL SURVIVE Gloria Gaynor 2,574
. . o -~ . mber ;
In 2004, Mix even emploved WKTU's first PID Frankie Blue in 32 SOMETHING Lasgo 2,565
. > i 13 YOU SANGTO ME Marc Anthony ik 33 TONIGHT ISTHE NIGHT  Le Click 2,496
the same role for a short time and a number of its on-air person- ¢
\ 14 THIS IS YOUR NIGHT Amber 3,176 34 BELIEVE Gher 2.496
alities, including Michelle Visage, Lifren Sifuentes and Paco .
= > g B prt ; BT - fﬂ?ﬁgﬁgg - —y A 35 |DONTWANTYOU Widelife 2,440
sz all veters e ) amia !
)IE‘“ - “2" msl(l) [d° L,url"“m . — b R 36 FREE Ultra Nate 2,432
ven 5o, “We really don’t look across the street at WN i
- “7 .u\\' . d h . . l\ f l\ ON THE WAY TO HEAVEN Deborah Cox 3,096 37 HE WASN'T MAN ENOUGH Toni Braxton 2,420
m  says. “We’ve made the mistake of tak {
anymore,” Je £ says. Tieve mad the mistake of taking our cye 17 IFYOU COULD READ Ultra Nate, Amber 38 INA DREAM Rockell 2,393
off the ball. You’ve just got to concentrate on what’s on vour MY MIND & Jocelyn Enriquez 3,085 39 | NEEDTO KNOW Marc Anthony 2,380
radio station. Every station knows their core audience and that’s 18 DO YOU MISS ME Jocelyn Enriquez 3,005 40 TOGETHER AGAIN Janet Jackson 2,379

what remains most important.”

Having such formidable corporate sisters helps WKTU
remain focused, too. Along with ’KTU, Z100, Power 105.1 and
Lite-FM, Clear Channel commandeers classic rock WAXQ
(Q104) in the nation’s No. 1 radio market. Onboard are two of the
broadcasting industry’s foremost programmers, Clear Channel
senior VP of programming/Z100 PI> Tom Poleman and Jim
Ryan, Clear Channel VP of AC programming/Lite-I"M PD.

“The Clear Channel brain trust is incredible,” Jeff Z says. “To
be able to go to a WLTW perceptual test or to spend five minutes
with Captain Ryan, then to go down the street and talk with Tom
[Poleman|, who is so rescarch-savvy and book-smart he is invalu-
able. I combine that with the street smarts that I learned from
Frankie [Blue], and the resources are just unbelievable.”

STUFF OF LEGENDS

The visionaries who planted the seeds for WK'TU are also the
stuff of legends. The station’s call letters launched in New York
in 1975, first as an AC station that became one of the first suc-
cessful FM frequencies in New York.

As Studio 54 and Donna Summer rose to fame, it became
the first station in the country to adopt a disco format on July
24, 1978. Within six months, Disco 92 rang the bell as the mar-
ket’s No. 1 radio station, annihilating the perennially top-rated
top 40 WABC-AM.

By 1980, disco’s cachet in the United States had been axed at
the knecs, following the infamous Disco Sucks night led by rock
WLUP Chicago in July 1979, and WK'TU dropped the Disco 92
moniker to become 92 KTU. Top ) and Latin freestyle were
blended into the mix and by 1984, the station had more or less
morphed into a typical pop outlet.

In 1985, with the broadcast of Live Aid, WKTU flipped to
WXRK (K-Rock), which became an album-oriented rock
hybrid—and the home of 1Toward Stern—until he departed for
Sirius Satellite Radio at the beginning of this year.

The WK'TU call letters, meanwhile, were farmed out to a sta-
tion in Atlantic City, N.J., until they were reclaimed for the sta-
tion’s momentous return in 1996. Country WYNY had occupied
the 103.5 frequency since September 1988, but when the station
was purchased by Lvergreen Media, the new company was look-
ing to achieve marquee value on ncarby Wall Street during
radio’s unbridled consolidation during the mid- to late 1990s.

On Friday, Feb. 9, 1996, a tape loop of a heartbeat began emanat-
ing across the airwaves for 15 hours to tease the new station. The
next day, C+C Music Factory’s “Gonna Make You Sweat” opened
the floodgates to the new WKTU, and the heartbeat of New York

began pounding. Evergreen got its pavout when the station
achieved legendary “worst-to-first” ratings, catapulting from a 1.9
share to a 6.7 share 12-plus in its first full Arbitron survey. It also
cleaned up as the No. 1 station 25-54 and 18-34. To top that, its 2.55
million cume made it the most-listened-to station in the nation.

The blueprint for the format was designed by then Evergreen
president/COO Jim de Castro, group programmer Steve Rivers,
consultant Guy Zapoleon and a brain trust from across the
industry. Perhaps most rewarding for de Castro, WKTU became
the first of his 39 radio properties to score No. 1 ratings in the
major demos.

The station’s first PID was Blue, who had interned at the orig-
inal WK'TU, served as M) of Z100 and programmed the Box in
Miami as VP of operations and programming.

“What’s making us No. 1 is that we can entertain such a mass-
appeal audience,” Blue told Billboard in July 1996. “The biggest
compliment I had was when a mother said we were her favorite
station because we plaved ‘I Will Survive’ and ‘Ring My Bell,’
and her daughter said we’re her favorite station because we play
‘Be My Lover’ and ‘Macarena.” It just goes back to hoping that
every song vou play and everything you do is entertaining to all.”

FLASH IN THE PAN

Of course, the more formidable goal was to keep the station
from becoming a flash-in-the-pan novelty and to plant roots
with new listeners.

Blue acknowledged, “We tried to hit the bull’s-eve and we
accomplished it. It’s all good work habits and teamwork. But it
was an innocent climb. We were a baby station taking baby steps
and it happened so fast. Now we have to reinvent ourselves and
focus on where to go from here.”

In May 2003, the station endured a major transition when Blue,
by this point VP of operations and programming for WKTU, was
relicved of his duties. Jeff Z stepped in to the role four months
later. The two remain the only PDs the station has ever emploved.

In the years since, WKTU has settled in about midway among
popular New York stations. It typically draws between a 2.6 and
3.5 share. In fall 2005, the station was on the lower end of the spec-
trum at 2.6. In the 18-34 demographic, the station posted a robust
4.1 share in fall 2005, while it commanded a 3.7 share 25-54.

Among the station’s reinforced building blocks has been a high-
caliber morning show. Goumba Johnny has hedlmed the mic since
the turn of the decade, initially with Michelle Visage and Freddie
Colon by his side and, beginning in 2003, with Baltazar.

‘Throughout its history, the station has also branded its Miracle
on 34th Street and Beatstock festivals as must-attend events. Over
the vears, A-list guests have included Cher, Mariah Carey, Kylie
Minogue, Marc Anthony, Alicia Keys and Mary J. Blige. Other
specialty events have kept staple artists in the New York concert
limelight, like the Bee Gees, Chaka Kahn and Patti Lal3elle.

MEET THE DEMANDS

Musically, WK'TU has evolved—and occasionally devolved—in
its quest to meet the demands of popular music’s shifting trends.
Finding its way back to the center remains its critical mandate.

“Lvery adjustment we make is trial by success or failure,” Jeff
Z says. “The landscape around us has changed dramatically. A
lot of our music has crossed to top 40 and [from] top 40 to AC,
so there’s much wider crossover between stations playing the
same records.

“We're still able to own the dance music, but that genre has
also made a transition,” he says. “Black Eved Peas, Kelly
Clarkson and Gwen Stefani are now power artists for us. We
have to be very careful about how many artists like Cascada or
Milky we play because it’s still very hard to put a face with them.
That makes it really difficult to familiarize yvour audience. So if I
throw a couple of those types of songs out there, they stick. But
if I throw five of them out there, it’s not going to help us.” Artists
like Chris Brown, Ne-Yo and Bevoncé add R& B flavor.

Through the years, the station has also tiptoed into hip-hop, but
found that too much of the sound was doing nothing to reinforce
WKTU’s individuality. “Hip-hop is really zero for us now,” Jeff Z
says. “It’s saturated cnough in this market that we would never get
credit for it. I just don’t think people come here for that.

“The hardest thing is trying to create the future classics,” he
says, for both ends of its demographic spectrum. “At the end of
the day, we’re the moms’ radio station, but their daughters are
OK leaving it on in the car,” he says. “They both will hear some-
thing thev like.”

Like most in the business, Jeff Z stresses that there’s never such

w

a thing as a day to coast. “The challenge is that we can never sit

back and say, ‘Yeah, we're going great here. Let’s just keep going.”
Amber offers her vote of confidence. “We have lost so many
stations nationwide that gave dance a chance, and ultimately
many artists have gone under,” she says. “Iam glad that WK'TU
has stuck with it as much as they could. New York is a melting
pot, a world city with so many tastes. [t’s such a pleasure to see a
station that has stuck with the people.” .
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S IT TOUGHER FOR
EMALE ARTISTS TO
?

IS IT A BAD TIME TO BE a new female country artist?

If you asked some of the panelists at the recent Country Radio
Seminar in Nashville, the answer would likely be “ves.” But
many programmers hold a different view.

“Hell no,” says Curtis Media Group’s WQDR Raleigh, N.C,,
PD Lisa McKay, when asked if female artists are struggling at
radio. “L.ook at Carriec Underwood’s meteoric rise. The nght
song in the right mass-appeal package will win.”

At issue is the fact that women voiced just 19 of the 60 songs
on the Country Airplay chart for the week ending March 5. Take
out the chart’s three male/female duets and the mixed-gender
group Little Big Town, and only 14 of the 60 songs primarily
feature a woman's voice.

At CRS, R]J. Curtis, OM of Emmis’ KZI.A Los Angeles,
pointed to the relative dearth of female artists in the format and
asked where they all had gone. While noting that such things are
cvclical, Curtis said that with the exception of Sugarland,
Miranda Lambert, Underwood and some established stars, there
are relatively few female acts right now:

Several record label heads agreed with Curtis. Universal
Music Group Nashville co-chairman Luke Lewis said his com-
pany is now “afraid” to sign female acts and “tensed up about it
... There's a big, bloody pile of female artists from last year that
didn’t work,” he said. “We’re hearing from radio that maybe
they have enough.”

Renee Revett, PDD of Citadel’s KXKC Lafavette, L.a., cites
Shelly Fairchild, Jessi Alexander and Catherine Britt as exam-
ples of artists on that pile.

Sony Music Nashville president John Grady said at CRS, “I
just got my teeth kicked in on a Gretchen Wilson record, so
maybe the era [of women artists] is over.” He was referring to
Wilson’s ballad, “I Don’t Feel Like Loving You Today,” which
peaked at No. 22 on the Country Airplay chart in December.

FIRST SINGLE ROADKILL

That is not to say women have not succeeded. Underwood
quickly became a country star after winning “American Idol” last
vear. And the hitmaking group (now duo) Sugarland features
charismatic vocalist Jennifer Nettles as its focal point.

“If a new female stands out from the crowd, if it's a smash hit,
vou bet we've got room,” says Mel McKenzie, MDD of Mid-West
Family Stations’ WWQM Madison, Wis. “A hit song is a hit
song even if it’s sung by Elmo.”

But for every Underwood and Nettles, there are three female
artists who have not been immediately embraced by country
radio. Susan Havnes’ remake of Maria McKee’s “Drinkin’ in My
Sunday Dress” stalled on the chart at No. 51. Shannon Brown’s
first single for Warner Bros., “Corn Fed,” peaked at No. 50
despite a massive media blitz. Danielle Peck’s first Big Machine
single, “I Don’t,” peaked at No. 28.

Peck is already back on the chart with a promising new single.
Brown has a new single out as well. And radio programmers say

6 rhere s Muck More a1 » WWW. BillboardRadioMonitor.com

they are excited about new female artists Megan Mullins on
Broken Bow, Ashley Monroe on Columbia and Bomshel on
Curb. Meanwhile, established stars like Sara Evans, LeAnn
Rimes, Faith Hill, Shedaisy, Jo Dee Messina, Jamie O’Neal, Lee
Ann Womack and Martina McBride continue to have hits.

But some programmers, like Clear Channel’s KNIX Phoenix
MD Gwen Foster, say “there aren’t any slam-dunks when it
comes to females,” no matter how well-established they are.
Even female superstars, she notes, “ride the wave.”

THE ‘X’ FACTOR

Many programmers say there are either not enough female
artists right now or not enough distinctive ones. KZILA
APD/MD Tonya Campos says when she and Curtis recently
wanted to do a female, block-party weekend, they discovered
that they “really did not have a lot of artists to choose from.”

Many programmers say the real issue is one of distinctiveness,
something Wilson and Sugarland were able to overcome with
their unique sounds.

“If the female acts being signed sound pretty much the same
and there’s no breakout voice among the group, veah, they get
piled up,” KXKC’s Revetr says. “It’s tough out there.”

“We need more women with an ‘X’ factor, a look, a voice, a

style that is relatable to the audience,” says Debby Turpin,

Miranda Lambert

4

BY PHYLLIS STARK

BENDER

APD/MD of the privately owned KSOP Salt Lake City.

Ed Hill, PD of Citadel’s KUBL and KKAT-AM-FM Salt
Lake City, says, “The problem is uniqueness . . . It’s hard for
females to distinguish their voices from one another.” Hill urges
Music Row to “find women with vision, soul, power. They are
out there. Forget the pin-up girls in the tight jeans. Find power-
ful women . . . complicated and crazy, passionate women singers
and turn ’em loose.”

Campos not only thinks there aren’t enough female artists, she’s
had her fill of “mediocre” ones. But she also thinks the expecta-
tions labels and radio place on female artists may be unrealistic.

“There is way too much pressure on females to not only be
talented, be a great songwriter, be able to sing in front of a crowd,
be able to put everything aside and travel [but they’d] better look
great doing it, too,” she says. “With that many restrictions, you
have already cut the options down by more than half.

“It all comes down to a box we are trying to put women in,”
Campos continues. “That is not going to work for too much
longer. Women’s roles are changing in society and that is usu-
ally reflected in music. Women in country are pigeonholed
into singing about certain subjects and anything past that is
taboo. I want to hear women sing about things going on now,
such as work, drinking [and] not wanting to be tied down with
a family.”

Carmie Underwood
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GENDER BALANCE
Smokey Rivers, APD of Susquehanna’s KPLX (the Wolf)
Dallas, notes that the format’s gender debate is hardly a new one.
“Country just hasn’t historically supported many female acts at
any one time,” he says. “This format has never been a safe haven
for female artists. They usually only make up 10%-20% of a sta-
tion’s weckly playhst.”

But many programmers say listeners don’t notice or care
about gender balance.

“People hear hits, they don’t hear that we didn’t play a female
in the last half hour,” says Brian Jennings, OM of Clear
Channel’s KZKX Lincoln, Neb.

Susan Haynes

A MAN’S WORLD

Quite a few programmers contacted for this story noted that
there are probably an equal number of male acts who failed to
break through last year as females.

Meg Stevens, PD of Clear Channel’s WGAR Cleveland, chal-
lenges Lewis” CRS comment about female artists, saying, “At the
end of every year there is a big, bloody pile of artists that didn’t
work, gender non-specific.”

Greg Frey, APD/MD at CBS Radio’s KILT Houston, says,
“I bet for every female that didn’t break, I could name a male
artist who also failed to launch.”

Ginny Rogers, APD/MD of Greater Media’s WKI.B Boston,
says one factor in the lack of female hits may be the strength of
music coming from the male artists right now, a factor many pro-
grammers pointed to in a Billboard Radio Monitor story the last
time there was a shortage of female acts in 2003.

“The men are giving us great music right now,” Rogers says.
“You play the hits. If they happen to be mostly men, then so be it.”

Tracey Garrett, APD/MD of Clear Channel’s KZSN
Wichita, Kan., says, “The quality of new female artists is wonder-
ful and very encouraging, but the songs they are relcasing don’t
have the punch to make it. Females have to work harder and have
to have better songs to survive this male-dominated business.”

“I don’t see any listener resistance to new female acts,” Rogers
adds, “but I do see the male acts being more exciting . . . Our
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female audience wants to be entertained. And even women can
only take so many sad, emotional, kiss-off songs.”

‘OLD SCHOOL’ THINKING

Some programmers agree with the label heads that it’s a strug-
gle out there for new female artists, even if they disagree that
there is any shortage of them.

“I don’t get the sense that there is a paucity of female artists,
but it does scem to me that female records do seem to have a
much more difficult time gaining traction and lasting through
the long haul,” savs Chris Huff, APID/MD of ABC Radio’s
KSCS and KTYS Dallas. “We’ve had recent records from more

Shannon Brown

‘Country just hasn’t
historically supported
many female acts at any
one time. This format has
never been a safe haven for
female artists.’

-SMOKEY RIVERS|

tenured females like Martina, Faith and Sara that are standing
the long-term test, but even the biggest records from the biggest
female breakthrough of the last few years—{like] Gretchen
Wilson—have had problems with staying power.

“The dearth of new female voices is not for lack of effort on
Nashville’s part,” Huff continues. “We see a lot of new projects
that are female, and every one is a very talented voice. But for
whatever reason, it does seem to be more of a challenge for those
female voices to break through the clutter. The female acts that
have broken through—Ilike Gretchen—seem to have a marked
difference in sound and image from cveryone else at the time.”

KSOP’s Turpin calls the notion that it’s harder to break a
female act “old school,” citing Wilson and Underwood as exam-

'ﬁ

ples. “The right “it’ factors just need to be in place, along with
grass-roots groundwork,” she says.

But while she says that “there is no conspiracy to keep
women from becoming successful as artists in country music,”
KNIX’s Foster believes female listeners—herself included—
are harder on women artists. “I’'m much pickier when it comes
to female acts,” she says. “Women are more critical of women.
A female artist has to not only have talent, but she can’t appeal
too much to men and exclude women, and she can’t come
across solely as a male basher.”

WHAT YOUR GUY WON'T SAY

Then there is the age-old question of whether female listeners
prefer to hear male artists on the radio. On this topic, program-
mers are divided. And even those who believe it is true have a
hard time explaining why.

“Ask any listener who their top three favorites are,” WWQM’s
McKenzie says. “Chances are they won’t say one female. Why?
Who knows?”

Revett says she’s seen evidence that women—who make up the
bulk of the country radio audience—have some resistance to songs
by women. “In the early "90s, country ratings were at an all-time
high in most markets,” she says. “It’s amazing to note that as the
percentage of female artists increased on our plavlists, the ratings
slipped down exponentially. I'd call that ‘hstener resistance.” ”

Consultant Pam Shane of Houston-based Shane Media
Services says, “Country has tended to be a man’s game. That’s
partly related to the fact that the fans, both those who listen to
radio and those who buy product, are women. Since this is a
love song and story-song [dominated | product, women want to
hear men say the things their own guys can’t, or won’t.”

Meanwhile, MDD Robynn Javmes of the privately owned
WSL.C Roanoke, Va., believes it’s all about the song. “Women
are always going to want to hear a man sing to them,” she says.
“But if the songs connect, like [Wilson’s| ‘Redneck Woman® or
[Evans’] ‘Cheatin’,’ then the female audience is totally there.”

LISTEN UP, NASHVILLE

Several programmers say more female input is needed on the
front end at the Nashville record labels, which are signing these
female acts and A&R’ing their projects. And several say they’d
like to see Music Row take more time to develop these acts.

“How many women in Nashville are involved in making deci-
sions when it comes to who is being signed and what is being
released?” Foster asks.

Citadel’s 1'hll agrees, noting, “Most of the guys in Nashville
and many of the producers are producing the same old stuft with
the same effect. We need more female decision-makers. It’s still
an old boys’ club [and] the boys have run out of idcas.”

While Rivers doesn’t think there’s a shortage of female acts, he
does think there is a shortage of “patience on the label side. They
need to decide what act they are going to support and really give
her time to break through ... Knowing that there probably
won’t be a sophomore CID—or even a third single—for most of
these female acts makes programmers think twice about giving
up valuable playlist real estate.”

Jim Dorman, PD of Citadel’s WSJR Wilkes-Barre, Pa.,
agrees. “I would lovc to sce more great female artists, and I love
the fact that we keep getting new ones,” he says. “I just wish they
pour more into the ones they already have. I am not a big fan of
[the] “OK, what’s next’ method. If you believed in an act enough
to sign them, please keep trying.”

Meanwhile, some programmers are optimistic that the cycle
will soon swing back to more successful female artists.

“We have a whole crop of young ladies right now that are hot,
distinctive and going to change the playing field a little,”
McKenzie predicts. one
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fter shaking off what seemed to be an aversion to dig-

ital distribution in the "90s, the record industry has
gone gangbusters on the new-media frontier in the
last few vears: embracing digital downloads, partner-
g with cell-phone providers and teaming with such radio
groups as Clear Channel for webcasts, among other things.

But is it missing the boat when it comes to new opportunities
at hundreds of HI)2 stations that are cropping up across the
country? Probably not at this point when only a minuscule num-
ber of listeners are equipped to hear FHID2 broadcasts. But the
new high-definition side channels growing out of terrestrial
radio’s expansion efforts might deserve at least a little attention
from labels sceking new avenues for growth and exposure.

While not all HID2 channels will feature new music—Clear
Channel adult top 40 KBIG Los Angeles has a multicast channel
dedicated to disco—there are a number of stations that have, or
will have, new music offerings.

The side band that will go down in history as the new format’s
first commercial outlet is CBS Radio/Chicago’s Future Country
US 99.5 HD2, which, as the name suggests, plays brand-new
country music 24 hours a dav. WUSN 99.5 HD2 is the little sis-
ter to country WUSN. The station, which runs without jocks,

them have other responsibilitics at the company. “Thev’re all
under 30 and in that lifestyle,” Pennington says. “We really try
to get a diverse feel. One guy is really into the hardeore metal
stuff, and my middayer {and WRIIF weekender| Suzy Cole is
really into the indie scene and the local scene.

“I“rom day one, we thought it was important to have people on
the air because we wanted to have a real Detroit feel to it,”
Pennington says. “We wanted to be talking about the bands, talk-
ing about the clubs.”

Lifestyle awareness is also important. “We wanted to have per-
sonalities in there that could talk about what the listeners were,”
he says. “So we're talking about text messaging, and we're talking
about MySpace and where these guys are really living.” ourly
features about gaming and Web sites are also part of the offering.

Unlike other 1112 channels, RIFIF2 has a number of different
shows. “I have a gaming show, I have a metal show, a goth/indus-
trial show, a local show,” Pennington says. “We’re really trying to
get some niche angles to it.”

The station even makes appearances. “Our gaming show will
go out to local bars, and whatever new game comes out that
week, they’ll go out and play it,” he says. “We’re really trying to
target a lifestyle as much as anything else.”

‘RIFF2 is geared toward men 18-24 and how they're
listening to their iPods. We're playing Eminem into
Bright Eyes into Lamb of God.'-MARK PENNINGTON

signed on May 17, 2005, and plays new music and songs that
have not vet made it to the main channel.

The station’s positioning statement, “All new music all the
time,” leaves the door open to play “the new George Strait song
or even an album cut from Cross Canadian Ragweed,” PID Mike
Peterson says. “We have that type of flexibility.”

The 112 signal has aiso allowed Peterson to experiment with
different programming slants. “We’ve taken it from a lot of bal-
lads—just to see what that sounds like—and then we've focused
on evervthing uptempo to sce what that sounds like,” he says.
“We've been able to play around with it.

“Qur balance has been a little more tempo, a little more rock-
based, but that doesn’t keep us from playing something that’s all
stecl guitar and totally country,” he says.

Songs stay on the station for four to six weeks on average. “We
usually cycle through everything pretty quick,” Peterson says. “I'or
us, it's a great big music meeting. We average 65-85 songs, and we
just turn them over. Qur concern for burn is basically none.”

Meanwhile, Greater Media launched R11°172, a side channel to
active rock WRIF Detroit, last summer. WRIF AP1D/MID and

bases. “It’s 250 local bands,” he says. “Then we’re playing indie
rock, hardcore metal stuff, hip-hop, a little bit of evervthing
reallv.” He says the station is geared toward men 18-24 and “how
they’re listening to their iPods. We're playing Eminem into
Bright Eyes into Lamb of God.”

8 -~ www.BillboardRadioMonitor,com

RIFF2 PD Mark Pennington says the station covers a lot of

Unlike many HID2 stations, RIFF2 has D]Js, although most of

When the former WXRK (K-Rock) New York was positioned
away from being a current-leaning modern rock station last
spring, CBS Radio launched KRock2, an Internet stream, to
continue to serve the modern audience. The station later became
a multicast channel.

Iike RIFF2, the station airs such specialty shows as
“Import/Export,” which features the top five songs plaved on
KRock2 and London-based XFM, and “Domestic Disturbance,”
which focuses on signed and unsigned local artists. The station
also features a punk show and a live concert series.

“We run it just like a regular radio station,” says PI) Mark
Chernoff, who also serves as VP of programming for talk WENY
(Free FM) and sports WEAN (the Fan).

Across town, Clear Channel top 40 WHTZ (Z100) uses its
multicast channel to give listeners “a place to discover new music
and artists before they make it mainstream.” Like RIFFIF2 and
KRock2, Z100 New Music HIJ2 also has jocks and streams on
the Web.

When new artists stop by Z100, DJs interview them and then
produce 15- to 20-minute profiles that run on the 132 channel.

Meanwhile, Beasley launched a H1) multicast sister to main-
stream country WX'TU Philadelphia last September. “Future
Country,” which doesn’t have 1Js, includes singles and album
cuts in its roughly 180-song library and, unlike WUSN’s stream,
has a youthful slant. “Keith Urban is the center of this thing and
[it goes] younger,” P1) Bob McKay says. “No George Strait, no
Tim McGraw, no Brooks & Dunn, none of that.

“The only rhyme or reason about how I choose music is how
it sounds,” McKay says. “T'here’s no research, nothing.”

CAN YOU HEAR ME NOwW?

Peterson savs the side channel only has a handful of listeners,
including, he says with a laugh, “evervbody in this office.” While
WUSN HID2 has been on the air for 10 months, Peterson says he
has heard from only one listener who wrote the station a letter car-
lier this vear. “Believe it or not, the one early adopter we've heard
from is a female,” he says, “and she loves what we're doing.”

For Peterson, the exact number of listeners doesn’t matter. “It
could be 19, it could be 190; the point s, it’s not very many right
now,” he says.

HID developer iBiquity Digital says there are tens of thou-
sands of HID-capable radios in the marketplace, but fewer than
25 have made it into the Philadelphia area, according to
WXTU’s McKay. Which explains why the veteran programmer
says he has not gotten any feedback from listeners to the 6-
month-old station.

But he does not mind the lack of listener response. At this point,
he spends only about five minutes per week scheduling music for
the station. “It’s like a little laboratory,” he says. “It’s fun.”

»
1
Cn ey Sl bt
- 2y
o - - -
' 44 - -
: =3 e ¢
| - ¢ .
. - - -
b J - -
- - - ~*
3 > 3
) s S - -
2 ¥y . o :
’ iz =R g =
g 12035 s - - :
e 1% o * = =
REI-3 .
g5 3 = y - - - 2
. ;.:.,- -1 ——— =
S - T - (=g -t
g TSN = &
4 : -';: e — -
(1 27 - ¥
-




PN

While Pennington is unsure of how many listeners the station
has since the station also streams on the Web, the numbers are
higher than if it were an HID2-only channel. “That’s been a very
good tool for us to get the buzz out,” he says. “We've targeted the
clubs and MySpace to get the local bands involved and steer
them toward the stream. FHopefully once they hear the stream,
they’ll go out and buy the radios.

“It’s been a grass-roots thing with the local bands [because]
they’re playing it for their friends,” Pennington says.

As for the number of HD2-capable radios in Detroit,
Pennington admits he does not know how many there are. “I
have two—one in the house and one in the car—so we're off to a
good start,” he sayvs with a laugh.

While he knows the audience is small, Pennington does not let
that affect the way he programs the station. “My approach is that
it’s a real radio station and we’re broadcasting to hundreds of
thousands of people . . . we want to make it sound good and make
it sound right,” he says.

Like Pennington, KRock2’s Chernoff says more listening can be
attributed to the Web stream than to the HID2 channel at this point.

‘RIGHT DOWN THE ALLEY"

Chernoft says that since KRock2 is the only commercial alterna-

tive radio source for New Yorkers, labels do pay attention to the

station, including giving the outlet concert tickets for giveaways.
WFNY APD/MD and KRock2 OM Mike Peer handles calls
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from the labels, according to Chernoff, and while record labels
do suggest certain tracks, it’s still a matter of Peer picking what’s
right for the station. “He has the cars,” Chernoff says. Since the
station also plays local music, Peer listens to songs from local
bands in the studio and in the clubs.

Epic VP of rock promotion Cheryl Valentine says her approach
is similar to the way she initially viewed satellite radio. “I've had alot
of conversations with P1)s and GMls, but there’s nothing succinct
yet,” she says. “They’re still trving to figure it out. There’s suill a
whole hell of a lot of consumer awareness that needs to happen.”

But Valentine says she “definitely™ keeps in touch with
KRock2 and other stations. “It’s the only rock exposure in all of
New York City,” she says. “We never took them off the list.”

WXTU’s McKay says labels are not yet approaching him
about airplay, but he knows they will eventually. “I am certain
that down the road they will because what I'm doing and what
[WUSN in] Chicago is doing is right down the alley for these
guys,” he says. “It’s brand-new music.”

When record reps visit his office, McKay says they get the
HD experience. “When they see it and hear it, they love it,”
he says.

While Warner Bros. VP of rock formats/promotion Mike
Rittberg says he is not actively promoting music to stations, he
says they willingly offer up info. “Most of them have told us flat
out, ‘Hey, we're already playing vour song on our 11D2 signal,””
he says. “It seems like the music directors are in charge of the
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HD?2 channels and they’re just having fun with it.”

But Rittberg is keeping his eyve on the new market and is aware
of stations like RIFF2, KRock2 and CBS Radio talk WYSP
(Free M) Philadelphia’s rock HD2 channel. “It’s great that
Boston Acoustics dropped the price [of HID tabletop radios] 200
bucks,” he says. “The one thing that pushed satellite, besides the
early converters, was when you got a three-month subscription
with your new car. When you’re able to retain 400-60% of those
people, then vou win.

“Except for high-end users—and especially because of the
high price point until a few weeks ago—I don’t think anyone’s
running out to get one,” Rittberg says of the new HD radios.

“They're starting to take notice,” Pennington says of the
major labels. “I’'m getting put on the mailing list and getting
worked on things here and there, but the indie labels seem to
have gotten attracted to it a lot quicker.”

Lack of attention is not a bad thing for Pennington. In a throw-
back to an carlier era, he plays multiple tracks from core acts,
while keeping the station commercial-free for roughly 12 more
months. “I really didn’t want to start doing flvaways,” he says. “I
really wanted to keep it very underground and clear of all that
stuff. I don’t have to do it. There’s no charts, there’s no BDS, so
they don’t know what I’'m playing anyway. It’s sort of refreshing.

“They are working me on stuff, but it’s stuff I was playing
anyway,” he says. “When I got the new Disturbed record, 1
played six tracks right away. Pve taken the approach that if a
record comes out and it’s good, let’s play six tracks and rotate
them, instead of sticking to a single because we’re not bound to
a single the way lot of people are. That’s been refreshing, too.”

Peterson says that while his country label reps seem interested in
the station, they are not actively promoting him right now. “Their
interest has been, ‘If this is all new music, how can we become a part
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of this somewhere down the road? > he savs, adding that there’s
also interest “in the technology and all it’s going to offer.™

But one promotion exccutive that Billboard Radio Monitor con-
tacted has major concerns about terrestrial radio’s commitment to
multicasting’s future. “IDo you remember the advertising that XM
did carly on in the movic theaters?” he asks. “They spent millions
of dollars educating consumers that this was something they had to
have in thenr lives. Is radio going to do that? I don’t think so.

“It reminds me of beta vs. VHS,” he continues. “HD may be the
better-sounding format, but because satellite radio has such a con-
sumer jump, I don’t think [HD is} going to penetrate through.”

The exec also has an issue with the content on a number of
HD2 channels. “It’s turnkey programming,” he says of stations
that were assigned formats through the 11D Digital Radio
Alhance. “I don’t get the sense that there’s any real commitment
to follow through.

“I want to be positive for radio . . . but as a bystander looking
in at this, ’'m not getting the sense that there’s a great deal of
commitment to really, really succeed with it,” he says. “I may be
wrong, but that’s the impression I've got.”

But Universal VP of pop promotion Dave Reynolds says,
“Sometimes we waste too much energy trying to tear something
down. Why not look at ways to use something like this to expose
vour artists? It’s radio. It’s not monitored, but it’s radio.”

Reynolds says he does talk to programmers about getting play on
their HD2 channels even though he knows the audience is small.
“It allows them to hear your song in a mix that they created,” he
says. “How can that be a bad thing? In some ways it’s better than
an overnight spin on a monitored station. At least you know the
programmer and people in the office are hearing the song.

“We look at it just like we do indicator stations,” he says. “It’s

a way to get a record heard.”
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BY MIKE BOYLE

As of March 7, Alt Nation has played “Tear You Apart” 730
times, according to Nielsen BDS, while Phoenix Media Group
modern rock WFNX Boston was the closest terrestrial radio spin-
ner with 655 spins. CBS Radio modern rock KRO(Q Los Angeles
and Live 105 had registered 523 and 451 spins, respectively.

ith a subscriber base approaching 10 million,

satellite radio is becoming an increasingly

attractive proposition for record companies to

expose new artists. Among the multitude of
commercial-free music channels offered by XM Satellite
Radio and Sirius Satellite Radio are outlets that program pri-
marily new music. And, in some cases, those channels are step-
ping out with significant spins on new artists ahead of their
terrestrial counterparts.

However, given the wide disparity in audience size between
terrestrial and satellite, no one expects XM or Sirius to single-
handedly break bands anvtime soon.

“The only way a satellite provider is going to be able to take
credit for helping to break a band is if they have a record first
prior to any label going to the Internet or the band having a
giant tour base,”
“Otherwise, any record that they are going to start to play, more

a major-label promotion executive says.

than likely the record company has already started an Internet
campaign for the band, the band’s been touring for a while, and
they’ve got a name brand already somewhat established.”

With consumers distracted by an ever-expanding menu of
entertainment options, radio has become only one step in the
artist-breaking process, albeit often the one with the largest retail
impact. Touring, street-level marketing and Internet buzz are
often prerequisites to terrestrial airplay. Now satellite radio, in a
handful of instances, is part of the early adoption phase.

Billboard Radio Monitor’s analysis of Nielsen BDS airplay
data shows satellite radio jumps first on sclect new artists, in
some cases months before terrestrial radio. Among them are She
Wants Revenge (Flawless/Geffen), Evans Blue (Pocket Re-
cordings/Hollywood) and Head Automatica (Warner Bros.).

DISCOVERING THE BANDS
Formed in 2003 by Los Angeles DJs Justin Warfield and Adam
(Adam 12) Bravin and signed by Flawless/Geffen in 2005, She
Wants Revenge gave a copy of its unreleased debut album to
Christopher the Minister, programming coordinator/on-air
host of Sirius channels Left of Center (indie/college rock) and
Alt Nation, in April 2005. The following month, Minister
plaved “Tear You Apart” on Left of Center after secing the
band play at the Coachella festival in Indio, Calif. The channel
officially added the track May 17, almost a full two months
before CBBS Radio modern rock KITS (Live 105) San Francisco
first played it July 3.

Left of Center (channel 26) subsequently added another track
from the Southern California band, “Out of Control,” on July
11, while Alt Nation (channel 21) officially added “Tear You
Apart” Sept. 16. It wasn’t until Oct. 25 that Flawless/Geffen
officially released “Tear You Apart™ as a single.
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The self-titled debut album from She Wants Revenge has
scanned 82,000 units, according to Nielsen SoundScan.

“Radio—satellite and terrestrial—really led the charge on this
band, more than I've seen in a long time for a rock band,” Geffen
head of rock promotion Gary Spivak says. “Before press, before
touring, it really was radio programmers.”
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Sirius senior VP of music programming Steve Blatter adds,
“When you look at a band like She Wants Revenge and the ini-
tial airplay it got on Sirius on Left of Center, it’s that channel’s
mission to ¢xpose new music, and She Wants Revenge is just one
example of a new artist that received its first exposure on Sirius
and caught on.”

Another example of satellite radio stepping out on a new band
well in advance is Canadian export Evans Blue.

“It happened because of my relationship with their manager,
Mari Dew,” Sirius senior director of music programming Gregg
Steele says. “She gave me the record, and I thought it would be

She Wants Revenge (back row}
hangin’ at Sirius with Left of Center
programmer/host Rick McLaughlin
{bottom left) and Left of Center and
Ailt Nation host Christopher the
Minister {bottom right).
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fine to play. I ran it by Jose Mangin from our Octane channel. I
didn’t want to force it down his throat, but he said, ‘Hell veah, I
want to play this, this is great.” ”

That was in carly September of last vear. By March 7, Octane
(channel 20) has spun the band’s “Cold (But 'm Still Here)” 729
times. The track’s biggest terrestrial radio rotator, Sandusky
Radio active rock KUPD Phocnix, has given it 391 spins, the
first of which was detected by Nielsen BDS Oct. 19. The track
is No. 6 on the Active Rock chart and No. 35 at Modern Rock.

In fact, it was Sirius airplay that lead to Evans Blue inking a
deal with Hollywood on Oct. 18, according to Joey Scoleri, the
label’s VP of promotion.

“Mari Dew sent me a CD in late October and Sirius had just
started playing it,” Scoleri savs. “I called up Gregg Steele and
started talking to him about it. He said it sounded great on the
air, and he was already getting calls from listeners about it. I
brought it to the attention of our senior VP of promotion Justine
Fontaine, who listened to it and liked it. He played it for our sen-
ior staff and really pushed to get these guys signed.”

“The Sirius airplay was absolutely instrumental in helping
Evans Blue get signed,” Dew says. “Hollywood Records signed
them less than a month and a half after Sirius put it into rotation.
There were other labels interested that called me as well because
of the Sirius airplay.

“Sirius is still banging away on ‘Cold (But I'm Still Here)’ and
still getting requests,” she adds, “but they've also put in another
track called ‘Beg,’ so they're the only ones playing two tracks
from this band currently. But they may be switching to a track
called ‘Over.” It’s early to start talking about another single, but
it’s great to say that they're getting great feedback on both the
tracks they’re playing.”

“The Mclody and the Energetic Nature of Volume,” the
Canadian band’s debut album, has sold 18,000 copies, according
to Nielsen SoundScan.

Satellite didn’t lead the pack on Head Automatica’s “Beating
Heart Baby” but still stepped up with considerable support.
Adding the track ahead of satellite on Feb. 12, Entercom modern
rock KRBZ (the Buzz) Kansas City clearly wins the to-date spins
battle with 838, according to Nielsen BDS. Four days later, XM
modern rock outlet Ethel (channel 47) began playing it. (XM

‘SIRIUS AND XM ARE ON THE OFFENSIVE IN TERMS OF LOOKING FOR NEW
USIC AND TALENT —THEY WANT TO COMPEL AND ENTERTAIN.—-JOEY SCOLERI

programmers were not available to comment.) Sirius’ Alt Nation
followed March 3. The total spins on those two channels as of
March 7 has Sirius with 699 and XM at 73.

Head Automatica’s album “Decadense” has scanned 92,000
copies, according to Nielsen SoundScan.

THE COMMITMENT

Despite carly airplay on these bands, Sirius isn’t striving to be the
first radio outlet to jump on new acts. “Are we going out of the
way to find new music to champion first? The answer is no,”
Blatter says. “I think it is just part of the DNA of Sirius and the
way this programming department works. Unlike at local radio,
we have the ability to offer channels that are meant to appeal to
audiences that only want to hear new music. There might be ter-
restrial stations that are positioned that way, but they’re still play-
ing a high percentage of library material and are still relatively
conservative in the number of new bands that they expose.”
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Sirius’ Steele adds, “We’re just looking to find the kinds of
music that we feel are interesting and compelling for our sub-
scribers. Fortunately, a good chunk of the talent here in the pro-
gramming department is very passionate about music. Rich
McLaughlin, who programs Left of Center and Alt Nation, and
his staff are big fans of music and are very aggressive about get-
ting these new and exciting, unheard-of pieces of music on the
air. I encourage the staff to be very enthusiastic about trying to
embrace new music and bands that have yet to get on the map.”

A WELCOME PARTNER

Any and all new vehicles to expose artists are welcomed with

open arms by labels. Satellite radio support is no exception.
“Pm not taking a shot at terrestrial radio, but they’re in a posi-

tion where they’re trying to protect what they’ve already had,”

Hollywood’s Scoleri says. “Unfortunately, people that make

those decisions right now think protecting it means to play

Evans Blue band members (from
left) Parker Lauzon, Darryl Brown
and Kevin Matisyn are shown at
Sirius with Octane channel
afternoon host Kayla (center).

defense. Remember, when you want to win a game, you have to
score points, and that the best defense is a great offense. Sirius
and XM arc on the offensive in terms of looking for new music
and talent—they want to compel and entertain.”

Evans Blue manager Dew sees satellite as an important outlet
with fewer restrictions than terrestrial. “For us being a melodic
hard rock band, there aren’t really a lot of outlets for that [kind
of] hard rock, and satcellite gives you so much more opportunity
right now because of their freedom to play a lot of different
artists and not have such a limited playlist like some of the ter-
restrial stations unfortunately do because they are consulted to
death and have limited playlists. It’s not a slag against them, it’s
just the reality of this day and age. They just don’t have the free-
dom in the local markets sometimes.”

Or, as She Wants Revenge manager Tony Sarig told Sirius VP
of talent and industry affairs Steve Leeds, “This is what radio
used to do—identify singles and break bands.” o
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AS YOU READ THIS, it is likely that the RIAA and the
NAB will have had their first official meeting to discuss the audio
broadcast flag. As Billboard Radio Monitor went to press, the
two trade associations were set to agree on a date for their first
meeting sometime between March 9 and March 17,

Based on Billboard Radio Monitor’s conversations with mem-
bers from both associations, there are still some sticking points and
differences of opinion, but it appears the broadcasters and record
labels are each moving toward a middle ground and are ready to
work on an agreement that irons out most of their differences.

As the NAB and RIAA were preparing to mect, it appeared
that cach had found a favorite piece of Capitol Hill legislation to
best express their goals (see story, below).

RIAA chairman/CEO Mitch Bainwol spoke to Billboard Radio
Monitor March 8, as he was returning from an evening visit to
Capitol LIl

“We're very hopeful that we’re going to find a time in the next
few days to begin this process of negotiations,” he said. “The
reality here is that we do have common interests in protecting
content and, at the end of the day, if we can find a way to make a
‘buy button’ work, that will make everybody in the chain of
music, including broadcasters, a big winner.”

A “buy button” would allow digital radio listeners to press a
button and make an impulse purchase, while ensuring that copy-

ROADCA
»

right holders and music creators could be properly compensated

for their music. Such a button would require a broadcast flag—
a way to make individual songs, audio or video content uniquely
identifiable to prevent unauthorized copying or downloading.

WHICH FLAG IS YOURS?

The issue has two distinct components. The video broadcast flag
refers to specific technology that the film and TV industries
want incorporated into computer and video hardware; such
devices would play only copy-protected content. The audio
broadcast flag deals with similar protections but for digital radio.

For broadcasters and the music industry, there has been plenty
of disagreement over the issue. The RIAA is concerned that digi-
tal radios will allow for the wutomatic recording and reorganizing of
CD-quality music, leading to lost sales. The NAB feels those con-
cerns are overstated and discounts the notion that high-definition
radios could be used to aid unauthorized music distribution.

In a March 7 letter to Sen. Ted Stevens, R-Alaska, and Sen.
Daniel Inouye, D-Hawaii, NAB president/CEQO David Rehr
wrote: “The radio industry has thousands of stakcholders in a
potential audio flag technology. The industry is involved in an
exciting rollout of digital radio . . . and consumers, over the
next couple of years, will see greater availability of product on
the market, none of which are a threat to music piracy.”

To date, there has not been any law or regulation developed to
cover an audio broadcast flag. The FCC approved the video
broadcast flag at the end of 2003, but in May 2005, a federal
appeals court decided the FCC had exceeded its authority. In
essence, the appeals court found that the FCC has the right to
govern how TV signals are received, but not what is done with
them after reception of the signal is complete.

After that decision, the entertainment industries turned to
Congress for support.

Earlier this year, a Jan. 24 Senate Commerce Committee
mecting was expected to hash out key issues related to the video
and audio broadcast flags. It didn’t, although Sen. Gordon
Smith, R-Ore., and Sen. John Sununu, R-N.H., stepped up to
ask the NAB and RIAA to justify their positions on the issue of
an audio broadcast flag.

Ultimately, that committee’s co-chairmen, Stevens and
Inouye, agreed the best way to resolve the disagreements was to
set a March timetable, have the two associations meet and to
request a progress report every three weeks.

Inouye also said that a draft bill written by Smith, the Digital
Content Protection Act of 2006, would serve as the “prime
source” for any final legislation that the committee might intro-
duce. Inouye suggested the trade associations would be better off
reaching their own agreement rather than allow Congress to

‘Both the NAB and the RIAA are sincere in their efforts to try to solve the
confrontatlonal Issues. Maybe, at the end of the day, we can get 95% of the
issues solved and have only 5% of them unsolved.’ -DAVID REHR

AS THE NAB AND RIAA prepare to meet and discuss an audio broadcast flag, it appears
that each has found a favorite piece of Capitol Hill legislation that best expresses its own goals.

The RIAA has a House bill, H.R. 4861, the Audio Broadcast Flag Licensing Act of 2006.
The NAB has an unnumbered Senate proposal, currently known as the Digital Content
Protection Act of 2006.

Both bills have several similarities and only a few differences, but the real question is,
how important are the differences?

Both the House and Senate bills specifically require the use of “broadcast flag technology!”

Both bills emphasize no delay in the adoption and deployment of digital radio.

Both the House and Senate bills prevent the unauthorized duplication of copyrighted
digital audio content.

Both bills would prevent the redistribution of such copyrighted content over a
digital network.

Both bills would allow the customary historic use of broadcast content by con-
sumers so long as that use is legal.

Both bills would require satellite radio to comply with the new laws.

Both bills would allow performing rights and mechanical rights organizations to monitor

12 tHere s muck more AT « WWW.BillboardRadioMonitor.com

'NEGOTIATING AN AUDIO FLAG: WHAT'S THE DIFFERENCE?

public performances and have access to musical works to collect or distribute royalties.

The House bill is specific in how it grants the FCC authority to establish and use an
audio broadcast flag. In addition, H.R. 4861 only focuses on an audio broadcast flag.

The Senate bill covers both a video broadcast flag and an audio broadcast flag. It also
inserts another step prior to the FCC’s establishment and use of any audio broadcast flag.

The Senate bill first establishes a “federal advisory committee” of private sector groups
that might be affected by an audio broadcast flag and gives that committee “the oppor-
tunity to draft and submit a proposal regarding the content of any regulations” Ten fully
separate industries are mentioned as groups that “must be provided an opportunity” to
draft proposed regulations.

The FCC is given up to a year to determine if the private-sector groups have reached a
consensus. In addition, if the FCC determines that the groups are “continuing to negotiate
in good faith;” and there is reasonable expectation that a final proposal could be reached,
that 12-month deadline can be extended by another six months.

The commission also gets the right to cut that deadline short and establish audio
broadcast flag regulations on its own if it determines that the private-sector groups can-
not reach a consensus. —TONY SANDERS

_»_

MARCH 17, 2006




David Rehr

craft a final agreement for them.

Since that hearing, there have been letters sent back and forth
between the trade associations, including expressions of intent to
meet. Letters have also been sent to senators and representatives
on Capitol Hill.

Most recently, on March 3, Rep. Mike Ferguson, R-N.J.,
introduced H.R. 4861, the Audio Broadcast Flag Licensing Act
of 2006. Ferguson is a member of the House Commerce
Committec’s subcommittee on Telecommunications and the
Internet. His bill currently has four co-sponsors.

That bill requires digital radio services that plan to offer
downloading as an option to acquire the same licenses from
music creators that subscription digital music services or others
offering downloads must obtain.

The RIAA’s Bainwol applauded Ferguson’s bill, and said the
proposal would “allow for new consumer functionality for radio
while requiring a license to offer a download-like service. This
approach aims to strike a balance that’s good for the music, good
for the fans and good for business.”

The NAB’s Rehr wasn’t quite as happy. In a March 8 “Dear
Representative” letter to the Telecommunieations subcommittec,
Rehr wrote that radio stations “steadfastly oppose unauthorized
copying and distribution of sound recordings. At the same time,
however, concerns that 111D radio poses a legitimate copyright
threat or that it will facilitate the unauthorized distribution of
music on the Internet have been overstated.”

Rehr told members of that subcommittee that a “thoughtful,

MARCH 17, 2006

deliberative industry process should be allowed to develop,” and
that Congress should allow the NAB and R1A A’s negotiations to
“unfold.” 1le also asked these representatives to “refrain from
co-sponsoring 11.R. 4861 at this time.”

It appears the NAB prefers Smith’s draft legislation. In the
NAB’s March 7, triweekly update to Stevens and Inouye, Rehr
wrote that his association’s discussions with the RIAA “need to
strike a careful balance to protect the current products on the
market, preserve the rollout of HD technology and ultimately
should involve the many other stakeholders beyond our two
associations, many of which are referenced in Senator Smith’s
draft bill.”

The RIAA is concerned that unprotected digital radio could
allow consumers to acquire unlimited music from free, over-the-
air broadcasts with CD-like quality without having to download
any software, expose their computers to viruses and spyware or
themselves to a copyright infringement lawsuit.

At the same time, however, the RIA:\ maintains that it does
not want to interfere with the deployment and growth of digital
radio. It just wants consumers to copy digital broadcasts the old-
fashioned way as they would traditional analog radio—manually
pressing a button to start and stop recording a song.

The RIAA has argued that broadcasters and on-demand
download services would each lose out if an audio broadcast flag
1s not established. The opportunity to provide a “buy button”
would be harder to establish if the music can’t be identified with
an audio broadcast flag.

The NAB’s Rehr recently told Billboard Radio Monitor, “Both
the NAB and the RIAA are sincere in their eftorts to try to solve
the confrontational issues. Mavbe, at the end of the day, we can get
95% of the issues solved and have only 5% of them unsolved.”

It’s not clear what part of the audio broadcast flag issue con-
stitutes the solvable 95% and what constitutes the final 3%.

In the RIAA’s March 7 letter to the two senators, Bainwol said
he would propose that the NAB and RIAA would “report jointly
on the progress of these negotiations in the next three weeks.”
The next triweekly update is due around March 28. .
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aby hoomers are turning 50 at the rate of 10,000 per day.
During the past five years, the number of men and women
age 50-plus skyrocketed from +4.6 million to 51.1 million

in the 87 metro markets surveyed by the Media Audit.
Today’s 50-somethings are better educated and more affluent
than previous generations. Since 2000, 50-plusers with annual
incomes of $75,000 or more increased from 17.8% to 22.1%;
those with household incomes of $100,000 or more jumped from
9.5% to 12.8%; and the percentage with at least one college

degree grew from 32.5% to 36.3%.

“The numbers make it pretty clear that the baby boomers
don’t stop spending money when they turn age 50, says Bob
Jordan, president of International Demographics, the market
research firm that produces the Media Audit. “A lot of their
‘plan to buy’ numbers are very comparable to those of the
general adult population.”

Oprah Winfrey:
Age 52

Sounds like an attractive target for radio stations and advertis-
ers, right? The answer hinges on whether radio and its clients
adjust their 25-54 obsession as this pig moves through the demo-
graphic python. With its leading edge bumping into age 60, the
baby boom could become radio’s next lost generation.

In many markets, oldies stations have disappeared. Is classic
rock next?

With 62-year-old Mick Jagger strutting with the same swag-
ger he had decades ago, what’s considered old has changed. “The

‘ new 50 is actually 40,” says Dennis McGuire, VP/regional
director for Carat US.A.

“Advertisers have to change” and shift their focus from 25-54 to
25-64, McGuire says. Americans over 50 “take better care of them-
selves and are more affluent. They’re healthier and living longer.
Advertisers are going to have to react to the fact that 50-plus are not
all dead. They have great buying power and discretionary dollars.
They're downsizing and taking new apartments, sometimes mov-
ing back into the city, to be closer to cultural events.”

When it comes time to sell the family house, empty nesters
increasingly shun the traditional migration to the Sun Belt and
buy new wiggy pads in the city. According to active adult busi-
ness development company el Webb, when the nest empties,
disposable income increases 67%. That increased leisure spend-
ing will have an impact on ticket sales for entertainment and the
arts, McGuire predicts.

“All new avenues are opening up for them,” McGuire says.
Astute planners are already taking this information to their clients.

McGuire says broadceasters and advertisers should target 50-
plus audiences, but should plan carcfully. “It has to be twofold
and it may need two different tvpes of campaigns. They want to
grow their consumer base but they don’t want to do it at the
expense of losing the loyal consumers who have the money.”

To maximize their consumer base, the key for marketers and
ad planners will be separate ad campaigns for youth and mature
demos, he adds.

Maribeth Papuga, senior VP/director of local broadcast for
MediaVest, a media buying agency, expects a gradual change toward
targeting 50-plus consumers on the part of radio and advertisers.

“Age Wave” author Ken Dychtwald says the notion that con-
sumers over the age of 50 are branded is a myth. To illustrate,
Dychtwlad, who is 35, says if he were branded, he would still be
wearing Thom McCann shoes.

“Brand loyalty has become more difficult for all products and
services as more choices have become available to consumers,”
Papuga says. “The whole U.S. is not as brand loyal as it was 25
or 30 vears ago.”

MEDIA OPPORTUNITIES AHEAD

For many advertisers, 50-plusers are already irrelevant, Jacobs
Media GM Paul Jacobs says. Consumers 50-plus purchase half
of all cars sold in the United States, Jacobs notes, but car compa-
nies direct most of their marketing at the youth market.

“Given the size and affluence of baby boomers, vou’ll see
advertisers shift gears and go older,” Jacobs predicts. “We will
see more media opportunities, radio and TV, for 50-plus.”

Although he doesn’t believe classic rock radio is headed for
extinction anytime soon, Jacobs suggests that those stations’ sales

NATIONAL RADIO REVENUE BY DEMO

CLUSTER 05 INDUSTRY o 04 INDUSTRY
DEMO 05 INDUSTRY $ % COMP % CHANGE FROM LY 04 INDUSTRY $ % COMP
| 18-34 $183,569,697 7.3% 1.8% $180,802,022 7.2%
18-49 $731,386,900 29.3% 1M.1% $661,611,663 26.4%
25-54 $1,334,043,597 53.4% 2.7% $1,301,994,274 52%
35+ $199,432,562 8.0% -32.3% $295,210,032 11.8%
OTHER $35,067,038 1.4% -50.6% $49,495,257 2.0%
| YOUTH $16,168,416 0.7% 0.0% $16,212,502 0.7%
| $2,499,668,210 100.0% $2,505,325,750 100.0%
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____AS BABY BOOMERS AGE OUT OF THE 25-54 DEMO, WILL RADIO LEAVE THEM IN THE LURCH? BY PAUL HEINE

|

departments need to become champions for their audiences,
which typically begin at age $). “’T'hey need to sell the value of
their audicnce to advertisers,” Jacobs says. “It’s a hell of a lot cas-

ier to sell baby boomers than to sell alternative [listeners].”

Papuga says she’s already seeing that happen. “We have scen
certain stations offer up to us what they have done to attract the
older audience, because they believe there is listener lovalty,” she
says. “So they have subtly changed their programming to keep
these people as their tastes change. But I don’t know that that’s
a trend across the country.”

Bruce Springsteen:
Age 56

America has become “demographically bipolar,” Jacobs says.
Any advertiser that continues to focus on the broad spectrum of
25-54 is “out of his mind,” Jacobs says.

Research by national ad rep firms Interep and Katz confirms
that the lion’s share of national radio ad dollars ave funneled to
stations targeting 25-5+4 listeners. According to Katz, 53.4% of |
national dollars last vear flowed to 25-54-targeted stations, com-
pared to 8% for stations aiming 35-plus and 7.3% for 18-34-
skewed stations.

“Advertisers are going to start to split it up,” Jacobs predicts,
adopting separate campaigns for 18-49 and for 35-plus. “But
advertisers won’t abandon 50-plus.”

Jacobs says you can sce 50-plus ad targeting at play in the
financial services sector, where Amecriquest underwrote the
Rolling Stones US. tour and Fidelity Investments partnered
with Paul McCartney. Classic rock songs have been an advertis-
ing staple for vears.

According to Papuga, marketers use more than age and sex
demographics when targeting campaigns, she says.

“What a marketer is looking for 1s somebody who encompasses
more than just that age,” she says. “It’s what are their likes and dis-
likes. You're looking for a total person. And they may not be
reached by radio. Once you start lavering in [different qualitative
attributes), our media measurement is not always robust enough
within radio that you’re actually capturing these people.

“While radio can give us some psychographic information,

when you do a multimix model, there’s not ¢nough data coming |

out of Arbitron to give you the same blitz vou might get with other
services,” Papuga continues. “Hopefully [Arbitron’s Portable
People Meter| will do something [to help identify] who these peo-
ple listening to radio are and when can I capture them.”
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FOR THE WEEK OF MARCH 20
Artist

Title {Label)
MAINSTREAM TOP 40

Flipsyde

Someday {Interscope)
Jonas Brothers

Mandy {Columbia}
Ne-Yo

When You're Mad {IDJMG)

RHYTHMIC TOP 40

Missy Eiliott

We RunThis {Atiantic)
Too Short

Blow The Whistle {Zomba)
Q Amey

Forever Girl {UMRG)
Rick Ross

Hustlin {IDJMG)

ADIJLT TOP 40

Dixie Chicks

Not Ready To Make Nice {Columbia)
The New Cars

KICKIN' BACK WITH KIX NotTonight (Eleven Seven)
Kix Brooks, half of honky-tonk super duo Brooks & Dunn, held an event at his home in w;‘;,'.‘:f_:?(yof Me {Zomba)

SERCHING FOR TODD SMITH

Brentwood, Tenn., to celebrate his new role as host of ABC Radio Networks’ “American ADULT CONTEMPORARY

Country Countdown.” Pictured, from left, are Brooks and a bad-ass margarita; tee- Baby-faced LL Cool J stopped by Clear Channel R&B/hip-hop WJLB gﬁ%gh;clfrs AL oo M.
a o Make Nice u
totaler Scott Mahalick of Entercom country KKWF Seattle-Tacoma, Wash.; John Willyard Detroit to show moming man Serch some love. LL is out promoting The Ne\‘/vyCars
of John Willyard Productions, double-teaming a Dasani water and a beer; and Johnny his new CD, “Todd Smith,” and its first single, “Control Myself” From m:?k.rtz,'ﬁ,:; dideven e o)
Gray of ABC Radio country WKHX Atlanta with a previously full glass of Johnny, Walker. left are Def Jam’s Thomas Lytle and Nicole McCarty, LL and Serch. g’;"gi'sl_';zge?f Me (Zomba)
(Photo: ABC Radio) {Photo: IDJMG) Above The Clouds (Epic}
R&B/HIP-HOP
y Cherish
} : Do ItTo It {Capitol)
Donell Jones
I'm Gonna Be {Zomba)
Field Mobb Feat. Ciara
So What {Interscope)
Lil Flip
You'z A Trick {SUM)
Missy Elliott
We Run This {Atlantic)
Rick Ross
Hustlin {IDJMG)
ADULT R&B
Donell Jones
I'm Gonna Be (Zomba)
ENSISTIAN
Brian Littrell
Welcome Home {Reunion)
David Crowder Band
Wholly Yours (EMICMG)
Lincoln Brewster
Majestic {Integrity)
MercyMe
So Long Self {INO)
Roads To Rome
s Alive In Me {Union Street)
- Run Kid Run
FOR 'KTU, MIRACLES DO HAPPEN . We've Only Just Begun (Tooth & Nail)
As the poster right above her head implies, recording artist Cascada COUNTRY
was the “Miracle on 34th Street” for the fellas at Clear Channel rhyth- > ?;"g;iig":‘:me {Parion)
i q ‘e i ‘ Diamond Rio
mic top 40 WKTU New York. She came by to help promote ‘KTU’s Parti DIFF'RENT STROKES ot Oniy Crles  (Aista Nashvilie)
Gras event, which took place later that evening at the Copacabana. In between three sold-out shows at New York’s Hammerstein Ballroom, Delana Stevens
A . : . 5 3 . 2 Welcome To My World  {Mach One)
Pictured, from left, are Robbins Entertainment VP of promotion Frank Strokes frontman Julian Casablancas, right, held on tightly to Sirius Gary Nichols
Murray, ‘KTU PD Jeff Z, Cascada, ‘KTU MD Bartel and ‘KTU voice/cre- Satellite Radio’s Alt Nation channel 21 host Demos while at the Sirius Iﬂf:gﬁ;nﬁ,mﬁgs e
ative services director Harry Legg. (Photo: WKTU) headquarters to do an interview. {Photo: Sirius} E;L‘:M)‘{]‘@g {Rust)
| Remember The Music  {Divorce}
Ryan Shupe & The RubberBand
Banjo Boy {Capitol)
— S S I— — MOUERN ROCK
Action Action
The Game {Victory}
Fall Out Boy
'AUSTIN: A RICH PALETTE OF NEW ROCK
[ ] Little More 'Touch Me* (IDJMG)
o The Raconteurs
Steady, As She Goes (V2)
_CHART COMMENTARY BY JOE FLEISCHER Theering T
The Mary Gotaway (I Lost
Everything) {UMRG)
IN HONOR OF THIS WEEK’S SOUTH BY SOUTHWEST Matisyahu, San Fernando Valley new wave upstarts She :sCITa/yEDF:,%gK

The Darkest Nights  {Metal Blade)
Blue October

music festival in Austin, we take a look at the Texas state Wants Revenge and the fast-rising Panic! at the Disco

| capital's modern-rock downloaders for some insight into  makes for a rich palette of new rock. And then there are the Yoot CMRG)
| Got Life (Atlantic)

the local flavor. Like the storied town itself, the chart boasts  surprise golds, such as a-Ha, and comedy bands like Theory Of A Deadman

Santa Monica (Roadrunner/iDJMG})

some of the greatest diversity you will find in any U.S. Tenacious D. The radio times are a-changin’, and Austin is WEEK ENDING Wolfmother
market. Familiar names like System of a Down and Gorillaz  a great reminder of how broad musical tastes are now and MARCH 5, 2006 oman {interscopel
K a . . HERITAGE ROCK
abound, but the presence of Hasidic reggae star likely to continue expanding. Mercy Fall
i Got Life {Atlantic)

Theory Of A Deadman
Santa Monica {Roadrunner/iDJMG}

N :— - = bl Wolfmother
NO. ARTIST DOWNLOADERS - NO. ARTIST DOWNLOADERS | R e ppterscope)
(CUME) SPIN RANK (CUME) TWPLE-A
| Danny Tate
Last Chance Heaven {NoVille)
1 FALL OUT BOY DANCE, DANCE 15829 7 1M1 AHA TAKE ON ME 3814 Edwin McCain
— e ——— = P = = — Gramercy Park Hotel (Vanguard)
2 SYSTEM OF A DOWN HYPNOTIZE 7437 4 12 KORN TWISTED TRANSISTOR 3814 . The New Cars
- B . —— et = > NotTonight {Eteven Seven)
he R
3 GORILLAZ DARE 7247 6 | 13 PANIC! AT THE DISCO THE ONLY DIFFERENCE BETWEEN... 3623 - E.:ad*y’,‘ e She Goss v2)
— — = — —— Rebecca Pidgeon
4 MATISYAHU KING WITHOUT A CROWN 7247 1 W 14 THE ALL-AMERICAN REJECTS MOVE ALONG 3432 47 Ordinary Biues (The Lab)
D N e - T BT T e e — Submit titles to silvio@billboard.com.
5 CITIZEN COPE SON’S GONNA RISE 6293 5 15  TENACIOUS D TRIBUTE 3242 45 K
} — — - — — — - S s =
} 6 BLUE OCTOBER HATE ME 5721 8 16 AQUALUNG BRIGHTER THAN SUNSHINE 2860 s [:’..::A._.' . C
Shlellel — _ | F Ll : TR — —
7 WEEZER PERFECT SITUATION 5339 - 17 HIM. RIP OUTTHE WINGS OF A BUTTERFLY 2822 21 /7 ON THE WEB
8 AVENGED SEVENFOLD BAT COUNTRY 4958 29 | 18  SHINEDOWN SAVE ME 2479 1 For complete format
= — ey —] e e listings, go to Billboard-
9 YELLOWCARD LIGHTS AND SOUNDS 4195 17 19 SHEWANTS REVENGE TEAR YOU APART 2479 9 RadioMonitor.com
[ 10 10vEARS WASTELAND 4004 2 20 COLDPLAY TALK 2288 23 ’
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BY ANTHONY COLOMBO, RAPHAEL GEORGE, WADE JESSEN AND PATRICK McGOWAN

PEARL JAM RETURNS
IN A BIG WAY

After the longest chart hiatus of its career, Pearl Jam scores
its highest Modern Rock debut as "World Wide Suicide”
(RMG) enters at No. 3. The entry surpasses the No. 8 bows
of “Go” in October 1993 and
"Who You Are” in August
1996. The band’s last appear-
ance on the chart was with
"SaveYou” in early 2003.
"World” also becomes the
fifth track to debut within the
top three in Modern Rock chart
history and the highest debut since Linkin Park’s “Somewhere
| Belong” started at No. 2 in the March 7, 2003, issue.
“World” grabs Greatest Gainer, Most Airplay Adds and
Airpower honors at Modern Rock, Active Rock and
Heritage Rock and adds the Gainer title at Triple-A. The
track’s No. 4 debut at Heritage Rock is Pearl Jam’s highest
at that format while its No. 11 Active Rock entry is the quin-

tet’s third best on that list.

‘Sick’ Slips, But Slides To
No. 1 At Mainstream Top 40

Despite a loss of 362 detections, Ne-Yo's “So Sick” (IDJMG)
moves into the No. 1 slot at Mainstream Top 40, displacing “Check
on It” (Columbia) by Beyvoncé Featuring Slim Thug, which
drops a more drastic 484 spins. “Sick” is the fist song to spend its
first week at No. 1 with a triple-digit spin loss. The prior mark
belonged to Savage Garden’s “I Knew I Loved You,” which went
2-1 in the Dec. 31, 1999, chart week with a drop of 97 spins.

Ne-Yo is the second solo male artist this year to hit the top with his
first chart entry if we count Chris Brown’s 2005 carry-over No. 1
“Run 1t!” (Zomba). “Sick™ has alrcady topped the Rhythmic Top 40
chart, as well as The Billboard FHot 100. The track also leaps 16-12 with
a 123-spin improvement for the Greatest Gainer tag at Adult R&B.

CHICKS DON GAME FACES
FOR COUNTRY CHART BOW

After being unceremoniously dumped by most of the format’s pro-
grammers in early 2003 following controversial comments regarding
President George W. Bush’s Iraqi War declaration, the Dixie
Chicks return with their first official radio single in nearly three
vears. With spins detected at 19 stations, “Not Ready to Make Nice”

(Columbia) starts at No. 54 with more than 1 million audience
impressions. It is the trio’s first charted title since it issued “Hope,”
a charity project for relief efforts following 1 lurricane Katrina, which
spent threc weeks on the chart’s lower end late last vear. The Chicks’
most recent radio single, “Godspeed (Sweet Dreams),” spent nine
weeks on the chart and peaked at No. 48 in the June 20, 2003, issue.

SHINEDOWN
STREAKS AT ACTIVE

Shinedown extends its career-launching top 10 streak at Active
Rock to six as “I Dare You” (Atlantic) climbs 11-10. The
Jacksonville, Fla., quartet is the fourth act to start its carcer with at
least six straight Active Rock top 10s. Creed leads that list with
eight, followed by Godsmack and Puddle of Mudd with six each.
Shinedown’s string is the only one that is currently active.

Meanwhile, at Triple-A, Shawn Mullins lands his fourth solo
top 10 in as many chart appearances as “Beautiful Wreck”
(Vanguard) jumps 15-8. Mullins, who had gone more than five years
between his current and last visits, first charted in September 1998
with “Lullaby.”

T.I'S GAINSTOP 10 IN FIVE

T.I. notches his fourth consecutive Greatest Gainer honor at
R&B/Hip-Hop and streaks his way to his fastest top 10 to
date with "What You Know"” (Atlantic). Only five weeks into
its journey, the track lands at No. 10 with a 383-detection
boost. T.l's former No. 1, “U Don’t Know Me,” needed eight
weeks to reach the same region last year.

On the lower end of the chart, Ghostface Killah hooks up
with Def Jam labelmate Ne-Yo to ring the bell on his first
bow with “"Back Like That” at No. 40.

WORSHIP LEADERS TAKE
TOP CHART HONORS

Worship leader Aaron Shust vaults 5-1 on Christian Songs with his
first chart-topper, “My Savior, My God” (Brash), which also takes
the chart’s fattest gain, up 520,000 audience impressions. Shust’s
song jumps 6-3 on the Christian Adult Contemporary list, where it
also draws that chart’s biggest increase (489,000 impressions).
Fellow worship lecader Chris Tomlin’s “How Great Is Our God”
(Sparrow) takes a 4-1 leap on Christian AC. e previously topped
this chart for two wecks last spring with “Iloly Is the Lord.™
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Sean Paul (vP/Atlantic)

WEZB +40, KHTS +36, WAEZ +36, WLKT +35, WFKS +34
WVSR 432, KIIS 430, WHYI 424, WABB +23, WNOK +23
YOU RE BEAUTIFUL

James Blunt {Custard/Atiantic)

WHYI 456, WAPE +55, KRUF +40, WXLK +29, KQCH +28
WNOK +28, WRVW +26, WKXJ +24, WNCI +24, WWWQ +23

EVERYTIME WE TOUCH

Cascada {Robbins)
WXXL +62, KKRZ +46, WKSC +42, KZHT +39, WGTZ +37
WEZB +33, WXKB +32, WFKS +30, WPRO +24, WCGQ +24
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Natasha Bedingfield (Epic)

KZCH +51, WHY1 +41, WQEN +40, KRUF +40, KKRZ +36
WNKS +36, WZKF +31, WIOQ +28, KIS +24, WKSC +21

4638

119 mainstream top 40 stations are electronically monitored by Nielsen 8roadcast Data
Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, inc. Al rights reserved.
See legend to charts on lead page of charts section for rules and svmbol explanations.
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"

RIGHT HERE
Staind
(FIip/AtIantic)

AIRPLAY LEADER
{1st Station to 150 Plays}

3871/106

KKPN Corpus Christi, TX

PD: Scott Hoit P ETY
MO: Kris Fisher Yy
Oate: 10/16/05 —
Chart Move: 18-16

Total Stations 115

Total detections by daypart

@@@@@

18% 21% 27%

Heav KKOB, KRBE, 23
KRUE KWYE, SiH1, WAEV, WCGQ, WDCG,
WFBC, WFLY, WHBQ, WKCI, WKSS, WKXJ,
WKZL, WLAN, WNKS, WQEN, WRVW,
WSSX, WXLK, WYOY, XT20

Medium KBKS, KDND, 46
KDWB, KKDM, KKPN, KMXV, KSM
KZCH, WABB, WAEB, WAPE, WBHT WBLI,
WDUX, WERQ, WEZB, WFMF WGTZ,
WHHY, WHKF, WHTZ, WIOG, WJBQ,
WKRZ, WLDI, WLKT, WNCI, WNOK,

WNOU, WNTQ, WPRO, WPXY, WRHT,
wsm WSTW 'WVKS, WWCK, WWST,

Q, WXKS, WXXL, WYOK, WZAT,

WZEE WZKF, WzYP

nght 46

Ai Adds 3
KJY w Y1, WTWR

BEEP 3428/448
The Pussycat Dolls Feat.
will.i.am

{A&M/Interscope)

'AIRPLAY LEADER
{1st Station to 150 Plays)

KZZP Phoenix, AZ
PD: Mark Medina

MO: Corna

Date. 12/04/05

Chart Move: 21-20
Total Statﬁms _ 115

VECONONO

9% 1 G% ‘IG"/n 31 % 29“/.

Heavy kRraq, k2zp,
Xw{xz%s, IHB, WKGS, WSNX, WZNR,

Medium KBKS, KDND, 61
KDWB, KELZ, KHFi, KHKS, KHTS, KIIS,
KJYO, KKDM, KKMG, KKPN, KLAL, KGCH,
KRUF, KSLZ, KSMB, KXXM, KZCH, KZHT,
SIH1, WAEV, WAKZ, WBHT, WCIL, WOCG,

WDJX, WERO, WEZB, WFKS, WFLY, WFMF.
WGTZ, WHBQ, WHKF, WHTZ, WHY, WIHT,
WJBQ, WJJS, WKCI, WKKF, WKRZ, WKSC,
WKSE, WKSS, WLDI, WLKT, WNOU
wm’o WPRO, WRHT WRVQ, WRVW,

T, WWWQ, WXKS, WXXL, WXXX,

WZEE ‘WZKF

Light 48
Airplay Adds 2
wat, Wrwh

AIRPOWER BOUND

STUPID GIRLS  3591/236
P!nk

(LaFace/Zomba)

Chart Move: 20-18

Total Stations - E
VICHOBONO
9% 19% 18% 26% 29%
Heavy kraq, wugs, 5

WKGS, WRVQ, XT20

Medium Kkexs, KDND, 84
KDWB, KHFI, KHTT, KJYO, KKDM, KKMG,

WGTZ, WHBQ, WHHY, WHKF, WHTZ,
WHYI, WIHB, WIHT, WIOG, WI0Q, WiXX,
WKKE WKRZ, WKSE, WKXJ, WLAN, WLKT,
WNCI, WNKS, WNOK, WNOU, WNTO,

WXLK WXSS, WXXL, WYOK, WYOY,
WZAT, WZEE, WZKF, WZNR, WZYP

Light 30

YO (EXCUSE
ME MISS)
Chris Brown
(Jive/Zomba)

Chart Move: 22-21
Total Stations 115

3136/410

|
.

18% 17% 27% 29%
Heavyvxus KKMG 10
KWYE, WHYI, WKGS, WKKF, WLKT, WWHT,
WXXX, XT20

Medium CKEY, KDWB,
KELZ, KHFI, KHTS, KHTT, KJYO, KKDM,
KKOE KKRZ, KQCH, KRQQ, KSLZ, KXXM,
T, KZZP, SIH1, WABB, WAKS, WAKZ,
WOKF, WEROQ, WEZB, WFKS, WFLY, WFLZ,
WHTZ, WIHB, WIHT, WIOG, WI0Q, WJBQ,
WJJS, WKFS, WKQI, WKSC, WKSE, WKST,
WLDI, WNKS, WSNX, WXKB, WXSS,
WXXL, WYOK, WZKF

nght 59

1
rx‘/v K UF KZCH WAEZ, WDJX, WGTZ,
WHHY WKXJ, WNOK, WNTQ, WRVQ,
WRVW, WVKS, WVSR, WWWQ, WZAT

GIRL NEXT
DOOR

Saving Jane
(Toucan Cove/UMRG)

Chart Move: 25-23

2492/221

Total Stations 13

Q Q9@ Q

Heavy kkoB, WLAN, 6
WNCI, WRVW, WXLK, WZEE

Medium KDND, KDWB,

KJYO, KKDM, KKPN, KLAL, KQCH, KRUF,
KSMB, SIH1, WAEB, WAEV, WAEZ, WBHT,
WCGQ, WDCG, WDJX, WERO, WFLY,
WGTZ, WHKF, WHTZ WJBQ, WKRZ,
WKSS, WKXJ, WNKS, WNOK, WNOU,
WNTQ, WPRO, WPST WPXY, WQEN,
WSSX, WVKS, WVSR, WWST, WXKS,
WXXL, WYOY, XT20

Light 65
lay Adds

KRBE, WAPE, WFMF, WKSE, WSTR

SAVIN' ME fr  2203/412

Nickelback

(Roadrunner/IDJMG)

Chart Move: 28-24
Total Stations_

@@@CD@

22% 17% 21% 33“/-
Heavy KLAL, WIXX 2

Medium CKEY, KDND,

KDWB, KKDM, KRBE, KRUF. KSMB,

KWYE, SIH1, WABB, WAEV, WAKZ, WDJX,
WEZB, WFLY, WFLZ, WFMF, WGTZ, WHKF,
WIOG, WJBQ, WKCI, WKRZ, WKST, WKXJ,
WLAN, WLDI, WNCI, WNKS, WNOU,
WRVQ, WRVW, WSTR, WSTW, WXLK,
WYOK, WYOY, WZEE, WZKF, XT20

Light 56

9
KKFI;g K XV WHTZ \éVIHT WKSE, WNOK,

FOR YOU I WILL
{(CONFIDENCE)
Teddy Geiger
(Cred./Columbia)
Chart Move: 29-27

Total Stations

1
@@@(D@

7% 21%
Heavy 0

Medium kBkS, KDWB, 35

KJYO, KKDM, KKOB, KMXV, KREE KRUF,

SIH1, WCGQ, WDJX, WERQ, WEZ

WHHY, WHKF, WHTZ, WJBQ, wxcr WKRZ,

WKSE, WKXJ, WLAN, WNOK, WNOU,

WNTQ, WPRO, WPXY, WQEN, WSTR,
WSTW, WVKS, WXXL, WYOK, WZEE,

1900/148

Light 79

Airplay Adds 4
KKMG, WFLZ WIHT, WSNX

THE REALTHING 1639/242
Bo Bice
(RCA/RMG)

Chart Move: 32-29
Total Stations

@@@'@@

11°/n 20% 15% 16‘/- 38%
Heavy KLAL, WLAN, WNCI 3
Medium kkDM, SIH1, 23

WAEB, WAEV, WAKS, WAPE, WDCG,
WDJX, WHKF, WKRZ, WKXJ, WNOK,
WPST WPXY, WQEN, WSSX, WSTR,
WSTW, WWCK, WXKS, WXLK, WZEE,
XT20

Light 72

A 3
Ug wi ccdvg/r?vo

- RadioMonitor

POWERID BN N Nielsen

Broadcast Qata .
Systems

HIPS DON'T

LIE ¢y 1072/335
Shakira Feat. Wyclef Jean
(Epic)

Chart Move: 39-30

Total Stations 59
Q@ QPQ e
6% A% 17% B% I%

Heavy

Medium kHTS, KIS, 17
KKMG, KRBE, KZHT, SiH1, WABB, WFHN,
WHTZ, WHYI, WIHB, WKGS, WKKF, WKSS,
WXKS, WXXX, XT20

gight 42
19

Ko k08

KOB, KWYE KXXM, WAKZ,
WBHT WCGQ, WDJX, WFLZ, WHBQ,
WHKF, WlHB WKCI, WKSS WKXJ, WLKT,
WWWQ, WZEE, WZKF

EVER THE SAME 954/154
Rob Thomas
{Melisma/Atlantic)

Chart Move: 34-33

Total Stations 46

X 3
10% 24% 18%

15% 3%
Heavy wrLy, wHoT 2
Medium KkKOB, SiH1, 12
WHHY, WIXX, WPXY, WSSX, WSTR,
WSTW, WwWCK, WYOY, WZAT WZYP
Light 32
AII"L' Adds
KD L, WABB, WAEV, WFMF,

WHBO WIOG WXXL

BAD DAY

Daniel Powter
(Warner Bros.)
Chart Move: Debut 34

Total Stations

@@@@@

11% 25% 17% 18‘/- Zﬂ“/o
Heavy wixx 1
Medium siH1, waBs,

WBLI, WFLY, WPST, WSTW, WWCK,
WXKS, WYOY, WZAT, XT20

917/335

Light 55

lay Adds 10
KKOB, WABB, WBHT, WCIL, WEZB, WHHY,
WHKF, WQEN, WSSX, WSTR

TOUCHTHE SKY 913/164
Kanye West Feat. Lupe Fiasco
(Roc-A-Fella/Def Jam/IDJMG)

Chart Move: 37-35
Total Stations

@@@@(D

8% 9% 14% 25% M%
Heavy [}
Medium KKMG, WABB, 9
WIE{B WJJS, WKFS, WKQI, WKST, WWCK,

Light 73

KKIIR'g Wi HT WIOG WKSE, WLKT

MS. NEW BOOTY 879/263
Bubba Sparxxx Feat. Ying
Yang Twins & Mr. ColliPark
(New South/Purple
Ribbon/Virgin)

Chart Move: Debut 36

Total Stations

@7@@@@

2% % 15% 43% 33%
Heavy 0
Medium KHTs, kiis, 12

KKRZ, WABB, WFKS WIHB, WKGS,
WKSC, WNKS, WSNX, WWHT, WX$S

Light 51

lay Adds
KKBR‘ IXNYE KZCH, KZHT, WAKS,
WAKZ, WKQI, WRVW, WZKF

OVER MY HEAD

(CABLE CAR) 842/77
The Fray

(Epic)

Chart Move: 35-37

'i'qtal Stations 50

ONCHONONO,

¥
8% 20% 15% 0% 36%
Heavy 1}

edium KKOB, SIH1

M , SIH1, 10
WELY, WIHB, WNKS, WPST, WSSX, WSTW,

WXLK, WZEE
Light 40

Airplay Adds
KDND, WAEV, WERO, WKXJ, WKZL

GEEK INTHE PINK 822/68
Jason Mraz

{Atlantic)

Chart Move: 36-38

Total Stations

@@@CDCD

°/ 20% 13% 16% 45%
Heavy [}
edium SiH1, WHKE 13

M
WIXX, WKRZ, WKSS, WNCI, WNOK,
WNOU WRVQ, WSSX, WSTR, WSTW,

nght 35

l‘.:gll(gLZ WCGO WLAN, WLDI

MOVE ALONG fr 794/317
The All-American Rejects
{Doghouse/Interscope)

Chart Move: Debut 39
Total Stations 58

O 0000

%  18%  15% 2% 41%
Heavy (1}
Medium siH1, wrLy, 5
WGTZ, WKCI, WPXY
Light 53
Airplay Adds 15
KDWB, KHKS, KKDM, KMXV, WABB,

WAEB, WAEZ, WHKF, WIXX, WKSS, WRHT,
WVSR, WXKS, WXXL, WZKF

WHAT'S LEFT
OF ME tr
Nick Lachey
(Jive/Zomba)
Chart Move: Debut 40
Total Stations

718/208

@@@@@'

1% 7% %% W%
Heavy WHTZ 1

Medium ckEy, kDwa,
KLAL, KZHT, WFHN, WPRO, WXKS

nght 59

rP Adds 10
KHFI, KKPN, KRBE, WAEB, WDKFWIOO
WJBQ, WSTR, WWWQ, Wi

CHART BOUND

LEAN WIT IT,

ROCKWIT IT 662/154
Dem Franchize Boyz Feat. Lil
Peanut & Charlay

(So So DefNirgin)

Total Stations

@@@@@

14% M% 35%
Heavy (1}
Medium KkMG, wABB,
WJJS wsz WKST, WSNX, WWHT,
nght 42

Airpla 10
rﬁ V\X‘)KF WFLZ WHEBQ, WiHB, Wi0Q,
WKFS WKQI, WNOK, WZAT

KING WITHOUT

A CROWN 584/52
Matisyahu

(JDub/Or/Epic)

Total Stations 47

Q0000

% 14%  30% 46%
Heavy
Medium KHTS, SIH1, WXKB
Light

whBwe

Adds
wc o HTZ, WLAN

LET U GO
Ashley Parker Angel
(BIackground/UMRG)

Total Stations

@@@6@

4"/.. G% 7% 21% B%
Heavy
Medium SiH1, WDKF
nght

543/54

&lgNO

la
';g K YO WHTZ WKSC

ROMPE
Daddy Yankee
(E} Canel/lnterscope)

Total Statlons -

@@@@@

W% 17% 3% 31%
Heavy wkes 1

Medium KKMG, WHYt,
WIOQ, WKSS, WSNX, WXKkS

Light 36

523/2M

AII’? KZzAdd 9
P, WABB, WAKS WAKZ, WEZB,
WHY{, WKFS, WKS

RUSH
Aly & AJ
{Hollywood)

Total Stations

@@@@@

454/113

B% 10% 11% 21% 50%
Heavy 0
Medium si1, wbux, wPRO 3
Light 57

"I:gl !MG WKGS, WLKT, WSSX,

IF IWERE YOU
Hoobastank
(Island/IDJMG)

Total Stations

416/167

@@@@@

‘W 15% 13°/.. 2% 5%
Heavy (1}
Medium SiH1, WPRO, WWCK 3
Light 56

rglaz 9
n(.n(HT MB WAEZ WHOT, WKRZ, WPST,

WE ARE

ONE TONIGHT 363/14
Switchfoot

{Columbia)

Total Stations 31
‘@ 15% 0% 15%  55%
Heavy 0
Medium siH1, wkxy 2
Light 29
ST 2

* WHEN

YOU'RE MAD 329/174
Ne-Yo

(Def Jam/IDJMG)

Total Stations 48
S 1% 2% W% 2%
Heavy 0
Medium WFHN, WKSS, WWHT 3
Light 45

Al%)la\ Adds
KHTT, KZHT, WDKF, Wi0Q, WJJS

DARE 316/15
Gorillaz Feat. Shaun Ryder
(Parlophone/Virgin)
'I-'otaI‘Staﬁons 33

ROTATIONS Heavy =55+ Medium = 25-54 Light = Under 25 Ses legend to charts on lcad page of charts section for ruies and explanations. SONG ACTIVITY REPORTS NOW AVAILABLE AT www.BillboardRadioMonitor.com.

AIRPOWER

% 1% 0% 2% 5%
Heavy 0
Medium siH1, wEzB 2
Light 3
i A

ﬁnnvlay dds

* FRESH AZIMIZ 283/96
Bow Wow Feat. J-Kwon &
Jermaine Dupri

{Columbia)

Total Stations

@@@@@

4% 10% 13% 39‘/- 35%
Heavy 0
Medium wuss 1
Light 30
Airplay Adds 6
KHTS, KHTT, KRQQ, WKST, WRHT, WXXX
BREATHE (2 AM) 259/38
Anna Nalick
{Columbia)

Total Stations -

VICHONO)

12% 33% 13% 8% 35%

Heavy o
Medium wrvw 1
Light 22
Airglay Adds 1
KRB

 THEWAY | DO
Marcos Hemandez
{Ultrax/TVT)

Total Stations

@@@@@

188/52

W W% 15% 2% 4%
Heavy 0
Medium KHTT, KZHT, WFHN 3
Light 14
Airplay A

dds
WCGQ, WFHN, WHYI, WXXX, WZEE

* OHYES (AKA
'POSTMAN’)
Juelz Santana
{Diplomats/Def Jam/IDJMG)

:I'}_tal Stations 15

173/29

C)
®
S
50

e i
6% 15% 13% 33%

Heavy wkst 1
Medium siH1 1
Light 13
Airplay Add 2
WARZ, WEHN

* BLACK HORSE &

THE CHERRY TREE 172/65
KT Tunstall
{Relentless/Virgin)

Total Stations 12
1 21% 33%
Heavy 0
Medium siH1, wixx 2
Light 10
VAv:-'rlflax Adds 2
BEST FRIEND 162/14

50 Cent & Olivia
(G-UnivInterscope)

Total Stations 16

Q QYR Q

6% 13% 16% 32% 33%
Heavy wwHT 1
Medium wuis 1
Light 14
Airplay Add 1
wols 7Y haes
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ADULT TOP 40

ART

RadioMonitor

=
=N 8 n *
= § TITLE NIELSEN BOS CERTIFICATION / HITPREDICTOR STATUS AUDIEN
K ARTIST IMPRINT / PROMOTION LABEL MILLIONS
. ) — l-——
YOu e NQ. 1 dwWasy 1
11 27 amessLunT CUSTARDAATLANTIC 2802 2858 14.511 1"1*'
. EVERTHE SAME ‘
E _2 : __“ ROBTHOMAS MELISMA/ATLANTIC Jasi R 19565 lL.! 3
BAD OAY GREATEST GAINER"
34 B pAvEL POWTER WARNER BROS. 2865 NIl N 0
. PHOTOGRAPH PR !
»3_ u-‘ NICKELBACK ROADRUNNER/IDJMG 2339_ 12.045 ";_’ "
OVER MY HEAD (CABLE CAR) [
.-8— l THE FRAY EPIC 1686 7427 | ‘:_‘
BETTER DAYS |
5 125 ;00600 ooLLS WARNER BROS. 18 /79.0017) ! 6
RIGHT HERE :
L}L“ STAIND FLIP/ATLANTIC 17_29' 9.08&'? |'s l
{ BECAUSE OF YOU 82 ¢y
) !_ KELLY CLARKSON RCA/RMG _19‘64 gs { ol
CAB ]
’_ 7 an COLUMBIA 1814__ 7457 |
UNWRITTEN
12 14 NATASHA BEDINGFIELD EPIC 1?“). _7'633 "L
WALK AWAY “r
1_‘“ 10 elLv CLARKSON RCA/RMG 1332. 4383 1 »
WHO SAYS YOU CAN'T GO HOME
H :.. BON JOVI ISLANDADJMG M“_ 2t L . \
SUGAR, WE'RE GOIN' DOWN 5
o ._'“ FALL OUT BOY FUELED BY RAMEN/ISLANDIDIMG “59_ gaol _:
ALWAYS ON YOUR SIDE
18 15 SheRvL cROW & STING AZMINTERSCOPE Lo B 1
DIRTY LITTLE SECRET :
17_ : THE ALL-AMERICAN REJECTS DOGHOUSE/ANTERSCOPE 12_4'4_ 4j742 | ®
TALK
£ ' COLDPLAY CAPITOL 1'"9 y a2y | :'
JUST FEEL BETTER
16 118, NTANA FEATURING STEVENTYLER ARISTARMG i e ‘_
PRETTY VEGAS
16. ¥ s BURNETT/EPIC 12_"9 g __..
BLACK HORSE & THE CHERRY TREE
e k. ]' KTTUNSTALL RELENTLESS/VIRGIN _m_ 1Y 1
uraane
21 7 JACK JOHNSON BRUSHFIREAUMRG Z0 a2 S
aAYIN MOST AIRFLAY ADDS
25 Nickelsack ROADRUNNER/IDJMG SN Ry
14 SOME HEARTS 605 2073 | 28
= CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG R :
AGAIN AND AGAIN
2% ?”." JEWEL ATLANTIC B 2594 >=
LOVE AND MEMORIES !
_723_ I__.__ OAR. EVERFINE/LAVA o6 : 4o1s &_.;
STUPID GIRLS
| 2 8 o LAFACE/ZOMBA 404_ __41'671 #
! MAKING MEMORIES OF US N i
28 B ey URBAN CAPITOL (NASHVILLE JEMC 43: Vﬁoo 2
GIRL NEXT DOOR
_zf_ 9 SAVING JANE TOUCAN COVEAUMRG "‘i S '_.
I STICKWITU 1?2 A
= & 1!_ THE PUSSYCAT DOLLS A&M/INTERSCOPE & s .‘_.’.
DANCE, DANCE . I !
3°_ !!_ FALL OUT BOY FUELED BY RAMEN4SLAND/IDJMG 339_' _1'330 | ®
ALMOST HONEST
_31_ B oS keLLEY HOLLYWOOO 336 | iazs | ’I
IF | WERE YOU o
_31 2 00BASTANK ISLAND/IDJMG 7272 | _1148 %
FORYOU | WILL (CONFIDENCE) ‘
‘31 8 ooov GeiGer CRED/COLUMBIA . 32‘74 B2 o ‘_;
THE RIVER | |
i ‘:_ LIVE EPIC 33 22
Juicy |
37 2 GerrerTan ezRa ARTEMISAV2 ] - Y | 36
WHEN YOU CRY [ -
39 & . VERTICAL HORIZON HYBRID 20.4 0.367
v w oo w
1 MADONNA WARNER BROS.
| CHECK ON IT 132 |
3% 3 | BEYONCE FEATURING SLIMTHUG COLUMBIA 22 1 32 |
ALL MESSED UP 176 (' §
BREAKING POINT WIND-UP
AFTERGLOW =Y |
INXS BURNETT/EPIC > 0.493 |
FAR AWAY -
NICKELBACK ROADRUNNER/IDJMG

Niglsen
[

Broarc

Systems

TIME NEW
ARTIST / LABEL STATIONS
SAVIN' ME 8
Nickelback

{RoadrunnerIDJMG)

SIPL, WBMX, WINK, WKRQ, WMJC,
WMMX, WRVE, WXMA
Total stations with six o1 more detections: 43

Total detections by deypart:

VACHCROR0,

" "3 7 12 126
% 15% 14% 29% 36%
AGAIN AND AGAIN 7
Jewel
{Atlantic)
KBBY, KMYI, WAYV, WMJC, WNNK,
WPLJ, WXMA
Total stations with six o mere detections: 37
Total detections by daypart:
- -3 37 2 24
5% 17% 16% 25% 37%
IFIWEREYOU ¢ 7
Hoobastank
{island/IDJMG)
KALC, KALZ, KLTG, KYKY, WKDD,
WOMX, WVRV
Total stations with six or more detections: 26

Total detections hy daypart:

RCRCRORY)

=0 -3

% 18% 16% 2% 4%
UNWRITTEN -
Natasha Bedingfield

{Epic)

KPLZ, WLNK, WMBZ, WMXL, WVNS

Total stations with six or mare detections: 60
Total detections by daypart:
-n 13 37 2 128
1% 20% 17% 23% 29%
ALWAYS ONYOURSIDE &
Sheryl Crow & Sting
{A&M/Interscope}
KRSK, K2ZU, WKDD, WMXL, WRVE
Total stations with six or more detections: 59
Total detections by daypart:
- ({2 ] 2l 2 1260
8% 21% 17% 23% 31%

KELLY CLARKSON {RCA/RMG}

RECURRENTS

TITLE ’tnous
ARTIST / IMPRINT /PROMOTION LABEL Y

Pl - ———y . -
YOU AND ME ”
LIFEHOUSE (GEFFEN) %1585 1609
SHE SAYS s il
HOWIE DAY (EPIC) X 1 fes0 1287
WAKE ME UP WHEN SEPTEMBER ENDS 2
GREEN DAY {REPRISE) _ B 2 12 e80 1076
YOU'LLTHINK OF ME *3
KEITH URBAN (CAPITOL {NASHVILLEVEMC) K% 866 935
BOULEVARD OF BROKEN DREAMS o5
GREEN DAY (REPRISE) — .o 825 821
BEHIND THESE HAZEL EYES N3 818 784

BAD DAY
Daniel Powter (warner Bros.)

WALE AWAY
Kelly Clarkson {RCARMG)

+ SAVIN M

Nickelback (Roadrunner/iDJMG)

= |

UNWHIT
Natasha Bedingfield (Epic)

KT Tunstall (Relentless/Virgin)

I KVUU +9, WTMX 48, KIMN +7 WRVE +7 KALZ +6

!

;gs‘TEHLOY_N::‘Ag(“MME)LFI‘SEMA/ATLANTIC) - X3 ‘_ 85
GREEN Di (repeise) 2 . 7
GORLLAZ (PARLOPHONERGIV 2 S s
HoWE oay (eric)_ .
ANA NALICK (COLUMBIAY * B oo
WeEZER IGEFFEN) w2 R 7
GAIN OEGRAN UG N
LP;LSO(E)%\E{(EOCTONE/J/RMQ x6 L e5g oad
ggéEG%él;orl.LLEs?xARNm BROS.) - B w2 = =84
e W s s
:ggBF;EsﬁAsﬁh(‘ISLANDIIDJMG) I x6 567 i
KELLY CLARKSON ROARMG) N o
ROBTHONIAS (MELSMATLANTIO! * B .
;%Lg’rlfsggwn (REPUBLIC/UNIVERSAL/UMRG) n3 __9;__ _5?2_

WWMX +27, KSTZ +21, WXLO +20, KEZR +19, KALC +1B
J i WMUC +17, KZPT +16, WWWM +15,WPTE +13, WKRO +11

WZPL +22, WDVD +19, WINK +17 WKTI +14, KZZU +14
KYIS +14, WAYV +13, WQAL +13, WXLO +13, KIO! +13

KLZR +19, WKRQ +19, WINK +17, WXMA +17, SIPL +14
KSTP +10, KMXP +10, WRVE +10, KALC +8, WPTE 48

KZPT +26, WMXL +19, WLNK +18, KRSK +14, KPLZ +13
WXLO +12, WPTE +11, WMC +9, WVNS +9, WVRV 48

BLACX HORSE & THE CHERRY TREE

. KLZR +21, KZZU +15, WCDA +11, KRUZ +9, XMIX +9

75 adult top 40 stations are electronically monitored by Nielsen Broadcast Data

Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.

See legend to charts on lead page of charts section for rules and symbol explanations.

Akron, Ohio
Albany, N.Y.
Albuquerque, N.M.
Atlantic City, N.J.
Austin, Texas
Bakersfield, Calif.
Baltimore
Boston

Buffalo, N.Y.
Charlotte, N.C.
Chicago
Cincinnati

Cleveland
Columbus, Ol

Dayton, Ohio
Denver

Detroit
Des Moines

Fresno, Calif.

MARCH 17, 2006

Corpus Christi, Texas

El Paso, Texas

Ft. Myers, Fla.

ADULT TOP 40 PANEL — 75 STATIONS

Green Bay, Wis.

Colorado Springs, Colo.

hio Harrisbu

Houston

Hartford,

rg, Pa.
Conn,

Indianapolis
Las Vegas
Lexington, Ky.

(V]

Littie Rock, Ark.

Long Island, N.Y.

Louisville, Ky.

WKSZ
waLH
WNNK
WTIC
KHMX
WZPL
KMXB
WCDA
WMXL
KURB
WMJC
WXMA

WMBZ
WMC
WKTI

WMYX
KSTP

WJILK

WVNS

WPLJ

WPTE
KYIS
KaKa
KSRZ
WOMX

Memphis
Milwaukee

Minneapolis
Monmouth/Ocean, N.J.
Nashville

New York

Norfolk, Va.

Okiahoma City

Omaha, Neb.

Orlando, Fla.

ALL CHARTS ARE FOR WEEK ENDING MARCH 12, 2006

Oxnard Calif.
Phoenix
Pittsburgh
Portland, Ore.
Providence, R.\.
Rochester, N.Y.
Sacramento, Calif.
St. Louis

Santa Barbara, Calif.
Seattle

Spokane, Wash.

Toledo, Ohio

Topeka, Kan.

Tucson, Ariz.

West Palm Beach, Fla.
Wichita Kan.
Worcester, Mass.
Sirius

XM

San Diego
San Francisco

San Jose, Calif.

WRMF
KFBZ
WXLO

THE PULSE
THE MIX

THERE'S MUCH MORE AT » WWW.BillboardRadioMonitor.com 21
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AIRPOWER

UPSIDE DOWN
Jack Johnson
(Brushfire/UMRG)
AIRPLAY LEADER
{1st Station to 150 Plays}

KPEK Albuquerque, NM
PD: Mike Parsons
MD: Deeya McClurkin

846/135

Date: 02/17/06 The fick 003
Chart Move: 21-20
Total Stations B 47

Total detections by daypart

@@@@@

19% 15% 23% 34%

Heav KLLC, KLTG, 8
KPEK, KRUZ, KZPT, WBMX, WCDA, WPTE
Medium KALC, KALZ,

KAMX, KCDA, KEZR, KFBZ, KIMN, KMXB,
KPLZ, KQKQ, KRSK, KYKY, SIPL, WINK,
WMJC, WQAL, WTMX, WXMA, XMIX
Light 20

Airplay Adds
LZR, KMXB, KSRZ, KZZU, XMIX

AIRPOWER BOUND

SAVIN' ME 716/168
Nickelback
(Roadrunner/IDJMG)

Chart Move: 24-21

Total Stations 50

VICHONONO,

7% 15% 14% 29"/- 36%
Heavy KLZR, KMXB, WKSZ 3
Medium KALC, KBBY, 20

KCDA, KFBZ, KHMX, KMXP, KPLZ, KOKQ,
KRSK, KSTR, KSTZ, KVUU, KZZU, WCDA,
WINK, WKRQ, WNNK, WRVE, WWWM,
WxmMa

Light 27
Airplay Adds

y
SIPL, WBMX, WINK, WKRQ, WMJC,
WMMX, WRVE, WXMA

SOME HEARTS
Carmrie Underwood
(Arista/Arista Nashville/RMG)

Chart Move: 22-22
Total Stations

@@@@@

655/50

9% 17% 13% 24% 38%
Heavy KkFBz, KSTZ, 5
KYIS, WTSS, WVRV
Medium KIMN, KLSY, 13

KLTG, KPLZ, KRSK, KRUZ, KURB, WAYYV,
WKOD, WKSZ, WKTI, WRMF, WXLO

Light 24

Adds 3
wc A KTI, WTIC

AGAIN AND AGAIN 6437128
Jewel
(Atlantic)

Chart Move: 25-23
Total Stations L

OECRCNORO

5% 17% 16% E% 7%
Heavy kzzo

Medium KALC, KALZ,

KBBY, KCDA, KEZR, KFBZ, KIMN, KiO!,
KLLC, KMXB, KPEK, KRUZ, KSII, KSTP,
KSTZ, SIPL, WCDA, WINK, WPTE, WTSS,
WXMA

Light 18

rela y Adds 7
KBB KMYI, WAYV, WMJC, WNNK, WPLJ,

LOVE AND
MEMORIES
O.AR.
(Everfine/lava)
Chart Move: 23-24

Total Stations a0

626/50

Heav KFBZ, KQKQ, 5
KZ2ZU, WVRV, WWMX

Medium KkaLC, KALZ,

KCDA, KLLC, KLTG, KMXB, KMXP, KPEK,
KPLZ, SIPL, WKDD, WQAL, WTIC, WTMX,
WXMA

by-'% ‘Medium = 15-28 Light =
See Chart arﬁlﬂmo-b;ger‘ on National Airpla

Light 20
\In\l’l,[glay Adds 1
STUPID GIRLS 494/90
Pink

(LaFace/Zomba)

Chart Move: 29-25

@al Stations T_S

VICHORORO
6% 14% 15% 29% 36%

Heavy kaka, KRSk, kzzo, wkrRQ 4

Medium kaLc, kaLZ, n

KLLY, KSII, KVUU, KZZU, WBMX, WKDD,

WTIC, WTMX, WZPL

Light 21

re Adds 4
KBBY, KLTG, WTMX. WXLO

MAKING MEMORIES

OF US 475/41
Keith Urban

(Capitol (Nashville)EMC)

Chart Move: 28-26

Total Stations 33
Q@ QPO Q
0% 19% 16% 18% 38%
Heavy KsTP womx 2

Medium KFBz, KiOl, 15
KPLZ, KYKY, WKRQ, WKTI, WLNK, WMBZ,
WMC , WMXL, WRMF, WSNE, WTSS,
WVOR, WWMX

Light 16

Airplay Adds 1
ko

GIRL NEXT DOOR 469/19
Saving Jane
(Toucan Cove/UMRG)

Chart Move: 26-27

Total Stations

@@@@@

ID% 17% 14% 24% 36%

Heavy KkFBz, kSTZ, 5
KVUU, WBNS, WKRQ

Medium KALZ, KLTG, 8
KMXB, KPEK, KYIS, WCDA, WKOD, WZPL

Light n
\zu‘g:ay Adds 1
STICKWITU 441/3

The Pussycat Dolls
(A&M/Interscope)

Chart Move: 27-28
Total Stations

@@@@@

...

18% 16% 26% 30%
Heavy KSil, WBMX, WKSZ, WZPL 4
Medium kimn, kiol,

n
KLLY, KVUU, WAYV, WKDD, WKRQ, WKTI,
WNNK, WQAL, WVRV

Light 14
Airplay Adds 1
WNNK

DANCE, DANCE 439/49
Fall Out Boy

(Fueled By Ramen/IslandiIDJMG)

Chart Move: 30-29

Total Stations

®®®®®

17% 28%

Heavy KQKQ, KRSK,
KVUU, KZZU, WKRQ, WPTE, WZPL

Medium KkALZ kBBY,
KCOA, KZZ0, WCDA, WKSZ, WMBZ

Light 8

®®®@@

15% 1% 2% 3%

RadioMoni

o
POSARED 8Y 1\ Nieisen

ALMOST HONEST 377722
Josh Kelley
(Hollywood)

Chart Move: 31-30
Total Statlons ' 26

OCQOQOQ

G“/u 17% 14% 22% 41%
Heavy 0

Medium KkALZ, KFBZ, 1
KLLC, KLLY, KPLZ, SIPL, WCDA, WKRQ,
WKSZ, WLNK, WMMX, WMXL, WTMX,
WXMA

Light 14
Airplay Add 2
wrwkio

IF IWEREYOU
Hoobastank
{Island/IDJMG})

Chart Move: 35-31
Total Stations

369/97

@@@@@

T 14% 15% 22% 41%
Heavy kmxs 1
Medium KCDA, KFBZ,

KPLZ, SIPL, WCDA WNNK, WOMX,
WTSS, WwWwi

Light 19
Airgla Adds 7
KALC, KALZ, KLTG, KYKY, WKDD, WOMX,
FOR YOU | WILL
(CONFIDENCE) 355/35
Teddy Geiger
(Cred./Columbia)

Chart Move: 32-32

Total Stations _29—

@@@@@

14% 11% E% M%
Heavy KFBZ 1
Medium KALC, KALZ,

1
KCDA, KLLY, KMXB, KRUZ, KVUU, KYIS,
WCDA, WNNK, WTMX

Light 17
I s 0, Wy 4
THE RIVER 332/13
Live

(Epic)

Chart Move: 33-33
Total Stations

@@@@@

4% 0% 1% 24% 0%
Heavy 0
Medium KALC, KALZ,

1
KFBZ, KMXB, KMXP, KPEK, KRUZ, KVUU,
WMMX, WXMA

Light 16
Juicy 258/32
Better Than Ezra

(Artemis/V2)

Chart Move: 37-34

Total Stations 16

@@@@@‘

7% 14% G“/n 26%

Heavy kaLz, kakQ, wzPL 3
Medium KaLC, KMXB,WCDAWTMX 4
Light 9

lay Adds 3
KLTrg sz WAYV

WHEN YOU CRY
Vertical Horizon
(Hybrid)

Chart Move: 39-35
Total Stations

@@@@@

216/12

T 12% N% 2%  48%
Heavy ks1z, Kkvis 2
Medium KFBz, WCDA, WKDD 3
Light 12

‘Broadcast Data

Systems

SORRY
Madonna
{Warner Bros.)

nma—.

203/35

Chart Move: Debut 36

Total Stations

VECHRONO)

"

5 o 12% 14% 25%
Heavy
Medium kaLc, KAl

LZ,
KLLC, KLLY, KSIl, WBMX, WCDA, WKRQ

Light

Airplay Add
o

17

)

“%
0
8

9
1

ALL MESSED UP  200/24

Breaking Point
{Wind-up)
Chart Move: Debut 38

Total Stat|ons

OO0 0Q

@

T 8% N% 2%
Heavy 0
Medium Kkcpa, kKFBZ, 5
KPLZ, KSIIl, WCDA
Light 15
Airplay Add 2
KCDA,WKLD
AFTERGLOW tr  189/84
INXS

(Burnett/Epic)
Chart Move: Debut 39
Total Stations

@@@@

16% 15% 23%
Heavy KZz0

@

40%
1

Medium kaLc, wepa, wMic 3

AC ROTATIONS Heavy = 21+ Medium = 14-20 “.

Mrdﬂmm

SO0DOD D

6% 18%  20% 6% 50%

Heavy (1]
Medium wHub, wmas, 5
WRVR, WTCB, WYJB

Light 17
Airplay Adds

Y 9
KQIS, KSOF, KTDY, WDEF, WDOK, WHOM,
WMGN, WRVR, WWLI

Light 18
m;? If(’mf\ gLTG KLZR, WBMX WHEN DID
YOU FALL? 185/11
FAR AWAY 187/5 Chris Rice
Nickelback {eb+flo/INO/Epic)
(Roadrunncr/lDJMG) Chart Move: 21-20
Chart Move: 40-40 Total Stations
Total Statlons ons 6 @ @ @ @ @
@@@@@ ‘T 1% 12% 0% 52%
12% 3% 18% 19% 28% Heavy wics 1
Heavy KHMX, KSTZ, KZzU 3 Medium kxew 1
Medium [} Light 26
Light 3
PHOTOGRAPH 132/14
(Roadrunner/\DJMG)

* SOS
Rihanna
(SRP/Def Jam/IDIMG)

163/39

Total Stations

VCECNO)

(D

Chart Move: 23-23
Total Stations

@@@@@

14% 19% 17% 30%

Heavy KvLy, WALK, wMTX 3
e % 1k % 3 Medium wHUD, WRAL 2
Heavy kvuu, wkrQ 2 Light 2
Meduum KSII, WBMX 2 Airplay Adds 2
Light 3 WHUD, WLHT
THE REAL THING 148/9 ' CAB 127/12
Bo Bice Train
(RCA/RMG) l {Columbia)
Total Stations ' Chart Move: 24-24
@ @ @ @ (D | malgtations 18
5% 2% 16% 1% 2% VIECHONONO
Heavy KSTP. WKDD, WTSS 3 e 6% 1% 9% 56%
Medium kurs 1 Heavy 0
Light 6 Medium 0
’ nght 18
Airplay Adds 4

KGBY, W HT, WTVR, WYJB

ALWAYS ON
AIRPOWER YOUR SIDE 123
NO SONGS QUALIFIED f:&emlctmw & s‘)‘“g
FOR AIRPOWER L nN’: e's."::ezs
THIS WEEK b i
E— Total Stations 16
AIRPOWER BOUND VNCHONONO)
1% 2% 15% 12% 39%
WHERE IS YOUR HEART Heavy o
TONIGHT 255/22 Medium Kkcw, WALK, 5
L WHUD, WLTJ, WMGN
s . 9 Light 1
(Trans Continental) '?'ax Adds 2
Chart Move: 17-16 KES
Total Stations 29 COLOUR
Total detectlons&daypan (D EVERYWHERE 74714
@ @ @ Dian Diaz
™o % (Strip City)
Heavy 0
Medium Kosi, KUDL, 8 e —
l'i).(l,\:l\:ILTJ,WRVR,WSPA,WTCB,WWZD: Total —St ations 13
- Ig — c— — — ™
Ai‘wlay Adds 1 @ @ @ @ Q
N 1% 87%
Heavy 1}
UNWRITTEN 189/11 Medium (1]
Natasha Bedingfield Light 13
(Epic)
Chart Move: 26-19 SO BEAUTIFUL 61/3
Total Statlons 2: Darren Hayes
(Columbia)

Chart Move: 29-27
Total Statlons -

@@@@

7°/n 15% 4%
Heavy 0
Medium 0
Light 9
FEEL 44/42
Chicago
{Rhino)

Chart Move: Debut 31
Total Stations

@@@@@

Heavy 0

Medium 1}

Light 1

Airplay Adds )
KXLY, WHUD

ORDINARY PEOPLE 35/6
John Legend
(G.0.0.D./Columbia)

Chart Move: 36-32

Total Stations 6
Q@ QPDQ
% 1% B% 0% 5%
Heavy (1}
Medium 0
Light 6
Airpla Adds 2
WDEF,

SHE SAYS 3471
Howie Day

(Epic)

Chart Move: 35-34

Total Stations
15% 'IB%

Heavy wees

Medium
Light

)

2 O

38%
1
2
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5 @ TITLE NIELSEN 8DS CERTIFICATION / HITPREDICTDR STATUS TIDNS AUDIENCE TITLE DETECTIONS
S 23 armsT IMPRINT / PROMOTION LABEL w MILLIONS  RANK ARTIST / IMPRINT/ PROMOTION LABEL ™w w
[T _ . | - —— - — — ——
YOU'RE BEAUTIFUL NO. ¥ 2 Wi N o ] - =2 ., HEAVEN o
1 31 eselunT CUSTARDMATLANTIC 1615 1500 13.356 . 2 ’ ’| LOS LONELY BOYS {OR/EPIC} A | N4 g8 756
i=<q YOU AND ME n¢ N \ o
3 2 el ) T AIRPLAY ADDS BREATHE (2 AM) ) N
1= 2_ LIFEHOUSE cerren R 1499 §Eio50 [ . Mos ANNA NALICK {(COLUMBIA) 5 f B
” BECAUSE OFYOU N o - NO MORE CLOUDY DAYS ¢ o
Ry 3 i f_ KELLY CLARKSON RCARMG | o 1373 ) 4 _: | | EAGLES (ERC} N R 7
LONELY NO MORE N fy R ! y WE BELONG TOGETHER .
. ' - l 5'4 ROBTHOMAS MELISMA/ATLANTIC | ias 1252 g I _‘__ I i MARIAH CAREY (ISLAND/IDJMG) e ey s
MAKING MEMORIES OF US N I ‘ LIVE LIKE YOU WERE DYING o
bat 8 M ke uRBAN CAPITOL (NASHVILLEVEMC |t 972 5158 | 8 L = B coraw (CURB) B N3 SEE s
BAD DAY CEEATEST GAINER e by DRIFT AWAY .5
+ B, . T baniEL POWTER WARNER BROS. 8219 5 BT /LASELT TR STADORS "B | [NCLE KRACKER FEAT DOBIE GRAY (LAVA) _® 625 594 |
] 7 9 SAVE THE LAST DANCE FOR ME 7098 7 UNWRITTEN 9 AIN'T NO MOUNTAIN HIGH ENOUGH N 604 544
vy MICHAEL BUBLE 143/REPRISE R Natasha Bedingfield MICHAEL MCDONALD (MOTOWN/UMRG)
HOME Ny {Epic)  BREAKAWAY o
o 2 f._ MICHAEL BUBLE 143/REPRISE S __‘__ B o oY e s OO [ KELLY CLARKSON (WALT DISNEY/HOLLYWOOD) N4 591 730
= I'M FEELING YOU o o SHEWILL BE LOVED ,
.I_‘ 9 _._ SANTANA FEATURING MICHELLE BRANCH & THE WRECKERS ARISTARMG tas ._‘__ e st ormars dstections L 9 .Jg MAROONS (OCTONE/J/RMG) N5 885 553
" 3 g PROBABLY WOULDN'T BETHIS WAY % 2367 1 i AL S o UNWELL ~6 -
§ LEANN RIMES CURB 250 ) @ @ @ @ , _MATCHBOX TWENTY (ATLANTIC) SN S
ol LIKE WE NEVER LOVED AT ALL R g il SOMETHING TO TALK ABOUT
L1329 4.344 10 o-n w3 ¥7 2 124 ‘1 nd 552 404
- 5 FAITHHL WARNER-CURB/WARNER BROS. . % 18% 20% 6% 50% Y5 BONNIE RAITT (CAPITOL)
12 2 BEAUTIFUL 1719 15 THE FIRST CUT ISTHE DEEPEST nd 552 528
s JIM BRICKMAN FEATURING WAYNE BRADY WALT DISNEY/HOLLYWOOD i T 3 SHERYL CROW (A&M INTERSCOPE)
b} - SHI Sl
WINDOW TO MY HEART r DAUGHTERS o2
JON SECADA BIG3 2482 S L Ry JOHN MAYER (AWARE COLUMBIA) a i 588
EVER THE SAME Sl — LISTENTOYOUR HEART h
ROBTHOMAS ) MELISMA/ATLANTIC -5i600 [ WYsF ' B O.H.T. (ROBBINS) N2 s 5%
SOME HEARTS 2777 12 Total statisns with six o more detectiens: 63 YOU'LL THINK OF ME N3 508 688
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG : J g ! KEITH URBAN (CAPITOL (NASHVILLEVEMC)
- fR— Total detections by daypart: g
WHERE IS YOUR HEART TONIGHT GIVE A LITTLE BIT o
JORDAN KNIGHT TRANS CONTINENTAL 0.645 l 25 @ @ @ @ CD GOO GOO DOLLS (WARNER BROS.) w2 501 2
BETTER DAYS i et L =) tald e WHITE FLAG 4
GOO GOO DOLLS - WARNER BROS. i 8 14% 17% 15% 20% 34% _ DIDO IARISTA/RMG) B __" e o=
AMARANTINE 1.238 19 BIG YELLOW TAXI N4 494 423
ENYA — REPRISE — PROBABLY WOULDN'T BE THIS COUNTING CROWS FEAT VANESSA CARLTON {GEFFENMNTERSCOPE)
UNWRITTEN APLAY AODE [ WAY 5 CALLING ALL ANGELS i
NATASHA BEDINGFIELD EPIC 0.968 21 q TRAIN (COLUMBIA) N 481 566
o—t LeAnn Rimes ’
WHEN DID YOU FALL? | {Curb} SOAK UPTHE SUN o5
CHRIS RICE EB+FLOANO/EPIC 0‘728_ 2 KKCW, WMGF, WSHH, WSPA, WSUY SHERYL CROW (A&M/INTERSCOPE) H 459 D
UNCHAINED MELODY 0.663 | 24 Total stations with six o more detectivas: 45
BARRY MANILOW ARISTARMG i L.‘_. Total detections by daypart:
WAKE ME UP WHEN SEPTEMBER ENDS - 1235 | 20
GREEN DAY REPRISE | (]
. “-n w3 > -2 12-6a .
PHOTOGRAPH N 1410 [N ’ \
NICKELBACK ROADRUNNERIDIMG . 5% 1% 12% 32% 40% GREATEST
CAB
TRAIN COLUMBIA §o09 3 28 BECAUSE OF YOU 4 GAINERS
ALWAYS ON YOUR SIDE 1349 | 1 B oansen J
SHERYL CROW & STING A&M/INTERSCOPE . | g(FLCa,Rrg;(z - INCREAS: ':g
- smme - | AT, WEZF DETECTH
COLOUR EVERYWHERE 1 : ! )
DIAN DIAZ STRIP CITY 0.052 j 3 Total stations with six or more detections: 81
— — .
SO BEAUTIFUL 0.256 | 29 Total detections by daypart: +‘4§ BAD DAY
DARREN HAYES COLUMBIA e | E— @ @ @ @ Daniel Powter (Warner 8ros.)
WHO SAYS YOU CAN'T GO HOME WMXC +12, WHOM +11, KGBY +10, WTCB +9, KVIL +8
BON JOVI ISLAND/IDIMG e :_' I A L T WTFM +8, KMGA +7,WOOD +7, WYSF +7 WMGC +7
- 0/ -
THIS IS HOW A HEART BREAKS 5 ' i +1 PROBABLY WOULDN'T BETHIS
0520 27
ROBTHOMAS MELISMA/ATLANTIC B ;- ‘ WAY
THIS NEVER HAPPENED BEFORE o0e1 [ frﬁ'? 4 LeAnn Rimes (Curb)
PAUL MCCARTNEY MPUCAPITOL | r_ B KKCW 48, WJBR +7, KXLY +5,WYSF +5, WSUY 45
FEEL 0050 IR g e w———— WTFM +4, WYJB +4, KRWM +4, WSPA +4, WSHH +4
CHICAGO RHINO 5 , +119 BECAUSE OF YOU
- e S—— Total stations with six or mere detections: 13 A
ORDINARY PEOPLE o Total detecti ] Kelly Clarkson (RCA/RMG)
JOHN LEGEND G.0.0.D/COLUMBIA otal detections by daypart: WEAT +15, KGBX +10, KESZ +9, WWDE +8, KGBY +8
JUST FEEL BETTER @ @ j WCRZ +7,WTCB +6, WBEB +5, WSLQ +5, WTVR +6
SANTANA FEATURING STEVENTYLER ARISTA/RMG = O Y e O +115 YOU'RE BEAUTH
SHE SAYS : James Blunt (Custard/Atlantic)
HOWIE DAY B EPIC 8% 16% 1% 9% 56% WSPA +8, WBEB +7, KXLY +7 WSNY +6, WRRM +5
CRAWIING BACKTONGD - r;rce +5, KBEE +5, KQIS +4, WLHT +4, WYSF +4
BACKSTREET BOYS JIVE/ZZOMBA RWHARITTEN
1 BELIEVE IN YOU (JE CROIS EN TOI) Natasha Bedingfield (Epic)
IL DIVO & CELINE DION SYCO/COLUMBIA WKS'%’:‘ g%wm‘ ;"’rW“UD;& Wrc;‘ggis“f;ﬂ +8
Y GET OUT OF MY MIND ' TR
E‘—-f HOOTIE & THE BLOWFISH SNEAKY LONG/VANGUARD
.3 40 5 JUST THE GIRL
K THE CLICK FIVE LAVA
TRYING TO LOVEYOU
m TRISHAYEARWOOD MCA NASHVILLE 83 adult contemporary stations are electronically monitored by Nielsen Broadcast Data
3 1 DON'T WANT ANYTHING TO CHANGE Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
38 5 BONNIE RAITT CAPITOL See legend to charts on lead page of charts section for rules and symbol explanations.
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WLIT

939 WLIT

WBEB

WNIC

WASH

New York Litefm Los Angeles —_— Chicago Philadelphia Em Detroit ﬂ Washington, DC @
VP/AC Pgmg: Jim Ryan PD/MD: Stella Schwartz OM: Darren Davis PD/MD. Chais Conley PD: Don Gossehn PO: Bill Hess
APD: Bridget Sullivan Clear Channe! B18-559-2252 APD: Eric Richeke WEAZ Radio 610-667 8400 APD/MD: Theresa Lucas Clear Channel 301-384-9710
MC: Morgan Prue Clear Channot 312-540-2000 Clear Channel 248-324-5800
Clear Channel 212-603-4600 ™ W ™ W ™ W ™ W ™ W ™ W
1 Litehouse You And Me €0 2B 1 James Blunt You're Beautful 218 1 James Blunt You're Beautful 18 16 1 James Bhunt You're Beautitul B2 1 Rob Thomas Lonely No More 13 14 1 D.HT. Listen To Your Heart 2
2 James Biumt You're Beautful 19 2 2 Jon Secada Window To My Heart 9 2 Kelly Clarkson Because Of You 17 2 Lifehouse You And Me B % 2 B-5%s Love Shack 27 2 Mlchacl Buble Home z 2
3 Kelly Clarkson Because Of You 928 3 Manah Carey We Belong Together 1919 3 Melssa Etheridge | Rua For 16 15 3 Howie Day She S:g‘sﬂk 32 3 James Blunt You're Beautrul n 8 3 Llos Boys Heaven 22
4 Faith Hill Lke We Never Loved AtA 18 2B 4 Daniel Powter Bad Day 18 18 4 Lifehouse You And Me 6 17 4 Keith Urban You'll 0f Me F<Ji) 4 Michael Buble Home ns9 4 Goo Goo s GNL' A Lite B 19 18
5 Damel Powter Bad Ddg 18 24 § Lifehouse You And Me 18 18 § DH.TY Listen To Your Heart 15 14 5 Ketly Clarkson Because Of You 21 § GapBand You Dropped ABombDnMe 11 9 5 James Blunt You're Beautrul 92
6 Rob Thomas Ever ame ma 6 Enya Amararne 18 18 6 Earth, Wind & Fire Let's Groove “n 6 Kelly Clarison Bel\:nd These Hazel E 171 6 Wild Cltemhm Music ni 6 Rob Thomas Lonety No More 8 23
7 Michae! Buble Home 1415 7 Michael Buble Save The Last Dance F 18 18 7 Michael Buble Save The Last Dance F “n 7 Bomnie To Talk Abou 131 7 KC.&Th e Band Boogie Sho n 1w 7 Kelly Clarkson Because Df You 17 14
8 Melissa Etheridge | Run For Life 1319 B Kelly Clarkson Because Of You B 19 8 Gloria G | Will Survive 14 12 8 8|II Med e & Jenaifer W {I've Had) ”n 8 Commodores Brick House n 1w 8 Maroons This Love %5 13
9 Camie Underwood Some Hearts 12 N1 9 Ehon John Your Song 9 5 9 Kelly Cl Behund These Hazel E 14 16 9 Lee ck | Hope You Dance n 8 9 Maroon5 She Will Be Loved 1o 9 Keith Urban You'll Think Of Me 15 15
10 Michael Buble Save The Last Dance F 12 15 10 Tina Tumer What's Love Got ToDo W 9 6 10 KC.& The Suashine Band Get Down T 13 12 10 RodSuwaﬂHmlToﬂd You Lately 1 10 10 D.H.T. Listen To Your Hean 1m 15 10 Uncle Krackes Featuring Drift Awey 131
11 Barry White Never, Never Gonna Give 0 9 11 Madoona Il Remember 9 7 11 Taste 0f Honey Boogss Qogie Dogre 13 14 11 Foreigner | Want To Know What Love non fou And 0 8 11 Jon Secada Window To My Heart 1315
12 mwmmxwmmw«; CI) 12 Extreme More Than Words 9 7 12 Donna Summer Hot Stuff 13 1 12 Faith Hill Thes Kiss 0 6 12 Marish C-ueyWe B T 08 12 Michael Buble Save The Last Danca F 12 12
13 Gloria Gaynor | \Will Survive 9 9 13 Celine Dion The Povser Of Love 9 9 13 Commadares Bnck House 12 8 13 Faith Hill Breathe 0 7 13 Ehon John & Kiki Dee Don't Go Brea 10 10 13 Melissa Etheridge | Run For Lfe 12 13
14 Diana Ross Ain't No Mourtain High E 9 9 14 Celine Dion My Heart Wil Go On 8 3 14 Shannan Let The Music Play 12l | 14 Roxette Listen To Your Heart W 8 14 Weather Girls It's Rainng Men 1t n 14 Daniel Powter Bad Day 1m 8
15 Aretha Franklin Res ct 9 9 15 Wings Maybe 'm Amazed 8 4 15 Daniel Powter Bad Day 12Zn 15 Bryan Adams (Evervthmg 1 0ol Do w9 15 Earth, Wind & Fire Let's Groove 1013 15 les Hate In The World n 10
16 White You' Frst, The L 99 16 Madonna La Isla Bonta 8 8 16 Chic Le Freak 12 12 16 Goo Goo Dolls ins 10 9 16 Samtana Featuring Michel I'm Feelin 9 8 16 Vandross Dance With My Fathe LU T
17 The D'Jays Use Tl Be My G 9 9 17 DHIT. Listen To Your Heart 8 7 17 Four Seasons December 1963 (0h, Wha 12 15 17 Savage Garden Tnsly Madly Deepiy 10 9 17 Thelma Houston Don't Leave Me This 9 8 17 Josh Groban You Raise Muvl‘.lgf nw
18 Bamy White Can't Ge(Elth‘Vou 9 10 18 Van Mofrison Brown Eyed Gal 8 17 18 Samtana Featuring Michel I'm Fealn n9 18 U21Ste HavsanoundWhat 10 10 18 Martina McBride In My Daughter's Ey 9 8 18 Tim McGraw Live Like You Ware Dying n
13 Anna Nalick Breathe (2 8 8 19 Tracy Chapman Give Me Dne Reason 8 8 19 Sister Sledge We Are Famsly 1n 10 19 Train Ca%kng Al 10 1 13 ABBA Dancing Queen 9 9 19 Sophie B. Hawkins As | Lay Me Down 06
20 Andy Gibb | Just Want To 88 Your Ev 8 9 2 Dido Thank You 8 B 2 Michael Buble Home n 20 Lonestar 'm Abre: Tbere 10 13 2 Rick James Super Freak 9 10 20 Marc Anthonry | Need To Know 10 6
4 . e . > - > . _—
A+ No Airplay Adds This Week A+ No Almplay Adds This Week A+ No Airplay Adds This Week ] A+ No Airplay Adds This Week A+ Enya Amarantine 6 5 A+ No Rirplay Adds This Week
} | 1
- L : = ___ |
> - [ >
WMJX Agglc KVIL - WMGF 'ﬁ KESZ 999KEZ WMGC 5'1 KEZK XEZK 1025
Boston 106.7 Dallas d Drlando 143 | Phoenix TR Detroit - St. Louis
har 2y
VP/Pgmg: Don Kelley PD: Nikki Nite POD: Ken Payne Dir/Pgmg: Smokey Rivers OM- Jim Harper PD: Mark Edwards
APD: Candy OTerry APD: Michael Prendergast APD: Brends Matthews PD: Kevin Gossett PD: Lori Bennett APD: Bob London
MD Mark Laurence CBS Radio 214 691-1037 MD: Mrles Chnisinger APD: Scott Brady APD/MD Jon Ray CBS Radio 314-531-0000
Greater Media 617-822-9600 ™ W ™ W Clear Channel 407-916-7790 ™ W Clear Channel 480-966-6236 ™ W Greater Media 248-414-5600 ™ W ™ W
1 Kelty Clarkson Because 0f You % 3 1 James Blunt You're Beautful zn 1 James Bluat You're Beauuful 19 1 Samtana Featuring Michel ['m Feehn 1<) 1 James Blunt You re Beautrtul 21 18 1 Tim McGraw Live Like You Were Dying 17 13
2 Lifehouse You And M X 5 2 Lifehouse You And Me a19 2 Kelly Clarkson Because Of You 19 16 2 Michael Buble Save The Last Dance F % 14 2 Rob Thomas Lonety No More 17 14 2 Lifehouse You And Me % 13
3 James Blunt You're Bsauﬁul % % 3 Keith Urban Making Memones 0f Us 219 3 Buble Save The Last Dance F 18 16 3 Kelly Ciarkson Behind These Hazel E nz 3 Santana Featuring Miche! I'm Feeln 17 16 3 James Blunt You're Beauttul 16 15
4 Anna Nalick Breathe (2 AM) 2 4 Daniel Powter Bad Day 2 12 4 Lifehouse You And M 18 17 4 James Blunt You're Beautrful 19 18 4 Rob Thomas This Is How A Heart Brea 1719 4 Daniel Powter Bad Day 15 4
5 Rob Lonely No More 2 18 § Kelly Clarkson Because Of You 218 § Keith Urban Malong Memoﬂes Otus 18 19 5 Kelly Clarkson Because Of You 17 8 5 O.MHT. Listen To Your Heart wa 5 Kelly Clarkson Breakaway 15 18
6 Goo Goo Dolis Give A Late Bt 919 6 Anna Nalick Breathe (2 AM) 0 6 Daniel Powter Bad D 7 6 Michael McDonald An't No Moumtain 6 9 6 Goo Goo Dolls Give A Littte Br % 13 6 Rob No More 1315
7 Daniel Powter Bad Day 15 9 7 Santana Featwing Michel I'm Feelin 18 19 7 Eagles No More Cloudy Days 15 14 7 Maroon5 She Will Be Loved 16 12 7 Kelly Clarkson Because Of You 16 14 7 Keith Urban You'l UtMe 12 12
8 Daryl Hall John Oates Doh Chikd 13 14 8 Maroons Si V\nge Loved 15 11 8 Jim Brickman Featuring W Beautiful 13 14 8 Lifehouse You And Me 16 19 6 Kelty Clanson Behtnd These Hazel E 16 18 8 Hoobastank The Reason 12 12
9 Edwin McCain |l Be ni 9 Tim McGraw Live Like You Were Dying BN 9 Jon Secada Window To My Heart 12 18 9 Vanessa Cartton A Thousand Mies 15 10 Litehouse You 15 19 9 Dido White Flag 1ns
10 DH.T. isten To Your Heart "9 10 K Clarkson A Moment Like This 129 10 Samana Featuring Michel ['m Feein 1 0 10 Los Lonely Boys Heaven 15 10 10 Earth, Wind & ﬁre Saplembei B 5 10 Bonaie Rait Somelfmg ToTaIl Abou n 7
11 Seal Kiss From A Rose N9 n IvBoysHeaven 21 11 Rob Thomas Lonely No More 09 11 Jim Brickman Featuring W Beauttul 14 12 11 Maroon5 Sunday Momi 8 6 n malchbox!vm? nmn
12 Natasha Bedingfietd Umnwritten 10 8 12 Eagles No More Cloudy Days 12 12 Tim McGraw Live You Were Oyng ) 12 Counting Crows Feamm\g Big Yeklow 13 9 12 Norah Jones Dot Know 8 6 12 Train Calkng AR ngo!s nn
13 Dido White Hag 10 8 13 John Mayer Your Bodv Is A Wonderlan 1n 8 13 Cher Bekeve 9 5 13 matchbox twenty Unwell 31 13 Los Lonely Boys Heaven 8 8 13 Los Lonely Heaven nus
% Adams Please Forgive Me 0 8 14 Seal Love's D 1n 8 14 Phil Collins You'l Be In My Heant 9 7 14 DHIT Llisten ToVuuv Hean 13 17 14 Daniel Powter Bad Day 70 14 Josh Groban You Ratse Me Up n u
15 Sting Fields 0f Gok 0 9 15 BmeunSomeW\qToTalkAbm 1n s 1 mcvchapman Grve Me One Reason 9 7 15 Maroon5 Thes Love 12 10 15 Jobn Cougar Jack & Diane 7 3 15 Martina McBride In My Daughter's Ey 10 10
16 Where Is Your Heant T 039 16 'gnw Featuring Big Yellow ) 16 We Belong if 3] 2 16 Rob Thomas L NoMm 213 16 Joha Waite Missing You ) 16 Goo Goo Dolls Gve A Little Bt 01
17 Vanessa CarhnA Thousand Miles 0 W 7” Shevyl Soak Upre Sun 1 10 7 Lns lnnel Bovs Heaven 9 7 17 Daniel Powter Bad Day 12 1 l7 Playev Baby Come Back 7 3 17 Manina McBride This One's For The nn
18 Exweme More Than Words 0N 18 Dido White nw 18 Emws Featuring Big Yeliow 8 6 18 Eurythmics Sweet Dreams n 6 America Sister Golden Har 7 4 18 Daryl Hall John Oates |'ll Be Arou 0 12
19 Michael Buble SaveTheLaﬂDancsF 10 15 19 Martina McBndeThls Dne's For The nn 19 Bmme itt Somethng To Talk Abou 8 6 19 Fweﬁ)vﬁg'mng 100 Years n s Donana Summer Hot Stuff 7 4 19 Santana Featuring Miche! I'm Feeln 9 5
20 Bill Medley & Jenaifer W (I've Had) 9 6 20 matchbox twenty Unwell nn 20 Lee Ann Womack | Hope You Dance 8 7 20 Martina McBride Thes Dne’s For The n s ]l Four Tops Baby | Need Your Loving 7 4 20 Phil Collins You'll Ba in My Heart 9 8
- - — — — P—— —— — sum—l —— =
‘ A+ No Airpiay Adds This Week [ ; A+ No Aiplay Adds This Week A+ LeAon Rimes Probably WoudntBeTh 7 5 { ‘ A+ Sheryl Crow & Sting Abways On Youw 9 0 A+ Desiel Powter Bad Day 70 A+ No Airplay Adds This Week
! | | - | |
KRWM . ..  KOSI @0y WK 28 WALK wged  KSFI 100 WRAL :
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