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EDlTORlAL Expanding Horizons

Although NARM maintains year-round activities
and seminars for its vast membership, the annual
convention remains as the single occasion where an
immediate exchange and dissemination of ideas is
possible for the many people who make up the retail
and merchandising sector of the recording industry.
Being the link in the industry chain that must deal
with the consumer on a day-to-day basis, retailers
and merchandisers must be provided with the infor-
mation and equipment necessary to allow them to
respond to the record buying public’'s need in the
most efficient and complete possible manner.

The convention, we believe, can and does serve
this important function.

A look at theagenda of this year's NARM conven-

tion, held in Hollywood, Fla. from March 23-27, un-
derscores the fact that merchandisers are exhibiting
an increasingly strong desire to learn more about
their business. Presentations focusing on the
relationships between the different parts of the in-
dustry, new approaches and applications of modern
retail technology, such as barcoding, and a keynote
address by Stan Cornyn on the necessity for a
balance between commercialism and respon-
sibility, all point to this.

As the world of music has taken on an inter-
national scope, so has the recording community;
and the presence of many business peopie from
around the world augurs well for a better un-
derstanding of the global workings of the industry.

News HicHLIGHTS

e 21st Annual NARM Convention is underway in Hollywood,

Florida (page 7).

e Label survey finds superstar albums set for release in second

quarter (page 7).

e Anne Murray, Gino Vannelli and Nick Gilder capture top Juno

awards (page 14).

¢ Cash Box Salute to Black Radio {page 50).
e MCA DiscoVision Supplement (page 66).

* “lLove You So” by Natalie Cole and “Evolution” by Journey are
this week’s top Album Picks (page 26).

e “Rhumba Girl” by Nicolette Larson and “Gone Long Gone” by
Chicago are the top Singles Picks of the week (page 34).

 TOP POP DEBUTS

SINGLES ::

GOODNIGHT TONIGHT — Wings — Columbia

ALBUMS 5’

BREAKFAST IN AMERICA — Supertramp — A&M

POP SINGLE

TRAGEDY
Bee Gees
RSO

R&B SINGLE

DESTINY
The Jacksons
Epic

COUNTRY SINGLE

1 JUST FALL IN LOVE AGAIN
Anne Murray
Capitol

JAZZ

LIVIN’ INSIDE YOUR LOVE
George Benson
Warner Bros.

. NUMBER

The Jacksons

POP ALBUM

SPIRITS HAVING FLOWN
The Bee Gees
RSO

R&B ALBUM

HE'S THE GREATEST DANCER
Sister Sledge
Cotillion/Atlantic

COUNIRY ALBUM

THE GAMBLER
Kenny Rogers
United Artists

DISCO

HE’'S THE GREATEST DANCER/
WE ARE FAMILY
Sister Sledge
Cotillion/Atlantic




BOX TOPIOOINGLES

1 TRAGEDY
(2)WHAT A FOOL BELIEVES

BEE GEES (RSO RS918)

DOOBIE BROTHERS
{Warner Bros. WBS 8725)

3 DA YA THINK I'M SEXY *

ROD STEWART (Warner Bros. WBS 8724)

4 | WILL SURVIVE

GLORIA GAYNOR (Polydor PD 14508)

5 SHAKE YOUR GROOVE
THING

PEACHES & HERB (MVP/Poiydor PD-14514)

Chart

QGW REUNITED

March 31, 1979

35 DON'T CRY OUT LOUD

MELISSA MANCHESTER (Arista 0373)

36 A LITTLE MORE LOVE

OLIVIA NEWTON-JOHN (MCA 40975)
| GOT MY MIND MADE UP
(YOU CAN GET IT GIRL)%x

INSTANT FUNK (Salsoul/RCA S7 2078)

PEACHES & HERB
(MVP/Polydor PD 14547)

39 KEEP ON DANCIN’

GARY'S GANG (Sam/Columbia 3-10884)

3/24 Chart

20 21

23 19

€

Weeks

On
3/24 Chan

70 HARD TIMES FOR LOVERS

JUDY COLLINS (Elektra E-46020) 74

DISCO ;‘JIGHTS (ROCK

FRE
G.Q. (Arista AS 0388)
BRIDGE OVER TROUBLED

WATE
LINDA CLIFFORD (Curtom/RSO RS 921)

73 CAN YOU READ MY MIND

MAUREEN McGOVERN
(Warner/Curb WBS 8750)

'CRAZY LOVE

'SULTANS OF SWING

DIRE STRAITS (Warner Bros. WBS 8736)

KNOCK ON WOOD*

AMII STEWART (Ariola 7736)

EVERY TIME | THINK OF

yYou
'MUSIC BOX DANCER
LADY

LITTLE RIVER BAND (Capitol

11 HEAVEN KNOWS*

THE BABYS (Chrysalis CHS 2279)

FRANK MILLS (Polydor PD 14517)

DONNA SUMMER WITH BROOKLYN
DREAMS (Casablanca NB 959)

42 HEART OF GLASS*

BLONDIE (Chrysalis CHS 2295)

13 BIG SHOT

BILLY JOEL (Columbia 3-10913)

SUMBLIN’

SUZI QUATRO AND CHRIS NORMAN
(RSO RS 917)

15 CRAZY LOVE

POCO (MCA AB 12439)

I JUST FALL IN LOVE AGAIN

ANNE MURRAY (Capitol
17 I DON’T KNOW IF IT'S
RIGHT®

EVELYN "CHAMPAGNE" KING
(RCA PB 11386}

18 WHAT YOU WON'T DO FOR

LOVE

BOBBY CALDWELL (Clouds/TK CLO 11-A)

'l WANT YOUR LOVE X

CHIC {Atlantic 3557)

FOREVER IN BLUE JEANS

NEIL DIAMOND (Columbia 3-10897)

@ LIVIN’ IT UP (FRIDAY
NIGHT)

22 FIRE
23 HE'S THE GREATEST

BELL & JAMES (A&M 2069}

POINTER SISTERS (Planet P-45901)

SISTER SLEDGE (Cotillion/Atlantic 44245) il

i PRECIOUS LOVE

BOB WELCH (Capitol
) MAYBE I'M A FOOL

26 Y.M.C.A

EDDIE MONEY (Columbia 3-10900)

VlLLAGE PEOPLE {Casablanca NB 945)

' LOVE BALLAD

GEORGE BENSON
(Warner Bros. WBS 8759)

(’@ SHAKE YOUR BODY (DOWN -

TO THE GROUND

THE JACKSONg {Epic 8-50656)

29 BUSTIN’ LOOSE*X

CHUCK BROWN & THE SOUL SEARCHERS
(Source/MCA SOR-40967)

'TAKE ME HOME

CHER (Casablanca NB 965}

DOG & BUTTERFLY

HEART (Portrait/CBS 6-70025)

IN THE NAVY

VILLAGE PEOPLE {Casablanca NB 973)

BLOW AWAY

GEORGE HARRISON
{Dark Horse/Warner Bros. DRC 8763)

34 EVERY WHICH WAY BUT

LOOSE

EDDIE RABBITT (Elektra E-45554) 35 11

A Littl2 (John Farrar/Irving — BMI)

Big St ot (Impulsive/April — ASCAP) .

Blow away (Ganga — BMI)

Bridge Over Troubled (Paul Simon — BMI) .
Bustir Loose (Nouveau/Accent — BMI)

Califo nia Dreamin’ (American Broadcasting —

Can You Read (Warner-Tamberiane — BMI}
Chase (Gold Horizon — BMI)
Crazy Love (Pirooting — ASCAP)
Crazy Love (Pangola/Careers — BM1)
Da Ya Think (Riva/WB/Nite-Stalk — ASCAP)
Danci?’ Shoes (Canal — BMI)
Diamends {(Magnet —ASCAP)
DiscoNights (G.Q./Arista — ASCAP)
Dog & Butterfly
Don't Zry Out (Irving/ Woolnough/Jemava/
Unichappell/Begonia — BMI)
Don't fou Write Her Off {Little Bear/Red Shift — BMI)69
Elena (Likewise — ASCAP/Warner Bros. — BMI).. 59
Every Time (X-Ray/Jacon — BMI}
Every Which Way (Peso/Warner-Tamberlane/
Makyle — BMI)
Feelir Satisified (Pure Songs — ASCAP)
Fire (Bruce Springsteen — ASCAP) ... .. ... ... .
Forevzr In Blue Jeans (Stoneridge — ASCAP)
Get Used To It {See This House/Spikes — ASCAP) 63
Give Me An Inch (Ackee — ASCAP)
Good Times Roll {(Lido — BMI)

42 LE FREAK

€

P-4667)

@7 ROXANNE

oy

P-4675)

51 CHASE*x

LOVE

LA

f ' ELEN

P-4685)

% ROLLER

@
€yee

MANILOW

Goodnight Tonignt (MPL — ASCAP)
Happiness (Warner-Tamberlane/Marsaint — BM{) 55
Hard Times (Careers — BMI}
Heartaches (Turnup Music — PRO) ......... ... )
Heart Of Glass {Rare Blue/Monster — ASCAP) .. ..
Heart To Heart (ATV/Mann & Weil — BMI)
Heaven Knows (Rick’'s Music/Say Yes — BMI) ...
Here Comes (irving — BMI)
He's The Greatest (Chic — BMI)
Hot Number (Sherlyn-Lindseyanne/
Buckaroo — BMI)
| Don't Know {Six Continents/
Mills And Mills — BM1)
If Loving You (East Memphis/Klondike — BMI) ... . 77
| Got My Mind (Lucky Three/Henry Suemay — BMI)37
1 Just Fall (Peso/Hobby Horse/Cotton
Pickin' Songs — BMIVASCAP) . ... ... ... ... .
| Need You (C.A.M. — BMI)
| Need Your Help{Ray Stevens — BMI}
I Never Said | {Cass David/Chess — ASCAP}
'l Come Running (Morgan Creek/Bandier-
Koppelman — ASCAP)
Il Supply (Hudmar — ASCAP) .. ..
'm Not Gonna {(Mandy — ASCAP} ...
In The Navy (Can't Stop — BM!)
It Hurts (Almo/Brown/Quixotic — ASCAP)

WINGS (Columbia 3-10939)

SUPERMAN %
3 HERBIE MANN (Atlantic 3547)
6 41) GOODNIGHT TONIGHT %

43 DANCIN’ SHOES
NIGEL OLSSON (Bang B-740)

RUBBER BISCUIT

BLUES BROTHERS (Atiantic 3564)

45 WATCH OUT FOR LUCY

ERIC CLAPTON & HIS BAND (RSO RS 910)

46 JUST ONE LOOK

LINDA RONSTADT (Asylum E46011-A})

48 THE GAMBLER

KENNY ROGERS (United Artists 1250)

-ﬂ LOVE IS THE ANSWER
ENGLAND DAN & JOHN FORD COLEY
(Big Tree/AtIantlc BT 16131)

ﬁ.’m STAY THE NIGH

THE FARAGHER BROS. (F’olydor PD 14533)

GIORGIO MORODER (Casablanca NB 956)
52 NOW THAT WE FOUND

(tsland/Warner Bros. IS 8663)

53 HERE COMES THE NIGHT*®

THE BEACH BOYS (Caribou/CBS 258 9026)

54 IT HURTS SO BAD

KIM CARNES (EMI America P-8011)

\‘U HAPPINESS*

POINTER SISTERS (Planet P-45902)

ﬁd SUCH A WOMAN
57 HEARTAC HES
ﬁ. RENEGADE

MARC TANNER BAND (Elektra E-46003)

60 OUR LOVE IS INSANE*
ESMOND CHILD AND ROUGE

d‘mJusg WHEN | NEEDED YOU
RA?DY.\II-ANWARMER {Bearsville BSS 0334)

APRIL WINE (Capitol 4660)

GETUSED TO IT

{(Warner Bros. WBS 8762)

64 OH HONEY*
DELEGATION (Shadybrook SB-1048)

'LOVE TAKES TIME

ORLEANS (Infinity INF-50,006)

ROCK ‘N’ ROLL FANTASY
{Swan Song/Atlantic SS 70119)

gﬂl NEED YOUR HELP BARRY

RAY STEVENS (Warner Bros. WBS 8785) 87

SWEET LUI-LOUISE

(Scotti Bros./Atlantic SB 406) 77

@ DON’T YOU WRITE HER OFF

McGUINN. CLARK & HILLMAN

CHIC (Atlantic 3519)

POLICE (A&M 2096-S)

THIRD WORLD

COON (Arista AS 0398)
BTO (Mercury 74046)

STYX (A&M 2110-S)

(Capitol P-4669)

ROGER VOUDOURIS

BAD COMPANY

IRONHORSE

(Capitol P-4693) 80 3

ALPHABETIZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND LICENSEES)

It Must Be Love (Specolite/Traco — ASCAP)
| Want Your (Chic/Cotillion — BMI)

| Will Survive (Perren-Vibes — ASCAP) .
Just One Look (Premier — BMI)

Just The Same (Weed High Nightmare — BMI) . . ..

Just When | Needed You (Fourth Floor — ASCAP)
Keep On Dancin’

Knock On Wood (East Memphis — BMI)

Lady (Screen Gems-EMI — BMI)

Le Freak (Chic — BMI)

Livin’ 1t Up (Mighty Three — BMI)

Love And (Aliza-Thorah/On Beat — BMI/ASCAP) .

Love Ballad (Unichappell — BMI)
Love ts The Answer (Earmark/Fiction — BMI) .
Love Takes Time (Orleansongs — ASCAP) . ..
Makin' It (Perren-Vibes — ASCAP)
Maybe I'm A Fool {Grajonca/Island — BMI) .
Music Box Dancer (Unichappelt — BMI)
No Tell Lover (Com/Street Sense/

Polish Prince — ASCAP)
Now That We Found (Mighty Three — BMI)
Oh Honey (Screen Gems/EMI — BMI}
Our Love is {Desmobile/Managed — ASCAP)
Precious Love (Glenwood/Cigar — ASCAP)
Renegade (Almo/Stygian — ASCAP)
Reunited (Perren-Vibes — ASCAP} .. ...

* 12"’ Available For Sale

100

THE ALLMAN BROTHERS BAND

(Capricorn CPS-0320)
MAKIN’ IT*
DAVID NAUGHTON (RSO RS 916)
'FEELIN’ SATISFIED
BOSTON (Epic 8-50677)
IFLOVING YOU IS WRONG
DON'T WANT TO BE RIGH
BARBARA MANDRELL (MCA AB-12451)
GOOD TIMES ROLL
’ THE CARS (Elektra E-46014)
CALIFORNIA DREAMIN’
AMERICA (American International Al 700)

TAKE IT BACK
THE J. GEILS BAND
(EMI America P-8012)

’LL SUPPLY THE LOVE
TOTO (Columbia 3-10898)
SONG ON THE RADIO

AL STEWART (Arista AS 0389)

SOUL MAN

BLUES BROTHEFS (Atlantic A-36122)

RHUMBA GIRL
NICOLETTE LARSON
{Warner Bros. WBS 8795)

GIVE ME AN INCH

JAN MATTHEWS {(Mushroom M 7040)

WHO DO YOU LOVE
GEORGE THOROGO OD & THE
DESTROYERS (Rounder 4519)

’ DIAMONDS
CHRIS REA

(Magnet/United Artists UA-X1285Y)

88 NO TELL LOVER

CHICAGO (Columbia 3-10808)

’ PLL COME RUNNING

LIVINGSTON TAYL OR (Epic 8-50667)

HEART TO HEART
ERROL SOBER
{Number One Record Co./Atlantic NO 215)

JUST THE SAME WAY

JOURNEY (Columbia 3-10928)

IT MUST BELOVE
ALTON MCcCLAIN & DESTINY
(Polydor PD 14523)

SATURDAY NIGHT,
SUNDAY MORNING

THELMA HOUSTCN (Motown T-54297)

LOVE AND DESIRE

ARPEGGIC (Polydor PD 14535)
HOT NUMBER
FOXY (Dash/TK 5050)

| NEVER SAID I LOVE YOU

RSA LIA (Infinity INF-50.004)

TOO MUCH HEAVEN
BEE GEES (RSO RS 913)

WALKIN’ THE FENCE
COUCHOIS (Warner Bros. WBS 8749)

| NEED YOU
EUCLID BEACH BAND
(Cleveland International/CBS 8-50676) —

I'M NOT GONNA CRY
ANYMOR

NANCY BROOKS (Arista AS 0385) 62

90

91

92

93

94
95
96
97
98
99

Rhumba Girl (4th Floor — ASCAP) . ..

Rock ‘N’ Roll {(Badco — ASCAP)

Roller (Goody Two Tunes — BMI} ..

Roxanne {Virgin — ASCAP)

Rubber Biscuit (Abram R. Levy & Father — BMI) ..

Saturday Night, Sunday Morning (Colgems —
EMI/Jobete — ASCAP)

Shake Your Body (Peacock — BMI) . .

Shake Your (Perren-Vibes — ASCAP) ..

Song On The Radio (DJM/Frabjous/Approximate)

Soul Man (Waiden/Birdees — ASCAP) ...

Stay The Night (Faraflap — BMI)

Stumblin’ In {Chinnichzp/Careers — BMI)

Such A Woman (Morningdew — BMI)

Sultans (Straitjacket/Almo — ASCAP}) . .

Superman (Peer International — BMI) .

Sweet Lui-Louise (Survivor- Pro/Usklds — BMI)

Take It Back {Center City — ASCAP)

Take Me Home (Rick’'s — BMI)

The Gambler (Writers Night — ASCAP)

Too Much (Unicet — BMI)

Tragedy (Stigwood/Unichappell — BMI) ..

Walkin' The Fence (World Song — ASCAP})

Watch Out {Stigwood/Unichappell — BMI)

What A Fool (Snug — BMI/Milk Money — ASCAP) .

What You Won't Do For Love
{Sheryln/Lindseyanne — BMI)

Who Do You (ARC — EMI)

Y.M.C A (Greenlight — ASCAP)

Q = Exceptlonally heavy radlo activity this week GS = Exceptionally heavy sales activity this week




THEIR DEBUT ALBUM

(A
‘ T EENAGE M AGIC

PRODUCED BY JEFF GLIXMAN
FOR GLIXMAN PRODUCTIONS

pirecTion: (CON-MAN

DOUG BANKER & ANDY DE FALCO




They’re still good ie you.
Ashford & Simpson’s

new single is
“‘Flashback’ (w83 8775)
Lrom:
Is It Still Good To Ya (Bsx 3’19)
*he biggest albur i
Ashford & Simpzon kistory.

Produced and written by
by Nickolas Ashford
a:ad Valerie Simpsom jor
Hopsack & Silk
Productions, Inc.

Management: George Schiffer.
Zn Yarner Bros. Records anid Tapzs.
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CASH BOX NEWS

Cornyn Raps Preoccupation
With Profits In NARM Address

FARACI IN PHILLY — Vic Faraci, WEA excutive vice president, recently took time out

from his series of marketing meetings to meet with some dealers in the Philadelphia

market. Pictured standing above are (I-r): Rich Cervino, WEA Philadelphia sales manager;

Jerry Shulman, Shulman Distributers; Jim Schwartz, Schwartz Bros.: Faraci; Lee Swede.
Shulman Dist.; Ray Milanese, WEA sales; Morrie Sloan, WEA sales; and Peter Stocke,
WEA Philadelphia branch manager. Shown kneeling are (I-r): Norman Cooper, Norman
Cooper, Inc.; and Jerry Rappaport, Statewide Consumers.

Survey Of Coming Releases
Finds Superstar Albums Due

by Joey Berlin and Marc Cetner

LOS ANGELES — Paul McCartney's debut
album for Columbia and Motown's first
album from Stevie Wonder since “Songs In
The Key Of Life” highlight a long list of
blockbuster LPs scheduled for second
quarter release, according to a Cash Box
survey of major record companies.

Following a relatively slow winter quarter
for major releases, the list of “superstar”
albums due in the spring is quite long.
Among the platinum acts coming out with
new product are the Eagles, Peter
Frampton, David Bowie, Earth, Wind & Fire,
Donna Summer, James Taylor, Neil Young,
Ted Nugent, Diana Ross, Yes, the Com-
modores. Aerosmith, Kiss, Atlanta Rhythm
Section, Chuck Mangione, Little River
Band, Meatloaf, Village People, Carly
Simon, Marshall Tucker Band, Thin Lizzy,
Curtis Mayfield, Gerry Rafferty, Kansas,
Van Halen, Burt Bacharach, Smokey
Robinson, Eddie Rabbitt, Michael Jackson,
Joan Baez, Emerson, Lake & Palmer, Paul
Williams and Weather Report.

Other million-sellers tentatively slated
for spring releases are Waylon Jennings,
Dolly Parton, Electric Light Orchestra,
Cheap Trick, Queen and the Cars.

With consumer acceptance of the $8.98
list price for selected LPs demonstrated (as
evidenced by six of the top 10 single
albums on this week’'s Cash Box Top 200
Albums chart carrying $8.98 lists), the ma-
jority of the coming releases listed above
will list at $8.98.

“All of out $8.98 list albums have done
extremely well,” noted Tom McGuiness,
CBS Records sales and distribution vice
president. “Superstar releases will con-
tinue to list at $8.98 and it's hard to imagine
why the industry would retreat from the new
pricing.”

The success of comedy albums from
Steve Martin, Richard Pryor and others has
apparently encouraged labels to sign some
of today's most successful comedians.
Casablanca is in the forefront of this area,
with recorded live albums due from Lenny
and the Squigtones in April and Robin
“Mork" Williams in May and a Woody Allen
repackage set for April release. Warner

country catalog. The programs began
March 26 and will offer customerincentives
through May 4.

Along with $8.98 list albums from
McCartney, Earth, Wind & Fire, Taylor and
Aerosmith, other highlights from Colum-
bia's spring release schedule include new
studio efforts from Blue Oyster Cult, Walter
Egan, Ron Wood and Mick Taylor, and a

(continued on page 51}

by Alan Sutton and Joey Berlin

HOLLYWOQOD, Fla. — Unless the record in-
dustry reverses its present conservative
business stance, it will blow a rare oppor-
tunity to enhance the lives of future genera-
tions, Stan Cornyn says in his keynote ad-
dress to the 21st NARM convention un-
derway here.

“I'm not about to suggest we stop being
in business,” says Cornyn, executive vice
president/director of creative services for
Warner Bros. Records. “But, in order to
bring some more ‘civilizing' to our
audiences, it may require some easing up
on the commercial accelerator from time-
to-time.

“I suggest simply that as a group and in-
dividually, we recall our responsibility to
enhance the lives of our children, our
customers. To open new doors to them. To
show thém that life, that music is mar-
velously varied.”

But, Cornyn adds, it will be difficult — if
notimpossible — for this goal to berealized
under the present business climate. “I
sense that in today’s business, the level of
pure competition is up,” he says.

Additional NARM
coverage
begins on page 24.

“Record companies compete for artists.
Radio competes for ratings. Wholesalers
compete for lines. Retailers compete for
traffic. Artists compete for royalties.

“That competition can become a preoc-

cupation.” And if the trend continues, ac-
cording to Cornyn, “We might be down, like
television, to three networks — all copying
one another, all jiggling the safest, least ob-
jectionable fare before our eyes.”

In other words, Cornyn goes on to say,
"There is a clear and present danger of
boredom in our society . .. and we have a
power to do something to reverse that.”

And whatis the source of that power? Ac-
cording to Cornyn, it is based on

(continued on page 58}

Synthesis Of Rock
And Disco Finding
New Acceptability

by Aaron Fuchs

NEW YORK — Disco and rock, once con-
sidered twains that would never meet, to-
day are interacting more than ever. Key
facets of this interaction are the entrance of
rock stars into the disco market and the
emergence of disco radio as a new avenue
for breaking records.

To be sure, the two types of music have
had a history of separatism, due to both a
mutual resistance of audiences and early
attempts at synthesis that ended in failure.
Only within the past year has the situation
changed.

One observer who has noticed this
change is Jerry Love, head of Love-Zager
{continued on page 64)

Goldman Urges Independent Labels To Sign
Long-Term Pacts With Indie Distributors

by Leo Sacks

HOLLYWOOD, Fla. — In a major address
delivered at the currently convening NARM
convention here, Elliot Goldman, execu-
tive vice president and general manager of
Arista Records, urged that independent
manufacturers and independent distribu-
tors enter into a “formal contractual rela-
tionship” keyed to a mutual exchange of
benefits.

"Certainly, maximum flexibility is lost by
the independent manufacturer in com-

4

miting to an independent distributor for a
specific period of time,” he said. “But that's
true about any contractual relationship,
whether it covers company employment,
recording a song or hitting a baseball. It's
simply a matter of measuring the benefits to
be derived from that contract against the
benefits yieided.”
Reaffirms Indie Ties

Goldman reaffirmed the fact that Arista
intends to remain an independent dis-
tributed label, “not in defense of a prin-
ciple, but because we believe a correctly

structured situation in that area will be the
most productive for us.” He added that “we
will move ahead to discussions with all of
our present independent distributors and,
where necessary, with alternative sources
of independent distribution to secure for
our artists and our company the best
service and broadest market penetration
possible.”
Reliance On New Artists

Noting the reliance of independent labels
on new artists, Goldman suggested that
independent manufacturers and indepen-
dent distributors work out a means of
decreasing the risk and increasing the
profits in this vital area.

“Naturally, the money expended by the
independent manufacturer in recording
new artists carries a much higher degree of
risk than recording costs on his estab-
lished artists,” he said. “Similarly, the
amounts of money expended by the inde-
pendent manufacturer on the marketing of
product from new artists represents a
much higher percentage of his sales dollar
than it does on his established artists.
Under sound economics, this substantial
reduction in margin to the independent
manufacturer during the early stages of a
new artist’s album sales would normally re-
sult in a stable price structure for that
album during the initial stages of its re-
lease. But this economic principle hasn't
applied in our business because of the
competitive practice of discounting new
product. It also conflicts with the fact that
the independent distributor has to also ex-

L A d TS a2 k
SANTANA AND MONEY — Columbia Records recently feted artists Santana and Eddie
Money following their performances at Madison Square Garden. Pictured in front are (I-r):
Devadip Carlos Santana and Eddie Money. Standing are (I-r). Bruce Botnick, Eddie
Money’s producer; Ken Sasano, director of Columbia west coast product management;
Bill Graham, manager of both artists; Jack Craigo, senior vice president and general
manager of Columbia Records; Paul Smith, senior vice president and general manager of
marketing for CBS Records,; Ed Hynes, vice president of national promotion for Columbia
Records; and Joe Manstield, vice president ot marketing for Columbia Records.

Bros. is expecting a May release from Gilda
Radner, who like Blues Brothers John
Belushi and Dan Akyroyd is a regular on
NBC-TV's "Saturday Night Live.”
CBS Plans

Columbia is kicking off the second quar-
ter with two special sales programs for its
R&B, jazz and progressive catalogs and its

pend greater resources of time and money
in trying to help establish a new artist in his
marketplace.

“I'll leave for another time and place my
views on the strange economics of this
industry. For present purposes, | think it is
sufficient to raise the issue and state my

(continued on page 44)
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UK Press Plays Key Role In

Setting Trends,

by Nick Underwood

The British consumer music press holds
more power to mold opinion and create
new trends in an established music market
than perhaps any other music press fac-
tion in the world. In the following article
Cash Box examines the power of the press
trom the viewpoint of two record company
marketing executives and from the editor of
the New Musical Express magazine.

LONDOWN — The three main UK consumer
music publications, New Musical Express,
Melody Maker and Sounds, all possess the
ability to form musical tastes, and create a
demanc for an artist unequalled in other
record markets. From a marketing stand-
point, Jerry Turner, general manager of
CBS-U.K., feels that the press in the U.K. is
as powerful for English record marketing as
radio is for his American counterparts.

“American managers, it generally
seems, are purely interested in radio,” said
Turner. “It is the basis for marketing and
advertising over there. | believe that in the
U.K. the press fulfills that position here. It's
as important for us as radio is to the Ameri-
cans. Basically, this is because there is little
press over there and what press there is
doesn’t have the same influencing power
that it does here. And it's also true to say
that in breaking a new band inthe U.K., one
of the most vital elements is finding a
champien-journalist for that band; some-
one who will consistently stay behind an act
with positive copy.”

Publicity Dept. Key

Due to the importance of finding and
maintaining the interest of a champion
journalist, most record company market-
ing pecple work closely alongside label
publicity officers. lan Groves of E/P/A-U K.
Records comments, “We always work hand
in hand with our press officers. If we get
good mileage editorially in a paper then it
makes sense for us to advertise in that
paper, to reinforce that impact. However, it
doesn't work the other way around. That s,
just because we advertise first in a paper,
that doesn’'t mean we can expect editorial

Manufacturers

by Ken Terry & Charles Paikert

The nationwide disco explosion has
created many new opportunities and a few
problems, as well, for record manufac-
turers and retailers. Last week, in the first of
a two-part series, Cash Box surveyed
retailers on the subject of disco merchan-
dising and the availability of product. In the
following article, we offer a cross-section of
label opinion on disco marketing.

INTERWORLD SOUNDTRACKS TO CBS — CBS Records has signed a production

Breaking Acts

copy to flow behind. The advertising and
editorial departments of the U.K. press
work very independently from each other.
The editorial staff are not influenced at all
by what ad’'s are placed and | think it's
wrong to think they should influence each
other.”

Jerry Turner's comments conform to
those of Groves. “My view of the press is
primarily that | do not believe advertising in
N.M.E., Sounds or Melody Maker influ-
ences very many people. What it is doing is
‘anouncing’ and making readers aware of a
new album release or whatever. It's the old
story though; let me choose between
getting a couple of paragraphs of editorial

or placing a full-page advert, and I'll take
{continued on page 74)

THE MARTIN MULL SHOW — Martin Mull
cut the tracks for his ftirst Elektra/Asylum
LP before a live industry audience at Wally
Heider Studios in L.A. recently. Pictured
above after a show are (I-r): Mull, producer
Bones Howe, Mull sideman Ed Wise and
E/A artist Tom Waits.

Polydor Expands In Rock;
Seeks Diversified Success

by Charles Paikert

NEW YORK — Polydor Records is deter-
mined to compliment its current chart
success with discorecords by establishing
a number of strong acts in other fields, par-
ticular rock and roll, according to Fred
Haayen, president of the label.

In an exclusive Cash Box interview,
Haayen, who became president of Polydor
in March, 1978, and Dick Kline, who was
named executive vice president of Polydor
in September 1978, detailed their plans and
the steps they have taken since their ap-
pointments to establish Polydor as a major
record record company.

Haayen reaffirmed Polydor’'s long-term
commitment to the disco market, citing the
label’'s recent disco crossover hits: “I Will
Survive” by Gloria Gaynor, “I Love The
Nightlife,” by Alicia Bridges, and “Shake
Your Groove Thing” by Peaches and Herb.

Separate Disco Division

Polydor plans to debut a separate disco
division in the near future, Haayen said. He
added, “We want to establish the fact that
we're into disco, that welikeit, and thatitit's
in the grooves, we can bring it home. We're

going to market disco even more inten-
sively in the future, with an emphasis on
breaking acts. We don’t just want to have
production deals without acts we can work
with.”

Kline also stressed Polydor’'s placing “a
good portion of our emphasis and direction
into disco, which to me is another form of
rhythm and blues. We've made long term
commitments to producers and artists, but
there's no doubt that developing disco ar-
tists is the next phase. We have to make the
group identifiable to the public.”

Rock Challenge

While buoyed by Polydor’'s disco
success, both Haayen and Kline admitted
that the most crucial challenge they face
lies in establishing strong rock acts to com-
pliment the Atlanta Rhythm Section on the
label's roster. In response tothatchalienge,
the executives cited the signings of U.K;
Godley, Creme, and Manzanera; Robert
Fripp; Blackjack; Bill Bruford; Missouri; the
Faragher Brothers and Buckeye. They also
noted several rock acts which had been
retained on the roster, including Pat

(continued on page 68)

Probed On Disco Marketing

NEW YORK — Responding to the feeling of
some dealers that manufacturers have
marketed disco in a haphazard fashion,
several label spokesmen noted that discois
still a relatively new and unknown medium,
and that mistakes are bound to occur as
people try to find the best way of dealing
with it.

“Everybody's learning,” commented
Tony King, director of disco marketing for

agreement with Interworld Music Group whereby movie soundtracks will be brought to
CBS for release. Pictured at the signing are (I-r): Mike Stewart, president of Interworld
Music Group; Walter Yetnikoff, president of CBS Records Group, and Bruce Lundvall,

president of CBS Records Division.

RCA Records. “That's the thing about this
whole market at the moment: Everybody’s
in a learning position, retailers, record
company employees, even Dds . . . In
something that's growing so fast, there's
bound to be areas where you make mis-
takes and fall over yourself. And then you
think, ‘Hold on a minute, there’'s gottobe a
better way of doing this."”

Jon Peisinger, vice president of
marketing development for Polygram Dis-
tribution, made a similar point: “I think that
because the disco explosion is still a recent
phenomenon, people are continuing to
test-market, in effect. You certainly can't
approach disco at this stage with any hard-
and-fast principles or policies.”

One of the more commonly cited
problems in disco marketing is the dis-
crepancy that has existed in some cases
between the disco mix on a 12-inch record
and the album version of the same song.
Customers who have heard the longer ver-
sion at the disco or on the radio have been
unhappy when they discovered that the LP
contained a shorter cut. While the label ex-
ecutives acknowledged that this had oc-
casionally happened in the past, especially
where a track had been remixed for disco
play after the album'’s release, they stated
that it is now standard policy to include the
disco version on the album.

“We're very concerned from a marketing
standpoint that the 12-inch version be in-

(continued on page 41)

Legal Conflict
Looms Over MCA
Thorogood Albums

by Joey Berlin
& Dale Kawashima

LOS ANGELES — A complicated legal bat-
tle is shaping up over MCA Records’ plans
to release an album of material recorded by
George Thorogood five years ago. Last
week MCA revealed its intention to issue
the first of two Thorogood albums. “The
Best Of The Rest,” on April 20 and Thoro-
good and his present label, Rounder Rec-
ords, have responded with a threat to take
MCA to court to prevent the album’s re-
lease.

A statement issued by Rounder said the
Boston-based independent label and
Thorogood are ‘“shocked and disil-
jusioned to find that old tapes recorded
during the band’s formative stages nearly

(continued on page 44)

In this issue, Cash Box salutes NARM's
21st annual convention and some of the
people who are instrumental in making it
happen. Pictured on the cover are but a
handful of the many individuals whose con-
tributions to the organization and direction
of the convention have made itamostinfor-
mative and pleasurable experience for
everyone involved; keynote/speaker and
Warner Bros. Records executive Stan Cor-
nyn and NARM executives John Cohen,
Joe Cohen and Mickey Granberg.

In keeping with the theme of the conven-
tion, “Today’s success: Tomorrow’s oppor-
tunity,” Cash Box offers two special sec-
tions focusing on the present and future
significance of MCA’s DiscoVision and
Black Radio, both of which will be
prominently featured in presentations dur-
ing the course of the convention. Also in-
cluded in the book are interviews with
NARM board members, highlighting their
feelings on what will be some of the impor-
tant issues discussed in Florida.
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ONE YEAR AGO THIS WEEK,
VAN HALEN RELEASED THEIR FIRST ALBUM.
FEW RECORDS HAPPENED FASTER.

THIS WEEK, TWO MILLION ALBUMS LATER,
', THERE'S VAN HALEN IL
& THIS TIME, THERE'S NO MISTAKING AMERICA'S
anns ’ 5
e r HOTTEST BIG ROCK BAND FOR ANYTHING BUT.

HALEN II
by Ted Templeman
arner Bros. records & tapes HS 3312

ccccc

Management: Noel Monk, O. Box 2128, No. Hollywood, CA 91602

V=Yaal= =Tale=Tallala! 0 am




Gary’s Gang

Those who think that disco is the
dehumanized end product of a cold,
technological system would be quite sur-
prised by the success story of Gary's Gang.
The group’s smash hit, “Keep On Dancin,”
currently Top Five disco and bulleting up
the Cash Box pop and black music charts,
was recorded in its entirety — along with
the Sam/Columbia album of the same
name — in a garage in Queens, and if that
isn't enough to dispel your average disco
myth, the record, with its sprightly mood,
fresh vocals, and captivating xylophone
hook, perfectly creates a pop style within a
disco framework.

The seven-man group consisting of per-
cussionist Bill Catlano, 28, woodwind
player Bob Froman, 24; keyboardist Al
Lauricella, 19; second keyboardist Rino
Minetti, 20; trombonist Jay Leon, 23;
guitarist/arranger/producer Eric Matthew,
25; and drummer/associate producer Gary
Turnier. Most of the group members hail
from the Richmond Hills section of Queens.
about which Matthew says, “Queens peo-
ple aren’t as trendy as Manhattan people;
they don’t go out and buy every record just
because it's just come out. For a record to
make it out here it's got to be a good pop
record, and our music reflects those
tastes.’

Matthew and Turnier, co-founders of
Gary's Gang, began developing that music
in their early teens. “Eric and myself were
close friends wholived down the block from
each other,” says Turnier. They started
their first band at age 13, ““a trio doing Ven-
tures stuff,”” and teamed up for a succes-
sion of musical endeavors that included
school orchestras and bar and wedding
bands. While Gary went on to the High
School of Performing Arts in Manhattan
and puJrsued a degree in education at
college, Eric, who had been tiddling with
tape recorders since boyhood, began
building an eight-track studio in his family
garage. Beginning with demo tapes for
local bands and commercials for local
businesses, Matthew honed his production
chops and actually produced a local disco
hit last fall, called “Doin’ the Best That |
Can,” for singer Betty Lavette.

But the turning point for Matthews and
Turner came when the duo learned that a
major record company was selling some of
its used recording equipment, and they
decided to jointly investin a 16-track recor-
der. “I made it by 15¢," recalls Eric, "and

had to MasterCharge the truckto pickitup.

Ironically, the first song that the group
produced out of the studio, one which was
made “only so we could sell it to cover the
time we put into it" was “Keep on Dancin'.”
To further the irony. the infectious
xylophone hook that powers the record
came about when Gary “went by his
mother’s, looking for some underwear, and
found this old custom-made xylophone he
had from high school. He walked into the
studic with it, and it was used for one of our
last overdubs,” recalls Eric.

Turnier and Matthew then arranged to
have the record released through the then-
independent Sam Records. “We were
aware of Sam Weiss,” says Matthew of the
label's president. “We knew that he was
able to bring name hits, and that because of
the label's small size we'd get the attention
we wanted.

Cindy Bullens

Cindy Bullens might well be an enigma in
the rock and roll business. She's not out to
achieve fame and fortune. Not anymore.
anyway. She said she got a big enough
dose of that touring with Elton John.

But what Cindy is out to do is make
music. And she’s learned how to do that
from some of the grand wizards of the
business. namely Elton and a guy named
Bobby Neuwirth.

Fresh from a successful tour across the
United States, Cindy told Cash Box in a
lucid, frank manner about her life in a
musical fantasy, and what she hopes to
reap from the sometimes stingy harvest of
chart-making records.

Cindy cut her teeth on rock and roll
music. While most kids her age were play-
ing with dolls and forming Beaver Cleaver
fan clubs, Cindy was twisting to Chubby
Checker and writing infant rock songs.

“My first conscious memory of a song
was Little Richard's ‘Tutti Frutti' — it struck
me,” Bullens recalled. "l was four-years
old, and | knew that was it. | started writing
my own rock 'n’ roll songs when | was eight
— I didn't even realize | was doing anything.
| was just making up these songs.”

Like so many artists who grew up in the
music-rich era of the 60s. Bullens’ roots are
based in the music of the Stones. the
Beatles and Jimi Hendrix.

After barely escaping the summer-
stock/acting syndrome. Bullens headed for
LA

Before she started making the right con-
nectionsinthe L. A elite, Bullens supported
herself by pumping gas in a Phillips 66 sta-
tion on Santa Monica Blvd. in Westwood.
She soon hooked up with songwriter Bob
Crewe, and two disco hits, “Hollywood Hot™
and “Street Talk” were the result of that
collaboration.

Bullens said her next meeting, with
Bobby Neuwirth, was probably one of the
most important incidents in her life.

“Bobby is my guardian angel.” she said.
“He is the kind of guy who gets the right
people together attherighttime. He got me
involved with the Dylan thing.”

The “Dylan thing” was a two-city stint
with Dylan’s Rolling Thunder Revue, which
would have been longer had she not
already been committed to Elton John.
Cindy sang backing vocals on two of Elton’s
tours, as well as on his “Blue Moves"
album.

During this period of her life, she also
found time to sing on Rod Stewart’s “Atlan-
tic Crossing,” and join the line-up of guest
artists appearing on the ‘‘Grease’
soundtrack. OnthatLP she sangthreecuts.

And now she has her own album out with
United Artists. “Desire Wire" offers several
delectable slices of the total Bullens —
singer, songwriter and uninhibited perfor-
mer. She’s happy with the record, her
record company is happy with the record,
and the public seems to be responding.

“The album is doing real well,” Bullens
mused. “And I'm very happy. My goalis not
to become rich; it 1s not to become famous.
It's just to do what I'm doing. | am doing
right now exactly what!'ve always wanted to
do in my life, and | want to continue doing it
as long as | can.”

If Bullens' debut album is any indication
of things to come, she should be doing just
that.

Industry MinglesWith Carter;
Honors Sills, Black Music

1,000 Attend
RIAA Cultural
Awards Dinner

by Joanne Ostrow

WASHINGTON, D.C. — Dividing attention
between two diverse elements of the indus-
try, the RIAA's eleventh annual cultural
awards dinner honored opera singer
Beverly Sills and the newly formed Black
Music Association.

Some 1,000 guests attended the affair,
including more than 150 members of
Congress. a Cabinet-level official
(Secretary of the Interior Cecil Andrus), key
agency and White House representatives
(Hamilton Jordan. Chip Carter). as well as
record industry executives and perform-
ers.

The lavish black tie gathering is afavorite
of Washington cultural and government
luminaries. many of whom brought their
offspring for a special disco-dinner of their
own. The teens later joined the other guests
for entertainment by Marilyn McCoo and
Billy Davis Jr., and George Benson.

Stanley Gortikov, RIAA president, said

(continued on page 76}

Pickwick Contributes
To AmCan’s Growth

NEW YORK — Pickwick International's key
financial role within the American Can
Company, its parent corporation. was un-
derscored in American Can's 1978 annual
report. which noted that sales of the com-
pany's consumer products/distribution
business exceeded $1 billion for the first
time in the company's history.

Although no dollar figures were released
for Pickwick. American Can reported that
Pickwick shared in the music industry's
significant expansion in 1978. Currently.
Pickwick’s retail division operates 358
stores nationwide, with an additional 75
retail stores planned for 1979, according to
the report.

The report also mentioned Pickwick Dis-
tribution’s acquisition of MS Distribution in
California. as well as the acquisition of the
28-store New York-based Sam Goody
chain for $5.3 million.

In addition. American Can noted the ex-
pansion of Pickwick’'s Quintessence

classical label; the addition of a vintage jazz
series line on Pickwick; new classical
license agreements between Pickwick and
the Soviet Union and Czechoslovakia; and
new domestic license agreements with
MCA Records and A&M Records.

v

NAPOLI TO ENTERTAINMENT COMPANY — Singer and songwriter Jeanne

Record Execs,
Artists Welcomed
At White House

by Joanne Ostrow

WASHINGTON, D.C. — Top record
industry executives. and artists checked in
at the White House on March 20 at an after-
noon reception hosted by PresidentJimmy
Carter.

Speaking to approximately 150 guests in
the East Room of the White House, Presi-
dent Carter praised the industry for its “ex-
tremely beneficial impact throughout the
world.” He noted that he spends 10 hours a
day with the industry, meaning the
recorded music (mostly classical) piped
into the Oval Office. He went on to describe
the industry as “innovative, dynamic,
stimulating. pleasant — and profitable.”
There was much laughter from the audi-
ence on that last word and the President
continued: "I just wanted to see which of
those adjectives appealed to you the most.”

He thanked his “many friends” in the
business who, he said. lent him support
even when he was personally “at the bot-
tom of the charts.” Among those Carter
spotted in the crowd were "his dancing
partner” Beverly Sills, whose accomplish-
ments he praised. and Chet Atkins, whose
performances he labelied “electrifying.”

Stressing his personal relationship with
Capricorn Records president Phit Walden,
Carter said he had learned about the prob-
lems of “parity for performers” and de-
veloped a partnership with the industry.

Alluding to his recent difficult negotia-
tions in the Mideast. Carter said, “This is
one industry successful in bridging gaps
throughout the world across the most
impenetrable political borders.”

After his brief talk, the President was
handed a copy of “The Jimmy Carter
March.” composed by Harvey Litkei. (Litkei
has written marches for four past-presi-
dents: the LBJ march was played during the
inauguration.) The President moved
through the crowd shaking hands and dis-
appeared down the hall.

Perhaps the best assessment of the
afternoon’s visit came from Mary Travers
who told Cash Box it felt good to be back at
the White House under a friendly Adminis-
tration. after an absence of many years.

Al Stewart Goes Gold

NEW YORK — Al Stewart's Arista Records
LP. “Time Passages” has been certified
gold by the RIAA.

!

Napoli ha

signed a long-term contract with the Entertainment Company. Napoli is scheduled to ap-
pear in a new Broadway show, "Knockout.” Pictured (I-r) are Martin Bandier. executive
vice president of the Entertainment Company, Jeanne Napoli: and Charles Koppelman.

president of the Entertainment Company.
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Go for the hottest new due of the year! Billy Presior. & Syieela.

Go for tte hottest new soundtrack album of the y=ar! “Fastbreax.”

Go for music from the Cokumbia Pictures release, siarring Gabe Kaplan,

that is now playing to cheening audiences across the coun'ry!

To help you net big sales, ~e have put together an umbeateble

team of sharp-shooting seles aids!

—Consu:mer print ads in Jei, Essence, Feature, People, & more~
includihg all NBA playofi programs!

—Major POP, R&B and OISCO radio flights!

—Full co.or posters, backboard displays and in-skre videa pressniations!

—Plus basketballs, sweatshirts, contests, screenngs, extva degiay

mailincs and more!all designed to help score thase extra poin's!

"FASTBREAK ...

Go for it. On Motown Records & Tapes
Includes the disco smash ‘GO FOR IT”’ «-cooseni
Producec by James Di Pasqtrale:and David Shire.

&“ @ 1979 Motown Record Corocration
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French Company
Completes Buyout
Of Korvettes Inc.

NEW YORK — The Agache-Willot Group,
the French textile and retail conglomerate,
has executed an agreement for 100 percent
acquisition of Korvettes Inc., the 50-unit
department store chain.

Under terms of the transaction, Agache-
Willot would acquire Korvettes for $48.7
miltion, including a $15 million infusion of
new capital into Korvettes. The remaining
investment would include the assumption
of certain debt of the Arlen Realty and
Development Corp. and instaliment pay-
ments to Arlen, which owns Korvettes.

A spokesperson for Korvettes said the
merger would not affect the chain's record
departments.

Columbia House
Revenues Reach
Record High

NEW YORK — Revenues from Columbia
House Division, CBS' direct marketing
organization, reached record high fevels in
1978, according to the CBS 1979 Notice of
Annual Meeting and Proxy Statement.

In adcition, the Division's Columbia
Record and Tape Club maintained its posi-
tion as the largest mail order distributor of
recorded music in the world, while the
club’'s membership exceeded four million.
an all-time high. According to the report. in-
creased utilization of television advertising
and more sophisticated direct mai! market-
ing techniques helped the club recruit new
members.

White the earnings of CBS Records Di-
vision have already been reported as
$946.5 million(Cash Box, Feb. 24, 1979, the
current report informed that CBS Records’
profits rose “less dramatically” than in the
recent past due to “a sizeable increase in
copyright royalty fees.” mandated by
congress in the rewrite of the U.S. Copy-
right Law, which the report said “signifi-
cantly raised the amount of royalty fees
payable by the Division to music pub-
lishers.”

Wolff Appointed
VP, Marketing
At CTI Records

NEW YORK — Ted Wolff has been appoin-
ted vice president of sales and marketing
for CTI Records.

Wolff has held a number of sales and
marketing positions for various record
labels. He was formerly vice president of
Platinum/Chess Records and New York
branch manager for Polygram Distribution.
He has also served as northeast district
manager for Phonogram and assistant
branch manager for London Records.

| ‘
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Ted Wolff

Tom Tyrrell

Tom Tyrrell Is
Business Affairs
VIP At CBS Int’l

NEW YORK — Tom Tyrrell has been named
to the position of vice president of business
affairs for CBS Records International. Mr.
Tyrrell. who most recently was senior attor-
ney for the CBS/Records Group. will be
responsible for advising CBS Records In-
ternational and its overseas subsidiaries on
business matters, as well as monitoring and
analysing the agreements into which these
subsidiaries enter.

Mr. Tyrell will also function as a liason
with Columbia Records in negotiations
where international interests are involved.
and will negotiate contracts on behalf of
CBS Records International for the acquisi-
tion of labels, artist and music publishing
rights.

Blatt, Partners Launch

Intrepid Enterprises

LOS ANGELES — Intrepid Enterprises. a
marketing and management firm based in
Hollywood, has been formed by Bryan Blatt
along with partners Jerry Bix, Dean Mac-
Dougall and Hugh Surratt. The company
plans to offer management services to its
clients and will also specialize in marketing,
with campaigns tailor-made for individual
artists, offering a weekly analysis of sales
airplay and advertising.

Previous to his involvement in Intrepid
Enterprises. Blatt was regional marketing
director for the Arista and UA labels and.
most recently, held the post of national
marketing director for Jet Records. Jerry
Bix began his 11-year career in promotion
and sales at Pickwick International before
moving to MCA, where he was a branch
manager, Arista and finally, Jet, where he
served as national sales director. In addi-
tion to being an accomplished songwriter,
MacDougall has worked in both A&R and
marketing for Jet and Arista and Surratt
has had experience at London, Arista and
Jet in the field of regional promotion.

Intrepid’s offices are located at 1515
Crossroads of the World, Suite 108, Los
Angeles, Ca. 90028. The phone number is
(213) 464-4375.

Crockett Appointed

Father’s & Sun’s Pres.

NEW YORK — Father’'s & Sun’s, Inc., the In-
dianapolis based one-stop company and
owner of the eight-store Karma retail chain,
has promoted Dave Crockett to the position
of president and chief operating officer.
Crockett, who previously held the position
of vice president, replaces George Freije,
who now serves as chairman of the board of
directors for the firm.

Mark C. Freije. president of Karma
Records, Inc., the retail affiliate of Father’s
and Sun’s has assumed the position of ex-
ecutive vice president and secretary of
Father's & Sun’s, Inc.

EXECUTIVES ON THE MOVE—

Thompkins Collins White Sills

Thompkins Appointed At CBS — CBS Records has announced the appointment of
Garcia “T.C.” Thompkins to director of national promotion, E/P/A, black music
marketing/CBS Records. He joined CBS Records in March 1977 as Black Music
Marketing’s local promotion manager in Chicago, later becoming BMM's midwest
regional promotion marketing manager. Prior to joining CBS Records, he served as
southwest RPMM for Capitol and ABC Records as well as east coast RPMM for Stax
Records.

Collins Joins Rolling Stones Records — Art Collins has joined Rolling Stones Records
as assistant to the president. He joins Rolling Stones Records from Atlantic Records.
where he was associate director of national publicity. He joined Atlantic Records in May
of 1975 as publicity assistant, following which he was east coast publicity manager and
then publicity manager/Atlantic & Affiliated Labels.

White Joins MCA — Larry White has been appointed director of national artist develop-
ment for MCA Records. Prior to joining MCA Records, he spent two years as director of
advertising and promotion for KHJ Radio.

Sills To Inphasion — Randy Sills has been named naitonal promotion manager for In-
phasion Records. He was formerly national disco coordinator for Ariola Records and
has been doing independent promotion prior to his appointment.

Blacktord Named At Columbia — Columbia Records has announced the appointment
of Sam Blackford to manager, artist development, Columbia Records, west coast. He
comes to Columbia Records from the Circle Star Theatre in San Carlos. California,
where he handled promotions and public relations for this Bay Areavenue. He also was
involved in concert production, working extensively with staging, lights and sound.
Benner Promoted At Infinity — Averill Benner has been promoted to manager. ad-
ministration/west coast, at Infinity Records. She was previously administrative assis-
tant to the vice president and general manager.

Bates Joins Capitol — Wendell Bates has been named west coast regional promotion
manager, black music division at Capitol Records. Bates began his career in 1967 as a
regional promotion man for Capitol in Chicago. Since then, he has held positions in
promotion at Sussex, London and RCA Records. Prior to coming to Capitol, he was
national black marketing director at MCA Records.

=L

Blackford Benner Bates Cervino

WEA Appoints Coleman Manager — WEA has announced the appointment of Pat
Coleman as manager of accounting. Prior to his promotion, he had been a member of
WEA'’s financial planning department. He joined WEA after graduating from UCLA in
1977.

WEA Appoints Sales Manager — WEA’s Philadelphia Branch has announced the ap-
pointment of Rich Cervino as sales manager for the Philadelphia regional market. For-
merly the Branch marketing coordinator, he is a 7'z year veteran of the record industry.
Prior to joining WEA in 1977, he worked in sales for MCA and sales and promotion for
RCA.

Genetti Appointed At E/P/A — CBS Records has announced the appointment of Tom
Genetti to Epic/Portrait/Associated promotion manager for the indianapolis market.
Most recently he was a resident sales representative in the Indianapolis marketing
area. Prior to this position, he was field merchandiser out of the Chicago branch.
Kirishjian Appointed At Columbia — Columbia Records has announced the appoint-
ment of Linda Kirishjian to manager, national secondary promotion, midwest. Colum-
bia Records. in August of 1977 she joined Columbia Records in the broadcast services
department. In August of 1978 she became a promotion secretary in the national
promotion department, a position she held until the present move.

Gorman Named At Infinity — Denise Gorman has been promoted to manager. national
promotion administration, Infinity Records. She was previously the label’s national
promotion coordinator, prior to which she served at KIQQ (K-100) Radio as program
coordinator and music director.

Kelch Promoted At CBS — CBS Records, Nashville has announced the appointment of
B.J. Keich to midwest regional country marketing manager, CBS Records, Nashville.
He began his career with CBS as a singles record coordinator in 1972 atthe Terre Haute
pressing plant, a position he held for two and a half years when he was named resident
salesman for the Des Moines, lowa areareporting to the Minneapolis branch manager.
He held this position for the four-and-a-half years preceding his most recent appoint-
ment.

F{\.
1&3.

Gor'man Kelch DeMarno

Kirishjian

WEA Names Three — WEA has announced the appointments of Helen Zeilberger as
director of personnel/payroll, Jim McCoy as director of planning and Maryann
Gabledon as payroll supervisor. Prior to joining WEA, Zeilberger was manager of ac-
counting for R&D associates. She was coordinator of the student orientation program at
(continued on page 76)
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Murray, Vannelli And Gilder
Win Top Juno Music Awards

by Kirk LaPointe

TORONTO — Anne Murray, Gino Vannelli
and Nick Gilder were all muitiple award
winners at the annual Juno music awards,
held each year to honor the finest Cana-
dian performers.

Murray won the Female Vocalist of the
Year award, and garnered a Juno for the
best Children's recording, “There's A
Hippo In My Tub.” Vanneili was chosen
Best Malz Vocalist of the Year, and also
won with brothers Ross and Joe as Pro-
ducer of the Year for his “Brother To
Brother” album. Gilder had the Best Selling
Single of the Year, and captured the Juno
as the Most Promising Male Vocalist of the
Year.

ASCAP Gives Grants
To Young Composers

NEW YORK — Nineteen American com-
posers have been named as the first
recipients of the ASCAP Foundation Grants
to Young Composers. The grants, totalling
$15,000, are awarded to help composers
pursue their studies in music composition
and develop their skills.

A grant of $2,000 was given to Anthony
Korf, a recent graduate of the Manhattan
School of Music. Four grants of $1,500 were
awarded to each of the following five com-
posers: Todd Brief, Jeffrey Mumford, Mark
Gustavson and Mark Lifchitz. Fourteen
other grants of $500 were given to Michael
Dellario, Serge Perron, Daniel Asia, Anne
LeBaron, William Osborne, Roger
Bourland, Robert Beaser, George Schelle,
Stephen Grvc, Susan Fisher, William
Matthews, Marilyn Bliss, Michael
Daugherty and Sidney Friedman.

Judges

The selections were made by a panel of
five judges, including Louis Brunelli, the
Assistant Dean of the Juilliard School of
Music: Jacob Druckman, composer and
Pulitzer Prize Winner; Ezra Laderman,
composer and head of the Music Program
for the National Endowment for the Arts;
electronic composer Morton Subotnick;
and Billy Taylor, jazz pianist and musical
educator. Any individual is eligible for a
grant except members or officers of the
ASCAP Foundation, members of the selec-
tion panel, and members of the families of
these individuals. Requests for more infor-
mation concerning the program may be ad-
dressed to Martin Gookspan, director of
the ASCAP Foundation Grants to Young
Composers at ASCAP’s New York office at
One Lincoln Plaza.

The funding for the grant program
comes from the Foundation's Jack and
Amy Norworth Memorial Fund.

The awards presentation, held this past
Wednesday, March 21, at Toronto’s Har-
bour Castle Hilton Convention Centre, drew
music luminaries from across the con-
tinent. The Prime Minister of Canada,
Pierre Elliot Trudeau, aiso attended the
ceremonies. The show was hosted by
Burton Cummings, and was organized by
the Canadian Academy of Recording Arts
and Sciences (CARAS).

Trudeau, who sat at a table with singer
Dan Hill, classical guitarist Liona Boyd,
disco artist Patsy Gallantand CARAS presi-
dent Brian Robertson, urged greater
government involvement and support in
the development of the Canadian music
industry. In view of his remarks, at'a time
when the country is on the eve of a federal
election, many industry members might be
compelled to take Trudeau to task on his
speech, and redouble efforts to obtain tax
incentives for production of domestic
talent.

The two-hour long ceremony fgatured
performances by Nick Gilder, Chilliwack,
Burton Cummings. Ronnie Prophet and
Myrna Lorrie, Claudja Barry, plus a medley

{continued on page 68)
First Conviction Is
Obtained In Federal

Piracy Investigation

NEW YORK — The first conviction stem-
ming from raids by Federal authorities in
five east coast states last December was
obtained here when Frank Martino of the
Ramart Printing Corp. in Central Islip, N.Y_,
pleaded guilty to two counts of wire fraud
and criminal violation of the U.S. Copyright
Act. Martino’s plea was accepted by
government prosecutors on the condition
that he cooperate with authorities in their
continuing investigation into the counter-
feiting of sound recordings.

The wire fraud charge stemmed from
Martino’s involvement in a scheme to
produce counterfeit labels. That conviction
could impose a maximum five-year jail
term and/or a fine of up to $1,000. Martino
also pleaded guilty to making and selling
the counterfeit labels for 8-track tapes of
“Saturday Night Fever.” That charge is
punishable by a maximum jail term of one-
year and/or a fine of up to $25,000.

Sentencing

Federal Judge George Pratt of the
Eastern District of New York said he would
schedule sentencing upon receipt of a pre-
sentence report on the defendant. The case
was prosecuted by Assistant U.S. Attorney
Max Sayah and attorney Joiin Jacobs of the
Eastern District Organized Crime Strike
Force.

LEIF AT THE DOME — Scotti Brothers recording artist Leif Garrett recently appeared at
the Houston Astrodome as part of the annual Houston Livestock & Rodeo Show Garrett
performed selections from his current “Feel The Need" LP. Pictured (I-r)are: Rod Tanner,
local promotion rep for Atlantic; O.V. Stacy of the Houston Rodeo Association (HRA): Gar-
rett; Dick Wheatly, president of the HRA; Tony Scotti, president of Scotti Brothers Enter-
tainment; and Stan Moress, Garrett's manager.

EAST COASTINGS——

EAST COASTINGS — RADIO NEW YORK RADIO — While WKTU is staying on top of
the ratings and generating national headlines, the buzzin New York’s rock and roll com-
munity has been the strikingly fresh and innovative programming being offered by
WPIX-FM. Many New Yorkers are remarking that the station reminds them of
progressive FM rock in its heyday. This assertion isn't so far off, when you consider
musical segments like this, for example: “What A Way To End It All,” by Deaf School,
“Senior Service” by Elvis Costello, “My Boat Baby” by Every Mother’s Son, “Low
Budget"” by the Kinks, “Go Back Home” by Steve Stills and “Spanish Harlem” by Ben E.
King. Not your usual radio fare, to be sure! So what's going on here? Well, the station’s
ratings had been slipping badly over the pastyear, and January’s ARB was an abysmal
.9. So PIX handed over the PD reigns to
Joe Piasek, who responded briiliantly
with a format that he calls “rock and roll
from the '50s to the '80s, or Elvis to
Elvis.” The key word in the new format,
according to Piasek, is that the music is
“danceable.” Anybody hear WKTU in
the background? Piasek admits that
WPIX is going after the disco station's
audience, only with a rock beat. In fact,
the station’s massive new ad campaign,
p . which starts this week, will feature the

—_—

McGUINN, CLARK & HILLMAN SELL
OUT — Roger McGuinn, Gene Clark and
Chris Hillman recently sold out six shows at
New York's Bottom Line. Guitarist Keith
Richards of the Rolling Stones was one of
the many rock luminaries who caught one
of their shows. Pictured (I-r) are: Hillman,

slogan, “New York’s Rock 'N Roll" over
the picture of a couple dancing. Yet PIX
is also playing cuts from artists like Joe
Jackson, the Clash, the Jam, George
Thorogood and the Sex Pistols in
regular rotation. That's in addition to the
vast number of really classic rock cuts

Richards and Roger McGuinn. the jocks are able to choose from, (in-
cluding a Hound Dog Taylor cut!). The selection process, says Piasek, is determined by
what's selling locaily, some call-out research, and mostly what he and music director
Jay Crowfoot “feel.” The results so far have definitely caused concern at rival rock sta-
tions WPLJ and WNEW-FM, but the final judge, of course, istheratings book. One story
has it that PIX will go disco if this radical approach to rock fails, but Piasek claims that
he's been assured the station’s management has no such plans and is backing him
100%.

NAMES IN THE NEWS — Infinity has inked New England, a band from guess where,
and they come with the imprimatur of Bill Aucoin’s management. In addition, Paul
Stanley is slated to produce the band’s first album. This signing, along with several
othersin the business are beginning to make something of atrend. Towit: The signings
of Boulder to E/A and Missouri and Buckeye to Polydor. Talk about your fragmented
markets . .. E/A has also inked a deal with ace producer Georgio Moroder . . . Steve
Priest of Sweet reports that the band will be coming to the U.S. for a massive summer
tour . .. Who are the Mod Frames? A mysterious N.Y. new wave rock band who will
make a rare appearance at St. John's on April 16 . . . Hodges, James & Smith are
almost ready with their latest LP . .. Norby Walters came up with the idea to use a
reworded version of Gloria Gaynor’s ‘| Will Survive™ as the Easter Sealtheme . . . Roye
Albrighton has rejoined Kektar after a two year hiatus. The band is now label shopping
... Tommy Newsom, the exciting sometime leader of the Tonight Show band, has his
own album out on Direct To Disc Records . . . Phyllis Hyman joins Gino Vannelli on his
tour . . . Remember Meri “Telephone Man” Wilson? She's back with “Rub A Dub Dub,”
which was produced by Boomer Castleman and will be distributed by Henry Stone . . .
And then there’s the one about Jim Morrison who's running for Lieutenant Governor of
Louisiana. Mr. Morrison claims that the soul of the departed Doors singer has entered
hisbody, so he wanted to meet the remaining Doors to see if they could form a “mutually
satisfactory platform.” The answer? According to Doors manager Bill Siddons, the
group “never involve themselves in partisan politics.”

SHE HAD A BETTER IDEA — It was one of those nights. You know, sitting all around
and saying things like “wouldn't it be great if . . .” Valerie Anthony was thinking about
transportation, luxury transportation. Turning to hubby Dee, she said “wouldn’t it be
great if there was a luxury limousine fleet that had videocassettes and a great sound
system — that we can own?” Dee said yes, that is a great idea, and the result is Crau
Limousine, Ltd. Valerie is in charge of the New York-based service, along with Jim
Foley, and they're offering Kron Chocolates, Perrier, and other goodies in their limos.
Valerie says she hopes to eventually tie-in other travel services, like private jets for ex-
ample, or chauffered shopping services for executives wives. For now, though, the
Anthonys are staying on the ground and mailing literature and gift bonds to their many
friends and associates in the music business.

DRUMBEATING THE BEAT BACK EAST — New York Magazine finally came out with
its feature on the music business in New York, and while the articles were hardly reveal-
ing, they did serve as akind of layman’'s thumbnail sketch to the BSRP (Big Shot Record
People). Mostly, though, itwas New York City which was lavishly honored, sometimes to
the point of silliness, as in “Joni Mitchell has quit Bel Air for a loft in Soho, and even
Linda Ronstadt is looking for a New York apartment . . ."" At other points, there were
even misleading statements to bolster New York’s importance, such as “four com-
panies in midtown Manhattan account for 70 percent of all records sold in America. . .”
Since when is WEA run out of New York? Well, at least there was a nice color picture of
Walter Yetnikoff and, despite (or maybe because of) the Bioomingdales orientation of
“The Beat Comes East,” it made a lot of people in the business happy-

charles paikert

Warner Communications Dividend Set

NEW YORK — Warner Communications
Inc. has declared a quarterly dividend of
$.3125 on its Series D Convertible
Preferred Stock and an annual dividend of
5¢ per share on its Series C Convertible
Preferred Stock.

The company has also declared a quar-
terly common stock dividend of 25¢ per
share on WCI Common Stock. As
previously announced, the Common Stock
has been split on a four to three basis. New

shares will be distributed on March 30 and
entitled to receive the quarterly dividend if
still owned by April 16.

FOR THE RECORD

Due to a typographical error, the name of
Jimmy lenner, president of Millennium
Records, was misspelled in an article in last
week’s Cash Box entitled “RCA-Millenium
Distribution Pact Is Now A Reality.”
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Great innovations take time and
MCA’s DiscoVision is no excep-
tion. MCA Inc. first became in-
volved in the research and
development of the video disc
system over ten years ago and of-
fered its first public demonstration
of the discitself and the player unit
by the end of 1972. Having placed
the entire burden of creating both
the herd and software of the
system on itself for almost six
years, MCA decided that it would
be more expeditious to enterinto a
hardware manufacturing
partnership with N.V. Philips of the
Netherlands. However, MCA con-
tinued to perfect its own
technology and, as Sid Sheinberg,
president and chief operating of-
ficer of MCA, Inc., explained, did
not want to present the system to
the general public until it met
MCA's own stringent demands.

“One of the reasons the system
took as long as it did to get
launched was we wanted to be
sure we had a system that would
play at least one hour per side.
With the development of the CLV
form (Constant Linear Velocity),
we have achieved a fult two hours
worth of playing time in the
‘straight-through mode.” Although
you lose the benefit of choice of-
fered by the CAV form, which in-
cludes freeze-frame and slow mo-
tion, because the CLV uses up too
much space in encoding an hour’s
worth of material on each side, we
felt that the new system would bet-
ter meet the mass consumer de-
mand,” says Sheinberg.

MCA’s commitment to DiscoVi-
sion is not only reflected in the
tremendous amount of time and
money that was invested in
research and development, but
also in an inflagging belief in the
importance in the project. MCA
plans to back up that belief over
the course of the next several
years by earmarking even more
money into the manufacture of the
system. By pressing the discs
through a process almostidentical
to thai of conventional records, at
20 second intervals on inexpen-
sive plastic, MCA can pass along
those production savings to the
consumer.

“We believe that this represents
the best opportunity for people in
software programming of music,
motion pictures and the like to
reach the consumer at the lowest

SCOMISION

heinberg Discues Past, Preseni,

Pictured with C 's DiscoV/'sion unit are (/-r).'ohn
Findlater, president of DiscoVision, MCA chairman

possible cost,” said Sheinberg.
“We’'revery much interested to see
it not only survive but flourish in
the marketplace.”

Since MCA is the parent com-
pany of Universal Pictures, it has a
vast catalog of motion pictures ta
draw from for video disc releases,
in addition to films from a number
of other studios. But being the
parent of MCA Records and all its
affiliate labels as well, Sheinberg
pointed out that the presentation
of music through DiscoVision
would be equally significant and
wide-ranging as film, if not more
S0.

Music Potential

“The potential in the world of
music for an audio-visual medium
might even surpass that of motion
pictures. Recording artists have
only recently begun to discover
and acquaint themselves with the
power of the visual medium
through the use of video tape, and
video discs will open up a whole
new world of applications for
them,” notes Sheinberg.

As a promotional vehicle for
records, video discs may well
become unparalleled within thein-
dustry, according to Sheinberg.
He expects that every label will
soon be utilizing the system, in ad-
dition to retailers and rackjobbers,
as a tie-in with product releases.

“We think that the point of sales
display potential for the video disc
is staggering,” he says. “I don’tsee
why every music retail outlet in
America shouldn’t have an in-
dustrial model of our video disc
player. Most of the record labels
should also have the systems
because the video discs certainly
have the capacity to be a unique
promotional device, incorporating
the product which they are selling.

‘“Because we believe the
promotional value of the video disc
is that great, we are planning to of-
fer to record merchandisers a
limited amount of video disc
players. We will undertake the
responsibility of mastering and
duplication of the discs for every
record company, as we are the

Le serman an Kent Broadbent, vice president
of research and development.

only ones that can do it at this
time.’

Initially, half of DiscoVision’s
product releases will be feature
motion pictures, both recent major
films and popular classics, and the
other half will run the gamut from
educational and informational
programs to made-for-TV movies
and sports highlights. Sheinberg
predicts, however, that music will
be playing an increasingly promi-
nent role, especially as recording
artists begin to take advantage of
the medium’s use as an original
and viable form for theatrical ex-
pression of music. “| have no
doubt in my mind that product
from the recording community
made expressly for video discs will
be coming in the very near future
and probably much sooner than
anyone would think,” says Shein-
berg.

Sheinberg added that one of
MCA Records’ majorrecording ar-
tists was currently at work on
designing a video disc project; but

continued on page D-14)
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One of the most promising
areas of growth in the entertain-
ment industry as a whole and the
music business in particular has
been the development of new
technologies in response to ever
increasing demands by con-
sumers for new leisure outlets. The
coordinated effort of research and
marketing that made possible the
flourishing pre-recorded cassette
trade, as well as the necessary
hardware to make it widely affor-
dable, is just one example in many
carefully planned and executed ef-
forts to bring advances in
technology into the marketplace.
With the approach of the Eighties,
the entertainment complex as a
whole has never had such oppor-
tunities to develop and exploit new
methods of presenting their
products to the public. Science
and business have rarely been
coupled in such a potentially
lucrative fashion as during the pre-
sent time, and the next few years
promise fruits resulting from this
cooperation that can only be
guessed at today.

One area that holds an extraor-
dinary potential for market growth
is that of video discs. Developed
over the past eight years, the con-
cept is simple — a disc, not unlike
a conventional record, that could
be played on a system yielding
both sound and pictures. Initially
enthusiasm for the concept within
industry circles was high, with
several companies investing in the
development of the necessary
equipment. As time passed,
however, most dropped out of the

running, leaving at the present
time, two concerns in direct com-
petition — MCA/Philips and RCA.

The MCA video discs are the
same size as phonographrecords,
but with a silver finish. MCA'’s
producthas no visible grooves, the
information is read by a laser
which never comes in direct con-
tact with the disc itself. MCA is
already test marketing their ver-
sion, trademarked DiscoVision.
Among the many features of the
MCA DiscoVision video disc
system are included freeze frame
and slow motion, and full fidelity
stereo. The price tag is currently
retailing for $700.

DiscoVision Goals

Norman Glenn, MCA’s senior
vice president of DiscoVision Inc.
in arecentinterview with Cash Box
outiined some of the company’s
goals for its new enterprise, as well
as outlining a history of the video
disc concept as a whole. Glenn,
who has been overseeing the Dis-
coVision project for upwards of
four years, has an MBA from
Wharton School of Business. Ex-
perience at Collier's magazine,
NBC radio, Young and Rubicon’s
television department and the
television wings of United Artists
and MCA makes him uniquely
qualified to supervise the develop-
ment of this promising new field.

Commenting on DiscoVision’s
inception, Glenn recalls: “MCA,
entirely on its own, developed an
optical video disc system. The first
public demonstration ever held of
an optical video disc system play-
ing the replicated video disc was

In Home Entertainment

staged by MCA. However, we
didn’t envision ourselves becom-
ing involved in the hardware
manufacturing business. We saw
this as a separate department.
About the same time as we were
doing this, Philips of the
Netherlands was also working on
an optical video disc system which
was very similar to ours. All the
engineers were coming down
parallel paths at the same time.

“So we made an agreement with
Philips about four and a half years
ago, whereby we could combine
our technology with theirs and
utilizing the best features of both
systems, Philips would have the
responsibility for the manufacture
of the player, and MCA would have
the responsibility of the manufac-
ture of the video discs, and for the
making of the programs that go on
them.

“What we hope will happen,”
Glenn adds, “is that other com-
panies will get into the software
end. Just as MCA Records
presses product for, say, Warner
Bros., we can also set up a video
disc production facility that will in-
volve outside product.”

Expanding on the Philips/MCA

agreement, Glenn explains; “This
isn’'t a joint venture, just an agree-
ment between the two companies
that they would do this, we would
do that. It's non-exclusive, so that
they were free to go to other
manufacturers.”

Looking to the future, he adds
“If this is to become the market
that we want it to become, we need
more than manufacturers of play-
ers. We can’tjust be dependenton
Philips and Magnavox. If Pioneer
comes, that will attract a lot of at-
tention in Japan. It wouldn’t sur-
prise me that if you get Pioneer,
you'll see another major Japanese
supplier come in.”

Testing In Atlanta

DiscoVision's first test market
was Atlanta, Ga., with introduction
of the system on December 15th,
1978. “We shipped a limited num-
ber of players and a limited num-
ber of video discs into Atlanta at
that time,” Glenn explains. “We
distributed a catalog which had
about 200 titles in it, about half of
which went on sale on December
15th. We expect to have all 200 of
those tities available for sale by the
end of April. Furthermore, during

(continued on page D-8)

Possibilities Are Limitless For Record
Industry, Says MCA Label President

With the introduction of Dis-
coVision, MCA has not only
ushered in an exciting new era in
home entertainment, according to
MCA Records president Bob
Siner, but also expanded the
creative possibilities for recorded
music.

“Music has always been an im-
portant art form,” says Siner. “And
now, because of the amazing
sound reproduction and visual im-
pact of DiscoVision, it will be
recognized as such.

“It's possible to program an en-
tire evening’s worth of entertain-
ment. You can project a tranquil
mood with a forest scene, lights
and appropriate music; then you
can turn around and spark the at-
mosphere with 30,000 people at a
concert.

“Concerts will certainly be an
important part of the video disc
catalog, but you will also see music
set to other things such as colors,
landscapes and so forth. What
we're talking about is a total enter-
tainment concept.”

Of course, Siner added, Dis-
coVision is the ideal vehicle for ex-
panding the so-called “Concept”
album. And with television viewing
reportedly off by some 53%, he
feels that it won't be long before
DiscoVision steps in to fillthe void.

While movies and instructional
or “how-to” programs currently

{continued on page D-12)
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Slack Periods For Retail Accounts, Predicts Al Bergamo

Al Bergamo recalls that when he
was being interviewed for the top
job at MCA’s new distribution arm,
MCA Inc. president Sid Sheinberg
tried ta convince him to join the
company by pulling out all the
stops — including DiscoVision.

“Even though | realized it was a
great apportunity, the thing that
really convinced me to come to
MCA was DiscoVision,” says
Bergamo, president of MCA Dis-
tributing Corp. “I've been in the
electronics and records industry
for more than 20 years, and this is
the most exciting thing I've ever
seen.”

Although DiscoVision is curren-
tly being marketed through video
hardware dealers, Bergamo says
the disc will be available in record
stores by late 1979 or early 1980.

“We feel that long-term
marketing of video discs will be
through our record accounts,” he
says. “All policies and pricing will
be geared toward our customers.
The discs are packaged like two-
record album sets, so they should
fit well into their existing display
racks.”

Another advantage of video
discs, according to Bergamo, is
that they will be released year
round — unlike hit records, which
manutacturers release during cer-
tain peak selling periods.

Take Up The Slack

“I think the video disc is going to
take up a lot of the slack for our
customers,” he explains. “The
nature of the business will be such
that you can bring out anew video
disc in January, March or June
and get the same penetration that
you would if you brought it out in
October. Historically, that is not
the way the record businessisrun.

“So 1 think DiscoVision is going
to give our accounts an item they
can make a profit on if they really
understand what it means to their
business. They will become a total
entertainment center, which is
what the entire industy is talking
about today.”

However, Bergamo feels the
real beneficiaries of the impact of
DiscoVision will be the artists. it
would be ideal, he points out, for
artists wha are unable to tour
regularly for one reason or
another.

“Take an artist like Carole

)

King,” says Bergamo. “She can't
tour because she throws up every
time she goes on stage. DiscoVi-
sion could be her tour; she won't
have to go out on the road. There
are a lot of artists like that; Elton
John, for example, dislikes tour-
ing.”

Bergamo sees DiscoVision as
the perfect vehicle for exposing ar-
tists and expanding record sales.
“The advantage for the record
company is that they can pitch
their artist with pictures as well as
sound,” he notes. “I think it's going
to help the artist more than
anyone, because it's going to put
them in the home under a unique
situation, which should spin off
into record sales.”

While he stresses the vast
potential that DiscoVision holds
for the record industry, Bergamo
says there are some important
questions still to be resolved, in-
cluding artist royalties.

“The problem right now with
bringing artists abroad is: How are

you going to pay them for it? Do
you put them on a royalty rate? Do
you put them on a one-time fee?
Are they going to accept that?
There are a lot of questions still to
be answered, but we're learning
every day and I'm sure we're
heading in the right direction.”
Right Combination

Also still to be determined,
Bergamo says, is what combina-
tion of music and DiscoVision wil
be the most appealing to the con-
sumer. “We feel that for it to be at-
tractive in the home, there has to
be more involved than just the ar-
tist playing guitar and singing,” he
says. “And I'm not sure that
adapting a concert is the answer.

“Maybe DiscoVision should be
greatest hits type of entertain-
ment,” Bergamo continues. “I'd
rather see Neal Diamond do ‘Hot
August Night,” or have Olivia
Newton-John sing her greatest
songs with the right special effects
than watch an artist in the studio.”

In sum, Bergamo believes that

Al Berganio
DiscoVision will compliment the
record industry in many ways. “We
at MCA have to contribute
something to the industry if we
want to be the best,” he says. “And
I think this is it. DiscoVision is go-
ing to expand record sales, andit’s
going to enhance the image of the
artist.”

Infinity Records President Alexenburg Calls
DiscoVision Boon To Home Entertainment

“I'm very much a believer in
home entertainment systems,”
notes Ron Alexenburg, president
of Infinity Records, distributed
through MCA Distributing Corp. “I
have an immense feeling for the
success of the video disc,
providing that the quality of the
merchandise meets or surpasses
everyone's expectations. Many
people expect it to be similiar to a
video tape and it's not. I've seenthe
MCA Pioneer unit and I'm astoun-
ded by the clarity and excited by

."_",
y -

Ron Alexenburg

the professionalisim of the sound.

“l think that if the unit is
marketed properly, which | have
every reason to believe it will, in
both the retail record stores as well
as in the audio outlets, it will do
very well. The cost is much less
and the playback is so terrific, and
being that it is so easy to hook up
through the stereo system in your
home, you may be able to spend
an evening in your home watching
a movie and seeing it more clearly
than you would on TV or a video
tape.”

Alexenburg also sees DiscoVi-
sion as a promotional tool for the
record industry. I think that it will
obvisouly be used as a
promotional device, butitis an ex-
pensive one to put together. We
would look to take artists that don't
tour that frequently,like a Steely
Dan or a Carly Simon, and record
them on a video disc in concert or
whatever, if they feel comfortable
doing it. | think it's a terribly ex-
citing idea and that people would
buy it.”

Alexenburg added, “I don't
think that it is as easy to do avideo
tape on an artist's performance.

Again, | am notthat technically into
the process of reducing the perfor-
mance from film into video disc,
and how long it takes, whereas
video tape is immediate. !t will be
more or less an addition to what
we are presently doing with video
tapes, cassettes and records. But,
I do think it wil be very much a part
of the retailers and rackjobbers
daily life as well as that of the
record executive.

“We've made a label presenta-
tion which will be shown at the
NARM convention which talks
about all of the artists on the label.
Right now, it basically focusses on
superstar artists, but there are
plans to extend that in the
future.”

Logical Extension

The label exec believes that Dis-
coVision is a logical extension in
the home entertainment trend. “I
feel that music is a positive escape
for many people. There are films
and records for virtually every
mood and emotion known to us.
And the video disc is another way
for people to spend more time in
their own homes enjoying what

{continued on page D-14)
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Album
Title Number
Abbott anc Costello Meet Frankenstein 22-008
Abruzzi Specmltles (ﬁlm)r;agnolls Table) 31012
Acrobats or God (Martha Graham) T 72-004
Adventures of Chip ‘n’ Dale ~ D61-506
Aipore'77 10010
Alivs. Folley and Williams (The Blg Flghcs) 87-001
Almost Angels DI85
American Graffiti j B 16-001
The Amish I T 64-011
The Andromeda Strain 13001
Animal Crackers 22005
AsimalHause 16-007
Anne of the Thousand Days N 15-002
Archeologl..al Datmg/The_B_lg Dig 64016
The Art Canservator I 71-001
At Home With Donald Duck ~ D61-505
The Baboons of Gombe (Jane Goodall) 51-001
Back Street - 21016
Baklavn/()‘angeVSwécmgonir 31002
Basketball with Bill Foster & Gail Goodnch T 32:005
Battlestar Galactia 19-007
Berter Tentis in Thmy Minutes 32004
The Big Dvg/Archeologlcal Daung 64016
The Bingo Long Traveling All-Stars e
& MotorCo. 16-011
The Bionic' Woman I 20-001
The Birds 1007
Blue Collar 710-017
Bocuf Bourg,ungnon (Julia Chﬂd) 31-006
The Bolero- 73001
The Bomb “World at War) 55-003
Bonnie andIClyde e T WI12516
Bonzai (Warld at War) I T 55-002
The Bride of Frankenstem I 23.003
Buck Privates o 22-007
Bullit R Wi2515
Car Wash D B 16005
Carch It If You Can (NFL) 86-005
Champions Never G th . ~87-003
Cheese Triangles/Egg I Lcmon Sonp (Thcome) 31-004
The Choirboys 12011
Choosing What to Buy/Money in the Markr.rphce 64-013
Coral Divers of Corsica (Iacquu Cousteau) TS1:013
Cotteée_of_Eaglcs (Martha Graham) 72-003
Coyore's Lament I "~ DG61-507
CPR /Choking R T 64-001
Cyborg : The STM_lﬁmn Dollar } Man I ~19-003
The Day of the Jac ]ackal B N T 11-004
A Delicate Balance I 10-013
Deliverance W10-519
Designing Weedlepoint/Geometric I
Needlepmnt (Erlca) 35-001
Deetry Rides Again R 24-002
Dna:ry ry of a Mad Homewnfe ) 10-006
Dirty irty Harry N N W12-514
Double Indemnity 21-004
Dracula I o 23-001
Duel R I 19-002
Eart hqualze— - 10-002
Eastof Eden T W2l-515
Ecology: Bzrry Commoner’s View ~ 64-009
The Elger Sancrion - T 12-002
Famlly Plot T ‘ 11005
Fellini -sC‘uanova N - T15-004
M B I 16-012
Forglve and For;,et,’Th.mk You, Thank You 94002
Francis, The T.llkm7g VNIule* o 22-003
Frankenstein 23-002
Fremzy e ) 11-006
From Florerice With Love N
(The Romagnolis’ Table) 31-014
The Gamebreakers (NFL) 86006
Gene Lirtlets Golf R B 32-001

Price

$ 995
595
5.95
995
1595
595
1595
1595
595
1595
995

595

995
1595
995

9.95

995
1595
1595
595
595
595
1595
595
995
995
7995
595
995
1595
1595
1595

5.95
7095
1595
1595
$ 995
9.95
9.95
15.95
15.95
5.95
1595
1595
15.95
1595
5.95
T 995
9.95
1595

5.95
5.95
995

Album

Title Number Price
Genocide (World at War) 55004  9.95
The Godfather PI2:518 1595
The Godfather, Parc 11 PlZ-ﬁl‘L 15.95
Going My Way 21-017 995
Graylady Down ) 12.005  15.95
The Great Waldo P Peppcr 10-004 1595
The Greck T)cnon 10-011 1595
Greyfriars Bobby ) D-18-507 1595
The Guide - B 92.001 5395
The Harg Boys: B -

Mystery of the Haunted House 19-008 5.95
Herocs ] 10-012 1595
High Plains Drifter i 14002 1595
The Hindenburg 11-002 1595
House Calls I - 16006 15.95
The Hyena Story (Jane Goodall) 51-003 93
1f 1 Had A Million 20:005 995
If You Can Walk ‘Listen to the Mountains 32006 595
The Incredible Shrinking Man 23.004 995
In Pursuit of Number One ‘— T 86-012 595
Jaws i 12001 1595
Jaws 2 12010 1595
Jesus Christ Superstar ) 17-002 1595
Joe Kidd 14-004 1595
John Whitney-Three Films ) 71004 5.9
Kidnapped D18-506 1505
Kids is Kids B D61-504 995
Killer nstinct 86011 595
King Kong P10-522 1595
The Last Remake of Beau Geste 16-005 1595
Le Corbusier 71-002 595
A ii"ht Shines in the Darkness  92.002 5.5
Lions of the Serengheti ( Jane Goodall) 51-004 995
Lisren to the Mountains ‘If Yon Can Walk 32.006 5.95
The Lirclest Ourlaw ) DIS-S0+ 1595
The Livesof a Bengal Lancer 21-002 995
Lonely Are The Brave N 12008 9.5
Looking for Mr. Goodbar P10-520 $15.95
The Lost Weckend 21-901 995
Louis vs. Conn (The Big Fights) 87-002 5{)5
Love Story P10-523 1595
Luther 10016 1595
Ma and Pa Kettle 22002 9395
MacArthur 15-003 1595
Made in Milan (The Romagnolis’ Table) 31-013 595
Magic Moments 6i-012 595
The Magic Rolling Board 'Sk atcboard Safety 86-013 595
The Making of A Torah,

Portrait of a Jewish Marriage 93-001 5.95
Mammoth Mountain Adventure 36-010 5.95
The Man in che Glass Booth 10-015 155
Marciano vs. Wolcott/Moore (The Big Fights) 87-004 5.95
The Marcus-Nelson Murders 19-006 995
Math That Counts 64-010 595
Midway 12003 1595
The Mikado W75-501  20.00
Miracle of the White Stallions DIS-SI0 1995
Mission to Love: The Call of Confirmation 91-002 5.5
The Moebus Flip 86-007 595
Money in the Markeeplace/

Choosing What to Buy 64-013 5.95
The Monkey's Uncle DIL-s12 1595
The Moon-Spinners DI8-511 15.25
Morning (World at War) 55-001 9.95
M()ussikn,’Pastirsion (Thconie) 31-003 525
Narional Gallery: Art Awareness Collection 71-003 9.95
Nobody's Victim 52-002 595
The Nutcracker wW72-507 2000
Octopus, Octopus ( Jacques Couseeatr) 51-011 9.95
The Omelette Show (Julia Child) 31-007 5.95
On Vacation with Mickey Mouse & Friends D61-503 9.95
The One and Only,

Original Genuine Family Band DI8-513 1595

Not all the programs listed in this catalog will be available at the time of the initial distribution.
Those notiimmediately available will be released early in 1979.

© 1978 MCA DiscoVision, Inc. All Rights Reserved.
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Title
The Other Side of the Mountain
Perri
Portraitof a Jewish Marriage
Making of a Torah
The Prince and the Pauper
Psycho
Quiche Lorraine & Co. (Julia Child)
The Railway Children
Rebel Without A Cause
Robinson vs. Graziano ‘La Motta (The Big Fights)
Rollercoaster
Roman Family Dinner (The Romagnolis’ Table)
Rooster Cogburn
Ruggles of Red Gap
The Runners (NFL)
The San Andreas Fault "Volcano
Satin Sticch “Chains (Erica)
S;lnlr&ny Nighr Fever
The Secret of Big Foot
Senuinel: The West Face
Seraphic Dialog (Martha Graham)
The Seven-Per-Cent Solution
Sgt. Pepper’s Loncly Hearts Club Band
Shenandoah )
Silent Safari
The Singing Whales (Jacques Cousteau)
Skateboard Safery/Magic Roiling Board
Ski Racer
Slap Shot

Slaughterhouse Five

The Sleeping Sharks of Yucatan ( Jacques Cousteau)

The Slipper and the Rose
Smile of the Walrus ( Jacques Cousteau)
Smokey and the Bandic
Smoking: How to Stop
The Solar System The Universe
The Sound of Dolphins ( Jacques Cousteau)
Spinach Pie,'Dolmathes (Theonic)
The Sting )
Scorms: The Restless Atmosphere/
Whar Makes Rain?
The Sugarland Express
Swan Lake
Sweet Charity
Swimming: Freestyle & Backstroke
Swimming: Brease Seroke & Buteertly
The Ten Commandments
They Call te Pro Football (NFL)
Three Days of the Condor
Three Sisters
Thoroughly Modern Millie
To Kill A Mockingbird
Tom Sawyer
To Roast a Chicken (Julia Child)
“Total Fitness In Thirty Minutes A Week
Tragedy of the Red Salmon ( Jacques Cousteau)
Trials and Triumphs (NFL)
The Universe/The Solar System
The Unsinkable Sea Otter ( Jacques Cousteau)
Venereal Disease: The Hidden Epidemic
Volcano: Birth of a Mountain/San Andreas Faule
The Way Home
What Makes Rain? /Storms
What's Up, Doc?
Which Way Is Up?
Who ts God? Where Is God?/
God's World, Our World
The Wild Bunch
Wild Dogs of Africa (Jane Goodall)
Winning
Wintcrwings
Women at Work
World of Abbott and Costello
Young, Old and Bold (NFL)

Album
Number
10-003
DIS-50n

93.001
DI8-50
11-003
31000
18-002
W2L-51t
87-006
11-009
31-011
1:4-003
21018
86-003
6:1-00ri
35-002
P10-521
20-002
86-014
72-00%
11-0038
17-004
14-001
64-003
51-007
86-013
86-003
16-004
10-007
51-006
18-001
51-012
12-004
52-003
64-002
51-008
31-001
11.001

64-006
12-006
W72-506
17-003
32.002
32-003
P21-519
86-001
P11-510
10-014
17-001
10-009
19-001

31.008

52-001
51-009
86-00
64-002
51-010

64018

64-004
91-001

64-006

W16-510
16-009

94-001
W12-513%
51-002
12-017
86-009
64-01%
22-006
86-002

Price
15.95
1595

5.95
1599
15.95

5.95
15.95
1595

5.95
15.95

595
15.95

995

5.95

595

5.95
15.95

9.95

$ 595

5.95
15.95
15.95
1595

5.95

995

5.95

5.95
1595
15.95

9.95
1595

9.95
15.95

595

5.95

995

595

1595

595
15.95
20.00
15.95

595

5.95%
15.95

5.95
15.95
15.95
15.95

9.95

995

5.95

5.95

995

5.95

5.95

9.95

5.95

5.95

595

5.95
15.95
15.95

595
15.95
995
15.95
5.95
5.95
995
5.95
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DiscoVision A Natural Growth

Area For Retail, Says Cohen

Video discs notonly represent a
natural area for growth for record
merchandisers, according to
NARM executive director Joe
Cohen, but also a potentially great
threat for retailers if the inevitable
consumer acceptance of video
discs is ignored.

“Obviously the video disc lends
itself to our industry beautifully,”
says Cohen. “We are not only the
most capable industry for dis-
tributing home video entertain-
ment, but we're the bestindustryin
the world to market this kind of en-
tertainment. It's a natural for our
business; | don't think there’s any
guestion about it.”

But Cohen warns that if retailers
don't exploit this new type of enter-
tainment as soon as it becomes
economically feasible, they will run
the risk of losing their entire
business.

“It has been said that the
railroad industry thought of itself
as being in the railroad business
instead of the transportation
business. Sowhen airplanes came

Steve Gold

Far Out’s Gold
Sees Major Impact
For DiscoVision

“I'think that DiscoVision is going
to make as dynamic an impact on
the overall music business in the
'80sasthe 33 1/3rpmrecord didin
the '50s,” predicts Steve Gold,
partner in Far Out Productions.

Gold feels that DiscoVision will
afford to artists with a visual as well
as a musical impact an additional
avenue of exposure. He believes
the primary function of DiscoVision
will be entertainment, with the ar-

(continued on page D-14)

along the railroads were
destroyed. If we in this business
think we're in the music business,
instead of the entertainment
business, we're doomed.

“We sell entertainment,” ex-
plains Cohen. “The customer
thinks of the record store as a
place to find his software enter-
tainment. It's clear that the future is
home video entertainment; it's just
a matter of time. That's why the
manufacturers owe it to their
customers to begin approaching
artists about developing product
for this medium and merchan-
disers should be planning how to
handle it, where to put it.”

Cohen believes that video discs
demand a new type of product
from musical artists beyond
merely recording concert perfor-
mances.

“l don’t think we can tape con-
certs and think that's going to
satisfy the consumer,” notes the
NARM chief. “There will have to be
concept albums, recordings that
merge visual entertainment and

Joe Cohen
music. And there’'s no reason this
merged art form can’t be brought
into the home.”

But while Cohen is concerned
about proper utilization of this new
art form by both artists and
merchandisers, he is also
enthusiastic about its potential.

“What | have seen in the video
disc machine is excellent,” Cohen
reports. “The quality of the
reproduction is beautiful, the
sound is tremendous and itcan be
used over and over because of its
laser operation.

“The membership of NARM,”
concludes Cohen, “is tremen-
dously interested in video discs.”

DiscoVision Ushers In New
Era In Home Entertainment

{continued from page D-5)

the remainder of '79, we intend to
release about 50 to 100 additional
new titles, which will be of various
types.”

Why Atlanta? “First off you have
to look at the limited number of
players at this time,” is Glenn’s
answer. “We immediately threw
out New York, Los Angeles, and
Chicago; we just didn’t have
enough players. We needed to go
into more than one market, of
course, because if you only gointo
one, it distorts that market’'s
response. You need another
market to measure against, at
least two, so we threw out the three
major markets right off. Then we
took a list of the next 25 markets
and listed them on the basis of cer-
tain demographic characteristics.
We were looking for so-called hot
markets where the retail sales
level is good, where home ow-
nership is good, where the propor-
tion of homes above a certain level
is good. When we were through
with that we ended up with about
ten markets, all of which seemed
to be very good. We looked them

over and made our decision on the
basis of where the sales force is
stronger, where we’'ve got good
distribution. When we gointo it we
want success, obviously, in this
first market. This is not a classical
test market, however in the sense
that you see whether or notit's go-
ing to work, and if it doesn’t work
you fold up. We've all committed
ourselves far beyond that. So, it
really is a first market, as opposed
to a test market.

At the moment there are nine
outlets in Atlanta, six of them are
Richards department stores, two
of which are home entertainment
centers, a Magnavox dealer called
Allen and Dean and another Mag-
navox center called McDonald's
who are selling players and taking
back orders for the players,
because they're still in very short
supply, as well as selling video
discs. The only place we're dis-
tributing video discs in Atlantais in
retail stores, adjacent to where the
player is sold. We are providing
racks to hold about 44 separate

{continued on page D-12)
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Capitol’ Menon
Ready To Meet
Market Demand

Bhaskar Menon, chairman of
the EMI| Music Group Worldwide,
notes, “I think that the whole idea
of audio-visual appliciation is very
important. | think it will be even
more important than video tape
cassettes because it has a familiar
consumer use and in the long run,
will be far more inexpensive.

“As far as we're concerned as
software producers in the tradition
of Capitol Records, we will
produce our software in any viable
form that the consumer de-
mands.”

Commenting on the future ties
of music and video, Menon says,
“The visual and the audio arts are
natural allies and this new innova-
tion will bring them much closer
together. This general human per-
ception has very seldom used one
sense to the exclusion of the other.
There is a conjoint human ex-
perience to be served.

“Now we're talking about
software which can be retailed in
the same way that we retail our
products, not distributed in the
way that television and motion
pictures have traditionally been.
So, we think that the video discis a
much closer product to the record
industry’s traditional merchandis-
ing, production and distribution
concepts.”

Will video disc be used for
promotional purposes in retail
outlets?

“No questions about it,” says
Menon. “As a matter of fact, over a
year ago, we started an audio
visual unit right here at Capitol
Records. It is engaged full-time in

filming our artist for films, in-store
(continued on page D-12)

Bhaskar Menon
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illy Joel

THE ROYAL ALBERT HALL, LONDON —
Billy Joel's one and only London perfor-
mance on his current British tour set a
precedent for quality and power that will
stand as a challenge for other American
superstars. This mighty. punching Jittle
man almost raised the roof off the Royal
Albert Hall above a capacity audience.

There was no compromise in Joel's out-
put of raw New York energy, pouring out to
a naturally conservative English audience.
From the start, his pace was impressively
controlled. Speeding from song to song,
powered by his well-tuned five-piece back-
up bandJand almost strapped to his piano,
he aggrassively slaved away through well-
known material from the “Stranger” and
‘52nd Street” albums.

Joel is now as firmly established in the
U.K. as his native land, with two recent top
twenty hits to his credit, “My Life” and “Just
The Way{You Are.” His New York machismo
came across constantly and pumped the
audience up into ecstacy as he leapt about
the stage with perfect acrobatic antics.
through such numbers as “Big Shot” and
‘Zanzibar.

Joel lifted the audience up to many
peaks throughout the show, not only with
his smoothly polished song material, but
aiso with his dry aggressive New York wit.
spoken dff-pat between numbers. Donning
shades ‘and puffing on the proverbial
cigarette. he swaggered across the stage
after declaring the Royal Albert Hall "too
classy." and vowed he would “putsome dirt
into the place” with pure Americana sleaze.
at the same time launching into “New York
State Of Mind

Above all, Joel's impeccable timing, as
he coordinated his keyboard playing with
stage acrobatics and his wry asides, all syn-
chronized with his excellent back-up musi-
cians. earned him a total conquest. several
standing ovations and five encores. Energy
levels cauld not have been higher as the
stage was rushed by established fans and
the newly converted.

nick underwood

immy Buffett

ANAHEIM CONVENTION CENTER — The
tourist boards for places such as Puerto
Rico, the Bahamas and the West Indies
would do well to hire Jimmy Buffett as a
singing advertising representative. His
gentle maritime ballads and easygoing
tropical rockers are so appealing that they
make one wish they were basking on the
beach of some uncharted Caribbean is-
land, and hisrecent appearance atthe Ana-
heim Convention Center was no excep-
ton.

Buffett incorporates the sailing bum,
good ol' boy and drunken philosopher into
one unique musical personna. The wit that
he exercises on such tunes as "Margarita-
ville” and “Cheeseburger In Paradise,” is
even more pronounced in his onstage per-
sonality. Buffett’'s tales of his drunken
stupors and Florida Keys escapades pro-
vide the perfect link between his songs of
rum and the simple life. Although much of
the Buffett repertoire is about his roguish
nature, tl're lyrical nature of songs such as
“A Pirate' Looks At 40" and “Wonder Why

We Ever Go Home" is as sophisticated as
any in popular music today.

Opening with “Son Of A Son Of A Sailor,”
Buffett and his Coral Reefer Band sailed
through a set of songs that spanned his 10-
album career. New songs like “Dreamsi-
cle” and “Stranded On A Sandbar”
sounded as fresh and topical as any of his
compositions, while old faithfulslike “God’s
Own Drunk” and “Why Don't We Get Drunk
and Screw” still remained timeless Buffett
classics. Debra McColl, the latest and
prettiest addition to the Coral Reefers, lent
her lilting harmony work to two of Buffett's
loveliest ballads. “Havana Daydreamin'”
and “The Coast Of Marseilles.”

Reefer harmonica player Larry Fingers
Taylor displayed why he, alongside Magic
Dick and Norton Buffalo, is one of rock’s
premier blues harp players. Taylor and
guitarist Barry Chance, who played some
searing guitar licks on “Cheeseburger” and
“Tampico Trauma,” were the standout
members of the musically engaging,
Florida based band.

Rock ‘n’ roll's old salt closed out his
expertly paced set with “Let The Good
Times Roll.” That familiar anthem is the
very essence of all Buffett songs.

marc cetner

mbrosia

SANTA MONICA CIVIC — By now,
mainstream audiences have been exposed
to Ambrosia's lushly textured melodies
through the massive commercial success
of the group’s last single, “How Much |
Feel.” However, Ambrosia is equally adept
at blending a progressive rock sound with
its well-constructed harmonies and proved
as much at the Civic gig, to the unanimous
approval of a packed house.

Moving onto a darkened stage amid an
eerie, taped recitation of “The Jabber-
wock,” the dreamy mood was suddenly
interrupted as flashspots exploded and the
band stormed into “As You Were.” Al-
though the recording core of the band is a
three-piece David Pack on guitar and
vocals, Joe Puerta supplying the bass
bottom and vocals and Burleigh Drum-
mond behind the drums — additional sup-
port was received from Chris North and
David Cutler Lewis on keyboards and syn-
thesizers and Royce Jones handling per-
cussion and vocals.

Not surprisingly, the touring members
played a crucial role in the night's perfor-
mance, embellishing the softer numbers,
such as “Lover Arrive” and the popular
“Holdin’ On To Yesterday,” and allowing
the trio more versatility on the intricate time
changes of “Somewhere |I've Never
Travelled” and the playful “Danse With Me
George.” In the true spirit of band
democracy, each individual was given a
place in the spotlight that, thankfully, side
stepped the pitfalls of excess.

The bulk of material in the set was culled
from the “Somewhere I've Never Tra-
velled” LP, the group’s most ambitious but
least recognized work that, unfortunately,
got lost in the shuffle between hits. Piled
with literary allusions and multi-layered
keyboard effects, many of thesongs showa
strong kinship to such English units as Yes
and Genesis but the loyal followers at the
show seemed to be familiar with the tunes
and applauded when the album’s cover
symbol was projected on a backdrop.

Visual effects were predominant
throughout the performance, with several
different lighting changes accenting the
dynamically shifting breaks. However, the
music remained the focus of attention and

while the sound was a bit thin at times, the
band made up for it with a good deal of
energy and movement both on and off
stage, as David Pack appeared in the
orchestra section singing through a cord-
less microphone during “Danse With Me
George.”

The show finished as strongly as it had
started with three varied encores, includ-
ing a dazzlingly perfect rendition of the
Beatle's “Magical Mystery Tour.” With an
arsenal of musical ability as wide-ranging
as the band displayed in concert here, Am-
brosia should have little problem in pleas-
ing audiences of all tastes. michael glynn

amones
David Johansen

CAPITOL THEATRE, PASSAIC (N.J.) —
Although it was zero degree weather out-
side, the David Johansen Band and the
Ramones combined to heat up the SRO
crowd with some of the best hard rock and
roll New York has to offer.

The Ramones essayed their familiar
catalog of tunes, interspersing old favorites
like “Blitzkreig Bop” with new tunes from
their latest Sire album, “Road To Ruin.” As
usual, they proved that they have one of the
most powerful, purely energetic grooves
around. However, the hugeCapitolTheatre
tended to swallow the group up. The
Ramones present the listener with the same
alternatives as disco: if one submits to the
awesomeness of the groove, one is
mesmerized; if not, one can be bored. And
at the Capitol, the group was rendered
smaller than life — a distinct disadvantage
for them.

The set was not without its share of
highlights, though. New tunes like their
cover of Chris Montez' “Let's Dance,” and
the theme from their upcoming motion pic-
ture, “Rock And Roll High School” both
sounded fine, while the group changed the
pace nicely with “Needles And Pins,” which
lead singer Joey Ramone suffused with all
the passion of teen idols of more innocent
times. Still, the Ramones’ strength is their
aural blitz, and one hopes that they quickly
solve the problem of tailoring it to large
venues.

David Johansen was especially im-
pressive. His band’s textures have been
enhanced by the addition of a k2yboardist,
the group is becoming more relaxed
onstage, and Johansen himself is proving
to be an increasingly charismatic leader.
His set mixed songs from his Blue Sky
album, including “Girls"” and “Frenchette”,
with new material like the poignant

“Justine” and unrecorded (but concert
staple) covers like “Reach Out, I'll Be
There.”

The latter number, a smoking mix of rock
and soul, is a tribute to the Four Tops that
far outstrips Rod Stewart's “Standing In
The Shadows Of Love.” Closing with “Per-
sonality Crisis” from the repertoire of his
old band, the New York Dolls, Johansen
spliced in Bonnie Tyler's “It's A Heartache,”
and the two songs perfectly exemplified the
strong emotional impact of Johansen’s

CETE aaron fuchs

oe Ely

PALOMINO CLUB, L.A. — If Hank Williams
was born a generation later, he would have
been a lot like Joe Ely.

Asitis. Ely’s country-western honky tonk

style owes a lot to Williams. Ely recognizes
this. and includes a healthy amount of
songs like “Hey, Goodlookin' " and “Honky
Tonkin'" in his sets. But Ely is also a
thoroughly contemporary artist who mixes
his traditional material with a progressive
country-rock approach. The combination
had packed houses at the Palomino hootin’
and hollerin’ during his recent dates there.

Ely was backed by a fine five-piece band,
including an accordian player. He perfor-
med most of the songs on his new LP,
“Down On The Drag."” along with acouple of
old favorites from last year's “Honky Tonk
Masquerade” and his first LP. The best
received numbers were “Stayin’ In A Big
Hotel." a good ole boy send-up of
Hollywood and its infamous lifestyle, and
the exuberant “Crazy Lemon

The MCA singer/songwriter has
developed an intensely loyal following
which was well represented at the
Palomino. But despite their vociferous ap-
ptause. Ely could not be compelled to
return for an encore.

The crowd did get an encore from Gall
Davies, who opened for Ely with astrong set
of largely self-penned country rockers.
Davies. a former Palomino Talent Night
winner. is a classy contemporary country
singer/songwriter with a fine set of pipes.
Davies wrote "Bucket To The South,” which
Ava Barber had a hit with and she perfor-
med it with a rollicking flair. Her punched
up version of Bob Dylan’'s “Tonight I'll Be
Staying Here With You" showed her talents
extend beyond her own songs. Despite
having played three shows at Disneyland
earlier in the day, Davies and her seven-
man band from Nashville put on a com-

letely enjoyable set. .
G oo ge ey t joey berlin

ad Cafe

ACKERMAN BALLROOM, UCLA — The
glow of optimism warmed the band
representatives of their record company
and the audience as Sad Cafe made their
local headlining debut at UCLA's Acker-
man Ballroom. Airplay had created
curiosity and primary impressions, which
would now be tested.

The band’'s opening number, “On With
The Show.” displayed many features of
their already well-developed musical iden-
tity, including a bright, easy beat marked by
tempo changes, and beautiful sax work that
led to a heavy guitar bridge. However. to try
and describe this band in terms of instru-
ment lists or techniques would be less than
fair.

In much the same way as their name
evokes contrasting images, Sad Cafe's
music depicts a variety of moods. This
variety stretches from the pretty harmonies
of “Run Home Girl,"” and the soft introduc-
tion and triumphant conclusion of “Love
Will Survive,” through a biues number
‘Feel Like Dying.” Other moods were con-
veyed through the spacey ending on “Take
Me to the Future” and a great rock 'n’ roll
finale on “I Wish This Night Would Never
End.”

The songs were only one source of a
sense of depth in Sad Cafe. The other
source was the musicians themselves. The
whole was more than the sum of the seven
members. Vic Emerson’s keyboard work
included piano, organ and synthesizer with
more than one on most songs. Lead
vocalist Paul Young also played congas.
Lenni Zaksen's saxophone work was con-
sistently outstanding, as were the vocal
harmonies that drew from the talents of the
whole band. janet bridgers
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Cohen Plans NARM Growth
Abroad And Institutional Ads

LOS ANGELES — Stepped up institutional
advertising campaigns. growth into the in-
ternational arena and better merchandis-
ing of NARM’s best-selling record awards
are somes of the things NARM executive
vice president Joe Cohen plans to involve
the association with in the coming months.
In an interview with Cash Box. Cohen ex-
pressed oride in the advances NARM has
made in the year and a half he has led the
association and outlined his view of
NARM’s role in the music industry.

“We are an organization thatcan help the
industry grow more efficiently, particularly
in light of current economic conditions.”
says Cohen. "NARM will constantly expand
and create new programs as the needs of
the industry change. Most importantly, we
will help seize industry opportunities.”

Cohen sees institutional advertising as
one opportunity the industry can seize to
improve its position in the marketplace.

‘NARM wants to be the focal point forin-
dustry institutional activities.” says Cohen.
‘We can increase the awareness in the
marketplace about music via things like
mall displays that can move on wheelsfrom
one mall to another. And we'd like to take
some co-op dollars and create Sunday
newspaper supplements that talk about
music in general.

"We also want to increase the recording
industry involvement in social issues. par-
ticularly those issues that affect youth,”
adds Cohen. “Through institutional adver-
tising, there isn’t any industry that can in-
fluence tne youth of this country more than
ours can. We should be addressing such
problems as alcoholism, drug abuse and
low voter turnout.

International Expansion

Anothar avenue of opportunity Cohen
sees for NARM is overseas expansion.
Mailings sent out to foreign record
merchandisers drew between 40 and 50
people to this year's NARM convention. I
expect us to be a major international
association in the next 12 months.” Cohen
indicates. “We're putting a lot of time, effort
and money into helping merchandisers

Okinow Laments
Inconsistency Of
Label Releases

NEW YCRK — Among the issues that will
surface at this year's NARM convention are
bar coding, defective LPs, the inconsistent
release of superstar product, and lowball-
ing, according to Harold Okinow, president
of Lieberman Enterprises. Although bar
coding for example has already begun, “it's
going to take manufacturers a long time to
get it implemented,” said Okinow, “and the
pipeline has to be filled by 75% to 80%
before it makes any difference. Much the
same way it took grocers years to imple-
ment bar coding, record manufacturers are
having enormous problems in changing
their coding system and reprogramming
their computers to the ten-digit system. It
means maintaining both an old and new
system, and | can’t fault them for not
rushing out to do it.”

Okinow is less generous to the manufac-
turers with regard to the lack of consistent
reiease of superstar product. “Everyone
will tell you that January was a bad month,”
remarked Okinow. "“But that's because
there was no strong new product. January
is a potentially good month. People have
gotten hardware for Christmas, and cash,
too; thev are ready to buy, but the labels
didn't come with anything. Two years ago
we had ‘A Star Is Born’ and the Boston
album; last year we had 'Saturday Night
Fever.’ This year all the superstar releases

(continued on page 28}

here and | think we owe it to the industry
worldwide to divulge our information
everywhere.

‘I'm talking about taking our meetings
and our audio-visual presentations over
there, as we do at our regional meetings
here.

‘Of course. first we have to determine
what their needs are and whether what we
have is applicable,” Cohen adds.
“American merchandisers often think they
can’t learn anything from merchandisers
abroad — and that's a fallacy. But it's
healthy to share information and NARM will
explore this area. We hope to have 250
foreign merchandisers at the next conven-
tion.

NARM Awards

One area Cohen believes his association
has been negligent is in the exploitation of
its annual best-selling records awards.

‘We now do nothing to exploit our own
awards, or even the Grammys.” says
Cohen. “We should develop public rela-
tions campaigns that take advantage of
these things, the way the movie industry
gets everything they can out of the Oscars.”

Along these lines, Cohen says NARM is
moving to take advantage of the golden
promotional opportunity it has to merchan-
dise the awards.

“Next year at the convention. we'll have
posters with the award-winning records on
them, divider cards, stickers and packages
to tie in with the NARM best-seller awards.
promises Cohen. “The customers want to
know what's selling and they react to it."

NARM Growth

Interviewed a few days before this year's
NARM convention, Cohen stressed the
growth of NARM in his 18 months at the
helm. He says the association's full-time
staff has almost tripled and membership
has risen from around 300 to 462 com-
panies. The growth has been such that
Cohen feels NARM now serves two distinct
levels of executives.

The NARM regional meetings serve one
level. explains Cohen. This is the middie
management, store managers mostly. This
year the regional meetings wil! be held
August-October and will again be free so
that grassroots level smail dealers and
even non-members can attend.

The other level is the presidents and ow-
ners, reached primarily through the annual
convention. And Cohen believes this year’'s
convention will be the most sophisticated
ever held.

“We are spending in the neighborhood of
a quarter of a miliion doltars on business
sessions and audio-visual presentations,”
notes Cohen. “And these presentations will
be repeated at the regionals, including
such topics as advertising and merchan-
dising, security controls and bar coding.”

Among the highlights of this year's con-
vention will be the introduction of NARM's
bar coding manual, two presentations on
tape buyers and tape display alternatives,
and the announcement of NARM’s retailer
and rackjobber awards and radio advertis-
ing awards.

Special Projects

While Cohen is proud of the improve-
ments his association has made in its con-
vention and its overall growth, he is also
quick to point out the strides made by
NARM's special projects division, which is
totally responsible for non-convention ac-
tivities.

“One of the industry’s biggest upcoming
problems is finding quality people to help
us expand,” Cohensays. “To help solve this
problem, we will have a retail management
certification program within six months.
And we are continuing our internship
program with 25-50 students.

‘NARM is no longer just a convention-
organizing trade association.”

NARM 79

Joe Simone

Simone Doubts
Rumors Of Indie
‘Swan Song’

LOS ANGELES — A variety of topics wilt be
focused upon and discussed at the NARM
gathering. ranging from the increasing im-
plementation of bar coding to the incon-
sistency of label product release
schedules. But the topic of foremostimpor-
tance to Joe Simone. treasurer of NARM,
appears to be the ever-changing role of the
independent distributor in light of the num-
ber of labels which have shifted from indie
to branch distribution over the past few
months.

Itis only natural for Simone to be chiefly
concerned with role of the indie distributor,
since Simone himself is president of
Progress Record Distributing. Inc.. which is
one of the midwest's leading indie dis-
tributors. Simone. whose company has of-
fices in Cleveland. Chicago. Cincinnati,
Detroit and Buffalo. spoke about his firm’s
solid standing as an indie and the firm-
footing of the indie distribution network in
general.

“I'm committed to independent distribu-
tion, and I'm proud of the factthat I'm a pure
independent distributor,” affirmed Simone.
"1 feel very comfortable with our end of the
business.

“] think there are still a number of very
vibrant companies that need our form of
distribution.” added Simone. “Clive Davis,
Mike Roshkind, Sal Licata and a number of
other executives of independent labeis
have all said they are fully committed to in-
dependent distribution.’

Simone firmly spoke out against the
prevailing industry attitude inregards to the
so-called underdog, struggling role of the
indie distributor. “Everyone seems to take
some sense of joy in saying, ‘Oh. the in-
dependents lost this and the independents
lost that.' I've always wondered why we
have to be the target. Is it because people
like to pick on the little quy? Frankly, | don't
know if we're that little. We've constantly
been around through all of the ups and
downs. and you can't necessarily say that
about all the manufacturers.

Simone charges that the indie dis-
tributor is frequently blamed for being inef-
fective when a manufacturer’s fine fails and
the label decides to switch to branch dis-
tribution. “If a company goes from an indie
to a branch. it's assumed that the dis-
tributor was the cause of it, as opposed to
mismanagement or overspending on the
part of the manufacturer. Thefactthataline
gets cold and can't pay its bills. or else it
would go out of business, never seems to
get noticed. It's always just a question of
whether the distributor is good or bad. It's

(continued on page 28)

Industry Urged
To Expand Into
Video Disc Field

NEW YORK — If there is any issue that must
take precedence at the upcoming NAKM
convention, itis the securing of distribution
of audio and video cassettes and players by
the music industry, says David Siebert,
president of Siebert's inc. According to
Siebert, “Right now no one knows how
these soft goods will be distributed,
whether through hard goods carriers or
soft goods distributors. Right now,
manufacturers of these soft goods
products are looking to see how they'll be
distributed, and if we do not convince them
the rack jobbers and the one-stops are the
right channels of distribution, then the
whole music industry will suffer.

“The prospect of these video recordings
is exciting.” continued Siebert. “The Elton
John concert that MCA came out with was
terrific. There's no question that this
product will be a big hit, but our industry
has not been quick enough to react and we
risk losing these goods to audio depart-
ments.”

The issue of audio-video distribution
aside, Siebert does not feel “thatthere area
lot of major issues this year.

“Bar coding, for example, has already
been discussed quite thoroughly,” noted
Siebert. “Now all we can do is take steps to
have the manufacturers speed up the im-
plementation. We've won the battle, now it's
just a matter of when. As far as detfectives, |
can see that issue being discussed
privately with individual manutacturers,
and as for the issue of superstar product,
I'm sure all the labels are trying their har-
dest.

“Ultimately, | can foresee alot of concern
over what kind of year it will be. There is
pretty much of a consensus that we're
heading for some kind of recession. and
people will be asking how the music
business will stand up in the face of both
that and a year without a “Saturday Night
Fever” and “Grease.”

Jacobs Cites High
Prices, Indie Shift
As Top Subjects

Climbing wholesale and retail prices are
still a major source of concern for both
racks and retailers and will be a hot topic for
discussion on the NARM convention
agenda this week, according to board
member Jay Jacobs, president of Knox
Record Rack, Nashville. Jacobs also
predicts increased speculation regarding
which labels will join the growing number of
independents that have defected to the ma-
jor branch systems, such as CBS or WEA.

“We know that prices will continue to in-
crease; what we are concerned about now
is how high they are going to go and how
quickly,” commented Jacobs. “We had a
sluggish first quarter this year but we've all
been spoiled by the success of the ‘Satur-
day Night Fever' and 'Grease’ LPs. We've
been waiting for the Eagles and Fleetwood
Mac records for over two years now and
when they do come out, we hope they will
be as big as we have expected. It's pretty
hard to make lastyear’'sfigures, though, es-
pecially when ‘Fever’ and ‘Grease’ were
both $12.98 albums.”

Although the question of which labels will
be moving over to major distribution
systems in the coming months remains
hazy, Jacobs expressed little doubt that
there would be some movement away from
the indies in the very near future. Pointing
out that “the question now is how quickly
some of these other companies are going
to join the major distribution networks,’
Jacobs expected that the Miamiconvention

{continued on page 28}
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| LOVE YOU SO — Natalie Cole — Capitol SO-11928 —
Producers: Chuck Jackson, Marvin Yancy and Gene Barge —
List: 7.98

“I Love You So” is a delightful mixture of upbeat R&B/pop
tracks, aching, tender ballads, and pulsing disco adventures. |
As usual, Cole's lead vocals are brimming with exuberant
energy, style and passion, as witnessed by her new single,
“Stand By," the title track and others. The material throughout
this LP is solid, featuring songs composed by Cole, producers
Jackson and Yancy, among others. On each of the different
musical styles represented here, Cole handles the material with
taste, charm and an abundance of spirit.
INSPIRATION — Maze Featuring Frankie Beverly — Capitol
SW-11912 — Producer: Frankie Beverly — List: 7.98

With its new Capitol album, group leader Frankie Beverly
continues to display his exquisite flair for crafting sensual, soul-
ful arrangements and compositions, as well as exhibiting §
resonant, fluid lead vocals. Each song here features taut
rhythms, delicate but expressive horn charts, tasteful ensem-
ble playing by Maze, and of course, Beverly’s vocals. Standout crossover potential.
i ittt Bty Al ol PGSt B! Metlie - = . ONTHE OTHER SIDE — The McCrarys — Portrait JR 35556 —

SQUEEZING OUT SPARKS — Graham Parker And The ow Producer: Trevor Lawrence — List: 7.98
Rumour — Arista AB 4223 — Producer: Jack Nitzsche — List: < Having entered into the black contemporary and pop spot-

7.98 light last year with their charted single, “You,” this joyous
Regarded as one of the most important, exhilarating rock 'n’ QeBlebpEinding taigly tas re_turned Wit.h a rewarding second
roll artists of the late '70s, Graham Parker has returned with his album. The four McCrarys o .Llnda, Charity, Alfred and Sam —
debut Arista effort. Parker's angry, rebellious rock sensibility are all soulful, stylish vocalists who possess strong gospel
remains intact here, and with producer Jack Nitszche provid- o F_eatur_lng all self-pgnned .”?a‘e”a" “On The Other Side”
ing a clean, crisp overall sound, Parker and his explosive boasts infectious harmonies, spirited lead vocals (sung mostly
Rumour band spew out some of the most fiery, expressive rock byLinda McCrary) and colorful arrangements.
'n’ roll to date. Aggressive hard rockers and more moderate (yet WHISPER IN YOUR EAR — The Whispers — Solar BXL1-3105
intensely-performed) medium tempo cuts combine for a well — Producers: Dick Griffey and the Whispers — List: 7.98
balanced, stirring outing. On their latest Solar/RCA album, the Whispers continue to
POWER — John Hall — ARC/Columbia JC 35790 — Producer: demonstrate their vocal prowess, capably performing funky
John Hall — List: 7.98 R&B, sweet and sexy love bailads, and pumped-up disco work-
“Power" is the album that should establish John and Johanna outs. This veteran vocal quintet on the LP is backed by a stellar
Hall as one of the top songwriting duos currently practicing in array of session musicians, including Wah Wah Watson, Greg
this country. Be it whipped cream-smooth ballads or toe- Phillinganes, Wilton Feldon and a host of others. Still, the spot-
tapping numbers, John Hall could conceivably emerge as the light here is clearly on the Whispers' arresting, stylish lead
king of the A/C mountain with this self-produced outing. Cuts vocals and harmonies.
Sestiged éo generateDraqio action are "Home At Last,” “Firefly LIKE AN EAGLE — Dennis Parker — Casablanca NBLP 7140
ove” and "Cocaine Drain.” . Claren i\ e FENIST SRARNY — Producer: Jacques Morali — List: 7.98
15:)9[;:4D-c;l:-:(::UNDJ—hBulll-:e'l(s?:r;sBF?ﬁ(LN?lse - "Ii-i_!r;le_flgi'r- - RED N.“' E . - Dennis Parker is a talented vocalistin the disco/pop vein who
— Producers: John Lecki ill Nelson — List: 7. f ;
Bill Nelson always seemed to be uncomfortable in the role of ir;a:l}?r?ag?lsdrfi(c)j:g;;niiogfr?(;??hzrggsgfge?yo\:atﬁgli/eils;a’\\gzrggvog]eo
a Hendrix-esque guitar hero that was foisted upon him during “Like An Eagle” features five lengthy disco-styled cuts that

his tenure with Be-Bop Deluxe. With the advent of his stunning spotlights Parker's controlled. distincti e B Eh] B GRS

new band Red Noise, Bill Nelson has apparently made a con- ngn sst;o 8 r L wirlii ! tr‘sn s Venvch i nich rty |dp

scious effort to step back into the shadows and produce a ~510p percussion. s gstrings, pu yhorncharisanda
flurry of synthesizer runs.

“band” in the total sense of the word. Though superficially his .
baby, Nelson’s vocals and guitar work are mixed down to allow BACK TO THE DRAWING BOARD — The Rubinoos —
his brilliant cohorts to match him blow.for blow on his own per- Beserkley JBZ-0061 — Producers: Matthew King Kaufman &
sonal surreal sonic level. Gary Phillips — List: 7.98 .
2 FACED — No Dice — Capitol $T-11925 — Producer: Rupert Suddenly it's 1979 and the Rubinoos appear to be the only
Holmes — List: 7.98 band in America who unabashedly delveinto that special brand
No Dice’s impressive debut last year qualifies this second LP 8 ot pop-rockthat was pioneered by the likes of the Raspberries
as an eagerly awaited follow-up release. “2 Faced” is a well- ¢ and the early Beatles. This is the modern world, however, and
the overall production values of this, their second effort, fully

constructed continuation of No Dice's exploration of solid and
diverse rock & roll extremes. Centered around a Humble Pie- illustrates how refreshingly contemporary their sound can be.
The self-penned tunes on this album are equally divided be-

like base, England's No Dice expands upon a wide variety of
tween spine-tingling rockers and smooth pop ballads.

rock purities. Under the careful production of Rupert Holmes,

the LP is worth AOR attention. LE PARTIE DU COCKTAIL — Phillips/MacLeod — Polydor

SWEET VENDETTA — Adrian Gurvitz — Jet JZ 35782 — PD-1-6198 — Producer: Tony Peluso — List: 7.98

Producers: Adrian & Paul Gurvitz —hlis::.7.98 . This LP is an auspicious debut by a duo who have apparently
~Adrian Gurvitz has long ﬁ’_ien OT\At € :nges Odp$E Sléciess done their homework quite well. Phillips/MacLeod have drawn

with such efforts as Gun, Three Man Army an e Baker- their invigorating pop-rock sound from the Beach Boys-cum-

Eric Carmen school of rock 'n’ roll and fused it with their more

Gurvitz Army. With the release of “"Sweet Vendetta” we now find
than competent songwriting and full-bodied guitar work that

him making a new solo bid for mass acceptance via a funkified
updating of his sound, which up until now has been of the heavy also avoids the use of any hackneyed disco-fied rhythm tracks
in the bargain. Should do well on both pop and AOR formats.

metal variety. The man's guitar and vocal work-outs are as |
mature and muscular as ever, however, with the Porcaro

WUTHERING HEIGHTS — Ferrara — Midsong MSI-008 —
producer: John Ferrara — List: 7.98

brothers supplying rhythmic support. A sure bet for pop and

AOR formats. h . .

SMASH — Source SOR-3083 — Producers: Greg Williams, John Ferrarais emerging as another multi-faceted disco pro-
ducer, and his “Wuthering Heights” album is already attracting
substantial disco action. This LP is a non-stop set of rapid-fire

Jody Sims, Darnell Wyrick and Bernd Lichters — List: 7.98
A midwest-based sextetthat has already achieved success in : L ! .
disco workouts, featuring boisterous horn and string charts,
spacey synthesizer runs, crisp percussion and capable if

Germany and Switzerland, Smash on its U.S. debut album

emerges as a talented outfit that builds its sound around funky, ) s 1 ¢ 4
sparingly-used vocal work. Highlighted by the 15-minute title

track, this LP also carries pop crossover potential.

driving rhythms, jazz-flavored keyboard runs, and sizzling £

saxophone and electric guitar solos. Smash does utilize lead
HOMEMADE MUSIC — Bob Gibson & Hamilton Camp —
Mountain Railroad Records MR 2781 — Producer: Dick

and backing vocals on several cuts, but the group’s primary
focus is on creating a highly danceable formula that fuses both
Rosmini — List: 7.98
Rarely does an album emerge with such intrinsic warmth and

R&B and jazz elements.

RAY CONNIFF PLAYS THE BEE GEES & OTHER GREAT

HITS — Columbia JC 35659 — Producer: L. Russell Brown — charm as does this one. Gibson and Camp have been on-again
off-again partners on America’s folk scene for over eighteen
years, brushing shoulders with such luminaries as Joan Baez,

List: 7.98
The latest album by this veteran MOR/AC artist is a pleasant,
David Crosby and Roger McGuinn (among others). This album,
which is a reunion of sorts, showcases delightfully amiable

enjoyable set of Top 40 hits performed and arranged in the

traditional Conniff style. Virtually every song recorded hereis a
vocal work and firm yet gentle acoustic guitar on folk cum
country material, the majority of which is either self-penned by

famous, memorable hit, ranging from "“Just The Way You Are.”
“You Light Up My Life,” plus, of course, several renditions of

Gibson or by close friend Shel Silverstein. An excellent local ef-
fort which just might squeak its way into the mainstream.

EVOLUTION — Journey — Columbia FC 35797 — Producer:
Rcy Thomas Baker — List: 7.98
By all outward appearances “Evolution” should easily re-
peat the platinum success of last year's refined, infectious “In-
finity” album. This parcel of 11 flawlessly crafted compositions
is once again placed in the Midas touch hands of producer Roy
Thomas Baker, and the result is a stellar album which has al-
ready claimed the number one most added position on the
Cash Box FM page. Journey is an American progressive rock
group that packs both muscle and subtlety.
ROCK ON — Raydio — Arista AB 4212 — Producer: Ray Parker
Jr. — List: 7.98

Last year when Ray Parker stepped out from his successful
behind-the-scenes role and consistently hit the charts with
Raydio’s Arista debut. Now Raydio's follow-up is headed for the
same high flight. Tempting R&B ballads, high-energy dance-
ables, sweet harmonies, and quality production combine for a
mature, sophisticated, yet fun record. Hit singles are inevitable
here. Like its predecessor, in-store play will reveal its R&B and

Bee Gees' compositions. Smooth vocals and lush strings
abound on this effort.
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LINDA CLIFFORD

VOTED 1978's #1 MOST PROMISING R&B FEMALE VOCALIST,
LINDA CLIFFORD'S NEW ALBUM, “LET ME BE YOUR WOMAN '
IS THE FULFILLMENT OF THAT PROMISE. LINDA DELIVERS..

WITH A SENSUOUS DISCO EEAT THAT MAKES YOU KNOW
LINDA CLIFFORD DOESN'T MAKE PROMISES SHE CAN’T KEEP

_ SPECIALLY PRICED TWQ-RECORD SET
INCLUDES THE SINGLE “BRIDGE OVER TROUBLED WATER” Fs 021
PRODUCED BY GIL ASKEY
e B MANAGEMENT: MARV STUART




Cohen Predicts Price Rise
As Retailers Fight Inflation

NEW YORK — The most pressing problem
currently facing the record industry, ac-
cording to John Cohen, current NARM
president and founder and president of the
38-store Disc Record chain, is “the tremen-
dous spiraling expenses of running retail
operations, and not the spiraling of prices.”

Cohen, citing an increase in operating
expenses resulting from inflated heating,
light, and rent biils, as well as the recently
passed minumum wage increase, asserted
that retaifers “are going to have to raise
their prices so they can make a decent
profit at the bottom line.”

In addition, Cohen claimed that “there's
no place for a retailer to cut back because
of the inflationary spiral.” As a result, he
said, the retailer cannot depend on a price
increase by record manufacturers to solve
his financial dilemmas. Instead, Cohen
suggested, “you've got to give yourself a
better margin.”

Trouble With Teamsters Seen

When asked if he thought the rapidly in-
creasing price of oil was a major factor
which could affect retailers’ expenses,
Cohen replied, “I'm more worried in the
short term, not about the oil problem, but
about the Teamster contract.” Referring to
the negotiations now underway between
the Teamsters Union and the nation’s
trucking firms, Cohen added, "“I've spoken
to people in other industries, and they are
very worried thatthere could be a strike and
along one. As itis, the Teamsters are sup-
posed to be asking for over a 100% in-
crease in their contract, so it's a no-win
situation. This is something to be very, very,
worried about.”

Turning his attention to other issues fac-
ing the NARM delegates, Cohen commen-
ted that although “it seems like there just
hasn't been enought good product early in
the year, there's not a damn thing we can do
about it. However,” he continued, “the

Souvall Wonders About ‘Big 6’

results have certainly been detrimental to
sales.”
Defectives Problem

Cohen described the perennial issues of
defective records as "a problem, butl don’t
think it's a giant problem.” Cohen said
“defectives are always a gripe, but you've
got an industry that’'s grown so big for its
britches that something has to suffer along
the way.”

However, Cohen termed the current
popularity of the 12-inch disco disc as “one
of the big probiems because it's so short-
lived. It has no catalog value, it's come and
gone.” The disco disc has also “injured the
R&B business,” charged Cohen, who ad-
ded that he hoped the manufacturers
would begin putting more full-length disco
songs on albums.

Cohen also commented that retailers
were faced with a state of confusion
regarding the status of returns of albums on
independent lines that have been absorbed
by majors. “It's pressing,” Cohen stated,
“especially with ABC and MCA, and A&M is
a problem also. It's going to have to be
ironed out soon, because somehow
somebody is soon going to have to take
responsibility.”

Bar Coding

Bar coding, Cohen felt, would not be a
major issue at NARM because, he asserted,
“it's a matter of mechanics for the com-
panies to institute it across the board now.
They now know what it can mean to them in
terms of tracking sales and returns.”

And, Cohen said, he planned to chargein
his speech before NARM that “there seems
to be a lack of creativity coming from the
manufacturing level.” The reason, he
elaborated, “is that | think these guys are
only after saving their ass. The bureaucratic
nature of the corporations has stifled the

creativity and excitement that this industry °

was built on.”

And Impact On Competition

LOS ANGELES — The exodus from in-
dependent to branch distribution, the
arrival of the video disc and the emphasis
on quality control are some of the subjects
that will be uppermost on people’s minds at
the 1979 NARM Convention, according to
George Souvall, president of Alta Dis-
tributing. Souvall, who heads the Phoenix-
based independent distributor, is a mem-
ber of the board at this year's proceedings
in Miami and his duties will include in-
troducing the chairmen at the convention’s
business sessions.

“One topic | am sure that will cause dis-
cussion at NARM is ‘The Big Six’ and the
loss of distribution lines,” said Souvall. "I
wonder what it is going to do to competition
and if it will increase or decrease it.
Somehow, | see a lessening of competition
rather than an increase.”

Defective Product

Souvall noted that another subject of
controversy at NARM would be the fre-
quency of defective records. He stressed
the importance of the industry getting more
involved in quality control, and said that it
becomes embarrassing when sophisticat-
ed audio equipment spotlights the problem
with defective product. Souvall added that
the handling and returning of the defective
records represents a tremendous cost to
his company.

Another possible NARM topic that
Souvall was enthusiastic about concerns
the advent of the video disc. He observed
that people have been waiting years for the
disc and that it was clearly on the horizon

now. “Apparently it has been very suc-

cessful in the tests they held in Atlanta,”
commented Souvall. “It has great potential
for expanding our total business.”

According to Souvall, the impact of
higher freight costs will also be a conven-
tion concern. ““With the price and
availability of gasoline going the way it is
and the future possibility of a teamster
strike, higher freight costs remain a cons-
tant problem,” said Souvall. “And we cer-
tainly don't need the additional burden of
having to ship back defective product.”

Souvall remarked that a convention
highlight would be the session on bar-
coding. He said that material on the new
coding form would be passed out to all at-
tendees and that it would be informative to
everyone in the industry. Souvall went on to
say that barcoding presented a lot of op-
portunity to the industry just from the
standpoint of returns alone. He added that
he hoped manufacturers would move
rapidly toward the new cataloging system.

The Alta Distributing president’s opinion
on raising list prices to $8.98, another sub-
ject that he feels will warrant heavy discus-
sion at NARM is that he sees nothing wrong
with it as long as it is done on a selective
basis. He noted that not all product
released today was worth $8.98.

One more topic that will be probable
cause for debate is the subject of release
dates. Souvall mentioned that there had not
been a lot of great product released in this
year's first quarter and that it had affected
business. “We'd like to see release dates
even out through the year and build to a
peak in the last quarter,” said Souvall.

NARM °79

Daniel Heilicher

Heilicher Looks
To More Growth
In The Future

“Although | suppose that most of the
people attending the convention this year
are concerned about present business
conditions and the lack of really hot product
in the first quarter of this year, we're looking
to see more expansive growth within the in-
dustry in the upcoming months.”

Danie! Heilicher, NARM board member
and a retired executive of Pickwick Inter-
national, indicated that while most NARM
members at the convention would
recognize the overall need to "tighten up
this year, he felt that the overall mood of the
gathering would be one of cautious op-
timism.

‘I expect that it will be pretty much
‘business as usual.’ There aren’t any major
crises these days, with the exception of the
demands that inflation is making on ali of
us. | think that we are all pretty positive
about the future, though.”

One area where Heilicher saw an im-
mediate need for more rapid development
was in bar-coding, which he indicated
would be a major topic on the minds of
those in attendance at the convention. As
Heilicher explained, industry-wide use of
bar coding would offer at least one device
for coping with inflation.

“|tis a necessary, integral part of proper
merchandising and would be good for
manufacturers as well as the retailers and
rackjobbers. There is some reluctance on
the part of the manufacturers to implement
it throughout the entire industry and we
don’t know whatitis. But the sooner they all
start using it the better off we're going to be
in terms of turnout, investment and less
returns. If the manufacturers ever wake up,
they'll recognize that the more automated
the record shops become, the less returns
they will have. | think that a few record com-
panies are committed to itand | hope thatin
the near future everyone will jump on the
bandwagon.”

Heilicher did not feel that the problem of
even release schedules was the fault of the
manufacturers, but he did point out that it
was a factor that the labels would have to
deal with.

“The labels release the records as fastas
they feel competent merchandise is being
recorded. The timing really has very little to
do with label scheduling, but rather it de-
pends on when the artist completes
recording.”

After spencing much of the past week in
board meetings preparing for the conven-
tion, Heilicher reported that the board had
been discussing “Present problems, if
there are any, as far as what we're looking
forward to at the convention. We also talked
aboutthe future of more regional meetings.

“We're basically looking to the future and
making sure that the convention will be an
insightful and pleasant event.”

Jacobs Cites Costs,
Indie Movement
As Key Topics

(continued from page 24)

would bring further announcements of
such changes.

Jacobs said that while he is very op-
timistic about the industry-wide use of bar-
coding. another item in question at thecon-
vention this year, he doesn't foresee it
becoming a reality for at least three years.

“I think it'sideal for our industry, since we
do all of our business at the cash register,”
enthused Jacobs. “However, bar-coding
will not be effective until everyone starts do-
ing it. A few companies have started using it
on aregular basis but | think that the transi-
tion will be coming gradually.”

Returns on defectives have plagued
racks for several years now, but Jacobs in-
dicated thatthe percentage of returnsin the
past year has been higher than ever,
presenting a major problem and one that
will be under heavy criticism at the conven-
tion

“It's very costly for us, probably forty
cents an album for every one that goes out
and gets returned,” said Jacobs. "It has to
cost the manufacturers alot of money, too.

While Jacobs cited the fact that
operating costsin general havegone up, in-
cluding freight, gas and electricity expen-
ditures, he feit that the convention would
bring to the record labels’ attention many of
the inflationary problems which are having
a profound effect on the industry.

“It's going to reach a point where people
will have to decide whether they're going to
eat or buy records,” Jacobs said. On
balance, he added, “We're reaping it as we
can. I'm not going to paint any gloom, I'm
just living day by day.”

Okinow Laments
Inconsistency Of
Label Releases

continued from page 24)

came out at Christmas. We say to the
manufacturers: ‘At Christmas you can sell
catalog: put out the new releases in
January.’ Still, you can't blame the labels
for malfeasance. They have so little control
over what comes to them. Managing
creativity isn't easy. In what other business
can someone get away with not delivering
to their boss on the date due?”
Lowballing Returns

Other problems that Okinow sees are the
resurgence of lowballing, the raising of the
minimum wage (and corresponding "com-
pression” raises for employees near that
level), returns, and quality control. Of them
all, the quality control issue is the one about
which Okinow feels something concrete
can be done. “You get so many defectives
back on so many different numbers you
have to assume that people are taping for
their own use. We don’t know this for sure,
but when there's a defective it's generally a
run of 13,000 and not just a few. Then there
are the people who can never get a good
album, or the people who bought two so
they think they can return one. A proposal
that | would like to make would be for the
adoption of a NARM member policy that
defectives only be exchanged for the same
title, not for either another title or acash re-
fund.”

Simone Sees Hope

(continued from page 24}

the distributor and not the line that's always
the target.”
Exciting Convention Anticipated
“l think we have put together one of the
most exciting NARM conventionsin years,”
said Simone. "l think everyone has put forth
a great deal of effort,

28
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TK Records and Tapes and its sizzling lineup of artists
welcome all distributors and retailers to our hometown—and the NARM
convention. Thanks for your support in another record breaking year.
And watch us shine in 79!
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NICOLETTE LARSON (Warner Bros. WBS 8795)
Rhumba Girl (Fourth Floor Music — ASCAP)
(Jesse Winchester)

This is the eagerly awaited follow up to Larson’s
smash, “Lotta Love.” Larson has a good ear for
strong material and this time she takes Jesse
Winchester's “Rhumba Man” and makes it uni-
quely her own. The infectious pop/rhumba beat
and Little Feat like rhythms make the single in-
stantly appealing. Larson's sexy, come hither
vocals should get Top 40 and AOR play.

FEATURE PICKS

CHICAGO (Columbia 3-10935)
Gone Long Gone (3:55) (Polish Prince Music —
ASCAP) (P. Cetera)

An infectious Harrison like guitar intro leads
into this gentle, aduit contemporary rocker. The
slick harmonies and smooth production that
grace this cut have become a Chicago trademark
in the band's later years. Donnie Dacus’ guitar
shadings are an added plus on this song which is
suited to Top 40 and MOR playlists.

BOB SEGER (Capitol P-4702)
Old Time Rock & Roll (3:13) {(Muscle Shoals.
Sound — BMI) (G. Jackson and T. Jones)

The gravelly voice and pumping 4/4 rhythm are
unmistakably Seger. This should be yet another
chartbuster from the Detroit powerhouse and his
Silver Bullet Band. Taken from the “Stranger In
Town” LP this ode to rock ‘n’ roll is always one of
the highlights in Seger's concerts. It is a piece of
infectious raucous joy that is worth repeated AOR
and Top 40 spins.

THE TEMPTATIONS (Atlantic 3567)

| Just Don’t Know How To Let You Go (3:28)
(Good Life Music — BMI, J.P. Everett Music —
ASCAP) (B. Holland/E. Holland/M. Woods)

A dramatic introduction, replete with full fury
strings and driving bass line, ieads into one of the
Temp’'s most energetic vocal workouts in
some time. This tune is reminiscent of the "Ball Of
Confusion,” “Can't Get Next To You" days. The
group’s new waxing is rife with spirited harmonies
and zealous shouts.

ROXY MUSIC (ATCO 7100)
Dance Away (3:45) (E.G. Music — BMI) (Ferry)
Roxy Music recently reformed, thus reviving on
of the most exciting and contemporary sounds in
rock. On this cut, taken from the “Manifesto” LP,
vocalist Bryan Ferry plays the broken hearted bon
vivant who tries to dance away the heartache.
Andy Mackay's sax lines, Phil Manzanera's guitar
treatments and an entrancing percussive sound
provide the musical highlights on Roxy Music’s

MILLIE JACKSON (Spring/Polydor SP 192)
Never Change Lovers In The Middle Of The Night
(3:50) (lvan Mogull Music — ASCAP) (K. For-
sey/M. Bjorklund/F. Jay)

Jackson counsels against changing lovers on
the spur of the moment on this single from the “A
Moment's Pleasure” album. Strong beat, guitar
fills and encompassing strings and fine singing
make this a good R&B, pop add.

most commercial effort to date.

PATRICE RUSHEN (Elektra E-46024)

When | Found You (4:00) (Baby Fingers Music/Mr.
Melody Music — ASCAP) (Patrice Rushen/Tony
Coleman/Angels Rushen)

Patrice Rushen is one of jazz’ foremost session
pianists. Her “Patrice” LP showed her to be not
only a great musician but a spirited singer as well.
Her shimmering vocals float gently over this jazz
tinged ballad. Bright background vocals and a
soothing sax break should make the tune an

irresistible add to R&B and pop playlists.

RICK MOSES (20th Century TC-2398)
Baby, You Move Me (3:02) (Rick Moses Music/Lucky
Bear Music — ASCAP) (Rick Moses/Richard T. Bear)
This is a classic woman's song. Moses’ dramatic
vocals are embellished by a dynamic acoustic piano
melody, rising orchestration and airy female background
harmonies. The song is an account of a broken man who
finds love again. This track, lifted from the “Rick Moses

Face The Music” LP should be an MOR smash.
EVIE SANDS (RCA-JH11541)

Keep My Lovelight Burning (3:08) (Hip Pocket
Music/Blen Music — ASCAP) (Ben Weisman and Evie
Sands)

This comes from Sands’ “Suspended Animation” LP
and features her sultry voice at its most powerful. This
R&B flavored tune is highlighted by a steady kick syn-
drum sound and some fine soulful background harmony.
This cut has strong R&B and Top 40 potential.

KING ERRISSON (Venture Records V-107)
Space Queen (3:45) (Nassau Music/Paddle Music —
BMI) (King Errisson)

This disco/R&B flavored song has a calypso feel to it.
Its production is beautifully multilayered with thunderous
percussion, a unique walking bass line and interesting
synthesizer shading. The unusual Bahamian rhythm will
make it an exciting add to R&B and disco playlists.
JERRY LEE LEWIS (Elektra E-46030)

Rockin’ My Life Away (3:25) (Tree — BMI) (Mack Vicery)

Lewis is back with his first Elektra release and
sounding as fresh as he did when he burst onto the rock
‘n’ roll scene almost a quarter of a century ago. The
boogie woogie sound, the lazy unmistakable vocals and
the true rock ‘n’ roll spiritcome through loud and clear as
the Killer remains one of music’s ageless wonders.
THE STYLISTICS (Mercury 74057)

You Make Me Feel So Doggone Good (3:02) (Style Music
— BMI) (Russell Tompkins, Jr./Raymond Johnson)

The new Stylistics single is in the same vein as its hits
‘You Make Me Feel Brand New” and “Betcha By Golly,
Wow.” It features the kind of bright horn arrangement
and silky smooth harmony that has made the band an
R&B favorite for almost a decade. This soulful melody
should fare well in both pop and R&B formats.
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HORSLIPS (DJM DIJMS1105)
Loneliness (3:43) (Dick James Music — BMI) (Horslips)
Horslips have the ability to wed rock ‘n’ roll with the
spirit and excitement of traditional Irish music. This song
from “The Man Who Built America” LP begins with an
almost religious sounding organ intro and then blasts off
into a rousing bit of progressive rock. This is AOR rock at
its finest and FM programmers should have a field day
with it.

WILLIE NELSON (Columbia 3-10929)
September Song (4:32) (Chappell & Co./Tro-Hampshire
House — ASCAP) (M. Anderson/C. Weill}

Nelson takes this Anderson and Weill standard and
reworks it in his own inimitable Texas style. His dis-
tinctive, lilting vocals are brought to the forefront by the
song's simple piano/guitar arrangement. Booker T.'s
clean production brings out every subtle nuance of the
renowned Nelson pipes. This song, like many of the
others on Nelson's latest LP, is suited to MOR playlists.

HERBIE HANCOCK (Columbia 3-10936)
Ready Or Not (3:59) (Raydiola Music — ASCAP, Polo
Grounds — BMI) (R. Parker Jr./J. Cohen)

The "Feets Don't Fail Me Now” LP represented Han-
cock's first venture into disco music. This danceable
funkathon features one of the grittiest and lowdown lines
in recent years and Hancock's new vocal gadget, the
vocoder. Hancock, one of jazz' premier artists, has made
a successful crossover as this song is suited to disco and
R&B playlists.

RUBICON (20th Century TC-2397)

American Dreams (3:45) (Fox Fanfare Music/Nocibur
Music — BMI) (J. Blades/d. Pugh/B. Gillis/G. Eckler/J.
Martin)

This savage rock ‘n’ roll tune is powered by the famed
“Peter Gunn” bassline. There are lots of interesting vocal
and musical changes in this stream of consciousness,
tongue-in-cheek rap about the ever elusive “American
Dream.” It is the title cut from Rubicon’s most recent LP,
whichis alsochock full of surprises. This songis destined
for AOR lists, and could be an interesting Top 40 add.

FRESH (Prodigal P-0645F)

You Never Cared (3:49) (Stone Diamond
Music/Albacore Music — BMI) (S. Grofay/B.
Pratt/H. Cohen)

From its blistering sax opening to its final thun-
derous guitar chord this track is non-stop excite-
ment. This powerful rock tune is underscored by
acoustic guitar and organ rhythms. A powerful
lead vocal highlights this tale of an outlaw who is
constantly on the run.

BABY GRAND (Arista AS 0394)

All Night Long (3:26) (Abbattoir Music Adm. By Arista
Music — ASCAP) (R. Hyman/D. Kagan/R. Chertoff/E.
Bazilian/B. Medoway)

Gritty vocals and strong, breathy harmonies make this
pleasantly chugging rocker a possible Top 40 add. Well-
timed handclaps and vibrant piano work provide acom-
mercial sounding foundation for flaming guitar licks and
diverse vocal trade-offs. This is AOR material, but is still
light enough for Top 40 lists.

THIS GAP BAND (Mercury 74053)
Shake (3:30) (Total Experience Music — BMI) (Charles
Kent Wilson)

This classy tune is an R&B/disco song in the Earth,
Wind & Fire vein, highlighted by a throbbing bass line.
punctuating horns and interesting harmonies. The
whispered background vocals supply a unique percus-
sion like sound. This cut should be of interest to disco
programmers.

THE LATE SHOW (London 5N-20099-DJ)
Bristol Stomp (2:22) (Kalmann Music — ASCAP) (Ap-
pell/Mann)

This remake of the early '60s hit by the Dovells is a
refreshing slice of nostalgia. The new version comes
complete with cracked vocals and Doo Wop background
harmonies. The production work of Tommy Boyce and
Richard Hartley is flawless, and programmers who are
caught in an early days of rock ‘n’ roll time warp should
give this a spin.

HAWKLORDS (Charisma CAS 701)
PSI Power (4:23) (Anglo Rock — BMI) (Calvert/Brock)
A hypnotic progressive rock beat and muitilayered
harmonies highlight the iatest heiping from the band that
used to be known as Hawkwind. The song is about psy-
chic power and the idea is put in an equally spacy
musical setting. This is taken from the “25 Years On”
album and is the band’s most commercial piece of music
yet.
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RADIO NEW

KEZY, A FM STATION ON AN AM DIAL — KEZY/Anaheim, an AM station that used
to rival KHJ/Los Angeles for L.A.'s Top 40 crown, went AOR in January. According to
Media Trend. the station doubled its cume in the first two weeks of the new format. The
station features a special album hour each day at noon and recently sponsored a local
Styx concert that sold out via mail order. The unique formatis an indication that Top 40
and disco do not an AM station make. “There are so many stations in the L.A. area that
play the same thing that we thought it was time for us to become L.A.'s only album
rocker on the AM dial,” said KEZY PD Dave Foremen. “Thereis a substantial amount of
disco onthe air, so we decided to get a piece of the audience that wants to rock.” Most of
the disc jockeys on the station have a Top 40 background, but are not of the screamer
variety. PD Foremen says that the jocks are a little more energetic than the normal FM
personality by design, because he wants an exciting station rather than a sieepy one.
AOR favorites that are currently receiving hot rotation at KEZY are: Cheap Trick, Elvis
Costello, Supertramp, the Cars, the Fabulous Poodles and the Boomtown Rats.
“Radio has been sitting still for years now, and has been dealing in the business of psy-
chographics. demographics and the Arbitron,” says Foremen. “Too many PDs have
been concentrating on programming for the diary. All the humanity has been taken out
of radio and it's time to put it back in because people are reacting to it by turning it off.
We fine tuned the hell out of the '60s, and | think we are going to see a lot of innovation
and creativity in radio in the '80s. KEZY’s new format is an innovation that is just the on-
set of that.”

KSHE BLASTED VIA RADIO, RADIO — Elvis Costello, known for his angry and
rebellious rock tunes. verbally blasted KSHE/St. Louis at his concert at the Kiel Opera
House in St. Louis on March 6. Just before tearing into a stinging rendition of his classic
“Radio, Radio.” Costello said, “l want to dedicate this song to all the local radio stations
that don’t play our records ... and to
KSHE.” Earlier in the evening’s perfor-
mance the upstart rock ‘n’ roller had
dedicated “Accidents Will Happen” to
“the boys over at KADI.” The unusual
statements stirred up the ongoing
rivalry between the St. Louis stations.
The dedications were doubly madden-
ing to the staff over at KSHE because
they had been asked by Columbia
Recordsto unofficially sponsor the gig.
KSHE’s executive vice president,
Shelley Grafman, quickly voiced his
opinion about Costello’'s tirade. “I am
upset and shocked that a performer
would behave in such an unprofessional
manner. The only speculation | have
about the insults to KSHE is that he
believes the innuendoes and false
charges that our station is not suppor-
tive of his music and does not give it appropriate airplay.” Meanwhile, a decidedly dif-
ferent attitude was being expressed over at KADI. “Our position was that we had feltwe
were promoting the music and artist for another station’s promotion.” said KADI PD
Pete Parisi. “As far as we know we were the only station in town playing Costello’s
music.” Tne staff at KADI had been upset ever since they found out that KSHE was
sponsoring the show. KADPs president, Richard Miller, and Parisi maintain that their
station introduced the British artist to St. Louis and that KSHE had been playing
Costello’s music only since it had made the deal to promote the concert. Apparently.
Costello’s manager, Allen Frey, was sympathetic with KADI’s opinions and relayed the
information to Costello who voiced the thoughts, rather dramatically, onstage. “We've
been blamed for whatthe guy said onstage,” said KADVPs Parisi. “His manager called us
up.we never called him, and apologized for not giving us the concert. We just listened to
what he said.”

ARBITRON TASK FORCE — A task force was recently formed in order to advise the
Arbitron Radio Advisory Council in the development of new software designed to give
programmers access to more diary information. At present. programmers must either
do without the information or hand tabulate the data to analyze certain aspects of their
diary survey. The task force will explore areas that should be of special interest to
programmers. These include: audience flow studies; the recycling of radio audience in-
formation and listening by station (format oriented) broken out by zip code. The task
force. which will be chaired by Ed Christian, WNIC-WWKR/Detroit, will have the follow-
ing persons as members: Jim Arcara, WPAT/Patterson, N.J.; Ted Atkins, WTAE-
WXKX/Pittsburgh; Dan Clayton. WBBF-WMJQ/Rochester; Don Kelley, WFYR/Chica-
go; Bill Moyes, KQEQ-KZZY/Albuquerque and Peter Schuke, WRBQ/Tampa.
STATION TO STATION — WKIX/Raleigh recently went searching for the “KIX
Clunker,” acar thatwould vieforthe cash prize of $500 for the honor of being painted as
a WKIX bumper sticker. The winning car, a sleek 1967 white cadillac that out-funked the
funkiest looking, was sold to WKIX for $300 by its original owner . . . WCOZ Boston
recently hosted a four hour Rolling Stones special. Incredible listener response by
fanatical Stones fans prompted a spontaneous format change and turned the special
into a 14 hour Stones-a-thon ... WNBC/New York recently featured a 20 part mini-
documentary entitied “DNA-ADate With Destiny.” The series which aired as part of the
station’s 6:25 a.m. and 7:25 a.m. newscast explored the possibilities of man controlling
his own evolution .

NEW JOBS — George Green has been named vice president and general manager of
KABC/Los Angeles. He succeeds Ben Hoberman. who was appointed president of
ABC radio recently. Green had been general sales manager for the talk radio station
since 1965 . . . Frank Cody, who recently exited KLOS/Los Angeles, is the new PD at
KBPI/Denver . . . Rick Harris has replaced Mark Damon as the PD at WLAC/Nashville
... John Shomby will exit WKXX/Birmingham to become the program director at
KMJK/Portland in mid April . .. Lynn Lotkowictz is soon to become the asst. PD at
WLCY/Tampa. . .Jay Stone former operations manager at KUPD-KKKQ/Phoenix has
returned to the station as its afternoon drive jock . . . Buddy W. Chapman has been
promoted to the post of Arbitron Radio product manager at Arbitron’s research and
production center in Beltsville, Maryland . Kris Mitchell is the new MD
at KERN/Bakersfield. marc cetner

. s

WNBC ALIENS — WNBC radio per-
sonalities Richard Belzer and the Alien,
who presents nightly UFO reports, hang out
at a station party. Pictured (I-r) are: Belzer
and the Alien.

WNBC'’s Inaugural
‘Hometown Album’
A Hit In New York

NEW YORK — WNBC Radio’s inaugural
“Hometown Album” has sold out its initial
run of 5,000 records. The album features
original material by 10 musical groups of
individual musicians from the New York-
New Jersey-Connecticut area who are not
currently under recording contracts.
Available on sale at the Record Shops at
TSS and at Record World, the “Hometown
Album” sells for $1.66, with all profits from
sales going to the Heart Fund.

Ira Rothstein. a Record World store
supervisor, confirmed the album’s impact.
“The record is selling top five here, which is
amazing for unknown artists. We are
featuring the album in our regular displays
as well as in stepdowns and browser bins.
The album is definitely bringing people into
the stores. This was a great idea that is
benefiting everyone connected with it.”

Metromedia Picks
Ward For VP Post

NEW YORK — Bill Ward has been appoin-
ted to the post of senior vice president for
Metromedia Radio. In his new position,
Ward will participate and assist in supervis-
ing the radio division. He will be based in
Metromedia's division headquarters in
Secaucus, New Jersey.

Ward has functioned as vice president
and general manager of KLAC/Los
Angeles for the past 7 years, and has been
employed by Metromedia since 1971. Prior
to joining the radio group, Ward had served
as general manager at KBBQ/Burbank and
program director at KBOX/Dallas and
WPLO/Atlanta.

Scott Shannon

Shannon Selected
As PD At WPGC,
Washington, D.C.

WASHINGTON, D.C. — Scott Shannon has
been appointed to the position of program
director at WPGC/Washington, D.C. Shan-
non has been involved with Casablanca
Record & Filmworks and Ariola Records in
Los Angeles for the past two and a half
years, working with such well known artists
as Kiss, the Viilage People and Amii
Stewart.

Shannon began his career in radio in
1969 as an air personality with
WAAB/Mobile. Shannon has also worked
as a program director at WERC/Bir-
mingham, WKGN/Knoxville, WBSR/Pen-
sacola, WUNO/San Juan, WMAK/Nash-
ville and WQXI/Atlanta. Shannon will join
the staff of WPGC on April 23.

LOOKING AHEAD TO THE TOP 100

YOU SAYSIT ALL (/rving Music — BMI) RANDY BROWN (Parachute RR523)

IWANT YOU TO WANT ME(/nner Song Music — ASCAP)
IN A LITTLE WHILE (I'LL BE ON MY WAY) (Dennis Eari/Mother Pearl — ASCAP)

GARFUNKEL (Columbia 3-10933)

HIGH ON YOUR LOVE SUITE(Jobete — ASCAP)
OLD TIME ROCK AND ROLL(Muscie Shoals Sound — BM|)

BULLET BAND (Capitol P-4702)

THE LOGICAL SONG(A/mo Music/Delicate — ASCAP)

-

CHEAP TRICK (Epic §-50625)
ART

RICK JAMES (Gordy G 7164F)
BOB SEGER AND THE SILVER

SUPERTRAMP (A&M 2128-S)

R&R FOR THE STARSHIP — RCA recording artists Jefferson Starship recently took time
out from rehearsals for their next studio LP to celebrate the success of their currentalbum,
“Jefterson Starship Gold,"” at Radio and Records' recent convention. Pictured in front row
(I-r)are: group members Craig Chaquico, David Freiberg, Paul Kantner. and Aynsley Dun-
bar. Shown standing (I-r) are: Nanci Kane, San Francisco branch manager for RCA and
A&M; David Forman, western regional promotion manager for RCA,; Dennis Newhall,
program director for KSFM; Joshua Blardo, national album promotion director for RCA;
and Kate Ingram, music director for KSAN.

|
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10P FM ROIAIION

— v — — e
™ | LW (WKS TITLE ARTIST aBeL e PRIME CUTS
1| 1|18 | Direstats | DireStraits  [wB | 3 |Suitans Of Swing, Waterline ]
2 6 _4 Enlightened—Rc;g—Ues Allman Bros. Capricorn 14* | Crazy Love. Need Your Love, Can't Take It
3 2 |15 Minute By Minute Doobie Bros. ) Tvé 2* | What A Fool, Here To Love, Steamer. Title
4 4 5 ThreeHearts Bob Welch Capitol 18" | Little Star. | Saw Her, Devil Wind. Precious
9 1| A8 5 GeorgeHarrison George Harrison Dark Horse _—-1_9‘MEOVTAW5;. Noét'Gmy, Faster, Soft Touch -
6 |11 2 Desolation Angels Bad Company Swan Song 38" | Rock 'n’ Roll Fantasy— F i
71 7|10 Armed Forces Elvis Costello Columbia 20 | Oliver's Army. AC_C|de—nts‘ Green Shirt. Goon Squad
8 5110 Life For T@Tamg Eddmﬂoney Columbia 16 | Can't Keep. gme Water I'm Aﬁol_ -
' 9[10] 7| McGuinn.Clark & Hillman | McGunn.ClakgHilman | Capitol | 33" |Surrender To Me, Don't You Write, Traffic
10 |— | 1 | BreakfastinAmerica Supertramp A&M | 51* | Logical Song, Goodbye, Darling, Title
11 | 14 6 Outlandos d'Amour ThePolice A&M 46' »R-ox_ann_e. I\Et -To_YHéan—'t—SRL_osing o
12| 8|15 | BlondesHaveMoreFun Rod Stewart wB 4 | Da Ya Think. Attractive, Shadows Of Love. Title o
13 113 |16 | Legend - - Poco I\/ICA_ L 2_1 Boomerang. Crazy Love. T«tle_ o
14|12 | 5 | AtBudokan CheapTrick  [Epic | 11°|AShame Big Eyes Want Me Clock Surrender
15118 | 9| MirrorStars | FabulousPoodies | Epic 90" | "B Movies. Title
16 9| 9| HeadFirst | TheBabys Chrysalis 27 | Every Time I Think Of You White Lightning. Tite
17 (|24 | 6 Parallel Lines Blondie Chrysalis 26" | Heart Of Glass. Telephone
18 | 21 9 Alive On Arrival Steve Forbert Nemperor 117 | Goin" Down. Thinkin'. Big City?at - l
19 |19 | 4 | Headin Home | carywrignt wB 113 | Moonbeams. Stand
20 |— | 1| RickieLeedones Rickie Lee Jones WB | 154° | Chuck,Easy Money o
21 |20 2 | Look Sharp! JoeJackson A&M 14_5' I_s SIReaTIy. Sunday Paper:One More Time o
22 [16 |21 | Toto | oo | Columbia | 23 | Hold The Line. I'll Supply The Love
|23 |— | 1 | RemoteControt - The Tubes | A&M :_ 103" | Prime T—in;e,_l\io-VVayF\;t - 7
!&_ﬂ 23 52nd Street — Billy Joel | Columbia | 6 | Big Shot. My Life. Title_ o o
[25 23| 2 Manifesto - Roxy Music ~ |Atco | 72 AngeTE;e:A_i;‘t—That So Da@Away
26 |22 [12 | MoveltOnOver George Thorogood | Rounder 49 | itwasn't Me, Cocaine. Title. Who Do You Love
27 |15 |15 | BriefcaseFull OfBlues Blues Bros. Atlantic 8 | Soul Man Messin “B" Movie, Rubber Biscuit
28 |27 | 2 | TheCars | TheCars Elektra 24 | Good Times, Bye Love
129 |30 2 The Man Who BuiltAmerica Horslips DJM 94 | Loneliness, I'll Be Waiting, Title
l&!z_s_@_ Sanctuary | JGeilsBand  |EMI | 134 [ICould Hurt. Last Kiss. Wild Man

FM STATION REPORTS - NEW ADDS/HOT ROTATION

KRST-FM — ALBUQUERQUE — BOB SHULMAN

ADDS: Robert Fieischman. Rockets. Rickie Lee Jones. Roxy Music. Average White Band. Duncan
Browne. Albert Lee. Ironhorse, Tim Weisberg. Spyro Gyra. Cafe Jacques, Wings (45). Molly Hatchet
(45). Robert Johnson (45)

HOTS: Police. Biondie. Roger Voudouris. Tycoon. Bad Company. Allman Bros . Blackfoot. Tubes, San-
tana. Supertramp

WSAN-AM — ALLENTOWN — KEVIN GRAFF

ADDS: Bad Company

HOTS: Supertramp. Doobie Bros.. Dire Straits, Bob Welch, Nicolette Larson. George Harrison, Allman
Bros.. McGuinn, Clark & Hiliman. Eddie Money

KYTX-FM — AMARILLO — MAX MILLER

ADDS: Blackfoot. Couchois, Tim Weisberg. David Grisman, Duncan Browne King Of Hearts. Kenny
Loggins (live). Art Garfunkel. Wings (45)

HOTS: Eddie Money. George Thorogood, Bad Company. Bob Welch, Allman Bros . Steve Forbert. Dire
Straits. McGuinn, Clark & Hillman. George Harrison. Gary Wright. Supertramp. Rod Stewart, Poco,
Doobie Bros.,Rickie Lee Jones, Journey (45), Romeos (45)

KEZY-FM — ANAHEIM — LARRY REISMAN

ADDS: Suzi Quatro, Chris Rea (45}

HOTS: Poco. Kim Carnes, Eddie Money. Doobie Bros.. Supertramp, Gary Wright, Rod Stewart. Styx.
McGuinn, Clark & Hillman, George Harrison. Police. Marc Tanner, Heart. Dire Straits. Bob Welch

WKLS-FM — ATLANTA — RICH PIAMBINO
ADDS: Joe Jackson, Billy Thorpe, Rockets, Rickie Lee Jones, Kinks (45)
HOTS: Allman Bros., Cheap Trick, Police. George Harrison. Elvis Costello, Rod Stewart

WAAL-FM — BINGHAMTON — DICK BASCOM

ADDS: Spyro Gyra, Rockets. Billy Thorpe. Rickie Lee Jones, Joe Jackson, Ironhorse. Tonio K, Dave
Lambert, Art Garfunkel

HOTS: Doobie Bros., Bob Welch, Babys, McGuinn, Clark & Hillman. Elvis Costello. Eddie Money.
George Harrison. Dire Straits. Badfinger, Gary Wright, Todd Hobin. Allman Bros.. Rod Stewart

WBCN-FM — BOSTON — TONY BERARDINI

ADDS: Siouxsie & The Banshees (imp). Herman Brood. Tycoon. Wings (45). Cheryl Lynn (45).
Hawklords (45), Village People (45)

HOTS: Elvis Costello, Police. J. Geils, Flash & The Pan (imp). Tubes. Roxy Music, Frank Zappa. Joe
Jackson, Dire Straits, Supertramp

WXRT-FM — CHICAGO — BOB GELMS

ADDS: Supertramp, Tubes, Graham Parker (45)

HOTS: Elvis Costello. Doobie Bros., Horslips, Cars, Sad Cafe. Muddy Waters. Aliman Bros.. George
Thorogood, Bad Company. Kayak, Billy Joel. Poco, Peter Tosh, U.K.. Rolling Stones. Eric Clapton.
George Harrison. Roxy Music. UFO

WMMS-FM — CLEVELAND — KID LEO/JOHN GORMAN

ADDS: Journey, Rubinoos, Smokie. Granati Bros.. Average White Band. Billy Phillips. Judas Priest.
Graham Parker, Warriors. Sly Dunbar

HOTS: Dire Straits, Doobie Bros., Rod Stewart, Bob Welch, Eddie Money. Allman Bros., Babys, Cheap
Trick, Bad Company, Roxy Music. Bee Gees, Elvis Costello. Fabulous Poodles. Nicolette Larson.
Rockets

C-101 — CORPUS CHRISTI — CHARLIE PALMER

ADDS: Supertramp, Tim Weisberg, Rickie Lee Jones. Joe Jackson. Blackfoot. Wings (45)

HOTS: Eddie Money, Elvis Costelio. Doobie Bros.. Bob Welch, Dire Straits. Blues Bros., George Ben-
son. Babys, Police. Poco

KZEW-FM — DALLAS — KEN RUNDEL

ADDS: Blackfoot, Beach Boys. Duncan Browne, Robert Fleischman, Billy Thorpe. Spyro Gyra. Michael
Franks

HOTS: Dire Straits, Allman Bros.. Cheap Trick, Babys, Eddie Money. Bad Company, Bob Welch.
McGuinn, Clark & Hillman. Supertramp, George Harrison

KBPi-FM — DENVER — FRANK CODY
ADDS: Robert Fieischman
HOTS: Dire Straits, Doobie Bros., Rod Stewart, Poco, Cars. McGuinn. Clark & Hillman
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KFML-AM — DENVER — LARRY BRUCE/KEN KOHL

ADDS: Beach Boys Rockets. Art Garfunkel. Dwight Twilley. Robert Fleischman. Evie Sands. Wings
{45). Bob Dylan (imp)

HOTS: Doobie Bros.. Rod Stewart, Dire Straits. Eddie Money. McGuinn. Clark & Hillman, Amazing
Rhythm Aces. George Harrison, Steve Forbert. Babys

WABX-FM — DETROIT — JOE KRAUSE

ADDS: Blackfoot. Journey. Wings (45)

HOTS: Cheap Trick. Rod Stewart, Doobie Bros . Dire Straits. Elvis Costelio. Geoege Thorogsod. J. Geils
WJKL-FM — ELGIN — TOM MARKER/WALLY LEISERING

ADDS: Average White Band. Jonathan Richman. Ralph McTeil. John Abercrombie, Tony Willlams,
Blackfoot. Graham Parker. Wings (45)

HOTS: Rickie Lee Jones. Horslips. Steve Goodman. Allman Bros.. Dire Straits. Joe Jackson, Joe Ely
U.K.. Bad Company. Steve Forbert. George Thorogood. Tubes. David Grisman. Hammer. David San-
cious. Joe Sample. Joe Turner, Heron/Jackson. lan Carr’s Nucleus

KZEL-FM — EUGENE — STAN GARRETT/CHRIS KOVARICK

ADDS: Rickie Lee Jones. Rubinoos. Tim Weisberg. Spyro Gyra. Smokie. Billy Thorpe

HOTS: Blackfoot. Allman Bros.. Bad Company. Tubes

WSHE-FM — FT. LAUDERDALE — MICHELLE ROBINSON

ADDS: Journey. Beach Boys. Art Garfunkel, Cafe Jacques. Tim Weisberg. Wings (45)

HOTS: Elvis Costello. Cheap Trick. Fabulous Poodles. George Harrison. Eddie Money, McGuinn, Clark
& Hillman. Allman Bros.. Jimmie Mack. Gary Wright. Bob Welch. Supertramp. Duncan Browne, Rickie
Lee Jones. Joe Jackson

WLAV-FM — GRAND RAPIDS — DOC DONOVAN/TONY GATES

ADDS: Couchois. Tubes. Rickie Lee Jones. Joe Jackson. Duncan Browne

HOTS: Supertramp, Doobie Bros.. Dire Straits, Bob Welch. George Harrison. Poco. Eddie Money
Cheap Trick, Molly Hatchet, Cars. Allman Bros.. Elvis Costello. Police. McGuinn. Clark & Hillman. Bad
Company. Geoege Thorogood

WCCC-FM — HARTFORD — BILL NOSAL

ADDS: Average White Band, Blackfoot. Tim Weisberg. Wings (45)

HOTS: Dire Straits. Doobie Bros.. Rod Stewart. Poco. Toto, Police. Allman Bros.. Bad Company. Rickie
Lee Jones. George Harrison, Horslips. Bob Welch. Eddie Money, Fabulous Poodles. Elvis Costello.
Kayak, McGuin, Clark & Hitiman. Badfinger, Amazing Rhythm Aces. Blues Bros.

KLOL-FM — HOUSTON — SANDY MATHIS

ADDS: Journey. Beach Boys. Frank Zappa. Tubes. Joe Jackson, Wings (45), Steve Forbert (live ep).
Orleans (45)

HOTS: George Harrison. Dire Straits, Eddie Money. Bob Welch, Poco, Supertramp, Babys, Toto. Elvis
Costello. McGuinn. Clark & Hillman, Bad Company. Police

KKTX-FM — KILGORE/LONGVIEW — JIM HODO/DAL SANDERS

ADDS: Rockets, Rickie Lee Jones, Dwight Twilley, Teaze. "Calif. Dreaming.” Art Garfunkel. Spyro Gyra.
Billy Thorpe. Tim Weisberg, Blackfoot

HOTS: Allman Bros.. Kayak, Amazing Rhythm Aces. McGuinn. Clark & Hiliman. Suzi Quatro. April
Wine. Police, George Harrison, Bad Company. Bob Welch. Dire Straits. Supertramp, Poco. Doobie
Bros., Blondie

WBLM-FM — LEWISTON/PORTLAND — JOSE DIAZ

ADDS: Roxy Music. Beach Boys. Journey. Wings (45). April Wine (45). Hawklords (45), Graham Parker
(45)

HOTS: Supertramp. Cars. Foreigner. Styx. Police. Marc Tanner, Dire Straits. Bad Company. McGuinn,
Clark & Hillman, Fabulous Poodles. Elvis Costello. Allman Bros.. Bob Welch. Gary Wright. J. Geils. Billy
Joel. George Harrison. Rolling Stones, Kayak, Sad Cafe

KNAC-FM — LONG BEACH — PAUL FUHR/DENISE WESTWOOD

ADDS: Journey. Billy Thorpe, Blackfoot, Rockets. Duncan Browne, ironhorse

HOTS: Bad Company, Allman Bros.. Supertramp. Dire Straits, Doobie Bros.. Rod Stewart. UFO. Cheap
Trick. Blues Bros.. George Harrison, Elvis Costello

WBAB-FM — LONG ISLAND — BERNIE BERNARD

ADDS: Robert Fleischman. Tin Huey, Bill Nelson's Red Noise. Duncan Browne, Cafe Jacques. Magnet.
Gulliver. Rubinoos. England Dan & J.F. Coley. Average White Band

HOTS: Dire Straits. Doobie Bros., George Harrison, Beach Boys. Bad Company, McGuin, Clark &
Hillman, Poco. Bob Welch. Billy Joel. U.K.. Supertramp. Elvis Costelio. Eric Clapton. Eddie Money.
George Thorogood. Allman Bros.. Blondie, Gary Wright, Grateful Dead, Kayak
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MOST
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FM LPS

#1 Most Added

#2 Most Added

¢! -
RICKIE LEE JONES

#3 Most Added

#4 Most Added

=il Y . ROCKETS TIM WEISBERG
VLTI Rickie Lee Jones Rockets Night Roder
Columbia Warner Bros. RSO MCA

#1 Most Added WBCN., WMMS, WLIR. HISTORY TO DATE — BILLY THORPE —
JOURNEY — Evolution —  WHFS. WJKL, KZEW WJKL, WKDF Children Of The Sun —
Columbia #3 Most Added #5 Most Added Capricorn
ADDED THIS WEEK — ROCKETS — Rockets — BLACKFOOT — Strikes ADDED THIS WEEK —
WABX. KSHE., KWST, RSO — Atco KWST. KTFX, WAAL
WAAF, WIOQ, WBLM, ADDED THIS WEEK — ADDED THIS WEEK — @T(AS'KEZEV,ZZ;XOUR’
WYFE, KTFX, KLOL, WAAF, WIOQ. KFML. WJKL., WABX. KSHE e N
WYDD. KSJO, KNAC. WYFE, KTFX, WAAL KMEL. KNAC. wccc ~ HISTORY TO DATE —
WSHE. KOME, WMMS, KNAG, KRST, KREM, KZEW, WOUR, KYTX, C- KSJO.KNAC. WKDF
WKDF. KADI, KMEL WKLS., KOME, KKTX. 101. KKTX, WLIR, ZETA 7 #8 Most Added
HISTORY TO DATE — KSAN WLIR HISTORY TO DATE — ROBERT FLEISCHMAN

Prior single activity

#2 Most Added
RICKIE LEE JONES —
Rickie Lee Jones —
Warner Bros.
ADDED THIS WEEK —
KSHE, KMEL, WYDD,
WLAV, WAAL, KRST
KREM. KINK. WKLS,
WKDF., WRNO, C-101,
KKTX, KSAN, KZEL, KADI
HISTORY TO DATE —
KWST. KSJO, KFML,
WSHE., wioQ. WBAB,
WBLM, WNEW, KEZY,

HISTORY TO DATE —

KWST, KSHE, WABX.
KMEL, KSJO, KZEW.
WSHE, WYDD. WBAB,
WBLM, KLOL. KZEL.

WKDF, WBCN, WMMS,
WOUR. KADI. WHFS

#4 Most Added

TIM WEISBERG — Night
Rider — MCA

ADDED THIS WEEK —
WYFE, KTFX. WSHE
KRST, WCCC. KINK,
KZAM, KYTX, C-101,
KKTX, KZEL. KADI, ZETA

WHFS. WAAL. KRST.
KZEL. WMMS, WNEW
KSJO

#6 Most Added
ART GARFUNKEL — Fate
For Breakfast —
Columbia
ADDED THIS WEEK —
WAAF KFML, KTFX,
WAAL, WSHE. KINK
WKDF. KYTX. KKTX, KNX,
WLIR
HISTORY TO DATE —
WBAB, KZAM

— Perfect Stranger —
Arista
ADDED THIS WEEK —
wloQ., KFML., WBAB
KSJO. KRST, KZEW,
WKDF. KBPI, WLIR
HISTORY TO DATE —
None

#9 Most Added
IRONHORSE — Ironhorse
— Scotti Bros.
ADDED THIS WEEK —
WAAL. KNAC., KRST.
WOUR., WKDF. WRNO

#5 Most Added

BLACKFOOT
Strikes
Atco

#6 Most Added

ART GARFUNKEL
Fate For Breakfast
Columbia

HISTORY TO DATE —
KWST. KSHE, wWIOQ,
WYDD. WBAB, KKTX,
KZEL, WBCN, KMEL.
WNEW. KMET, KSJO,
WMMS
#10 Most Added

SUPERTRAMP -
Breakfast In America —
ASM

ADDED THIS WEEK —
KTFX., KOME., WXRT, C-
101, WPIX, KSAN, KADI.

ZETA 7

HISTORY TO DATE —
WHFS, KWST. KSHE.
WABX. KMEL. WYFE.
KSJO. WJKL, KFML,
WSHE. wi0OQ, WRNO,
WAAL. WYDD. WBAB,
WAAF. WBLM. WNEW,
KNAC, KRST. KEZY.
WLAV. KREM. KNX,
KLOL. WSAN. KZAM,
KZEL. WKDF, KYTX,
WBCN, WMMS. KBPI.

WOUR. WXRT, KADI.

#11 Most Added

JOE JACKSON — Llook
Sharp! — A&M

ADDED THIS WEEK —

WYFE, KTFX, KLOL.
WLAV, WAAL. WKLS
KZAM, C-101

HISTORY TO DATE —

KFML. WIOQ. KSAN,
KOME, WCCC, WXRT,
KADI. KWST., KREM,
WAAF. KRST. WYDD.
WJKL., WBLM, WMMS,
KSJO. WBAB. WPIX.
WSHE. KZEW. WOUR.
WLIR, WNEW

#12 Most Added
THE BEACH BOSY —
L.A. (Light Atbum) —
Caribou
ADDED THIS WEEK —

KFML, KTFX, KLOL
WSHE. WBLM, KZEW.
KREM, WKDF

HISTORY TO DATE —
WZMF. WIOQ. WRNW,

#7 Most Added

KNX, KZAM. KYTX, 7. WLIR

WPIX, KADI. WLIR KINK. WLIR, WZMF

WAAL, WYDD. WPIX.

FM STATION REPORTS — NEW ADDS/HOT ROTATION

WLIR-FM — LONG ISLAND — DENIS McNAMARA/LARRY KLEINMAN

ADDS: Art Garfunkel, Blackfoot, tronhorse, BTO, Guess Who. Robert Fleischman. Rockets. Average
White Band. Tony Williams, Tim Weisberg. Bill Nelson's Red Noise. Legs Diamond

HOTS: Peter Tosh, Rickie Lee Jones. Police, McGuinn, Clark & Hiliman. Steve Forbert, Dire Straits.
Fabulous Poodles, Allman Bros.. Frank Zappa. Joe Jackson. Blondie, Robben Ford. Bad Company
Supertramp. Elvis Costello. Rolling Stones. Good Rats. Robert Gordon. Eddie Money. Boomtown Rats
KNX-FM — LOS ANGELES — MICHAEL SHEEHY

ADDS: Average White Band, Albert Lee. Lowell George, Art Garfunkel. Couchois, Chris Rea (45).
Orleans (45), Randy Vanwarmer (45)

HOTS: Supertramp, Bad Company. Evie Sands, Badfinger. Eddie Money, Sad Cale. Rickie Lee Jones,
Marc Tanner, Dire Straits, Rufus, Kim Carnes. McGuin. Clark & Hillman. Liner. Bighorn. Rubicon, Cafe
Jacques

KWST-FM — LOS ANGELES — PAM MAY

ADDS: Journey, Billy Thorpe, Wings (45)

HOTS: Roa Stewart, Dire Straits, Cheap Trick. Eddie Money. Allman Bros.. McGuinn. Clark & Hillman,
Bob Welch. George Harrison, Doobie Bros., Bad Company

WKDF-FM — NASHVILLE — ALAN SNEED

ADDS: Robert Fleischman. Art Garfunkel, Rickie Lee Jones, Beach Boys. Steve Goodman, Journey.
Couchois, Ironhorse, Wings (45), Kinks (45)

HOTS: Doobie Bros., Dire Straits, Poco, Allman Bros.. Rod Stewart, George Benson. Toto, Bad Com-
pany. McGuinn. Clark & Hillman, Bob Welch

WRNO-FM — NEW ORLEANS — ROD GLYNN

ADDS: Blondie, “Calif Dreaming,” Tycoon, Orleans (45). Rickie Lee Jones. Suzi Quatro. Ironhorse
HOTS: Styx, Queen. Doobie Bros.. Poco. lan Matthews, Dire Straits. Rod Stewart. Bob Welch
WPIX-FM — NEW YORK — JAY CRAWFORD

ADDS: Graham Parker, Hammer, ironhorse, Supertramp. Rumour (imp), lan Dury (imp 45). Robert
Johnson (45)

HOTS: Aliman Bros.. Blues Bros.. Blondie. Elvis Costello. Dire Straits. Jam, Police. Bob Welch, Joe
Jackson. Roxy Music. Beach Boys. Bad Company. Tin Huey. Robert Gordon, Fabulous Poodles
WNOR-FM — NORFOLK — RON REGER

ADDS: Cafe Jacques. Blondie (45). Journey (45)

HOTS: Molly Hathchet, Marc Tanner, Doobie Bros., Styx, Billy Joel. Toto, Nicolette Larson. Rod Stewart.
Sheap Trick, Supertramp, Dire Straits, George Harrison, Bob Welch. Poco

'ETA 7 — ORLANDO — BILL MIMS

'DDS: Supertramp, Blackfoot, Tycoon, Kayak, Badfinger. Tim Weisberg. Spyro Gyra, Journey (45)
HOTS: Altman Bros.. Dire Straits. Doobie Bros.. Elvis Costello, Bob Welch. Tubes, Bad Company, U K.
George Harrison. April Wine

WIOQ-FM — PHILADELPHIA — HELEN LEICHT

ADDS: Journey. Rubinoos. Rockets, Robert Fleischman, Wings (45)

HOTS: Dire Straits, Supertramp, Elvis Costello, Cars, Steve Forbert. Bad Company. Police. Horslips,
U.K., Cafe Jacques, Poco. Robert Johnson, Fabulous Poodles, Gary Wright. Tonio K. Roxy Music. Ham-
mer. Joe Jackson, Couchois, Jam

WYDD-FM — PITTSBURGH — MIKE KIRVEN

ADDS: Roxy Music. Journey, Duncan Browne, Rickie Lee Jones. Orleans (45), Wings (45). Thin Lizzy

{45)

HOTS: Aliman Bros.. Eddie Money, Bob Welch, Bad Company. McGuinn, Clark & Hiliman, Marc Tan-
ner, George Harrison, Little River Band (45), Fabulous Poodles, Elvis Costello. Cheap Trick, Police, Dire
Straits. Poco, Doobie Bros., Babys

KINK-FM — PORTLAND — LESLIE SARNOFF

ADDS: Average White Band. Rickie Lee Jones, Tim Weisberg, Art Garfunkel. Bobby Caldwell (45),
Wings (45). Peter McCann (45), Supertramp (45). Firetall (45), McGuinn, Clark & Hillman (45)

HOTS: Rod Stewart, Chicago. Eric Clapton. Dire Straits, George Harrison. Bob James, George Benson,
Bob Welch, Gary Wright. Firefall. Doobie Bros.. Billy Joel, Linda Ronstadt, Toto. Janne Schaffer
WYFE-FM — ROCKFORD — ARMAND CHIANTI/BRAD HOFFMAN

ADDS: Legs Diamond, Tubes, Tim Weisberg, TKO, Snowpek, Rockets, Journey. Joe Jackson, Wings
(45)

HOTS: Supertramp, Dire Straits, Poco, Eddie Money, Toto, Bob Welch, George Harrison, Journey,
Allman Bros.. Molly Hatchet. McGuinn, Clark & Hillman, Head East. Bad Company. Police. Tycoon, April
Wine. Badfinger. Frank Zappa, Rockets

Cash Box/March 31, 1979

KADI-FM — ST. LOUIS — PETER PARISI

ADDS: Tim Weisberg. Joe Sample. Journey. Supertramp, Ironhorse, Couchois. Rickie Lee Jones,
Tubes, Wings

HOTS: Bad Company. Bob Weich, Elvis Costelio, George Harrison, Blondie. Dire Straits. Doobie Bros |
Tycoon. McGuinn, Clark & Hillman

KSHE-FM — ST. LOUIS — TED HABECK

ADDS: Blackfoot. Rickie Lee Jones. Hammer. Hellfield. Dave Lambert. Michael Murphy. Journey
HOTS: Aliman Bros.. Supertramp. Bad Company, Gary Wright, George Harrison. Eddie Money, Rod
Stewart, Kayak. J Geils. Doobie Bros., Max Demian. Couchois. Triumvirat, Horslips, Bob Welch
KMEL-FM — SAN FRANCISCO — MARK COOPER

ADDS: Journey, Blackfoot, Rickie Lee Jones

HOTS: Santana, George Harrison. Supertramp. Allman Bros.. Bad Company. Dwight Twilley. Journey.
Police

KSAN-FM — SAN FRANCISCO — KATE INGRAM

ADDS: Rickie Lee Jones. Jonathan Richman. Rockets. Rubinoos. Stuff, Sex Pistols (imp). Smokie,

Supertramp. U.K. Clash {imp 45). Members {(45), Graham Parker {45)

HOTS: Bad Company, Biondie. Cheap Trick, Elvis Costello. Doobie Bros.. Fabulous Poodles, Robert

d\(l)hlnion, Eddie Money. Police, Suzi Quatro. Rolling Stones. Roxy Music. Tubes, Dwight Twilley, Bob
elc

KOME-FM — SAN JOSE — DANA JANG

ADDS: Journey. Hammer, Michael Murphy, Suzi Quatro, Rockets, Supertramp, U.K.

HOTS: Allman Bros.. Babys. Blues Bros., Came!. Cheap Trick, Elvis Costello. Dire Straits. Doobie Bros.
Fabulous Poodles. Nicolette Larson, McGuinn. Clark & Hillman. Eddie Money. Poco. Pointer Sisters,
Police. Rod Stewart, Toto, UFO, Bob Welch

KSJO-FM — SAN JOSE — PAUL WELLS

ADDS: Journey. Rubinoos. Robert Fleischman. Strangliers (imp). Bill Nelson's Red Noise. Scorpions
(imp). Cramps (imp 45). B-52s (imp 45). Steve Forbert (live ep)

HOTS: Police. Joe Jackson, Dwight Twilley. Bad Company. Bob Weilch, Allman Bros.. Babys. UFO. Ed-
die Money. Max Demian, Fabulous Poodles. Tubes. Supertramp

KZAM-FM — SEATTLE — MARION SEYMOUR

ADDS: Tim Weisberg. Adrian Gurvitz. Tubes, Joe Jackson, John Hall. Auracle

HOTS: McGuinn. Clark & Hillman. Rickie Lee Jones. Dire Straits, George Harrison. Michael Franks,
Amazing Rhythm Aces. Steve Forbert, Neil Larson. Allman Bros.. Doobie Bros.. Billy Joel, Third World,
Kim Carnes. Valerie Carter. Eric Clapton

KREM-FM — SPOKANE — LARRY SNIDER

ADDS: Rickie Lee Jones, Carlos Santana. Beach Boys. U.K.. Rockets, Michael Murphy. Wings (45)
HOTS: Bad Company. Dire Straits, Bob Welch, Eddie Money, Supertramp. McGuinn. Clark & Hiliman,
Doobie Bros.. Elvis Costello, Allman Bros.. Steve Forbert, Blues Bros.. Rod Stewart. Poco

KTFX-FM — TULSA — JIM BOB

ADDS: Journey, Rockets, Kenny Loggins (live), Roger Voudouris. Roxy Music. Billy Thorpe, Couchois.
Seawind. Tim Weisberg. Albert Lee. Art Garfunkel. Spyro Gyra. Tomita, TKO. Van Duren. Beach Boys,
Hammer, Joe Jackson, Supertramp, Kinks (45). Ray Stevens (45), Orleans (45)

HOTS: Judy Collins. Doobie Bros., Heart, Dire Straits. Rod Stewart. Eddie Money. Elvis Costello,
George Harrison, Poco. Bob Welch. Toto, McGuinn, Clark & Hillman, Allman Bros.. Nicolette Larson,
Eric Clapton. Police. Sad Cafe. J. Geils. Marc Tanner. Pointer Sisters. Steve Forbert, Blondie, Neil
Young. Little River Band, Billy Joel, Mark Almond. Badfinger, BTO. George Benson

WOUR-FM — UTICA — TOM STARR

ADDS: Billy Thorpe, Carlos Santana, Duncan Browne, Blackfoot. fronhorse. Frank Zappa. Tycoon,
Adrian Gurvitz, Tubes

HOTS: Joe Jackson, Elvis Costello. Dire Straits. Tonio K. Steve Forbert, Police. Allman Bros.. Doobie
Bros.. Poco, McGuinn, Clark & Hillman. Babys. George Harrison. Rickie Lee Jones

WAAF-FM — WORCESTER — JOHN DUNCAN/PAUL LEMIEUX

ADDS: Rockets. Art Garfunkel, Journey

HOTS: Allman Bros.. Blondie, George Harrison, Cheap Trick, Elvis Costello. Dire Straits, Doobie Bros..
Eddie Money. Supertramp, Rod Stewart
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NORTHEAST

WTRY — ALBANY/TROY — DON PERRY, M

4-1 — Bee Gees. JUMPS: 30 To 25 — G. Harrison, 29 To 24 — B. Welch, 27 To 22 — E.C. King, 28 To 21
— S.Quatro & C. Norman, 24 To 19 — Amii Stewart, 21 To 16 — Blondie, 22 To 14 — F. Mills, Ex To 27 —
G. Benson, Ex To 26 — Chic. ADDS: Peaches & Herb, Village People, Bell & James.

WGUY — BANGOR — MARK LAURENCE, PD

2-1 — Bee Gees. JUMPS: 28 To 25— Bell & James, 29 To 24 — E.C. King, 27 To 23 — G. Harrison, 25 To
21— Chic. 23To 20 — B. Welch, 22 To 18 — Babys, 20 To 17 — E. Rabbitt, 13 To 10 — Amii Stewart, 5 To
3 — Dire Straits, 6 To 2 — Blondie. Ex To 30 — Jacksons, Ex To 29 — Village People, Ex To 27 — Police
Ex To 26 — Cars. ADDS: Orleans, R. Vanwarmer, Wings.

WRKO — BOSTON — RICH WOODWARD, MD

1-1 — Bee Gees. JUMPS: 30 To 27 — Peaches & Herb, 29 To 26 — B. Welch, 28 To 25 — J. Geils Band
2570 22 — H. Mann, 23 To 20 — M. McGovern, 24 To 19 — S. Quatro & C. Norman, 21 To 17 — G.
Harrison, 18 To 15 — N. Diamond, 20 To 14 — Sister Sledge. 17 To 11 — Blondie. 15 To 10 — Amii
Stewart, 7 To 3 — Dire Straits, 4 To 2 — Doobie Bros., Ex To 30 — Cheap Trick. Ex to 29 — Gary's Gang,
Ex to 28 — Instant Funk. ADDS: Machine, Wings. Poco, O. Newton-John “Deeper’.

F105 — BOSTON — CHARLIE FERNANDEZ, MD

1-1 — Bee Gees. JUMPS: 33 To 30 — H. Mann, 30 To 26 — Instant Funk, 28 To 25 — Babys. 29 To 24 —
8. Welch, 25To22 — G. Harrison, 26 To 21 — Blues Bros., 32 To 17 — Sister Sledge, 20 To 16 — Chic, 17
To 13 — Amii Stewart, 15To 12 — Blondie 12 To 10 — Little River Band, 10 To 5 — Doobie Bros., 4 To 2
— F. Mills, Ex to 35 — Jacksons, Ex To 31 — Desmond Child & Rouge. Ex To 29 — Cher, Exto 28 — S.
Quatro & C. Norman, Ex To 19— M. McGovern. ADDS: Village People, Police, L. Clifford, Gary's Gang.

WICC — BRIDGEPORT — GREG LOEHR, MD

1-1 — Bee Gees. JUMPS: 30 To 26 — J. Collins, 22 To 19 — Chic, 27 To 16 — F. Mills, 25 To 13 — Amii
Stewart, 15 To 12 — S. Quatro & C. Norman, 13 To 9 — Little River Band, Ex To 30 — G.Q., Ex To 29 —
Cher, Ex To 28 — Jacksons, Ex To 25 — Gary's Gang, Ex To 23 — Poco. ADDS: Wings, Roxy Music,
Delegation, Peaches & Herb, C. Brown.

WKBW — BUFFALO — JON SUMMERS, MD

1-1 — Doobie Bros. JUMPS: 30 To 26 — America, 25 To 22 — 8. Welch, 24 To 20 — Heart, 23To 17 —S.
Quatro & C. Norman, 27 To 15 — H. Mann, 17 To 13 — E. Rabbitt. Ex To 29 — G. Harrison. ADDS:
Orleans.

WDRC — HARTFORD — JIM ENGLISH, MD

2-1— Doobie Bros. JUMPS: 30 To 27 — G. Benson, 29 To 25 — Gary's Gang, 27 To 24 — G. Harrison, 26
To 23 —Chic, 23 To20 — S. Quatro & C. Norman, 24 To 17 — Amii Stewart, 18 To 15— B. Caldwell, 22
To 13 — Sister Sledge, 16 To 12 — A. Murray, 14 To 9 — Blondie, 10 To 3 — F. Mills, Ex To 30 — E.
Rabbitt, Ex To 29 — J. Collins, Ex To 28 — Jacksons. ADDS: Wings, Blues Bros. Marc Tanner Band.

WBLI — LONG ISLAND — BILL TERRY, MD
1-1— G. Gaynor. JUMPS: 23 To 20 — Cher, 22 To 19 — Chic, 25 To 17 — Sister Sledge, 13 To9— Gary's
Gang, 10 To 8 — Dire Straits, 9 To 7 — Gonzalez, 8 To 6 — Doobie Bros.. Ex To 30 — Viliage People, Ex
To 24 — G.Q. ADDS: Peaches & Herb, Wings.

WAVZ — NEW HAVEN — CURT HANSEN, MD

1-1 — R. Stewart. JUMPS: 3270 26 — Poco, 30 To 24 — B Welch, 27 To 21 — E. Money, 26 To 20 — G.
Benson, 28 To 19 — Peaches & Herb, 21 To 18 — G. Harrison, 24 To 15 — Village People. 18 To 11 —
Chic, 12709 — G.Q.,9To 7 — Blondie, 6 To 4 — Gary's Gang, Ex To 25 — Bee Gees. ADDS: 30 — R.
Brown, 29 — J. Collins, 22 — Wings.

WABC — NEW YORK — SONIA JONES, MD

-1 — G. Gaynor. JUMPS: 43 To 29 — Village People, 29 To 26 — B. Joel, 24 To 20 — Blondie. 25To 17
Chic, 19 To 15— Gary'sGang, 16 To 11 — B. Caldwell. ADDS: 58 — E. Money. 50 — N. Diamond. 34 —

T-Connection, 33 — Babys. 30 — A. Murray. 25 — Cher, 24 — Jacksons, 23 — Littie River Band. 18 —

Sister Sledge, 16 — Instant Funk, G. Benson.

99X — NEW YORK — BOBBY RICH, PD

1-1 — Bee Gees. JUMPS: 29 To 23 — G.Q. 25 To 22 — E. Money. 23 To 19 — Little River Band. 21To 17

— Poco. 18 To 14 — Sister Sledge, 17 To 13 — Gary'sGang. 14To9 — Chic.4To2—B.Joel Ex To 25 —

Wings, Ex To 20 — Cher. ADDS: R. Stevens, G. Harrison, N. Diamond. Jacksons. Peaches & Herb.

WFIL — PHILADELPHIA — GERRY DeFRANCISCO, MD

1-1 — Bee Gees. JUMPS: 25T0 20 — E. Rabbitt, 23To 19 — B. Caldwell. 19 To 14 — Little River Band. 15

To 12— Poco, 10 To 6 — Doobie Bros., Ex To 21 — Chic. ADDS: G. Harrison, Wings, Peaches & Herb, K.

Rogers & D. West.

WIFl — PHILADELPHIA — JEFF ROBBINS, MD

1-1 — Bee Gees. JUMPS: 30 To 24 — Village People, 18 To 14 — S. Quatro & C. Norman, 19To 13 —

Babys, 17 To 12 — Poco, 13 To 10 — Dire Straits.

JB105 — PROVIDENCE — TODD CHASE, PD

1-1 — Bee Gees. JUMPS: 39 To 35 — Bad Company, 38 To 34 — Heart, 37 To 33 — L. Clifford, 40 To 30

— Bell & James, 35 To 28 — G. Benson, 36 To 25 — Gary's Gang. 32 To 24 — Police. 24 T0o 20 — G.

Harrison, 25 To 17 — Village People. 22 To 16 — B. Caldwell, 20 To 15 — Babys, 15To 12 — Amii

Stewart, 12To9— B. Joel. 16 To 7 — N. Diamond. 9To 6 — Dire Straits, 6 To3 — Doobie Bros.. Ex To 38

— R. Vanwarmer, Ex To 37 — Faragher Bros., Ex To 36 — Instant Funk. ADDS: 40 — McGuinn, Clark &

Hillman, 39 — Wings

WPRO-FM — PROVIDENCE — ALAN EDWARDS, MD

1-1 — Bee Gees. JUMPS: 26 To 23 — Bell & James, 17 To 14 — Cher, 1570 12 — 8. Joel, 14To 8 —

Police. 11 To 7 — Dire Straits. 10 To 5 — Doobie Bros., 7 To3 — S. Quatro & C. Norman, Ex To 26 — G.

Benson. Ex To 25 — Peaches & Herb. ADDS: Styx, Wings. Poco.

WBBF — ROCHESTER — TOM NAST, MD

1-1 — Bee Gees. JUMPS: 32 To 28 — Marc Tanner Band, 34 To 26 — McGuinn. Clark & Hillman, 31 To
24 — Heart, 33 T023 — Chic. 28 To 22 — Al Stewart. 26 To 21 — F. Mills, 24 To 19 — D. Naughton, 23 To
18 — Blondie, 21 To 16 — B. Caldwell, 17 To 14 — Peaches & Herb. 16 To 13 — N. Diamond, 15To 11 —
B.Joel,13To 10 — B. Welch, 10 To 7 — E. Money, 9 To 6 — Poco, 7 To 3 — Little River Band. Ex To 35 —
Faragher Bros.. ExTo 34 — Cher, Ex To 31 — Bell & James. ADDS: G. Harrison, G. Benson, S. Quatro &
C. Norman, Amii Stewart.

WTLB — UTICA — JIM REITZ, MD

1-1 — Bee Gees. JUMPS: 30 To 24 — Blues Bros., 28 7023 — Bell & James, 27 To 18 — F. Mills. 21 To 17
— S.Quatro& C. Norman, 19 To 15 — Amii Stewart, 17 To 13 — Poco. 15 To 10 — Blondie, 12To9 — B.
Joel, 6 To 4 — Little River Band, Ex To 30 — Village People, Ex To 28 — Jacksons. Ex To 27 — C. Brown.
Ex To 26 — Chic. ADDS: Wings. Orleans, Sister Sledge.

SOUTHE AST

WANS — ANDERSON — BILL McCOWAN, PD

4-1 — Blondie. JUMPS: 35 To 32 — Farragher Bros., 34 To 29 — R. Vanwarmer. 31 To 28 — Bad
Company, 30 To 27 — G. Harrison, 29 To 26 — Bandit, 28 To 24 — E.C. King. 26 To 23 — K. Carnes, 31
To 22 — Police, 27 To 21 — McGuin, Clark & Hiltlman,22To 19 — G. Benson. 21 To 17 — B.Welch. 23 To
16 — Styx, 17 To 14 — A. Murray. 19 To 13 — Chic, 16 To 11 — C. Bullens, 12To 10 — N. Diamond. 10 To
8 — E.Money, 11 To7 — S. Quatro & C. Norman, 9 To4 — Bell & James, Ex To 35 — R. Voudouris, ExTo
34 — Tycoon, Ex To 30 — April Wine. ADDS: 31 — Peaches & Herb (new). Raydio, C. Rea. Wings.

WAGQ — ATHENS — BRADY McGRAW, PD

4-1 — Dire Straits. JUMPS: 30 To 24 — Allman Bros., 29 To 21 — Bell & James, 28 To 20 — Jacksons, 24
To 18— C.Brown, 18 To 13 —S. Quatro & C. Norman, 22To 11 — E.C.King, 20 To9 — Chic, ExTo 30 —
Faragher Bros., Ex To 29 — Tycoon, Ex To 28 — Village People, Ex To 27 — Peaches & Herb (new), Ex
To 25 — Blues Bros. ADDS: Wings. Orleans, Ray Stevens. Foxy, Instant Funk.

WRFC — ATHENS — GARY KIRK, MD

3-1 — F. Mills. JUMPS: 30 To 27 — England Dan & J.F. Coley, 29 To 26 — Tycoon, 28 To 24 —Village
People, 27 To 22 — Sister Sledge, 24 To 19 — Chic, 26 To 18 — Jacksons, 23To 17 — G. Benson, 20 To
15 — E.C.King, 17 To 12 — Blondie, 19To 11 — C. Brown, 15To 10 — S. Quatro & C. Norman, 10 To 7 —
Amii Stewart, 11 To 6 — Bell & James, 6 To 4 — Little River Band, 5To 3 — B. Joel. 7 To 2 — Dire Straits,
Ex To 30 — Pointer Sisters, Ex To 29 — G. Harrison, Ex To 28 — Aliman Bros.. Ex To 23 — Peaches &
Herb (new). ADDS: Wings, Ironhorse, America, Police, R. Stevens.

Z93 — ATLANTA — DALE O’BRIEN, MD

4-1 _ Dire Straits. JUMPS: 30 To 27 — B. Mandrell. 29 To26 — Jacksons, 26 To 23 — G. Harrison, 25 To
21— G.Benson, 24 To 18 — Peaches & Herb (new), 21 To 17 — Styx, 15To 12 — Bell & James. 19To 11

Blondie, 12 To 10 — Amii Stewart, 10 To7 — S. Quatro & C. Norman, 8 To 6 — E.C. King. 9 To 5 — B.
Welch, Ex To 28 — Instant Funk. ADDS: 30 — Wings, Little River Band.

94Q — ATLANTA — JEFF McCARTNEY, PD

1-1 — Dire Straits. JUMPS: 30 To 27 — Orleans, 29 To 25 — R. Voudouris. 27 To 24 — Marc Tanner
Band, 28 To 22 — Peaches & Herb (new), 23 To 20 — England Dan & J F. Coley,22To 17— N. Larson, 26
To 15— Styx, 17 To 12 — G. Harrison, 15 To 10 — G. Benson. 10 To 7 — Bee Gees. 6 To 4 — Chic. ADDS:
30 — Wings, 29 — Allman Bros.

WBBQ — AUGUSTA — BRUCE STEVENS, MD

2-1-— Doobie Bros. JUMPS: 30 To 27 — Tycoon, 29 To 26 — 8. Joel, 28 T0 23 — G. Benson, 26 To 21 —
G. Harrison, 237020 — E.C.King, 22 To 18 — Bell & James, 20 To 16 — B. Welch, 18 To 15— A. Murray.
19To 14 — Cher, 14 To 9 — B. Caidwell, 11 To 6 — N. Diamond, 9 To 5 — S. Quatro & C. Norman,5 To 2
— Dire Straits, Ex To 30 — Instant Funk, Ex To 29 — Chic, Ex To 28 — Jacksons. ADDS: Wings, R.
Voudouris, Marc Tanner Band, Cars, R. Brown, L. Clifford.

WAUG — AUGUSTA — STEVE YORK, MD

2-1 — Dire Straits. JUMPS: 30 To 25 — April Wine, 28 To 23 — England Dan & J.F. Coley, 26 To 22 —
BTO,27To 21 — Allman Bros., 25 To 20 — Bandit. 29 To 19 — Styx. 24 To 18 — Bad Company,20To 17"
— R. Voudouris, 23 To 15 — Jacksons, 18 To 14 — B. Welch, 21 To 13 — Bell & James, 17 To 11 — G.

Benson. 15To 10 — Faragher Bros., 16 To 8 — G. Harrison. 13707 — B. Caldwell, ExTo29 — N. Larson

rI:ZA)( Toa27 — Tycoon, Ex To 24 — Peaches & Herb (new). ADDS: 30 — Beach Boys, 28 — Wings, 26 — A.
urray.

WCAO — BALTIMORE — SCOTT RICHARDS, MD

2-1— Doobie Bros. JUMPS: 33 To 28 — Desmond Child & Rouge, 30 To 27 — Pointer Sisters, 32 To 26
— Tycoon, 31 To 25 — AmiiStewart, 29 To 23 — G. Harrison, 27 To 22 — Blondie, 25 To 21— G. Benson,
20To 17 — Sister Sledge, 24 To 16 — S. Quatro & C. Norman, 19To 15 — Instant Funk, 16 To 12— Bell &
James, 15To 10— Chic, 11To7 — Poco,7 To3 —F. Mills, 4 To 2 — Dire Straits, Ex To 30 — B. Welch, Ex
To 29 — Village People. ADDS: A. Bofill, Delegation, Peaches & Herb {new).

WERC — BIRMINGHAM — JIM BATAAN, MD

1-1 — Bee Gees. JUMPS: 28 To 19 — Peaches & Herb. 15To 12 — Bell & James, 17 To 11 — Styx, 14To
8 — Babys, 9 To 5 — Little River Band, 4 To 2 — Dire Straits, Ex To 28 — Chic. Ex To 26 — Jacksons, Ex
To 20 — R. Vanwarmer, Ex To 17 — Blondie. ADDS: Gary's Gang, Wings, Bee Gees, L. Clifford.

WKXX — BIRMINGHAM — STEVE DAVIS, MD

1-1 — Dire Straits. JUMPS: 35 To 31 — Amazing Rhythm Aces, 32 To 29 — G. Benson, 31 To 28 — G.
Harrison, 33 To 27 — Chic, 30 To 26 — Couchois, 24 To 25 — Beach Boys. 25 To 22 - Faragher Bros_, 27
To 21 — E.C.King, 26 To 20 — England Dan & J.F. Coley. 21 To 18 — Blondie, 20To 17 — A. Murray. 18
To 15— B. Caldwell, 19 To 14 — R. Vanwarmer, 16 To 13 — S. Quatro & C. Norman, 15 To 12 — Kayak
14To 11— Heart, 17 To 10 — Bell& James, 11 To 9 — N. Diamond. 9 To 6 — Amii Stewart, 7 To4 — Styx,
ExTo 33 — R. Voudouris, Ex To 32 — Peaches & Herb (new). ADDS: Wings, Cars, Tarney Spencer Band,
Jacksons.

WFLB — FAYETTEVILLE — MIKE MONDAY, MD

1-1 — Jacksons. JUMPS: 34 To 29 — B. Joel, 35 To 27 — E. Money, 33 To 26 — Instant Funk,31To 25 —
S.Quatro & C. Norman, 28 To 24 — G. Benson, 30 To 23 — Gary's Gang. 27 To 22 — Bell & James, 25 To
21— A Murray, 23 To 20 — B. Welch, 24 To 19 — Babys, 22 To 17 — Blondie, 19 To 16 — Amii Stewart, 9
To 7 — BeeGees, 8 To 6 — DoobieBros., 14To5 — Peaches & Herb (new). 6 To4 — F. Mills,5To3 — G.
Gaynor, Ex To 35 — 7. Houston, Ex To 34 — April Wine, Ex To 33 — E. Sober, Ex To 32 — Blues Bros., Ex
To 31— E.C.King. ADDS: Pointer Sisters, G.Q., L. Clifford, . Matthews. Fabulous Poodles, R. Stevens
Bar-Kays, B. Seger.

WAYS — CHARLOTTE — SCOTT SLADE, PD

1-1 — Bee Gees. JUMPS: 34 To 29 — Bell & James,. 33 To 28 — InstantFunk, 29 To 25 — B. Welch, 27 To
24 — Styx, 26 To23 — E. Money, 32 To 22 — B. Caldwell, 31 To 21 — Blondie, 25 To 20 — N. Diamond, 23
To 19 — G. Benson, 19To 16 — B. Joel, 21 To 15 — Sister Sledge. 22 To 14 — Jacksons. 16 To 13 — Amii
Stewart. 12709 — C. Brown, 14 To 8 — S. Quatro & C. Norman. 9 To 6 — Little River Band, Ex To 35 —
E.C.King. Ex To 34 — Tycoon, Ex To 33 — R. Vanwarmer, Ex To 31 — G. Harrison. ADDS: 30 — Peaches
& Herb (new), Wings, Pointer Sisters. England Dan & J.F. Coley. L. Clifford.

V97 — JACKSONVILLE — JEFF RYAN, MD

1-1 — Bee Gees. JUMPS: 4070 30 — F. Mills, 32 To 27 — Babys, 33 To 28 — G. Benson, 34 To 29— E.
Money, 31 To 26 — B Welch. 28 To 23 — H. Mann, 25 To 21 — Toto, 22 To 19 — A Murray, 21 To 17 —
Little River Band, 20 To 16 — B. Caldwell, 24 To 15 — B. Joel, 23 To 14 — Dire Straits, 13 To 10 — Amii
Stewart, 12 To9 — Gary'sGang, 11 To 8 — Chic,9To 6 — E.C.King, 6 To 4 — N. Diamond, 10 To 3 —
Doobie Bros.. Ex To 39 — April Wine, Ex To 38 — C. Brown. ADDS: 40 — Wings, Bad Company, Aliman
Bros., McGuinn, Clark & Hillman.

WRJZ — KNOXVILLE — MARK THOMPSON, MD

JUMPS: 29 To 21 — Blues Bros., 23 To 18 — Amii Stewart, 16 To 13 — A.Murray, 17 To 12— S. Quatro &
C.Norman.21To 11 — B Joel, 10To8 — D. Summer.9To 7 — Blondie. 8 To 6 — Bell & James, 20 To 5
— B. Welch, 7 To 3 — Little River Band, Ex To 32 — Chic, Ex To 31 — Jacksons, Ex To 29 — Peaches &
Herb (new). ADDS: Styx. Wings. Village People, Pointer Sisters, 8. Mandrell, R. Vanwarmer. April Wine,
R. Stevens. Orleans. |

WQPD — LAKELAND — JUDGE KRATER, PD

1-1 — Bee Gees. JUMPS: 33 To 29 — Chic, 31 To 28 — G. Harrison, 30 To 23 — Bell & James, 32 To 22 —
Blondie, 25To 20 — G. Benson,21To 18 — E. Money, 22 To 17 — B. Welch, 20 To 14 — Amii Stewart, 26
To 13 — F. Milis, 16 To 12 — Poco. 15To 11 — S. Quatro & C. Norman. 17 To9 — 8. Caldwell, 12 To 7 —
Babys, Ex To 35 — Cher. ExTo 34 — Faragher Bros.. ExTo 33 — C. Brown. ADDS: 24 — H. Mann_Village
People, Orleans. Peaches & Herb (new).

KAAY — LITTLE ROCK — C. DAVID HAMILTON, PD/MD

3-1— Doobie Bros. JUMPS: 25To 19 — N. Diamond, 24 To 17 — S. Quatro & C. Norman, 23 To 13 — F.
Mills. 22 To 11 — Peaches & Herb, 13To 10 — Babys, 15To8 — N. Olsson, 9To 5 —BeeGees, 5To 2 —
G. Gaynor. ADDS: 25 — Blondie, Styx.

WFOM — MARIETTA — MIKE DURRETT, PD

1-1 — Doobie Bros. JUMPS: 30 To 26 — C, Brown, 28 To 25 — Sister Sledge. 27 To 24 — Instant Funk,
25To 22 — G. Harrison. 23 To 20 — Jacksons, 22 To 19 — G. Benson. 21 To 18 — Faragher Bros., 18 To
14 —Bell& James, 19 To 12 — Blondie, 15To 11 — Chic. 13To9 — E.C. King, 11 To6 — Amii Stewart, 9
To5—S.Quatro & C. Norman. 6 To 4 — B. Joel, Ex To 30 — BTO, Ex To 29 — Beach Boys, Ex To 28 —
Village People. Ex To 27 — Peaches & Herb (new). ADDS: Wings, Marc Tanner Band, C. Rea. R.
Voudouris, England Dan & J.F. Coley, Orleans.

Y100 — MIAMI — ROBERT MUZ2Y, MD

1-1 — D.Summer. JUMPS: 30 To 26 — B. Welch. 29 To 25 — Village People. 27 To 24 — Dire Straits, 26
To 23 — K.C. & Sunshine Band. 25 To 22 — Littie River Band, 24 To 21 — E.C. King, 23 To 14 — G.
Benson, 21 To 18 — Gary's Gang, 20 To 16 — F. Mills, 18 To 15 — Cher, 19 To 13 — Babys, 13To 8 —
Poco. ADDS: 30 — Peaches & Herb, 29 — Instant Funk, 28 — Sister Sledge, Wings.

WHHY — MONTGOMERY — RICH THOMAS, MD

3-1— S Quatro & C. Norman. JUMPS: 30 To 24 — England Dan & J.F. Coley, 28 To 23 — G. Benson, 26
To 22 —Cher,29To21 —C.Brown. 24 To20 — L. Ronstadt, 25 To 19 — H. Mann, 21 To 18 — E. Clapton,
18To 14 — E.C. King. 17 To 13 — B. Welch. 19 To 11 — Chic. 14 To 10 — Faragher Bros., 15 To 7 — Bell
& James, 9 To 5 — Dire Straits. 10 To 4 — Blondie, Ex To 30 — Couchois, Ex To 29 — G. Harrison, Ex To
28 — E Sober, ExTo 26 — Peaches & Herb (new). ADDS: Jacksons, Sister Sledge. Wings. R. Voudouris.

WWKS — NASHVILLE — STEVE DENTON, MD

1-1 — Bee Gees. JUMPS: 27 To 24 — Village People, 30 To 23 — Blondie, 25 To 22 — B. Welch, 24 To 21
— G. Benson, 23 To 20 — B. Caldwell, 18 To 15 — Amii Stewart, 17 To 13 — Sister Sledge, 16 To 12— B.
Joel, 28 To 10 — Peaches & Herb (new), 29 To 7 — Jacksons, 8 To 6 — Blues Bros.. 6 To 4 — Littie River
Band, 7 To 3 — C. Brown, Ex To 30 — Liner, Ex To 29 — Styx. ADDS: Orleans, L. Clifford, Wings, Bad
Company, R. Vanwarmer.

BJ 105 — ORLANDO — REGGIE BLACKWELL, MD

1-1— G. Gaynor. JUMPS: 38 To 34 — Peaches & Herb (new), 36 To 33 — G. Benson, 35 To 31 — Babys,
34 To 30 — E. Money. 40To 28 — F. Mills, 32 To 26 — B. Welch, 31 To 25 — Bell & James, 22 To 19 — B.
Joel, 24 To 18 — A. Murray. 25 To 17 — Chic, 27 To 15 — Dire Straits, 15To 12— N. Diamond, 13 To 10
— Gonzalez, 14 To 9 — Amii Stewart, 16 To 8 — Doobie Bros.. 9 To 6 — H. Mann, 6 To 3 — Jacksons, 4
To 2 — Bee Gees. Ex To 39 — BTO. ADDS: 40 — April Wine, 38 — Wings, R. Brown, McGuinn, Clark &
Hillman, Bad Company, Allman Bros.. L. Clifford.

WKIX — RALEIGH — RON McKAY, MD

1-1 — Bee Gees. JUMPS: 30 To 27 — Cher. 26 To 22 — Instant Funk, 24 To 18 — Chic, 20 To 17 — B.
Joel, 19 To 14 —S. Quatro & C. Norman, 16 To 12 — Sister Sledge, 13To 10 — Amii Stewart, 10 To 5 —
Poco. Ex To 30 — Jacksons. ADDS: Heart, Peaches & Herb (new), Police.
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Q 94 — RICHMOND — BILL THOMAS, PD

1-1— G. Gaynor. JUMPS: 28 To 21 — Jacksons, 25To 20 — Village People, 23 To 17 — A. Murray, 18 To
10 — Blondie, 12 To 8 — G. Harrison, 10 To 7 — E.C. King,9To 6 — C. Brown, 7 To 4 — Bell & James, 11
To 9 — Poco, Ex To 28 — L. Clifford, Ex To 26 — Sister Sledge, Ex To 25 — Peaches & Herb (new).
ADDS: Chic, Wings.

WSGA — SAVANNAH — JIM LEWIS, MD

1-1— Jacksons. JUMPS:31To28 — G.Harrison,30To 27 — G. Benson, 29 To 26 — Bell & James, 28 To
24 — Instant Funk, 32 To 23 — Peaches & Herb (new), 26 To 22 — Bee Gees, 24 To 18 — Village People.
22To 17 — Blondie, 18 To 14 — Sister Sledge, 13To 8 — Chic, 11To7 — C. Brown. ADDS: 29 — Wings,
30 — Ray Stevens.

WPGC — WASHINGTON — JIM ELLIOT, MD

1-1 — Doobie Bros. JUMPS: 20 To 17 — Jacksons, 19 To 16 — Instant Funk, 27 To 15 — Blondie, 16 To
11 — Beil & James, 17 To 7 — Amii Stewart, 12 To 6 — Little River Band, 7To 5 — F. Mills, 8 To 4 — Styx,
Ex To 30 — Sister Sledge, Ex To 29 — Peaches & Herb (new), Ex To 22 — S. Quatro & C. Norman, Ex To
21 — Village People. ADDS: Cher, Wings, R. James, G. Harrison.

WAIR — WINSTON/SALEM — DUTCH BERRY, MD

1-1— Peaches & Herb {old). JUMPS: 37 To 31 — Faragher Bros., 34 To 29 — G. Harrison, 35To28 — C.
Brown, 38 To 26 — Sister Sledge, 29 To 25 — Chic, 24 To 17 — E.C. King,27To 15— Bell& James, 21 To
14 —E Money, 18 To 11 — A Murray, 23 To 9 — B. Joel, Ex To 38 — England-Dan & J.F. Coley, Ex To 35
— Beach Boys, Ex To 33 — Village People, Ex To 32 — Pointer Sisters. ADDS: 39 — Peaches & Herb
(new), 37 — Jacksons, R. Vanwarmer, lronhorse, Wings, McGuinn, Clark & Hillman.

SOUTHWEST

297 — DALLAS — GARY MACK, PD/MD
1-1— Little River Band. JUMPS: 25 To 22 — B. Welch, 20 To 16 — Toto, 24 To 14 — Doobie Bros., 12To
8 — Bee Gees, 11 To 6 — N. Diamond. ADDS: E. Rabbitt, Heart.

KVIL — DALLAS — MIKE REY, MD

1-1 — Bee Gees. JUMPS: 27 To 23 — Blondie, 26 To 22 — Chic, 23 To 18 — Babys, 20 To 14 — A.
Murray, 25 To 13 — F. Mills, 12 To 8 — B. Caldwell, 7 To 5 — Dire Straits. ADDS: Viliage People,
Jacksons.

KLIF — DALLAS — HARRY NELSON, MD

1-1 — BeeGees. JUMPS: 38 To 34 — McGuinn, Clark & Hillman, 37 To 33 — B. Welch, 35 To 31 — Cher
33To 30 — E. Money, 36 To 28 — Amii Stewart, 32 To 27 — Babys, 31 To 26 — Blondie. 30 To 24 — E.C.
King, 28 To 22 — S. Quatro & C. Norman, 24 To 21 — B. Caldwell, 26 To 19 — Dire Straits, 23 To 17 —
Peaches & Herb (old), 21 To 16 — A. Murray, 19To 15 — Poco, 16 To 13 — H. Mann, 14 To 10 — F. Mills,
12 To 8 — N. Diamond, 10 To 6 — B. Joel, 8 To 5 — Doobie Bros., 6 To 4 — D. Summer. ADDS: 39 —
Chic, 38 — Peaches & Herb (new), 37 — Bell & James, 36 — G. Benson

KINT-FM — EL PASO — JHANIE KAYE, MD

1-1 — Bee Gees. JUMPS: 29 To 23 — Sister Sledge, 26 To 22 — B. Joel, 27 To 19 — Chic, 23 To 18 —
Dire Straits. 20 To 16 — Blondie, 18 To 15 — Gary's Gang, 17 To 14 — S. Quatro & C. Norman, 11 To 9 —
Little River Band, 9 To 7 — Amii Stewart, 6 To 4 — Doobie Bros., Ex To 29 — G. Benson, Ex To 25 —
Jacksons. ADDS: G. Harrison. Peaches & Herb (new).

KRBE — HOUSTON — CLAY GISH, PD/MD
4-1 — Amii Stewart. JUMPS: 29 To 26 — April Wine, 23To 19 — E. Money, 21 To 10 — Little River Band,
17 To 8 — Jacksons, 7 To 5 — Police, Ex To 29 — K. Carnes. ADDS: 30 — Cher, 21 — Blondie, Wings.

WHBQ — MEMPHIS — JOHN LONG, PD

2-1— Bee Gees. JUMPS: 25 To 21 — Bar-Kays, 30 To 20 — Chic, 22 To 15 — Sister Sledge, 20 To 13 —
Babys, 12 To 10 — Dire Straits, 11 To 9 — Amii Stewart, 10 To 7 — Jacksons, 9 To 5 — Bell & James, 6 To
4 — F.Mills, 7 To 2 — Doobie Bros., Ex To 26 — Peaches & Herb. ADDS: 23 — Blondie, Instant Funk, G.
Harrison, B. Welch.

WNOE — NEW ORLEANS — WAYNE WATKINS, MD

3-1 — Bloncie. JUMPS: 17 To 13 — Bell & James. 12 To 10 — C. Brown, 13 To 9 — Jacksons,9To 7 —
Dire Straits, 7 To 5 — Doobie Bros. ADDS: 39 — Wings, Orleans, Sylvester, England Dan & J.F. Coley, R.
Vanwarmer, P. Tosh, Average White Band.

WTIX — NEW ORLEANS — TERRY YOUNG, MD

9-1 — Amii Stewart. JUMPS: 40 To 31 — Tycoon, 38 To 30 — McGuinn, Clark & Hillman, 38 To 29 — G.
Harrison, 37 To 28 — B. Welch, 36 To 27 — Bad Company, 31 To 26 — G. Benson, 29 To 25 — Gary’s
Gang, 27 To 24 — Beach Boys, 26 To 23 — Heart, 25 To 21 — E.C. King, 23 To 17 — Cher, 20 To 16 —
Little River Band, 18 To 15 — Sister Sledge, 17 To 9 — Blondie, 12 To 6 — Dire Straits, Ex To 40 —
Delegation, Ex To 39 — Marc Tanner Band, Ex To 38 — B. Mandrell, Ex To37 — G.Q.,Ex To 36 — P.
Tosh, Ex To 35 — Styx. ADDS: America, L. Clifford, Village People, Pointer Sisters, N. Larson, N.M.
Walden, L. Taylor.

WKY — OKLAHOMA CITY — SANDY JONES, MD

1-1—Bee Gees. JUMPS:24T020— S Quatro& C.Norman, 20 To 17 — B. Joel, 18 To 14 — B. Caldwell,
15To 10 — Babys, 11 To 8 — Dire Straits, 9 To 7 — Poco, 10 To6 — Doobie Bros..7 To 5 — F. Mills, Ex To
28 — G. Harrison, Ex To 27 — G. Benson, Ex To 26 — Chic. Ex To 22 — Heart. ADDS: England Dan & J.F.
Coley, Cher, Bell & James, E.C. King, Elton John.

KSLQ — ST. LOUIS — PHIL IRONS, MD

2-1 — Doobie Bros. JUMPS: 39 To 35 — Wings, 38 To 34 — Tycoon, 37 To 33 — Sister Sledge, 36 To 32
— Jacksons, 35 To 31 — Bad Company. 34 To 30 — Supertramp, 32 To 29 — E.C. King, 31 To 28 —
Rush, 30 To 27 — Journey, 33 To 26 — Village People, 28 To 25 — G. Harrison, 27 To 24 — G. Benson, 25
To22 —S. Quatro& C. Norman, 24 To 18 — N. Diamond, 19To 14 — A. Murray, 20 To 13 — Blondie, 15
To 12— Chic, 13To 10 — Poco, 11 To 8 — Babys, 10To 6 — F. Mills, 8 To 5 — Amii Stewart, 6 To4 — Dire
Straits. ADDS: Peaches & Herb, Orleans, Allman Bros.

KXOK — ST.LOUIS — LEE DOUGLASS, PD/MD

2-1 — Doobie Bros. JUMPS: 27 To 24 — E. Rabbitt, 26 To 22 — B. Caldwell, 23 To 20 — Santana, 24 To
18 — Al Stewart, 22 To 15 — Chic, 21 To 13— S. Quatro & C. Norman, 18 To 12 — Heart, 17 To 10 —
Poco, 6 To 4 — Little River Band, 5 To 3 — A. Murray. ADDS: 30 — F. Mills.

KEEL — SHREVEPORT — RANDY DAVIS, MD

1-1 — Bee Gees. JUMPS: 25 To 20 — Bell & James, 22 To 19 — E. Money, 20 To 17 — S. Quatro & C.
Norman, 24 To 16 — Blondie, 19 To 15 — E.C. King, 15To 12— B. Joel, 11To9 — D. Summer, 8 To 6 —
A Murray, 10 To 5 —F. Mills, 5 To 3 — Little River Band, 4 To 2 — Doobie Bros. ADDS: 27 — Toto, 26 —
C. Brown, 25 — B. Welch, 24 — Jacksons, Peaches & Herb, Chic, Brooklyn Dreams, Biues Bros.

KELl — TULSA — RAY LIVINGSTON, PD

1-1 — Bee Gees. JUMPS: 29 To 25 — McGuinn, Clark & Hillman, 27 To 23 — A. Murray, 25To 22 — S.
Quatro & C. Norman, 30 To 20 — Village People, 23 To 19 — N. Diamond, 20 To 17 — Beach Boys, 24 To
14 — Jacksons, 13To 10 — B. Joel, 11 To8 — Babys, 8 To6 — F. Mills, 6 To 2 — M. Manchester, Ex To 29
— G. Benson, Ex To 28 — Chic. ADDS: R. Stevens, Tycoon, |. Matthews, England Dan & J.F. Coley. E

MIDWEST

WCUE — AKRON — CRAIG JOHNS, PD

7-1—F. Mills. JUMPS: 40 To 36 — April Wine, 39 To 25 — BTO, 38 To 34 — Police, 37 To 33 — Sister
Sledge, 36 To 32 — Faragher Bros., 35 To 31 — Beach Boys, 34 To 30 — Delegation, 33 To 29 — G.
Harrison, 32 To 28 — Village People, 31 To 26 — England Dan & J.F. Coley, 30 To 25 — Blondie, 27 To 24
—H.Mann, 26 To 23 — Cher, 25To 21 —E. C. King, 23 To 20 — B. Welch, 22 To 18 — Heart, 19To 16 —
S. Quatro & C. Norman, 24 To 15 — Jacksons, 17 To 14 — Bell & James, 15 To 12 — Poco, 18 To 10 —
Amii Stewart, 6 To 4 — Doobie Bros. ADDS: 40 — Wings, 39 — N .M. Walden, 38— A. Bridges, 37 — Bad
Company.

WLS — CHICAGO — ALAN BURNS, MD

2-1 — G. Gaynor. JUMPS: 39 To 31 — Babys, 37 To 24 — Chic, 33 To 18 — F. Mills, 30 To 17 — Amii
Stewart, 31 To 15 — Dire Straits, 19 To 13 — M. Manchester, 18 To 12 — Little River Band, 9 To 7 —
Doobie Bros. ADDS: 45 — Blondie.

WMET — CHICAGO — BOBBY CHRISTIAN, PD

4-1 — Doobie Bros. JUMPS: 28 To 23 — Amii Stewart, 27 To 22 — Wings, 25 To 21 — Santana. 23 To 20
— E. Money, 24 To 19 — Journey, 22 To 16 — G. Harrison, 19 To 14 — D. Summer, 13To 8 — Babys, 9
To 6 — Toto. ADDS: 30 — Blondie, 31 — S. Quatro & C. Norman, 29 — Bad Company, 28 — Heart.
Q102 — CINCINNATI — MARK ELLIOT, MD

1-1— Bee Gees. JUMPS: 38 To 31 — Orleans, 37 To 29 — G. Harrison, 33 To 28 — L. Ronstadt, 32 To 27
— S. Quatro & C. Norman, 36 To 26 — Little River Band, 28 To 24 — E. Clapton, 29 To 23 — Blondie, 24

To 21 — Heart, 26 To 20 — B. Welch, 29 To 18 — Amii Stewart, 22 To 17 — G. Thorogood, 20 To 16 — E.
Money, 18 To 15 — Toto, 17 To 14 — Poco, 13 To 9 — D. Summer, 14 To 8 — G. Gaynor, 10To 7 — M.
Manchester, 8 To 6 — Babys, 9 To 5 — Peaches & Herb (old), 6 To 3 — Doobie Bros., 4 To 2 — B. Joel.
ADDS: 38 — Allman Bros., 37 — G. Benson, 36 — B. Caldwell.

WGCL — CLEVELAND — KAREN TRAVIS, MD

1-1 — Bee Gees. JUMPS: 26 To21—S. Quatro& C. Norman, 27 To 19 — Bell & James, 23 To 18 — Cher,
25To 17 — Sister Sledge, 20 To 16 — B. Joel, 18 To 9 — Blondie, 13 To 3 — F. Mills, Ex To 26 — Village
People. ADDS: 30 — H. Mann, 27 — Instant Funk, 24 — G. Harrison, 23 — R. James.

WZZP — CLEVELAND — TIM BYRD, PD

4-1— Doobie Bros. JUMPS: 34 To 25 — C. Brown, 28 To 24 — Cher, 30 To 23 — Blues Bros., 26 To 21 —
Sister Sledge, 23 To 19 — Little River Band, 25 To 18 — F. Mills, 21 To 17 — Bell & James, 20 To 15 —
Blondie, 17 To 13 — Chic, 11 To 9 — Amii Stewart, 10 To8 — E. C. King,6 To4 — Babys, ExTo36 — A.
Murray, Ex To 35 — Desmond Child & Rouge, Ex To 33 — Peaches & Herb (new), Ex To 32 — Euclid
Beach Band. ADDS: Wings, England Dan & J.F. Coley, G. Harrison, BTO, GQ.

92X — COLUMBUS — MIKE PERKINS, MD

7-1 — F. Mills. JUMPS: 40 To 32 — Styx, 32 To 28 — G. Benson, 39 To 24 — Jacksons, 27 To23 —E. C.
King, 38 To 22 — Bell & James, 28 To 16 — Sister Sledge, 20 To 15 — Amii Stewart. ADDS: 40 — C. Rea,
39 — Orleans, 38 — Tycoon, 37 — Peaches & Herb, Police, Aliman Bros., Poco. Desmond Chiid &
Rouge.

KIOA — DES MOINES — GARY STEVENS, PD/MD
4-1 — G. Gaynor. JUMPS: 24 To 19 — B. Joel, 17 To 12 — Dire Straits, 7 To 5 — Bee Gees. ADDS: 25 —
Chic. 24 — Amii Stewart, 21 — Blondie.

CKLW — DETROIT — ROSALIE TROMBLEY, MD

2-1 — R. Stewart. JUMPS: 28 To 25 — G. Harrison, 29 To 24 — S. Quatro & C. Norman, 24 To 21 — B.
Welch, 17 To 14 — Poco, 16 To 9 — Babys. 8 To4 — F. Mills, Ex To 28 — Blondie. Ex To 23 — Peaches &
Herb (new). ADDS: Chic, Wings, G.Q.

WDBQ — DUBUQUE — CHUCK BAILEY, PD/MD

1-1 — Bee Gees. JUMPS: 30 To 27 — E. Money, 29 To 25 — B. Caldweil, 27 To 24 — B. Joel, 28 To 22 —
S. Brightman. 25 To 19 — Dire Straits, 24 To 15— S. Quatro & C. Norman. 21 To 14 — Amii Stewart, 13
To 8 — F. Mills, 10 To 5 — N. Diamond, 7 To 3 — Little River Band. Ex To 30 — B. Welch, Ex To 29 —
Blondie, Ex To 28 — Chic. ADDS: Bell & James, G. Benson, |. Matthews.

WEBC — DULUTH — STEVE OLIVER, MD

2-1 — F. Mills. JUMPS: 28 To 25 — L. Ronstadt, 29 To 24 — Chic, 25To 21 — B. Welch, 22 To 19 — E.
Rabbitt, 23 To 17 — Blondie, 16 To 13 — Heart, 10 To 8 — Peaches & Herb (old), 11 To 7 — N. Diamond,
Ex To 34 — England Dan & J.F. Coley, Ex To 33 — R. Vanwarmer, Ex To 23 — Amii Stewart. ADDS:
Wings. E.C. King. B. Mandrell, R. Stevens.

296 — GRAND RAPIDS — JAY MICHAELS, MD

3-1— Doobie Bros. JUMPS: 25 To 22 — C. Brown, 23 To 19 — F. Mills, 20 To 16 — B. Caldwell, 22To 15
— Blondie, 16 To 12 — Amii Stewart, 9 To6 — Babys, 7 To 5 — N. Olsson, 4 To 2 — Little River Band.
ADDS: 30 — G. Benson, 26 — Chic, 25 — Village People, 20 — Jacksons, Gary’s Gang, Ultimate, R.
Stevens, Pointer Sisters, lronhorse, Orleans.

WIFE — INDIANAPOL!S — JERRY STEELE, MD

4-1 — Amii Stewart. JUMPS: 35 To 26 — Biondie, 34 To 25 — Village People, 28 To 23 — B. Welich, 30 To
22 — S. Quatro & C. Norman, 25 To 21 — B. Caldwell. 23 To 20 — Blues Bros., 22 To 19 — N. Diamond,
19To 14 — Chic, 16 To 13 — Poco, 20 To 10 — F. Mills, 10 To 8 — Little River Band, Ex To 30 — Sister
Stedge, ADDS: 35 — Faragher Bros., 34 — Wings, 33 — A. Murray, 31 — E.C.King, R. Vanwarmer,
Allman Bros., Ultimate.

KBEQ — KANSAS CITY — KIM WELSH, MD

10-1 — F. Mills. JUMPS: 36 To 26 — Village People, 37 To 24 — S. Quatro& C. Norman, 30 To 22 — Bel!
& James, 25To 20 — N. Diamond, 27 To 19 — G. Harrison, 26 To 14 — Chic, 24 To 13 — Police, 20 To 10
— Blondie, 13To 8 — B. Joel. 12 To 6 — Amii Stewart. ADDS: 40 — Wings, 39 — Jacksons, 38 — Bad
Company.

WHB — KANSAS — AL CASEY, PD

1-1 — Bee Gees. JUMPS: 29 To 24 — Village People, 28 To 23 — G. Benson, 27 To 22 — G. Harrison, 24
To 20 — Sister Sledge, 19 To 11 — E. Money, 14 To 9 — Chic. ADDS: 30 — Peaches & Herb (new), 28 —
Wings. 21 — Blondie.

WAKY — LOUISVILLE — MIKE McVAY, PD

3-1 — Bee Gees. JUMPS: 29 To 25 — Chic, 27 To 20 — Amii Stewart, 26 To 19 — Blondie, 25To 18 — E.
Money, 22 To 17 — S. Quatro & C. Norman, 20 To 16 — C. Brown, 21 To 14 — B. Joel, 19 To 13 — Little
River Band, 18 To 12 — Poco, 11 To 7 — Doobie Bros., 10 To6 — G. Gaynor, 6 To 3 — Dire Straits, 4 To 2
— F. Mills. ADDS: 30 — E. C. King, 29 — G. Harrison. Bell & James.

WKLO — LOUISVILLE — GARY MAJOR, PD/MD

1-1 — F. Mills. JUMPS: 30 To 23 — Heart, 29 To 22 — E. Money, 27 To 21 — Babys, 25 To 20 — B.
Caldwell, 18 To 14 — Doobie Bros., 16 To 8 — B. Joel, 10 To7 — Poco, 5 To 3 — Bee Gees, ExTo 40 —
Orsa Lia, Ex To 39 — S. Quatro & C. Norman, Ex To 38 — L. Taylor, Ex To 37 — B. Welch, Ex To 36 —
Orleans, Ex To 35 — England Dan & J.F. Coley. ADDS: G. Harrison, G. Benson, McGuinn, Clark &
Hillman, Wings.

WISM — MADISON — JON LITTLE, PD

1-1— Doobie Bros. JUMPS: 30 To 25 — Amii Stewart, 28 To 19 — A. Murray, 17 To 12 — S Quatro & C.
Norman, 24 To 11 —F.Mills, 11 To7 — B. Joel. 9 To 6 — Dire Straits, 5 To3 — Little River Band, 6 To 4 —
Peaches & Herb (old), Ex To 30 — G. Thorogood, Ex To 29 — Police. Ex To 28 — Sister Sledge, Ex To 26
— G. Harrison. ADDS: Wings, Peaches & Herb (new), Orleans.

KRIB — MASON CITY — BOB SCOTT, PD

2-1— Bee Gees. JUMPS: 28 To 24 — Blues Bros., 29 To 23 — G. Benson, 26 To 22 — Sister Sledge, 25
To 20 — Chic.23To 18 — E. C.King, 24 To 16 — G. Harrison, 18 To 15 — E. Money. 22 To 14 — B. Welch,
16To 11— B. Joel, 14To9 — S. Quatro & C. Norman, 13 To 7 — Amii Stewart, 12 To 5 — Dire Straits, 6
To 4 —F. Mills, 4 To 2 — Doobie Bros., Ex To 30 — BTO, Ex To 28 — L. Ronstadt, Ex To 27 — Bell &
James, Ex To 26 — Beach Boys. ADDS: Peaches & Herb (new), R. Stevens, Police, Wings.

WOKY — MILWAUKEE — JEFF RYDER, PD

1-1 — Doobie Bros. JUMPS: 30 To 26 — Blondie, 29 To 25 — Amii Stewart, 28 To 23 — A Murray. 22 To
16 — ~. Mills, 20 To 12 — Little River Band, 14 To 11 — D. Summer, 8 To 3 — B. Joel, 6 To 2 — Poco. Ex
To 30 — Supertramp, Ex To 29 — G. Benson, Ex To 28 — Peaches & Herb. ADDS: 22 — Babys. Wings,
Chic.

KDWB — MINNEAPOLIS — DAVE THOMSON, PD

2-1 — Bee Gees. JUMPS: 30 To 25 — Toto, 25 To 20 — Blues Bros., 26 To 19 — Heart, 27 To 17 — S.
Quatro & C. Norman, 17 To 14 — B. Caldwell, 12 To 6 — Poco. 15 To 5 — F. Mills. ADDS: 30 — Wings, 28
— G. Benson, 23 — E. Money, 21 — E. C. King.

WOW — OMAHA — ROGER DAVIS, MD

2-1 — Bee Gees. JUMPS: 30 To 26 — G. Harrison, 28 To 24 — Sister Sledge, 24 To21 —B. Welch, 21 To
12 — Chic, 20 To 10 — Blondie, 19 To 8 — Amii Stewart, 18 To 5 — F. Mills, 6 To4 — Peaches & Herb, Ex
To30—G.Benson,Ex To29 — Cher, Ex To 28 — E. C. King, Ex To 27 — Village People. ADDS: Orleans.

WPEZ — PITTSBURGH — MARK FRITZGES, MD

1-1 — Bee Gees. JUMPS: 30 To 27 — G. Harrison, 29 To 26 — B. Welch, 27 To 21 — A Murray, 21 To 14
— Blondie, 22To 13 —F. Mills, 15To 12 — Amii Stewart, 12To9 — B. Joel, 10 To 8 — B. Caldwell, 4 To 2
— DoobieBros., Ex To 31 — S. Quatro & C. Norman. ADDS: America, Chic, Cher. Sister Sledge, Wings.

13Q — PITTSBURGH — TIM POWELL, PD

3-1—Village People. JUMPS: 23To 20 — Sister Sledge, 20 To 13 — Blondie, 12To 9 — Amii Stewart, 11
To8 —F.Mills,ExTo 17 — H. Mann, Ex To 12— Peaches & Herb (new). ADDS: 28 — Wings, G. Harrison,
Village People, Blues Bros., Jacksons, Tycoon, Bell & James, Instant Funk.

WSPT — STEVENS POINT — PAT MARTIN, PD/MD

t-1 — Bee Gees. JUMPS: 29 To 23 — M. Manchester, 26 To 21 — Tycoon, 24 To 20 — B. Caldwell, 23To
19 — G. Benson, 21 To 17 — K. Carnes, 20 To 15 — S. Quatro & C. Norman, 17 To 13 — B. Welch, 18 To
12 — Styx, 13 To 8 — B. Joel, 15To 7 — F. Mills, 9 To 5 — Blondie. 7 To 4 — N. Diamond, Ex To 30 —
Police, Ex To 29 — Chic, Ex To 27 — G. Harrison. ADDS: G. Thorogood, I. Matthews, Wings, N. Larson,
Ironhorse, Cheap Trick.

KLEO — WICHITA — BOB McKAY, PD

2-1— Doobie Bros. JUMPS:29To 25 — Toto, 24 To 21 — Bell & James, 23 To 19 — Blondie, 22To 18 —
G. Benson, 20 To 16 — Amiji Stewart, 18 To 12 — Chic, 15 To 11 — B. Joel, 9 To 7 — Babys. 6 To 4 —
Peaches & Herb (old), 4 To 2 — Dire Straits. ADDS: 30 — England Dan & J.F. Coley. 29 — Orleans, 26 —

i .C. King. M inn, i I
Third World, Bad Company, E. C. King. McGuinn, Clark & Hillman P ey )
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POP RADIO

ANALYSIS

REGIONAL ACTION

‘MOST ADDED RECORDS

Most Added

Most Active

Most Added

Most Active

Most Added

Most Active

Most Added

Most Active

Most Added

1
2
3.
4
Most Active 1. HEART OF GLASS — Blondie — Chrysalis
2.
3.
4.

EAST

1. GOODNIGHT TONIGHT — Wings — Columbia

2. REUNITED — Peaches & Herb — MVP/Polydor

3. BLOW AWAY — George Harrison — Dark Horse/Warner Bros.
4. LOVE TAKES TIME — Orleans — Infinity

1. | WANT YOUR LOVE — Chic — Atlantic

2. HEART OF GLASS — Blondie — Chrysalis

3. STUMBLIN'IN — Suzi Quatro & Chris Norman — RSO

4. KNOCK ON WOOD — Amii Stewart — Ariola

SOUTHE AST

1. GOODNIGHT TONIGHT — Wings — Columbia

2. REUNITED — PEACHES & HERB — MVP/Polydor

3. I NEED YOUR HELP BARRY MANILOW — Ray Stevens — Warner Bros.
4. BRIDGE OVER TROUBLED WATER — Linda Clifford — Curtom/RSO
1 LIVIN'IT UP (FRIDAY NIGHT} — Bell & James — A&M
2. LOVE BALLAD — George Benson — Warner Bros
3. HEART OF GLASS — Blondie — Chrysalis
4. REUNITED — Peaches & Herb — MVP/Polydor

SOUTHWEST

1. REUNITED — Peaches & Herb — MVP/Polydor

2. IN THE NAVY — Village People — Casablanca

3. LOVE IS THE ANSWER — England Dan & John Ford Coley — Big Tree/Atlantic
4. GOODBYE TONIGHT — Wings — Columbia

1. SULTANS OF SWING — Dire Straits — Warner Bros.

2.1 WANT YOUR LOVE — Chic — Atlantic

3. STUMBLIN’ IN — Suzi Quatro & Chris Norman — RSO

4. HEART OF GLASS — Blondie — Chrysalis

MIDWEST

1. GOODNIGHT TONIGHT — Wings — Columbia

2. LOVE TAKES TIME — Orieans — Infinity

3. BLOW AWAY — George Harrison — Dark Horse/Warner Bros.
4. LOVE BALLAD — George Benson — Warner Bros

1. KNOCK ON WOOD — Amii Stewart — Ariola

2. MUSIC BOX DANCER — Frank Mills — Polydor

3. HEART OF GLASS — Blondie — Chrysalis

4 STUMBLIN' IN — Suzi Quatro & Chris Norman

WEST

GOODNIGHT TONIGHT — Wings — Columbia

REUNITED — Peaches & Herb — MVP/Polydor

LOVE TAKES TIME — Orleans — Infinity

BLOW AWAY — George Harrison — Dark Horse/Warner Bros.

MUSIC BOX DANCER — Frank Mills — Polydor
STUMBLIN IN — Suzi Quatro & Chris Norman — RSO
LIVIN' IT UP (FRIDAY NIGHT) — Bell & James — A&M

10.

11.

12.

13.

GOODNIGHT TONIGHT — WINGS — COLUMBIA

WLEE. Q94. WNDE, WHHY, KREM, WNCI, WERC, WLAC, WNOE. KDWB, CKLW,
WISM, KBEQ, WZZP. WOKY, WDRC, WFIL, JB105, WZUU. WSGA. BJ105. WBBQ
WSGN, WAPE. WKXX, KTAC, KERN. KFI, KJRB, KRBE,KING, KFRC, KRTH, KHJ,
WPRO-FM, KYA, WHB, 13Q, Z-93. Y 100. WQXI, WPGC, WAYS, 94Q, WKLO, WPEZ,
KGW. WRKO, WRJZ, KSTP. KJR, KSLQ. 99X. WMET, WANS. WRFC, WIFE, WINW,
KRIB, WSPT, WTLB, WAIR. WEBC, WCUE, KASH, KOPA, WGUY, WWKS. KRSP,
WAUG. KYNO, V-97, WAGQ, WICC, KENO, KSLY. KROY, WBLI. WAVZ, WFOM.
WLS.

REUNITED — PEACHES AND HERB — POLYDOR

92X, WCAO. KSLQ, KLIF, WISM, WFIL, KCPX, KJRB, KJR, KIMN, KHJ. 99X. KEEL
WHB, Y100. WAYS. KILT. WANS, KRIB. WTRY. WAIR, WKIX, KRSP. KINT, WICC.
KSLY. WBLI. WQPD.

LOVE TAKES TIME — ORLEANS — INFINITY
WOW. WKBW, 92X, KLEO, KSLQ, WNOE, WISM, WZUU. WSGN. KCPX, KERN
KRTH, WINW. 796, WTLB, KOPA, WGUY. WWKS, WAGQ, WFOM, WRJZ WQPD.

BLOW AWAY — GEORGE HARRISON — DARK HORSE/WARNER BROS.
WLEE. WGCL, WZZP. WBBF, WFIL, KIMN, KING, WHBQ, 99X, 13Q, KSTP. WAKY
WPGC. WKLO. KGW, KINT, KROY. WMFJ

| NEED YOUR HELP BARRY MANILOW — RAY STEVENS — WARNER BROS.
WSGA, WSGN, WAPE. KTAC. KING, 99X. KGW, WRFC. Z96. KELI. WEBC. KRSP
WAGQ. WRJZ, WFLB.

SHAKE YOUR BODY (DOWN TO THE GROUND) — JACKSONS — EPIC
WHHY. WABC. KBEQ. WKXX. KIMN, 99X. KEEL. KVIL, 13Q, Z96, WAIR, KFMD,
KOPA.

RHUMBA GIRL — NICOLETTE LARSON — WARNER BROS.
92X. KREM. WTIX, KJRB, KJR, 94Q, WSPT. WAUG. WMFJ, KJR, WKXX, KTLK.

] WANT YOUR LOVE — CHIC — ATLANTIC
KIOA. Q94 KLIF. CKLW. WOKY. KING. KFRC. KEEL. WPEZ. Z96, KASH. KROY

IN THE NAVY — VILLAGE PEOPLE — CASABLANCA
F105. WTIX, WZUU, KIMN, KVIL, 13Q, KILT, Z96. WTRY, KFMD. WRJZ. WQPD.

LOVE BALLAD — GEORGE BENSON — WARNER BROS.
WABC, KLIF, KDWB, Q102, WBBF. KERN, 13Q. WKLO. Z96. WDBQ. KROY.

LOVE IS THE ANSWER — ENGLAND DAN & JOHN FORD COLEY — BIG
TREE/ATLANTIC
WKY. B100. KLEO, WNOE. WZZP. WZUU. WAYS. KEL!. WFOM

CRAZY LOVE — ALLMAN BROS. — CAPRICORN
92X, KSLQ. Q102, BJ105, WAPE. KERN. 94Q. WIFE. V97

DON'T YOU WRITE HER OFF — McGUINN, CLARK & HILLMAN — CAPITOL
KLEO. JB105. BJ105 KJR. WKLO, WAIR. KROY, V97

RADIO ACTIVE SINGLES

SECONDARY RADIO ACTIVE

40

HEART OF GLASS — BLONDIE — CHRYSALIS

F105 15-12, WOW 20-10, WLEE 25-13, Q94 18-10. WNDE 23-14. WKBW 13-8, WHHY
10-4, WCAQ 27-22, KREM 17-9, WABC 24-20, KING 20-17, KIMN 20-12, KJR 22-19,
KJRB 18-9, KFl 25-22. KCPX 10-8, KTAC Ex-27. WKXX 21-18. WAPE 33-27, WSGN
28-25 WSGA 22-17, WDRC 14-9. WBBF 23-18. WERC Ex-17. WLAC 33-27, WTIX 17-
9. KSLQ 20-13, KLIF 31-26, WNCI 25-22, KLEO 23-19, CKLW Ex-28. WGCL 18-9
KBEQ 20-10, WZZP 20-15, WOKY 30-26, Q102 29-23, WRKO 17-11. KRTH 17-10
KFRC 12-7, KHJ 29-20, 94Q 8-3, WAYS 31-21, WPGC 27-15. WQXI 18-10. 293 19-11
WAKY 26-19, KEEL 24-16, KVIL 27-23, 13Q 20-13. WPEZ 21-14. KYA 26-21. KPAM
26-22.

MUSIC BOX DANCER — FRANK MILLS — POLYDOR

F105 4-2, WOW 18-5, WKY 7-5 WLEE 7-2, WNDE 21-15.92X 7-1, WCAQ 7-3 KING 6-
2 KIMN 7-3, KJR21-10, KJRB 11-6. KF1 10-4. KTAC 11-7. BJ105 40-28, WDRC 10-3.
WBBF 26-21, WLAC 6-3, KSLQ 10-6, KLIF 14-10, WNCI 7-5. KDWB 15-5, CKLW 8-4
WISM 24-11, WLS 33-18, WGCL 13-3, WZUU 8-3, WZZP 25-18, WOKY 22-16, WHBQ
6-4 KRTH4-2. KHJ 11-7, WPGC 7-5, Y100 20-16, WAKY 4-2 KEEL 10-5. KVIL 25-13.
KSTP 4-2, 13Q 11-8, KPAM 15-11, KYA 24-14, WPEZ 22-13, KGW 14-7.

STUMBLIN’ IN — SUZI QUATRO & CHRIS NORMAN — RSO

F105 Ex-28. WKY 24-20, WLEE 20-12. WNDE 20-13, WKBW 23-17. WHHY 3-1,
WCAO 24-16, KREM 20-16, WIFI 18-14, KING 18-15, KIMN Ex-28. KF1 22-17. KCPX
19-16, KTAG 25-22, WKXX 16-13, WBBQ 9-5. WDRC 23-20, B100 11-5 WLAC 27-24,
KXOK 21-13, KSLQ 25-22, KLIF 28-22, WNCI Ex-21. KDWB 27-17, CKLW 29-24,
WISM 17-12, WGCL 26-21, KBEQ 37-24, WZUU 23-18, Q102 32-27, WRKO 24-19,
KRTH 20-12, KHJ 28-18, WAYS 14-8, WPGC Ex-22, Z93 10-7, WAKY 22-17, WKLO
Ex-39. KEEL 30-17, KSTP 17-14, KPAM 21-17, WPEZ Ex-31.

KNOCK ON WOOD — AMII STEWART — ARIOLA

F105 17-13, WOW 19-8, WNDE 7-2. 92X 20-15, WCAO 31-25, KREM 21-18, KING 10-
3 KRBE 4-1, KIMN 15-9, KJRB 21-10. KF1 16-12, KTAC 26-21. WKXX 9-6, BJ105 14-
9,JB105 15-12, WDRC 24-17, WLAC 10-5, KSLQ 8-5 KLIF 36-28, WNCI 24-20,KLEO
20-26. WISM 30-25, WLS 30-17 KBEQ 12-6, WZUU 16-9, WZZP 11-9, WOKY 29-25.
Q102 23-18, WRKO 15-10. WHBQ 11-9, KRTH 9-3, KHJ 12-10, WAYS 16-13, WPGC
17-7. 293 12-10, WAKY 27-20, 13Q 12-9. WMET 28-23, WPEZ 15-12.

BLOW AWAY — GEORGE HARRISON — DARK HORSE/WB

F105 25-22, WOW 30-26, WKY Ex-28, Q94 12-8, WHHY Ex-29, WCAQ 29-23, KIREx-
24 KF| 30-27, KCPX 11-7, KTAC Ex-30, WKXX 31-28 WAPE Ex-33, WSGN 30-25,
WBBQ 26-21, WSGA 31-28, JB105 24-20. WDRC 27-24, B100 27-13, WLAC 40-32,
WTIX 39-29, KSLQ 28-25, CKLW 28-25, WISM Ex-26. KBEQ 27-19, Q102 37-29.
WRKO 21-17, KRTH 30-25, 94Q 17-12. WAYS Ex-31, 293 26-23, WMET 22-16, WHB
27-22, KPAM 27-24, WPEZ 30-27.

KNOCK ON WOOD — AMII STEWART — ARIOLA

WDBQ 21-14, KRIB 13-7, Z96 16-12, WINW 15-12, WRFC 10-7, WTRY 24-19, WTLB
19-15, WEBC Ex-23, WKIX 13-10, WWKS 18-15, WGUY 13-10. KASH 15-11, WCUE
18-10, KFMD 14-9, WICC 25-13, KINT 9-7, V97 13-10, KRSP 18-11 KENO Ex-29. KSLY
19-8, WRJZ 23-18, WFOM 11-6, KROY 13-10, WFLB 19-16.

] WANT YOUR LOVE — CHIC — ATLANTIC

WSPT Ex-29, WDBQ Ex-28, KRIB 25-20, WIFE 19-14, WRFC 24-19. WANS 19-13. KELI
Ex-28. WAIR 29-25 WTRY Ex-26, WTLB Ex-26, WEBC 29-24, WKIX 24-18. WGUY 25-
21, KOPA 26-19, WICC 22-19, KINT 27-19, WAGQ 20-9, V97 11-8, KYNO 22-19, KRSP
23-18, WRJZ Ex-32, WFOM 15-11, WAVZ 18-11, WBL! 22-19.

HEART OF GLASS — BLONDIE — CHRYSALIS
WFLB 22-17, KROY 25-20, KRKE 8-3, WAVZ 9-7, WFOM 19-12, WRJZ 9-7, KSLY 20-
11, KRSP 16-12, KYNO Ex-27, KINT 20-16, KFMD Ex-23, WCUE 30-25. KASH 11-7
WGUY 6-2, WWKS 30-23, WEBC 23-17, WTLB 15-10, WTRY 21-16. WRFC 17-12.
WIFE 36-25, 796 22-15, WDBQ Ex-29, WSPT 9-5.

STUMBLIN’ IN — SUZI QUATRO & CHRIS NORMAN

WSPT 20-15, WDBQ 24-15, KRIB 14-9, WIFE 30-22, KAAY 24-17, WRFC 15-10, WANS
11-7, WKIX 19-14, KELI 25-22, WTRY 28-21, WTLB 21-17, KOPA Ex-30. WCUE 19-16,
WICC 15-12, KINT 17-14, WAGQ 18-13, KYNO 23-18, KRSP 17-10, KSLY 29-24 WRJZ
17-12, WFOM 9-5, KROY Ex-28, WFLB 31-25.

MUSIC BOX DANCER — FRANK MILLS — POLYDOR

WSPT 15-7, WDBQ 13-8, KRIB 6-4, Z96 23-19, WIFE 20-10, KAAY 23-13. WRFC 3-1.
KEL! 8-6 WTRY 22-14, WTLB 27-18, KASH Ex-17, WCUE 7-1, KFMD 23-16, WICC 27-
16. V97 40-30, KYNO 10-8, KRSP 6-2, KENO 21-18, WRJZ 21-11, KROY 28-14, WFLB
6-4.

LIVIN’IT UP (FRIDAY NIGHT) — BELL & JAMES — A&M

KRIB Ex-27, WINW 32-27, WRFC 11-6, WANS 9-4, WAIR 27-15, WTLB 28-23. WGUY
28-25, KOPA 19-15, KASH 12-10, WCUE 17-14, KFMD 25-22, WAGQ 29-21, KYNO Ex-
25 KRSP 24-19, KSLY 23-20, WRJZ 8-6, WFOM 18-14, KRKE 26-22, KROY 20-15
WFLB 27-22, WAUG 21-13.

LOVE BALLAD — GEORGE BENSON — WARNER BROS.

KASH 24-21, KFMD Ex-25, KINT Ex-29, V97 33-28, KRSP Ex-26, KSLY Ex-28. WFOM
22-19, WAVZ 26-20, WFLB 28-24, WAUG 17-11, KOPA 30-25. WWKS 24-21, WTRY
Ex-27, KELI Ex-29, WANS 22-19, WRFC 23-17, WINW 17-9, KRIB 29-23, WSPT 23-19.
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REGION AL PROGRAMMING GUIDE
{continued from page 39) WEST

KRKE — ALBUQUERQUE — CHUCK LOGAN, PD

2-1 — Doobie Bros. JUMPS: 36 To 29 — G. Harrison. 33 To 27 — B. Joel, 32 To 26 — Faragher Bros.. 30
To 25 —Toto, 28 To 24 — R. Vanwarmer, 26 To 22 — Bell & James, 25To 21 — Bad Company, 24 To 20
— G.Vannelli. 20To 17 — BTO, 22 To 16 — B. Mandrell, 21 To 15 — E. Money. 18 To 14 — B. Weich, 16
To 13 — England Dan & J. F. Coley, 15To 12 — L. Ronstadt. 14 To 9 — Heart, 13 To 8 — E. Rabbitt, 11 To
6 — Babys, 8 To 3 — Blondie. Ex To 34 — D. Naughton, Ex To 33 — Orsa Lia, Ex To 32 — R. Stevens.
ADDS: Styx, April Wine. Boston, Tycoon.

KERN — BAKERSFIELD — KRIS MITCHELL, MD

3-1 — G. Gaynor. JUMPS: 15To 12 — Cher. 10 To 8 — N. Olsson. 9 To 6 — Dire Straits, 7 To4 — Doobie
Bros., 4 To 2 — Bee Gees, Ex To 30 — Village People, Ex To 29 — E.C. King. ADDS: Wings, G. Benson,
Allman Bros., Orleans.

KIMN — DENVER — CHUCK BUELL, MD

3-1 — Doobie Bros. JUMPS: 26 To 21 — Beli& James, 22 To 19— E. Money. 21 To 18 —E.C.King,. 25To
17 — B. Welch, 23 To 16 — Chic, 17 To 13 — B. Caldwell. 20 To 12 — Blondie. 15To9 — Amii Stewart, 8
To 4 — Dire Straits. 7 To 3 — F. Mills, Ex To 30 — G. Benson, Ex To 28 — S. Quatro & C. Norman. ADDS:
29 — Jacksons, Peaches & Herb (new), G. Harrison, Sister Siedge, Village People.

KASH — EUGENE — BILL DUDLEY, PD/MD

1-1 — Bee Gees. JUMPS: 29 To 25 — Sister Sledge. 24 To 21 — G. Benson. 27 To 20 — Village People,
22To 19 — H. Mann, 25 To 18 — G. Harrison, 20 To 16 — B. Welch. 17 To 14 — Heart, 16 To 13 — N.
Diamond, 15 To 11 — Amii Stewart. 12 To 10 — Bell & James, 11 To 7 — Blondie, 6 To4 — G. Gaynor, 5
To 3 — Peaches & Herb, Ex To 30 — Peaches & Herb (new), Ex To 28 — E.C. King. Ex To 17 — F. Mills.
ADDS: Chic, Wings.

KYNO — FRESNO — CHRIS VAN CAMP, MD

4-1— Doobie Bros. JUMPS: 29 To 26 — M. Manchester, 28 To 24 — A Murray. 26 To 23 — Little River
Band. 27 To21 — E. Money, 22 To 19 — Chic. 23To 18 — S. Quatro& C. Norman, 24 To 16 — Peaches &
Herb (new), 20 To 15 — Delegation, 18 To 13 — Dire Straits. 15To 12 — Babys. 14 To 10 — Jacksons. 10
To8 — F. Mills,9To7 —H Mann, ExTo 27 — Blondie, Ex To 25 — Bel! & James. ADDS: G. Thorogood.
Cars, Wings.

KENO — LAS VEGAS — STEVE SOMMERS, MD

1-1 — Doobie Bros. JUMPS: 30 To 27 — B. Caldwell. 29 To 26 — Gary’'s Gang, 28 To 23 — Peaches &
Herb (new), 24 To 21 — Cher, 23 To 20— Toto, 21 To 18 — F. Mills. 20 To 17 — Delegation. 22 To 13— G.
Gaynor, 10 To5 — Styx, 7 To 3 — Heart, Ex To 30 — G. Harrison, Ex To 29 — Amii Stewart, Ex To 28 —
April Wine. ADDS: Claudja Barry, Wings.

KRTH — LOS ANGELES — BOB HAMILTON, PD

1-1 — Doobie Bros. JUMPS: 29 To 26 — B. Welch, 30 To 25 — G. Harrison, 27 To 23 — Gary's Gang, 25
To22 —Chic,24To21 —G. Benson, 23 To 19 — Little River Band, 28 To 17 — Peaches & Herb (new). 21
To 16— Jacksons, 18 To 15 — Sister Sledge, 20To 12 — S Quatro& C. Norman. 17 To 10 — Blondie. 13
To7 — Cher, 6 To4 — Dire Straits, 9 To 3 — Amii Stewart. 4 To 2 — F Mills, Ex To 29 — Village People.
Ex To 27 — H. Mann. ADDS: 30 — Wings, 28 — Delegation. Orleans. B. Seger

KHJ — LOS ANGELES — CHUCK MARTIN, PD

1-1 - G. Gaynor. JUMPS: 30 To 24 — Sister Sledge. 26 To 23 — Toto. 27 To 22 — E.C. King. 29 To 20 —
Blondie. 28 To 18 — S. Quatro & C. Norman. 21 To 17 — G. Benson. 20 To 16 — E. Money, 19 To 14 —
Bell & James. 22 To 13 — B. Joel, 12 To 10 — Amii Stewart, 11 To 7 — F. Mills, 6§ 0 3 — Doobie Bros., Ex
To 30 — B. Welch, Ex To 29 — Jacksons. Ex To 28 — A. Murray. Ex To 19 — Gary's Gang ADDS: E.
Money, Peaches & Herb (new). Wings.

KFI — LOS ANGELES — ROGER COLLINS, MD

1-1 — Bee Gees. JUMPS: 30 To 27 — G. Harrison, 29 To 25 — Cher. 25 To 22 — Blondie, 26 To 19 —
Chic, 22 To 17 — S. Quatro & C. Norman. 20 To 14 — E.C. King. 16 To 12 — Amii Stewart, 14 To 8 -
Village People. 16 To 4 — F. Mills, 5 To 2 — Doobie Bros.. Ex To 30 — E. Money. Ex To 29 — Peaches &
Herb {new). Ex To 28 — B. Weich. ADDS: 24 — B. Joel. Badfinger. R. Vanwarmer. H. Mann, Wings.

KOPA — PHOENIX — STEVE RIVERS, PD

1-1— B. Joel. JUMPS: 30 To 25 — G. Benson. 29 To 24 — A. Murray, 24 To 20 — B. Welch, 26 To 19 —
Chic.28To 18 — Sister Sledge, 20 To 16 — E.C. King. 19 To 15 — Bell& James. 17 To 14— B. Caldwell. 6
To 4 — Doobie Bros., Ex To 30 — S. Quatro & C. Norman. Ex To 29 — Tycoon, Ex To 28 — G. Harrison.
Ex To 27 — Peaches & Herb (new). ADDS: Wings. Jacksons. R. Vanwarmer. Orleans.

KPAM — PORTLAND — BRIAN NORTON, PD

1-1 — Little River Band. JUMPS: 30 To 25 — Toto, 27 To 24 — G. Harrison. 26 To 22 — Blondie. 25To 21
— B.Welch. 21 To 17 — S, Quatro & C. Norman. 20 To 16 — B. Joel, 18 To 15 — B. Caidwell. 15To 11 —
F. Mills, 9 To 7 — N. Oisson. 12 To 6 — Dire Straits. 6 To 4 — Poco. ADDS: 30 — Faragher Bros.. 29 — L
Ronstadt, 28 — Amii Stewart

KROY — SACRAMENTO — DANNY WRIGHT, PD

1-1— Bee Gees. JUMPS: 35 To 31 — Village People. 33 To 30 — Police. 30 To 26 — Badfinger. 24 To 21
Jacksons. 25 To 20 — Blondie. 22To 19— B. Joel, 19To 16 — R. Voudouris. 20 To 15— Bell & James.

28 To 14 — F. Mills, 13 To 10 — AmiiStewart, 10 To 8 — Babys, 11 To 7 — Littie River Band, 9 To 6 —

Blues Bros., 7 To 5 — Dire Straits, Ex To 35 — April Wine, Ex To 34 — Styx. Ex To 33 — Delegation. ExTo

29 — Peaches & Herb (new). Ex To 28 — S. Quatro & C. Norman. ADDS: G. Benson, Chic. G Harrison,

McGuinn, Clark & Hillman, G. Thorogood, Wings.

KCPX — SALT LAKE CITY — GARY WALDRON, PD

1-1 — Bee Gees. JUMPS: 30 To 26 — Chic, 28 To 23 — R. Voudouris, 27 To 21 — Village People, 23 To
19 — B. Caldwell, 20 To 17 — E. Rabbitt, 19 To 16 — S. Quatro & C. Norman, 17 To 14 — B. Weich, 16 To
13 — E. Money, 14 To 10 — Poco. 13To 9 — B. Joel. 10 To 8 — Blondie, 11 To 7 — G. Harrison, 5To 3 —
G. Gaynor. Ex To 29 — Faragher Bros., Ex To 28 — E. Sober, Ex To 27 — K. Carnes. ADDS: Peaches &
Herb (new), Orleans, Claudja Barry, Sister Sledge.

B100 — SAN DIEGO — C. C. McCARTNEY, PD

8-1— Little River Band. JUMPS:19To 16 — E. Money. 27 To 13 — G. Harrison, 13To 10 — Poco, 10 To 8
— L. Ronstadt, 9 To7 — Dire Straits, 11 To5 —S. Quatro& C.Norman,7To4 — D. Summer,5To3 —N
Olsson. 4 To2 — B. Joel, ExTo 30 — America. ExTo 28 — L. Taylor. ADDS: April Wine. England Dan & J.
F.Coley, C. Rea.

KFRC — SAN FRANCISCO — DAVE SHOLIN, MD

2-1 — Doobie Bros. JUMPS: 30 To 27 — G. Harrison. 29 To 24 — G. Benson, 26 To 19 — Sister Sledge,
23To17 — M. Manchester. 25 To 15 — Jacksons, 15To 11— Police, 122 To 7 — Blondie. 7 To 5 — Bell &
James, Ex To 26 — Peaches & Herb (new). ADDS: Chic, Wings, E. Money, Rockets.

KSLY — SAN LUIS OBISPO — GUY PAUL, PD

2-1 — Doobie Bros. JUMPS: 32 To 29 — Police, 30 To 25 — E. Rabbitt, 29 To 24 — S. Quatro & C.
Norman, 25 To 22 — Cars. 24 To 21 — L. Ronstadt. 23 To 20 — Bell & James. 22 To 19 —C. Brown. 21 To
18 — Ambrosia, 20 To 11 — Biondie, 19 To 8 — AmiiStewart, 13To7 — Cher, 11To6 —B.Joel.9To 5 —
E. Money, 7 To 4 — B. Caldwell, Ex To 32 — Orsa Lia, Ex To 28 — G. Benson. Ex To 23 — Jacksons.
ADDS: Instant Funk. Peaches & Herb (new), F. Mills, Wings.

KJR — SEATTLE — TRACY MITCHELL, MD

2-1— G. Gaynor. JUMPS: 22To 19 — Blondie, 16 To 13 — A. Murray, 21 To 10 — F. Mills, 14 To 8 — Bee
Gees, 8Tao6 — B. Joel, Ex To 25 — Bell & James, Ex To 24 — G. Harrison, ExTo 21 — Wings, ExTo 20 —
Chic. ADDS: Peaches & Herb (new), McGuinn, Clark & Hillman, E.C. King, N. Larson

KJRB — SPOKANE — TOM HUTYLER, MD

1-1 — Bee Gees. JUMPS: 29 To 22 — Bell & James, 30 To 21 — E.C.King, 22 To 18 — Al Stewart,21To
10 — Amii Stewart, 18 To 9 — Blondie, 12To 7 — Chic. 11 To 6 — F. Mills, Ex To 29 — Pointer Sisters, Ex
To 28 — Village People. ADDS: N. Larson, Wings, Peaches & Herb (new), E. Money

KTAC — TACOMA — BRUCE CANNON, MD

1-1 — Bee Gees. JUMPS: 30 To 26 — M. McGovern. 29 To 25 — A. Murray, 28 To 24 — B. Welch, 27 To
23 — Poce, 25 To 22 — S. Quatro & C. Norman, 26 To 21 — Amii Stewart, 21 To 18 — B. Caldwell, 20 To
15 — B. Joel, 18 To 13 — N, Diamond. 17 To 11 — Dire Straits. 10 To 8 — Peaches & Herb, 11To7 —F
Mills, 5 To 3 — Doobie Bros., Ex To 30 — G. Harrison, Ex To 29 — G. Benson, Ex To 28 — Peaches &
Herb (new), Ex To 27 — Blondie. ADDS: B. Joel, Cher, R. Stevens. Wings.

The following stations were also used in this weeks research:
KRSP, KYA. KING. KREM, WINW. WNCI, KFMD, WNDE. WZUU. KSTP. WQX!. WSGN. WAPE WLAC.
WLEE, KGW

Manufacturers Queried On
Marketing The Disco Boom

{continued from page 8}

corporated into the LP as often as possi-
ble.” said Pete Jones, director of marketing
for Casablanca Records. “Butthatcan also
be a creative decision over which we don’t
rave control. We don't wantto compromise
any sale.”

Naturally. since many pop and black
contemporary stations won’t play the 12-
inch version because of its length, the
label’'s also have to put out a seven-inch,
edited version of the disco record in order
to gain widespread airplay. And, since a
number of pop stations have broadened
their format to include some full-length
disco cuts, both versions of the track are
frequently serviced to radio.

Product Availability

The disco market is unlike any cther
record market in that songs by new artists
often get their first exposure. not at the
radio level, butin the clubs themselves. As
aresult. the disco DJs and the record pools
that service them have become powerful
forces in the industry, consulted by
manufacturers. retailers and even radio
programmers. Labels use the reaction to a
new record in key clubs as a barometer of
how well it will do in the marketplace as a
whole. And, as Tony King pointed out,
WKTU. the powerhouse of disco radio,
regularly consutlts with the New York area
DJs.

The impactof this phenomenon on disco
marketing has been two-fold: First. it has
provided a totally new avenue for develop-
ing new acts; and second. the popularity of
a new hit on the disco club circuit grows so
rapidly that manufacturers have had to
devise new marketing strategies. "The rush
that you get on a disco record that's hot is
unbelievable.” noted Dick Carter. division
vice president of marketing for RCA.
“There isn't anything like it. We know within
probably two days if we have a record, just
from the clubs’ reactions and the pools.

Once they perceive a positive response
to a record. said the manufacturers. they
rush copies of it to the retailer as quickly as
their distribution systems permit.
Nevertheless. some dealers have reported
losing substantial numbers of sales on
records that were played in local clubs but
were not yet commercially available.

How soon after the DJs receive their
promo copies do the retailers receive ship-
ments of the same record? According to
Dave Glew. senior vice president and
general manager of Atlantic Records. “"We
may send some advances out to the discos
to get some sort of market feel on the
record. But in most cases, we'll come with
the 12-inch shortly after that.” Glew added
that “certain markets in the country react
much faster. New York is a quick-reacting
market, where people will go into a disco
and hear arecord and go to a record store.
How much that happens in the rest of the
country | really question.”

Cheryl Machat, a product manager for
Epic/Portrait/CBS Associated labels,
stated, "When we release a 12-inch in the
pools. we generally put it on commercial
release the same week.” But sometimes,
she added, E/P/A will release promo
copies to the DJs as much as two weeks in
advance of their release at retail.

Why are the clubs provided with these
records so far ahead of their commercial
release date? “"Well. a lot of times we want
to give the DJs special attention,” Mac hat
explained. “We want them to have ex-
clusivity. let them work theirrecord . . . It's
better to release them at the same time. But

Bad Co. LP Gold

NEW YORK — “Desolation Angels,” the
new LP by Swan Songrecording artists Bad
Company, has been certified gold by the
RIAA.

you sort of have to adhere to what they’
{pools and DJs) want. On the other hand, if
you give them a 12-inch and you can't get it
on the street. then it's unfair to the con-
sumers, it's unfair to the artist.’

Stan Hoffman, co-owner of Prelude
Records, said that, although his label will
take tapes around to DJs and others before
arecordisreleased, “we won't allow it to be
in people’s hands and played before we're
ready torelease the actual record, because
it serves no purpose.’

Peisinger summed up the complexity of
the situation when he said that “you don’t
want to make that big up-front production
commitment, yetyou don’t want to be so far
behind that you lose the reaction once
you've generated it . . . Many companies
will just have the parts (of the marketing
plan) ready, and once you start to get that
whiff of reaction, then you make your
move.”

12-Inch Controversy

While 12-inch disco records are seiling
better than ever, there is considerable dis-
agreement about the role of this configura-
tion in the overall marketing plan for an ar-
tist. Some manufacturers view the 12-inch
as a promotional vehicle, standing in the
same relation to an LP as the seven-inch
single does in the rock market. Others feel
that the 12-inch cuts into album sales while
yielding a far lower profit margin than an
LP

Carter of RCA supports the 12-inch
enthusiastically. “We will make every 12-
inch available commercially. and we'll try to
do it simultaneously (with the album).” he
stated. "We feel that it is another configura-
tion that fits our whole philosophy of expos-
ing an artist.

“There is a real market for the 12-inch,
and | haven'tyet seen where it's taken away
from the sales of a hit artist,” continued
Carter. “In our own case. to thecontrary, it's
aliowed us to build an artist such as Evelyn
‘Champagne’ King in a way that wasn’t
available to us in any other form.”

Opposing Reaction

Atthe opposite end ot the spectrum, Billy
Smith. disco coordinator for London
Records, said he felt that the 12-inch
reduces album sales from the very start.
Currently, he said, London plans to release
only promotional copies of 12-inch
records, although the same version will be
commercially available as partof an album.

Most of the other marketing executivesin
the survey said they regard the 12-inch as a
valuable means of promotion, but not as an
end in itself. For example, Glew of Atlantic
noted that 12-inch records “are really not
that profitable” because of the cost of afull-
sized record with an album cover. Further-
more, he said. “if that 12-inch track is the
same track on the album, | think it does cut
into the LP sales. If a single or a 12-inch is
starting to sell, and we also have an album
out. we will stop marketing the 12-inch. We
did that with the Sister Sledge record. with
the Chic record. We only marketed so many
of them. The we discontinued the 12-inch,
and we put all our emphasis on the LP."

12-inch, LP Compete

Peisinger also said that he personally
believed in withdrawing the 12-inch once
the album starts to take off. “After a while,
the two versions begin to compete,” he
said. “I think the 12-inch is a very useful
promotional tool initially, but | feel that, af-
ter a while. we should definitely be steering
people towards the album.”

Machat of E/P/A took a slightly more op-
timistic view of the 12-inch, which, she said,
can again generate interest in the album.
“We keep some 12-inchers out there
because we believe it stimulates sales,” she
stated.

(continued on page 66)
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Lessons To Learn
From Black Radio

Along with the boom in ‘black
music”’ has come the increasing im-
portance of black-oriented radio sta-
tions. It has reached the point where
many of these outlets are competing
effectively for share-of-audience with
their Top 40 counterparts. The latter,
of course, are also reflecting the im-
pact of black acts and their music.

There is, however, a basic differ-
ence between the two forms of pro-
gramming, one that is surely contrib-
uting, along with the power of the
black sound, to the success of black-
oriented outlets. Latter stations are
generally operating on a less re-
stricted programming schedule, of-
tering, by and large, more time de-

‘voted to not only the established re-

cordings, but new entries (and, im-
portantly, new acts).

Moreover, the definition of an ‘‘es-
tablished” act in black radio is much
broader than Top 40's. Witness recent
successes by such long-standing art-
ists such as the O'Jays, Jerry Butler,
the Staple Singers, Joe Tex and Jim-
my Castor. If a number of releases by
an act fails to click, but there is an
impressive hit history behind it, black
radio appears more likely to give their
new disks the benefit of the doubt.

While album cuts are by no means
the exclusive domain of black sta-
tions, they do lean on artists with
broad appeal but few single hits to
their credit. Black radio has thus
brought acts like Donny Hathaway and
Grover Washington to the forefront,
and the confidence on the part of the
industry has been rewarded with sub-
sequent heavy LP sales in the market-
place. Top 40 playlists of LP’s are

even tighter than those of singles.

Thus, where Top 40 radio is still
adhering to a very tight playlist policy,
the black market radio format is pro-
viding its market with a greater array
of hit and interesting new sounds as
well. The industry’s case against tight
Top 40 formats is well documented
and is considered one of the prime
reasons why new pop acts are having
a difficult time of it getting their po-
tential hit sounds off the ground. The
increasing success of black radio is,
in fact, extending to an overall pop
audience as well.

We believe this development, even
taken from the point of view of radio’s
own competitive factor, is something
that Top 40 radio should be weighing
with considerable thought. For if black
radio is finally coming into its own, it
adds a healthy new spirit of competi-
tion within the music broadcasting
field. If black radio’s strides are part
of a policy of giving its widening audi-
ence more sounds of merit, than it
naturally behooves Top 40 radio to
provide a similar, expanding format,
no matter what kind of musical pro-
gramming it deems best fits its lis-
tenership.

From a music industry standpoint,
of course, it means that its lifeblood—
the development of a continuing sup-
ply of new talent—is going to get a
better shake from radio exposure.

The time has come for Top 40 to
re-evaluate its tight programming for-
mat, with the concept that giving mu-
sic fans more of what they want to
hear is giving Top 40 radio a greater
reach in the marketplace.

(Reprinted from Cash Box, September 9, 1972)
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The latter part of this decade has been a
period of tremendous transition for the
music industry, with portents of even
greater changes still to come. The con-
solidation of labels, the homogenization of
music, the emergence of disco as a vital
force in records and radio have all con-
tributed to a sense of both anticipation and
uncertainty throughout the business.

Nowhere is this upheaval more apparent
than in concepts of traditional radio
programming. Long accepted market
definitions — black, white, Top 40, AOR are
being challenged from all sides by new and
innovative programming techniques. With
the disco phenomenon virtually changing
the face of long accepted sales and
programming concepts, several areas of
the industry have been forced to re-think
strategies in order to remain competitive.
Nowhere is this more in evidence than in
the field of black contemporary radio. For-
merly one of the most demographically
rigid, selectively programmed formats on
the air, black radio has adopted a more

D

open programming policy to meet the
challenge posed by the rise of both general
market FM and AM as well as the startling
developments in disco radio.

Will black contemporary radio lose its
once distinct identity or become altogether
obsolete in the faces of these new
challenges? What direction will the format
have to pursue to maintain its audience and
integrity? What steps are being taken to
restore black contemporary radio’s market
share in the coming years? These ques-
tions and others were recently put to three
noted molders of the black radio image.
Their answers and thoughts regarding the
future of the medium provide thought-
provoking insight into not only the future of
black contemporary radio, but the
problems and challenges faced by the
whole radio industry as the next decade
looms large.

Jim Maddox, senior vice president of the
Amaturo Group and general manager of
KMJQ in Houston, sees the impending loss
of identity for black contemporary radio as

LOS ANGELES — Although RSO Records
in the past has never had a large number of
black music acts on its roster, black radio
has played a crucial role in bringing such
artists as the Bee Gees, Andy Gibb, Player
and Yvonne Eljliman to the attention of
black audiences. Now with the label's
recent affiliation with Curtis Mayfield's
Curtom Records, RSO more than ever
looks forward to working with black radio in
providing exposure for Curtom/RSO artists
Linda Clifford, Leroy Hutson, Gavin
Christopher and Mayfield.

In an interview with Cash Box, Al Coury,
president of RSO, discussed how black
radio contributed to the launching of the
“Saturday Night Fever” phenomenon, RSO
artists’ success on black radio, and the
launching of the label’s Curtom association
with the release of Linda Clifford’s “Let Me
Be Your Woman" album.

Immediate ‘Fever’ Response

According to Coury, black radio
provided the initial boost for the “Saturday
Night Fever” album by immediately playing
many of the LP’'s cuts upon its release.

“Black radio played a major part in the
breaking of ‘Fever’' to the extent that the
album immediately got recognized and
exposed on black radio,” said Coury. “The
singles from ‘Fever’ immediately got played
on R&B stations as well as Top 40, and
bolstered by the popularity of the movie,
created a powerful impact. And black radio
was at the very beginning of that.

“l would have to say that at least 25- to
30-percent of the sales of ‘Fever’ was either
directly or indirectly releated to black radio
and to black sales,” added Coury. “The
music and impact of that motion picture
was certainly felt by the black community;
black audiences related to it and boughtthe
album by the millions.”

Of course, the group that received the
overwhelming attention from the “Fever”
album was the Bee Gees, which was
honored to have its R&B/disco-flavored
recordings played by black radio stations.
Gaining acceptance by black audiences
has always been an important goal for the
trio, because the Bee Gees grew up
listening to R&B and have been influenced
by many black artists.

“The Bee Gees are very proud of the fact
that their music is accepted by blacks,”
asserted Coury. “They have been greatly
influenced by R&B, and for black stations to
play their records is one of the biggest

Al Coury Discusses The Role Of
Black Radio In Success Of ‘'SNF’

compliments that could be paid to them in
music.”
Player, Gibb Boosted

Along with the Bee Gees, there have
been other key RSO acts which have
benefited from black radio airplay.
Rock/soul group Player's first and
breakthrough single, “Baby Come Back,”
received substantial black radio action,
which helped bring the band into the pop
spotlight. In addition, most of Andy Gibb’s
singles have been the recipient of strong
black radio attention, and Yvonne Elliman
has at times garnered considerable R&B
airplay, particularly with her hit, “If | Can’t
Have You."”

“We have had, relatively speaking,
enormous success from black radio,”
stated Coury. “And we did it, ironically,
without having very many black acts.

“We have managed to break acts into
several different fields because we're a
small label, we have a limited roster, and we
have the time and energy to fully promote
each of our releases. From a promotional
point of view, we try to find every way
possible to getting additional exposure for
an act. If we thought there was any chance
to establish a single through black radio,
we'd try it out.”

RS O/Curtom Pact

As a result of RSO's long-term
agreement with Curtom, the label now has a
roster of black-oriented artists to
correspond with its top selling array of
white R&B crossover acts. The
RSO/Curtom pact, which took several
months of negotiation and careful planning,
preceded the release of Linda Clifford’s
“Let Me Be Your Woman” album, which has
just come out this month.

“We're very excited about our new deal
with Curtom, and we're expecting great
things to happen with Linda Clifford’s new
album,” said Coury. "Our new agreement
with Curtom now gives us the opportunity to
truly work black-oriented R&B records. For
us, it's a major development and expansion
of our company.

“Everyone at RSO is very optimistic
about how successful our Curtom affiliation
will turn out,” added Coury. “Linda
Clifford’s new album, which has just come
out, will be a gigantic success. Curtis
Mayfield, producer Gil Askey and Linda
have created a beautiful album, and we
couldn't ask for any more than what they
gave us.”

a serious problem affecting the continued
vitality of the format.
Mainstream Sound

“The worst that can happen to black
radio,” Maddox said in a recent interview,
“is that it loses the identity it has now and
takes on another one, much more
mainstream sounding. With all this disco, if
it's black disco, it's quite possible we will
lose our identity, particularly if we start
adding more and more disco. The more we
add, the more we are moving out of the R&B
range. So black radio changes as we know
it. But if we're going to continue to be rele-
vant, then it's got to be balanced while still
maintaining a black identity.

“Perhaps it won't be such a bad thing for
black programming to lose some of its pre-
sent identity, primarily because of the im-
age it has come to stand for over the past
few years. The original concept was ex-
cellent, but because of a lack of
professionalism in some areas, there is a
threat of becoming second rate and behind
the times. For some, the intent of black
radio all along was to become mainstream.
They decided that since white radio wasn't
playing black music, or doing anything to
try and serve the black community, they
came up with a black format that has black
DJs and black music and what not. Even-
tually, however, that concept became
diluted. Now it's changing again as disco
becomes a heavier influence. | tnink black
radio has got to play disco, but they've got
to get into it without being smothered by it.
At any rate, | see that as making us more
mainstream, with programmers thinking in
terms of general market. Of course, the
trick is to integrate that general market
programming while still offering relevent
black-oriented material, that is, a wide
range of black music, ballads and so forth,
black DJs, and news and public affairs that
is still geared to the black community.”

When queried as to the major dif-
ferences between current black contem-
porary radio and emerging disco radio for-
mats, Maddox pointed out: “I think the new
mainstream black stations are alot classier
and nicer-sounding that the pure disco sta-
tions. There is an attempt at personality a
lot of times with these mainstream black
stations, but with the disco stations, it's
either no personality, or a Top 40 style. Top
40 was supposed to be fun, playing the best
in the country, pop, R&B. etc. The problem
is somewhere along the line it Jost its per-
sonality. The early Top 40 jocks Don Steele,
Robert W. Morgan — had style; whether
you liked them or not, they were per-
sonalities. But with ail the Top 40 stations
there are, and all the new disc jockeys that
had to be hired to fill those positions, it
became a bland operation generally. The
one thing that black radio maintained
through the years, | think, is disc jockeys
with personalities. Maybe they were un-
disciplined, maybe they talked tooc much,
but black radio has maintained an un-
derstanding personality, where Top 40 lost
it. Anyway,the mainstreamradio pefsonality
is defined as somebody who is pure and
natural, with a nice warm feeling. The music
is a mixture of ballads, disco and what not,
giving the station a broader, more versatile
feel than straight disco. Of course, there are
a lot of offshoots. There is disco rock now.
But any disco that is not a disco station with
a mixture of black product generally, is alot
like Top 40.”

Does the disco radio upsurge represent
a threat to black contemporary numbers,
and if so, how is this threat manifesting itself
in terms of creative disco programming?
Maddox has some definite thoughts on
both questions. “There are just so many
ears available out there, so many listeners
available and there hasn't been a radio sta-

ck Contemporary Radio

Black Radio — Finding A Place In The 1980s

tion ever that didn't have some loyal
listeners. There hasn't been a disc jockey
on that somebody didn’t like. There hasn't
been a car, even the Edsel, that somebody
didn't like. So there's an audience for just
about anything you can do. If you're more
or less on target with the concept, but you
miss the boat on a lot of other things, in
terms of the fine points, it doesn’'t matter a
lot of times. Lots of folks claim there's only
room for one disco station in most markets.
Whether that's true or not, or whether it will
prove to be true, | don't know, in terms of
what is called pure disco.
Maddox Praises KUTE

“Take Los Angeles, for example. | think
the guys at KUTE are on the ball, they are
better than a consultant or a team of con-
sultants, even if they are Burkhart and
Abrams. It's been my experience that it's
much better if your in-house guys really
know what they're doing, because the con-
sultants can really only do so much. A syn-
dicator, or a consultant who doesn't live
there, really is not going to handle a station
like KUTE that well. Because Los Angeles is
really not at all like New York. In Los
Angeles there really isn’'t the market for a
pure disco thing as there is in New York.
Okay, perhaps there's more of an audience
now than a few years ago, but as far asI'm
concerned, Los Angeles has always been a
town that appreciated a certain amount of
ballads, or a certain blend to the music as
opposed to pure energy. And any program-
mer in that city has to take that into ac-
count.”

FM Threat

In summation, Maddox points up
another potentially threatening area for
black contemporary radio formats. “l really
think the enemy is FM,” he remarks. "I
really do. Black and disco, it's a funny thing
with them. Black will accept disco up to a
certain point. But the steady energy of
disco, the steady thump, thump, thump, of
the disco beat is not creative enough for
blacks. Okay, | mean sure, blacks listen to
disco and they enjoy disco just like the
others. But musically blacks are very
sophisticated, and they know there isreally
more than just one beat. There is energy
and there is lack of energy. The do-wops
and what nots are still popular with blacks.
So | see it as FM as opposed to disco that
black radio should be keeping an eye on.
Also, it's just generally better, signal wise,
with FM. Some of the AMs have such poor
signals, most of the black AMs have poor
signals. That's a very important considera-
tion.”

Keith Adams, national program director
of Broadcast Enterprise Networks, sees
black contemporary radio's problems in
terms of definitions: defining audiences,
markets, identities and directions
Responding to the question of black radio’s
crisis of identification with its market,
Adamsremarks, “I'm notreally surethereis
an identity problem. | think Top 40 contem-
porary white disco stations are havingmore
of an identity problem than black stations at
this particular phase of the transition.
They're kind of coming to us, we're not
really going to them. | see a fragmentation
problem with the fact that if you look atyour
top 100 and your disco charts, you're going
to start to see more and more of what has
been traditionally black product, from both
black artists and from white artists that are
into the black beat R&B disco sound. So !
don't see a problem with identity and main-
taining an identity. | see a problem with
fragmentation of audiences.

“In most situations, the black station that
is caught up in this fragmentation problem
is the station with limited power and reach
in its signal. They're basically 13 and above

(continued on page B-8)
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Evervone is listen:ng in one direction.

The Black sound has swept the country. Captured allthe
audiences.
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Black Radio has become the number one radio.

And, while the ears of America are on Black Radio,
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We're the number sne independent promotion com-
pany in the USA, with the largest staff of people. People 5
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Price in Dallas, Greg cohnson in Atlanta, Bob Collins in e
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Yes, we love Black Radio. And we
want to keep it in the black, forever.
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TAR Inc. 12029 Ventura Boulevard, Studio City, Ca. 91604
(213) 985-3560

o ‘Offices in Los Angeles: Tom Ray, Debbie Mathus, Marjee Meyer, Pam Jenkins, Patty Ray.
<=¥* Atlanta: Greg Johnson, Chris Carter. Dallas: Tony Price, Jerri Meshack.
Cleveland: Bob Collins, Vanessa Joknson. San Francisco: Marketing Director,Paul Mack. ... ..

=™ Representatives in other areas: New York, Chicago, St. Louis, Detroit, Washington,
Baltimore, Memphis and Philadelphia. =




George Benson

Some powerful black radio stations,
which were listened to by all kinds of peo-
ple, were the thing that introduced me to
mass audiences. Black radio played my
records when no one else would play them.
So, they gave me the power. Black radiois a
great springboard; an artist today can sell
two million records from black radio airplay
alone.

Black radio is a means of exposing new
talent as well as expanding the audience of
established talent. And | think the broad-
cast industry is beginning to reap the
benefits of innovations introduced by black
radio. There have been some formats that
were started on black radio and have really
become popular all over the country. |
recall a station in Detroit with a format that
was completely unorthodox by the normal
radio standards; they played everything,
but they concentrated on black contem-
porary music, and contemporary artists of
all kinds.

| have always tried to be certain that all
my record product had some appeal to
black radio. Noticing that | began attracting
avery wide audience, my producers started
changing the format of my music, and mix-
ing it differently for pop radio, but | always
felt that we were killing a tremendous
market, and told them, “Wait a minute, after
all, 1 am a black man. Let's play some black
music first, then spin-off from there to
wherever we can go.”

Robin Gibb: When black radio started to
play our music, we copsidered it a
compliment, and it reflected a major
change in our career. | think it's marvelous
what black radio has done for us and what it
can do for any artist whose music appeals
to that market. We really appreciate the
attention we are getting from the R&B
market; it's what we've always wanted,
because we've always loved R&B music.

Black radio helped us in the pop field as
well. When our records began to crossover
from R&B to pop, itintroduced that element
of our music to a whole new audience.
Today there is a very thin line separating
the elements of disco, rock and pop, and |
think that kind of feeling has been in R&B
music for quite a long time.

The crossover from R&B has introduced
a whole new sound into pop records. And
this is possible because the black charts
are not what they were previously. Ten
years ago it was unheard of to have a white
artist on the black charts. Now it's the
sound, not the color of the artist, that is
important.

| don't think that anybody can just play
R&B; you have to feel the music, and enjoy
playing it, like we do. Within the many
changes our music has gone through over
the years, | think the R&B sound is the
sound we feel the most.

jorary

How Black Radio
Helps Build Careers:

Artists Speak Out

/
g/

Mick Jagger'

Our first big hit, “Satisfaction,” got
played on black radio,and was covered by a
lot of black artists, like Otis Redding and
Aretha Franklin. But after that we got avery
minimal amount of black radio play, which
was almost exclusively for blacks. | guess
this was because they felt that black artists
weren't getting a fair shake on white radio,
and the only thing to do was give them
maximum exposure on black radio. Now
people involved in black radio don't feel so

insecure, and if the audience wants to hear

a particular record, whether the group is
black or white or whatever, the station will
play it.

At first the record company didn’twantto
send a copy of a Stones single to a black
radio station. To me, this was ridiculous,
because our music is deeply influenced by
people like Bo Diddley, Chuck Berry, Mud-
dy Waters and Little Richard. Even the
company I'm now with, which for along time
was mainly a black label, didn't really seem
interested in sending my records to black
radio stations until this last single, "Miss
You.” | finally told them that this record was
going on black radio.

| just don't like this division of music; I've
read articles about the Commodores and
they say the same thing. There was a time
when my parents didn't want me to tisten to
black music, but things are ditferent now,
and | think that's good.

Ay
Pointer Sisters

Black radio was definitely instrumental in
starting our careers; “Yes We Can Can” and
“Betcha Got A Chick On The Side” were
both almost exclusively played by black
radio. Some of the radio people are per-
sonal friends of ours, like Frankie Crocker,
J.J. Johnson, Butterball in Philadelphia; we
don’t need an appointment with these peo-
ple to go in to see them.

Though we have had the success that we
have had with previous albums, this is the
first time we really feel good about our
music. “Energy” is not a black or white
sound, it is our sound, and we want black
radio to play our music because they like it,
and for no other reason. We just wantto be
accepted for whatwe are doing. Black radio
was the media that made our name known
to people.

Our music is not always just accepted,
because we don't have a“black sound.” We
remember one time we were in Washington
D.C. at the Carter Baron theatre, and some
kids came up to us and said, "Why don’t you
sing our kind of music. We like you, but we
don't like your music.” We want our music
to be liked by everyone. There are people
who have made it big by being just like
black gods, but there aren’t that many of
those people.

Earth Wind & Fire

Maurice White: There is no denying that
black radio is a very powerful force; it was
certainly a very meaningful force in our
career — believing in our talents when
others wouldn't listen. Today, black radio is
even more powerful than it was when we
first started. Black artists and white artists
alike are broken on black radio, soitalmost
goes without saying that black radio is a
very powerful entity.

Black radio is a very positive force, which
is what our whole philosophy is all about. It
has certainly besn a very positive media for
us in particular, and I've seen where it's
definitely been a positive avenue for other
artists. The airplay we received also
sparked other people to become interested
in our music, because black radio has a
very varied audience.

Music is a language that is universally
spoken, so once that initial message has
gotten across to the public, many barriers
fall by the wayside. Black radio has a more
lenient format, they are are still willing to
listen for good product, and that makes the
industry stimulating.

B-6
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fcontinued from page B-4)

on the AM dial. They are traditional black
stations, and they were designed to reach a
specific audience back in the '50s. Aswe all
know, that audience has integrated into the
general population. We don’t have a Iot of
‘black pockets' or black neighborhoods, in
like asouth, east or west district. You've got
instead various pockets of black
neighborhoods all over the geographical
area of your market. Most of the problem is
baséd on the fact that black stations
traditionally, especially older line AM sta-
tions, have frequency and reach
problems.”

Like Maddox, Adams sees FM growth as
an area of extreme concern for black con-
temporary radio’s future vitality. “Black sta-
tions should be fighting their FM counter-
parts. The same is true of FM black stations
... they should be looking at FM disco sta-
tions now, since both are really general
market. The FM black' stations don't have
the same reach problems as the traditional
AM stations do. But, see, the problem for all
these formatsis, who is the audience? Is ita
black audience? Is it a white audience? Is it
another minority audience? | think we've
got to define who our audiences are, before
we can really evaluate the shifts.

“If you look atthe numbers the disco sta-
tions are gathering, you see that they're
creating new audiences within the general
market. | don't think they're creating a
general market audience that would have
listened to the black stations. Rather they
are creating within the general market pop-
ulace their very own market. If you look at
the numbers for stations four or five years
ago, or four or five books ago, before the
disco trend really hit, then take the market
and you add up what the black stations had
and you take that same market today and
add up the black market share, you'll be
within about three points of what it was.
Now for a station to come from oblivion to
seven or eight points is more, of course,
than those missing three points. So, | think
alot of general market audiences are being
converted to disco formats. Now, the next
question has to be, why can't black stations
gather that same general market share? |
think that's just basically acceptability,
which comes down to human nature.”

What role, then is the disco radio format
playing in undermining the black radio
market base? “It's definitely a threat,”
Adams asserts, “because as the general
market listener has his taste more and
more engulfed by disco, at the same time
there is going to be a share of the black
listener that’s going to be sheared off of that
black station and taken to that general
market station. So, | see areal threat. What
can be done about it is a very heavy ques-
tion. | think, first of all you’ve gotto getmax-
imum efficiency out of your signal, both
from a reach standpoint and a listenability
standpoint.”

Like Maddox, Adams sees technical
considerations as critical to any station’s
success or lack of success. “You've got to
get the mud and the dirt, the garble and the
distortion out and get some frequency
response back into the signal; get them to
sound as good and as clean as possible.
I've always believed your technical sound is
probably the most important tool to your
programming trade. It's like saying, if
you've got the option, you will take the shiny
Toyota, ‘Do you want to buy a shiny toyota,
or a dirty beat-up Porsche?” More than
likely, if you've got the option, you will take
the shiny Toyota over the beat-up Porsche,
despite the fact that it's a Porsche. It's the
same with radio. If it doesn't sound good
technically, then people are more apt to
listen to something else. There is an irrita-
tion factor there. People can't tell you that

o

XYZ station sounds better than WWW sta-
tion. They'll just tell you, ‘I feel more com-
fortable with it Naturally that's not the
whole story. Your music flow, your pacing,
the tempo is about 75% of it. But | think
we've overlooked that 25%, which | think is
drastically important.”
Market Analysis

Returning to the subject of disco radio
and its impact of the black contemporary
radio market, Adams perceives the entire
question in terms of market analysis.

“It depends on where your market is,
what your market is willing to accept, and
what demographic or target audience
you're after. | tend to think that if you are in-
terested in lower economic blacks, by the
mere fact of their lack of education, youcan
get away with a pseudo Amos and Andy ap-
proach. Because that's what they're looking
for and the audience is able to adapt more
to that kind of station. But if your sales
manager is looking for 18 to 34, or in the
more recent cases, sales managers are
beginning to look to 25 to 49 year-olds that
are making moderate to average income,
then | think you have to get into what 18 to
34 or 25 to 49 year-olds are into with your
presentation. In that case, the Amos and
Andy approach just won’'t work. Of course,
with white audiences that/formerly listened
to black stations, they are just going to feel
more comfortable with arevamped general
market station that plays disco, or other
music they used to have to go to black sta-

o

tions for. Now they don’t have to hear black
news and they don’t have to hear black
public affairs and they don’t have to hear
black PSAs, so they don't feel as alienated
now. They've got their music without the
hassle. They can turnitup loud in their cars
and not have to worry about stopping at the
stop light and having somebody looking at
them. Group pressure is essential in a
situation like this.”

How then can black contemporary radio
combat disco encroachment on es-
tablished audiences? “It's a question of
black programmers not attaining the
knowledge they should have that is even-
tually going to get them into trouble,” ac-
cording to Adams. "We need to school our-
selves more. We need to read more, we
need to keep in touch more, to know how to
administrate a radio station. Programming
is becoming basically 80% administrative
and 20% creative. And we've had a problem
developing an administrative ability to deal
with the day-to-day problems of aradio sta-
tion. So, | don't necessarily think disco is
going to be taking away jobs as much as |
think a lack of administrative ability will take
them away.

“Of course, if we roll over and play dead,
disco will become a hell of a threat. But if
you are directing your programming
towards a black face and taking the
assumption that whatever general market
overlapping you get, fine, | think you will be
successful. Take that black face and give

Black Radio — Finding A Place In The 1980s

your sales department something to sell,
that's what it really comes down to. | had an
owner at a station where | worked once tell
me, ‘I'd rather be number 20 in the market
and make money than number one and
make nothing.' So, if you're targeting for a
black face and don’'t worry about the
overlap, | think you're going to be fine,
you're going to be in the ballgame. Where
you've been enjoying 7s and 8s in the past,
you might have to settle for 4s and 4.5s and
smaller numbers because of the fragmen-
tation, but if you get a substantial number of
adult 25 to 45, you're going to be saleable,
no matter what.”

Jerry Boulding, program director for
Oakland station KDIA is in total agreement
with Adams regarding the need for more
research in order to keep the black con-
temporary radio boat afloat. Boulding sees
it this way: “We're going to have to do a lot
more serious research. | think there's a
basic difference between the basic black
audience and their needs, and a disco
audience, which may include some blacks.
Black radio is, of course, being hurt by
disco radio in the obvious way that the new
stations are bleeding off some of our
audience. Disco stations, most of them
anyway, are playing about 60% black
music. So there is a competitive factor that
wasn't there before. Many of these disco
stations are FM, which means they're play-
ing black music commercial free, or prac-

{continued on page B-10)

Black Radio Plays Role In Disco Explosion

LOS ANGELES — Black radio plays a
crucial role in the promotion of disco
product, according to key disco executives,
who feel that without the avenue of black
radio, disco perhaps would not have found
its current mass acceptance.

“Black radio is the foundation for disco,”
says Ray Caviano, president of RFC
Records and head of the Warner Bros.
disco department. Caviano was formerly
national promotion director with TK
Records.

“My experience working with TK proved
to me that black radio plays acrucial rolein
and works very closely with the whole disco
movement. When you look at disco, three
minorities play important roles. Biacks be-
ing one of those minorities, gays being
another and hispanics being the third. |
think R&B radio has a commitment to black
people and disco is what's happening, it is
very contemporary and R&B radio helped
start it.”

Caviano sees black radio as the key link
between exposure atthe club level and Top
40 radio.

Build Foundation

“The route for promoting disco product
is to get it happening at the clubs and then
cross it to R&B radio and then cross it pop.
The first release on my label is ‘Dancer’ by
Gino Soccio. It's being played in black,
straight and gay clubs. But it is also now a
great contender for R&B radio. | like that
approach of building foundations. And
R&B is still a great foundation market.”

“Black radio is the main link between
making a big disco record happen as a big
radio record,” says Tom Hayden, president
of Hayden & Assoc., an award-winning in-
dependent disco promotion company.
“The process of crossing from club to black
radio to pop has speeded up now, as Top
40s realize the power of disco. But the ma-
jority of the time, R&B stations really break
the record first and bring it to the attention
of Top 40 stations. The black stations are
now so strong that a disco act can pretty
much get a gold record just from Black
radio play.”

Hayden finds himself at a loss to sub-

stantially differentiate between disco music
and R&B music. But he does feel that disco
has grown in acceptance at mass level as a
result of its semantic distinction from R&B.

“Disco has bridged gaps,” says Hayden.
“They are still R&B records, they are still
black singers, black producers, arrangers,
but because it's classified as ‘disco’ it finds
wider acceptance than it used to. While the
acceptance of R&B product has always
been there, the label has limited it in a
sense. The old way of thinking was, ‘This is
an R&B record, it's got to be promoted at
the black stations before we can listen to it
at the pop level.’ | think that disco has kind
of erased a lot of those old ways of thinking.
Pop stations now are listening to
R&B/disco product as }hey would any
record. Disco has brought the attention of
Top 40 stations to that form of music.”

Tom Cossie, co-founder of MK Dance
Productions, feels that black radio and
disco music have interacted in such a way
as to greatly expand the exposure of “dan-
ceable” music. Cossie also sees black
radio program directors as having an ad-
vantage in understanding and sharing the
benefits of the disco explosion.

Pioneered Disco

"Black radio has been the pioneer.
Because of the growth and mass accep-
tance of disco, which was achieved in part
because of black radio play, | think there is
going to be a lot of pop programmers who
are going to get into disco who really know
nothing about it. Black radio programmers
are going to have an advantage because
they know what the hell is going on,” Cossie
says.

The reason why black radio program-
mers would know more about disco is quite
simple, according to Cossie, who says they
are playing a tremendous amount of disco
product now and have been in recentyears.
However, within the last year to 18 months,
a new factor has entered the disco/black
radio equation: disco radio.

While there has been tremendous ex-
citement within the music industry about
the proliferation of disco stations, in fact,

there is also difficulty distinguishing bet-
ween black formatted stations and disco
formats.

“We're classifying stations as ‘disco sta-
tions’ even though a lot of them are R&B
stations that just play a lot of disco,” says
Tom Hayden.

A fundamental element of R&B radio, in
addition to playing disco, is also playing
slower tempo tunes. While disco has
predominately remained in the high-
energy category, black radio has
traditionally taken a broader musical
perspective, including ballads as animpor-
tant aspect of programming. However,
some observers see disco radio as apply-
ing pressure to black radio.

“Itis hard to break a ballad on R&B radio
today,” says Ray Caviano. “But it is essen-
tial that all kinds of statements within the
black perspective be said. While disco is
happening, | think you need your Phyllis
Hymans and your Dorothy Moores and
your Funkadelics and Bootsy Rubber
Bands. To me, and not to make a value
judgment, the difference between stations
like KKTU and WBLS is that WBLS has a
broader musical perspective. You can play
a disco record on an R&B station but you
may also get a ballad played.”

In the subtle competition between bilack
radio and disco radio, Caviano sees disco
radio using an important form of research
that black radio should also utilize.

Research The Clubs

“The trend right now is that disco radio is
being very responsive to the disco clubs;
they are getting their immediate research
from the clubs. While R&B radio is jumping
on the bandwagon quickly, disco radio is
moving very fast. | think R&B radio
should clue into what's happening in the
clubs and useitasresearch,” says Caviano.

While disco radio is a new variable on the
radio scene, Caviano, Cossie and Hayden,
all agree that black radio has been respon-
sible for selling tremendous amounts of
disco product. Black radio is seen as a |
kingpin in bridging the gap between the |
club level and the mass awareness of the
radio airwaves.
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Black

ntemporary Radio

Record Industry Acknowledges Influence Of Black Radio

Contemporary black radio. which at one
time was dismissed by the record industry
as an inexpensive outlet that programmed
so-called “race music,” has in recent years
become a highly touted marketing tool for
promoting and selling all types of records
because of its willingness to expose new

talent. . .
Record industry executives now agree

that black radio stands for much more than
‘thelocal colored radio station”; in fact,they
point out that in many markets pop stations
have had to adjust their programming
policies in the face of stiff competition from
leading btack stations such as WBMX in
Chicago and WBLS in New York. As a
result, black stations today are receiving
more equal treatment from the labels in
terms of advertising and merchandising
support.

What factors are behind black radio’s
newimage? Is it simply areflection of a new
attitude in the way record companies per-
ceive black radio? Or is it indicative of
larger changes within black radio itself?

Recently these questions and others
were posed to a trio of record company ex-
ecutives who successfully made the transi-
tion from positions of responsibility in black
radio. And their answers revealed some in-
teresting facts about black radio and its
place in the industry today.

‘Darling Of Wall Street’

“During the sixties, the music industry
became the darling of Wall Street,” says
Paris Eley, vice president of promotion,
black music marketing, CBS Records. "Big
corporations began getting into the record
business because people saw there was a
lot of money to be made. But they also saw
that record companies weren’t being run
efficiently and, consequently, profits were
being lost.

‘So the people at the corporations said,
‘Hey, if we do this right, we can have our-

regularly. “When that happened.” says
Hale, “black radio's survey numbers in-
creased and pop stations started sounding
more like black radio to get the numbers
back.

“Then black radio adjusted its sound and
the music changed, vis-a-vis disco and so
forth, and another following was created.
So the old definitions fell by the wayside
and black radio is now becoming general
market radio.”

As a result of the head to head competi-
tion with pop radio, black stations were for-
ced to develop programming thatappealed
to a wider audience. “In the beginning.”

notes Bill Haywood. vice president of
promotion for Phonogram, inc./Mercury's
black music division, “black radio had a
very clear place in the market: It program-
med to a segment of the black community
that listened to music. But later on when
these stations began to compete with, say,
an ABC in New York, they had tochange the
focus and realize that they were program-
ming to the entire listening audience.”
Breaks Records

The executives agreed that black radio
developed a reputation over the years for
breaking records because it was not afraid
to take a chance and play music by new ar-
tists, rather than just stick with the proven
performers. Looking back on his career in
radio. Haywood recalls that records were
added because they sounded good and not
because research dictated it.

‘I remember, particularly in North
Carolina, adding records because | felt they
were good records. There was no informa-
tion available on where the record was be-
ing played or how many it had soid or any
information on the artist or producer. At
that time we played records because we
liked them and thought they would appeal
to our audience. And that's how black radio

“Once they began to take marketing techniques that were
developed at Revlon, and applied them to black radio, black

music also began to sell.

—Paris Eley

selves a windfall.” And once they began to
take marketing techniques that were
developed at Revlon, and applied them to
black radio, black music also began to sell.

“So what you saw was a realization of
how important black music is. It means
dollars now, real dollars. Companies know
that, and they know that in order to get the
maximum of potential dollars, they must
employ every marketing tool and strategy
that they use in other areas of music.”

Dr. Cecil Hale, vice president of A&R for
Capitol's black music division. feels black
radio stopped being a broadcasting step
child once white kids started listening to it

Dr. Cecil Hale g

got the reputation as a hit maker,” he says.

Eley adds, “Not only does black radio
start careers, it sustains careers. We sell a
mitlion albums by the Isley Brothers
basically through black airplay alone. So
black radio is helping the black artist to a
great degree by protecting his base.”

Now that record companies recognize
the power black radio has for developing
and sustaining artists’ careers, they are
“bending over backwards” to supply the
stations with advertising and merchandis-
ing support, according to Dr. Hale.

“The radio station needs merchandising
aids; the record company has merchandis-
ing aids. The record company has a
message it wants to get out; the radio sta-
tion has a message it wants to get out. So
they combine their efforts and become
merchandising partners. The radio station
supplies the programming, and the label
provides the merchandising tools.”

Just as black radio has become an in-
tegral part of the record business, so have
persons with a background in black radio
assumed top executive positions in the in-
dustry. Dr. Hale cites promotion as an area
where former black radio broadcasters
have been particularly successful.

“Promotion today is a lot more
professional than in the past,” Hale points
out. “Not only is radio important, but also
knowing how to gettoradio. And so the per-
son with a background in radio has an edge
because. first of all. he knows the people,
and also because he knows the kind of in-
formation they need.

“Rather than walking in and saying ‘Let’s
go have a drink,” former radio people can
say ‘Let’s discuss your latest ARBs. Let's
see what your demographics are for
women 18 to 34. Here's a record that might
work in that category.” The programmer
and the promotion man can sit down and
have an intelligent exchange.”

Is black radio in danger of losingitsiden-
tity due to the proliferation of full-time disco
stations, many of which formerly had black
contemporary formats? The executives felt
unanimously that such is not the case.

According to Eley, “We've gone through
this before. When the country was being
overrun with the Liverpool sound, Berry
Gordy kept delivering, hit after hit. He laid
right in the pocket, and pretty soon the rest

of the country forgot the Liverpool thing
and came back.”

Despite the tremendous inroads black
radio has made in the past decade, the ex-
ecutives believe there is still room for im-
provement, especially in the area of com-
munity involvement.

‘The people involved in black radio have
to realize the important role it plays in es-
tablishing lifestyles and patterns of living
for the entire nation,” explains Dr. Hale. I
really think black radio is missing the point
here; the people in control are going to
have to reassess the role of the station in
the community. And | think once that
becomes very high on the agenda for black
radio. we'll see our people excelin all kinds
of things.’

“When black radio’s numbers began to increase, pop sta-
tions started to sound more like black stations. So the old
definitions fell by the wayside and black radio is now becom-

ing general market radio.”

—Dr. Cecil Hale

Black Radio Finds Its Place
In Record Industry In ’80s

fcontinued trom page B-8)

tically commercial free and in stereo. So,
strictly from an audience share standpoint,
add the fact that black stations now have to
share their audience with a new contender;
could be a damaging factor. The competi-
tion now is whatever there was before and
then the added drain of a disco station. Of
course, black radioisn’tthe only format that
could be hurt by disco radio. If you have a
market that's particutarly receptive to disco
music, like New York, then Top 40 stations
like WABC are going to feel the effects. In
other cities where disco isn't as big, and
possibly won't get as big as it did in New
York, you won’t have the same effect. But
there are cities where disco is definitely go-
ing to hurt Top 40.”

Birth Of Disco

Using the example of Washington radio
station WKYS, one of the country’s first
pure disco stations, where Boulding for-
merly worked, he outlines the marketing
strategy that gave birth to the disco format.
“At KYS, they initially had to go out on the
air, try something new and then research it
and poll people and find out if what they did
was effective. As they found out what more
and more people wanted to hear, they star-
ted making adjustments. Which is what
we've got to do now. But, they had to put
something on the air to know whatto adjust
from. They did some research, which didn’t
really give them titles or albums or artists to
play, but just kind of an overall concept of
where they were going and what they had to
do to reach this disco audience.”

Commenting on the expanded oppor-
tunities for blacks in radio as aresult of the
disco radio boom, Boulding remarks, “the
point is that the disco stations are employ-
ing blacks as jocks and insome cases other
positions, as a result of being aware of the
closeness between black radio and disco
radio. | think that's good. It's going to affect
some black radio stations and they are go-
ing to have to change, because of being in
direct competition with disco stations, par-
ticularly after six at night. It's like any other
competitive force in the market. They have
to respond to it, because if they ignore it
they are going to have serious rating

problems. | think they're also going to have
some identity problems. That's one of the
dangers. Black stations are now saying.
we've got to go disco, black disco. What is
black disco? How is it different from
whatever mainstream black radio stations
would normally be programming?
Stations Must Adapt
“The question of whoever it helps or
hurts, or even whether it helps or hurts, de-
pends on who you're talking about. Those
stations that are programming black music
that are not able to change, or change
quickly enough, are going to get hurt. No
question about it. It's going to take some
audience away. It's going to force some ow-
ners and managers to look at people and
say, ‘we need somebody who can get this
job done.’ It's going to force a lot of black
radio people into research. | keep saying
that, but | don’t know any other way to putit.
Research will give them some answers,
even to be able to answer for them a basic
question of whether they will be able to win
or not. You know, you can get all the facts
which might say ‘Get out of here because
there is not victory at the end.’ But just to
stay there and do nothing, or to continue
doing what they've been doing and loseis a
disaster.”
Parallels Drawn
Concluding, Boulding draws some basic
parallels between disco and traditional
black music concepts. “l think one of the
things that we need to consider if we're go-
ing to examine the whole disco phenome-
non is longevity. Longevity is the question
that most aware programmers are concer-
ned with now. And that means, is it going to
last? Will people just get tired of stomping
all day to 124 beats per minute? And what's
going to happen to the artists who don’t
change, who say ‘I'm just not into disco'?
People like Gene Chandler and Gloria
Gaynor have kind of come back. Peaches
and Herb too, the disco craze has brought
new hope to them. But | think any black
music, if it's got a strong beat, if it's worked
properly, can get some disco play and
disco sales. It's funny, but it was initially an
R&B act, or an R&B artist who made it into
disco. | think it'sreally a question of timing.”
davin seay
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Media Buyers Should Rely On Black Radio As Sales Tool

LOS ANGELES — In the last 10 years black
American consumers have increased their
purchasing power by over 40 billion dollars.
They statistically buy more records than
any other group of the general American
population per capita. This fact, along with
the growing popularity of black radio
among all sectors of the listening public,
has made black radio an increasingly
powerful and important sales medium to
many top American advertisers.

Cash Box recently interviewed two top
marketing consultants about the purchas-
ing power and buying habits of black con-
sumers. D. Parke Gibson, author of the
books, “The $30 Billion Negro,” and more
recently, “$70 Billion In The Black,” has
been a marketing and public affairs consul-
tant for over 25 years. He's also president of
D. Parke Gibson International, a New York-
based management consultant firm. C. Roy
Jackson is a marketing and communica-
tions consultant for Kraft Foods as well as
president of C. Roy Jackson and
Associates, a marketing operation based in
Chicago.

Dependent On Blacks

“A lot companies today don't want to ad-
mit that they may be dependent on blacks
for their business,” comments Gibson. “In
some areas, for example, blacks consume
four times more rice than whites. But | don’t
feel arice company would necessarily want
it known that they're that dependent upon
black business. So they mightuse the argu-
ment that they already have the black
business, therefore they need to concen-
trate on getting more whites. They can play
that song both ways.’

Jackson feels that one major market on
which advertisers still lose the black con-
sumer is television. “Most of the TV
programming is done for the mass, general
audience so they can keep up the Nielsen
ratings. If I'm sitting there watching TV and
an airlines commercial comes on inviting
me to go to Florida to geta suntan, naturally
I’'m gonna tune out. Therefore blacks have
become very selective in their TV viewing.’

Jackson goes on to say that “one of the
things one must understand about selling
to blacks is that they are prone to listening
or touching something. When you try to sell
them something on TV it doesn’t always
come across as fast as it does on radio.”
Despite this fact, Jackson feels that not
enough advertising agencies are taking ad-
vantage of the access that black radio can
give them to getting to large numbers of
consumers. He continues, “They still look
upon black radio as a stepchild. They don't
understand the nuances of numbers in
black radio. The whole evaluation system
by the media departments and account
service groups of the major agencies is
erroneous simply because the numbers
they show. to Arbitron, for example, are
erroneous. So they start off using a system
thatis geared to general marketradioor TV
for evaluating black radio. In that case,
black radio comes up short in terms of
numbers.

“Black oriented radio is really the only
twenty-four hour medium geared to
blacks,” says Gibson. “Black radio is one of
the most effective communications
mediums. But that’s also just radio, and still
doesn’t do the total job unless something is
also counter-promoted.”

Creative Marketing Needed

Jackson goes on to explain that, “To ef-
fectively reach the black consumer on radio
you have to be creative. You can't just give
copy to some DJ and say, ‘Read it, sell my
product.’ You have to have the expertise of
some good, creative people. Another thing
that's important is this identity of segmen-

ted marketing. In other words, the adver-
tiser puts on acommercial in Chicago. He's
got to understand that the same commer-
cial in Chicago can also sell as much
product in cities like New Orleans, New
York City, or Los Angeles.

“I'm a strong believer in black-program-
med radio that reaches a cross-section of
the consumer today. | fully believe you can
use segmented programming to appeal to
the various segments of the marketplace
who we're attempting to reach to sell our
goods and wares. Therefore, today, one
must not just understand black radio
programming but also who out there is
listening, as it relates to demographics, and
to lifestyle.

‘At one time, in the '60s, Coca-Cola had
no black-oriented radio,” comments Gib-
son. “Then we got involved. We tested a
recording with the Shirelles and the
Coasters. And just by playing the soul or
R&B sound with Coca-ColaforaDJatasta-
tion, they'd ask us, ‘Hey, let me use this now

instead of the Four Freshmen.” Until then
they'd been sending white-oriented sounds
to black radio. So that was a beginning.
Now they've gone totally the other way.
They've used Ray Charles and Aretha
Franklin.”

Jackson illustrates other ways in which
many companies today are realizing the
value of black radio as a powerful sales
medium. “Specifically, beer companies
come to mind, as well as Sears and
Roebuck. And at Kraft Foods we're strong
believers in black radio. we sponsor a half-
hour program every week on the national
black network called ‘Reaction Woman.’
We're very pleased with the results we've
gotten.”

However, there’s another new trend
beginning, says Jackson. Many record
companies are breaking non-black
recording artists on black radio stations
and then taking them “to the suburbs.”

Jackson explains: “I've noticed that with
the Bee Gees. You listen to the group and

they're very black-sounding. And they're
very popular on the black stations. Then
when you go to see the group it's a totally
different thing.

Sensitive Marketing Required

“It's not just in the record business,
though. What has to happen is that the new
young product managers, or new MBA
marketing managers who have the sen-
sitivity needed to prod their agencies to
stop. ook, and listen to where the market-
place really is for certain products. And the
client, too, has to gain that management
and marketing sensitivity as it relates to the
black consumer market and then prod his
agency. For now, though, | think we're in a
status quo. | think this is why more clients
are turning to minority-owned and
operated agencies where we do have that
expertise.”

Gibson concludes, “As black incomes
and education, along with everything else,
continued to rise, the black radio stations
are also adapting to meetan upgraded kind
of format.”

Agencies, Associations and Organizations

American Association of Advertising
Agencies

200 Park Avenue
New York, New York
(212) 682-2500
William R. Hesse, President
Robert M. Purcell, Vice President

10017

Arbitron

1350 6th Avenue

New York, New York 10019

Rick Aurichio, Vice President/General
Manager, Radio Division

(212) 262-5017

Dick Logan, Vice President, Radio Station
Sales

(212) 262-5294

For inquiries regarding diary research con-
tact:

Penny Giddens

4320 Ammendale Road

Beltsville, Maryland 20705

(301) 595-4644

Black Music Association
1500 Locust Street
Philadelphia, Pennsylvania
(215) 545-8600

Jules Malamud, Senior Vice President
Glenda Gracia, Executive Director

19102

Federal Communications Commission
Washington, D.C.

Commissioner Tyrone Brown's Office
(202) 632-6446

National Association of Broadcasters
1771 N Street, N.W.

Washington, D.C. 20036

Darryl Dillingham, Director, Office of Com-
munity Affairs

(202) 293-3534

National Association of Black Owned
Broadcasters

Elliott Franks, President

(803) 796-1927

National Newspaper Publishers Associa-
tlon — Black Press
14 & F Streets, NW
Washington, D.C.
(202) 638-4473
Sherman Briscoe, Executive Director

20045

National Association for the Advancement
of Colored People
1790 Broadway

New York, New York
(212) 245-2100
Paul Brock, Public Relations

10019

National Black Network

1350 Avenue of The Americas

New York, New York

(212) 586-0610

Eugene Jackson, President

Joan Logue Henry, Public Relations

Mutual Black Network

1745 S. Jefferson Davis Hwy, Suite 404
Arlington, Virginia 22202

(703) 685-2146

Tom McKinney, President

Harriet Bennett, Public Relations

Operation PUSH

930 E. 50th Street
Chicago, !llinois 60615
Contact: Frank Watkins
(312) 373-3366

U.S. Census Bureau
Federal Office Building 3
Room 2023
Population Division
Washington, D.C.
(202) 763-7890
Nampeo R. McKenney, Chief of Ethnic &
Racial Statistics

20033

(In keeping with the FCC’s program for
promoting minority broadcast ownership,
the NAB recently published a handbook
that explains, in detail, how to purchase a
radio station. Listed are organizations that
will assist minorities in financing broadcast
properties, some of which are included in
the NAB buyers guide.)

MESBIC 301 (d)

1441 L Street, Room 720
Washington, D.C. 20416
Arthur Sears, Director
(202) 653-6416

Small Business Administration
1441 L Street, N.W.
Washington, D.C.
(202) 653-6696

20416

Economic Development Administration
1400 Constitution Avenue, N.W.
Washington, D.C. 20030

(202) 377-2607

Farmers Home Administration
1400 Independence Avenue, S.W.
Washington, D.C. 20250

(202) 447-4324

Syndicated Communications Incor-
porated

1625 Eye Street, N.W.

Washington, D.C. 20006

(202) 293-9428

Marketing Research Consultants,
Specializing In How To Reach Black Con-
sumers

C. Roy Jackson, Marketing Research Con-
sultant

111 East Wacker Drive

Chicago, lllinois 60601

(312) 644-5927

C. Roy Jackson, President

D. Parke Gibson International
475 5th Avenue
New York, New York
(212) 889-5557
D. Parke Gibson, President

10017

Earl Graves Ltd.

295 Madison Avenue
New York, New York
(212) 889-8220

Earl Graves, President

10017

Communications Excellence to Black
Audiences (CEBA)
For further information contact:
Adriane T. Gaines or Joan Logue Henry
(212) 586-1771
*A division of the World institute of Black
Communications

This organization has been set up to do
research on the black community, and
educate the general population on the
black consumer.

National Telecommunications and Infor-
mation Administration
294-C 1325 G Street, N.W.
Washington, D.C. 20005
(202) 724-3464
Contact: Al Hammond

This organization is the advisor to the
President regarding telecommunications
activities. It also oversees federal loan
programs, and coordinates and develops
policy as it relates to minority media ser-
vices.
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Black

porary

Record Companies

(Including Departments And Key Executives Servicing Black Radio.)

A&M RECORDS

1416 N. La Brea Avenue
Hollywood, California
(213) 469-2411

Al Edmondson/Vice President R&B
Promotion

Derry Johnson/National Director Black
Music Marketing

Bob Knight/Director Special Marketing
Projects

Kip Cohen/Vice President A&R

90028

ARIOLA RECORDS
8671 Wilshire Blvd.
Beverly Hills,California
(213) 659-6530

Otis Smith/Vice President

90211

OCEAN RECORDS

9300 Wilshire Blvd., Suite 201
Beverly Hills,California 90212
Tom Cossie/Chairman

Marc Kreiner/President

| (213) 550-3955

ARISTA RECORDS

6 West 57th Street

New York, New York

(212) 489-7400

Hank Talbert/Vice President R&B
Promotion

Larkin Arnold/Senior Vice President R&B
Dlvision

1888 Century Park E, Suite 1510

I Los Angeles, California 90067
(213) 553-1777

ATLANTIC RECORDS

75 Rockefeller Plaza

New York, New York 10019

Eddie Holland/Vice President Special
Markets

(212) 484-8251

Henry Caldwell/National Marketing
Director

(212) 484-8167

Don Eason/National Promotlon Director
(212) 484-8534

Blll Cureton/R&B Product Manager

(212) 484-8111

COTILLION RECORDS
Henry Allen/President

| (212) 484-8154

Everett Smith/National
| Director

(212) 484-8145

Promotion

SIRE RECORDS

165 West 74th Street

New York, New York 10023
Seymour Stein/President

Susan Emil/National Secondaries
(212) 595-5500

BANG RECORDS

2107 Faulkner Road

Atlanta, Ga. 30324

(404) 394-2264

Eileen Burns/President

Chester Simmons/Vice President R&B
| Promotion

CAPITOL RECORDS
1750 Vine Street
Hollywood, California
(213) 462-6252

Dr. Cecil Hale/Vice President A&R, R&B
Division

Don Mack/National Promotion Director
Jemy Cheers/National Marketing, R&B
Division

CASABLANCA RECORDS
8255 Sunset Blvd.

Los Angeles, California
(213) 650-8300

Jheryl Busby/National Promotion Director
Rubin Rodriguez/Associate National
Promotion Director
Tommy Davis/National
Chocolate City

Don Wasley/Artist Development

CBS RECORDS

51 West 52nd Street

New York, New York 10019
LeBaron Taylor/Vice President
Black Music Marketing

(212) 975-4407

Paris Eley/Vice President National
Promotion

(212) 975-5423

Dr. George Butler/Vice President
Progressive A&R

(212) 975-4487

Vernon Slaughter/Director, Progressive &
Jazz Music

(212) 975-4692

AMERICAN RECORDING COMPANY
9885 Charleville Avenue

Beverly Hills, California

(213) 277-3111

Maurice White/President

EPIC RECORDS

Ron McCarrell/Vice President Marketing
(212) 975-5195

Eddie Sims/Director Columbia Promotion
(212) 975-8098

Lenny Petze/Vice President A&R

PHILADELPHIA INTERNATIONAL
RECORDS

309 S. Broad Street
Philadelphia, Pennsylvania
(215) 985-0900

Kenny Gamble/Chairman of the Board
Leon Huff/Co-Chairman

Harry Coombs/Executive Vice President

UNLIMITED GOLD RECORDS
12403 Ventura Blvd.
Studio City, California
(213) 760-1665

Barry White/President
Elmer Hill/Vice President Promotion &
Marketing

ELEKTRA RECORDS
962 N. La Cienega Bivd.
Los Angeles, California
(213) 655-8280

Don Mizell/General Manager, Jazz Fusion
Primus Robinson/National Marketing Co-
ordinator

90028

90046

Promotion,

19107

91604

90069

FANTASY RECORDS
10th & Parker Street
Berkeley, California
(415) 549-2500

Bob Ursery/National Director R&B
Orrin Keepnews/Vice President A&R

94710

INFINITY RECORDS
10 East 53rd Street
New York, New York
(212) 888-9700

Ron Alexenburg/President

Pete Gideon/Vice President Promotion

10022

LONDON RECORDS
539 West 25th Street
New York, New York
(212) 675-6060
Bob Paiva/National Promotion Director
Walt McGuire/Vice President A&R

10001

LEJOINT RECORDS
Ron Mosely/National Promotion

MCA RECORDS
445 Park Avenue
New York, New York
(212) 759-7500

Mike Abbott/Vice President Promotion &
Marketing, R&B

Earl Sellars/National Promotion Director
Denny Rosencrantz/Vice President A&R
100 Universal Plaza

10022

Universal City, California 91608
(213) 985-2596

SOURCE RECORDS

1902 5th Avenue

Los Angeles, California 90018

(213) 731-0693
Logan Westbrook/President

MERCURY RECORDS
One IBM Plaza
Chicago, lllinois
(312) 645-6300
Bill Haywood/Vice President R&B Product

60611

MOTOWN RECORDS

6255 Sunset Blvd.

Hollywood, California 90028

Skip Miller/National Promotion Director
(213) 468-3460

Don Carter/National R&B Promotion
Director

(213) 468-3610

Iris Gordy/Vice President Creative
Division

(213) 468-3459

POLYDOR RECORDS

810 7th Avenue

New York, New York 10019

Sonny Taylor/Vice President Black Music
Marketing

(212) 399-7046

Bob Frost/National Promotion Director
(212) 399-7921

RCA RECORDS

1133 Avenue Of The Americas

New York, New York 10036

Ray Harris/Vice President Black Music
Division

(212) 598-5777

Bill Staton/National Promotion Director
(212) 598-4918

Warren Schatz/Vice President A&R

(212) 598-5804

SOLAR RECORDS
6255 Sunset Blvd.
Hollywood, California
(213) 467-6527

Dick Griffey/President

90028

RSO RECORDS

8335 Sunset Blvd.

Los Angeles, California
(213) 650-1234

Al Coury/President

CURTOM RECORDS
5915 N. Lincoln Ave.
Chicago, Illinois 60659
(312) 769-4676

Marv Stuart/President
Promotion Handled By:
Tar Productions

12029 Ventura Blvd.
Studio City, California
Tom Ray/President
(213) 985-3560

20TH CENTURY-FOX RECORDS
8544 Sunset Blvd.

Los Angeles, California
(213) 657-8210

Bunky Shepard/Vice President R&B
Donnie Brooks/National Promotion
Director

Pat Glasser/A&R Director

TK RECORDS

495 S.E. 10th Court

Hialeah, Florida 33010

(305) 888-1685

Moe Preskell/National Promotion Director
Steve Alaimo/Vice President A&R

UNITED ARTISTS RECORDS
6920 Sunset Blvd.
Hollywood, California
(213) 461-9141

Jack Shields/Director R&B Promotion
Don Grierson/Vice President A&R

WARNER BROS. RECORDS
3300 Warner Blvd.
Burbank, California
(213) 846-9090
Tom Draper/Vice President Black Music
Marketing

Cortez Thompson/National Promotion
Director

Bob Krasnow/Vice President A&R

WEA DISTRIBUTION CORP.

3300 Warner Bivd.

Burbank, California 91510

Oscar Fields/Vice President Director
Black Music

(213) 843-6311

90069

91604

90069

90028

91510
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WAOK — ATLANTA — 1380/AM — 24

hours daily

Stan Raymond — General Manager

Tony Jamison — Program Director
Owned By: Broadcast Enterprise Network
Power: 5000 watts directional

75 Piedmont Ave., Atlanta, GA 30303
(404) 659-1380

WVEE — ATLANTA — 103.3/FM — 24
hours

Rick Rogers —General Manager

Scotty Andrews — Program Director
Owned By: Plough Broadcasting

Power: 100,000 watts non-directional

805 Peachtree Street, N.E. Atlanta, GA
30308

(404) 871-5851

WIGO — ATLANTA — 1340/AM — 24
hours daily

John L.Marver — General Manager

Brute Bailey — Program Director

Owned By: WIGO Inc.

Power: 1000 watts (days)/250 watts (nights)
non-directional

Daily: 4 a.m.-6 a.m. religious feature
Sundays: 6 a.m.-6 p.m. religious/public
service programming

1422 Peachtree St., Atlanta, GA 30309
(404) 892-8000

WIPE — AMERICUS — 94/FM —6 a.m.-1
a.m. hours — 24 hours pending

J. Arthur Langworthy — General Manager
Tony Sewell — Program Director

Juan Blanco — Music Director

Owned By: Americus Broadcasting
Power: 3000 watts non-directional

Box 1307, Americus, GA 31709

(912) 924-3681

WANN — ANNAPOLIS — 1190/AM —
Daytimer

Morris Blum — General Manager

Larry Travers — Program Director

Owned By: Annapolis Broadcasting Com-
pany

Power: 10,000 directional

Daily: 2 hours religious/PS programming
Sunday: All religious/PS programming
P.O. Box 631, Annapolis, MD 21404

(301) 269-0700

WUSS — ATLANTIC CITY — 1490/AM —
24 hours daily

Larry Hayes — General Manager

Bob Shivers — Program Director

Owned By: Atlantic Business & Community
Development Corp.

Power: 1000 watts (days)/250 (nights)
directional

Mon.-Sat. — 2 hour religious feature
Sunday: 5a.m.-1 p.m. religious/public ser-
vice programming

1500 Absecon Blvd., Atlantic City, NJ 08401
(609) 345-7134

WSID — BALTIMORE — 1010/AM —
Daytimer

Brock Abernathy — General Manager
Chuck Reid — Program Director

Owned By: United Broadcasting Company
Power: 1,000 watts non-directional

Daily: 2 hours religious/PS programming
Sunday: 7 hours religious/PS program-
ming

623 Reisterstown Road, Baltimore, MD
21215

(301) 358-9600

WWIN — BALTIMORE — 1400/AM — 24
hours daily

H. Shelton Earp — General Manager

Don Brooks — Program Director

Owned By: Belvedere Broadcasting
Power: 1000 watts directional
Approximately: 4 hours religious/PS
programming per week

2800 Mathews Street, Baltimore, MD 21218
(303)366-1400

WEBB — BALTIMORE — 1360/AM —
Daytimer

Jimmie Byrd — General Manager

Fred Robinson — Program Director
Owned By: J.B. Broadcasting

Power: 5000 watts directional

Daily: approximately 3 hours religious/PS
programming

Sunday: 12 hours religious/PBS program-
ming

Clifton & Dennison St., Baltimore, MD
21216

(303) 947-1245

WXOK — BATON ROUGE — 1460/AM —
24 hours daily

Lewis Carter — General Manager
Dennis Lee — Program Director
Owned By: Security Broadcasting
Power: 5000 watts (days)
directional/1000 (nights)directional
Daily: 2 hours religious/PBS programming
Sunday: 12 hours religious/PS program-
ming

P.O. Box 66475

Baton Rouge, LA 70806

(504) 927-7060

non-

WWSM — BAY MINETTE — 105.5/FM —6
a.m.-midnight

Jimmy Faulkner, owner

Ted Tanner — Program Director
Glenn Buxton — General Manager
Power: 2800 watts non-directional
(205) 937-5596

KJET — BEAUMONT — 1380/AM —
Daytimer

Don Dudden — General Manager

Jeff Hedgmon — Program Director
Owned By: Tom Gibson Broadcasting Inc.
Power: 1000 watts non directional

Daily: 2 hours religious/PS programming
Sunday: 3 hours religious/PS program-
ming

P.O. Box 6067, Beaumont, TX 77705
(713) 842-2210

KRE — BERKELEY — 103/FM & 1400/AM

Charles Warfield — General Manager

Rob Singleton — Program Director

Rich Holmes — Music Director

Owned By: Innercity Broadcasting Com:
pany

Power: 50,000 watts nondirectional for
103/FM. 1,000 (days)/250 (nights) watts
nondirectional for 1400/AM

601 Ashby Avenue, Berkeley, CA 94710
(415) 848-7713

WJLD — BIRMINGHAM — 1400/AM — 24
hours daily

Dave Davis — General Manager

Tony Saetta — Music Director

Owned By: Johnson Broadcasting
Power: 1000 watts non-directional
Daily: 8 p.m.-10 p.m. religious feature
P.0O.Box 58065, Birmingham, AL 35209
(205) 324-3467

WBUL — BIRMINGHAM — 1220/AM —
Daytimer

Hal Hodgens — President & General
Manager

Dave Donnell — Program Director

Owned By: Radio Broadcasting Company
of Birmingham, Inc.

Power: 1000 watts non-directional

P.O. Box 3800, E. Mobile, AL 36601

(205) 786-4303

WATV — BIRMINGHAM — 900/AM —
Daytimer

J.M. Lackey — General Manager

Rev. Ersrine Faush — Program Director
Allen Bell — Music Director

Owned By: Crescendo Broadcasting Inc.
Power: 1000 watts directional

Box 39054, Birmingham, AL 35208

(205) 780-2014

WILD —BOSTON — 1090/AM — Daytimer
Gretchen Wortham — General Manager
Elliot Frances — Program Director

Owned By: Sheridan Broadcasting

Power: 1000 watts non-directional

390 Commonwealth Ave., Boston, MA
02215

(617) 267-1900

WBLK — BUFFALO — 93.7/FM — 24
hours

Frank Lorenz — General Manager/Pro-
gram Director

Owned By: WBLK Broadcasting

Power: 50,000 watts non-directional

429 Franklin Street, Buffalo, NY 14202
(716) 882-1500

WUFO — BUFFALO — 1080/AM —
Daytimer

Don Mullins — General Manager

Doug Blakely — Program Director

Owned By: Sheridan Broadcasting

Power: 1000 watts non-directional

89 LaSalle Avenue, Buffalo, NY 14214
(716) 834-1080

WVON — CHICAGO — 1390/AM — 24
hours daily

Earnest L. James — General Manager
Carl Conner — Program Director

Lynn Tolliver — Music Director

Owned By: Combine Communications Inc.
Power: 5000 watts directional (separate
patterns days & nights)

6 North Michigan Ave., Chicago, |L 60602
(312) 847-2600

WJPC — CHICAGO — 950/AM —
Daytimer

Charles Mootry — General Manager
Tom Joyner — Program Director
Owned By: Atlas Communications Inc.
Power: 1,000 watts non-directional

820 S. Michigan Ave., Chicago, IL 60605
(312) 786-7200

WBMX — CHICAGO — 103/FM — 24
hours daily

Ron Craven — General Manager

James Alexander — Program Director
Owned by: Sonderling Broadcasting
Power: 6000 watts non-directional
Sundays: 5 a.m.-8 a.m. religious/public
service programming

408 S. Oak Park, Chicago, IL 60302

(312) 626-1030

WPAL — CHARLESTON — 730/AM —
Daytimer

Ken Goodman — General Manager
Theron Snype — Program Director
Owned By: Brothers Broadcasting

Power: 1000 watts non-directional
Mon.-Sat.: approximately 30 hours
religious/public service programming
Sundays: 12 hours public service/religious
programming

1717 Wappoo Road, Charleston, SC
29407

(803) 766-5584

WGIV — CHARLOTTE — 1600/AM — 24
hours daily

Ken Goldblatt — General Manager

Doug Harris — Program Director

Owned By: Broadcast Enterprise Network
Inc.

Power: 1000 watts (days)/500 watts (nights)
non-directional

Mon.-Sat.: Approximately 14 hours
religious/public service programming
Sundays: 9 hours religious/public service
programming

Box 3856, Charlotte, N. C. 28203

(704) 333-0131

WPXl — CHARLESTON — 95.1/FM — 24
hours daily

A.J. Jenkins — Station Manager

Al Wilson — Program Director

Owned By: Charleston Cemmunications
Corp.

Power: 100,000 watts non-directional
Sunday: 6a.m.-noon —6:30p.m.-7:30 p.m.
Box 10208, Charleston, S. C. 29411

(803) 556-5660

WOIC — COLUMBIA — 1320/AM — 24
hours daily

Elliott Franks — General Manager

Bobby Waiters — Program Director
Owned By: Nauance Corporation

Power: 5000 watts (days)/1000 watts
{nights) non-directional

Mon.-Sat.: 15" hours religious/public ser-
vice programming

Sundays: 18'2 hours religious/public ser-
vice programming

910 Commanche Trail, Columbia, S. C.
29169

(803) 796-0927

WVKO — COLUMBUS — 1580/AM —
Daytimer

Bert Charles — General Manager

Kirk Bishop — Program Director

Keith Willis — Music Director

Owned By: Sky Way Broadcasting

Power: 1000 watts directional

Daily: Monday-Friday 6 a.m.-6:20 a.m.
Sundays: 6 a.m.-noon religious/public ser-
vice programming

1480 Henderson Road, Columbus, OH
43220

{614) 451-2191

WSRE — DURHAM — 1410/AM —
Daytimer

Jim Mayes — General Manager

Warren Massenburg — Program Director
Owned By: Carolina Radio Inc.

Power: 1000 watts directional

14 hours public service/14 hours religion
per week

(919) 477-7331

WCIN — CINCINNATI — 1480/AM — 24
hours daily

Sonny Burns — General Manager

Bob Long — Program Director

Owned By: Broadcast Enterprise Network
Power: 5000 watts (days)/500 watts (nights)
Mon-Sat religious feature 5 a.m.-7 a.m.
Sundays: religious/public service
programming most of the day

106 Glenwood Avenue, Cincinnati, OH
45217

(513) 281-7180

WABQ — CLEVELAND — 1540/AM —
Daytimer

Lynn Joy Rogers — General Manager
Charles Brown — Program Director
Owned By: Booth Broadcasting

Power: 1000 watts directional

Sundays: Approximately 15 hours
religious/public service programming
2800 Euclid Avenue, Cleveland, OH 44115
(216) 241-7555

WJMO — CLEVELAND — 1490/AM — 24
hours daily

Curt Shaw — General Manager

Van Lane — Station Manager

Bernard Moody — Program Director
Owned By: United Broadcasting Corp.
Power: 1000 watts (days)/500 watts (nights)

{continuued on page B-24)
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Let’shear it for us!

Behind every success there’s a story, and
Black Radio isn’t any different.

Always a major force that set trends from
the sidelines, black music has emerged in
recent years with a sweeping statement
that has turned the entire industry around.
And that’s just for starters!
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Our warmest salute to Black Radio
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Black Music Marketing /Epic Records
salutes Black radio
for supporting and maintaining
our musical tradition.



N preserving
and continuing
a legacy,

Black radio has

enriched
our culture,

Columbia Records.
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directional

Sundays: 15 hours religious/public service
programming

Mon.-Sat. 15 min. religious feature 8:30
a.m.-8:45

11821 Euclid Avenue, Cleveland, OH 44118
(216) 795-1212

KKDA — DALLAS — 104.5/FM — 730/AM
— Daytimer

Hymen Childs — General Manager

Chuck Smith — Operations Manager
Owners: Service Broadcasting Service
Power: 100,000 watts FM/500 watts AM
Box 707, Grand Prairie, TX 75050

(214) 647-1831

WILA — DANVILLE — 1580/AM —
Daytimer

Thomas E. Price Jr. — General Manager
Harvey Jacobs — Program Director
Lawrence Toller — Music Director
Owned By: WILA Inc.

Power: 1000 watts directional

Daily: 9:30 a.m.-10:30 a.m.

Noon-1:30 p.m. Mon.-Sat.

Sundays: All day

865 Industrial Ave., Danville, VA 24541
(804) 792-2133

WDAO — DAYTON — 107.7/FM — 24
hours daily

Joe Whalen — General Manager

Turk Logan — Program Director
Langform Stephens — Music Director
Owned By: WAVI Broadcasting

Power: 50,000 watts non-directional
Mon-Sat: 5 a.m.-6 a.m. religious feature
Sundays: 112 hours religious/public ser-
vice programming

1400 Cincinnati Street, Dayton, OH 45408
(513) 224-1137

WDWD — DAWSON — 980/AM —
Daytimer

W.C. Woodall — General Manager
Barney Parnacott — Program Director

Al Woolbright — Music Director

Owned By: Dawson Broadcasting

Power: 1000 watts non-directional

From 2 p.m.-sign-off this station features
contemporary soul format, with Homer
Watson and Robert Albritton as the air per-
sonalities.

Box 390, Dawson, GA 31709

{912) 995-5846

KDKO — DENVER — 1510/AM — 24 hours
daily

David M. Segal — General Manager

Jim O’Brien — Program Director

Owned By: KDKO Inc.

Power: 5,000 watts (days)/1,000 watts
(nights)

Box 418, Liftleton, CO 80120

(303) 794-4211

WGPR — DETROIT — 107.5/FM — 24
hours daily

Tenicia Gregory — General Manager
George White — Program Director
Owned By: WGPR Inc.

Power: 50,000 watts non-directional
Sundays: 7 a.m.-1 a.m.

3140-46 E. Jefferson Ave., Detroit, MI
48207

(313) 259-8862

WCHB — DETROIT — 1440/AM — 24
hours daily

Dr. Wendell Cox — Vice President, General
Manager

Wade Briggs — Operations Manager
Owned By: Bell Broadcasting Company
Power: 1000 watts directional

Sundays: 6 a.m.-2 p.m. religious/public
servire programming

2994 E£. Grand Bivd., Detroit, MI. 48202
(313) 278-1440

Contemporary

7 Oaks Road, Greenville, MS 38701
(601) 335-9265

WJLB — DETROIT — 1400/AM — 24 hours
daily

Norman Miller — General Manager

Tom Collins — Program Director

Owned By: Booth Broadcasting Company
Power: 1000 watts (days)/250 watts (nights)
non-directional

Daily: 4 a.m.-6 a.m. religious feature
Sunday: 4 a.m.-6 a.m. Monday
religious/public service programming
Suite 2050, City National Bank Bldg.,
Detroit, Ml 48226

(313) 965-2000

WIDU — FAYETTEVILLE — 1600/AM —
Daytimer

Bill Belch — General Manager

Bill Hennesse — Program Director

Owned By: WIDU Inc.

Power: 1000 watts non-directional
Mon.-Sat.: approximately 15 hours
religious/public service programming
Sundays: 6 hours religious/public service
programming

214 North Water Street, Fayetteville, N. C.
28303

(919) 483-6111

WAMM —— FLINT — 1420/AM — (Daytimer}
Norman McCarthy — General Manager
Owned By: WAMM Inc.

Power: 500 watts directional

1223 S. Grand Traverse, Flint, Mich. 48502
(313) 239-8631

KLIP — FOWLER — 1220/AM — Daytimer
Woody Miller — General Manager

Kevin L. Lynn — Program Director

Owned By: Mindel Broadcasting
Mon.-Sat.: 6 a.m.-7 a.m. religious
feature/station also features one gospel
record per hour.

P.O. Box 573, Fowler, CA 93625

(209) 834-3456

WRBD — FT. LAUDERDALE — 1470/AM
— (24 hours pending}

Bob Bell — General Manager

Joe Fisher — Operations Manager

Owned By: Rose Broadcasting

Power: 5000 watts days (subject to change
with reorganization)

Mon.-Fri.: 6 a.m.-7 a.m religious feature
4431 Rock Island Road, Ft. Lauderdale, FL
33313

(305) 731-4800

KNOK — FT. WORTH — 107.5/FM — 24
hours

Bill Chatman — General Manager
Dewayne Dancer — Program Director &
Music Director

Owned By: EGG Dallas Broadcasting
Power: 100,000 watts non-directional
Sunday: 6 a.m.-3:00 p.m. religion

P.O. Box 7116, 3601 Kimbo Rd ., Ft. Worth,
TX 76111

(817) 831-1278

KGBC — GALVESTON — 1540/AM — 24
hours daily

Vandy Anderson — General Manager
Randy Sterling — Program Director
Owned By: Harbor Broadcasting

Power: 1000 watts (days)/250 (nights) non-
directional

Box 1138, Galveston, TX 77550

(713) 744-4567

WBAD — GREENVILLE — 94.3/FM — 5
a.m.-midnight/2 a.m. sign-off Saturdays
Bill Jackson — General Manager

Don Edwards — Program Director
Michelle Walker — Music Director

Owned By: Inter-Change Communications
Power: 3000 watts non-directional
Mon.-Sat.: approximately 10 hours
religious/PS programming
Sunday: approximately
religious/PS programming

7 hours

WEAL — GREENSBORO — 1510/AM —
Daytimer

Morgan Rees Poag — General Manager
Ty Miller — Program Director

Owned By: North State Broadcasting
Power: 1000 watts non-directional
Mon.-Sat.: approximately 15 hours
religious/public service programming
Sundays: approximately 8 hours
religious/public service programming
1002 Arnold Street, Greensboro, NC 27405
(919) 272-5121

WWCA — GARY — 1270/AM — 24 hours
daily (midnight sign-off on Sundays)
Joseph A. Haas — General Manager
Owned By: Lake Broadcasting

Power: 1000 watts directional

Daily: 2 hours religious/public service
programming

Sunday: 5 hours religious/public service
programming

545 Broadway, Gary, IN 46402

(219) 886-9171

WLTH — GARY — 1370/AM — 24 hours
daytimer

Judy Burks — General Manager

Rick Stevens — Music Director

Owned By: Inter-Urban Broadcasting
Power: 1000 watts non-directional
Sunday: 12 hours religious/PS program-
ming

3669 Broadway, Gary, IN 46202

(219) 884-9409

WOKN — GOLDSBORO — 102.3/FM — 6
a.m.-midnight

Robert Swinson — General Manager
Jimmy Swinson — Program Director
Chris Whitfield — Music Director

Owned By: Beasley Broadcasting

Power: 3000 watts non-directional
Sundays: approximately 12 hours
religious/public service programming

Box 2006, Goldsboro, NC 27530

(919) 734-4213

WTAM — GULFPORT — 102.3/FM — 4
a.m.-midnight 10 p.m. sign-off Sundays

Zane Roden — General Manager

Dave Ralston — Program Director

Robert Neal — Music Director

Owned By: Skyline Network

Power: 3000 watts non-directional
Mon.-Sat.: approximately 15 hours
religious/public service programming
Sundays: 6 a.m.-noon religious/public ser-
vice programming

Box 1570, Gulport, MS 39501

(601) 864-7171

WXXX — HATTIESBURG — 1580/AM —
Daytimer

Vernon Floyd — General Manager
William Dixon — Program Director
Owned By: Circuit Broadcasting

Power: 1000 watts — non-directional
Mon.-Sat.: approximately 15 hours
religious/PS programming
Sunday: approximately
religious/PBS programming
P.O. Box 471, Hattiesburg, MS 39401
(601) 583-2618

10 hours

KYOK — HOUSTON — 1590/AM — 24
hours daily

Bernard Walker — General Manager
Rick Robert — Program Director
Power: 5000 watts directional
Owned By: KYOK Inc.

3001 La Branch, Houston, TX 77004
(713) 526-7131

WBLX — MOBILE — 82.9/FM — 24 hour
daily

Larry Williams — General Manager &
Program Director

Alex Gavin — Music Director

Owned By: Trio Broadcasting Company
Sunday: 6 hours religious programming
Power: 63,000 watts non-directional

P.O. Box 1967, Mobile, AL 36601

(205) 432-7609

WXVl — MONTGOMERY — 1600/AM —
24 hours daily

Ken Goodman — General Manager

Billy Black —Program Director

Owned By: Brothers Broadcasting Inc.
Power: 5000 watts (days)/1000 watts
(nights) directional

Sundays: 8 hours religious/public service
programming

Box 4280, Montgomery, AL 36103

(205) 263-3459

WZZA — MUSCLE SHOAL — 1410/AM —
12 hours daily

Bob Carl Baily — General Manager
Odessa Baily — Program Director
Power: 500 watts non-directional

8 hours (approx.) religious/public
(205) 381-1862

WYLD — NEW ORLEANS — 940/AM — 24
hours daily

Terry Watts — General Manager

Jay Johnson — Program Director

Owned By: Peterson Broadcasting
Approximately 16 hours religious/PBS
programming per week

2906 Tulane Ave., New Orleans, LA 70119
(504) 586-9935

WXEL — NEW ORLEANS — 105.3/FM —
24 hours daily

Ed Muniz — General Manager

Reg Henry — Program Director

Owned By: Security Broadcasting Corp.
Power: 100,000 non-directional

1500 Canal Street, New Orleans, LA 70140
(504) 586-9935

WBOK — NEW ORLEANS — 1230/AM —
24 hours daily

Talbert Gray — General Manager

Bobby Earl — Program Director

Owned By: Star Broadcasting

Power: 1000 watts (days)/250 watts (nights)
non-directionat

3301% Tulane Avenue, New Orleans, LA
70019

(504) 827-1522

WNJR — NEW JERSEY — 1430/AM — 24
hours daily

Noble V. Blackwell — General Manager
Jerry Love — Music Director

Owned by: 1430 Associates

Power: 5000 watts nondirectional

1700 Union Avenue, Union, NJ 07083
(201) 688-5000

WWRL — NEW YORK — 1600/AM — 24
hours daily

Mark Olds — General Manager

Bob Law — Program Director

Linda Haynes — Music Director

Owned By: Sonderling Broadcasting Cor-
poration

Power: 5000 watts directional

Sunday: 14'2 hours religious/public ser-
vice programming

41-30 58th Street, Woodside, NY 11377
(212) 335-1600

KDIA — OAKLAND — 1310/AM — 24
hours

Kernie Anderson — General Manager
(continued on page B-26)
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Black

(continued from page B-24)

Jerry Boulding — Program Director
Johnny Morris — Music Director

Owned By: Sonderling Broadcasting Com-
pany

Power: 5000 watts

P.O. Box 8432, Oakland, Ca. 94662

(415) 834-4262

KOWH — OMAHA — 94.1/FM — 24 hours
daily

Keith Donald — General Manager

Carl Allison — Operations Manager
Owned By: Reconciliation Inc.

Power: 100,000 watts non-directional
Sundays: 10 hours religious/public service
programming

3910 Harney Street, Omaha, NE 68131
(404) 422-1600

WDAS — PHILADELPHIA — 1480/AM
105.3/FM — 24 hours daily

Robert A. Klein — General Manager

Joe Tamburro — Program Director
Power: AM — 5000 (days)/1000 (nights)
directional. FM — 50,000 watts non-
directional

Owned By: Nationa! Black Network
(pending)

Belmont & Edgely Road, Philadelphia, PA
19131

WCAU — PHILADELPHIA — 98.1/FM —
24 hours daily

Jim Keating — General Manager

R. J. Laurence — Program Director
Roy Perry — Music Director

Owned By: CBS Inc.

Power: 12,000 watts non-directional
City Avenue & Monument
Philadelphia, PA 19131

Phone: (215) 839-7000

Road,

WAMO — PITTSBURGH — 105.9/FM —
24 hours daily

Mike Payne — Program Director

Owned By: Sheridan Broadcasting

Power: 72,000 watts non-directional

1811 Blvd. of Allies, Pittsburgh, PA 15219
(412) 472-2181

WHAT — PHILADELPHIA — 1340/AM —
24 hours

| Dolly Banks — General Manager

Reggie Lavong — Program Director
Owned By: Independence Broadcasting
Power: 1000 watts (days)/250 watts (nights)
non-directional

Sundays: approximately 12 hours
religious/public service programming
3930-40 Conshohocken Avenue,
Philadelphia, PA 91931

(215) 373-1500

WENZ — RICHMOND — 1450/AM — 24

hours daily
| David P. Grigsby — General Manager
William Moore, |Il — Program Director

Owned By: Drum Communications

Power: 1000 watts non-directional

4719 Nine Mile Road, Richmond, VA 23223
(804) 222-7000

WTOY — ROANOKE — 910/AM —
daytimer

Barry L. Hausman — General Manager
Bobby Knight — Program Director
Owned By: T&H Broadcasting Inc.

Power: 1000 watts non-directional

26 E. Church Avenue, Roanoke, VA 24011
(703) 343-5545

WDKX — ROCHESTER — 103.9/FM — 24
hours

Gloria Langston — General Manager
John Smith — Program Director

Owned By: Monroe Broadcasting Com-
pany Ltd.

Power: 800 watts non-directional
Mon.-Sat.: Approximately 15 hours
religious/public service programming
Sundays: 6 hours religious/public service

programming
1337 Main Street, East, Rochester, NY

14609
(716) 288-5470

WLLE — RALEIGH 570/AM — daytimer
Robert Hankin — General Manager

Paul Ingram — Operations Manager
Owned By: WLLE Inc.

Power: 500 watts non-directional
Mon.-Sat.: Approximately 10 hours
religious/public service programming
Sundays: 6 a.m.-4 p.m. religious/public
service programming

Box 190, Raleigh, NC 27602

(919) 833-3874

WWWS — SAGINAW — 107.7/FM — 24
hours daily

Robert O'Bannon — General Manager
Kermit Crockett —Program Director
Owned By: Mayle Broadcasting

Power: 2000 watts non-directional

5624 Dixie Hwy., Saginaw, M| 48601

(517) 777-8011

KSOL — SAN MATEO — 107.7/FM — 24
hours

Ken Shubat — Vice President & General
Manager

J. J. Jeffries — Program Director

Owned By: United Broadcasting Company
Power: 5000 watts non-directional
Sunday: 8 hours religious/public service
programming

1730 South Amphlett Blvd., San Mateo, CA
94402

(415) 341-8777/(415) 341-8778

KAPE — SAN ANTON!IO 1480/AM —
daytimer

Jerry Moon — General Manager

Rudy Green — Program Director

Owned By: SSS Broadcasting Inc.

Power: 5000 watts non-directional

608 E. Travis St.. San Antonio, TX 78205
(512) 337-8840

WWDM — SUMTER 101.3/FM — 24 hours
daily

Sam Cooper — General Manager

Bill Terrell — Program Director

Eric Reese — Music Director

Owned By: Gamecock City Broadcasting
Power: 100,000 watts

Drawer 38, Bradham Blvd., Sumter, S.C.
29150

(803) 495-2558

wQlZz — ST. GEORGE — 810/AM
107.5/FM — 24 hours daily

Clarence Jones — Owner

Bob Frazier — Program Director

Bob Nichols — Music Director

Power: 5000 watts AM/100,000 watts FM
non-directional

6 hours week public/religious services
(803) 563-4371

WTOX — SELMA — 1570/AM — 712 hours
daily

K. E. Stutts — Owner

Bob Carl Bailey — General Manager

B. J. Holmes — Music Director

Wayne Sharp — Program Director

Power: 5000 watts non-directional

22 hours week religious programming
(205) 874-9062

KOKA — SHREVEPORT — 1550/AM — 24
hours daily

Roger Lindsay — General Manager
Sunrose Rutledge — Program Director
Owned by: Shreveport Broadcasting
Daily: 2 hours refigious/PS programming
Sunday: 10 hours religious/PS program-
ming

Power: 10,000 watts (days)/500 watts
(nights) non-directional

P.O. Box 21550, Shreveport, LA 71120
(318) 221-9802

nitemporary

KPOP — ROSEVILLE — 1110/AM — 6
a.m.-midnight

Wes Meyers — Program Director

Lonnie Colsen — Music Director

Gene Ragle — General Manager

Owned By: KPOP Radio

Power: 500 watts non-directional

Box 1110, Roseville, CA 95678

(916) 791-1411

KSFX — SAN FRANCISCO — 104/FM —
24 hours daily

Don Platt — General Manager

Gloria Johnson — Program Director
Micheline Rourke — Music Director
Owned By: ABC

Power: 50,000 watts non-directional

1177 Polk St., San Francisco, CA 94109
(415) 928-0104

KYAC — SEATTLE — 1250/AM — 24
hours daily

Don Dudley — General Manager

Robert L. Scott — Program Director
Owned By: Carl-Dek Inc.

Power: 5000 watts

1305 3rd Avenue, Seattle, WA 98101

(206) 624-9650

WSOK — SAVANNAH — 1230/AM — 24
hours daily

Ben Tucker — General Manager

Hardy Jay Lang — Program Director
Owned By: WSOK Inc.

Power: 1000 watts days non-directional
Box 1288, Savannah, Ga. 31402

(912) 232-3322

KCOH — HOUSTON — 1430/AM — 24
hours daily

Mike Petrizzo — General Manager

Travis Gardner — Music Director

Owned By: Cali of Houston Inc.

Power: 1,000 watts non-directional

5011 Almeda St., Houston, TX 77004
(713) 522-1001

KMJQ — HOUSTON — 102.1/FM — 24
hours daily

Jim Maddox — Sr. Vice President/General
Manager

Owned By: Amaturo Group

Jack Patterson — Program Director
Power: 100,000 watts non-directional
(713) 527-9545

WEUP — HUNTSVILLE — 1600/AM — 24
hours daily

Leroy Garrett — General Manager

Viola Garrett — Program Director

Owned By: Garrett Broadcasting Service
Power: 5,000 watts non-directional
(day)/500 watts directional (night)

2609 Jordan Lane, N.W., Huntsville, AL
35806

(205) 837-9387

WTLC — INDIANAPOLIS — 105.7/FM —
24 hours daily

Al Hobbs — General Manager

Jay Johnson — Program Director

Roger Holloway — Music Director

Owned By: Perry Lloyd Associates
Sunday: 14 hours religious/public service
programming

Daily: 1 hour religious/public service
programming

Power: 50,000 watts non-directional

2126 N. Meredian St., Indianapolis, IN
46202

(317) 923-1456

WKX!I — JACKSON — 1300/AM — 24
hours

Bob O'Brien — General Manager

J.D. Black — Program Director

Tommy Marshall — Music Director
Owned By: TAB Broadcasting

Power: 5000 watts (days)/1000 watts
(nights) non-directional

Mon.-Sat.: approximately 20 hours
religious/public service programming
Sunday: 4 am.-10 p.m. religious/public
service programming

Box 6689, Jackson, MS 39213

(601) 957-1300

WOKJ — JACKSON — 1550/AM — 24
hours

Zane Roden — General Manager

Bob Kaye — Program Director

Owned By: Tri-City Broadcasting
Mon.-Sat.: approximately 15 hours
religious programming

Sunday: 7 hours religious/public service
broadcasting

Power: 50,000 watts (days)/10,000 watts
(nights) directional

Box 3320, Jackson, MS 39213

(601) 948-1515

WPDQ — JACKSONVILLE — 1460/AM —
24 hours daily

Willie J. Martin — General Manager

Nat Jackson — Program Director

Owned By: Black Enterprise Network
(Pending)

Power: 5,000 watts {(directional nights)
1221 King Street, Jacksonville, FL 32204
(904) 388-6561

WERD — JACKSONVILLE — 1400/AM —
24 hours daily

Harold Cohn — General Manager

Ron Cohn — Program Director

Shirley Torlucci — Music Director

Owned By: WERD Inc.

Power: 1000 watts (days)/ 250 watts (nights)
non-directional

Mon.-Fri.: 9 p.m.-midnight religious feature
5 a.m.-6 a.m. religious feature

Sundays: 5:30 a.m.-midnight relig-
ious/public service programming

Box 2467, Jacksonville, FL 32203

(904) 389-1111

WJBE — KNOXVILLE — 1430/AM —
Daytimer

Jim Clark — General Manager

John Allen — Program Director

Jay Allen — Music Director

Owned By: JB Broadcasting Ltd.

Power: 1000 watts directional

19 hours per week public service/religious
Box 281, Knoxvilie, TN 37301

(615) 637-1430

KPRS — KANSAS CITY — 103.3 — 24
hours daily (automated)

John Carter — General Manager

Dell Rice — Program Director

Owned By: KPRS Broadcasting Cor-
poration

Power: 100,000 watts non-directional
Sundays: 2'2 hours religious/public ser-
vice programming

2440 Pershing Road, Suite 118, Kansas
City, MO 64108

(816) 471-2100

KVOV — LAS VEGAS — 1280/AM —
Daytimer

Larry Warshawsty — General Manager

Ed Brown — Program Director

Owned By: KVOV Inc.

Power: 5000 watts non-directional
Mon.-Sat.: approximately 10 hours
religious/public service programming
Daily: 2 hour Spanish feature 3:45 p.m.-
5:45 p.m.

Sundays: 5 hours religious/public service
programming

Box 400, Henderson, NV 89015

(702) 738-7118

WLOU — LOUSIVILLE — 1350/AM —
Daytimer

Bill Summers — General Manager
Seretha Tinsley — Program Director

(continued on page B-28)
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Neal O'Ray — Music Director

‘Owned By: Summers Broadcasting
Power: 5000 non-directional

Sunday: religious/PS programming all day
day

Daily: 2 hours religious programming

P.O. Box 8278, Louisville, KY 40208

(502) 636-3535

WLSC — LORIS — 1570/AM — 12 hours
daily

Randy Ghent — General Manager

Mike Allen — Program Director

Owned By: Media Services Corp.

Power: 1000 watts non-directional

15 hours per week public/religious (ap-
proximately)

(803) 357-3183

KACE — LOS ANGELES — 103.9/FM —
24 hours daily

Bill Shearar — Program Director

Cal Shields — Program Director

Alonzo Miller — Music Director

Owned By: Pro-Radio Inc.

Power: 1650 watts, non-directional

1710 East 111 Street, Los Angeles, CA
90059

(213) 564-7831

KUTE —LOS ANGELES — 101.9/FM — 24
hours

Robert Sabo — General Manager

Walt Love — Program Director

Owned By: Inner City Broadcasting
Sunday: Sunrise 'til noon religion/PS
programming

Power: 630 watts non-directional

5900 Wilshire Blvd., Los Angeles, CA 90026
(213) 937-5900

KJLH — LOS ANGELES — 102.3/FM — 24
hours daily

Dolores Gardner — General Manager
Oliver Harris — Program Director
Lawrence Tanter — Music Director
Owned By: Taxi Productions

Power: 3000 watts directionat

3847 Crenshaw Blvd., Los Angeles, CA
90008

(213) 299-2992

KKTT — LOS ANGELES — 1230/AM — 24
hours daily

Bob Sabo — General Manager

Walt Love — Program Director

Warren Epps — Music Director

Owned By: Inner City Broadcasting
Power: 1000 watts (days)/250 watts (nights)
non-directional

5900 Wilshire Blvd., Los Angeles, CA 90026
(213) 937-5900

KDAY — LOS ANGELES — 1580/AM — 24
hours daily

Gary Price — General Manager

Steve Woods — Program Director

Dorie Johnson — Music Director

Owned By: Rollins Broadcasting of
Delaware, Inc.

Power: 5000 watts non-directional

1700 N. Alvarado, Los Angeles, CA 90026
(213) 665-1105

WJJS —LYNCHBURGH — 101.7/FM — 24
hours daily

Bill Neary — Executive Vice Presi-
dent/General Manager

Tony Love — Program Director

Owned By: Rulon-Maynard Corporation
Power: 3000 watts non-directional

Allied Arts Bidg., 17th Floor, Lynchburg, VA
24504

(804) 847-6666

WIBB — MACON — 1280/AM — Daytimer
Dan Haight — General Manager

Hamp Swain — Program Director

Owned By: WIBB Radio Incorporated

Power: 5000 watts directional

Mon.-Fri.: 3 hours religious/public service
programming daily

Sunday: 6 a.m.-midnight religious/pubtic
service programming

830 Mulberry Street, Macon, GA 31201
(912) 742-2505

WDIA — MEMPHIS — 1070/AM — 24
hours daily

Charles Scruggs — General Manager
Mark Christian — Music Director

Owned By: Sonderling Broadcasting Corp.
Power: 50,000 watts

5 hours per week public service/Sunday
religious

Box 12045, Memphis, TN 38112

(901) 278-4550

WLOK — MEMPHIS — 1340/AM — 24
hours daily

Art Gilliam — General Manager

Melvin Jones — Program Director

Owned By: Gilliam Communications
Power: 1000 watts (days) non-directional/
250 watts (night) non-directional

363 S. Second St., Memphis, TN 38103
(901) 527-9565

wQlC — MERIDIAN — 1450/AM — 24
hours

Stan Torgerson — General Manager
Marvin Henry — Program Director

Owned By: Torgerson Broadcasting
Mon.-Sat.: Approximately 15 hours
religious/public service programming
Sunday: 5a.m.-2 p.m. religious/public ser-
vice programming

Power: 5000 watts (days) 250 watts/(nights)
non-directional

Box 5353, Meridian, MS 39301

(601) 693-3242

WTNK — MERIDIAN — 1390/AM —
Daytimer

Jerry Shiverdecker — General Manager
Larry Carr — Program Director

Owned By: East West Communications
Power: 5000 watts non-directional
Mon.-Sat.: approximately 15 hours
religious/PBS programming

Sunday: 6 a.m.-noon religious/PBS
programming

Box 5186, Meridian, MS 39301

(601) 693-3242

WLBS — MT, CLEMENS — 102.7/FM —
24 hours daily

Janie Washington — General Manager
Brent Wilson — Program Director

Owned By: Inner-City Broadcasting
Power: 17,000 watts non-directional (44,-
000 watts pending)

Sundays: 6 a.m.-9 a.m. public service
feature

15565 Northland Drive, Southfield, MI
48075

(313) 557-1557

WEDR — MIAMI — 99.1/FM — 24 hours
daily

Dewitt Ingram — General Manager
Jerry J. Rushian — Program Director
Owned By: Star Inc.

Power: 70,000 watts non-directional
1437 N.W. 35th Street, Miami, FL 33142
(305) 633-1487

WAWA — MILWAUKEE — 1590/AM — 24
hours daily

Neal Searles — General Manager
0.C. White — Program Director
Owned By: SuPro-Radio Inc.
12800 SSW. Bluemound Rd., EIm Grove,
W1 53122
(414) 786-1590
(continued on page B-30)

"BAD FOR ME”

(E-46031)

The sizzling new 12-inch single,
coming soon from

DEE DEE
BRIDGEWATER

on Elektra Records.

N
12
*elel

Produced by George Duke
Remixed by Larry Levan and Billy Kessler

1979 Elektra/Asylum Records € A Warner Communications Co
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{continued from page B-28)

WGOK — MOBILE — 900/AM — Daytimer
Dickie Roberts — President & General
Manager

Chris Turner — Program Director

Owned By: Roberds Broadcasting, Inc.
Power: 1000 watts non-directional

P.O. Box 1425, Mobile, AL 36601

(205) 432-8661

KATZ — ST. LOUIS — 1600/AM — 24

hours daily
Doug Eason — General Manager
Earl Pernell — Program Director

Owned By: Laclede Radio Inc.

Power: 5000 watts directional nights only
Sundays: Approximately 13 hours
religious/public service programming

812 Olive Street, St. Louis, MO 63101
(314) 241-6000

KKSS — ST. LOUIS — 107.7/FM — 24
hours daily

John Hellweg — General Manager

Lee Michaels — Program Director

Owned By: Amaturo Group

Power: 100,000 watts non-directional

1215 Cole Street. St. Louis, MO 63106
(314) 231-5577

WESL — ST. LOUIS — 1490/AM — 24
hours daily

Dr. Wendell Hansen — General Manager
Jim Gates — Program Director

Charles Smith — Music Director

Owned By: East St. Louis Broadcast Corp.
Power: 1000 watts (days)/250 watts (nights}
directional

Sundays: 6 a.m.-midnight religious/public
service programming

149 S. 8th Street, East St. Louis, IL 62201
(618) 874-1490

WSSC — SUMTER — 1340/AM — 24
hours daily

Jim Wilson — Program Director

Owned By: Mid Carolina Communications,
Inc.

Power: 1000 watts non-directional

6 hours per week religious

(803) 773-7369

WTMP — TAMPA — 1150/AM — Daytimer
Bob Gilder — General Manager

Jim Rinehart — Program Director
Graham Armstrong — Program Coor-
dinator

Owned By: Guif/South Communications
Power: 5000 watts directional

Mon.-Fri.: 6 a.m.-7 a.m. religious
feature/Saturdays 6 a.m.-9 a.m.

Sundays: 6 a.m.-noon religious/public ser-
vice programming

Box 1101, Tampa, FL 33601

(813) 626-4108

KADO — TEXARKANA — 107.1/FM — 5
am.-1am.

Floyd Bell — General Manager

Dorian Cox — Program Director

Owned By: KADO Radio Inc.

Power: 3000 watts non-directional
Mon.-Sat.: Approximately 10 hours
religious/public service programming
Sunday: Approximately 12 hours
religious/public service programming

303 West Broad Street, Texarkana, AR
(501) 773-5791

rary

WTUG — TUSCALOOSA — 790/AM — 6
a.m.-midnight

Jimmy Shaw — General Manager

Jane Whitfield — Program Director
Owned By: Radio South, Inc.

Power: 2500 watts non-directional

142 Skyland Blvd., Tuscaloosa, AL 35401
(205) 345-7200

WBIL — TUSKEGEE — 580/AM & 95.9/FM
George Clay — General Manager

Randy McGhee — Program Director
Owned By: All Channel T.V. Service, Inc.
Power: AM — 500 watts non-directional
FM — 2700 watts non-directional

P.O. Box 666, Tuskegee, AL 36083

(205) 727-2100

KZEY — TYLER — 690/AM — Daytimer
Rick Reynolds — General Manager

Ken Williams — Program Director

Owned By: Gibson Broadcasting Co.
Sunday: 9 hours religious/PBS program-
ming

Power: 1000 watts directional

P.O. Box 4248, Tyler, TX 95701

(214) 593-1744

WARR — WARRENTON — 1520/AM —
Daytimer

Bob Rogers — General Manager/Program
Director

Owned By: Warr Inc.

Power: 1000 watts non-directional
Mon.-Sat.: Approximately 15 hours
religious/public service programming
Sundays: 6 a.m.-2 p.m. religious/public
service

Box 577, Warrenton, NC 27589

(919) 257-2121

HETT

WWIL — WILMINGTON, NC — 1490/AM
— 24 hours daily

Rick Todd — Operation Manager

Vint Spicer — Program & Music Director
Power: 1000 watts directional

15 hours religion a week/public service
varies

(919) 791-9803

OK100 — WASHINGTON — 100.3/FM —
24 hours daily

E. Cariton Myers — General Manager
John Moen — Program Directot

Owned By: United Broadcasting Company
5321 First Place, N.E. Washington, DC
20011

(202) 722-1000

WOL — WASHINGTON, DC — 1450/AM
— 24 hours daily

Jim Kelsey — General Manager

Bob Scott — Program Director

Owned By: Sonderling Broadcasting
Power: 1000 watts (days)/ 250 watts (nights)
non-directional

1680 Wisconsin Ave., Washington, DC
20007

(202) 338-5600

WYLS — YORK — 1350/AM 993/FM — 171
hours AM/17 hours FM

Barney Grant — General Manager

Tim Walker — Program Director

Power: 5000 watts non-directional
(days)/3000 watts non-directional (nights)
No info on public/religious services

(205) 392-5234

MANAGEMENT, INC.
2049 Century Park East/Suite 2700/Los Angeles, Ca. 90067
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WE PROUDLY ACKNOWLEDGE
OUR ARTISTS WHO MAKE
BLACK RADIO ONE OF THE
MOST EXCITING AND EXPLOSIVE

FORMS OF MUSIC TODAY. ’
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& DACA And forthcoming hit albums from
. = ngﬁﬁ%ﬂmﬁﬁw Louisiana’s Le Roux, Michael Johnson,
BT T T Gerry Rafferty, Chris Rea, Steve Miller,

No Dice, Tom Robinson Band
and Kate Bush.
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Goldman Urges Independent Labels To Sign
Long-Term Pacts With Indie Distributors

(continued from page 7)

own belief that an independent manufac-
turer should try to achieve a high profit
margin during the developmental period of
an album by a new artist, as well as a flexi-
ble pricing structure, within legal limits. that
gives a greater profit margin to the inde-
pendent distributor as he exceeds certain
established levels on a particular aibum
and the eventual return to a normal profit
margin between independent manufac-
turer and distributor. | think this approach
could operate to the mutual benefit of
both
Indies Vs. Branches

Goldman cited the role that indepen-
dent distribution played in the initial suc-
cess and growth of such labels as Warner
Bros.. Atlantic. A&M, and Arista to support
his contention that “the proper application
of sufficient financial resources and the
presence of dedicated and informed na-
tional leadership are the essence of a
meaningful distribution system.” He con-
cluded that when these elements have
been properly applied to the independent
distribution network, it has proven its abil-
ity to match and surpass the movement of
branch distributed product.

“Certainly Heart's sales on Mushroom
Records were equal if not greater than

CBS'.” he said. "Does anyone really be-
lieve that Stevie Wonder or Barry Manilow
would sell more through branch distribu-
tion? How do people explain away the fact
that until recently the two largest selling ai-
bums in the history of the U.S. record busi-
ness were Carol King and Peter Frampton.
both sold through independent distribu-
tion? If independent distribution is no
longer viable, how do you explain the
growth of Arista Records from a $10 million
company to a $70 million company in four
years?

“The myth that branch distribution will
outsell independent distribution is just that.
a myth " he continued. “Superior creative
talent and management are the essence
and the difference between record
companies — not their method of distribu-
tion.

Goldman stressed that “those indepen-
dent distributors who wish to remain in the
business” must recognize the fact that the
level of “coverage and penetration af-
forded by the branches in their area” may
require them to make greater financial
commitments. and he noted that it may also
require some “contribution” by the inde-
pendent manufacturer. But he said that this
was an issue that would have to be re-
solved separately by each independent

WHY NOT CHERRY PICK?

If you're stocking entire lines of accessories and blank tape because it just
isn't practical to single out the individual items that you want, you're tying
up dollars that could be used much more productively. Our customers can
make their selection from ALL of the major tape and accessory manufac-
turers and can buy just the items that they want.

I'd like to show you how we can help to make YOUR blank tape and
accessory business more profitable. Contact me at the Diplomat Towers
at the NARM Convention in Florida, or call me anytime on our toll-free

number, (800)523-2472.

maxell

Its sound
Lrecnrding tape

discwasher

MEMOREX

HIGH BIAS

“MEMORE

Y MEMOREX

Quality audio recording 1ape and,accessories

TDK AD.

For the hottest
highend.

24-Hour Freight-Paid Service
RECORDING TAPE & ACCESSORIES

A. Il. Resenthel Brrociates.

A Complete Tape and Accessory Service
FOR TOLL-FREE ORDERING CALL (800) 523-2472 pacacLcotLecn
SEND FOR FREE CATALOG (DEALERS ONLY)
Dept. G, 1035 Louis Drive, Warminster, PA 18974(215)441-8900

+ AMPEX * AUDIO TECHNICA + BIB + CAPITOL * DISCWASHER * DURACELL - DYNASOUND -
EVEREADY * MAXELL + MEMOREX * PICKERING *RECOTON * SCOTCH * SHURE * SONY
SOUND GUARD * TOK * WATTS

manufacturer and its distributors "and
should be directly related to the financial
resources of each party. In oneinstance. an
independent manufacturer may feel that
the entrepreneurial expertise and market-
ing creativity of a particular distributor is
so important that it outweighs his lack of
financial resources. and the independent
manufacturer will choose to supplement
that deficiency for a period of time until the
growth of that independent distributor
enables him to finance the burden himself.
While admirable, this factor should be
reflected in a higher price to that inde-
pendent distributor in return for such as-
sistance.”

Goldman added that in a similar re-
spect. “"there may be instances where the
independent distributor has sufficient
financial resources to supplement the
limited resources of a new. independent
manufacturer in terms of support in the
marketplace and providing anticipatory
cash flow to that independent manufactur-
er to help him grow creatively. That added
support should be reflected, to the extent
legally permissable. in a greater profit
margin yielded to the independent dis-
tributor until such time as that assistance is
no longer needed.”

‘Adversarial Position’

Goldman contended that there are
several '‘inherent and important prob-
lems” that the independent distribution
network currently faces. including the “ex-
cessively adversarial position that often
evolves between an independent manu-
facturer and an independent distributor
he said. What this usually stems fromis “the
independent distributor’s attempt. . . toin-
crease his margin of profit,” which, in do-
ing so. is often "typified by inordinate and
self-defeating demands for special pro-
grams on new hit product, creating an in-
house advertising agency as a separate
profit center. and. worse erroneous or
duplicative chargebacks and inflated dupli-
cated advertising authorizations.

Goldman also emphasized the need for
stronger distributors covering wider terri-
tories. He called on individual distributors
to merge rather than to eliminate each
other in contests for territory. “ltwould be a
shame for certain uniquely qualified dis-
tributors to be lost to our industry . . . mere-
ly because there is an unwillingness or in-
ability of contiquous distributors to see a
commonality of interest and translate that
into a merged. better financed. better
staffed. expanded operation.

Goldman also declared that the depar-
ture of A&M and ABC from the ranks of the
independently distributed labels was un-
refated to “the performance or abilities of
the independent distribution network.” He
observed that A&M’'s departure “was a
corrective business decision to cure some
significant ills,” and that ABC's decision
was based on its parent company's
recognition of “the hard, cruel fact that they
had not been able to turn the company into
a meaningful profit operation and (that) it
was time to realize something from the
remaining assets while they still had some
meaningful vatlue. In a phrase. ABC did not
leave independent distribution. it left the
record business.

Summary

Summarizing his philosophy. Goldman
stated that "“access to creativity and the
case with which one can form a record
company will always dictate the formation
of new record companies, and the four or
five existing branch distribution networks
will never satisfy all of that creativity. There
will always be an individual entrepreneur
who will find that no branch operation is
interested in his creative discovery or who
will feel that he cannot control his own des-
tiny in a branch operation.”

Legal Conflict
Looms Over MCA
Thorogood LPs

continued from page 8)
five years ago are scheduled for release by
MCA Records.

MCA executives were unavailable for
comment, but a label spokesman did con-
firm that the tapes in question were from
1974, contrary to MCA'’s earlier claim that
they were made during the sessions that
produced Thorogood’'s mostrecentalbum
‘Move It On Over

In fact. Eddie Kritzer and Dan Lipman,
former "Rock Around The World" produc-
ers who sold a total of 20 Thorogood
masters to MCA, are now planning to sue
Rounder for $2 million in Boston Superior
Court. The pair allege that 10 songs from
the 20 sold to MCA were used on Thoro-
good's two Rounder albums. They claim
that the 20 songs were cut with Lipman as
producer and, according to Kritzer, Lipman
has permanent recording and publishing
rights to the material.

The Rounder statement disputes
Kritzer's assertion that Lipman had the
right to sell the masters.

‘It is (Thorogood’s) contention that his
agreement with Lipman stated clearly that if
the recordings in question were not
released or placed within nine months of
their completion . . . that they could not be
sold or otherwise disposed of without
Thorogood's permission and that Lipman
was fully aware that the artist did not wish
the tracks to be sold or released.” the state-
ment said.

Thorogood is currently in Europe. but he
did issue a statement through Rounder on
the controversy.

“A ‘professional’ outfit (MCA Records)
has purchased material . . . looked upon as
obsolete and inferior.” noted Thorogood. "l
do notwantthis material released, nor does
anyone have the right to do so without my
consent.

But according to Kritzer. who now
operates a management firm, Thorogood
gave Lipman his approval for the planned
MCA albums. He adds that he and Lipman
have tentatively scheduled a meeting with
Thorogood in Boston April 2.

In response to Rounder’s contention that
Kritzer and Lipman had no authority to sell
the masters in question to MCA, Kritzer
says “Rounder has no idea of what's docu-
mented in the contract we signed with
George years before Rounder’s involve-
ment. The industry will laugh at Rounder’s
claim that the MCA material is inferior when
they hear the album . . . Thorogood will col-
lect a nice royalty on these MCA albums.
Rounder is the interfering third party which
is causing all the trouble.”

Rounder in turn blames Kritzer and
Lipman for trying to exploit the success the
label has had with Thorogood. Rounder’s
most successful artist.

“The illegal sale represents a low at-
tempt to cash in on all our previous efforts
to build his career to its present popular-
ity,” states the Rounder release. "It is a
revolting, distasteful and disillusioning
situation.

Peters Music Sheets

Now On Leonard

NEW YORK — Under a new distribution
arrangement, the music sheet publications
of C.F. Peters Corporation, which includes
compositions by J.S. Bach, Haydn, Mozart,
Beethoven. Chopin. Schumann, Lizst
Brahms. Wagner and Grieg, will also be
available from Hal Leonard Publishing Cor-
poration. effective April 1. 1979. The dis-
tribution territory includes the United
States and Latin America.

Music dealers requesting information
may call Hal Leonard Publishing on the toll
free number: (800)558-0804.
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COUNIRY

Full ABC Staff Stays Intact;

TOP 75

LBUMS

Weeks

3/24 (

1 THE GAMBLER
KENNY ROGERS
tUnited Artists UA-LA 934-H)
2 NEW KIND OF FEELING
ANNE MURRAY (Capitol SW 11849}
3 TNT
TANYA TUCKER (MCA-3066)
4 WILLIE AND FAMILY LIVE
WILLIE NELSON
iColumbia KC-2-35642)
5 EVERY WHICH WAY BUT
LOOSE
ORIGINAL MOVIE SOUNDTRACK
{Elextra 5E-503)
SWEET MEMORIES
WILLIE NELSON (RCA AHL 1-3243)
7 WHEN 1 DREAM
CRYSTAL GAYLE
United Artists UA-LA 858-H)
8 THE BEST OF BARBARA
MANDRELL
BARBARA MANDRELL
{MCA AY-1119)
9 STARDUST
WILLIE NELSON
{Columbia JC 35305)
10 HEARTBREAKER
DOLLY PARTON (RCA AFL 1-2797)
11 JOHN DENVER
{RCA-AQL 1-3075)
12 ARMED AND CRAZY
JOHNNY PAYCHECK (Epic KE 35444}

13 JUST LIKE REAL PEOPLE
THE KENDALLS (Ovation OV-1739)
14 TOTALLY HOT
OLIVIA NEWTON-JOHN
(MCA-3067)
15 EXPRESSIONS
DON WILLIAMS (MCA AY-1069)
16 LARRY GATLIN'S
GREATEST HITS
{(Monument MG-7628)
OUR MEMORIES OF ELVIS
ELVIS PRESLEY (RCA AQL1-3279)
ARE YOU SINCERE?
MEL TILLIS (MCA MCA-3077)

19 I'VE ALWAYS BEEN CRAZY
WAYLON JENNINGS
(RCA AFL 1-2979)

20 PROFILE/BEST OF
EMMYLOU HARRIS
(Warner Bros. BSK-3528}

THE BEST OF THE
STATLER BROTHERS
{(Mercury SRM 1-1037)

22 ONLY ONE LOVE IN MY
LIFE
RONNIE MILSAP (RCA APL 1-2780)
LEGEND
POCO (MCA AA-1099)

24 WE'VECOME A LONG WAY,
BABY
LORETTA LYNN (MCA-3073})

25 ROSE COLORED GLASSES
JOHN CONLEE (MCA AY-1105)

26 LET'S KEEP IT THAT WAY
ANNE MURRAY (Capitot ST 11739)

27 TEN YEARS OF GOLD
KENNY ROGERS
{United Artists UA-LA 835-H}

28 DUETS
JERRY LEE LEWIS AND FRIENDS
(SUN 1011)

29 TEAR TIME
DAVE & SUGAR (RCA APL 1-2861)
THE PERFORMER
MARTY ROBBINS
{Columbia KC-35446)

31 THE AMAZING RHYTHM
ACES
THE AMAZING RHYTHM ACES
(MCA AA-1123)

32 LADIES CHOICE
BILL ANDERSON (MCA 3075)

33 JIMED & HELEN
JIMED BROWN & HELEN CORNELIUS
(RCA-AHLI-3258)

34 A WOMAN
MARGO SMITH
{Warner Bros. BSK-3286)

35 GARY
GARY STEWART (RCA AHL 1-3288)

36 THE SONGS WE MADE
LOVETO
MICKEY GILLEY (Epic KE-35714)
IT'S A CHEATING
SITUATION
MOE BANDY (Columbia KC-35779)
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38 Y’ALL COME BACK
SALOON
OAK RIDGE BOYS (MCA DO 2093)

39 ROOM SERVICE
OAK RIDGE BOYS (MCA AY-1065)
TEX MEX
FREDDY FENDER {ABC AY-1132)

41 NATURAL ACT
KRIS & RITA (A&M SP 4690)
CONWAY
CONWAY TWITTY (MCA 3063)
REFLECTIONS
GENE WATSON (Capitol SW 11805)

44 LIVING IN THE USA
LINDA RONSTADT {Asylum 6E-155)

45 MOODS
BARBARA MANDRELL
tMCA AY-1088)

46 VARIATIONS
EDDIE RABBITT (Elektra 6E-127)

47 HERE YOU COME AGAIN
DOLLY PARTON (RCA APL 1-2544)

48 WAYLON & WILLIE
WAYLON JENNINGS 8 WILLIE
NELSON (RCA AFL 1-2696)

49 EVERY TIME TWO FOOLS
COLLIDE
KENNY ROGERS & DOTTIE WEST
United Artists UA-LA 864-H)

50 RODRIGUEZ WAS HERE
JOHNNY RODRIGUEZ
{Mercury SBRMi-5015)

JOHNNY PAYCHECK'’S
GREATEST HITS, VOL. I
(Epic KE-35623)

OUTLAW IS JUST A STATE
OF MIND

LYNN ANDERSON

(Columbia KC-35776)

CON HUNLEY

CON HUNLEY

(Warner Bros BSK 3285)

SEE YOU WHEN THE SUN
GOES DOWN

JOHNNY DUNCAN

(Columbia KC-35775)

55 HEAVEN’S JUST A SIN
AWAY
THE KENDALLS (Ovation OV 1715)

56 BEST OF DOLLY PARTON
{RCA APL 1-1117)

57 DOWN ON THE DRAG
JOE ELY (tMCA-3080)

58 BURGERS AND FRIES
CHARLEY PRIDE (RCA APL 1-2983)

59 THE OUTLAWS
VARIOUS ARTISTS (RCA APL 1-1321)

60 LOVE LIES
CRISTY LANE (LS 8029)

61 LET ME BE YOUR BABY
CHARLY McCLAIN (Epic KE 36648}

62 FALL IN LOVE WITH ME
RANDY BARLOW (Republic RLP-6063)

63 BASIC
Gl EN CAMPBEL.L (Caoitol SW-11722)

64 PAYCHECK/THE OUTLAW
JOHNNY PAYCHECK
(Little Darhin’ LDA-0781}

65 ENTERTAINERS ... ON
AND OFF THE RECORD
THE STATLER BROTHERS
(Mercury SRM 1-5007)

66 GREATEST HITS
THE MARSHALL TUCKER BAND
{Capricorn CPN-0214)

67 PLEASURE & PAIN
DR HOOK (Capitol SW-11859)

68 THE FOOL STRIKES AGAIN
CHARLIE RICH
{(United Artists UA-LA-925-H)

69 TURNING UP AND
TURNING ON
BILLY "CRASH" CRADDOCK
{Capitol SW 1153)

70 ONE RUN FOR THE ROSES
NARVEL FELTS (MCA AY-1115)

71 A LEGENDARY
PERFORMER: VOLUME 3
ELVIS PRESLEY (RCA CPL 1-3082)

72 OLD FASHIONED LOVE
THE KENDALLS (Ovation OV 1733)
73 DAYTIME FRIENDS
KENNY ROGERS
{United Artists UA-LA 754-G)
74 JOE STAMPLEY
GREATEST HITS
(Epic KE 35627)
75 DARK-EYED LADY
DONNA FARGO
(Warner Bros. WBS-3191)
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Doherty Remains With MCA

by Bob Campbeli

NASHVILLE — Under the new MCA
Records division in Nashville, Chic Doherty
is the only former MCA staff executive who
will,continue to work for MCA here. said Jim
Foglesong last week, who is now MCA
Records president. Nashville division.
Doherty will serve as vice president of
marketing and business affairs, MCA
Nashville division.

In an interview with Cash Box, Fogtesong
discussed the merger of ABC with MCA
and said the company will operate in the
former ABC offices. He also said the entire
former ABC staff will remain intact. Work-
ing under Foglesong is Ron Chancey, vice
president of A&R, MCA Nashville division:
Erv Woolsey. national promotion director.
MCA Nashville division: and Jerry Bailey.
manager of publicity and artist relations.
MCA Nashville division.

“Everybody stays, including our four
regional people.” said Foglesong. who only
last week was released from a hospital
following minor surgery. “Everybody’s titles
here will remain the same. When | talked
with MCA. | said itis vital to me thatwe keep
the whole ABC team. and they agreed that
they wanted that also. Chic will stay and
MCA is settling with the other people over
there. Chic will still do exactly what he was
doing before, and he has already proved in-
valuabie in a short time.”

Foglesong said the MCA building on
mustic row would not be used because of its
limited size. and the operation would con-
tinue to function in the former ABC office on
Hillsboro Road. “It is a very impractical
building. We can't physically fit in over
there. The building doesn't lend itself to
change and parking is a problem.

35 Acts Contracted

With the combined MCA/ABC roster. ap-
proximately 35 acts are now under contract
with the Nashville MCA division. If not the
biggest country roster now. MCA is at least
on a par with companies such as RCA and
CBS. The merging of acts such as the Oak
Ridge Boys, Barbara Mandrell, Don
Williams and Roy Clark with Merle
Haggard, Loretta Lynn. Conway Twitty and
Bill Anderson obviously form a strong
roster. But Foglesong said an important
consideration is the determination of how
large a roster MCA could carry and still of-
fer artists individual attention.

“One of my first orders of business. now
that | am back, is to meet with all the artists
and producers.” Foglesong said. “Most of
the people | know — some of them | don't.
But one of the things we have had pride in at
ABC was in trying to keep a tight roster so
we can give each artist individual attention.
We can handle this much product, but!am
going to be looking very closely to see if we
have excess baggage. | think the name of
the game today is that each artist requires
separate attention.”

Foglesong has been involved in more
than one huge company sale or merger
during his long career, and he is familiar
with transitional problems. But with that ex-
perience under his belt, Foglesong
specifically has guarded against un-
necessary problems in a merger by work-
ing with people who could maintain a
degree of equilibrium during a transition of
companies.

‘I think the sale from Gulf and Western to
ABC back in 1974 was a little more
traumatic than this one,” Foglesong said.
“This one happened a little faster. In that
case, we knew we were on the block to be
sold. but we had no idea where we were go-
ing. There were amillion rumors going. The
first problem in a merger of this sort is
morale, and the second problem is keeping

the thing going — notlosing records, work-
ing the product. | have been blessed with
people in both cases who were able to do
this.

“This is a people business.” Foglesong
added. “I still think when an artist signs with
a label. the majority of artists — even the
big artists with the big deals — do not go
where they are going to necessarily get the
biggest money. t's like Pete Rose with the
Phillies. They were about third down the
line moneywise. When all was said and
done, he went where he thought he would
be happy. What we try to do, because we
have been through changes. is try to be
creditable to the industry, to our artists and
to all the people who work here. There are
always changes going on all the time in big
companies that you don't even read about
in the trades that have a great effect on
product. The main thing is thatyou have the
people to survive these things and do a
job.’

MCA's Nashville Problems

MCA as atotalrecord company has been
competitive and strong over the past few
years. But the Nashville division, in spite of
aroster filled with “name” country acts, has
deteriorated somewhat over the past year
mainly because of a lack of leadership in
Nashville and lack of support from the head
office in Los Angeles.

Jimmy Bowen, now head of Elektra/A-
sylum in Nashville. was hired late last sum-
mer to run the MCA Nashville office by Mike
Maitland. then president of MCA. But
Bowen left his position a mere two-and-a-
half months later because Maitland was
ousted and replaced by the current MCA
president. Bob Siner. Since last fall. there
has been no one with any real authority in
the MCA office here, although Eddie Kilroy
(continued on page 48)
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NARVEL RE-SIGNS WITH JOHNNY

MORRIS — MCA's Narvel Felts. veteran
country-rock artist. recently re-signed a
management-production contract with
Johnny Morris Productions. Shown at the
signing (l-r) are: Johnny Elgin, Morris
Productions: Felts sitting, and Johnny
Morris.

Statler Brothers Break

Two Concert Records

NASHVILLE — The Statler Brothers es-
tablished both a new country concert atten-
dance record and a new country gross
record for the state of Kentucky with their
March 18 concert appearance at Freedom
Hall in Louisville, Kentucky. With an official
gate count of 15.000 people, the Statlers
grossed $100,600 that night.

All told, the weekend of March 17-19
grossed more than $200.000 for the group.
The record-breaking weekend began in
Macon, Georgia. where they grossed $43,-
000 as 6.000 fans packed the coliseum
there. On Sunday night, 10,031 fans filled
Roberts Stadium in Evansville, in Indiana to
capacity, a show that grossed $69,411.

Appearing on all three shows with the
Statler Brothers was Barbara Mandrell.

Cash Box/March 31, 1979
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CAHBOXIOPIOO COUNTRY

1 1 JUST FALL IN LOVE AGAIN
ANNE MURRAY (Capitol P4675)

e(lF LOVING YOU IS WRONG) |
DON'T WANT TO BE RIGHT

BARBARA MANDRELL (MCA AB-12451)

0 IT'S A CHEATIN’ SITUATION

MOE BANDY (Columbia 3-10889)

4 GOLDEN TEARS

AVE & SUGAR (RCA PB-11427)

5 |HAD A LOVELY TIME
THE KENDALLS (Ovation OV 1119)

SOMEBODY SPECIAL

DONNA FARGO (Warner Bros. WBS 8722}

ALL | EVER NEED 1S YOU
ENNY -ROGERS & DOTTIE WEST
(United Artists UA-X1276-Y)

SWEET MEMORIES
WILLIE NELSON (RCA PB-11456)
9 WOR
SUSIE ALLANSON (Elektra/Curb E-46009)
@l VE BEEN WAITING FOR YOU
ALL OF MY LIFE
CON HUNLEY (Warner Bros. WBS 8723)

11 TOO FAR GONE

EMMYLOU HARRIS (Warner Bros. WBS 8732)

WHERE DO | PUT HER MEMORY
CHARLEY PRIDE (RCA PB-11477)

@TRWN’ TO SATISFY YOU

DOTTSY (RCA PB-11448)

14 I'M GONNA LOVE YOU

GLEN CAMPBELL (Capitol P4682)

THEY CALL IT MAKING LOVE
TAMMY WYNETTE (Epic 8-50661)

WISDOM OF A FOOL
JACKY WARD (Mercury 55055)

FAREWELL PARTY
GENE WATSON (P-4680)
SLOW DANCING

JOHNNY DUNCAN (Columbia 3-10915)

19 TAKE ME BAC
HARLY McCLAIN (Epic 8-50653)

LYING IN LOVE WITH YOU
JIM ED BROWN/HELEN CORNELIUS
(RCA PB 11532)

BACKSIDE OF THIRTY

JOHN CONLEE (MCA AB-12455)

TOUCH ME WITH MAGIC
MARTY ROBBINS (Columbia 3-10905)
23 IF1 COULD WRITE A SONG AS
BEAUTIFUL AS YOU

BILLY "CRASH" CRADDOCK (Capitol P-4672)

24 THE OUTLAW’'S PRAYER
JOHNNY PAYCHECK (Epic 8-50655)

25 SHADOWS OF LOVE
RAYBURN ANTHONY (Mercury 55053)
I'LL LOVE AWAY YOUR
TROUBLES FOR AWHIL
JANIE FRICKE (Columbia 3-10910)
€}) SOMEONE IS LOOKING FOR
SOMEONE LIKE YOU
GAIL DAVIES (Litesong 2S8-1784)

THIS IS A LOVE SONG
BILL ANDERSON (MCA MCA-40992)

@ LOVE IS SOMETIMES EASY

SANDY POSEY (Warner Bros. WBS 8731)

ISN'T IT ALWAYS LOVE
LYNN ANDERSON (Columbia 3-10909)
SECOND-HAND SATIN LADY

(AND A BARGAIN BASEMENT

BOY
) JERRY REED {RCA PB-11472)

DON'T TAKE IT AWAY
ONWAY TWITTY (MCA MCA-41002)

LAY DOWN BESIDE ME
DON WILLIAMS (MCA AB-12458)

WALKING PIECE OF HEAVEN
FREDDY FENDER (MCA AB-12453)

28

26

w

24

25

32

31

33

34

36

38

41

42

37

Weeks
On
3/24 Chart

10

T

12

12

3

7
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@ DARLIN’
DAVID ROGERS (Republic REP 038)

€ SHOULDER TO SHOULDER (ARM

Ly ARM) ROY CLARK (MCA AB-12402)

@ DOWN ON THE RIO GRANDE

JOHNNY RODRIQUEZ (Epic 8-50671)

CAN | SEE YOU TONIGHT

JEWEL BLANCH (RCA PB-11464)
YOU'VE GOT SOMEBODY, I'VE
GOT SOMEBODY

VERN GOSDIN (Elektra E-46021)

THERE’S ALWAYS ME

RAY PRICE (Monument 45-277)
CHEATER’S KIT
TOMMY OVERSTREET (MCA AB-12456)

WHAT A LIE
SAMMI SMITH (Cyclone CYS-100)

LIVE ENTERTAINMENT
DON KING (Con Brio CBK 149)
44 MY LADY
FREDDIE HART {(Capito! P-4684)
NEXT BEST FEELING
MARY K. MILLER (Inergi 1-312)
IF1 SAID YOU HAD A BEAUTIFUL
BODY WOULD YOU HOLD IT
AGAINST ME
BELLAMY BROTHERS (Warner-Curb WBS 8790)

47 STILL A WOMAN
MARGO SMITH {Warner Bros. WBS 8726)

48 MY HEART HAS A MIND OF ITS
OWN

DEBBY BOONE (Warner/Curb WBS 8739)

49 FANTASY ISLAND
FREDDY WELLER (Columbia 3-10890)

50 | WANT TO THANK YOU
KIM CHARLES (MCA 40987)

I LOST MY HEAD

CHARLIE RICH (United Artists UA-X1280-Y)

@ JusST LONG ENOUGH TO SAY

GOODBYE
MICKEY GILLEY (Epic 8-50672)

| WANT TO WALK YOU HOME
PORTER WAGONER (RCA PB-11491)

54 LOCK, STOCK & BARREL

WOODY NEWTON (Elektra E-46013)

HOW TO BE A COUNTRY STAR

THE STATLER BROTHERS (Mercury 55057)

56 | THOUGHT YOU'D NEVER ASK
LOUISE MANDRELL & R.C. BANNON
(Epic 8-50668)

MUSIC BOX DANCER

FRANK MILLS (PD 14517)
58 FOREVER IN BLUE JEANS

NEIL DIAMOND (Columbia 3-10897)
@ LOVE LIES
MEL McDANIEL (Capitoi P-4691)
60 MEDICINE WOMAN

KENNY O'DELL (Capricorn CPS-0317)

61 LOVE ME TENDER
LINDA RONSTADT {Asylum E-46011)

62 YOURS LOVE
JERRY WALLACE (4 Star 5-1036)
63 SEND ME DOWN TO
TUCSON/CHARLIE’S ANGEL
MEL TILLIS (MCA MCA-40983)
BLUE RIBBON BLUES/ON

BUSINESS FOR THE KING
JOE SUN (Ovation OV 1122)

TAKES A FOOL TO LOVE A FOOL

BURTON CUMMINGS (Portrait 6-70024)
66 | WANT TO SEE ME IN YOUR
EYES

PEGGY SUE (Door Knob WIG-GK-9-094)

Weeks.
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3/24 Chart

40
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44
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50
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56
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35

63

70

68

54

61

65

58

71

64

67

62

72

76

75

1

1

10
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ALPHABETIZED TOP 100 COUNTRY SINGLES (INCLUDING PUBLISHERS AND LICENSEES)

67 I'LL WAKE YOU UP WHEN | GET

HOME
CHARLIE RICH (Elektra E-45553)
68 SON OF CLAYTON DELANEY
TOM T.HALL (RCA PB-11453)
MY PLEDGE OF LOVE
JOHN ANDERSON (Warner Bros. WBS 8770)

KISS YOU AND MAKE IT BETTER

ROY HEAD (MCA AB-12462)

TWO PEOPLE IN LOVE

LORRIE MORGAN {MCA AH-54041)

HOLD WHAT YOU'VE GOT

SONNY JAMES (Monument 45-280)

73 JACK DANIEL'S, IF YOU PLEASE
DAVID ALLAN COE (Columbia 3-10911)

TO LOVE SOMEBODY

HANK WILLIAMS. JR. (Elektra/Curb E-46018)
75 FRECKLES

76 YESTERDAY
BILLIE JO SPEARS (United Artists UA-X1274-Y)

77 LET'S KEEP IT THAT WAY
JUICE NEWTON (Capitol P-4679)

78 BUT FOR LOVE

JERRY NAYLOR (WBS 8767)

79 LOOKING FOR THE SUNSHINE

MICKEY NEWBURY (MCA Hickory AH-54042)
SAIL AWAY
OAK RIDGE BOYS (MCA AB-12463)
LIPSTICK TRACES (ON A
CIGARETTE)

AMAZING RHYTHM ACES (MCA AB-12454)
82 THE MYSTERIOUS LADY FROM

ST. MARTINlQUE
ANK SNOW (RCA PB-11487)

83 I'VE SEENIT AL
SANDRA KAYE (Door Knob DK8-093)

84 LOVE IS HOURS IN THE MAKING
STERLING WHIPPLE {Warner Bros. WBS 8747)

85 THERE HANGS HIS HAT
LINDA NAILE (Ridgetop R-00279)
86 MAY I
TERRI HOLLOWELL (Con Brio CBK 150)
LO QUE SEA (WHAT EVER MAY

THE FUTURE BE
JESS

1) SWEET MELINDA
RANDY BARLOW (Repubtic REP 039)

SHYLO (Columbia 3-10918)

ARRON {Charta CH 131)

Weeks

On
3/24 Chart

29

30

81

79

82

77

78

59

43

84

83

90

87

86

89

92

LOVIN’ YOU, LOVIN’ ME/TEN THOUSAND

AND ONE CONNIE SMITH (Monument 45-281)

90 LAWYERS
BILLY WALKER (Caprice CA 2056)
91 FINDERS KEEPERS LOSERS

WEEPERS
STAN HITCHCOCK (MMI-1028)
92 YOU AND ME AND THE GREEN

GRASS
PAL RAKES (Warner Bros. WBS 8765)
93 EASY

JIMMIE RODGERS & MICHELE (Scrimshaw M-1320}

94 SAME OLD SONG
BOBBY WRIGHT {UA-X1281-Y)
95

I'M BEING GOOD
DAVID WILLS (United Artists UA-X1271-Y)
96 | CAN ALMOST TOUCH THE
FEELIN’
THE LeGARDES (4 Star 1037)
97 JEALOUS HEART

ARBARA SEINER (Starship $$109)

98 I STILL LOVE HER MEMORY
HOOT HESTER (Littie Darlin 7911)

99 | WILL ROCK AND ROLL WITH
YOU

HEALIN’

JOHNNY CASH (Cofumbia 3-10888)

100
BOBBY BARE (Columbia 3-10891)

95

91

93

97

45

98

48

49

13

11

12

10

All | Ever (United Artists/Racer — ASCAP) 7 Someone s Looking (Beechwood/Dickerson — BM1)27
Backside Of Thirty {House Of Gold/ | Still Love Her Memory (Dream City — BM1) 98 Lo Que Sea (Mr Mort/Music Craftshop — ASCAP) 87 Son Of Clayton Delaney (Haltnote — BMI) 68
Pommard BMI) 21 | Thought You'd (Tree Pub. — BMI/Cross Keys Lock. Stock & Barrel (Deb Dave — BMI) . 54 Still A Woman {Galamar/Dusty Roads/Gallico/
Biue Ribbon Blues (Vogue Music — BMI 64 ASCAP) 56  Looking For The Sunshine (Mitene Inc. — ASCAP) 79 Easy Listening — ASCAP) a7
But For Love (Ampco Music. Inc. — ASCAP) 78 1 Want To See Me (Chip 'N' Dale — ASCAP] 66 Love Is Hours In The Making {Tree — BMI) ... 84 Sweet Melinda (Frebar Music — BMI) 88
Can | See You (Duchess/Posey: 1 Want To Thank (Chappell — ASCAP) 50 Love Is Sometimes (Amy’'s Mom/Heavy Duty's Sweet Memories (Acuff-Rose — BMI) 8
Tree — BMI) 38 1 Want To Walk (Whispering Wings — BM1) 53 ASCAP) 29 Take Me Back (Bill Black/Partnership
Charlie’s Angel (Sawgrass — BMI) 63 | Will Rock (House Of Cash, Inc. — BMI) 99 Love Lies (Tri- Chappell/clndy Lee — SESAC) 59 ASCAP/Julep — BMI) . 19
Cheater's Kit (Chappell Music — ASCAP) 41 If | Could Write (Pick A Hit Music — BM1) ... 23 Love Me Tender (Eivis Presley/Belinda — BMI) 61 Takes A Fool To (Shillelagh — BMI) 65
Darlin’ (September Music Corp. inc. ASCAP) 35 It 1 Said You Had (Beliamy Brothers — ASCAP) ... 46 Lovin’ You. Lovin’ Me (Tree Pub. — BMI) 89 The Mysterious Lady From St. {Cedarwood — BMI) 82
Don't Take It Away {Danor — BMI) 32 (If Loving You (East Memphis/Kiondike — BMI) 2 Lying In Love With You (Pi-Gem Music — BM!).... 20 The Qutlaws Prayer (Julep/Fiagship — BMI) .24
Down On The Rio (Hallnote/House Of Gold/Dark I'll Love Away {Music City Music. Inc. — ASCAP) .. 26  May [ {Con Brio Music Co. — BMI) ... 86 There Hangs His Hat (Mandy — ASCAP) 85
Stream — BMI}) 37 'l Wake You Up (Peso/Warner Tamberlane/ Medicine Woman (Hungry Mountain — BMI) 60 There's Always Me (Gladys — ASCAP) . 40
Easy {Blackwood/Fullness — BMI) 93 Malkyle — BMI) ... 87 tusic Box Dancer (Unichappe! — BM1) 57 They Call it (Tree — BM1) 15
Fantasy Island (Young World — BMI/ I'm Being Good (Chess — ASCAP/PI- Gem — BMH) 95 My Heart Has A Mind (Screen Gems/EM!/ This Is A Love Song (Keca Music, Inc - ASCAP) 28
Buzz Cason — ASCAP) 49 I'm Gonna Love (Seventh Son/Royal Oak — ASCAP)14 Big Seven — BMI) 48 To Love Somebody (Casserole Music — BMt) .74
Farewell Party (Western Hills — BMI) 17 lsn't It Always (Sky Harbor — BMI1) . . 30 My Lady {Highball/Lowball/Cross Keys - Too Far Gone (Al Gallico Music Corp. — BMI}) 11
Finders Keepers {(J. Morris — BMI/White Biuff - It's A Cheating Situation (Tree Publ. Co. — BM!) 3 BMI/ASCAP) 44 Touch Me (Lyn-Lou/Algee — BMI) .22
ASCAP) 91 I've Been Waiting For You (Al Galiico — BMY) .. 10 My Pledge Of Love (Wednesday Mornlng/Our Tryin' To Satisfy You (Baron — BMI) 13
Forever In Biue Jeans (Stoneridge — ASCAP) 58 I've Seen It All (Door Knob — BM!) . 83 Children's — BMI) .. . .. 69 Two People In Love (Milene — ASCAP) 71
Freckles (Tree Pub. — BM{) 75 Jack Daniel's, If You (Warner-Tamberlane — BMi) 73 Next Best Feeling (Hice Haus — ASCAP) 45 Walking Piece Of (Mariposa — BMI) 34
Gotden Tears (Chess Music — ASCAP) 4 Jealous Heart {(Acuff-Rose — <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>