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SOLD STANDARD...

AUDIO ENGINEERING&  ENTERTAINMENT  ALM&TVPRODUCTION  EVENT & VENUE
PRODUCTION/DJARTS MANAGEMENT  &POSTPRODUCTION MANAGEMENT

EDUCATION

“The education | received at Trebas Institute
changed my life. It's largely responsible for the four
GRAMMY® Awards | received including Record of
the Year and Album of the Year for recording

‘Raising Sand’ by Robert Plant and Alison Krauss.
Trebas gave me skills resulting in my recording the
music for motion pictures including ‘Across the
Universe’, ‘Cold Mountain’, ‘Oh Brother Where Art
Thou?’, ‘Happy Feet’, and ‘Walk the Line"”

- Michael Piersante

Robert Plant with his recording engineer,
Trebas graduate Michael Piersante.

LET TREBAS TRAIN YOU FOR THE CAREER OF YOUR DREAMS

IMAGINE e FOCUS e CREATE ¢ SUCCEED
N
JD‘»,.INSTITUT
2340 Dundas Street West, g.zo TREBAS 550 Sherbrooke Street West,

2nd Floor T LINLSET LT U W E Suite #600
Toronto, Ontario, M6P 4A9 Montreal, Quebec, H3A 1B9
Phone: 416-966-3066 www.trebas.com Phone: 514-845-4141

DEVELOPING SUCCESSFUL MEDIA CAREERS THROUGH TRAINING SINCE 1979
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"Musiciansiove the JOX in their
IEM.Thars a great compliment
when yourealize just ho:
demanaing theseguys are about
theirsoundk

~ Kevin Madigan - FOH
Lucinda Williams

"Fans dont care about the
technology... so long as the
bass and guitars make Godzilla
weep and hide like a beaten
puppy. The Radial JOX works.

~ Doug Short - FOH
Megadeth, Judas Priest,
Van Halen, Iron Maiden.

*With theJDX, 1 get
consistent, coherent tone
night after night and the
guitaristsiove the sound in
their in-ears. It simply rocks!

~ Eddie Mapp - FOH
Evanescence,
Stone Temple Pilots.

The JDX is almost too good to
be true. The artists hear the
sound they are playing and
fm not fighting mic coloration.
Plugitin& turn it up.
~ Jon Garber - FOH

W Rascal Flatts, Brad Paisley.

"The JDXxtaptures my sound

with previously unobtain-

able control and clarity,

offering our soundman a

directinjection of sonic rage!’

~ Kerry King - Guitarist
layer. ®

Radial JDX"

"The JDXiis nothing short of —

revolutionary!lcan’ believe

the clarity and dynamics, yet

it still retains the grind of my

amp. It breathes!

~ Danny Miranda

Bassist - Queen, Blue

Oyster Cult, Meat Loaf:

A\
~~Eddie Map

— -
For years, engineers have been fig ting with guitars to

make them sound good. Mic posmonmg, room
acoustics on szage,resonance from the stage floor and
bleed from other instruments all play havoc. And this
just the beginning .. you still have to try to make anP
amp sound good with a m ¢ placed right in front of the
speaker.To make matters worse, thase pesky §bitar:"
players are all using in-ear monitors and for the first
time, they are actually hearing the sound from the mic.

ocks!”

“The Radial JOX captures the
distortion from the bassamp J
withoutany lossoflowend. &
And with such a loud band, it
also helps eliminate spill.

~ Jon Burton - FOH

The Prodigy, Gomez

Bjork.

"Folks don't realize how hard it

== is to make multiple guitar
B channefs live happity together. § - ANd they’re not ve-y happy. 38
Wwith a JOX, mic placement is ’*
no longer an issue. Radial changes the rules with the JDX Reacto

~ Bradley Johnson - FOH 4
Aerosmith, Whitesnake.

yto

world’s first direct box desngned specnflc
capture BOTF the sound of the guit; itar amp
the electro magnetuc backimpulse fr H%h

he JOX gives character
without the worries of
bleed and feedback.l was
so surprised how closeit =
sounded to a SM57,1had to 5
double-check.” z

#® ~JimWarren - FOH
Radiohead, Arcade Fire,
Nine Inch Nails.

"I was looking to make the
bass ‘poke’ through in my
mix so I tried the JOX.It's a
great alternative to mic'ing
a dirty cab. I've been using
it ever since.”
~ Russ Glroux - FOH

w= Chickenfoot.

World Radio History
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1588 Kebmt Way. Pert Coquitam 8C V3C 5M5 tel 604-942-1001




@L

e

P ‘T("

AT

fif

WWW.METALWORKSINSTITUTE.COM

Programs Available at Metalworks Institute:

Show Production & Event Management Music Performance & Technology - Guitar Major Entertainment Business Management
Professional Sound - Live Production Major Music Performance & Technology - Bass Guitar Major Audio Production & Engineering
Professional Sound - Studio Production Major Music Performance & Technology - Vocal Major Professional Sound

Music Performance & Technology - Drums & Percussion Major Music Performance & Technology - Keyboard Major

Metalworks Plaza
3611 Mavis Road, Mississauga, ON L5C 177

Metalworks Institute is registered as a Private Career College
under the Private Career Colleges Act, 2005

To arrange a tour or for further information, please call 905.279.4000 or Toll-Free: 1.866.783.2200
www.metalworksinstitute.com
email: admissions@metalworksinstitute.com




GORD BAMFO

Warking Hari Far The Neekend

BY ANDREW KING

Already a star in his home province o° Alberta, country artist Gord
Bamford has been boosting his profile on the national level. That
success can first and foremost be attributec to the hard-working, -

grassroots approach he’s applied to his craft and career. d d ' H <
it 0 i eurmers=
The Bountifu) Bajancing fAct 0f -

MADISON VIOLET . 10 Indie Insides
BY ANDREW KING ' 12 Changes
With each record they’ve relessed in sequence since their debut,

it seems that every strmmed chord,dreamy harmony, and subt'e
stroke of the bow brings Madison Violet a new fan,and 201’s The
Good In Goodbye only continues that trend. ) 65 Hot Gear

: 7 Advertisers'lnda
KID KOALA ) 74 Marketplace

! E ) -4 "t ! 76 Classifieds
EWEE iﬂer 5 SHMIE mwuaci ; 78 Showcase
8Y CRAIG LEACH :

On the atmospheric Space Cadet, renowned Canadian turntabllst

Kid Koala's approach was one that found him taking a somewhat EUIumns
softer aural touch in its conception, recording, and subsequent live

performances, due in part to the recent birth of his second daughter.

19 Events
20 Road lest

25 Guitar - Aaion Little

26 Keyboards - Kory Livingstone
INTERESTING 8 INNOVATIVE MEANS TO L 27 Bass—Jasou

Slciil MEdia Ehcpess 28 Percusy.on—clen .Sobel

Wood - Daniel Schng
8Y.DavID MCPHERSON | 49) WSS w'"fis aniel SCEE
Social media tools have been increasingly integral to the su 30 Brass —Michael Barth

of musicians cver the last decade plus. .oin Canadian Musi 31 Digital Music - DJ Jonesian
as we share scme innowvative ideas to help make the mos 32 Vocals ~ Ashley Condon

tools available to musicians today. 58 Writing - Zenith Myth

59 Recording — Arun Chaturvedi
PLAY SOME."'"NG' ' 60 Live Sound - Peter Janis

CM's 2012 Guifar Special | o e

BY ANDREW KWG 2

We've got one hell of z lineup for this year’s “Guitar Special, g™
including the massive double-header of lan Thornley on 3ig Wreck Cover, Gard Bamfond by k9 , ach
Alpatross and the almighty Slash on the upcoming Apocalyptic Love, with Snop In Tieme

plus Michael Occhipinti, Cancar Bats, ard more! Contents: RN Koak iy 05
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SENNHEISER
XS WIRELESS
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R THE

STAGE.

XS WIRELESS is your entry to the

wireless world. No matter if you are a speaker,
singer or musician - these wireless all-in-one
packages provide you with reliable transmission
and excellent sound quality.

The system is quick and easy to set up due to its
frequency management and synchronization via
remote channel.

Professional True Diversity technology ensures
optimum reception, anytime and anywhere

[/ SENNHEISER
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Think you've got what it takes to make it big?
RQDE is looking for the very best unsigned artists
around the world in the ‘RODE Rocks' talent search.

Visit roderocks.com and you could be on your way to
Record Plant in Hollywood to record with all-star

producer Alain Johnnes (Chris Cornell, Queens of the Stone
Age, Arctic Monkeys, Them Crooked Vultures)!

R@DE is distributed & supparted in Canada Exclusively by:
Audio Distributors International, 1275 Newten St., Unit 6, Boucherville, Quebec J4BSH2
Tel: (450) 449-8177 » Fax: (450) 449-8180 » www.adi-online.net » email; info@adi-online.net

MICROPHONES




Live X
Sound Better.

Designed for the most demanding live performances, the new Live X
family of powered and passive loudspeakers sets new standards for
portable sound.

Everything Electro-Voice has learned making audio systems for the
world’s biggest events is built into Live X:

*  OQur latest precision-engineered components

*  Lightweight, durable wood cabinets

= Best-in-class SPL output and frequency response

»  Stackable or pole-mountable designs and built-in monitor angles

All at a price point previously unheard-of for loudspeakers of a similar
pedigree.

Visit your local Electro-Voice dealer for a Live X demo today.

Powered Loudspeakers
12| 15| 18

©2011 Bosch Secumty Systems, Inc.

acs

PAG Canada Ltd.
1-866-9 PAG CAN (972-4226) » E-mail: sales@PAGcanada.com
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wWitAl D ON Y0UR MiNJ? TEDETH

FEEDBACK c/o Canadian Musician,
23 Hannover Dr., #7, St. Catharines, ON L2W 1A3
FAX: 888-665-1307 * info@nor.com,

www.canadianmusician.com to write electronically.

4 great job.
Terry Fernihough
Nepean, ON
Rattling The Room Revisited
Got those copies of the mag in the mail today. Thanks so much for having

those sent along. That was a fun article you guys put together by the way lem
("Rattle The Room! CM's 2012 Bass Feature” from the March/April 2012 is- do
sue). I enjoyed reading about all the different (and similar) perspectives
everyone has. '
Take care, }

\

|

Eva Gardner
Bassist (P!nk, Telstar)

Give Your Career A Boost
@Blog Central

Head over to www.canadian
musician.com/blogcentral and
check out all the goodies on offer
from our talented team of blog-
gers. We've got Vancouver-based
vocal coach and author Angela
Kelman offering up some valuable
tips for vocalists, publicist Sari
Delmar of Audio Blood sharing all

CM Ecitor Andrew King catches up with
Toronto indie rockers The Balconies.

For Your Viewing Pleasure...

Head over to www.canadianmusician.com/multimedia for a whole slew of
new videos for your viewing pleasure. Get tips on giving an effective inter-
view with the CBC's Bob Mersereau, or let Kevin Sinclair frem SpinCount
tell you about rad.o tracking and whether or not 1f's something you should
be considering. We've got quick tidbits to boost your career from Canadian
media icon Alan Cross, TuneCore Founder & CEO Jeff Price, eOne Music
Canada’s Eric Alger, plus artist interviews with Halifax electro-pop master
Rich Aucoin, the hard rock machine that is Monster Truck, plus Radio Radio,
The Pack a.d., Arkells, and many more!

WWW.CANADIANMUSICIAN.COM

kinds of tidbits to take you further,
recording engineer Shawn Brad-
ley on getting the most from your
recordings, Conestoga College's
Mike McConville on guitar repair
and design, plus Paul Lau's Hot
New Tech Toys blog, and others!
There’'s something there for every-
one. and more to come!

CANADIAN FUSICIAN < [9)
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Wiisne’s MY SHARE?

How Best To Spend Your Time & Money 0On Social Media

By Kit Watson

ocial media is THE buzz-
word right now, but is it
more than that? You may
have heard that industry
types won't look twice at
you unless you can fill the
“online stadium,” and yet
having thousands of Twitter followers
doesn’t mean anything to the club own-
er down the street who refuses fo book
you. Whether you "don’t get” Twitter
or it's the centre of your universe, you
have probably asked yoursell more than
once, "Why the heck am I doing this?!”
As a small business owner, that's a
perfectly valid question. The benefits
of social media are usually nebulously
alluded to, and many musicians are al-
ready feeling the Facebook burnout. So
let's discuss what you need in order to
make social media work for you, where
to expect the opportunities and money
to roll in from, and how to spend to give
your media a social shove.
Social media is not, by any stretch,
a new concept. We have been sharing
stories, songs, and art for millennia. The
only thing that's new about this new
incarnation of storytelling is that we're
doing it through personal effects, such
as cell phones, which connect us to a
network of other users we may either
love dearly or have never met. While
technology has made it very easy to
share content, what we choose to share,
and where we choose to share it, pro-
vides a roadmap to getting tangible
results from social media.

Pecisions, Decisions...

The first important decision to make is
which social media sites you will use,
and then it's up to you to provide the
1ig contegt. My clients have had the
be sults from being heavily active

[10] - CA

on Twitter, YouTube, Tumblr, Instagram,
and their own websites. Facebook is al-
ways at the top of everyone's list, but
your personal profile is likely to get you
more activity due to the one-on-one na-
ture versus a Facebook Fan Page, which
won't see the same volume of com-
ments and likes. Picking three outlets
to spend most of your time on makes it
easy to start building a solid base.

it's All About Content
Your next goal 1s to provide unique

World Radio Histol

KIERAN STRANGE

content for each of these outlets. Good
content is at least one of three things:
funny, emotional, or educational and
noteworthy. Examples of good content
are well-written blog posts, cover songs
on YouTube, photos posted to Twitter,
and your original material presented in
a way that’s fresh. Another area for good
content lies in the act of reaching out
to fans. When you put your fan in the
centre of your focus, you build a last-
ing emotional connection to them that
elevates them from a simple number



CARLI & JuLIE KENNEDY

to super-fan. In all of this,
interactivity is key, and this
will lead you to begin reap-
ing the ROI (return-on-
investment) of your social
media campaign.

Reap The Rewards

The furst area of ROI art-
ists see from their social
media is entirely non-
monetary, and entirely
necessary: a consistent
base of emotional sup-
port. Your friends may
not get why you spend
all your time in your
basement studio, and
your family may not un-
derstand why you don't
put the drumsticks
down and get a real job,
but your fans DO.

When you've paid
your “social dues,”
have been there for
your fans, and given
them great content,
they're going to be
there to remind you of why you're do-
ing this. "Twitter has been one of the
best marketing and fan-building tools
for us as artists. Through Twitter, we
are able to connect with our fans on a
personal one-to-one basis,” says Julie
Kennedy, one half of the country-folk
twin set Carli and Julie Kennedy. "It
is so encouraging to log on every day
and receive personal messages from
people who support us and listen to
our music.”

The second area of ROI is the
amount of creativity and resources you
will be able to tap into, which translates
into more albums sold and more shows
booked. There's a lot that a large Twitter
following can do for you as an artist, in
ways you may not expect. Forget about
the industry - in the end, they won't be
paying your bills. Not only can you ask
your fans to submit designs for a t-shirt,
but you can also look to them to help
you book tours. Music fans go to shows,
know who's hot in their area, and which
venue has toilets that always back up.

"My best show opportunities have
always come from my fans. They've
told me who to play with and have even
gone out to the venues to drop off press
kits for me and find out what promot-
ers to work with. I just had to tell them
what to say, and what to ask,” says UK-
bom Kieran Strange, an electronic-rock
artist who now resides in Canada. "A
fan ir Texas happened to know a talent
buyer for a major festival. She passed a

WWW.CANADIANMUSICIAN.COM

Nirvana cover I'd done over to him, and
the next thing I knew I was booked to
play in front of 8,000 people 1n a place
I never toured before.”

Hireqa Help?

There are situations where you need to
invest money into social media. They
relate to two areas: content and strat-
egy. Invest in your conient. Have your
own domain; don't rely on Facebook or
MySpace. It's worth the money to invest
in decent recording equipment so you
can record good covers for YouTube at
home. License your covers and push
them out as singles to iTunes 1o pay
for a videographer for larger-scale cov-
er videos and sign up for services like
Mailchimp (mailing lists) and Hootsuite
(push updates out to muitiple sites at
once).

Putting content aside anc moving
onto strategy, it's worthwhile to hire a
social media professional. Like any art-
ist, a good consultant lives and breathes
social media like it's their form of a-t,
and having them come up with a strat-
egy for you over several months can be
a lifesaver if you're floundering. Pick-
ing the right consultant is important,
though. Don’t pay for services that
promise “"500 followers in five days”
(they're not likely to be real accounis
that follow you, and if they are, they
have no emotional connection to you)

l]ndie@sider

and don’t take anyone on their word
that they can make your video go viral.
Social media growth shou'd be sieady.
Too many new fans or followers in a
day can flag your account to be taken
down oft of Twitter or Facebook, wasting
all the time and money you've put into
building it!

Once you have a firm grasp on what
content to push out onto what sites —
and that it is more important to reach
out and communicate with people first
rather than waiting for them to come to
you — you will see the direct rewards of
investing time and money into social
media. It will allow you to stay in touch
with fans when not touring in their area
and continue to build your following
while you're in the studio. There's also
nothing like unlocking your iPhone after
getting a bad album review only to find
50 of your fans defending your work and
reminding you of how ycu've touched
their lives with your music - the reason
you're playing in the first place.

Kit Watson is the founder of RockitGirl - a
management, booking, development, aad social
media group working with both signed and inde-

pendent artists of all genres. He: clients have won
social media awards and have walked rea carpets.
Contact her at: kitcorockitgirfmedia.com, www.
rockitgirlmedia.com.

CANADIAN MUSICIAN « [11]
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SXSW 2012 By The Numbers

* This year's edition of South By Southwest (SXSW), which took
place from March 9-18, 2012 in Austin, TX, welcomed musicians
and members from international music industries to congregate,
network, and take in some great live performances. Here's a break-
down-by-numbers of this year's SXSW:

* Music Festival Showcasing Acts: 2,286 (547 international
acts from 4§ foreign countries)

* Music Festival Stages: 104

* Music Festival Bands That Applied: 10,313
* Music Confererce Participants: 18,988

* Music Conference Sessions: 182

* Music Media in Attendance {approximate): 3,220
* Auditorium Shores Stage Attendance over three days:
55,000

* SXSW Trade Show Exhibit Spaces/Attendance:
583/65,000

* Music Gear Expo Exhibit Spaces/Attendance: 51/20,500
* Official SXSW Parties: 165

* Hotel Room Nights Booked: 50,814

JORDAN COOK (SKJ
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FEIST PERFORMS “THE BAD IN EACH OTHER" DURING
THE 2012 JUNO BROADCAST

Feist & The Sheepdogs Lead The
Way At The 2012 JUNO Awards

* The 2072 broadcast of the JUNO Awards, which took place
in Ottawa on April 1, saw favourite Feist and first-time JUNO
nominees The Sheepdogs both pick up three awards, leading
all other nominees.

Feist was presented witk the JUNO Award for Artist of
the Year at the broadcast, having already accepted awards
for Adult Alternative Album of the Year and Music DVD of
the Year at the Gala Dinner & Awards held the previous night.
Meanwhile, The Sheepdogs picked up the New Group of the
Year and Rock Album of the Year awards as well as the award
for Single of the Year for “| Don’t Know."

Other big winners at this year's broadcast were: Dan Man-
gan, who accepted two awards; Michael Bublé, who garnered
the JUNO Award for Album of the Year; and Justin Bieber,
who won the Fan Choice Award for the second year in a row.

Rock icons Biue Rodeo were inducied into the Canadian Music
Ha'l of Fame by Sarah McLachlan, who then joined them onstage for a performance of “Lost Together."

The broadcast, hosted by William Shatner, was CTV's highest rated show that evening with over 1.6 million viewers. As
always, winning and performing artists benefited from an increase in record and digital music sales post-broadcast, dubbed the
JUNO Effect. Sales of Feist's latest album Metals doubled, while digital :rack sales for several performers significantly rose
over the week leading up to the awards.

The 2013 JUNO Week and Awards celebrations will be held in Regina, SK from April 15-21, with the Gala being broadcast
live on CTV from the Brandt Centre on Sunday, April 21, 2013. For more information, visit: www.junoawards.ca.

BLUE RODEQ BEING INDUCTED INTO THE CANADIAN MUSIC HALL OF FAME

JUNO HOST WILLIAM SHATNER

Domenic Troiano Scholarship

* Winnipeg's James Graham was recently presented with the 2012
Domenic Troiano Guitar Scholarship, a $10,000 award which is pre-
sented annually to one Canadian guitarist who will be pursuing a
post-secondary education on guitar.

“I felt really excited and it's an honour o be chosen as the winner,”
says Graham on being selected. “Whatever I do later on, I always
want to be playing guitar,” adds the youngster, who is registered in
the Enrickment Program at the Division of Preparatory Studies at the
University of Manitoba and recently completed his first recording.

The application deadline for 2013 is November 30. Visit
www.domenictroiano.com for more information.

JAMES GRAHAM WITH HIS INSTRUCTOR RYSZARD TYBOROWSKI

WWW.CANADIANMUSICIAN.COM CANADIAN MBSICIAN - [13)
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30" Edition Of GMW Breaks
Records

* Music, interactive, and broadcasting profes-
sionals from around the globe converged to cel-
ebrate the 30" anniversary of Canadian Music
Week (CMW), held in Toronto over five days
from March 21-25. Registering record numbers,
more than 2,400 industry representatives, 4,743
musicians, and 1,054 bands from over 43 differ- -—

ent countries attended the annual conference, SLASH BEING INTERVIEWED DURING THE CONFERENCE.
music festival, and awards ceremony.

industry-related seminars, initiatives, and conferences were presented over the five days. Wusical icons Burton Cummings,
Paul Rodgers, and Slash shared stories and insights during in-depth celebrity interviews while renowned promoter Harvey
Goldsmith addressed delegates on the ins-and-outs of concert promotion.

The Canadian Music and Broadcast Industry Awards honoured husband and wife duo Chantal Kreviazuk and Raine Maida
with the Allan Staight Humanitarian Spirit Award while Riley O'Connor and Daniel Lanois accepted their Lifetime Achievement
Awards and John Derringer was presented with the Allan Waters Broaacast Lifetime Achievement Award.

The SiriusXM Indies awards featured performances by Pavlo, The Pack A.D., Young Empires, Dan Mangan, The Sheepdogs,
and Indies Hall ot Fame inductees Treble Charger, who reunited after a decade apart.

The 2013 edition of CMW will take place March 20-24. To view all of Canadian Music Week's winners and performers, visit

CDJ Show Grows Again In 2012

* The 2012 Canadian D] Show (CDJ Show), which ran March
17-18, 2012 at the Doubletree by Hilton Toronto Airport,
marked the largest edition of the show in the three yeais
since its inception.

"Canada has an incred:ble amount of talent,” says Ryan
Schroeyens, CD] Show Founder, of the nation's D] commu
nity. “It's essential for us to get together as an industry and
get this industry going. The Canadian DJ Show is the plat
form to do that.”

The first day of the two-day event provided attendees
with a slew of semnar topics and panels while the second
offered exhibiting companies a chance to show off the la
est products and technologies catering to the nightclub and
special event venue owners, promoters, agents, and mobile
DJ companies on the show floo

For more information on next year's show as it becomes

MC FLIPSIDE available, visit: www.cdjshow.com.
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(L-R) JESSE PERIARD, ROWEN GALLANT & CALEB GALLANT OF PEI'S TEN STRINGS
AND A GCAT SKIN HAD FEET STOMPING AT THE OLD TRIANGLE IN MONCTON.

ECMA 2012 Makes Plenty Of Noise
In Moncton

* After a successful run from April 11-15, the 2012 edition of East
Coast Music Week culminated the evening of the 15" with the
annual Awards Gala where Hey Rosettz!. Matt Andersen, David
Myles, Keith Mullins, and Scott MacMifan were all presented
with multiple awards.

T
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FREBERICTON'S WHALE SKIN DOMINATED THE DANCEFLOOR AT THE OXYGEN CLUB.

musis markefing

CELEBRATING

1991 - YEARS - 2011
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The week itse!f was full of showcase performanc-
es by the east coast’s best, from up-and-coming acts
through to househo!d names, scat:ered across the
city of Moncton, NB in a myriad of venues surround-
ing the host hotel, the Delta Beausejour. Also pre
sented over the course of the event was the annual
conference programming, featuring plenty of panels
and presentations designed to advance the careers
of the Atlantic provinces’ musicians and industry
members.

CM was onsite during the event. Visit www.
canadianmusician. com/blog for a recap and
www.canadianmusician.com,/multimedia for helpful
videos with some industry insiders as well as some
artist interviews

For more information on the event and the as-
sociation, contact the ECMA: 800-513-4953
www.ecma.com.

Music Marketing Inc.
116C Edesmere Rd, Toronto, ON MIP 2X4
416 789-7100 © 416 789-1667
musicmarketing.ca

Dok
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The Acorn Masterkey USB MIDI keyboard controllers open the
gate to portable computer music creation and deliver the control
you need to unlock your creativity.

The velocity sensitive keys have a dynamic and fast response idea
for programming bass lines, drums or ripping synth moves. Use any
standard MIDI software program or the included Presonus Studio
One Artist. Masterkey's compact, stylish and light design is perfect
for mobile applications, wherever your music takes you.

Masterkey controllers are in stock and shipping now at generous
price points and gluttonous margins. Careful now, control yourself.

25 49 61 Note Kybds
> Velocty Senuitive

Synth Styl: Keyboard

o Pitch Bend
> Modulation Wheel
> | Assignable Fader

4 Asiignable Kaobs

> 3-Character LED

I Sustain Jack
USB Compliant

0 Mac & Wndows
© Stwdio One Artist

Amazing Price
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STEVE KIRMAN

BAD RELIGION
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STEVE'S MUSIC'S MONTREAL STOREFRONT

“The End Of An Era”
Steve Kirman: 1947-2012

¢ On Saturday, March 3, 2012, the Canadian music industry
lost a titan in the world of music retail. Steve Kirman, Presi-
dent and Founder of the Steve's Music chain of music stores,
passed away at the age of 65.

Kirman, affectionately known as Mr. Steve among the em-
ployees of his iconic chain of music stores, first apened the
Montreal location of Steve's Music 47 years ago in 1965 at
the age of 19. That store remains a landmark in the city, and
over the years, Steve's Music opened two add:tionel locations
in Toronto and Ottawa, both of which have been established
as destination stores in their respective cities.

Canadian Musician extends its deepest sympathies to the
Kirman Family and those at Steve's Music.

New Showcase fite

To i L Aboriginal
= Uppc/{r{is{s et o

Musique Nomade, a mobile studio service designed
to meet the career development needs of First Na-
fions musicians in Quebec by allowing them to make
professional recordings and videos, has laurched
its website. This interactive websi-e includes online
profiles of Aboriginal musicians, vdeo clips, songs
for free download, photos, a concert calendar, music
tips, and information about the Aboriginal commu-
nities and nations in Quebec. Visit the new size at:
www.mus quenomade.com.

Get Ready! NXNE Announces Prelim
Lineup

* The Flaming Lips, Bad Religion, Good Riddance, No Use For A
Name, Raekwon, Ghostface Killah, and Matthew Good, among
a buffet of others, have all been confirmed to perform at this
year's NXNE, taking place in the streets, clubs, and squares
of Toronto from June 11-17.

Hit up www.nxne.com for the complete low-down, including
what's on the schedule for the Interactive portion of the annual
conference and festival.

TY SEGALL
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Stellar Lineup Slated
For Guitar Workshop
Plus 2012

e The 2012 Guitar Workshop Plus pro-
gram has announced its artist lineup for
this year's edition of the annual intensive
guitar instruction sessions. Slated for
this year are Tommy Emmanuel, Guthrie
Govan, Billy Sheehan, Johnny Hiland,
Dave Martone, and lan Thornley, among
several others.

The two Toronto sessions will take
place July 15-20 and July 22-27 at Ap-
pleby College in Oakville, just west of
Toronto. The Vancouver session will run
August 12-17 at Quest University, just
north of Vancouver in Squamish, BC.

Courses are offered for all skill levels,
ages 12 through adult, in styles including
blues, jazz, rock, acoustic, and classical.
Each day consists of morning and after-
noon classes and late afternoon clinics,
ensemble performances, and evening
concerts.

For more information, contact Gui-
tar Workshop Plus: 905-567-8000, FAX
905-785-2831, info@guitarworkshop-
plus.com, www.guitarworkshopplus.

com.
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Alan Parsons Master ,
Class Session Coming
To Toronto

« Global Music Depot has confirmed the first
Canadian Master Class Training Session with
producer/engineer Alan Parsons (The Beatles, |
Pink Floyd), taking place at Noble Street Studios
in Toronto on May 26, 2012.

Attendees will receive a copy of Parsons’
3-DVD set The Art & Science of Sound Re-
cording as well as an invite-only ticket to the
evening’s VIP Meet & Greet event. Some re-
freshments and meals are also included.

For more information, including tick-
et options and prices, visit www.global
musicdepot.com.

WWW.CANADIANMUSICIAN.COM

ALL GEARED-UP

Music & Hockey Collide At
2012 Hockey Summit 0f
The Arts

* Hockey teams from across Canada comprising members of the national arts com
munities embarked on the annual Easter weekend pilgrimage to Toronto this year
for the 13™ Hockey Summit Of The Arts hockey tournament, which pits artist-based
teams from various locales across the nation against one another over three days of
hockey, music, and community

“The mission of what we're trying to do is build community through hockey and the
arts,” comments tournament Founder Tom Goodwin. “We really work hard on making
it a collective effort with everyone sharing the accountability and responsibility of
running the event.” Those responsibilities and community-building events include
mingles, artistic endeavors, and charitable work, happening throughout the year and
during the tournament. Perhaps the highlight of these initiatives are the cabaret-style
Hootenannies that take-over the infamous El Mocambo both nights of the tournament
weekend where each team is tasked with performing a set.

Teams interested in playing next year’s tournament are encouraged to contact the
organizers. The 2013 Hockey Summit Of the Arts will again take place during the
Easter weekend in Toronto. For more information, visit: www.hockeysummit.org or
www.hockeyaa.net.

THE HOOTENANNY

DREAMS- YREAMS SOUND et

"My Dreams have the perfect blend of wash & body -
They are integral in defining the MonkeyJunk sound_!" i

- Matt Sobb

Monkey Junk
-
v—2CrA A

info@dreamcymbals.com - www.dreamcymbals.com
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NSAI Toronto
Presents Tin Pan
North

« Celebrating the craft of song-
writing, Tin Pan North is hosting
its 13™ annual festival May 24-
26, 2012 in four clubs across
Toronto. The festival, organized
by the Toronto chapter of the
Nashville Songwriters Associa-
tion International, pays homage
to the Tin Pan South Songwriter’s
Festival that takes place each
spring in Nashville.

“This festival has come a
long way in a decade,” says Bart
Herbison, Executive Director of
NSAI, “from a little showcase in a
suburban library to a major music
festival featuring some top names
in songwriting. We applaud our

Toronto Chapter’s efforts to ex-
pand the reach of Tin Pan South
and the celebration of songs and
songwriters.”

This year, the festival will
feature headliners including
Victoria Banks, Ryan Laird, The
Jeffersons, Marshall Dane, Jory
Nash, and Rob Crosby, among
others, and will take place at
Black Swan, C'est What, and
Moonshine Café, with the Gala
being hosted on Saturday, May
26 at The Eton House Tavern

For more information, contact
the NSAI Toronto Chapter: 905-
453-6104, nsaitoronto@gmail.
com, www.nsaitoronto.com.

HABANA COMPAS DANCE GROUP

KoSA Cuha 2012 Continues Track Record
Of Success

* KoSA Cuba held its annual workshop and festival from March 4-11, 2012.
The one-week intensive study program included conferences, hands-on
classes, private lessons, and evening concerts in historic Havana. The
week started with an educational conference and an introduction to Cuban
music by ethnomusicologist Dr. Olavo Alén.

The event featured programming like Conga drum classes were lead by
Tomas Ramos “E! Panga,” Yaroldi Abreu, as well as Adel Gonzales. Timbale
classes were conducted by Jean Roberto Figueroa from Klimax, sharing
his personal “"timba rhythm” approach to the instrument. Special guest
Roberto Smith, inventor of the new foot maraca shaker, demonstrated the
ultimate independence in performance as a solo percussionist covering all
percussion parts. The 2013 edition of KoSA Cuba and the Havana Drum
Festival will take place March 3-10.

For more information, visit: www.kosamusic.com or contact KoSA at
info@kosamusic.com.

Name: Stevie Connor
(www.weedanmusic.com)
Location: Port Credit, ON
Brand/Model: Henderson Bagpipes
Year: Circa 1890-1910

Price Paid: $2,000

Estimated Value Today: $16,000

When, where, and how did you obtain
this piece of gear?

My father, a world-class piper from
Scotland, received a phone call to say
that someone’s uncle had died and they
were selling his pipes that had been ly-
ing under his bed for years. The caller
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wanted someone who would play them
and care for them, so my father bought
the pipes for $2,000. He is also a bag-
pipe maker and recognized that the in-
strument was over 100 years old and in
mint condition. He showed them to me
and I fell in love. When I played them
I did not want to give them back, but
my father’s intentions were to refurbish
and sell them.

Have any modifications/upgrades been
made to this piece of gear?

My father sent them to a bagpipe maker
to have silver mounts put on them at his
own cost, increasing the value consid-
erably. The bagpipe maker went into
receivership whilst the pipes were in
the shop and, after some struggle to
prove the pipes were his, my father got
them back and they had already had
the silver mounted, for which he did
not have to pay. The increase in value
was enormous and it is now a much
sought-after instrument. After a lot of
thought, he knew I would care for and
play them with all my heart, so he sold
them to me for the price he paid: $2,000.

What's your favourite feature of this
piece of gear?
The sweet tone of the drones is amaz-

ing! I'm playing an instrument that is
over 100 years old and a real piece of
history. The company that manufac-
tured them closed in 1910 and had
only manufactured pipes for 20 years.
There are not a lot of these instruments
anywhere in the world and the fact that
they sound so sweet today is amazing.

What's your most memorable moment
with this piece of gear?

When I first played them in my father’s
living room, I played a tune, stopped,
looked at my dad, and we both smiled at
each other. His words were: “You need
the pipes, and the pipes need you.”

Do you have a rare, unique, or just plain interesting piece of gear you want to
share with the Canadian Musician readership? Visit www.canadianmusician.com/

gearheads, fill out the form, and upload a high-res photo of you and your gear.
We'll take care of the rest.
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I Taylor Guitars Road Show
Toronto, ON

May 15, 2012
619-258-1207
www.taylorguitars.com

B Taylor Guitars Road Show
Niagara Falls, ON

May 16, 2012
619-258-1207
www.taylorguitars.com

M Taylor Guitars Road Show
Hamilton, ON

May 17, 2012
619-258-1207
www.taylorguitars.com

B Date With A Demo

Toronto, ON

May 29, 2012

416-961-1588, FAX 416-961-2040
events@songwriters.ca,
www.songwriters.ca

B New York Amp Show 2012
Secaucus, NJ

June 2-3, 2012
818-992-0745
loni@ampshow.com,
www.ampshow.com

B PianoTexas 2012

June 7-July 1, 2012
817-257-7456, FAX 817-257-0178
info-pianotexas@tcu.edu,
www.pianotexas.org

Il Monireal International Musical
Competition: Voice 2012
Montreal, QC

June 8, 2012

514 845-4108, FAX 514 845-8241
info@concoursmontreal.ca,
www.concoursmontreal.ca

H Muhtadi International Drumming
Festival

Toronto, ON

June 9-10, 2012

416-848-3838

www.muhtadidrumfest.com

W NXNE 2012

Toronto, ON

June 11-17, 2012

416-863-6963, FAX 416-863-0828

info@nxne.com, www.nxne.com

8 ASBDA 2012 Convention
Asheville, NC

June 19-23, 2012
563-252-2500
www.asbda.com

WWW.CANADIANMUSICIAN.COM

: I 2012 NAFME Music Education Week
: Baltimore, MD

: June 22-25, 2012

: 703-860-4000

. www.nafme.org

: M 2012 COCA National Conference
: Montreal, QC

: June 22-26, 2012

519-690-0207, FAX 519-681-4328
{ WWW.Coca.org

: [l §.C.E.N.E. Music Festival

i St. Catharines, ON

: June 26, 2012

: www.scenemusicfestival.ca

: [ Montreal International Jazz Festival
: 2012

: Montreal, QC

: June 28-July 7, 2012

: 514-871-1881
commentaires_jazz@equipespectra.ca, :
¢ www.montrealjazzfest.com :

: Il Montreal Guitar Show 2012

. Montreal, QC

. June 29-July 1, 2012

: 514-525-7732

: info_sgm@equipespectra.ca,
: www.montrealguitarshow.com

: M Charlottetown Summerfest 2012

: Charlottetown, PE

: June 30-July 2, 2012
www.charlottetownsummerfest.com

: H Stickman Drum Experience

: Black Strap Lake, SK

: July 4-7, 2012

: 306-529-3589, FAX 306-543-0336

: info@stickmandrumexperience.com,
: www.stickmandrumexperience.com

: M 2012 Halifax Jazz Festival
. Halifax, NS

: July 6-14, 2012

i 902-492-2225

: info@jazzeast.com,

: www.halifaxjazzfestival.ca

: @ Summer NAMM 2012

: Nashville, TN

: July 12-14, 2012

: 760-438-8001, FAX 760-438-7327
: info@namm.org, www.namm.org

EFE
A

: Il 35" Annual Vancouver Folk Music
: Festival

: Vancouver, BC

¢ July 13-15, 2012

: 604-602-9798, FAX 604-602-9790
. info@thefestival.bc.ca,

: www.thefestival.bc.ca

: Il Guitar Workshop Plus Toronto 2012
: Toronto, ON

: Session 1: July 15-20, 2012

: Session 2: July 22-27, 2012

: 905-567-8000

¢ info@guitarworkshopplus.com,

: www.guitarworkshopplus.com

: 182012 Beaches International Jazz
: Festival

: Toronto, ON

: July 20-29, 2012

: 416-698-2152, FAX 416-698-2064
: infobeachesjazz@rogers.com,

www.beachesjazz.com

: Il KoSA International Percussion
: Workshop, Drum Camp & Festival
: Castleton, VT

July 24-29, 2012

: 800-541-8401

: info@kosamusic.com,
www.kosamusic.com

: H Hillside Festival 2012

: Guelph, ON

i July 27-29, 2012

: 519-763-6396, FAX 519-763-9514
: info@hillsidefestival.ca,

: www.hillsidefestival.ca

: [l The Conadian Gunitar Festival
: Kingston, ON

: Rugust 3-5, 2012
888-506-1418

: lthpark@gmail.com

: 1 35" Annual Canmore Folk Music
: Festival

: Canmore, AB

: August 4-6, 2012

: 403-678-2524

: info@canmorefolkfestival.ca,
www.canmorefolkfestival.com

M 40th Annual National Flute Association
: Convention
: Las Vegas, NV

: August 9-12, 2012
: 661-299-6680, FAX 661-299-6681

: nfapc2012@gmail.com,
: www.nfaonline.org

Visit www.nor.com/events for more events involving Music,
Musical Instruments, Professional Audio, Lighting, & Production.
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Event 20/20 BAS V3 Studio Monitors

By Ethan Rising

he Event 20/20 studio monitor

is a design well-known around

the world. Different incarna-

tions have hit the market over
the years since its original launch in the
mid-‘90s, which put Event on the map
as a serious loudspeaker designer. Most
popular was the Bi-Amplified version
that was adopted in studios around the
world - arguably the most successful
speaker of its kind.

Event has since designed and re-
leased more current models using more
current technology, but the demand
remains for the sound that users have
come to depend on. In response, Event
has taken the same cabinet layout and
size with the same front-ported design
and re-tooled the electronics, amps,
and drivers using techniques discov-
ered during the design of its Opal moni-
tors. The result? A classic sound with
more juice and less noise. Their trusted
design and fact that they're available
for under $1,000 per pair makes them
a very tempting option for today’'s en-
gineers.

out and volume as the original, but it is
apparent that it has received some struc-
tural upgrades with a bit of a face-lift as
well. Weighing in at 17 kg, the speaker
feels very sturdy and durable. A rugged
design helps ensure the speaker will
handle higher SPLs without generating
unwanted resonances within the cabi-
net. The cabinet also has a modernized
aesthetic with its rounded edges and
corners and a sleek matted black finish
that gives it a very professional and util-
itarian look. The 20/20 also employs a
7.1" woofer and a 1" silk-domed tweeter,
each discretely amped with 80 W Class
AB amps (capable of an advertised 250
W burst power per speaker). The inter-
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nal crossover
is set at 2,300
Hz and I found
it to be very
transparent.
Its rear panel
layout is straightforward and fea-
tures separate high and low frequen-
cy controls (+/- 3dB) and output trim
(+/- 12dB), two inputs (XLR and RCA), a
standard Euro-style power input, and an
on/off switch. I would like to have seen
notched gain controls for easy align-
ment between speakers; however, at
this price point I am willing to forgive.
Advertised frequency response of the
monitors is 35 Hz-20 kHz +2dB, which
is very respectable.

When I first hooked up the 20/20s in
the studio, it was immediately apparent
why Event has been using the slogan
“Big Ass Sound.” I would describe the
sound as “thick.” There seems to be an
emphasis on the lower-mids while still
delivering the lows. At first I found that
the high end seemed a bit soft com-

| pared to what I am used to, though I
The cabinet maintains the same lay- |

was able to dial up the HF on the rear
controls to suit my taste.

The speakers translated very well,
giving a nice stereo image with decent
transient response. Given the 20/20
BAS' price point, I was more than sat-
isfied with its capabilities. This speaker
is one of the best performers I've heard
in its price range. Where I found the
speakers excelled was during track-
ing. I found myself really enjoying
the low-mid boost while laying down
drums, bass, and electric and acous-
tic guitars. Also, the monitors handle
high SPLs very well, making my clients
and I smile when we were able to blow
the doors off the room with what we'd
just recorded. Distortion only became

apparent at uncomfortable volumes,
displaying a well-designed and over-
powered amplifier section.

These speakers are a true bargain. A
professional sound and design at less
then $1,000 a pair makes for a great
deal. I can see these speakers being an
ideal choice for hip-hop, pop, or elec-
tronic music-oriented studios with their
fat sound and loads of gain. Looking
for a pair of monitors can be a difficult
process, especially when on a budget!
There are many features people look
for in monitors: accuracy, available fre-
quency range, low distortion, and pure
SPL, but what makes someone love a
monitor is comfort. Having the ability
to know how you're affecting your mix
for every speaker, and not just your
speakers, can only come with a de-
gree of trust. Event has made a working
combination that has been a mainstay
in studios for over 15 years. That's a
true sign that engineers have come to
trust this design, and their reputation
is upheld with this latest version. In
the end, however, monitor selection is
a very personal choice. Only you can
decide what monitor is right for your
ears, but if you're in the market for a
pair of monitors, be sure to give these
a listen.

Ethan Rising
Producer & €o-Owner of Winding Path Media
www.windingpathmedia.com
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Harris Grads Leading Canadian Music Industry

Graduates of Toronto’s Harris Institute are in leadership roles in every
area of the Canadian music, audio and digital media industries.

The college’s alumni are in senior positions at Universal Music Group, Sony/ATV Music Publishing, IMAX
Corporation, Metalworks Studios, Lacquer Channel Mastering, Technicolor, EMIMusic Canada, SOCAN,
Phase One Studios, PA Plus, CTV, Sony Music, Alliance Films, CBC, S.L.Feldman & Associates, Nelvana,
Rogers, Catherine North Studios, Westbury National Show Systems, Arts & Crafts, Norwegian Cruise Line,
FACTOR, Joao Carvalho Mastering, Pente Group, Ontario Science Centre, Astral Media, Vapor Music,
Toronto Special Events, Tour Tech East, MaRS Discovery District, The Orange Lounge Studios, Ubisoft,
Production Design International, AVW-TELAV, Toronto Musicians Association, Wamer Music Canada,
Tattersall Sound, The Agency Group, Metalworks Institute, The Management Trust,

Pilchner Schoustal International, among others and many graduates have
started their own successful companies.

In preparation for its 25th anniversary, Harris Institute is celebrating graduate
accomplishments with a new “Where Are They Now?" section on its website.

“The only true measure of a post secondary school is the outcome for its graduates,”
says John Harris, who founded the college in 1989. “Our faculty and staff are
thrilled to see so many former students achieving their goals and
strengthening the Canadian music industry.”

See “Where Are They Now?” at

FHARRISINSTITUT E.CORM
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BOSS GT-100 Guitar Processor

By Hal Rodriguez

he GT-100 is the latest model in
BOSS'’ popular line of GT multi-
effects units and has several
new features that set it apart
from the preceding GT-10 model. These
include newly-remodeled COSM amp
models, a dual LCD screen interface,
and an A/B channel switching option
for each preset for even more tonal
possibilities while playing. The GT-
100 ambitiously aims to put all of the
most desirable guitar amps and effects,
complete with deep editing capabili-
ties, into one definitive etfects unit.

I tested the GT-100 through the clean
channel of a tube combo amplifier at
moderate volumes. The unit contains a
total of 200 factory and user presets, 21
different types of overdrive/distortion
models, and 25 popular amp models
suited for clean to high gain settings
and everything in between. Add to
this an abundance of delays, modula-
tors, and other novel effects, including
a “defretter,” and you have a dizzying
array of sonic options ready for action
at your feet.

The most striking aesthetic feature
of the GT-100 is its dual LCD screens,
which displayed large, bright, and
easy-to-read menus as I scrolled
through the presets using two bank
pedals. Each bank contained four pre-
sets that I could access using any of
the four numbered pedals on the unit.
The screens displayed the name of each
preset and had eight knobs right below
that allowed me to quickly adjust con-
trols such as gain and EQ.

Upon trying the presets, I immedi-
ately noticed how full and warm-sound-
ing all the GT-100’s high-gain rhythm
and lead tones were. They effectively
turned the clean channel of my amp
into a saturated and natural-sounding
lead channel without any detectable
noise. The GT-100's "Accel” pedal also
enabled toggling between two A and B
channels, which differed in the amount
of gain. This made the "Accel” pedal
a very handy feature for switching be-
tween lead and rhythm playing once I
settled on a desired preset.

By pressing the two bank pedals
simultaneously, I entered the unit's
“Manual” mode, where I could control
the effects assigned to eight pedals and
the expression pedal. This is where the
GT-100 flexes its powerful editing ca-
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pabilities. In this mode, the dual screen
displayed a virtual pedal board layout,
which made it easy to see which effects
were assigned to the pedals. By press-
ing the “Effect” button, the left screen
changed to display the entire chain of
effects (consisting of up to 13 program-
mable units) in the preset. In here, I
could use the knobs to scroll through
each effect in the chain while the right
screen displayed submenus containing
all the possible parameters that could
be adjusted.

In this mode, I was able to audition
the GT-100’s exhaustive collection of
amp models and effects. The higher-
gain amps like the “5150" and selection
of overdrives were excellent, and I could
control many other variables beyond EQ
such as speakers, microphone, and even
mic placement. I found the latter two
controls to be essential in achieving the
right amount of realism from the unit.

While this manual editing process
provides the user with detailed control
over every aspect of their tone, BOSS
also offers a simpler and quicker way
to dial in a sound with the "EZ Tone”
button. This button brought up a menu
on the right screen that allowed me to
scroll through a list of tones categorized
by genre such as “Blues,” "Progressive,”
“Modern Metal,” and more. In addi-
tion, the "EZ Tone” menu also features
a virtual EQ graph where the X-axis
represents the highs, the Y-axis repre-
sents the gain, and a marker indicates
where the current tone lies. By using
the knobs, I could move the marker to

different areas of the graph and adjust
my tone until I found my sweet spot.

Conclusion

For guitarists who want the utmost flex-
ibility and control in shaping their tone,
the BOSS GT-100 offers a comprehen-
sive array of amps, effects, and edit-
ing possibilities. This powerful unit’s
“Manual” mode gives one maximum
control over their amp and chain of ef-
fects while the “EZ Tone" button feature
is handy for finding a tone quickly for
demo recordings and rehearsals. The
GT-100's collection of amps and effects
provides high-quality tones for every
possible style and excels at higher
gain settings. With all its remarkable
features, BOSS’s GT-100 is a serious
contender for the leading unit in the
world of multi-effects.

Hal Rodriguez is a Toronto based guitarist, bassis,
songwriter, and music teacher. Check out his blog, The Six
String Shed, af www.canadianmusician.com/blogcentral.

He can be contacted at halromusic@gmail.com.

Manufacturer’s Comment

Other features of the GT-100 that us-
ers might find valuable are the unit's
38-second phrase looper with unlim-
ited overdubs, allowing guitarists to
stop and re-trigger their loops in a live
situation, and its USB audio interfacing
capabilities for computer recording.

Carl Langevin
Guitar & Amplifier Sales Specialist
Roland Canada Ltd.
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Fender Mustang Floor Multi-Effects Unit

By Hal Rodriguez

he Mustang Floor is the first
ever multi-effects unit from
Fender. Part of its new Mustang
series of amplifiers, the Floor of-
fers the guitarist vast sonic possibilities
with 100 factory and user presets, 12
amp models, and 37 eflects. The unit
boasts simple operation with its sleek
design and intuitive control using a
Data Wheel, LCD screen, nine foot-
switches, and a control pedal.

I tested the Mustang Floor through
the clean channel of a tube amplifier at
moderate volumes. Despite the myriad
of tones it offers, the layout of the Mus-
tang is clean and user-friendly. A single
footswitch toggles between two modes:
Preset and FX Select. In Preset mode,
I was able to easily scroll through all
100 presets contained in the banks, us-
ing two “Bank” footswitches. Five other
tootswitches enabled immediate ac-
cess to all five presets in each bank and
their names were clearly displayed in
the small but easy-to-read LCD screen.

There were more than enough
sounds available from extremely
clean to high-gain settings. Some of
the many presets that stood out for
me were "Bassman Drive” for Texas-
inspired blues and “"AussieRoek” for
classic rock tones. These presets added
a pleasing, natural character to my amp
and had desirable medium gain tones
ready for use without any tweaking
necessary; however, it was the Mus-
tang’s lush clean presets that I found
to be the most impressive. They had a
tullness and complexity that lent itself
well to finger picking chords and play-
ing harmonics. A separate Tap Tempo
footswitch also automatically lit up for
the clean presets that had delays and
modulation effects assigned to them.

At first I found the higher-gain metal
and solo presets to be slightly noisy and
harsh in the high frequencies; however,
it was easy to access the controls for the
presets’ noise gate, treble, and pres-
ence. By simply pressing the “Amp” and
“Stomp” buttons below the LCD screen
and using the large Data Wheel to scroll
through the menus, I found the controls
I was looking for. Other presets were
novel and fun to use, such as the re-
markable “Reverse Delay” and “Double
Track Stack,” the latter of which simu-
lates playing through two stacks.
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Switching to “FX Select” mode, I
was able to customize the tone and ef-
fects assigned to each preset and save
the settings into the user banks. In
this mode, the footswitches for differ-
ent presets now become on/off pedals
for four different categories of effects:
stomp, delay, modulation, and reverb.
I accessed each effect and its controls
with the correspondingly-labeled but-
tons underneath the LCD screen. For
example, pressing the "Delay” but-
ton opened up the delay menu in the
screen. From here, choosing between
d:fferent types of delays and adjusting
its controls was easy using the Data
Wheel. I found that the Mustang had
great-sounding compressor, delay, cho-
rus, and reverb effects. The compres-
sors preserved the tone of my guitar
while boosting it for solos and the tape
delay had a desirable waim tone that
belied its digital nature. The choruses
and Fender Spring Reverb effects were
fun to use and sounded rich at both high
and mild settings.

In this mode, I was also able to
change amp models with the “Amp”
button underneath the LCD screen. As
expected, there was a wide variety of
classic Fender models to choose from
like the ‘65 Deluxe Reverb, ‘65 Prince-
ton Reverb, and ‘65 Twin Reverb. These
models were the highlight of the Mus-
tang Floor for me, as their dry, unaf-
fected sounds alone we:e inspiring to
play through. The distinct character of
each amp type was easily recognizable
and had satistying tones alreacy dialed
in. Once [ settled into my desired amp
model, turning on the delay and other

effects while playing was straightfor-
ward and a joy to listen to.

Conclusion

Fans of Fender's signature amplifiers
will be happy to find a wide variety of
well-modeled tones in the Mustang,
along with pleasing compressors, de-
lays, choruses, and reverbs. Moie im-
pressively, Fencer has created a multi-
effects unit that is highly appealing in
its intuitive operation. Learning to oper-
ate the entire unit using the footswitch-
es, LCD screen, and Data Wheel took
less than 15 minutes and it was easy
to remember how to find certain con-
trols and options as there were minimal
submenus and buttons. For plug-and-
play guitarists who are just getting into
the world of etfects and amp modeling
or those looking for an easy-to-use but
versatile solution, the Mustang Floor is
a solid choice.

Hal Rodriguez is a loronto based guitarist, bassist,
songwriter, and music teacher. Check out his blog. The Six
String Shed, at www.canadianmusician.com/blogcentral.

He can be contacted at halromusic@gmail.com.

Manufacturer’s Comment

Try the global tone controls that are
found in the Utility menu if you find any
presets to be harsh. These are used for
tweaking the tone of all presets to suit a
particular amp, PA, or recording set-up.

Shane Nicholas
Senior Product Manager, Fender Guitar
Amplitfiers
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Maximum Tone

The Traynor YGL1 15-watt all-tube combo uses hand selected tubes, a unique cathode
bias circuit design driving the single 12-inch Celestion Greenback speaker making it

the ultimate tone monster for stage or studio.

Find Your Sound

Simple Gain, Bass, Mid, Treble and Master controls make
it easy to dial in that perfect tube tone. The three-stage
mode switch makes the YGL1 one of the most versatile
small combos in this class.

Unmatched Versatility

The USA / Brit / Pure mode switch gives
the YGL1 the ability to be three amps in
one. USA mode delivers a crisp 'American’
sound with clarity and definition. Brit
Mode delivers that classic British grittier ‘spongy’ tone
associated with the great UK amps of the 60s and 70s.
The Pure” option bypasses the tone stack entirely,
delivering mid and gain boost with the most direct path
possible between your fingers and the speaker.

Built for Reliability

The The Traynor YGL1 combo is made in Canada using
solid plywood cabinet construction, heavy gauge steel
chassis, high quality pots and jacks and is covered by
Traynor's famous two-year unlirited warranty™

n Find us on Facebook:
www.tacebook.com/TraynorAmps

"US and Clnaga, other territormes nisy Wiry

WlacV I e

Visit www.traynoramps.com for more iniarmation on the YGL1 or any Tragnor product
Distributed in North America by Yorkwille Sound
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By Aaron Little

Photo: Heather Marshall Photography

DEAIING WITH GEAR MUTINY ON STAGE

you've been playing live
shows for a while then
you've likely dealt with
what I atfectionately call
“gear mutiny.” This is the
horrible phenomenon of
everything, or even just one small thing,
breaking or going haywire on stage and
causing your sound to either become a
feeble version of what it once was or,
even worse, stop altogether. Fear not,
young padawan; we've all been there
and know that awkward, helpless feel-
ing. The important thing is to be pre-
pared, relax, and logically find a quick
solution to keep the show going.

I'll never forget a special gig I had
years ago. | showed up with only five
days of prep work (it was a last-minute
call), feeling anxious from my lack of
practice ahead of time, but I at least felt
confident in my gear. It wouldn't let me
down, or so I hoped. My always-reliable
Fender tube amp blew four fuses in the
same gig, shutting me down entirely
each time. I kept fiddling and fixing
things throughout the entire show try-
ing to get my gear to work properly.
Thankfully I had a full supply of fuses
with me and the other guitarist had a
few just in case. In the end, a bad exten-
sion cable supplied by the venue was
the culprit. I learned my lesson well.

If you're a guitarist, a second guitar
is always necessary. If you don't bring
two for the sake of your sound then you
at least need a second instrument for
times you break a string on stage. Patch
cables, spare tubes, extra strings, picks,
power supplies for any pedals you may
have - anything that might break, you'll

have the time or ability to pinpoint the
problem. Having a small but effective
spare rig is extremely helpful in a time
of need.

If you're a keyboardist, horn, string,
or woodwind player (cowbell player?)
then all of the above still applies. Spare
XLR cables, mics, reeds, ligatures, drum
heads, sticks, and drum hardware all
need to be considered. Our drummer
once had a snare stand break and the
drum skin was pierced right through
by the leftover stand on the very next
hit. Never underestimate the number of
things that can go wrong.

It's impossible to account for every
possibility. Eventually, no matter how
prepared you are, things are going to
break. The only thing you can do is try
and anticipate the obvious. Here are a
few things that'll help your cause:

Be Prepared

I can’t emphasize this enough! If you're
unprepared, you have no one else to
blame.

Check Your Gear Regularly

Things are bound to break and regular
maintenance of your instrument, elec-
tronics, and accessories is required.
If you've had adapters or cables for
a while and they're feeling worn, it's
worth replacing them even if they still
work. Never take unnecessary chances;
it's not worth it.

Don’t Put ANYTHING Off

We as musicians usually try to find the
cheapest solution to the problem and
occasionally procrastinate (say it isn't

need two of or more. Even a spare am- | so!). If you hear or feel an issue with

plifier is handy to have at the gig. If your
main rig goes down, you often won't
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your instrument or any of your equip-
ment, tend to it immediately.

Good Cases = A Good Investment!
Touring musicians and groups tend

to load things quickly and when that
happens, their caution also tends
to waver a little. Good cases for your
equipment are a worthy investment,
especially if you're flying. Airline work-
ers aren't always mindful of “Fragile”
stickers. That said, you don't need road
cases for everything. Remember, you're
often your own roadie and the heavier
your equipment, the more tiring it'll get
to load in and out each night. Unless
you've got roadies, speaker cabinet
road cases probably aren’t necessary.

There are few certainties in this world.
Death and taxes are a couple, but if
you're a performing musician, then
equipment failing at the most incon-
venient of times is also an inevitable
reality. Remember the points I've laid
out and above all remain calm
while performing and fix
the problem. For example,
if your amp goes, can you
plug direct into the mixer
from your pedal board?
It'l]l sound awful, but it
works (and I've done it).
Sometimes, the most

important part of dealing
with gear mutiny is surviv-
al. It doesn't have to sound
good; it just has to work.
Remain calm, think
through the prob-
lem logically, and
I guarantee you'll
make it through
the show looking

and sounding like
| apro.
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By Kory Livingstone

CAN YOUR EYES HEAR? CAN YOUR EARS WRITE?

elf-taught rock musicians have often developed a tal-
ent for composing or transcribing the musical ideas in
their heads by sitting down with a keyboard or other
instrument and just picking out the notes and chords by
ear. Many do not read music so they have to mentally
store their ideas for later retrieval or record them for later access.

On the other hand, classical musicians, often very fluent when
it comes to reading music notation, may struggle when it comes
to playing music by ear.

Jazz musicians and singers are often somewhere in the middle.
Most can read with some fluency and can play and sing by ear
with varying degrees of success.

As professional musicians, we should be constantly trying
to improve all of our musical skills, including the ability to both
hear the actual pitches and rhythms of music notation and be-
ing able to write down what we are thinking without the aid of
our instruments. After all, musical instruments are really only
extensions of our minds.

There are many books and programs out there that will help
refine your listening skills, each one promising success; however,
these programs present acquiring this skill as a mysterious pro-
cess when actually it’s just a process of diligent practice.

Being able to identify pitches is a valuable tool for singers
in terms of sight reading new music and singing on pitch. For
musicians and songwriters, it's a must if you need to write or
read music without the aid of an instrument, not to mention the
fact that most musicians often need to transcribe songs from
recordings for band rehearsals.

Playing by ear is possible through a process called “Ear Training.”
Let's start with a very basic exercise, using the common major
scale: Do Re Mi Fa Sol La Ti Do.

Using solfeggio, sing a major scale. Sing in your own individual
range so you don't strain your voice. Feel free to use the piano or
another instrument to stay in tune.

)] >
=== =

v do re mi fa sol la ti do
Repeat using numbers instead of solfeggio.
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Now sing the scale using the letter names.
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Repeat all three exercises above but this time sing each note of
the scale in a different register. Once you get comfortable with
these exercises, try them without any instrumental support.
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How Well-Known Melodies Can Help Us Improve

Once you get comfortable with the above exercises, you can now
use them in a practical application with music you know, regard-
less of genre. Sit down with your instrument and pick out the
tunes. Once you get a handle on this, let's go to the next level
by searching for tunes that are diatonically based, meaning that
the melody goes up or down the scale.

“This Heart of Mine" starts off like this: Sol, La, Ti, Do.

F ST e———————— =
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sol la ti do

“As Time Goes By” starts off with Mi, Fa, Mi, Re, Do, Re, Mi.

Ha— 2t ey T —r— 4
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mi fa mi re do re mi
Look through your music books and search for tunes that contain
diatonic melodies and work on them. Don't forget to play them

in all the keys!

Go to www.canadianmusician.com/livingstone to hear MP3s

of each musical exercise from this column.
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By Jason Raso

GIVING YOUR CREATIVITY A KIcK

any of us bass players have a bunch of unused ideas floating around in our heads - cool little riffs or grooves
that never get developed into a finished product. At times it can be a real struggle to expand on your ideas
and I'm not a big fan of sitting around waiting for inspiration to strike. Sometimes the creative process just
needs a kick in the pants. Here is a concept that I use from time to time to help jumpstart an idea.

Ex.] shows a simple funk riff using an Em7 chord in the key of G.

EX.] Root 3 s 7 [ Chord
| — E G B D Em7
R S——a ey a1 C E G B Cmaj7
. - 2 i | A C E G Am7
r F# A C E FAmTb5
mf

T This table shows how I arrived at the chord progression I use in Ex. 2. I simply
g 7—5-7 5_'—{'] chose E to be a common tone. Staying within the key of G, E is the root of Em7, the
7 3rd of Cmaj7, the 5th of Am7, and the 7th of F#m7bS5. (Note: you could choose any
note from the Em7 chord to be your common tone. This would then give you a dif-
ferent set of chords, which you could
L Ll Cmaj? FFm1(5) use to expand the idea even further.)
Next, I arranged the four chords in
the order I thought sounded the best
(Em7, Am7, Cmaj7, F#m7b5). | then
used the same pattern from Ex. 1 for
5 ' — 0 each new chord. The pattern is Root,
7557 23 e 1 Sth, 7th, Root, 3rd.

o

B 775-7
N

I often use the tapping technique as a tool for writing. It allows me to hear the chord above my bass line. In Ex. 3, I tap
the 3rd and 7th of each chord over the original Em7 idea. This creates a cool sort of implied chord progression. In Ex.
4, the bass line moves with each chord change. Sometimes I keep the tapped chords as part of my bass line, but quite
often I turn the chord part over to a keyboard or guitar player.

EX.3 Em?7 Am?7 Cmaj? FFm1t5)

) = Ex. 3 showed us that
E—?' E Em7 worked with
== P each chord in the

progression. So, in
. . . . Ex. 5, I use Em7 as

. - . 14 a melodic figure over
- each chord. The Em7
§—775-7—7 —{-—775-7-—7---—}-775-7——7 775-7—7Eﬂ
would also work great
for soloing over the pro-

-
I~~~
—
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Em7 Am? Ag  Cmaj? £o gression, as would the E
. ) 2o FHmits — . 1
= | —— == o - minor scale.
T ) _- I 3 .
%E:ijzi;q?h—g—fx{' =7 e anra s i Smo== %Eﬂ
4 = © "y = 7
af This concept pro-
T T T T vides an interesting
T ¥— i T 1 T " :ﬂ way to expand your
e e e T 1-352-3——3 [=9—7:0——¢ ideas. You can use

~ it with any chord in

any key, so dust oft

EX.5 Em?7 1-!' Am? s Cmaj7 2, Huts) 2o that killer riff you
e \ g "EE o EE\F : = : = never used and get
? ¥ e o =2 £ ] to work! This could

: 7
2 e ' - i - .
== be just what it needs
nf to develop into your
16-12 18-12 18-12 18-12 next masterpiece.
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By Glen Sobel

CREATIVE DeUBIE BASS

hen the subject of double bass comes up among '

drummers, what often comes to mind is speed '

- single strokes being played at breakneck tem-

pos over sixteenth notes or triplets. If you are |
interested in becoming a proficient double bass drummer,
this is one component; however, there are other avenues to
explore, such as experimenting with different hand-foot com-
binations, working on stamina to sustain steady sixteenths |
or triplets, practicing limb independence to play figures with
the hands on top of double bass, and finally, approaching
double bass from a rudimental standpoint.

This article deals with the latter, specifically the three-
stroke ruff - one of my favorite things to play using both
bass drums! You'll see how this can develop into several of
your own new ideas based on what you can already play and
we'll formulate it into some exciting new grooves and ideas.

Simply speaking, the three-stroke ruff consists of three
notes played in rapid succession using single strokes (RLR).
If you can play two eighth notes or two sixteenth notes in a
row with your right foot, then simply insert a note in between
them with the left foot. Let's start with a basic pattern (Ex. 1).

EX.1

T

J
r A r

o B s Y s s

: =

Now, between one and the “and” of one, insert a note with
your left foot, which will be on the “e” of one. Also, insert a
note with your foot on the bass drum on the “and” of two and
the downbeat of “three,” which will be on the “a”

a” of two. You
should now have two three-stroke ruffs in this groove (Ex. 2).

EX.2 — J J [
HE= = |
Let’s take this a step further. Ex. 3 is a groove using sixteenth
note double strokes on the bass drum. Insert a note with the
left foot between the notes of each double stroke. You should

now have two three-stroke ruffs in this groove in the form of
thirty-second notes (Ex. 4)

{28} » CANADIAN MUSICIAN

EX.3 J

¥ = — ﬂ

Il
|

EXA4 J J— J J"

]
I —

=

This concept can also be applied to grooves based in triplets.
Start with this basic shuffle pattern (Ex. 5). Insert a note
before the downbeat of "3" as shown in Ex. 6.
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This idea can also be used at the end of fills. When playing
a fill around the toms, substitute the last three notes with
the three-stroke ruff (Ex. 7).

et g

The double bass three-stroke ruff can be used in a variety of
ways. It can be used to create interesting grooves, or used in
fills. Some of the records where I've employed this concept
would be Momentum, a record I did with Jennifer Batten
(Michael Jackson's former guitarist) and Madness by Tony
MacAlpine.

With a little bit of experimentation, I'm sure you can come
up with many more ideas based on this concept. What is most
important is to use these ideas in a musical sense but not
overuse them. Until next time, keep practicing and have fun!
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By Daniel Schnee

IESS®NS FR®M DEXTER

hough most of us get our
jazz information nowadays
from technical books and
the Internet, historically,

jazz education came mostly |

from live performance and the study
of recordings until the rise of the art in
universities, colleges, and online. But
this was a vital form of development
and still holds an important place in
jazz, so let’s look at saxophonist Dexter
Gordon through this lens.

Dexter was not only a master of jazz;
he also was a unique figure in the his-
tory of the music. He was John Col-
trane's saxophone teacher, an Academy
Award nominee, and also happened
to be nearly 6’ 6" tall. But beyond the
trivia, he also brilliantly demonstrated
one of the time-honoured truths of jazz:
the value and genius of creatively-elab-
orated quarter notes in improvisation.

Unfortunately, this idea as well is
not easily appreciated and understood
these days. We now live in a hyper,
“multiple-app” society, but if you really
want to take your playing to the highest
level, the sophisticated and clever use
of quarter notes is essential. So let's
look at Dexter's recordings and see
what we can learn about quarter notes.

First of all, Dexter’'s playing has
been described by fellow musicians,
producers, and critics almost invariably
using terms like: operatic, ebullient,
poetic, bursting with ideas, beautiful
storyteller, dry humor, and larger than
life. This is because of his brilliant use
of quarter and half note syncopation.
Clear examples of this are the first few
bars of both the melody and saxophone
solo of “Cheese Cake,” and the second
bar of the melody and the beginning of
the second solo stanza (00:53) on “Sec-
ond Balcony Jump,” both from the al-
bum GO/ On "I Want More” from Dexter
Calling, both the intro and Dexter’s so-

loing contain a series of bars of simple,
syncopated eighth note lines followed
by a bar containing four quarter notes,
occasionally tying them over the bar
line, cleverly outlining the bare essen-
tials of the harmony. The combination
of harmony and quarter notes creates
a beautiful, dramatic sound.

Secondly, Dexter seemingly does the
impossible by single tonguing quarter
notes and making them swing simulta-
neously! All our jazz lives we are taught
to play in a legato manner with tongue
accents on key notes, yet Dexter’s solo-
ing (especially on “Scrapple From The
Apple” from Our Man In Paris) is filled
with heavily-tongued quarter notes -
but boy do they sound great! The key
here is his time. Dexter had incredibly
good time, and uses it to make these
almost comically exaggerated quarter
notes work.

Thirdly, Dexter utilizes a lot of thyth-
mic variety, even within the supposedly
“limited” realm of quarter notes and
half notes. The key to his success is
note placement. For example, he might
play one bar that contains three quarter
notes and two eighth notes on beat four.
The next bar will see the two eighth
notes played on the first beat followed
by three quarter notes. The next bar af-
ter that will contain two quarter notes,
two eighth notes on beat three, and a
quarter note on beat four. Audiences
particularly love this kind of playing be-
cause it includes them in the process
of the music. They quickly pick up on
what is going on and almost invariably
anticipate what will happen next ea-
gerly, which is the fourth idea inherent
in Dexter’s playing.

As much as a little flash in one's
playing is exciting, few people include
"a little” of it! It is almost like modern
jazz musicians don't trust the audience,

of appreciating the athletic aspects of
the music, which is not the case. Every-
one loves a good story, and the audi-
ence will completely “get” and enjoy
quarter notes and half notes if they are
played with great time and in clever
groupings. This includes outlining the
essentials of the harmony as opposed
to playing thousands of “clever” orna-
ments and sidesteps around it all of the
time. A little strawberry on the top of a
dessert is nice, but don't throw the en-
tire strawberry basket at your audience!

Finally, Dexter was a voracious read-
er. He knew the lyrics to pretty much
all the ballads ever written and spoke
several languages on one level or an-
other. With that in mind, we can appre-
ciate the “spoken” quality of his music.
Whereas eighth notes are like letters,
Dexter’s quarter notes are words. This,
to me, partially explains why audiences
politely clap for, but most often men-
tally tune out from, fast, long eighth
note solos. It is like spelling out a story
one letter at a time instead of speaking
the words! And the story can be told by
| aclever combination of ideas with the
| quarter note as the starting point.

So to conclude: use quarter note
| and half note syncopation tied over
| barlines, use single tonguing occasion-
ally to add drama to your solos, place
your quarter notes in clever places, use
quarter notes to outline the bare har-
monic essentials in exciting ways, and
tell a musical story through the com-
bined use of the previous ideas. It will
clarify your ideas, expand your sense of
time, and open up exciting new areas
of sound and rhythm to explore.

And if you are interested in checking
out Dexter Gordon, I recommend the
‘ following albums: GO!, Doin’ Alright,

Dexter Calling, A Swingin’ Affair, and
| Our Man In Paris.

assuming that they are only capable |
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By Michael Barth

EMBOUEHURE CEONEEPTS

would like to begin this column
with a disclaimer: you are not go-
ing to find the secret to the perfect
embouchure on this page.

This is because there is no secret,
and the “perfect” embouchure is, in
my opinion, a work in progress that
can always be refined and improved.
Embouchure development is a personal
process that requires a great deal of
dedication, patience, creativity, and
guidance from knowledgeable teachers
and reputable sources. Embouchures
vary from individual to individual ac- |
cording to different physical and mu- |
sical circumstances; therefore, it is
not my intention to provide specific |
advice regarding physical character- |
istics of the embouchure, such as lip
position, mouthpiece placement, and
tongue position, etc. Rather, [ would like
to discuss the qualities of an efficient
brass embouchure, and describe a few
principles which, when thoughtfully ap-
plied, lead to greater ease of playing.

An etficient embouchure has several
characteristics, perhaps the most ob-
vious being that it is capable of func-
tioning with little muscular effort. Brass
playing can be a physically demanding |
activity, and every brass player is famil-
iar with the feeling of tired embouchure
muscles that comes after a long playing
session. By minimizing muscular exer- |
tion during performance we are maxi-
mizing our endurance and the amount |
of playing we can do before fatigue sets
in. Learning to minimize muscular ef-
fort is an important component of our
practice, and I like to conceptualize
this idea by thinking of transferring the
workload from the lips to the airstream
while practicing easy exercises with a
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relaxed approach. (I especially like us-
ing the first few pages of Schlossberg's
method for this purpose.)

However, this is not to suggest that
muscular development is unimportant.
On the contrary, developing strong em-
bouchure muscles is an essential part
of developing an efficient embouchure.
In order for muscles to perform in a re-
laxed fashion, they must be capable
of producing greater strength than is
required for a given task. Imagine that
you have to carry a five-pound weight
from one place to another. If you are
only capable of lifting five pounds,
this will use all of your strength and
will not be an easy job; however, if you
are capable of lifting 50 pounds, you
could easily move a five-pound weight
without much strain. Similarly, strong
embouchure muscles allow the lips to
function with relatively less etfort than

weak embouchure muscles. Muscular |

strengthening occurs when a muscle
becomes tired and is allowed to re-
cover. This principle is central to the
development of a strong embouchure,
as the regular practice of exercises
that push the limits of endurance and
range must be balanced by sufficient
rest periods that allow the embouchure
muscles to recover.

Another important characteristic
of an efficient embouchure is respon-
siveness, which describes how well the
lips vibrate in response to a player’s
airstream. An efficient embouchure will
vibrate freely and easily in response to

ning a note without the tongue), soft
passages, articulation exercises, and
by striving to develop a beautiful and
relaxed-sounding tone quality in all
registers.

An efficient embouchure also tends
to be quite flexible, and combining a
tlexible embouchure with a smooth and
constantly-supported airstream allows
the player to move fluently through the
instrument’s registers, connect notes
smoothly, and perform clean slurs and
lip trills. There are numerous methods
that contain exercises for the develop-
ment of flexibility including the works
of Schlossberg, Arban, Bai-Lin, lions,
Hovaldt, and others, and becoming pro-
ficient with these exercises can be very
useful in developing an efficient embou-
chure and overall playing technique.

My purpose in describing some of
the qualities of an efficient embouchure
is to provide some ideas as to how an
embouchure may be improved without
delving into the minutiae of the embou-
chure’s physical characteristics. It is
very easy to over-think the embouchure
and become concerned with small de-
tails that really aren’t that important
in the overall picture of brass playing,
sometimes leading to the unpleasant
situation of “paralysis by analysis.”

Above all, it is important to remem-
ber that the purpose of embouchure
development is to serve musical goals,
and that it isn’t an end in itself. By stay-
ing focused on the kind of sound you
want to make and the musical impulse

a player’s breath, allowing for clear at- | you wish to convey, your embouchure

tacks, clean articulation, and a vibrant,
colorful sound. Responsiveness can be

l

will function as an integrated part of
your overall approach to brass playing

developed in the embouchure through | and continue to evolve as your musical
the practice of breath attacks (i.e. begin- | ideas grow.



By Doug Jones

t's difficult to establish when DJing

as a profession came to be, though

it did occur sometime during the

early- to mid-20"™ century. It began
with the introduction of two turntables
used simultaneously for overlapping,
continuous song-play.

It meant the paid D] was responsible
for keeping the dance floor bopping by
choosing the appropriate song in suc-
cession with others available to them.
If a new "hit"” record was released, there
was pressure to play it first in order
to remain a reliable source for music
among listeners.

Although we've come a long way
since then, it's not so different today as
DJs are bombarded with new releases
by the minute and face an even savvier
listener. This can be attributed in part to
the blossoming relationship that music
and the Internet have shared with us
for well over a decade, as well as the
increased accessibility of today’s music
producer. As a result, more music of all
kinds is available to more people than
ever before.

This has created the need for web-
based music sites or blogs, which aggre-
gate, filter, and categorize the numerous
songs released each day. Although they
generally prove to be very helpful, the
most popular sites often share links to
many of the same songs and remixes.
It begins to makes sense why many DJ
music crates become similar to those of
others. That’s not to say popular is bad,
but limiting selections chosen from top
chart-pools and a few well-known blogs
somewhat inhibits discovering quality
music elsewhere that may otherwise
go unheard; moreover, by incorporat-
ing unique, contextually appropriate
music into one'’s set, a DJ will become
more distinguishable from the pack.

Subsequently, there are more work-
ing DJs now than ever before and this
number is on the rise. The explosion
can be attributed to both the increased
prestige of touring D]s worldwide and

the recent wave of rea-
sonably-priced com-
puter D] software and
hardware interfaces.
For example, by down-
loading a freeware
program called Virtual
DJ, not only can some-
one easily mix music
from their laptop; with
an included feature
called auto-sync, a
newbie can trigger
the software to auto-
matically beat-match
songs with the click of
| a mouse. Nonetheless, at minimum, de-
veloping basic skills like crowd reading,
EQing, beat matching, and blending,
etc., is still a requisite at the profes-
| sional level.

' Consequently, with an unprece-
| dented number of DJs now in the field,
| those with more experience have faced
| heavy competition as the influx of DJs
| coming up are often initially willing
l

|

|

|

to play for less money. This upswing
has brought the game to new heights
as having more DJs vying for gigs has
created pressure for all to innovate and
augment their skillsets. Thus, modern
| DIs must incorporate newer methods in
order to differentiate themselves from
the rest and invariably raise the bar.
As a result, many DJs have also be-
gun producing music by editing (boot-
legging) songs or creating original
tracks to be played during sets and for
web release. Home studios and “lappy-
labs” now offer the ability to produce
music anywhere. Computer-based se-
quencers, otherwise known as digital
audio workstations (DAWs) have been
around for some time now. They have
also come a long way to eradicate the
barriers an individual once faced in get-
ting started with production (i.e. price,
reliability, quality, and features). They
allow the DJ/producer to personalize
their set by customizing the songs they

THE MODERN D]

ABLETON LIVE ACCESSED DURING A SET FROM
WITHIN SERATO SCRATCH LIVE.

choose to play in hopes of further con-
necting with the audience.

Ableton Live goes even further, al-
lowing syncopation with Rane’'s Serato
Scratch Live D] interface. This means
that while playing a D] set within Se-
rato, one can access and incorporate
their saved Ableton projects and all pro-
duction elements within. The options
become limitless. A modern DJ should
become familiar with a sequencer. This
means that additional training is nec-
essary as DAWs require a solid grasp
of music theory, audio and MID], effect
plug-ins, and mastering, etc.

Of course there are many other ways
to shine as a D] beyond those already
mentioned. These include: video mix-
ing, harmonic mixing, incorporating
live instruments, drum machines, ef-
tects processors, MIDI controllers, or
sporting oversized mouse heads.

Overall, this is an exciting time to
be a DJ as the profession has entered
its own realm of legitimacy within the
music industry. Regardless of the cho-
sen route, a modem D] must embrace
recent changes and strive to be at the
forefront of advancement, incorporat-
ing traditional elements of performance
with production, artistic license, and
of course, their wax to the grindstone.
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Like pecan ple — sweet and nutty — Prince Edward Island native Ashley Condon has been charming audiences across the
country. Her debut album Come In From The Cold was nominated for a 2011 Canadian Folk Music Award, a 2011 East

Coast Music Award, and won two Music PEI Awards in 2012. 8he 18 an avid pickler and is currently working on a new ;
album for a winter 2013 release. www.ashleycondon.com.

Whose Voice Is It Anyway?

CONNECTING T@

YOUR

AUTHENTIC VOICE

ecently,  was recording my per-

sonal telephone greeting on my

cell phone. I must have tried 25

times to get it “right.” Each time
I'd listen back and cringe, thinking: “Is
that really what my voice sounds like?
Really?”

As I was getting closer to just giving
up and resorting to the generic greet-
ing, I took a breath and give it one last
go. It was palatable.  kept it... and still
wince a bit every time I hear it.

What is it that provokes the “cringe”
when | hear my voice played back to
me? 've talked to many people who
have wondered the same and I have
heard various opinions on the topic, the
most popular being that people simply
have one idea of what their voice sounds
like and are shocked when they hear it
played back to them. They don't like
what they hear. For a singer, like myself,
I have had the pleasure of constantly
hearing my voice reflected back at me
and have often passed harsh judgments
on what I was hearing. For most of my
adult life, I would do everything in my
power to avoid this situation. I would
bury any old recordings of myself and/
or avoid watching videos of myself sing-
ing onstage. Now, it's not that my voice
is horribly unpleasant to the ear - I of-
ten get very positive feedback about my
singing and have sustained a profes-
sional singing career for the past three
years. So what is it?

I'm happy to say that there is light at
the end of this tunnel. In recently years,
I have started to listen back to the re-
cordings of my singing. To my surprise,
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it's not as bad as I thought and the more
I do it, the easier it gets and the less
I cringe. I suppose you could say I've
become immune to the sound; however,
[ feel that there are a few things attribut-
ing to this on different levels. Listening
back has aided me in my journey of vo-
cal acceptance because I am technically
improving as well as getting comfort-
able with the sound I hear. Most im-
portantly, I am connecting, in a deeper
way, with my authentic voice.

The term “authentic voice” is a broad
term and can mean different things to
different people. For me, my authentic
voice is my honest, natural voice that
sounds uniquely like me (i.e. 'm not
trying to sound like anyone else). Cel-
lular greetings are far from an accurate
representation of the quality of one’s
voice; however, they do reflect back to
us what's there, and if what's there feels
insincere, we will react to it just as we
would to someone who is being dis-
honest with us. I think, as humans, we
have an innate reaction to our own and
others’ in-authenticity and this greatly
affects what I've coined as our own per-
sonal “cringe” meter.

When I was recording my cellular
greeting a few months back, I wasn't
responding so much to the quality of
my voice than I was to the fakeness
or insincerity I was hearing. What I've
come to realize about authenticity after
15 years of singing in my own voice is
that the more I can let go and let flow
in my own life, the more I can do this
while singing and thus I am satisfied
with the sounds coming out.

i

By Ashley Condon

“Letting go to
let flow” is not an
easy task and will un-
fold differently foreach |
individual. (I could
write another two pag- |
es on this topic alone.)

It is worth every minute

of challenge, however, as
there is such a beauty in experiencing
someone who sings o1 speaks from a
place of honesty, even if just on their
cell phone greeting.

You can feel it when you hear it - like
when you hear someone singing gently
to themselves while washing the dishes
or folding clothes. It is in that spirit that
we have the power to really touch lives
as communicators, and it doesn't mean
you have to sing like Celine or Pava-
rotti, or even sing at all; you just have
| to connect with what's real for you and
. that will become real for the listener,
| whether you're speaking or singing.

i My journey as an artist has been to
| express myself in the most authentic
1 way possible and my voice has been
l
l
\
|
|
|
|

>

the tool for that. For this endeavor,  have
made two commitments. | have com-
mitted to listening back to my recorded
voice as a way to 1mprove technically
and identity any little “in-authenticities”
that have crept in, and I have committed
to finding my authentic voice, because
who in the heck wants to hear me use
someone else’s?

“Sometimes you have to play for a Iong
time to be able to play like yourself.”
-Miles Davis
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FORKING HARD
. FOR THE WEEKEND

By Andrew King




“It should get pretty nutty in here tonight,”
predicts Gord Bamford with an audible hint of
excitement in his voice. The multiple CCMA-
winning country star hailing from Lacombe,
AB has just rolled onto campus at the
University of Guelph where he's set to rock a
full room later in the evening as part of his /s
It Friday Yet? Tour.

“We're three-and-a-half weeks in and
I'm getting tired, but it's been so fantastic,’
Bamford says of his time on the road thus far.
The tour is his biggest and best-selling cross-
Canada trek to date, and the album of the
same name it's supporting is similarly poised
to reach a new pinnacle for the singer’s 16-
year career.

Already established as a staple of the
spotlight in his home province, Bamford has
been slowly but surely boosting his profile
on the national level. That success is in part
the byproduct of an ever-increasing level of
attention from mainstream media outlets
in Canada, but can first and foremost be
attributed to the hard-working, grassroois
approach he’s applied to his craft and career
since day one.

“We've obviously done more so far in the
western market and get great support, but
surprisingly, it's been much the same out east,
right into the Maritimes,’ Bamford reports
from the road. “You never know what's going
to happen in new markets, but people have
been going crazy”

The tour began at the foot of March
with a slew of Maritime dates before heading
west, first for a handful of stops across
Ontario and then a few peppered across
the Prairies en-route to Bamford's home
province. Despite several of the stops being
first-time headlining dates in their respective
cities outside of the Prairies, eibow room was
at a premium for a healthy portion of the
performances.

As far as what's been contributing to
the attendance, there’s no question a lot of
seats were scooped up by fans he's earned
over the last decade plus. After all, over 20
of Bamford's singles have charted on the
Canadian country charts, nine of those even
doing so on the Canadian Hot 100 chart

including the title track and first single from
Is It Friday Yet? He's also shared stages with
the very elite of contemporary country music

Reba McEntire, Tim McGraw, Brooks and
Dunn, and George Strait, to name only a few.
Still, he attributes a significant portion of the
attention to the efforts of his new label.

His four previous records having been
distributed through Alberta-based imprint
Royalty Records, Is It Friday Yet?, recorded
in the fall of 2011 at Nashville’s County Q
Studios and officially released March 6, 2012,
is Bamford’s first with Sony Music Canada.

It's a new deal that he describes as still being
in the “first date” phase; however, it's already
yielded some tangible results as proven

by the success of his tour stops to-date.

“Our social media presence has really been
elevated since we started working with them,”
Bamford says. “They have a good reach and
know what works. Back when, [the strong

sales] would've likely been more because
of radio or CMT, but | think our online
presence has been helping in a big way."
But social media was virtually nonex-
istent when Bamford began on his quest
to build a career in country music in the
second half of the ‘90s. Instead, it was
nothing but a passion for the art and a
blue-collar approach to building something
from the ground up that earned him some
deserved attention from earnest ears.
Bamford was born in Australia but, at
age four, moved with his mother back to
the farm in her hometown of Lacombe, lo-
cated near Red Deer between Edmonton
and Calgary. His mother had close ties with
her family and her siblings were significant
influences in his upbringing. I had a really
good childhood,” Bamford says with unde-

niable sincerity. He grew up surrounded by
music and says that while he always had a
fondness for fiddling around with a guitar,
he didn't seriously consider it as a career
choice until he'd reached his late teens.

He was 19 when his debut single,
1996's “Forever Starts Today," received a
positive response from Canadian country
radio; however, it wasn't until 2001 that he
began composing and compiling material
for his debut full-length effort, God’s Green
Earth. His following release was 2004’s Life
Is Good and featured six Top 20 radio hits
for the burgeoning artist. His next two
records, 2007's Honkytonks and Heartaches
and 2010’s Day Job, would keep him on the
same upward tangent, yielding a number of
awards and accolades including a JUNO nod
for Country Recording of the Year for both
albums and CCMA wins for Top New Male
Talent of the Year in 2008 and Male Artist of
the Year, Album of the Year, and Video of the
Year in 2010, among others.

“We've come through the trenches,”’
Bamford says with a chuckle, as if recalling
every broken string and beaten-down
honkytonk he’s encountered since his start.
There’ve been some trying times over the
years — times where Bamford found himself

questioning his commitment to the business;
however, he's continued to push through
and make things happen for himself. “It's not
easy to do that today,” he says, referring to the
more recent years. “You've got these reality
TV shows building stars now; I've been doing
this grassroots, from the bottom to the top.”
But it hasn't been a solitary pursuit. “|
think the key was meeting the right people at
the right times and putting together a great
team that we had well before the Sony deal
came into play.” That said, Bamford feels that,
after Day Job's success, heand his team had
nearly hit crit:cal mass as far as where they
could take thss project on the'r own, and catls
the union with Sony “another big part of the
puzzle coming together.” He adds: “To get to
the nex: level, | think we need that and we're
excited about the partnership.”

e
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The first part of that partnership has
oeen the release of and subsequent push
vehind Is It Friday Yet? The album is full of
tunes that would be right at home in the top
spot on a mainstream courtry countdown
- roadhouse-ready rhythms driving twangy,
trebly guitar licks and accented by some tasty
country and western staples from dobro,
banjo, and lapsteet to organ and upright
piamo.

And though tunes like “Must Be A
Woman,”“Farm Giri Strong,” and the title track
seem like they were written for radio (even
their t:tles seemingly allude to this), there
are a few numbers that stray from the norm
to round out the record. “Disappearing Tail
Lights” sounds like it could’ve come from the
Ryman stage during the ‘'70s, which Bamford
aptly describes in the liner notes as having
“a Merle Faggard feel to it." In addition, “You
Maxe It Better” and “Nothing Hurts As Bad As
A Broken Heart” take the pace down a notch,
letting Bamford’s vocals and tyrics come
fursher to the forefront and showcasing his
keen sense of dynamics and subtlety.

A good chunk of his catalogue is co-
written with well-xnown Nashville-based
producer and songwriter Byron Hill, who co-
produced tife Is Good with Bamford and has



reprised his role on every record since. “Byron
actually wrote the first song that | ever recorded
on an album,” Bamford says of the origins of this
productive partnership.

He continues the story: “He wrote the title
track to God's Green Earth, and shortly after the
record was done, | was surfing the Internet and
made my way to his website. He'd done this
blurb on a Canadian kid that had sent him this
song and how great he thought this kid was and
how hed like to meet with him. It took me a bit
to realize who he was talking about” He ends
with a good laugh.

After making contact, Hill invited Bamford
down to Nashville and their friendship was born.
Nearly 10 years strong, it's only been strength
ened with each new release - much like the mat
erial they’ve written for each. Hill currently han-
dles the day-to-day for Bamford’s music publish
ing company, Quinnford Music. “He’s been a great
mentor to me,’ Bamford says."He discovered
Gary Allen and Kathy Mattea and wrote the first
number one hit for George Strait. it'd blow your
mind to see the list of what he’s written because
you'd know so many of [the songs]”

Hill's Rolodex has also provided quite the
boon for Bamford’s music over the years as his
albums have benefitted from some of country
music’s most in-demand session players. “When
he brings his friends in, I'm surrounded by the
best,” Bamford says. “"These guys have played
on some of the best records to come out of
Nashville,” he adds of his supporting cast on Is It
Friday Yet?"I've been lucky to have them on the
last four records and we've developed a mutual
respect. We cut our records on a much lower
budget than, say, Alan Jackson or George Strait,

but they’ve never canceled one of my sessions
to take another, and | think that's a testament to
what we share.”

Another strong suit of Hill and Bamford’s
partnership is their ability to pen easily-relatable

lyrics that make listeners feel more in-tune
with the tracks and the man singing them.
“I've always been of the thinking that songs
need to connect with people,’ the singer
muses. “You really want to tell a personal
story, but | think it has to be universal.
Everyone’s got to be able to find something
to relate to.’

Is It Friday Yet?, much like Day Job before
it, showcases that trait as much in its moniker
as the music it contains. The chorus to the
latter’s title track, for example, contains the
line: “My old day job/is ruining my night life.”
Explains Bamford: “I had that song in my head
when | was driving a concrete truck. How
many people don't think like that sometimes,
you know? !t's blue-collar at its base. It
doesn’t matter if you're sitting in an office
building in Toronto or driving a tractor out on
the farm. Everybody knows that feeling.”

That everyman mentality has seeped
into every aspect of Bamford's career
and ultimately contributed to his array
of achievements. “It’s really been about
getting in front of people, meeting people,




letting them know who you are, and letting
them know you're one of them,’ Bamford
states, almost sounding like a self-help guru
dictating guaranteed steps to success. “That’s
who | am, and I've never strayed from that
approach. It's as clear as day in the music,”

he adds."Whether it's about kids or partying
or driving trucks, we write about everything
that's close to us, and it reaches out to every
demographic of country fan”

The connections he shares with his fans
and, more generally, the communities of
which he's a part are obviously very close to
Bamford’s heart. He knows the support of his
audience is the foundation atop which he's
built his career and is keen on reciprocating
that support and devotion.

The Gord Bamford Charitable Foundation
supports under-privileged youth and singte
parent Canadian families through funding
for education, health care, and music. Addi
tionally, the foundation aims to improve
communities for Canadian youth through
the construction and improvement of
multiuse facilities. Its primary fundraiser is

the annual Gord Bamford Charity Classic Golf
Tournament, which has been contributing
proceeds to charities like the Central Alberta
Big Brothers and Big Sisters organization since
its inaugural edition in 2008. To date, the foun-
dation has distributed close to $1 million to
the various causes it supports.

Recently, Bamford teamed up with the
Canadian 4-H Council to give its members the
opportunity to sell Gord Bamford albums as
a fundraising initiative for its clubs across the
country. The discs are sold for $20, with half
going directly back to the club.

“The charitable work we do is the most
gratifying thing I'm a part of,” Bamford says
with a note of warranted pride in his voice.
“It's great watching people sing and dance to
your songs, but there's nothing like seeing a
child’s face light up when you do something
really special.

The organizations Bamford supports
are ones that have impacted his life in
some manner. After his mother’s return to
Alberta from Australia, he himself was a
participant in the Big Brothers and Big Sisters

program. Decades later, he and his wife spent
time at a Ronald McDonald House due to
complications with the birth of their third
child. "And obviously, 4-H is a big one" the
singer adds. "l spent a number of years in beef
cattle 4-H. It's a great organization as far as
teaching life skills and sharing things about
what it takes to go out and work for a living,’
and that latter lesson is one that’s obviously
stayed with him over the years.

Bamford, his band, and his crew
are getting set for a stack of dates in BC
throughout May followed by the first of many
stops on the 2012 summer festival circuit.
It's a tight-knit team that’s spent a lot of time
together over the years, and each shares
a stake in the success of this project. “I'm a
big believer in building a team,” Bamford
says. “I'd way rather take money out of my
pocket and invest it in building a great group
that’s always with you,” and that rings true
especially when it comes to selecting the
musicians that join him onstage.

While his recorded work has show-
cased the talents of some of Nashville’s
finest players, when on the road, Bamford
travels with a group of fellow Albertans
who've logged a lot of mileage on their
instruments. Those players are lead guitarist
Ryan Davidson, guitar and mandolin player
Robin Pelletier, bassist and vocalist Lisa
Dodd, acoustic guitarist Mark Puffer, and
drummer and bandleader Chad Melchert.
“You want people up there beside you that
love your music and can relate to what
you're doing. | think that makes a huge
difference in the live show,” Bamford says
about his band, and there’s little evidence
to refute his claim.

it's a good thing, too, because despite
how well Is It Friday Yet? has fared to date
- achieving nearly a 20 per cent jump in first-
month sales compared to Day Job - there's
still plenty of work to be done pushing and
promoting it out on the road. In line with
his frequently-trumpeted gratitude for his
supporters, Bamford has a number of in-
person Q&As and meet-and-greets slotted
surrounding his upcoming dates.

“I want to show people who | am out
side of the voice they hear on the radio,
Bamford says. ‘I have the chance to be in
this spotlight and share my music, but this
is something for everybody. | love being
able to answer questions and create closer
relationships with people.” So whether it's
a music video for one of his hits airing on
CMT or a recommendation from a friend
that leads a listener Gord Bamford's way,
it's his charismatic but caring character
and embodiment of the everyman attitude
that will ultimately affirm that individual
as atrue fan. |

e
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By Andrew King

With each record they've released in
sequence since their debut, it seems that
every strummed chord, dreamy harmony,
and subtle stroke of the bow brings
Madison Violet a new fan.

It's been a steady climb for the
singing and songwriting duo of Brenley
MacEachern and Lisa Maclsaac, who made
their first mark on the wall of Canadian folk
as Madviolet with Worry The Jury in 2004.
With each subsequent album since - 2006's
Caravan, 2009's No Fool For Trying (the first
under the Madison Violet moniker), and
their latest, 2011’s The Good In Goodbye
- not only has their capacity for crafting
rich, memorable arrangements expanded,
but so too has their following, as though
their sound sits in a niche just left of
today’s mainstream, it's a niche they’ve
wholeheartedly embraced.

Maclsaac and MacEachern’s musical
union dates back to the late ‘90s, when
the former joined the latter in Zoebliss for
a short stint prior to the band’s demise.
The pair continued their musical collabor-
ation into the new millennium and, like

a fresh scion sprouting from a severed
bough, it manifested itself in the form

of 2002's Madviolet EP. The fruits of their
artistic relationship have been plentiful
over their 12-odd years together, as has
their personal relationship as friends and
business partners. Though the different
facets of their partnership have never
been mutually exclusive, nowhere have
they intersected as much on record

than with The Good In Goodbye.
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Released in Canada at the end of
2011 on True North Records and having
just dropped in the US late March 2012,
the album showcases the many signature
elements for which Madison Violet has
been heralded over their last decade-
plus together. The songs are simple
and succinct, laced with tasteful and
very carefully curated layers of rootsy
instrumentation - savory percussion,
harmonica, banjo, and Maclsaac’s fiddle
atop the ever-familiar acoustic. Of course,
these elements only serve to heighten
the impact of the pair’s honest and
heartfelt lyrics. On the ladies’ latest, those
lyrics often delve into the relationships
they share and the growth they've each
undergone both inside and outside of
them.

“We're continually pushing and
challenging each other, which | think
is at the root of why this works so well,’
Maclsaac muses, and that was indeed
the case with the creation of their latest
record. In fact, during the process, the
pair engaged in an open discourse
with producer Les Cooper, who also
worked on No Fool For Trying, about
how frustrations can often arise during
the creative process. “He had a really
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unique perspective having seen as at
work,” Maclsaac says, “and actually said he
sees an Eno and Lanois kind of chemistry.”

It's not an unfounded assertion
as, like the revered production partners,
it's a harmonious foiling of Maclsaac and
MacEachern’s individual strengths that
elevates a lot of their work to something
greater than the sum of its parts.

Having grown up surrounded
by the Atlantic on Cape Breton Island,
Maclsaac’s musical upbringing was rooted
in the traditional sounds of the Maritimes
(she just happens to be the sister of well-
known fiddle virtuoso Ashley Maclsaac),
and hints of those roots make their way
into her writing.

Though her family is also from
Cape Breton, MacEachern was born in
southwestern Ontario, and notices a subtle
difference in their writing. “Lisa’s style of
storytelling often is very rootsy, which
1 think can be attributed to where she
comes from,” MacEachern states, whereas
she says her output carries a slightly more
contemporary tinge.

“Lisa is very much a perfectionist,”
MacEachern continues, “whereas | tend to
be more loosey-goosey. If we're listening
back to tracks and hear a little slip, if it




sounds interesting, Fll say, ‘Let’s leava it and

"

et it happen.” Befor2 her last word is out,
Maclsaac mutters: “Mot a freakin' chance!”

Picking up wnere she left off. Mac-
Eachern adds: “Maybe if | were doing a
record on my own, it'd be a bit too sleppy;
if it was Lisa, maybe it'd be too sterile?
We're opposite in the way we approach a
lot of things, but we're working towarcs
the same end.”

Maclsaac says that when they dc
write individually, a song can only survive
if it's something both can relate to. "Vie've
written songs independently that we can
both appreciate and be a part of wher
we perform them, but if Brenley can’t put
herself into a song I've written or vice-
versa, it's not going to work. It just won't
come across as authentic.

Maclsaac adds that their comple-
menting characteristics work not only in

their musical relationship, but also outside

of it in their business affairs. “We've just
got a knack for balancing each other out,’
she says. “We've had that for a lot of years.
Of course, if we're pissed off at each other,
then it's.a bit harder” And with that. the
ladies share a quick chuckle.

At the end cf March 2012, The Good

In Goodbye received the deluxe treatment
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from True North and was alsoreleased in
the United States, where the ladies are
currently on a headlining run that began
in early April and will continue through
early June. The duo was left with a poor
impression after plans for a US tour went
awry back in 2006 due to som.e issues
acquiring their work permits, and this is

actually their first full American jaunt since.

“There's a huge country and folk
community in the States,” MacEachern
says emphatically about an opportunity
on which Madison Violet is looking to
capitalize. “It's a fourdation that's been
there a long zime. There’s no denying
that if our music takes off in the
US, it could really move
quickly. It's a huge
market, and here
are so many AAA
radio platforms
that welcome

~\
hat we do.’
T outside \

of their home
and native land where
The Good In Goodbye, like
its predecessors, has been

very well received, the ladies.
have also been welcomed with

World Radio History

ﬂe os like wild fi )
¢esformance in Cologne was n‘,corded or
an upcoming live CD and DVC 2xpected
sometime in the fall.

As for how Madison Violet will
spend the rest cf the year, after the US
trek comes the summer festiva: seascr
where the duo has long thrived. “We're
literally on the road until December,’
MacEachern says. “Our summer and fall
are jammed with Canadian festivals, a
UK tour, we're going to Germeny three
more times this.year... It's chalk full” As
much as they love sharing their songs
from the stage, the two are looking
forward for some downtime at the end
of the year to put the pen to paper for
album number five. Says Mac.saac: “We
want 10 get back to writing, hashing
out some new material.’

But their latest has plenty of life
left iniits cycle, and it’ll be exciting to
see where it takes them. They've already
amassed JUNO and ECMA rods, won the
John Lennon Songwriting Cortest for
“The Ransom"” from No Fool For Trying,
and took home a Canadian Fo.k Music
Award for Vocal Group of the Year in
2009.With The Good In Goodbye being
the pinnacle of their creative partnership
to date, there could be more these two
can add to their list of accomglishments
before 2012 is done. [

-

Andrew King is the Editor of
Canadian Musician.




By Craig Leach

it's been 16 years since Kid Koala first ped-
dled the original 500 copies of his debut
mix tape Scratchcratchratchatch to fellow
students while attending Montreal's
McGill University. That cassette, which
has since become a piece of DJ lore, was
followed by a consistently strong, proli-
fically diverse string of albums, projects,
tours, and collaborations spanning
multiple genres and mediums. On Space
Cadet, turntablist and multimedia artist
Eric San has produced a piece of work
that marries antiquitous etched visuals
with a complementing silent-film inspired
soundtrack, meant to be experienced

in an immersive and isolating, yet com-
munal, environment.

When speaking with San, his affable
attitude is contagious and it requires an
insignificant stretch of the imagination
to guess that this outlook, along with the
Midas touch he brings to projects and
recordings, can account for the storied
list of collaborations of which he’s been a
part over the years. The sultry R&B grooves
generated with Bullfrog, the straight hip-
hop scratching found on Deltron 3030,
and the heavy mix of turntables and
rock laid down with The Slew, among
other notable solo records, projects, and
appearances, provide a sample of work
that reaffirms his versatility and non-
discriminate approach to music and art.

Shhhh...

On the atmospheric Space Cadet, San's
latest release available as a stand-
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alone recording or bundled with the
accompanying 132-page graphic novel
and still picture score featuring etchings
done by San himself, the artist's approach
to the project was one that found him
taking a somewhat softer aural touch in
its conception, recording, and subsequent
live performances due in part to the recent
birth of his second daughter. In fact,
during the writing of Space Cadet, which
took place in part at San’s home studio in
Montreal, the newborn would be in the
recording space with her dad, either in a
nearby crib or being held.”So a lot of the
pieces were written, not necessarily with
her in mind, but with her around. Her
influence is very much there,’ reveals San,
noting that the one-handed piano chord
cycle found on “Remembrance” came out
of his attempt at lulling the little one to
sleep in his arm. He adds with a laugh: “At
no point was | like, ‘Let’s crank this up with
some crazy beats, because that’s exactly
what this newborn infant needs!"
Although, as San notes, Space Cadet
is being heard on its own, contextually,
he reveals, “what inspired it was the
fact that it was going to be married
with the visuals - specific pages as far
as each musical feat is concerned.” As
such, the creative process had San first
illustrating the project before producing
the accompanying music. “Once the
visualizations happen, because of the
way | am wired, | start hearing music,”
says San. “Basicaily, once | had the first
draft of the boards down, | already
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Photo: Paolo Kapunan

had a pacing and a tone for what | felt
musically could sit within those pages”

A Subtle Approach

Musically, Space Cadet sees San taking

a much more minimalist approach to the
instrument synonymous with his craft.
“There’s turntables on every track, but
whether you would recognize them as
such... It's not the most obvious hip-
hop-style turntable work I've done/”

he shares. “It's quite stealth and subtle”
The reason for this more restrained
approach, divulges San, is basically

that it's what the project called for. “It’s
different than scratching over a drum
break,” he explains, noting that there
was “a different kind of intensity to it”
and that the level of taste involved shifts
when playing over cycling piano chords.
“All of a sudden, half of the scratch
repertoire I've been practicing all my life
is unnecessary,” he adds. “I think a lot of
it was to strike that balance, so you don’t
overshadow what is happening visually
with the music. It’s just there to provide a
nice audio bed for the action to happen”

Presenting Space Cadet
Perhaps the best way to realize Space Cadet
is live. Billed as a “live concert and gallery,”
the touring Space Cadet Headphone
Experienceprovides an immersive
experience that plays out more like a
theatrical production than a DJ show.
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THE SHORT END

Kid Koala on the inspiration
for the Space Cadet Headphone
Experience tour:

“I guess part of what inspired t, as far
as the shows, was | just personally got
tired of going to shows where | had to
stand for four hours. | am, like, 5,5"—
and in concert-going terms, | am at
the lowest 30 percentile, which means
that even if | am close to the stage,
rarely do | ever get an optimum view of
what'’s happening (laughs). I've played
a lot of sweaty clubs and loud music
festivals and as much as | enjoay party
rocking and that type of experience,

I just didn't feel like it'd make sense to
present Space Cadet in that way. So
basically, my wife and | just came up
with a concept that sort of leaves all of
that behind and does something that
we would want to go see instead of
paying, waiting, standing, you know,
for th‘ree hours, n}t see anything,
barely hear it, and, just stand behind
tall people (iaughs). The idea of that as
a concert didn't sit with the whole vibe
of Spface Cadet.]

Developed with help from San’s wife
Corrine Merrell, a Montreal-based set
designer, Space Cadet is being presented
in non-traditional venues, often occupying
gallery spaces in lieu of clubs.“We're doing
afternoon events that are dry and in a
way it's almost a more theatrical situation,’
remarks San.“It’s like you're going to
see a movie or play. It's a different kind
of concept and it's great because we're
actually meeting a lot of different types
of presenters and we're seeing a broader
audience inlboth age and interest. It's fun.’

Audience members experience the set
through provided wireless headphones in
lieu of projecting over a PA system - again,
a decision based on the requirements of
the project.”It was a sound quality thing,’
shares San."There is a lot of nuance, a lot
of turntable work in quite... subtle layers
that, unless you are wearing headphones,
you wouldn't be able to hear over a PA”

In addition to the headphones,
audience members are asked to sit on
inflatable space pods situated throughout
the performance space, which features
projection screens upon which stills from
the graphic novel are displayed, among
various other themed set pieces. Again,
this concept was birthed out of the essence
of the Space Cadet story. As San explains:
“The pace of the book, the theme, and the
tone of the story didn't lend themselves
to a standing room experience; it's very
much a cozy, sit-down type of experience.

The actual space cadet character {from
the book}is in a one-person space pod for
the most part. We wanted the audience
to be comfortable, and isolated. It's com-
munal, but actually quite anti-social in
the way everyone has their own personal
headphones; meanwhile everyome is
hearing the same thing, so there is a con-
nectivity. Without getting too precious
about it, it does seem to be a nice kind of
lineage with the feeling of the characters
in the story.”

If, on the surface, this latest project from
one of the world’s premier turntablists
appears to be delving into the abstract or
high-art, immediately forget that notion.
After all, at the core of Space Cadet, and
any other Kid Koala release, is the sense of
humour synonymous with San. “For me,
doing music is telling stories that | find
entertaining or sweet or funny or sad. |
never try to soar over people’s heads. If you
understand my humour, you understand
the story. No matter how esoteric you think
my records are, at their root, they're not
really that hard to grasp as far as an art
concept.” [ |

é Craig Leach
is the Assistant Editor
M of Canadian Musician.
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Kid Koala performing Space Cadet.




INTERESTiNG + INNOVATIVE
IMIEANS TO
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By David McPherson

Corin
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Walk Off The Earth

ver imagine what $3,500

in Canadian Tire money looks like?

Just ask Corin Raymond. The Toronto folk singer

has collected this amount over the past nine months,

having set a lofty goal of $10,000 to help fund his up-
coming record. What began with fans tossing the money with the
“smiling Scot on it” into the air at his weekly gigs at The Cameron
House turned into a major crowdfunding campaign driven by
social media.

Flash back to the summer of 2011. Raymond co-wroie
“Don’'t Spend It Honey (The Canadian Tire Song)” with Winnipeg
musician Rob Vaarmeyer. The song, with its catchy chorus, “Don’t
Spend It Honey/Not that Canadian Tire money/You've saved it so
long ...” was an instant hit. After a few times of him playing the
tune during weekly Cameron gigs, Raymond's regulars started
to spontaneously shower the songwriter with the funny money.
Even then, Raymond didn’t know where this “caper,” as he calls it,
would take him.
It wasn't until he came back from a short tour of Alber:a and

the Yukon near the end of the year, having collected an additional -

$25 in Canadian Tire money, when James Paul, who owns The Canada, all the daily newspapers in Hogtown, and This Hour Has
Rogue Studios in Toronto, told Raymond that he accepted bills 22 Minutes all wanted a piece of this story; The Wall Street Journal
with the Sandy McTire portrait at par.“l didn’t plan a single part was even intrigued by the 1ale. After al' this publicity, hundreds of
of it, Raymond recalls. “It all just happened ... a perfect stoim (of packages from all across Canada started to arrive in the mail daily
Canzdian Tire money). | just happened to be the guy who could filled with donations and personal, inspirational notes. Forty-five
enjoy it more than anyone else might have.” cents at a time, his Canadian Tire stash grew and grew.

In early January 2012, Raymond made a video of himself “My mailbox is a Christmas stocking and every night has been
playing the Canadian Tire song in his living room, posted iton Christmas Eve,"he comments. At the time of publication, Raymond
Facebook, and started asTu'ﬂg for donations to help him fund his was closing in on $3,500. If it wasn't for Facebook or YouTube, he
next record. The next thing he knew, every major TV outlet in would have been lucky to collect anywhere near this large amount.
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Crowdsourcing, as it's dubbed, is one
of the best ways for indie musicians today
to fund their records. As Raymond says,
“You can get so many people involved for
so little.” For fans, the cool part is that you
can invest in a musician's career like never

before and feel like you've played a partin
helping them achieve their goals. Consider
these Facebook stats as of December

2011: the social media network had 483
million daily active users, and 845 million
monthly active users — approximately 80
per cent of which are outside Canada and
the US. As a songwriter, tapping into this
medium alone is one sure way to get your
tunes into the hands and hearts of a wider
audience.

Photo: Erin Blackwood & Shawn Van Daele

Raymond feels like there are still a
lot of legs left to this story. Fans wishing
to help him reach his goal can send their
Canadian Tire money that’s probably
collecting dust in their car’s glove com-
partment or a sock drawer his way.

Sites such as Facebook, Twitter,
Google+, and Pinterest allow musicians
to break down the walls. Raymond’s
Canadian Tire story is just one of many

unique ways musicians are using social
media to connect with fans and raise money
for projects. At its core, music is about
making a connection with your audience,
and social media certainly helps to foster
this connection.

STREAMING TO SUCCESS

Every second, an hour of video is uploaded
to YouTube. With its user-friendly interface,
it is no wonder the video-sharing site
attracts over 800 million users each
month. Burlington, ON’s Walk Off The Earth
has witnessed the power of this online
marketing channel. By now you've surely
heard the story of the indie band’s viral
success. This past January, they posted a
video of five people playing one acoustic
guitar covering Gotye’s “Somebody That |
Used to Know.”
“Because of the volume, the

counter froze, recalls keyboardist Mike
Taylor.“It’s estimated we had somewhere
between 1.5 and 2 million (views) by the

~ end of the day!” Walk Off The Earth had

no idea that this innovative video would
go so viral. How viral? Well, it earned
Tweets from the likes of celebrities
Russell Crowe and Jason Alexander
and landed the band an appearance
on Ellen. Four months since posting
the video, it’s closing in on 100 mi'lion
views. While the band did not make
any real revenue directly from this
popular posting, they did sign a
major-label deal with Columbia in the
US, home to the likes of Adele, who
pocketed six Grammy Awards in 2012,
and Canadian songwriting legend
Leonard Cohen. Thanks to this success,
most of the band members have been
able to quit their day jobs.

“We've been doing videos on
YouTube for about two years,” says
Marshall, who plays guitar, bass, har-

monica, and sings in the band. "We
never looked at [YouTube] as a form of
revenue, but more as an avenue to get

Walk Off The Earth noticed by more people.

Obviously, when you get noticed by more
people, there are options to make revenue
in other ways.”

The economic payout as a result of
the YouTube success is huge: the afore-
mentioned major-label deal with Colum-
bia, a steep increase in the band’s iTunes
sales, and new fans around the globe that

continue to discover the Burlingtonians’
music; again, all thanks to the power of
social media.

Walk Off The Earth is the perfect
example of how rapidly social media can
lead to opportunities for musicians that
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were never possible before the invention
and evolution of the World Wide Web.

As one musician | spoke with putit, social
media lets songwriters “kick down that
door”that in the past prevented them
from getting their music into the hands

of a wider audience. Beginning with
MySpace (founded in 2003), which was
followed by other sites such as Facebook,
YouTube, and Twitter, the number of online
outlets at an artist’s fingertips is infinite.
Every day, there’s a new site launched that
helps them market themselves. The best
part is most of them are free. A couple

of these newer players include Google+,
Kickstarter, and Pinterest. Whether it’s
funding your record, marketing your music,
or booking gigs, leveraging these online
tools is crucial to an artist's success.

eOne Music’s Eric Alper

SOCIAL MEDIA-IMINDED

Keeping up with and maintaining your
social media presence in itself is a full-time
job. That's why several of the musicians inter-
viewed here said they've hired an
to manage this side of the busi
investment, they all say, worth
Alper, a music industry veteran,
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musicians to invest their time and energy
into the sites where they can get the most
bang for their buck.”The important thing
for artists to remember is not to do it all,”
advises Alper, Director of Media Relations
and Label Acquisitions at eOne Music.
“Nobody can keep up with all the new tools
coming out daily”

Alper says the key one is your web-
site’s homepage, where your audience can
see your Twitter and Facebook stream and
sign up to follow you anc become a fan.
Then, there’s Twitter, Facebook, Bandcamp,
and Soundcloud to host music, and of
course, the now ubiguitous YouTube. “If
you work these well, you'll be busy enough
posting content and engaging with your
fans,” he adds.

Retweets are the new autographs,
according to Alper. "You'll blow a fan's
mind by replying to them, choosing them
as a follow {and give a reason, don't just
list their Twitter handle), or wishing them
a happy birthday. Ore artist | worked
with Tweeted to a fan: “Good luck on
your exam!” after the fan told her she
was stressed out during an after-show
autograph session. Not only did the fan
pass the test, she's now a fan for life!”

Other innovative ways Alpéer suggests
musicians can use soclal media to engage
their fans are: holding a Twitter or Facebook
hunt or online "party” to get rid of unsald
merchandise. ‘Leave a pair of tickets some-
where near the venue, and post hints to
where fans can find it he explains."Or,
have a Facebook or Twitter party to get rid
of any cool items from video shoots, old
instruments, slow-moving swag, etc. Those
items are worth more as an authentic piece
of the band in the fans hands than they are
under your bed.”

Facebook is also a great tool to gex
immediate feedback from fans such as
posting a poll asking for help to choose
your next single, or what cover song you
should play at your gig that night. “Tweets
are awesome to post info about arriving
into a aity, asking where the best place
is to eat, last-minute meet and greet
opportunities, and free ticket giveaways
In case you want to have more people
there,” Alper comments.

Jaimie Milburn, National Publicist at
Audio Blood Inc., a PR company that also
does social media consulting for major
events and artists, is aiso a big fan of social

, especially Twitter. Audio Blood has
worked hard to get all of its bands up to
speed with the latest socia' tools and most
of the artists they bring on beard alreacy
have the basic, fundamental sites coverad.

“It's not enough to just have them
though,” Milburn says. "The key 1s to use
them effectively by connecting with fans,
the medha, and industty and ¢reating a
real voice for themselves. We can't tweet
for them, but we can help point them in

the right direction. I'm a total supporter
-———
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of Twitter when it comes down to it. It
allows you to share everything from
Facebook links to YouTube videos right

on your dashboard, and you can even sync
FourSquare, Instagram, WhoSay, and mare
on it. In my mind, it's the main hub.’

LOOKING FOR A pATE?

In the net age, the opportunities for
musicians to connect with fans are
unprecedented. With the “record industry”
in sharp decline and very few major label
deals available {despite Walk Off The Earth
bagging one), musicians are seeking new
ways to finance their projects. Traditional
sources to help fund records such as
applying for government grants and not
for-profit arts councils are still available,
but the do-it-yourseif mentality and
inherent creativity of musicians allows for
many additional means of raising money.
Take Toronto songwriter Jadea Kelly,
whose 2010 disc Eastbound Platform was
nominated for a Canadian Folk Music
Award. She held an auction at a local bar
where she frequently plays to help offset
the $7,000 it was going to cost to record
and produce her upcoming CD Clover.
The roots artist gathered 30 of her friends,
along with well-known local musicians,
songwriters, bar owners, and other artists,
and auctioned them off for “dates,” music
tessons, and business consultations, along
with CDs, concert tickets, and other prizes.
To promote this fundraising campaign,
Kelly used Twitter, Tumblr, and Facebook.
“Any emerging artist should expect
to fundraise a portion or majority of
their recording projects during the
beginning years.” says Kelly. “Until you gain
momentum and exposure, you are your
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own record label and your own financial
backer. Creativity in your fundraising
approach will ensure your success

and longevity in the music business. A
fundraising technique | have found most
useful for my musical projects is celebrity
musician auctions.

“l am humbled to have a handful of
songwriters, music publicists, managers
and musicians willing to auction
themselves to aid my aspirations,” she
continues. “Friends have lovingly auctioned
concert tickets, guitar lessons, business
consultations, and even romantic dates to
help me raise funds. In 2011, | raised more
than $1,000 for my first European tour
through a celebrity musician auction and
this past year another $1,300 to help fund
my new record.”’

Other crowdfunding options include
offering pre-orders of your next record,
T-shirt prize packs, and intimate house
concerts. A quick search online by
musicians will result in an endless list of
fundraising platforms such as Kapipal.com
(which Kelly used), Indiegogo.com, and
Kickstarter.com. Do your research so you
can find the one that best matches your
fundraising goals.

“Kickstarter requires an American
bank account, so Canadians beware,’ says
Kelly. “They also take a percentage of your
goal; plus, if you are unable to reach the
goal you set, you don't receive any money.”

That's the main feason Charlcttetown
based indie band Paper Lions chose
Indiegogo to raise funds to help record
their next record. “To start it up, we made
a fun, introductory video to explain to
potential contributors what we were doing
and why we needed 510,000, explains
singer/guitarist JohnMacPhee. “As well, we
created perks that p‘ople could purchase
and, in turn, supporﬂhe making of our
new record. We had perks ranging in price
from $5 for a digital @py of the record to
a $75 B-sides package to a $50,000 Instant
Band package where people coutd buy
our van with all of our gear in it and be the
executive producer on our album.”

A PROFITABLE
PRE-ORDER CAMPAIGN

in late April, Paper Lions réached their
$10,000 goal. This is just a continuation
of their social media Success story, which
began when they released their last EP,
2010's Trophies, for free online, after some
record label difficulties.

"We posted an open letter on our
website to our fans who had previously
purchased Trophies online,’ MacPhee
explains. “The letter was an explanation
that although those fans had purchased
the EP, we had nét recéived any money
from those sales. Because of this, we had
decided to give Trophies away in exchange



for an e-mail address. 7o our complete
surprise, the morning after posting the
letter with a link to download the EP on our
website, while taking a break from band
practice, we noticed that the EP had been
downloaded a few hundred times.

“We had also received e-mails telling
us the story had made the front page of
Reddit.com,” MacPhee adds. “Over the next
24 hours, we received more than 8,000
downloads of Trophies and 130,000 visits
to our website. On top of that, through
PayPal, we received about $450 in cash
contributions from supporters. While $450
may not seem like a lot, it meant a little
more flexibility while in the studio working
on our new record.”

Paper Lions moved all these records
via their own webstore, using Topspin’s
store platform. MacPhee says it was pretty
simple to set up — taking about three to
four hours total to get it to go live.

“One of the ways we have found social
media to work well is by using Topspin’s
widget,”he comments. “We have Trophies
for free download in exchange for an e-
mail address on our website, Facebook,
YouTube, and more. One of the great
things we are able to do with the widget
is to allow everyone to embed it on their
own websites, Tumblr pages, and more. In
essence, this allows anyone who is excited
about our EP to share it with their peers in
their own online community.”

Getting back to Milburn, for a few more
final words from the industry side, she
says social media has definitely changed
the music business, and while she’s still
not 100 per cent convinced that it’s all for
the bett:er, the online universe certainly

e

PaperdLions
has no boundaries. “That's what makes it David McPherson is a Toronto-based professional
so unique and powerful,” she concludes. writer and corporate communicator; McPherson
“From an industry perspective, it's never lives by his self-penned motto, “Music is the elixir

been easier to tap into bands, media, and of life” With 14,780 songs on hisiPodand

her ind folk Idwide. Thi counting and a growing vintage vinyl collection,
sthier NGNS el nais G aw, he's always discovering new music. Follow him
lack of structure for communication flowis  on Twitter @aspen73.

really driving the industry on all fronts”
So, what are some of the newest

social media tools that musicians should

have on their radar to keep that . %

communication flow with fans going
and growing?

"Spotify may not be here in
Canada yet, but Rdio is, and it’s a
cool way of engaging your fanbase
by creating a radio station full of
your favorite songs, albums, and
artists,” Alper says.“l love to find out the
artists’ influences, and have personally
bought many albums based on their
recommendations.”

Finally, don't discount the power
and potential of Pinterest, which is one
of the fastest growing social media sites.
“It's huge and all bands should know
about it," says Alper. “It’s now the third
most popular social media site
after Facebook and Twitter, but h
the music industry hasn't really \
used it much. Yet..” [ ] §
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Welcome to Canadian Musician’s 2012 look at all-things

hell of a lineup this year, including the massive double-
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album Albatross and tf e ',‘36"
o LA

cussing Big Wreck’s boss d
his St
one guitar- i
i; Scott M’idl.' '_'"
ing Cancer Bats;
urray; dreamy-pop maker n
-style R&B, rock, and soul-sensib Dar
¥ h‘ese guitarists delve into everything fro
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through to their never-ending quests to refine th» C a S
& e -

one-up themselves with each new song, album, or: "
P

hopefully it inspires you to plug your favourite axeiini

and just ... play something!
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. direction, as the case may
e, but a new direction for me.”
T The 11 tracks comprising

“l
l ‘ !uide%

-

’ - .
l W‘ulo lan Thornley's voice and

uitar playing have bisen staples
adian rock radio since
‘Blg reck first made an impact

with their 1997 debut In Loving
ry Of..., savoring the track

“Albatross™ after tuning the dial

has to be extra sweet for fans of

the singet's signature style of
melodi¢ hard rock,
“The song is the tirst single
“from Bug"ﬂred& s album of the
same name, released March 6,
2012, andithe first from the band

o hit radio since “Knee Deep™
' from2001's The Pleasure and
the Greed. Though his output
as Thoinley appeased fans
thanks to many shared elements

sparing rhythm guitars, driving
rhythms, and killer choruses
Sewn together by some slick pro
l duttion - the legacy of Big Wreck
is a-sacred institution 10 swarms
of Can-rock enthusiasts,

“When we were in the
studio, | hadn't even given any
thought to the name we’d put on
it,” Tharnley says of Albatross.
Big Wreck disbanded in 2002 af-
ter a falling-out betwesen Thorn-
ley and guitarist Brian Doherty;

however, after rekindling their

friendship in 2010, the pair
began performing together and
writing what would eventually
I becoeme Albatross, leading to a
four-week recording session at
Toronto's Vespa Studics midway
through 2011. “(Producer) Nick
~Raskulinece first suggested call:
~ ing it a Big Wreck album. At first,
Ldidn’t know how to feel about
that, but | tried it on. | figured

t be a great way to

inanew direction - or an

s Wre undeniably Big:
WrecK and undeniably Thomiley

prime form. latgely oWing to.

_ the freedam héthad in the stu-
t the sangs

ich 35 opposed

to some bulishit reasoning
from a record label or ARR
rep.” he says frankly. In that
sense, Albatross is much like
Big Wreclds breakeut debut
in that the latter was what
Thornley cal's essentially a

bengfitted from little outside
influence. He continues:
“That would lend itself to
calling Aibatross a Big Wreck
album. It’s sieeped in the
blues and there are things
there that probably aren’t
very hip ar don’t fit on mod-
ern rock tadio = not enough
auta-tune or the guitar sound
everyone's using these¢ days
(laughs).”

The mission statement he
and angineer Eric Ratz estab-
lished early en was to use smail
ampiifiers whenever possible.
“I'm sick af that giant-stack,
scooped thump,” he says with
a slight air of 2nnoyance. “Some-
times i’s necessary if you want
to give your chorus a lift = pull
out the Bogners ana Soldanos
and turn ‘em up. But in miking
a smaller amp, | fina you have
mere options. You can mic the
back, front, mess with the phase,
use room mics... It’s a lost art.

I like hear' ng the roem in a
guitar sound. it gives it some
personality.”

For solos, he'd shred
through a single amp that of-
fered the specific souna he was
after, though most of the rhythm
and bed tracking was done using
two br three smaller combos at
once. The idea during the Alba-
tross sessions was fo tapture as
much off-the-floor as possible.

When asked if fans would
find @ny naticeably new ele-
ments in his guitar playing this

time out, Thormley says thal, first
amﬂ foremost, he waqrnu!sele:-'

“collection of demos” that l

the album that most significantly
impacted the guitar parts.

“My knee-jerk reactionis
to always go for the big, roomy:
sort of bombastic drum sounds,”
he states, and those familiar
with Big Wreck know exactly
what he's referencing; however.
while assembling the track
“Glass Room,” Thornley couldn’t
help but notice its similarity ie
early Tom Petiy output. “There
was a particular drum sound that
records from that period had
- really dampened and muted:
tight with no room sound. Fleet
wood Mac. Supertramp. Maybe
a bit of ‘verb on the snare and
that’s it.”

The song had already been
cut with the big, airy drums,
though Ratz did another pass
looking to emulate the soung of
decades past. “He’s done his re-
search and knew exactly how to
ge! that sounc,” Thornley says
of nis collaborator. He explairs
of the results: “The guitars just
opened up. I didn’t have to laver
any big, massive guitars; even
the simple Strat thiough an AC3a
sounded |us. ﬂasswe because

old - 1o the ban

-—-—-——&

through the material they! |
already tracked to see whére
else that approach could be "
emplayed. They re-cut “Control”
in the same waw, itself carrying ay,« I
vibe akin to that of Dire Straits of
Fleetwood Mat, resulting in one
of the strongest and most meni- I
orable numbeis on the record.

Since its release, Albatross
has elevated the band to several
new plateaus. it debuted at I
number five on the Canadian
Albums Chart, the highgst peak
position for any Big Wreck ot
Thornley release, with itsdead l
single holding the mumber one
position on the Billboard Caha
dian Rack Chait for six straight , l
weeks — another first. Now, the
goal is to get the material ready :
for the road. Along with Thogeley ]
and Doherty, guitarist Paulo  «
Neta rounds out Big Wreck's trio ™+
of six-stringers

“Brian and Paulo ar (IHH I
guitar players,” Thornlev says,

“s0 we have & wery bpen forum
and our ideas are usually all
aligned.” Once ready, the g
15 to “just tour the hell out p‘
ihe release, and bring a 1as
ofBig Wreck - both new and
i\faWal
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He’s one of the most celebrated guitarists
in rock history, seemingly inseparable
from his iconic Les Paul and frequently
/| framed by a wall of Marshall stacks. His sil-

houette is unmistakable, and at the end of

|

CM: As you've stated, the matenal

kind of impact. Having the right guys
ta work with awarced me the ability
ta do what  do best. | loved the: last
rcord and because of all the different
people it was a littfe more eclectic,
whereas this is mcre of a straight
2head kind of rock.

CM: You've got a long-established tone

that a lot of guitarists drool over. Speaking
specifically to your parts and performances,
are there any new tricks, techniques, or
tones that found their way anta Apocalyp-
tic Love that we Faven't heard on a Slash
recording to date?

S I'd love to make myself more interesting
from a technical and technological point of
view, but what | really do is just get more
fluid, and just bett2r om a guitar in general.
That comes from Zouring. Any ideas that |

got on this record came f-om just playing
every single night. you krow? Technique for
me is not something I'm tangibly applying;
Ijust sort of do what | do and it evolves
however it evolves.

CM: How about the set-up you used to write
and record the album? Were ycu experi-
menting with any new or different pieces?
S: | used a very simple set-up. | had the same
Les Paul that I've beem using since 1987. It's
actually aced a lot and become sort of

1.
1)

frem Apocalyptic Love we've heard
sa far is notably heavy stuff, even
censidering your catalog. What
informed that “harder” directien?
S:It's a very driving record. Even the
slawer songs are oelivered with some

May 2012, the almighty Slash will return
with Apocalyptic Love, his latest solo effort.
CM caught up with the musical icon during
Canadian Music Week 2012 to chat

about the record and his approach
to his instrument.

temperamental; we'e like an old married
couple. Then | had my ‘80’s IMarshall JCM
800 | used an the last recorc and my new
(Marshall) AFD100 sigrature head. | ran

those together with a miic for each cabinet.

For different songs, 1'd adjust the EQ on
each head, and that was mostly it.

Effects wise, | hac an effect I'd never
used before that | devaloped with Dunlop
— an actave up, octave down fuzz pedal.
There's a song called “Jarolina” that uses
that fuzz and the voice 20x far the solo,
and on “No More Haroes," | used it on the
solo. Otherwise, lots off wah.

CM: What informed the choice to work

with (producer) Eric Valentine again, and
where are his fingerprints most present on
this album?
S: He's @ geniLs. He's one of the few people
| krow that not only has technical ability but is
a great musician and understands music. It's
really a combustible cambination. He’s one of
the few guys | know that could have dona the
las rscord angd made it work. A lot of produc-
ers I've worked with, some good and some
nol so good, have to make everytking scund
the way thet they want it sound With Eric, it's
about capturiny what's there, you know?
CM: Speaking of the last record, you've
collaborated with such a diverse number of
artists over the years. What are the benefits
you personally yield through these colfabo-
rations?
S: That's a great question, because | really
appreciete the opportunity to play on other
peoples’ albums or collaborate with other art-
ists. | learn to adapt to different environments
and see how other people work - different
producers, dif‘erent set-ups. | learn how to
communicate in a toe-to-toe kind of way with
different people. It's very humbling, and we
can all Izarn a lot from each other.

CM: You've had one of the most storied ca-
reers of any rock guitarist in history and are
still going strong. How do you keep the new
and fresh ideas continually flowing?

S: | just wholeheartedty love wnatit is | do,
and | have this ongeing desire 0 just make
up cool shit (laughs). love every aspect of
being a musician and dlaying in a band, from
working im the studio to touring. That's really
my driving fonce.

Cumian

Competition
for

The competition winner
will receive a two-year
scholarship to the Music
Performance and Technology
program (Keyboard Major)
at Metalworks Institute,
valued at over $38,000.
The competition winner’s
school will receive a
Roland Jupiter 80 keyboard
valued at $5,000.00.
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Since first making his mark in 1994 with the Neufeld-Occhipinti
Jazz Orchestra (NOJO), Michael Occhipinti has been a staple of
the Toronto, Canadian, and international jazz scenes. His always
innovative approach to modern jazz has earned him eight JUNO
nods already, atop accolades from some of the top musicians
and media outlets on the planet.

His newest recording is Shine On: The Universe of John
Lennon, featuring crafty and interesting takes on numbers from
Lennon and his band’s catalegue. “| really wanted to honour the
spirit of Lennon and The Beatles by making sure there are a lot
of different guitar sounds,” he muses, “as that’s one of the things
I love about recordings like Rubber Soul and Revolver.”

When composing and arranging his parts for any project,
context is everything for Occhipinti. He shares that while he’s
always experimented with tones and techniques from a myriad
of styles, on previous recordings, he’s at times had to sacrifice
his ideal guitar sound to capture the best overall group perfor-
mance. This time out, Occhipinti turned the amps up and tried
out a slew of different guitars and sonic ideas. “I've also done
more layering on this record to create some soundscapes where
you can’t really hear what'’s causing a certain sound; it’s just an
interesting wash of backwards and forwards guitars with differ-
ent loops, delay times, and reverbs.”

While the studio offers an environment for such experiment-
ation, when it comes to delivering his material in a live setting,
Occhipinti says his three-pickup Music Man enables him to recreate
much of his sonic diversity. “I go all the way from a clean, dark tone
to a very bright tone with clear distortion — sometimes in the same
song,” he says. “Over the years, many people have asked why
| don’t play a hollow body, but as great as that would be in one
context, having a variety of sounds in a guitar is really important to

me.” A versatile delay and a reverse-enabled looper have also signifi-

cantly contributed to his sound over the last decade-plus and will
be especially crucial to recreating Shine On from the stage.
Well-known and celebrated for constantly pushing into new
musical territories, Occhipinti says that a lot of what he’s hearing
today sits between two extremes. It’s either “all about virtuosity
or is completely anti-virtuosic.” He's longing for a middle ground
where the musicianship of a band is evident, but so is the pas-
sion for expanding on the perceived limitations of the guitar and,
subsequently, popular
music in general, and
he’s nothing if not a
poster boy for that
movement.

Ernie Bail Music Man Reflex Guitar
Tayior Small-Bodied Steel-String Acoust|c Guutar

Peter Meavick (Funk Farm) Custom MO Twm 25 Amp
Custom Cabinets w/Jensen Speakers

AA D

Volume Pedal
Line 6 M13 Effects Unit

TC Electrenic MOJO Overdrive Pedal
Eventide Timefactor Delay Pedal

Eventide Space R
Vox Tonebender
Roland ¥-Wah
Voodoo Lab Spe




Photo: Kristen Walker

Cranking it To Nlew Grtremes
ith Cancer Bats

With each new record since 2006’s
Birthing The Giant, Toronto’s Cancer
Bats have built upon their foundation of
frenzied hardcore punk with fragments
of classic, stoner, and southern rock and
an increasingly sizable influence from
the masters of metal. That development
culminates on the Bats’ most recent
release, 2012's Dead Set On Living.

The sole guitarist in a guitar-heavy
group, Scott Middleton explains how
his playing on DSOL expands on what
he delivered with 2010’s Bears, Mayors,
Scraps & Bones. “On BMSB, | feel like my
playing was somewhat more chaotic and
technical,” he explains. “To me, DSOL is
more expressive, more creative, and has
a lot more groove.” That groove is often
the result of Middleton’s bare-bones but
beastly riffs locked-in with his rhythm
section and his keen awareness of
dynamics. Adds the axe-slinger: “I really
found strength in letting certain notes
hang or by holding back and letting the

listener take a breath before | punch
them in the ear with the biggest riffs
I’'ve ever come up with.”

Middleton explains that he’s long
been striving for a “happy medium” be-
tween paying homage to the classic gui-
tar sounds he loves and straying “as far
as possible” from the now-stale scooped
sounds of many of his band’s heavy
contemporaries. “DSOL is definitely the
closest I've ever come to achieving that
goal,” he states, “and | really believe
this record could only have been made
by Cancer Bats.” That belief stems from
another - that tone goes beyond just son-
ics and is as much a product of approach
and style. He explains of all guitarists:
“Tone lives within the intricacies of our
playing. Using what we've learned from
playing and studying our instruments
and realizing that our shortcomings and
inabilities are just as important as our
talents in creating our style.”

Of course, the equipment he choos-
es does indeed contribute to Cancer Bats’
now-signature guitar sound and is thus
selected with care. The constant over
the years has been Middleton’s Diezel

Herbert head. “Give me one of those and
you'll have the sound that is quintes-
sential Cancer Bats,” he says, though he
adds that since recording 2008’s Hail De-
stroyer, his recorded sound is the product
of the Diezel working in tandem with his
Morris XSHI head, hand-built in Welland,
ON. And that’s not the only hand-built
weapon in his arsenal.

The most recent additions to Middle-
ton’s rig are a pair of Nik Huber guitars,
crafted in Germany. “My favourite thing
to do is let a new guitar inspire me to
write a record,” he says, adding that he’s
noticing the smaller boutique builders
are bringing a level of quality, innova-
tion, and consistency back to the market.
“[Companies] like Morris Amps, Krych
Cabs, Diezel Amps, Empress Effects,
and Nik Huber Guitars - they all nod to
their influences and what’s come before
them, but show that there are different

and better ways to approach building
gear,” and that’s an ethos not unlike his
own when it comes to writing the domi-
nating riffs that drive DSOL and each Bats
disc before it.

INSTRUMENTS
Nik Huber Krautster Guitar
Nik Huber Orca Guitar
1987 Gibson Les Paul Custom Lite Guitar

AMPS/CABS
Diezel Herbert Amp
Morris Amps XSIIl Amp
Krych Custom 6x12 Cabinet
Diezel 4x12 Cabinet

PROCESSING
Providence PEC-2 Effects Router/Controller
Morley Bad Horsie Wah Pedal
Empress Multidrive Pedal
Cusack Music Scruzz Pedal
Providence Chrono Delay Pedal
Catalinbread Semaphore Tremolo Pedal
Earthquaker Devices Bit Commander

PEDAL
Electro Harmonix POG 2
Neunaber Technology Wet Reverb Pedal
Black Arts Toneworks Pharaoh Fuzz Pedal
Rocktron Guitar Silencer
Planet Waves Chromatic Tuner

Canada’s
most
successful
musicians
and
music
industry
professionals.

www.canadianmusician.com
/blogcentral
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INSTRUMENTS
Fender Stratocaster Guitar

AMPS/CABS
Fender Super-Sonic
Marshall 4 x 12 Cab

Photo: M.A.L.

“Most sounds happen in my
head first,” begins Patrick
Krief, longtime guitarist for
Montreal pop act The Dears
and a celebrated solo art-

ist in his own right. “l hear
something, and | spend hours
trying to learn how to play it
and make it sound like what
I'm hearing.”

Krief has been crafting
very personal, emotional
music for years, taking great
care to ensure his guitar parts
elevate any given song’s inten-
tion. That’s more than evident
on his latest solo disk, 2012’
Hundred Thousand Pieces.
Recording the majority of the
album in his apartment meant
he was able to heavily scru-
tinize his output at his own
pace, admitting to spending
up to three days tweaking a
single sound. That attention
to detail is inherently audible
in songs like “Forever Good-
night” and “Simple Lives.”

In fact, the guitarist
attributes the sonic signa-
ture of his output not to any
specific piece of gear, but
rather the emotion with which
it's relayed. “The feeling of
angst, rage, or isolation needs
to be dialed in,” he says of his
writing. “Then | can hope-
fully make it happen with any
piece of gear.” llustrating his
point, he notes that Hundred
Thousand Pieces was entirely
written on “a crappy $50 clas-
sical guitar” he purchased
to kill time in New York City
and he hasn't added any new
equipment to his guitar rig
since picking up his Fender
head four years ago. “I'm a
creature of habit, | guess.”

Never one to follow fads,
musical or otherwise, Krief is
hard-pressed to come up with
a current or emerging techno-
logical or stylistic trend that's
caught his intention, instead
saying: “When someone plays
with assertion, emotion, and
passion, | don’t even care
if they hit the right notes; |
love it,” and not one of those
components is lacking on his
latest.
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INSTRUMENTS
“Angie” - '95 Franken-Strat Guitar

AMPS/CABS
Fender Hot Rod Deluxe 112

Loeng-known in and
around Regina as a
musiZian’s musician,
left-handed guitar
player Dan Silljer’s
Foolish Heart is notably
mature and well-round-
ed considering it's his debut solo disc.
Though the record is rooted in R&B,
bits ¢f jazz, pop, and modern rock
emerge throughout its 12 tracks and
add a notable amount of depth.

A member of Jason Plumb’s back-
img band The Willing and having occu-
pied a similar role for artists including
Serena Ryder and Jeff Healey, Silljer's
cnops have beer well showcased;
however, Foolish Heart, his first collec-
tion to feature his own songs, brought
the guitarist away from his usual form
ir many ways. “My approach was more
uninhibited with this project,” he says
of the release. “As this was my own,

1 felt  little less subdued - which can
be good and bad! Scmetimes | just
wanted to ‘light it up,” but would try
to force myself to exercise some
restraint and play for the song.”

Silljer says his songwriting
greatly benefited from Plumb’s influ-
ence, with whom he worked on Foolish
Heart™ composit.on. “He taught me
how to get the songs out, stop editing
myself, trust what I'm doing, and listen
from different angles. | had all of the
puzzle pieces, but nc clue how to put
it ogether.” As the album attests,
Si.ljer must be a fast learner.

Boasting a foundation in the
blues, he says that’s not where he’s
ended up as a player. “You want to
thank the people who’ve come before
you, but you don’t want to completely
emulate them,” he says of his style.

Asked to nare the component
of his current rig that most signifi-
cantly contributes to his sound, Silljer
pauses, contemplatir g, before answer-
ing: “If 1 had to choose, | would say
it's my Strat, simply because it’s been
with ma for so long; it’s like an old
friend you tell all your worries and
troubles to.” He pauses again. “Okay.
That said, | don’t thinx | could live
without my Strat.” |

Andrew King
is the Editor of
Canadian Musician..
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By Peter Janis

SEECTING THE RIGHT DREEGT BeX

hen selecting a DI box for

guitars, the choice is very

different when dealing

with acoustic guitars ver-
sus electric guitars. This article looks
at both and how to get the best results
on stage.

Acoustic Guitars

When amplifying an acoustic guitar on
stage, microphones are rarely used due
to concerns with feedback. Instead, most
acoustic guitars are either equipped
with a built-in piezo pickup with an on-
board active preamp or outfitted with an
after-market magnetic pickup that fits
inside the sound hole. The high imped-
ance output from the instrument is then
sent to a direct box where the signal is
balanced and the impedance is lowered

to enable it to be sent a long distance
without noise. A typical direct box is
equipped with a thru connector that is
used to feed the artist’s stage amp while
the balance low-impedance XLR output
feeds the PA system.

The traditional approach to using a di-
rect box is to capture the signal right from
the instrument before it is processed on-
stage. The thru output going to the stage
amp allows the artist to adjust the EQ or
add echo to suit his/her personal needs
on stage. At the same time, this set-up
enables the sound engineer to add reverb
or colouration to suit the room without
having to try to compensate for the ef-
fects added by the musician.

[60] = CANADIAN MUSICIAN

FOR GUITARS

Eliminating feedback onstage is a
primary concern. For instance, some DI
boxes are equipped with a built-in high-
pass filter that can reduce unwanted
low frequency resonance which often
leads to feedback. This also reduces
the energy content, resulting in greater
headroom. More headroom means less
distortion - another common cause
of feedback. Reversing the polarity at
the DI output can also be very helpful
as this changes the phase relation-
ship between the sound coming from
the PA system and the sound coming
from the onstage monitoring system.
By electronically “moving” the acoustic
peak so that it becomes a valley, you
can eliminate hotspots which can cause
resonant feedback. Best of all, because
these fixes do not involve using the EQ
to tight feedback, you are not negatively
affecting the instrument’s tone.

Electric Guitar

For the past 50 years, tradition
has been to put a microphone
in front of the electric guitar
amp to capture the sound of the
cabinet and distor-
tion from the amp.
But since the ad-
vent of in-ear moni-
tors, guitarists have
become much more aware of
the sound from their amps.
Before in-ears, when they
played guitar on stage, they
were listing to their amps.
Today, they hear what the
mic is picking up and more
often than not, they are realizing that the
sound is not as good versus what they
hear coming from their amp. This makes
sense. When a microphone is placed
right in front of a loudspeaker, a tremen-
dous amount of effort is required by the
sound engineer to make it sound good.
Move the mic by 1 cm and the sound
changes, and as you change venues, the
sound once again is subject to change

do to a variety of variables. These in-
clude different. This includes different
room acoustics, proximity and bleed
from other instruments, and the effect
of stage resonance and mic placement.

Using a traditional direct box in front
of the amp does not work. You need to
capture the guitar sound after it has been
processed by the amp. As any sound
engineer can attest, simply placing a
regular DI box with a pad at the output
tends to sound like a swarm of bees. You
need to replicate the sound of both the
amp and the cabinet. Recent advances
have allowed engineers to develop new
direct boxes that employ advanced fil-
tering to better replicate the sound, and
by employing the loudspeaker as a re-
active load, the sound coming from the
DI box tends to be much more realistic.

The benefits to using a guitar amp
direct box are significant. For the artist
using in-ear monitors, the audio engi-
neer can program the mixer and effects
for tremendous consistency night after
night. This means faster sound checks,
and when the artist is comfortable and

happy. it generally results a better per-
formance. For the FOH engineer, the
starting point is immediately familiar
which means he/she is not fighting the
mix for the first few songs, and deliver-
ing a better mix improves the show for
the audience.

Today, some engineers combine the
sound of a direct feed with a mic while
others have now migrated to only using
a direct box. There are no rules...



Versatile,
Compact,
Scalable
Array for
the Vilasses

Yorkville Sound’s Paraline Series PSAY active full range
lloudspeaker system delivers the clarity, scalability and precision
of a complex line array system in a compact, user friendly
format. Integrated DSP and efficient controls allow ‘plug and
play’ simplicity in a scalable vertical array — no additional
external signal processing or on site programming required.

The heart of the PSA1 design is the high frequency Para-Line
lens. This innovative technology transforms a point source
into a uni-phase plane wave, allowing multiple high frequency
drivers to sum coherently in the vertical plane without
self-interference.

Ideal for mobile PA applications where complex trussing or roof
rigging isn’t practical, Yorkville PSA1 cabinets mount quickly
and securely on a typical high quality speaker stand. Up to two
cabinets per stand can be arrayed when required.  When
rigging is available, innovative optional external bolt-on flyware
allows up to four PSA1 cabinets to be configured easily in a
60°(v) x 110° (h) array for touring system or permanent install.

Rugged injection molded ABS cabinet design, Class-D
amplification, and Neodymium woofers minimize overall
cabinet weight, ensures system transport and set-up can
easily be handled by a single operator. Highly efficient amplifier
design means each PSA1 draws less than 3 amps in typical
operation allowing up to four cabinets to operate safely on a
standand 15 amp service.

4| www.yorkville.com
Distributed in North America by Yorkville Sound
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By Terra Noble

REC®RDING AGREEMENTIS

Introduction

ew norms have emerged in major
Nlabel recording agreements as re-

cord companies have responded
to declining record sales over the last
decade. Rather than focus primarily on
selling records, many labels now get in-
volved in what have become their artists'’
more lucrative activities such as touring,
songwriting, merchandise, and spon-
sorships. This two-part article reviews
the standard terms of current recording
agreements with major labels.

Term

The term of a recording agreement refers
to the length of time an artist is under
exclusive contract with the record label.
Generally, the term is broken down into
an initial contract period and several “op-
tions periods,” each structured around
an album cycle. During each period, the
artist must deliver one new, full-length,
studio album to the label. Each period
expires between six and nine months af-
ter the artist fulfills that commitment and
delivers an album that the label deems
satisfactory.

Rather than commit to the artist for
the long term, the label will acquire sev-
eral options to either extend the term or
terminate the agreement after the previ-
ous period expires. Major labels usually
request between three and five options
to renew the term for additional albums.
It is important to understand that each
option is exercisable at the label’s sole
discretion. The artist is not similarly en-
titled to extend or terminate the contract
and should subsequently always try to
limit the number of options granted un-
der the agreement.

Advance

The advance is the up-front sum paid to
the artist as a pre-payment of projected
record royalties. The size of the advance
varies from artist to artist and can range
from $20,000 to $50,000 and sometimes
more. For every option the label exercis-
es, it should pay an additional advance,
and each one should be larger than the
last. All recording advances are non-
returnable but fully recoupable against
royalties earned by the artist from record
sales. In other words, the artist will not
begin receiving royalties until he/she has
earned sufficient royalties to cover the
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advance (and other recoupable costs). | traditional retail channels in North Amer-
Since it can take quite a while for the | ica. For sales in foreign territories and

artist to be in a recouped position, he/
she should bear in mind that the advance
may be the only money seen from the
label for some time.

In addition to providing an advance
against future royalties, the label also
covers the recording costs for each re-
quired album. Often the advance and
the recording budget are rolled into one
“recording fund” which can range from
$100,000 to $200,000 for a new artist.
When the label provides this type of
fund, the size of the artist's advance de-
pends on the size of the recording bud-
get. This is because the artist takes home
the surplus money that remains after the
recording costs are paid. This approach
incentivizes the artist to record economi-
cally, although the label retains the right
to approve recording costs and ensure
the resulting album meets its standards.
It is standard for the label to recoup re-
cording costs from the artist’s royalties;
however, the label should absorb most
of its costs from manufacturing, distribu-
tion, marketing, and promotion.

Royalties

As payment under the recording agree-
ment, the artist receives a percentage
of revenue from each album sold by the
label. For new artists, the "basic royalty
rate” generally ranges from 13 to 17 per
cent of the “price published to dealers”
(PPD) or the wholesale unit price. This
basic rate should escalate by 0.5 to 1 per
cent for each subsequent album, with
additional sales-based escalations of 0.5
to 1 per cent for every 500,000 units sold
in the United States.

There are, however, deductions ap-
plied to these rates and prices before the
artist’s royalty is calculated. For instance,
the label typically deducts 10 to 15 per
cent from its record revenue for so-called
“free goods.” This deduction accounts for
the promotional copies of records that
the label sends to radio and media as
well as the free goods given to retailers.
It is standard practice to provide free
product to retailers to encourage larger
purchases by offering what amounts to
a discounted rate. In addition, the label
makes standard deductions from the ba-
sic royalty rate, which usually only ap-
plies to records sold at full price through

sales at mid and budget price points, the
rate will be between 50 and 85 per cent
of the basic royalty rate.

Finally, the artist’s royalty rate is al-
most always an “all-in” rate, meaning
that it is inclusive of any royalties pay-
able to producers or other third parties.
Producers are paid between 3 and 4 per
cent of PPD and mixers often receive a
1 per cent royalty.

Mechanical Royalties

In addition to paying “artist royalties”
for the sale of recorded music, the label
pays “songwriter royalties” for the right
to reproduce each song embodied on the
recordings it sells. These are called me-
chanical royalties or mechanicals. The
standard royalty rate in Canada is set
by the Canadian Musical Reproduction
Rights Agency (CMRRA). Currently the
rate is 8.3 cents per song, per copy. In
the US, the rate is set by federal statute,
and is currently 9.1 cents per song, per
copy; however, these rates can be varied
by contract.

Because the label begins paying
mechanical royalties before it recoups
its recording expenses, it often tries to
limit these royalties to less than the full
standard rate. Two types of reductions
are common: a reduction to the standard
royalty rate and a cap on the number
of times it is payable in respect of each
album. For a new artist, the label will
try to limit the royalty rate to 75 per cent
of the standard rate at the time of re-
lease. There are additional reductions
for mid- and budget-priced records, and
royalties are not typically paid on free
goods. The label usually caps the total
royalties at 10 or 11 times the reduced
rate for each album. If the artist has co-
written their music with outside writers
or recorded cover songs, he/she will find
royalties further reduced. Writers who
are not party to the artist’s recording
agreement can demand 100 per cent of
the standard rate. In this case, the label
usually deducts any excess royalties it
pays to outside writers from the artist’s
mechanical payments.

The next issue will review merchandise,
touring, sponsorships, and publishing in
the context of recording agreements.



“These are gorgeous mics”’
DownBeat March Z{10

“From the recording perspective, [the AT4080] may well be
one of the top mics I've ever heard. If you need an amazing
large ribbon mic for your studio, look no further than the
AT4080. If you're after a ribbon mic that will make your
guitars scream onstage, get yourself an AT4081”

FOH Magazine Jure 2010

EXPERIENCE MORE
.. INSPIRED SOUND .

“The 4080 is a marvelous microphone”
MIX Augusi 2010

“I'm loving the AT4080 and AT4081 - enough so that | purchased
the review units.”

Tape Op July/Augusi 2010

“These ribbons aren’t sissies! These ribbons will rock and take

sonic abuse, opening up a new world of appropriate ribbon mic
applications”

Pro Audio Review J.iy 2010

“The AT4080 yielded great results on just about everything |
tested iton.”

Gearwire.com May 2010

“[The AT4081] is capable of taking on massive SPLs and is built
like a Sherman tank-it will easily handle the heat of rock ‘n’ roll”
Premier Guitar Nowermber 2010

“The prices seem to define them as mid-level ribbons, but their
performances clearly have them nipping at the heels of all the
A I‘ggg?' top-shelf ribbons.”
idirectiona 2l
. M,crjr;nor,, Pro Sound News August 2010

8 'ue‘.tﬂr'ﬂAﬂ‘:hbr-n METAIIiancg' “Remarkable ribbons ... Highly recommended.”

Micraphohe Electronic Musician June 2010

3elieve everything you hear. Audio-Technica’s first-ever ribbon microphanes, the AT4080 and AT4081
deliver silky smecth, classic sound along with remarkable durability and phantom-powered active

dectronics. Wherever your passion for music takes vou, experience maors

| ATacoE & AT408Y ik et Fibioor W

audio-technica
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* Instant delivery.
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Music Books Plus Digital is an amazing,
user friendly, self-contained software
environment where you can browse, purchase,
instantly download to your computer, iPad, iPhoneor TV,
and enjoy high quality video titles from such leading
video publishers as Alfred, Mel Bay, Guitar World and mbre.
You get every bit of the quality of a DVD,

and in some cases better!!

www.musicbooksplusdigital.com



Nektar Panorama P4 USB Controller

W Nektar has begun shipping its Panorama P4 USB controller. Panorama P4 comes with default MIDI mapping, which
provides seamless integration with Propellerhead Reason 6. Developments are currently underway to include integration
with other DAWSs.

Main features of Panorama P4 include: 49-note velocity-sensitive weighted keys with aftertouch; 12 velocity- and pressure-
sensitive pads with selectable velocity curves; 28 assignable buttons and 10 assignable LED buttons; a touch-sensitive 100
mm motorized fader and nine 45 mm faders; pitch bend and modulation wheels; and a high-resolution 3.5" full graphic
touch screen display.

For more information, contact Music Marketing Inc.: 416-789-7100, FAX 416-789-1667, info@musicmarketing.ca,
www.musicmarketing.ca.

FANE Studio 12L 200-Watt Guitar Speaker

¥ Penn Elcom has introduced the FANE Studio 12L, a 12" 200-watt
speaker for electric quitar The FANE Studio 12L has been designed
to offer a neutral sounding and uncoloured tone across the spectrum.
It features a sensitivity of 102dB, providing a solution for all styles of
playing.

For more information, contact Penn Elcom Inc.: 519-737-9494, FAX
519-737-9499, canada@penn-elcom.com, www.penn-elcom.com.

Stanton DJC.4 Virtual DJ
Digital Workstation

#l Stanton has introduced the DJC .4 Virtual
D] digital workstation, a solution for digi-
fal D]s providing control of four decks of
audio while offering multiple integration
options.

The DJC.4 comes bundled with a four-
deck version of Virtual DJ LE, which allows users
to scratch and mix four decks of audio as well as control
video. Its built-in audio interface allows users to integrate tum-
tables or CD decks into their performance. The control surface of the
DIC 4 features touch-sensitive jog wheels.

For more information, contact Erikson Audio: 514-457-2555, FAX 5§14-457-00585,
www.eriksonaudio.com.
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CPM Q2-VT Chromatic Clip-On Violin/
Viola Tuner

W CPM has begun shipping its Q2-VT chromatic clip-on tuner designed speciti-
cally for the violin/viola. The clip firmly attaches to the scroll of the insfrument
and the angle is adjustable for easy viewing. The colour display is eas:ly visible
in both dark and light environments.

For more information, contact Counterpoint Musical Services: 905-415-0515, FAX
905-415-9232, music@counterpointmusic.ca, www.counterpointmusic.ca.

l
€. ‘ Samson CS Series
S Microphone

Insthument cables ' W Samson has announced the re-

H“Td( cahles lease of its CS Series microphone,

l - cables featuring interchangeable vocal and

S ATOR instrument microphone capsules.

The CS Series mic ships with both

‘ the CS1 (vocal) and CS2 (instrument}

| selectable mic elements, as well as

a handheld base. Both neodymium

capsules offer a supercardiod pickup

pattern, but are further designed to

support completely different miking

| applications. The base also features
| a gold-plated XLR jack.

The CS1 vocal microphone cap-

snle is optimized for live performance

- — y applications with a 60 Hz-18 kHz {re-

e ’ " 2 : ‘ quency response and high SPL han-

Brort i et doadl s daiatizy Mirdnl | dling. Specifically tuned for drums,

strenghh mﬂi ualihy of Your pedal board. guitar cabinets, brass, and other
Make custom s in minutes! 2 3 | instruments, the CS2 instrument

0 BB e D Abb & s microphone capsule features a wide

= | i g et { frequency response on the low end
e Amard Winting Sound it (50 Hz-18 kHz) and a tighter polar
The Origpnal High Ead Cable pattern for greater isolation from the

lm“.‘ D b&‘”"o .r'\'o‘l "
A

e DIAY @/ ~OIAN ¢

S 5"‘"“33‘%‘:;5 3"‘5" sound source

For more information, contact Korg
Canada: 514-457-2555, FAX 514-457-
0055, www.korgcanada.com

ol5 808 970 il gRov g |s.oom W MAYCRYIC . Com
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Fender Upgraded American Standard Series

Fender has released its upgraded American Standard series of quitars and basses, resulting in the latest iterations of the
company's Telecaster, Stratocaster, Precision Bass, and Jazz Bass guitars.

The American Standard Telecaster has been upgraded with a new body contour and Fender Custom Shop Twisted Tele
and Broadcaster pickups. The American Standard Stratocaster now features aged plastic parts and Fender Custom Shop
Fat '50s pickups while the American Standard Stratocaster HSS is now outfitted with Fender Custom Shop Fat '50s pickups
in the neck and middle positions and a Diamondback humbucking bridge pickup.

The Amencan Standard Precision Bass, five-string American Standard Precision Bass V, Jazz Bass, and the Jazz Bass V
now all feature a Fender Custom Shop ‘60s Precision Bass split single-coil pickup and are available in a jade pearl metallic
finish option.

For more information, contact Fender Musical Instruments Corp.: 450-596-9690, www.fender.com.

@ @ HONEYJ!
IC¥NADA |

THE MOD CLUB

TORONTO CANADA
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Levy's Leathers Ltd. Appliqué &
Embroidery Guitar Straps

W Levy's Leathers Ltd. has unveiled its new Appliqué and
Embroidery quitar straps. These straps are 3" tapering to 2"
garment leather with leather appliqués and complemen-
tary embroidery. Pictured is model M12AE available in five
original designs.

For more information, contact Levy's Leathers Ltd.: 800-
565-0203, FAX 888-329-5389, levys@levysleathers.com,
www.levysleathers.com

‘BNIE}J}CUBALT STRINGS SOUND AND FEEL BETTER THAN
HING I'VE EVER PLAYED.. SERIOUSLY, YOU HAVE TO CHECK THESE OUT!

€harlie Arsall

Canada Toll Free (877) 488-1645
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Planet Waves
American Stage
Cables

W Planet Waves has added its
custom-designed American Stage
cables to its line of cabling. These
cables feature the company'’s
In=0ut technology designed to
provide optimum signal transpar-
ency. in-line solder joints for in-
creased conductivity and strength,
and the Geo-Tip design for im-
proved fit in all jacks.

Planet Waves American Stage
instrument cables are outfitted
with a 22 AWG oxygen-free cop-
per centre, shielded cover with 95
per cent tinned copper braid, and
conductive PVC under jacket.

The connectors, built by Neu-
trik, feature the Geo-Tip, which
helps provide a secure connec-
tion. The American Stage cables
are available in 10-30 ft. lengths.

For more information, con-
tact D'Addario Canada: 905-947-
9595, FAX 905-947-4336, info@
daddariocanada.com,
www.daddariocanada.com.



Corrade Music Stands Performance Series Microphone Stand

B Corrado Stands has unveiled its Performance Series microphone stand. Manufactured out of steel, the Performance Se-
ries stand features Automatic Liftspring Technology. which allows the stand to be extended from 18" to 80" with a locking

system. The stand can be folded down for storage or transport.

For more information, contact Corrado Music Stands: info@corradostands.com, www.corradostands.com.

DOMENIC. .
TROANG, §

The Domeniedroiano
Guitar Scholarship

is named in honour of
extraordinary Canadian guitar
legend, Domenic Troiano.

The 810,000 scholarship is
presented annually 1o a
Canadian guitarist who will
be pursuing post-secondary

TO APPLY OR DONATE FUNDS,
VISIT WWW.DOMENICTROIANO.COM,
CALL (416) 367-0162 OR E-MAIL
CLINTON@DOMENICTROIANO.COM

guitar education in Canada

\
or elsewhere. l
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WEN™
Write a Hit?

Develop your craft and career with a network of
professional and aspiring songwriters. We provide
a wealth of resources and opportunities:

Song Mault ® Song Assessmenz
WritersConnact ® Regionz' Writers Groups
SongPitch.ca * Songposium ® Channel S.A.C.
Bluebird North ¢ Songwriters Webinar Series
and much, much more!

www.songwriters.ca

- ,‘ SONGWRITERS | [l /songwriters.ca

 /SSOCIATION OF CANADA
ASSOCIATION DES AUTEURS: .
d. COMPOSITBURS CANADIENS B @SongwritersOfCa
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Paul Beed Smith 2 Channel “H” Amplifier

¥ Paul Reed Smith Guitars has released its 2 Channel "H" amplifier, tea-
turing independent master volume, treble, mid, bass, and gain conirols
with giobal reverb. The iead channel has been developed to offer smooth
distortion with liquid sustain while the clean channel provides clean highs
and extensive headroom but can be overdriven at maximum settings.

An effects loop with adjustable send and return is also featured on
this fixed bias amp. The H incorporates two 6L6 power tubes to produce
a fast, articulate amp suited to the alternate tunings of modern music.

For more information, contact Paul Reed Smith Guitars: 410-643-9970,
FAX 410-643-9980, custserv@prsguitars.com, www.prsqguitars.com.

; Somor Mikkey Dee Signature Snare

! Sonor Drums has unveiled its Mikkey Dee Signature snare drum,
constructed of a six-layer, 7.2 mm bisch shell and feafuring a 45-degree
bearing edge.

With a diameter of 14" and a depth of 7.25", this drum has been
designed to provide the punch and power for which Dee has been
known throughout his career. The snare is outfitted with 2.3 mm power
hoops and chrome hardware. The Mikkey Dee Signature snare drum

features a wide tuning range providing powerful mids and highs, plus
a well balanced low-end.

For more information, contact Coast Music: 514-457-25585, FAX 514-
457-0055, info@coastmusic.ca, www.coastmusic.ca.
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Rotosound Signature Electric Guitar Strings

® Rotosound has developed, together with a selection of the company’s metal guitarist endorsees, a new range of signature
strings. Launched are signature string sets for guitarists Michael Amott {Arch Enemy’/Carcass), Paul Allender (Cradle of
Filth), and Mikey Demus (Skindred).

The Michael Amott signature strings, influenced by Amott’s style, have been developed to achieve wide vibrato, melodic
lead lines, and furious sledgehammer riffs. Paul Allender’s signature series strings were deveioped out of his need for
strings that help him mairtain sharp lead riffs while still allowing him to produce meiodic statements and counter harmo-
nies. Mikey Demus, known for his heavy guitar playing, helped develop his signature series strings to hold up against his
aggressive playing and live shows.

For more information, coatact Yorkville Sound: 905-837-8481, FAX 905-839-5776, canada@yorkville.com, www.yorkville.com.
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| 7 - RO DEN (A D]) sy gmaperepastets snatst mrmewemontn srammammditn www.adi-online.net.............ccccoevveieininnnn, info@adi-online.net
} BN SHANGN v oo e e S A F T e e WWW.SONGWIItEIS.CA . .covvrinriiiiiiiineriaeneninn, sac@songwriters.ca
i 6 SENNHEISER.........cooiviiiiiiiiiioiiis it erenie s WWW.Sennheiser.ca...........oooeevverereonnecnns info@sennheiser.ca
| 24 TRAYNOR (YORKVILLE) ......coovvmeeciiiniriiiieeieeienn www.yorkville.com........ccoooiiiiiiin canada@yorkville.com
; 2 TREBAS INSTITUTE it memmnbtbrmmtbbrssessin see o www.trebas.com..........oooeiiiiiinn info@trebas.com
‘ 48 VINTAGE (ADI).....cooovviir it www.adi-online.net...........c....ocoiivinninnnn info@adi-online.net
| 79 ZILDJIAN.{B&] MUSIC)mt tvamsmhrws rosmes smiuby s  oweb matsss www.zildjian.com...........cccoernn. bjmusic@kmcmusic.com
80 ZOCM (OMNIMEDIA).....coociiiiviiiiiiierieeeeeeeiesrereos www.omnimedia.ca..............ccoovvvirenen.n. client@omnimedia.ca
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FloutPoint Media SoundNebula App

M SoundNebula, in association with its development partners FloatPoint Media Inc.

have made available the SoundNebula mobile application for BlackBerry.

The SoundNebula application enables users to record and share their music
with their networks through the SoundCloud service. The app also allows users to
listen to, follow, and search for music on SoundCloud.

For more information on SoundNebula, visit: www.soundnebula.com.

Studio Sound On Stage.

en-CORE

Al ©

HHB Communications Canada Limited
418867 8000

salesvhhbcanada.com
www.hhbcanada.com

Dan Reynolds

of Imagine Dragons
performing live

with the eneCORE 200.

2012 Wrow Wicraginnes. All Aghts reserved. en*CORE and Bilue LI

i are sbjact 10 Chango wiha 3t m
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Microphones

www.bluemic.com/encore

marks of Blue M

Warwick RockBass
Alien Deluxe
Acoustic Bass

W Warwick has begun shipping its
RockBass Alien Deluxe Acoustic
bass, available in 4-, 5-, and 6-string
configurations.

The body features a laminated
spruce top while the back and sides
are made of laminated bubinga. The
Alien Deluxe has a mahogany neck
with a satin finish and a rosewood
fingerboard. The 4-string model has
a 32" medium scale while the 5-and
6-string versions come in a 34" long
scale.

This bass is outfitted with a Fish-
man Presys preamp with Piezo pick-
up on the 4- and 5-string versions
while a Prefix PlusT with Piezo pick-
up is included on the 6-string model.
Additional features include natural
high polish, Warwick tuners, a rose-
wood bridge with bone saddle and
slotted bridge pins, chrome hard-
ware, and Warwick security locks.

For more information, contact Korg
Canada: 514-457-2555, FAX 514-457-
0058, www.korgcanada.com.



VES000PB-12

Vintage Paul Brett
Signature Series

[ 3 ®
Acoustic Guitars

M The VEBOOOPB 6-string and VE-
80000PB-12 12-string Paul Brett Signa-
ture Series acoustics from Vintage are
currently available.

The 25.55" scale guitars feature a sol-
id spruce top, rosewood back and sides,
maple and wood purfling binding, and
a mahogany neck with a rosewood fin-
gerboard. The instruments’ bridges are
also crafted of rosewood and they addi-
tionally feature TUSQ nuts and saddles
from Graph Tech.

Electronics on both models include |

a Fishman Acoustic Matrix VT preamp
with volume and tone control and a
Fishman MAT pickup. A Vintage Zero-

Gravity case is also included with both |

models.

For more information, contact ADI:
450-449-8177, info@adi-online.net,
www.adi-online.net.

WWW.CANADIANMUSICIAN.COM

Shure SRH1440 & SRH1840
Open Back Headphones

M Shure has expanded its headphone
line with its first open-back models:
the SRH1440 and SRH1840, de-
signed for engineers requiring a
reference sound comparable to
near-field monitors.

The SRH1840 model features:
individually-matched 40 mm neo-
dymium drivers; an aircraft-grade
aluminum alloy yoke and stainless
steel grilles; steel driver frame with a
vented centre pole piece to improve linearity and elimi-
nate internal resonance; and an ergonomic dual-frame and fully-adjustable
padded headband.

The SRH1440 model features: 40 mm neodymium drivers; optimized im-
pedance for a direct connection to a wide range of portable audio devices;
and a padded headband with a steel frame.

Both models feature a dual-side detachable cable with a Kevlar-reinforced
jacket and gold-plated MMCX connectors, a storage case, replacement set
of velour earpads, and an extra cable.

For more information, contact: SF Marketing Inc.: 514-780-2070, FAX 514-
780-2111, info@sfm.ca, www.sfm.ca.

designed better
connect better
sound better

built better in the usa

AMERICANSTAGE

music starts here (GD'E@

planetwaves.com/americanstage
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MarketPlace

If you need to contjvgi
in the Cana’ lan M. /ndustry,
&

P

then

{plus S/H & GST) = $48.20

DIRECTORY CANADA

1-800-265-8481,
888-665-1307, at
www.musicdirectorycanada.com
or www.musicbooksplus.com

€D Manvufacturing
Download Cards
Free €D Baby

Eco-Friendly
Packaging

Graphic Design
500 retail-ready CDs &
100 download cards
from $975

hosting included

Music
MANUFACTURING
SERVICES
manufacturers of quality
independent music since 1988
416-364-1943

800-667-4237
musicmanufacturing.com

.'
o
=

BUILD YOUR MUSIC
BUSINESS PLAN |

Y oy ﬂ

For more info, visit:
www.vimbc.com

CONTACT US AT
dbottrill@rattleboxstudios.com

or bmoncarz@rattleboxstudios.com,
www.myspace.com/rattieboxstudios,
or Call 416-539-0303

J\<XE}JJ‘ s
AN

CANADA’S WORLD CLASS
RECORDING STUDIO

A

www.metalworksstudios.com ¢ 905-279-4000 * paul@metalworksstudios.com

s

Pilerre
Bensusan

W,‘ﬁ:

Musical Instrument Store
~ HAMILTON SPECTATOR

(905) 522 5631
222 King Sieet E.
Hamilton, ON
www.paynemusichouse.com

www.piemrebensusan.com

WWW. Wyresstrings.com

B We feature a Té
DVDs, CD-ROMs for tne Musician and Music Lover

8 We ship across Canada, US and Worldwide

W Gift Certificates available and can be emalled Worldwide

% Secure Online Ordering or give us a call at

Select on of Books, Instructional Videos,

AN HOYLE oF
COLLECTIVEXSOUL
AND Paul Rodgers
Info@ryanhoyle.com
www.ryanhoyle.com/thelab.himl
GIVE YOUR SONGS THE POWER OF REAL DRUMS

AU LU ATIRSITEW e
Video Editing

DVD Authoring

Audio Mastering

Graphic Design

oot « cannon 416.504.5262
toll res 1- 888.322.2838

woo ' gnpnooe

>

Thousands of Music, Audio & Lighting litles

sy STO0L Odd

www.musicbooksplus.com
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Built-in Melodyne pitch correction and over 100 more ,’fz
powerful enhancements. Sixty-four-bit audio engine.
Intuitive one-window interface with drag-and drop &
everything including access to thousands of Exchange
community resources without ever leaving the program.
integrated Mastering Suite and instant web upload.

Stop fighting masses of menus that zet in the way
of irspiration and creativity. Crossgrade to Studio One
Professional. Yisit your PreSonus dealer oday or download
a free trizl copy from cur website.

I PreSonus

www.presonus.com / S1

»

www.eriksonaudio.com [ [XS[eI[e) @




EDUCATION

Guitar Repair and Design Courses
Conestoga College — Stratford
Campus

2012 Spring Session starts April
14th

Registration opened February
17th

Details:
mcconvilleguitars.blogspot.com

Training For The Musical Trades
Guitar Building and Repair

Live Sound

Recording

Tube Amps

C.N.C. Training

Courses and Workshops

Summit School of Guitar Building
6114 W. Island Hwy

Qualicum Beach, BC V9K 2E2
www.luthiers-international.com
1-888-901-9903

OPPORTUNITIES

Magnificent 2,000 sq. ft. Recording
Studio For Sale in Old Montreal, |
with a view of the St. Lawrence riv-
er. Contact Laurent: 514-878-2709,
diavolo@bellnet.ca.

Use SoundNebula to Record on your
BlackBerry!

Connect with your fans on tour from
anywhere, anytime using BBM!
With users in 100+ markets, now
available in Canada on App World
www.SoundNebula.com.

It's Beyond The Cloud!

PRODUCTS

CUSTOM-BAND-T-SHIRTS.com
Screen print your Gig t-shirts

Selling entire personal music
library - over 5,000 CDs, 300 LPs,
300 Cassettes and 100 45s. Di-
vided alphabetically by Caradian
and non-Canadian artists. Lots of
greatest hits and best of CDs. Lots
of Juno Awards nominees. First re-
cordings of Avril Lavigne, Bryan
Adams and Shania Twain. $5,000
Certified Cheque only.
cdintino@bell.net.
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Learnrootsmusic.com
Get Instructional DVDs from
some of Canada’s Best Musicians
at www.learnrootsmusic.com,
Monthly specials and worldwide
shipping.

NEED SPEAKERS?
EMINENCE - B&C - PIONEER -
PHILIPS - MOTOROLA & tons

more!
Speakers, crossovers, cabinet hard-
ware, wire and connectors. Up-
grade and/or build your own pro
sound or guitar rig and save. WE
STOCK SPEAKERS and related ac-
cessories for musical instrument,
professional sound, home stereo,
home theatre, commercial sound,
and everything else in between.
Visit us on the web and download
our catalogues and price lists today.
Dealer inquiries welcome.
Q-COMPONENTS
638 Colby Dr., Waterloo, ON
N2V 1A2
Toll free: 1-800-363-6336
www.loudspeakers.ca
sales@loudspeakers.ca

CANADIAN SOURCE OF:
- MAHOGANY-
- PEARL - ABALAM -
Other Tone Woods
No Borders To Cross
www.timelessinstruments.com
1-888-884-2753

MUSIC DIRECTORY CANADA 9th
EDITION

The Ninth Edition of this ESSEN-
TIAL GUIDE to the Canadian Mu-
sic Industry has been completely
updated and revised. Featuring
over 60 categories, each listing
includes: Company, Contact, Ad-
dress, Phone, FAX, E-mail, Web
Address and Description. Areas
covered include: Associations,
Booking Agents, Concert Venues,
Custom Duplicators, Financial Ser-
vices, Lawyers, Sound & Lighting
Companies, Music Conferences,
Music Education, Music Publishers,
Orchestras, Promotion & Publicity
Companies, Radio Stations - includ-
ing Campus Radio, Record Produc-
ers, Recording Studios, Touring
Networks ... and much more! PLUS
Special Sections: Artist Contacts,

Award Winners, Canadian Chart
Toppers and much more! ©2007.
704 pages.

CMO009 NOW ON SALE $19.95 plus
s/h & GST.

ORDER YOUR COPY TODAY:
www.musicbooksplus.com,
800-265-8481.

SERVICES

CUSTOM-BAND-T-SHIRTS.COM
We cut out the middle man, whole-
sale prices. Create or upload your
artwork, thousands of free clip art.
Awesome customer services!

1-800-409-0423.

Audio Restoration/Remastering

7" reels, cassettes, CDs
Yesterday's recordings raised to
today’s standard

AUDIO REFERENCE

“Pleasing Canada, ear to ear.”
scottpmckone@hotmail.com

WEBSITES

www.musicbooksplus.com —
Features over 12,000+ products that
include books, instructional videos,
CD-ROMs, software. Some of the
areas covered are: Music Business,
Songwriting, Publishing, Record-
ing, Audio Production, Instrument
Technique, Voice Training, Inter-
net Promotion ... and much more.
Secured online ordering, 30-day
guarantee, free electronic news-
letter, monthly specials, worldwide
shipping.

ONLY 95¢ A WORD!
To Place Your Ad
Please Call
Maureen Jack
Tel: 905-641-1512
FAX: 888-665-1307

mjack@nor.com




» Directories = Music Business = Publicity = Publishing

» Recording & Audio Production = Songbooks & Sheet Music
» Songwriting & More...

MusicBooks+Plus

Thousands of Music, Audio and Lighting Titles!
www.musicbooksplus.com

1-800-265-8481




What: Jazz/Jam
Where: Toronto
Visit: www.myspace.com/wpbe

The Worst Pop Band Ever might not have a name
that screams confidence, but their blend of im-
provisational jazz and indie pop makes them
stand-outs in a scene that gets little attention in
popular music circles. While they're often com-
pared to acts such as Medeski Martin Wood and
Bad Plus, they say that they prefer to tnink of
themselves as “tne ugly love child of Radiohead
and Miles Davis.”

Sexy, right?

WPBE have released five albums, most
recently the Sometimes Things Go Wrong EP
(recorded live at The Cellar). Prior to that they
released PPF Neighbourhood, a benefit for vic-
tims of the earthquake in Haiti.

Of course, the band can most often be found
on the road. playing festivals such as the TD
Canada Trust Toronto Jazz Festival, NXNE, the
Wieckhouse Jazz Festival, and the Ottawa Jazz
Festival. They have also played in clubs and on
stages across the country on their own.

While jazz might not be the most popular type
of music an playlists these days, if anyone can
make the genre break through to a pop-loving
mainstream crowd, it could just be The Worst
Pop Band Ever. Ironic, no?

i
~
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if you are an unsigned artist and would like to b2 s part of Showcase. please submit your EPK at www.saniebias com/cmshowcase

What: Alternative Rock
Where: Victoria, BC
Visit: www.facebook.com/secondhandhabit

Victona's Secondhard Habit are nothing if not
rookies in the Canadian music scene. Formed in
2010, the quartet looks young enough to still be
stuck in high school and, while still aiittle rough
a-ound the edges, shows the kind of promise
that might make listeners helieve they’re going
to be Canada’s next great indie band. The songs
found on their 2011 debut effort Badass are a
throwback to mid-'90s alt rock, a genre that's
getting renewed credit via recent throwbacks and
irany-free tributes.

Badass’ title-track is equal parts Tripping
Daisy and Everclear with a heavy focus on nai-
rative lyrics. The theme cortinues throughout the
album with the band showing a lot of potential far
becoming a Treble Charger-fike presence, but for
naw they're trading closer ta Simple Pian waters
with a PG-13 attitude. If they can focus en being
alittle less geared towards midd!e schoalers and
a little more realistic and bitter, they coutd ea™ &
very rewarding place on the Canadian alternative
music landscape.

Selected artists will also appear an the Canadian Musician website, www canadianmusician com, with one song streaming

in MP3 format

by Ben Concley

What: Folk Singer/Songwriter
Where: Toronto

Visit: www.facebook.com/
shawnacaspimusic

Despite the success of artists like Leslie Feist,
Tegan and Sara, and Emily Haines - or perhaps |
because of it — it's not easy ‘o carve a presence
for one's self as a female fe'k artist in Canaga.
That said, if anyone deserves a shot, it's Toronta's
Shawna Caspi.

Caspi has been releasing music steadily
since dropping her 2005 effort Trip The Light,
but it’s clear that she’s devoted a lifetime to
her craft. The songs off her third effort, 2012's
Skyline, are beautifully crafted tales backed with §
rich and layered music, incorporating classical
sounds p'ayed on violins with finger-pickirg
folks, creating fascinating final preducts. She s
been known to play on VIA Rail's Skyline Car
which travels from Halifax to Toronto, a gig that
comes as no surprise as her music is perfectly
suited to a trip alony Canada's landscape with
scenes passing by in a blur and plenty of time
to spend with one’s thoughts.

The best thing about Caspi's music is that
there's never just one thing to focus on. One mo-
ment demands attent‘on to her lyrics, which play
poetically with life’s everyday moments, white §
another mament demands the fistener’s attention
tuin to her impressive musicizanshio.

/ Ben Conoley is' a freelance journalist living in
Fredericton, NB. He has written for chartattack, Exclaiml,
Alternative Press, and more.

&

@8  Benis also a proud member of the Polaris Music Prize jury.
4 &
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Can't Be Done?

CREATING A NEW GENERATION.

2oom's H2Next is the next paradigm in innovative hand-
held recorders. The features are ground-brzaking. The
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NEW MICS, NEW FORMAT. | AN AN RS
The H2Next features our best microphones yet and ' WA AR AR

is the only portable recorder with five studio-quality
mics on-boa-d.

MID-SICE RECORDING. A TRUE GAME CHANGER. ]
Used for many years in film and broadcas:, Mid-Side
recording combines a uni-directional Mid mic that cap-
tures sound directly in front and a bi-directional Side
mic that captures sound from your left and right. By
increasing or decreasing the level of the Side mic, you
can control the width of the stereo field wnich gives
you incredible flexibility aver your recordirgs. If yous
record in RAW mode you can even adjust the stereo
width after recording.

YOU STILL GET THE X/Y...

And with Zoom's X/Y stereo condenser mics, you'll get
great recordings with natural depth and accurate imag-
ing every time.
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AN ALL-AROUND PERFORMER.

Using the H2Next Mid-Side and X/Y mics together in
2 or 4-channel mode, you can create stunning 360°
surround sound recordings. FRONT VIEW - ACTUAL SIZE ¢

20 HOURS OF BATTERY LIFE. i
The H2Next p-ovides over 20 hours of continuous operation on just :wo standard
AA Alkaline batteries!

“oa

DATA RECOVERY FUNCTION KEEPS YOU PROTECTED. =CmMm
Never again will you have to worry about lesing recarded data to unexpected

errors. Wnether you experience battery loss or an accidental power-down, the

H2Next Data Recovery function will automatically restore your data the next time !
it's powerad on. —

PLAY BACK AND LISTEN.
Ensure your recordings are being captured the way you want. The H2Next built-in
reference speaker allows you to listen to your recordings with exceptional clairty.

IT'S ALL THERE.
Variable speed playback, veriable pitch and AB repeat. It's all there.

HZ2n

THE REAL DEAL. Handy Recorder
The array of technologies is amazing. Equally stunning is a street price on par with
US pricing at $199.95. (Actual street price is determined by your dealer).

Can't Be Outdone!

REAR VIEW - ACTUAL SIZE
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