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“IN TIMES LIKE THESE”

THE CHICAG@MUSIC COMMUNITY CHOIR
teaturing MAV]S STAPLES

IN TIMES LIKE THESE WE NEED TO BE STRONG
WE NEED TO CARRY ON WE NEED TO GET ALONG,
HOLD ON AND RIGHT WHAT IS WRONG

IN TIMES LIKE THESE WE NEED TO FIND A WAY
TO MAKE A BETTER DAY KEEP OUR FEET ON THE GROUND,
TURN IT ROUND COME WHAT MAY

EVERYBODY, EVERYBODY NEEDS SOMEONE THEY CAN LEAN ON
EVERYBODY NEEDS TO LEAN ON SOMEOMNE EVERYBODY,
EVERYBODY NEEDS SOMEONE THEY CAN LEAN ON
EVERYBODY NEEDS TO LEAN ON SOMEONE NOW

IN TIMES LIKE BPHESE THERE’S NO WAY NOT TO CARE
THERE’S NO ONE ANYWHERE \WHO DOESN’T FEEL I'TJIN THEIR HEART,
GOTTA MAIKELAMNEW START

IN TIMES LIKE THESE LET THE WORLD UNDERSTAND
TOGETHER HAND IN HAND EVERY WOMAN,
CHILD AND MAN UNITED WE STAND

EVERYBODY, EVERYBODY NEEDS SOMEONE THEY CAN LEAN ON
EVERYBODY NEEDS TO LEAN ON SOMEONE EVERYBODY,
EVERYBODY NEEDS SOMEONE THEY CAN LEAN ON
EVERYBODY NEEDS TO LEAN ON SOMEONE NOW

EVERYBODY FEELS SOMETHING EVERYBODY KNEW SOMEONE
EVERYBODY HAS A FRIEND OF A FRIEND WHO KNEW A FRIEND OF A FRIEND
WHO'’S GOT A FRIEND WHO LOVED A FRIEND

The events of September 11, 2001 changed forever the lives of all Americans

and anyone who embraces the American spirit. The profits from the sale of

this CD will be donated to funds dedicated to aiding the people whose lives
were most directly affected by those events.

(TULLIO-MARINELL)
¢ 2001 Tools Music(BMI) and Tiny Tunes (ASCAP)
Administered by Music and Media International
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9 REFLECTIONS FROM COUNTRY

MUSIC’S FAIRER SIDE. From Shania’s
unprecedented success as country’s best-selling
temale art:st in history to Faith’s current reign,
this is a great time to be a female in country
music. For our Women of Country special issue,
GAVIN Country Editor Jamie Matteson sits down
with an esteemed panel of the format's most
talented female artists.

POWER
CARS &
STARS,
KPWR-
LOS
ANGELES. Only a truly big-ass station like
Power 106-LA would give away seriously nice
celebrity lead sleads like “Nelly’s Benz,” “Jay-Z's
Jag,” “Nate Dogg’s Navigator,” and "Busta's
Beamer,” letting its car-crazed listeners (this is
LA) realize their auto-erotic dreams. GAVIN Top
40 & Rhythm Crossover Editor Kevin Carter
reports.

ctars&rars

EINET R

KENT & ALAN: STAR 101.5-
SEATTLE’S DYNAMIC MORNING
DUO. For the past 15 years Kent Phillips and
Alan Budwill have been the morning voices in
Seattle on Hot A/C KPLZ (Star 101.5), but their
successes 4s a team goes back even further—
nearly 20 vears. GAVIN A/C and Hot A/C Editor
Annette M. Lai extracts some sage advice from
these cagey pros.

23

THE PROGRAMMING LADIES OF
UPSTATE NEW YORK. Gavin Alternative
Editor Richard Sands can count the number of
female PDs in his format on one hand—OK
maybe two. Leslie Fram, Nancy Stevens, Kim
Monroe, Kelli Clugue...well, you get the idea—
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out of more than 100 or so Alternative PDs,
approximately10 are women. But, as luck
would have it, three of them are programming
stations in the upstate New York area. WHLR-
Albany's Susan Groves, WKRL-Syracuse’s Mimi
Griswold, and WEQX's Alexa Tobin.

DAVID VS. GOLIATH: DAVE ROSAS
GOES INDIE AND THRIVES IN THE
LAND OF THE GIANTS. Independent
labels are fighting back. Former major label pro-
motion man Dave Rosas takes on the majors at
their own game, David vs. Goliath. GAVIN
Urban and Urban A/C Editor Kevin Fleming has

the play-by-play.

IT’S TEN O’CLOCK: DO YOU KNOW
WHAT YOUR TEEN IS DOING? It’s late
on a school night. Your teenager has gone
upstairs and secluded himself in his room. You
don't smell any smoke (thank goodness) but
you can hear a noise or two: a keyboard clack-
ing. perhaps the whirring sound of a disc drive.
You wonder. “Should I be worried?” GAVIN con-
tributor Reed Bunzel tells you what he's doing
instead.

28

35

GAVIN PRESENTS THE WOMEN
PROGRAMMERS OF TRIPLE A. Males
are definitely in the majority when it comes to
radio program directors, but Triple A seems to
have a larger percentage
of women programmers
than other radio formats.
Twenty percent of GAVIN's
reporting stations are, in
fact, programmed by
women. GAVIN Triple A
Editor Dave Einstein asks
a panel for their unique
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minority point of view.
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PERSO
LET’S NOT GIVE UP ON THE
INTERNET JUST YET

By Chris Bell,
CEQ/President
Planetjam Media Group

With the restructuring of Clear
Channel Interactive, it seems a
good time to ask, “What is the future of Internet
Radio?” Despite countless new technologies, hordes
of bright-minded entrepreneurs, and piles of
money, the radio industry still hasn’t figured out a
viable business model for the Internet. But to sim-
ply give up on the Internet would be like mankind
abandoning fire because we discovered it burns
flesh. Like fire, the challenge of the Internet is to
harness its power without getting burned.

In this endeavor, radio should focus on three key
things: The $190 billion that advertisers spend
annually on direct response marketing, generating
excitement at the station level, and controlling costs.

Unfortunately, of all mass mediums measured by
the Direct Marketing Association, radio captures the
lowest share of that $190 billion noted above. While
television and print significantly outperform radio
(combined, they outpace radio six-fold), the domi
nating mediums are direct mail and telemarketing
which that capture a staggering $110 billion of the
total. How can that be? Simple. Direct mail and tele-
marketing can do three things radio can’t. Namely,
they can identify their audience, target and person-
alize offers, and measure response. The Internet
gives radio the ability to do those very things and
more effectively compete for direct response busi
ness. Five billion dollars can be added to the radio
industry’s top line by simply gaining an extra 2.5
percent of the direct response market, the radio
industry’s top line will grow by $5 billion

Next is the issue of local market support and
excitement. The program director, on-air personali-
ties, and account executives all need a reason to
believe and care. These are the people who radio
listeners (and more importantly, advertisers) trust

Finally there is the issue of cost. The next gener-
ation of interactive solutions must be profitable on
a single station basis. While reliability and scale are
important, never again will the radio industry invest
tens of millions of dollars to build an infrastructure
without a business plan. In the end, the Internet is
like anything else in radio: it has to make money on
a market-by-market basis.

In summary, what's next for Internet radio? The
answer is simple. The future of the Internet will be
built on locally profitable solutions that enable radio
into the direct response marketing business and
gain buy-ins at the local station level. The quicker
radio supports interactive strategies that address
these three key points, the quicker the consuming
inferno of the Internet will be tamed into a power-
ful tool for revenue growth.

CHRIS BELL RECENTLY AUTHORED A WHITE PAPER “RADIO’S
$6 BILLION OPPORTUNITY: GENERATING NON-TRADITIONAL
REVENUE FROM THE INTERNET.” FOR A COPY OF THE
WHITEPAPER, VISIT: WWW.PLANETJAM.COM

October 20, 2001 gavin 5
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upfront

) Records Promotes Mike Bergin to Senior
Director of National Promotion

J Records has promoted Mike Bergin

to the post of Senior Director of

National Promotion. Bergin started
al ] Records last year on the promo-
tion team led by Richard Palmese as
Northeast Regional Director. For his
new position, he is now based on
the West Coast.

Richard EVP  of
Promotion at | Records said, “Mike

Palmese,

has distinguished himsell as a
leader and promotion professional.
His commitment to our artists and
their music is outstanding. 1 con-
gratulate him and look forward to

working closely with him on the

Alain Levy Named Chairman and CEO of

Eric Nicoli and the Board of EMI
Group has announced the appoint-
ment of Alain Levy as Chairman and
CEO of EMI Recorded Music and as a
main board director of EMI Group.
Levy succeeds Ken Berry who has left
EMI by mutual agreement.

A former president of PolyGram,
Levy’s new role gives him global
responsibility for all of EMI Recorded
Music’s operations, reporting 10 Eric
Nicoli, Chairman of EMI Group.

In addition, David Munns, who is
also a former executive of PolyGram
and who spent the first 15 years of his
career at EMI, has been named Vice
Chairman of EMI Recorded Music.

Both appointments are effective
immediately and both executives will
initially be based at EMI Group’s

headquarters in London.

Commenting on the transition of
leadlership Nicoli said: “Over three
decades with Virgin and EMI, Ken
has established a wonderful collec-
tion of assets for the EMI Group. His
enormous  contribution  includes
building a superb artist roster and a
talented management team with
some of the world’s best record exec-
utives.

“We are commiltted 10 improving
the operating pertformance of EMI
Recorded Music. In these challenging
market conditions, Alain brings a
unique blend of creative, commercial,
strategic and leadership skills to take
the

the business forward (o

level. He and David are two of the

next

world’s finest music executives and

national stage.”

Mike Bergin said, “I'm proud to be
a part of the J Records family and
thrilled to step into this new role.
The opportunity to gain knowledge
and experience working beside leg-
Clive
Palmese is a lifetime drean.

ends Davis and Richard

EMI Recorded Music

are a proven winning team. They
have a temendous track record of
generating value for shareholders by
creating an environment in which
artists and management can flourish
and T am delighted that they have
agreed to join us.

“No other job is as attractive as this
in a time of enormous change and
challenge for the music industry. T am
excited about the possibilities and 1
am delighted 1o be joining Eric’s
team. It is an honour to be part of
EMI with its long history of great
artists, music and people,” Levy said.

Berry said: “I have had a wonderful
time at EMI. It’s a fantastic company.
I wish the company, its employees
and artists the greatest success for the
future.

Robinson Named SVP for ARTISTdirect

ARTISTdirect CEO Ted Field and com-
pany Vice Chairman Marc Geiger
recently announced that Heidi Ellen
Robinson has been named SVP of
press and media relations.

In her new post, Robinson will
design and implement media  cam-
paigns for all tacets of the company,
including ARTISTdirect  Corporate,
ARTISTdirect Records and its roster
ARTISTdirect Talent Agency, and all
special projects that the company
undertakes such as the SnoCore and
Fan Nation touring events. Robinson
will report directly to Field and
Geiger.

‘Having worked directly with
Heidi for years on muny projects,’
said Geiger. “1 know first hand how
valuable she is as a media strategisi.
To me, when I look up the defini-
tion of great PR in the diciionary,
Heidi’s picture is in the caption.

“Heidi's background shows her to
be an innovative and creative publi
cist,” said Field, “and we're excited
about the unique contribution she'll
make (o the company.”

Robinson’s music business experi-

6 gavin Ocrober 26, 2001

ence spans more than three decades.
She has overseen media campaigns for
System of a Dowmn, Slayer, American
flead Charge, and Defiones. Prior to
that, she was head of media relations it
Maverick Recordls.

She spent seven years as VP of
Media

Relations  at American

Recordings where she was responsible

tor press campaigns for Rick Rubin,
The Black Crowes, Johnny Cash,
The Jayhawks, Sir Mis-A-Lot, and
Hot  Chili
BloodSugcrSexMegik project. She also

the Red Peppers’
designed and implemented the PR tor
the first five Lollapalooza festivals in
addition to handling Jane’s Addiction’s
1997 Relapse project.

Beasley Lowers Expectations

Beasley Broadcast Group recently
revised its financial outlook lor the
third quarter (which ended September
30) saying that it anticipates that third
quarter revenues could be off as much
as 3 percent from its previously stated
guidance of $29.5 million.

The company said that, “Due to sev-
eral days of commercial-free program-
ming to cover news of the terrorist
attacks on September 11, as well as
subsequently canceled advertising
contracts during the remainder of the
month,” it expects an earnings short-
fall from its previously stated guid-
ance.

“The unprecedented
September 11 compelled Beasley 1o

events of

suspend regular programming across
its portfolio to keep its listeners
informed and provide a platform for
them to express their grief and shock.
These actions are consistent with the
spirit of our FCC licenses and our obli-
gations to serve our local communi-
lies,” commented George Beasley,
company chairman and chief execu-
tive officer. “Some of the canceled
advertising was subsequently resched-
uled, though not enough to offset the
impact of this event.”

In December, Beasley will celebrate
40 years of being in business, starting
in 1961 with a single racdlio station.
George Beasley has been at the helm
the entire time.

WwWWW.americanradiohistorv.com

Clear Channel,
Ackerly Group
Merge

Pending FCC and DOJ approval,
Clear Channel Warldwide is about
to acquire The Ackerley Group, a
diversified media company with

outdoor, television, radio, and
interactive media assets. Under
the proposed merger, Clear

Channel will acquire assets such
as outdoor advertising in Boston,
Seatile, and Portland, Ore. as well

as radio  stations including
KIR/AM, KBTB/FM, KUBE/FM
KHHO/AM, and KFNK/FM in
Seattle.

Lowry Mays, chairman and
CEO of Clear Channel Worldwide
said, “We're very excited to have
The Acketley Group join the
Clear Channel family. They've
assembled a tuly unique set of
assets with top quality personnel
that will be a great complement
to Clear Channel. This transaction
allows Clear Channel
Boston, Seattle
Oregon, three of the top 25 US.

o enter
and  Portland
outdoor markets.
Seattle is also a top 25 U.S. radio

advertising

market where we currently have
In addition, this
acquisition enables us 1o offer our

no presence.

advertising customers more cross-
platform advertising opportuni-
ties, because we have ua radio sta-
rion, outdoor adverlising opera-
tion or live entertainment venue
presence in 15 of their 18 televi:
sion markets.

The Ackerlev Group currently
operates more than 6,000 outdoor
displays in the Boston, Seattle
and Portland, Oregon metropoli-
tan markets. In addition, the com-
pany also owns 16 television sta-
tions four radio stations, provides
sales and other services to one
additional radio station, and oper-
ales interactive news portals in
three of its television markets.

Under the terms of the agree-
ment, 'The Ackerley Group?s share-
holders will receive 0.35 shares of
Clear
Inc. common stock for each share

Channel Communications
of The Ackerley Group they own.
The transaction is expected to be
consummated during the first quar-
ter of 2002.
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Hollywood Records Adds MacDonald,

Ponce, Anderson

Hollywood Records Senior Vice President of
Promotion Justin Fontaine has announced the
addition of three new people to the promotion
team. Brian MacDonald has been chosen to
the position of Vice President of Aliernative
Promotion, Rebecca Ponce has been appoint-
ed to the position of National Promotion
Administraior, and Christy Anderson has been
named to the position of Regional Director of
Promotion.

Based in the company’s Burbank headquar-
ters and reporting to Fontaine, MaclDonald will
be responsible for overseeing the alternative
promotion department, as well as developing
and implementing airplay strategies for
Hollywood artists. Also based at the label’s
Burbank headquarters and reporting (0
Fontaine, Ponce will assist in the day-to-day
operations of Hollywood’s promotions depart-
ment. Her responsibilities will include product
procurement, scheduling, and budget manage-
ment. Anderson will be based in the compa-
ny’s Universal branch in Burbank and will also
report to Fontaine. She will be responsible for
developing and maintaining airplay strategies

for all formats, including Top 40, Adult

to Promotion Team

(AC/Mainstream/Hot) Active Rock,
Alternative, Rhythm Crossover, and Urban.

Rock,

Commenting on the appointments, Fontaine
said, “Brian has worked some of the biggest
Rock His
expertise and commitment will greatly benetit

records in the Modern format.
all of our artists. It's great to work with him
again,” he added. “Rebecca has demonstrated
a tremendous work ethic and she has the abil-
ity to manage all of the details that this depart-
ment generates. And Christy’s background in
radio combined with her passion for music
and her outgoing personality made her the
obvious choice for the job.

MacDonald said, “What made Hollywood
Records so appealing to me was the opportu-
nity to once again work with Justin Fontaine,
and the challenge of helping Hollywood
Records expand their alternative presence with
artists such as Tricky, The Butthole Surfers,
and the Suicide Machines.

“I'm excited to be a part of Justin’s promo-
tion team here at Hollywood,” said Ponce.
“Working closely with them continues to be a
tremendous education and a constant source
of inspiration.

Arbitron: Radio Listening Surged
During Week of September 11

Arhitron recently released the first radio ratings
reports for the summer survey period, which
includes radio listening on September 11. The
company conducted special analyses of radio
listening for the weeks before, during, and after
September 11 to determine how residents of
New York and Los Angeles used radio in light
of the extraordinary events of that day.

Compured to radio listening the week before,
Arbitron found that radio listening increased
markedly in the survey week that included
September 11, showing increases in both cume
and time spent listening (TSL). The increase was
most pronounced for Persons 25-54 and
Persons 35-64.

“Radio is the medjum that people can turn to
for news, information, and a sense of commu-
nity no matter where they are,” noted Owen
Charlebois, President of US. Media Services,
Arbitron Inc. “The stations of all formats
responded quickly to meet the needs of our fel-
low citizens. Thanks in part to radio, Americans
rallied to help out and drew together to cope
with the events of September 11.

In New York, overall listening in the week of
September 13 to 19 continued to be greater than
that in the week prior to Septemiber 11" In Los
Angeles the listening increases were concentrat-
ed among Persons 25-54 and Persons 35-04.

A large contributing factor to the performance
of radio after September 11 was the increase in

TSL in the workplace and at home. In New
York at-work listening rose from 14 hours per
week Dbefore September 11 to 19 hours per
week after the event. There were slight increas-
es in TSL for at-home and in-car listening. In Los
Angeles the pattern was different with the
largest TSL increase occurring at home: nine
hours a week before; 10 hours 15 minutes after
with steady increasing TSL trends for in-car and
at-work listening.

In New York listening to all-news stations in
the week following September 11 increased
dramatically. At the same time, listening to non-
news stations held steady, indicating a solid
audience response to the changes in program-
ming that all stations undertook to meet the
needs of their fellow citizens.

Audiences for all-news outlets more than
doubled in terms of average quarter hour
(AQH) during the week of September 13 to 19.
The AQH estimate for all-news rose from
156,700 average listeners (age 12 and older) in
the 10 weeks prior to 9/11 on any weekday to
319,300 people atter 9/11—a gain of 104 per-
cent.

For music formatted stations, audience num-
bers remained steady or rose slightly higher in
the wake of September 11. The combined AQH
for music formats rose from 1,666,000 listeners
in the 10 weeks prior to September 11 to
1,688,200 listeners in the week following.

www.americanradiohistorv com

FRIENDS OF RADIO

By MARCUS ROWE

Karen Stale

STAFF WRITER, ACUFF ROSE / RECORDING ARTIST

Songs you have written: “On A Night Like This”(Trick
Pony), “Keeper of the Stars” (Tracy Byrd), “Take Me As |
Am” and “Let’s Go To Vegas” (Faith Hill), “Everytime |
Cry” (Terri Clark), “She Took It Like A Man” (Confederate
Railroad).
Previous occupation: Social worker at a group home for
troubled children in the Appalachian mountains of West
Virginia.
Hometown: Hookstown, Pennsylvania
Where do you get your inspiration for songs? Directly as
a gift from God and indirectly from just paying attention
to the “human experience.” In a word, empathy.
What radio stations did you grow up listening to? Mostly
Pop and R&B stations like 92Q and occasionally Country
stations like WWVA and WELA.
What radio stations do you listen to now? | constantly
punch buttons but listen a lot to WRLT, The Phoenix,
WAY/FM, and whatever classic Country or bluegrass AM
stations | can pick up. | scan the Country stations to stay
current, but rarely listen just for enjoyment. There are a
lot of good songs but the production is so similar that it
lulls me to sleep (which is not conducive to safe driv-
ing!).
If you owned a radio station you would... rescue it from
the music Mafioso’s who have hijacked the format, and
give the airwaves back to the people. Then I’d stand back
and watch the people actually being moved enough to
buy records!
The first record you remember buying: The Monkees...
I was six years old.
The last record you went out of your way to listen to?
Mark McGuinn...the guy is amazing! Every song on the
CD is a smash. The writing, singing, and production is so
signature. He’s so good | want to smack him.
One song you wish you had written: “How Great Thou
Art”
One female songwriter that you really admire: Shery!
Crow. She’s got so much passion and funky soul for a
white girl from Missouri! She writes very intelligent yet
vulnerable lyrics while at the same time composing such
memorable melodies. She has also created a distinctive
production style all her own. She’s an amalgam of all my
favorite styles.

#355
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Radio @ Large

“Ah...What A Tangled Web”

Ey Paige Nienaber

ast fall I was at one of

the Clifton stations that

I work with—one of

the last stations in

America to not have a
website. 1 was sitting in the GM’s
office as he patiently explained what
was delaying their Internet venture.
It seems they were taking bids from
prospective companies and would
“float an initiative” with sales, and
hopefully have a decision on who
would build the site within 60 days,
and if all went well, it would be
done by Summer 2001.

I tried (patiently) to explain that
contrary to what these Internet com-
panies would have you believe, that
this was not, in fact, rocket science,
and that my 13-year-old niece
designed a kick-ass site in a week-
end. “No, no”, the GM responded,
“the firms I've taken bids from have
said that this is a long process and
that they’re backed up with business
as it is.” So the PD and I went to a
bar, drowned our sorrows, and the
next day went to a high school and
found a student who would do it for
the opportunity to have it on his
résumé. Seventy-two hours later we
were looking at the best radio sta-
tion website in that market.

One thing that [ believe in my
heart is that often, when we hire
people to do things like websites,
we're not necessarily hiring the best
at that skill, but the best sales peo-
ple. And the web is the perfect
example. When working with the
50+ stations that I consult, I tell them
that for me, the #1 criteria for the
person you hire to do your website
is that they are part of the lifestyle of
your station—that they listen to it
every day. That will enable them to
take that vibe and bring it to life—to
give it a visual.

This is a concept that we're still

8 gavin October 26, 2001

getting used to. Who hasn’t seen a
website that didn't “look” like the
station “sounds.” My point exactly.
It's being done by some monolithic
entity 1,000 miles away that have no
concept what the station is about.

I remember doing a morning
show stunt with Hines and Berglund
at WLOL in 1986 and turning to one
of the other promo people and say-
ing, “It’s too bad that people who
can’t make it down, can't see this
and follow along.” Who'd have
thought in 1986 that such tremen-
dous advances in technology as
mpg files, web cams, streaming, and
amateurbrazilianexchangestudent.co
m were just a few short years away.

Now we have the venue to pres-
ent our visual. But tragically this is a
missed opportunity for many sta-
tions. So, the morning show walked
a sheep in lingerie through the air-
port this morning? Great! At about
half the stations out there that have
websites, the pictures (if they even
got up on the site) would be
delayed for a week. Here’s a sug-
gestion—a freebie: Find one of the
promo interns. One of the street-
teamers, maybe. Even that 17-year-
old girl who answers phones for the
night jock. And put them in charge
of doing this. Daily. Give them busi-
ness cards. Usually that’s incentive
enough. Instead of coming in at 3
p.m. to drive the van, come in at 2
p.m. and upload some pictures and
take down the old stuff. Once again,
contrary to what you may have been
told, or better said, sold on, this is
not some mysterious nuclear physi-
cist-type skill. Just about any 8"
grader can do it.

In almost every market there’s one
station that “gets it” and makes the
full use of their site. It's just not a
page with jock photos and out-of-
date club info. I look at stations like
KSJO in San Francisco and Wild 98.7
in Tampa as good examples. Their
websites reflect the vibes of their

s,

PAIGE NIEMNABER

nwcprame@earthlink. net

4

stations. They do contesting, they
generate revenue, they have some-
thing different almost daily. So you
bhave to come back in case you
might have missed something. KSJO
almost always has some “rate them”
or “vote for them” type contest on
there, whether it's homemade biki-
nis, or the infamous “cameltoe to the
front row” promotion.

School Spirit promotions have
been happening since Marconi was
around. So what can you do to spice
it up and bring it into the
new millennium? How about
‘High  School Survivor” which
debuted on KQKQ-Omaha and
KDWB-Minneapolis and has since
been done by Power 92 in Phoenix
and Wild in San Francisco. Instead of
mailing in cards or collecting pen-
nies, you go to the station website
and either vote off other schools or
vote for yourself, to win a concert. Wild
949 was getting 400,000 hits a day
during the last week of their contest.

The web is like fax machines and
pagers. When those two technolo-
gies hit the scene, every station
scrambled to incorporate them into
their contesting and features. But
now they've become just another
fundamental. But the Internet is way
beyond that. With over 100 million
people online, this is a part of our
society now. To ignore it or
acknowledge it with a lame mini-
mum-effort, website, is a true failure
to embrace a venue that can help
take radio stations to the next level

PAIGE NIENABER, WHO RECENTLY
DISCOVERED THAT THERE IS MORE TO
THE INTERNET THEN OFFSHORE
SPORTS BOOKS, CAN BE EMAILED AT
nwcpromo@earthlink.net, OR AT
(651)433-4554

WWW-americantadiohistorn-com
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country special

Reflections From Country
Music’s Fairer Side

By Jamie Matteson

he likes of Patsy Cline, Tammy Wynette, Loretta Lynn, Barbara Mandrell, and Dolly
Parton paved the way for today’s female superstars and rising female artists, who
very recently have made their own indelible mark on the country music landscape.
From Shania’s unprecedented success as country’s best-selling female artist in his-
tory with worldwide sales of 5o million; to Faith’s current reign as poster girl for a multi-plat-

inum, multi-format, multi-tasking artist, wife, and mom; to Reba’s extraordinary versatility in
music, stage, film, and now television; this is a great time to be a female in country music.
Yes, we love our fabulous men—and we’ve dedicated past specials to the testosterone side
of country, but for this special we wanted to get some perspective from the women. We asked
several artists for their thoughts on mentoring, which females they admire, and what these
hard-working ladies would do with their dream day off! Enjoy! —Jamie Matteson

Who are the female
artists you most admire?

Jamie O’Neal

“I love people who have a story to tell and who
have been around for a long

Y

Trisha Yearwood -
“Reba McEntire

because with over 20
years in the business,
she’s had such staying
power, and she’s still at
the top of her game.
She was the modern
pioneer for female
country artists  and

paved the way for the

success that women in
the business enjoy
today. She was the first

female of my genera

tion to prove to record

labels that she could

Qrisha Yearwood

\ time, like Dolly Parton and
Patsy Cline. Patsy Cline—
what an amazing life she

had and how hard it was for
her. 1 also really admire Tina
Turner. She grew up singing
in bars and clubs and so did
I. I watched
McBride every night on the
‘Gitls Night Out’ tour and
& | she has the most amazing

Martina

voice.

Kristyn Osborne,
SHeDAISY

‘1 love Reba und Dolly for
/ their business savvy and

sell records and concert

tickets. She was also one of the first female
artists to take control of her artistry; from
choosing her songs to ultimately controlling
every aspect of her career. And she’s done all
this with dignity and class.’

Martina McBride

‘Reba McEntire has been able to have longevi-
ty in her career, and she’s reached the top
while remaining a class act. She's an innovator
who was never afraid to try new things, setting
a new standard for concert production and
reaching headliner status as 4 woman—some-
thing we all aspire to do. I also admire Loretta
Lynn for her honesty and for writing her own
songs. She expressed her opinions freely and
opened the doors for all of us to be able to do
just that.”

ability to tackle a variety of
challenges in the entertainment
business. 'm a huge fan of Mary
Chapin Carpenter, Sheryl Crow,
Jonatha Brooke, Shawn Colvin,
and Joni Mitchell for their amaz-
ing ability to write songs that
speak to other women.

Heidi Newfield,

Trick Pony

“Although T haven’t met her yet,
I'd say Loretta Lynn because
she’s an icon. She became suc-
cessful when it was so tough for
a4 woman to make it in country
music, and she sang about issues
that were taboo at the time. I'm
also a big Bonnie Raiu fan. If T

www.americanradiohistorv.com

yndi Thomson

could have the kind of career in country music
that Bonnie hus had in her genre, 1 would defi-
nitely have lived out my dream. She’s also one of
my dream duet partners. I also admire Tina
Turner because she’s a great entertainer who
really knows how to put on a show.’

Tammy Cochran

‘1 admire the women who took chances, like
Loretta Lynn. She was one of the first artists to
address the taboo subjects of the times, with
songs like ‘One’s on the Way,” ‘Fist City,” ‘Don’t
Come Home Drinking,” ancd ‘Your Squaw is on
the Warpath.”

JoDee Messina

“Bonnie Raitt, Dolly
Parton, and Reba.
They all have such
relatable music and
are strong women
with an incredible
work ethic.”

Sara Evans

“There are so many
female artists that I
love and admire. I
love Sheryl Crow for
her ‘coolness’ and
her songwriting, pro-
ducing, and musical
abilities. T love Celine

Dion and Reba

October 26,2001 gavin 9
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Introducing.... cowwsiarecoros

Robin English

IR

'Vil

e *‘hﬁﬁ
Raised in a very musical family in
Arlington, Texas, Robin English
can’t remember a time when
music wasn’t a big part of her life.
Parents Roy and Gayle wrote, pro-
duced, and recorded their own
music and had an extensive and
varied collection of musical
instruments ripe for little Robin’s
idle hands. The family spent
weekends traveling to jam ses-
sions.

Robin left Arlington after high
school, embarking on a college
career that included five different
undergraduate schools, and
studies of Native American and
women writers, and French (she
spent a semester in Paris), culmi-
nating with an English and Music
Business degree from Nashville’s
Belmont College. While attending
Belmont, Robin worked on her
writing and guitar playing, and
after graduation, enrolled in law
school at the Nashville School of
Law. While in law school, she
finally put a band together and
started pursuing music seriously,
even working with her father to
re-activate the family’s long-dor-
mant music publishing company.
She soon left law school, went
into the studio and produced and
recorded five songs that ended
up in the hands of Sony Sr. A&R
Director Cliff Audretch. She did a
showcase in December of 1999,
and signed with Sony in January

10 gavin Ocrober 26, 2001

of last year.

For her debut
album (set for
release early next
year), Robin wrote
about 75 songs,
whittling it down
to the best nine
and three from
Nashville writers.
She co-produced
the album with
several Nashville
producers — Paul
Worley and Kyle
Lehning among
them. Robin
recently got
together with her
parents for the
first viewing of her
video for “A Girl In
Love”. She told GavINn, “When
your dreams start to come true,
it's a very surreal experience.
Seeing the culmination of all
that work over all of those years
is really overwhelming!”

'ﬂi

Robin Responds:

Which female artist do you most
admire?

In country, I’'ve always looked
up to Emmylou Harris and
Barbara Mandrell, because of
their career longevity. Emmylou is
a true artist-her art is always
fresh and she stays relevant.
Barbara is such a trooper, a smart
businesswoman, and such a tal-
ent. Outside of Country, Tina
Turner has always been a great
influence with her energy and
stage presence-she has over-
come so much adversity. She’s a
powerful woman and a great role
model. So is Sheryl Crow, being a
self-produced singer/songwriter.
She’s incredibly talented...I think
she started a musical revolution.”

If you could ask any female artist
for advice, who would you ask?

“l would ask Barbara Mandrell
how she has been able to balance
being a mother, wife, artist,
actress, and businesswoman. She
does it so gracefully. | would ask
her what her main source of
strength is, and how she keeps

McEntire for their vocal abili-
ties and work ethics. I love
Nicks, the
McLachlan,
Patty Loveless,

Stevie Dixie
Chicks,
Patsy Cline,
Krauss,

Child, The Carter Family, and

Sarah

Alison Destiny’s

Emmylou Harris. There isn't
really a definite reason why—

they just move me.”

Jessica Andrews

“I've always been a huge fan
of Faith Hill
McBride. I respect them both

and Martina
so much for their vocal tal-
ents and for heing such won-
derful entertainers. I was for-
Faith
and I learned so much professional-

tunate enough to tour with

ly and personally. One of my
favorite female vocalists of all time
is Whitney Houston. I also admire
Muadonna and how she’s always
expanding and evolving as an artist.
She’s entertained audiences for so
many years and never loses her
freshness.  Another multi-talented
female artist that I admire is Reba
McEntire—she’s had such longevity
and I admire her business savvy.

Carolyn Dawn Johnson

“I like Patty Loveless because she
Reba
McEntire stands her ground, is an

sings with pure emotion.

amazing entertainer, a great busi-
nesswoman, and treats people very
well no matter who you are. |
admire Sheryl Crow because she
writes, produces, and plays a lot of
the instruments on her records. [
also love her voice and stage pres-

ence. I'd also mention Martina

SHeDAISY

WWW.americantadiohistorv.com

Jamie O’Neal-

McBride because she’s the bhest
singer I know, and she manages a
career and a family with her heart
and it works! Dolly Parton is a great
songwriter, singer, and entertainer

and an amazing businesswoman
who knows what she wants and
always finds a way to get it done.
And Faith Hill: a huge star, yet she
still treats everyone with genuine

respect, kindness, and grace.”

Shannon Brown

“Barbara Mandrell because she’s an
amazing talent, amazing performer,
and has a great mind in business
matters. Also, Gladys Knight and
Aretha Franklin for their soul and
passion for music, and Barbra
Streisand for her interpretation of

music.”

Do you think men-
toring for women
in the country
music¢ format
exists? Who
gave you some
good advice?

Sara Evans

“I would like to think that
mentoring exists in country
music. I know that I've gotten
great advice from women like
Martina McBride, Faith Hill
Reba McEntire, and more
and recently I've given new
artists some advice. One of
the best tips I've gotten was
from Faith when she encour-

aged me not to tour while I
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was pregnant because it's so hard.
Needless to say, I didn’t listen to her
and I wish I had! I'm sure I'll think
about that twice next time, if I have
another child!”

Cyndi Thomson

“When I first opened for Trisha, she
gave me some great advice. She
said, ‘Live in the moment because it
goes by so fast.’ I took that to heart

Introducing....

MERCURY RECORDS’

Daisy
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and try to remember to enjoy
every part of this journey.

JoDee Messina

“I'll never forget the time I
was scared to death backstage
at an awards show. Faith Hill
comforted me and said, ‘Don'’t

i

worry, we're all family.

Martina McBride

“I've been on the receiving
end of advice and support
from Reba, Tammy Wynette,
Loretta, Connie Smith, and Jan
Howard, just tc nanie a few. I
really think it’s important that
we are able to look to some-
one for support and not feel com-
petitive with each other. 1 hope
someone who is new to the business
would feel like they could come to
me with any question. I always try to
make every woman in this business
feel appreciated because it’s impor-
tant that we support and respect
each other. The world works hard
enough to tear you dewn without us

Shannon Brown

I had the opportunity to meet
Barbara Mandrell and her advice
was, ‘If music is in your heart, don’t

let anyone tell you no.”

Heidi Newfield
“Dolly Parton said something that
stuck with me forever. It was actu-
ally told through a third person,
Julia Roberts, after the filming of
Steel Magnolias, in which

Carolyn Dawn Johnson
“Martina is definitely a mentor for
me, especially because of her tal-
ent and how she balances her
career and family and is still very
successful. I also feel that Matraca
Berg is one of my mentors—she’s
a great writer and singer and she is
true to herself and I always want to
be that way. And she dresses bet-
ter than anyone 1 know.”

they both starred. Roberts
said it had been an extreme-
ly hot day on the movie set
and lots of people were
complaining about the heat.
Julia said she noticed Dolly
was sitting off by herself, not
saying much. So Julia asked
her why she wasn’t griping
about the temperature, and
Dolly

wished for fame and fortune

responded, ‘T have
all my life, and I have it now. [
You're not going to hear me
That stuck
with me! I can’t wait to meet

bitch about it’

doing it to each other!”

During her childhood in 1970s
Berkeley, Daisy Dern and her family
would spend weekends at a friends’
ranch at nearby Stinson Beach in
Marin, gathering to play bluagrass
music—jamming with fiddles, banjos
and guitars. Daisy believes that’s
where her love of country music was
born.

just after turning 21 Daisy asked the
house band of a club if she could sit in.
The drummer was so impressed with
Daisy’s voice that the two formed their
own band, Blue Horizon. They played
local lounges and clubs and developed
a good following. But Daisy realized at
some point that her future involved
taking a shot at bigger things in
Nashville, and so in the early ‘gos, she
packed up for Music City.

Daisy moved to Nashville through a
connection with fellow Bay Area song-
writer Steve Seskin, and quickly began
working with producer Steve G'bson.
“It was too soon and | was very home-
sick,” says Daisy in retrospect. “I
bombed. The songs were wrong for
me, and | wasn’t singing well because |
was so nervous. Steve told me he
thought | had potential, but that |
needed more experience and more
time. | packed up and headed home to

Dolly"

Marin. But the experience was great
and | knew that some day | would be
back in Nashville to stay.”

Daisy called up her old band and
went back on the circuit, playing gigs
like old times. Her confidence as an
artist and an entertainer grew.
“Boredom can be a good thing,” she
says, “It forces you to get off your duff
and try something new or different.” In
1995, she returned to Nashville, con-
vinced this time she would stay. After
just a few months, Daisy met Dave
Gibson, who had recently disbanded
his Gibson/Miller Band and was now
performing solo. The two felt an
instant connection both personally
and professionally. Daisy would
accompany Dave on his gigs, singing
backups, and Dave would sometimes
invite her to sing a song herself. The
pair traveled and wrote together. They
married in 1997 and their daughter
Savannah was born in 1999.

Daisy says she eventually realized
she had come to Nashville with the
dream of having a solo career and that
dream had not subsided. Dave sup-
ported her decision, and they went
into the studio and cut some songs.
The deal with Mercury came about last
summer, and the label hired Dave to

WWAWW-americanradiohistorn.com

produce the debut album.

Daisy and Dave have co-written
seven of the album’s songs, including
the first single “Gettin’ Back To You.”
Interestingly, Columbia newcomer
Robin English is a co-writer on one of
the outside songs called “A Far Cry.” A
very distant cousin of actors Bruce and
Laura Dern, Daisy says she’s never
even met them, and certainly hasn’t
caught their acting bug. “I'm too nerv-
ous to be in front of the camera. |
guess now | am going to have to get
over that!”

Daisy Responds:

Which female artist do you most
admire?

“Dolly Parton, because she’s a great
songwriter and a great singer and is
able to charm everyone. The profes-
sional way she handles herself is a
great example to others.”

If you could ask any female artist for
advice, who would you ask?

“I'd ask Dolly how she deals with criti-
cism or negativity and doesn’t seem to
take it personally. When you put your-
self on the line, you set yourself up for
rejection, | wonder how she internally

handles that so she isn’t hurt by it
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Kristyn Osborne, SHeDAISY
“I've experienced more ‘mentoring’
as a songwriter, by both male and
female co-writers. The songsmiths
in this town are very generous,
and at the core, as a community,
are supportive of one another.
We've received a lot of advice over
the last 12 years, but I would have
to say that the best was to be smart
enough to surround yourself with
a team of people who know more
than you, which is exactly what we
did. Therefore, we continue to get
good advice from competent peo-
ple we trust implicitly. “

Kassidy Osborne, SHeDAISY
“I think it definitely could exist. We
did not have that opportunity at
first, but what that did was make us
work harder and educate ourselves
by actually experiencing the mis-
takes. Our parents were the biggest
mentors for us early on and, like us,
they knew nothing about the music
business at that time, but they gave
us the courage to figure it out.”

Jessica Andrews
“I experienced mentoring personal-

14 gavin October 26, 2001

ly when I toured with Faith Hill and
Trisha Yearwood. I had so much fun
both of
women. What amazing performers

with these incredible
and businesswomen they are. The
artist who gave me my start was
Faith Hill. She told me that I
reminded her of herself at my age.
She shared with me that Reba was
her personal mentor. Faith took me
under her wing and has been a
wonderful role model.”

Tammy Cochran

“I think mentoring exists. Some of
the best advice T've ever gotten
has come from Grand Ole Opry
members. They’re happy to give
the pearls of their experience to
the next generation of country
artists.”

Jamie O’Neal

“On the ‘Girls Night Out’ tour, Reba
gave me some advice, ‘Always keep
yoursell interested in what you’re
doing by changing and reinventing
yourself and not getiing bored,
because when you’re having a good
time, the audience can feel it.” That
was great advice.’

The €MAS are
approaching...
what are your
thoughts on
awards shows?
Any constructive
criticism?

Jessica Andrews

“As a child, T always watched the
awards shows. I never knew how
nerve-wracking it was to be on an
awards show until I first performed
on one. I was so excited and nerv-
ous at the same time, and everyone
is watching you! As for improve-
ments, I wish that they would bring
the fans closer to the stage. The
energy that you receive from an
audience being close when you per-
form is great.”

Heidi Newfield

“I grew up watching the CMAs and
it was a huge deal in our house. As
a little girl I would wish and pray to
be on them someday. I have to say,
it would be nice to see the shows
have a little more diversity with the
artists who perform on them.

Jamie O’Neal

“I love the CMAs, 1 especially love
Vince Gill as a host—he’s hysterical.
I do think it would be great if some
of the classic artists who are still
great today would get the chance to
perform more.”

Carolyn Dawn Johnson

“Awards shows are important—not
as much for the awards really, but
for the exposure it
gives to our format. I
think people who
would not normally
watch a  country
show are more likely
to turn on the TV if
its an award show.
Why? Because they’re
hoping they get to
see the one or two
big stars like Faith
Hill, Shania Twain, or
the Dixie Chicks.
Having said that, I
think it is important
that the big stars still
come to the shows.
I's part of giving
back, because they

are the big draw.

Because of that, it’s the one time us
newer artists get a chance 1o per-
form in front of millions of people
in one night, which keeps the cycle

going.

Kelsi Osborne

“There’s always been one thing
that’s bothered me, not just with the
CMA Awards, but with any awards
show. I think that artists should be
able to sing the full-length version
of their song. There’s no way an
artist can express what they are try-

"

ing to convey in one minute

Kassidy Osborne

“I've always loved watching them
and always hoped to be a part of
them one day. And then I realized
how political they can be.”

In the past five
years, female
artists in country
musi¢< have been a
dominant force in
the format'’s suc-
cess. How have
opportunities for
women changed
and/or grown dur-
ing this time?

Jessica Andrews

“Shania Twain, Faith Hill, and Reba
have all helped expand the fan base
of country music, paving the way
for young female artists like me.”

Tammy Cochran
“We have artists who are crossing

WAMAW=adlnericanrtadiohistorv-com
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“I don't want to say it was easy to write, but the story was

already there. It is the true story of an old roommate's experience.
Much to his chagrin, it is now on the racio.

(Sorry, buddy. I'll buy ya a beer.)”

MARK McGUINN

“A very strong song for our format as we look for substance
and emotional reflection.| feel like I'm in the bar with him.”
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over to the Pop world, and
artists who have successful act-
ing careers. With these very tal-
ented women leading the way,
the possibilities are endless.’

Sara Evans

“Because there’s so much great
music coming from the gals,
we are driving the format as
much as men in terms of
record sales and hard ticket
sales. It's awesome to watch it
and to be a part of it. It makes
me very proud.”

Cyndi Thomson
“Not that
weak, but

weE  were cver

women  have
gotten stronger in who we are

and in what makes us each unique.
One Chicks.

They worked for years before they

example is the

got an opportunity with a major
label, and even then, in the moment
of truth,
enough in who they were as artists

they were confident

and women themselves

apart.”

to set

Kristyn Osborne

“Women in the last five years were
providing more compelling music
than the male acts, and the audi-
ence began to demand more of it.
But like everything else, eventually
demand can cause ‘too much of a
good thing.’ Because of the more
universal appeal of the female
music, the television and endorse-
ment opportunities become more
frequent and lucrative. Also, I think
female country artists can provide a
more ‘non-threatening’ alternative
to the more offensive, radical
females in the pop genre.”

Kelsi Osborne

“Unlike 10 years ago, women ‘work’
now in our format. They dominate
more than ever before! [ feel
women can get away with more; we
are more accepted than men are
with music that's left of center
Starting with Shania, female artists
have been able to help bring more
listeners to our format and in turn,
sell more albums. One of the great-
est compliments SHeDAISY can
receive is when someone says they
never listened to country music

until they heard us.’
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JoDee Messina

“When 1 first got my record deal,
most labels had only one current
female artist on their rosters. It's
much different today thanks to
women like Shania Twain.”

Heidi Newfield

“The door has swung wide open.
We're finally getting the opportuni-
ties that men were getting years
ago. I remember when [ first moved
to Nashvill, T sat down in the offices
of various record company people
and often heard that women could
not fill auditoriums or sell the num-
ber of records that men could. The
sky is the limit for women right
now, which gives us endless oppor-
tunities. I think it’s awesome.”

What’s one thing
that most people
might not know
about you?

Jamie O’Neal

“I was in a 7-Eleven commercial
in Australia about 10 years ago. I
was terrible. [ had this Elvira-
type look and I was supposed to
walk up to a mark and say,
“magazines” in a vampy voice. I
couldn’t hit that mark and must
have had to say my line 20,000
times.

Jessica Andrews
T love to ride roller-coasters!
And, as much as I love enter-

taining, I still love my private
time.”

Shannon Brown
“I'm a perfectionist.”

Carolyn Dawn Johnson

“Growing up in Canada, I used
to be in Junior Forest Wardens
when I was young. One winter,
one of our projects was to build
a quinzee and sleep in it
overnight. You make a quinzee
by shoveling snow into a very,
very big pile. Then you let it

freeze overnight. The next day
you hollow it out leaving about
a foot thick worth of snow for a
wall. Then you poke an air
hole in the top and cover the
door with pine tree leaves. The
temperature will actually rise (o
0 degrees Celsius because of your
breath and body heat, once the
door is covered. I was one of ones
who braved it out in -35 degrees
Celsius weather. You don’t want

to know what that is in
Fahrenheit, it’s something like
minus 70!

Kristyn Osborne
‘I haven’t eaten any red meat for
the last 14 years.”

Kelsi Osborne
“As a child I played soccer and was
heavily involved in track and field.
Fifteen years later, I still hold the
record for the 30-yard dash in my
elementary school.”

Kassidy Osborne

“I don't like chocolate. Really!

Carolyp Dawn Johinson
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Heidi Newfield

“My parents raise horses for a living
and I grew up on a ranch. Although
[ was never around pigs, for some
reason I collect them. I have around
50 different types of ceramic and
clay pigs.

Tammy Cochran

“Most people don’t know that I'm
an avid Golder Girls fan. 1 watch
Nick at Nite while I'm going to
sleep. And I love Lifetime.’

JoDee Messina
“Though I have a ‘strong’ image, my
feelings are hurt very easily.”

Cyndi Thomson

“I always have chocolate and at
least five different kinds of lip gloss
in my purse. I'm also a drug store
junkie. If I need to get away on the
road, you can always find me in the
nearest drug store in the beauty
products aisle.’

Sara Evans
“I think that most people would be
surprised to learn how crazy I am.
Just silly and acting ridiculous. My
family communicates

humor.”

through

Where were you
when you first
heard about the
September 11 ter-
rorist attacks?

Trisha Yearwood

“I was in Santa Monica. I was sup-
posed to shoot a video with Don
Henley for my next single that day.
My mom called to make sure I was
safe and then told me the news. I
watched TV like everyone else. I
felt numb, sad, and shaken. More
than a month later, I still feel like
I've lost a loved one. Although I
didn’t personally know anyone
who died, I had friends who either
didn’t go to work at the WTC that
day or who got out alive.”

Tammy Cochran

“I was woken up by a friend calling
me with the news. At the time, only
one plane had hit. My first thought
was, ‘What a terrible accident’
When the second plane hit, I

"

thought, ‘This is no accident.
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THE WOMEN OF MERCURY
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Venice, Italy on the ‘boat
[ car’ when someone heard
us speaking English and
asked if we
Americans. They then told
us what happened. 1 was
and horrified.
There was no English tele-
vision in the hotel where
we were, so for the first
night we only had visual
images to learn what was
happening. Then we went
to Switzerland where we
were delayed for eight days
trying to fly home.”

were

terrified

/ Kelsi Osborne

Carolyn Dawn Johnson

‘I was in my hotel room in Calgary
the day after the CCMA Awards. I
was on a high after receiving a few
awards, but then my alarm clock
went off and the radio said the WTC
had been hit by a plane. Of course
at that time you think it’s an acci-
dent, I pushed the sleep button, and
when it went off again they were
still talking about it. I turned on the
TV and started watching CNN to see
what was going on and I watched
the second plane fly into the South
Tower. I was in shock and disbelief.”

Jamie O’Neal

“I was in New York City and watched
the second plane hit the tower on
television. We were a bit away at 56th
Street, but we walked to Fifth Avenue
and you could see the smoke. It was
so horrible. My husband was in
Nashville and for several hours we
couldn't get the phones to work and
that was very scary. Since we could-
n't fly out, we hired a car to drive us
to Maryland, and then my bus was
able to pick us up.”

JoDee Messina

‘I had just landed at the Nashville
airport that morning when I heard
about the attacks. I did not know
they were terrorist acts until I got
home and saw that the second
tower had been hit. I was sickened
by the news. As I watched the news
that day, I felt like someone had
turned off a light in part of my soul,
It's really too sad to even describe

Sara Evans
“We were actually just arriving in
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“We were in Fresno, California
to do a show in Tulare that night.
Kristyn called my room early that
morning and woke me up. In a
panic, she told me to come to her
room, not giving me any hint to
what was going on. What I saw on
the TV when I arrived in her room
was unbelievable. I actually thought
it was one of those scenes out of the
movie Independence Day. For a
moment [ thought I was watching a
movie, when in fact America was
being attacked.”

Heidi Newfield

“My first reaction was complete
shock. We were en route to York,
Pennsylvania, about 40 miles away
from where one of the planes
crashed. Since there were about
3000 people waiting to see Trick
Pony, we decided to continue with
our performance. I know many fel-
low entertainers chose not to per-
form that night and we respect that
decision. I was actually one of
them at first, until my partners Ira
and Keith reminded me that it was
our job to get peoples’ minds off
the tragedy, if even for an hour. So
that's what we did. We put our
‘game faces’ on and did the show.”

Shannon Brown

*] was at home, having returned
from Pennsylvania the day before. I
was still sleeping when my sister
called to find out where I was. It
was through her that I learned the
news. I turned on the television and
watched in disbelief.”

Cyndi Thomson
“I was in the Calgary, Alberta airport
getting on a plane to come home

from the Canadian Country Music
Awards. 1 got a call on my cell
phone from my mother describing
what was happening in New York.
Since there were no televisions in
the airport, I realized that I was the
only one with this information
and didn’t know if 1 should tell
people or keep quiet. I immediately
felt sick and ran to the restroom
where 1 began to pray.”

With so much of
your time taken
up with touring,
recording, inter-
views, ete., what
would be your
dream day off?

Trisha Yearwood

“First of all, sleeping late. Then
wandering into the kitchen for a
nice warm cup of coffee. My
dream day would be a beautiful
fall Saturday, so I could open up
all the windows and lay on the
couch in a warm sweatshirt and
fall asleep watching a good col-
lege football game.”

Martina McBride

“Just puttering around my house
with no interruptions, on my own
schedule. And as much as I love
being with my husband and kids,
I would probably enjoy having the
house to myself!”

Jessica Andrews

“My dream day off would be relax-
ing somewhere on the beach,
soaking up the warm rays of the
sun.”

Carolyn Dawn Johnson

“First of all, I'd sleep in. There
would be no phones and no day-
light getting in my room. When I
naturally wake up, the birds start
singing and the sunshine peers
through my blinds, and I hear the
sound of a fountain running. I get
up and go for a brisk walk—the
air is clean and a little bit nippy.
Then I come home and make a
delicious breakfast of pancakes
then sit in the living room and lis-
ten to classical music. 1 take a
long bath and then a car picks me
up (so I don’t have to drive) and
I head off to a spa to get a mas-
sage, facial, and my nails done.
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When that is finished I relax to
the sound of running water from
a fountain and just close my eyes.
Afterwards, 1 head to a beauty
salon to have my hair done. They
lightly apply some makeup and
there would be some comfortable
but hip, fun clothes to put on.
Then I get back in the car and
meet my boyfriend and some
other friends for dinner. We catch
a movie full of drama and excite-
ment and of course love, and [
snuggle up to my boyfriend. Then
I get in the car and ride home and
have a beautiful, peaceful sleep.”

Tammy Cochran
“Sleeping ‘til noon and shopping
the rest of the day.”

Cyndi Thomson

“A beautiful beach with palm trees
on a deserted island so there
would be no distractions, and an
unlimited supply of pifia coladas
and sunscreen!”

JoDee Messina

“My dream day off would be sleep-
ing ‘til noon, hanging out at home
with my family and animals, eating
maximum amounts of carbohy-
drates and sugars, and not having
to run six miles.”

Kristyn Osborne

“Well, I would love to take a few
days and head off to the Mirival Spa
in Tucson. I'd treat myself to a hot
stone massage, read by the pool, eat
incredibly healthy meals prepared
for me and take evening desert
walks along the meditation trails,”

Kelsi Osborne

“An all-day pampering at a day spa
where I don’t have to keep a sched-
ule or wear any make-up and I can
eat whatever [ want!”

Heidi Newfield

“It would be in a warm, tropical
location with complete and total
quiet with somebody special. And
since 1 have nobody special, that’s
why I'd call it my ‘dream’ day off!”

Jamie O’Neal

“No cell phone! Going to a spa and
getting a massage and facial and
then eating an extra large pizza
with a bucket-load of margaritas.
That would be heaven!” B
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Country Promo Gals:
Three To Keep An Eye On

Compiled by Jamie Matteson

hen we decided to include female

bromotion executives as part of this

Country special issue, it was enlight-

ening to discover that it was a very
short list. Of the 15 or so promotionally active labels
in Nashuville, Curb’s Eva Wood is the only female VP
of Promotion, and there are exactly three female
national promotion directors overseeing field staffs.
The good news for female regionals aspiring to man-
agement positions is that there are three smart, tal-
ented, hard-working women who bring their per-
spectives and opinions to the table bere, perbaps
belping to pave the way for future women promotion
execultives.

How did you get your start in the
music business?

NANCY TUNICK,

National Promotion Director, VFR Records

After college 1 was living, unexpectedly, in
Meridian, Mississippi. I had a degree in music, but
there weren’t many job opportunities for a music
major in Meridian. I decided the closest thing to
music was radio, and with absolutely no experience
I knocked on the doors of radio stations in
Meridian, quickly landing a morning show sidekick
gig on WQIC, because I didn't speak with an
accent.

TEDDI BONADIES

National Promotion Director,
Arista Records

My first industry gig was
in 1985 as sales assistant
to Jim Caparro, who was
the sales manager for
the CBS Records’ Mid-
Atlantic
Maryland. (Now he runs
Island Records).

APRIL RIDER

National Promotion Director, Curb Records

I started by working with a song publisher named
Wade Conklin. Wade helped me get my first “pro-
motion” job with independent promoter Skip
Stevens. From day one, I was calling 80-100 report-
ing stations.

branch in

If you didn’t work at a record compa-
ny, what career might you like to have?

NANCY TUNICK: Either a novelist or professional
mezzo soprano (opera dival).

TEDDI BONADIES: I'd own a great boutique or day spa,
located in a waterfront city like San Diego or
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Annapolis.
APRIL RIDER: [ have an Interior Design degree as
Retail
degree. I would love to have a design

well as a Merchandising
shop with antiques, wall coverings,
window-treatments, and design servic-
es.

What is something that most
people don’t know about
you?

NANCY TUNICK: 1
telegrams in high school and college.
The bellhop was my favorite, but I
looked kinda cute in a gorilla suit!
TEDDI BONADIES: Most people dont know

that T assisted in oral surgery for two years prior to
a career in the music business. I also own 31 pairs

delivered singing

of black shoes and 26 black purses.

APRIL RIDER: I'm a single mother of two adopted
teenage daughters.

How have your National duties
changed your personal life?

NANCY TUNICK: Now I have Monday evening confer-
ence calls with my family outlining spin goals for
the week—no, seriously, it hasn’t changed my per-
sonal life. 1 try to incorporate the mission of my
work with the mission of my life as a whole

It makes things feel much more cohesive

TEDDI BONADIES: It’s really stretched me in a

positive way. However, I do have less per-

sonal time and I work longer hours. My
workouts and hikes in the park, which I love,
have become minimal. Now, much of my
free time is spent doing the every-
day errands—banking, shopping,
dry cleaning, laundry—just get-
ting prepared for the next work
week or road trip.

APRIL RIDER: I had to buy my kids
a cell phone to keep better track
of them (I worry a lot). We now eat
instant “mashers” instead of homemade.
Oh, and my dog is actually excited to
see me every night.

With so few women in label
promotion management posi-
tions, is there mentoring for women?
How could we do a better of job of
mentoring and supporting women in
our businesses?

NANCY TUNICK: 'm not aware of or involved with

WiAM-akaekicaklkadieohisteormco

much mentoring for women in the music industry
in an organized fashion, but I do think there is a

core suppoit group of women
in the music industry whom 1
consider good friends and
mentors. We regularly share
experiences and ask each
other’s advice, and we're all
on different steps of the career
ladder. This friendship men-
toring works for all involved.
We could reach out
directly to women who are
just starting out in the industry,
but for the most part, I think
mentoring is gender blind, and

more

that is appropriate.

TEDDI BONADIES: It’s not about men vs. women, or
even women vs. women in our industry, unless we
let it be. My mentor happens to be Bobby Kraig,
my boss and friend of eight years, because he’s a
quality person both in his personal and profes-
sional life. He taught me to become the best pro-
fessional I can be, and that is an ongoing thing. It’s
important that we take what we have learned,
along with a lot of encouragement, and pass it
along to the next generation of record executives
and industry professionals. The only way our
industry will thrive is to pass along knowledge.

APRIL RIDER: What I recommend, is find a few indi-
viduals, men and/or women, who best represent
where you want to be. Learn something from each
of them and develop your own style. Honesty,
integrity, and respect are hard to come by in this
business. Don’t compromise. The more of these
values you possess, the better your chance for sur-
vival and success. I learned this from my mentor,

Shelia Shipley-Biddy.

What's your dream
day off?

NANCY TUNICK: There’s a ham-
mock between two catalpa
trees on a farm in mid-
Missouri with my name on it.
To be there with a glass of
wine, a good book, and a
dead cell phone battery.
TEDDI BONADIES: Sleeping late,
going to a day spa for a manicure, pedicure, mas-
sage, and facial. Then shopping, seeing a fabulous
movie, having a yummy dinner with a great friend,
and then a hot bubble bath!

APRIL RIDER: While lying on a beach in Tahiti, the
phone rings once...it's Eva telling me we scored
another #1. W
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DEAL: As only a truly big-ass
flation can, Power 106-LA is let-
ting its listeners realize their auto-
erotic dreams by giving away
scme serious celebrity lead sleds
in its “Power Cars & Stars” cam-
paign. “We're giving away ‘Nelly’s

Benz,’ ‘Jay-Z's Jag,’ ‘Nate Dogg’s Navigator,’

39

and ‘Busta’s Beamer,”” says Promo Goddess
Dianna Obermeyer.

THE CONCEPT: “Promotions and programming
get together at least once a
week to discuss what’s
going on—that way we
stay on our game—there’s
more

competition now

more than ever,” she says. |
Also, we don’t like to il ey
repeat ourselves. We've [§ ‘ :
given away Xtera’s and Rnga OUF TV
Pathfinders.. .but never “Baller” cars. Both [PD]

b, |

Jimmy Steal and 1 have done ‘Cash, Cars, &
Stars’ in other markets, but, given the state of
the economy, this time there’s no cash—just
cars and stars,” she laughs.

these are not the exact
cars that belonged to
these particular stars—

(the upholstery-cleaning

TOP 40/
RHYTHM CROSSOVER
EDITOR
KEVIN CARTER

kevin@gavin.com

from our dusty

shelves, and tickets to

all of our Halloween

bill alone would have
been prohib:tive). These
are just fantasy repre-
sentations based on lis-
tener desires. “We tied
the cars into artists who
were hot on the station,
and based the cars on
the vehicles that our lis-
would

teners truly

stars&ars

want,” Obermeyer says. f21{{§106 {38

events. She was so
happy, she’s now
become a walking

ambassador for the
station—she thinks we
rock!” Warm & Fuzzy
Alert: The
father recently lost his

winner’s

job and the use of his
car, so while she wus
tooling around in her

——

THE CARS: “We worked
with a dealer group who
does business with us
locally—it was a
cash/trade deal,” says
Obermeyer. All of the {
vehicles are 2002 mod- IS
els: Nelly's Benz is a C-
Class Mercedes, Jay-Z’s
Jag is an X-Type Jaguar,
Nate Dogg’s Navigator is

111106 [

gtars&rars

obviously a Lincoln Navigator, and Busta’s
Beemer is a BMW 325i. “They’re all black and

“When business does pick up again, I'm willing to bet that

these dealers will remember that we came to them during

the not-so-good times and purchased four luxury vehicles.”

Once the artists were selected, the station
had to secure the requisite approval to get
them to recard drops for the contest. “We
tying
around certain artists who happened to be

were very strategic, this promotion
dropping new records,” says Obermeyer. “We
figured they wouldn’t mind, if a major radio
station was coming to them with a vehicle
(pardon the pun) for them to promote their
record.

Before we venture any further, the truth-in-
advertising fairy reminds us to remind you that

silver, the colors our listeners wanted,” she
says.

As a qualifying prize, each player won an
autographed CD of the designated artist. In
the case of Jay-Z, Power 106 just happened to
have the presents on his House of Blues show
so they were able to bonus the qualifiers with
tickets.
Obermeyer, who also went a little bonus-
happy with her. “Fall just happens to be a

“The first winner was great,” says

great time of year to clean out the prize clos-
et...so we gave her a whole bunch of CDs

wwweamericanradiohistorv.com

DALY brand-new Benz, she

-y —— was able give her old
j N ‘A car to her old man.

: REACTION: Even in

these troubled and

uncertain promotional

times, when every-
thing seems overdone
and inappropriate,
Obermeyer offers a
one-word reaction:
“Great!

thought, what do we do? Since September 11,

Initially, we

many stations have pulled their contesting,
but we realized that a lot of that had to do
with big cash giveaways. In our case, this is
a tangible item, not cash.”

BOTTOM LINE: “It’s all about our federally
mandated order to get back to some sense of
normalcy,” she adds. “For us, it’s all about
doing business with clients who frankly,
weren’t doing that great at the time, based
on the events.” It's also about casting your
seeds of love upon the waters, as it were:
“When business does pick up again, I'm will-
ing to bet that these dealers will remember
that we came to them during the not-so-good
times and purchased four luxury vehicles.”

As far as future Power 106 promotions go,
Obermeyer is tight-lipped—for now. “It’s still
top-secret...but I will say that we've adopted
the same philosophy by partnering with
good clients and helping each other out.”
WANT TO PICK OBERMEYER’S BRAIN? CONTACT HER AT
(818)953-4200, OR DIANNAO@POWER106.EMMIS.COM
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THE CI

LING

Finds Theirs RADIO HIT

By Delphine Hwang

ead singer Alex Band of
The Calling sounds a lot
older than he looks.
Imagine what he must have
looked like five years ago
when he first started play-
ing music with eventual bandmate gui-
tarist/songwriter Aaron Kamin. Back
then, Aaron knew Alex as his girl’s 15-
year-old Dbrother, who according to big
sis, was pretty good on guitar.
Understandably Aaron, who spent his
mid-teen years blaring James Taylor |
(can JT be blared?) out of his car, could-
n’t believe a guy that young could be that
good. But after hearing Alex sing, Aaron con-
fessed, “I realized I’d never heard anyone like
him. The age difference became a non-issue.”

Generation Gap. Eventually, younger players
Sean Woolstenhulme on guitar, Billy Mohler
on bass, and Nate Wood on drums replaced
the more mature members and Generation

“Wherever You Will Go” has the same kind of instantly

appealing melody that’s made other Alternative crossover

singles by Staind and Lifehouse surprise everyone at Top 40.

The age differences didn’t stop there. Once
Aaron and Alex decided to form a band, they
recruited a 58-year-old drummer and a 40-
year-old bassist, promptly dubbing the band,
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Gap grew into The Calling, putting out their

first album Camino Palmero this past July.
The title of the album was chosen for again

very apt reasons.Camino Palmero is the street

This intriguing
photo of KC101-
New Haven PD
Danny Ocean and
Z100-NY OM Kid
Kelly standing with
Tom Ridge, new
Director of
Homeland Security,
arrived on our
doorstep recently.
When asked what
the deal was, both
Ocean and Kelly's
people replied,
"That's classified."
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in Los Angeles San Fernando Valley Alex
grew up on, where Alex and Aaron met and
forged their partnership. It's also in the
neighborhood where then RCA A&R honcho
Ron Fair lived. Fair listened to the demos
they took to his house and eventually signed
them. With the contract behind them, they
dropped out of school. Aaron veeredaway
from his UCLA pre-med track, and Alex left
high school and his quiet outcast reputation
there.

Although the band was signed five years
ago, it wasn’t until last year when they
appeared in the movie Coyote Ugly perform-
ing their hit single “Wherever You Will Go”
that their career began to take off. Since then,
they made an impact in both Alternative and
Hot A/C, wrote lead song for the teenage flick
Summer Caich, and just finished their first
nationwide tour opening for Lifehouse. The
two bands not only have similar histories, but
The Calling’s “Wherever You Will Go” is
bound to experience the same longevity as
their headliner’s first hit.

“Wherever You Will Go” has the same kind
of instantly appealing melody that's made
other Alternative crossover singles by Staind
and Lifehouse surprise everyone at Top 40.
“Wherever You Will Go” is charting now at
Top 40 with a spincrease of 250+ and with
WNOU-Indianapolis leading the way.

If anyone wants an easy hit, play the heck
out of The Calling’s “Wherever You Will Go.”
Given their story, image, and sound, you’ll be
knocking your head on your soundboard later
for not answering the call. B

KSFM-
Sacramento night

' guy Cranium's

: body language
screams "It wasn't
me," before some-
one whispered to
him that the guy

_ standing next to
him was Nate
Dogg, not Shaggy.
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KENT & ALAN:
Star 101.5-Seattle’s
Dynamic Morning Duo

By Annette M. Lai

or the past 15 years Kent Phillips and
Alan Budwill have heen the morning
voices in Seattle on Hot A/C KPLZ
(Star 101.5). Phillips doubles as
KPLZ’s program director, and says that the show,
since 1996, has usually ranked top three in every
female demo. “And half of that time,” he says,
“we’ve been #1 with women 18-34, 18-49, 25-49,
and 25-54.”
That's an amazing track record, but their suc-
cess as a team goes back even further—nearly 20
years to be exact.

THE BEGINNING

The two credit PD John Barry of Top 40 Magic
107 (the former KMJK)-Portland for teaming them
together back in 1982. Budwill tells GAVIN, “At
Magic, I was the midday/production guy and
Kent was the morning news guy for a morning
team that actually got into physical fights—regu-
larly. Kent often had to go in and break up the
fights like a referee until they finally fired those
guys. John Barry put us together and even though
Kent’s backgrcund was primarily news and mine
was a combination of news/talk and beautiful
music...there we were doing a Top 40 morning
show.”

The combination clicked, and in 1986, then-PD
Casey Keating (who now programs Top 40
795.7-San Frar.cisco) offered the duo an opportu-
nity to sign or. with a brand new Top 40 station,
KPLZ-Seattle. Keating reminisces, “When I first
heard of Kent and Alan in June of 1986, I had no
idea how important these two people would
become in my life. Victor Ives was about to sell
his station, Magic, in Portland. He knew then
what I know now—that Kent and Alan are very
special people and that they deserve only the
best home. He passed along an aircheck to his
friend, KPLZ General Manager Shannon Sweatte.
All it took was one listen after Shannon gave me
the tape to know there was something wonderful

about this morning show.
Our goal back then was to
create a2 new morning
show dynasty in Seattle. |
guess we succeeded.”
What Keating liked
about Kent and Alan’s
show is probably also
what Seaitle enjoys about
it to this day. Among the
things that make the duo
endearing are, Casey says,
“Intelligence—they’re
both extremely bright
people and [ never let the
fact that they were willing
to work for me deter my
belief in that. They are
funny, especially when it
self-effacing
humor. And they are hoth

comes (o

passionate and compas-
sionate. They love the
radio business and have a
strong desire to give back

to the community.”

“LET'S CRACK SOME ‘
MORE ENSURES!”

Phillips credits their longevity
in the market and that ability to
give back to the community that
Keating previously mentioned, as part of their
recipe for success. “It’s about longevity, but it’s
also about being plugged into our community.
We each host many, many events and have done
so for years. I do a TV show, too. You're so
ingrained that people
become used to you...you're like friends. T think
it was Jeff & Jer from Star [KFMB/FM] in San
Diego who said, ‘Find a market and marry it.” The

into the community

great morning shows of all-time have all done
that.”

Alan says, “I would add that we've also devel-
oped a relationship with our listeners where one
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day we can be a smart aleck or a jerk, but then
tarn around a few minutes later and give away
z bike to a kid or raise money for a breast can-
cer charity. So we have an ‘elasticity,” whereas
z lot of other shows will just hang their hat on
one thing like ‘we're the nasty guys. We've
been able to span the realm of being nice but
zalso being kind of silly.”

PLAYING TO THE MARKET
Kent stresses the importance of being topical.
‘Obviously, staying topical within your commu-

nity or maybe topical on a national basis is key.
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You need to find ways to incorporate the local
community into whatever you’re doing. A great
example is that Seattle is a military town, so now
we've got this war going on and a lot of the ships
around here are being sent out. So every Monday,
we’ll be broadcasting our shows via satellite live
to the ships. The reason that can happen is for 15
years we've done that every Christmas; so the
Navy knows what they’re getting; the red tape is
already gone so we can just go ahead and do it.
Plus, our listeners are used to it and will respond
to it. That’s something nobody else in this market
can do.”

GOOD HELP IS GOOD TO FIND

Kent and Alan give high marks to their
Executive Producer Leonard Barokas, who has
worked with the team for eight years. The two
told me this wild story about Leonard in his pre-
vious job...at a funeral home. Apparently, in his
pre-radio life, Leonard caused a “fat fire” in the
crematorium—something about the burners not

being all on at the right setting while he was
incinerating some remains. A true story? While
they may say “yes,” I have my doubts—remem-
ber, these are morning show guys. Alan says,
“Leonard knows us so well, and his job is more
than just booking guests. He gets the concept of
the show and always keeps us on track.” Kent
says, “The other thing Leonard is really good at
is adaptability and being able to stay ahead of
what’s hot.” Barokas chimes in and tells GAvIN,
“Kent Alan are very easy
with...they’re professionals so it's not hard to

and to work
come in and work 120 percent for them because
these guys are great.”

Rounding out Kent and Alan’s morning team is
Corine McKenzie from Timesaver Traffic, who
sounds like from time to time she has to serve as
maybe even, a bit of a referee. Alan credits her
for being able to “put us in our places. And she’s
pretty sarcastic, too. The bottom line is she isn’t
the laugh track.” Kent wryly interjects, “But if she
wottld laugh, that would be great.”

EYES ON THE FUTURE

So what’s the future hold for this dynamic
duo? Keating shares a small secret that the two
would love to one day be part of “Radio’s Best
Friend” Art Vuolo’s much-admired morning
show video compilation. But other than that,
what about something like syndicating 7The
Kent and Alan Shou? “We've been approached
about it, but we’re not sure. This is really a
hard situation to try and figure out and we
approach it Kent
responds. “We don’t want to lose all the local

want to cautiously,”
things that make our show a success. We've
been watching certain shows, but as they go
into syndication, their local ratings drop and
there is a bulk of them that are that way and
that’s scary.” Alan adds, “We haven’t ruled it
out at all; but I really wouldn’t want to change
what we do here.”

FOR MORE ON KENT AND ALAN, VISIT KPLZ'S WEBSITE

AT WWW.STAR1015.COM

CHARLOTTE CHURCH

HEALING THE WORLD THROUGH “ENCHANTMENT”

Most of you know Charlotte Church as the Welsh
classical music phenom who burst onto the
scene in 1998. Since then, this 15-year-old singer
with the voice of an angel has sold over 9 mil-
lion albums worldwide and sung for
the Queen of England, the Pope, and
Presidents and First Ladies. Earlier this

S

2
4

month she joined the Columbia
Records family and released her fourth
CD, Enchantment, which features the
new single, “The Prayer,” a song that’s
most appropriate for these anxious
times.

Church about her newest body of

GAVIN recently spoke with

work.
—ANNETTE M. LAI, EDITOR

10U sing

David Foster, who produced the song,
had spoken to my manager [[rving Azoff]
about this song and mentioned Josh.
David
Andrea Bocelli version and T thought it

sent us the Celine Dion and

was so beautiful that I'd quite like to record it. I
recorded my part in Wales and Josh did his part
somewhere in America. 1 heard his voice for the
first time when 1 started recording the song. He has
this gorgeous easy-going voice that’s not too oper-
anc.
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My album is called Enchantment because music
has this inexplicable way of helping people
through hard times. Recently a lady came up to

me and said, *My son was killed in the
September 11th attacks, and listening to your
music is one of the only things that picks up my
spirits,” and that was so nice to hear. I love (o
hear those kinds of stories because being famous
can sometimes be hard, and when people say
things like that, you realize you’re actually help-

ing people and that puts everything into per-
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spective. “The Prayer” in particular, has got such
emotive words, an optimistic feeling, and this
whole hopefulness inside of it.

When I was 12, someone would say, “Sing this,
and I'd just kind of sing it, I didn’t have much
perspective on things. But now Im developing
as an artist and I wanted to be more involved in
my career because in the end, I am the project.
[ wanted to be fully in charge of what was going
into this CD and decided I wanted to put quite a
lot of diversity in it: Celtic songs, classical songs,
Broadway songs. 1 tried to mix different musical
genres and cultures together. This is the CD I'm
most proud of because it’s that one that I've been
most involved in.

One of my favorite songs [ ever sang is for the
new Ron Howard movie, A Beautiful Mind,
which stars Russell Crowe as a math genius and
comes out at Christmas. 1 haven't really got a
tavorite artist, but James Horner, who wrote all
the music, is just a genius. He wrote “All Love
Can Be” for the film for me and it’s just the per-
fect song for these hard times.

I know that often music has to be stereotyped
into certain fformats|. But if it's good quality
music, which has got a lot of artistry in it, then it
shouldnt be segregated against what type of
music it is. l
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The Programming Ladies
of Upstate New York

ALTERNATIVE
EDITOR
RICHARD SANDS

richard@gavin.com

By Richard Sands

asically, you can count
the number of female PDs
in the format
hand—OK
Leslie Fram
Stevens, Kim
Kelli Cluque... well, you
get the idea—out of more than 100 or so
Alternative PDs, approximately 10 are
women. But, as luck would have it, three

on one
maybe two.
Nancy

Monroe

of them are programming stations in the
upstate New York area. WHLR-Albany’s
Susan Groves, WKRL-Syracuse’s Mimi
Griswold, and WEQX's Alexa Tobin.

Oh I know. ‘EQX is technically located

<

SUSAN GROVES

Got her start running the
board for Casey Kasem's
American Top 40 when
she was just 16 years
old. Her career now
includes having been
the program director of
four different stations in
Albany. “I am a typical
PD I think in that I real-
ly don’t have much of a
life outside of work. I have two cats, and someday
hope to be responsible enough to have a dog.”

\\

4

just heing in the radio environment had
the opportunity to learn and be taught.

ALEXA: I was at WBRU and after a few
years I'd seen enough of how things work
to know that programming was where
you really got to take risks, break artists,
come up with cool promotions, etc. I was
always a pretty good jock, but my cre-
ativity off-air (programming, promotions
and such) was always much better than
anything I would say or do on-air. Then I
moved (o Boston and started working at
WFNX. Max Tolkoff was the PD then, and
Kurt St. Thomas was MD. Then Kurt took
over as PD. We did some awesome things
at that station back in the early '90s, and

I used to hang around with Kurt every
chance I could get just to “absorb.”

in Vermont, but it’s just minutes from the

New York state border. “Since day one,

Albany has been our main Arbitron market—
our signal is crystal clear in Albany,” states
Tobin emphatically. Well it’s close enough for
me to fit this theme. It’s been a couple of years
since we shined the GAVIN spotlight on the
female PDs of the Alternative format. So, let’s
check in with these well-respected program-

mers in roundtable style.

RICHARD SANDS: First of all, when did each of you
know that you wanted to be in radio?

SUSAN: I'm one of those weird people who's
never done anything else b radio: Except for
one brief venture into TV sales, it’s the only
job I've ever had. My mom claims to still have
tapes of me “playing radio” when I was seven
or eight. I can assure you those will never see
the light of day!

MIMI: T never knew that I wanted to be in it,
but T always knew I didn’t want to be without
it. It never occurred to me to make a career
out of it—it just worked out that way. In fact
in college, 1 just hated SU’s college radio sta-
tion, WAER. While I was there, that very sta-
tion was spewing out one big radio/music tal-
ent after another, including Steve Leeds and Ed
Levine. I was a print girl and those radio guys
were just geeks to me then. But it was a big

part of my growing up (outside of Boston)—
my mother never ever turned the radio off.

ALEXA: 1 was always a radio junkie as a kid. I
used to get in trouble with my friends’ parents
because I'd call my friends at, like, 1 a.m. to
tell them our favorite song was on the radio.
New York radio was of course different then.
What I liked on Z100 and ‘PLj was the “New
Wave.” Never cared much for Foreigner or Air

Supply. I've loved radio intensely from

For a long time in its history, it seemed like
radlo was "a man’'s world.” Slowly that has
changed. Are there any special challenges that
come with being a woman PD?

SUSAN: T think that has changed a great deal.
There have definitely been some moments in
my history where 1 was dismissed or judged
simply for being a woman, but I truly think a
lot of that is behind us. The “clubs” that used

day one.

When did it dawn on you might want to
be a program director?

SUSAN: Very early on I realized that my
attraction to radio was not being a
celebrity. I've never been driven by
being the star—I wanted to be the one
who made the decisions. I get much
more jacked out of “Joe Listener” buy-
ing a concert ticket because 1 turned
him on to a band over Joe Listener
buying me a drink cause he’s a fan of
mine.

MIML: After asking many, many ques-
tions, I learned how it all went togeth-
er and liked the whole process. I
knew music—I had lived and loved

music as a listener my whole life, and

even Country. “Getting uninterrupted time to
prepare music logs is my biggest challenge
right now—I've learned to delegate a lot

MIMI GRISWOLD

Married 20  vyears
this November to hus-
band, Bob, they have
two teenage sons, and
she loves travelling.
Mimi works several
for Galaxy
Communications,
including Alternative,
Rock, and

formats

Classic

1

4
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to control things aren’t as powerful as they
used to be.

ALEXA: In a word, no. Is it different? Yes. Is it
sometimes challenging? Of course. But is it
more challenging, or harder, or am I somehow
discriminated against because I'm a female
programmer? Absolutely not. Now, if you're
the kind of person who is excessively caught
up in the social

ing promotions to females just because they
are female. Wrong, it's because we (our sta-
tions) are better, not because we’re female. On
the other hand, we look better in the promo-
tional belly shirts...

ALEXA: Nope. Same answer as before. It's the
same job for me as it is for a guy.

Who are vyou

side—and by that,
I mean your social
life is 100 percent
tied up
music

in your
industry
life, then I sup-
pose sometimes
you could feel a
bit on the out-
side—as in—sure,
you could go to
the strip joint and
hang out with the
guys, but it’s just
not the same as it
is for them. But,
at this point in my
life, my personal

anly Albany, but baqimga, Lake Grosge. and twons of
ather interesting cities and towns. And in Vermeont,
you've got all the great ourdoors areas,”

mentors, if any?
SUSAN: I definite-
ly have mentors.
The  first s
BeBop Hobel,
who is currently
the Atlanta RCA
regional rep.
She was one of

ALEXATOBIN
A nmative Mew Yorker,
Alexa’s career has taken
her to mﬂh glamorous
places as  Providence,
Boston; dnd her home-
lown, MNew York t:!ng
'_13341 now she's a true
Vermont booster. “It's.
Jjust the most fabulous:
place to livel It's a great
" region—weve gol nol

the first women
who really let
me see behind
the curtain and
taught me about

the industry and

how to be a
| woman in it.
j Nan Fisher is

and social life is

completely my own. Of course it sometimes
overlaps with the music biz, but certainly isn’t
defined by it. So,
longer, it’s not an issue.
MIMI:
woman

to make a long answer

I have no special challenges being a
within  my Galaxy
Communications, where most of the manage-

company,

ment positions are held by women anyway. I
think the music business world still has some
“good old boy” networks that are cultivated
but a lot of good male programmers work well
outside of that network. You are writing an
article titled the “Programming ladies” of New
York. Would you write a story called the
“Programming men” of New York?

Touche! Conversely, do you feel there are any
advantages to being a female PD?

SUSAN: Yes. I think being a woman helps me
keep the right balance of testosterone at our
station. In the rock world I think it’s sometimes
easy to go too far with the “T&A.” I don’t
know, it’s hard to separate me from being a
woman, you know? My staff has always been
very close and very loyal to me. Is that because
I'm a woman? You'd have to ask them.

MIMI: Advantages? I suspect that there are times
when a record rep might forgo a hard sell on
a record to a female because they’re afraid to
push. I'd prefer not to hear the hard sell so I
call that an advantage. Some mullet-headed
male programmers I know might cry about los-
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another who has
done that for me. Dave Stewart was the first
PD who ever really taught me anything about
programming, and I've never forgotten him for
it. I make a conscious effort to teach something
to everyone who works with me. Scott Burton
has taught me more about the industry than he
probably knows...
MIMI: Mentors would first be the radio person-
alities I listened to growing up. Then truthful-
ly (I hate to say this because he'll file it away
and use it against me), Ed Levine, who has
answered every question I ever had or showed
me how to find the answer. He’s been sup-
portive all the way—even through my mis-
takes. There are people I admire in the busi-
ness, with things about their style or manner I
enjoy and probably have incorporated into my
style, like Steve Leeds. (Oh God, that’s the sec-
ond time I have mentioned him—he’s going to
think I'm a stalker.) Also, I'd say Scott Burton,
and right here at Galaxy, our GM and my col-
league, Lisa Morrow.
ALEXA: My life mentors are more people that I
admire, talk with, and learn from on a holistic
level. By that I mean people who have man-
aged to achieve an incredible balance in their
lives. These people give back a huge amount
to the people they touch. As for specific
names, you wouldn’t really know any of them.
Friends from college. People I've met travel-
ling. A woman who was like my “second mom”
and raised eight kids of her own along with
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me—her name is Evelyn Messam. She died of
a brain tumor a few months ago.

What PDs do you admire, and which stations
Impress you?

SUSAN: I admire PDs who are well respected
outside the station and inside. I can’t stand
people with a “kiss the ring” mentality. I think
Leslie Fram is a perfect example of someone
who does it right. She has a great station too.
99X owns Atlanta. They have built up a trust
with their audience—they can take chances
and people will forgive them if it doesn’t com-
pletely click, because that trust and history is
there. What I hope to achieve someday is
something I witnessed in college in Baltimore.
You could go through the personals in the City
Paper and you would see ads like this: “SWF,
24, 130lbs, Brn hair & eyes, non-smoker,
WHEFS.” What's that? When people use your
station to describe themselves, you've won.
MIMI: T agree that Leslie Fram does an amazing
job. Her station is creative, vibrant, and suc-
cessful—it really connects with the listeners.
ALEXA: OK, so this will sound ridiculously pre-
dictable. I really admire Kevin Weatherly. One
of the most remarkable opportunities I've ever
had in radio was the chance to go out to LA and
work with Kevin, Gene, and Lisa for several
weeks right after T got hired as the APD/MD at
WXRK. So, when I say “admire,” I don’t just
mean “he’s got great ears.” I got a chance to
really see how he runs things from the inside,
and he’s got a fantastic ability to be completely
in charge, yet let everyone feel like they're con-
tributing and that their opinion is just as valid as
his. Others? I like to watch what Oedipus does
at ‘BCN, Tim at ‘BRU has done great things with
that station, and then I try to keep an eye on
what a bunch of smaller stations are doing.

Unfortunately, P’'ve just got space for one more
question—what’s the state of Alternative right
now?

SUSAN: I've never believed that this question
could be answered simply. It depends on where
you are. In some cities, the state of Alternative
is great. In some it’s tough. I don't believe that
radio stations are destined to follow some
“national” trend in their defined format. Each
market is its own playing field and all bets are
off from each city to the next. In Albany, N.Y?
It's doing quite well thank you....

MIMI: Alternative radio certainly has the ability
to carve a path for new sounds. It will contin-
ue to be a viable form of radio because I think
it’s the most adaptable. It can rock, it can hip-
hop, it can rap, and it can pop.

ALEXA: Wait...we have to add a 51st star to the
flag? When did that happen? B
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ALTERNATIVE MUSIC CORNER

Pressure 4-5
“Beat the World”

RICHARD SANDS: Tell me a bit about Pressure 4-5
and their history with DreamWorks.

MATT SMITH: Pressure 4-5 is a 5-
piece from Santa Barbara.
They've been playing locally
for some time and were signed
by A&R guru Ron Handler
(PM5K, Papa Roach, Alien Ant
Farm). The record was produced by Jay
Baumgardner (Papa Roach, AAF) and the band
was on the Warped tour, Ozzfest, and will be on
tour with Alien Ant Farm the rest of the year.
Along with “Beat the World” there are several

more songs on the album we feel could be hits.

What'’s the “plan” with this record?

We typically find early believers at stations that
break music in this format. For instance, alreadly,
Seattle, Detroit, Cincinnati, Santa Barbara,
Cleveland, and Indianapolis were among more
than 20 stauons supporting the record a mere
two weeks into the project. It also is close to
charting at Rock and Active Rock and we intend
to provide serious marketing around any airplay
in any size market. DreamWorks does a tremen-
dous job on the street, at retail, press, and any-
where you look to ensure radio airplay is sup-

ported.

For those “fence-sitters” at radio, why should
they play “Beat the World”?

Obviously, we think the record is a hit. But as I
mentioned, the band will be on tour with Alien
Ant Farm all fall—a tour sure to be highly antic-
ipated. With all the new Pop and Rock airplay
on “Smooth Criminal” what better way to own
the show when it comes to town than to be on
a new AAF single and Pressure 4-5. This band
has great image, a video on MTV, and radio sup-
port in great markets. The band has been tour-
ing all summer, the album just hit stores with lit-
tle radio airplay, and should do around 7000
copies the first week. 1 think our track record
speaks for itself in bringing records like this
home.

What other Alternative releases will you be work-
ing through the end of the year?
Alien Ant Farm “Movies,” Jimmy Eat World “The

Middle,” Apex Theory “Shhhhh”

Here's my bonus question...what happened to your
Cubbies this year?

The Bears are 4-1, baby! Cubs? I know not of what
you speak.

CONTACT IDREAMWORKS ALT. GOD AND RESIDENT SPORTS
GURU MATT SMITH AT (310) 288-7522.

€rashPalace
“Evolution”

First Person with TraumaVP/Promotion, Steve Tipp

This young Australian band
came to the US. as
Paradigm, showcased in
Los Angeles for a number
of labels and was scooped

up by Trauma Records

who recorded their debut album, and have
licensed them to the rest of the world including
Universal Records in Australia. The first single
“Perfect” built a solid airplay base and the
band capitalized on it by touring three times
through the US during that single’s life. Stations
like WKRL, WHRL, WROX, KTEG, KCXX, and

WRZX felt so great about the band after their
efforts behind the first single, they added the

new single “Evolution” out of the box.

“Evolution” is a more melodic and mid-tempo
record than the more angst-edged and harder
“Perfect,” but it has a great feel and a positive
“growing through adversity” message which is
more important than ever these days. “Evolution”
has gone on the air in all dayparts at a large per-
centage of the 27-plus stations that are now play-
ing it and the base of stations has grown into San
Diego, Phoenix, Rochester and beyond.
CrashPalace is a story of a hard-working band
working hand-in-hand with a committed label,
winning fans over one market at a time with air-
play, live shows, online efforts, and traditional
marketing.

CONTACT STEVE TIPP AT (818) 382-2515

ENTERING THE SPOTLIGHT

Songs Ton Pick Before Take Off

Tenacious D

SiveLe: “Wonderboy”

Laset: Epic

Srats: Two big, bad motherfuckers —Jack
Black (High Fidelity) and Kyle Gass — who
met at a theater group in LA and began
playing local clubs in 1996. Their musical
vision is a combination of the theatrical
rock god spoofing of Spinal Tap, the music-
comedy of Ween, and the 4th grade humor
of MTV’s Jackass.

Ceamm To Fame: These guys are funny as hell.
With in-between-song banter, the album
borders on being a comedy record, but the
duo is serious about their mission to rock.
Not surprisingly, Tenacious D has attracted
some famous groupies (Beck, Ben Stiller)
and guest musicians (Dave Grohl, produc-
ers The Dust Brothers, and mixer Ken
Andrews) for their debut, The Greatest
Band On Earth.

Earty Beuievers: WXDX, KPNT, KFTE, WPLY,
WBRU

Conact: Jacqueline Saturn, (212) 833-7326

Sevendust

SinGLe: “Praise”

Laser: TVT

Srars: Georgia quintet that was picked up by
TVT in an accidental meeting at the 1996
GAVIN Seminar in Atlanta. Now veterans of
the industry, Sevendust’s third album,
Animosity, shows the boys. perfecting their
melodic metal.

Cram To Fame: Plain and simple: these guys
have shed enough blood, sweat, and tears
to spawn the career of several bands. In
four years, Sevendust has played over 800
shows (with the likes of Creed, Godsmack,
and Limp Bizkit) and sold nearly 2 million
records. Last year, lead singer Lajon
Witherspoon turned heads with the unchar-
acteristic acoustic song “Angel’s Son,” a trib-
ute to late Snot singer Lynn Strait, which
was featured on the Sirail Up compilation.
Earwy Beuievers: KITS, WNNX, WXTM, WMRQ,
WNFZ, KPKX

Contacr: Gary Jay, (212) 979-6410

TO GET YOUR SONG IN THE “SPOTLIGHT,” SEND
NEW RELEASES TO KATHLEEN RICHARDS, GAVIN,
140 SECOND STREET, 5TH FLOOR, SAN FRANCISCO,
CA 94105. NO ANTHRAX, PLEASE.
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David vs. Goliath

Dave Rosas Goes Indie and Thrives in the Land of the Giants

By Kevin Fleming

rom humble beginnings (he started

his entertainment career in Saginaw,

Michigan at radio station WTLZ) Dave

Rosas quickly made a good name for

himself. In the late ‘80s he and 1

talked about me bringing him to LA

to join my team at KGFJ. He made it to Los

Angeles anyway, but by making the jump to the
dark side, joining Virgin Records. Quickly rising

through the ranks, Dave ascended to Sr. VP of
Marketing & Promotion at EMI and later A&M
Records, working with Soul II Soul, Janet Jackson,
D’Angelo, Prince, Barry White and plenty more.
Needless to say, Dave Rosas knows his shit. So

we shouldn’t be surprised that when you're no

that he would find success somewhere. And he
has, on the independent side.

“After working at the majors and being
involved in three mergers; it caused a lot of frus-
trations in my life. When you have to move a
family from Saginaw, to Detroit, to Chicago, to
LA, to New York, and back to LA—it’s hard, but
it also proves that 1 was very committed to the
music business,” he recounts. “I started in the late
‘80s and was promoted very rapidly as far as
industry standards go.”

Dave was never afraid of the fast track; in fact
he excelled there.

“I had a lot of fun, I got to work with some of
the greatest artists of all time. I got people to
believe in my plans for their career and had a
chance to do all kinds of promotions while
spending other peoples’ money. I made Charles
Koppleman money at EMI and Roger Ames
money at PolyGram. [ say all this to be comfort-
able in saying that I am prepared for what I'm
doing now. I've made a whole lot of people in
this business very wealthy.”

These days, Rosas works with two independent
labels. In 1999, he brought his years of experi-
ence to Rising Hi Records, a 3-year-old R&B and
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hip-hop label started by LA producer Greg
Edison. Edison’s focus was finding diamonds in
the rough, such as Rising Hi’s talented female
R&B singer Kelli Mack (more about her later). In
addlition to his presidency at Rising Hi, Rosas also
serves as general manager of Heartless Records,
hold that thought.

In these unsettling economic times, major label
black music departments are falling like domi-
noes. But with Dave’s background and experi-
ence, surely there must still be opportunities with
the big boys? “I get calls, but I'm ready to take on
different challenges,” he says. “It’s a really bad
time for the majors—but that bad time is an
opportunity for the Rising Hi's and Heartless
Record’s of the world. The hits aren’t really com-
ing from the majors! They're coming from the
affiliate labels the majors have bought up.’

So what’s the message to the majors and some

of our executive brothers in turmoil? “You have

to face reality. The CEOs of these companies
want to know what it’s going to take to get the
job done. But don’t come telling them five differ-
ent times what it’s going to take. And too many
people are throwing at a dartboard in the dark
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| Rising Hi's Kelli Noi7 -

and not hitiing a thing. The other thing that’s hap-
pening is the training process in the Urban world.

Every single so-called president of black music at
a major label has failed. Since Berry Gordy, there
hasn’t been a president of black music—with the
exception of Jheryl Busby at MCA—who hasn’t
failed. Why is that? It's because we are casualties
of war. Think about it: Tom Bracamontes was
recently let go from Virgin Records. Is it all his
fault, or did some of his artists give him less-than-
competitive product? T have an act named Kelli
Mack and I'll put her CD up against anyone. The
difference is that at major labels they have big
budgets and big staffs, but those deep pockets
are running into layoffs and cutbacks.

“When I was running A&M they told me to get
the label hot—it didn’t matter what it cost, they
just wanted a presence in the marketplace. At
Rising Hi and Heartless Records you’ll never see
platinum dollars spent to get a gold plaque. The
labels that are working today are the properly run
street labels. 1 bring the knowledge and experi-
ence. 1 also bring the contacts and more impor-
tant, I understand the bullshit.”

So what does Dave bring to his new profession-
al relationships? “I know how to get a sample
cleared, I know how to get 2 CD made and release
it into the marketplace with a realistic timeline.
Nobody over here knew anything about single
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~ No.1daily single in Les Rngeles - SoundScan - week of Oct 1s
~|Ton 5 Singles in all of Los Angeles - 5 weeks in a row!

- Tung into these raglio station: P’fi'b"h. ar the hot new single:
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"UNLIKE ITS NAME, HEARTLS RECORDS REALLY REPRESENTS HE I.ABl'_S
DYNAMIC PURSUIT TOWARDS ARTISTIC SUCGESS. THEY HAUE POSITIONED
THEMSELVES TO REPRESENT INNOVATIVE TALENT..."

(Deborah B. Pryor - BRE MAGAZINE)

ALBUM IN STORES NOW!

To learn more about THE DONZ go to www.heartlessrecords.com
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sales or how the process works.
There are plenty of people with
money who want to be in this busi-
ness but they don’t have the knowl-
edge. And people with the knowl-
edge don't have the money.
Sometimes people in the business
get so caught up in hype that they
end up ‘lying for a living,” but over
here it’s very important that we don’t
lie to our artists, our friends, or to
each other.

“Greg and 1 are businessmen and
we have to watch our budgets. It’s
different when you're sitting at a
major and spending somebody
else’s money. We don’t have a Wall
Street company behind us—we
have to make this happen with
what we have. So the biggest thing,
to us, is honesty. You can’t add my
record and then not play it. That
will destroy labels like ours. The
biggest cancer to happen to this
business was major labels telling
people don’t worry about playing
my record, just report it. That's why
we're in the mess we're in now. So
many people in this business get
paid 10 do nothing! Some of these
young kids now running these
departments are not prepared. Even
lawyers in this business have too
much juice. I can’t compete against
major label dollars, but one thing I
can do is make good music.”

Now let's talk about the product.

Kelli Mack is a singer/songwriter cut
from the cloth of an Anita Baker or
Sade, but with serious street appeal. “T
found Kelli Mack in Compton,” weighs
in Rising Hi Co-President/producer
Greg Edison. “She’s 22 and straight off
the street. 1 took her into the studio
and record-
ed some
songs on
her.” Her
debut album
Kelli  Mack
was released
this  week.
Rosas adds,
“We're put-
ting in the
work. Kelli
goes 1o a
dance studio
three times a week, we just did the
new BET show How We Do It. We did
a commercial single called Keep It
Real,” about three months ago and we
were able to take that record as high
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as #3 in sales nationally! To date, we | Barker formed Heartless Records

have the highest-ranking debut single,
strictly from sales. We just got 22 radio
adds [primarily at Urban A/C, and
including KJLH-LA], and we're getting
support from retailers. I’s my job to
make sure things are happening the
way they're supposed to. We're going
after the same radio stations the majors
go after, it's just that I'm using my
money. Of course, 1 don't have 1o sell
a million units to make money either.”

Rising Hi may be
a small independ-

ent label, but
they're coming
to the party in
a major way.
“We had to
re-group and
get the com-
pany strong.
We  changed
our logo, we're
buying 400 30-
second radio spots,

we’re buying bus bench advertising
in Southern California—we're doing
the things a major would do. We're
just being smarter about how we go
about it. We use street teams in LA,
Atlanta, Cleveland, Detroit, and
Dallas because that's where we have
a buzz. Then we have a secondary
street team working markets like
Louisville, Chattanooga, Kansas City,
Toledo—and we pick our moves
there. We're not trying to ship 30,000
or 40,000 units in the first week.
We're trying to ship between 10,000
and 20,000 and make sure the prod-
uct doesn't come back. We do the
same thing the majors do. We have
distribution for both Rising Hi and
Heartless Records through DNA with
Eddie Gilreath and Joey Quarles cov-
ering North America, plus we use
promotion independents like Coast
11 Coast Marketing.

“The biggest thing 1 want to say to
the program directors of the world is
to challenge them to look toward
the future. Their future could be tied
to labels like Rising Hi and
Heartless, because the black depart-
ments at the major companies may
be eliminated. If everybody at Rising
Hi does their job, we'll be a label to
be reckoned with,” Rosas says.

Meanwhile, seemingly without
skipping a beat, Dave slides into his
GM role at Heartless Records. In
1990, Jamaican-born music produc-
er and recording artist Troy “T-Go”

under the business mentoring of LA

entertainment  attorney  Virgil
Roberts. Heartless’s mission was to
develop music for a diverse roster
of R&B, reggae, hip-hop, and rock
genres. Right now Heartless has

several acts including The Donz

S WWW-americantadiohistorv-com

Heartless Rex Ponz ‘
(pictured above), Tata & Brando
(below), Young Phantom, and Free
Style Lee

‘With Troy coming from such a
diverse background, we decided not
to focus on just one type of music,
says CFO Sandy Williams. “The Donz
are an R&B duo made up of Jeff
Oakes and Larry Poteat. Troy met
them in New Jersey and brought
them to LA. They're very talented and
have already released two singles.
‘Cry No More” reached top 15 on the
charts and the second release “Give”
is receiving strong response at radio.”

T wanted to brand The Donz and
Heartless Records, so I went to retail
first,” says Rosas. “It’s no difference
that what a major would do. 1 sold sin
gles for .49 cents. The first week we
debuted at #49 on the singles chart
and took it as high as #11 for ‘Cry No
More.” The phones went crazy. We got
calls from Elektra, Jive, Def Jam
MCA—everybody wanted to know
where this record came from. In LA
we're a top 6-selling record. With
stations like KJLH-Los Angeles,
WOWI-Norfolk, WPEG-Charlotte
WJTT-Chattanooga, KPRS-Kansas
City, WWDM-Columbia, and
WKKV-Milwaukee coming to the
party, we ended up with just over
1000 spins nationally—not bad for
a new independent. We had the
Donz doing a bunch of free shows
in LA and a Heartless Records
during the R&R
Convention in LA. All this has

Showcase

been our plan to launch our acts. We
didn’t want to get into a fight that we
can’t win, We just want to compete.”

Says Rosas: “Because of my rela-
tionships people looked at Heartless
and said at least this label has some-
body who knows what he’s doing.
As Heartless invested in me, I invest-
ed in them and vice versa. Now with
‘Give,” we just got added at WJLB-
Detroit and we're talking to KHHT-
Los Angeles about spins in LA. We
take a no-nonsense approach, plus
we’ve had a number one selling sin-
gle in LA! The stores got behind me
and I've got three street teams work-
ing this record. We've even got the
Donz to open a Seagram’s Tour
that’s starting on the West Coast.”

Tata & Brando is Heartless's resi-
dent reggae act. These Jamaican
“rude boys” are sitting pretty with
their hot single, “Let’s Be Friends.”

“These guys are tremendously tal-
ented,” says Williams. “They have the
real reggae voices with an R&B influ-
ence. We have eight in-house pro-
ducers and we're creating a new
sound for them.” Adds Rosas: “Again
we took that record to the streets and
it debuted high on the Rap charts
along with our artist Young Phantom.
We've getting mixshow play on
KKBT and KPWR-Los Angeles, and
KMEL-San Francisco.”

And here we go again.
“There's more, we've got a whole
roster of talent. We have an incredi-
ble Latin artist named Daisy, a party
rapper named Free Style Lee, The
Donz and Kelli Mack’s CD came out
this week, and Tata & Brando release
their CD on November 13. Hell, we
have more going on than some of the
majors,” says Rosas.

“Overall, T want 1o dethrone the
giant, and if you read the Bible, the

person who was the giant slayer was
named David.” B
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"RARELY DO YOU FIND AN ALBUM WITH 13 SELECTIONS,
WITH MORE THAN HALF OF THEM BEING GREAT SONGS."

(Genelle Brooks and Mark Hill - Urhan Network eview)

ALBUM IN STORES NOW!

Also added to NetRadio.com
To tearn more ahout Kelli Mack go to www.risihghirecords.corm
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urban/urban a/c

. MicPatrol

By The Poetess

Rap legend and producer Eric Sermon

was hospitalized on September 25th for

what his record label claimed to be a
car accident. A J Records spokesperson reported
that the rapper was seriously injured when he
lost control of his vehicle and hit a wall due to
bad weather after leaving a video shoot for his
new single “It’s Hot.” A few days after the cover
up story was released, reports of an attempted
suicide surfaced, stating that the rapper plunged
from a New Jersey woman’s third story apart-
ment and landed in the parking lot. Sermon’s
camp adamantly denies it being a suicide
attempt. | personally don't think he tried to kill
himself by jumping out of a third story window.
He did sustain several injuries including a couple
of broken bones and a broken jaw that had to be
closed shut for two weeks. Can you imagine a
rapper not being able to utter a word for two
weeks? Seem impossible. At the time, he was list-
ed in serious but stable condition and is now
resting at his Long Island, N.Y. home. E Double
plans to tell us what really happened as soon as

32 gavin Ocrober 26, 2001

the wires are removed from his jaw.
When he recuperates it's back to busi-
ness as usual. He'll be finishing up a
couple of album projects he had been
working on including Keith Murray’s
solo project, EPMD’s reunion CD, and
the soundtrack to Method Man and
Redman’s new movie How High.
l Sermon also plans to hit the road to
promote his third solo album Music that
hits stores October 30th. We wish you a
speedy recovery Eric.

After severing ties with his former label
Restless Records, Warren G is back on
track with a new album Return of the
Regulator. The CD will be released on
Universal (his third label) and marks his
fourth solo effort. The project features
appearances by El Debarge, George
Clinton, and W.C. to name a few. Dr.
Dre produced the first single, “Lookin’
At Me,” which features Latoya Williams, an R&B
newcomer on Snoop Dogg's label Doggy Style
Records. Dre was suppose to spit a verse on the
song but backed out. Warren admits he was a lit-
tle diseppointed that his stepbrother didn’t par-
ticipate on the project as much as he would've
liked. Label politics supposedly got in the way.
The G-Funkster does re-unite with his original
crew 213 that features his boys Snoop Dogg and
Nate Dngg on a cut called “Yo Sassy Ways.” The
trio started out as a group in the early ‘90s just
before their Death Row Records days. He also re-
conneds with his former partner Mr. Grimm on
five songs on the new album. Y'all remember Mr.
Grimm right? He had that cut “Indo Smoke”
which was produced by Warren G back in like
‘93 or 94. Sounds like Warren G may win with
this one. He says he “feels the hunger” he felt
when he worked on his 1994 debut album
Regulacor...G Funk Era on Def Jam Recordings.
Return of the Regulator hits stores December 4.

Big Snoop Dogg stars in his first leading role in
an Urban horror flick called Bones. Snoop plays
the character of Jimmy Bones, a neighborhood
protecor and leader. Bones ends up being mur-
dered after refusing to let crime and drugs take
over his ‘hood. Moving forward 20 years, despite
his efforts, his old stomping grounds have

THE POETESS

poetessg2@aol.com

become a haven for crack users and criminals.
Jimmy Bones returns as a ghost to wreak havoc
on those who murdered him and destroyed his
neighborhood. Pam Grier plays Bones’' wife
Pearl. The movie also stars Ricky Harris, Clifton
Powell, and Michael T. Weiss. The New Line
Cinema thriller was directed by Ernest Dickerson
and will hit theatres October 24, just in time for
Halloween. Snoop Dogg played a small part in
Denzel Washington’s Training Day and is also
set to star in DJ Pooh’s third film 7he Wash which
stars Dr. Dre. The Doggfather keeps it moving.
He’s just wrapped up his Puff Puff Give tour that
included performances by DPG’s, Tha Liks, Tha
Eastsidaz and Doggy’s Angels and has recently
inked a distribution deal with MCA Records for
his new label Doggy Style Records, the home of
Tha Eastsidaz and Doggy’s Angels.

Can you picture Jermaine Dupree. Henry Rollins,
and Kool Moe Dee in a movie together? The unlike-
ly trio is set to star in a film called 7he New Guy.
Geared up in their cowboy boots and holsters, they
play a bunch of sheriffs who work at a jailhouse in
Austin. DJ Qualls plays a nerdy character who ends
up in jail and his fellow inmate played by Eddie
Griffin teaches him to be a more hip kinda guy. No
word on when it will be released.

The Hughes Brothers, the twin bros that brought
you the Urban hip-hop drama, Menace II Society,
Dead Presidents and American Pimp are getting
ready to release their fourth film titled From Hell.
It's a story about the mystery of legendary serial
killer Jack the Ripper. A Scotland Yard investigator
Frederick Abberline played by Johnny Depp,
investigates the mysterious deaths of prostitutes in
the Whitechapel district of London during the
Victorian Era of England. The title “From Hell’
comes from the letters that were sent by the killer
to the London Times.
They were signed \ =
“From Hell.” That 4 3
film is in theatres %
now.

THAT’S IT FOR THIS
RIDE ON THE MIC
PATROL. WE'LL CATCH
YOU BACK MERE IN A
MINUTE. I'M THE
POETESS AND I'M UP
OUT THIS PIECE!
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Clear Channel Reorganizes Interactive Unit

Clear Channel Radio will take over operating
responsibility for its 800-plus radio websites follow-
ing a Channel
Interactive Group. Clear Channel Worldwide will

reorganization of the Clear

return responsibility for its radio and entertainment
websites back to their respective divisions in order
to increase operating efficiencies and improve local
flexibility.

According to Clear Channel spokeswoman Pam
Taylor, many of the details of the reorganization are
still being worked out “which is why there’s a tran-
sition period,” she told GAVIN.
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Taylor continued, “Some stations and some divi-
sions are much more likely to want to be hands-on
with their websites and others may well say, ‘gee if
there’s a regional person that we can rely on..'—
particularly the smaller market stations—it may go
that way. So those are types of things are being
determined given the personnel we have in the field,
and who at the Interactive group might be folded
into the radio or entertainment [groups] and where
they might be most supportive.”

In a company announcement Clear Channel said,
the organizational change is in keeping with the

company's decentralized management philosophy.
By assigning sales and development responsibility
for the sites back to the local level, radio stations
will have increased flexibility in selling, promoting,
and designing site content.”

Clear Channel Interactive will continue to sup-
port local web development and remain involved in
other Internet related areas including some form of
Internet radio. Taylor said that to the best of her
knowledge CCI division chief Kevin Mayer will
remain on with the company and continue Clear
Channel’s initiatives in the streaming arena.

Sirius Satellite Radio CEO David
Margolese stepped down on the
same day that the company
announced it will delay the launch
of its commercial service even as it
expands in-vehicle testing.

On an interim basis the duties of
CEO will be assumed by SVP and
CFO John J. Scelfo, as well as
SVP/General Counsel Patrick L.
Donnelly. Margolese will remain as
non-executive Chairman of the

Board of Directors of Sirius.

“Over the years, we have worked
diligently to establish a foundation
which would allow Sirius to
become a world-class company,”
said David Margolese.

“Sirius is now strong enough to
achieve this and the time has come
for me to pass the baton. It has
been a privilege working this past
decade with all of our wonderful
people who literally are about to

Sirius has also announced today
that at the end of this month it will
expand in-vehicle testing of its serv-
ice to six additional markets. This
vehicle testing is designed to com-
plete the evaluation of all aspects of
the company’s product and trans-
mission, distribution and system
capabilities, including retail sales
support, installation, subscriber
management and billing, customer

service, and communications. This
phase is the final element of Sirius’
test program, after which the com-
pany expects to determine its com-
mercial launch date, which had pre-
viously been scheduled for year-end.

As of September 30, 2001, Sirius
had cash on hand, including restrict:
ed investments, of $392 million, a
figure that company officials insist
are sufficient funds to operate into
the fourth quarter of 2002.

The MéasureCast Internet Radio Index—which
tracks listening to online streaming radio sta-
tions—rose two percent during the second
week of October, marking the fourth straight
week of index increases. The index increased 10
percent during the previous week, marking the
third straight week of double digit gains.

“The MeasureCast Internet Radio Index now
stands at 298, meaning that listening to stations
measured by MeasureCast has nearly tripled
since January when we began tracking listener-
ship,” said MeasureCast CEO Ed Hardy.""Online
radio listening doubled in August, and tripled just
two months later. This is further evidence that
more people around the world are discovering
the variety of programming offered by webcast-
ers, and that they are becoming regular con-
sumers of the medium.”
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NetRadio Closes

After six years of opera-
tions, NetRadio has shut

down and let go most of its
staft after failing in a bid to
be acquired by a New York

City-based media company
called Advisory Board Inc.
In an announcement

issued on October 18th, the

Minneapolis-based company
said it had been pursuing a
“parallel path,” seeking alter-
native transactions to sup-
port continuing operations,
but was unable to finalize a
transaction that could be

funded in the near term. “In

light of these developments,
the company has deter-
mined to immediately dis-
continue operations and ter-
minate most of its employ-
ees,” the release said.

According to Cary
Deacon, NetRadio’'s CEO
and president, a small man-
agement group and the
Board of Directors will con-
tinue 1o pursue strategic
alternatives.

NetRadio went public in
1999 with an initial public
offering price of $11. The
stock never once closed

Its Doors

above that price.

NetRadio has notified
Nasdagq that, in light of
recent developments, it
does nor expect to be able
to satisty The Nasdaq
SmallCap Market’s mainte-
nance requirements on a
continuing basis.

While the release did not
cite number of employees
that were let go, according
to an AP report the compa-
ny had employed about 50
people as of December last

i year.
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Do You Know What Your Teen Is Doing?

BY REED BUNZEL

t’s late on a school night.Your teenager

has gone upstairs and secluded himself

(or herself—teenage behavior isn’t gen-
der-specific) in his room.You stand in the hall-
way outside his door and listen. You don’t
smell any smoke (thank goodness) but you
can hear him doing something in there. You
recognize a noise or two: a keyboard clacking,
perhaps the whirring sound of a disc drive.
But there also are noises you don’t recognize.
“What’s he doing in there?” you wonder.

“Should | be worried”? And as you mentally

multi-tasked to the point that they just don't
think they have the time either to listen to radio
or maintain an Arbitron diary.

But they do seem to have time to listen to
music. Paragon Research says that teen TSL for
recorded music increased more than 30 percent
during the 1990s, while Jupiter Media Metrix
reports a 500 percent increase in peer-to-peer
music swapping services since the end of QI
2001. Additionally, according to Edison Media
Research, 85 percent of all persons 12-24 watch

MTV on a weekly basis, taking in an average of :

4.25 hours per week. So, while these young peo-
ple might not be listening to radio as much as
they once did, they are listening to—and watch-
ing—a lot of other media.

“There are just more media choices for kids
these days,” Edison Research Director of
Research Jayne Charnesky concurs.“The Internet
is huge, and MTV’s ratings have gone up steadily
through the years.Add to that the fact that radio
stations just aren’t programming to teens, and
you're going to see these people go somewhere
else, where they can find their music.”

Teen radio listenership typically lags behind
that of the entire |12+ plus population but, when
these people hit their twents, historically they
have gravitated to radio. However, radio pro-
grammers, managers, and executives who assume
this pattern will continue with today’s teens could
be in for a big surprise. If today's teens grow up
focused more on alternative, personal entertain-

tick off all those things he could be up to,
you know one thing he probably isn’t doing

is listening to radio.

Whatever teens may be into these days,
radio isn’t one of them. Being a teen today is a
complicated, time-consuming process that
presents myriad choices and requires many
decisions. And as simple as the concept of
radio might seem—free music, whenever and
wherever you go—it’s lost much of its appeal.
Oh, sure: teens listen to radio, but not much as
the rest of us. In fact, according to Arbitron,
persons 12-17 listen to 30 percent less radio—
14 hours |5 minutes vs. 20 hours 30 minutes—
in a given week than all persons 12+

In fact, radio’s time spent listening has
dropped steadily both in the [2-17 and 12-24
demo groups over the past decade. Since 1993,
TSL among 12-17s is down |5 percent to |3
hours 45 minutes per week;among boys 12-17
that number is even lower, at | | hours 45 min-
utes per week. In the 18-24 demo group TSL

has declined even further (I8 percent) in the
same period, although actual TSL remains some-
what higher, at 19 hours 30 minutes per week.

SEE YA...DON’T WANNA BE YA

Why the teen exodus from radio! Theories
abound, but conclusive evidence does not. Some
analysts believe it’s because teens’ eclectic music
tastes aren’t satisfied by radio’s format parame-
ters. Others claim it's because of ever-increasing
spot loads and irrelevant D] banter. Still others
cite the myriad new technologies through which
teens can learn about, hear, and obtain new
music. Anc then there's the notion that teens are

“We've seen a 33 percent increase in TSL for

recorded music in the 1990s, and downloading
audio and burning CDs definitely has to figure
into that,” observes Paragon Media Strategies’
Larry Johnson. In fact, during a series of focus
groups conducted earlier this year by Paragon in
conjunction with Live365 and presented at the
GAVIN Seminar, peer-to-peer services and CD
burners emerged as the favored means to listen
to—and share—music. “Younger people are
much more comfortable using their computers,
so they're downloading music and burning their
own CDs!”

wwweamericanradiohistorv.com

ment media, radio might play only a second-
ary or tertiary role in their lives later on.

“There havent always been these other
choices as there are now,” Charnesky says.
“The Internet is going to become more and
more important to the point where it
becomes the norm. In recent focus groups
these kids have said they download not in
terms of songs but in terms of memory
capacity.”

YOU JUST DON’T UNDERSTAND
ME...

Put in simple terms, radio lacks both interac-
tivity and personality, and clashes with the
impetuous nature of today’s teens. As
Charnesky says,“Teens know what they want
and they want it now.They don’t want to wait
for their favorite song on the radio when
they can go to a peer-to-peer site and get
that song right then, or just play it from their
hard drive” Plus, many teens (as well as gen-
eral listeners) perceive radio as too formula-

ic, presenting less of a music mix than they
tend to enjoy. “These kids are into rap, Top
40, and Alternative... they like that kind of music
mix,” Charnesky continues.“Just look at the TRL
countdown on MTV:in a single show they play

i Jessica Simpson, Bubba Sparxxx, Mariah Carey,

Michael Jackson, Sum 4I, Britney Spears, and
POD.That's very reflective of their musical taste.
This young generation is not as format-specific as
others.”

Essentially, the teen exodus from radio is driv-
en by two leading factors, according to Jacobs
Media's Dave Beasing. “First, theres a lot a lot
more competition these days. These people have
grown up with access to 100 cable channels, and

October 26, gavin
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many more sources of music on the
Internet, so there’s a lot going on in
their lives. Second, we're just not
researching younger demos—we'e
not targeting them.”

One major culprit in this is
radio’s 20-year fascination with the
25-54 demo. By targeting this spe-
cific age cell, radio has enjoyed solid
revenues and strong cash flow—
but, as the baby boom generation
has aged (and had children), the
under-25 and 55-plus listeners have
been all but forgotten. “TV and
other media have focused much
more on at least [8-49, and many
times gotten a premium ad rate if
they've been able to deliver
younger than that" Beasing says.
“But radio has been pigeonholed as
this secondary 25-54 medium for
advertisers and we have not been
trying to garner an audience below
that. There’s a huge audience avail-

able outside this demo, but the
investment simply is not being
made.”

“As in everything in our society, if
there’s not money behind it, the art
goes south,” agrees Guy Zapoleon,
president Media
Strategies. “When the radio indus-
try collectively embraced the 25-54

of Zapoleon

demographic, things started chang-
ing: buys stopped being about ton-
nage and instead became focused
on demographics. And now we're at
the point where, for clarity’s sake,
we need to go back in and prioritize
what's important. So much of what’s
on radio is driving many people to
other media.”

HEY, DAD...CAN | BORROW
TEN BUCKS?

Teen-oriented marketers
that, with $120 billion in disposable
dollars available to them, teens have

know

money to burn. The major labels
know that teens buy a lot of
records. Clothing manufacturers

RISH gavin October 26, 2001

“Teens know
what they want
and they want
it now. They
don't want to
walit for their
favorite song
on the radio

when they can

- go to a peer-to-

peer site and

get that song

right then, or

just play it from
their hard
drive... These
kids are into
rap, fop 40, and
Alternative...
they like that
kind of music
mix.”

—Jayne Charnesky

know that teens not only buy a lot
of clothes, but they drive fashion. In
fact, teens tend to drive taste in a
number of consumer segments.
“We tell ourselves that there aren’t
any dollars for 12-17 year-olds,
that’s only partially true,” Beasing
says.“In fact, marketers do have dol-
lars to invest in this demo...but
those dollars are being invested in
magazines, MTV, cable, visibility at
clubs, movie marketing.. .all sorts of
areas that radio is not tapping into.

“This is why radio should be
researching people just a couple of
years younger from where even the
18-24 year-old start,”
Beasing “Not just

stations
continues.
because they are taste-makers, but
because next year—or the year
after—they are going to be in the
demos we care about”

This lack of research in the
emerging teen demo is why so
many programmers in radio were
blind-sided by hip-hop, Beasing says.
“We weren’t looking at demos
below age 20, but these people
finally entered the demos we were
researching and we said ‘wow!” And
when we show this research to
other industries they say ‘you mean
you just now figured that out?””

Maybe it’s because radio has suc-
cessfully weathered competition
from such megalithic competitors
as television and cable that many
programmers shrug off the poten-
tial impact new media and content
providers might have on radio. The
prevailing notion is that teens have
always gravitated toward radio
when they grow up, and there’s no
reason not to expect more of the
same. But such a belief, Beasing says,
is folly. “It’s very naive to think that
today’s teens will wake up when
they're 25 years old and say ‘gee, |
haven’t listened to radio much, but
today I'm going to start,” he says.
“We need to be starting long
before they turn 25 to build that
loyalty.”

Radio would do well, in fact, to take
a page out of the tobacco compa-
nies’ playbook. Cigarette manufac-
turers know all too well (and have
denied for years) how critical it is to
get consumers to try a product
during their teen years. It is during
this period that usage patterns and
brand loyalty are formed. In other
words, if you hook ‘em young, you

WWW-americantadiohistorv-com

hook ‘em for a lifetime.

Ironically, radio is one of the most
efficient advertising mass media in
existence, but at times it seems
incredibly inept at marketing itself.
The recording industry knows full
well that it is dependent on teen
dollars, and markets directly to that
segment. So does the fashion indus-
try. So does fast food. So does Big
Tobacco. Why, then, does radio
ignore the teen demo, believing that
“if we build it, eventually they will
come...when they're older™?

The same fascination with
research that led radio to wrap
itself in 25-54 buys also is telling
programmers what younger listen-
ers want to hear—but in many
cases that research is being ignored.
Specifically, teens want to hear
music, and they want to hear about
music. They want songs back-
announced, and they want discus-
sion that is relevant to their inter-
ests. They don’t want to hear disk
jockeys mumbling about the next
contest or the next remote broad-
cast or the next value-added plug
for a client.

“We've complicatec the airwaves
too much,” Guy Zapoleon explains.
“Talk breaks are inventory for radio
stations, and radio operators don't
want to waste that inventory on
music content. They want to use it
to brand the station—forgetting
that it’s the music image that is the
brand—plugging events and con-
tests and giving clients added value.
And that’s really just back-ass-
wards””

“As a programmer | understand
that it all starts with the dollars,”
Beasing adds. “Otherwise we won’t
create the programming that will
chase the dollars. Ultimately, howev-
er, we really need an industry-wide
initiative that focuses on how to,
from an economic standpoint, get
some of the dollars advertisers are
spending trying to reach teens.”

Without naming names, Beasing
says there are several radio groups
that have market clusters of suffi-
cient size such that rather than be
the fifth A/C in a market they might
see the potential to deliver strong
teens. “There are some forward
looking groups that will see the
value of making an investment in
the future by building better usage
of radio at an earlier age,” he says.
“Wall Street’s quarterly report
won't suffer if we look down the
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road a few years and start to build
some usage because we have
enough signals to do so.”

TUNI N\ TO TEENS
Following the purchase in
Greenville-New Bern, N.C. of sta-
established

groups—Cumulus and Pinnacle—

tions from two
Next Media saw an opportunity to
focus one outlet completely on the
12-24 audience.

“Consolidation has allowed the
opportunity for a company to tar-
get specifically to teens and young
Next  Media
Parker.

adults,” says
VP/Programming Don
“When you go after this younger
end of listener you have to focus on
what segment you're going to tar-
get. There are a lot of different
music tastes in there: on the male
side you have rock-oriented, and on
the ethnic side it's completely hip-
hop. Hip-hop has become such a
phenomenon among the teen and
young adult audience that it tran-
scends ethnic barriers. It’s all across
the board.” Next Media saw this as
an opportunity to dominate at the
young end, so the station—
WQSL—is largely a hip-hop sta-
tion, while also playing some other

the audience. With that station
we're not even concerned about
what people over 25 are doing.”

Parker says it’s rare in a market
the size of Greenville-New Bern
(#84) for a station to be targeting
so young. “There's no question
that’s it's more difficult to attract
advertisers,” he observes. “But
because of the consolidated world
it is possible to make money with
this station—maybe but not as
much as if we targeted 25-54, but
we know that not every station can
be 25-54”

Parker also is well aware that
these people won't be listening to
this station forever. “Musical tastes
change as you get older, so a station
either needs to change with them
or focus on its target and accept
that listeners will eventually go to
another station,” he explains. “But
it’s critical to understand that if we
lose them from radio altogether—if
they're not listening to radio at a
young age—radio will not be a fac-
tor for them when they get older”

. Teenagers spend about 84 cents of

every dollar they earn, and lay out

tially lucrative audi-
ence, here are some
tips.

“Consider that teen
years are very much
like dog years,” says
MarketingProfs.com’
Wendy Comeau. In
fact, so much growth
occurs during one |12-
month span that a |3
year-old is far different
froma 16 year-old or a
|9 yearold. For this
reason, as you define
who your primary tar-
get is, don't segment
based on simple
demographics. Instead,
segment based on
benefits  that cus-
tomers care about!
Every stage offers a
huge, receptive mar-
ket, but you've got to carefully identi-
fy who they are and what interests
them,” Comeau says.

Teenagers also yearn to be heard.
They feel very strongly about issues
that affect their life, everything from
parents to teachers to fashion...and
especially to music. Teens want to
express their feelings and find oth-

their magazines, watch their TV
shows, know who matters to them
and who doesn’t. Know what makes
them mad. Don't take them for
granted and don't talk down to
them; they get that from their par-
ents and their teachers.

Comeasu also says it's critical to
speak their language. Know what

“We know the largest available audience at night is with teens and

young adults, so we have a very interactive night show. We do a lot

of phones and we get listeners on the air a lot. We also have the sta-

tion at high school events, and we look at the high schools as being

key to the radio station. With that station we're not even concerned

rhythmic music.

“We know the largest available
audience at night is with teens and
young adults, so we have a very
interactive night show,” Parker con-
tinues. “We do a lot of phones and
we get listeners on the air a lot. We
also have the station at high school
events, and we look at the high
schools as being key to the radio
station. We've just tried to make
sure that everything we do reflects

about what people over 25 are doing.”

more than $120 billion annually on
clothes, electronics, music, and
other merchandise. With that kind
of consumer clout, the teen market
has become impossible for advertis-
ers to ignore. At the same time, the
proliferation of other media and
teen-targeted content has made it
easier for marketers to reach the

: teen segment—if they choose to

make the effort. For those thinking
about pursuing this small but poten-

ers who feel the same as they do,”
Comeau says. They don’t necessari-
ly find this in radio, but P2P servic-
es, community websites, and other
ways to share with friends meets
this requirement.

Additionally, teens are very brand
conscious, so it's very important to
keep your brand strong. It has to be
relevant to them...it has to connect
to their lives. You need to know
what they're talking about, so read

www.americanradiohistorv.com

—Don Parker, Next Media

phrases they use, and know what

phrases might sound stupid coming
: from a jock who they know is way
. older than they are. Talk to your
¢ audience. Ask for their input; they'll

tell you if your idea is “sweet” or if

i it “sucks.”

Above all, stay on top of things.

! Teens change their minds faster than
¢ they change their underwear. For this
i reason an annual perceptual study is
© awaste of time and money. H

October 26, 2001 gavin Kig
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PROMORAMA

WRVW-Nashville morning maniacs Woody & Jim, with
no thought other than to protect and serve their audi-
ence, wanted to help defuse some of the fear and jump
headfirst into this anthrax thing. “A government report
that said moist heat could kill the virus, so, of course,
they thought, ‘Hey, there’s a bit here,’” PD Rich Davis
tells GAVIN. Concerned (or possibly unemployed) listen-
ers brought their mail to the station, where the publicity-
shy Jim, wearing only a biohazard suit and protective
oven mitts, personally steam-ironed their mail. “His
voice was completely muffled because of the mask—we
couldn’t understand a word he was saying,” says Davis.
“One woman said, ‘| have a couple of shirts in the
cars—would you mind ironing those too?’” Bottom line:
“At first { was concerned about the idea—we didn’t
want to trivialize the concept or put anyone in danger—
but then we thought, let's have some fun with this and
make people feel better. It's big and stupid, which is
what we do.”

“l just wanna let you know about a great weekend pro-
motion that | researched, aka stole, from Michael
Martin,” says Diana Laird, Programming Princess of
KHTS-San Diego, who, without any semblance of
shame, proudly calls the “Osama Yo Mama” weekend
her own. “It's basically an excuse for people to tell a
bunch of ‘Yo Mama’ jokes,” Laird tells GAVIN.
Examples? We got ‘em: “Yo mama’s so dumb, she tried
to hijack Air Jordan; Yo mama’s so nice, she let you
have all the hair off her back; Yo Mama’s so fat, she has
to iron her pants in the driveway.” Adds Laird, “It was a
great stress reliever; a way to let our listeners vent and
have fun at the same time. At a time like this, | feel it's
vitally important for us to be able to ridicule international
terrorists. It was one of those rare promotions that was
so much fun to play that no cared what we gave away. |
love it when we take bad taste to a new level!”

And now, this public health announcement from Scott
Sands, PD of WZPL-Indianapolis: “Please let your read-
ers in the record industry know that if they want me to
actually open their CD packages, make sure they put
their name on the return label and spell my name cor-
rectly—or I'm not opening it!" Sands cites a recent cor-
porate memo on the handling of mail and suspicious
packages, which contains such helpful hints as: “If you
receive a package marked with a threatening or suspi-
cious note, such as 'ANTHRAX,’ don’t open it.” Adds
Sands: “While we're on the subject...although I'm too
young to remember this...wasn’t there a time in our
industry when programmers opened up LPs and
expected white dust to come out?” We didn’t know that
had changed...

38 gavin Ocrober 26, 2001

COMING NEXT ISSUE:

Special: Urban

GAVIN Urban and Urban A/C Editor Kevin Fleming with “The Urban Game Plan”: Urban
record executives outline their artist’'s new music, visuals, and action plans for the bal-
ance of 2001. Plus meet WALR-Atlanta PD Jim Kennedy.

ALSO:

* UH-OH (THEY'RE AT IT AGAIN). Top 40 & R/C PDs unfiltered. More Notable
Quotage; stuff too weird for us to have made up. Plus Shakira.

* HOT A/C G2 STATION PROFILE: KKRO-ANCHORAGE, Alaska. Cold

weather and hot music mix.

« CONSIDERING THE FUTURE OF ALTERNATIVE: % #h ‘
-

FORMAT RESEARCHERS READ THE TEA LEAVES.
GAVIN Alternative Editor Richard Sands talks to the programmers

and the consultants about how the radio world has changed in ’
Mi<e Henry

the last two months. Get next to the format’s leading researchers
to see what the raw numbers show, post 9/11. The panel: Jon Coleman, President of
COLEMAN; Paragon Media Strategies CEO Mike Henry; and Edison Media Research’s
Jayne Charneski.

+ TOP FEMALE COUNTRY PROGRAMMERS. Share their thoughts with
Country Editor Jamie Matteson.

* VOICES IN THE NOIZE. webnoize, the premiere =

research organization devoted solely to online entertain- no\\!}e

ment recently held its annual gathering of gurus to dis- =

cuss such matters as digital rights management, peer-to-peer networks, and new distri-
bution models like Windowing. GAVIN Business and Media Editor Doug Wyllie sits down
with a couple of sage Webnoize analysts and asks, “Please look into your crystal ball...”

IM PACT DATES (SUBJECT TO CHANGE)

OCTOBER 29 & 30, 2001

(Concord), Mainstream A/C

Dave Matthews Band “Everyday” (RCA),
Top 40 & Hot/Modern A/C

Pharoah Monch “Got You” (Priority),
Crossover

Usher “U Got It Bad” (Arista), Top 40

Afroman “Crazy Rap” (Universal), Top 40
The Cranberries “Analyse” (MCA), Top 40
Neil Diamond “A Mission Of Love”
(Columbia/CRG), Mainstream A/C
Drama “Big Ball” (Slip N Slide/Atlantic),
Rhythm & Crossover

Missy Elliott “Take Away” (The Gold
Mind/EastWest/EEG), Rhythm

Diana Krall “The Look Of Love” (Verve
Music Group), Mainstream A/C

Huey Lewis & the News (duet with
Wynonna) “I’'m Not In Love Yet”
(Silvertone), Mainstream A/C

LFO “Life Is Good” (J Records), Top 40
Barry Manilow “Turn the Radio Up”

NOVEMBER 5 & 6, 2001

Babyface “What If” (Arista), Top 40
Creed “My Sacrifice” (Wind-Up),
Hot/Modern A/C

Macy Gray “Sexual Revolution” (Epic),
Hot/Modern A/C

No Doubt “Hey Baby” (Interscope), Top 40
KeKe Wyatt “Nothing In This World”
(MCA), Top 40

wWWWW-ameticantadiohistorv-com



www.americanradiohistory.com

Mva ¥Oo

SstolL-8Lb

(1L 6)

1007 ‘97 42q0120 uineb ¢

WOI"NIAVO@NIILSNIZ OL SINIWWOI T1viW3

‘puBq 8} Ul S,8US 81| $500) BUS
°$,/6 PIO 8L} §Um 8SiZ8J| BUET QN O “BIGWNIOD-HXEX

buemy aulydiag—
'1252-912 (€p8) “Aemeny YOIN 10e1U0)
YIS 1aquisroN Moys Jybiuo; ayy uo adueseadde uoisIA
-9[9) uedLBWY swijatuLd Jofew 111} S Sayew pazieniidg
1snbny jsed sy uondnie sy Buunp Aj0iS Ul Bulg Junopy
uo pawy sem UBIS 10 1nQ, 8iBuls puodas aiay} 1o 08pIA
8y v 9|diL yym aulj ur alow aq ybiw 1ng asequey Bu)
-181X9 $,paziemuIdsS Jo Jjey 8snjuod ybiw 3204 9118payaisd
-s195W-jodsof ay) ‘ajoym sy} uQ 'S8d10A dlueblo pue uol)
-BJUSLUNJISU| J1ISNOJB UIIM SSBUIJBdS YIBwapel) SIY 8)1es1d
-81 0] Jioyd pue eJ)S8Y0I0 8991d-0Q | B SaNY—E uewaseds
pue pazijenids ul diysiapes| Sy Japun paje.d Sjims pue
Sdos|q 01U0J19818 B} Jo Jsow Buimayass
—pue pueq 8J13Us SIY S811} BtuI} Sty}
90814 UOSE( UBLIUOJ} ‘B[NWIO) S,wnqge
1581 8y) Bumojjoy Jo pesisu| umog
8woy J/ 187 'Inoj 1aquINu wingje olpnis
UM (S[BIDIBWILIOD S} JO BUO U XIBl}
8111} 8y} paimes} uabemsy|0p) 828dS ui BuiBOlS 81y apm
UBUIBNUAY pUB S3IPRT 81110ARY S.21113 /66| J1aul dn Buimol
-|0j Jo ysel Bununep sy} uo usxel Ajjeulj sey pazienjuidg
S1azeBaous 111g Sniely Jeak Jjey-B-pue-om} e Jaly
(visiay) umog awoy 3 187
pazijenjaidg

211897 Awwir—
721G 18 (£2€) 33N
8r9]S 10B1U00 "$y|0} ‘Buiob Bumiab 1snf st 1B sIyL 8780
DHOM 81 wioJ) 8r0| awos ,umab s,1eul “yms Axas ‘Ayores
sI siy| "siebuis nos Bupyoeq ypm 818|dwod , uikeid a.,noA
USYM 11 SA0] | MOUY BYD, J,U0p / ALIp pue umop 84,noA
UsUM NOA 9AD| | MOUY BYD, 1,U0(, JO SNIOYD B Uym yead
e 0) Buip|ing 810j8q aJisap Jay 10 198(q0 8y} $8INPOJIUI
9YS Se 9534 8yl Joj umop 1 sBuliq ays Aeme Jybrens
13U8]81] 8Y) JO uonuale aul sqelb Jeyl 80016 yuny Jublens
B J8A0 A1D 0118S|e) AdSIM B Yum Jj8siay
$90NpOo.UI AlENIW ,AMIQ puy umoq,
[NJNOS 8U) SI SMo.L1BdS X0qayny INQap
jondes Buswoadn sAjlENIW UOUUBYS
a1gmau pue|s| Buo wouy 8ibuis pesy sy
(1ondvd) ApIQ puy umoq,
AlleN2IN uouueys

alysa7 Awwr—
'0£42 882 (01€) 1ouiBLY Aey J0BI0Y
"PUSYSUMO] 8194 PUB Ueaf J8[9Am Sisenb apnjoutl Aemiood
ay/ uj ssappog uibus|-||nj BuILLOIYLO) 8U) UO SYORL) JBUID
‘fiefos J0 158UBIY BUY ynm Buppom ‘Saisejuey 1201 dISSE|D Sy
10 18Y10UE 1IN0 BAY| 0} S16 ZyIARIY Pue ‘sieak u) pasesjel S8y
9|BuIS 1580 8} JO W0} Y} Ul SJUS[e) B|qeIapISU0 S,ZIARLY |0
A1e101j8Uq 8U S 21N "saiued yloq Joj [|am Syiom diysuoiie|l
oN0IqIAS 8y ysiuoissnalad pue ‘Isiennd swiwnip ‘sisseq
“96uelle 19onpoid “Usyim-09 se adejd au)
1940 [[B SI ZiAeIy “Aj[e20A apow I8} 8YS
LG, Ul A1 SPUly Ydiym snioyd yound
1NOYJ0UY B PUB S8S19A 8JBJI[8p UsamIag
S91RUIBYE JBY} Jaquinu y90.-dod payeld
Apoayad siyy 0y onul Azzny 8u3 uo BuiBuims
N0 SLICD OM] 8U | “ZIIARIY AUUST S1BWIBGE| UNM UOIYeI0qe||0d
e s1 1abuis pea| Aiepuaba) 150 $)201 Woyj 3ibuls pes| 8y
(niouip) , Buiyifiang ap aney poy,,
196b6epr YN

& i L

alisa7 Awnur—
'000g-£52 (212)
‘|adda)u20H Yo7 198IU0Y) "aABS] 0} 8de|d pIBY B punoibAeld
Bojeuy ayy oew ‘saaloyd buos ajqessadwi pue SIS
3|qeA3I[agquN UMO S,Ja)unH 0) uoimppe ul ‘s1aburs Jesib asey |
"8)ISQOM ,SBUOP WOJ) PAPBOJUMOP [BLISJEW P3PPE PUB ‘IEM
1,UpIN02 Bl1Y INg ‘u00s Buiwod 8seads aJoN anig umo Jay
SBy LBION ,'8U0Q S| ABQ,, S83RIQ MOIN PUB ,SIU] UBL| 810},
S,A1194 UBLIG UO $[BI0A A|IS JBY UNM LOJSNOH BllY S,ANIM ik
siawweibosd v ajdi| Bujoom S,0um SBUOL™ LBION JBLLOIMBU
sJ11ng ,'[njuoods,, *2isSejo uoxiq alfiA su
Se [jom se  Aubip AubIA, S8 '8 PUIM
yue3 Jo Jar0d sy 0} sadid sadedpues ‘|ny
-|nos Siy Spua| 18n0}9,8Q 1418y UBLIUOLY
i~ J1198(e8) pUB OPBUDIDIIE YUN) MOJ[84 10w
| Ty e ou Jiem ‘Uonels v aidug Jnok uo Ind 0}
[eLsajeww Jubi au) Joj Buniem uaag S,0um pesy-aiey) e al,nok
11 08 ‘puno.bAeld Bojeuy 8y U SIBI0A LIM pI0dal 18 Sy
dn siayo Jayuny aley) ‘prom zzel sy} jo Japuom Buins-ubia
(310N 3n1g) punosbAeld bojeuy ayy
19juniy I ey

- ! 24
pmm | =

Guemy auydiag—
‘0¥S1-092 (2 1:2) ‘sa1en Wol :308ju0d ANAM PUB 3EIM
uo Buiuulds AualInd si p10J81 MU SY) pue ‘810 pAol] pue
*SUIfI07) UAMPT ‘BunT ‘Buusn 1S 'SISBQ JO SaXI| Bu} Joj pauado
sey 108 8y "o buissaidap Sy a)dsep ‘jqe.ope Auejnon
Jed 81 ,noA 8A07 J,usa0Q Aan,, ‘8jBUIS BIGBINS E 8Q PINOMm (18]
JewW Jey) Jojy wngpe A Aue Jo) aauegsig 6uo7 uo Buos Aue Ing
‘aibuis oipey e se  Juswiuioddesiq, Smoji0} ,ueadQ 8y} jo abp3
311, "BUUBNT 1S 2IU0J}08(8 $S8] pue suebipie) 0181 SSa| e Sa|q
LUSSa) Q1SN 8L} Bj0YM BU} UQ “paredisiydos Ajjjos ate Jusaoe
Ljoua.4 puB 9910 YUB|q S,pueIn( anbiujwoq aauesig buoy ug
“(swuein ag Wb fay] ‘pesiy pireq ‘adid oniap) 1a6uISBIUS
WEBPY PUB (gual pue ‘ashyy ‘ayy ‘supdwng Buiysews)
- asey) Apuy Aq paanpoud SI wngje
3 ! u 8| ‘aauejsig buo7 ‘wngpe 1Sste| pue
»’ v PAiy} 218y} uo sapeds ul punoy si punos
) 18y "punos Aujenb-ng-Aydjea Jjaul paanp
-onut Aayy a1aym Ajaze7 d'a Ul Yim v66 1
Ul 8US9S 8y} U alwed isuy o1y dod s
(naamLi3N) souepsig buo
An)

www.americanradiohistorv.com

a9 Awwir—
‘1££-086 (212} ‘a0d
SNoLag 10BIW0Y) 1o} Butiem USaQ SABY SUB) USSIY) WNG[e U}
SI'SIU| JOAB}} 81193 SUIBS 3y} J0 awos ) BuiniB ,‘uawopm diBey
¥oe|g, 8uUN) SNOLUEY §,USSIE) SB SPIOYD JOUIL SLUBS BY] JO BWIOS
SazI[IN , PO 188y, PUB Jejjals a1e sdoyd
san|q uoistald s,ussln) , PO [edy,, 3ib
-uis pes| a1 pue A1g suny (|3 8UL IhUN,
13uado payuids sy Buipnioul ‘siapeJy eif
e U0 SJND 8] JO [B1BABS 810.M ]SIDJE0GAR)Y
3y "uonoy) Jaboy uy 10jeI0qe||0D B3PI UB PUNO} SBY UssID)
1ey sieadde 11 pue ‘piodas JoNaq AlleueISAnS B S| S/9pey
au 8sneJaq ‘Buiyy Ul B 8q 0} N0 SUIN} S| “/66 ) Ul SI9A0D
SaN|q JO INgap snowAuoda S,pueq ayy papiodal Jeu) 111no aul
L) Surewal uosie [aBiN 1suennb/iebuis puodss Ajug 'dnoig
19)UIdS UsaIn) J81ad U1 JO UOIJBUIBOU! PUOJSS 8L} SLSIYL
(w¥0iS 3ng) SJ8PEI] U]
dnoan 19juljds uaaiy i919d

. .r)—__

aiysa7 Auir—
"1GYS-2E€ (212) 1o
3AB(] JOBIUOY ‘Gry7) JSBBAIG 10} (BN IN0qY 185104) NOA
1,uoQ, Butbuis uo passed Ajjeaiuol oum ‘A11a4 ueug Ag suop
Areuibuo ,'ainses|d NG Jod, PUB ,PLOM 8UL PlOS OUM LB
al, s.81mog apn|ou; suanelaidiaiul Buisalsiul JayiQ “stoue
piaeQ Aq paonpoid uaaq aney pinod Ji Ji Se Spunos wingje
9J1Jud 8U) 108} Ul ‘ouog 31 110 B 8)Nb SPUNOS 118y LaIym
uo ,J00ja/eg Buidue(, sun} YIWS Med
au) Jo uolipuss Buidwnuyy e i aibuis pes|
oy 'Spybir7 uoay pajfed S|unj J8A0D JO Lol
-g|IdwOod MU JidL} U0 SB0USN|JUI UMO JI8Y}
0} 8a)nqu) Aed |IyaIng pue 1iay Pajquasse
19A3 [BLISYBW SO | JO UONe|Idwod A:oAd
U0 panjes) uasq sey , (8 Inoqy 186104) no ,uog, Usews
qnyo 1SBp{RaIg 9SOUM ‘SPUI 8|dWS LWLIO) 0} UD Jusm OM)
3 "SI8SNGY-J(8S 8y} pue Auuyor ajquiasud sund pajn Aisno
1|y 8y Jo slaquist se moBsern ul g/6 | ul sayebo; Buifed
ueBaq |Iuyoing ailJey) pue Lsy wir spuiy ajdwis euibLg
(iN] a3y/319v3) Spybiry uoay
spuliy ajdwis

aysa7 Awwir—
"0££2-882 (01€) Usuipw) Aey 10B3U0] "SBOUBIPNE
9giuedsiy efiJe| ylim suonels asou} 1o} ysiueds ui Buns  seisp
N1 BA, 9MI| SISGLUNU JNSBIUB) [BISASS OS[e 818 8.8y (jpus 8y}
1B 80UBIBJAI ,SINUBSJ 1feS, U} 80| eob),0Buel 0 om| Sexe|
11, J0 uoissoA Buyynus e uo.soueleadde 1Sanb B Saxew SUUAT
fqjaus “Asuow Sy Joj unJ e uiepy Ao aaB (1M 1) snoosjul
0S SI Jey} Jaquinu esies Bubuims e si el
3| 8y Azual; sjeuoissed ‘Bulpunod e ojul
spiing Jey) Buos odway umop &, 'Buiy] amN
£19A3,, puelb auyy s14po; woyy 8|buIs pes|
Y] "uaag Jadng so7 dnolb Jadns ure
Y} J0 Jaqustu e Se pue 'usalshunds aonig
0] 8)NqLi) SpUZIPEY BU) UO UBL| PUNOQUMO(, JO LOISIBA SI
Ulim 0Ipel Y7 9|dLi] 1B SSBIONS JU3d8) Pey Sey O[ej ‘SHILBAB|Y
Bujes-wnuned pue -pjob sy} puiyaq 8010} dAIE3ID BY|
"S|eD0A DIJSBUB) ‘8SIN09 |0 pUB ‘Sjuswabueie Jubi ‘swuiiyl
ulje URISQNXS 0 [N} ¥0UD S| WNGIE 008 INQap S,0fBlN INeY
(NI19UIA/IAVLIQ HIHOIH/NMOLWO) ABPOY
oje |ney


www.americanradiohistory.com

174 LS_“O LE @@qﬁ;ﬂﬁ aul3siiy9 :39e3u00

P |N\0I\|.EI1VS NO.- l{
nOA .l.l Si Wnﬂ'lv HHJ. \" "“ ||



www.americanradiohistory.com

m v e Ang
uonowoltd 3y} JUSOY IM PISNJUOD
3¢ 0) JON "MJBRPUNOS /P[] NOJIYS
oy) uo sieadde osie ayg 9407,
pa[[ed  Mornpunos Aumiy Sou0f
j128prig ) uo Juos v yum pue[s]
uo  PAINAP Oym ISIIE  J|rludj

OSHPWSLIBYD pue [nynneay e Si
Aasoy "awm awos aunb ul jeusjew
ADU [[B JO W SH[ix IS1J Y
s ‘pueq Sunydeq SuiZzewe ur se
[1om se saduereadde jsongd Juizewe
Auew Juuniea) pue dNILRG NEN
A paonpol sputi mojq 01 ulos
S1 apIaK( 1Va1D dY]
S IXoU 3y, ‘ysews e odin v aq

‘wingje UosN

a 2apiedg, Buos oy eyl 3duap
-[Juod 3} [[¢ 2aBY ] ‘pPaudis isnl om
1Y) UOISOg] 0) PaJedo|2l oym sAng
ysu] Jo pueq 1e218 e s1 asioydgny

JBunjiom
0] piemuo} Bupjooj Ajeas ainoA
jeyy dn Buiwoo aaey nok op leym

"A0U 10J U SJey ], ‘sasanuald

Selg ¥oB[ pUB MONEd pBUAMO
Buwels pue UESH JNOX U B, Sur
-INJBRJ JPE Mojjpgs ‘Wi 9], "SPIOdIY
puejs] &y paseajal 3¢ [ Agjags ‘oot
[00T A2quudaoN

‘INLL UO IS0,

Suiunopad 9y uouua]  uyof

v—agiodo] aua) uo sreadde Aqayg
100T 4290150

Agreqs

‘n07 woI1j 9[BUIS PUODIS A ‘OIPEI
0] ,L'B3]] INOX UI [[BA\, SOSBI[DI PUE[S]
100Z 49quuaidas

‘swernia 2dAH A paanp

09pIA ADNES E S2INIEI] DIym ‘purs]
uyry, Suipnpur ‘yprapunos oyl
uo s8uos SUUAT AgPRUS oMl (iim
paseajar st Livicy souof je8pLigy AL
100z ‘W

“ISEOPEOXK| I) UO A017) [AI2Yg

A pue 210§ YSu Ay uoung
e Yim Uoduod B uo swiopad
Os[e g jAwuein a1 suim A(ays
100Z q24vW

TWEIN Ul U0d

-youn| spieme v a[du, oy 1B 1Bk
3 Jo SV [2qeT IOl P212A0D
SNIAVD SUla A([@Ug "dWn puodas
ay) 10j ouay Apf uo sieadde Aqpayg
Jewnno) vy o[du L@l wolj 8ol il
Jo wng[y puedensy [pge] Joley o)
pIEAY NIAVO 83410021 A(19YS | (qjdgs
‘2107 WO M Jeym UO HEOm
wdaq AqPRUS T pur pleeg Uuue[D
TO0Z Tavniqa.y

"AWILUEID) ISTUY MIN 1S3¢] B 0] Pa
-JEUTUOU ST PUB SMOUS A, PUEB QIpEd
su1)g piemor] uo sreaddediiDUs
1002 Cevnuvf

'sfjod_49UST| N\

PUE ANAM SY) PUE Sauil] Sojosuly
SOT ‘Satul] §404 MmN o], ‘QUOIS SUJO¥N
uids  3urpnpur ‘PHOM Yl punole
sis1p ua ], doj, ur sreadde auily dgjegs
wy [ umod 2 3197 U0, JO 100U
31 0] S[ed0A HO 19y suiol Apof ‘ssuof
297 oIy M HI0U0D ATESISAIUUY
LESTOIAERY (N3 Aqrays
0002 -2quuadaq

"uonels o)

I0] PIoda1 B—MIOA MAN-ANAM LO
1# 18 S39aMm /7 SWY aund] Aqags iy |
0007 4290190

"EMO]

up 1oy1080) 3uis AQBUS PUE SBWOU],
qoy 0z xoudrew Sunioddns inol

saulpeay

[pUOnEU B Ul SeuaiP S AqRUS
000Z +2qiusidas

~REd

st o417, Surwiopad awn sy ayy JOY
mogs 1gSo soudy Aef uo sieaddy
"9SNOH]  1S9AleH o) ul  a8uno]
ySupy 2y syped G swes
ur pue ‘awm puodas dy) 10j D oIpNis
S.ODUN SNy luwing NIAVS 31 Jjo
o1y 01 moys Sur| Py e uo uueadde
‘Iapnog  ul ePain B s20p  A(Pyg

‘Aem 2) UO DV Sumry o) uonippe
ul Bung im ISEOD 1S9M Y1 S20pP
pue Suep py PIm INOY UO $208 A[PYS
000 1sn3ny

'SSO10)

Auap ynm iy gsadiy uo sreadde
suui] AgqPys ynwg med Surssarduy

J1eifeIZ wir S, S1IM
puE UOS[SN B[V UNM (Yo} Jepiagussoy uyor

j ‘2; o

anodumop B Ul oS 10 puayeam

AOIUN-Su0s 4981s SNIXM e viyd

-[opepyd wr _sw.loyad AO[SUSTURDN
uo oouereddde puonds 19y SoMEll!
pur unsny WlSENd AN jo yunoy
8 LOSPN I Ug steadde  AqRUR
000z P

-sourreaddy:

UPULIINST prap(] 1511 19 S9YEW pUB
Sauifpajvas U1 28ed [[NdgBBuiaieanl )

SMIESS-L 1IN 1) Looudd KB Yued

ue sunopad ‘sjodeoultiN-£6 SSRID
SUSIA AgiYS ‘yiaow 1ed) JIET (, 91q
-ipanul 3 u,\pﬁi.;.,”las S PA[IED OyM)
7Z-Ae( puy¥ UOSPNE 91EY PUE UOSUIYOY
SLUYD 9pNPUl SaNLIYS[HD 13YyM ‘DAN
Ul MOUS WOOI[ryg Ai9MOg JUOISHY
A SONURUOD Ino) Hutulpeay 1sid
000Z ndy

'SUT) Js11) L JOT WSO UO

suuoprad Agoyg >RIph [feH Jisny
(Msny oMNsomr UE pue auTzede
MAKUAIU] JOJ SadUBLLIONId 1oYR D
I YL, 1By S[[ED aoniogD USSR
‘MSXS ST AqRUS 000 qIAvH
Sum

1) S o] 0D SHSIA pue Uadiey
Uag IPIM & 7e2 L;o\._szlquac' Aqpays
0002 Lavrnaqgag

‘uaug, 0 uvuo) 2duereadde uoisiad
-jo1 [euoneu st BrydPPEIYS-NIXA
:JISIA OIpRI 1SH] ‘SOBL-QVLY *Pe STk
VS(1 31} Ul SpIO3IIY pur|s]

Ut paseaal St suudT Aqoqy wy |
000z “avnuvf

unsny woij [eu

-g1s asjouus 1811y spuas Biaqua(] Apof
66, 42U

“UONUAUOYD [IND 9 Jo 1ed se
UOS[aN A1IA 10] utuado NIOX MIN

1002 ‘9 420120 uineb Ly

ut aur] wonos] 3yl 1k suuouad AgRys
66, 429010

A101S 19A0D

sy 12y AQ[RyS $2AI8 pasnfuoD puv
pazp(] Sm31ad1 18213 01 J AINdIDW
Aq poseappr sem aund] Agpgs wy |
6661 1SN3Ny

SI) 9N SO0 N ‘2INg

¢ 9)eb ay) wouj

auljawi} e sn aAl6 noA ue) "auuiq
AQIays Ylm sS200NS ay) uo pajein
-1e16u09 2q 03 24e {2ge| 3y} pue NOA

189(] 9} 3¢ 01 SJUEM [3(B]
siy) ‘puewwod jo ureyd ayr dn
Aea oy v [uewaeyD] oredde)
wif pue ‘UaPISaAL]] UaYOD JOAT
‘IND) ounsodsyg uyo[ ‘(uonowold
Jo dA IS ‘[uonow
-01J Jo JA] udBreg mg Supnpur
Yop Xaip ﬁfﬁ 18 189 911 U1y INOqE
st luau; =Y, BUI Ul SUO AI9AF "2DU9|

SUBT Uy

SROXO m(#’ st HN[A] 1B Apogiiaag
jpligsSawe Bl Jop[ayuasoy uyof
¢leuerd

Wamlio sj3qe| 1senoy 8y} Jo auo 1e

Bupiom x| 3 SJBYM :uRIsuI3 @aeq

"SWEU PIOYISNOY B SUUAT A([2US
Sunrw st sAvp 2s9Y) SNdOJ UIEW SIY
‘s1ajl Suos-198urs JO 191801 TI3Y) UO
AemtBig 1 1507 SYNSUOD APUSLIND pUE
SO eSpuoyIT ESSBIN ‘TUDSIPAL
uesng 4\ 11 Ueduswy  ‘Peaysiiod
4350 ‘Ofois0p sl swrerm
nes "‘IOIFN oM ‘hoareH [d Jo
SI93IED 9y *_‘;nq padiay s.2y apym

! ‘uﬁ?ad vonowoud v arduy,

. puB 989J[0D [EUONEU 3l SWEdX]

ISp[RJUSsOY ‘TueISA[0] pPUE [ESISAIUN)
JO ISBISW 3L 1M Pasn) PUBIS] PUE
wief J3@ usy x puels] pue IopAjod
99918 UBIH/1'H wrypun ‘UPRD
/590 VO Uusyl pue o0dsUEBL]
UES UT NIAVO 10J SuIsiom 1SE0D) 1594
3yl uo puey sy SurAn 210Jaq AL
Spi00sy opisdn) 01 wam 3y ‘asayl
UIOL] MIOX MIN Ul ANSIDAIU] 300Ig
Auoig 18 gSM1A UONEIS OIpEI 983]
-[0D i ssauisng )
utr uess siy 108 dnoin
oSNy wel jod Pues]
Joj uonowoid 283[j0)
pue v oiduj, jo 1019
-1p I9P[RJUSSOY  uyo

uigsulg ane( Aﬂ

wopiels 03 Aqjays siasg ,a1soy,

www_americanradiohistorv. com


www.americanradiohistory.com

*aU| 'sBuip109aY YN 4O UOISIAIQ B 'SP1023Y |ESBAIIR [00ZO
SAUOO3IY

IVSYIAINA

W0J*SPI0J33|BSIAIUN" MMM
WOJ JISNWI3PIBUYISAOG MMM

' puejAjauoT,, wnqje ngap siy wouj a|3uls puolas ay|

T 1 AT i
PR

LEFRER]

st =8
L TR

- [I0INNYIS 0016t ¥

jooispoom  /1SOM
uosyoef /NLWN
ousy /XHIN
uosipeiN /INIINM
esoy eyles  /HSUN
edooueneyy /qoam
NGO /MIZM
prausulds  /XNYM
3JIASINOT  /HMd4AM
siydwaly  /SAINM
al[IAYseN  /1THM
sijodeuelpu] /SLIM
YIOHON  /20MM
alowmeg NINYM
uoisog  AYXM
elydjapejiyud /NdXM
039149  /LYXM
NO AOVIYTY

“819| I 1 q 7


www.americanradiohistory.com

100C ‘97 42qopO uineb gt

"SIVNOISSHIOUd SV ANV ‘T1dOdd §Y WAHL
O.INI LHOISNI JTLLIT V. SHAIAOM LI LVHL
AdOH [ "TIOLLYY SIHL NI ALVAIDLLYVd O.L S311
-UIHDS MYOM ASIH AYdA WO¥d JIWLL dHL
MOOL OHMA SYINWYEDOUd dHIL Ol SYNVHL

B OWOY 1 WO Uo snd0
SHOA 1B NIOM UO SN0 N JO 189
dUI AEW 2m INg I2Y12801 AW N
DARY 94\ DWOY W DWOY W, usym
1Bl pauled] dAJ INg SOBYD Il UO
QAL [ JoOYds wod) X3y dn yoid o
21211 §1 SN JO 2UO JINS IEW O} $3dDUL
-1eadde pue s8unosw Apjaam 51310
Uoea Jo ISP e ydnoayl 3ulod
‘[Pa 2unb sa[Npayds  SIBYIO (DED
PUnoOIe YI10M | pue suyD "Aep A19A3
SI0M 10O DIB] DU IEW Y10f] (DSOY)
qe] MO[PA g 0¢ plo-iuow-¢ ©
pue 19y gya1y-eiulu-Iels Yool g 3¢ 01
suem ogm AO(| PO-TEDA-/ B DARY Ix
‘souizedew JUIdBl [RISAIS 10] S20UE]
-021) puE UONES Y[Bl Yl UO Mmoys
spods Jo)0W 2yl SISO pue ‘Mmoys
guiuiow e saonpold oy ‘slewsoj jud
-IDJJIp AISA pUE SUOLEIS JUDIDJIP 10J
siom ax Anunpoddo apgipaibul ue
183 01 2I9M BY JI SWES U1 IIPISUOD
pINoM [ pue “AfIWUE] U1 JO 2IBJoMm
12119 AU JOJ SeM 11 se BUO[ sE ‘Juam
[ JPAQIDYM DW 1[IIM DAOW O] padIde
ay ‘diysuonejas o jo Juruuidaq
ayl
-uBWw Wil Cuonenns 1oaded [edidie

qualel s2y pue Juswode
Uk Ul 1SIX2 | pue SUYD 91k dwoy
198 1 usym Suiuie[dxa Jo 10] € saALS
DINS 1 INQ ‘SSUISN DY) U OS[E S
OUM DUOIWOS G PALLEW 3¢ O} I8IND
B Io BUISS( B S JI MOUY JUOp |
yseaoep uaine’)

iSTE3A 0A) UI DWW UIDS 1 UIARY

oym spuauy A ysy suoissajord
Iay1o ur jJom oym skvad Aw ueyy
0§ aJow yonuw ‘dwn Aw jo Ajuofew
o) dn sayel MIom g "S3NIANDE
Yo Aue jo asuadxa syl e Ao
-ud B jey) 93eul [ 2sneddq AUo 10
Anurey Aw yiim swn Anpenb juanb
-a1) puads 01 adeurw op [ "y3nol
s ‘A[snonas ;i Aiwie e se gunp
B UONS S2IdYl uUedW NOA ‘saqIg
HeH auuog

PUIya(| UONEIS
) 2AEI] 01 182( Aw Op ‘2u0d W |

uaym U] PUE NIOA 1B W] IfIym
poaajoaur Afelo1 g 01 An 1 -qol
Aw pue 3ji [euosiad Aw 2ouejeq
Ol IDISEd U33( SII 2wl 12AQ “Aep
JoBa JO sunoy 2yl jo 1sow ol syl
uo W] C1ayIew Jaews v ul gunu
-werdord jo Awpear ayy mouy AJuo
[ "uonels Aue jo Joaap weigord
o) Jumd( yum sawod eyl A
-1suodsalr Jo 10] B s1 2131 ‘AJUrenaD

Aaoe(] eieqieg

W YNM DAY

01 pauled] 24 ] "ol ayl JO sapis 2A1
-egou oyl JO JUO S]] “Iom JO IPpIS
-INO DJI] € DABY O] J[NOLJIP N e
1Byl SINOY 2AIs$20%d sannbax (ol
SIp AJ[enIdY 2l A[TWe) ou aaey |
qateys euuoq

“Ajnuue) e 198 :Jjas 01 210N
Apoo(Q auueop

‘Aem [euosiad © ur d1snw dous
-tadxa 01 sanunitoddo Spqipasour
awos Ajrwey Aw paplojje  os[e
seq u ‘opisdn Ayl uQ (CWION)
autog 03 01 dAeY NOX "SUOIs e
SOUEPUNOY A[lWE] pue NJom oA
aImns Jupjew pue ‘aun InoA guno
-3pnq st Uyl I1SapIey Y[, "SPIY pue
‘(pad1oAIp u]) sadeliew uo (ys3nol
sJ] ip[iom Suipuewdp LIDA B S]]

she suyd

S941 Appuiey anoA joaye
senjiqisuodsal qol unoA op Moy

way)
Yua  $Sadons  jeard  pey  sAemye
94,94\ 'UONEIS INO JE [[2M 1$3] SISIIT
e Qe
1911 UO A[[NJSSINONS INOY [[1IS SISIIT

asay ], NOYIM  UMO
asoy jo v emndod A1pA s S|
zaljwey Aep

HODIBN AISIIY puUB SWEIIA
epupnT  are  sannbuisonbas
pue  ¥a3m Ayl Jo  sSOD se
Ie] se JeaA SIYl JHAM JOJ $955200NS
152881 om1 ayJ, (diysisquaw 10]
wnwaid e se D B SIDUSIS 19JJO
am) NI\ 2 Jo (D SE 2Iej A3
moy pue ‘si1sanbar ‘aduepusne 1O
-uod ‘uonewIojul saes ‘sred auoyd
‘prewa ySnoyl spiodar o1 spuodsal

wWWALamericanradiohistor.com. [

ADUDIPNE  INO  MOY ST MOUY
op I reym ‘eiep [edpudwo ou aary |
cddAA UO 1891 UdWOM OP MOH (]ORN
-uod pue 1amod jo uonsanb e Ajjeal
S1) 1,US] "$21SB] PAIOJIE] JO SULIOJ 189
-Pio 241 JO JUO iim SUIEIP IE dM
put ‘asel [euosiad yum op 01 10]
e sey a8Ie] 18 L2100 10U A[qeqoi]
ss1owoylad  o1epw Joy  souaspne
oyl se adIe] Se O 1 [IA SKIIE
uswom 10j 2dduaipne Aiduny e
aq jpn sAemie pue s7 219y ], sad ‘s
1 swaap eipaw Jendod ayy g ased
a1 jo guryiatos [eadde i syl sy

yolam Auewasoy

Is1aE Jo adi;
ou ‘paseq 8uos s ‘uiedy SPIoddL

ySea7oB) usinej—
« 9IS

olIsnui B 8, ‘Jou s
1BULIO) B SEM OISnLU
ie4 Y bnoy;
Asty] 18YI St (auowifue
punoJe 1,.uaie oym)

SOV LLISPO BLIOS

Aq speuy exesitu e,

3unsal 1S3 INO JO dUO Sem  NOX
NUBRYL, S.OpId ‘9s[o 212UymAIaAd
a1 1snl ‘doureisul 104 [[om AIDA 153
A3y, "uowysej yup ur uumol juale
oym SISNIE Jomau Syl JO 2JWOS
10§ s1oop ay pauado ayiy ayy pue
QUEYDISN [eIeN ‘UB[UDETOIN YPrIes
v apduy, ur 1sea) e ‘arowdue paziu
-30231 3q 01 YNIT ¥ WNIIOSUOD
e ujol 0] pasu JuUop SISNIE S[BWa

saueYIM eS8

‘paiuasaxdar pue paded aqg
pinoys Aay, disnw Suiyewu S1snie
aewdj 1BaId AurwWl OS Al 2],
‘UMOIB Sey SISIIE (Rl O] J[EWd)
jo a8euadiad a1 si1esk 2A1y 1SY]
JU[) 1940 1EY1 ABS p[NOM [ PUE SISTUIE

arewag jo 10] B pake(d sAeme 9a9mM
KaoeQ eleqieg

“SIDUDIST] AR
mo 1oy A[emadsa [eadde ue aaey
Aoty asnedaq Ired yuqr ayL Jo ued
t a1om 1Bl s1snle Yl Aejd o) panun
-UOD DABY 34\ SISYIO pUE ‘QUIOUSO
ueof Jaydry 2yl suoN 2duadxig
‘MOID

[A19UyS  QuBydIop  2IeIEN

‘URUPERTIW A SBUOS J0] $AJODS
31y pajeaAdl 000z Jo 12010
WOy 1891 [DJEISAT ISP INQO [[9M
Anaad o1 sistue asayl Jeadde
ue o s pnom a1y ‘uede n
Op 01 21aM UB[UDETIW YrIes If 1eyl
SNUIY) [ 1BYMAWOS pape) S ‘Y
jo shep a1 2duls padojaasp aaey
oy sisne Suidiowa oyl 1oj 1dadxy

galeys euuo(

isnw jo sad4l asylo jo uoned
-ardde mo| 4j2ane[a1 B dABY DIsnw
QI 9 OUM dSOY) 1IN "SISUD)
-S1[ 2102 INO JO A1D1IBA 1S9PIM AL A(]
(pakolud Afopim, sem ISy YI[IT,
‘PIp am eyl dnotd snooj e wolg
ead s paydear s INI SWaIAS 1]
Apoo( auueop

YT DI0JI( ISTXD 4]

-Tear 1upip g ‘sajAis 19ylo Jo 10 B
A (24 sylom Ao 1ou eyl 91418
JIsNW Y A[AIS d1snu B SJ1 ‘10U S 1]
JEWIO T seam 11 ysnoyy L5 eyl
S1 (SIOWAUE PUNOIE JUIIE OUM)
§)/V UIDPON 2Wos A( apew 3)e)
-1l 2Y) UMl [ jpunos ey a1 |
Qnuiul e ey, ‘Aes pue uondaouod
-stw oy apise Ind wayl apew 1 AL
10 OIpel Y] UO DISNW Y1 pieay AJe
-nmoe ajdoad uaym pue ‘parsured un
UOINUSIIE BIPAW 2] YA SISSEW dY)
01 disnuu 1By} Juli(] SEA PIP 1T IBYA\
"$218P1 MAY1 J0J duiuiuag 1o A8
001, SB JwWos A( paatadiad usay
aaey Aew oym SISIIE S[eWwa] 10 Jul
-yealqpunod sem Jied Yu juigl |
yseajoe uaine

Syjuou 10§ U2
sey pue Jssuuopad Zuons e Apus
-SISUOD S1 opi( UB1y A19A 1891 Aoy
‘AQresauan sure oyl uo spuadap
THILAO
Jlosu

gunsajy, assed  awedaq

pue 1no paderd adasuod


www.americanradiohistory.com

N A uoa'sp.xoao.manqﬁmimt‘ﬂﬂ“ oo 1501
~ upeaunoK .. 3 ‘_ }
oYL WoLJ

umnoq,/¢noyg

LY PIOYM
‘Tey30xd O |

S90J10,]
. | TBUOTIBITABIY) -
© S q38q0y |

sSoTouTI/

gmg-n;-ua o i T e];uomneud
i QL og A uno: Loys

“t‘,'g'f
’l We" ‘im:-.. o9uWossq

RO, ) 20w O
L eusiTia

' gputony

¥a YBINGSIFId - dHAM - YOI AxBwesoy
LNuo3Iequed - DZGM - ILEH eTuuog
X\l U03ISNOY - LAJY - Z8LfWaYy BTIBH
VD STTLTAUOS}EM - DIJW - seddof Bine]

VW uojduey Y3IoN - XNYM - PPUBYITA B80T
VI ‘PIeAoUTA SBYIIBH + XMHM - A8Qd(q BIeqied
V0 Q3e1q UES - JSYAF- qeBTyg Buuoqg
Vi uojsog - fM¥M - Apoog euugop
NKW STIodBauUu T/~ zo.m UsSBeTOBH ue.ma';[

YM 133838 //LIN - sA8l STIYUD

_'dau 8Y3 uo Lam.ﬁm 430'1 3un:md I0J sjuBy]



www.americanradiohistory.com

Sse|me|} 80Jal)

LbL2Z-2S8-9LL XB) 0Z08-ZS6-91L Ud SOgpt Au ‘oreynq uonels Bodlle 66 xoq od
woo'egegsnoeybupowosd  Woo aqeqsnosIybi mmm
$p1028J eqeq snoejybi 18 s)jo) eulj 8yl 10BIUOD 'SPBsuU jUB INOA (B 10}

*s81d00 000'0S | JOA0 JBAO PIOS SBY Yoiym ‘piooal ay) Jo Bunfew ayy
SOSSNOSIP 1Bl 1oBUISHIOH |1 O YIM MOIAISIUI BAISUBIXS UB SBPNO Yoiym @
‘ol uls 1S01e| S,IUY Ui SMEB) AUB pulj 0} piey Ajawenxe ag (im

Bujuoxoas | Bugjieasd ‘wingje signop ay) woiy 9buls puodas syl @

=
=

I

?ﬁ osueyp lue

- + et

100z ‘9Z 420120 uineb g

oyl Jey) jeap S B UYONS SEM pUE
ssa1d yonur os 108 1 ‘uorurdo Awr uy

sAe suUyo

£mou aauaipne Jnok yum
1S9} sisipe asoy} op moy pue ‘9sed
ayy jo Buiyy e jeadde s.aie4 Yy og

‘adoN
MeH aluuog

‘ON
28UBY}IM BSaT]

iioorpniaid ey Burealq 2407 |
laddo eane

‘sinoy 1ao ur Suifed jou pue
1oy auo ur urdeld woiy sa[EWY]
oyl (B 1aaa1d 01 ST SI] 'SS[EWD]
u2ami12( suomisod pamnpayds om]
st uonesedas ay] -uonetedas 201
ST JoUNSIP ST JBY) 98N [ [ A[UO JY [,

galeys euuoq

‘MOl E UT s)snue a[ewd) om] Aed
10U op am ued Jsow ) JOJ ‘saX
Apoo(Q auueop

‘uonels AW Jo ssadons

o) 01 Juepodun A19A ST 2dUE[Rg
‘odwa) Jo ‘418 ‘PID SWES 2] WoJj
sguos oyeredas 1 a1 isnl s[eooA
Slewdj pue oew eledas [ Mo
Jo asned2q ng ‘aew 0) paredwod
SABY ] SPIOJ31 Jewd) AUuBW MOY
Jo oen doay | asnedaq JON ‘SIA
yseaoepy uainet

‘S9N uon
-eJedas ou a1e 2I9Y) NG ‘MOI & Ul
punos, auo Aue jo yonw ool Aeid
0) Jou 2sudas saxew )1 ‘uredy ‘sieak
[EI2A9S JOJ U23Q ), USABY 2I9Y], 'ON

sAe\ s1YD

ésisnae
ajew o) Aidde jou op jey) sisiue
ajeway jo ucnesedas Buipiebas
uonels 1noA e sajnt aid9y) aiy

"A[jea1 JON
HeH ajuuog

"MOI € Ul UdWOM 221)

10 om) Surderd jsurede son1 10S
aaey Luop ] Inq ‘sisijAerd Ino uo
SISILIE D[BWUDJ PUE S[BW 1) IdULIE(q
0] A1) [ ‘sJ) JO asnedag ‘SISHIE J[eW
JO 20UEPUNQEIZA0 UE SEY PUE PJO
SIEdA (¢ J2A0 S AIeIqI d1snwl InQ
zaliwey Aepw

AT ST ‘aNSST U J,UST Jey L,

JOU 3SINOD JO SISIUE [eW 0) Ful
-Aidde sapnu 2101 a1e ‘uonsanb oy
Bury{se ur ayew noA e utod Sunsa
-12)Ul UE S]] ‘SISTUE J[EWD] JOOUIDAO
Jou 0) SIS0y JHAM 2y d8vInodud
['usw Q] JO 3JUIU 0] UdWOM
oy noqge Aed [ INOY UE JO ISINOD
3 U] '3[ B IOU $J1 YSNOYI[E ‘SISTUE
oleway yoeqg-o1-ydeq Aeid Apien |
YoM Aewasoy

' Aerd [om ‘Buos pood € s JI
“‘8uos dJ10ads B ppeE [[Im M IDUIaYM
JO swi1d) Ul ‘ou Ing ‘aImonns 19s
puE UONEIOI BUOS JO SULID] U ‘S9x

saueYHM BSaT

pauasaidar

pue padeld aq pnoys 4Aay], -d1snw
Bunjew sisiue afewd) 1ea1d Auew
0s 2l 219Y], ‘UMOI3 Sey SISIIE
o1ewdj Jo a8eiusdiad aY) SIEIA JAY
1SE] 2U] J2A0 1BY) ABS PINOM | 'SISIUE
Sreway Jo 10] B pake[d sAemie oA M
AaoeQq esequeg

NI P.I SB A[NJssadons se

JOU SaWNDWOS 1] [[IA JBY) USWoM
puy 01 Ispley An op [ Jwpe |
1addoH eane

‘SIST[EDOA PES| 9[EWD] PUE
Srew jo uoneledas ul $90F JO dUE
-Teq a3 yim dpay 01 JOI[IS Ul SO
asn | 'adueeq 2y ynm uey sguos
pue sistue 2 jo [eadde Suipiedar
UOISIDOP SNOISUOD E JO 2I0W SyeW

I '0S/0S ©) 3SO[> ST JIyMm ‘Douaipne
INO 0} 103dsal )M SI[EW PUE SI[ELUDJ
Aq s8uos a1 21eN[EAd AJerIdE | ‘SO

galeys euuoq

"'S9R
Apooq auueop

‘Buny jo adA1 suo Aue jo yonuw

00)] Yim IS JISNW JUSLND  INOA
PEOHSAO 01 JOU 3SUSS S A[[e
-IUa8 1] ‘SISIUE S[EW JO aNI) 9q OS[e
PINoOM JBY) Ing 3w SWes 3 1e N0
SOSEJ[QI 2ABY PUNOS IB[IUIS E IIM
SISTLIE USWIOM JO 1O[ € JI ST JOP] B A]
-[ea1 s 31 sum AJuo ay [, ‘A[[e1auasd JON
sAe\ sliyn

£UOI}e}S UNOA UO S|EDOA djBWd)
pue sjew jo asuejeq a8y} jnoqe
SUOISIDaP SNOIOSUOD 3)Yew noA oq

'suonisod Sunuwerdoid

OIpEI Ul UaWOMm JO 9Jsea1dul adny
B 935 1LUOpP [ ‘S[( Se usaWOoM 3JoW
Ieay [ y3noyIfy ‘auo 1snl Jo peaisul
‘Q0UO 1B SUONEIS [BIDAdS weld
-oid oym sd Auew a1 319Y) ‘MON
aendod awedaq 1021 weIidold
dnoin a) pue jjo pre[ a1om SJO)
->anp wedold AUB SUONEIS 19ISIS
swodaq 01 paumo APieaud 2duo
SIoM JBY) SUONEIS AUBW PIsSNEDd 1€
siyl, ‘suonisod Sunwweidold opes
ur UsWwom JO JUSWDDUEAPE ) Ul
9SE2ID3P B pasned sey uonendaiag
zaJiwey Aep

‘Burpa4 sn jo aiow
MJ B 2Ie 21941 1Byl s ‘Bunphue
paguey> sey uonen3alap JI ‘piesy
aq 01 [[24 01 2aBY noA 9uadiad o7 e
IS “(35IN02 JO 183 [—SIUIY) SAIS
-sa18o1d are s1oy a[du] am) s1EWIO]
19430 e 98BISAE 2] UEY) IaNaq S
‘uswom e y o(duy url siowweld
-o1d jo 1uad12d Oz AJUO JI USAS ‘1Bl
aaalaq op 1 'onb sniels o yim
siqeuojwod are adoad Aurw oS
uayMm YSe 01 10[ € § ey, ‘aduauadxa

WAL americanradiohistory caom I

pue uonoerul uewny y3noiy
SwWwod M ydnompyealq  [eal
oYl uIy) | "AnsSnpur 2yl Jo Smels
Ispuad ay) noqe Sunpiue pagueyd
sey uonengalsp Muly Luop |

yolom Aewasoy

‘dn Aeam InoA spom pue Auedwod
[€20] B AQ PaUMO 193IEW [[EWS E UI
uonels [[eWs € Je UEIS 0) ISPIEY S
pue ‘suonels aiow gunuwesdord are
srowwrerdord 19m3J ‘sqol Jomaj are
213, ‘uswom 1snl 10U ‘OUOAIdAS
I0] JUSWIDUBAPE pPalapuly S]]

daueyym esa

‘Burwesgoid 1sedpeoiq
ur Juswiopdwa 10j 121SESIP B U3
sey 1dv a1 ‘wopuad jo sso[pieday

1addoy eineT

"SUONEIS OIPEJ JO UON

-EPI[OSUOD UNM S[2A9] J12U31Y (o8l
o1 Awmunpoddo o) 2aey uswoOMm
pue uaw ylog ‘[euuosiad Zunuwerd
-oild jo 19puad pue uonendAISPp
M UOHEB[2LIOD 103JIP OU 235 |
galeys euuoq

'sqol 1omaj aq 1snW 2121 ‘PIMO][O]
JEYl UONEPI[OSUOD 31 JO B UM
Apoo(Q auueop

‘1opuad jo yuspuadapur saey) Inq
‘a1doad 1e 10j 19M3) ‘91doad saes
10j sonunuoddo a1ow are 219y,
‘Tersuad ur 19vIBWw qof unsedpeoiq
ay3 padueyd s, YydTym Ul ABM 3] UT
1daoX2 ‘[[e 1B 20UISJIP OU IPEW S]]

sAep suUYyH

SOIped uj uawom
JO jusweaueApE 3Yy) palepury
10 pad@y 1oy SuoneounuIiuIodalal
96, oy} jo uoneinbaiap oy} seM

‘uay) ¥deq pIp [ UeYl AEpo) Ansnpur
aU] Ul USWOoM 210W AUBW OJUl UNJ
[ 'SIYSIUISAO 1O SAEPPIWU a1 Jayia
0] polEdo[ar olom UdWOp  SNIYS



www.americanradiohistory.com

SEWOY) dus|e
Sploukal sylew
premusalb on
ueAOUOP ALied
oyubeyy euelp
asnNoyaJow euLl
SUN} 49|

BJUOD BUNSHYD
Aneipad aney
Uowiuway 111a)
20U Apuam

Aoy oney

OAISED BULBLED
an(g suydiep
J9zUl BJpUBXSR
jlenued eine|
Sim yeles
1IOYJES BuuEXew
goIByS BUOPR
Joyse| Jojluus|
10010 USISUY
Buo| wed
Jaeddoy ug)|e eing)|
uojeBew susy
BNy eueys
US| UESNS
uosjau Aute
UOoSjoU eUE
uos|au 99| 219geq

ujieIsed e
unolew ePeYIIW
2UNOOW yeles
YUOMPOOM BpU|
uamo Aooels
ollfleq uue
13)S)|[2ooW aLew
Uses|orul uaing;
9)SED UBSNS
uBwIyoOL B|IoYs
uepiol yiegeziie
Zjeuwyos Awe
ue(dey ukioy
SOISO BUUOP
Jaylem auuyol
uiyub Bow
Uemals umeys
/|91J0) BIAj|
yosem Aleuasol
swepe Apnl
9z/S21) eug)|
pjeuopoew Bow
32|10 9|9y
Aajpeiq aex
uejou 16puq
uipsq 2|
wepAns exuriey
uosiaed Apol
SHOOIq Aue
Jajpues 9|00
19u40 suueo!
ey Jobulb
weyuoq Aoely
Hnp Apuam
|[leysiew euep
Apocop suueo|
weisusbiow euene
WoIR) uSIRY
Aaoep elequeq
shew suyo
uoISNOY Bl

AJSNpulg
S1She

Y=

7TUSUJOAN

SPJOOSE

o) Sein|es

OUE|S



www.americanradiohistory.com

926R-68S-01€ NLLION g
0£22-882-01¢ -sutews) Aey :SAAQ

‘SLOVINOD O1avi

94BD PHOM B GAAM ANNM XNEM ‘NHNM MONM
AMAM ANM ‘NEIM 38D/ ‘BPrEM “HMNY AL
"HSEM ‘DIdX ‘LI ‘VENX ‘HOMM ‘NNHM ‘HOIM

‘NO AGVIATV

INGAP O[OS SIY JO ISEI[T D LM J33IeD
st siy o 1deyd IXou dY) U0 SHIRQUID ofe |y
INRY JOPRI| SHILIDABK PUR JSULIM pieme gAwuiesd)

-1e 2yl jo Awolewr a) paisoy uaw
‘QRGT UL PAUTIS | UA\ ~WOU ISIXD
santunuoddo siowr Auvw  ‘Auepy

HeH auuog

quawagdruew ul Aurw

295 LUODP | J2AINOH "2I0JA( 1A
Url 2IOW OU JUS[E) IR ST P|91] )
Ul USWOA DI0UW UIS 24y, 'Saniuny
-1oddo aiowu 21w 21911 31| SWIIS |
Zadlwey ey

"DA0UE PIIIS SUOSTAI A1 0]
samunuoddo 1amay are 2101 ssang
pIhoa [ Ansnpur 3yl 10j sy 1, uom
1891 911 ‘samunuoddo aA12a1 [lim
FuivoId Ul Paisaudul  S|ENpIAIpUL
Fuijiom pIeH Pasw Japuad 1ou
SL U se ‘Duwres a1 a1k AU XNIA IV

@suBylM BSaT

‘2SED A1 SARM[R L USEN 1BY! pUB
udwon pur udw 10j Anunuoddo

[enba a3 01 swoas ady svaIr
1910 ur arowl Auvw g ‘suonisod
J1P-UO IDAD) d(| 0] WIS 2IA], "wou
sanunuoddo alow ale 21941 ‘s9x

geelys euuoq

P01 uaWo wou A3
-iwnuoddo atow Appnugap st aay g,
Apooq suueop

dFuryd © ayeUWw 01 251IN0d
o puy ‘suonsanb asoyl jo Aue o1
0Ou JIMSUE NOX JT 43A1] NOA UM
I No& O], put 3al] NOA Moy
Il NOA O(, ol ok ¥ nok
o(], ‘st Aep 21 JO pud Yl 1B S
-leW eyl |V oasnods e wory auede
BuiAl] 1O JIIUM E 10] Apwey v 8ul
-Ary jjo ind o1 aarey nos sawmawos
'S[POS  INOA  AADIDE 01 SPUdL
POOS 01 34(-PoO8 Ars pur punolv
DAOW ‘SYSLI N} ‘SAYISIU W 01
ssauduriw v ‘yuey jo deaj v sayrey 1|

“1I9A0 UEIS PUE IAED[ 0] FLIN0d 3
yor] oym suoisod aaissarddo ‘Ad
~deyun ur uswom 1910 2k Y],
‘Addey woy sayew eysm saey
JNO saeyl puy a1 Jo Aea 1o Apy
-wiey ‘puaynd ‘puatyioq ‘purgsny
JO asneda¢| a1 Aa) a1dym ArIS 01
asooyd Aduns ng ‘dn 1o uo aaow
o1 Anunpoddo a1 2ary  uAWOM
Auvw ey st Aeal ayg awm
jeuostad  2o1jdES pue ‘Opnune
pood v ‘punu uado uv daay o1 Fur
-ji1 21,N0A 1 iuem no4 gunyiAue op
urd NOA “UeWwoA Ay uo spuadap i

yseaoe| uaineT

"AepOo1 UOWUWIOD $$J| SR,

SUNS JO |[Nj WOOI B Ul UBWOM
A[uo a1 3¢ p,J dIdyM S|l WOOI
-preoq arerodiod e sgunaaw Auew
IDWBWAI [ (I ag] HO HPWOTN
D pAnag 4aaalt ] ASNeIN| D
O] PaLNIDO 19A3U PEY 192IRD © SP
OIPPI 3SNEIA(| SEAY LWLIP [[OP3) O)
SUIOS SEM [ UOSEDI AU, jdJow AUy
sAei\ suyH

Zpapiels nok usym ueyy mou saiiu
-npuoddo qof 1amay 10 a4ow 819y} 84y

is8urpapun Jou ‘sivad pur
$an3ea[j0d 2V JJ1S INOA 112241 01 k)
-1odwr s,1 J9y19801 1 dlerado 01 Sul
-wiea] pue 1t uldng a¢ [im dals 1xau
Ayl puy 1801 SWAISAS ISISSY JAIT
SNOLIPA 3] BUIDILISII D19M MOU
Y8y 'uonewoine [eudp 10j paisdirl
P8 QOO‘0ST$ © 10§ PI [NYSSINS
B PaNIsuod Isnl ax S3uUlyl mou
Bunuawoajdun pur Junwes Apuels
-U0d 21,9M 1919801 puy  “ABOjou
-0a1 Suidopasp pure spualy disnw
WU2LND 1NOYE onw se isnl aul $a
-(Peal ays Ing Buniodar disnw pur
‘aInnns  Ansnpul - ‘uonipeil oiprd
‘anbruyda) me-uo 10oye S10] pauIed)
soys diysuonedr  ano  ysnory],
"$O7 19y Ul ST oum ‘(JJV Aw o1 uon
-22NPa pur guiuted) Jo s10] Ajddns
192118 Ara-oma RS 1 Kl@uujacg
ueH siuuog

DALY A\ 1RWUIOJ AYL puE O1pel
1IN0 IO UILD[ O] SUIDIUI LU0
UDWOA [EIIAS PBY daLY oM [ ddM
12 313F] P31 A1 UNPIAY USWOA 10]
-UDLU SUONPIS IS0 JI wouy 1Uop |

zasiwey ey

1002 ‘97 12q01P0 wmineb 2t

19110
auo ageinodua pue  a8pajmouy
areys 01 Buipw pue uado am
o) v oa[duy, syl ur uswoy
-10J 91 puE SSaUISN( 3yl Sutuiea]
jo ssaooxd oy wr uvwom Sunok
ossoulim 01 3unpxa S| Coiprd
v opdul jo osouauadxd 2yl sud
Prodg el el 3yl 01 aandadsiad
Iayiour Jul udwom | ‘pakou
-Yory SpUNos 1 ‘Il Ol JI0W $.2131))
UL ]I 49y JO peaye sey ays
SaBuARD AP (im AJ2S0OD 20w
guidnuapr se adws se s aghry
‘UBWIOAY B I d8pajmouy Sulieys
ouauadxa wwamyIp v s moid
stowweagosd Awr Burgdem paiolus
sfeme 94,1 ySnoyiy “moys Aeppru
MO [y 01 A[prIg] 1B PAY JHAM
Apuadey -(uawdopasp pue juaw
-98rUBWU Ul UAWOAY ([IIM SIOM PIP
) s19aunjoa Yum ueyl Jaylo Sunu
~weagord  ur 9Ewa) 19 IOUE  YILw
yioa 01 Anunuoddo ayr pey 1sasu
2aet | ‘Apuadad nun ‘pue 10wau
B QALY LUPIP | "UOIYSE) pazIuedlio ue
ur Jou ng uaddey saop v ajdug, ur
UaWOoA JO BULIOIUDW [SAD] SWOS UQ

yo|aom Aewasoy

‘opud ut saniunuoddo pue
sqjol e UNIND UOHIEPIOSUOD (JIIA
padojaasp pur dn siypr a1 weadosd
£ 198 01 piey ¢ pnos 1] wesgord
Ansnpur ue se jou Ing ‘saruedwod
IO SUONEIS [ENpIAIPUL UL A[UO" " "ON

29uBYIM BSaT

‘SISP( 1B[NBAT T

1o 1210 [DE2 IR 10 131930 125
01 UDWIOAY 10] WINIOJ B 335 01 Y] P, |
galeys euuoq

"SIOIUSW IO ISN PINOD SSIUISTI Y[,
Apoo( suueop

“Jlas1u04 ¢ 1sauoy
3¢ wadsar yiw opdoad waig peay
Appinb swajord aajog [ponideue
2¢] 'suonsanb NSy Suryuiyl oA
NI UONOWD 1d] LUO(] "UBs UAO
INOA Ul J[([PUOJWUIOD d(| pur 2OUIP
-[JUOD-IDUUL INOA PUT] j$7L 1104 "I9P
-UOM $S9[-PI( T 1O ‘S[EPUBS-UI-ID MO[]
S[[EAY B YOI [[B-l-nOouy-suley-uei
L St JJO SWOd UBD PUl PILOUIDAC
0F LU0 '$$920NS INOA pUEB J3S
-1n04 uoIsIAUD NOA MmOy ol sy 1

R

wwwW.americanradiohistorv.com y .


www.americanradiohistory.com

Niddi&Og Ll lHd H3113aMH N33 J7rNd LNnO3 “3T1LIHMN SidH3 p]=[-l=Qallg]-u]

‘ﬁ‘k
33
7/’

21NNy pue ‘qussaud ‘ised poddns sy} (|e 40} ¥ 9|dIi] puB UIABL) Muey} 0} Sjuem Spioday Q1Y

90C9
%000
2000
o0



www.americanradiohistory.com

WO A LONAN T MMM A JaH SIGILAY 110K 1

LN

SALHORY ‘A

A0 SO

. .:E!I 1L NWHI 340

| P

“SEND TVI0A JHL DINIENLYIA

[ aaooah Bul

fHIE SU0 Wod] Souel[pag J|'I.1J'11:|_-i'|_ |

ANNOYDAYTd DOTYNY 27 7 SOINOS HILNNH FITHVHI

HAHLD kY I8THL WO 3

Wafaf] O UeuoT)
AT il Aarpanyeg

AATWM

M Al WA
T 'S LW
HAL WA
HLON O THAMAM

ciap by oy wuiod) _1.'|“|'f||_']' =111

1002 "9 420120 uIneb 6t

=MOARY SNOmDIpEyueyc

NOOW 310342

mNEwW Y IiTDNITH. L HNO A JINCOIN NOA
AT13H O 1L T 1LONRN 3NT1TE MO 3

J1 998" 9ZI[B1D0S NOK MOY ‘DM NOA
M0Y ‘AIB[NUEd0a INOA s NOA suon
-sonb o) ‘O3jeUSpURY INOA ‘10BIUOD
245 1no4 “eads noA moy ‘Team nok
1BYA OP NOA EUIIAISAD 2ZIUNNIDS
‘uondaodrad jer) ping usy) puy
«Paa19212d 3¢ D1 WUEM [ Op MOH,
‘JI9sIaY  NSE 01 Sey U2l UBWOM
B ‘OAUD 23Ul PUB ‘SIS 213a1ens
a2y ‘utelq a1 caey nok J “Aeid o1
Apeal a1nok ams »jew ‘dwed oy
ug 128 01 g ‘ppay Sutheld uaas ue
UO JIE USWOM PUE USW [2A3] 1B
uo pue ‘(001 [NjIamod e st putr y
‘PaaIyov aq uvd 1ey)
MY PHOM SSDUISTY Y1 U PadNou
gumoas son[noyJIp SwWos 2dv) Aew
uewom e 1eyl aziugodas 1 'siuad e
DABY LUOP ] 3ISDEDA( JI9sAW JO dI0W
1O $S3] qUIYl LUOpP [ 1Byl 10J aannad
-WOd 001 W] "I[BWIJ WL] 2SNEID(
sem qol © 108 1 uoseal A[uo o)
WY3NOY) [ J1 321S 2 pnom 1 “qol ayp
op 01 paygienb a1 neA Ji uewom e 10
UeW B 21,N0A JT JIONEW 1LUPINOYS I
‘SNOIXOUYO FUIPUNOS JO NSU 3Y) 1Y
yseajoep uaine

jiH0J pauresieq ays ueyl a1oW
198 ays pIp ‘hog ‘paxpiom Ao moy
235 01 PAUBM IS ISNEIIY $BUNDIW
2ISNUT INO O JWOD 1J] dIM OUM UIAUT
guuwesdord e pey om  ‘odurexd
104 "op | 1eym wayl yoeal dipy o
Burm 3uiaq pue op | 1eym 1B poos
3uraq Aq ‘oW 1CJ YoM Oym USWOM
01 UED | USUM IOJUSW € 3 01 AN |
ed 190180
II2Y) Ul W JO PEaYe PUEB [NJSSIOONS
2re Oym udWOoOM (jAue) Auew eyl
LUaIe 18Nl 219Y]J, 12Ul IO IO[3S
-UNod paIsnI pue asim E, ST Jojuaw
e ‘uomiuyep Ag 'ssauisng aul ul 104
(SIOIUDW,, J[EW) AUBW AI9A 1 UDIE

21011 asnedaq Ajduus ‘Jopuag Aq no
3E2I( UED NOA BDIE UE ST SHY) JUuly)
1,UOP | 'Pasdons ‘awl pue ‘it 938 01 Pa
-UeM PUE JBULIOJ DY) JOJ WISEISNYIUS
yons pey oy 2Isneda( Iousw e
sem ‘LLINY 1B WO 1s11J AW ‘UBAOUO(]
[PBUDIN  XaS AW JO  9$nedd(
A11eoryioads  ‘1aylta pasolusw
Apepnomged 19) 19Adu 2a] ‘puRy
I2Y10 3] UQ "UBWIOM B W] 3SNEIS(
1sUTESE PIIBUTWLIDSIP 1[2] JOAU A ]

sAep sy

Zoipeu vy ayduy Aueinanied pue ‘olpes
uf 3s1xa uswom 10j Buriojusw sa0Qq

ey mouy Ajqeqold nok sain

-UIW JAL UBY) IOW JOJ W 01 N[E)
NOA JI INY "I1SOMUUON 91 UT S3pEd
-seD A A[ensn—saduel ulelunoul
guuordxa Iowwns A12Ad  $yoam
a1 Burpuads IoyIYy prae ue w ]
WeH sluuog

UONSNEYXD 01 anp ysnonp Aem Jiey
doaojse [1e] 01 umouy uaaq aa,J ‘WBu
e U2dU0D B ZUIPUINE JO IDUBYD
o) 198 Op [ udyM\ YsIey s)] ure
¢ 10 0¢:7 punote dn axem | 08 SIEDA
XIS 10} moys gumiow 2) 3ulop
usaq aA] peq Ajenadsa ore ssur
-ulow AEPUON 10U W, 1By ST Aljeal
Aw ng ‘Asprod pue oeme punos
Aew ] uosiad Suiwiow e jou We |

zajlwey e

uup e
W Ang 10 MOYS AW 01 U Uy
[ JeUym Mouy O) Juem AJ[EdI noA
J1 08 "MOUS AW JO 1BWIIO) PI[[ONUOD
oy wi uw] uaym Ieaddesip suon
-iqryur A "uosiad ur o 198 Lued
[ 1) OIW ® JO JUOIJ Ul BUNAIDAD
Aes ued 1 N “J0U IO SW INOYE

sy mouy adoad J1 aIns 10U W]
yoam Aewasoy

19[yoid ] Ue SWOd(

pJ o rutede IsA0 [[B M Op 01 peY
1 JI "UONDIJ [EASIPAW PEI O dAO] |
aaueyliM esa

HI8M00
S(-BUUEBM B UL] 1B ‘A0uy] Op AueBp
Jaddol einen

Uil B W, |
galeys euuoq

inOA 3ural 10N
ApooQ auueop

"BULI 50) B 2ARY | PUE IDYO]
‘“Alatuny ‘sueay 'spied Aeld 01 9407 |
yseajoew uainen

{BIUISIIA 1S9\ UI SN PIseyD
sgop A18uy -suoneueld pjo jo
[INJ Sem er8I090) ‘UODBN PUE BIUEIY
uaaM1ay peod oy, "dew 2yl Uuo Speos
1SO[[EWS AU} JO [[B OOl IN PUOpP
I2A9 2A] s8uryl Zuizewre jsowr 2
JO 2UO SeA 1] "PEBY IDAJU [ N ‘2I10J2(
BurpPAdiq  ANUNod-s$0I>  SUOP  pey
Aoy, “An8 15410 SUO pue pualljhioq
e im osem | joyiq Awr uo sand
-dns jo spunod ¢ pue ‘Seq uidaals
qual B YN ‘SABp (] Ul NBUUDUID
o1 edwe], woy 2PAIY Aw 9poI
[ 9891j0> ur IOIUds B SEM [ UdUM

skey sy

£NoA 1noge mouy
3. uop oydoad jey; Buiyjawos a1y} S

DZaM 1® dn papua [ moy
ST UDIyMm ‘2w 01 palajjo Sulaq daoy
1snl sqol o1pel "uoDoIS 1 318 oIpel

www americanradiohistorv com

1511y Aw axj1jun 10U Ing “erydj-apenyd
jo 9850 Allunwwo) Syl 1B Way)
yoea) 01 pasn | pej u] (M9 ‘suraned
I2IESM ‘UONBULIOJ IDALL ‘SSOUEDJOA
jo Apmis o)) Aydeidoad [eorsAyd
PUE 9DUDIDS [BIUSWIUOIIAUS SUIYOES],

ueH suuog

‘yst3ug Yoea) 01 Bisy 01 Suiaow
pue dn Sunped noge y3noyl
oA ] 1ed oy up olew Aw pagueyd
pue unj aJOW Sem OIPel PapIdap
[ g I22UISUS 2DUDDS  [ELDIBW
B 2 01 SIEdA 22.1) 1Oj PaIpnIs |

zaawey Aepw

‘otpel d1jqnd ur dn pue] 01 JUEBSW sem
I sur) ] os ‘anqunl disnw e sAem[e
sem | 'ySry Jounl ur sem | awm
oy wogy suonsanb Fumnjse JopIodal
ader e ynm punoie uel | ‘sjuated Aw
0l SuIploddY JUISEWI UAD LUED |
yolom Aewasoy

9] O) JUEM | 2I9Um W] "W payJ
-snes Jo payiny suonednado asoyl
JO SUON 'S9[eS Ul PUE UONDNISUOD
ur paslom aaJ ‘suonisod 201j0 Jo
IS(UINU € Ul PIX}IOM dA,] "OIpEl INg
gunpAue Zutop JlosAwr 29s LUED |
daueyyum esa

JUBINEISDI € Ul SUP00D
J1addoH eaneq

‘uonednsaaur dIsuUaIo] 10 A3ojou
-ypa1 2ndwod ‘43001 OuT HOO[
pPINOM [ ‘OIpeI SUIOp 1LUdI9M | J]

galeys euuoq

‘ueisAyd guuep

e 9 pJ 2gAew ‘[[om se Zudue(]
DU PIIRUIDSE] SAEM[E SEY SUIIPIW
ApooQq suueop


www.americanradiohistory.com

0S UIABD [00Z ‘97 4240120

iONIMOYU9 TT1LS

iONIQTING TTLLS

» s

U03ISOg o JIOA MIN o I||IAUSEN o I[IIASINOT » YHUNGSIN o Sijodeuuy « eiydiape|iyd « 06e31Y) « 0ISI1IURL{ URS ¢ S3|DDUY SO
1JaguiaddQg pupr JIGWIAON Uj BI1JaWY SSOJD [HM L00Z JO JNOL Nea3sno) pJaiy] ayl

dIAM

1A UOIBUING/SONM DIAUSEN/LTYM HI9M SIYL MIN

XHIN OSAM VENX Jd3IN OVIN SdVM
UNHM NdXM AYXM DJINIX 1XUM

VAN MHUIN ANIM

AANM AdIM

WAVIL HHI 40 AV 009 ISV], uQ suonieys

13aM

"PRIBUIDSE] WL, "9DUIDS OIS
-U210J 3¢ P[NOM 11 OIPEL L USEM )T J]
yseaoep usinen

RLETR U
M08 Jj1an J1 :19)eA PUEB UNS JO [9AI]
ydu o yum ‘adeid wBu a1 ul
1w quejd noA 31 ‘Bunyeads Apaneied
-wod ‘ardunis A[paneai s1 fuwuapien
SIJoUI( B 1S 1ou AW IO
Avtu noA pue ‘stpuowt 9211) 10§ LM
uay) ‘JJO SSB INOA NIOoM UBD NOA
—AIEnNIqIe Jo 10S SI oIpry ‘jIom
INOA JO SPIBMDI JBIpIWIL 9] PUE
‘SIDMO]} pue UUEd [Yua Junjiom
jo 4ol aduuis a1 jo asnedac| Juruap
-1z 10j uoissed € aAel OS|E [ PUNOY
2A,] ‘s1edh 2y 12AQ
JO 121B3Y) pUE pIoam udxods oyl pue

pumu A

oisnw Joj uoissed Aw jo asnedaq
olpe1 ol 108 1 wanydte adeospue]
e Suluoda Jo BIpI Al M Aol |

sAe suyd

cBuiop aq noA pinom
asja jeym ‘oipes buiop j,ussem noA jf

‘uBredwes Ajpim
2211 a1 pue eunj], ayeg-uiydioq
papeayieads yorym ‘emunsujy puejs]
{ueg papunoj osje s "(u[D BLdIS
S} JO 2ANNDIXD JOIYD SEM pUE
ISTANOE [EIUSWUOIIAUD UL S$OH 'dwW

I0J [2POLU 2[OI B StM 13MOI¢] PIAE(]
Hey sjuuog

‘[erads sa1 ‘Aes [ ued JeyA puilwl
SI Ul asuas ayew Auo eyl sapd
-puud Jeuosiad jo asuas padiem
B pue Jowny jo oasuas aguens
PSPy O PHOM ) Ul PUILY 183(
A1oa Aw s S1 pue 1.4dM Jo Joyaap
weidord snoraard a1 sem oy
opey o asysdiuey MaN Jo
ZIpUasR| opuntupy Uaa( Sel| Aep
01 [9polu oI [BHUIN[JUT 1SOW AW

zadjwey ey

'$s010) ALIQL, pPUB ‘sSB|D BI] ‘QAQ
PIAB(] JO SaYI[ 91 MO[|0] A[asOp |
‘s189Nn3 A)IUNUWIUOD pUE ‘PIIB[AI-SUE
‘eatsnuu guimalalaul sassedwooud
qol Aw yeyy guidg ey Aw 1apun
ey doay LI g sanioary Aur
sAey | ‘oipel y o1du] ur srowwesd
-0id 110 01 uonuane Aed op 1 g
[epow ajor dywads e aaey LuUop |

YoIam Aewasoy

"XO(| 91 DPISINO MUIL SAEM[T

0] ow $23rINODUD pUE JISpPUIW
weansure Yl paadxa vy S[eod
(ST[(|BIS9 01 JjasAw dZua[eyd 0) dw
sandsur ‘XN Jo Jo1a11p wridoid
pur 1a8eUEW [BJ2UISZ Y] ‘SIAB(] WO],
aauBYlIM Bsan

‘POD
ISUIPSY 1011 PuUv SUiISpOpRoLg
puy xas Jo 10)E21D
UONEIS OIpEl ‘SNIUs8 HWUE[IN 0ZUIOT

.IOl]]ﬂE I)UE
l1addoi eunen

191ora) 1593319
S U sey sayduan ayl ul Sulag
10100mp  weidord/ra8eurw  uonvis
se s1e2A AW 10J $208 dwes 2, ‘24N
-ONISUL JSOW ) U ABY e )
uo s1edk AW “j10M J1e-uo Suipleday
OIU DY) Pumya SIEdA (NI SmoIT
yeq1 pue ‘gouasard noge s jo
[onw 0§ "1ud[el Pe( puk pood 1o
w0y O] B UIEd[ UED NOA 'SIOUDUE
SAJU  UOISIAZ[9]1 WOJJ JO] B UIEd|
OS[B | "SI9MJEW JIUIO UT PIedy 24
eyl Sf(] pood Ja10 SSINUNOD UdA(|
S2I5U1 PUE QU3 ITE AANA S1oMm
eyl S[Ppow 3ol AueW peY  9A]

AaoeQq eieqieg

"'¢66T Ul Suruuidaq

| souanpur Loy v sem A0DOIN o[

geleys euuoq

"uas1ale Apof alnupe
Apeai8 1 pue ‘USEITOBN UINET]
10j adsal jo 10 B Ay OS[E ]
Furuurgaq 1snl sea UOHEIS 311 UdYM
uolsog-XNAA 1B payels [ uaym
ad Aw sem oym ‘Aopyorsg yupnf

www.americanradiohistorv.com

0) 10| & 2M0 T ‘A[[ENDY e 2)Lim
2w apewW ays sneda( Buiysne|

w,] AMXM JO N ‘[[BYySIEN rtue(
Apoo(Q suueop

210\ JOAD
I INs SSaUISN(| 1S1J U1 SEM JI JUI) |
I 100 BUUOS ),UdISM LITUSIEDMS PUE
sueal Aw 2snedaq jJo0ys AL E 10}
NoB( I3y JjO SO 2yl aw Fuiald
A[ersny 191 Jaquiawar ued | 'sa8pa
Uy3no1 Aw Ino payIoows aIniNd el
-od100 pue sofes ur aduanadxa 1oy
WO e seadneyingy auel(] pey daey
01 2]BUNIIOJ SeAM ] ‘90UB[BY JOJ
"Aepol ne-jjo aw jo ued [ns i
apnie
sAned
pauianed | ‘palp oys 210Ja¢| 19Y] W

JedJ-ou ‘pultu-oi-yeads,
19y JoyE I[A1s 1re-uo Aw

1oaau [ ysnowe pue ‘Ayjeuosiod
S[eWY) Zuons B YoNs sem Aelnp
Aned
mau e Aejd 01 Suto8 sem oym 1940

‘B2l OS PaWwaas ‘1811j pIodal
[ I g

ae-uo andre Angleld Aeunpy Aned
pue pay pry Suueay pue ‘sguris
2Y1] IS0 YDTI PAYSEI PUE )l JNOYE
pasey Aoyl padeld Aop qo1 ¥
3201 Y1 PIAI] PUE PIAO[ A3, "SIAI|
oy owr nok 2] ajdoad ssoyg,
sw uo uorssaiduur
ur yons apew (B A3 pue ‘wydiu
1e Py Py PUE SUOCOWIBIJE Ul ABLIN
Aned ‘sAeppiwi ur [[eH pIAB(] pue



www.americanradiohistory.com

aungp, Jea ‘Suiuiow oyl ur (eqqng pue) apoog
woy, ‘wif dyjer], ‘PRYACN ‘d [1BD PapN[dUI 1EY)
180 B qum ydng g Aq pawwresord sem Y,
‘A3ojounuia) olpel JUIEdA( SPIOM ISOU) DI0JO(
BuiBeun, pue  SuiBesped, noqe pauied] A
-Surmoudun [ UONEIS SUO e} WOoI] [Sul|[Ly) Sem
IIAUSEN-JAMM O Suruasy] Ay ‘sfjasurydoy ur
Bural] pue |ooyds Ul seM [ NIYM ‘SQg, a1B[-0)-prul
31]) U] "19W IDAdU [ QUOSWOS ‘A[PES PUE ‘N ISITJ
Aw ‘uonels olpel, v 219m S[opow [0l 1s98381q AW

yseaoep uaine-

‘UOTIRIS duwies ) YlIim

Anasduoy sy pue uorssed panands siy I10J 19U
WION 21WUpE OS[E 1 ‘D04 Pue ODgM Jog
1B ‘JBWIIOJ O} Ul §S2DDNS SIJ JOJ pullu 0) SIWOD
uosudg oaar(] poadsar pue anwpe ] oidoad
JO S10] aIv 219Ul INg ‘U0 dABY A[[BAI LUOP |
shel suyo

£ SIapow o4 1noge 1eym

‘uloq SEM [(] B pUB imOys disnut 28y maN
Aw 1s0y-02 J0ou Ay ‘JJnis pue $pooj [BINJBU OlUl
dIe pue B304 Op NOZ,, ‘Pies 9y A[[ediseq] "Aepines
DI A19A9 Jjo 2q 01 pajuea INg 0[s dwn
oy doay ooy pajuem oy Apuareddy -Aepinjeg
19110 A19A2 mOUS OIpBI Sl 1SOU-0> 01 aYI|
P J1 W PaySE YITA SUOIND0IS JO 198eurW (1D
-ua8 ap sea oym 1addoys e ‘owm ay 1 283[j0d
o) Jo uapnis & Lusem | y3noyly "A3s1af moN ul
a831j0D uoRPPoIS Yim pAaeposse do-0d spooy (el
-meu € ur Suppiom sem | uaym ue3aq I19a1ed AW

TN 4001quIT-0ZaM Ad HeH siuuog

‘Arenuef 1sed sty [14M jo 101021p weidoid v
-1JJO 2] 2WED2( | "UOISNOH Ul I idM It IS0 MOyS
Burulow pue 10U IISNW Y] SWOIIY Ol I
[ ‘parenpeid | usym ‘o8r SIEdA XIg 101021p unid
-oid 0) dn Aem Aw pasiom pue 2837102 Ul YIAMN
J& SULIOAUN[OA PIUEIS 1] [ "2Irasdr Juiop
ol Jowns e aw 108 ‘osed [ Ul YUdM e [ ©

Seam OUm ‘pudliy 1saq Aul 08 SIBdA UdAS[D JO U],
uolsnoH-1L4dM Ad zenwey lep

"9ALIP UOOUIR)JE I 0 pasow aun( uimo[joj 3
pue Joa1p werdord aweda( [ ¢GET JO JOqUIIA(
u] siedk xis 1oy uomsod Jeyy pEYy I dAUp
guiuiow Sutop ‘JIAM Ie Isoy ze-uo pred 1s1y 2
SWEddq 1 0661 U "I[qBUISEUN JISNW JO pury AIdad
8UIBA0D ‘s1B2A JSOL] JO QUIU JOJ JIJUNOA T* SEM
1 ‘08t s1eak oz uedaq Jd4AM )M UONBIDOSSE AN

y6inqsiid-d3AM dd udlem Aewssoy

"SUOIIE]S OIpEl
‘onosps “yuapuadapur 9s11y a1 Jo U0 VNN
sem 1ey], PaKeIS [ OS ‘uonels oIpel e Juip[ing
Sea 9 INO punoj | I9JeT 12AIp PUB IaUSEM 221)
€ peY 19211s 9} UmOp Ang sup) pue Avme-uni
priyd 1omoly arddiy a8eus) v sem [ 6961 SEM 1]

‘Jlled ‘s||laucsiem-DId) dd JeddoH eaneq

aw pamy A3y) pue uon
-isod orjen 2y 10y Adde o1 sw paduiauod
‘owmn ay) 1B XNYM 105 1010211p weidord oyl sem
oym ‘sneyniyy aaeg pualy Aw o3e sIBdA INOj
'ssepy ‘uojdwieq YUON-XNHM WO d3ueypm esa

IO Aep pue Ul Aep [BNUISSD OS pulj [ JBY) UONED
-IUNWWOD U0 UO U0 3y} s "pip disnw Surderd
1By} ABM SWes 4] Ul ow panidsur pue pa1jsies Jie
ay1 uo Buiaq ey puy o1 Addey og seam ] -aduep
ulgpow 1oy Jasodwod pue 12ImBuos-1a8uls
B SE I92IED B pUlydy 9] pey | ‘Suluunl pue
Jjo sem [ pue ‘gol 101021p d1snw 2yl Iim Fuofe
Q1(epIeAR SWEDY Yiysiie Suiusad ay) ‘Jley ® pue
IE9A B 19}V "SUOOUIdYE Aepung uo moys jsanbar
INOY-XIS B PIp [ "AANM 1B A33ool osip own
-ued B SE 98GT Ul SsduUlsn(| OIPEI 3] Ul PIUBIS |

plefaulp s,eyleN-AAWM ad/INS Aedeq esequeg

‘08317 UBS UI /11 INV/OUDY 1B
101e19do pIEO( B SB [GA] TOUWIAON Ul PIAEIS |

0Bsiq ues-1SX) ad dsteys euuog

100Z ‘92 12020 uiaeb LG

o3e
swn duo| ‘Buol e oipes 289]j00 ul pauels 103 |
uo}sog-49AId 3yl ‘AHXM ad ApooQ suueop

“wool
papaued ‘pajjij-oxows B WO Smau ol Surun
-¥oeq pue s¢b uano-difs uo A|puoj oeq MoO[ |
‘o8e awnaJI B 9] SWI3S 1Byl ‘MOM INV/NOIM
uo spuayasm sem Si18 jemIowwod 1s1y AW
"ANISISAIUM) A¥ONIUDY UIISIM 1B FBGT UT PIURIS |

SO WIML-ZO 1N dd YsesoeiN uainen

iBunseopeolg 0} pa3uUBYD PUE ) IIM JAO[ Ul

[[2] 1 ‘sse[2 o1pel 1811y AW JOO0) | SB UOOS sy “Iofew
suoneslunwiwo) a9yl jo ued sem Zunsedspeorg
YOBOD BUIGIP 3l 3¢ pue ysisug pue (oaadg
jooyds iy yoeal pue SUOHEDIUNWIIO) Ul Iofew
p.1 y8noyt 1 ‘989[[0d 01 UM | UM [OOYDS
S8y ul alegep pUE BWEIP Ul PalsSAIAUl Sem |
sness

-uleyunoy 8yl ‘LINM Ad/W9O/dA sAely suyo

cSssauysng
olped oy Ul papels 196 noA pip usym pue moH

‘maa fo mrod Qriouriu anbrun 41aqq 40f
1pund ano paysv puv ‘sppuoissafosd oipv.
pidoaur asaqy fo adqunu v 0] payIr] J SuoOLl
-v1s Supriodau SNIAVD JO ma2.42d gz Jo wjogq
g1 1 24P SAPUUDAZ0Ad UIUIOM ‘QIAVISI.L
Qw01 Suipaoddy sppwaof 41241 uvql
sudunupaSoad uomom Jo 28vjuadiod 4a34py
v 2avq 0] swuaas y 3dui]
‘S401pa NIAVD 49410 24}
gnm Suryvads aapfv 1nq
‘S40722.41p wvaSoad o1pp.
0} $a10I 11 udgm (a0l

aqy w1 Qapurfop aup sap

wajsuiy aneq Ag pajidwoy

v 9jdii] jo siowiwieibold uswop 9y |

woduAeSpmasula
NI131SNI3 3AVQ
401103
A 2EREIE-DY

SJuasald NIAVD

www.americanradiohistorv. com

le1oads e 9|dlJl


www.americanradiohistory.com

1HXM Bullwelbold 4A “U8UIAN WION-—
..sn 10§ ybnoayy bujwos

104 ‘Yol s)yueyy ‘3xajuod Aue ui 3no puels
SIy}1 sayew jeyl anooib Aieiodwaluod vy,

jejow Auew pue §1 1M 13AM
1SXA NdXM AHXM SOGM LLIN L1HXM
:buipnjou) peppY ISON | #

I Bulag,
ilerrads A1 2gv by buinibsyueyy

INDISIATTL IS

iTHLEL/LL B 6/LL m

IJNIHLAYIAJIINIAVIAOD

4TIV

ipappy 1sop

AYMH0O0Ad lEIHH.L NI

pazifeniliids ‘AjeNO
uouueus “Iabber YOI
Jaluny alueyn “Aa| ‘dnol

i Joju1idg usaly) Jajad

'Spull a|dwis ‘Ofe [ney
'PBMBINSY S108[01d MBN e

90T YUAA “Awilieln

\/ 0] 8)eY 8y Woi4 auuA]
AQ|aUS Saye] Jap|ajuasoy
uyor SHONFdl e

AN

ﬂSSEI(](]OE)

LIeH aluuog
pue

zaliwey AJey
UoIap AJeLiasoy
JaddoH eine
9aURYIIN BSa]
f9oe(Q BiR.IRg
galeys euuo(
ApooQ auueopr
USea]oe|\ uaine’
SABN SUUD

:$10]9841(] WeJboid s[ewis

SJeWI04 8y JO Mod

SLUAST4d ¥ 181 A

www.americanradiohistorv.com

EIPIJA SSouIsng paluppo) g
PUB ‘|G 493 JISIA JO sJausliand au} wold

oam disnul

BY Ul JBUILLISS l# al] JO BLLIOK

Ig

L002Z '92 43490100

€Ge¢ ANSS| o



www.americanradiohistory.com



