


Boys, girls and other categories
~fall for the Hook again:
“The Cover Of ‘Rolling Stone'”.
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Abulleting new single
from the group who gives D.J’s
somethi ig to play with.
Dr. Hook rides the clil,arts again.

On Columbia Records®

roduced by Ron Haffkine
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How 'Market Awareness'
Can Cut Into Returns

Much of the problem of “‘returns,”
one of the industry’s most devastating,
seemingly incurable diseases, could
be drastically reduced if there were
more ‘‘market awareness” on the
wholesaling and discount retail levels
of the business. Again, we return to
the nature of those employees who
are hired with what we believe to be
a false sense of economy. The equa-
tion in these instances goes: low pay
t: low overhead = greater profitabil-
ity.

The truth is that the unaware or un-
concerned employee who approaches
the executive level of a retail-whole-
saler operation can keep sales excite-
ment at these establishments on a
hum-drum level—or worse.

Take this case in point, an example
that, unfortunately, may be more than
just the exception. Orders are placed
on recordings based on heavy local
airplay on a key station. That is, heavy
play at the time of the order, with no
attention paid to the fact that the
disk will be taken off the playlist the
following week. The order comes
through, play stops and sales on the
disk come to a virtual halt. The simple
matter of “‘market awareness”’—get-
ting a feed-back from the station—

could have warned the operation not
to re-order and sell-off as much of the
stock he has on hand as possible.

On the wholesaling level, there are
labels who take pride in the fact that
they have people in their branches
who keep on top of the local radio
situation and will, in fact, inform re-
tailers either to go with a disk or, in-
terestingly, take a pass based on a
disk being dropped from the play list.

This kind of honest approach in
the follow-through of product can do
much to correct the return problem.
It can do much to assure the retail-
wholesale areas of the business that
product on hand has the most likeli-
hood of making it all the way to the
consumer. The use of ‘““market aware-
ness’’ personnel will not solve the re-
turn problem completely, for admit-
tedly, there are other matters, contrib-
uted by all levels, that make the prob-
lem as difficult as it is.

But, the kind of employee who
knows the market, cares about the
profile of the customer he serves, can
put a significant dent into the return
situation. He is also going to help im-
measurably to make sure that the traf-
fic flow is well served and more likely
to make a recording purchase.
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Billy Paul-Phila. Int"! 3521 (Dist: Col.)

YOU OUGHT TO BE WITH ME

Al Green-Hi 2227 (Dist: London)
IT NEVER RAINS IN
SOUTHERN CALIFORNIA

Albert Hammond-Mums 6011 (Dist: Columbia)

I AM WOMAN

Helen Reddy-Capitol 13350
CLAIR

Gilbert O'Sullivan-MAM 3636 (Dist: London)
PAPA WAS A ROLLING STONE
Temptations-Gordy 7121F (Dist: Motown) 4
ROCKIN' PNEUMONIA
BOOGIE WOOGIE FLU

Johnny Rivers-United Artists 50960

VENTURA HIGHWAY

America-Warner Bros. 7641

I'M STONE IN LOVE WITH YOU

Stylistics-Avco 4603 10

SOMETHING'S WRONG WITH ME

Austin Roberts-Chelsea 0101 (Dist: RCA) 12
SWEET SURRENDER

Bread-Elektra 45818 14

CORNER OF THE SKY

Jackson 5-Motown 1214 13

YOU'RE SO VAIN

Carly Simon-Elektra 45824 39
FUNNY FACE
Donna Fargo-Dot 17429 (Dist: Paramount) 16
SUPERSTITION
Stevie Wonder-Tamla 54226 33

KEEPER OF THE CASTLE

Four Tops-Dunhill 4330 18

WALK ON WATER

Neil Diamond-UMNI 55352 17

I WANNA BE WITH YOU

Raspberries-Capito! 3473 19

‘SUPER FLY

Curtis Mayfield-Curtom 1978 (Dist: Buddah) 22
LIVING IN THE PAST
Jethro Tull-Chrysalis (Dist: W.B.) 21

YOUR MAMA DON'T DANCE

Loggins & Messina-Columbia 45719 27

SITTING
Cat Stevens-A&M 1396 23
PIECES OF APRIL

Three Dog Night-Dunhill 4331 24

LONG DARK ROAD

Hollies-Epic 10920 25

IF YOU DON'T KNOW ME BY NOW

Harold Melvin & Blue Notes-Phila. Int’l 3520 7
(Dist: Columbia)
ALIVE
Bee Gees-Atco 6909 28
CROCODILE ROCK

Elton John-MCA 40000 46
WHY CAN'T WE LIVE TOGETHER

Timmy Thomas-Glades 1703 58
DON'T LET ME BE LONELY
TONIGHT

James Taylor-Warner Bros. 7655 38

BEEN TO CANAAN
Carole King-Ode 66031 (Dist: AGM) 36

SMOKE GETS IN YOUR EYES

Blue Haze-A&M 1357 37

I GOT A BAG OF MY OWN

James Brown-Polydor 14153 34
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42

40

OH BABE WHAT WOULD YOU SAY

Hurricane Smith-Capitol 3383 49

IN HEAVEN THERE IS NO BEER

Clean Living-Vanguard 35162 35

SEPARATE WAYS

Elvis Presley-RCA 0815 41

THE WORLD IS A GHETTO
War-United Artists 50975 42

I CAN SEE CLEARLY NOW

Johnny Nash-Epic 10902 15

I'D LOVE YOU TO WANT ME
Lobo-Big Tree 147 (Dist: Bell) 11
ANGEL
Rod Stewart-Mercury 73344 44
LOVE JONES

Brighter Side Of Darkness-20th Century 2002

EVERYBODY LOVES A LOVE SONG

Mac Davis-Columbia 45727 45

TURN ME ON I'M A RADIO

Joni Mitchell-Asylum 11010 (Dist: Atlantic) 50

992 ARGUMENTS

0’Jays-Phila. Int’l 3522 (Dist: Col.} 43

DANCING IN THE MOONLIGHT

King Harvest-Perception 515 52

REELIN" & ROCKIN’

Chuck Berry-Chess 2136 48

ROCKY MOUNTAIN HIGH
John Denver-RCA 0829 56
LET US LOVE

Bill Withers-Sussex 247 (Dist: Buddah) 55

HI HI Hi
THE RELAY

The Who-Decca 33041 59
I'LL BE YOUR SHELTER

Luther Ingram-Koko 2113 (Dist: Col.) 54
TROUBLE MAN
Marvin Gaye-Tamla 54228 73
SUMMER BREEZE

Seals & Crofts-Warner Bros. 7606 20

DIALOGUE
Chicago-Columbia 45717 29
LOOKING THROUGH THE EYES

OF LOVE
Partridge Family-Bell 45031 63
WHAT AM | CRYING FOR

Dennis Yost & Classics IV-MGM South 7002 31
REMEMBER
Harry Nilsson-RCA 0855 64

THEME FROM THE MEN

Isaac Hayes-Enterprise 9058 (Dist: Col.) 51

DO IT AGAIN
NO
JAMBALAYA

Blue Ridge Rangers-Fantasy 689 69

CRAZY HORSES
The Osmonds-MGM 40
WOMAN TO WOMAN
Joe Cocker-A&M 1370 65
OPERATOR
Jim Croce-ABC 11335 26
AND YOU AND t (PART 1)
Yes-Atlantic 2920 32
DADDY'S HOME

Jermaine Jackson-Motown 1216 80
SUNNY DAYS
Lighthouse-Evolution 1069 (Dist: Stereo Dim.) 41
YOU'RE A LADY
Peter Skellern-London 20075 71
HARRY HIPPIE

Bobby Womack & Peace-United Artists 50988 84

Wings-Apple 1857 67

Steely Dan-ABC 11338 68

Bulldog-Decca 32996 62
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———— ALPHABETIZED TOP 100 (INCLUDING PUBLISHERS AND LICENSEES)

Alive (R.S.0.—ASCAP)

And You & | (Yessongs—ASCAP) .

Angel (Arch—ASCAP) .

Anthem

Been To Canaan (Colgems—

Big City Miss Ruth Ann .

Clair (Mam—ASCAP)

Corner Of The Sky (Jobete/Belwin Mills
—ASCAP)

Cover Of Rolling (Evil Eye—BMI) ..

Crocodile Rock (Dick James—BMI)

Daddy’'s Home (MOM-—ASCAP)

Dancing In Moonlight (Saint Nathanson—BMl)

Danny's Song .

Day Time, Night Time ...

Dialogue (Big Elk—ASCA!

Didn't Know | Loved You (Le

Didn’t We (Ja-Ma—ASCAP)

Do ft Again (Wingate/Red Giant—ASCAP)

Do You Wanna Dance

Don’t Let Me (Country Road/Blackwood-—BMI}

Dreidel

Everybody Loves A Love Song (Screen Gems/
Columbia—BMI)

Funny Face (Prima-Donna—BMI) .

Happy (Love Theme From Lady Sin

Harry Hippie (Chartwell—BMI)

Hi, Hi, Hi (McCartney/Maclean—BMI)

I Am Woman (Buggerlugs—BMI)
! Can See Clearly Now (Caymen—ASCAP) ..
| Can't Stand To See (Jobete—ASTAP) ..
| Got A Baz (Dynatone/Be.inda—BMI) ..
| Miss You Baby (Gaucho/Belinda/BMI)
| Wanna Be With You (C.A.M.-USA—BM)
I'd Love You To (Kaiser/Famous—ASCAP)
If You Don't Know Me (Assorted—BMI) ........
' B?VlYour Shelter (East Memphrs/Klonmke
1I'll Never Found A Man ...
I’m Never Gonna Be Alone Arymore
I'm Sorry (Champion/BMI)
I'm Stone In Love (Bellboy/Assorted— Yo
InBr\jﬁ?ven There Is No Beer (Beechwood-—
j -
It Never Rains (Landers—R
Jambalay a (Acuff-Rose—BMI)
Jean Genie (Vandeville—BMI}
Jesus Is just Alright
Keeper Of The Castle (Tuesdale/Soldier--BMI)
Last Song
Let Us Love (Interior/BMI) ..
Living In The Past (Chrysalis—ASCAP)
Long Dark Road (Xanadu-—-ASCAP)
Looking Through The Eyes (Screen Gems/
Col—BMI)

VWWW A

Love Jones {Fox Fanfare/Sebon—BMI)
Loving You Is Just An Old Habit

Mama Weer Ali Crazee Now (January-BMI) ...

Me & Mrs. jones (Assorted—BMI)

Melanie Makes Me Smile (January—BM

More Power To You (Klondike—BMI)

992 Arguments (Assorted—BMI) ..

No (Dirtfarm—ASCAP)

Oh Baby What Would You Say (Chappell—
ASCAP)

On & Off (Van McCoy—BMI) ...

Operator (Blending Well—ASCAP)

Papa Was A Rollin’ (Stone Diamond—BMI)

Pieces Of April (Antiques/Leeds-—ASCAP) .
Reelin’ Rockin (ARC—BMI)

Relay (Track—BMI} ...

Remember cBIackwood BMI)

Reelin’ Rockin (Arc-—BMI) .

Rock 'N Pneumonia (Cohllxon—BMI)

Rocky Mountain High (Cherry Lane/ASCAP) ...

Separate Ways (Press—BMI)
Silly Wasn't | (Cotillion—ASCAP)
Sitting (Ackie—ASCAP)

Smoke Gets In Your Eyes (T.

CAP)
Something’s Wrong With Me (Pocket Full of

Tunes—BMI)
Song Man
Summer Breeze (Dawnbreaker—BMI)

TROUBLE IN MY HOME
Joe Simon-Spring 130 (Dist: Polydor) 74
ANTHEM
Wayne Newton-Chelsea 0109 (Dist: RCA) 81

YOU'RE A LADY
Dawn-Bell 285 72
MAMA WEER ALL CRAZEE NOW

Slade-Polydor 15053 75

| DIDN'T KNOW | LOVED YOU

Gary Glitter-Bell 276 30
THE COVER OF ROLLING STONE

Dr. Hook & The Medicine Show-Columbia 45732 77

YOU CAN DO MAGIC

Limmie & Family Cookin’-Avco 4602 78

WE NEED ORDER
Chi-Lites-Brunswick 55489
I'M SORRY

Joey Heatherton-MGM 14434

SONG MAN

Cashman & West-Dunhill 4333
I'M NEVER GONNA BE ALONE
ANYMORE

Cornelius Brothers & Sister Rose-
United Artists 50996

I MISS YOU BABY

Millie Jackson-Spring 131 (Dist: Polydor)

JESUS IS JUST ALRIGHT

Doobie Brothers-Warner Brothers 7661

DREIDEL

Don McLean-United Artists 51100

DANNY'S SONG

Anne Murray-Capitol 3481
WHAT MY BABY NEEDS NOW
IS A LITTLE MORE LOVING

James Brown & Lynn Collins-People 14157

(Dist: Polydor)

LAST SONG
Edward Bear-Capito! 3452

DIDN'T WE

Barbra Streisand-Columbia 45739

YOU'VE GOT TO TAKE IT

Main Ingredient-RCA 0856

JEAN GENIE
David Bowie-RCA 0838
DO YOU WANNA DANCE

Bette Midler-Atlantic 2928 —

I CAN'T STAND TO SEE YOU CRY

Smokey Robinson & Miracies-Tamla 54255 92

DAYTIME, NIGHT TIME

Keith Hampshire-A&M 1396 93

BIG CITY MISS RUTH ANN

Gallery-Sussex 248 (Dist: Buddah)

MORE POWER TO YOU

Tommy Tate-Koko 2114 (Dist: Col.)

ON & OFF
Anacostia-Columbia 45685
SILLY WASN'T |

Valerie Simpson-Tamla 54624

TRYING TO LIVE MY LIFE
WITHOUT YOU

Otis Clay-Hi 2226 (Dist: London) 97

LOVING YOU IS JUST AN OLD HABIT

Jim Weatherly-RCA 0822 —

MELANIE MAKES ME SMILE

Terry Williams-Verve 10686 98

I'VE NEVER FOUND A MAN

Esther Phillips-Kudu 910 (Dist: CTI
HAPPY (LOVE THEME FROM
LADY SINGS THE BLUES)

Bobby Darin-Motown 1217

Sunny Days (Cam-USA-—BMI) ...

Superfly (Curtom—BMI)

Superstition (Stein/Van Stock/Black Bull—
ASCAP)

Sweet Surrender (Screen Gems/Col.—BMI} ...

Theme From the Man (East Memphis
(Incense—BMI) ..

Trouble In My Home

Trouble Man (jobete—BMI)

Trying To Live My Life

Turn Me On, I’'m A Radio (Joni Mitchell—BM!)

Ventura Highway (W.B —ASCAP)

Walk On Water (Prophet-—ASCAP) ....

We Need Order (Julio/Bryan/BMI/Hog—

What Am | Crying For (Low-Sal—BMI}

What My Baby Need Now

What Would The Child Thi
—ASCAP)

Why Can’'t We Live (Sherlyn—BMi) .

Woman To Woman (Tro/Andover—ASCAP)

World Is A Ghetto (Far Out-—-ASCAP)

You Can Do Magic (Kama Sutra/Five Arts)

You Ought To Be With Me (Jec/Al Green—BMI)

Your Mama Don’t Dance (Wingate/Jasperilla—
ASCAP)

You're A Lady (Quackenbush—ASCAP)

You're So Vain (Quackenbush/ASCAP)

You've Got To Take It




Gilbert O’Sullivan himself has a
brand new LP...“BACKTO FRONT."”
Included in it is ‘““Clair,” his current
hit single. And twelve other songs
written by Gilbert O’Sullivan
especially for the occasion.

“BACK TO FRONT by Gilbert
O’Sullivan. Available now!

MAM-5
MIA MY

 AMPEX |
Produced by Gordon Mills STEREQ TAPES




ANNIE'S SONG
IS
KENNY'S SONG

DANNY’S SONG

N

Performed by Anne Murray
Written by Ken Loggins
Produced and Arranged by Brian Ahern

WWW_americanradiohistorv com




Stigwood Forms RSO Label
In U.S.; Bienstock Chief

Atlantic Dist
Key Acts To Co.

NEW YORK -—— Robert Stigwood has
formed RSO Records in the U.S., and
has named Johnny Bienstock as man-
aging director. Bienstock was former-
ly head of singles sales for Atlantic
Records, which will distribute the new
label.

It’s understood that RSO will kick-

FRONT COVER:

“Man of La Mancha” is the latest

in  the continuing saga of hit
soundtrack albums from United Ar-
tists Records, which has firmly estab-
lished itself as a leader in motion
picture music during the past decade.
“Man Of La Mancha” follows hard on
the heels of UA’s “Fiddler on the
Roof,” one of the best-selling film LPs
of all time.

Inspired by the Spanish classic by
Cervanltes, “Man of La Mancha” is an
orviginal work by Dale Wasserman,
who has brilliantly combined the
character and spirit of Cervantes with
the splendid lunatic fantasies of the
author’s fictional creation Don Quix-
ote.

“Man of La Mancha,” adapted for
the screen by Wasserman, has been
described as a musical within a play,
but it actually defies convention. Au-
diences around the world, however,
have agreed that it is a unique dra-
matic experience.

Peter O’Toole as Cervantes/Don
Quixote, Sophia Loven as Dul-
cinea/Aldonza, and James Coco as
Sancho Panza, inherit roles per-
formed in theatrical productions
presented in 22 languages in 45 coun-
tries. The original stake version
opened in New York on Nov. 22,
1965, and later swept the Tony and
Drama Critics Awards as Best Musi-
cal.

It has been brought to the screen
with its prize-winning songs and mu-
sic, inclnding such favorites as “The
Impossiple Dream’” and “Dulcinea.”
For producer-director Arthur Hiller,
“Man of La Mancha’” caps a career
that includes, “Love Story” and “The
Hospital.”

INDEX
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Country Music Section ........ 32-36
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Top Ten Hits ................... 26
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off its first product early in Jan. with
the release of two strong Stigwood-
managed acts formerly on the Atco
label. There’ll be an album by the Bee
Gees and a 2-LP set by Derek & the
Dominoes featuring Erie Clapton.
Product on both acts will continue to
flow through the RSO tag.

Jienstock will headquarter his op-
eration in Stigwood’s offices at Cen-
tral Park West in New York.

Ahmet Ertegun, president of Atlan-
tie, noted that Bienstock will be “in-
strumental in continuing the already
happy and successful relationship be-
tween Robert Stigwood and Atlan-
tic.”

Peter Brown, president of RSO,
Inc., said the Bienstock zppointment
was “significant in RSO Inc’s move
to expand its interest in the U.S. lei-
sure market.”

Bienstock leaves for London this
Wed. (20) to meet with Stigwood,
Robert Inglish, RSO general manag-
er of record operations o tside of the
U.S,, and other key RSO execs in
theatre, film and TV.

Bienstock

At Chicago Meet:

Indie Distributors Vote To
Seek Gains In NARM Framework

NEW YORK — Dispelling rumors of
a separate indie distributor organiza-
tion, a group of indie distributors
meeting in Chicago on [ri, Dec. 8,
voted unanimously to work within the
framework of NARM, the merchan
diser-manufacturer association.

The meeting of 22 distributors was
called in the wake of problems faced
by this segment of the business,
which in recent years has been con-
fronted with the growth of branch
operations and charges by labels util-
izing such a nelwork that indie dis-

tributors are failing to provide
sufficient promo support on product |

and are slow in payment of bills.

The Chicago meeting also saw
plans developed for an expanded role
of the indie distributor in NARM,
originally organized to serve the
rack-jobbar area, but which Thas
evolved as an associalion of wider
industry purpose.

The first order of business at the
Chicago meeting was a unanimous
vote of the 22 distributors present to
remain in NARM, and to continue to
work as members of NARM, for the
best interests of their segment of the
industry. Plans were developed
whereby the indie distributors could
achieve their objectives within the
framework of the established industry
association.  Working with  Jules
Malamud, NARM exec director, Dave
Press, NARM npresident, and Earl
Kintner, general counsel, who attend-
ed the meeting, the distributors
present worked out a set of initial
plans for their expanded role in
NARM. [‘oremost and of the most
immediate importance was the role

MCA Shows Video Disk; Sees

Pricing Along Lines Of LP

UNIVERSAL CITY — MCA Disco-
Vision, Inc., unveiled its eagerly antie-
ipated video disk last week for the
MCA board members, industry execs
and press, highlighted by a seven-
minute demonstration drawn from
the Universal Pictures archives.

The record itself proved to be a
paper-thin, 12-inch silver mylar disk
with a playing-time capability of at
least 40 minutes. at 1800 r p.m., for
either color or black-and-white pro-
gram material, thus far outdistancing
the capabilities of existing audio-
visual disk systems. It can be pro-
duced for about 40 cents and pressed
in virtually the same way an ordi-
nary LP record is pressed. It is also
just about indestructible. Price to the
consumer will be along the lines of
LP pricing.

Opening the first public demonstra-
tion was Lew R. Wascerman, pres-
ident and chief exec officer of MCA,
Inc., who after a few brief remarks
introduced the newly appointed pres-
ident of MCA Disco-Vision, Inc.,
John W, Findlater, a veteran MCA
senior officer and vice president.

Said Findlater, “We believe we've
achieved the ultimate concept in
home entertainment and information
storage and retrieval systems, and
that both the hardware and the soft-

MCA’s Video Disk Player

| record playback unit would be priced

ware will be sold to the consumer at ‘
popular prices.”

2400 Unit

Indications were that the sinsle-

in the $400 range, and that a multi-
ple-dis¢ player/changer would cost
around $500. Prototypes of both were
on display last week, both designed

Brut Label
Formed Thru
Buddah Dist.

NEW YORK — Neil Bogart and Art
Kass, co-presidents of The Buddah
Group, and Richard Barrie, exec. vice-
president of Brut Productions, have
Jjointly announced the signing of an

agreement under which the newly
formed Brut Records will be exclu-
sively distributed by The Buddah
Group. |

Brut Records is a new division of
Brut Productions, a subsid. of the ma-
jor fragrance concern, Faberge Incor-
porated. Commenting on the forma-
tion of a record label, Barrie com-
mented, *“The label represents a logi-
cal extension of our activities in the
field of entertainment. Brut Produc-
tions is very involved with major mo-
tion pictures, tv advertising and a
syndicated television series. The
formation of a record label has heen
under  consideration for  several

o M

years.

Release Outlook

In the coming weeks artists signed
to the label will be announced. In
addition, Brut  will  release  the |

(Cont'd on p. 20) |

which indie distributors would play at
the forthcoming NARM Convention,
which convenes February 25-28 at the
Century I’laza Hotel in Los Angeles,
California.

Convention Plans

On Sunday, leb. 25, following the
NARM regular members meeting
(which indie distributors attend along
with the rack jobbhers and retailers,
all of whom together comprise the
Regular Membership), a separate in-
die distributors meeting will be held.
At this meeting, the distributors will

(Cont’d on p. 20)

‘Wattstax Set
Due On Jan. 15
Set Big Drive

NEW YORK — The Epic & Columbia
Custom Labels division will undertake
one of its most massive merchandis-
ing programs ever on behall of the
Stax “Wattstax” concert package.
The package is due Jan. 15 as a 2-
LP release, selling for $9.98 on the LP
version, and $12.9% on tape. Featured
on the set, taken from last August’s

concerts, are Carla Thomas, Eddie
Flovd, the Staple Singers, Isaac
Haves, DBar-Kavs, Emotions, Soul

Children, Johnnie Taylor and Albert
King.

PlI's Paul To
Give Col Top
Single Of 72

NEW YORK — Billy Paul’'s “Mr &
Mrs. Jones,” on the Columbia-
handled Philadelphia International
label. will probably end its sales run
as Columbia's top-selling single of

1972. The deck has already been
awarded an RIAA  million-gelling
gold disk, and sales are heading

toward the 2 million mark, according
to the label. In addition, the LI’ spin-
off on the hit leooks like it will
emerge as the first million unit seller
for the hot PI label, owned and pro-
duced by Kenny Gamble and Leon
Huff.

PI has sold some five million sin-
gles over the past three months, Dis-
tributed through the Epic and
Columbia Custom Labels. PI has had
zold showings from Paul, the O’Jays
(“Back Stabbers”) and Harold Mel-
vin & the Blue Notes (“If You Don’t
Know Me By Now”).

2nd ‘In Concert’
Scores In Ratings

NEW YORK Don Kirshner’s “In
Concert’” rock shows on TV continue
to show rosy ratings.

With national Nielsens’ yet to
come, the second show, featuring the
Allman Bros.,, Chuck Berry, Blood,
Sweat & Tears and Poco, got a 32
share of audience in Los Angeles,
outdistancing the CBS late-night
moive (22) and the Johnny Carson
Show (21). In New York, the show
posted a 22, double that of the Dick
Cavett Show, one of the ABC presen-
tations sharing the 11:30 to 1 am
time-slot.

The next “In Concert” TV’er takes
place Jan. 19. and will feature the
Grand [Funk Railroad concert from
Madison Square Garden taking place
this week (23).




Four For Four

1. Twenty-one months ago, United Artists
Records released a master from producer/engineer
Rob Archibald, recorded at The Music Factory,
Miami, Florida.

Thirteen weeks later, “Treat Her Like A Lady,”
by the Cornelius Bros. & Sister Rose was a certified
million-seller.

2. "Too Late To Turn Back Now"', their second
release, sold over a million copies in a similarly short
time period. That’s two for two.

3. Their third single, "Don’t Ever Be Lonely

(A Poor Little Fool Like Me) ™" is well on its way to
becoming the group's third million-seller.

4. The Cornelius Bros. & Sister Rose's fourth hit
single, "'I'm Never Gonna Be Alone Anymore™/

“Let's Stay Together' has just been released and
again Billboard, Cash Box and Record World raved!

Four hit singles from one debut LP.
Now that's what we call an album!!

" T dega |

The Cornelius Bros. l
& Sister Rose

L)Y

UNITED ARTETS REDOFDS @
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ASCAP Sees Merriest Of
Xmas For Holiday Songs

NEW YORK — The yuletide season
is, of course, traditionally a boom
period for Christmas songs, and this
year’s performances and disk sales
are expected to set new records in
this according to ASCAP.

TFigures on the sucresses of the AS-
CAP Christmas songs that have be-
come standards around the world are
huge. Irving Berlin’s “White Christ-
mas” has thus far sold 91 million
records, an average of some five niil-
lion per year. The sang has also gen-
erated the sale of some five and a half

GSF Into Jazz
As Distnibutor
Of Encounter

NEW YORK — Lairy Newton pres-
ident of GSF Records has announced
that the newly formed jazz label, En-
counter Records, will be distributed in
the United States by GSI°. Fncounter
was recently formed by Lloyd Price
and Bernard Purdie. The distribution
agreement was set in
with the appointment of Price
GSF’s director of A&R.

Encounter will be concentrating its
creative efforts on the contemporary
jazz market. Three albums featuring
Seldon Powell, “The Sands of Time”,
and “Fast Coast,” have already been
completed and two other artists are
scheduled to record their intital al-
bums [for the label within the next
few weoeks.

In commenting on Encounter’s mer-
chandising and marketing concepts
Price stated: “We plan to go all out
in the packaging of our product and
each album will be totally distine-
tive. The jazz buying public is a
very sophisticated and selective group
and we hope to appeal to their tastes
through excellent recordings and su-
perior packaging.”

The company’s initial release of five
albums will be in mid-Jan. and special
promo campaigns are planned. The
sugpested retail list price of the al-
bums will be $5.98.

IForeign aflililations are currently
being discussed by Purdie and Price,
and the New York firm of Kaplan,
Gusick & Wachs will be handling ne-
gotiations with prospective licensees.

UA Action Vs.
Amer. Rec. Club

HOLLYWOOD — In a suit filed in
Los Angeles Superior Court, United
Artists Records claims that the Reec-
ord Club of America breached a 1970
agreement covering distribution of
UA Records to Record Club sub-
scribers. UA’s complaint, filed on
Dec. 8, charged that the Record Club
did not properly account for albums
sold.

According to UA’s papers, distribu-
tion and accounting records
maintained by the Record Club are,
“so inadequate and incomplete 3
(that) it 1s impossible to verify the
accuracy” of the club’s statements.

The US action also charged that
the Record Club of America has re-
fused to pay royalties owing on
“free” albums, which the Club dis-
tributed in excess of contract limits.

UA requested a declaration by the
Court confirming its right to termi-
nate the Record Club contract in view
of the alleged violations. Thre suit
also seeks recovery of $200,000 in
damages and an aecounting of all
UA albums sold or distributed by the
Club.

The Los Angeles firm of Loeb and
Loeb represents United Artists Rec-
ords in the litigation.
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million copies of sheet musie, and is
still good for 90 thousand copies an-
nually.

‘Rudolph’ Single

According to ASCAP writer John-
ny Marks, his “Rudelph the Red-
Nosed Reindeer” may well be the big-
rest selling yuletide bonanza of all
time with record sales of 97 million—
65 million in the United States and 32
million abroad. Marks, who is also
the publisher of this work, calculates
that sheet music sales total six mil-
lion copies. Marks is also the creative
parent of “Rockin’ Avround the
Christmas Tree’” which has sold five
million dises and “Holly Jollv Christ-
mas’”’—a comfortable one million sell-
er.

Another monster is “Santa Claus is
Comin’ to Town” by ASCAP writers
J. Fred Coots and Haven Gillespie.
This number has accounied for the
sale of 40 million records and some
500,000 copies of sheet music, its pub-
lishers report. Study of the index of
song titles at the One Lincoln Plaza
headquarters of ASCAP indicates that
members of the society have written
many thousands of Christmas songs,
and new ones are being written every
week. There are more than 5.000
songs on file with titles that include
the word Christmas, but of course,
there are also many seasonal favor-
ites bearing titles that do not include
“Christmas”.

Among the best known are “Little
Drummer Boy” and in the classic de-

partment, the opera “Amahl and the |

Night Visitors”.
Most Profitable
There is a running and good hu-

| mored competition as to which is the

most profitable among all of the
Christmas songs, and accurate figures
on money are extremely difficult to
secure. While sales of records of sheet
music are one indication of a
song’s success, there is also the ques-
tion of the very substantial ASCAP
income generated by public per-
formances of a work on radio, {elevi-
sion, Muzak type wired-music systems
and in night clubs, on ships, on air-
planes ete.

Musical Isle

Across-The-Board
Xmas Gift Drive

NEW YORK — Musical Isle of Amer-
ica, is featuring a heavy push on
oldie singles as inexpensive impulse
Christmas gift items, according to
Norm Wienstroer, vice president of
the rack-jobbing firm’s St. Louis out-
let and national buying headquarters
for the firm.

At the same time, more multi-
record high-end album product is in
the gift-giving spotlight than ever be-
fore, making for an unusually broad
spread of Christmas merchandise. Lo-
cations throughout the territories of
the company’s outlets in San Francis-
co, Chicago, Denver, Memphis, New
Orleans and Kansas City, in addition
to St. Louis, are all being stocked
with this across-the-board product
line-up, Wienstroer noted.

As a corollary of the oldies phenom-
enon, for the first time, a kind of
oldies chart has emerged. The current
oldies hit parade includes “Raindrops
(Keep Fallin’ on My Head),” B J.
Thomas; “The First Time Ever I Saw

(Cont'd on p. 18)

‘Virgin' To
Go Uptown

NEW YORK — Virgin, the rock op-
era by Father John O’Reilly, and a
best seller for Paramount records, has
just concluded its one month engage-
ment at the Villigeast. Plans are now
being made to bring the production to
a theater uptown.

MCA Label: Getting Known

In A Hurry By

HOLLYWOOD — “We’re kind of like
the Secret Service, We represent top
artists, yvet we're unknown” opined
Mike Maitland, president of MCA
Records. He c¢ited this as the main
reason for launching the newly
formed MCA Records label and the
image of consolidaton it will portray.

Maitland maintained that the
stronge entities of their subsidiaries,
Uni, Kapp, and Decca, up until now
prevented consumer awareness of
MCA, the parent firm. In addition to
establishing consumer identity, the
new label will also create internation-
al identity.

How to get well known in a hurry:
simply move over two internationally
suecessful giants from one of the sub-
sidiaries to the new MCA banner.
This is why (in case you’ve failed to
notice) Neil Diamond’s new double
LLP package, “Hot August Night,”
and Elton John’s latest smash single,
“Crocodile Rock,” appear on the MCA
labe!. Maitland pointed out that actu-
ally all artisis are signed to MCA and
not to Uni, Kanp or Decca.

The new four-color “Rainbow’ logo
should further help promote and
expedite international recognition of
the MCA l.abel. the Neil Diamond and
Elton John pressings had to use a
plain black label because the new logso
was not yet fully developed. It should
appear on Elton John’s forthcoming
“Don’t Shoot the Piano Player” al-

bum to be released at the end of
January. ‘
Other Changes ‘

Asked whether other acts on the

Uni, Kapp, and Decca labels (such as
Cher) will also make the switch, |
Maitland said it was quite possible, |
He also alluded to a phasing out of
the other labels over a period of two
to three vears so that MCA Records
will be “the label” on an international
scale (some sixty countries) for pre-

ABC/Dunhill
Product Meet
In Palm Springs

HOLLYWOOD — ABC/Dunhill’'s en-
tire promotion staff, as well as the
Nashville and Atlanta offices and all
Los Angeles-based executives, are
readying themselves for a week-long
promotion and product planning
meeting at the Riviera Hotel in Palm
Springs, Calif. Executives of the com-
pany and their wives have been in-
vited to spend the entire weelk, Dec.
27 through New Year’s Eve, at the
hotel.

In addition to presenting new prod-
uct to the in-house and promotion
staffs, the meeting will also serve to
introduce the new eniployees of the
recently ecreated Atlanta and Nash-
ville oilices. |

Several social functions are planned
for the week including a poolside bar-
b-que on the night of the 28th and a
cocktail party, dinner, show and danc-
ing on New Year’s Eve.

Elektra Sets
Sales Confab

In Phoenix

HOLLYWOOD Elektra Records
has set Jan. 4-7 for its second annual
sales convention being held at the
Wigwam Hotel in Phoenix, Arizona.
Klektra will be host to all personnel
from the eight W-E-A (Wuarner-
Elektra-Atlantic) Distributing Corp.
branches as well as Eric of Hawaii,
the Tslands’ biggest distributor, and
members of the trade press.

Stan Marshall, llektra’s national
sales manager, said that in addition
to previewing January-February re-

(Cont'd on p. 18)

The Consumer

mium and regular priced lines, while
Coral will be for medium and budget
lines.

I'inal MCA LP

Neil  Diamond’s “Hot  August
Night” LP marks his final commit-
ment as an MCA artist before moving
over to Columbia, however Mike
Maitland disclosed that there is still
considerable unreleased product in the
can. Besides this, the industry is
aware of how well Bang Records, has
done with Neil’s archive packages.

At the moment the MCA label has
not signed any new artists, however
they are in the process of announcing
three major production deals. Mait-
land plans to be very select in signing
new acts and also in holding down
the number of releases. Artie Mogul,
newly appointed vice president of
creative service at MCA Records, will
also work closelyv in re-emphasizing
the MCA consolidated aspects.

The soundtrack to the film “Jesus
Christ Superstar” to be released in
July will probably be on the MCA
Label. MCA Records, only two re-
leases old, and already both certified
Gold, seems to be well on its way to
achieving the international and con-
sumer success projected by Maitland.

Record Co's Win
Piracy Case In
British Courts

[LONDON — Six major record com-
panies were successful in winning a
breach of copyright case against two
London firms accused of distributing
pirated eight track cartridges im-
ported from the U.S. Plaintiffs in the
court action were RCA, Decca, CBS,
WEA, EMI and MAM, while two Lon-
don companies, Commodex Ltd. and
Starco Ltd. were named as defendants.
This action marked the first such
piracy suit ever to reach a British
court.

~ The high court decision granted an
injunction against the distributors and
ordered them to pay some $2500.00 in
costs for having received the imported
cartridges on the Iive Star record
label. It was learned that Five Star
was manufactured by Diamond Sounds,
Inc. of New Jersey.

Tape, Porno
Film Raid

In New York

NEW YORK — A court hearing has
been scheduled for Jan. 18, for two
Brooklyn men who were arrested last
week in police raids that uncovered a
cache of 50,000 pirated pre-recorded
tapes along with large quantities of
pornographic films, books and maga-
zines.

Brooklyn District Attorney Eugene
Gold said the operation was part of a
national network with links to orga-
nized crime that was doing $200 mil-
lion a year in pirated tapes.

The two arrested men were iden-
tified as Bernard Damsky, 72, and
Benjamin Lichtman, 61, both of
Brooklyn. At their arraignment, Dam-
sky was released in bail of $1,000,
Lichtman in bail of $500 until their
hearing next month.

The raids and arrests were the cul-
mination of a six-month-long investi-
gation that began last May following
the seizure of 600 pirated tapes and
the arrests of two other men on mis-
demeanor charges. The Recording In-
dustry Association of America also
provided information on the activi-
ties of this pirate operation.

Early Monday morning, a squad of
police under the direction of Capt.
John J. Nevins, Jr., of the Brooklyn
District Attorney’s squad, armed with
search warrants, searched Damsky’s

(Cont'd on p. 18)
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Company Financial Reports:

Schwartz Bros.
Predicts Its
Top 4th Qtr

NEW YORK — Schwartz Brothers,
Inc. the large music retailer and the
largest distributor and rack merchan-
diser of records and tapes in the
Washington, D. C. area, told a group
of security analysts that earnings in
the fourth quarter ending Dec. 31, ave
expected to be the highest in the com-
pany’s history.

James  Schwartz, president of
Schwartz Brothers, said that “inter-
nal figures indicate that our fourth
quarter ending Dec. 31, will reflect
improvements in all aspects of the
company’s business with earnings at a
level higher than last yvear’s record
$.22.”” For the nine months ended Sep.
30, the company reported earnings
per share of $.31 compared with $.40
a year earlier.

Schwartz said that the best gains
for the year would come from retail
store operations. As a result of the
addition of new stores and replacing
of its smaller stores with larcer
units, the company’s Harmony Hut
Division has increased its selling
space hy 49% this vear while only in-
creasing the number of stores by two.
The company expects to open at least
three additional units during 1973, in-
cluding 6,500 square foot units in the
Security Square Mall in DBaltimore,
and Springfield Mall in Springfield,
Va. in Feb.

NMC Sells
Riverside Cig

For $630,000

OCEANSIDE, N.Y. — In a move to
divest itself of all involvements unre-
lated to record and tape rack jobbing,
NMC Corp. has sold its Riverside
Records library and its investment in-
terest in Rid-Jid Products Corp.

According to Jesse Selter, NMC’s |

president and chairman, the Riverside
catalog of approximately 600 master

jazz recordings together with a sub- |
sidiary’s 2/3 stock interest in Orphe- |

um Music Co., Inc., which holds cer-
tain music copyrights, were sold to
I.o Cele, a Grand Cayman, Cayman
Islands firm. The sale was made for a
total of $630,000, including $175,000
for the Riverside catalog and $25,000
for the stock interest in Orpheum Mu-
sic. The balance of $130,000, with in-
terest, is to be paid 12 months after
the closing. These assets which were
acquired by NMC in 1967, had a cur-
rent book value of $48,000. The sale,
therefore, resulted in a capital gain of
$582,000 for the company, Selter re-
ported. Through Lo Cele, Fantlasy re-
cently acquired U.S. and Canada
rights to the Riverside line. )

Rid-Jid Products Corp. is a Spring
Park, Minn. manufacturer of ironing
tables and barbecue grills in which
NMC acquired a 51% investment inter-
est in 1971. The company sold its
share to the minority holders, Selter
said, at no profit or loss to NMC.

In making the announcement, Selter
added that “management recently de-
cided to reorient its goals and dispose
of all non-rack jobbing activities. The
sale of Riverside and Rid-Jid will now
enable NMC to concentrate on its pri-
mary business, as one of the leading
jobbers of tapes and records in the
country.”

Handleman Div.

NEW YORK — The board of direc-
tors of Handleman Co.,, has an-
nounced the regular quarterly divi-
dend of $.17 per share of common
stock, payable Jan. 8, to stockholders
of record at close of business Dec. 22.
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NMC's Fiscal
Year Shows
Wide Gains

OCEANSIDE, N.Y. — NMC Corp.
has announced a 45% increase in sales
and a 121% jump in operaling income
for the fiscal year ended July 31.

Jesse Selter, president and chair-
man of the record and tape rack job-
bing company, said that sales for
fiscal 1972 totaled a record $21,043,-
080 as against $14,311,085 in fiscal
1971. Income from continuing oper-
ations for the recent fiscal year
amounted to $569,036, equal to $.57
per share primary and $.52 per share
full-diluted, compared with $257,163,
or $.32 per share primary and $.34
fully diluted for the previous year.

Total net income for fiscal 1972,
including a non-recurring loss of
$116,957 from discontinued operations
and an extraordinary credit of $95,-
712, amounted to $547,791, eaual to
$.55 per share primary and $.51 per
share fullv diluted.

In fiscal 1971, net income, including
an extraordinary gain of $347,369 and
2 loss of $89,490 from a discontinued
operation, totaled $515,042 or $.65 per
share primary and §$.55 per share ful-
ly diluted.

Higher results for the vear-end
were expected, Selter said. However, a
summer dip in pre-recorded music
sales, compounded by a simultaneous
loss incurred by a now-discontinued
operation, produced lower-than-antie-
ipated fourth quarter results.

1st Qtr.

NMC Corp. has reported a 337% in-
crease in operating income for the
fiseal first quarter ended Oct. 31.

Selter said that income from con-
tinuing operations for the quarter
totaled $174,467 or $.16 per share
fully diluted compared with $131,666
or $.14 per share on a fully diluted
basis for the corresnonding period of
the previous vear. Net income, includ-
ing extraordinary gains of $112.500,
rose even motre sharnly to $616,967 or
$.50 per shave fully diluted from $146,-
546 or $.15 per share on a fully diluted
hasis in the first three months of
fiscal 1972.

A comparison of sales for the two
periods showed a slieht decline to
$4,946,873 from $5,090,216 in the first
quarter of last year.

Golden Crest's
1st Half Results

NEW YORK - Operating results for
the first half ended Sept. 29, have
been reported by Golden Crest Reec-
ords, Inc.

Sales totaled $1,532,782 compared
with $1,486,931 for the same period
last year. Net income was $99,100. or
10¢ a share, versus $128,100, or 13¢ a
share, for the first half of 1971.

Golden Crest produces records for

its own and other lebels, and edits
and finishes films for TV commer-
cials.

MCA Dividend

UNIVERSAL CITY, CALIF. The
board of directors of MCA Inc. has
declared a quarterly dividend of 16¢
per share on the MCA Inc. common
stock outstanding, payab'e Jan. 11. to
stockholders of record Dec. 27. The
increased dividend approximates the
maximun amount the company may
pay under the dividend guidelines es-
tablished pursuant to the Iconomic
Stabilization Act of 1970.

The Company had previously paid
quarterly dividends of 15¢. The divi-
dend was increased because of im-
proved business conditions in the

Company.

Grand Funk Concert Proceeds

As Donation To

NEW YORK — Grand Funk Rail-
road, at a recent press conference
have announced that they would do-
nate the total fees from their upcom-
ing concerts at the Nassau Coliseum
on Dec. 14, and Madison Square Gar-
den, on Dec. 23, to Phoenix House,
the leading drug-free treatment pro-
gram.

Mark Farner speaking on behalf of
Don Brewer, and Mel Schacher, who
comprise Grand Funk Railroad said,
“For a long time Grand Funk Rail-
road, has taken a public stand against
hard drugs and we decided to do
something that wou'd demonstrate
our feelings.” Farner then introduced
Dr. Mitchell S. Rosenthal, director of
Phoenix House, and Don Kirshner,
president of Kirshner Entertainment
Corp.

‘More Than Money’

“For us this benefit has a tremen-
dous significance,” Rosenthal re-
marked. “It means a great deal more
than just the money involved. In the

Earl Monroe
Joins Spring

NEW YORK—Spring Records’ co-di-
rectors

signed New York Knicks superstar
Earl Monroe as director of special |
events.

Monroe will help in mechandising
all Spring product. He'll deal with
racks, one-stops, disc jockies, program
directors and musie directors. When
his basketball schedule permits, he’ll
also check displays. His position with
Spring will not be limited to execu-
tive duties.

As director of special events, Mon-
roe will also bring new talent into
the company and have a hand in pro-
ducing their sessions. Currently he is
involved in work on the new Joe
Simon and Millie Jackson releases.
Simon is on the charts with “Trouble
In My House”, while Millie’s on with
“I Miss You Baby”. Both singles were
produced and written by Raeford Ger-
ald. recently signed to Spring in an
oxclusive producer-writer pact.

In addition to these established ner-
formers, Monroe will be involved in
the career of Vat 69, a new group
from Washington, D.C., just signed to
Spring. Vat 69 has completed its first
recording, to be released soon.

As director of special events, Mon-
roe will also be involved in the hand-
ling of Joe Simon’s next LP, to be re-
corded early in January, 1973.

Badfinger Signs
With Warner Music

NEW YORK — Badfinger, the four-

man London-based Apple recording
group, has signed a long-term,
world-wide publishing agreement

with Warner Bros. Music, which witl
take effect upon the termination of
their current publishing agreement.
The group writes most of their own
material which has been covered by
numerous recording artists. Harry
Nilsson had a million-selling single
with “Without You”, written by lead
guitarist Peter Ham and bassist Tom
Evans, and Andy Williams has cut
several of their compositions.

Their list of record producers in-
cludes Paul McCartney, George Har-
rison, Denny Cordell & Tonyv Viscon-
ti. Todd Rundgren, and Mal Evans.
Badfinger is currently in London pro-
ducing their own fourth album. In
concert, they’ve worked with the
Ifaces, Alice Cooper, Cactus, the Doors
and the Kinks, and they were George
Harrison’s back-up band at the histor-
ic Concert for Bangla Desh.

WB president Ed Silvers reports
that many requests for special mate-
rial by the group have already been
reccived from artists.

Roy and Julie Rifkind have |

Phoenix House

ﬁght. against drug abuse, the real is-
sue 1is having young people see that

they can lead exciting, full lives
without drugs. No one can reach
voung Americans better than the

young musicians whom they admire
and whose work forms an integral
part of the matrix of their culture.
Hopefully, concerts and statements
against hard drugs by groups such as
Grand Funk Railroad, will have a
positive effect in reversing the most
serious social problem of our times.”

Money Flow

The first portion of the money con-
tributed by Grand Funk Railroad will
totally support a major follow-up
study, by Dr. Carl Chambers, director
of the division of addiction sciences,
School of Medicine, U. of Miami, on
a large number of former Phoenix
residents, who will be individually in-
terviewed. Their employers, teachers,
and family will also be seen so that
the full impact of drug-free rehabili-
tation will be measured for the first
time. All additional monies will go
towards bnilding renovations of the
14 residential centers. Farner added
that, should the concert proceeds be
tied up by any litigation, the group
would donate an equal amount of
money from its own treasury.

Speaking on behalf of ABC-TV
and Kirshner Entertainment Corp,,
Don Kirshner said, “Grand Funk
Railroad’s Phoenix House benefit
performance, at Madison Square Gar-

| den, will be taped by ABC-TV, for

inclusion in its network ‘In Concert’
series, so as to bring the message
and purpose of Phoenix House to a
national audience.”” The show has
been scheduled for Jan. 19, 1973.

Yahm Heads Cap—
Artists Relations

HOLLYWOOD—Stu Yahm has been
appointed national artist relations
manager, Capitol Records Ine.. by
Brown DMeggs, marketing vice presi-
dent. Yahm succeeds Bill Valenziano,
who has left the company. In his new
post, Yahm will report directly to Al
Coury, vic<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>