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GAVIN AT A GLANCE
[ uRBAN _____§ ______RAP

MOST ADDED

AMY GRANT
Every Heartbeat (A& M)
ROXETTE
fading like a flower (every time you leave) (EMI)
CHER
Love And Understanding (Geffen)

RECORD TO WATCH
SEAL
Crazy (Sire/Warner Bros.)

s

DAVID A. STEWART /
CANDY DULFER
Lily Was Here (Arista)

MOST ADDED

NATALIE COLE with NAT “KING” COLE
Unforgettable (Elektra)
AMY GRANT
Every Heartbeat (A&M)
RICK ASTLEY
Move Right Out (RCA)

RECORD TO WATCH

DAVID A. STEWART Introducing CANDY DULFER
Lily Was Here (Arista)

GLORIA ESTEFAN

Can't Forget You (Epic)

| MOST ADDED

CANDY DULFER
SAXuality (Arista)
DOTSERO
Jubilee (Nova)
TOWER OF POWER
Monster On A Leash (Epic)

RECORD TO WATCH

GARFIELD THE CAT
“Am | Cool Or What?” (GRP)

DOTSERO

Jubilee (Nova)
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MOST ADDED

BE BE & CE CE WINANS
Addictive Love (Capitol)
VESTA WILLIAMS
Special (A&M)
TROOP & LEVERT featuring QUEEN LATIFAH
For The Love Of Money/Living For The City
(Giant/Reprise)

RECORD TO WATCH

HEAVY D & THE BOYZ
Now That We Found Love (MCA)

o

SMALL CHANGE
Why (Mercury)

MOST ADDED

GEORGE STRAIT
You Know Me Better Than That (MCA)
BROOKS AND DUNN
Brand New Man (Arista)
TANYA TUCKER
Down To My Last Teardrop (Capitol Nashville)

RECORD TO WATCH

MARTY BROWN
Every Now And Then (MCA)

TRAVIS TRITT
Here’s A Quarter
(Warner Bros.)

MOST ADDED

CROWDED HOUSE
“Chocolate Cake” {Capitol)
SKID ROW
“Monkey Business” {Atlantic)
SIMPLE MINDS
“Stand By Love” (A&M)

RECORD TO WATCH

SKID ROW
“Monkey Business” {Atlantic)

LYNYRD SKYNYRD
‘Smokestack Lightning”
(Atlantic)

* Indicates Tie

MOST ADDED

STETSASONIC
So Let The Fun Begin {Tommy Boy)
NAUGHTY BY NATURE
0.P.P. (Tommy Boy)
EPMD
Give The People (RAL/Def Jam/Columbia)
M D.J. JAZZY JEFF &

THE FRESH PRINCE
Summertime {(Jive/RCA)

RETAIL

RADIO

KING SUN i -
Big Shots (Profile) |

MOST ADDED

GARY BURTON
Cool Nights (GRP)
BILLY CHILDS
His April Touch (Windham Hill Jazz)
CHRISTOPHER HOLLYDAY
The Natural Woman (Novus/RCA)

RECORD TO WATCH

GARY BURTON
Cool Nights (GRP)

FREDDIE HUBBARD
Topsy-Standard Book
{Alpha International)

MOST ADDED

NED’S ATOMIC DUSTBIN
“Happy” (Columbia)
CROWDED HOUSE

“Chocolate Cake” (Capitol)

ANTHRAX
‘Bring The Noise” {Island/Megaforce)

RECORD TO WATCH

CROWDED HOUSE
“Chocolate Cake” {Capitol)

o

THE FARM
Spartacus
(Sire/Reprise)
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DREAM WARRIORS

ARB CHANGES
COMING?

‘GEFFEN SAYS MERCURY LEAKED GN'R

In their continuing efforts to
learn who leaked unfinished
copies of Guns N’ Roses’ next
albums, Geffen Records noti-
fied Mercury Records on Mon-
day that they’ve found that a
Mercury staffer gave the tapes
to radio stations in return for
airplay. Geffen says that the act
constitutes copyright infringe-
ment,unfair competitionand uti-

lization of unfair trade practices,
and has asked Mercury for cash
compensation.

Said Geffen General Manager
Al Coury: (Geffen Records) will
“continueto pursue reports of un-
authorized airplay because such
action deprives the recording art-
ists of their right to present their
music in finished form, creates
confusion with the consumersand

retailers as to the availability of
the record, and is unfair to other
radio stations in the market.”
Use Your Hlusion I'and Use Your
Hlusion II are due for official re-
lease in early August. Two weeks
ago, Geffendropped asuitagainst
WMMS-Cleveland, after the sta-
tion aired a track from one of the
albums. WMMS agreed to pay
Geffen an undisclosed sum.

OnSaturday, June15,aSanta
Fe community carnival will
kickoff the debut of Adult Al-
ternative station KIOT (Coy-
ote Radio).

| Masterminding the station’s
operation will be majority
owner/GM Bill Sims and Mu-
sic/Program Director Jack
Kolkmeyer, who worked to-
gether at the highly successful
KLSK-Santa Fe, one of the
country’s first Jazz/Adult Al-
ternative stations.

“It's (KIOT) a first cousin of
the ‘original’ KLSK,” said

KIOT HOWLS

Kolkmeyer, who calls the format
Diverse Adult Radio (DAR). "We
were basically on this track when
the station (KLSK) was sold in
1990. The musical baseline will
continue to include Jazz, Blues,
R&B, new acoustic styles and a
wide variety of new technology.”

To add some spice, Kolkmeyer
says the station will be program-
ming contemporary World Music
from over 60 different countries.
“I believe we’ll be the only com-
mercial station in the country do-
ing this,” he said. “There’s alarge
segment of the American popula-

tion that likes diverse, adult mu-
sic—they certainly buy it! The
...Jazz/ Adult Alternative format
has become very static and pre-
dictable. We're going to change
that!”

Other innovative ideas incor-
porated in KIOT’s programming
are the use of community per-
sonalities as morning co-hosts;
the use of BBC World Service
News; and adaily “Coyote Tale”
at noon.

The grand opening/commu-
nity carnival will benefit the
SantaFe Family “Y” and the New
Mexico Community foundation.
Kolkmeyer can be reached
Wednesday through Friday at
(505)983-1111. Bill Simsis avail-
able at (505) 983-6453.

GROSSER CHECKS
INTO THE ZOO

Amy Grosser has joined the
staff of the still-new label Zoo
Entertainment as National Di-
rector of Promotion. Grosser
comes from I[.R.S. Records,
where she was West Coast Pro-
motion Manager, Developing

- Artists.
“Amy’s |
unique
blend of
talent
personal-
ity and
experi-
ence
make her
a natural
for the
job,” said compary president
Michael Prince. “She’s a wel-
come addition to the Zoo team.” ]

Grosser started as Music Di-
rector for WNEW-New York in |
1984. She also put in a stint as ‘

Music Editor for FMQB. “I'm
delighted to be getting in on the
ground floor of such a vibrant
new company,” shesaid. “Ilook
forward to helping break the
many exciting new artists on the
Zoo roster.”
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THE BAND THAT DELIVERS

LOWDOWN AND DIRTY:

The First Track From The Forthcoming Album

UNUSUAL HEAT

Produced by Terry Thomas and Mick Jones. Management: Bud Prager/E.S.P. Management %
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Elektra Entertainment has
formed a Product Development
department, with Danny Kahn
heading it up as Senior Director.
Maureen Guinan will be Asso-
ciate Director and John Berman
the department’s Coordinator.
The purpose of the department
will be to coordinate informa-
tion concerning all aspects of
creative production, with the
emphasis going to new and de-
veloping artists.

Kahn has been with Elektra
forthree years, and mostrecently
was National Director of Artist

P

ELEKTRA PRODUCT
DEVELOPMENT FORMED

Development. Guinan joined
Elektrain1989, and was promoted
to this current position from Na-
tional Top 40 Promotion Manager.
Bermanstarting working with the
labelin 1990, doing researchin the
video department.

“As the 1990s begin to take
shape, the mandate for a Product
Development is clear,” said com-
pany Senior Vice-President/Gen-
eral Manager Brad Hunt. “With
Danny, Maureenand Johninplace
to run this new department, I feel
both confident and excited about
launching Product Development.”

e -4

What were those bowling balls made of? The folksat Concrete Marketing
proudly display the hardware they won by taking first place at the ninth
annual T.]. Martell Rock ‘N Bowl. The winning team included (I-r): Al
Rogo of Dangerous Toys; Blackie Lawless of WASP; Chris McLernon
of Cold Sweat; Bob Chiappardi, President of Concrete; Mindy Glasberg,
Concrete Rep; Ross Elliot of NEM Entertainment; Jon Scott of the T.J.
Martell Foundation.

THOMPSON
JOINS RUSH

L ]

P
< &

Derrick Thompson hasbeen pro-
moted to Director of National
Retail for Rush Associated Labels.

RADI-O-RAMA

Pat Gwinn is adding MD to
his existing Operations/Pro-
gramming/Morning Drive title
at Magic 94 (WMTZ)-Augusta,
GA. The air staff is as follows:
Middays, Sandra Hall; After-
noon Drive, Ed Ross; Evening,
Ray Hudson...New MD at
106RTB-Vincennes, IN is Mark
Wine...Randy Chambers has
been named Director of Pro-
gramming at Z-92 (KEZO/
AM&FM)-Omaha, NE.. WLXR/
FM-LaCrosse, WI MD Chad
Brueske hasexited. Taking over
is Billy Hammond, last at Z104-

cont. on page 6

GALLANTTO MANAGE ABC FM NET

At ABC FM Radio Network this
week, Deborah Gallant was
named Network Manager.
Gallant’s broadcasting experience
includes stints at Dow Jones
Broadcast Services, WMCA-New
York and WBGO/FM-Newark.

“We'redelighted to have Deborah
with us at the FM Network,” said
FM Network Director Susan
O’Connell. “Her background in
sales and marketing will make her
a valuable addition to our affilia-
tions staff.”

POLYGRAM ENTERS MERCHANDISING

PolyGram Holding Inc.
grabbed a stake in the lucrative
entertainment merchandising in-
dustry this week as it acquired a
majority share of the Great South-
ern Company, which isone of the
top three merchandisers in the
world.

The Los Angeles-based Great
Southern’s rock clients include

Bon Jovi, Iron Maiden, Robert
Plant and Skid Row. In addi-
tion, their film clients have been
ultra-successful movies such as
Batman, Who Framed Roger Rab-
bit and U2’s Rattle & Hum. Great
Southern will open an office at
PolyGram’s New York head-
quarters.

the International PCJP Overthrow has begun

See them on tour...
now with Simple Minds

Produced by Je#t Murphy & Materlal issue

Msanagement: Jeffrey Kwatinetz for Q Entertainment

Tracy Doninoco. read Buyer, Sound Werenouss

Peopie Magezine

MNTI\\!SSUE
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© 199 POLYGRAM RECORDS, INC.
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cont. from page 4

Madison, who'll also cover the
| night shift.. Joining WVKZ-Al-
‘ bany, NY as PD is Ryan Walker,
{ most recently at WBEC/FM-

Pittsfield, MA. MD is Nikki
Donovan...New personalitiesat
KNAC-Long Beach, CA: Randy
Morrison is morning driver;
Laurie Free moves from week-
endstomiddays; Steve Slammer
joins the station as a weekender.
He comes from KZTR-Ventura;
The Animal Analee Cantosigns
on as part timer...Aquaman
swims from WIYY-Baltimore to
WHFS-Washington /Baltimore
wherehe’ll handle the overnight
shift... After working at KCCQ-
| Ames, IA for a year, Phil Jaye
returns to KRIT-Ft. Dodge, 1A
as MD. Charlie Chase remains
PD.. Joining the list of stations
simulcasting: Alternative Rocker
WDRE will be heard on 103.1
FM in Ft. Lee, New Jersey in
addition to its original 92.7 in
Westbury, Long Island, NY. The
expanded listening area will
cover Bergen County, NJ,

Rockland County, NY and the ar-
eas surrounding Manhattan’s up-
per west side..Connie Breeze,
mostrecently National Promotion
repwith Blixseth-Fach Entertain-
ment, is joining the staff of HITS
magazine this week. BESURETO
CHECK OUT: Ben Fong-Torres’
book Hickory Wind: The Life and
Times of Gram Parsons. It's a
highly readable, objective look at
the often sad life of the man who
fused Country with Rock. His
influenceis felt through musicians
as diverse as the Rolling Stones,
Emmylou Harris, Elvis Costello
and Dwight Yoakam. Official
publishing date is July 10. For an
interview with Ben, who for
twelve years was a writer/editor
for Rolling Stone, has edited anum-
ber of music books, currently
writes a radio column for the San
Francisco Chronicle and occasion-
ally writes for the Gavin Report,
call Simon & Schuster. New York
contact: Adam Rothberg, 212-
698-7089; Los Angeles contact:
Annette Swanberg, 213-640-
7025...

"Super DJ"
Clark Kent has
been named
A&R Rep for
East West

W Records

{ America.

Tony Montgo-
mery was pro-
\ moted to Senior

ad - Director  of

»~ ¥ Dance/Singles

— A Sales at RCA
Records.

ROTATIONS

| Look for John Sigler to exit
| RCA soon. He’s going to head
up Giant Records’ Album and
Alternative Promotion starting
in mid-June...Imago continues
| to staff: Andy Dean joins the
label as National Director of Rock
| Promotion. He was most re-
| cently PD at WDHA-Newark,
| NJ...Former MCA Jazz staffer
| Debbie Dumas is now National
| Director of Jazz and Urban Mu-
sic for Sin-Drome Records, Ltd.
| She’ll oversee promotion, A&R
| and marketing...Atlantic’s Sheri
| Levine has been promoted to
West Coast Publicity Coordina-
| tor...
| Appointments at Narada:
| I— | -
6

Anne Sarosdy is Director of Ra-
dio Promotions and Harry
Cherkinian is Director of Public
Relations...Keep an eye on: “Scal-
ing The House” is not far away.
Peoplelike Steve Winwood, Sting
and Paul Simon already charge
up to $50 for elite seats at their
concerts, but some promoters are
considering asking for up to $100.
They say it's a way to survive
during the recession. Someone
who promises not to raise her
prices is Paula Abdul, who says
her young fansdon’thaveas much
disposable income as older con-
cert goers. Hmmm-——some older
concert goers don’t have much
money either...

BIRTHDAYS

Compiled by Diane Rufer
Our Best Wishes and HAPPY BIRTHDAY To:
Robert Barone 6/9
Jay Beau Jones, EAGLE106-Philadelphia, PA 6/9
John Maslowski, WCDB-Albany, NY 6/9
Amy Lynn, KRDI/FM-Decorah, 1A 6/9
Jessica Ettinger, ABC Radio Network 6/9
Dino Barbis, Warner Bros./Reprise Records 6/10
Mark Marquart, KTMX-Colusa, CA 6/10
Chris Kelly, KORD-Tri-Cities, WA 6/11
Amy Costanza, WFPR-Hammond, LA 6/11
Kimo Akane, KQMQ-Honolulu, HI 6/11
Jim Seagull, KWAV/FM-Monterey, CA 6/11
Laura Shostak, MIX107.3-Washington, DC 6/11
Graham Russell (Air Supply) 6/11
Ann Walters, WFMC-Goldsboro, NC 6/12
Brian Delp, KCND-Bismarck, ND 6/12
Doug Wagner, WBTU-Ft. Wayne, IN 6/12
Laura Morgan, WDND-Wilmington, IL 6/12
Rick Chase, KMEL-San Francisco, CA 6/12
Dennis Cruz, KKBT-Los Angeles, CA 6/12
Michael Moryc, Matrix Promotion 6/12
Brian Phillips, EAGLE106-Philadelphia, PA 6/13
Pat McGowan, WXLS/FM-Biloxi, MS 6/13
Charlie Minor, Giant Records 6/14
Linda Kirishjian 6/14
Boy George 6/14
Waylon Jennings, Russell Hitchcock (Air Supply) 6/15
Harry Nilsson, Jeff Stevens 6/15

BIRTHS

Our CONGRATULATIONS to GRANT TRESSEL, Asst.
Program Director/Music Director for KTMT-Medford, OR, and
his wife, SUSIE, on the birth of their daughter, KELLI
NICOLE. Born May 30th, weighing 7 Ibs., 11 oz.
..CONGRATULATIONS to GUY AMICO, Air Talent at
KAOI-Kahului, Maui, and his wife, SARA, on the birth of their

daughter, ANGELA. Born May 22nd.
..CONGRATULATIONS to JOE GARNER, Regional Director
for The Source Radio Network, and his wife, COLLEEN,
Executive Assistant at Wizard Entertainment, on the birth of
their first child, son, JAMES BLAIR. Born May 2nd at 4:53 p.m.,
weighing 9 Ibs,, 10 oz.

WEDDINGS

Our Wedding Bells rang on June 1st for CINDY MERCER,
Music Director at WSTO/FM-Evansville, IN, and her fiance, |
PATRICK WALTZ. The happy newlyweds are honeymooning
on Mackinac Island.
..Wedding Bells rang on May 11th for LARRY REISMAN,
National Manager / Affiliate Relations for Westwood One Radio
Networks, and his fiance, JULIE BERTELSON, Senior Station |
Compliance Manager for Westwood One.
Our CONGRATULATIONS and Best Wishes to all!!

|
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With a double-platinum—plus debut album
that has earned them a reputation as the
band that put rock & roll back in the Top 5,
The Black Crowes are absolutely unstoppable.
«Hard to Handle” was their second single, a #1
AOR track with the most played video on MTV

since September 1990.
Now, that doesn't seem SO hard to handle, does it?

ald 60 H&ﬂ(l )
Alrcady Ad
S 131043 dded At: WEGX-Phils
3104-Balti :GX-Philadelphic
Baltimore, Kl)WIs-.\linn(oal)l(l))lli]sl‘d.

From th
e al
abumShakeY%
ney Maker

O y

A Tt e
=B —— s
e




JUST THE FACTS...

“‘Love Of A Lifetime' proves that FIREHOUSE has the talent to
have another #1 record in Indianapolis and their first #1 record
nationally.”

Garett Michaels

WZPL/ Indianapolis

“We've been playing ‘Love Of A Lifetime’ for over two weeks and
it's so hot it melts Q-94’s studio request lines. Getting calls in
every demo.”

Lisa McKay

WRVQ/Richmond

“‘Don’t Treat Me Bad’ went to #1 for us. | have no doubts this ohe
will occupy that spot as well. After one week of airplay, ‘Love Of A
Lifetime’ is already pulling huge phones.”

Bob Beck

KYYY/Bismarck

“FIREHOUSE cracked our Top 20 this week and by month’s end
the record will jump into our Top 10.”

Dick Odette

MUSICLAND

“FIREHOUSE’s ‘Love Of A Lifetime' could be the rock baliad
anthem of the summer. | got the same feeling when | heard this as
| did the first time | heard Warrant’s ‘Heaven’. Open your ears, it's
gonna be big!”

Darrin Stone

KSND/Eugene

“‘Love Of A Lifetime’ is a ‘read my lips’ #1 hit. It got a 98%
positive response on our ‘Love It - Or Shove It.” We're now playing
it full time with top 10 phones and increased album sales.”

Leo Davis

Q104 /Gadsden

“Absolutely the breakout new rock and roll group of the year.”
Lew Garrett
CAMELOT

“And we thought the first one was a smash...‘Love Of A Lifetime’
got the best comments from any record we battled |last week. We
took ‘Don’t Treat Me Bad’ straight to #1. Could this be even
bigger?!”

Greg Delange

OK-95/Tri-Cities

“Made it big on our ‘Make It Or Break It’. 90% make it. We are
getting an exceptional amount of requests after just one play. A
definite hit record for FIREHOUSE.”

Joe McClure

WCGQ/Columbus

“Forget all the rock ballads you’ve heard in ‘91, This one tops
them all. A lot of couples will adopt ‘Love Of A Lifetime’ as ‘their
song’. It set a ‘Hot 10 @ 10’ record with 50 calls in 9 minutes and
100% positive. It's a MONSTER!”

John Moesch

KAKS/Amarilio

“Definitely a band to watch of the new breed today! Solid through-
out! Great sales based on one Top 40 single. The banrd is headed
for multi-platinum success!”

Mario DeFilippo

HANDLEMAN CO.

“Even quicker response out-of-the-box than ‘Don’t Treat Me. Bad,’
with much broader demos. This will be a #1 record!”

Mark Hansen

KFMW /Waterloo

“The new FIREHOUSE was the champ of our nightly ‘Taste Test’
a few nights last week and the girls just won’t shut up about it. |
think this one’s gonna be big!”

Tim Smith

KMYZ(Z104.5)/Tulsa

...ANY QUESTIONS?

IREFHOUSE

“LOVE OF LIFETIME™

ON YOUR DESK NOW
ADDS 6/10-6/11

==
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Reports accepted Monday and Tuesdoy 8AM-4PM
Stafion Reporting Phone: (415) 495-1990
u P & c o MI N G Govin Fox: (415) 495-2580
TSI AP R N Syt S T o S SRR
Reports  Adds  On  Chort
102 18 58 26 DARYL BRAITHWAITE - Higher Than Hope (Epic/Associated)
96 3 57 | 36 TRIXTER - Surrender (MCA)
96 39 55 2 RICK ASTLEY - Move Right Out (RCA)
92 22 43 27 SCORPIONS - Wind Of Change (Mercury)
91 3 27 61 YES - Lift Me Up (Arista)
86 13 40 33 DAVID HALLYDAY - Ooh La La (Scotti Brothers)
84 38 43 3 PEABO BRYSON - Can You Stop The Rain (Columbia)
80 16 23 4 CRYSTAL WATERS - Gypsy Woman (Mercury)
78 12 52 14 THUNDER - Dirty Love (Geffen)
76 24 35 17 GLORIA ESTEFAN - Can’t Forget You (Epic)
74 1 26 47 DOOBIE BROTHERS - Dangerous (Capitol)
74 9 | 50 | 15 TOMMY PAGE - Whenever You Close Your Eyes (Sire/Warner Bros.)
A 7 39 25 JOE WALSH - Ordinary Average Guy (Epic Associated/Pyramid)
Al 5 58 8 GIRL OVERBOARD - | Can't Believe (RCA)
66 4 12 50 STEELHEART - I'll Never Let You Go (MCA)
66 19 19 28 CORINA - Temptation (Cutting/Atco)
62 3 18 | 41 L.L.COOL J -Mama Said Knock You Out (RAL/Def Jam/Columbia)
62 — | 34 28 TRACIE SPENCER - This Time Make it Funky (Capitol)
57 10 39 8 MIKE + THE MECHANICS - Everybody Gets A Second Chance (Atlantic)
56 12 32 12 TITIYO - My Body Says Yes (Arista)
54 4 36 14 TROY NEWMAN - Love Gets Rough (East West Records America)
52 2 34 16 JUDE COLE - Compared To Nothing (Reprise)
52 10 39 3 DAVE KOZ featuring JOEY DIGGS - Nothing But The Radio On (Capitol)
50 6 31 13 SANDEE - Love Desire (Fever/Golumbia)
49 22 7 20 AFTER 7 - Nights Like This (Virgin)
49 — 38 1 BEE GEES - When He's Gone (Warner Bros.)
48 42 6| — *T'PAU - Only A Heartbeat (Charisma)
43 — 24 19 BRANDGN - Kisses In The Night (Alpha International)
43 13 21 9 KEITH WASHINGTON - Kissing You (Qwest/Warner Bros.)
38 5 25 8 KEITH SWEAT - Your Love (Part 2) (Vintertainment/Elektra)
38 1| 27 10 ENUFF Z’'NUFF - Mother’s Eyes (Atco)
37 1 4| 32 SALT-N-PEPA - Do You Really Want Me (Next Plateau)
33 1 29 3 BANDERAS - This Is Your Life (London/PLG)
30 1 20 9 PET SHOP BOYS - Where The Streets Have No Name (I Can't Take My Eyes...) (EMI)
28 23 3 2 * MERCHANTS OF VENUS - Say Ahh (Elektra)
25 1 20 4 SUSIE HATTON - Blue Monday (Giant/Reprise)
24 1 13 10 GARDNER COLE - Whatever It Takes (Warner Bros.)
24 24 | — | — * THE LA’S - There She Goes (Go!/London/PLG)
23 6 5| 12 * PC QUEST - Can | Call You My Girl (RCA)
23 2 12 9 THE PARTY - Summer Vacation (Hollywood)
22 2 3 17 * STEREQO MC’S - Elevate My Mind (4th & Broadway/Island)
21 —_ 13 8 REY - Love Don't Come In A Minute (Chrysalis)
Dropped: #25-Celine Dion, #32-Sheena Easton, #36-Damn Yankees, #37-Roxette (Joyride),
#39-The Rebel Pebbles, Jellyfish, Vanity Kills, Timmy T., Damian Dame, White Lion, Aftershock, Enigma.
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HIT FACTOR -
Keith Zimmerman

Total Reports This Week 278 _ |ast Week 277 _

Hit Factor is o percentage of stations playing a record which also have it Top 20.
ie: 100 stafions playing the record- 60 stations have it in their Top 20- Hit Foctor = 60%

ARTIST TITLE LABEL Reports  Adds 15 410 11-20  21-30 Uncharted FygtTor Weeks
MICHAEL BOLTON - Love Is A Wonderful Thing (Columbia) 258 — | 214 | 32 7 3 2 | 98% 9 |
PAULA ABDUL - Rush, Rush (Captive/Virgin) 265 1173 | 64 22 4 1 97%| 6
R.E.M.- Losing My Religion (Warner Bros.) 233 1137 | 66 23 6 — 96%, 12
EXTREME - More Than Words (A&M) 228 2 | 168 | 43 9 3 3 | 96%| 14
COLOR ME BADD - | Wanna Sex You Up (Giant/Reprise) 206 9 96 54 33 9 5 88%| 11
HUEY LEWIS & THE NEWS - Couple Days Off (EMI) 211 — | 98 | 75 32 4 2 | 97%| 8
LUTHER VANDROSS - Power Of Love/Love Power (Epic) 214 1 14 | 86 86 25 2 86% 8
EMF - Unbelievable (EMI) 207 8] 14 | 62 92 27 4 | 81%| 10
MARIAH CAREY - | Don’t Wanna Cry (Columbia) 201 — | 121 | 75 5 — | — | 100%| 11
SURFACE - Never Gonna Let You Down (Columbia) 198 6 12 | 39 74 46 21 63%| 8
STYX - Love At First Sight (A&M) 172 — | 38 | 59 62 7 6 | 92%| 11
LONDONBEAT - A Better Love (Radioactive) 212 1 2 | 20 | 102 72 | 15 | 58% 6
MARC COHN - Walking In Memphis (Atlantic) 177 9 21 | 27 75 35 | 10 | 69% 13
BLACK BOX - Strike It Up (RCA) 178 10| 12 | 23 14 4 | 15 61%| 10
LISA FISCHER - How Can | Ease The Pain (Elektra) 186 4 5 | 17 83 5 | 21 56%| 10
MICHAEL W. SMITH - Place In This World (Reunion/Geffen) 180 11 2 | 16 73 65 | 13 | 50%| 7
SIMPLE MINDS - See The Lights (A&M) 181 4 3 | 16 62 64 | 32 | 44% 7
HI-FIVE - | Like The Way (The Kissing Game) (Jive/RCA) 137 — | 37| 85 8 5 2 | 94%| 15
UB40 - Here | Am (Come And Take Me) (Virgin) 142 6 5 | 22 55 48 6 | 57%| 12
JESUS JONES - Right Here, Right Now (SBK) 178 34 8| 1 32 75 | 18 | 28%| 12
THE ESCAPE CLUB - I'll Be There (Atlantic) 197 11 1| — 19 | 101 65 | 10% 4
WILSON PHILLIPS - The Dream Is Still Alive (SBK) 207 2| — | — 19 | 103 | 60 9%| 3
TARA KEMP - Piece Of My Heart (Giant) 172 16 | — 3 29 75 | 49 | 18% 5
WHITNEY HOUSTON - Miracle (Arista) 70 — | 13 | 42 12 2 1| 95%| 10
ROD STEWART - Rhythm Of My Heart (Warner Bros.) 53 1 19 | 31 2 — | — | 98% 14
DAVID A. STEWART Intro. CANDY DULFER- Lily Was Here (Arista) 164 29 | — 2 19 49 | 65 | 12%| 5
GERARDO - We Want The Funk (Interscope/EWA) 130 4 1 9 44 48 | 24 | M% 7
KANE ROBERTS - Does Anybody Really Fall In Love Anymore? (DGC) 126 8 4 9 37 4 | 24 | 39% 8
QUEENSRYCHE - Silent Lucidity (EMI) 55 — 7 33 13 2 | — | 96% 14
LENNY KRAVITZ - It's Ain’t Over ‘Til It's Over (Virgin) 175 57 | — | — 4 34 | 80 | 2% 3
ANOTHER BAD CREATION - Playground (Motown) 74 6 7 7 19 23 | 12 | 44% 10
GLENN FREY - Part Of Me, Part Of You (MCA) 131 4 3 | 16 45 37 | 26 | 48%| 7
RYTHM SYNDICATE - P.A.S.S.1.0.N. (Impact) 144 52 1| — 11 31 49 8% 3
RUDE BOYS - Written All Over Your Face (Atlantic) a7 | — 7 5 17 13 5 | 61% 15
THE REMBRANDTS - Someone (Atco) 127 12 — | — 10 31 14 1% 5
MICHAEL DAMIAN - What A Price To Pay (A&M) 129 11 — 2 22 | 94 1% 3
POISON - Life Goes On (Capitol/Enigma) 108 3 2 | 12 23 38 30 34%| 8
AMY GRANT - Every Heartbeat (A&M) 175 | 175 | — — - | =] — 1
ROXETTE - Fading Like A Flower (Every Time You Leave) (EMI) 153 | 150 | — | — — 1 2 — | 1
CHER - Love And Understanding (Geffen) 127 | 1271 | — | — — — | =] = 1
DARYL BRAITHWAITE - Higher Than Hope (Epic/Associated) 102 18 — | — 7 19 | 58 6% 4
TRIXTER - Surrender (MCA) 96 3| — | — | 6 30 | 57 6% 4
RICK ASTLEY - Move Right Out (RCA) 96 | - — | — 2 | 55 | — 2
SCORPIONS - Wind Of Change (Mercury) 92 22 2 2 6 17 | 43 | 10%| 4
YES - Lift Me Up (Arista) 91 3 1 3 22 35 | 27 | 28%| 6
DAVID HALLYDAY - Ooh La La (Scotti Brothers) 86 13 2 1 11 19 | 40 | 16% 8

| PEABO BRYSON - Can You Stop The Rain (Columbia) 84 | — | — — 3 43 | — 2
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The La’s

“There She Goes”

DAVE SHOLIN PERSONAL PICK 6/7/91
GAVIN TOP 40 DEBUT IN UP & COMING
FIRST WEEK! 24/24
R&R 14/14

CK105
wBBQ
WIiMX
KNOE
WIAT
WDDJ
WHSB
KKCK
KROC
KNEN
LG {e]

WLVY
WPRR
KISR
KNIN
KZoz
WIFX
K100
KRIT
WNNO
KTUF
KZOR

ADDED ATMTVBUZZ BIN!

TOUR BEGINS JUNE 14TH

SALES APPROACHING

100,000 ALBUMS

Produced By Bob Andrews
Mixed By Steve Lillywhite




INSIDE TOP 40 .,....;..

Martha Reeves sang it in 1964: “Summer’s
here and the time is right for dancing in the
street.” For many high school and college
students around the country, the arrival of
summer means a break from classes. But gone
are the days when Top 40 stations signifi-
cantly alter daytime programming in response
to summer vacation. Rooster Rhodes, PD at
KCAQ Oxnard, CA, points out that many
schools in California are now year-round, so
vacation schedules vary. Even if that weren’t
the case, he still would be reluctant to make
many changes “which would defeat the pur-
pose of Top 40—appealing to adults in the
daytime and 12-24s at night.” For KQMQ
Honolulu PD Kimo Akane, summer never
ends. “It's summer all year long here, the only
difference is kids are out of school. We've just
redone our clocks, but we do that several
times a year and it just happened to take place
before the start of summer. However, we may
be a taste more uptempo and younger at this
time of the year without being offensive to 25-
34s.” In areas where there is a substantial
college population, the situation is very dif-
ferent. ZFUN Moscow, ID PD Gary
Cummings deals with that every summer
when, ”.. seventy-five percent of the students
leavetown. Wetend to be more adult-oriented
thanstudent-oriented, butof course, the teens
are out of high school, so it’s a fine line. It's
safe tosay we aren’tlooking for ballads at this
time of year.” Music freshening is what Jay
Taylor, PD at Q105 Tampa, emphasizes more
than anything else. “We may play a few
summer tunes, but we’re constantly putting
songs in and taking them out of various cat-
egories—more so in summer than at other
times of the year.” Even though “there’s no
conscious effort” to change things in the
summer, according to EAGLE 106 Philadel-
phia, PA PD Brian Phillips, “thestation takes
ona little different flavor.” While the Top Ten
hasbeenballad-heavy inrecent months, Brian
was in agreement with everyone else that a
“bright, uptempo sound” is what stations will
look to maintain in the summer of '91.

Yes, ‘tis me, Annette M. Lai, once again
putting the rest of INSIDE TOP 40 to paper
this week. (See—I told you last week that
Dave was getting spoiled!)

It’s no surprise that the format’s HOT record
this week is DAVID A. STEWART Intro-
ducing CANDY DULFER. Early believer in
this tasty instrumental, MIX 107.3 Washing-
ton, D.C., moves it closer to Top Ten territory
14-11. Seeing other top twenty action at
WHDQ 28-19, WAPE 25-20, WCGQ 28-18,
Y100 23-20, Q104 20-14, WIQQ 13-9, WNCI
16-14, KDOG 29-20, KGLI 19-14, KYYY 37-20,
KZOR 15-9, KISN 19-15, etc. ADDs include:

95XXX Burlington, MOJO Radio and Z100
New York, Q95FM Detroit, KCCQ Ames,
WBNQ Bloomington, WGBQ Galesburg,
Q106.5 Wichita, KVRY Phoenix, FM102 and
KWOD Sacramento and KIIS Los Angeles.

Last week’s TOP TIP from RYTHM SYN-
DICATE races past CHARTBOUND right
N =y

onto a spot on the TOP 40. HOT 97 New York
takes it 28-22 and APD/MD Kevin McCabe
says, “Itblasts outof theradioand has a great
summertime vibe!” Impressive movesas well
at MOJORadio27-19,KISS10821-17, POWER
98 25-19, WCKZ 19-16, WIOQ/FM 26-17,
POWER 99 20-14, WPFM 29-21, WGOR 34-
29, KDWBdebut#25,KYYY 39-28,(0106.5 34-
21, KRRG 36-29, POWER 95 9-5, B95 36-25,
KLUC 16-12, SLY 96 18-13, etc. A MOST
ADDED with fifty-two new believers.

Alot of listener inquiries are coming in for
DARYL BRAITHWAITE’s “Higher Than

Hope.” Many askifit’s the latest from Genesis,
Peter Gabriel or Steve Winwood. Jackie
Johnson, MD at WBIZ Eau Claire, W1 debuts
it at #25 and tells us calls lean adult female.
Noteworthy action at WHDQ 39-30, G105 34-
29, WYAV/FM 29-20, WAOA 36-27, WPFM
22-19, WYHT 20-14, KFMW 30-22, KQCL/
FM 23-17, WKXA 25-20 “mass appeal and
familiar sounding,” WIFC 33-26, Y94 24-20,
KBQ 23-21, KXKT 25-20, KAKS 30-26, KISN
24-21,KZ0Z 40-33, etc. Eighteen new includ-
ing: FUN 107 New Bedford, WQKZ Catskill,
POWER 99.9KHI Ocean City, WZST
Lynchburg, WAPE Jacksonville, KKXL Grand
Forks, WTBX Duluth, KIXR Ponca City and
KHTR Pullman.

SCORPIONS goes Top Five (7-5) at CKOI/
FM Montreal, where the group recently per-
formed a sellout concert. The station is also
reporting top three CD/cassette sales. Also
Top Ten at KYYZ Williston, ND 13-8, Z104.5
Tulsa 12-5 and KHSS Walla Walla, WA #9.

New believers include: WEOW, KZ103, WSNX,
WSTO, WWCK, KKEZ, WDEK, WTFX, KSKU,
KTDR and KKBG.

Already a superstar in France, the country of
hisbirth, DAVID HALLYDAY is now breaking
B i ST - a

gro oh La La.” Among

und in the US. with “O
those having success with it are Hollywood
Harrison and Steve Casey at 93QID Alexandria,
LA, where it jumps 32-23. They’re getting “top
ten phones, especially with females 21 plus.”
More strong gains at WIMX 30-26, WPST 34-30,
WIFX 24-19, WYNU92FM 15-12, WYHT 22-13
“top five phones with adults 18-24,” KIIK #4,
KKRL/FM 20-14, WTFX 30-25, KFBD 26-20,
KLAZ/FM 28-21, KJLS 4-3, KTDR 33-27 “re-
sponsemainly fromupper demo males,” FM104
19-11, KHTT 27-23, KTMT 26-21, OK95 20-15,
etc.

One of the week’s biggest gainers at KSTN
Stockton, CA is from AFTER 7. PD John
Hampton takes it 40-25 and reports, “top ten
requests from all demos and cassingle sales are
building each week.” Tony Dee, PD at Q96
Imperial Valley, CA moves it 19-17 and says the
song “has been a top three phone getter since
day one—and ‘The Five Heartbeats’ movie hasn’t
evenshown here!” Some of the twenty-two new
are: WKNE/FM, WIOQ/FM, WNNJ, WGOR,
KDWB, KWYR/FM, HOT 94.7, KQLA/FM,
KISX and KFMI. Y108 Denver holds it at #2.

Jeff Wyatt and Al Tavera at POWER 106 Los
Angeles swear to the success of STEREO MC’s
“Elevate My Mind,” taking it 4-2. Al tells us “it'll
definitely be Number One for us in the next
couple of weeks—huge twelve-inch sales and
it's dangerous on the dance floor!” Other early
chartaction at POWER 98 30-26, WIOQ/FM 16-
14, Q105 25-21, WHYT 20-15, KOY/FM 27-22,
KRQ 34-29, B95 29-19, HOT 97.7 24-22, KIIS 18-
14, KLUC 28-21, KMEL 27-23, KPSI 30-27, Q106
12-9 “calls from every demo,” and Q96 “top five
sales for the last three weeks.” ADDed at 104
KRBE Houston and POWER 95 Dallas.

CKOI/FM MD Guy Brouillard insists SEAL is
a must-listen! He calls it “a brilliant production
that’s drawing top tenrequests fromalldemos,”
and takes it 32-24. Other early action at POWER
99 Atlanta 22-19, WCGQ Columbus, GA 37-33,
104 KRBE #6 and ADDs include: WJMX Florence,
SC, ENERGY 99 Brownsville, TX, Y108, KMEL
San Francisco and KWOD.
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ou have a once-in-a-lifetime chance
to influence the future of Arbitron’s
surveys in all markets!

Theratings giant is polling its subscribers to
determine whether or not to change from its
current 12-week survey cycle, begun in 1978,
and go to sweeps 16 weeks long, effective in
1993. The implications of such a historic
move are mind-boggling. So, to unboggle
some minds, let’s look at the good, the bad
and the ugly of this controversy—then, make
sure your station vofes on this pivotal matter.

WHY 16 WEEKS?

To those who propose extending the sur-
veys to 16 weeks each—thus a switch to a
maximum of three sweeps in any market
annually—the key question or issue has to do
with the reliability of the ratings. Some for-
mats, especially Top 40, Album Rock and
Black/Urban, feel that notable portions of
their audience—especially those elusive
young males 18 to 34—are either
undersampled or underrepresented in the
final rating tallies. Programming consultants
who ply these formats have been fueling the
discussion, and key members of the Arbitron
Radio Advisory Council (ARAC) have been
responsive. Interestingly, the chairman and
vice chairman of ARAC each represent for-
mats that they feel are hurt by the relatively
poor sampling of men 18-34.

There have been various pressures on
Arbitron to boost diary return from young
males since my days with Arbitron in the
mid-"70s, so this is not a new issue. Indeed,
Arbitron has responded to past pressures.
Such changes in their methodology, such as
the sampling of those in homes not listed in
the phone book (effective with the Spring '77
sweep), and the implementation of Differen-
tial Survey Treatment (DST) in the early ‘80s
(which gives more money and more reminder
follow-ups to diarykeepers who are ethnic or
young males 18-34) are major indications that
Arbitron has been responsive. Most recently,
the company agreed to boost, over a two-year
period, sample placement by 10%—although
actual diary return was often not increased,
due to poor diarykeeper response.

Since the proposed 10% boost didn’t seem
to make some people happy, the latest con-
ceptis toincreasereliability by taking—in the
markets under 48 weeks of Continuous Mea-
surement surveys annually—the 48 diary
weeks and creating not four, but three surveys
of four wonths sample each. Thus, so the
theory goes, you’d see an increase of 33% in
sample size. For example, if a market had
1200djiaries returned ideally during the year—
four sweeps of 300 usable diaries per survey—
now that market would get three report cards
with 400 listeners each. Or so the hope goes.

The unstated thought is that if sample sizes
are upped by a third, then there’d be better
representation of those who haven’tbeen well
captured by Arbitron. However, as the old
saw goes, it ain’t necessarily so.

| ON RATINGS & RESEARCH B
by Jhan Hiber

|G-NEER SURVEYY?
TS UPT0 YOU

DIARY DANGERS

Many of you who’ve called have asked es-
sentially, “Is there anything wrong with this
proposal?” Especially sinceif thisidea passes
it will not cost you subscribers any more $$$.
Well, there’s lots more to think about when
you consider expanding the length of sur-
veys. [know. [ wasat Arbitron when my boss
asked me to prepare and to produce surveys
not four weeks long, but 12. Changing a
ratings methodology this drastically is the
closest thing to childbirth male programmers
will ever experience, so let me review some
issues you should consider before you send
your ballot back to Arbitron.

*Will the increased sample make a differ-
ence? Not really. Even though sample size
would increase by a third, Arbitron officials
are saying the reliability would improve by
only 10% to 20%. Certainly increased reliabil-
ity is welcome, but it’s not really statistically
significant. And since Arbitron isn’t going to
be placing the additional sample in the extra
month exclusivelywith young males 18-34 there’s
no assurance that the increase to 16 weeks will
make any difference. Don’t expect to see the
shares jump for Top 40, Album Rock or Black /
Urban stations. There’s a very good chance
that relative demographic diary return and
format share levels will remain basically con-
stant with today’s status quo. So why go to
the trouble of changing the system so drasti-
cally?

* Another concern has to do with monthly
trend reports. In Continuous Measurement
markets, stations receive two interim rolling
trend reports persurvey. Unfortunately, these
trendsare not compiled using the same weight-
ing schemeas when the (now)quarterly books
are produced. As a result, the trends are, in
my opinion, basically useless. Now, with a
longer proposed survey sweep, there’d be
another of these useless midterm reports. Who
needs it? But of more concern is the threat of
the “book-of-the-month club.” If we end up
with three big report cards and nine trend
reports, that’s going to lead to some paying
moreattentiontothetrends. As that happens,
Arbitron could then say, essentially, “Well,
since you pay so much attention to the trends,
why don’t we expand the monthly informa-
tion—in essence produce a full ratings book
each month. Now there’s a major nightmare!

Twelve full report cards annually. Ouch. The
ad community doesn’t want it—and I can’t
imaginea programmer who would be pleased
at the thought of having a monthly sword of
Damocles hanging over their head.

If for no other reason than to keep Arbitron
from eventually instituting the book-of-the-
month club approach, I'd suggest you vote
NO on this 16-week idea.

* Are you ready for a 16-week sweep? For-
getting the technical stuff, how would you as
a programmer or manager cope with such a
lengthy survey? It's tough enough now keep-
ing your performance—and that of your air
staff—up to peak levels. Imagine doing that
for a survey one-third longer And how do
you handle jock vacations during this almost
endless survey? Not to mention budgets, and
so on. Lots of logistical nightmares.

*What would the survey months be? Even
in those markets that get just one survey a
year, the sweep would be 16 weeks (two 16-
week surveys if your area is now swept
Spring/Fall). Will the “Spring” survey begin
in February and end in June? Or go March-
July? When would results be available? And
how will that timing effect the media buyers
and your sales staff? Lots of quicksand here.

sFinally, what impact will all this have on
your revenue? When this concept of three 16-
week books was first floated two years ago I
spoke about it to ad agencies and advertisers
in some major markets. To a person they were
against the idea. Basically, since radio is al-
ready hard to buy (vs. TV for example) they
don’t need another confusion factor regard-
ing our medium. With different delivery
dates for the three books than the now four
surveys; with more trends that are confusing
(and can be used to beat down your sales
staff’s rates); and with no notable increase in
the reliability of the data, why would our
customers want such a change? A “Spring
Book” that began in February, with results
available in mid-July, is hardly useful. The
data is almost ancient. No, as Arbitron polls
itsadvertiser clients I think they’ll find few in
favor of changing the current system. Thus, if
stations vote to go to the 16-week approach
we may risk undermining the use of radio—
and thus our revenues.

BEWARE OF LAND MINES

As you can see, what at first seems like a
possibly good idea isriddled withland mines.
Let’s not step on any. Arbitron does need to
continue to boost its performance regarding
the ethnic and young male audiences—but
changing to 16-week surveysis a poor way to
do it.

Stand by for results. After your station has
voted, Arbitron will tally, thenreportto ARAC
at their scheduled August meeting. Depend-
ing on what the ad community and stations
say, changes could begin in early ‘93. Let’s
hope not.

NOTE: The opinion expressed in this article is
that of the author. Your coments are invited.
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FEATURES

by Eric Norberg

M O R E

ast week, [ was rummaging through
some clippings I'd saved on recent
developmentsindigital taperecord-

ing and digital broadcasting: today the rum-
mage concerns items more closely related to
programming.

Idon’t know about you, butI've always had
my doubts about the value of air staff meet-
ings. Certainly it’s necessary that the staff be
informed and have a team feeling—but the
staff meetings I've attended, in large compa-
nies and small stations alike, tend to be some-
what uncomfortable affairs, with agendas that
are fairly well set by the management that
called the meetings. Inthe April, 1991 issue of
Rotarian magazine, Kent Davies, a teacher in
the off-campus business program at Wash-
ington University in Lynwood, Washington
wrote that “regular staff meetings, although theo-
retically practical, can be costly and non-produc-
tive, as well as tedious. Other ‘solutions’ may
include bulletin boards and weekly update memos.
None of these are usually effective, and all waste
valuable resources.

“Well-written, well-designed staff newsletters
areoften a much niore effective long-terni solution.
A first-class newsletter can enhance a company’s
image as well as motivate employees and encour-
age a sense of oneness between different levels and
departments... A good newsletter can even prove
more effective than cash awards or other such
incentives. Many firms’ experience has shown
that more often than not, employees prefer their
picture and a write-up in the company newsletter
over such awards or, better yet, in conjunction
with them.”

I would add to that excellent idea that such
a newsletter should avoid a paternalistic or
patronizing tone at all costs! For small com-
panies such as single radio stations, the re-
cipients should include the rep firm(s);, and
perhapssuchanewsletter should be designed
so as to be sent to advertisers as well, not only
to expand the readership and sense of com-
munity, but to provide an additional promo-
tional tool for the station.

Davies cautions, “first-class writing and edit-
ing is absolutely essential. Otherwise, your news-
letter can quickly turn into a gossip sheet or be so
poorly produced that it won't be taken seriously or
even read. A well-written newsletter can be the
perfect vehicle to sell your company’s philosophy,
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promote strategic objects aniong your workforce,
and recognize employees who have made signifi-
cant contributions. It can help create a feeling of
family” within the organization.”

My thanks to Mr. Davies for an excellent
idea, that I think could prove practical for
stations of any size. However, be sure to spell
and punctuate correctly! Sucherrorscan make
the management look like uneducated jerks.
If the editor of the newsletter is not sure of
their spelling, have someone who is look over
the manuscript before it’s printed!

In a recent column, [ quoted a past Gavin
Seminar keynote speaker, management con-
sultant Tom Peters. In this clipping, I do so
again. As a part of a list of 50 “maragement
strategies” Peters offered recently in his syn-
dicated column (copyright 1991, TPG Com-
munications), designed to shake up the “plan-
ners” and encourage the “innovators,” he of-
fered one principle that should be helpful to
most of us in radio, since we all seem to be
fired at some time or another, and despite
knowing better, we all still tend to take it
rather hard. Peters offers as “management
strategy #20":

“Get fired. (Morethanonce is OK.) If yoi're not
pushing hard enough to get sacked, you're not
pushing hard enough.”

If you tend to get traumatized by the per-
sonal experience of being fired after doing
what you consider really good work for a
company, maybe you ought to have that state-
ment made up in the form of a framed “sam-
pler” and hang it on your wall! That is not to
say you should not learn from experience, but
surely the worst lesson to learn would be that
maybe next time you should not do your best,
give your all, or stick to your beliefs! Does
anybody know exactly how many times the
late Rick Carroll got fired for following his
unique programming vision before he finally
became a legend? It was quite a few.

Changing the subject once again, one of the
staple pieces of equipment in radio news-
rooms has always been the “pushbutton
phone”—the handset with the big button in
the middle that switched on the mouthpiece
only when you are going to talk, and cuts it off
when the button released, in order to make a
clean “actuality” tape. Turning it on and off
always causes a big pop.

A company called Miwltronics has come up
with animprovement on that design—a small
module with a mercury switch inside which
reportedly turns the mouthpiece on and off
with pops, and that does away with that but-
ton (and the expensive custom handset). The
module, called the “Automute,” installs in the
earpiece of the standard handset; when you
raise the mouthpiece higher than the earpiece,
themouthpieceis muted (it’s alsomuted when
you place the handset face down ona tabletop,
but not if you put it down on its side). The
price is given as about $50. The contact given
for more information is Dave Kerstin at the
Broadcasters” General Store: (708) 231-7120.

Next week, a column on the new practice of
leasing out a radio station to duplicate the
signal of another broadcaster! @

by Sheila Rene

“The Clash Of The Titans” tour featuring
Alice In Chains, Slayer, Anthrax and
Megadeth has just added 14 more dates,
taking them through July. This show isreally
causing a lot of excitement. At their San Fran-
cisco appearance, the audience was over-
flowing with energy. Within the first sixteen
bars from Alice In Chains, the pit-dwellers
were up and swirling. From my viewpoint,
Slayer had the edge on the amount of pit
participation, with Anthrax coming inaclose
second. Megadeth played S.F. for the first
timeinalong timeand they'veneversounded
or looked this good. Don’t miss the action
when it gets to your town...

Tom Petty is ready to release his new al-
bum Into The Great Wide Open starting with a
single and video called “Learning To Fly.”
Jeff Lynne and Heartbreaker Mike
Campbell, who were responsible for Full
Moon Fever, were back working on this one.
Petty wrote four songs, and co-wrote six
tunes with Lynn and two more with Lynn
and Campbell. Look for an extensive tour
after the album hits on July 2...

The biggest tour of the summer is already
underway as Skid Row opens for Guns N’
Roses. Both bands are poised to release their
latest albums to eager fans. Skid Row’s first
singleis "Monkey Business” from the Michael
Wagener-produced Slave To The Grind. The
Use Your Illusion I and II albums are due
about the same time from Guns N’ Roses...

Bits & Pieces: Guitarist Robin Trower is
working on a new Procol Harum album and
asolotour, both coming in August. Trower is
joined on the Procol recording project by
Gary Brooker on piano and vocals, Matthew
Fisher on organ, Keith Reid on guitar, Dave
Bronzo on bass and Mark Brzezicki, for-
merly with Big Country, on drums...James
Taylor has cancelled his 1991 summer
tour... Johnny Law, Austin’s hottest new rock-
ers, are already out on the road with Steve
Morse...Here’s some good news: Plans are in
the works for a “Stax/Volt Revue” tour. The
nine CD Complete Stax/Volt Singles,1959-1968
is a big hit on my turntable and the show
should be a blast from the past. The summer
outing will feature Sam of Sam and Dave,
Eddie Floyd, William Bell, Rufus and Carla
Thomas, The Mar-Keys and Booker T. and
the MG’s...The Raindogs’ new album will
feature two guests: rocker Iggy Pop and actor
Harry Dean Stanton. Border Drive-In Theater
was produced by Don Gehman and is due
out this month...The U.K. band The Mothers
caught the attention of World Party-man Karl
Wallinger, who remixed the title track of
their EP, Sponge, gaining The Mothers even
more attention. Their wild and wacky debut
album, Ist Born was produced by Niko Bolas
and it’s now out on Elektra Records...Dave
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Alvin of The Blasters has signed on with l

HighTone Records for a solo album. At the
same time he’s working on the music for
David Lynch’s new film, “Ronnie
Rockets”...Love/Hate has been busy writing
new songs for their second Columbia album,
Wasted In America. According to my letter
from Jizzy Pearl, the band has relocated to
NYC where they’ve rented a Greenwich Vil-
lage loft and will live together. Recording of
the new 25 songs will take place in July...The
Blessing, one of Britain’s great new exports is
headlining club dates around the U.S. and
Canada beginning June 19. Their MCA debut
album Prince Of The Deep Water is a prince of
an album. Why aren’t more stations playing
this one? Standout tracks such as “Highway
5,” “Delta Rain” and “Hurricane Room” are
simply great. William Topley can really
wail...Michelle Shocked has literally hit the
road for the recording of her latest project,
tentatively titled Arkansas Traveler, which is
scheduled for release later this year. Michelle
will be traveling throughout the US. with a
side trip to Australia, recording the roots of
American music of all types. Touring in a
small Winnebago with a cast including her
Dad, Granny, fiancee and cat, she’s also ac-
companied by a 48-track digital recording
truck...BMG International has signed Midge
Ure to a worldwide deal. Ure’s debut album
for BMG, Pure, is scheduled for a September
release with the first single to be “Cold, Cold
Heart.”...

Geffen/Reunion’s Michael W. Smith just
finished a 60-city tour in support of Go West
Young Man, appearing before more than
225,000 fans, but his real test came when he
was invited to be the guest speaker at his
former high school’s commencement exer-
cises. The 88 graduates of Ceredo High School
in Kanova, West Virginia have named Smith’s
hitsingle “Place In This World” as their senior
class song. Smith performed the song at the

_ceremony held in the school’s football sta-

dium...

Summer is here and so is “Rolling Thun-
der,” Scott Dittrich’s ninth independent fea-
ture-length surfing epic. The film opens to
four-wall theatrical venues this week and will

travel the circuit domestically and interna-

tionally. Music was enlisted from Columbia’s
Midnight Oil who contributed five songs.
Also contributing were Elektra artists

- Metallica, Pixies, Happy Mondays, Sisters

Of Mercy, Merchants of Venus, The Heart
Throbs, Inspiral Carpets and Deee-Lite...

We didn’t get much notice. Bam! Here's the
poundcake and here’s the very contemporary
single “Poundcake.” The Van Halen boys
new album, their ninth, was produced by two
superstar producers Andy Johns and Ted
Templeman who worked side by side on all
the cuts. For Unlawful Carnal Knowledge is set
for release by mid-June with a huge tour to
follow... @

n March 6,  moderated the opening

session at this year’s Country Radio

Seminar, which concerned video
and its impact on Country radio.

Anmong those featured on the panel was
Bob Allen, VP/GM of KCRG, Cedar Rapids.
Bob was unable to attend, but sent a video
presentation. From his tape, which was ed-
ited from an interview [ conducted with Bob,
here are highlights.

MOON MULLINS: When did you change
the format and what have been the early
results?

BOB ALLEN: We changed the format of
KCRG radio about a year ago, and since then
the audience has grown considerably and
sales have increased over fifty per cent, sowe
are very pleased with the progress the radio
station has made.

MM: How did KCRG Radio get involved
in video programs on KCRG/TV?

BA: Most of you don’t have the advantage
that we have in that we have owned KCRG
Radio and since 1948 and we’ve owned KCRG
television since 1953, in one of those interest-
ing “grandfather” situations wejust don’t see
much of anymore. And, of course, we are
able to use the television station to help pro-
mote the radio station and there aren’t very
many AM radio stations who have that kind
of advantage. On the other hand, if wedidn’t
have the television station to help back up the
radio station it is very possible we would be
| on satellite today or off the air, instead of
| growing as we have been.

MM: What does aradio station need to do
to approach a TV station for a joint promo-
tion or video program?

BA: The biggest problem I have had as the
television general manager is the radio sta-
tion program director who calls me up and
says to me, “How can we get involved with
you, how can we do some cross promotion?
and [usually say, “Well gosh, 1 would like to
do something, what are your ideas?” [ have
found that mostradio programdirectors have
a lot of trouble thinking TV. If you have a
radio station that appeals to a certain demo
that'sa key demotoa television station, think
about ways you can sell the idea of reaching
that targeted demo or your targeted audience
to that TV station. So think TV!

MM: Where should the stations go first?

BA: First of all, I would try cable systems.
| There are lots of similarities between TV,
| cable systems and radio in that they both try

to reach targeted audiences and very often

they are looking for local product. And, a
| well-produced local video show is something

alot of local cable systems would like to have,

especially if you give them an opportunity to
sell advertising.

| MM: How would you do that?

| BA: Perhaps you can split the advertise-
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ments between the two of you and if you offer
to cross promote the time the video show
appears on the cable system, that has a big
appeal. It’s also appealing to a local broad-
caster in your area because we'realso looking
for those 25-54-year-old key demos. Since
Country radioisincreasing itsappeal toadults
of all socio-economic areas, I think there are
some tremendous opportunities out there for
cross promotion between the two.

MM: Give some examples.

BA: Think about ways to use their meteo-
rologist to do your weather. If youarea AM
radio station or perhaps a full service station,
think about ways to simulcast some of their
newscasts on your radio station and build it
into a package. The package might include
the video show you're wanting to do and that
might be the quid pro quo: they get a lot of
exposure in your drive time for their news
and weather personalities in exchange for
which they trade you someafternoonor fringe
air time for your country video show. The
main idea is, have your thoughts well col-
lected, put a program together, and never
give up, never give up, never give up.

MM: How do you produce a local video
show?

BA: Well, we again have an advantage in
that we have a television production depart-
ment, but it doesn’t have to be complicated.
What we do at KCRG is record the opens and
closes, the intros and the outros to the music
videos one right after the other on video tape,
just the same way you record liners for an
automated radio station and then the TV sta-
tion has a director or producer-director who's
assigned to mix the show. We simply do A-B
rolls and just dissolve in and out, we lay in
supers. It'sa very simple process that doesn’t
take a lot of time and can be done relatively
inexpensively.

MM: How would a typical radio station
that?

BA: If your local TV station doesn’t have
production facilitiesand if you are well-heeled
enough, [ will tell you there are some very
inexpensive production facilities now for as
little as a few thousand dollars that can pro-
duce very fine, very passable quality material
onthe 3/4 inch tape for TV and even on super
VHS tape for cable. I would not recommend
using VHS tape because it breaks down in
multi-generations but SVHS s certainly worth
looking at. Anybody can grab it, run out and
take pictures of things. And the whole SVHS
capability cost us $1,500. The thing is practi-
cally indestructible and 1 would defy any-
body to tell the difference between it and 3/4
inch. In fact, the resolution of SVHS tape is
about double of 3/4 inch tape, and 3/4 inch
cameras are pretty much the norm in our
business.

Part 2 coming June 21. @
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| MOST ADDED
|
l STETSASONIC

So Let The Fun Begin
(Tommy Boy)

NAUGHTY BY NATURE
0.P.P.
(Tommy Boy) [

EPMD
Give The People
(RAL/Def Jam/Columbia)

|

| DJ JAZZY JEFF &
THE FRESH PRINCE

Summertime
(Jive/RCA)

Jeff and Prince offer a cool
summer break for Gavin Hip Hop
stations. More adds this week at

WWDM-Sumter, SC, WGOK-Mobile, AL
and KMOJ- Minnieapolis.

RECORD TO WATCH

RODNEY 0-JOE COOLEY
Get Ready To Roll
(Nastymix)

Prepare yourself for one of
summer’s hottest jeep beats.
Nasty support should continue the
“EVERLASTING BASS” saga.

Editor: Brian Alan Samson
RA = Retail Singles Action

RADIO RAP

the GAVIN REPORT

Reports accepted Thursdoy only

9AM through 4PM

Station Reporfing Phone: (415) 495-1990
Gavin Fax: (415) 495-2580
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Y0-YO - Can’t Play, Make Way (East West Records America)

DE LA SOUL - Ring, Afro, Roller, BK Lounge (Tommy Boy)

GANG STARR - Love Sick, Weight, Check, Rep, Intellect (Chrysalis)
TERMINATOR X - Homey Don’t Play Dat (P.R.0. Division/RAL/Columbia)
ED 0.G & DA BULLDOGS - Have It, Different (PWL America/Mercury)
BRAND NUBIAN - Slow Down, Concerto, Right (Elektra)

KOOL MOE DEE - Rise & Shine (Jive/RCA)

EPMD - Rampage, Gold, Give, Control (RAL/Def Jam/Columbia)

3RD BASS - The Weasel (RAL/Def Jam/Columbia)

KMD - Who Me?, Humrush (Elektra)

SON OF BAZERK - Swivey, Bang, Change (S.0.U.L./MCA)

MAIN SOURCE - Hangin’, Front Door, Snake, BBQ (Wild Pitch)

DREAM WARRIORS - Boombastic (4th & Broadway/Island)

TONY D - Elevation, Buggin’ (4th & Broadway/Island)

0.G. STYLE- Catch’em Slippin’ (Rap-A-Lot)

L.L.COOL J - Mama, 6 Minutes, Farmers (RAL/Def Jam/Columbia)
PARIS - The Hate, Devil, Mellow, Ebony, Scarface (Scarface/Tommy Boy)
KING SUN - Be Black, Big (Profile)

CHUBB ROCK - Chubbster, Treat Em’, Organized (Select)

PROFESSOR X - What’s Up, Years, Ahh (4th & Broadway/Island)
LEADERS OF THE NEW SCHOOL - P.T.A., Teachers (Elektra)

SIDE F-X - Stick Up Kid, To The Bridge (Nastymix)

DJ QUIK - Born And Raised In Compton (Profile)

CRAIG G - U-R-Not (Atlantic Street)

1616 - It Is Done (Roc’ Rulin’/Scratch)

BOOGIE DOWN PRODUCTIONS - Live, Rules, Material (Jive/RCA)
LARRY LARR - Call Me, Line (Ruffhouse/Columbia)

KOOL G RAP & DJ POLO - Bad, Erase, Kool Is (Cold Chillin’/Warner Bros.)
ICE-T - 0.G., LA Home (Sire/Warner Bros.)

NIKKI D - Daddy’s, Antie (RAL/Def Jam/Columbia)

GRAND DADDY 1.U. - Sugarfree, New, Behind (Cold Chillin'/Reprise)
RED HEAD KING PIN & THE FBI - Together, All About Red, Plan B (Virgin)
YZ - Girl, Father, Dundee (Tuff City)

GENIUS - Come Do Me, Slammin (Cold Chillin’/Reprise)

DIGITAL UNDERGROUND - Dis Funky, Same Song (Tommy Boy)
BUFFALO SOLDIERS - Playing (Luke/Atlantic)

M.C. BREED & DFC- Yo’ Frontin’ (SDEG/Ichiban)

DADDY FREDDY - Champions, Town (Chrysalis)

TWIN HYPE - Nothin’ Could Save Ya (Profile)

YOUNG BLACK TEENAGERS - Loud, Groove (S.0.U.L./MCA)

CHARTBOUND

| M.C. TWIST- 1-900-KKK (Lethal Beat)

| *BIG DADDY KANE - It's Hard Being The Kane (Cold Chillin’/Reprise)
*KINGS OF SWING - U Know How To Love Me (Bum rush/Virgin)

*STETSASONIC - So Let The Fun Begin (Tommy Boy)

Dropped: #28 K-Solo, #32 Run-D.M.C., #33 Ice-
T, #35 Ice Cube, #37 Lifers Group.
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ANTHRAX does PUBLIC ENEMY!

The new single from their forthcoming album

“Attack of the Killer B's”

——— © 1991 Megaforce/lsland Records ISLAND



Retail Research Assistance:
Ern Llamado

Kelly Woo
Bret#t Atwood

ALBUMS

Y0-Y0 - Make Way For... (East West Records America)
NEW JACK CITY - New Jack City... (Giant/Reprise)
CHUBB ROCK - The One (Select)

DJ QUIK - Quik Is The Name (Profile)

DE LA SOUL - De La Soul Is Dead (Tommy Boy)
TERMINATOR X - Valley... (P.R.0. Division/RAL/Col.)
BRAND NUBIAN - One For All (Elektra)

ED 0.G/DA BULLDOGS - Life.. (PWL America/Mercury
L.L.COOL J - Mama... (RAL/Def Jam/Columbia)

ICE-T - 0.G. Original Gangster (Sire/Warner Bros.)
EPMD - Business As Usual (RAL/Def Jam/Columbia)
GANG STARR - Step In The Arena (Chrysalis)

MAIN SOURCE - Breaking Atoms (Wild Pitch)
RODNEY 0 /JOE COOLEY - Get Ready... (Nastymix)
DIGITAL UNDERGROUND - This Is An... (Tommy Boy)
BOOGIE DOWN PROD. - Live Hardcore... (Jive/RCA)
N.W.A.- Niggazalite (Priority)

KMD - Mr. Hood (Elektra)

M.C. BREED & DFC- M.C. Breed &... (SDEG/Ichiban)
CHUBB ROCK - Treat Em’ Right (Select)

ICE CUBE - Kill At Will (Priority)

MONIE LOVE - Down To Earth (Warner Bros.)
POISON CLAN - 2 Low Life Muthas (Luke/Atlantic)
RED HEAD KING PIN/THE FBI - The Album... (Virgin)
DJ MAGIC MIKE - Back To Haunt You (Cheetah)

W LW W SINGLES W W TW
i = T T ==
1| 1| 1 Y0-YO - You Can't... (East West Records America) TZ 21
9| 2| 2 DELASOUL - Ring,Ring,Ring (Tommy Boy) 1] 1] 2
9| 4| 3 KOOL MOE DEE - Rise And Shine (Jive/RCA) 16 9| 3
2| 3| 4 NIKKID - Daddy’s Little Girl (RAL/Def Jam/Columbia) 4| 4| 4
3| 5| 5 LL.COOLJ-Mama Said... (RAL/Def Jam/Columbia) 19 |11] 5
6| 6| 6 EPMD - Rampage (RAL/Def Jam/Columbia) 15| 8| 6
71 7| 7 DJQUIK - Born And Raised In Compton (Profile) 70 77
10 {10 | 8 TERMINATOR X - Homey... (P.R.0. Division/RAL/Col.) 3| 3| 8
8| 8| 9 EDO.G/DA BULLDOGS - I... (PWL America/Mercury) 5/ 589
4 8 /10 ICE-T - New Jack Hustler (Giant/Reprise) 23|15 (10
14 |12 | 11 BRAND NUBIAN - Slow Down (Elektra) 6| 6|11
11 |11 |12 LEADERS OF THE NEW SCHOOL - Case... (Elektra) 810 (12
18 | 16 | 13 GANG STARR - Lovesick (Chrysalis) 12 (12 (13
18 |17 | 14 3RD BASS - Pop Goes The... (RAL/Def Jam/Columbia) 22 117 14
15 |15 | 15 CHUBB ROCK - Treat'em Right (Select) 10 (13 {15
— (19|16 ICE-T - O.G. Original Gangster (Sire/Warner Bros.) 9|14 |16
113 [13 | 17 SALT-N-PEPA - Do You Really... (Next Plateau) — | =17
’22 18 | 18 HAN SOUL - Imagination (Epic) — 12318
|— |— | 19 DJ JAZZY JEFF...- Summertime (Jive/RCA) 24120 |19
{12 /114 |20 MONIE LOVE - It's A Shame (Warner Bros.) 11 (16 | 20
— |— |21 CHUBB ROCK - The Chubbster (Select) 14 (19 | 21
17 120 |22 MAIN SOURCE - Lookin’ At The Front... (Wild Pitch) 13 18 | 22
|— |23 |23 KMD - Who Me? (Elektra) 18 |22 | 23
25 |24 | 24 MARIO - Whip It Baby (Nastymix) 20 (24 | 24
124 |25 |25 AMG - Bitch Betta Have My Money (Select) 17121 |25

NEw HIP HOP reLEASES ....... ...

MAINSOURCE - JUST HANGIN’ OUT b/w
LIVE AT THE BARBEQUE (WILD PITCH)
With enormous retail and radio numbers on
the self-titled debut album, rumor has it that
the Mainsource success has attracted a lucra-
tive offer from a major label. Hmm... Second
time out, Large Professor gets slow and funky
as herecalls his runins with “lyrical suspects.”
L.P.meshesa’70s funk feel withatightrhythm
bed and mack-daddy bassline, as Sir Scratch
and K-Cut add the turntable accent. “Live At
The Barbeque,” on the B-side, is a multi-pur-
pose Hip Hop jam. The metaphoric verses of
Nas, The L.P, Fatal, and Akinyele, suspended
over a pumpin’ keyboard-drum break, makes
this cut “the gumbo of Hip Hop.” Contact
Sincere (212) 594-5050.

ED OG AND DA BULLDOGS - BUG-A-
BOO (PWL AMERICA) After notching a
numberone position on the Gavin Rap Charts,
the Boston natives release a cool underground
follow-up to“1Got ToHavelt.” Ed Og delivers
a comical plotabout the “music industry pests
and perpetrators” over a groovin’ laid back
rhythm track. The Producers, Teddy Ted &
Special K, maintain a raw street feel as they
continue to establish ED and Da Bulldog’s
versatile flavor. Peek out the vocabulary of
"Be A Father To Your Child,” asEd Qaddresses

the dilemma of the one parent family. Contact
J.C. or Mark at (212) 741-0007.

“"BOY WONDER” IMPERIO D - YOUNG
POWER (MAI TAI RECORDS) This teenage
emcee makes his debut on the N.Y.-based
indie, Mai Tai Records. The Boy W drops 110
BPMs of knowledge under an energetic
Kwame-like music bed. B.W. gives a strong
shout-out to today’s youth through positive
dialogue. Contact Karlene Vilain at (201) 963-
6295.

EDITORIAL SHOUTOUTS
Adrian “A-Love” Miller formerly of KBLK-
Tulsa, OK has been named Director of Street
Promotions for Power Move Promotions, Los
Angeles. Give him call at (213) 850-5660... A
warm welcome to our new Gavin Rap corre-
spondent Al B. Bad of KJMZ/FM-Dallas, TX
and Chuck Ren of WNUR-Evanston,
IL...Happy B-day shout-out to my man
Lorenzo “Ice-Tea” Thomas of WCDX-Rich-
mond, VA. Give him a power shout at 804~
672-9300. Happy B-day to Virgin Record’s
Natl. Dir, of Promotion Dave Rosas. Give him
ascreamat(213)278-1181. CongratstoGavin’s
own 1991 college grads Yo! Ern Llamado and
Kelly “K-WOO” Woo. Both majored in
Broadcast Communication studies at San
FranciscoState University...On THE HIP HOP

COUNTDOWN this week: MC Serch talks
about his anger with Caucasian rappers who
jump on the band wagon. “What makes me
mad is that you got a lot of white wannabe
rappers jumping on the bandwagon. (They
say) 'Hey, Joe Neckbone did it, [ can doiit too!,
No! I've been working at this for eleven years,
it’s not that easy.” And Slick Rick discusses
his run in with the law: “It was a situation
where a family member was constantly trying
to harass and rob me. I retaliated, and I
shouldn’t have...and I have to pay the price
now. That’s the real bottom line.” A final
welcome to our new syndicated station KJLH-
Los Angeles, CA. For more info contact Greg
Johnson or Monica Corbin at THE HIP HOP
COUNTDOWN 213-969-0011. Another spe-
cial shoutout to KZSC-SantaCruz, CA’s Justin
Berenbaum. Justin, a 1991 graduate of U.C.
Santa Cruz,is KZSC’scurrent Rap-Alternative
Music Director. Give him a buzz at (408) 459-
2811...And a final congrats to Ninja Record’s
Natl. Dir. Of Promo Wilfred “Wolf” Pascual
as WEDDING BELLS will ring for Wilfred
and his fiancee Angela Carter this weekend
6/8/91...
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VERWHELMING response with instant adds
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y definition of a boombastic
stylin’,  mindblowin sonic cre-
ation:

DREAM WARRIORS:

A carnival ride for the
psyche via beats and off
center samples, obtained
through a Canadian Rap

duo on their
slammin’ debut, *
...And Now
the Legacy Begins.”

Now close the dictionary and get hype to
the rhythm.

Comprised of King Lou and Capital Q (as
in Quiet Storm), the DREAM WARRIORS
have taken the subliminal sound bites of life
and casually created, well, art. The just-
released album is easily a contender as one
of the year's ten best releases. It's that
impressive.

Originating from Toronto’s equivalent of
the projects, Capital Q (aka Frank Lennon
Alert) and King Lou (aka Louis Robinson)

met in school. Working and fine tuning
their rapping skills, their?egocy was on the
verge of actuality. ltwasn’tuntil 1986 that
they formally became the DREAM WAR-
RIORS. With the help of longtime chum
Ivan Berry (whose Beat Factory is respon-
sible for much of Canada’s Hip Hop scene),
the dream began to emerge.

Fast forward to 1990 - a year that
yielded two Top Twenty hits for the duo
in—of all places—Europe! As a matter of
fact, “Wash Your Face in My Sink,” the first
single, holds the record for longest chart-
ing rap single in British history. What is it
about these DREAM WARRIORS that woke
up the notoriously weird U.K. audience?
Perhaps it is the unpredictable nature of
their music. The second single, “My Defi-
nition of a Boombastic Style,” (currently in
the Gavin Rap Top 20) samples an old
Canadian game show theme for it's
backbeat. The show was called “Defini-
tion” and, strangely enough, the cheesy
theme was actually an o|deuincy Jones
track, “Soul Bossa Nova” Even Quincy
was amused.

A trip through the tracks on the album is

RRjORS

OOMBASTIC
CANADIAN
HIP HOP

v oo

a journey through all cultures and mindsets.
Aﬁrer the opening “Definition,” with its 60s
psychedelia, you enter the jazzy “Follow Me
Not.” Next stop is the ska/reggae fest “Ludi”
- atribute to King Lou’s mom that's about the
West Indian board game that is not unlike
ourgame “Sorry " (Incidentally, the B-side to
the U.K. single of “Ludi” features the last
performance with late Jazz legend Slim
Gillard). Later on this side, you tune info a
“Tune From a Missing Channel,” which fea-
tures a broadcast-interruption rap that fades
in and out of frequency. It concludes with
"Wash Your Face In My Sink,” which bor-
rows a sort of high school band sample to
rap over the positive and negative of cell
life—the toilet and the sink.

Side two opens with “Voice Through the
Multiverse,” a cosmic dance assault. Later,
we are confronted with “Face in the Basin,”
- a retread and expansion of the sink thing.
“Do Not Feed the Alligators” is fun and
simple, unlike “12-Sided Dice,” a bizarre
commentary on the complex roll playing
world of Dungeons & Dragons. The CD
concludes with “Answer for the Owl.”

Taking Canada and rap to new and won-
derful p?oces, the DREAM WARRIORS are
thus vacant from only one spot—U.S. domi-
nation. The challenge is waiting and the
legacy begins now...

By Brett Durand Atrwocod
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CLASSIFIEDS

JOB OPENINGS

NORTHERN CALIFORNIA HOT A/C FM has immediate f/t
jock opening. Must love radio, have a personality and be a
team player. Females strongly encouraged. T&R ASAP:
Paul Martin, KYRE/KSYC Radio, 316 Lawrence Lane, Yreka,
CA 96097. EOQE [6/7]

COUNTRY KNBA needs a PD with a proven track record,
who can do it all, and a p/t AT for early Evenings and
Weekends. T&R: Personnel, 3267 Sonoma Blvd., Vallejo,
CA 94590. [6/7]

COUNTRY T-100 is seekinga Morning Personality. Com-
munity involvement and production a must. T&R: Damon
Sheridan, PO Box 880, Newark, OH 43058-0880. EOE
[6/31]

WCEM AM/FM-Cambridge, MD, seeksan experienced News
Director for upcoming opening. No calls, please. Women
and minorities encouraged. T&R&writing samples: Joel
Scott, PO Box 237, Cambridge, MD 21613. [5/31]

SOUTHERN WISCONSIN'S COUNTRY POWERHOUSE
WTSO0 & Z104 have an immediate opening for an experi-
enced drive-time News Anchor/Reporter with a true per-
sonality. T&R&writing samples: Jeff Tyler, 5721 Tokay
Blvd., Madison, WI 53719. EQE [5/31]

COUNTRY WWZD/WIZARD106 is |ooking for a Midday AT/
MD. T&R: Nikki Steele, PO Box 3300, Tupelo, MS 38803.
[5/31]

NOISE INTERNATIONAL is currently seeking a Director of
Radio/Video Promotions to replace the departing Kathy
Dovlatov. Anyone interested in the position should foward
aresumeto: Dean Brownrout, Noise International, 5 Crosby
Street, New York, NY 10013. [5/31]

ELEVEN YEARS EXPERIENCE, including programming.
Looking for BayArea gig with A/C or Country. Call the “Idea
Man.” RANDY STEVENS: (415) 252-9914. [6/7]

THIRTEEN YEAR EXPERIENCED COMMUNICATOR withcan
do attitude available for competitive full-service A/C, Coun-
try or Top 40 in Midwest or South. PATRICK: (708) 369-
8939. [6/7]

ELEVEN YEAR PRO WITH MAJOR MARKET EXPERIENCE
seeking on-air in Top 100 market and/or PD position in
medium market. DON ELLIOTT: (216) 633-2266. [6/7]

TALENTED FEMALE JOCK can do it for your medium or
large market Album station. Two years experience under
great people, but looking to relocate. ILONA: (503) 440-
9441. [6/7]

AWARD WINNING PD/COPYWRITER with multi-track ex-
periencelooking forachange. Six years in business as MD/
Ass’t PD. Prefer off-air position, but negotiable. DAVID:
(503) 440-9441. [6/7)

DRIVE IS MY TIME. DONOVAN'S loose and lookin’! For-
merly with KKLD-Anchorage, KHAR, KLTZ and KLAN.
Productionand more. No offertoo small. CALL: (612) 699-
2481. [6/7]

AVAILABLE :

CURRENTLY SWING/WEEKENDS IN PHILADELPHIA.
Smooth adult communicator seeks f/t gig with AA/Jazz
format. Opportunity more important than market size.
GREG: (215) 446-3015. [6/7]

RELIABLE, MULTI-TALENTED AT seeking Qvernights, Af-
ternoons or sports p-b-p. Awesome color and sports
knowledge. GARY BROWN: (419) 884-1682. [6/7]

PROGRAMMER FOR DIGITAL CABLE RADIO seeks to put
your station out front! PD/MD/Promotions available im-
mediately. Will relocate. CALL: (603) 228-2307. [6/7]

THIRTEEN YEAR PRO with PD/Management experience in
Top 40, A/C, Urban and Country. PATRICK: (713) 728-
1348. [6/7]

FORMER PD/MD/AT MULTI-FORMATED PRO seeking Top
40, A/C or Country station. Will relocate for right opportunity.
JON ERIC STEVENS: (407) 468-2545. [6/7]

GET RESULTS. Energetic team motivator seeking next
chalienge as small/medium market PD. Responsible, cost
conscious and great track record. Promotions a specialty.
Twelve year vet. LEW ROBERTS: (315) 585-6195. [6/7]

TAKIN’ THE HART MAN PARTY JAM TO YOUR STATION!
Top 40/Urban high-profile. Nightguy Jerry Hart is listening
to all offers from Top Ten markets. Experience at KUBE-
Seattle, HOT 97.7 and KWSS-San Jose. CALL: (206) 632-
3885. [5/31]

EIGHT YEAR COUNTRY PRO with APD/MD experience
seeks new challenge AT large market or programming
small market. ART OPPERMANN: (303) 686-5645. [5/31]

EXPERIENCED, HIGHLY MOTIVATED AT seeks advance-
ment. Solid airwork, strong production and team player.
A/C, Oldies or Country. DAVE: (712) 262-7954. [5/24]

VERSATILE, FIFTEEN YEAR PRO, PD/MD/Sports Director,
looking for p-b-p sports in Upper Midwest area. MATTHEW:
(507) 437-8153. [5/24]

VOICES, CHARACTERS, BITS, PARODIES Multi-track and
MD experience. Top 40, Hot A/C or Urban Contemporary.
MIKE: (804) 754-6057. [5/24]

SMALL MARKET TOUCHED 60,000. This PD wantsto reach
your audience. CALL: (603) 228-2307. [5/24]

MIDDAYS/AFTERNOONS in Country, A/Cor Top40. Former
PM Driver for FM104. CHRIS E.: (612) 699-8379. [5/24]

CREATIVE PRODUCTION PRO seeks Top 100 operation
where quality production is a must. Character voices and
produced bits. Well-organized, stable, 8-track experience.
Looking for a home. LARRY JAMES: (205) 340-0743.
[5/24)

FUN, CREATIVE, SIX YEAR PRO seeks Midwest station
where | can utilize mytalents, voices, phones and community
involvement. CAPTAIN JACK: (513) 399-2713. [5/24]

COLLEGE GRAD WITH FOUR YEARS EXPERIENCE. On-air
positionin medium orlarge market in Florida. Announcing,
programming, goal oriented, team player and hardworker.
High-energy Top40/Dance format and lots of sun! DERICK:
(601) 234-0260 or 234-9599. [5/24]

AIR PERSONALITY from B95-Fresno with experience at
KKHR, KFRC, KFI. JACK ARMSTRONG: (209) 275-7849.
[5/24]

EXPERIENCED AND TALENTED AT/MD. Smoked the air-
waves of Northwest lowa until station went dark. Ready
and willing. A/C, Classic Rock, Album or Country. JEFFREY
MOORE: (712) 262-6709. [5/24]

FORMER WKQD/FM NIGHT ROCKER seeks a steady pay-
check. Experienced AT in Album, Top 40 and Hot A/C.
Currently swing at Chattanooga Top 40. Would love to
relocate. MATT: (205) 883-9944. [5/24]

HEY SAN FRANCISCO! Just relocated to the Bay Area after
a great run at a pioneering AA/Jazz station in Orlando.
Looking for more o' the same..could even dig Modern
Rock, Album or A/C. JOHN: (415) 358-9796. [5/24]

HE IS IS ONE OF THE HOTTEST AT/MD/VJ Personalities.
She is a rising star AT/MD/VJ. Together they form the
nation’s hottest Urban Contemporary combo. Credits in-
clude KMZQ, KJAY, KYYX, KYRK. T&R available. SHARON:
(617) 522-5203 or M.C.-LEWIS: (916) 557-4293. [5/24]

SERVICE REQUEST

WZLT: Station looking for demos of all weather, comedy
and environmental services. Send to: J.B. Roberts, PO Box
170, Lexington, TN 38351. [6/7]

KGKL: AM A/C needs CD service from all labels. Send to:
Bob Hollowell, PO Box 1878, San Angelo, TX 76902, or call
(915) 655-7161. [6/7]

KXX0: New 85,000 Watt A/C needs service from A&M,
Enigma, Geffen, Island, MCA, Reprise, Rhino, SBK and
Warner Bros. Send to: John G. Foster, PO Box 7937, 119
N. Washington, Olympia, WA 98507, or call (206) 943-
9937. [5/31]

WMSQ: Immediate service for new Huey Lewis (EMI).
Contact: Jay Alan at (919) 447-0105. [5/31]

KBQQ: Album station needs service from all labels. Send
to: Mike Richards, PO Box 637, Minot, ND 58702, or call
(701) 852-0301. [5/31]

KWVS: “Back To Back Blues” airs Saturday Nights. Need
product from all Blues labels. Send to: Jeff Alan, 1520
South Port, Corpus Christi, TX 78405. [5/24]

WTSL: Adult Top 40 station looking for service from all
labels. Send to: Deb Michaels, PO Box 1400, Lebanon, NY
02766, or call (603) 448-1400. [5/24]
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mrzm URBAN CONTEMPORARY
www

|
2W LW TW
BE BE & CE CE WINANS (36)
ﬂ (Eapio)) | 2} 1 1 LUTHER VANDROSS - Power Of Love/Love Power (Epic)
| VESTA WILLIAMS (32) 3 4 2 WHITNEY HOUSTON - Miracle (Arista)
. (A&M) 10| 7 3 LISAFISCHER - How Can | Ease The Pain (Elektra)
. 4 3| 4 MARIAH CAREY - I Don’t Wanna Cry (Columbia)
T UEEN LATIFAH (22 6 5 5 EnVOGUE - Don't Go (Atlantic)
' (Giant/Reprise) 12 8 6 GUY - Do Me Right (MCA)
| 9 6 7 THEO'AYS - Emotionally Yours (EMI)
e 1410 8 RALPH TRESVANT - Do What | Gotta Do (MCA)
| 1 2/ 9 COLOR ME BADD - | Wanna Sex You Up (Giant/Reprise)
GLADYS KNIGHT (20) 15/12/10 BOYZ Il MEN - Motownphilly (Motown)
| (BIE2) 16 11/11  ALEXANDER O’NEAL - What Is This Thing Called Love? (Epic/Tabu)
J ) 18/ 1612 FREDDIE JACKSON - Maincourse (Capitol)
m 19 14‘13 DAMIAN DAME - Exclusivity (LaFace/Arista)
11/ 914 TONY TERRY - With You (Epic)
| | 17/17 15 WILL DOWNING - | Try (Island/PLG)
\ D.J. JAZZY JEFF & 20/ 1816 LEVERT - Baby I'm Ready (Atlantic)
o it 27 25 17 HI-FIVE - | Can't Wait Another Minute (Jive/RCA)
(Jive/RCA) 21/ 2118 GENE RICE - You're Gonna Get Served (RCA)
| S IR e S 24124 19 SURFACE - Never Gonna Let You Down (Columbia)
I ON el " | 36/ 27 20 AFTER 7 - Nights Like This (Virgin)
| el et PO | 4p32|21 SOUNDS OF BLACKNESS - Optimistic (Perspective/A&M)
. — 3422 STEVIE WONDER - Gotta Have You (Motown)
23| 23 23 MICHEL'LE - If (Ruthless/Atco)
LEQEORDRA(G N — 3124 PEABOBRYSON - Can You Stop The Rain (Columbia)
' 29/29/25 RUDE BOYS - Heaven (Atlantic)
26126 26 OLETA ADAMS - Circle Of One (Fontana/PolyGram)
0 28/ 28/27 Y0-YO - You Can't Play With My Yo-Yo (East West Records America)
34/ 30 28 PAULA ABDUL - Rush, Rush (Captive/Virgin)
| T H E 3533 29 DE LA SOUL - Ring, Ring, Ring (Ha, Ha, Hey) (Tommy Boy)
. . 8{15/30 ANOTHER BAD CREATION - Playground (Motown)
S SBOYZ 755 i Giae iy (e e
i
| — — 36/33 JASMINE GUY - Just Want To Hold You (Warner Bros)
— 3534 MILES JAYE - Sensuous (Island/PLG)
s TS 393935 OMAR CHANDLER - This Must Be Heaven (MCA)
(MCA) —|— 36 JEFFREY OSBORNE - The Morning After | Made Love To You (Arista)
R‘?maTkeS are heavy’ these days ?}F‘d — — 37 SHIRLEY MURDOCK - In Your Eyes (Elektra)
T boultnt o broteenors s — — 38 TARA KEMP - Piece Of My Heart (Giant)
N ~ 22/22/39 TRACIE SPENCER - This Time Make It Funky (Capitol)
I i) o T 37/37 /40 MICA PARIS - South Of The River (Island/PLG)
CHARTBOUND
ARTIST TITLE LABEL *Debuts in Charthound Reports : Adds  Heavy ]N\edium Light  Hit Factor  Weeks
D.J. JAZZY JEFF & THE FRESH PRINCE - Summertime (Jive/RCA) ga | ;g — 8 g; H’;o g
GLADYS KNIGHT - Men (MCA) — 7 %
CHERYL PEPSII RILEY - How Can You Hurt The One You Love (Columbia) 45 ‘ 5 — 10 30 22% | 4
PHIL PERRY - Amazing Love (Capitol) 2 @ 1 1 ‘ 8 | 2 21% ‘ 2
| | 1
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CLASSIC SouL
STILL REIGNS SUPREME ON...

Get ready for two hours of jammin’ Soul Oldies with
the Royalty of R&tB! Every week, your listeners will
hear the Biggest R&B chartbusters _from the funky
'50s, soulfi! ‘60s and sensational ‘70s.

Aretha. Qtjs. Stevie. Sly. Martha and more-No need
for last names here. Because “Reflections” reprises

the unforgettable hits from the Legends of the Golden

Age of Sodl, Plus sare interviews and little known
stories behind the ;haking of the music that had an
entire_ZNation dancin’ in the streets.

“Reflectidhs” also stands tall with great weekly
features like; 1. “THE TIME MACHINE” taking you

HOSTED BY:
THE LEGENDARY “BIG JOHN” MONDS
FROM “THE BEAT“IN LOS ANGELES

back to memorable moments from the greats of R&IB,
along with four timeless_hits from the spotlighted
year: 2. “SOLID SOUL TRIVIA” brain busters that
will test your knowledge of that unforgettable era; 3.
“THE SONGWRITERS’ SECTION” featuring music
and interviews with those who penned the hits. And
much, much more.

“Reflections.” The a}l “QOld” smokin’ weekly party
Jani for your stationt Offered on a market-exclusive
basis from Premiere Radio Networks. Call your mar-
keting representative today at (213) 46-RADIO.
That’s (213) 467-2346.

PRelviieme

RADIO NIETWORKS

NEW YORK * LOS ANGELES * CHICAGO



Reports accepted Mondays at

BAM thiough 4PM Tuesdays

Statian Reporting Phane (415) 495-1990
Gavin Fox; 415-495-2580

__NEW RELEASES

by John Martinucci

UP & COMING

VESTA WILLIAMS - Special (A&M
Reports ~ Adds ARTIST TITLE LABEL Vestahad a great 1989, with tracks like “4U,”
. . “@ tulations,” and “Sweet, S Love”
3 | 1 READY FOR THE WORLD - Straight Down To Business (MCA) and I seeran Gt i i Eifed
39 38 * BEBE & CE CE WINANS - Addictive Love (Capitol) waiting for this release as evidenced by 32
35 == WHISPERS - | Want 2B The 1 4U (Capitol) adds out of the box. Vesta shows her tender
35 9 RIFF - If You're Serious (SBK) side, and this midtempo cut fits right in with
34 32 * VESTA WILLIAMS - Special (A&M) the Peabos and the Freddies. Watch for her
hartb k.
33 | 3 RYTHM SYNDICATE - P.A.S.S.I.O.N. (Impact) b o s
32 3 BUFFALO SOLDIERS - Playing Your Game (Grewlapoo/Luke) BELL BIV DeVOE - Let Me Know Some-
31 8 * RAY PARKER JR. - She Needs To Get Some (MCA) thing?! (MCA)
31 13 * AL B. SURE!- Had Enuf? (Warner Bros.) Working on their sixth single out of the nine
28 | 22 * TROOP/LEVERT {/ QUEEN LATIFAH - For The Love.../Living... (Giant/Reprise) | tracksfromtheirdebutalbum, Poison. These
- guys have had an incredible past 15 months
27 | 2 HEAVY D & THE BOYZ - Now That We Found Love (MCA) and with this “Power” fueled single and the
26 1 CRYSTAL WATERS - Gypsy Woman (Mercury) upcoming Budfest tour look for them to be
26 | 14 TEDDY PENDERGRASS - | Find Everything In You (Elektra) busy ‘til the end of the year!
22 8 * DAVID A. STEWART Intro. CANDY DULFER- Lily Was Here (Arista) n i B .
20 | 4 * LAMONT DOZIER - Love In The Rain (Atiantic) T e
19 1 KEISHA JACKSON - Mature Love {Epic) James’ popular image grew due from his

DROPPED: #19-Keith Sweat, #20-B.Angie B., #38-Jon Lucien, #40-Black Box,

DJ Quick, Innocence, The Nation Funktasia, Lorenzo, Trinere, Gerald Alston, Brand Nubian

INSIDE URBAN

—.

/

/
/ 3
Ml
\ BROADCASTINVG

/
2

WIN! WIN! WIN!

TRIVIA! TRIVIA! TRIVIA!
| MJI BROADCASTING is celebrating Black
Music Month with a Trivia Contest exclu-
sively for Gavin Reporters! We'll be asking
one question per week during the month of
June and if you answer all four correctly,
you'll win your choice of: 1) The “Termina-
tor” Synsonic Guitar with built in amplifier/
| speaker electric guitar, double pick-ups,

tremelo, adjustable bridge; or 2) The Excel
Traveling Exercise System, complete with
gym bag, weight gloves, hand weights, terry
weights, pillow weights, jump rope, hand
grips, Jergens soap, Actibath, and lotion. Just
give your answer to John or myself when you
call in your weekly report on the phone, or
you can mail or fax in your answers. In case
ofatie, MJI will draw for a winner. Good luck
to all!

| Question for Week #1:
Who is the versatile male performer from
Albany, Georgia, who is an original member
of the Rock & Roll Hall Of Fame, has a star on
the Hollywood Walk Of Fame, is a Grammy
Lifetime Achievement Award winner, and
was one of the stars who recorded “We Are

The World?”

Rick Stevens, WCKX-Columbus, is getting
“Plenty of phones” forour Top Tip, D.JJAZZY
JEFF & THE FRESH PRINCE’s “Summer-
time.” Curtis Carter, WKGC-Panama City,
agrees, saying, “Requests forJazzy are really
big. Reggie Jackson, WHYZ-Greenville, rec-
ommends that we all keep an eye on DEE’s “'I
WantYou,” aremakeof Marvin Gaye’s single
that he expects will do extremely well. Dana
Hall, WILD-Boston, makes BEBE & CECE
WINANS’ “Addictive Love” her RTW, say-
ing, “It's positive, it's done really well, and I
like the tempo.” Jimmy Mack, WDXZ-
Charleston, likes CHUBB ROCK’s “The
Chubbster” saying, “Hot, hot, hot, instant
phones, don’t be late with this one—trust
me!” Ciao for now, Betty

23
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WINNING COMBINATION
WWIN-Baltimore welcomed Peabo Bryson when
he visited the station to thank them for their
support. Shown in the photo (I-r): PD Harold
Pomipey, Peabo Bryson, MD Mike Roberts.

ability to relate to the average person. Some
of you may have the 1968 original release; if
youdon’t—not toworry. This re-issue comes
from James Brown’s Startime four-CDset. A
Hip Hop remix is available, with rapper
Professor X performing on the track. Just a
reminder: The Godfather of Soul will be
performing June 10 on your local Cable’s
Pay Per View channel.

ARETHA FRANKLIN - Everyday People
(Arista)

Here is another artist who helped shape
Black music. The Queen is back in the spot-
light with a’90s version of a classic Sly & The
Family Stone song. Narada Michael Walden -
produced and arranged this version, with
remixes by Shep Pettibone.

ALTITUDE - Silly (Bahia/RCA)
Though their first single only reached #25 on

the Urban Contemporary chart, I think this
follow-upis going to give this trio the impact
they need to be strong chart contenders. Ex-
Klymaxx member Bernadette Cooper pro-
duced and co-wrote this track and the influ-
ence shows. Radio Edit I and II and both
pack a midtempo punch. Check it Out.

___ALBUM CUTS

RALPH TRESVANT - Last Night/She’s My
Love Thang

SURFACE - Give Her Your Love

LISA FISCHER - Wildflower/Save Me/So
Intense

PHIL PERRY - Say Anything/Forever
FREDDIE JACKSON - I'll Be Waiting For
You

KEITH WASHINGTON - Make Time For
Love
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Urban Research
Betty Hollars /John Martinucci

HIT FACTOR

Hit Factor is a percentage of stations which have it in Heavy or Medium rofation. ie: 100 stations

playing the record- 60 stations have it in Heavy or Medium rotation- Hit Factor = 60%
Tofal Reports This Week 84 Last Week 87

Reports ~ Adds Heavy Medium Light Hif Factor Weeks
'LUTHER VANDROSS - Power Of Love/Love Power (Epic) 75 = 4 | 1 — | 100% 9
WHITNEY HOUSTON - Miracle (Arista) " 65 4 1 97%( 10
LISA FISCHER - How Can | Ease The Pain (Elektra) 69 60 9 | — | 100%| 10
MARIAH CAREY - | Don’t Wanna Cry (Columbia) 68 — 66 1 1 98%| 11
EnVOGUE - Don’t Go (Atlantic) 70 1 63 4 2 95%| 12
GUY - Do Me Right (MCA) 70 - 57 1| 2 97% 9
THE Q’JAYS - Emotionally Yours (EMI) 70 1 56 | 12 1 97%| 9
RALPH TRESVANT - Do What | Gotta Do (MCA) 70 2 46 20 2 94% 8
COLOR ME BADD - | Wanna Sex You Up (Giant/Reprise) 68 — 57 10 1 98% 9
BOYZ Il MEN - Motownphilly (Motown) 68 = 46 17 5 92% 9
ALEXANDER O’NEAL - What Is This Thing Called Love? (Epic/Tabu) 72 — 29 38 5 93% 8
FREDDIE JACKSON - Maincourse (Capitol) " — 28 42 1 98% 6
DAMIAN DAME - Exclusivity (LaFace/Arista) 65 —, 37 24 4 93% 8
TONY TERRY - With You (Epic) 67 3 51 12 1 94% 13 |
WILL DOWNING - | Try (Island/PLG) 62 | — 30 24 8 | 87% M
LEVERT - Baby I'm Ready (Atlantic) 66 1 30 32 3 93% 8
HI-FIVE - | Can’t Wait Another Minute (Jive/RCA) 70 2 4 52 | 12 | 80% 5
GENE RICE - You're Gonna Get Served (RCA) 64 2 10 46 6 | 87% 8
SURFACE - Never Gonna Let You Down (Columbia) 62 3 6 45 | 8 82%| 8
AFTER 7 - Nights Like This (Virgin) 67 5 7 36 | 19 64%| 4
SOUNDS OF BLACKNESS - Optimistic (Perspective/A&M) 64 2 4 36 | 22 62% 4
' STEVIE WONDER - Gotta Have You (Motown) 65 5 6 33 | 2 60%, 3
MICHEL’LE - If (Ruthless/Atco) 54 — 13 33 8 85% 8
PEABO BRYSON - Can You Stop The Rain (Columbia) 64 2 — 40 | 22 62% 4
RUDE BOYS - Heaven (Atlantic) 56 1 5 36 | 14 73%| 6
OLETA ADAMS - Circle Of One (Fontana/PolyGram) 94 2 7 37 8 81% 8
Y0-YO - You Can’t Play With My Yo-Yo (East West Records America) 46 1 17 | 20 | 8 80% 8
PAULA ABDUL - Rush, Rush (Captive/Virgin) 50 2 9 | 28 | 11 4% 5
DE LA SOUL - Ring, Ring, Ring (Ha, Ha, Hey) (Tommy Boy) 44 1 8 19 16 61% 8 |
ANOTHER BAD CREATION - Playground (Motown) 42 —_ 26 13 3 92%| 11
KEITH WASHINGTON - Kissing You (Qwest/Warner Bros.) 43 — 25 13 5 88%| 12
| SMALL CHANGE - Why (Mercury) 49 2 1 20 | 26 42% 5
 JASMINE GUY - Just Want To Hold You (Warner Bros.) 51 4 —_ 21 26 4% 5
- MILES JAYE - Sensuous (Island/PLG) 50 4 1 19 | 26 40% 4
OMAR CHANDLER - This Must Be Heaven (MCA) 42 2 1 1 26 | 13 64% 5
JEFFREY OSBORNE - The Morning After | Made Love To You (Arista) 52 7 = 17 | 28 32%| 3
SHIRLEY MURDOCK - In Your Eyes (Elektra) 47 3 — 14 | 30 29% 3
TARA KEMP - Piece Of My Heart (Giant) 40 —_ 2 16 | 22 45% 17
TRACIE SPENCER - This Time Make It Funky (Capitol) 32 — 9 20 3 0% 9
MICA PARIS - South Of The River (Island/PLG) 34 — 3 15 16 52% 6
CROSSOVER CHART
W W glv W
1 1 | COLOR ME BADD - | Wanna Sex You Up (Giant/Reprise) 22 | 16 | RYTHM SYNDICATE - P.A.S.S.1.0.N. (Impact)
2 2 | PAULA ABDUL - Rush, Rush (Captive/Virgin) 21 | 17 | SANDEE - Love Desire (Fever/Columbia)
4 3 | ANOTHER BAD CREATION - Playground (Motown) 10 | 18 | HI-FIVE - | Like The Way (The Kissing Game) (Jive/RCA)
3 4 | MARIAH CAREY - | Don’t Wanna Cry (Columbia) 19 | 19 | TRACIE SPENCER - This Time Make It Funky (Capitol)
6 | 5 | LUTHER VANDRQSS - Power Of Love/Love Power (Epic) 28 | 20 | LENNY KRAVITZ - It's Ain’t Over ‘Til It's Over (Virgin)
8 6 | CRYSTAL WATERS - Gypsy Woman (Mercury) 4| 21 | STEREQ MC'S - Elevate My Mind (4th & Broadway/Island)
9 7 | TARA KEMP - Piece Of My Heart (Giant) — | 22 | KEITH SWEAT - Your Love (Part 2) (Vintertainment/Elektra
7 | 8 | BLACK BOX - Strike It Up (RCA) 18 | 23 | AFTERSHOCK - Going Through The Motions (Virgin)
12 9 | SURFACE - Never Gonna Let You Down (Columbia) 20 | 24 | WHITNEY HOUSTON - Miracle (Arista)
11 | 10 | LISA FISCHER - How Can | Ease The Pain (Elektra) — | 25 | HI-FIVE - | Can’t Wait Another Minute (Jive/RCA)
13 | 11 | SALT-N-PEPA - Do You Really Want Me (Next Plateau) | 26 | 26 | YO-YO - You Can't Play With... (East West Records America
5 1{ 12 | L.L.COOL J-Mama Said...(RAL/Def Jam/Columbia) — | 27 | D’ZYRE - Forever A’'more (Atlantic)
15 | 13 | CORINA - Temptation (Cutting/Atco) 27 | 28 | DAMIAN DAME - Exclusivity (LaFace/Arista)
16 | 14 | GERARDQ - We Want The Funk (Interscope/EWA) — | 29 | DAVID A. STEWART/CANDY DULFER - Lily...(Arista)
4 [ 15 | MICHAEL BOLTON - Love Is A Wonderful...(Columbia) — | 30 | AFTER 7 - Nights Like This (Virgin)
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ADULT CONTEMPORARY

|
NATALIE COLE with
'Y 4/ 2/ 1 PAULA ABDUL - Rush, Rush (Captive/Virgin)
1 1| 2 MICHAEL BOLTON - Love Is A Wonderful Thing (Columbia)
AMY GRANT (61) 6 5/ 3 LUTHER VANDROSS - Power Of Love/Love Power (Epic)
L) 7/ 4| 4 GLENN FREY - Part Of Me, Part Of You (MCA)
RICK ASTLEY (48) 15| 8| 5 EXTREME - More Than Words (A&M)
(RCA) 11 7 6 DARYL HALL AND JOHN OATES - Starting All Over Again (Arista)
2| 3| 7 WHITNEY HOUSTON - Miracle (Arista)
SRR 3/ 6 8 MARIAH CAREY - | Don’t Wanna Cry (Columbia)
| 9/ 9/ 9 STYX- Love At First Sight (A&M)
\ ROXETTE (42) 14/11 10 LISA FISCHER - How Can | Ease The Pain (Elektra)
(EM) 17/14 |11 MARC COHN - Walking In Memphis (Atlantic)
l 20 19|12 SURFACE - Never Gonna Let You Down (Columbia)
9/ 1013 CELINE DION - (If There Was) Any Other Way (Epic)
mﬂ- 18/17 14 THE TRIPLETS - You Don’t Have To Go Home Tonight (Mercury)
16/ 15|15 OLETA ADAMS - Circle Of One (Fontana/PolyGram)
| NATALIE COLE with 10 13|16 ROD STEWART - Rhythm Of My Heart (Warner Bros.)
NAJ ‘;K'NG;;’ &OLE 8/12/17 THE REMBRANDTS - Just The Way It Is, Baby (Atco)
"(Blektra) 34/24/18 GEORGE MICHAEL - Cowboys And Angels (Columbia)
2420 19 SARA HICKMAN - The Very Thing (Elektra)
| "Sfuioehahls performancle — 37|20 GLORIA ESTEFAN - Can’t Forget You (Epic)
UNEEE IS -TENPEEE: 25 2121 PAT BENATAR - True Love (Chrysalis)
29/ 23 22 WILLIAMS BROTHERS - Can’t Cry Hard Enough (Warner Bros.)
—| 27|23 THE ESCAPE CLUB - I'll Be There (Atlantic)
—|34 |24 WILSON PHILLIPS - The Dream Is Still Alive (SBK)
3112525 KEITH WASHINGTON - Kissing You (Qwest/Warner Bros.)
13/16 /26 AMY GRANT - Baby Baby (A&M)
33/28 27 MICHAEL W. SMITH - Place In This World (Reunion/Geffen)
— 40 |28 MIKE + THE MECHANICS - Everybody Gets A Second Chance (Atlantic)
— 3929 BRUCE HORNSBY AND THE RANGE - Set Me In Motion (RCA)
35/ 31|30 R.E.M.- Losing My Religion (Warner Bros.)
12|18 |31 JUDE COLE - Compared To Nothing (Reprise)
19122132 DAVE KOZ featuring JOEY DIGGS - Nothing But The Radio On (Capitol)
—|33 33 BEE GEES - When He’s Gone (Warner Bros.)
40 35 34 FRANCESCA BEGHE - Heaven Knows (SBK)
Introduging Candy Dulfer 39136 35 KENNY ROGERS - Walk Away (Reprise)
Lily Was Here —|— 36 RICK ASTLEY - Move Right Out (RCA)
rov eilocr, | ] |57 EOBBIEDUPREE Tt L (Gld Cat)
; — — - Frankie & Sue (Columbia
o e isatottesk——_|__ 139  B4D - Here | Am (Come And Take Me) (Virgin)
hesa:. ifor Dl BEE, 2129 /40 RICK ASTLEY - Cry For Help (RCA)
CHARTBOUND | |
ARTIST TITLE LABEL *Debuts in Charthound Reports  Adds  Heawy Medium Light  Hit Factor Weeks
*NATALIE COLE with NAT “KING” COLE - Unforgettable (Elektra) 14 | 114 | — - | = - 1
PEABO BRYSON - Can You Stop The Rain (Columbia) 86 34 1 17 | 34 20% | 2
*AMY GRANT - Every Heartbeat (A&M) 61 61 — - | = — 1
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GAVIN A/C 22* 71% HIT FACTOR

KFOR HEAVY KCRE ADD
% KBOL HEAVY WDLB ADD
' g WXLS HEAVY WMIR ADD

KOKO HEAVY KRGR ADD
KLWN HEAVY WHIZ ADD )
KWLO HEAVY WBEC ADD p
KKRB HEAVY WHMI ADD

KEIIH 2

R&R NEW & ACTIVE

GAVIN A/C 25* 61% HIT FACTOR 120/11
KMJC ADD WMT/FM ADD WKWK/FM ADD
KCMX ADD WDLB ADD KAGR ADD
KSBT ADD KDAO ADD KSDN ADD
WLLH ADD WRJC ADD KOST HEAVY
KFOR HEAVY WFRO HEAVY WHSY HEAVY
ALSO ON:

B100, KESZ, K103, KLCY/FM, KKLD, WOKZ

WTPI, WFFX, KTHT...!
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R&R NEW & ACTIVE p oo
GAVIN A/C 30* 68% HIT FACTOR 98/15}$$
| CKFM ADD B100 HEAVY
WQLR ADD WKYE HEAVY
WAHR ADD KEY103.5 HEAVY
WNMB ADD WCKQ HEAVY el
ALSO ON:

KBLQ, WSUL, WHAI, WAFL, WTWR, WRFC, WEIM,
KYTE, WFRO, KKOR, WEBS, WXPS...!
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GAVIN A/C 15/14
KOST  WEIM
WABJ KKRB
KTWA  WBGF

WMBA KWGG

WMQC WWKS

KSBT WGMT 9 vy .
WOHS KYRE

““WHENEVER YOU
CLOSE YOUR EYES”

SIRE




UP & COMING

Reports accepted Mondays ot

8AM through 4PM Tuesdays

Station Reporting Phone {415) 495-1990
Gavin Fox: 415-495-2580

Reports  Adds

ARTIST TITLE LABEL

NATASHA’S BROTHER - Hand On Your Heart (Atlantic)
MICHAEL DAMIAN - What A Price To Pay (A&M)
JOBETH TAYLOR - If This Isn’t Love (Interscope/EWA)

* ROXETTE - Fading Like A Flower (Every Time You Leave) (EMI)
DAVID A. STEWART Intro. CANDY DULFER- Lily Was Here (Arista)

HUEY LEWIS & THE NEWS - Couple Days Off (EMI)

* MARK EDWARDS - Long Road To Love Again (R&A)
* CATHY DENNIS - Touch Me (All Night Long) (London/PLG)

51 15 WILL DOWNING - | Try (Island/PLG)

50 3

47 7

43 14

42 7 JOE PASQUALE - Paint It Blue (MCA)

42 42
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