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SAY WHAAT!

WE’'RE NUMBER ONE IN ALL 3 TRADES.
"I GOT MY MIND MADE UP (YOU CAN GET ITGIRL)"”

(S7 2078; SG 207)

THE SOLID REB SMASH SINGLE THAT’'S CROSSING POP
FASTER THAN YOU CAN SAY WHAAT!

FROM THE ALBUM
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Includes
1 GOT MY MIND MADE UP / WIDE WORLD OF SPORTS
I'LL BE DOGGONE / YOU SAY YOU WANT ME TO STAY
CRYING

“I GOT MY MIND MADE UP* is the hottest breaker on the Pop, Discoand R & B

charts. Picks, adds and outrageous jumps are the responses on stations from coast to

coast. Produced and discovered by BUNNY SIGLER, the innovative mixture of nine

most recently served as recording musicians for Evelyn “Champagne’” King, including [DAE VENUE G,

the gold-selling ““Shame.”” The trendsetting group is now on its own and cooks with MAR. 16 DAYTON, OH

. d . & MAR. 18 CIVIC CENTER RALEIGH, NC
an urgent Philadelphia beat that satisfies. Anytime. MAR. 19  GILLARD MUNICIPAL  CHARLESTON, SC
AUDITORIUM

MAR. 23 CAROLINA COLISEUM COLUMBIA, SC

MAR. 24 THE OMNI CENTER ATLANTA, GA
(BARRY WHITE TOUR)
MAR. 25 FREEDOM HALL LOUISVILLE, KY

1 U Distributed by MAR. 31 MEMORIAL HALL BUFFALO, NY
’@) ﬁv ﬂ MAR. 31 SOUL TRAIN (AIRING) LOS ANGELES, CA
) i Salsoul Records @ Manufactured by the Salsou! !Rgc% APR. 7 MARKET SQUARE INDIANAPQOLIS, IN

EC Record Corporation @ A Cayre Industries Company, ﬁ \ ARENA
\“T@I 240 Madison Avenue, New York, N. Y. 10016 ji @) APR. 8 THE CHECKER DOME ST. LOUIS, MO
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As the record industry continues to grow, it con-
tinues to shrink.

The recent merger of ABC Records into MCA, as
well as the Capitol take-over of United Artists, un-
derscore the trend toward consolidation. And as
fewer distributors thrive, there are also fewer people
employed.

The current line-up of distributors, aside from the
independents, reflects the horizontal expansion of
corporations. For example, CBS (broadcasting,
musical instruments, stereo equipment retailing,
publishing), WCI (amusement toys, games, film and
TV production, book publishing) Philips and
Siemens, co-owners of Polygram, have worldwide
interests in a variety of unrelated fields, EMI (elec-
tronics, hospital equipment), MCA (TV and film
production, mail order gifts, amusement centers)
and RCA (broadcasting, electronics manufacturing,
food processing, rental cars) have made long-term
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commitments to the music industry.

Two other conglomerates, Transamerica and
ABC, Inc., have forgone their music operationsinre-
cent times.

The unfortunate residual effect of this consolida-
tion is the loss of qualified people. The fantastic
growth rate of the industry brought talented new
faces into the business, many of whom are now “on
the streets.”

Looking to the future, what is to become of these
six corporations and to the hundreds of unem-
ployed personnel? if the trend of consolidation con-
tinues, fewer and fewer people will be hired and
others will be let go. But, there is a likely prospect
that the balance of the industry may change again
when distributed companies go back to indepen-
dents. And if this does happen, many of those talen-
ted people will once again be making meaningful
contributions to the industry.

EDlTORlAL Bigger s Smaller

|\Ews HIGHLIGHTS

MCA completes acquisition of ABC Records (page 7)!
¢ Independent distributors doing well with remaining Ilnes (page

7).

e Havana Jam is occasion for renewed Cuba-U.S. contacts (page

7).

President Carter will address NAB meet in Dallas (page 7).
e Walter Yetnikoff predicts 15% groth\ foL record industry in 1979

(page 8).

e Cash Box debuts new Disco Radio Highlights listings (page 34).

* “Feelin’ Satisfied” by Boston and “Reunited” by Peaches & Herb
are this week’s Top Singles Picks (page 15).

e “Desolation Angels” by Bad Company and “It's Alright With Me”
by Patti LaBelle are the Top Album Picks of the wegk (page 17).
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TOP POP DEBUTS

SINGLES | =

IN THE NAVY — Village People — Casablanca

ALBUMS %

ENLIGHTENED ROGUES — Allman Brothers Band — Capricorn

POP SINGLE

TRAGEDY
Bee Gees

NUMBER

POP ALBUM

SPIRITS HAVING FLOWN
The Bee Gees

R&B SINGLE ON E R&B ALBUM

| GOT MY MIND MADE
UP (YOU CAN GET IT GIRL)
Instant Funk
Salsoul/RCA

COUNTRY SINGLE

SEND ME DOWN TO
TUCSON/CHARLIE’'S ANGEL
Mel Tillis
MCA

JALZ

CARMEL
Joe Sample
MCA

The Bee Gees

2 HOT!
Peaches & Herb
Polydor

COUNTIRY ALBUM

THE GAMBLER
Kenny Rogers
United Artists

DISCO

HE’S THE GREATEST DANCER/
WE ARE FAMILY
Sister Sledge
Cotillion/Atlantic




CAHBOXTOPIOOSINGLES

GG’

?TRAGEDY
BEE GEES (RSO RS918)
DA YA THINK I’'M SEXY
ROD STEWART (Warner Bros. WBS 8724)

3 1 WILL SURVIVE

GLORIA GAYNOR (Polydor PD 14508)

4 HEAVEN KNOWS*
DONNA SUMMER WITH BROOKLYN
DREAMS (Casablanca NB 959)
SHAKE YOUR GROOVE
THING

PEACHES & HERB (MVP/Polydor PD-14514)

WHAT A FOOL BELIEVES
DOOBIE BROTHERS
(Warner Bros. WBS 8725)

7 FIRE
POINTER SISTERS (Planet P-45901)

SULTANS OF SWING

DIRE STRAITS (Warner Bros. WBS 8736)

9 Y.M.C.A.x

VILLAGE PEOPLE (Casablanca NB 945)

10 DON'T CRY OUT LOUD

MELISSA MANCHESTER (Arista 0373)

‘ WHAT YOU WON'T DO FOR

LOVE
BOBBY CALDWELL (Clouds/TK CLO 11-A)

EVERY TIME | THINK OF

YOU
THE BABYS (Chrysalis CHS 2279)
13 ALITTLE MORE LOVE

OLIVIA NEWTON-JOHN (MCA 40975)

LADY

LITTLE RIVER BAND (Capito! P-4667)

BIG SHOT

BILLY JOEL (Columbia 3-10913)

MUSIC BOX DANCER

FRANK MILLS (Polydor PD 14517)
CRAZY LOVE
POCO (MCA 12439)

KNOCK ON WOOD

AMIl STEWART (Ariola 7736}
I DON'T KNOW IFIT’S
RIGHT %

EVELYN "CHAMPAGNE" KING
(RCA PB 11386)
20 LE FREAK*
CHIC (Atlantic 3519)
1 JUST FALLINLOVE AGAIN

ANNE MURRAY (Capitol P-4675)

22 THE GAMBLER

KENNY ROGERS (United Artists 1250}

STUMBLIN’ IN
SUZI QUATRO AND CHRIS NORMAN
(RSORS 917)

FOREVER IN BLUE JEANS

NEIL DIAMOND (Columbia 3-10897)

25 DANCIN’ SHOES
NIGEL OLSSON (Bang B-740)

HEART OF GLASS*

BLONDIE (Chrysalis CHS. 2295)

27 SONG ON THE RADIO

AL STEWART (Arista AS 0389)

EBOLMN IT UP (FRIDAY

BELL & JAMES (A&M 2069)

‘CwPRECIOUS LOVE
OB WELCH {Capitol P-4685)
30 MAYBE I'M A FOOL
EDDIE MONEY (Columbia 3-10900)
G | WANT YOUR LOVE %
CHIC (Atlantic 3557)
63 HE’S THE GREATEST
, DANCER*
SISTER SLEDGE (Cotillion/Atlantic 44245)
GS‘BUSHN’ LOOSE*

CHUCK BROWN & THE SOUL SEARCHERS
(Source/MCA SOR-40967)
34 NO TELL LOVER
CHICAGOQ {Columbia 3-10808)

Weeks

3

2

5

39

37

14
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56 STORMY

SANTANA (Columbia 3-10873)

57 SURVIVOR

Marcn 17, 1979

35 LOTTALOVE
NICOLETTE LARSON
(Warner Bros. WBS 8664)

36 SHAKE IT

IAN MATTHEWS (Mushroom 7039)

37 EVERY WHICH WAY BUT
LOOSE

EDDIE RABBITT (Elektra E-45554)

DOG & BUTTERFLY

HEART (Portrait/CBS 6-70025)
LOVE BALLAD
GEORGE BENSON

(Warner Bros. WBS 8759)
40 CHASEx
GIORGIO MORODER (Casablanca NB 956)
'TAKE ME HOME

CHER (Casablanca NB 9€5)

42 TOO MUCH HEAVEN

BEE GEES (RSO RS 913)
43 SOUL MAN
- BLUES BROTHERS (Atlantic A-36122)
'NOW THAT WE FOUND

LOVE
THIRD WORLD
(Island/Warner Bros. IS 8663)

GS@SHAKE YOUR BODY (DOWN
TO THE GROUND

a = THE JACKSON (Epic 8-50656)
ngxssp ON DANCIN

ARY'S GANG (Sam/Cqumbla 3-10884)

SUPERMAN %
HERBIE MANN (Atlantic 3547)

48 I'LL SUPPLY THE LOVE

TOTO {Columbia 3-10898)

49 1JUST ONE LOOK

. LINDA RONSTADT (Asylum E46011-A)
BLOW AWAY

GEORGE HARRISON

(Dark Horse/Warner Bros. DRC 8763)

51 HAVEN'T STOPPED
DANCING YET
GONZALEZ (Capito! P-4647)
) WATCH OUT FOR LUCY
' ERIC CLAPTON & HIS BAND (RSO RS 910)
Gs@l GOT MY MIND MADE UP
VS (YOU CAN GET IT GIRL)*

INSTANT FUNK (Salsoul/RCA S7 2078)

54 BLUE MORNING BLUE DAY
REIGNEFHAtIanUC 3543)
IN THE NA

VY
VILLAGE PEOPLE (Casablanca NB 973)

CINDY BULLENS
(United Artists UA-X 1261-Y}

'ROXANNE
POLICE (A&M 2096-S)
IT HURTS SO BAD

KIM CARNES (EMI America P-8011)

60 GOODBYE, | LOVE YOU

FIREFALL (Atlantic 3544)

STAY THE NIGHT
THE FARAGHER BROS. (Polydor PD 14533)

62 SOMEWHERE IN THE NIGHT
BARRY MANILOW (Arista AS 0382)

'HERE COMES THE NIGHT %

- THE BEACH BOYS (Caribou/CBS ZS8 9026)
64 SEPTEMBER
EARTH. WIND & FIRE

(ARC/Columbia 3-10854)

65 I'M NOT GONNA CRY
ANYMORE
NANCY BROOKS (Arista AS 0385)

66 GOT TO BE REAL«

CHERYL LYNN (Columbia 3-10808)

'RUBBER BISCUIT

BLUES BROTHERS (Atlantic 3564)

373

68

51

77

Weeks
On
Char

5

18

3

ALPHABETIZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND LICENSEES)

m HEARTACHES
BTO (Mercury 74046)

69 EVERY 1S A WINNER*
HOT CHOCOLATE (Infinity INF 50002)

@“:‘oun LOVE IS INSANE +
SMOND CHILD AND ROUGE
(Capito! P-4669)

‘i LOVE IS THE ANSWER
ENGLAND DAN & JOHN FORD COLEY
(Big Tree/Atlantic BT 16131}

72 OH HONEY*
DELEGATION (Shadybrook SB-1048)

‘%3 REUNITED PEACHES & HERB
(MVP/Polydor PD 14547)

‘ﬁ.‘ RENEGADE
STYX (A&M 2110-S)
75 MAKE IT LAST

BROOKLYN DREAMS (Casablanca NB 962)
NESS
POINTER SISTERS (Planet P-45902)

ENA
- MARC TANNER BAND (Elektra E-46003)
c‘nmno LLER
APRIL WINE {Capitol 4660)

79 WHEELS OF LIF

GINO VANNELLI (A&M 2114)

@oasuanwom

TYCOON (Arista AS 0398)
81 CONTACT
EDWIN STARR

(20th Century-Fox/RCA TC 2396)

{82) HARD TIMES FOR LOVERS
JUDY COLLINS (Elektra E-46020}

@3“ CAN YOU READ MY MIND
MAUREEN McGOVERN
(Warner/Curb WBS 8750)

@%«GET USED TO IT
ROGER VOUDOURIS
(Warner Bros. WBS 8762)

5 ROCK ’N’ ROLL FANTASY
BAD COMPANY
(Swan Song/Atlantic 8§ 70119)
m;.lusr WHEN | NEEDED YOU
MOST
RANDY VANWARMER (Bearsvilie BSS 0334)
975&“ LOVING YOU IS WRONG
DON’T WANT TO BE RIGH

PN BARBARA MANDRELL (MCA AB-12451)

@‘"DON T YOU WRITE HER OFF
McGUINN, CLARK & HILLMAN
(Capitol P-4693)

SWEET LUI-LOVUISE
IRONHORSE
(Scotti Bros./Atlantic SB 406}

QQU‘MAKm* IT*
DAVID NAUGHTON (RSO RS 916)

91 FOUR STRONG WINDS
NEIL YOUNG
(Reprise/Warner Bros. RPS 1396}

92 HOLD THE LINE

TOTO (Columbia 3-10830)
93 UNLOVED
WALTER EGAN (Columbia 3-10916)

94 LAZY EYES
TM.G. (Atco 7096)

95 JUST THE SAME WAY
JOURNEY (Columbia 3-10928)

96 DISCO NIGHTS (ROCK-
FREAK)*
G.Q (Arista AS 0388)

97 HEART TO HEART
ERROL SOBER
(Number One Record Co./Atlantic NO 215)
98 ALL THE TIME IN THE
WORLD

99 MY LIFE
BILLY JOEL (Columbia 3-10853)

100 SING FOR THE DAY

STYX (A&M 2110-S)

DR. HOOK (Capitol P-4677)

A Littte (John Farrar/Irving — BMI) .n .13
All The Time (Deb Dave/Evil Eye — BMI) . 98
Big Shot (impulsive/April — ASCAP) . .. 15
Blow Away (Ganga — BM1I) . . 50
Btue Morning (Somerset/WB — BMI) 52
Bustin Loose (Nouveau/Accent — BMI) 33
Can You Read (Warner-Tamberlane — BMI} .. 83
Chase {Gold Horizon — BMI) . 40
Contact {ATV/Zonal — BMI} 81
Crazy Love (Pirooting — ASCAP) 17
Da Ya Think (Riva/WB/Nite-Stalk — ASCAP) 2
Dancin’ Shoes {(Canal — BMI} . .. o 5 o 25
Disco Nights (G.Q./Arista — ASCAP) g 96
Dog & Butterfly - .38
Don’t Cry Qut (Irvmq/WooInouqh/Jemava/
Unichappell/Begonia — BMI) X . 10
Don't You Write Her Off (Littte Bear/Red Shift — BMI}88
Elena (Likewise — ASCAP/Warner Bros. — BMI) . 77
Every 1's A (Finchley — ASCAP) . .. ... .. .. 69
Every Time (X-Ray/Jacon — BMI} ... L2
Every Which Way (Peso/Warner Tamberiane/
Malkyle — BM1} . - Y4
Fire (Bruce Springsteen — ASCAP) R 7
Forever In Blue Jeans (Stoneridge — ASCAP) .24
Four Strong {(Warner Bros. — ASCAP) 9
Get Used To It (See This House/Spikes — ASCAP) 84
Goodbye (Stephen Stills — BMI) . 60
Got To Be Real (Butterfly/Bong —
BMIi/Hudman/Cotaba — ASCAP) . .. 66

Happiness (Warner-Tamberlane/Marsaint — BMI) 76
Hard Times (Careers — BM() 82
Haven't Stopped (Buckwheat Oid Eye - ASCAP)
Heartaches (Turnup Music — PRO) .
Heart Of Glass (Rare Blue/Monster — ASCAP)
Heart To Heart (ATV/Mann & Weil — BMI) . ..
Heaven Knows (Rick’'s Music/Say Yes — BMI}
Here Comes (Irving — BMI) . . Erap— ]
He's The Greatest (Chic — BMI}y . 32
Hold The Line (Hudmar — ASCAP) 92
t Don't Know {Six Continents/

Mills And Mills — BMI) . ... 19
If Loving You {East Memphis/Klondike — BMI) ... 87
| Got My Mind (Lucky Three/Henry Suemay — BMI)53
| Just Fail (Peso/Hobby Horse/Cotton

Pickin" Songs — BMI/ASCAP) . .. 21
I'll Supply (Hudmar — ASCAP) ... .. 1 48
I'm Not Gonna (Mandy — ASCAP) ... . 65
In The Navy (Can't Stop — BMI} .. . 55]
It Hurts (Almo/Brown/Quixotic — ASCAP) . ... 59
| Want Your (Chic/Cotillion — BMY) ... - 3t
| Wil Survive {Perren-Vibes — ASCAP) . a1
Just One Look (Premier — BMI} ... .. | 49
Just The Same (Weed High Nightmare — BM1}. ... 95
Just When | Needed You (Fourth Floor — ASCAP) 86
Keep On Dancin’ . Y ... . 4B

Knock On Wood (East Memphis — BMt) 18
Lady (Screen Gems-EMI — BMI) 14
Lazy Eyes (E.B. Marks — BMI) . b 94
Le Freak (Chic — BM!) .. . .20
Livin' 1t Up (Mighty Three — BMI) . . 28
Lotta Love {Silver Fiddle — BMI) . . & 35
Love Ballad (Unichappell — BMI} ... .. 39
Love I1s The Answer (Earmark/Fiction — BMI) 71
Make It Last (Starrin/Ricks — BMI) A 75
Makin 1t {(Perrin-Vibes — ASCAP)} . . 90
Maybe I'm A Fool (Grajonca/lsland — BMI) .. 30
Music Box Dancer (Unichappeli — BM1) . . .. 186
My Life {Impulsive/April — ASCAP) 1 o 99
No Tell Lover (Com/Street Sense/
Polish Prince — ASCAP)

Now That We Found (Mighty Three — BMI)

Oh Honey {Screen Gems/EMI — BMI)

Qur Love Is {(Desmobile/Managed — ASCAP) .
Precious Love {Glenwood/Cigar — ASCAP)
Renegrade (Almo/Stygian — ASCAP)

Reunited (Parren8Vibes — ASCAP) .. ...

Rock 'N' Rol! (Badco — ASCAP)

Roller (Goody Two Tunes — BMI) ..

Roxanne (Virgin — ASCAP}

Rubber Biscuit (Abram R. Levy & Father — BMI)

* 12'' Available For Sale

G = Exceptlonally heavy radlo actlvity this week Gs = Exceptionally heavy sales actlvity thls week

September (Saggifire — BMI/
Steelchest — ASCAP)

Shake It (Steamed Clam — BMI) ..

Shake Your Body (Peacock — BMI)

Shake Your (Perren-Vibes — ASCAP) ..

Sing For (Almo/Stygian — ASCAP) .

Somewhere (Irving/Randor — BM!) .. .

Song On The Radio (DJM/Frab;ous/Approxnmate)

Soul Man (Walden/Birdees — ASCAP) . X

Stay The Night (Faraflap — BMI}

Stormy (Low-Sal — BMI} . .

Stumblin' In (Chinnichap/Careers — BMI)

Such A Woman (Cee-Note — BMI()

Sultans {Straitjacket/Almo — ASCAP) . . .

Superman (Peer International — BMI)

Survivor (Gooserock/Fleur — BMI) ... .. o

Sweet Lui-Louise {Survivor-Pro/Uskids — BMl) B

Take Me Home (Rick’s — BM1)'21

The Gambler (Writers Night — ASCAP} .

Too Much {Unicef — BMI) .

Tragedy (Sthwood/UmchappeII — BMI) | ..

Unloved (Melody Delux/Swell Sound/Seldak —
ASCAP) Moo

. Watch Qut (anwood/UnlchappeH — BMl) .

What A Fool (Snug — BMI/Milk Money — ASCAP)

What You Won't Do For Love
{Sheryln/Lindseyanne — BMbH ... ... ... .. 5

Wheels Of Life (AiImo/Giva — ASCAP)

Y M.C.A (Greenlight — ASCAP)
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TWO NEW BULLETS
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"~ RADIO  SALES
BULLET BULLET

D

GIVEN FOR GIVEN FOR
EXCEPTIONALLY HEAVY EXCEPTIONALLY HEAVY
RADIO ACTIVITY SALES ACTIVITY

THIS WEEK THIS WEEK

Cash Box charts now exclusively supply the
entire industry—including manufacturers,
wholesalers, retailers, jukebox operators and
radio programmers—with the concise informa-
tion necessary for making intelligent business
decisions. Moreover, we believe our sales and
radio seals are the most significant innovation
in trade charts since we introduced the bullet
20 years ago.

CASH BOX. . . HELPING THE INDUSTRY
MAKE SOUND BUSINESS DECISIONS.



Welcome to the
1980’s. They're still

a good year away.

" But we're planning
for them now. At

NARM’S 21ST

ow’s opportunity.”

The future gets closer every day. And in just
6 days, NARM will show the music/record
industry all the shapes of things to come. On
both sides of the retail counter:

RESEARCH FEEDBACK:

“The Attitude of The Tape Buyer” A CBS
study . .. Tape Display: “To Lock Or Not To
Lock” A GRT study.

PRESENTATIONS:
Radio Advertising:
Image/identity building, creative time buying,
and a marketing strategy.
Merchandising:
Using raw materials to polish your in-store
image.
Videodisk Software:
A demonstration by MCA/Disco Vision.
In-store Video Merchandising:
Where it’s at. Where it’s going.
Bar-Coding:
“A Marriage Of Convenience” —A NARM
presentation on the implementation of a
feasible industry standard.

UAL CONVENTION:

NARM’79:
LAST STOP BEFORE THE

SPEAKERS:

Stan Cornyn on Commercialism vs. Quality:

a keynote address.

Dr. David Rachman on Retail Executive
planning.

Elliott Goldman/Joe Simone on indie distribs:
“Swan Song Or Rebirth?”

Dr. Art Ulene on coping with executive stress.

WORKSHOPS:

& . . A FAST-PACED
Individual and meaningful shirt-sleeve /
sessions in: J CONVENTION / \‘z\ &
Retailing FORA / O o
Rack-jobbing FAST-PACED / @6\ Qq\/\q
One-stopping BUSINESS: P
Independent Distributing / é&\ O\Q Q@“’q
< \"§~
NARM AWARDS: NARM /O
Retailer & Rack Jobber Of The Year. / Qé,\o,' & s
Radio Spots Of The Year. Judged by the Radio / ‘r\(/ D & b\°@e & :
Advertising Bureau. / PN AN
Best Sellers Of The Year. é?‘ q’nf < &%‘i@“&#@?’o&
Scholarship winners sharing $68,000 in grants. //o?y \\’L \‘\.‘e‘; °‘¢°§°‘2@\*‘i&°\;\°°\ &
NN NG C
EXHIBITS AND MANUFACTURERS /7 ee wxb@ﬁ* &\‘;i“@g"\@z‘i@aﬁe& & B
PRESENTATIONS : I AT S ERRGOI e T
Poolside exhibit center for hardware/software / K Q)OQ@*"\ & @*Qe“& Y .
displays. VO, S Sese x\@\-@\@@’ S 4
Manufacturer’s audio-visual / &\\q’ ‘(\’@‘3%?9}9 \O\o‘\qg‘” 3 4 g 7
presentations each afternoon. /7 OQ ‘000‘* =2 Q§%\§*§\<\3¢_\\§°0 N & :
/ é&:@%\\ioi;e\\ @Q%&%seoc d 3
7 AR
N & & )
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XT RECORD DECADE

LIVE ENTERTAINMENT:
Live talent from major labels.

Cocktail receptions, luncheons, dinners.
See it all. And hear it all, as only NARM

members can.
March 23-28, 1979
Join up, and join us... or the '80s could
start without you.
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by Ken Terry

NEW YORK — Renewed contacts between
Cuban and American musicians and more
cross-fertilization between the two musical
cultures seem likely as a result of the re-
cent “Havana Jam” in Cuba's capitol.
Sponsored by CBS Records and the
Cuban government, the three-day festival
featured several leading Cuban groups, as
well as many prominent American musi-
cians (see music review in Talent On Stage
section). Among the U.S. artists who per-
formed were Billy Joel, Stephen Stills, Kris
Kristofferson, Rita Coolidge, Weather Re-
port, the Fania All-Stars and the CBS Jazz
All-Stars (including Cedar Walton. John
McLaughlin, Jimmy and Percy Heath,
Hubert Laws, Willie Bobo, Woody Shaw.
Eric Gale. Bobby Hutcherson, Tony
Williams, Stan Getz, Arthur Blythe and
Dexter Gordon). All of these artists, except
for Coolidge, record for CBS.
Accompanying the artists to Cuba was a
large contingent of CBS Records person-
nel. journalists and photographers. In addi-
tion to music trade publications, several
major newspapers and magazines were

20,000 Expected
At NAB In Dallas,
Carter To Speak

LOS ANGELES — The cast of Opryland's
“Country Music U.S.A." will get the 57th an-
nual convention of the National Association
of Broadcasters off to an upbeat start —
and from there the agenda gets serious.

President Jimmy Carter will address the
opening general assembly on March 25 at
the Dallas Convention Center. Some 20,000
broadcasters are expected to attend the
convention and concurrent broadcast
engineering conference. March 25-28.

NAB expects 310 broadcast equipment
manufacturers to exhibit their wares in what
they call an electronic supermarket, cover-
ing more than 140,000 square feet in the
convention center.

Joint Sessions

Among the joint radio-TV sessions
scheduled are a preview of the year ahead
for broadcasting by NAB president Vincent
Wasilewski; a session on FCC rules concer-
ning promotion and contests; and “words
from Washington' for which Senator Ernest
Hollings, Chairman of the Senate Subcom-
mittee on Communications, and several
FCC Commissioners are expected to be on
hand. Sen. Hollings will discuss the rewrite

(continued on page 16)

BURKHART/ABRAMS GET GOLD — Lee Abrams and Lee Michaels of Burkhart/Abrams
Records recently received gold albums for Hall and QOates' “Along the Red Ledge.” Pic-
tured are (I-r): Joshua Blardo, national album promotion director for RCA Records; Lee Ar-
nold. national album promotion manager for RCA, Lee Abrams; Lee Michaels, and Jeb
Brian. director of AOR promotion for Champion Entertainment (Hall & Oates’ manage-

Cuba Jam Forges New Ties
Between Musical Cultures

represented. including Time, Newsweek,
Rolling Stone, Feature, People, The
Washington Post, The New York Times.
Ebony and The Miami Herald. Also present
was a team from CBS Sunday Morning
News.

Except for the Billy Joel segment, all of
the concerts were recorded and video-
taped. The film crew for the latter project,
headed by executive producer Jim Lipton,

{continued on page 26)

ABC Records Logo Vanishes
As It Becomes Part Of MCA

by Alan Sutton

LOS ANGELES — The ABC Records logo
was officially laid to rest March 4 when
MCA. Inc. completed its purchase of the
label from American Broadcasting Com-
panies, Inc.

An announcement by Sid Sheinberg,
president and chief operating officer of
MCA. stating that ABC will be merged into
the MCA Records operation under presi-
dent Bob Siner, ended industry speculation
that ABC might remain a separate dis-
tributed label (Cash Box. Feb. 10). Also un-
der theagreement, ABC's music publishing
subsidiary will be absorbed into the MCA
Music division under president Sal Chian-
tia.

“The decision to integrate came about as
a result of the realization that it would be in
the best interest of all the artists ABC had
under contract.” Sheinberg told Cash Box.

Alternatives Explored

He added that MCA explored various op-
tions regarding the ABC acquisition after a
purchase agreement was reached on Jan.
31. One alternative. according to Shein-
berg. would have been to keep the ABC
Records operation intact at a radically
reduced level.

“That alternative, in order to be finan-
cially viable, would not have afforded these
artists the type of representation we think
they are now going to have.” Sheinberg
said. "So we determined that the best thing
to do was to merge it (ABC) into MCA
Records and let MCA hire such additional
personnel as required by virtue of this ac-

quisition.”

At presstime, the following ABC em-
ployees had joined MCA: Don Biederman,
vice president of business affairs; John
Smith. head of R&B promotion; Cynthia
Sissle. A&R administration; Elaine Cooper,
publicity: Jerry Bailey, Nashville publicity;
Doreen Ringer, artist development. and at-
torneys Jere Hausfater, Larry Stephans
and Gary Culpepper.

In addition, the ABC-MCA Nashville

(continued on page 52)

Managers Express
Optimism In Wake
Of ABC-MCA Deal

by Alan Sutton

LOS ANGELES — John Hartmann,
manager of ABC recording group, Poco,
says the sale of ABC Recordsto MCAis the
best thing that's happened to the band in its
long — and often frustrating — history.

“Since Poco was formed back in 1968.
we've put out a lot of good albums with
good personnel . . . but none of them has
gonegold.” saysHartmann. “Now we've got
the finest Poco album ever, and with the
strength and financial backing of MCA
Records. I'm confident it will go platinum
— if not multi-platinum.

“This is the biggest thrill of my career. |
was beginning to wonder if things would

ever pay off. But now that I've seen MCA's
(continued on page 52)

Independent Distributors Doing Well And
Scoring Hits With Their Remaining Lines

by Aaron Fuchs

Despite the tumultuous changes that the
independent distribution system has ex-
perienced in the past several months, |os-
ing labels like A&M, ABC. Bang, Sam and
20th Century. the past month has seen a
resurgence of independently distributed
product. Today, records on independent
labels occupy a healthy 10-15% of the pop
singles and albums charts, with about 50%
of these retaining bullets.

Have independent distributors respon-
ded to the challenge of diminished lines by
“bringing home” the remaining lines with
that much more effort, or havethe indepen-

MAPPING OUT HITS — Pointing out the Cleveland-Los Angeles connection

dent labels simply been coming with better
hit product? A recent Cash Box survey of
heads of labels and promotion of indepen-
dent labels revealed a surprising diversity
of responses.

Sal Licata. head of sales for Chrysalis.
was enthusiastic about the job that in-
dependent distributors are doing for him.
“"We've just completed the best quarter
we've ever had,” he said. And our dis-
tributors are working harder than ever.
There's no question that they want to main-
tain the line.” Licata cited Malverne in New
York as the distributor that helped break
Blondie's “Heart of Glass,” Pickwick in

3

are jubjtant

executives of MCA Records and Cleveland Entertainment Co., as MCA has just signed
CEC-managed Iron City House Rockers. The Rockers, who have opened concert
dates for Patti Smith, Lou Reed, the Boyzz and lan Hunter, have an LP due for April release,
entitled "Love So Tough.” The album is being produced by the Slimmer Twins. Pictured in
the back row here are (I-r): Denny Rosencrantz, vice president of A&R for MCA; Bob Siner,
president of MCA; Steve Popovich, Cleveland Entertainment, and Marty Mooney, Cleve-
land Entertainment. In front are (I-r). Bill Catino and Stan Snyder of Cleveland Entertain-

ment.

Atlanta for helping break the Babys, and
Pickwick in L.A. for its role in breaking
U.F.0O. Licata also singled out Pike of
Cleveland as “always being very aggressive
for us.”

Equal enthusiasm was expressed by
David Webb. marketing manager of Ova-
tion Records, whose latest Kendalls LP is
charting higher on the pop charts than any
previous album by the act. “Our lines of
communications with our distributors have
doubled since the first of the year,” said
Webb. “In addition, our reorder patterns
and checks issued have increased. It's a
more reciprocal relationship now; we need
them and they need us. We have in fact
been contacted by more than one major,”
added Webb. “But we likeindependent dis-
tribution. Especially now that we've
become more important.”

Paying More Attention

Other sales heads were optimistic, but
with qualification. Ed Silvers, vice president
of sales for Janus/GRT, said, “It's obvious
that independent distributors are going to
pay more attention to the lines they have
now that they've lost A&M and ABC, but
we've always had their respect, anyway.”

According to Silvers, the recent events
have not merely put the burden on the dis-
tributors to bring home their remaining
lines, but have made it mandatory for the
labels themselves to give the distributors a
show of confidence. "The distributor isin a
position now where he must work your line,
and at the same time worry about returns.
What we did with the release of the Kayak
album was to present our distributors with a
plan that could give them the feeling they
were competing evenly with a major. Qur
campaign for this album included display
contents with four regional first prizes of an
ingot of gold. We also pressed 7,000

{continued on page 16)
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FM’s Believing In Dire Straits
Aids Group’s U.S. Emergence

by Leo Sacks

NEW YORK — When Warner Bros. Records
released Dire Straits’ self-titted LP about
five months ago, the group seemed to have
little more going for it than raw talentand a
reputation around clubs in the London
area. But Mark Knopfler's lyrics and the
group’s simmering instrumental patterns
impressed enough FM programmers to
generate widespread AOR play.

Today. Dire Straits is one of the fastest-
rising acts in therecord business. Their first
LP. now bulleting at #4 after 14 weeks on
the Cash Box album chart, was certified
gold on February 21, and is expected to
reach the platinum plateau in three to four
weeks, according to Lou Dennis, vice presi-

Polygram Holds First
Nat’l Advertising Meet

NEW YORK — Polygram Distribution held
its first national advertising meeting at the
Drake Hotel March 1-2. The meeting un-
veiled standardized procedures and
systems for administrating advertising in
1979. as well as a comprehensive internal
training program. The meeting, part of a
continuing program to upgrade and train all
Polygram field personnel, closed with the
distribution of an advertising policy and
procedure manual developed by Leslie
Clifford. Polygram Distribution’s national
advertising manager, and director of the
meeting.

In attendance were all advertising coor-
dinators, market coordinators and branch
marketing managers from each of the 14
Polygram branch locations. Presentations
were made by Clifford Jon Peisinger, vice
president of marketing development and
Art Nathan, assistant controller. Peisinger’s
speech stressed “attaining the most ef-
ficient and effective use of advertising
dollars.” Clifford's session dealt with the
administration of advertising dollars, the
use of specific advertising forms and the
establishment of standard filing systems.

At another session Clifford discussed the
relevance and use of monthly computer
reports to day-to-day branch operations
and stressed the necessity of developing
account profiles within each branch by the
branch marketing managers.

A later session co-chaired by Clifford
with Joel Borowka, executive vice presi-
dent of the Music Agency, Polygram Dis-
tribution’'s advertising agency, discussed
and emphasized utilizing Polygram Dis-
tribution’'s in-house advertising agency,
Phonad.

4

dent and director of sales for Warner Bros.

and the single, “Sultans of Swing,” curren-

tly bulleted at #8 on the Cash Box singles

chart, is also projected to turn gold soon.
FM Broke Group

Stan Cornyn, executive vice president
and creative services director for the com-
pany. testified that “FM airplay was ab-
solutely crucial in giving a start to the
album. There was so much intensity and
belief in the group at the FM level that what
followed was the usual dramatic success
story one loves to hear about in this
business.”

Cornyn recalled that Karin Berg and
Roberta Petersen of Warner's A&R depart-
ment were “positively evangelical in their
mission to bring the group to the label.” But
no one at the label foresaw the huge
success of Dire Straits’ first venture into the
marketplace. “We knew of the band’s inter-
national success with Phonogram, and
believed that we could break the group to
some considerable level with the first
album, but no one really anticipated that it
would happen as fast as it did,” he said.

Though realizing that the group was go-
ing to be an important act, Dennis said that
there was some “initial resistance to shipp-
ing the album in October since most new
artists get buried at that time. But it was
precisely during this so-called ‘tough
period’ that we began to get the initial reac-
tion to the LP.”

Chart History

The comparative progress of the album
and the single is borne out by Dire Straits’
chart history. Although the album was
released on October 20 of last year, it did
not appear on the Cash Box album chart
until December 16 when itdebuted at #191.
The following week the album picked up a

{continued on page 36)

MEAT LOAF AND THE RUNT — At a
benetit in New York for the International
Rescue Committee, Meat Loafl took the
stage for a jam with triend and producer
Todd (Runt) Rundgren, who organized the
tund-raising event. Meat Loat (I) borrowed
the guitar trom the Blue Oyster Cult.

RCA Sales Soar,
Earnings Climb

NEW YORK — Sales and earnings for RCA
Records set new records for the fourth con-
secutive year, and earnings for the record
company have nearly quadrupled since
1975, according to RCA Corporation’'s 1978
annual report.

Although no specific figures were
released the report noted that for RCA
Record’'s domestic commerciat operations,
profiis were lower in 1978 “because of in-
creased advertising, promotion, selling ex-
pense, and other costs associated with
developing new talent, acquiring es-
tablished artists, and broadening distribu-
tion arrangements.”

The report also stated that RCA Records’
country music division had a sales gain of
34%, while sales for the classical division

(continued on page 36}

Yetnikoff Predicts 15% Growth For
Record Industry In 1979, 12% In 1980

NEW YORK — Walter Yetnikoff, president
of the CBS/Records Group, projected a
15% increase for the recorded music in-
dustry in 1979 and a 12% increase for 1980
in comments he recently made to security
analysts at the CBS Broadcast Center.
This projection is below the 19% in-
crease in sales that CBS Records has
averaged for each of the past five years (its
compound growth rate). Similarly, CBS
Records' 12% profit growth in 1978 fell
below the company’s five-year pattern,
which averaged 21% annually. Yetnikoff ex-
plained that the label’'s growth in 1978 was

POLYGRAM DISTRIBUTION MEET — Polygram Distribution recently held its national ad-

vertising meeting. Attending were (i-r) standing: Don Peisinger, vice president of
marketing development; Denise Porcelli, Chicago branch; Bob Phillips, Seattle branch, Vi-
vian Alex. Philadelphia branch; Sandy Pellegrino, Detroit branch; Cathy Pettigrew, St.
Lewis branch; Karen Piskorowski, Cleveland branch; Suk DiChristofaro, Cleveland
branch; John Gibbons, Chicago branch; Charmelle Bernarl, Miami branch, Chris Felton,
Atlanta branch; Wendy Richards, Washington/Baltimore branch, Rudy Delahaya, Dallas
branch; Curt Eddy, Dallas branch; Larry Smith, Los Angeles branch; Duane Busa,
Philadelphia branch; and Leslie Clittord, national advertising manager. Kneeling are (I-r):
Maureen Bigon, San Francisco branch; Terri Cushing, Miami branch; Ardie DeCola,
Washington/Baltimore branch; Pam Rodi, Boston branch; Jackie Smolen, New York
branch; Judie Myers, New York branch; Deborah House, Atlanta branch, and Georgia

Wells, Los Angeles branch.

limited by a “lack of manufacturing capac-
ity at the end of 1978" which “hurt us in
terms of our ability to press on a cost-effi-
cient basis.” He also cited the seven-week
strike at CBS’ Pitman, New Jersey plant as
another limiting factor.

Yetnikoff said he expected “the manu-
facturing situation” to be impacted by the
loss to CBS' pressing plants of such cus-
tomers as ABC and A&M, due to their
purchase by labels that have their own
pressing facilities. Still, expecting the in-
dustry to grow considerably by the mid-
'80s, CBS will continue to expand its
pressing facilities, both domestically and
abroad. Yetnikoff pointed to the $50 million
facility that is currently under construction
in Carrollton, Georgia, as well as to
construction plans in Great Britain and
Brazil.

CBS Records International has grown
very rapidly in recentyears. Yetnikoff called
1978 “the most successful year in this di-
vision's 13-year history.” He noted that the
division “contributes 40% to 45% of the
group's revenues and profits each year. Itis
the biggest U.S.-based marketer of music
in the international sphere.” Yetnikoff also
noted other factors in CBS' overseas
achievement, including the success of CBS
Sony, “Japan’s largest record company,”
CBS's international distribution of labels
like TK and A&M, and the U.S. success of
overseas acts like Heat Wave.

On the home front, Yetnikoff noted that
CBS earned 27 platinum records, “the most
in the industry and six more . . . thanwe had
in 1977." These records were made not
only by superstars, he noted, but also by
up-and-coming artists. Of the latter, Yet-
nikoff said, “I think we have the strongest
second tier in the business, and we're still
building it.”

Houston, Zager,
Others Sued By
Private Stock

NEW YORK — Private Stock Records has
filed suit in State Supreme Court here
against Cissy Houston, Michael Zager, Ger-
ald Love, Susan McCusker and Love-Zager
Productions for an estimated $3.3 million.

The complaint alleges that the defen-
dants interfered with an agreement
whereby Private Stock would have
assigned the rights to recordings by
Houston and Love-Zager Productions to
CBS Records.

At presstime, CBS would neither confirm
nor deny rumors that Houston and Zager
had signed with aCBS label. An attorney for
Private Stock declined to elaborate on the
charges filed in the suit.
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From the beginning it was apparent that
Lynn Anderson lacked proper country
credentials. Born to Swedish-American
parents in North Dakota and raised in the
wine country of Northern California, Lynn’s
roots were clearly not in the South. There
was no drawl in her voice and no twang in
her singing style.

“Country has been a victim of stereo-
types.” Anderson said. “It has been as-
sumed thatitwas all nasal and twang — hill-
billy stuff. But that was a mistaken label. It's
not where you are from that determines
whether you are country or not, buthowyou
feel. | have always been country, and |
choose to be country.”

Anderson signed wth Columbia Records
in 1969. Since then, she has recorded 20
albums and over 35 hit singles, including
her platinum single, “I Never Promised You
A Rose Garden.

Her new Columbia album, “Outlaw Is
Just A State Of Mind,” produced in Los
Angeles by David Wolfert for the Entertain-
ment Co., is another step forward in
Anderson's exploration of the country
genre.
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