ca * Box JUNE 27, 1964

Keep On Pushing,” i i i i i
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m |ns About My Baby,’’ and their recent smash *‘I'm So Proud”’ show the team’s increasing strength and consistency. Their new LP dubbed “‘Keep On Pushin' ' b < i fiank
Pressions appear on the Ed Sullivan Show, Sept. 6. P e oWt wéek, The
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ARMADA'S 6th
CONVENTION

When measuring success, the
music business plays a great num-
bers game. It’s more the merrier
when adding up sales, less the bet-
ter when breathlessly inquiring
about trade chart standings, or,
pardon the expression, returns.

As ARMADA’S Sixth Annual
Convention gets underway, we’ll
forgive the distrib association if,
following the confab, it makes it
known that the gathering boasted
the largest trade attendance yet.
From what we hear from ARMADA
officials, there’s every likelihood
that the meeting will result in such
an announcement.

What we feel, however, is far
more gratifying than establishing
a new attendance record is
ARMADA’s vital standing in the
record business community, a po-
sition, no doubt, that expresses it-
self each year in notable industry
response to the organization’s con-
ventions.

In the course of its existence
ARMADA has been in the forefront
of a series of noble crusades that
deserve the gratitude of all who are
part of the music business—the men
who play its great numbers game.

Two such crusades that come
immediately to mind are
ARMADA’s years-back struggle to
eliminate the evils of disk bootleg-
ging and help establish the forth-
coming trade practice rules.
Through a vast amount of work in
cooperation with local law enforce-
ment agencies, ARMADA was ex-
tremely helpful in routing out and
eventually bringing to justice those
whose larceny cheated legitimate
record companies out of millions
of dollars a year. On the national
level, ARMADA proved influential
in getting Federal awareness of
disk bootlegging’s annual toll in

honest dollars, which eventually
led to a law making the manufac-
ture and distribution of bogus
disks a Federal crime.

Now, years of ARMADA con-
cern will soon bear fruit in a set of
trade practices rules for the record
industry as promulgated by the
Federal @ Trade  Commission.
ARMADA was one of the major in-
dustry organizations that drafted a
proposed set of rules that were em-
ployed by the FTC as guidelines for
its final blueprint for a more stable
industry. We couldn’t think of a
more appropriate time to unveil
the official trade rules than at the
convention this week, a possibility
that has been rumored for weeks.

What about the actual ARMADA
conventions themselves? They,
too, have reflected the organiza-
tion’s sober regard for the indus-
try. Previous ARMADA meets have
been highly stimulating forum for
the discussion and debate of pri-
mary issues facing the industry.
This year, names like Bill Galla-
gher, Representative James Roose-
velt, the FTC’s John Reilly and
the various panel discussions pro-
grammed assure a similar result.

And, of course, the ARMADA
confab is one of the industry’s great
working conventions, one that sees
manufacturers introduce to distribs
new summer and fall product and
merchandising plans.

ARMADA can look back at six
years of formidable accomplish-
ments. As the voice of the indie dis-
trib, it has challenging years ahead
of it. From its past efforts, we see
it being more than up to that chal-
lenge.

The staff of Cash Box wishes
ARMADA an outstanding conven-
tion—in numbers and deeds.
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A WORLD WITHOUT LOVE

ﬁPEI"E/F\KO%I-er(‘E—O_RBDON Capitol-5175
CHAPEL OF LOVE

T
%Dl lE CUPS—&ed Bird-10-001

| GET AROUND

(Sea Of Tunes—BMI)
YBEACH BOYS-Capitol-5174

MY BOY LOLLIPOP

M SMALL-Smash-1893 [y 'E
PEOPLE

4BARBRA P R EISAN D Columbia-42965 L
MEMPHIS .

Arc
ﬁJO!SINrNY RIVERS—ImDerloI 66032

DON‘T LET THE SUN CATCH
YOU CRYING

P ker—
ﬁGER(Rgce&m%ACEMAK&RS Laurie-3251

LOVE ME WITH ALL YOUR HEART

Peer Int’'l—BMI
ﬁRA(Y CHARLES SINGERS-Command- 4046

NO PARTICULAR PLACE TO GO

(Arc—BMI)
szHUCK BERRY-Chess-1898

LOVE ME DO
(Beechwood—BM!
YBEATLES-Tollie-9008

TELL ME WHY
Signet—BMI
ﬁBOBBg VINTO?*]»EpIc-9687

WALK ON BY
(Blue Seas, Jac—ASCAP) 10 é
#DIONNE WARWICK-Sceptor-1274
THE GIRL FROM IPANEMA
(Duchess— 36 68
%GETZ & GILBERT O-Verve-10322

MY GUY

(Jobete—BMI) 1 S
YMARY WELLS-Motown-1056
BAD TO ME
(Metric—BM 29 45
“BILLY J KRAM R & DAKOTAS-Imperial-66027
WHAT'D | SAY

(Progressive—BMI) 13 13
HELVIS PRESLEY-RCA-8360

LITTLE CHILDREN

{Rumbalero—BMI) 14 12
wBILLY J. KRAMER & DAKOTAS-Imperial-66027

TEARS AND ROSES
{Davilene— 19 21
AL MARTINO- Cop tol-5183
CAN'T YOU SEE THAT SHE'S MINE
(Beechwood—BMI 41
YDAVE CLARK FIVE-Epic-9692
HELLO DOLLY
(E. H. Morris—ASCAP) 15 7
“LOUIS ARMSTRONG-Kopp-573
DIANE
Miller—ASCAP) 17 10
YrBACHELORS-London-9639
I'LL TOUCH A STAR
(Blen, Hollyhill Lesjohn—ASCAP) 26 30
“TERRY STAFFORD-Crusader-10S

DON'T THROW YOUR LOVE AWAY

32

12 14

ncote—ASCAP 3 37
HSEARCHERS Kaprs9
TODAY
Miller, Heritage—ASCAP) 20 22
ﬁNE\S« CHRISTY MINSTRELS- Columbia-43000
RAG DOLL

{Saturday, Govadima—ASCAP) 60
“FOUR SEASONS. Philips-40211

DON'T WORRY BABY

Sea Of Tunes—BMI) 4
%BEACH BOYS-Capltol-5174

WHAT’S THE MATTER WITH YOU
BABY
Jobete—BMI 3(
WMARVIN GAYE MARY W'LLf.—"v‘iotowr\ 1057
BEANS IN MY EARS

er—BMI

f?SER(ENl')IP!T‘ SINGERS
GOOD TIMES
S/ M?OOKE 12:,« 8368

ALONE WITH YOU

1ps-40198

DO YOU LOVE ME

wDAVE CLARK FIVE-E

EVERY LITTLE BIT HURTS
T w} - -

(JUST LI‘I'SE) ROMEO & JULIET

c-9678
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YESTERDAY’S GONE
{Unart—BMI1) 42
YCHAD & JEREMY-World Artists-1021
* OVERLANDERS-Hickory-1258

KEEP ON PUSHING

{Curtom—BMI) 46
ﬁIMPRESSlONS—ABC 10554

P.S. 1 LOVE YOU

{Beechwood—BMI) 23
YrBEATLES-Tollie-9008

TLL BE IN TROUBLE

(Jobete—BMI) 43
ﬁTEMPTATIONS Gordy-7032

MILORD

(Alamo—ASCAP) 47
#BOBBY DARIN-Atco-6297

ALONE

(Selma—BMI)
#%FOUR SEASONS-Veelay-597
TENNESSEE WALTZ

(Acuff-Rose—BMI) 48
Y:SAM COOKE-RCA-8368

REMEMBER ME

(Gil-—BMI)
#%RITA PAVONE-RCA-8365
LAZY ELSIE MOLLY

Gvansfon Picturetane—BMI) 52
#%CHUBBY CHECKER-Parkway-920

I STILL GET JEALOUS
(E. H. Morris—ASCAP) 55
“LOUIS ARMSTRONG-Kapp-597

VIVA LAS VEGAS

51

49

(Elvis Presley-—BMI) 25
YWELVIS PRESLEY-RCA-8360
DANG ME
(Tre MI) 80

#ROGER. MILLER-Smash-1881
COTTON CANDY

(Al Gallica—BMI) 24
%AL HIRT-RCA Victor-8346
ROCK ME BABY
(Modern—BMI) 28
¥rB. B. KING-Kent-393
GIVING UP
Trio—BMI) 57
DYS KNIGHT & PIPS-Maxx-326
MY BABY DON'T DIG ME
(Tangerine—BMI) 54
YRAY CHARLES-ABC-10557
ONCE UPON A TIME

(Jobete—

52

77
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63

70

24

85
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33

56

62

27 29
YrMARVIN GAYE & MARY WELLS-Motown-1057

| DON'T WANT TO BE HURT
ANYMORE

(Bregmon, Vacco, Conn—ASCAP) 37
%NAT COLE-Capitol-5155

THE FRENCH SONG
LUCILLE S TARR - Almo. 204 >

NOT FADE AWAY

(Nor Va_Jak—BMI) 66
#rROLLING STONES-London-9657
PARTY GIRL
(Schwartz—ASCAP) 62

YtBERNADETTE CAROL-Laurie-3238

SOMETHING YOU GOT
(Tunetell—BMI} 64
WALVIN ROBINSON-Tiger-104

BEG ME
(T. M—BMI)
#CHUCK JACKSON-Wand-154
BE ANYTHING (BUT BE MINE)

(Shapiro Bernsteln——ASCAP; 34
WCONNIE FRANCIS-MGM-1323

FARMER JOHN
(Venice—BMI) 97
TTPREMIERS-Warner Bros.-5443

THE LITTLE OLD LADY (FROM
PASADENA)

(Trousdale—BMI)
“wJAN & DEAN-Liberty-55704

PEG O’ MY HEART
(Leo Feist—ASCAP) 81
YROBERT MAXWELL-Decca-25637

HEY HARMONICA MAN

Jobete, Little Darlin’——BMI) 73
“STEVIE WONDER-Tamla-54096

TOO LATE TO TURN BACK

'bSROOK BENT N-Mercury-72266
WISHIN’ AND HOPIN’

65

44

_ (Jorathan—ASCAP 78
DUSTY SPRINGFIELD-Philips-40207
STEAL AWAY
(Fame—BM! 76

HIMMY HUGHES-Fame-6401

ANOTHER CUP OF COFFEE
(Peter Maurice—ASC ;
SROOK BENTON-Mercury-72266

THE WORLD | USED TO KNOW

RS

58

Dot-1659

| DON'T WANNA BE A LOSER

MI) 56
L ",SLEY GORE Mercury 72270
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YOU’RE MY WORLD

(Hill & Ronge—BMlg
%CILLA BLACK-Capitol-5196

UNDER THE BOARDWALK
(T.M.—BMI) =
#DRIFTERS-Atlantic-2237

SHARE YOUR LOVE WITH ME

ﬁBOBBY BLAND Duke-377

EVERYBODY KNOWS

(Gil—BMI) 68
WSTEVE LAWRENCE-Columbla-43037

J4

WHAT HAVE | GOT OF MY OWN

(Sawtell & Herring—ASCAP) 83
% TRINI LOPEZ-Reprise-0276

THE WORLD OF LONELY PEOPLE

Ross Jungnickel—ASCAP) 69
ﬁANITA BRYZNT-Cqumbio-43037

KICK THAT LITTLE FOOT,
SALLY ANN

(Screen Gems, Columbia—BM!) 82
% ROUND ROBIN-Damain-1404

DO | LOVE YOU?

{Mother Bertha, Hill & Range—BM!l)

#RONETTES-Philles-121 3
(YOU DON'T KNOW) HOW

GLAD | AM
(Roosevelt—BMI) 85
“NANCY WILSON-Capitcl-5198
GIRLS
(Curtom—BMI) 84

ZMAIOR LANCELOkeh-7179
NOBODY | KNOW

(Northern Ltd.—ASCAP)
WPETER & GORDON-Capitol-5211

| BELIEVE
(Cromwell—ASCAP) =
YrBACHELORS-Londan-9672

| WANNA LOVE HIM SO BAD
2ELLY BEANS Red-Bird-10-003
DONNIE
(Rickland_—-8M1)
%BERMUDAS-Era-3125
HICKORY DICK AND DOC

Fred Rose—BMI) 98
¥BOBBY VEE- Lnberty 55700

ANGELITO
(Epps—BMI)
ﬁRENé’& RENE-Columbia-43054
IT'S OVER

(Acuff-Rose—BMI) 35
%wROY ORBISON-Monument-837

A LITTLETOY BALLOON

kDuchess—BM!) 92
YDANNY WILLIAMS-United Artists-729
EVERYBODY LOVES SOMEBODY

{Sands—ASCAP)
¥*DEAN MARTIN-Reprise-0281

IT AIN‘T NO USE

88

87

(Curtom, Jalynne—BMI) 86
YrMAJOR LANCE-Okeh-7197
ROSIE
C.C.—ASCAP) 9

ﬁCHUBEY CHECKER- Parkway-920
JUST AIN'T ENOUGH LOVE

(Jobete—BMI

WEDDIE HOLLAND-Motown-1058

FIRST NIGHT OF THE FULL MOON

Famous—ASCAP
7JACK JONES-Kopp-589
THE THINGS l USED TO DO
{(Venice—BMT1) 99
wJAMES BROWN Smash-1908
ANYONE WHO KNOWS WHAT

LOVE IS
{Metric—BMI) —_—
wIRMA THOMAS-Imperial-166041
LICORICE STICK
(Two-Beat—BMI)
WPETE FOUNTAIN-Coral-62413
SHE’S MY GIRL

Spectorious—BMI) 100
%wBOBBY SHAFTO-Rust-5082

MIXED-UP, SHOOK-UP GIRL
ﬁPATB'IgYn k-emglA_/\EMS—Herold 590

PRECIOUS WORDS

(English—BMI) o
WWALLACE BROS.-Sims-174

IFI’M A FOOL FOR LOVING YOU

(Drury Lane, Beckie—BMI)
YBOBBY WOOD-Joy-285

IT’S ALL OVER NOW
Kags—BMI)
VAL ERTNGS or-152

100 LOVE IS ALL WE NEED

(Trovis—BMI) —
wVIC DANA Dolton-95
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TAMLAS’ SINGLE SUMMER SMASHES

HEY HARMONICA MAN MARVIN
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________

Fror;l his latest albu;n \{S‘TEVIE AIT THE BEACH” ‘ APPEARING UN

(TAMLA 54096)

THE STEVE ALLEN SHOW
JUNE 25

| LIKE IT LIKE THAT

TRY IT BABY

NEW—BUT ON THEIR WAY TO CHARTSVILLE'
(TAMLA 54098)

(TAMLA 54095)

TAMLA/MOTOWN/GORDY  secoms

2648 W. Grand Blvd., Detroit, Mich.
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Victor Gets 8-Year Options On 1963 DISK SALES FELL 7%2%
FROM '62 FIGURES, RIAA REPORTS

Lincoln Center

NEW YORK—RCA Victor Records |
has an option to cut any of the musi-
cal productions that will be presented

by the new Music Theater of Lincoln |

Center over the next eight years.
This agreement has been announced

by Richard Rodgers, president of the

Music Theater, and George Marek, vp

and general manager of Victor. |

As for the premiere productions,
“The King & 1” and “The Merry
Widow,” Victor will most likely cut
the cast performances of both works,
although it’s understood that formal
contracts are yet to be signed. “King,”
the Rodgers and Hammerstein classie,
opens the new venture on July 6 and
continues through Aug. 8. It stars
Rise Stevens as Anna. “Widow” will
run from Aug. 17 through Sept. 19,
starring Patrice Munsel and Bob
Wright.

Victor will not only benefit from the
New York run of the works presented,
since tentative plans calls for sending
each musical on a national tour after
its New York engagement.

Recordings of Music Theater works,
both new productions and revivals,
will be treated in the concept of
original-cast albums.

The Music Theater is a non-profit
organization which will produce oper-
ettas and musicals as one of the
tenants of the New York State Thea-
ter, part of the Lincoln Center for
the Performing Arts complex.

“This agreement stems from the
tremendous enthusiasm we have for

ABC-Paramount Names
Paul Wexler To Head
Diversification Program

NEW YORK—A diversification pro-
gram at ABC-Paramount Records
will be under the direction of Paul
Wexler. Sam Clark, president of the
label, announced last week that the
vet music man had been named to
the newly-created post of head of
diversification. He’ll coordinate his
activities with Harry Levine, exec
vp, and Larry Newton, sales vp.

For the past several years, ABC-
Par’s expansion program has seen
the acquisition of the Command and
Westminster lines, the development
of a jazz catalog via the Impulse!
label, the establishment of a press-
ing plant, Technical Sound, Inec., and
entry into the Broadway cast field
(e.g. “High Spirits” and “Fade Out
Fade In").

As a vp at Columbia Records,
Wexler directed a diversification pro-
gram that led to the formation of
Epic Records. He was named head of
Colpix Records when the Columbia
Pictures subsid was formed. At one
time, he was on the board of directors
of the Record Industry Association of
America (RIAA).

INDEX

Album Plans L..o32
Album Reviews 30, 32, 33
Bios for DJs R} |
Coin Machine Section 62-84
Country Music Section 54, 55
International Seetion 56-61
Juke Box Ops Record Guide .34
Looking Ahead (Singles) . 26
Platter Spinner Patter . 35
Radio Active Chart . 50
R & B Top 50 .. 36
Record Ramblings 38, 39
Single

Reviews 12, 14, 16, 18, 20, 21, 22, 24
Sure Shots

37
Top 100 Albums (Mono) 29
Top 50 Albums (Ste 0) 29
Top 100 Labels 49
Top 100 Singles (Alphabetized) 47
Vending News 74

6

Musicals

the new Music Theater and the im-
portant role we expect it to play in
the cultural sphere not only of New
York but the entire nation,” Marek
said. “Through distribution of record-
ings of the various productions, we
hope to help spread the fame of the
theater throughout the world.”
Each production will be planned
and presented as an integral unit
using the finest available cast, direc-

| tion, costumes and staging. Ea¢h year,

two or more productions will be per-
formed at the theater for periods of
five to six weeks.

Yee Jay Starting
13 LP lssue In
“Festival” Drive

HOLLYWOQOOD — Vee-Jay Records
will release 13 albums within a ten
day period as part of its ‘“Record
Album Festival.”

Set for release this week (26)
are “The Best Of Wynton Kelley,”
arranged and produced by Bill Marx,
“The Ska,” with Mango Jones and
his Orchestra, featuring the Harry
Ballu Singers, and ‘“‘Monster Surf-
ers,” with a new singing group
called The Deadly Ones.

Latter set is part of Vee Jay’s
drive to establish a new teen fad,
that of “monster surfiing music.”

“This is no rash move,” according
to Jay Lasker, vp of Vee-Jay. “We
carefully analyzed the tremendous
business being done in the monster
toy field, as well as the box-office
success of the whole new rash of
monster films, and the popularity of
the old monster movies on TV.
Randy Wood, president of our com-
pany, agreed with me that now was
the time to move into the monster
music field.”

Combining the monster theme
with surfing was a natural, accord-
ing to Lasker, as the surfing sound,
exaggerated, lends itself nicely to
the eerie over-all quality the albums
will have. Diskery is planning to
release more than eight albums be-
tween now and the end of Aug. to
capitalize on the summer vacationing
teenagers.

On July 1, company will market
its ten World’s Fair albums featur-
ing the folk music of *“Austria”
with the Vienna’s Boys’ Choir and
Anton Karis performing zither solos;
“India,” with Bevan Bhattacharya;
“Italy,” with the Laurindo Almeida
Quintette and vocalist Pola Chapelle;
“France,” featuring Suzy Clair and
Marcel Nobla. Also being released
in this group are folk music albums
of Germany, Venezuela, Switzerland
Spain, Greece and Isreal.

The Vee-Jay series of World’s
Fair albums are the only records
which have the Fair’s official bless-
ing to be displayed and sold on the
fair grounds. Lasker set the deal
with the New York World’s Fair
Committee.

UA & Costa Reunited;
Label Distributes DCP Line

NEW YORK—Si Mael vice president
and general manager of United Art-
ists Records, has announced that the
firm has acquired the rights to dis-
tribute Don Costa’s DCP label.

Costa’s return to UA comes after
a several year hiatus. During his first
tenure with the diskery, Costa, as di-
rector of A&R, produced hit disks
with Ferrante & Teicher, Al Caiola,
and his own etching of *“Never On
Sunday.”

The DCP talent roster includes
Kathy Keegan, the Crampton Sisters
Teddy Randazzo, Laura Greene, the
Gallows Singers, Little Anthony and
the Imperials, and Costa.

Mael indicated some singles are
ready for immediate release with al-
bum product skedded for issue in the
near future.

| NEW YORK — Manufacturers’ sales

of records in 1963 declined 7% % from
the all-time high set the previous
year, the Record Industry Association
of America (RIAA) reported last
week.

The industry’s dollar volume in 1963
amounted to $252,220,000 compared
with $27,275,000 in 1962. In terms of
retail value, sales in 1963 came to
$529,660,000 as against $572,775,000
in 1962.

The decline in manufacturers’ sales,
RIAA said, was attributable at least
in part to inventory adjustments that

took place at all levels of the indus- |

try, particularly during the first part
of 1963, as well as the lag in business
during the peak selling season that
followed the tragic assassination of
President Kennedy last fall.

CRDC Finalizes Field Shifts

HOLLYWQOD—Capitol Records Dis-
tributing Corp. has completed a total
revision of its field management and
distrib structure. Announcement came
last week from Bill Tallant Jr., vice
president and national sales manager.

In realigning his sales force, Tal-
lant has eliminated CRDC’s tradition-
al branch and region system and
segmented the country into divisions,
districts, and territories.

In announcing the new structure,
Tallant said: “Market conditions
caused us to make significant changes
in our sales policies earlier this year,
and those same market conditions
have necessitated this new approach
to the management and activities of
our front-line sales personnel.” Among
the primary reasons for the changes,
Tallant said, were the referring of
numerous CRDC accounts to subdis-
tributors and the resultant geographic
problems involved in covering remain-
ing accounts.

“What CRDC now has is the most
up-to-date and streamlined system of
distribution management possible,”
Tallant said. “It is also a system
which allows us to take full advantage
of modern transportation and ship-
ping facilities which did not exist
when the original branch-region sys-
tem was set-up.”

Under the new organization, CRDC’s

COLUMBIA MAKES LITTLE LP’s, STEREO SINGLES AVAILABLE
TO JUKE BOX OPS THROUGH ITS OWN DISTRIBUTORS
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NEW YORK — A special line de-
signed to offer the juke box operator
a greater variety of programming
material will be available through
Columbia Records Distributors, ef-
fective July 1. Called the “Do It
Yourself Music Ops Programming
Kit,” the first release will include
six Little LP’s (77-3314 stereo disks
featuring three bands on a side)
and six 7”-3314 stereo singles with
one track on each side. Little LP’s
will cost the op $1.50. Stereo singles
will go for 70¢.

Prior to Columbia’s announcement
that it would issue disks to ops
through its own distributors, Co-

wwWw americanradiohistorvy com

Final tabulations, based on data
gathered by RIAA and correlated
with reports issued by government
agencies, indicate that sales of LP’s
in 1963 comprised 76% of total vol-
ume. The balance was made up of 45-
rpm single records, 45- and 3314-rpm
multi-band records and some 78-rpm
disks. In 1962, sales of albums
amounted to 759 of the total volume.

Stereo recordings comprised about
44% of total LP record sales by man-
ufacturers in 1963, compared with
slightly under 40% in 1962 and, fo
the first time since the introduction of,
stereo, there were more classical re.
cordings sold in stereo than in their
counterpart mono versions by a ratic
of 53 to 47 percent.

field profile breaks down into five divi
sions, 10 districts, and an unspecifie
number of territories.

CRDC’s five division headquarter
and their managers are: New York
Jack Perkins; Baltimore, Mike Maku
liecs; Chicago. John Jossey; Dallas
Dick Miller; and Los Angeles. Ear
Horwitz. Each division manager re
ports directly to Tallant and is respor
sible for supervision of two districts

The 10 district headquarters an
their managers are: New York, Be
Savoia; Boston, Marti Takki; Balt
nmore, Bill Dawson; Atlanta, Tor
Beckwith; Chicago, George Gerken
Detroit, Jim Blackwood; Dallas, Ma
vin Beisel; Kansas City, John Swer
son; Los Angeles, Wayne Tappor
and San Francisco, Charles Bratnobe

In addition to those areas covere
by district officers, other major ma
kets will be serviced by a resider
territory manager who will be directl]
responsible for sales and promotion i
his area. In certain large markets, tK
territory manager will be backed v
by territory representatives, who wi
report directly to the district mal
ager. Territory representatives ms
or may not have promotional respo
sibilities.

In most all cases, CRDC’s field pr
motion staff is unaffected by tl
changes.

lumbia was pressing Little LP’s &
7" singles for The Seeburg Corpo
tion, which distributed Columbia
records as well as other labels’ :
designed product through Seebt

Distributorships. Seeburg was m.=
ing available this special product ¥ %
purchasing custom-made pressi "
from various record manufactur St
to fulfill a need for stereo disks : @by,
album material in its own pho %'1
graphs. But last week, Gene We mese
General Manager, Columbia R By,
ords Sales Corp., revealed that ]
line will now be made availa Ru}g:
through all Columbia distribs ¥ X
one-stops, in addition to Seeb 'We(
(Continued on page 46) («
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George Lee To MPHC;
Artie Mogull To WB

HOLLYWOOD — George Lee and
Artie Mogull tradded positions last
tSweek in the Warner Bros. music
WY operation.

E: According to an announcement by
'i Mike Maitland, head of Warner Bros.
'Records, and Herman Starr, presi-

i‘: jent of
|Jorp., owned by WB, Lee joins
"'MPHC and Mogull becomes the WB
1 abel’s director of eastern operations,
\U‘.Izhe post previously held by Lee.

m! Lee will assist Starr in all phases
1‘.)'f the publishing company’s opera-
JEson.

"1 Mogull will be responsible for all
o) :reative areas of the diskery’s New
,,;"ﬂ {ork offices.

¢l Prior to joining WB
«1-ee was active in the publishing
4ie]d via Zodiac Music and Palette
tecords. He was a onetime singer
“Iwith the Stan Kenton ork. Mogull,
n on the discovery of Peter, Paul &
Mary, WB’s folk stars, has previous-
y represented many disk artists and

. inusic publishers.

last Sept.,

ol ————— -

. kondon ““Piggy Back"’

y ;|'Promo Offers Free
ﬂpﬁase 4 Demo LP

""YEW YORK—ILondon Records has a
% ‘piggy-back” promo for its phase 4
% ‘sound” line.

“% A specially prepared free demon-
',.‘ tration phase 4 LP is polybagged

3 vith each of four new nhase 4 albums.
[ “onsumer pays only for the regular
i1 .P. Eleven selections on the demo disk
{iif vere culled from 11 best-selling phase
"8 albums.

"' Wire floor racks, streamers and coop
~ | lewspaper advertising are included in
he promo, which also involves special
lealer terms.

The four LP’s with the demo disk
re:  “Film  Spectacular, Vol. 2,”
‘Werner Muller On Broadway,”
America on the March” and “Bolero.”

Mg
PR
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» VARM Survey Shows

lacks Suffer No Loss

‘To Capitol On One-Price
itability Move

"HILADELPHIA — While Capitol
ecords’ one-price “Stand for Sta-
Liility” policy affects the profitability
f handling its product among rack-
obbers, the label’s product is still
eing supplied when and where it
S needed to accounts, a survey of
‘egular (rack-jobber) members of
VARM has disclosed.
Results of the survey were an-
ounced last week by Jules Mala-
nud, NARM’s exec director.
According to Malamud, an im-
. 'Tessive 909% return on the survey
| howed that rack-jobbers have not
' 05t accounts to Capitol Records Dis-
tibuting Corp. as a result of its
Ne-piece move.
. The survey asked these two ques-
lons: 1) How many accounts, if
ny, have you lost to CRDC be-
duse of Capitol’s new price policy ?;
What is your current purchase
olicy toward Capitol’s product? In
| Very ease but one, the answer to
© Uestion 1, on the number of ac-
s atounts lost, was ‘“‘none.” Only one
; :ﬂ’ltllmber indicated a problem, and
hif Ahis was in the area of soliciting
5| % €W accounts.
eo'JK The consensus on rack-jobbers
plurrent purchase policy toward Cap-
|'3°1. product fell into three -cate-
"‘upones. Over 60% of the NARM
1 i lembers are buying only top chart
M“ms. Typical comments from some
pt\ f B
o these rack jobbers were:
;-,J “Buying only top chart items in
! hall quantities.”
"8 "Buying only top chart items and
" e releases.”
bs “W 4
£ e continue to buy what we
(Continued on page 46)
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industry Migrates To Miami Beach For

‘6th Annual ARMAI
‘64 Turnout Expected To Be Biggest Ever

JOHN R. REILLY

NEW YORK-—Some 500 tradesters
make their way to Miami Beach, Fla.
this week to participate in the sixth
annual meet of ARMADA, which will
probably lay claim to the distrib or-
ganization's biggest convention to
date.

The turn-out will fill 200 rooms of
the 250-room Eden Roc Hotel that
have been reserved for ARMADA
conventioneers.

Repeating the atmosphere of past
gatherings of the association, the
meet, running from June 25 to July 1,
will crowd-in a heavy working
schedule.

In fact, sales periods for Tues. (30)
had to be scrapped so that the busi-
ness and discussion end of the con-
vention could be extended.

A continued highlight of the confab
will be invitational meetings between
distribs and labels for the introduc-
tion of new product and merchandis-
ing plans.

Officially set for such get-togethers
are Atlantic & Atco, which will tell
distribs of 20 new albums this Fri.
(26), United Artists, debuting 30
albums under a program called
“Golden Album Showcase,” also on the
26th, ABC-Paramount & Command,
due to inform distribs of 12 new ABC-
Par, 14 Impulse! and one Tangerine
selection on the 28th, and Colpix,
whose meet on the 28th will see the
release of 16 new albums and mer-
chandising plans.

At least two other labels, 20th Cen-
tury Fox and Music & Voice, will
introduce their disk newcomers at in-
formal gatherings in their suites. 20th
C-P will debut 15 albums plus 4
kiddie-line entries and a new sales
plan. M&V will showcase six albums
and a new single.

Throughout the convention, speak-
ers and panel discussions will look at
the industry’s present and future, and

touch on possible solutions to its
ailments.
Major speakers include John R.

Reilly, Commissioner of the Federal
Trade Commission, who speaks on
Sat. (27) on the subject of “Industry
and the FTC Responsibilities Under
the Trade Practice Rules;” Columbia
Records’ sales vp Bill Gallagher,
whose topic, to be heard also on Sat,,
is “A Sound Future in a Sound In-
dustry;” and Rep. James Roosevelt,
Chairman of the Subcommittee on
Distribution for the House Select
Committee on Small Business, who
will pose “Doom or New Life for
Independent Distributors?” on Mon-
day (29).

In addition to the guest speakers,
Earl Kintner, ARMADA’s attorney,
will  conduct  question-and-answer
periods on the proposed trade practice
| rules on Sat. (27) and Tues. (30) and

JA Gonvention;
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ARMADA SCHEDULE OF EVENTS—SEE PAGE 10

legal problems in the disk industry on
Monday (29).

Symposiums and panel discussions
will cover such areas as sales meets
(“Do They Cost the Industry Too
Much ?”), surplus product (“Should It
Be Scrap or Distress Merchandise?

How”) and promotional allowances |

(“Are
Are They Disguised Discounts? Do
Freebies Help or Hinder?”).

All is not necessarily all-work-and-
no-play at the convention. ARMADA

They Really Promotional or |

has arranged a specially priced pack-
aged for a Friday night visit to the
Flagler Greyhound Track, and duffers
can get an early morning round of
golf in at an ARMADA’s Golf Tour-
nament.

General business of ARMADA’s
membership, including the election of
officers, will end the formal phase of
the confab on late Tues. afternoon. A
meeting of ARMADA’s exec commit-
tee is set for Wed. (July 1), the last
day of the convention.

Golpix “ﬁed Carpet’’ Summer Sales Program

NEW YORK-Colpix Records’ sum-
mer sales program, which will be
unveiled to Colpix distribs at the
label’s ARMADA sales conference
in Miami Beach on June 28, has been
tagged
Ray Lawrence, general sales man-
ager for Colpix, said that distribs
will be offered a “buy four, get one
free” deal on new LP’s in the plan.
Repackaged albums will be available
on a “buy three, get one free’ basis.

The new albums in the program
include “Woody Allen,” “In Concert
—Everybody’s Listening” by The
Chad Mitchell Trio and The Gate-
men, “Folksy Nina” by Nina Simone
“Groovy Goodies” by various artists
“But Beautiful” by The Will Bron-

son Singers, “More Teenage Tri-
angle” by James Darren, Shelley
Fabares and Paul Petersen, “The

Last Time I Saw Paris” by Jane
Morgan, “Introducing England’s

“The Red Carpet Is Out.” |

New Big Band Sound” by The Laurie
Johnson Orchestra, “Modern Square
Dancing” by Frannie Heintz, “The
Sawbuck Singers” and ‘““Chet Baker.”
Sound track albums in the program
are “The NEW Interns” and “Hey
There, It’s Yogi Bear.”

Repackaged LP’s are “The Chad
Mitchell Trio” and the sound track
of “Song Without End.”

Colpix previously announced that
it would introduce several, new mer-
chandising and selling aids to dis-
tribs at the sales meet. The com-
pany will also offer a special co-op
ad program to distribs who fill their
quotas at the sales meet.

Colpix will advertise extensively
in trade and consumer publications
to promote the program. There will
also be a direct mail campaign to
stimulate interest in the new prod-
uct.



German Pop Music Festival Ends
With Run Away Victory For
“Lieheskummer Lohnt Sich Nicht”

-s}

The smiles of success show on the faces of the top winners of the German
Pop Music Festival, held recently in Baden-Baden. Shown on top are: (second
from left) Metronome Records’ star Stw Malmvist from Sweden, who took 1st
place with “Licbeskummer Lohnt Sich Nicht' (It Doesn’t Pay to be Lovesick),
EMI Electrola stars Gitte from Denmark and Rex Gildo from Germany (1st
and 3rd from left), who were 2nd place winners; and Nana Mouskouri, the
Philips star from Greece, who came in third. Caterina Valente, of Teldec Rec-
ords, was a special guest star at the contest. In the bottom photo on the left,
Caterina (right) congratulates a bouquet-laden Siw; photo on the right shows
composers of the winning tune, indie producer Christain Bruhn (left) and

Georg Buschor, with Sww.

Winning song, by the way, sold some 100,000 copies a week after its release.

BADEN-BADEN, GERMANY-—Ger-
many’s biggest pop music event of
the year, the fourth annual German
Pop Music Festival finals, took place
in Baden-Baden on Sat., July 13 be-
fore the eyes of millions of TV view-
ers in Germany and the rest of Eu-
rope. Winning song was “Liebeskum-
mer Lohnt Sich Nicht” (It's Not
Worth It To Be Lovesick) (see details
below).

Work on the festival started months
ago as over 300 songs were submitted
to a jury composed of record manu-
facturers, publishers, press and
GEMA, which picked 18 songs for
the preliminary rounds. The 6 major
record companies, Ariola, D.G.G.,
Electrola, Metronome, Philips and
Teldec each recorded three of the
tunes by their star talents and all 18
songs were presented in a nationwide
TV show. A viewer test chose the 12
finalists and the stage was set for
Baden-Baden. None of the authors
were known, as the festival began,
in order not to influence jury or pub-
lic with well known composers names.

Baden-Baden can be roughly com-

ared to the San Remo Festival in
taly, although the festival does not
have the international reputation of
San Remo. Considering the fact that
the festival is only four years old,
is amazingly popular, and is 4
in popularity every vear. )

Last year, over 70

J of all the
German viewers saw
heir TV

g

ltl
cently in Copenhagen. The “S For
Europe” contest captured only 21
of the viewers the year before and is
also becoming more popular.

The winner of the festival is guar-
anteed huge record sales in Germany

8

and a chance for international popu-
larity. The winner of two years ago,
“Zwei Kleine Italiener” (Two Little
Italians) sold over 1.2 million records
and songs from last year’s festival

(Continued on page 40)

Court OK’s Registration
Of “"Audio Fidelity’ In
Reversal Of Original Decision

NEW YORK--The United States
Court of Customs and Patent Appeals
has reversed a decision by the Trade-
mark Trial and Appeal Board can-
celling the registration of Audio Fi-
delity as a trademark.

Decision in the label’s favor stems
from actions by London Records in
1958 and 1959 that held that the
phrase Audio Fidelity was descriptive
of a degree of sound that could be
used by anyone in the industry. The
Trademark Trial and Appeal Board
agreed with London’s contention.

However, in deciding an appeal
from Audio Fidelity, the Court held
that “since we find that the trade-
mark is not merely descriptive, but
s suggestive, and that on the basis
of the evidence of record it has ac-
quired distinctiveness as indicating
the source of appellant’s goods, we

on. s

The Audio Fidelity logo has been
used by the Sid Frey label since 1954
and was registered as a trademark
on July 15, 1958.

-

Rolling Stones’ Visit To United States
Starts Their Disk A-Rolling

NEW YORK—Mick Jagger (right) runs to his waiting automobile while Keith®

Richard (white shirt) tries to tear away fro'm_ the grasp of a fan as a police-
man pushes back a group of anxious fans trying to get at the Rolling Stones

while in N.Y.

NEW YORK--The Rolling Stones
returned to England last week after
an American tour that proved a
sales bonanza for their disks.

No doubt the hot British group in-
stilled fear into the hearts of Ameri-
can parents with their rugged faces,

bouffant coiffures and un-uniform
uniforms. But they also left an
indelible impression on America’s

teenagers as evidenced by the rise
to sales prominence of their debut
LP “The Rolling Stones,” and the
current activity on their two singles.
(The LP this week leaped up the
Cash Box Top 100 LP chart from
80 to 51 while their “Not Fade
Away” single climbed in bullet fash-
ion from 66 to 54.)

The group’s visit here was ob-
viously the stunt necessary to start

Music & Voice Sets New
Product Debut At ARMADA

NEW YORK—A new line of product
will be introduced by Art Talmadge’s
Music and Voice label at this week’s
ARMADA confab in Miami Beach.

Talmadge will be meeting distribs
for the first time since his recent ac-
quisition of Musicor and Music and
Voice.

There will be six new albums and
two singles. Albums will include one
that features 50 Hollywood songs per-
formed by guitarist Vinnie Bell and
his orchestra, another with 50 Broad-
way songs with Milton DeLugg’s ork,
with pianist John Costa.

A third LP will consist of organ
skating music, a fourth with a dis-
cotheque theme with Ralph Marterie
and his ork. The fifth album is called
“How to Hula at Home,” featuring 15
all-time Hawaiian tunes performed by
Russ Carlyle and his ork (this LP will
include an illustrated booklet with in-
structions on the hula dance).

The sixth album will contain appro-
priate music to accompany Isometric
Exercises, the method for figure im-
provement and body conditioning that
has recently become popular through-
out the country. For this project, Tal-
madge has made an exclusive tie-in
with Prentice-Hall, Inc., publishers of
a best-selling book on the exercises
that has sold over 500,000 copies to
date. The book alone retails for $1.
The album and book will merchandise
for a combined price of $3.98.

The two singles will be children’s
items, each a seven-inch record with
four songs and original lyries by Mil-
ton DeLugg. These have been pro-
duced by Sonny Lester. The records
will be packaged with a whistle,
cricket and bell, so that the children
will be able to play-along with the
record. The package will also include
a coloring card. The suggested retail
price of each package will be under
a dollar.

Accompanying Talmadge to the con-
vention will be Chris Spinosa, newly-
appointed national sales manager of
the company, H. W. Dailey, vice presi-
dent in charge of country music, and
Morris Zitlin, secretary of the com-
pany.

www americanradiohistorv com

the boys on the road to fame they
enjoy in England. Although a deep
split similar to the one that sepa-
rates the Mods and the Rockers in
England has not yet developed in
the U.S., such a teen civil war is
not an impossibility as the Rolling
Stones gather a following.

To help the group with a strong
fan following, London Records went
all-out for the Stones during their
visit here. A major publicity agent
was employed by London to spread
the news of their presence in Ameri-
ca. An estimated 19,000,000 people
watched the quintet on the network
TV show “Hollywood Palace” which
Dean Martin hosted. And, as could
have been expected, the Stones’ un-
kempt look took the brunt of
Martin’s comedy all through the show.

The group’s LP, issued while the

stones were here, was given a big

(Continued on page 45)

Mancini New MGM/Verve
Nat’'l Promo Manager

FRANK MANCINI

NEW YORK-—Frank Manecini ha
hbeen named MGM/Verve Records na
tional promtoion manager, accordin;
to topper Arnold Maxin. He assume
the post following 2% years coverin
the country for the MGM sales dep!
as a regional salesman. His new du
ties will include a close liaison wit
distribs, promo men and artists. Hi

initial efforts will be on behalf of th
soundtrack of “The Unsinkable Moll
Brown” and the soon-to-be-issue
Shelley Berman LP, “The Sex Lif
of the Primate.”

Before joining MGM/Verve, he di
radio work in New York, worked ou
the sales and promo dept. of th
Decca branch in Los Angeles and w8|
a song plugger for Joy Music. H
came to MGM/Verve following a stir
with Mercury Records as a prom
man and salesman in New York.

MGM/Verve’s

|
|
|
]
f
)

SN TN N

publicity dept. i
headed by Sol Handwerger. ‘

Mancini replaced Jule Rifkind, wh
has resigned from the company.
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JAN & DEAN
| TAKE “THE
LITTLE OLD
{LADY F
PASADENA"
FOR A RIDE
STRAlG
[TOTHETOP. *

1 THE LITTLE 01D LADY
W FAOM PASADEN

My boys 1
really swing, 1
honey!! i %
' #55704

THE LITTLE OLD LADY FROM PASADENA

The Littte old lady from Pasadena

(Go Granny, Go Granny, Go Granny, Go)

Has a pretty little flower bed of white gardenias
(Go Granny, Go Granny, Go Granny, Go)

But parked in a rickety old garage

There's a brand new shiny superstocked Dodge

(Chorus)
Everybody's saying that there's nobody meaner
Than the Little old lady from Pasadena
She drives real fast and she drives real hard
She's the terror of Colorado Boulevard
It's the Little old lady from Pasadena

If you see her on the strip don't try to choose her
(Go Granny, Go Granny, Go Granny, Go)

You might have a goer but you'll never lose her
(Go Granny, Go Granny, Go Granny, Go)

She's gonna get a ticket now sooner or later
Cause she can't keep her foot off the accelerator

(Chorus)
You'll see her all the time just gettin’ her kicks now
(Go Granny, Go Granny, Go Granny, Go)
With her 4-speed stick and a 426 now
(Go Granny, Go Granny, Go Granny, Go)
The guys come to race her from miles around

=—— But she'll give 'em a length, then she'll shut 'em down

,
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SCHEDULE OF EVENTS—1964 ARMADA OONVENLTON

JUNE 25-JULY 1—EDEN ROC

THURSDAY, JUNE 25, 1964

12 Noon to 9 P.M.—Registration, Marco Polo Exhibit Area.

FRIDAY, JUNE 26, 1964

9 A.M. to 9 P.M.—Registration, Marco Polo Exhibit Area.
9:30 A.M.—Atlantic/Atco Distributors Invitational Meeting
(see Manufacturers’ Activities for details)
2:00 P.M.—United Artists Distributors Invitational Meeting
(see Manufacturers’ Activities for details)
6:00 P.M.—(Optional) “Our Business is Going to the Dogs”
A festive outing for those not committed to other activity which
includes for one price admisticn to the Flagler Greyhound Track,
transportation, dinner in the new S£ky Region Room as an
ARMADA Party. Tickets available only at the Convention Regis-
tration Desk.

SATURDAY, JUNE 27, 1964

HOTEL, MIAMI BEACH, FLA.

MONDAY, JUNE 29, 1964

9:00 AAM.—GENERAL MEETING, Pompeii Room (admission by badge only)
Call to Order by Convention Chairman

9:20 A M.—Peview of Legal Problems in the Record Industry
Femarks by Mr. Earl W. Kintner, ARMADA General Counsel
Audience Participation through Questions and Answers

11:CJ A.M.—SYMPOSIUM—Panel, Moderator, and Discussion from floor
Topic: “SURPLUS PRODUCT—Should it be Scrap or Distress

Merchandise? How?”
12 Nconw —Rece:ss
1:00 P.M.—Luncheon, Mona Lisa Room (ticket required)

Speaker: Corgrescman James Roosevelt, Chairman Subcommittee
on Distribution for House Select Committee on Smalil
Business.

Subject: “Doom or New Life for Independent Distributors?”’

2:30 PM.—GENERAL MEETING, Pompeii Room (admission by badge only)
Call to Order by Convention Chairman

245 P.M.—SYMPOSIUM—Panel, Moderator, and Discussion from floor
Topic: “PROMOTIONAL ALLOWANCES—Are They Really Pro.

motioral or Are They Disguised Discounts? Do “Freebies”
Help or Hinder?”

4:00 P.M.—Di-cussion on Group Insurance and How to Measure its Cost
Remarks by Mr. Kenneth K. Welch, Director, Group Insurance,
Philadelphia Life Insurance Comnany
Pudience Participation through Questions and Answers

5:C0 P.M.—Recess

TUESDAY, JUNE 30, 1954

9:(0 AM.—GENERAL MEETING, Pompeii Room (admission by badge only)
Call to Order by Convention Chairman
9:'30 A.M.—Discussion on the Association’s Role
ance Procedure
Remarks by Mr. Earl W. Kintner, ARMADA General Counsel
Audience Participation through Questions and Answers
11:00 AM.—THE MEMBERS SPFAK
Views on Association Programs and Objectives

in Trade Practice Compli- |

9:00 AM.—GENERAL MEETIMG, Ponipeii Room (admission by badge only)
Call ta Order by Convention Chairman
9:30 A.M.—Invocation
9:40 A.M.—President’s Annual Report
10:00 A.M.—Treasurer’s Report
10:15 A.M.—Executive Secretary’'s Report
10:30 A.M.—General Counsel's Report
10:45 A.M.—Appointment of Ncminating Committee
11:00 AM.—SYMPOSIYUM—Panel. Moderator, and Discussion from floor
Topic: “SAl ES MEETINGS — Do They Cost the Industry Too
Much 7"
12 Noon —Recess
1:00 P.M.—Luncheon, Mona Lisa Room (ticket required)
Speaker: Hon, John R. Reilly, Commissioner, Federal Trade Com-
micssion, Washington D C.
Subject: ‘“Industry and the Federal Trade Commission Responsi-
bilities Under the Trade Practice Rules.”
2:30 P.M.—GENERAL MEETING, Pompeii Room (admission by badge only)

Cail to Order by Conventio™ Thairman

:45 P.M.—Discussion on Drafts of Trade Practice Rules Submitted to the
Federat Trade Commi-sicn
Remarks by Mr. Farl W. Kintner, ARMADA General Counsel
Audience Participation through Questions and Answers

4:30 P.M,—Recess

6:00 P.M. to 7:00 PM.—PRESIDENTIAL RECEPTION, Pompeii Room (ticket
required), refrechments

7:00 P.M.—BANQUET, Pompeii Room (ticket re~uired)

N

Speaker: Mr. William P. Gallagher, Vice President, Marketing,
Columbia Records
Subject: “A Sound Future in a Sound Industry.”

SUNDAY, JUNE 23, 1964

7:30 A.M.—(Optlonal) ARMADA Go!f Tournament
An carly bird outing for those not committed to other activity and
wlilling to take on the golfers in the association. Entries must be
posted at Convention Registration Desk by 9 P.M. June 26th.
10:00 P.M.—Colpix Dlstributors Invitational Meeting
see Manufacturers’ Activities for details)
11:€0 A.M.—Command Distributors invitational Meeting
(see Manufacturers’ Activities for details)
2:00 P.M.—ABC-Paramount Distributors Invitational Meeting
(see Manufacturers’ Activities for details)

Audience Participation

12 Noon —Rececs

2:00 P.M.—GENERAL MEETING, Pompeii Room (admission by badge only}
Call to Order by Convention Chairman

2:15 P.M.—Report of Nominating Committee

2:30 P.M.—Election of Officers (by Members only)

2:45 P.M.—Installation of New Officers

3:30 P.M.—Adjournment of General Meetings of 1964 Convention

WEDNESDAY, JULY 1, 1964
10:00 A.M.—MEETING OF EXECUTIVE COMMITTEE, President’s Suite

MANUFACTURERS' ACTIVITIES

FRIDAY, JUNE 26, 1964

9:30 A.M.—ATCO Distributors Meeting, Palladium Room

11:00 AAM.—ATLANTIC Distributors Meeting, Palladium Room

12:00 P.M.—ATLANTIC/ATCO Luncheon, Mona Lisa Room

2:00 PM.—UNITED ARTISTS Distributors Meeting, Imperial Room

7:30 P.M.—UNITED ARTISTS Distributors, Empire Room, Party and Chuc
Wagon Buffet !

SUNDAY, JUNE 28, 1964

10:00 A.M.—COLPIX Distributors, Empire Room, ‘“Brunch”

11:30 A.M.—COLPIX Distributors Meeting, Palladium Room

11:30 AM.—COMMAND Distributors, Mona Lisa Room, Luncheon

2:00 P.M.—ABC-PARAMOUNT Distributors Meeting, Mona Lisa Room

trom MAJUR BILL “Smash™ SMITH'S Stables Smashville, Texas !
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Pick of the Week

IF YOU SEE MY LOVE (2:30) [Four Star Sales BMI—Seals, Crofts]
FATHER SEBASTIAN (2:31) [Four Star Sales BMI—Mantz, Colley]
LENNY WELCH (Cadence 1446)

Welch, who finally got the chart recognition he so well deserved via
two oldies, “Since 1 Fell For You” and “Ebb Tide,” can add further
laurels with a newcomer this time out. It’s an ultra-lovely, slow steady
beat-ballad lament, titled “If You See My Love,” that the smooth-toned
stylist delivers with conviction. Superb orchestration supplied by Archie

Bleyer. Inviting, Latin beat affair on the reverse etching.

YOU'RE MY REMEDY (2:13) [Jobete BMI—Robinson]
A LITTLE BIT OF SYMPATHY, A LITTLE BIT OF LOVE
(2:23) [Jobete BMI-—Holland, Dozier, Hester]

THE MARVELETTES (Tamla 54097)

The Marvelettes come thru with another potent Tamla entry that has
that ‘money-in-the-bank’ sound. It's a delectable thumper, tabbei “You're
My Remedy,” that the gals and their instrumental support deliver in
a sparkling manner. The backing’s a very ecatchy rock-a-cha-cha love
ditty.

TELL ME (2:35) [Southern ASCAP—Jagger, Richard]
I JUST WANT TO MAKE LOVE TO YOU (2:15) [Arec BMI—Dixon]
THE ROLLING STONES (London 9682)

Great Britain’s ‘shaggy-haired’ chart-makers, currently red hot with
their “Not Fade Away,” have another London outing that should follow
suit in short order. Tagged “Tell Me,” it’s a much-requested band from
their sizzling LP and it’s a haunting rock-a-cha-cha that picks up steam
each time around. The exciting, ‘pull-out-all-the-stops’ rocker on the flip
moves along at a rapid “Bo Diddley"-like pace.

ITS A SIN TO TELL A LIE
(2:39) (Bregmann, Vocco & Conn
ASCAP—Mayhew]

TONY BENNETT (Columbia 43073)

The Tony Bennett sophisticated delivery has proven to be the key to
sales success repeatedly during the past two years and this updated
reading of the years-back oldie, “It’'s A Sin To Tell A Lie,” could be
another winner. The live audience background adds warmth to the rendi-
tion. A slow bluesy treatment of the while-back biggie, “A Taste Of

Honey,” could also pull plenty of coin. Take your pick here.

A TASTE OF HONEY (2:53)
[Songfest ASCAP—Marlow, Scott]

BABY COME HOME (2:25))
[Rosewood-Day-Bob Hilliard ASCAP—Hilliard, Garson]
. EVERY DAY'S A HOLIDAY (2:28)
[Rosewood-Day-Bob Hilliard ASCAP—Hilliard, Garson]

RUBY & THE ROMANTICS (Kapp 601)

Chances are that Ruby & The Romantics will be all over the charts
once again—as a result of their newest Kapp session. Side to watch
is “Baby Come Home,” a throbbing cha cha beat romantic pleader that
Ruby & Co. serve up an ear-appealing fashion. Splendid, string-high-
lighted ork backing under the direction of Mort Garson. Soft and pretty
cha cha-like ballad lilter on the lower half.

SUNNY (2:30) [Screen Gems, Columbia BMI- Sedaka, Greenfield]
SHE’'LL NEVER BE YOU (2:06)
[Screen Gems, Columbia BMI—Sedaka, Greenfield]
NEIL SEDAKA (RCA Victor 8382)

The chanter can really get back in the chart swing-of-things with this
dandy new RCA Viector performance. It’s a stompin’ romantic delight
(from the Four Seasons category), tabbed “Sunny,” that Neil and his
choral-instrumental support knock out in ‘sunny’ style. Coupler’s another

pleasing stomper, rockin’ cha cha-styled, that Neil multi-tracks with
telling teen effect.

HANGIN’ ON TO MY BABY (2:37)

Saturday ASCAP—Rambeau, Rehak]
SKA-DOO-DEE-YAH (2:36) [Saturday ASCAP—Crew e, Calello.
TRACEY DEY (Amy 908)

Lark, who’s coming off a solid selling up-dating of “Gonna Get Along
Without You Now,” can latch onto another strong money-maker in this
newcomer. Titled “Hangin® On To My Baby,” it's a most appealing multi
ic : " arranged by Calello. Under half’s a snap-

n 2 a sweepstakes.

GOTTA GOOD THING GOIN’
(2:40) [Claridge, Halseon ASCAP
-Heard, Boulanger
FREDDIE CANNON (Warner Bros. 5448)

n ‘driv 7 back 1 1le ends of his latest
Wa - Br ‘er, “Gotta Goo

> Su e, U.S ’ that Freddie
ty. Top teen arrangements on both

SUMMERTIME, U.S.A. (2:37)
Chicory BMI—Hunter, Vincent

only those records best suited for commercial use are reviewed by Cash Box
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Pick of the Week

WHAT CAN A MAN DO (2:32) [T. M. BMI—Clark]
SI SENOR (2:29) [Cotillion BMI—Arr. & Adapt.—Wexler]
BEN E. KING (Ateo 1303)

King, who usually has an emotion-packed winner each time out, doesn’t
let us down on the fascinating new Atco slice. It’s a steady-driving
stomp’er, with tear-compelling love lyrics, labeled “What Can A Man
Do,” that Ben and his ork-choral backing pound out in powerhouse
fashion. Coupler’s a thumpin’ Latin-rock chart-contender.

NIGHTINGALE MELODY (2:07) [Cireco/Voycon BMI—Taylor]
YOU WIN, I LOSE (2:19) [Cireco/Downey/Mercedes BMI—Clifton}
LITTLE JOHNNY TAYLOR (Galaxy 731)

Taylor, who has a host of pop-r&b territorial clicks to his credit, can
cash in here with his biggest deck to date. It’s a rhythmic cha cha
thumper, tabbed “Nightingale Melody,” that Johnny (partly) multi-
tracks in bright, Sam Cooke-like style. However, don't overlook the
swinging blueser, “You Win, I Lose,” on the potent dual-mart companion

piece.

JUST BE TRUE (2:30) [Curtom-Conrad BMI—Mayfield]
A SONG CALLED SOUL (2:35) [Curtom-Jalynne BMI—Butler]
GENE CHANDLER (Constellation 130)

Chandler, who's coming off a chart-rider in “Soul Hootenanny,” can
head right back to chartsville aboard his newest Constellation entry. It's
a pulsating, slow paced soul beat-ballad affair, tagged “Just Be True,”
that Gene and his ork-choral backing put across with telling effect. Also
eye the infectious soul-twist’er on the under end.

I'M SORRY (2:15) [Champion BMI—Self]

I'M JUST A GUITAR (EVERYBODY PICKS ON ME)
(2:27) {Window BMI—Drake]l

PETE DRAKE (Smash 1910)

Drake, who revived “Forever” with its high-up-on-the-charts style,
can have a repeat success with this intriguing up-dating of the short-
while-back Brenda Lee triumph, “I’'m Sorry."” Pete’s ‘talking steel guitar’
does a fascinating job ‘speaking’ part of the lyric while the chorus
chimes in superbly the rest of the way. Fine Bill Justis soft-ballad-
with-a-beat arrangement. More inviting guitar-talk on the Drake origi-
nal culled from Pete’s click LP.

THANK YOU (2:11) [Leeds ASCAP—Schneider, Fishman]
DUM DE DUM (2:26) [Premier BMI—Stevenson]
HARRY SIMEONE CHORALE (Mercury 72281)

Looks like Harry Simeone’s outfit will not have to wait for Christmas
to roll around this year to make their chart showing with “The Little
Drummer Boy.” It’s a real charming, soft beat cha cha lilter, simply
tagged “Thank You,” that the crew wraps up in most attractive fashion.
It's a ‘platter spinner must.’ More ear-appealing sounds on the enticing
romantic underlid.

MARY, OH MARY (2:12) [Anatole, Kansoma BMI—Downing, Domino]
PACKIN’ UP (2:41) [Anatole, Tune-Kel BMI—Domino, Kenner]
FATS DOMINO (ABC-Paramount 10567)

Fats is back with a ska-shuffle-styled rock-a-rhythmic delight that
could develop into a very big pop-r&b money-maker. Tabbed “Mary,
Oh Mary,” it's a sentimental thumper that sports a sock Bill Justis ar-
rangement. There’s more winning sounds on the steady beat cha cha
blues twist'er, “Packin’ Up.” Can be a powerful sales pairing.

C'MON AND SWIM (2:43) [Taracrest BMI—Stewart, Coman]
C’'MON AND SWIM—Part 2 (2:02) [Taracrest BMI—Stewart, Coman]
BOBBY FREEMAN (Autumn 2)

Freeman, who had a years-back giant in “Do You Wanna Dance”
among others, can finally land that long sought smash return with this
rockin’ 2-part invitation tabbed “C’mon And Swim.” Tag refers to the
new west coast dance fad and it could give the coast-based diskery a
big coin-puller (it’s already getting action out there).

IT'S A COTTON CANDY WORLD (2:03)
[Leo Feist ASCAP—Dunham, Vars]
KEEP A LAMP BURNING (3:02)

[Music Productions ASCAP—Shanklin)
JERRY WALLACE (Mercury 72292)

Wallace, who numbers “Primrose Lane” among his past chart tri-
umphs, can have his first big Mercury stand with this one. Tagged “It's
a Cotton Candy World” (tune’s from an up-coming “Flipper” pic), it's
a bright, happy-go-lucky charmer with a “Primrose”-like Gus Levine
musical setting. Under side’s a tender sentimental ballad.

.- - - - - — - ]
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Pick of the Week

SHE WAS MY BABY (HE WAS

THE HOLE HE SAID HE'D DIG
FOR ME (2:40) [Marvic, Mari- MY FRIEND) (2:16)
cana BMI—Zillion, Turner] [Valley BMI—Byers]
JERRY LEE LEWIS (Smash 1906)

Jerry Lee Lewis’ return to big-hitsville gets closer with each succeed-
ing release and this could be the one to speed up the process. One half’s
a heartfelt, beat-ballad blueser, tabbed “The Hole He Said He'd Dig For
Me,” while the other’s a contagious thump-a-rhythm cha cha labeled
“She Was My Baby (He Was My Friend).” Strong vocal-musical back-
ings on both ends.

RIBBONS AND ROSES (2:45) [Duchess BMI—Ross, Crane]
TOO YOUNG FOR ME (2:22) [Unart BMI—Grant, Roman]
JANIE GRANT (United Artists 731)

Canary, who had a mild chart success a while-back with “Triangle,”
can really come thru in a big way with this outing on UA. It's an in-
triguing folk-flavored waltz weeper, tabbed “Ribbons And Roses,” that
sports a stellar Garry Sherman ork-choral backdrop. Coupler’'s a fetch-
ing teen-angled stomp-a-twist’er.

Always...

HITS!
HITS!

BETA Ri(

599 10th Avenue
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Newcomer Picks

FATHER SEBASTIAN [Four Star Sales BMI—Mantz, Colley]
BARBARA (I LOVE YOU) [Footlight BMI—Natasi, Herbert]
THE RAMBLERS (Almont 311)

It’s a good bet that the Ramblers will be making their initial chart
impression with this Almont slice that’s already making noise out Chi-
cago-way. It finds the fellas asking “Father Sebastian” to help resolve
their romantic problem. Charming up-tempo cha cha arrangement by
Joe Guercio. Pleasant soft Latin beat coupler.

Best

Bets

ACE CANNON (Hi 2078)
@ THE GREAT PRETENDER
(2:22) [Panther ASCAP—
Ram] The vet alto saxist has had hits
in the past and he can do it again
with this catchy, funky instrumental
updating of the years-back triumph.
Plenty of potential here.
(B) GONE (2:18) [Dallas BMI—
) Rogers] Lyrical, bluesy ver-
sion of the c&w oldie.

RD DISTRIBUTORS

AREA CODE-212 (Pl'lone CH 4'3144) New YOfk, N Y.

DUANE EDDY (RCA Victor 8376)

& WATER SKIING (2:50) [Lin

duane-Eddy] Eddy’s latest i
right in time for the summer sale
sweepstakes and it could give him hi
next big chart-rider. It’s an inviting
steady beat thumper from his LP o
the same name.

(B+) THEME FROM “A SUMMEI

PLACE” [M. Witmark & Son
ASCAP—Steiner] Sans lyric chors &
chants added to beat-ballad up-datin |
of pic theme beaut.

THE LETTERMEN (Capitol 5218) | &

e PUT AWAY YOUR TEAR &
DROPS (2:19) [Screen Gemt
Columbia BMI—Greenfield, Millei,
Buchanan] The oh-so-smooth son;
stylists can make a big chart splas|
with this ultra-lovely up beat shuffle
string romancer. Tender lyrics de
livered with sincerity—against a fin|[¥

instrumental backing.
{ J THE SEVENTH DAWI
(2:59) [United Artists ASCA
—Webster, Ortalani] Crew’s haunting
soft beat-ballad version of the muck
cut pic theme is also set for a chm®
fling.

ROBERT GOULET (Columbia 43063

@ THE SEVENTH DAW

(2:33) [UA-ASCAP—Webste
Ortolani] Robert Goulet serves up
full-voiced, big ork treatment of tt
new UA flick tune, “The Sevent
Dawn,” in a manner that is sure |
capture plenty of sales and spin#
This one could be a money-makir}
item for the baritone. A progran
mer’s delight.

(B+) TOO GOOD (2:30) [Leed}
ASCAP—Gimbel, Amade, B # |
caud] A rhythmic bossa nova bac} ‘
drop serves as a colorful showcase fi§
the chanter’s effort. Pleasant listenin §§

JOE SHERMAN
(World Artists 1024)

® THE SEVENTH DAW ]
(2:26) [UA-ASCAP—Websts i
Ortolani] Here’s a lilting and eas
listening version of the UA film ther
from “The Seventh Dawn.” It's §
moodful reading by Joe Shermar}
Chorus and Ork that is sure to cor}
in for a fair share of sales and alj
time. <3

(B+) TIME ALONE WILL TEI}
) (2:00) [Marimba-ASCAP
Weiss, Sherman] A real tuneful ori §§
inal from cieffers Weiss & Sherm
in the “Quando Caliente El Sol” ve ' 3

ENZO STUARTI (Jubilee 5477)

® THE SEVENTH DAW

(2:38) [UA-ASCAP—Webst:
Ortolani] Stuarti could have !
strongest singles outing to date Wil
this feelingful delivery of “T
Seventh Dawn” film theme. The ter
gives it a slow build-up and a t
finish that is sure to have plenty
appeal for many spinners and buye

(B+) WHY IS MY HEART SUC

A FOOL (2:28) [Fain-ASC/
—Winchell, Fain] A haunting, gyP&{
flavored opus on this end that 8}
merits attention.
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Manny Wells of

New York Record Distributors Inc.

and

Morty Marks

are pleased to announce
the opening of a new

RECORD DISTRIBUTORSHIP

IN FLORIDA
(==

FLORIDA RECORD
DISTRIBUTORS INC.

We are proud to be sole Florida
distributors of the following labels:
MGM
VERVE

FOUR CORNERS

Dlv. of Kopp)

FIESTA

TICO

Florida Record Distributors Inc.
8160 N.W. 36 Avenue Miom! 47, Florido

areo code 305, 6964951
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