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double-platinum
and scoring not one,
but two number-one
records this
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BillyRay

It’s a mildly cool afternoon in Nashville as Billy Ray Cyrus takes a break from rehearsing a segment of
“Prime Time Country”. As he walks through the backstage hall of the Grand Ole Opry to the door of his
dressing room, he takes a moment to reminisce about the Opry’s history.

“There’s just such an awesome magnetism - almost a haunting feeling and special presence about this building,” Billy Ray says. “I can't come in
here without feeling a little bit of Roy Acuff and Minnie Pearl. You know - some of the greatest stars who have ever blessed Country Music.”

And while Billy Ray reflects on the mystique of the Opry, he admits that the past year has also been a time of rejuvenating his own spirit. He spent
the first six months of 1998 out of the public eye, then reemerged in June to capture five trophies at the fan-voted “TNN/MUSIC CITY NEWS COUN-
TRY AWARDS." He was ready for change, and in his words, adjusted “my music, my attitude and my appearance”.

Part of Billy's plans for change included recording his sixth Mercury Nashville Ip, SHOT FULL OF LOVE, using studio musicians and working with
noted producer and Mercury vice president of A &R Keith Stegall. He also looked to Nashville's songwriting community for material more extensively
than ever before. Though Billy Ray says he may have gone about doing things “backwards” by using his own band and material for his first five
albums, since most new artists enlist the help of a lot of outside sources, he wouldn’t change his career progression.

“Keep in mind everything that I've gone through in this business. | paid my dues for over a decade, playing the honky tonks, and bars and every-
thing. | started singing in my dad’s gospel quartet when | was a little boy and sang in my mom'’s bluegrass band when | was a little kid. | paid my
dues and spent over 10 years getting a record deal. All of that stuff was in line with the way that it happens. Or that's the way it used to happen,
maybe not so much these days.




“So | paid my dues, but when | went in to record the album SOME
GAVE ALL, that's when | began doing things backwards. | have no
regrets about that. | knew that what | was doing in Kentucky, Ohio, and
West Virginia was working. |'d been playing my originals for years, and
| had developed my grassroots following.

“| had a lot of pride in the fact that | played my own songs. So when
| was gonna get my chance to record my first album, | wanted it to be
my band and me. | didn't want to reach a certain point and then all of
a sudden do something that | hadn't been doing. | wanted to do what
my fans wanted to hear.

¢“...I’d been to the top of the
mountain, and it was time for me
to come back down.”

“| said, ‘Please, let me use my band on this album. Let me be who |
am’. And the record company said ‘Yeah, you're an original person.
Let’s take our chance, and it's either gonna fly or it’s not. But you are
an original."”

And with that, Billy Ray recorded his first four albums in the same
manner using his band. But after the phenomenon of “Achy Breaky
Heart", Billy Ray suffered a lot of backlash, being dubbed a one-hit
wonder that could quickly be dismissed by the entertainment industry
establishment. It wasn't until he released his fourth Ip, TRAIL OF
TEARS, that Billy Ray felt he got the respect he was due. He also says
that album laid the groundwork for his career turnaround.

“| read in BILLBOARD before the album came out that Chet Flippo
said that | deserved respect. I've never had anybody step up and say
that. And then all of a sudden the tide began to turn and people really
began to see, thanks to the TNN ‘Life and Times’ show and MUSIC
CITY NEWS articles. People really began seeing the truth and looking
at who | am and where I'm coming from and the music that | make. That
provided the foundation for a new beginning.

“And ‘It's All The Same To Me’ getting back on the radio last summer
was the next step. We knew that we had to get back on the radio, so
we made a record and didn't make a video for it. It could just be radio’s
song, and it was either gonna live or die. It was up to radio and the fans.
The fans stayed there through the whole thing, through thick and thin.

“You know what goes up must come down. Just like for every action
there is an opposite and equal reaction. Well, I'd been to the top of the
mountain, and it was time for me to come back down. And that's just
the way life is. TRAIL OF TEARS brought critical acclaim. The natural
thing to do after ‘It's All The Same To Me’ being successful and getting
back on the radio is to go in and do a whole album in that same manner.”

“[They] made some original
music that took my sound some-
where else, with me still right
inside of it.”

So Billy Ray immediately began iooking for new songs to record for
SHOT FULL OF LOVE.

“It's the first time | had really used the A&R department to its full effec-
tiveness. | came in, and | listened for songs that were true to my life like
‘Busy Man'. | heard that song, and | said, ‘God, that’s my life - past, pre-
sent, and future.’ | can't sing a song if | haven't lived it. And those are
the songs that sounded like hit records.

“And then | went in with the band that Keith had selected. | give him

and John Kelton all the credit in the world for knowing the right musi-
cians to put in there with me. | think they kinda put the ‘Sly Dog’ of stu-
dio musicians in there with me. The guys really formed together as a unit
and made some original music that took my sound somewhere else,
with me still right inside of it.”

Does he feel it's his best work yet?

“It's definitely a new phase. Without a doubt, it's a new level | haven't
been to before. And | will say that the artists that | truly, truly love and
worship like Johnny Cash, Willie Nelson, Bruce Springsteen and Bob
Seager - you never know what they're gonna do from one record to
another. The one thing you know is that they’'ll do something different.
| think the artists that | consider great artists are constantly evolving.”

Billy Ray also confirms that acting maybe another new phase for him.

“There's one project that is my passion piece, if you will. It's called
‘Enough Is Enough’, and it's a story about child abuse that I've known
since | was a teenager that | was gonna tell the world. Now | get to do
that.”

Though Billy Ray can't elaborate much more on that project, he is very
excited about a program for TBS, called “The Return Of The Eagle”.

“It has really become something even much more than | anticipated
when | got involved in it.

“Number one, I've spent a whole lot more time on it than what they
originally asked for because | don't do anything halfway. ‘Some Gave
All' is my motto, and that's what my right arm says and what my first
album said. That's my way of life. It's about the human spirit and our
country. It talks about what the eagle represents to some real special
kids that live in some of the roughest parts of Washington DC, and what
the eagle means to some Native Americans that live in Alaska. It's a
whole lot about the eagle and what it means to this great country we're
living in right now.”

But for now, Billy Ray is occupied with SHOT FULL OF LOVE, enjoy-

ing the success of “Busy Man”.
| N S e I R R Tl s T
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“I've found myself so busy with this song. It's neat. | did an in-store
appearance the other night at a store that was packed with over a thou-
sand people up in Cincinnati, Ohio. | had people coming through telling
me ‘Man, | heard that song ‘Busy Man’, and | turned around and went
home and hugged my kids’. My goal is always to make music that
touches peoples’ lives. And ‘Busy Man’ is touching people's lives out
there.

“But, how it touches mine is that | was being this great dad and fam-
ily man and working really hard. | was still touring quite a bit and work-
ing on this album, and working on some projects. But all of a sudden
this record started hitting, and | mean, that’s been it. | haven't gotten to
see my kids very much lately. It's been really weird. I've been having a
lot of sad phone calls from them, but they're cheering me on. It's kind
of ironic.”

As he takes one more look around his dressing room, Billy Ray looks
toward his future.

“ remember the first time | ever got to be on the Opry. Obviously it
was to play ‘Achy Breaky Heart'. It was a real special feeling. | have that
same excitement and anticipation to get on the Grand Ole Opry and
play ‘Busy Man'. | just can’t wait to go full circle. <™

-Mandy Wilson



ongwriters usually sit in a room with another writer to come up with ideas for a song. But for the
DreamWorks epic drama “The Prince of Egypt”, songwriters watched a film based on the bibli-
cal story of Moses’ life — the story of two brothers raised on a lie and torn apart by a secret
revealed — to see what emotions stirred their imaginations.
“It’s a deep film that inspired the songs.” says Beth Nielsen Chapman one of the
singer/songwriters on the Nashville project. “And | know that when | was there {viewing the
film] different artists’ were getting up and talking about the songs that they were going to
write and how they were inspired by what they saw. It was interesting how everyone picked
a slightly different scene that touched them and that would be the spark for something.”

Top Nashville artists and singer/songwriters were given the opportunity to view the film before
its release on December 18. They were then asked to write or chose a song that was inspired by themes
inherent to the film'’s story, including love. faith, freedom, deliverance and family.

Executive producer for the project James Stroud explains, “Jeffrey Katzenberg [one of the principal partners of DreamWorks SKG] showed the movie
to each individual artist and sat with them over a three-hour period, and explained to them what he felt that he needed for the film. And then, of course,
the artist let him know afier seeing the film, ‘This is what | feel like. what can 1 do?” It was that kind of process that not only made what I think is a great
record, but it's also going to be a statement that says, *You know, this might be the way to do films in the future.” To let artists have this unique and spe-
cial way of creating music to put on these films.”

“Many artists who saw the movie all came away from it with different emotions.” says Shavoni, executive co-producer for THE PRINCE OF EGYPT -
INSPIRATIONAL album. “Although they know the story of Moses. they've been able to pull from the movie, and through the songs on the “inspired-by’
album, actually speak to scenes that moved their heart.”

“The Prince of Egypt™ has inspired two special albums ~ THE PRINCE OF EGYPT - NASHVILLE [a collection of songs representing Nashville
singer'songwriters] and THE PRINCE OF EGYPT - INSPIRATIONAL [a collection of songs representing r&b, pop and gospel]. This marks the first time
that two complete albums from different musical genres have been created in support of a film release. “The Prince of Egypt” is also the only motion pic-
ture in history to produce three simultaneously released albums, including a soundtrack and the two “inspired-by™ albums.




“The Prince of Egypt”, DreamWorks’ first full-length animated feature, stars
Val Kilmer and Ralph Fiennes as Moses and Rameses. The film also includes the
vocal talents of Sandra Bullock, Danny Glover, Jeff Goldblum, Steve Martin,
Helen Mirren, Michelle Pfeiffer. Martin Short and Patrick Stewart. Assisting in
telling the story are six new songs written by Academy Award-winning lyricist
Stephen Schwartz (“Pocohontas™) and a score composed by Academy Award-
winning composer Hans Zimmer (“The Lion King”).

For more information about “The Prince of Egypt™ and the “inspired-by”
albums, visit the film’s website at www.prince-of-egypt.com. <I»

Angie Crabtree

Be There For
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en most people
think of Country
Music storytellers,
the first thing that
comes to mind is
the wealth of
talented songwriters the genre
boasts, many of whom are located
right in Nashville. But Steven
Goldmann represents another kind
of storyteller - a music video
director. He recently shared a CMA
honor with Faith Hill for “This Kiss”
when it won Music Video of the Year
at the 1998 CMA Awards. Steven
also holds the distinction of
directing CMA’s 1997 Music Video
of the Year, Kathy Mattea’s “455
Rocket”. Aside from those honors,
he’s also been named CMT’s Video
Director of the Year twice.

After directing over 100 videos. Steven can't quite
put his finger on how the “story beyond the story”
comes together. It takes a lot of inspiration, and often
a lot of perspiration to take a song to the next level, as
he illustrates with the story of Alan Jackson’s video for
“I'll Go On Loving You”.

“Most people probably wouldn’t have thought about
saying something to Alan Jackson about an underwa-
ter ballet because you think of him as a cowboy and
straight ahead honky tonker. But yet there | was talk-
ing to him, and literally I showed up at his house at 9:30 a.m. listening to the song going. ‘Oh,
man I’ve got to have an idea. I've only got three days because we have to shoot on Tuesday.
It’s got to happen so fast.” Then I had one image in my head, and conceptually | had all these
things that I was playing with in my head that had to do with little things that | knew about
Alan Jackson. I'd never met him, but | new he loved the water. | heard the song. I heard the
violins and cello and the lyrics speaking of the rain, the moon.

“I sort of saw Alan in front of a lakebed. In my mind. I was imagining the violins and cel-
los just floating in space. | was asking how they could be floating in space because we didn't
have time for special effects. In early conversations, we talked about a woman. [ kept imagin-
ing how I would show a woman, but something kept bothering me. And [ said, but I don’t want
to make this video about a woman. We could do all of this, but something is bugging me.

“He already loved the idea of the instruments floating on the water and him walking on the
water. Then literally, | said *What if we go under the water and use dancers. That way it’s not
about a woman, it's about emotion. It's about the music. They’re moving to this music. He
liked it.”

The story of Steven’s move to Nashville and consequent rise as one of the town's most
sought after directors came together in small pieces. just like one of his many inspired works.

“It was one of those crazy tailspins that life can take. | was going through a period where |
was practically out of work. I hadn't worked for months. I was doing editing jobs. It was a very
low period in my life. My wife was actually working at a record company — RCA in New York
under Joe Galante.

“Then 1 got a phone call. There was a company in New York that wanted to bring me on as a

director. They couldn’t believe that 1'd fallen
on hard times because | looked like such a
promising young director at the time At that
office, | got a phone call from someone in
Nashville and someone from Montreal
Canada on the same day.

“The call from Montreal came from the
owner of a production company who had
seen the work of a cinematographer that
had done a bunch of videos and commer-
cials for me. He wanted me to come to
Montreal so he could represent me. Then |
got a call from a woman named Cynthia
Biederman in Nashvilie who was working at
Scene Three. They had a Canadian artist and
video idea already in place. They just need-
ed a Canadian director and wondered if |
would be willing to come in and do it.
Lose— TTaooD TS S S Sl cbes

“They think you just turn
the camera on, and all that
life happens.”
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“Cynthia had given me my second video that I had ever done when she
was working at Capitol Records in LA. She was a champion of mine early
on. [ came to Nashville and did the video for her. Pretty quickly after that,
I got two videos out of Nashville right away. Paulette Carlson’s ‘I'll Start
With You’ created probably the biggest stir because I didn’t know anything
about Country Music.

“We didn’t have CMT in New York. I learned that it came on for a few
hours a day up there after [ started coming to Nashville, so | started look-
——— 111g 3t What they were doing. But |

“There are artists that  had no clue, so when [ heard ‘I’ll
excite you because they Start With You’, | guess I never

push your buttons, and thought about what was Country

they make you better.” 3,4 what was not”
Next, Steven directed Michelle

Wright's video “Take It Like A Man”.

“That video didn’t look like anything else. It was a simple video, but it
captured a bunch of people’s imagination. She was the first Canadian artist
to go number one on CMT. It won all sorts of awards for me that year.”

From there, he took on Pam Tillis* “Shake The Sugartree”, and says he
really didn’t stop after that.

“l was either in Montreal shooting commercials or in Nashville. After
about the first year when we had our child, we counted that | was away
from home about 306 days just doing videos and commercials.

“With a lot of input from the inlaws and my father, we thought we should
just pick a place and live. We were sort of stuck in the middle in New York.
Though [ was shooting all over, I was finishing the jobs in Nashville which
I thought was a very important thing to do so people could get to know me.”

At the urging of people like Kathy Mattea and artist managers Mike
Robertson and Stan Moress, Steven finally decided to take the plunge.

“Those three people were very encouraging. That’s what brought me
here, and it was very scary because I wanted to be a filmmaker. I never
wanted to be a Country Music video director.

“It never occurred to me that way. My own musical taste range much
more toward the Americana bent, like Chris Knight and Steve Earle. I like
singer/songwriters. [ learned about Hank Williams in a weird way through
Bruce Springsteen and Elvis Costello.

“I don’t like labels very much, and I think that is reflected in my work.
I’ve tried not to allow my career to be labeled as ‘Steven does this’, yet you
can pick out my videos because there’s a professionalism or maybe an art-
fulness that serves the song well. | want to do the right thing for the artist
and the song and do it with quality and care.”

Part of that care involves really hearing what the artists want to achieve
with their videos.

“Quite honestly, [ think that I've been successful, in that I listen. In this
town, for the most part I’ve found that artists and management work very
closely together, and they work very closely with the record labels. For the
most part between the artists, the management and the record label things
are defined well enough for me that I can walk away with enough infor-
mation to come back with something,. It’s a really cooperative relationship.

“In some ways my favorite relationships are the ones where it’s real give
and take and a real collaboration. Like Collin Raye. The best videos are not
done in a vacuum - just in my head. Pam Tillis and [ will be on the phone
for hours when we’ve worked together to collaborate. They’re my favorite
because in some ways there’s a little less stress when an artist knows what
they want.”

Of all the work that he’s done since he began working in the Country
Music industry, Steven says he has three projects that he holds very

closely to his heart.

“‘The River And The Highway’ with Pam Tillis was one of the great
adventures that I’ve been on in music videos. I think that of all the videos
that I've done, | was sad that it wasn’t really recognized in any way. But
yet we got so many letters and and Native Americans reacted very strong-
ly to it.

“We were the first people ever allowed to film in a big house in north-
ern British Columbia. The eagles were feeding all around us. It was just a
spriritual experience. We had to wait for that clearing in the sky for five
days to get the helicopter shots. It rained every day for two weeks. We just
felt like we were making a movie.

“Then magic happened on the set. There’s a whole narration at the begin-
ning which started out as a conversation that I had with the elder of the
tribe. He understood what 1 was going for. He told me what he was going
to do. When Pam heard the song, she never thought of it as a Native
American song. But when she thought about it, it worked because she'd
always wanted to do something like that.”

Kathy Mattea’s “I’m On Your Side”, in which she lampoons the Beatles,
among other musical artists and styles, is another standout for Steven.

“Mercury only wanted to do a video if we came up with something that
we really loved. You can tell that Kathy and the three guys in the video
bonded big time. We bonded like a family. Kathy surpassed all expecta-
tions. If you just watch her doing her Paul McCartney, she came to the set
prepared with little bits for everything. That kind of collaboration is a
dream.”

Finally, Steven says he especially enjoyed working on “Better To Dream
Of You” with Mary Chapin Carpenter.

“She allowed me to satisfy my ‘art monster’ and go places that are not
traditional in Country videos. We shot it at 20 degrees below in an ice rink.
I had to skate and shoot at the same time. I got to create images that were
recreations of images that I love. Some were adaptations. Some were just
right from my head. That’s why I liked it. We were a small group of peo-
ple creating a little art film.”

And Steven says no matter
what his future holds — music
videos and/or movies, he
hopes to continually be
inspired by the artists he’s
worked with.

“There are just a couple of artists that no matter where [ am or what I'm
doing, I hope that I will be able to get together and work with them. Like
Kathy — make a video for her or just be able to say hello and give her a
hug. [ feel that way about Pam Tillis too. They do something in me that
inspires me. There’s a special magic with those two women.

“There are artists that excite you because they push your buttons and
they make you better. Shania Twain, I can’t do an interview and not talk
about that though I haven’t worked with her lately. Working with her is
always a complete collaboration. ‘If You’re Not In It For Love’ was really
a blast. Some people might look at that video and think that it was really
easy. They think you just turn the camera on, and all that life happens. That
was a very hard video to make. That was 20 hours of work. It was Shania
and me and those kids choreographing some stuff. There’s a brilliance
there that once again allows her to push everyone to work at their peak.

“It’s invigorating and challenging. You don’t relax. Quite honestly, that’s
it in a nutshell. That’s the secret to my longevity in this town.” <™

“] learned about Hank
Williams in a weird way
through Bruce Springsteen
and Elvis Costello.”

-Mandy Wilson
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hangout called Murrell’s Grill in Merle’s hometown of Shreveport, Louisiana was his intro-
duction into show business. That’s where the musicians hung out waiting to perform live on
KWKH radio station each Saturday morning.

“And so [ asked a musician, ‘Excuse me. How do you get started in show business?’ And this one guy
looked at me over his coffee and cigarette and says, ‘Hang around somebody famous.””

Hank Williams, who was about 24 at the time and enjoying a couple of hits, came to Shreveport for the
Louisiana Hayride. “We saw this old beat up Town and Country Chrysler with the wood on the door, but the
wood had rotted off, and it was smokin’. You heard it before you saw it. And we was looking and I said,
“Wonder if that’s Hank Williams?’ and Ed (a childhood friend) said, ‘No, that can’t be.” He got out in a white
suit. [ mean, there's nobody there, at 5:30 in the morning. And his wife Audrey was pregnant with Hank Jr.
And he was trying to get her out of the car, and wrestle his guitar out. And boy, I cut out running across that
street, and Ed came right behind me. And we started fighting over getting that guitar. And he didn’t know us



from Adam, and he said, ‘Boys, boys, what the hell’s
going on here?’ And [ said, ‘Listen Hank, the elevator
doesn’t work until seven o’clock. You’re gonna have to
walk up two flights of stairs. Let me carry your guitar.
And Ed said, ‘No, I’'m the guy that brought you down
here. [ know everybody.”” And we were eyeing that gui-
tar, and Hank looked at me and said, ‘Grab it, Hoss.” So
that’s how I got in the business.”

That began a friendship with the legendary Hank
Williams. “One time we was playing this little show
about 60 miles from Shreveport. And he was reading a
True Romance comic book. I said, ‘Hank, why you
reading them old sissy books for?’ He said, ‘Sissy, hell.
Boy, that’s where 1 get my ideas from.”

Hank asked Merle at one point, “Have you ever been
in love, or are you too young to be in love?” I said, “No,
I hadn’t been in love.” And he said, “Well let me tell
you, when you get in love and have your heart broken
in a million pieces then if you can put in a song how
you really feel, that’ll hit everybody else out there that’s
had a heartbreak.”

Even as a child, Merle had heard from other musi-
cians that Hank was a teenage drunk, but he had never
witnessed Hank drink more than a few beers. From 1949-1952, Merle
didn’t see Hank at all.

“I'd come home from college for Thanksgiving weekend. And I said, ‘T’ll
just go down and see if anybody’s hanging around Murrell’s.” And it was
like Friday afternoon I believe. And there was a guy, an old bum in an old
wrinkled suit, and he was smoking a cigarette and had his foot up against
the building. And then you had to open a screen door to go in this café. |
opened the screen door, and this guy said, ‘Ain’t you gonna speak, Merle?’
And 1 looked at him and said, ‘Hank?" He said, ‘You gonna be there
Saturday, carry my guitar? I said, ‘I'll
be there.’ He said, ‘I’'m gonna count
on it’ About that time a brand new
Cadillac pulled up and he got in the
back.”

Merle quit college at 18 to pursue
show business and ended up as “The
Tall Texan”, hosting a television show
out of Monroe, Louisiana. On the
way to the show one night he wrote
the hit “More And More”. Webb
Pierce saw him perform it on that TV
show and had a million-seller with it.
Merle recalled, “1 thought I invented
songwriting.” He had the number-one
record in the country, but because of
a previous contract Merle signed, he
didn’t receive any royalties on it for
five years.

Merle continued to perform and
write songs for others such as
“Johnny Reb” for Johnny Horton.
Johnny Cash ended up putting Merle
on a package show along with June
Carter.

“I lived maybe four or five blocks

“That has been

my greatest

strength. I’ve

never wanted

for anything.”

——____from  June out in Madison. She said, ‘Now Kilgore

when we get back, let’s just write some songs you
know. Because Anita (Carter, June’s sister) is getting
ready to go record for Mercury.” So we wrote three or
four songs for Anita. And we started ‘Ring of Fire’.
Carlene was making us sandwiches. She was like 10 or

12, I guess. And June had found a letter that somebody
had sent her - an old friend of hers saying that they
were getting a divorce, you know, and love was just
like a burning ring of fire... We got interrupted, and we
ate sandwiches, and the worst thing you can do is eat
‘cause it takes all the creativity out of you. She said
‘Well, we’ll finish it up tomorrow.’ I said, ‘Yeah, that’s
a good idea.’ Because it was getting like one o’clock.
So she called me and said ‘Merle, come over here,
quick. They called, and they need one more song, and
[ fudged. I told them we had a song called “The Ring
of Fire”.”” They finished it, and Anita Carter chose to
record it as a beautiful, folksy ballad.

“It was so pure. And Johnny, he loved it. A couple
months later, he said, ‘You know, I dreamed that I
recorded “Ring of Fire”.’ I said, ‘You did?’ He said,
‘And I dreamed there were Mexican trumpets in it...]
remember exactly what they were playing. I’'m going to wait and see if
Anita hits with hers. If it don’t, ['m cutting it with Mexican trumpets.”
That record became one of Johnny’s signature songs.

That original advice of “hang around somebody famous™ has paid off.
Merle has been with Hank Williams Jr. since the star was 14 — his opening
act for 21 years and his manager for 13.

When Hank asked Merle to go from being his opening act to being his
manager, Merle said, “Well, Hank, I have a $5,000 check, and I’ve spent
it.” He said, ‘Give me your pen. | made this much. Here’s what you would
have made last year.” Merle replied, ‘I
don’t care if [ ever sing again.””

But in 1986, Merle’s name was on
all the contracts so he had to learn the
ins and outs of the management busi-
ness as well as perform. One night
Merle kept stretching Hank’s intro-
duction, including the number of
records he had sold and just about
anything he could think of. Later
Hank said, “That’s the longest intro-
duction I have ever had in my life.” |
told him, “I couldn’t remember your
name. This business is killing me.”

The business also took its toll on
Hank Jr. “I had to watch out and not
be like a old daddy or an old uncle or
something...At one time he was kind
of heading that way (in his father’s
footsteps), and then he pulled back
on his own. I never ever told him
‘Don’t do that’ Never, ever...When
he would mess up on a show, he
would say, ‘Well, what did that cost
me?’ | said ‘A lot.”” Now he says

continued on page 16



Cowboy singer /song-

writer, Michael Martin
Murphey duets with
Texan, Lyle Lovett on
COWBOY SONGS FOUR,
Murphey’s first release
on his newly formed
label, WestFest Records.
Murphey and Lovett
combine their unique
styles on the cut
“Farther Down The
Line”, which Lovett co-
wrote. Recently Murphey
and Lovett shared the
stage for a special
performance at New

York's Bottom Line.

awards

1998 BILLBOARD Music Video
Award winners have been
announced. Highlights include the
Dixie Chicks video “Wide Open
Spaces” won in the Best New Artist
category in Country Music. Shania
Twain’s “You're Still The One” video
won the Best Clip category for
Country Music.

The Country Music Hall of Fame
and Museum has joined Belmont
University to establish an annual
fellowship in memory of former
Hatch Show Print bookkeeper
Mai Cook Fulton. The $4000 fel-
lowship, available through the uni-
versity's Department of Art, will be
awarded to the promising Design
Communications major and applied
to tuition and fees at Belmont
University.

Larry Gatlin has been awarded the
Barrymore Award from the

Theatre Alliance of Greater
Philadelphia for the score of his
musical “Texas Flyer”. In addition
to composing the original music,
lyrics and the book, Gatlin also
played the lead role in the produc-
tion at the Bristol Riverside
Theatre this spring.

Garth Brooks was among the
artists being honored at the
Distinguished Artists Awards
presented by the Music Center of
Los Angeles. Kirk Douglas, Jerry
Herman, Ann Reinking and Lalo
Schifrin were also recognized for
their accomplishments in the arts.

Michael Martin Murphy was
recently presented with the presti-
gious “Golden Smokey Award”
from the USDA Forest Service
and Smokey the Bear during cere-
monies held at the WestFest Kick-
Off Celebration at Hofer Ranch in
Ontario, Canada. The award honors
individuals or organizations that
have provided “sustained outstand-
ing service in wildfire prevention at a
national level for at least two years.”
Murpny has been helping the Forest
Service promote their campaign
“Keep It Country, Keep It
Green”.

newsline

Country Radio Broadcasters,
Inc. has announced early agenda
highlights for the “30th Annual
Country Radio Seminar” to be
held at the Nashville Convention
Center Wednesday through
Saturday, March 10-13, 1999. As

CRB turns 30, an impressive line-up
of panelists and speakers - includ-
ing label heads and Country radio
movers-and-shakers — are being
confirmed for a variety of provoca-
tive topics. For event details or reg-
istration details contact the Country
Radio Broadcasters Inc., office at
(615) 327-4487 or check the web
site at www.crb.org.

on the move
RCA Label Group has recently
announced several staff changes
and additions. BNA staffer R.G.
Jones has been promoted to man-
ager, marketing research, RLG.
Andrew Stines moved to adminis-
trator, recording services. New to
RLG is John Johnson who will
take the position of administrator,
A&R. Carole Ann Mobley joins as
director of A&R.

TBA Entertainment Corp. has
appointed Joe Galante, chairman
of RCA Label Group RLG/Nashville
to its Board of Directors.

Capitol Records has named Scott
Stem and Karen Byrd vice presi-
dents of publicity. Stem and Byrd
are currently publicists for Garth
Brooks, overseeing all media for his
album releases, tour and special
events.

Larry Hughes has been named
vice president of promotion and
Doug Baker has been named
national director of promotion for
Virgin Records Nashville.



Musicland Stores Corp. has

named Cynthia Holland vice presi-
dent of book merchandising. She
will oversee Musicland’s book and
magazine mercnandising efforts at
Mecia Play, On Cue, Sam
Goody/Musicland and Suncoast
Motion Picture Company stores.

Jen Brody joins StarTracker, mar-
keting sofiware and data service, as
new sales manager for the northern
region. Keith Gibson has been
named sales manager for the south-
ern region.

AristoMedia announced staff addi-
tions and restructuring. Kay Clary
joins the company as manager of
media. Gary Conway rejoins the
company as manager of marketing
and promotions. Kathi Atwood has
been promoted to manager of oper-
ations. Mary White joins the com-
pany as video promotion assistant.

Gaylord Entertainment Company
announced management reorgani-
zation within its Grand Ole Opry
Group. Jay Haywood assumed
the pasition of vice president for
Opryland Productions. Cookie

Callahan has been named vice
president, marketing & brand devel-
opment. Jim Ditenhafer has been
named vice president, operations.
Debbie Ballentine has been
named executive director of opera-
tions. Bud Davis has been named
executive director of product devel-
opment. Trish McGee has been
named administrative manager and
Randal Graby has been named
controller of the Grand Ole Opry
Group.

Wayne Brayfield has been promot-
ed to president of McFadden &
Associates Booking Agency. He
has been an agent for the company
for four years.

Operations managers Rick Brady,
Rich Bryan and John Holiday will
expand heir responsibilities and join
the consulting team for Jones
Radio Consulting and
Programming. As associate con-
sultants they will be responsible for
hands on station programming and
music consulting, strategic planning
and overall philosophy of the sta-
tions formats.

Marcie Allen, formerly with Cellar
Door Concerts and Wiliam Morris
Agency, has joined Crescent Moon
Talent in Nashville as national agent
for colleges, festivals and corporate
events.

Todd Wilkes has joined Fame
Publishing as creative director. He
will be representing the catalog and
writer's for the company.

new companies
Angie Watson and Amanda
Kares departed AristoMedia to
pursue a new venture within the
public relations field. They will con-
tinue their client relationship with
Curb recording artist David Kersh.
While the new company name is
unofficial, Watson and Kares'’ cur-
rent contact information is 1222
16th Ave. S., Third Floor, Suite A
Nashville, TN 37212; (615) 342-
0033; fax (615) 342-0036.

left: On the set of
Arista/Nashville’s new-
comer Clint Daniels’
video shoot for his new
single “When | Grow Up
(I Want To Be A Kid)",
directed by Steven
Goldmann, a good time
was had by all. The
video features extensive
action by yo-yo worid
champions and Clint
even illustrates a trick or

two...

below: Vince Gill cele-
brated his latest release
THE KEY when MCA
Records, CBS Cable and
the Country Music
Association recently
threw a party in his
honor at Manhattan’s
Blue Water Grill. Gill
treated the audience to
an acoustic set of songs
from the album. Pictured
here are {l to r) Bruce
Hinton, chairman,
MCA/Decca Nashville;
Gill; Jeffrey Ceppos, vice
president/director of
fashion & apparel licens-
ing, IMG.; and Jack

Sussman, vice president

specials, CBS;




right: MCG/Curb record-
ing artist Trini Triggs
(right) entertained Vice
President Albert Gore, Jr.
and his supporters at the
Second Annual Family
Barbecue.

BR5-49 recently
appeared on “Late Night
With Conan O’Brien”
promoting their latest
CD BIG BACKYARD
BEAT SHOW. (I to r)
“Smilin” Jay McDowaell,
Chuck Mead, Conan
O'Brien, Don Herron,
Gary Bennett and
“Hawk” Shaw Wilson.

Tamara Saviano has left her posi-
tion as senior writer for COUNTRY
WEEKLY magazine to open
Tamara Saviano Media devoted to
promoting the music and entertain-
ment industry. They specialize in
Country Music journalism, artist
bios, tour press and non-traditional
marketing promotions. She will con-
tinue to freelance for COUNTRY
WEEKLY and COUNTRY TODAY
magazine. Her new company can
be reached at 2011 Richard Jones
Road, Suite E25, Nashville, TN
37215; (615) 269-4500 or
Tsaviano@aol.com.

Hastings Entertainment, Inc. a
leading multimedia entertainment
superstore retailer, announced the
opening of its newest Hastings
Entertainment Superstore in Fort
Wayne, IN. The store is a 28,000
square foot building with 27,000
music selections, books, software,
periodicals, videotapes and acces-
sories items as well as a video rental
selection.

Lisa Gladfelter Bell has left
FORCE to form a new public rela-
tions company, LGB Media. The

company's roster includes Lyric
Street Records, Lari White, Aaron

Tippin, Shedaisy and Kortney Kayle.
The company is located at 2012
Enclave Circle, Nashville, TN 37211;
(615) 834-4944;

fax (615) 837-2715;

email LGBmedia@1musicrow.com.

Veteran personal manager, Mark
Bliesener has formed Mark
Bliesener Consults a consulting
firm specializing in building artists
careers within the growing global
marketplace. He can be reached at
(303) 477-6987; email BLIESEN-
ERM@aol.com.

signings

PUBLISHING: Scott Miller, Bruce
Bouton and Mary Danna to
Famous Music...Rick Huckaby,
Gene Cook and Jason Matthews
to Hamstein Publishing...Jennifer
Hanson and Casey Beathard to
Acuff-Rose Music
Publishing...Vicky Banks and
Russell Smith to Fame
Publishing/Rick Hall Music...
PUBLICITY: Deryl Dodd to Schmidt
Relations...BOOKING: Lisa Brokop
and Leon Russell to Agency for
the Performing Arts, inc....Deryl
Dodd and Del McCoury Band to



Monterey Artsits...Barry Mann and
Cynthia Weil (songwriters) to
Creative Artists Agency...Terri
Clark to William Morris
Agency...MANAGEMENT: Deryl
Dodd to Byron Boyd...Terri Clark

to Fitzgerald-Hartley
Company...RECORDING: George
Jones to Asylum Records...Julie
Reeves, River Road and Roy D.
Mercer to Virgin Records

Nashville...

music videos

Clint Daniels/Arista/Nashville

“When | Grow Up (| Want To Be A Kid)" Steven Goldmann

DiXie ChiCks continued from page 3

away and really focused. I think that really helped. And then, hopefully,
we’ll have a good handful of originals on this album. But we're also lis-
tening to songs today, so we're also taking stuff from other writers. Our
motto is ‘The best song wins, always.””

While the group enjoys writing with other writers, they also find there is
a benefit to writing with each other.

“One thing that I find that I don’t do as well [with other writers]...is just
throw my ideas out there, as much,” says Natalie. “It’s a little intimidating
to be writing with these big, wonderful writers and...You're like...‘Well,
what about if the girl...Maybe...No wait. No, that’s bad. That’s bad isn’t it!
Is that bad? No, that’s good. And you're like...Or!...Or, what if..." With us
we’re a little more, ‘Nah, that sucks! Think of something else.” We’re
straight ahead with each other.”

As the Dixie Chicks continue to hit the road in 1999, they have an addi-
tion to their tour...

“We just got a trailer! Wooo!” Emily laughs. “We're growing. We like to
be smart businesswomen, too, you know. We don’t just want to spend
money until we have it, and [ think a lot of people get in over their heads at
the very beginning. Because they want to have the show; and they want to
have all the equipment, and the gear, and the personnel that they need. But
you have to get through that first year of old contracts and make sure you
can pay for it.”

Martie continues, “Your overhead grows faster than your price grows.
The biggest misconception where we'’re from, the people that aren’t in
Country Music, is that...People are asking my husband if he’s quit his job
yet. And whether he’s managing the band, and all this stuff, or when are
you gonna move into a bigger house?”

The Dixie Chicks reflect on the music industry after their incredible year.

“Well, since all of this has happened, it’s really so incredible the support
from other people, not only artists, but also the industry itself,” says Emily.
“The Horizon Award is really special to us because it’s kind of the rest of
the industry whether it be radio, or here in Nashville saying, ‘We think
you'll be around for awhile.” Our biggest goal is longevity and that’s the
ultimate compliment. [ think it’s really neat that artists support other artists
and it’s not as backstabbing, maybe, as some other industries and that’s
really cool.”

Martie says, “I’'m really pleased to find out that the more success we're
getting how genuine a lot of the people are especially when there are a lot
of preconceived notions of what people might think about Nashville. And
then you come and you find out that a lot of people are genuine and good
people. When you're a little girl you picture, like these big guys with a cigar
behind a desk, ‘I’'m gonna make you a star!” kind of people. And there is
that camaraderie and that support.

“I hear our regionals at Monument all the time saying, ‘It’s so cool. My
friends from other labels will call and say, ‘You know, I just want to say that
I went out and bought the Dixie Chicks record and I really love it.’ And just
support from people that are not on their team. They’re the competition, and
they’re coming out to our shows and really supporting us, and we get so
many letters - like when we went gold, or platinum or won the awards.
People just come out of the woodwork in the industry and give us congrat-
ulations. So we feel like we’ve been warmly welcomed.”

Along with their career goals, the Dixie Chicks made a pact to get
matching chicken feet tattoos for every number one single and gold or
platinum aloum.

“People are now saying we’re gonna have to get ‘em for the awards and
that wasn’t even in the initial pact. I don’t think we’re gonna be adding
rules!” says Natalie.

Martie says, “This says nothing about how important the awards are! It’s
just like ‘We gotta cut it off somewhere!” Or else we're just gonna be ‘tat-
too ladies’. When we’re old, that will be our job... We’ll be at the carnival
where you can pay to see the chicken foot tattoo ladies...”

So what does the future look like for the only breakthrough act of
19987

Martie sums it up for the group, “I see us still touring, and still doing
what we’re doing, but maybe with some more luxury. Maybe with our own
tours instead of opening for other people... Maybe calling a little more
shots at the label [laughs]. Making some more decisions that we can’t make
at this time. Maybe some more chicken feet tattoos on our feet...” <>

Angie Crabtree



Merle Kllgore

Hank is relishing in his role as husband and
father and is writing more songs.

Like many performers who’ve been
around awhile, Country radio no longer
plays Hank’s music as often as they once
did. Merle said at times it’s been rough on
Hank “especially when he wrote the song,
“Young Country’ And you know they
adapted the name young Country for the
formats across the country and when the
floodgate opened with all the young acts.
But it really hadn’t hurt Hank with atten-
dance. You know, we came in top five last
year when we were working the Fruit of the
Loom tour. It’s amazing. You figure ‘79
when Hank hit and started this rebel thing,
you know. And now, those same people,
teenagers, got families. They bring them to
the show to see Hank.”

Merle’s biggest strength through the
years? “I'm a tither- I give 10 percent. My
wife started me about 1980, and I said,
“You must be crazy to give 10 percent to
the church.” Judy prevailed and he says
now, “That has been my greatest strength.
I’ve never wanted for anything. Everything’s
paid for. Houses - I've got several houses, a

“l thought | invented

songwriting.”

lot of land. Everything’s paid for. And my
biggest weakness is wanting too much!”

And what does he still want?

“Just a couple more young artists for his
management firm.” And of course his other
important goal he says, “is to take Hank to
the next level.” He adds, “I’ve had a lot of
thrills in my life. I really have.” <I»

- Teresa George

Inducted into the Nashville
Songwriters Hall of Fame
this past September

Wrote the hit “Wolverton
Mountain” as a gift to his
uncle

Winner of SRO’s first
Manager of the Year Award
A CMA Board Member for
10 years

Negotiated Hank for the
ABC Monday Night Football
theme song for the last
nine years. It’s also made
Hank an international star
wherever Monday Night
Football is shown.
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It you don't know where you're going,

en Sony Music Nashville executives Allen Butler,
Waul Worley and Mike Kraski stood still to consid-
er the state of the Country Music industry and

where it was headed, they created TRIBUTE TO TRADITION.

“This record is a reaction to the way things are,” says Mike
Kraski, senior vice president, sales/marketing. “We had all
these Country singers paying homage to everything except
Country Music. The question | posed was, ‘If you were to pay
homage to one song in Country Music history, what would it
be?""

More than 20 artists and a dozen producers contributed their
talents to the album. The label placed no restrictions on song
selections, historic eras or musical styles. Yet as the project
came together virtually every era of Country Music history
since World War Il emerged in the collection.

Country Music historian, singer and songwriter Marty Stuart
rounded up a few of his friends...Dwight Yoakam, Emmylou
Harris, Merle Haggard, Ricky Skaggs, Travis Tritt, Pam Tillis,
Clint Black, Earl Scruggs and others to perform on his power-
ful, journey-through-heritage, tribute tune “Same Old Train”.

“| just remember getting a call about a project called TRIB-
UTE TO TRADITION and that there was a number of people
singing songs that were famous from Country Music's past.
They asked me if | would be interested in doing that. | declined
and said | really don't know that | can top anything that has
been done and | think I've done enough of that. I'd be inter-
ested if I could write an original piece for it.

“I was working on an album and one of the songs that | had
started was this song that turned into ‘Same Old Train’. The
first line of the song, ‘I got on in Bristol by the ‘ol Virginia line
with a suitcase full of dreams and a brand new spending dime.’
To me that represented when Ralph Peer, The Carter Family
and Jimmie Rodgers recorded for the first time in Bristol. And
there was a line about the little old man who took my ticket and
he told me, ‘Bring what it is you do because that is how you
will be remembered when your traveling days are through.” |
remember that. That old man to me was Lester Flatt and the
kid was me. That piece of advice was the piece of advice he
used to tell me. ‘Be what you are and who you are at all times
because that is how you will be remembered in the history
book when it's all over.’

“And so | remember singing a piece of it to Connie [Smith]
one night. She said, ‘It's really good,’ but it didn't quite fit the
project that | was doing so I kind of laid it to the side. And when
this project came back around...| got that song back out and
got to work.”

The TRIBUTE TO TRADITION collection not only pays
homage to Country Music's past, but it wil also benefit a
Country Music Retirement Center for artists, musicians and
songwriters. Proceeds from the album will go to the fund-rais-
ing efforts to build the center. Sony is making an up-front dona-
tion of $50,000 to the facility on behalf of TRIBUTE TO TRADI-
TION.

“If we're paying our respects to the traditions of Country
Music, we ought to be giving something back,” says Kraské)

Angie Crabtree

Marty Stuart & Clint Black
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Patty Loveless

Trace Adkins
Clint Black
Mary Chapin
Carpenter
Joe Diffie
Dixie Chicks
Merie Haggard
Emmylou Harris
Wade Hayes
Alison Krauss
Patty Loveless

-----------------------------------------------

Tribute To Tradition Trivia

Martina McBride
Earl Scruggs
Ricky Skaggs
Doug Stone
Marty Stuart
Collin Raye
Pam Tillis
Randy Travis
Rick Trevino
Travis Tritt
Dwight Yoakam



the

he new Lisa... Well, she has a new haircut and maybe that’s

what changed everything (laughs). My level of confidence

is so much higher than it’s ever been. I feel bulletproof in a

lot of ways, like I could just go and conquer the world.
That’s what I plan to do—which I don’t know if | had that confidence
before. ['ve always loved to sing. That’s been my love from the time that
[ was 3 years old, but never have | enjoyed things as much as [ have been
lately. And I think that has a lot to do with losing some of the fears, any
insecurities that you have. I started so young. [ was 15 years old when |
started professionally. Of course you are going to have some fears and
insecurities. You always have them, but I think I’ve been able to get over
some of those, get rid of the shy little girl that was inside of me and
bring out the new and improved Lisa.

“I would love for people to know that I’m not the shy, quiet person that
they once thought I was. I think that’s the perception. That’s changed
because I’m out doing things and people are getting to know me. I think
they’ll be pleasantly surprised to hear this new album [WHEN YOU
GET TO BE YOU] and how different it is from the other two. I think you
can see that in the person coming up on the surface.”

After Brokop left Capitol Nashville she took everything in stride and

where I said, ‘Man, maybe this one shot I've had is it, and I'm not going
to get another chance.’ But then there was the bigger part of me that said,
‘I’ll be darned if I let that get me down. There’s got to be another deal
out there somewhere,’ because I’ve always felt that | was destined to be
in this business in some way. And I don’t feel that I’ve accomplished
what I’'m supposed to do yet. So that’s always been deep down inside of
me. So, I just hung tough with Bill [Carter]. We just hung in there and
waited to see what was out there... and there was Sony.”

A first record is always very exciting for an artist because everything
is still so new and, for the first time, the “dream” is finally being real-
ized. Even though this is her third album, Brokop feels like WHEN
YOU GET TO BE YOU is that album for her.

“I feel a lot of that same excitement | did when I got my first record
deal and maybe even more so this time because | know that I am so
much more ready for it than the Lisa before. The difference in this
album is there’s so much of me in this project—more so than the other
two records. Because I stayed off the road, I was in town throughout the
whole recording process. I got to write so much of the material, and |
got to see some of those songs go from a little demo on a jam box with
a guitar and vocal to this huge production. That's the coolest thing. 1

‘] would love for people to know that I’m not the shy, quiet person
that they once thought |1 was.”

took her time getting to know herself and building up the confidence
and self-determination to get that second chance so few ever find.

“They [Sony Music] actually came to us first. It was around
Christmas time that year. [ had left Capitol. 1 had just gotten new man-
agement [Bill Carter Career Management], and we decided we weren’t
going to look for a deal right away. We just said, ‘We will lay low, see
what happens. No rush.” Then Allen [Butler] called Bill [Carter] and
expressed some interest over at Sony. Bill said, ‘I think you should go
over and talk to Allen yourself and get yourself a record deal.’ So, |
made an appointment to go see him, and 1 was really nervous. 1 walked
in there, sat down and basically just stated my case and said that I felt |
was ready for another shot in this business—more ready for it than |
ever had been before. [ just told him the truth. I was real honest, and I
guess it worked because I got myself a deal.”

When asked what kept her in Nashville after leaving Capitol her
answer was simple, “My pride.”

“I was pretty determined. There was a couple of minutes, | guess,

think just being in the studio, even when you’re not doing anything—
just being there and being a part of it, watching the producers do their
thing. [ think some of that comes through onto the album, and that’s how
the heart and soul gets into the record.”

During the “time off” between her Capitol Nashville deal and her
Columbia Records deal, Brokop took the time to discover the craft of
songwriting.

“I had decided I was gonna write, and | wasn’t exactly sure how to go
about it. They hooked me up with samples and with Phil [Barnhart].
He’s been writing for years and years and years. He wrote Martina
McBride’s ‘Broken Wing’ and tons of other hits. He hooked me up with
some other writers he'd been working with, Bob Regan and Ed Hill.
From there [ just branched out and met a whole bunch of other people.
Before I knew it, I was writing with them.

“It was new in some ways. | had written before. | had one song on my
last album that [ wrote. But I was on the road so often that I never real-
ly got the chance to focus just on that and get good at it and really get




into that writing circle that happens here in Nashville. So. that was the
first time 1 got to do that.. to take the time. I wrote every day at one
point, sometimes twice a day. It was strange because I'd get up in the i brand-new artist with 10 years experience.”

career. Lisa Brokop is not taking this second chance lightly. This is the
shot she’s been waiting over ten years for. She says of herself, “I’'m a

“’m a brand new artist with 10 years experience.”

morning, go to work like normal people, come home at night like nor-
¢ been more ready for this. I think that you think that you are ready some-

mal people, and then I'd go, ‘What is this?’ But it was good to do that.

After a while [ started to get restless. | would see the buses coming
i now. I know that for sure. I just have this renewed energy that’s come

down the highway, and I'd say to myself, 'Is one of those mine yet?””

Brokop has spent weeks on a radio promotion tour that took her to at
least two sometimes three cities a day throughout the country. Having
had such a long leave of absence from radio, Lisa feels that she hasn't
that time, and that was a huge thing because I got eight of the 10 songs,

skipped a beat with her radio friends.

“It was pretty neat. | wasn’t sure what the response was going to be :
¢ hoping for one or two. I thought, ‘Well, if I don't get that, well, then

for me because it's been probably three years since |'ve actually been to

radio. A lot of them remembered me. They were really receptive of the
new record, even the ones | didn’t know. Some of the new people really
liked the new stuff and seemed pretty gung-ho. I think things are good :
out there right now. The traffic is very busy. There’s lots of new artists,
so it’s definitely very competitive. It will be a lot of work, but I enjoy

the challenge. I've always loved a good challenge. So, I'm up for it.”

Brokop feels a renewed sense of confidence about herself and her

“[ feel stronger than ever this time. 1 really do. I feel like I've never
times, and maybe | wasn’t before-—the last time around. But I sure am

from somewhere, probably from taking the time off that I did. I was able
to step back a little bit and refocus, regroup and say, ‘Okay, what needs
to be done now to move forward?’ Plus, I got to write so much during

which was a huge surprise for me. [ never expected that many. | was

maybe somebody else will cut my songs.’ I couldn’t believe it. | was
really overwhelmed with that. Columbia Records is a wonderful team,
and I’'ve made some real good friends over there. They’re really behind
this project. I'm just raring to go.”
It’s amazing what happens WHEN YOU GET TO BE YOU. @»
-Dixie Weathersby
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John Michael Montgomery
Collin Raye

Vince Gill

Mark Collie and Pam
Tillis wished each other
good luck before the

races began at the 5th

Annual Mark Collie Mark Cheantt
Celebrity Race for dia-
betes cure.

Deana Carter Anita Cochran BR-549

Chris Knight

Alabama

Randy Owen Teddy Gentry Jeff Cook
Mark Herndon

Sawyer Brown

Deana Carter was all

smiles during the world " y

premiere of her new LeAnn Rimes
album, EVERYTHING’S
GONNA BE ALRIGHT at
Planet Hollywood
Nashville. The perfor
mance was broadcast
live via satellite to radio
stations and all Wal-Mart
stores in the country.

Martina McBride Wynonna Faith Hill The




Kinleys Deana Carter
' (] [}
i

Neal McCoy

Michael Peterson
i .

LeAnn Rimes

i Shania
Twain |
Faith Hill's '

Randy Travis Jo Dee
Messina Kenny Chesney Steve Wariner Bryan
White Michael Peterson Kevin Sharp 1 Mark
Wills M

The community of Rayville,
LA joined together with
Tim McGraw to host a very
successful Swampstock.
Long time Sheriff Lorrel
Graham pitched in by
umpiring the celebrity
softball game. Pictured (I
r}: Sheriff Lorrel Graham;
Drew Womack {Sons of
the Desert); Tim McGraw.

Epic Records Collin Raye
and the legendary Kenny
Rogers placed a friendly
wager while raising funds
at Collin’s benefit concert
for Childhelp USA. Kenny
told Collin he would give
him $100 for every one of
his songs that Collin could
name. Pictured (| -r)
Kenny Rogers; Collin
Raye




shannonbrown

Record Label: Arista/Nashville

Album: A TOUR OF MY HEART
First Single: “| Won't Lie”
Influences: Aretha Franklin, Barbara

Manderell, Glenn Miller
and Ray Charles

“ @l loved every genre of music, although Country is what
I I relate to most,” explains Shannon Brown about her
musical background. She grew up listening to such
greats as Barbara Mandrell, Aretha Franklin, Glenn Miller
and Ray Charles.

Shannon’s father was a musician and songwriter and her
parents owned nightclubs and restaurants around her
hometown. While attending a local community college, she
waited tables and sang at her father's nightclub. A club
owner from Minnesota watched her perform one night and
offered her a regular gig at his nightclub. After singing for a
year at the club, Shannon spent the next four-and-a-half
years performing throughout the Midwest.

Shannon made the move to Nashville in 1994. She
began singing songwriter's demos while continuing to fly
back to the Midwest to perform. Shannon was offered a
record deal after Arista/Nashville President, Tim DuBois
heard her demo.

montynoimes

Record Label:

Bang Il Records

Album: ALL | EVER WANTED
Single: “Why’d You Start Lookin’ So
Good”

Influences: Merle Haggard, Lefty Frizell,

Stoney Edwards, Vern Gosdin,
Gene Watson

onty Holmes had never planned on becoming
a Country Music singer and songwriter until he
found himself driving across Texas one night
and was suddenly astonished and inspired by a song he
heard on the radio. The song was “I Need A Shoulder To
Cry On,” and the voice was Merle Haggard. Holmes
remembers, “The moment | heard Merle Haggard, | ‘got it.’
| realized that | wanted to do that, to touch people that
way.”

Arriving in Music City with $47 in his pocket, Holmes
quickly began writing songs for several publishing compa-
nies. After years of writing and trying to land a record deal,
Holmes had decided that maybe he was meant to be a
songwriter, and not a performer. Just when he had almost
given up his dream, fate stepped in and Bang |l Records
asked Monty Holmes to become the flagship artist for the
new record label. His debut album, ALL | EVER WANTED,
is proof that dreams do come true.



vol. XL no.8
Executive Edior: TERESA GEORGE
Editor: ANGIE CRABTREE
Assistant Editor: JANA ALBRITTON
Associate Edrtors: SHANNON HEIM,
MANDY WILSON
Editorial Contributors: DIXIE WEATHERSBY,
CHRISTY GREALIS
Intems: EMILY GUYTON, ANGELA TANNER
Circulation Assistant: RAINEY BROWN
Design: EVAMARIE OGLANDER
f McConnell & Assoc
Separations/Rim: COMMERCIAL
ENGRAVING
Printing: HARRIS PRESS

COUNTRY MUSIC ASSOCIATION
STAFF
Ed Benson, executive director

EXECUTIVE
Peggy Whitaker, director of board
administratien; Shannon Murray,
executive assistant, Chris Gusa, execu-
tive support assistant

MARKETING:
Rick Murray, director of marketing;
Chris Felder, manager of spon ‘
development; Rachel DeWane, market-
ing services coordinator; Tammy
Thomton, marketing services coordinator

Tammy Genovese, senior director of
operations

FINANCIAL SBRVICES
Jennifer Bishop, financial services
coordinator; Amy O'Def, financial
services assistant

INFORMATION SERVICES
Daphne Larkin, information s S
manager; Danid Thomas, information
services asswtant; Joey Boone, inforr
services support assistant

MEMBERSHIP:
Becky Sowers, membership develop-
ment manager, Lara Henley, member-
ship development representative;
Rainey Brown, coardinator of member
admingstration & services

OPERATIONS:
Haley McCrary, operations assistant;
Lindsay Shagiro, operations assistant;
Kristen Pridgen, operations assistant

SPECIAL PROJECTS:
Bobette Dud!sy, director of events and
program development; Jamie Downing,
special projedts manager; Patti Burgart,
event senvices manager.
Kns Wolstenholm,
assistant

CREATIVE SERVICES:
Angle Crabtree, creative service
manager; Jana Albritton, creative
services assistant

MEDIA RELATIONS:
Shanngn Heim, media relations
manager, Mandy Wilson,
media relations manager; Dixie
Weathersby, media relations coordina-
tor; Christy Grealis, commurications
assistant

Jeff Green, senéor director of intemation
al and new business development

INTERNATIONAL:
Katie Dean, manager of international
development; David Bower, UK/
Ireland director; Botthi Boyce,
international operations manager; Marie
Molaney, Londen office
Jan Garich, GAS/A
Karen Hoft, Banelux/Scandinavia repre-
sentative, Trevor Smith, Australia
representative

f

nn Womack




left to right:

CMA Chairman
Bud Wendell, CMA
Executive Director
Ed Benson and
CMA president
Lon Helton of R&R
share a moment
together at the
CMA Award
pretelecast party.
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February
1-2 Board Meeting/ The Luxury Collection Hotel / Houston, TX
March

10-13 30th Annual Country Radio Seminar / Nashville Convention
Center / Nashville, TN

April

29-30 Board Meeting / The Palace / New York, N.Y.
July

22-23 Board Meeting / Hotel Monaco / Seattle, WA
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COUNTRY MUSIC ASSOCIATION -
FOR INFORMATION ON CMA EVENTS,

CALL (615) 244-2840; FAX (615) 726-0314.

www.countrymusic.org.






