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Names to conjure with:
the Epic family of artists.

ALBATROSS

JEFF BECK
BOSTON

HEYWOOD CASH
ODIA COATES
JEFFREY COMAMNOR
CHARLIE DAMIELS
STEVE DAVIS

NINOC DEL.EONE
DILLARD & JOHNSON
DONOVAN

MUNDO EARWOOD
SHIRLEY EIKHARD
ESSENCE

KINKY FRIEDMAN
ALBERT HAMMOND
THE HOLLIES
RUPERT HOLMES
PAUL HORMN

DAVID HOUSTOM
JACK & MISTY

THE JACKSONS
MICHAEL JACKSON
GEORGE JONES
ROBERT KLEIN
LABELLE

BETTY LAVETTE
WEBSTER LEWIS
DAVE LOGGINS
BOB LUMAN

JODY MILLER
MOTHER'S FINEST
MICHAEL MURPHEY
TEDNUGENT
STUNUNNERY
JACOPASTORIUS
JOHNNY PAYCHECK
HERB PEDERSEN
CLARENCE PERRY
JIMPETERIK
JERRY POWELL

ISLEY BROTHERS
LISA HARTMAN
THE MIGHTY DIAMONDS
GONG
SUPERCHARGE
DEE DEE SHARP
DON COVAY
THE O'JAYS
BUNNY SIGLER
MFSB
SOUL SURVIVORS
DAP SUGAR WILLIE
JEANCLAUDE T.
CHAIRMEN OF
THE BOARD,
FEATURING
PRINCE HAROLD
ONE-HUNDRED PROOF
(AGED IN SOUL.}
REO
CHARLIERICH
TURLEY RICHARDS
MINNIE RIPERTOMN
JOHNNY RIVERS
DAVID SANCIOUS
DOC SEVERINSEN
SLY STONE
THE SOUL CHILDREN
SOUTHSIDE JOHNNY &
THE ASBURY JUKES
JIMMIE SPHEERIS
JOE STAMPLEY
STARCASTLE
RICHARD SUPA
THE TEMPREES
THE THREE DEGREES
THE ILLUSIONS
aep

WILD CHERRY
WILLOWMAN BAND
DAVIDWILLS

TAMMY WYNETTE
THE YOUNG SENATORS
RUSS BALLARD
BIDDU ORCHESTRA
CRACK OF DAWN
PATRICIA DAHLQUIST
GASOLIN
RICHAED KERR
JOHNNY NASH
ROGUE
SAILOF
DAN FOGELBERG
BONNIE KOL.OC
THE MIHAEL

STANLEY BAND
ALPHONSO JOHNSON
LEE RITENOUR
GERARD
I A EXPRESS
EDCGAR WINTER
JOHNNY WINTER
RICK DERRINGER
KANSAS
U-rROY
BOXER
MIKE O_DFIELD
PEOPLE'S CHOICE
ARCHIEBELL &

THE DRELLS
HAROLD MELVIN

& THE BLUE NOTES
BILLY PAUL
LOURAWLS
ANTHONY WHITE
DEXTEPR WANSEL
FORCE OF NATURE
DANHARTMAN
EDDIE PUSS
BILL BRANTLEY

The Crowd Pleasers.

On Epic, Philadelphia
International, T-Neck, TSOP,
Virgin, Caribou, Full Moon/Epic,
Kirshner, Blue Sky, Hot Wax,
Sound Stage Seven, Epic/

atect Is distarbute

Sweet City, and Invictus.
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Token of genius.

Joel's always known how to take
pu places other musicians couldn't find
witlrasmap. The consummate artistry that
w, created “Piano Man” and “Captain Jack”
“comes into its own with a new album called
“Iurnstiles.” It's urban, it’s urbane; it’s about
comings and goings, the mass transits of a
unigue musical mind, from Manhattan to
Hollywood and back again.

“Turnstiles.” Billy Joel’s far-ranging new
album. On Columbia Records.

Produced by Billy Joel

www.americanradiohistorv.com
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MOTOWN

{ .__f .___.Lh

1k SUPREMES
High Encniy

THE TEMITATIONS
Fings
;//fé ~.

2 § . N

M6-97151

AM1976 Motown Rucord Corporation N

M6-85051

www americanradiohistorv com


www.americanradiohistory.com

DEDICATION

This book is dedicated to Chuck Blore, Kaye Tipton, Claude
Hall, Jack McCoy, Ray Anderson, Fred Mancuso, Eddie
Reeves, Bobby Applegate, Robyn Weiss, Heidi Richman, Helen
Roberts, Nancy Sain, Stan Monteiro, Jack Fitzgerald, Tom
Cossi, Rick Carroll, Rich Seargent, Lenny Silver, Bill Gavin,
Kal Rudman, Dick Krizman, Chuck Thagard, Marty Goldrod,
Larry Hayes, Augie Blume, Neil Bogart, Morris Levy, Rob
Clayton, Meredith Lifson, Dennis Waters, Fred Ruppert, Carl
Wigglesworth, Will Scott, Don Richman, Chuck Dunaway,
Beau Matthews, Lee Sims, John Bayliss, Sonny Fox, Bruce
Hinton, Mike Kagan, Denny Carhart, Mike Lee, Beverly Magid,
Tony Richland, Jay Cook, Steve Resnick, Harold Childs, Ron
Granger, Doug Herman, Sidney Miller, Khristi Shultz, Cynthia
Calvert, Dick Wooley, Lee Abrams, Beau Weaver, Eric Chase,
Bobby Ocean, Paul Fishkin, Scott Brink, Ed DejJoy, Ron
Alexumburg, Sebastian Stone, Billy Bass, Jim Long, Buck
Reingold, Pat Pipolo, Jon Scott, Dave Urso, Buzz Bennett, Stu
Yahm, Herb Gordon, Mickey Newbury, Tom Dooley, Jerry
Delcaliano, Joe Smith, Ron Saul, Mark Driscoll, Dwight Case,
Noel Love, Dennis Ganim, Mike Leventon, Vince Cosgrave,
Jerry Morris, Bruce Wendell, Paul Johnson, Larry Douglas,
Jerry Doughman, Russ Reagan, Pat McCoy, Dave Carrico, Joe
& Gidget Hamilton, Mel Phillips, Peter Sale, Gordon
McLendon, Jim Smith, John Gehron, Ron Jones, Michael
Nesmith, Jerry Peterson, Eileen Biscoe, Don Elliott, Tom
Rounds, John Amntoon, Dave Monte, Alan Mitchell, Casey
Spencer, Suzanne Garner, Selma Williams, Bill Drake, Bill
McLenaghan, Marc Nathan, Russ Palmer, Red Schwartz, Sean
Conrad, Dan O’Day, Mike Post, Steve Binder, Frank Fentor,
Lavada June, Sharon Nelson, The Haro Family, Jim Shulke,
Jimmi Fox, Joe Benson, Benjamin Hill, Al Bell, Dr. Don
Altfeldt, Marty Cerf. .. with Special Memory to Cannonball
Adderly, George Brewer and Ross Bagdasarian.

Ultimate thanks to all those who filled out questionnaires,
answered phone calls and gave good wishes.

Bob Hamilton
July 10, 1976

www.americanradiohistorv.com
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WELCOME BACK BOB

Gary McKee

' Rhett Walker
Jack FitzGerald
Dickie Shannon

Coyote McCloud
@m 79 Night Train Laine
Eric Stevens

IqllilH

Captain Nimmo
l Sean Kelly
Jim Morrison

94 Adrienne Edwards
W.D. Sandaferd

Gerald Blum, General Manager
Jack FitzGerald, Program Director

Jetterson-Pilot Broodcaosting Stations
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INTRODUCTION

—

This book is about radio.
It is based on two premises.

First of all, in surveying the media in 1876, it goes without saying
that there are more periodicals aimed at the radio-record industry than
ever before. While we believe this is good (never can be too much com-
munication), it is literally impossible to read them all each week and do
your job as well. So we have created the Radio Quarterly Report in
order to present an overview of the very important News and informa-
tion in one complete book.

In the second place, while there are the many periodicals available
to the industry, we have noticed a commonality with each and every
one. All seem to strive to be a reflection of the day-to-day business of
the industry. This of course is needed. But it has left a hole in informa-
tion to complete the picture, with a new deeper communication be-
tween those who live and work in the broadcast community. We have
let our pages out to those who have something different to offer. You'll
note articles from Freud’'s humor to General Peabody’s nonsense to
the story behind the ratings, automation, etc., etc. Some perhaps will
say that we’re “innovating.” But rather than wishing to innovate we are
working toward a new dimension of reflection. Radio, after all, is made
up of people and these are growing, learning individuals. To really re-
flect the industry, one needs to look past the surface. We have attempt-
ed to do so in this issue of the Quarterly Report.

Finally, may we say that it has been an extreme pleasure to once
again sit in front of the typewriter and telephone and take a gaze at
what we have again been shown is the finest group of people in this
country today. Having sampled a bit of the world of books, as well as
the group calling themselves psychologists, we believe that nowhere are
there more stimulating, deeper thinking, inspired people as those who
exist in radio and music.

Everywhere we have gone across this country, throughout the past
six months we have been met with open doors, and arms of folks we
consider to be our real family. 1f we were to add up all the hours spent
by the people who filled questionnaires, answered telephones, wrote
letters and offered suggestions, it would undoubtedly number into the
millions. Without this cooperation we neither could have put this book
together, nor would we have had the inspiration to do so.

Speaking for myself may | say that in this, my 17th year of radio
and music, | have come to realize how kindly | have been treated and |
how much | truly love you all. 1t is my hope that the following pages
will at least be a partial payment for your faith.

i

Bob Hamilton

— B—

9
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;{EH‘” Tull = Lee Gaﬁot_)
Four more
sound
reasons to
celebrate summer

CHR 1103 2 CHR 10084
UFO Robin Trower

%
\,?"\e-;

Avallable now on Chl'gsms records and tapes
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Windsong Records

In touch with the tastes of America.

Teens and young adults across the
nation have made “Afternoon Delight”
one of the biggest hit singles of the year.
And there’s more where that came from.

IGET-1IHA

Denver fans of every
age will love these
beautiful, wide-screen
orchestrations of
some of John’s latest
and greatest hits.

Progressive listen-
ers, pop and country,
will find Starwood’s
debut album full of
good tunes and a tight
band.

i

W/INDSONG
RECORDS

Manutactured and Distributed by RCA Records.
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He is the music and the music is everyone.

i 4

Gold Singles Gold and Platinum Albums

"Take Me Home, Country %%00934 Poems Prayers and Promises”Lsp-4499
"Rocky Mountain High" Ge-ip477 Aerie”Lsp-a607

“Sunshine On My Shoutders” Rocky Mountain High™ Lsp-4731

. GB-10474 “Farewell Andromeda” ApL1-0101
Annie's Song” GB-10472 “John Denver's Greatest Hits” CPu1-037
"Back Home Again”ps-10065 “Back Home Again” CpU1-0548

. : . "AnEvening With John Denver cri2-0764
Thank God I'm A Country ?0\{’_6 “Windsong” APU-1183

GB-104
“I'm Sorry”/“Calypso™ pe-10353 "Rocky Mountain Christmas” APL1.1201
NREGA Records

www americanradiohistorv com
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“BOE MARLEY AND THE WAILERS BAND OF THE
YEAR 1975".... Rolling Slone Music Awards

“SOB MARLEY AND THE WAILERS ... Reggere ot
ir's sinoemsly, sexily, rocking beat” . . ..
John Rockwell, New York Timas

“EOR MARLEY represents the artistic and socio-
Iegical heart ¢f Reggac... a muzsic that is the most
compelling and exciting te arrive here in years”

RAcbert Hilbum. Los Angeles Times

“MARLEY IS FANTASTIC, INCREDIBLE. HIS
LYRICS SHOULD BE PRINTED ON THE FRONT
PAGE OF EYERY NEWSPAPER™ .... D¢ jobn

“BEST THING I HAYE SEEN INTENTYEARSE ...
ICOULD WATCH THE WAILERS ALL
NIGHT™....

—Gaorge Harrison

A Brand New Album by the Meost
Tallcd About Star in Masic.

Produced By Bod Maricy

Alse availadbic om
8 Trachand Casseites
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These are the stories that made radio/record business
headlines during the past two quarters.

“BIG WASHINGTON PUSH FOR 500 750,000-WATT
RADIO STATIONS ... "

“BILL McLENAGHAN FIRED AT ARBITRON ... ~

“DON BURDEN ENDS 10-YEAR BATTLE WITH FCC AND
LOSES STAR ... "

“DOUBLEDAY BUYS WYOO-FM IN MINNEAPOLIS. THEY
OWN KDWE-AM ... "

“‘EXCLUSIVE' LP's FOR STATIONS CREATE HAVOC
AND CONTROVERSY FOR BRECORD COMPANIES AND
RADIO STATIONS ACROSS THE COUNTRY ... "

“FAIRBANKS BROADCASTING TAKES OVER WIBG ... “’

“FCC BEGINS INQUIRY INTO ITS ROLE IN PROGRAM-
MING FORMAT CHANGES ... *

“FCC EXPRESSES CONCERN OVER—AND RADIO GIVES
AWAY CB UNITS ...~

“FIRST DISCO FORUM HELD IN NEW YORK— DISCOS
CONTINUE TO GROW AROUND THE COUNTRY ... "

“FCCPUTS 6-MONTH MORATORIUM ON AM/FM
GRANTS ...

15
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MORE IN BROADCAST USE
THAN ANY COMPETING MODEL!

Sparta Studo/Rermote Audio Control Centers have
for 1B years been the industry favorite!

Studio guality audio production, with functional

good looks where out-front showmanship counts...on
remotes, at dscos! Bult-in cueing...pushbutton
multiple INput selection...pre-wired, ready to use...
furniture grade nmnon-Marring cabinetry throughout.

Sparta "Audio Studio/Remote Systems” brochure

and price Ist on request.

CFDI\/IF’LETE. READY TO GO ANYWHERE!

Cetec Broadcast Group
75 Caslilian Drive Goleta, CA 93017
(805) 968-1561

wwwW americanradiohistorv com
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“FIVE COUNTS DISMISSED, ARISTA PRESIDENT CLIVE
DAVIS PLEADS GUILTY TO ONE COUNT TAX EVASION;
SENTENCING JULY 15 ...

“FORMATS SHOW SIGNS OF LOOSENING TIGHT
RECORD CONTROLS WITH SOFT ROCK, TOP 40;
OTHERS HITTING RECORDS OUT OF THE BOX ... "

“GORDON McLENDON TRIES TO BLOCK FAIRCHILD
{OWNERS OF KLIF) PURCHASE OF KDTX IN DALLAS;
CONTINUES TO HOLD UP SALE ... "

“JANIS IAN—-SEND IN THE CLOWNS:; HERO & HEROINE
AT GRAMMY AWARDS "

"“JANUARY ESTIMATES ARE THAT BROADCAST STA-
TIONS IN GENERAL INCREASED ‘75 REVENUES BY 10%

OVER '74—-PREDICTIONS ARE FOR AN EVEN BETTER
760 5

““JOHN SEBASTIAN RETURNS TO CHARTS WITH ONE OF

ALL-TIME BIGGEST RECORDS—~"WELCOME BACK
KOTTER" ...

K106 IN SAN FRANCISCO BEGINS TESTING

RECORDS—-COST FOR RECORD COMPANIES,
$1000 A SHOT ...~

““KCBQ A.R.B. PROMOTION GETS SAN DIEGO RADIO
OFF THE STREETS AND INTO COURT ... *

!

17
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WANT YOUR
SONGS BROKEN
FASTER?

WANT YOUR
HITS BROUGHT
HOME QUICKER?

RON AND LARRY SAUL

are offering you a unique
new national independent promotion service
that will deliver your hits faster and bring
themn home quicker. Utilizing a team of key
pros located all over the country
plus keying on single accounts;
major Top 405, special mailings and
a proven track record,were ready
to put it all to work for you.
We'll do it-just give us a call.

Production
Management
A Total Company Promotion

Entertalnmen
6255 Sunset Boulevard, 908
Los Angeles. CA 90028
(213)461-3734

www americanradiohistory com
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"LONG JINGLES COME BACK ON KHJ WITH 'YOU'
PACKAGE — SAID TO NET TM HEAVY BUCKS ... "

NAB CONVENTION HELD IN CHICAGO — OVER 15,000
SAID TO HAVE ATTENDED ... "'

“"NEW JERSEY GRAND JURY PROBE OF RADIO/
RECORDS CONTINUES WITH COURTS, GAINING CON-

VICTIONS OF FIVE ... "

“NIS/NBC ALL-NEWS SERVICE CONTINUES TO GROW
WITH OVER 60 STATIONS—EARTH NEWS, AT 40, KING
BISCUIT — HUGE SYNDICATOR SUCCESSES ...

""OVER 5,000 ATTEND MIDEM IN CANNES ... "

“PROGRAM DIRECTOR CHANGES — JERRY CLIFTON
TO WMJUX—-RESIGNS AS BARTELL NATIONAL PD ...
SCOTT SHANNON ABRUPTLY LEAVES WQXI TO TAKE
OVER NAT'L PROMOTION AT CASABLANCA ... RICK
CARROLL RETURNS TO L.A.TO PROGRAM KEZY—HE
WAS A FORMER SUCCESS AT KKDJ ... GERRY PETER-
SON TO KCBQ IN JANUARY ... DENNIS WATERS TO 13-Q
DURING SAME MONTH ... CHUCK ROBERTS TO KSLQ ...
BO DONOVAN LEAVES SRO AFTER SEVERAL YEARS
AS GROUP PD ... JOHN LUND LEAVES WNBC ..."

“RADIO & RECORDS HOLDS LARGEST CONVENTION IN
RADIO-RECORD HISTORY ... "

19
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WELCOME BACK,
BOB!

THE BAND HELEN REDDY
GLEN CAMPBELL \ BOB SEGER
NATALIE COLE STATUS QUO
JESS| COLTER SWEET
BILL COSBY THE SYLVERS

DR. HOOK TAVARES
STEVE MILLER NANCY WILSON
ANNE MURRAY 1 WINGS

BEST WISHES FROM
HOLLYWODD & VINE!

s CAPITOL RECO

!hllr".‘ _!l-_-),l

- qﬁ, -ulu—l:l- \.'!l ’
T l}“ll‘\
".' e 'l'}l’
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“RALPH BEAUDIN WHISKED AS COMBINE COMMUNICA-
TIONS HEAD ... "

“RECORD COMPANY CHANGES ... RUSS THYRET IN,
GARY DAVIS OUT AS HEAD OF PROMOTION AT WB ...
BUCK REINGOLD LEAVES CASABLANCA FOR PART-
NERSHIP IN CHELSEA ... AL TELLER FIRED, ARTIE
MOGUL TAKES OVER AS UA PREZ ... HARVEY COOPER
TAKES OVER AS VP-PROMO FOR 20th CENTURY ...
STEVE WAX RUMORED TO DRAW HUGE SALARY —
TAKES OVER AS EXEC VP FOR ELEKTRA/ASYLUM ...
AL COURY SPLITS CAPITAL, BECOMES PREZ AT SRO —
BRUCE WENDELL TAKES OVER AT CAPITOL ... JOE
SMITH LEAVES WB — TAKES OVER AS HEAD OF
ELEKTRA/ASYLUM ... BRUCE LUNDVALL TAKES OVER
AS PRESIDENT OF COLUMBIA ... JERRY RUBENSTEIN
REPORTS $28 MILLION LOSS AT ABC ... "

“STAX BANKRUPTCY PROCEEDINGS CONTINUE ... "

“SYNDICATORS/AUTOMATORS EYE FUTURE AS FCC
RULES 25% AM/FM DUPLICATION CUTBACK
for ‘77 ... "

“THE EMERGENCE OF TODD WALLACE'S RADIO INDEX
— SUCCESS WITH JACK McCOY'S DPS ANALYSIS OF
RATINGS — THE SOURCE RATING SERVICE

GROWTH ...”

““WCFL BECOMES A BEAUTIFUL MUSIC STATION ... **

21
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It marked the beginning of
a new era in station I.D.'s and promotional concepts
that reach your listeners with a brilliant package
of triendly, musical persuasion.
So that your listeners will remember you.

Yes, we've revolutionized the jingle
business with You. But there's more on the
horizon for you—from the people who created You.
TM Productions.

The company that's waiting to hear from you.
Because if you have to follow anyone —
follow the leader.

dlale 0 1y Regal Ko Lralla exao
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COMING.......

{Calendar For Rest Of This Year)

July 17

July 18-20

August 1
August 21-22

September 8-11
September 11-12

September 19-22

October 24-27

October 30-31

November 13-14
December 1-4

December 13-15

Record World sponsored Trade/Radio
Seminars...Mariott Hotel, Washington,
D.C.

California Broadcasters Association sum-
mer convention...Del Monte Hyatt
House, Monterrey, California

NATRA Convention...The Bahamas

Bill Gavin Regional Radio Seminar for
Northern California...Holiday Inn,
Monterrey, California

Musexpo '76...Fairmont Hotel, New
Orleans, Louisiana

New England Regional Radioc Meeting...
Framingham, Mass.

National Radio Broadcasters Associa-
tion Conference..,Hyatt Regency
Embarcaderc, San Francisco, CA
National Association of Educational
Broadcasters...Annual Convention...
Conrad Hilton, Chicago, ILL

Bill Gavin Regional Radioc Seminar...
Downtown Sheraton, Spokane, Wash-
ington

Bill Gavin Regional Radio Seminar for
Florida...Cocoa Beach

Billboard Programming Conference...
Marriott Hotel, New Orleans, LA

Radio Television News Directors
Association Meeting...Americana Hotel,
Bal Harbor, Miami, FLA

23
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TIME MAGAZINE
SAID IT: |

“Private Stock—
a scrambling, young
recording company!”

Read the rest
of our story in the trades...
on the album charts
and the singles charts!

10

PRIVATE STOCK
RECORDS, LTD.
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RECORDS

Guiness World Book of Records delves into the radio/music
business, with such items as 1st record to sell a million copies was
Vesti La Guibba by Enrico Caruso...recorded November 12, 1902...
First gold single was Carry Me Back to Oid Virginny by Alma Gluch
...5t. Louis Blues and Stardust are the maost recorded songs; between
900 and 1000 times each...Biggest seller of all time is White Christ-
mas. In December ‘74 it had reached 135,000,000 copies. Fastest
seller of all time was John F. Kennedy; a memorial album...sold
4,000,000 copies at $.99 in 6 days. Longest stay on a Billboard
chart...490 weeks.. Johnny's Greatest Hits; an LP by Johnny Mathis.
They also have the longest radio marathon listed by Mark Gondel-
man at Woodstock, NY...800 hours in July of 1975....First car radio
was in 1901, installed by Marconi himself in a thornycraft steam
bus.

We have with this issue, started compiling our own list...For
exampile...
LONGEST TERM AS PROGRAM DIRECTOR---Dick Thompson
has been program director at WHOT in Youngstown for 18 years. .,
LONGEST TIME WITH ONE RADIO STATION-CONTINUQUS--
Ron Hartman has been with WIRK in West Palm Beach for 38 years
...started as a jock; now general manager... LONGEST CONTINU-
OUS PAPER CHAIN---KOLO in Reno, Nevada built a continuous
paper chain 19 miles long...involved 1500 people...SHORTEST
TERM WITH ONE STATION-~Lee "Baby’ Simms was with KMET
in Los Angeles for 2 hours before he was taken off the air...HIGH-
EST AMOUNT OF MONEY BROUGHT IN BY A PUBLIC RADIO
STATION FOR ONE WEEK OR LESS-—in a marathon this year
WETA-FM in Washington raised $130,425. ...CAR CRAMMING.--
CK 101 in Cocoa Beach crammed 48 people into one car...MOST
CALL LETTER CHANGES IN THREE YEAR PERIOD--WKJF in
Pittsburgh changed to WKOI and then to WJO1. .all in less than 3
years.. .MOST DISC JOCKEYS LEAVING A RADIO STATION AT
ONCE WITH NO ANIMQSITY--Dave Hamilton of WROK in Rock-
tord, Ulinois lost 3 jocks in one week...all for more pay...Scott
Wallace, 2% years with the station is going to WMEX; Mark Larson,
3 years with WROK heads for KFMB and Joe James, 1% vears there
has accepted a job at WDHF in Chicago...LONGEST RUNNING
RADIO SHOW--Has to be the John Gambling morning show which
began on WOR in 1925 and is still running. John Sr. stayed with
the show until '69 and his song has been on the show since '53 and
is still there every morning..MOST 50,000 WATT RADIO STA-
TIONS CONSULTED-—-Mike Joseph has consulted 9.

Now...we've only begun. If you think you've set a record in
either radio or the record business, let us know. We'll publish it in
the fall issue of the Radio Quarterly Report.

25
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Farresistiole.

MUSIC

RECORDS

4 Janus Records, a division of GRT Corporation
8776 Sunset Blvd., Los Angeles, Ca. 90069
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Records

g@ Billboard

Radio &

THE
TRADES

X

X

Ao

If you want 10 be in the radio-
record business, there are many
different aspecCts you may choose.
You could be a disc jockey, a time
salesman, a song-writer, a praducer,
ar a promotion man. Within it all, no
profession is more unique and
exclusive than that of the trade
publisher. In essence, he is really
neither In the record business nor the
racdio business, but is in fact in the
periodical publishing business. The
difference, however, is that he is not
less involved with the radio-record
business but in fact is more
involved. That is his total content
and thinking. While the radio man
deals with club presidents and the
local retailer, the man who formats
and executes a -successful trade
must be totally involved with
records and radio to the degree that
it atfects his music, this s also tue
of the promotion man.

A survey 1aken by the Radio
Quarterly Report of stations in the
top 200 markets in the US, and

some 15 selected markets in
Canada showed that today there are
at least 75 trade publications signifi-
cant to radio program directors.
Stations were asked to list the five
most important trade publications to
their station. The results were not
surprising. Qut of the top ten only 3
have nothing to do with music. The
old established and largest of the
puhhcations, Billboard magazine

whnues to dominate the program-
mer's thinking. Yet the newest of
the top ten, Radio and Records
Magazine was a close second and
actually garnered more number one
voles than did Bulboard. The Gavin
Record Report was third, then came
Broadcasting Magazine, Record
World, Kal Rudman, Cashbox, BME,
Broadcas! Programming and Pro-
duction, Walrus, and Radio/TV Age.

Of the top ten, only The Gavin
Report and Walrus are not sup-
ported by advertising, Al are
weeklys except for the surprisingly

27

www.americanradiohistorv.com


www.americanradiohistory.com

erly Report Radio Quarterly Report Radio Qua

high scoring Broadcast Program-
ming and Production. A complete
look at the survey will be listed at
the end of this article.

Biboard magazine literally began in
1894_ It was started by a printer and
a satesman who were interested in
traveling shows, They printed an 8
page sheet of sorts In their first
issue, geared, as quoted in the
Silver Anniversary issue of Bilboard,
to “the people in this business, who
called no place home or were home
only a few months of each year.’ It
was felt that they would “‘appreciate
a publication which enabled them to
keep in louch with one another. '

As did most of the older trades,
Bithoard became part of the music
business through the growth of the
coin operated machines. In 1939,
Bifiboard issued it s first Record
Buyers Guide. A 1940 issue listed a
national top ten, along with a west
and east coast top ten. In addition,
they had sections they called
“Going Strong” and “"Coming Up.
They furst prnted the Hor 100
Recent years have seen the maga-
zine also become more involved
with radio through the radio section
written by Claude HallHis Vox Jox
and feature stories have helped to
create a community of radio people
corresponding with each Other via
the association and contact with
Biltboard. Truly it is not totally unlike
the traveling show attitude with
which Biltboard began. Today their
circulation has grown into the 10°s
of thousands and is read not only by
radio programmers but by virtually
anyone having anything whatsoever
to do with music.

Two offshoots of the Bitboard
idea was Cashbox and Record
World.

Both originalty date back as
periodicals for coin  operated
machines. Cashbox, which got its
name for the box that contained the
coins in the machines, was originally
a publication that printed price lists
of used equipment. Then came
Mayor Laguardia, and in New York
pinball machines and other types of
equipment were outlawed. Other

slates followed suit and the cops,
finding themselves in trouble, wurned
to the jukebox business. Cashbox
began to change, too. They started
printing a Most Played records list in
response to the readers who were
having problems knowing what to
put in the boxes for their new found
business. The Juke Box Play List
turned into the Top 10 list and
owners Bil Girsch and Joe Orlich
continued to move toward the
record business. Biliboard and
Variety were the powers in the
record business at that time.

Cashbox noticed that there was a
hole in reperting and they began te
be a vehicle for what they began to
call R ‘n B music. At about the
same time that this music was
starting to become the nation’s Pop
Music, small independent companies
found a home at Cashbox. In 1956,
George Alpert bought 1he book, and
today subscribers number around
15,000. according teo editor Marty
Ostrow. Ostrow began as a mes:
senger boy at the magazine, moved
into the mail room and continued to
grow 1o his present position. He has
never worked for any other com-
pany, having spent the 25 years
since highschool graduation with
Cashbox.

He noted that the most important
decisions in Cashbox’'s history of
survival was 10 "go international,
and then to aim at the new R 'n B
music,

Record Werid, now qQuoting
17.000 circulation is 12 years old.
Bob Austin was in sales and Sid
Parnes, editor of Cashbox magazine.
They ieft to start Record World,
buying out Music Vendor magazine
from Dick Steinburg. The two men
immediately changed the magazine
to hit the record business, changing
the format throughout, including the
size

Both in this survey and most
probably in circuiation Record World
has now surpassed Cashbox in
importance. Record wWorld hired
Editnr Mike Sidman and gave chart
responsibility to Lenny Beers (who
did test marketing for Clairol after
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compietion of Masters In marketing).
And they have given the magazine a
youthfulness and credibility it had
needed 10 galn a surge past Cash-
box. Beers, (along with various
other people from Cashbox) has set
up seminars 10 promote the credi-
hility of their chart system. Indi
cations are that it has begun to
work

Froun the major overall itades. one
generally steps to the Tip-sheets of
the business. Generally these are
fast print, simply designed peri-
odicals not contaiming advertising.
The big three. in this area are Bob
Wilson and his Radio Records,
Kai Rodrian and his Friday Morning
Quarterback and Bill Gavin and his
Record Report. However, the defin-
iion has changed somewhat in
recent years as both Wilson and
Rudman print advertising, ‘'most of it
from the record companies trying to
reach radio people. Gavin is still the
oldest, and n the truest sense of the
word a "tip-sheet.”

From Philadelphia, Kal Rudman
continues to be strong influence in
the industry after some 6 years of
publishing. His success has come
from an incredibly energetic drive
toward knowing the complete plc
ture in the business. He prints not
only extensive record information

but has a buge amoum of
information regarding job openings,
moves, etc. His sharp tongued pen
has oft gained him the name of the
“"Walter Winchell” of the record
business. Controversial as he has
been in the past he continues an
incredibly strong influence in both
radio and the record business.

If there be a success story in recent
days of the publishing business,
however, it must go to Bob Wilson's
Radio and Records. Barely three
years in operation, it has skyrock-
eted past all but Bilboard In
importance 1o radic programmers.
Bob Wilson spent the first part of
his hfe in Rhode Island. When he
was nine his parents moved 1o LA
and he's been here ever since. His
father owned a restaurant and then
weant into the liquor industry as a
sdlesman. Bob, like so many, had
early beginnings Wwith records and
radio. At age 3, he would pick out
records for his father's phonoegraph

just by knowing the label. At 15 he
was hanging around KRLA and
Jimmy O'Neil. At 16, he was parking
cars for the restaurant behind
KFWB. There he got to know all the
Jocks at the stations, as well as
promo men and other radio folks, 1t
was Gary Owens, then a KFWB jock
who took the time to tell Bob about
radio. He encouraged him and
advised him 1o get a flrst ticket.
That ucket enabled him at age 18 1o
get part time jobs in local LA
statons. Wilson landed his first full
time job at KAFY in Bakersfield. The
next years were spent working at
California radio statiens. He moved
from KAFY to KFXM in San
Bernadino, back to KAFY and then
to KROY in Sacramento. Finally he
moved back to KAFY as PD and
there he began to be a factor in the
overall radio record industry. After
some tme he moved to KDAY in
Los Angeles, “to wail 2 years for a
50,000 watt signal. It was supposed
1o be there a month after | got
there.’

Three years ago he noted that he
saw a void in the radio-record
publication busimess. and from this
Radio-Records was born. From the
3" people in those days to the 22
full timers on his staff today, Wilson
now in his early 30's insists that the
basis of the publication is the fact
that, “We will never insult a radio
programmer trying to assume we
know more than what he does. We
are exactlly what a successful radio
station is; a mirrcr of the com-
munity.”’

Wilson himself stays up all night
at least one night per week 8s do
many other members of the staff.
The pressure of a publication dead-
Iine is it s greatest plague. All who
have experienced it also experience
the pleasures of dealing with the
radio-record industry full time.

As a publication In sort of the
same vein, the Radio Quarterly takes
this opportunity in its first issue to

not only thank those who spend
their lives as communication
vehicies for the industry, but 1o

salute every single one for the
all-nights and the pressures. It is a
fact. Without the trade publications
we would be a scattered, even
slower growing industry than we are
today.
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RADIO
QUARTERLY
REPORT
SURVEY

RADIO PROGRAMMERS EVALUATE
THE TRADES

Over 2,700 questionnaires were sent. By May
20th, the date of this compilation. some 736
had heen returned; all formats are included.

TOTAL TOTAL
TRADE MENTIONS POINTS

1 2 3 a8 5

Billboard 370 199 177 113 535 21 2172
Rodio & Records Jaa 246 114 49 27 8 18985
84l Gavin N4 122 104 50 26 19 1247
Broadcasting 298 81 B7 63 31 20 1024
Record World 21 17 53 73 50 16 632
Kol Rudmoan 1 16 26 38 27 14 Ab6b
Coshbox 127 3 25 33 30 3a 28
Boradcast Mang/Eng 87 6 18 24 2% 211
Broadcast Prog &

Production 91 8 9 22 23 8 196
Walrus 51 14 17 14 4 2 190
TV/Radio Age 48 4 9 17 15 3 190
Holl Rodio Report 33 4 4 1 9 3 190
Broadcast Eng. 30 4 4 1r 9 3 90
Ron Brandon 24 4 9 11 6 71
Advertising Age 20 1 ] 3 7 ] 64
Betty Brenneman{BRS) 22 1 4 3 9 1 5%
Pop Music Survey 24 2 7 9 a L]
Phonograph Record Magazinell 1 8 5 10 48
Inside Radio(J. Delcalino) 13 1 2 3 3 2 ao
Perry's Law For 7 2 4 3 ] 29
Broadcasters 1 3 5 3 26
Variety 12 1 2 1 5 3 24
Country Music Mag. é 1 3 4 1 22
Music City News 7 1 2 1 3 22
D.B. L] 1 1 5 1 18
Singing News 3 1 3 1 16
Radio Formats 3 2 1 1
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Our music...and yours!

CARLY SINMON HARRY CHAPIN
Ancther Passenger Greatest Stories— Live Black Hose
TE-H0G T E-2000 TE-1059

We're Elektra/Asylum

.—_—__| -

SLIPPIN . .
AWAY
. _ || \
CHIUIS HTLLMAN QU EEN EDDIE RABRETT
Slippin’ Away A Night At Phe Opera Roehs Manntnin Musie
T E-1002 SE-1053 T E-1065

where every record counts!

Ly

B . Warren
g 7' oy Zenvon

'HE CATE BROS, EAGLES WARREN ZEVON

TE-1050 Their Greatest Hits 19711955 < -0
TF-1052
|
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IN CALIFORNIA"
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50 YEARS
WITH BILL
& JANET

“"Mr. Gavin, | don’t care if you are
a teacher, | think you're a terrible
snob.’’

She was 14 then and he was 18.
She was a freshman in high school
and he was her teacher. It was the
first of millions of conversations
they would have from that moment
through the rest of their lives.

For Bill and Janet Gavin the scene
has shifted from that Elmwood
Wisconsin classroom in 1925 to two
desks facing each other in a
spacious, well-lit office overiooking
San Francisco from One Embar-
cadero Center.

Looking back on that early in-
cident, Janet comments about Bill's
snobbery, substantiating that ‘"he
was,”” and Bill laughs, and agrees, "I

rr

wds.
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Born October 6, 1907, Bill paused
with Janet and reflected on their
lives which have paralleled radio
industry development since Bill's
aspirations to become a lawyer
faded into what he called the
"fascination and miracle’” of radio.

"My earliest recollection of radio”,
he said, “was a recreation of the
1921 World Series game broadcast
over a St. Paul station between the
Yankees and the Giants. The fas-
cinating thing about radio was to
tune in at night and see how far
away you could get a station.”

Bill listened to pipe organ music,
baseball games, etc., over such
stations as KMOX, WSB, KSL, WLS
and "a station in Boston we'd get
once in awhiije.”

| can’t ieave early radio” he
added, "without recalling the thrill it
was to listen to the Dempsey-Ferpo
fight When Ferpo knocked
Dempsey out of the ring and the
sportswriters hetped him back in and
he came back and knocked Ferpo
out, il was just about as thrilling
{maybe more so) to hear it on the
radio as it was to have been there in
person.”” When speaking of radio
the word “miracle’” was often used
in those days. When Bill's folks
moved to San Francisco and Bill
followed 10 finish his education at
Berkeley, he began to find himself
moving toward becoming part of the
“miracle.”

Bill was an excellent baritone
singer. After a short teaching stint in
Utah, he saw the school close and
himself out of work. KPO in San
Francisco 1929, was the beginning
of it all, when he walked into the
station with hopes of getting a job
as a vocalist. He got an audition and
the gig. "'l don't remember what |
sang...probably ‘Old Man River'.”

As the years progressed Bill
worked in such places as S.F.'s Fox
Theatre, Warner Brothers movies,
and the- populat network radio
show, "“Captain Dobsy's Shell Ship
of Joy" as part of a glee club, trio,
quartiet or soloist. He learned vocal

arranging as well, and finally began
to feel that “here is a career.”

1935 was heat wave tme in the
midwest, as Bill began to send wires
to Janet {who had continued a
teaching career in Minnesota) that
said "it’s ¢ool in San Francisco.”’
They were married that year in Glide
Memorial Church and Bill notes “I
never knew if it was because of me
or the weather.”

Shortly after their marriage, Bill's
glee club was fired at the Golden
Gate Theatre. Fortunately, the
Blenders quartet at the theatre lost
their baritone and Bill got the job,
‘‘wearing a white cowboy outfit, and
singing 'I'm headin’ for the last
round-up; home on the range.”

With the Blenders, Bill toured the
West Coast for some time playing
clubs, conventions and whatever
they could get. ""We had an
engagement for several weeks play-
ing at the old Embassy Club down
on Fisherman’s Wharf. | saved up alt
the tips | got there to help pay for
the baby that was on the way at
that time.”

With the new baby Bill decided
he'd had enough traveling around.
While playing in Seattie he went to
KOMO and “asked it they needed a
singer-arranger. They said no they
didn’'t, but they'd like to have me
around. They needed an announc-
er.

Bil was hired and worked as an
announcer at both KOMOQ and K/R.
One was a red network and the
other blue.

Shortly thereafter he became a
producer and writer for the stations
and got his own daily 15 minute
show for a coffee company. ’I'd sit
at the piano and play and sing and
do commercials for them.”

Finally World war Il started and
Bill and family moved back to San
Francisco where "'We had always
wanted to be.” Bill worked for the
Office of War Information from 1942
to 1946, and in addition, he had a 15
minute show on KQW (now KCBS).
He was also the Vice President of

e o S— e ——— ———— )
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e Bill '"Fishfinder'' Gavin, 1941
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IN THE FORTIES BILL ACHIEVED THE SPOTLIGHT BY
NOMINATING HIMSELF PRESIDENT OF AFRA, WHEN
ANYONE WHO OPPOSED THE ESTABLISHMENT WAS

LABELED “COMMUNIST"’

the national AFRA Board for several
years during that period. While at a
national convention in New York,
Bill achieved a heavy spotlight by
nominating himself as president of
AFRA at a time when anyone who
opposed the established officers was
labeled a8 communist. While he
missed being elected by just a
handful of votes, his action spurred
nominations for every other office
and a change in AFRA attitudes.

A telegram from KPO during the
convention invited Bill to return to
the staticn where he had begun a 15
minuie daily show that he held from
1947 1o 1951. While there he wrote
and produced as well, spending a
yood deal of his time writing jingles
for advertising clients. One of the
people that he wrote a jingle for was
the LuCky Lager brewing Company.
Their campaign was “'It's Lucky
When You Live In California” and
Bill set that to music for them. This
established his relationship with
McCann-Erikson, Lucky’'s advertising
agency.

With the advent of television,
radio began to change. The agency
for Burgermeister Beer came up
wilh the idea of a half hour show
that would play the “most popular
phonograph records of the day.” Bill
noted they they "“wanted to do it in
a manner that would not be inter-
fered with by anybody in the brew-
ery's Board of Directors or the
agency or anybody at the station. In
other words, gel an objective basis
fur controlling the records played, so
it would not be anybody's opinion.
So we worked out a system.”’

This was 1951 and Billboard
magazine listed their "Honor Roll of
Hits'" which were the Top 30 single
records in the country. Bill used

Billbcard as his basis for a half hour
show on KNBR. and no one ex
pected what happened. He re-
members, “"We would follow some
of the network shows that would
tinish up at 9:30. Hooper was the
big audience measurement then and
they would show the Telephone
Hour with a 25% share of the
audience. We'd come on with the
Burgie Music Box and they'd show
us with a 35% to 40% share of the
audience.”

Lucky Lager Dance Time then
was running from 10 to 12 every
night on KGO and was picked up by
several other stations in the west.
With an agency change for Burger-
meister, McCann-Erikson, impressed
by Bill's ratings, hired him for Lucky
Lager Dance Time. From 1955 to
1960 Bill hosted the show, changing
from the Billboard charts {within 6
months after taking it overl) to a
compilation of the Lucky Ten from
all their pickup stations. The stations
{which numbered near 50} sent their
chart to Bill each week and from
that, he compiled a top 50 and
played them on his show.

From this, Bill observed that
"there were things happening in the
East and the South that we out in
the West were behind on. | had an
idea that | would like to get in touch
with some radio people back there
to see if we could exchange inform-
ation on what | was getting along
with their markets. It happens that
there was an independent record
promotion lady in the office. She
had @ mailing list of stations in those
areas and gave me a copy of it.”

Bill wrote to the stations. He got
affirmative responses from such
people as Jack Lacey at WINS in
New York, Bob Clayton at WHDH in
Boston, Buddy Deane at WITH in
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e At home with Janet & Bill—Seattle, 1939
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vi'd like to think | pioneered
the controlled frequency of play’

Baltimore, Paul Drew at WGST in
Atlanta, and Peter Myers from WHK
in Cleveland.

About this time Bill was
approached by stations who were
interested in adopting his show
format for the entire broadcast days
on their station. It began with Joe
Campbell from KJOY in Stockton,
and as a result Bill worked out-a
controlied frequency music format,
playing ABCD (and sometimes
"even X & Y'') records in rotation.

‘I would like to think that |
pioneered the _controlled frequency
of play which now practically every
music news stations does,”’ said Bill,
“I've always thought that you don't
dilute your programming by having
a long list of new records to add. |
could have 16 new records every
week, but we only played one an
hour.”’

Bill began to set up a program-
ming service for several stations.
Included were KCBQ in San Diego
and KYA in San Francisco. As part
of the service Bill sent out three
publications a week. ""They were not
printed, they were simply typed up
and carbon copies were sent out.”

The publications were called “'Bill
Gavin's Record Report.” Finally,
when Bill decided to send the
information to his eastern corres-
pondents as well, he began 1o
mimeograph it. This was in 1958.
Record people began to be aware of
the Report, and asked to be on the
mailing list. Bill agreed, but stated
that they would have to pay for it
and pulled a rate of $30 a quarter
out of the air. Actually, the record
promotion people were my best
ambassadors. They go from one
place 1o another and tell people that
they ought to get this.”

Bill Gavin's very first Record

Report was for Tuesday, May 20,
1950. It was three pages {printed on
the same color biue paper still used
today}! and listed such items as
""Best of the New QOnes,~™ I Also
Like,”” “*Still No Word On (but
staying with),”" “"Good Action
Reports On.”” The ""Ten Besi For
Programming’ were:

“Purple People Eater”
Sheb Wooley

“All | Have To Do is Dream’’-
Everly Brothers

" Jennie Lee”-Jan and Arnie

" Secretly”’-Jimmie Rodgers

*Sugar Moon'’-Pat Boone

1 Wonder Why''-Dion &
The Belmonts

“Looking Back’-Nat Cole

"This Happy Feeling”
Debbie Reynolds

“Big Man''-Four Preps

“Do You Want To Dance’-
Bobby Freeman

It also contained a letter to all PD’s
and MD’s which said in part,
“Information in the Reports is based
on weekly reports of record sales in
over 200 stores in the Western
States, distributors reports, and tele-
phone and audience mail reports
from four stations operating on my
‘feedback’ system.”” The letter
offered to send the Report in ex-
change for their weekly lists and
was signed by Bill Gavin of
McCann-Erickson. Bill looked at the
sheet and commented, "'l lock at
these primitive attempts to do this
sort of thing and | wonder how we
ever survived.”

With an added emphasis toward
teens in the popular music of the
day, Lucky Lager realized a change
in their market for popular records
and reluctantly they cancelied the
show.
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BILL IN HIS CONDUCTING AND ARRANGING DAYS
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“in 1960 we could count
all our stations without
running out of toes.”

Bill was still running his program
service and decided to try and keep
the sheet going as well. This was
1960 and Janet commented, “"at
that time we could count all our
stations without running out of toes.
It was a iong haul.”

Bill added, '| had wondered
whether the record companies that
were subscribing to the Report were
doing it as a means of good public
relations with somebody program-
ming 48 stations, and when | was
doing this, how many of them
would cancel. Only one did.”

In the beginning there was less
than one hundred paying sub-
scribers. Today they have over 700
radio stations subscribers with about
haif reporting weekly to the sheet,
and a huge waiting list in the wings.
Add to that record companies and
other periphery individuals and

organizations and the list numbers
into the thoysands.

While the growth of the Reporr
was_gradual; Biil recalls three diff-
erent times when there was a surge
of subscribers. First was when he
began listing his correspondents on
page 2. Secondly was a few years
ago when record companies began
to cut back on service {and it
became more important to be in
front of the companies) and the
third time was with the closing of
the BH Radio Report over two years
ago. It's easier for Bill and Janet
than it was in those days when the
two would spend their eveniny
folding, stuffing and licking
envelopes.

As we turned off the tape re-
corder Bill looked over at Janet and
commented, ‘'l could never have
done it without you, Janet.”

COMMENTS FROM GAVIN ON....

Rock And Roll

Rock and Roll-"'Lots of people think
that rock and roll was an explosion
that completely took over. It was
nol that way at all. It took two
years of so to make that full impact.
The first couple of years | was
programming Lucky Lager, there
were slill the Doris Days and Perry
Comos. | couldn’t understand rock
and rolt when it started, what it was
all about, why they would play some
horrible out of tune stuff where you
couldn’t understand the words and
the voices weren't good. | had been
brought up as a legit musician and
there were certain elements of vocal
quality you had to have in order to

be in the profession. | told the
president of Lucky Lager, who was
a great fan of popular music, "Elvis
had a new record out calied "Heart-
break Hotel,” but we're not playing
it. | don't think it's suitable.” He
said, “the people like it, you better
play it.”" He never knew Elvis’ name,
he always called him “Elvin."" |
remember back in 1959 there was a
record called "Cayuse’ and it was a
burlesque on the sound of top forty
radio, which in those days was very
controversial. Parents thought it was
a terrible thing to hear the sound of
this horrible music. |t was under
mining the morals of their children. |
gradually, through a long difficult
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“There was 1 record | removed
without waiting for listener complaints...
as a matter of fact.”

process of education, developed at
tirst, a tolerance and then an
appreciation for some of the things
that were going on and at the same
time realized what a sterile area pop
music had been for years. It's no

wonder that when something came |
along with some guts and feeling 1o |

it that young people responded.”

Why the Gavin Report
in the first place?

A programmer in
Baltimore or Atanta is really more
interested in something new that is
happening in Detroit or Houston
that might be a key to him to
confirm his opinion on a new
record; much more interested in that
than having somebody tell him what
the hits are. He knows what the hits
are, what's selfing in his market. He
wants to be riglht on a new record.
He has a flood of new records
coming in every week, promotion
men battering at him to play this
and play that. He's getting all sorts
of information, a lot of it phony. in
those days (beginning of Report}
they were at the mercy of the
promotion people to provide them
information. Some promotion men
were fampous exaggerators. There
was one, | remember, who you
always divided any sales figures he
gave you by three and then it was
probably inflated. tt was a means of
vetting some factual information
1;om other radio people. it was the
first opportunity they had had.

RECORD LYRIC CONTENT- "I have
always tried to evaluate contro-
versial lyrics on the basis, not of
~hat | thought about them per-
sonally necessarily, but on what

impact they would have on a
station’s well being; its stature in the
community. | have always main-

tained that a radio station as a
business institution cannot affora to

present the kind of musical
environment in which local adver-
tisers do not want to place their
commercials. This has happened in
the past. Pretty generally, as in the
case of the Donna Summer record, |
had expected to get reports earlier
that there were listener complaints.
It was several weeks before they
started to come in. After | picked up
sufficient evidence of listener com-
plaints and particularly from parents
on how they were ashamed to have
the radio on with their children
listening and having this record to
come on. | made the announcement
that | believe this would be harmful
to a station to play it and | would no
longer list it. There was one record
which | deliberately removed with-
out waiting for any listener com-
plaints...two as a matter of fact. One
was "'Eight Miles High'® which |
arbitrarily stated in my opinion, had
not just a reference to drugs but a
reference In such a way that it
encouraged the use of mind-bending
drugs and that on that level | could
not get on it. Another record |
dropped was “‘Cloud Nine” by the
Temptations. To me this was no-
thing more than an attempt to
iynore the troubles of the world by
getting high on pot, or LSD or
whatlever; just an invitation to
retreat, to be alienated from real life.

To me this was terrible. -1 could
afford, | guess you could say, to
lake those personalized opinions
because | was no! dependent upon
the music business for circulation of
the Report. | felt completely in-
dependent, and as a matter of fact, |
fell responsible for stating and doing
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“} have never rejected
any record because

it was explicit about sex.”

what | felt was right. | have never | advertising in the Report. | asked

rejected any record because it was
exphcit about sex. | wrote a little
mece for example stating what a
greal song 'Lay Lady Lay' was., |
thought it was one of the mos!
beautiful songs in the world. Theie's
nothhng wrong with sex. Where
would we be without it? | suppose
there are things in song lyrics today
which | found acceptabtile, even
admirable that would have shocked
me ten years ago.

ADVERTISING- (In response to the

statement that the Gavin sheet is

one of the few leading publications
which does not take advertising.) I
never thought seriously abou! taking

| Buddy Deane one time if he thought
| it should carry advertising and he

was rather negative about it. I've

always felt good about being
| independent; about never being

under obligation to anybody. I'm not

implying that trade publications who

do carry advertising are influenced
| by that in their reporting, matter of
1 fact, | think they are not. But |
| would not like even the feeling that
a record man could cail me up and
say, ‘here | spend a thousand dollars
a month with you and why aren’t
you giving me better listings than
that?” | am awfully mean at record
people who call me and complain
| about the listings they get. | really
| chew them out. It's happened a few
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I couvldn’t care less if KHJ
or KRIZ is playing a record.
That doesn’t mean it's a hit.”

times. | told a couple of people
never to call me again.’

Record Promo People

"“There will be some information
from the promotion men that we
want to pass along to our readers.
The MCA man was in with an Elton
John album and he said here's a cut
from the album that | thought you'd
want to know about and we're
releasing it for the rating period. We
carried that information in last
week’s publication. Little things like
that. It's helpful 1o know that artist
is coming with a new record that is
about to be released. Promotion
from the standpoint of telling us
which stations are playing a record
1s useless. It's absolutely a waste of
time. We can’t use that information.
| could care less if KHJ or KRIZ is
playing a record or not. That doesn’t

Bucky (Fuller) with Bill

prove that it's a hit. Mostly it's the
information items that make a
difference. Frankly along that line |
don’t think radio stations are in-
fluenced as much as they used to
be by the fact that 3 KFRC decided
to go on a new record. | think that
record promotion, generally on its

- highest level has improved over the

years. It's attracted a better class of
people, | think. The requirements are
higher. The pay is more | guess. The
main function | think that it serves
the broadcaster is ~s a liason with
the world of music in general, to
bring information, to be a kind of a
window on the world of music
where the radio programmer lives.
That's probably a very general state-
ment."”

Janet and Bill
working together

|since 1959] {Janet) ') think
the first year he fired me every other
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‘“I'd hate to think the momentum
we've established couldn't be
maintained under another management.'

week and | quit the others. Actually
it's been quite exciting, but that's a
legitimate question; it is rough on a
relationship.”” (Billl ""You figure the
average businessman works in an
office every day and his wife is at
home looking after the children,
busy with clubs or church or what-
ever, they grow up in two different
worlds and there are not nearly so
many points of common interest in
that sort of a relationship that Janet
and | have, | don’t know how much
we lalk about the business but we
talk about it not as a business but
as part of our lives. She and | have
the same friends in radio and it
doesn’'t separate between business
and social. | consider myself very
fortunate to be able to work to-
gether.”” P.5. Bill -and Janet have

four grown children and eight
grandchildren. Both actively study
whales, and Janet is an executive in
the Country Music Association.

The future | hope that it 1s well
enough established 'so that it can
continue for a long time even after
Janet and | are not personally
involved in handling it. | would like
to see it become a part of my estate
after I'm gone. | would hate to think
that the momentum which we have
established can't be maintained
under other management. We
haven't made any very definite plans
as to how this is to be accom-
plished. Matter of fact, | think | can
be replaced but so far we haven't
been able to figure out how we can
replace Janet.
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THE LIST

The following is a list of some of the most mentioned

publications in our survey:

Academy of Country
Music

P.0.Box 508

Hollywood, CA. 90028

(213) 462-2351

Advertising Age
740 Rush St.
Chicago, Ill. 60611
(312) 649-5200

A&M Trade News 'n’
Reviews

Publicity
A&M Records

1416 No. La Brea Ave.

Hollywood, CA 90028
(213) 469-2411 ex. 345

One Astor Plaza

1515 Broadway

New York, N.Y. 10036
(212) 764-7300

Arbitron Radio U.S.A.
4311 Wilshire Blvd.
Los Angeles, CA 90010
(213) 937-6420

Back Stage

5670 Wilshire Blvd.
Los Angeles, CA 90036
(213) 936-5200

165 W. 46th St.
New York, N.Y. 10036
{212) 581-1080

Behind The Scenes
429 Franklin St.
Buffalo, N.Y. 14202
(716) 881-4142

Billboard

9000 Sunset Blvd.

Los Angeles, CA 90069
(213) 273-7040
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Bobby Poe’s Pop Music
Survey

1203 28th St. N.W.

Washington, D.C. 20007
(202) 296-6668

The Boston Phoenix
100 9th Ave.
Boston, Mass. 02115
(617) 536-5390

BRS Review

23117 Collins St.
Woodland Hills, CA 91364
(213} 348-3162

Broadcast Engineering
60 E. 42nd St.
New York, N.Y. 10019
(212) 687-7240

Broadcast Magazine

Broadcasting-Telecasting
Bldg.

1735 Desales St. N.W.

Washington, D.C. 20036

(202) 638-1022

Broadcast Management/
Engineering

295 Madison Ave.

New York, N.Y. 10019

(212) 685-5320

Broadcast Programming
& Production

P.0O. Box 2449

Hollywood. CA 90028

(213) 467-1111

l

Cashbox

6565 Sunset Blvd.
Suite 526

Hollywood, CA 90028
(213) 464-5121

119 W. 57th St.
New York, N.Y. 10019
(212) 586-2640

Celebrity

Church of Scientology
Celebrity Center
1551 N. La Brea Ave.
Hollywood, CA 90028
{(213) 851-7900

Country Music Digest
P.O. Box 341
Madison, Tenn. 37115
{615) 868-2344

Country Music Magazine
475 Park Ave. S.

16th Floor

New York, N.Y. 10016
(212) 685-8200

COUNTRY RADIO NETWORK
P.0O. Box 15721

Nashville, Tenn. 37215

(615) 373-3020

The Cuesheet
P.O. Box 4254
Amarillo, Tx. 79105
{806) 372-4421

Daily Variety
1400 Cahuenga Blvd.
Hollywood, CA 90028
(213) 469-1141
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D B Publications

521 5th Ave.

New York, N. Y. 10019
(212) 697-3160

The 4 Channel Scene

201 Communications, Ine.
201 East 42nd St.

New York, N.Y. 10017
(212) 867-3325

The Gavin Report

One Embarcadero Center
Suite 2113

San Francisco, CA 94111
(415) 392-7750 or 7758

The Hall Radio Report
30 Ten O’ Clock Lane
Weston, Conn. 06880
(203} 277-6615

Herald Examiner
1111 S. Broadway
Los Angeles, CA

(213) 748-1212

Hollywood Reporter
6715 W. Sunset Blvd.
Hollywood, CA 90028
(213} 464-7411

Inside Radio

96 Woodhurst Drive
West Berlin, N.J. 08091
(609) 627-7776

Insider

C/0 Hechter Publications
9101 Poplar Bridge Rd.
Minneapolis, Minn. 55437
(612) 835-1696

Inside 12 X 12

15233 Ventura Blvd.
Suite 516

Sherman Oaks, CA 90049
(213) 981-1212

Kal Rudman
(The Friday Morning QB)
Cherry Hill Plaza

| 1415 E. Marlton Pike

Suite 404
Cherry Hill, N.J. 08034
(609) 428-8640

L.A. Times

Times Mirror Square Bldg.
Los Angeles, CA

(213) 625-2345

Mighty 90 News Report
C/0 KPFT/FM 90
Pacifica Radio

419 Lovett Blvd.
Houston, TX. 77006
(713) 526-3800

The Music City Entertainer
P.O. Box 1607

1009 17th Ave. S.
Nashville, Tn.

(615} 256-1693

The Music Retailer
6308 Woodman Ave.
Suite 201

Van Nuys, Ca 91401
(213} 785-3114

50 Hunt St.
Watertown, Mass. 02172
(617) 926-3770

Music Week
{Europe-Billboard Pub.)
7 Carnaby St.
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London, England
WIV 1PG

The New Melting Pot
Magazine

2109 Broadway

New York, N.Y. 10023

(212} 580-8531

Performance Magazine
308 Professional Bldg.
Fort Worth, TX. 76104
(817) 338-9444

Perry’s Law for
Broadeasters

Pop Top

C/0 Little Face, Inc.
909 Beacon St.
Boston, Mass. 02215
(617) 536-8807

Radio Aces Magazine
750 Amana

Suite 1400

Honolulu, Hawaii 96814

Radio Formats

Radio Musical Monthly
(Div. of Ilny Records)
90-58 201st. St.

Hollis, N.Y. 11423

Radio Music Report
P.O. Box 2671
Spartanburg, N.C. 29302
(803) 583-2711

Radio and Records
6430 Sunset Blvd.
Suite 1221
Hollywood, CA 90028
(213) 466-9561

Record World

6290 Sunset Blvd.
Hollywood, CA 90028
(213) 465-6126

1700 Broadway
New York, N.Y. 10019
(212) 765-5020

Replay Magazine

23065 Leonora Drive
Woodland Hills, CA 91364
(213) 347-3820

Rolling Stone

6606 W. Sunset Blvd.
Los Angeles, CA 90028
(213) 461-3571

RPM Magazine
6 Brantcliff
Toronto, Canada
(416) 425-0257

Songwriter Magazine
P.0. Box 3510
Hollywood, CA 90028
(213) 550-7664

Standard Rate & Data Service
5201 Old Orchard Rd.

Skokie, Ill. 60076

(312) 966-8500

Television/Radio Age

Editorial, Circulation &
Publication

666 Fifth Ave.

New York, N.Y. 10019

(212} 757-8400

Walrus Stats

Box 35

Narberth, PA. 19072
(215) 667-9788
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TERRY REID
Seed Of Memory

AMAZING RHYTHM ACES
Too Stuﬁed To Jump

@\

TERRY REID AMAZING RHYTHM ACES
Seed of Memory Too Stuffed To Jump
ABCD 935 ABCD %40

RENAISSANCE SYNERGY
Live At Carnegie Hall ‘, Sequencer
SASY-3902-2 sint 2PSD-98014

From The
ABC Familyof Labels
onRecords and Tapes
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TWISH |HAD A

L2,

RADIO STATION

[~

8Y CHucK BLoRE

EXIWBITION OF YOUR
: TALENT (F1T DOES
NOT XNOCK You QU T- LEAVE
T OUT! WITH ENERNTHING
YouDO OR SAY You MUST

PROVE TO YOUR AUDIENCE THAT

SHOW THEM THAT YOU WILL
MAKE THEM
SMILE AND

YOU WILL MAK
THEIR LIFE MORE
PLEASANT. AND
YOU WOULD NEVER

PUT ON A LOT OF
STUFF 10 WHICH
THEY MIGHT BE
INDIFFERENT.
YOU ARE A MUCH
BETTER FRIEND .
THAN THAT ‘

\F THE DJS WOULD 0O ALL TUAT]
I'D HAVE THE MOST POPULAR
RADIO STATION (N
THE WORLD.
PEOPLE WOULD
COME FROM
ALL OVER T
HEAR 1T....

BOY. THEN

ID GET
THE GIRLS.
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An Overview

In case you didn't
know, the Federal Com-
munications Commission
is the government regu-

latory body for ali of
broadcasting. This in-
cludes radio, television,
CB’s, cable, the tele-

phone system, you name
it.

Radio first came under
the FT7C in its early
beginnings but as it
grew, Congress—basical-
ly in response to an ever
pressing problem,passed
The Radio Act of 1927

and the Federal Radio
Commission was formed.

in 1934, vyet another
‘communications - act’
was established and the
FCC was formed. It is a
7-member body appoint-

-example,

ed by the President and
approved by Congress.
The Communications Act
of 1934 is still the general
basis of radio laws today.
The past couple of
years have seen some
major changes at the
Commission. Richard
Wiley is now chairman
and his basic philosophy
has been to be less
concerned with technical
matters (less stringent in-
terpretation} and more
with the overall personal-
ity of a station. He has
streamlined the Commis-
sion somewhat by dele-
gating more authority to
the various bureaus. For
the Broadcast
Bureau can now impose
fines of up to $2,000
itself without the red tape
necessary before.
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STREAMLINING---DICK WILEY

N s L 4

Of particular im-
portance on our visit
back to the Commission
is the change of that
department and informa-
tion formerly delegated
only to trade publications
is now free flowing to
anyone interested. The

PIO now has its own
information service mere-
ly for the price of a
stamp. In prior days, the
only way you could know
what was occuring at the
Commission was to sub-
scribe to informa-
tion services.
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"I guess I have no hope but tc_H'ust hype back, huh?
1

The official responded with,

at’s right. &

The Commission, to-
day, is dealing with new
sets of problems under
Wiley. A recent ruling by
the Commission put the
contest rating hyping-
monkey on the FTC's
back, ruling ‘“no action”
in some twenty-six differ-
ent cases of direct rating
hype under consideration
at the time. One broad-
caster turned to an FCC
official at lunch while we
were there and said, "I
guess | have no hope but
to just hype back, huh?”
The official responded
with, “"that’s right.”” With
the new ruling has come
increased complaints to
the Commission and it is
obvious that the rating
hyping problem is head-
ing for a showdown at
some level of government
over the next few
months. ‘

Last year was, again, a
record year for com-
plaints at the Commission
with some 96,000 differ-
ent letters to the Com-
plaints and Compliances
division. Some 66,000 of
these registered the mass

complaint, that of too
much crime, violence and
horror on television. Rad-
io got its share of com-
plaints; indecency and
obscenity. One case was
singled out which named
WBAI in New York for
that station’s broadcast
of a George Carlin al-
bum- the case has not yet
been settled.

Another major concern
at the Commission is the
growth of Citizen’s Band
Radio. Bill Ray, Director
of Complaints and Com-
pliances, informed us that
just two years ago the
Commission received |i-
cense applications for
about one-million CB un-
its per year. That number
has since swelled to in
excess of one-half million
per month. Ray emphas-
sized that while they've
measured the number
sold, there are many ad-
ditional unlicensed units
operating. The Commis-
sion asked Congress for
more money to handle
the problem but there's
no resolution in sight at
this time.
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The payola trip i1s not
over either. Despite the

fact that the Commis-
sion for years could not
interest the Justice De-
partment in the issue of
payola, suddenly, about
three years ago, the De-
partment started to take
action. The Commission
had two full-time em-
ployees delegated to the
Justice Department and
the result has been six-
teen individual indict-
ments. Ultimately, most
of the complaints to the
Commission have proven
meer rumors. What
prompted the sudden in-
terest by the Justice De-
partment is still a ques-

tion.
The Commission ruled,
as of May 1, 1977, “If

either the AM or FM
station is licensed to a
community of over 100,

000 population, the FM
station cannot devote
more than 25% of the

average week to dupli-
cated programming. If
the station is licensed to
a community over 25,000,
but not over 100,000 pop-
ulation, it will now be
limited to 50% duplica-
tion. The “25% limit on
duplication will also be

extended to the smaller
markets’’, effective May

1, '79. This will undoubt-
edly mean greater growth
of automation and syn-
dication.

The Commission may
wield anocther blow to
small market stations if
power increases of up to
750,000 watts for larger
market stations are grant-
ed during slated Septem-
ber hearings —see Super-
Power story —The situa-
tion is complicated by
the international Union’s
planned reduction in sep-
arations (9khz as op-
posed to the present
international standard of
10khz), and use of super-
power stations outside
the U.S. up to 2 mega-
watts. This change is
expected to come in the
fall of 1978, and will
mean widespread inter-
ference with U.S. sta-
tions, especially on the
East and West coasts.
The Commission placed
a freeze on applications
as of June 30th. They
stopped accepting appli-
cations for either FM or
AM stations for the next
six months. A 600% fi-
ling increase over the
past few months has
the Commission facing a
huge backlog of proces-
sing and hearings.
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...FCC continued

Sansui and Motorola’ |

have proposed two new
systems to the National
AM Stereophonic Radio
Comittee. RCA, Sansui
and Comm Associates,

Inc. have presented other |

systems. There is good
talk that AM stereo could
literally become a wide-
spread reality in less than
two years.

Finally, forthcoming
hearings will address the
question of FCC involve-
ment in programming.
The hearings will attempt
to resolve differences be-
tween citizen’s group de-

mands for various types
of programs and First
Amendmant stand on 3
broadcaster’'s right to
freedom of expression.

These issues will take
time to solve and their
direction could change
with the possibility of a
Democratic  Administra-
tion. This most undoubt-
edly would mean a new
chairman and some re-
structuring of the Com-
mission. Pending, as of
press time, is  selection
of the replacement for
Glen O. Robinson, whose

| term ended June 30th.

ECSTASY, PASSION & PAIN
POISON

LONDON TO ROME
WHIRLWIND

BIMBO JET

GENTLEMEN & THE LADY
APACHE

DARREN WITH FLAVOR

OURFUTUREWILL

ROULETTE

ROULETTE/PYRAMID RECORDS
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BROADCASTERS
PROMOTION
ASSOCIATION, INC.

Box 5102
Lancaster, Pa. 17601
Phone 717-626-4524

By the time you read this the BPA
will have held its 21st annual
seminar {June 16th-18th). Some 500
people are expected to meet in
Washington for the three days to
discuss ways of promoting radio and
TV stations. Exactly who formed the
21 year-old organization isn’t exactly
clear. It s purpose, however, remains
the same; 10 create an atmosphere
that will allow for the exchange of
ldeas. Today the organization has
some 520 members and they range
from station promotion directors to
syndicators, students etc. It costs 65
dollars per year to become a mem-
ber of BPA (12 for students} and for
that you get the BPA newsletter,
ldeas magazine, and access to the

hbrary service,

The BPA newsletter is a monthiy
8-pager that includes news of the
organizations along with various
promotion-contest ideas run by var-
ious stations

Ideas comes out 6 times a year
and is an overview of successful
promotions and articles on promo-
tional type philosophy.

Pat Evans maintains the Lan-
caster, Pa. office and from there
receives calls from members asking
for ideas in specific- areas. For ten
years BPA has maintained a cata-
logue fite of successful promotions
and Pat spends her day looking up
just the night tnp for BPA members.

Lynne Anne Morian Grasz of
KOLN-TY [Lincoin, Neb.) has just
taken over as president of BPA, the
very first woman elected to that
office

SPEAK FORITSELF

D.C. LARUE

PAT LUNDY

JAKKI]

PHIL MEDLEY & THE M.V.B.
EGG CREAM
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THE NATIONAL

ASSOCIATION OF
BROADCASTERS

TODAY

[AED)

While the NAB is now
some 53 years old, it too
is beginning to go
through some changes.
President Vince Wasilew-
ski (boasting a new
$90,000 a year salary) has
begun to get flack from
both ends of the organ-
ization. Currently, there is
sentiment {(at least ex-
pressed by NAB board
member George Brooks
of KCUE-AM-FM in Red
Wing, Minnesota) to get

the NAB cracking on
needed legislation or else
oust Wasilewski as pres-
ident. At the same time,
the organization is facing
its first serious com-
petition from the newly
founded NRBA (National
Radio Broadcasters
Association). The NRBA
which charges that the
NAB is not radio-oriented
enough, has grown from
500 to 700 members in
just a short period of
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time. The NAB is, how-
ever, in no direct threat
of being overtaken. They
still nhumber around 4,000
or so members listed
in their W ashington
Building, as well as the
Broadcasters Club, con-
tinues to maintain a large
staff and a slick, business
like attitude.

Cause of some embar-
rassment, nonetheless,
was the loss of over 200
members who had not

VINCE WASILEWSK!,
N.A.B. President

paid their dues. The
wipeout of the members
off the books cost the

jobs of those who
apparently had not held a
tighter rein on col-
lections.

Some 15,000 people
were said to be in Chic-
ago for the NAB con-
vention last Spring and
the FCC was there in full
force as was most any
well known broadcaster.

Besides legislative bat-
tles, the NAB  has

instituted some other
kinds of radio station
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Wiley speaks at NAB

help over the past few
months. In a statement
of important activities
prepared for the Radio
Quarterly Report by the
RIO, it was noted:”The
Radio Information office
of the National Assoc-
iation of Broadcasters is
directly responsible for all
radio activities. Last fall
the RIO launched a 20
page monthly magazine
called RADIOactive for its
over 4000 radio members.
The magazine features
“how-to"" information re-

garding broadcast man-
agement, government
regulation, as well as

broadcast promotion and
programming ideas.

Also last fall, NAB
conducted its third
annual visitation for FCC
staffers to two small

market radio stations.
The impetus for this
stems from giving those
who regulate broad-
casting a first-hand
chance to see what they
are regulating -- and to
note problems particular
to small markets. This
tour will be repeated on
September 10, 1976.

May was National
Radio Month and NAB
supplied its members
with a host of sup-
plemental material. This
yvear’'s theme was
"“Thanks for the Radio”.
Local stations were urged
to talk about radio’s
importance to their com-
munities. One local
broadcaster we know in-
tegrated the ““Thanks for
the Radio’’ jingle with
several quick interviews
from people who depend
on radio for their news,

62

www americanradiohistorv com


www.americanradiohistory.com

erly Report Radio Quarterly Report Radio Qus

weather, information and
entertainment to produce
some very effective local
spots.

At the same time the
NAB issued 10 grants for
research in broadcasting,
ranging all the way from
"information and format
needs of radio station
personnel” to ‘“‘the role
of the commercial _radio

station in the local com-
munity: an attitudinal
study of commercial
radio station managers."’

It will be particularly
interesting to watch the
role of Wasilewski, the
kind of effective legis-
lation, and the effect of
the NRBA on the NAB
during the coming
months.

THE MOST ATTENDED CONVENTION
IN THE BUSINESS IS THE ANNUAL
GET TOGETHER OF THE NAB.
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We're Proud of
Our Record(s)
released in the
past nine months.

2 Albums

Foghat “Fool InThe Gity”

Todd Rundgren“Faithful”
3 Singles

Slow Ride
Fool For The City

Good Vibrations
More to Come...

Bearsville Records
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SUMMER REFRESHMENTS
FROM THE AMHERST FAMILY

THE MOST

EXPLOSIVE

@ NEW GROUP
" IN BLACK

~ MUSIC TODAY!

onfzﬁ
A

Records & Tapes

JOHNNY'’S
BEST ALBUM
EVER-ON

G
L=

Record;— & Tapes

~
\

. Distributed By Amherst Records
AIMHErST 355 Harlem Rd., Buffalo, N.Y.
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Radio Television

News Directors Association
“

The RTNDA s now
31 years old, sporting
1200 members, with
about 500 of them hold-
ing news director posi-
tions in both radio and
television. Only news
directors are allowed to
vote on Association
matters.

The RTNA is more
than a social club for
news folks. It's 35 dollar
a year membership dues
gives the newsman an
annual directory cover-
ing names and addres-
es of its members, a
weekly Communicator,
which “keeps the news
director informed as to
what's happening on

freedom of information,
feedback on problems
being met and solved at
other stations, articles
of interest to him on a
variety of subjects, job
changes and availability
of new talent and inter-
esting features.”

With the hot water
more than one news-
man has found himself
in, of late the RTNDA
has established a de-
fense fund for news-
men, faced with jail
sentences for refusing
to divulge confidential
sources.

The organization also
holds regional and an-
nual conferences with
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this year's major meet-
ing being held Decem-
ber 13th-15th in Miami
Beach. The keynote
speaker will be Walter
Cronkite.

RTNA maintains a
Washington office and
legal counsel at the
Capitol working for the
legislation, etc. John
Salbury, of KXL-AM-FM
in Portland, Is the cur-
rent president of the
organization and Wayne
Vriesman of KWGN-TV
IN Denver is president-
elect.

IT'S AMATTER OF TASTE
By Tom Cossie

Many times in your hectic tra-
els you pause at dinner with your
friends and/or business associates
and ask the question . . . “Perhaps
some wine?’’ In this day and age
of diaries, hitbounds, bullets and
demographics, one does not have
the time to research the more cul-
inary delights of liquidom.

Now, being the class act and
media person that you are and
considering the prestigious restau-
rants that you frequent, your
knowledge of wine may not yet
be on the front page with an un-
derline .., So.,. ta-da... this
little question and answer section
is dedicated to first, myself {be-
cause I'm tired or ordering Thun-
derbird, May) and second, to my
friends in our great radio and rec-
ord industry, who, just when they
are ready to order, say to them-
selves, "Aw, shit, if | could only
remember that flashy year or that
no-no we-we, was it Grevey Gallo
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Rothschild?!l Was it ‘64 or ‘72
that the grape treaders along the
Rhine had athletes foot?'’

Well, rest assured, the panacea
of the palate is at your fingertips.
Below are guestions and answers
which may be of interest to you.

Q What makes sweet wine?

A Sweet wine is made by
stopping its fermentation or bot-
tling it before fermentation is
complete.

Q What makes wind dry?

A Continuing fermentation
until all its sugar is used up.

Q Should all white wines be
chilled?

A Champagne or any white
wine is at its best thoroughly
chilled. Good wine should never
be chilled beyond coolness.

G | am having dinner with 5
people. | don't know what they
are going to order, more than like-
ly we order fish and meat; what
kind of wine do | ask for?

A Suggest a bottle of red
and a bottle of white.

G What are some good
years for French wines?

A White Bordeaux ‘70, ‘71,
‘73; White Burgandy ‘69, ‘71, '73;
Red Bordeaux ‘61, ‘64, ‘66, ‘67,
‘70, ‘71, Red Burgandy ‘61, ‘69,
‘71, '73.

Q  What is the difference be-
tween a bordeaux and a burgan-
dy?

A The grapes. Pinot Noire:
Red grape in burgandy. Chardon-
nay: the grape of white burgandy.
Cabernet sauvignon: Small, tough-
skinned grape which gives distinc-
tion to the red wine of Bordeaux.
Sauvignon blanc: The chief white
bordeaux grape.

Stay tuned to the next issue
where we will ask a Chardonnay
grape dressed in nylons and a gar-
ter belt to bend over and check
out our fermenting vats.
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OF RECORDING
MERCHANDISERS

NARM, the. Nationat Associ-
ation of Recording Merchandisers, is
the trade association which repre-
sents the merchandising segment of
the phonograph record indystry via
its Regular Membership. The Reg-
ular Membership of NARM is com-
prised of rack jobbers, independent
distributors, and retailers of phono-
graph records, tapes, accessories
and equipment. The NARM Assoc-
iate Membership congists of the
supptiers of all types of product and
services to NARM's Regular and
Associate Members, Virtually every
record and tape manufacturing com-
pany s .an Associate Member of
NARM. In addition, music industry
trade press, manufacturers of display
fixtures, printing and packaging
services are also Associate Mem-
bers. In 1976, 325 companies com-
prised the NARM membership.

9
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L



www.americanradiohistory.com

erly Report Radio Quarterly Report Radio Qua

18th Annual
NARM Convention
Diplomat Hotel/Hollywood, Fla.
March 4 - 9, 1976

Jules Malamud, NARM President,
is now serving his fifteenth year as
the Association’s first and only chief
executive officer. In conjunction
with the NARM Board of Directors,
the Chairman of which is Daniel
Heilicher of Pickwick Internationat,
Jules ‘Malamud has the primary
responsibility for all NARM activities
and projects, including the annual
cconvention. More than 1500 industry
members and their wives attended
the 18th Annual Convention at the
Diplomat Hotel in Hollywood,
Flonda in 1976. The 19th Annual
Convention will be held March 4-9
at the Century Plaza Hotel in Los
Angeles, California.

The direction of NARM's activity
through the years has always been
dictated by the needs of the NARM
membership in particutar and of the
music industry in general. The 1976
Convention program illustrates

this sensitivity to the needs of the
industry. Executive education—a
primary focus at ali NARM meetings

was highlighted at this convention
with such speakers as Arthur Taylor,
President of CBS, Inc.; Dr. Mortimer
R. Feinberg, eminent industrial
psychologist; and Robert Curtis, one
of the nation's leading experts on
security.

Responding to the industry need
to reassess its marketing and cre-
ative approaches because of the
changing demographics which  will
see fewer teen-age buyers and a
45% increase in the 25-45 year old
market within the next 15 vyears,
NARM sponsored a consumer re-
search study into this growing adult
market.Joseph Cohen, a graduate
student at the Baruch Coliege of the
City University of New York, piloted

NARM '76--Kenny Gamble, Philly Inter.,

John Reid, manager of Elton John; Jules Malamud, NARM President;

Leon Huff, Philly

Inter., Walter Yetnikoff President, CBS Records
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the project, and reported on its
findings at the Convention. A panel
of some of the most astute market-
ing people In the induslry analyzed
the results of the survey and its
irmplications for record companies
and merchandisers alike. Panelists
were Jack Craigo, CBS Records;
Michael Kapp, Warner Special
products; Louis Kwiker, Handleman
Company: David Rothfeld, Kor
vettes: and Alvin Teller

Because the music industry is
now “'big business” and not oOnly
influences Wall Street, but is in
fluenced by wall Street, a unique
panel session at the Convention saw
a group of analysts from the
financial community exchange ideas
with an equally knowledgeable
group of industry executives in an
erudite exchange entitled ‘"Music
and the Money Game: As Wall
Street Sees Us™. Participating were
Emanual Gerard, Warner Communi
catons: Charies Klein, Lehman
Securities, Cy Leslie, Pickwick Inter.
national: David J. Londoner, Wert
heim and Co.; | Martin Pompadour,
American Broadcasting Company;
Harvey Sandier, Goldman, Sachs
and Company; and Sheldon Wool,
CBS Records

The anti-piracy program in which
NARM has actively participated
since its involvement in the passage
of the first Federal Anti-Piracy Bill in
1871, continues as the Association
and its members work actively in the
states which do not yet have such
leglslation. Of particular importance
10 the industry’'s fight against the
sale of illegal product has been the
active role of its membershlp in
working with Federal and State law
enforcement agencies with other
industry organization such as RIAA,
CMA, and NMPA in the fight
against illegal product. A regular
NARM Anti-Piracy News Digest
keeps the industry informed on
apprehension, indictments and pro-

[

secutions resulting from both Fed-
eral and state anti-piracy legislation.

Always active in legislative
malters which affect the industry {
in addition to those related 1o
piracy! NARM has played an active
role In the campaign for a revised
Federal Copyrnight Law., Most re-
warding was ils cooperative effort
with RIAA in fighting proposed
legisiation in California which would
have unfairly taxed records and
tapes,

With the needs of its membership
in mind, particularly the frowning
Regular Membership which rep-
resents every type of mass merch-
andiser of music, in the summer and
tall of 1975 NARM held individual
conferences for each of the seg-
ments: Retailers, Rack Jobbers and
Independent Distributors. The
success of these conferences lead 10
the 1976 Mid Year Conference,
which wili be held at the Continental
Flaza Hotel in Chicago, lllinois
September 21-23, an all-business
conference which will provide
opporiunities for the three Regular
Membership segments 10 meet both
individually and as a group. Educat-
ional seminars will be specifically
aimed at middle-management and
young executives. Highlighting the
conference is a speech by Professor
Theodore Levitt of the Harvard
Graduate School of Business, on
creative marketing approaches to
the growing adult market. a devel-
opment of NARM's program to
meel the opporiunities presented by
this expanding market.

NARM continues to be the only
industry organization which honors
best-selling praduct produced by the
music industry. Each year since
1958, NARM has presented at each
year's convention, awards to the
best-selling recorded product. The
validity of these awards, which are
based on the actual dollars spent by
consumers, are the only industry
awards based on actual sales.
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Top Photo--Jimmy Carter, with NARM Scholorship Award Winner
Bottom Left--Bob Fead accepts. Bottom right--So does Ahmet

Ertegun

Qne would be remiss, in reviewing

the NARM program, to oOmit the
NARM Schotarship Foundation.
Founded in 1966 for the purpose of
providing scholarships to employees
ana children of employees of NARM
member companies, 105 scholarship
recipients have received oOver
$400,000 in financial aid. William G.
Owen, Secretary of the University of
Pennsylvania, has served as the
Foundation’s academir coOnsultant
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since the inception of the Found
ation

It is difficuit to predict what
directions NARM activity will take.
One thing, however, is cerlain.
Wherever the industry needs lie, in
whatever areas the NARM mem
bership requires its association 10
respond, it will. NARM, the music
industry association, will serve the
industry which created and nuflured
it
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RECORDING INDUSTRY
ASSOC. OF AMERICA, INC.

One East 37th Streot
Now York, New York 10022

“BIG PAPRPA QIF
TIHE, RIECQRID
INIDUSTIRY™

I'm a smash! Color me goid. The
recording Industry Association of
America, after less than a decade of
existence, is beginning to get its
name around. Not only because of
the gold records they certify with
each copy of the weekly trades, but
because they have made huge
strides in areas which have plagu d
record manufacturers the most;
namely piracy, copyright rewision,
and general overall overhead.

Stan Gordicolif is the president of
the RIAA which now lists 46
member companies, along with 6
other associate members. Its shining
star is new legislation against record
piracy over the past couple of years
Almost 20 states have nstituted
anti-piracy laws, now, an asclivity
which at it's "zenith’' was estimatad
to be siphonning off over $250
million a year from the recording
industry. Fines and prison punish
ment have been made stiffer by the
new laws and there are continued
reports of convictions.

In another mark of achievement
the RIAA has recently gotten new

laws prohibiting sound alike record-
ings, presented to the public as
originals. Advertising now is ex-
tremely fimitede to the truth about
the product in the media and all

product must contain a warning:
“"This is not an original artist
recording

The RIAA has been, and is sull
concerned about postal and freigh!
rates, taxes on royalties

They even have an Engineering
Committee whose latest function
has been to investgate the poss)-
bility of introducing a subsonic
signal Into authentic recordings to
aid in law enforcement of pirated
product, but as yet nothing has
been achieved in that angle.

The RIAA plaudits are impressive.
Their membership is just as impres-
sive...Coltbhumia, Capitol, WEA,
MCA....the majors are all there. New
memberstup dues prices for smaller
companies promises a further
growth into the literally hundreds of
mama and papa manufacturers
across the country. In the meantime
lets talk about the Go'd.
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GROUP PROGRAMMERS
AND CONSULTANTS

The following is a list of pro-
grammers, consultants, and group
executives for radio. As this infor-
mation came inch-by-inch, we
realize that there are probably
missing consultants and groups. If
you are one of those, or if you know
of one, please contact the Radio
Quarterly Report office so that we
may make this even more complete
in our next issue.

Nick Anthony, VP-Programming
Globetrotter Comm.
1I1BM Plaza

Chicago, Ill. 60611

can usually be reached at:
3940 Euclid Ave.
Cleveland, QOhio 44115
216-391-1260

WIXY - -Cleve.

WVON-Chic.
WDOK-Cleveland
WGCi-Chic.

WOEE-Detroit

Bud Armstrong-Exec. P.D.
Storz Broadcasting
Kiewit Plaza

Omaba, Neb. 68131
402-342-4700

WHB-K.C

KOMA.-Okla. City
WOAM-Miami

KXOK-51. Louis
WDGY-Minn.

Ralph Bodin, Pres. Radio Div.
Combine Comm.

1101 N. Central
Phoenix, Az. 85004
602-258-7333

KSDO-San Diego
WWDJ-Hackens

WS AI-AM/FM-Cincinnati
KIS-AM/FM-L A,
KEZL-5an Diegu
KTAR-Phoenix
KBBC-Phoenix

Julian Breen, Gen. Mgr. Prog.
Greater Media

96 Bayard St.

New Brunswick, N.J.

Can usually be reached at:
wMGC

1212 Walnut St.

Phila., Pa. 19102

WPEN-Phil.

WMGC-Phil.

WHND-Detroit

WMJC-Detroit

WGAY -AM/FM-Wash.
WCTC/WOMR-New Brunswick
WGSM-Huntington, L.J.
WCTO-Smithtown, L.I.
WESO-AM/FM-Southbridge, Ma.
WTCR-Ashland, Ky.
WHEZ-Huntington, W. Va.

Robert Burch
Century Bro..cicasting
875 N. Michiuun Ave.
Chicago, Ill. 60611
KSHE-St. Louis
WABX.Derrnit
KWST-L.A

Dick Carr, VP Radio Operation:
Meredith Broadcasting

550 Pharr Rd.

Box 11920

Atlanta, Ga. 30355

404-892-0092

WGST-Atlania

KCMO/KCEG-K.C.

wOow-0maha

KEZO-Omaha

Bob Cole-VP
CBS-FM Stations
51 W. 52nd St.
NY, NY
212-975-3558
WCBS-NY
WEEI-Boston
WOCAV-Phil.
WBBM.-Chic.
KNX-L.A.
KCBS-S.F.
KMOX-51. Louis
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The following is a list of programmers, consultanta, and group executives
for radio. As this information came inch-by-inCh, we realize that there are
probably missing consultants and groups. If you are one of those, or it you
know of one, please contact the Radio Quarterly Report office so that we
may make this even more complete in our next issue.

Paul Drew

RKO Broadcasting
6255 Sunset Blvd. Suite 724
L.A., Ca. 90028
213-462-2133

WAXY -Ft. Lauderdale
WGMS-Wash.
WRKO-Boston
WROR-Boston
KRTH-L.A.

KHJ-L.A.
WHBQ-Memphis
WXLO-NY

WOR-NY

KFRC-S.F.
WFYR-Chic.

Loring Fischer, VP., Gen. Mgr.
Bonneville Broadcasting
Consulting

£.0. Box 640

274 County Rd.

Tenafly, NJ 07670

201-567-8800

INote: Company

consult a station in addition
to music servicel|

Jay Hoffer, VP Programming
Hercules Broadcasting

P.O. Box 6347

Sacramento, Ca. 95860
916-482-7100

KRAK-Sacramento
KEWT-Sacramento
KMPS-Seattle
KEVT-Seattle

Sam Hoiman

Star Stations

8901 Indian Hills Dr.
Omaha, Neb. 68114
402-391-7800
KISN-Portland
KOIL-Omaha
WIFE-Indianaopolis
KEFM-Omaha

Art Holt, Pres., G.M.
Hoit Corp.
Box 11N

Keith James

Bethiehem, Pa. 18016
215-865-3775
WGPA-Bethiehem
WEZV-Allentown

CKXL

Box 1140
Calgary, Alb., Canada
403-264-8000
CKLG-vancouver
CKXL-Calgary
CHED-Edmonton
CKY-Winnepeg
CHAB-Moose Jaw
CHFM-Calgary
CKLG-Vancouver
CKT-Winnipeg

Dick Jensen-GM Radio
Natiowide

246 High St
Columbus, Ohio 43216
614-227-7111
WNCI-Columbus
WPOC-Baltimore
WGAR-Cleveland
WKSW-Cleveland
WLEE-Richmond

Wally Jorgenson, VP Radio
Jefferson Pilot Corp.

1 Julian Price PL.

Charlotte, NC 28208
704-374-3500
W8IG-Greensboro
wQXI-Atlanta
WBT-Charlotie

KIMN-Denver

George Johns
Fairbanks Broadcasting
283% N. lllinois
Indianapolis, Ind. 46208
317-924-5211

WIBC-Ind.
WHNAP-Ind.

WIB G-Phil.
KViL-Dallas
WRMF-Titusville
WvBF-Boston
WKOX-Framingham

Cont. on page 110
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PERFORMING
RIGHTS
SOCIETIES

By Eddie Reeves

/The American Society of
Composers, Authors, and
Publishers (A.S.C.A.P),
Broadcast Music Incorpor-
ated (B.M.I.), and the
Society of European Stage
Authors and Composers
(S.E.S.A.C.) are the per-

forming rights societies 1n
the United States. These
are organizations whose
purpose it is to collect for
their member songwriters

and music publishers,
moneys payable to them for
their respective copyright-
ed works by virtue of
public performance for
profit of said works. This
right was granted to the
creators and owners of
copyrighted works by the
Copyright Act of 1909,
which is today the govern-
ing law regarding such
rights.
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Public performance for
profit refers to airplay on
radio and/or television in
that such performance
creates a listening audience
and in turn revenue {and
possible profit) from adver-
tising. This also applies to
music performed in con-
certs, restaurants, night
clubs ete. Only juke boxes
are excluded in that they
did not exist in 1909 when

the copyright act was
passed by Congress, and
subsequently a strong

lobby has kept them ex-
cluded.

The major sources of
income for songwriters and
music publishers are: 1)
record and tape sales
{known as mechanicals), 2)
print sales (sheet music and
songbooks), and 3) public
performance for profit
(known as performances). It
is the duty of the music
publisher to collect all the
moneys earned by copy-
righted works and to then
pay to the songwriter his
share of the income (rough-
ly 50% of total), with the
exception that the perform-
ances are paid directly to
the writers by the perform-
ing rights societies.

Mechanicals are collected
by the publisher from the
various record companies,

|

cy. Print moneys are collec-
ted by the publisher from

I the music print company or

companies who have been
granted the right to print
and distribute for sale the
said copyrighted works.
Performances are collected
from the performing rights
societies - A.S.C.A.P.,
B.M.I, and/or S.E.S.A.C.
Any one copyrighted work
is usually licensed by only
one of these societies. The
society is determined
according to which society
the writer is affiliated with.
In some cases a song will
be written by a composer
belonging to A.S.C.A.P.
and a lyricist belonging to
B.M.1., and in such a case,
both societies collect each
writer's share of income,
and thereby such work is
licensed by two societies.

In 1975, a total of over
$137,000,000 was collected
by these societies in the
United States and after
operating expenses, they
paid out about $112,000,000
to over 50,000 songwriters
and over 17,000 music pub-
lishers. It is interesting to
note that each society has
its own method of deter-
mining who gets how much
of the performance moneys.
A.S.C.A.P. has 24 field
offices which have em-

usually through some ployees who at the direc-
agent, the most used one tion of an independent
being the Harry Fox Agen- research organization actu-

3
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ally record various radio
programs. These tapes are
sent to A.S.C.AP.'s New
York headquarters where
forty to fifty music moni-
tors identify the music con-
tained on the tapes. The
A.S.C.A.P. music contained
therein is used as a sample
and is then fed into a
complex statistician’s for-
mula to determine pay-
ment. B.M.I. sends to radio
stations a logging form that
the station fills out over a
seven day period. About
300 stations log each month
with a cycle of any one
station being logged at
least once every year or
two. Both of these societies
log all radio and television
network performances.
S.E.S.A.C. divides their col-
lections among their mem-
bers based on trade charts
and other such information
which helps determine the
general popularity and use
of the various works in its
repertoire. The collections
made by each of these
societies from the radio and
television stations and
night clubs, concert halls
etc. are for a license that
gives the establishment the
right to use any part of the
performing rights societies’
repertoire for performance
for profit. The license fee
for radio and television
stations is usually based on
a very small percentage of
the radio and/or television

stations’ gross income, and
the negotiation of these
fees is renewable every few
years.

A.5.C.A.P. was formed in
1914 when Victor Herbert,
upon hearing one of his
songs performed in a night
club, demanded to be paid a
fee and recognized the need
for a collecting agency. He
and other songwriters soon
after established the
AS.CAP.

B.M.I. was formed in
1940 by about 300 broad-
casters as an attempt to
increase the broadcasting
industry’s bargaining power
with A.S.C.A.P.

S.E.S.A.C. was founded
by Paul Heinecke in 1931 as
an alternative to
AS.CAP. It is the smal-
lest of the three societies
and collected about
$2,500,000 in 1975, com-
pared with A.S.C.A.P.s
$85,000,000 and B.M.l.'s
$50,000,000.

For all you get-rich-quick
fans, here is what you can
expect within one year
after your song becomes a
big hit—$30,000 to $60,000
from writers’ share of per-
formance moneys and
another $10,000 per one
million records sold. A song
that gets recorded many
times and becomes a
“standard” can earn a
writer $20,000 or more per
year, perhaps for many
years.
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WOMEN IN THE BUSINESS

Yesterday’s joking is just ab-
out over. The "Rhoda Looks At
Recipes’”’ and ‘'Candy’'s Commu-
nity Calendar” to which those of
the female gender have been rele-
gated in the past radio days has
now turned to full-fledge on-the-
air constantly disc jockies and
news people. A recent Radio
Quarterly Report survey has be-
gun to show that the 'girls” have
grown to women.

Fully 58% of the stations sur-
veyed in the top 200 markets
show at least one full-time female
newsperson or disc jockey. True,
29% were news folks, but 14% of
the stations also showed full-time
daily on-the-air announcers., Add
to that the brave stations who
have at least one of both and
you've got the 1976 women in
radio story.

The other 9% put their Ms, on
the weekend, with 2.5% news and
6.5% announcer shift.

American Women in Radio
and Television, an organization
based in Washington, cites 2200
on-the-air broadcasters, adminis-
trators, writers, publicists, direc-
tors, executives; i.e,, their mem-
bership. This includes radio and
television,

The Radio Quarterly Report
survey was the response of a dou-
ble mailing to 2700 radio stations
in all formats. 964 staticns re-
turned the questionnaire. The
sampling was completely random.
The people cited work in all for-
mats: Classical, Religion, Spanish,
Album Oriented Radioc, you name

it.

1
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AMERICAN WOMEN
IN RADIO-TELEVISION

1321 Cdnnecticut Ave. N.W.
Washington, D.C. 20036
202-296-0009

American Women in Radio
and Television is now 25 years
old. Their goals are certainly dir-
ected toward proper legislation
and treatment of women's roles in
broadcasting as it has to do with
Washington. At the same time,
however, equally important are
the various projects designed to
educate their members in all pha-
ses of broadcasting. They've pub-
lished such periodicals as "Thot
Starters,”” an indexed collection
of 354 pages of brief advertising
copy to stimulate the imagination
of copy writers; “The World of
AWRT,”” a study of the profes-
sional specializations, and various
other pericdicals on various pha-
ses of broadcast management. In
addition they publish a bi-month-
ly newsletter called ""News and
Views,” and an annual member-
ship directory,

They hold an annual conven-
tion each spring {just completed)
as well as 7 regional fall conferen-
ces. Local chapters {50+ across
the US} also hold their own meet-
ings.

The record business also is be-
coming more female oriented and
in the next issue of Radio Quar-
terly Report we will present our
study on that area,
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Use this book
‘he next time you’re asked about
Radio Audience Estimates.

| magg,%%
AWWM

S —

of the book that teils what Radio Audience Estimates mean, r
how they are calculated, how they can be used.

Name I
Address {
Company '
City State 2ip '
Mr. Sherm Brodey
Dwrector of Communications I
Arbitron
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Beltsville, MD 20705
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Nancy Sain

A few months ago |
Nancy had her first
opportunity to meet |
one of her heroines, |
Spector Record’s |
head, Florence Green- |
burg. They sat over |
in the corner away |
from the rest, at a
party and talked.
Florence asked
Nancy how she felt
being a female
among a generally
male ordered profes-
sion; namely record
promotion.

I don’t think it's
been a detriment, I
feel it's been an as-
set,” Nancy told her.

Florence  agreed.

That’'s how she had
found it as well.

In six years of
attending conven-
tions, constant tele-
phoning, visitation to

some of the nation’s
smaller markets,
Nancy Sain has made
a name for herself
nationally. She sits
in an office over-
looking the patio at
UA and with phones
literally in both ears,
she carries on two
other conver-
sations with people
in the room. She has
as good a working
knowledge in the
disco area of the bus-
iness as anyone.

As she left for the
Bobby Poe conven-
tion, the first of
June, we asked her
to write something
on herself for this
section of the book.
The following is her

reply..........
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Making someone write about themselves is really
one of the most unfair things to do to someone,
especially someone employed in our industry where a
strong ego is necessary just for day-to-day survival.
It’s a little hard to say I'm great, modestly.

My first serious job in record promotion started
in 1970, with Gregar Records, owned by George
Greif, famous entrepeneur. I was there for a couple
of years. When I left, I moved north to San Francisco
and went to work for Dr. Hook and was involved in
the “Cover of Rolling Stone” campaign. This was my
first successful venture in the business. When I came
back to Los Angeles a year later, I started working on
various independent projects. At that point [ was
working for Bob Wilson at KDAY as part-time music
librarian. Later I formed an independent promotion
company working with Macey Lipman’s marketing
organization. The experience with Macey’s company
was a good thing for me. [ specialized in national
secondary marketing and promotion. I worked Mac

Davis’ “One Hell of a Woman.”
Subsequent to working with Macey I took a job

with Neil Bogart at Casablanca Records in April of

'74. I became “Kissized” and marched forward in the
Kiss ariny.
Now I work for Ray Anderson at United Artists,

by the time this is printed I’ll have assumed the Nat-
ional Singles Director position.

In the future I look forward to evolving into a
total marketing professional. I intend to refine and
develop my skills and technique to the point where it
can be applied to the mass marketing of any
commodity.
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We went to San Francisco to do
a story on KSAN. But after sitting in
front of their pretty 5 foot tall,
dynamic program director, we real-
ized we had two stories. One of
them had to be on Bonnie Sim-
mons, who for over a year has been
the guiding force of this most
successful station. She /s the PD.
She doesn’t look like it, and you
have a hard time imagining her
calling a jock in for a chewing out,
but she does program the station.
Not only that, for some 6 months
after the death of Tom ODonohue,
she was also the GM.

"l want this station to be the
best,” she explained. | want the
people on the air to be their best as
well. Not only that my ass is on the

Bonnie Simmons, KSAN Progra Director

line. | don’t want to intimidate them
though. I'm much too short. | know
i"s not going to do me any good to
jump up and down. They're just
going to laugh at me and say ‘she’s
cute when she’s mad.’ | have to use
other ways to get what | want. |
guess my biggest problem is just
that. I'm not tough enough. | guess
I'll learn it. But | don’t think I'll ever
get used to firing people. I'Nl do it
but | sure don't like it.”

Bonnie is 27 vears oid. She grew
up in New York and Denver, work-
ing with the group, the Family Dog
and Music West prior to coming to
San Francisco. She continued work-
ing with Family Dog for awhile after
moving to the west coast and then
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WOMEN IN

" BONNIE
SIMMONS

PROGRAM
DIRECTOR

SAN FRANCISCO

spent the next few vears as a buyer
for record c.stributors. She joined
KSAN some 5% years ago as music
librarian, then jumped to public
service director, operations director,
part time jock, then full time jock
and finally prograrm director. Along
with her PD duties she pulls the
10AM-2PM shift. “Each step” said
Bonnie, "helped me get ready for
the next one.”” KSAN is the only
station she ever worked for. Don-
ohue was a very heavy influence on
her.

“He will always be one of my
favorite people. | have Tom to thank
for just about anything | was given
here. | worked hard as well, but
Tom was always good about fight-
ing for the people who were work-
ing for him. He was good at pushing
you a little further than what you
thought you were ready for, to see
if you could handle it. He let you do
it yourself. When it came down 10 a
crisis you'd work around the clock
to please him. There aren’t many
people like that.”

How does a lady like Bonnie
handle her position? One way is by
not emphasizing the fact that she is
a female. "“"You're just a person,
working in radio along with a lot of
other people. We grew up together.
I can’t tell you if it's different to be
a woman in my position or not but
I've never felt being female kept me

from getting a job. In fact it
sometimes has probably helped me.
The staff challenged me, when | first
became program director, but not
because | was a woman, | don't
think. | had to go through that
hazing just like anybody else.”’

What, as a program director is
Bonnie trying to accomplish? ' Sorme
days just getling through it all,” she
laughed, "but | do get uptight. I'm
not exactly mellow all the time."’

What happens to get her uptight?
"I don't like announcers to be
boring...you know, go on about their
personal problems on the air, i.e.
their headache hangover or the fact
that they didn’t get some sleep last
night.” Another thing is playing the
same music In the same sets from
day to day. The other thing is |
prefer to think the audience is more
intelligent than they’'re usually given
credit for. | don't think you should
lie 10 them ; don't bullshit.”

There's more about this lady in
our story on KSAN. Just suffice to
say here that Bonnie leaned back
ang lamented, ““Were | 1o leave
KSAN | have no idea what I'd do,
where I'd go.”” In the meantime, the
ratings ang the sales are good and
Bonnie Simmons looms as  an
example of what even a “‘short’” gitl
can accomplish when job oppor-
tunity is not based on sex, but on
ability.
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CAMELOT IN DIXIE

On Location in Macon, Ga.

| By Bob Hamilton

The black arms extended into the
dishwater in the kitchen of the Gray
Hound Bus Station and the bits of
food floated to the top. The dish-
water looked down and the words
came to him, ""Tutti Fruitti, it's all
rooty.”” Just four doors down was
Miss Anne’'s Tick Tock Lounge and
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A study in
Southern
Architecture:
The new
Capricorn
Records offices
(above), built
alongside the
original

(right).

Little Richard, as he came to be
called, would, after work, head for
Miss Anne’s late at night to put the
words into sound. On this small
block on Broadway in Macon,
Georgia came the birth, not only of
Little Richard’s music, but of count-

less others like him.
== ==— o= = b S = =550
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Phil used to wait outside the Douglas Theatre while
Otis performed. White people weren’t allowed.

Take Johnny Jenkins and the
Pine Toppers. Take Phil Walden.
Phil was a student at Mercer Uni-
versity and had the job of booking
bands for school dances. He was
particularly infatuated with R 'n B
Phil booked Johnny and while there
was obvious talent throughout the
band, Phil was most impressed by
the lead singer. His name was Otis
Redding. A friendship was struck
and the rest is music business
history. Phil began 10 manage Otis
while continuing 1o go to school.
Coming, himself, from a rather im-
poverished background, Phil found
that he didn't have the money to
continue. The story is told that upon
hearing this Otis handed Phil a
brown paper bag full of crumpled
bills and coins. Otis felt it important
that Phil finish college, and he did.
Needless to say, in Macon 15 years
ago it was less than acceptable for
whites and blacks to socialize. Phil,
for example, used to wait outside
the Douglass theatre, while OQtis

performed inside. White people
weren’t  allowed. But despite
cnticism, Otis and Phil stuck to-

gether and success after success
came thesr way. In 1965, after a two
year trip in the Army, Phil returned
10 Macon just as black music was
beginning to gain mass appeal.
Phil's successes with Qtis brought
more and more black artists to Phil's
management-booking company and
from here developed, what is today,
one of the world’s largest agencies.
Otis was killed in a plane crash in
December, 1967 and while the
agency continued, it set Phil back
for sometime. In 1969, he was in the
studio with Wilson Pickett and Rick
Hall (recording “'Hey Jude”) and
suddenly the lead guitar player
caught his attention. It was Duane
Allman. Phil persuaded him to return

tv Florida and start a band. They
moved to a farm just outside of
Macon and jammed for six months.
Frank Fenter was head of Atlantic
records in London and had come to
be friends with Walden while Otis
was performing there. On visits to
the US, Frank would go to Macon
and visit Phil and on one particular
occasion, Phil brought an acetate of
the Allman Brothers band and Frank
noted it blew me away.” With the
persuasion and help of Jerry Wexler
{he advanced them 75,000 dollars),
Frank and Phil started their own
record company.

‘We were going to call it Exit
records,”” Frank recalls. "in a
drunken stupor one night the
thought it us that the exit sign was
the most well known sign there was.
Wexler, when he heard about it
said, 'Are you crazy?’ He felt it was
a negative name.” Jerry and Phil
were both Capricorns and from this
emerged Capricorn Records.

The Altman Brothers success has
been incredible. Their breakout
came mostly from the fact that
Walden had them constantly booked
and this exposure, for sure, sold
records. This was duplicated with
the Marshall Tucker band, who Phil
and Frank found one night while
they were playing at Grant's
Lounge. Tucker toured with the
Allmans and, once again, the con-
stant exposure broke another hit act
for Capricorn.

Today they have further success
with Wet Willie, Elvin Bishop and
hopefuls like Martin Mull and Marcia
Waldorf.

Besides Capricorn Records, there
is the Phil Walden and Associates
management agency and the Para-
gon booking agency. The little office
begun so0 many years ago by Phil

B e —— e~ ———  —————
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The Hollywood and Vine of Macon.
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*“CHER COMES DOWN AND WALKS AROUND TOWN
AND NOBODY BOTHERS HER.”

and Onis now employs well over a
hundred people. An article in For-
tune reported that they have
grossed over 15.7 million dollars in
the past three years.

My own visit 10 Macon astenished
me. Situated about 80 miles south
of Atlanta, a ratlly Eastern airlines
jet set down in a typical small
southern airport. That was about the
only time | used the word "‘typical”
while | was there. Former Capricorn
promotion man t{and long time
friend} Dick Wooley picked me up at
the airport and drove me 10 the
city’'s best hotel and largest {8
stories} building. They were quite
used to long hair and L.A.-N.Y.
visitors. "Cher comes down and
walks around town and nobody
bothers her”, Dick told me. From
there | got my first shocker of the
evening. To dinner at Le Bistro. Not
a cat-fish place but what one could
describe as a typical London rest-
aurant of sorts. When Frank Fentor
moved from London to Macon, he
grabbed the entire staff of his
english restaurant (including not
only chefs but bus-boys as well) and
carted them to Georgia. We sat
down and in the back where there
were 10 or 15 long-hairs seated in
heavy discussion: “"The brothers are
having a meeting of some sorts’,
Dick told me. “"They're finally back
in the studio and | hear it's going
really good.”” One by one they came
by our table as the meeting broke
up. The discussion centered around
tennis (some have their own courts)
and antique cars and how drunk
somebody was the night before; no
talk about music.

Two of the original members of
the group were missing. One rmight
several years ago, as you will recall,
Duane was nding his hig Harley-

Davidson chopper over to Barry
Oakley's house for a rehearsai. He
tned to pass a truck, noticed he
couldn’t rhake it, tried to get back
in, and his head struck a crane
hanging from the truck. He was
killed instantly. “"Barry was never the
same after that”” Dick explained.
‘They were awful close.”

One year and one week later, Dick
had seen Barry on a Saturday
morning and they discussed the
rehearsal for the brothers that night.

Dick had waited for Barry 10 meet
him so they could go to the hall
together but after a period of time,
and no Barry, Dick went by himself.
When he arrived at the rehearsal
location rather than hearing instru-
ments he heard party sounds. The
liquot was flowing and the cause for
the reaction was this. On his way in
that afternoon  Barry, on  his
chopper , had plunged through an
mtersection and crashed into the
side of a bus. The impact split his
helmet open butl he appeared to be
okay. He was taken home and a few
hours later he suddenly collapsed
and died. "They were celebrating?”
| asked. “"That's the way things are
done down here,” Dick told me.
‘Beats all that sad stuff.”

A night on the town in Macon,
Georgia is different from that of any
other southern community I've ever
visited. We went from one club to
another and listened to music. In no
place was it short of super. “There
are some 500 musicians living here,
professionals, being booked across
the south. Add to that their families,
and the groupies that hang out, and
you've got one helluva big music
industry in an awfully small place.”
The result is a hipness and a class
unduplicated in any other southern
City.

L S—— el = e
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BEFORE & AFTER: Gregg Allman as he looked
with Hourglass (Top) and as a Brother (Insert).
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Carolvn Brown
Walden), Frank Fenter,

Macon's population is  about
120,000 people, but just a few miles
(8) away is Water-Robbins. The
combined population of Bibb-Jones
countles is over 250,000.

There's plenty else unigue about
Macon. Back during the civil war
residents of the city got word that
Atlanta was burning and they went
out 10 meet the Yankee troops with
white flags. Only one cannonball hit
the town during the entire war. That
shot went through the window of
one house and rolled upon the floor
into the corner. The house still
stanas today and s called {as it
would be} the "Cannonball House.”
What this has done is preserve the
early architecture of Macon and that
makes it {with its southern colonial
structures) one of the south’s most
beautiful cities as well.

Waliden couid be bitter about
the vears he was condemned for his
association with blacks. But he's
not, Capricorn acts have held
benefit concerts for the city and
have raised money for buses for old
people, television sets for the jail,
provided scholarchips, built parks,

L to R: Phil Walden, Rudi Slezar {German publisher visiting Macon),
(Director of publishing & executive
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secretary to

promoted race relations and pretty
well influenced the city to the place
where, in fact, they own il. The city
is centered around Capricorn, as
exemplified by the fact that when
Wooley decided to leave Capricorn
and start his own lacal label {Rabbitt
Records} it made front page head-
lines in the local paper.

Walden has expanded past the
record business in fact to real
estate, a nightclub, and an amuse-
ment park, not 1o mention a heavy
involvernent with Jimmy Carter. The
end of the expansion is still not in
sight

| was so taken by Macon, Ga.
that a planned departure was held
up as | spent an afterncon at the
beautiful home of Frank Fenter,
where we sat around and talked
about the business. As you walked
outside among the huge flowers
and greenery, and listened to the
quiet and realized from whence it
had all come, you saw the argument
in Dick's comment: "Few peopie
would really believe it, so don’t write
100 much. For me though, it truly is
Camelot in Dixie.”
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{Above} Wet Willie,

{Left) Elvin Bishop,

{Bottom} Marshall Tucker
Band
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-The Record Exec.

By JOE SMITH
PRESIDENT, ELEKTRA/ASYLUM

A long time ago I made my first industry
speech. I've now moved ahead of Clive
Davis, Stan Gortikov and three others in
communicating the deep and convoluted
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messages from my psyche and heart of
hearts. Fortunately I've got somewhat of a
sense of humor and get away with passing
along all that jive to various audiences in
various locales.

To consign to paper some additional
thoughts is challenging however, and I've
been on a “Promote the Promotion Person”
kick in 1976.

The absolute best training ground for a
record company chief is in the ranks of
promotion. The best, brightest and young-
est of our people are out hustling records to
the thousands of radio stations who will
have them.

Their work weeks are a melange of
dropping words familiar to the program-
mers’ ears (took a nine point jump at FIL;
good phones at CK; bulleting on all charts;
687 Gavin correspondents, etc., etc.,);
chauffeuring artists through the streets of
town; buying advertising; talking to hot
lines; attending sales meetings and creating
expense accounts.

That promotion man or woman has an
opportunity to touch on most of the
important functions of this industry.If he or
she would then avail themselves of that
opportunity and give each area the proper
priority, we’d have the best trained cadre of
comers in the history of our relatively
young business.

Big buts, though....the glamour over-
whelms the young and impressionable
promotion man. The affiliation with a
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colossus in California or New York be-
comes more important than the nature and
quality of the affiliation. The ability to hand
out free records, tickets and T-shirts
becomes an important part of the role. All
of the above prevails in promotion.

And because of it, the headquarters
people find it hard to take most of the
promotion people seriously. Age is no
handicap...immaturity is. Hanging out is
valuable but thinking and creating is ever
more so.

We love it when a promotion person asks
to take a shot with a record...when he
proposes a promotional campaign...when
he fights for advertising money...when an
artist raves about his efficiency and know-
how...when a broadcaster regards him as a
valuable ally.

The major executives of companies who
came from promotion are legend...Russ
Regan, Jerry Moss, Ron Alexenburg, Steve
Wax, Al Coury, Steve Popovich, Neil
Bogart, Bob Skaff and many others.

The ranks of today’s promotion forces
include a number of stars....many of whom
can make it. I'd love to see our guys move
along and, as each of us dinosaurs passes
into contemplative semi or total retirement,
some man or woman who got hitbounds at
SAl, knew Paul Drew’s home number,
covered store reports like a blanket, ran
Van Morrison around town for interviews
and took heat from everyone move into our
spots.
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“What is fate?”’ the
teacher was asked by
his student.

"“An endless succes-
sion of intertwined
events, each influ-
encing the other.”
““That is hardly a
satisfactory answer. |
believe in cause and
effect.””

“Very well,” said the
teacher, ‘‘look at
that.” He pointed to

Lee Eisenburg, editor of
Esquire, was being interviewed in
KABC a few days ago. In speak-
ing of marketing the publication,
he made note land we’ll para-
phrase} that he didn't care about

OO0 FM 88

a procession passing
in the street.

“That man is being
taken to be hanged.
Is that because
someone gave him a
silver piece, and
enabled him to buy
the knife with which
he committed the
murder; or because
someone saw him do
it; or because nobody
stopped him?"*

all the demographics and research.
Rather, he noted; his concentra-
tion was simply on making the
very best publication he could;
i.e., the whole emphasis was on
the product.

W
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Of all subjects in the Radio
Quarterly Report, none is more
controversial and more emotion-

evoking than a discussion of “‘re-
search.”” It has been the reason
{or excusel for playing or not
playing a record, or other pro-
gramming elements in a station.
It has kept records from being re-
leased. Its impact has been such
that its proponents and Oppo-
nents have aligned themselves in
past years into directly clashing
camps.

The first part of the war, how-
ever, 15 almost over. Interviews
with record promotion and mar-
keting people made it clear that
the record industry deems it com-
pletely necessary to spend more
time and money today, under-
standing the market place.

98
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A Radio Quarterly Report sur-
vey of 2700 radio stations reveals
that only 26.8% of stations in the
top 200 markets don't employ
any type of research. Biggest kind
of music research is, of course,
calling record stores to see what is
selling. Almost half the stations
doing research do extensive re-
search in the record stores. Ano-
ther 25% compile request action
and integrate it into the calcula-
tion of what they do and do not
play.

Those are the old-hat meth-
ods. But in 1976 it's only the be-
ginning. Today radio stations have
employed such methods as put-
ting in Wats lines so the entire sur-
vey {and more) areas can call and
request records. The contest en-
trants, with the names, addres-
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Rado:

Clernce

Or
Art?

ses and phone numbers are being
saved and wused in all sorts of
ways. This has been part of the
call-out methodology now rapidly
growing in radio research. These
call-outs will range from asking
the listener to audition 30 short
pieces of music and ranking them,
to questions like, “"what is your
favorite music?” or "who are
your favorite recording artists?’

to, “‘what station do you most
hate to listen to?*

In-store research is growing.
In an interview in his Dallas of-
fice, TM head Jim Long pointed
out that, watching people put 6
or 7 dollars over the counter to
buy a piece of music was to him,
““meaningful research.” Although
he made it a point to say that I
really have not seen any research

done by a radio station that | con-
sider meaningful research.” In-
store research itself has even gone
further. Some stations have
attached mail cards to the album,
getting the buyer to fill out his
name and address and favorite
cuts off the album. The in-store
interviewer can also do this, later
calling the buyer and asking him
which cuts he liked best off the
album. Other stations are using
the number of jukebox plays, a
method further enhanced by new
national jukebox surveys such as
those done by Repiay.

Sebastian Stone . . . irf the kitchen or the lab?

100

wwwW americanradiohistorv com


www.americanradiohistory.com

Q-FM’s FIRST
BUFFALO
SAN FRANCISCO
MUSIC POLL.

Categories

e ... WORST _“i2ii..  WORST
Front Page News
1. 0o not leave any hlanes Good Times
Vais orly once ineach category C NCERT Nat
). In some Calegories 1here are Chena STATION
nominglions listed Selecl your Harpy
choice feom the Pomunatinns Worst hive et ™
sled, DF yOu May wile - 1
snother thaice {nat histes
you QIS to

g} JAZZ BEST
B e Ty HEBO - = CONCERT

be eligibie 1 win Jay Ma

2 Ginta et B FACILITY

5 Listen for 1he resuits ¢

Qe FM starting Monday 5 1.

<4 TWERP | :
E ur

ALBUM WORST

e BEST ~ BEST D.J. CONCERT
2o > CRITIC FAC".'TY

Criighood™
O e Who - “The Wno by
Numibers sie A on - Bultaia woRST
Paul Si ; Evening News
Atir Al These Years Acherts w - C D j
O Bac Company - "Ruf With Eipress 'r .
The Pack John Dwyer - Butha
O Uther Evening News

Hat Crowtner - Byt
Evening News

Jett Simon - Bulla
SINGLE .= BEST
Chns Faraas - Spectrum
o STATION
1ingI8 rRIaaSET 1N IMA PAS
a3t g Lerease 28 Bernard Kuge! - Foxtron

12 months
Miracies” - telterson Gary Sperrapra - Freviance  Basy Bullaio 18010 sranor

Slarship Bl wan - Bultato fay s Report
O 750 Ways To Lose Your Other
Lover™ - Paul Simon
O ~Born To Aun” - Bruce
Springsteen

Someone Seved My Lite ROCK
Enon Jobn

O A1 Seventeen” - Jamis lan  goy, gy irar
0 Owrer O Talas
Cock Robu

S.tver Meels
BEST

WarlOChE

Weewend
CONCERT : 0

Big Whee e and 1he Mubcaps

) ¢
Best iné cancert of the past a8
7
talmadns Adt About

Winatai

101

www.americanradiohistorv.com


www.americanradiohistory.com

erly Report Radio Quarterly Report Radio Qua

We then found people
like Lee Abrams who
combine a contest with
research information. At
WGRQ he gave away
trips tosanfrancisco with
contestants entering by

filling out “'Q-FM’s First
Buffalo to San Francisco
Music Poll.”” With the

contest he ties in station
image as well by asking
listeners to check the box
for their favorite album
by mentioning various big
sellers, but he also leaves
ablank on the sheet as
well. He finds information
on the Worst Concert,
Buffalo Hero of the Year,
Worst Buffalo Radio
Station, Best DJ, Best
Music Critic, etc. He, by
the way, combined this
with the fact that you
had to listen to the
station during the last
week of April in order to
win. A good many
stations are using the
questionnaire method,
and it goes deeper than
just the top 40 stations.
KFAC in Los Angeles has
compiled a top 40 clas-
sical list, tying in with
one of the record store
chains in town. From this
they are getting what is,
in essence, the classical
hits in Los Angeles.

A limited number of
stations are compiling
data by using listener
panels, on-the-street
interviews, and a surpri-
singly small per cent
utilize discos. It was men-
tioned in the Radio Quar-
terly Report survey as
only 4% of the stations.
Finally there are those
stations using emotional
research, Sebastian
Stone of ERA in San
Francisco specializes in
this research technique
and it is successful not
only in radio but of
recent days in television
newscast assessment as
well. Stone told the
Report that, ""You are
only doing half the re-
search if you're not doing
emotional research.”

Today in psychology
the dual hemisphere
aspects of the central
nervous system is well
accepted, Robert E. Orn-
stein in his Psychology of
Consciousness  pointing
to the rational and
irrational aspects of man.
He emphasizes the fact
that man views the world
in two different ways;
"one is analytic, the
other holistic.”” Stone and
his partner Willis Duff,
come into a market and
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seat a finely culled group
of subjects before radio
tapes of T.V. screens and
get not only the secret
voting of what they are
viewing, but their re-
sponse on the Galvanic
Skin Response equip-
ment. A final confron-
tation session of sorts
between ERA and the
subjects adds to the final
understanding of what is
accepted or rejected.

It should be under-
stood from scientific test-
ing all the way back at
least to the 1920's, that
there is considerable
question as to the actual
validity of psychophysio-
logical testing. A psych-
ologist by the name of
J.I. Lacey reported in a
series of experimental
publications in 1963 that
there was significant
evidence to support the
claim that people’s hearts
tend to slow down when
they are pleased with the
environmental stimulus.
Yet, in subsequent
studies, duplicating the
Delacy experiments, all
sort os different results
were found. There are
many different ways to
measure a person emo-
tionally. Heart-rate, Gal-
vanic Skin response,

muscle contractions and
brain-wave feedback and
most often utilized and
there is still plenty of
research going on in the
nation’s psychology labs.
Dr. Tom Turrichi has
brought emotional testing
to the forefront in the
industry and we our-
selves attempted to dupli-
cate his experiment at
Cal State University. In 6
months of research we
found no definite conclu-
sion; interpretation is the
key to understanding the
graphs and charts. While
our own experiments
showed statistically signi-
ficant predictability, spec-
ifically in the area of
GSR, there was also
some significance in
heart rate as well. Re-
search on this subject is
available upon request
from the Radio Quarterly
Report.

The stack of records
that used to sit on the
programmer’s desk has
now been replaced by
questionaire results and
compilation of research

data. Computer screens
are in the music direc-
tor's office. People like

Jim Smith, MD of WLS
in Chicago have not only
Masters in Marketing
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degrees, but also have
complete knowledge of
computer programming.

At the Midwest Con-
clave in Minneapolis a
few months ago a PD in
response to a promo
man’'s suggestion that
“you have an ear’ re-
torted with "yes, and |
also have a business, and
| can’t take those kind of
chances.”

Those opposing the
mathematical attitude of
the industry today have a
tendency to ask “has it
all turned to questionaires
and factor analysis and
request line compilations?
Is nobody in the industry
listening to0 music any-
more?”’

But the picture is not
all so bleak. There are the
KNXs and the KSANs
and the classical and
spanish stations, and the
other speciality stations
who are ignoring re-
search and picking their
music by sound. And at
the same time there is
beginning to be a new
awareness that numbers,
as Winstein once said,
"prove nothing.”

As one gets deeper
and deeper into at-
tempting to objectively
analyze the questionaires
and all the data, and as
one designs experiments,
computes the results and
comes up with statistical
significance, one realizes
that all mathematical
amswers result only in
more questions. It's like
one fellow said, “if all
you have is a hammer,
you tend to treat every-
thing as a nail.”

Today in the research
field, which includes
marketing people, soci-
ologists and psychol-
ogists there is a growing
realization that not only is
there a scientific, math-
ematical way to perceive
the world but at the end
of exhaustive research
there is clearly the arts.
After all, with all our
technology we still don't
really know where we
cam from, why we're
here, and where we're
going when we die. With
all our research, it's still
just probability...perhaps
at least a 60% chance...
perhaps only a 10.
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VOUR NEWS
HAS A HEAD
START WITH

GROUPS

WITH
e ERA
PERSONALITY EVDY SAMPLE .
PERCEPTION ‘ FIELD

TESTING SURVEY

\

OPERANT
PREFERENCE
TESTING

PSYCHO Before you can make your
GALVANIC broadcast news programming

TESTING a success, you have to know
where to head. Or, if your news
is already a success you can

get an accurate measurement

of why. How? In the minds

of your audience!

MAJOR MARKET Cther researchars just ask them, Bul if you want
SUCCESS STonlEs: answers that you can pul into operalicn—ask them

Qur way, We're ERA, broadcast research consullants,
and we have a proven method for getling Inlo your
audience’s heds. We call il Multiple Methodology
Research utilizing five interlocking atntudingl and

behaviaral techriques at Both conscious aind
subconscious evels. Thatl's a 1ot of tancy jargon
Iha! simply interpré#led means |here’s more
than one way o get [ato your audience’s neld
We get inlc Their heads 10 show you how

10 put your news ahead

We're experienced broadcasters

who believe research should De more
than solely relying On memory or a
bunch of numbers telling you where
you've been. Let's take a look al
where you're headed

WRITE/CALL:

Send for our brochure. or if you're
in @ hurry, pick up the phane
Intact. if you're really close
10 buying research. we'd like fo
discuss rushing you here to
San Francisco as our guest
Call us conect for delans
415/421-1440
Willis Duft - Sebastian Stone
Dave Crane

An ERA Trade Ad —The Forward Edge of Radio 1976
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TODD AND JACK

Besides ERA there are
at least two fairly recent
formed companies which
are gaining heavy suc-
cess in the area of radio
research. Former pro-
grammer, Todd Wallace
has established (in
Phoenix) what he calls
Radio Index. Basically it
is a personal random
call-out for a station, on
a weekly basis. Wallace
computerizes the week’s
calls on the weekend,
and gives the station the
result the following Mon-
day. He told Radio
Quarterly Report: “"The
total audience, as a mass,
is constantly changing its
is constantly shifting its
listening habits in weekly
cycles. And as social
change speeds up, it
many times takes un-
expected turns. So, a
weekly moving average
of ratings is becoming
more and more necessary
to aid the programming

realist.” _
In addition to Radio

index, Todd has several
other services, including
Preferential Profiles
(which display on a per-
centage basis the reasons
why listeners prefer the
station), Talent Recog-
nition Reports (which

note the positive and
negative awareness of
every air personality in
the market), Stratified
Format Studies (which
are qualitative studies of
specific demographic and
psychographic group),
Geographic Breakouts,
and Mutual/Exclusive
studies {(which indicate
audience mix and ex-
clusive cume data for
each station).

Finally Wallace has rec-
ently introduced MARS/
Music, a stratified sample
study of music prefer-
ence. He told us: “The
germ of the idea was
formed several years ago
when | began to realize

that less than 10 per-
cent of the audience

purchased 45 RPM
singles or called a radio
station to make a request
....and even that 10 per-

cent basis ts heavily
biased in favor of teens
and sub-teens. So, it
follows that if you're

trying to appeal to a
12-34 audience base, you
don’'t do it by program-
ming what the 10 to 15
year olds say should be
played. So,” he added,
“as a programmer | was
most interested in ,n-
fluencing the Arbitron
universe, so i. seemed
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logical that to find out
what 100 percent of the
target audience in the
ARB universe wanted to
hear, all you had to do
was ask them.” (This is
the way ARB found out
what radio stations the
people in the Arbitron
universe like 1n the first
place.)

Wallace gives the
station ‘‘a familiarity
rating of each record, its
acceptance and rejection,
the burnout level, toler-
ance ratio, and displays
for every target demo are
included for every song.”

Wallace's company,
which has almost 60 sub-
scribers, has been so
successful that he put a
moratorium on  new
customers until sometime
this summer when ex-
pansion can allow for
more customers.

Down in San Diego,
Jack McCoy and Doug
Herman have formed
Dynamics Programming
Services. The walls of the
former programmer’s
office are lined with
blackboard equations
from one side to the
other. Herman does the
computer programming
on their computer. They
offer Chapter One which

is a huge hard bound
analysis of the station’s
ARBITRON ratings. It
shows where the station
was weak {in precise
form) and gives sug-
gestions for improvement
all based on mathemat-
ical equations worked out
by the two. In addition, it
will be interesting over
the next few months to
watch the growth of
RECON (basically a com-
puter terminal right in the
station), which is hooked
to the San Diego com-
puter. From this a station
can get on line and test
optimum rotation of
various programming
elements such as music
or promos. The computer
will tell the programmer
just when and how often
a record should be played
for example, in order to
hit the demographic
audience that the record
appeals to. This is only
the beginning of the
services offered by
McCoy and company. He
created and successfully
marketed the Last Con-
test a few months ago,
and with a new studio
now functioning, more
scientificaily designed
programs will be coming
out of DPS.
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Tony is one of America’s most successful indepen-
dent promotion men. Known for his quick wit and
humor, we are pleased to present one of his very first
articles of seriousness.
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LIGHTEN UP, BOYS

By Tony Richland

Has radio 0.0.°d on research?

| was waiting for an appointment
with a program director at a Sou-
thern California TOP 40 several
years ago. He and his staff were in a
jock rmeeting and when the meeting
broke the P.D. and all the D.J.'s
emerged in a euphoric state, laugh-
ing and joking and acting as though
they had just dredged out a cure for
cancer.

When | asked why they were on
such a high {(ARB results weren't
due for a week) the P.D. told me
that they had finally found the
answer to stifling the competition
once and for afl. There was no
question about it; the guys across
the street may as well roll over. This
was it! Ypu see, after a helluva lot
of research we’re moving our news
10 41% after the hour immediately
following a bottom of the hour 8
minute sweep with no female
mediurn tempo re-currents following
a mid-sixties or older male up-tempo
oldie and never right before a middle
of the thirty current.

Well it was clear 1o me that they
HAD hit upen a sure tuneout pre-
venter. PRIOR 1o this meeting
female medium tempo re-currents
HAD followed mid-sixties or older
male up-tempo sweeps or whatever.
To this the great unwashed have
GOT 10 respond!

NOW picture two close friends,
females, target audience 18-34 types
driving home from the beauty parlor.
On comes the news at the new time
followed by the female, the sweep,
the male or whatever. One of the 18
1o 34°s turns to her friend and says,
""Hey did you hear that??? Wow!
Yesterday these losers NEVER
would have played "‘California
Dreamin’’ right after that current
Olivia Newton-John. “'California
Dreamin™’ is from late "65!...and
HEY what a great idea hearing the
news at 41 and a half after the hour!

YESTERDAY these turkeys had their
news on at seven and four-fifths
minutes after!”’ Her friend, really
excited, nearly feverish with enthus-
iasm says...'Right girl, NOw let's
STAY with this station!’

What I'm saying is: the recent
madness about research has gone a
bit far. Everyone in radio seems 1o
be trying to out-research each other.

Granted some interesting, if hap-
hazard, pictures of the audience can
display themselves. However, the
over-complexities of a lot of current
research and talk about balance, day
parts and all the rest has gone
bananas in the opinion of some
people around the business (namely
me). Sometimes | think that SOME
radio people justify their gigs that
way. When it's dull around the
place, let’s have some research.
Let's pretend we're Dr. Joyce
Brothers and decide that we know
what order or pacing or scheduling
the public wants to hear.

Personally, | say PLAY THE
RECORDS! Some stations are
proving that it doesn’t necessarily
have to be Play the Hits. Ever hear
of KNX-FM in LA? Big Success.
Good Numbers. Top Sales. Catch
their act sometime. Lots of new
UNFAMILIAR records! Sometimes
TWO IN A ROW! Sometimes three
female familiar vocals in a row.
Rules being broken. But the station
sounds good. They play the records,
remaining within a reasonable
framework and sound and they
respect the audience. Of course
there is room for and a need for the
slick and well-programmed TOP 30.
But at least two ©f the GOOD ones
on the West Coast, KHJ and KCBQ,
have programmed some out of the
box, left field new releases lately
with no mutiny by their audiences
despite the fact that both stations
are heavily into research. Maybe
there’s light on the horizon.

109 Cont. on page 5§29

www americanradiohistorv com


www.americanradiohistory.com

erly Report Radio Quarterly Report Radio Quarterl

Bruce Johnson, Pres.
s.r.0. Broadcasting
5900 Wilshire Blvd.
West Pavilion

L.A., Ca. 90036
213-937-8460
KZOK-Seattle
KUUU-Seattle
KBFW-Bellingham
K5JO-San Jose
KASH-Eugene
KSND-Eugene
KALE-Tri-Cities
KEDQ-Longview
KLYK-Longview

Brent Larson, Pres.
Larson Group Stations
1307 2nd Ave.

Seattle, Wash. 38101
206-682-9Q33
KXA-Seattle

KODL-The Dalles
KWZ-Boise
KAIN-Nappa

Richard Oppenheimer, Sr.
VP-Radio

3715 Williams Blvd.
Kenner, La. 70062
504-443-5656
WBOK-New Orleans
KYOK-Houston
WLOK-Memphis
KXLR-Little Rock
KUDL-K.C.
WWWW-Detroit
KDTX-Dallas
KABL-S.F.

Craig Scott, Nzt Oper. Mgr.
Plough Broadcasting
2355 Ballard

Des Plaines, lll. 60016
312-782-5466
WCOP-Boston
WPQOL-A1tlanta
WCAQO-Balt.
WJJD-Chic.

WMF S-Memphis
WFUN-51. Petersburg

Allen Shaw

VP of ABC FM SDtations
ABC FM Radio 7th Fl.
1330 Ave. of Americas
NY, NY 10019

KLOS-L.A.
WPLJ-N.Y.
WRIF-Detroit
WDAI-Chic.
KSFX-S.F.
KAUM-Houston

Las SmithlRobt. La Bonte)
Director

Kaye-Smith

P.O. Box 3010

Bellevue, Wash. 98009
206-455-0923

KJR-Seattle
KJRB-Spokane
KISWI{F-100}-Seattie
KXL-AM/FM-Portland
KCKN-AM/FM-Kansas City
WUBE-AM/FM-Cincinnati

Macallen Sonderling, PD
KIKK

P.O. Box 1152
Houston, Tx.
713-473-4433
KDIA-Oakland
WDIA-Memphis
WWRL-NY
WMOD-Wash.
wOL-Wash.
WQU D-Memphis
WBMX-Chic.
KIKK-Houston

Jack Thaver, Pres.
NBC Radio Div.

30 Rockefeller Plaza
NY, NY 10020
212-247-8300

WNBC-NY
WNWS-NY
WMAQ-Chic.
WNIS-Chic.
KNBR-S.F.
KNAI-S.F.
WRC-Wash.
WKYS-Wash.

Bill Vancel-Group PD
Midwaest Family

Box 2058

Madison, Wis. 53701
608-271-1486

WOSH-0shkosh
WIZM-La Crosse Cont. on page14 9
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bg lee abrams

There’'s a new kind of program-
ming research that is by far the
simplest 1o do. It requires no paper
and requires no interviewing, except
for one person. That person is
yourself. Self.-evaluation research
can be, by far, the most enlight-
ening and in many cases, the most
valuabie that canm possibly be
accomplished. The first phase in
self-evaluation research is looking at
your own background, thinking back
as far as you can go, to the first
times you started listening to the
radio. When you were just a leeny-
bopper yourself, you can usually
remember what turned you on, what
turned you off 1o radic. At that
time, you may have been a little
active, a little different from the rest
of your peers, yet at the same time,
you probably didn't knoew what
demographics were and you prob-
ably didn’t know that Pulse or
Hooper ratings even existed. Yet,
some startling observations can be
rmade by looking into your own past.
For example, let me go back to
1968, January of that year, to the
lunchroom of Homewood Flossmeor
High School, right outside of Chi-
cago. | remember a tremendous
argument between a group of
pecople who thought Cream was the
best group in the world vs. a group
who thought the Young Rascals
were the best group in the world.
Now, by digging deeper into that
situation, | remember that actually
only three of four of the school's
hipper people were inte Cream.
However, because these people
were hip and because people looked
up 10 these individuals, dozens of

people jcined the side of the Cream
followers, preaching that Cream was
the best. What actually happened
here is that peer pressure formed a
response and in reahty, a lot of the
people who sided with Cream
actually felt the Young Rascals were
better, but were afraid 10 admit it
Along side of this, dozens of people
responded that the new progressive
station in Chicago was the one they
always listened to. When | probed a
lithe deeper, | found that most of
the people who responded 10 the
progressive station responded oOnly
because it was the hip thing to say,
This may be very basic, but it's
impeortant because it gave me
additional insight into how the
masses think. Another example
might be an ocider brother of mine

who thought the music | was
listening to was junk. | couldn’t
believe this, because here | was, a
15 year-old music know-it-all and my
brother was an 18-24 hipster, into
the Brothers Four and the Lime-
lighters. Here is a realization that
every individual is an individual,
when in regard 1o their musical
tastes. | can apply that to 1976,
where | personally don't care for a
lot of hard rock artists and can’t
understand anybody who would like
these artists; by looking back on
that mid 60’'s situation, | can feel a
sense of understanding toward to-
day's heavy metal teens.

If you have a rigid format back-
ground and research orientation, it is
sometimes difficult to trust yourself.
Al times | think a record is good,
but am afraid to-play it because of a
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“BECAUSE OF OUR BACKGROUND IN
THE BUSINESS, WE ARE TOO FRIGHT-
ENED TO EXPERIMENT.”

built-in fear of individual thinking. In
1976, it's time for the emaotion
science balance. This would mean
trusting your own emotions, but
backing it up with some sort of
valid, mass input. Without this, radio
can only continue 1n a vicious circle,
where there is no progress because
of such locked in ideas of what the
whole industry is all about. You
might hear something on a very
successful radio station and think,
“Boy, that doesn't sound good at
all.”" But, the station is successful. In
many cases, your own thoughits
about that idea might be very
correct, but your conditioning says,
“No, we better do i, because that
station’s doing it and usually they
deo things right.’” Selt evaluation,
combined with mass evaluation is
the key. Many of us forget that our
own mind i% the most valuabie
research 100l we have and that soul-
searching, when combined with
science is a killer combination...one
that can bring dramatic results.
Soul-searching goes beyond pro-
gramming concepts int¢ admin-
istrative concepts. Administration is
nothing more than formalized com-
minication. Communication is not
always an easy process, sO some-
times it's necessary to think back to
how you have been handled in your
early days of radio to what a rebel
or @ yes man you used to be as an
individual. Such backtracking can
give you an excellent insiyht on how
to deal with your peers o+ staff
members today. And, that's impor-
tant.

You can even g0 back and find
specific promotions or specific ideas
from the past. Rework them a little
bit and use them today. There is a
vast wealth that can be learned from
contemporary radio circa 1956, 1965,
also known as the “pre-tight” days.

You might listen to an old aircheck
of KFWB and WQAM and pick up
on the magic those stations had.
Needless 1o say, it would probably
be a disaster 1o take exactly what
they were using and apply it 1oday,
but that's where you come in. You
are living today. You are Seeing
what's going en. You €an translate
that magic into 1976. Even more
impressive are the ideas that you
can create today. it's time 10 break
out of your shell and look around. If
you have a good firm grasp on your
own past, relating to radio, and
music, you c:an start looking around
today and start thinking of new
concepts and new ideas. Again,
when these are backed with science
to act as a consideration factor for
the idea validity, the combination
can be mind boggling.

The frightening thing about many
broadcasters today is their lack of
insight. Sometimes you'll get so tied
up in Radio and Records, Billtboard
and the competitors that you lose
track of individualism. The FCC is
very lenient and gives us great
leeway in programming. But, be-
cause of our background in the
business, we tend 1o be frightened
to experiment. You should be fright-
ened to experiment because an
experiment by definition implies
something that may have negative
or positive results. Again, | must
stress the emotion science combin-
ation. First emotion, then back it up
wilh some science and technology
to find out the feasibility of your
projected project. As we all know,
things are getting tougher. Frag-
mentation is occuring. The next step
is lower homes.using-radio factors,
because stations will very gradually
and very slowly lose appeal through
technological deficiency. We have 10
update ourselves and the first place
to update is in your own head.
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THE LAST OF THE NEIGHBOR

e

T0 THE NORTHWEST?

WCCO GOES CART IN 76!

The big news of the year for
WCCO radio was a final breakdown
from dis¢ recordings to cart
machines. The cutters have been
laid to rest and there are other signs
of WCCQ's modernization as well.
News studios in another part of the
building. newer, quieter wire service
machines and a gradual whittling
away of the ratings by a fractional-
ization of the audience, bring us 1o
believe that even further improve-
ments are impending for the “Good
Neighbor to the Northwest.”

WCCO is an extraordinary radio
station. Their overall share of the
audience hovers around the 30°'s.
They are far and away the leader in
the heavy section of 25 plus. While
their numbers under 25 have been

taken away by the KDWB's, KSTP's
KRRS's, they still rank among the
leaders in those demos.

What's even more important is
that in this day of strict formats, and
heavy money give-aways, WCCO
has been able to accomplish their
numbers with much less music,
plenty of commercials and essent-
fally black programming. They had
so many little features running
through the day we couldn’t begin
1o list them all, but they run from
Dear Abby to recipe shows to the
Good Neighbor Award and the Daily
Almanac. Agriculture is a8 heavy
emphasis as it has been since its
initiation into the market in 1924,
Originally known as WLAG, the
WCCO call letters stand for the
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washburn Crosby Company, who
took over in 1924, ana programmeng
wise the changes have been in-
frequent. True, the orchestra isn't
there anymore but you still see
scripted shows and heavy product-
ion throughout the broadcast day.
We asked assistant PD By Napier to
explain the WCCO success. "'Pri-
marily it's the people’” he said. Few
stations enjoy the longevity of its air
people. Morning man Howard Viken
just celebrated his 25th anniversary
on the air by bringing in the
governor to do his show. The
newest man on the staff has been
there about & years. The average is
somewhere in the neighborhood of
15 years. Their names, Howard
Viken, Charlie Boone, Roger Erikson,
Chuck Lilligran, Steve Cannon,
Franklin Hobbs, Steve Edstrom, are
household names in Minneapolis.
Newsmen Jergen Nash and Dick
Chapman have put in around 20
years each and farm director May-
nard Spreece has beert 3 mainstay
for 22 years. Napier went on. "It's

the old familiar, dependable thing.”
A recent survey by another Minne-
apolis station showed that 75% of
those surveyed turned primarily to
WCCO for news and weather . "We
generally draw our people from the
area. People coming in from other
areas have a hard time relating to
us. We don't rule them out but we'd
prefer local people. | think we've
built up a confidence over the years,
that when something big is hap-
pening we are going to cover it
right. A couple of years ago we had
a big blizzard come through here
and we scratched hours and hours
of commercial programming 1o just
go on and talk to people about
events cancelled and all kinds of
things that were going on. We try to
think what their needs are and do
something about it.”

On our visit to WCCO we asked,
"What is the format here?”’ Music
Director Denny Long screens the
muslc and sets the current records
in @ bin for selection by the air
personalities and he maintains &

DENNY LONG: “The Kid,” Music Director at WCCO.

1
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large library of older records as weil.
He'll suggest things that he thinks
might be food, but in the long run
the programming is up to whoever
puts his name on the show. It really
is the Howard Viken show in every
way. Napier elaborated: “"Our people
know what we're after and they
know their listeners so well, we
don’t need to be that exact with a
format. We don’t do any contests
but we do a lot of promotonal type
things. We built a3 broadcast station
at the Minneapolis State Fair, for
example. | don't mean a booth, |
mean a broadcast station. We 1ell
the announcers, ‘'We put you out
there, not so the people could look
at you, but s0 you could look at
them.” We want them to see who
the peocple are, what they want to
hear and this kind of thing."

The Station has some basic pro-
gramming practices such as “'don’t
say television on the air. We're
deing some interesting things in our
evening. Why discuss a television
show you heard; or ‘Don’t say here
in Minneapolis. WCCO is every-
where.” But Napier notes, the basic
philosophy is the "'me t0o you
approach,” "'We feel we're talking
to cone persoen at a time. We feel
that is a very special art. We're
seeing less and less people able to
do this and | believe that in some
ways top forty radio has done this
to us. This is the kind of radio those
youngsters have grown up with and
the kind that they relate to and go
into. We've had many top forty
jocks who have outgrown the bus-
iness and want to get into a more
stable MOR situation and they've
come to us and we've worked with
some of them for awhile but we
haven't been able to bring them
over. They're just not able to do the
kind of relating that we like our
people to do. We urge our people to
read constantly. We keep them on
the air no more than 3 hours a day,
if that much. We expect them tc
spend the rest of their time finding
cut what is going on in the world.
Qur people are well paid and their
tastes may run ahead of our lis-
teners and so they have to work at
being interesting.”

We then turned our discussion to
rating and contests. In response By

said, "We don’t do contests be-
cause it always smacks at buying
the audience. We'd achieve audi-
ence involvement in various ways.
We do a one hour night time quiz
show but the prize is not significant
{it's only $8.30) but the conversation
1s. In one hour we may only ask 5
questions and the rest of the time
we just sit there visiting with them
on the air. We've never worried

about the ratings so we havan’t
given that much thought of pro-
gramming to ARB. | think we're
talkking about the same thing really.
When you're programming t¢ the
listeners, you're programming to
ARB. It's just a longer range thing.
They're (the other stations running
contests, etc.) trying 10 do it all at
once. | don't think there's any short
cut to it. We've proven that, by
working at it for 52 years here. First
you program 1o the listeners and the
ARB takes care of itself. Recently an
article in the paper here reported
that at least two of the stations here
were spending up to 60,000 dollars
each during this current ARB, giving
away 20,000 dollars a whack and
that sort of thing. The program
directors admitted they didn't really
think it did that much good. Every-
body is doing it, so what do they
gain? | don't know.”

Finally we asked By whether or
not WCCO was Utopia for disc
jockeys. He answered, "Well, we
have an exclusivity thing with our
people. They can't do spots that will
run on any station in this market.
Some of them do national spots
that do not appear in this market
but we do insist that they only
appear here on our air. Their salaries
are well above most stations in the
country. This is really the reason we
keep them for so long, really.”

There is word that Program
Director Val Linder may soon retire
and be replaced by Napier in the PD
position. By's parting rds were,
“"The day may come when we have
to go to playlists and this sort of
thing. | just don’t know.'

As a radio-art student, | hope we
don’t have o say good-bye to the
Neighbor Of The Northwest and
hello to shot-gun jingles. In the
meantime, the hits just don’t keep
on comin'...but the ratings do.
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Oid Chicago-landers will tell you
that it really racked them off when
slick, big old WLS, came on the air
with top forty radio to compete
against day timer WBBM. This was
around 1960. There was Crowley
and Company with knocks on the
door and there was Dick Biondi with
his spaghett. Those who followed it
will tell you about Gene Taylor and
Art Roberts and John Rook. It's sort
-~f-not-different-and-kinda-the-same
today.

The hang-outs have changed.
They have a woman disc jockey
now and the music director has a
masters in Market Research. But
they're still 50,000 watt clear
channel and you can pick them up
in your tooth anyplace in Arkansas.

They are top forty. That you can
absolutely say. They've got the call
letters going in and out at just the
right times. The balance of the
music s carefully planned. It's done
by MD, Jim Smith, on a computer
program he designed and maintains
himself. He went to school for it. PD
John Gehron, on the othér hand,
listens 10 the records and they told
us in an interview at dinner that,
“They kind of balance each other
off."”

They're an ABC 070 and recent
knowledge has indicated that PD's

.and MD’s, especially of corporate

stations, are obligated to justify
every piece of music they play by
giving reasons, and most of them
turn out to be mathematical.

Truth of the maner is that the
station which literally covers the US,
depending upon the condition of the
atmosphere, has about 18 records
on its current playlist and half of
their rotation is oldies.

Yet, with all this scientific attitade
toward programming, CoOntrary 1o
popular belief, WLS can be, at
times, one of the nuttiest radio
stations you've ever heard.

There's the format going along
just nicely and the next thing you
know morning man, Fred Winston,
has just killed it all. He and the
morning néwsman are talking over
each other and finally the newsman
persuades the engineer to kill Fred's
mike and we hear him screaming
behind the news in the background.

One evening in Chicago, we heard
John Records Landecker take a full
10 minutes to explain very carefully
a promotion that was coming up.
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There's sound eHects and person-
ality and bits of some kind or
another running through every show
and it is evident that programming
policy does not hold the format as a
sacred cow that can't be violated.

Overall the Jan-Feb Arbitron
rating has WLS third in the market
behind WGN and WLOO. The book
was down a bit for them; usually
they are running just behind WGN
in totat M-S shares. They, of course,
own the teen market. puliing a 20 or
better in all the past five books.
WCFL's switch to beautiful music
should give them an even greater
lion’s share of that market.

A 1975 Super Cume rating noted
that WLS had 5% million listeners in
32 states in the US.

WLS (World's Largest Store) has
been broadcasting since 1924 when
Sears-Roebuck put them on the air.
ABC bought them in 1960.

One of the secrets to the con-
tinued success of the station, John
Gehron believes, is the contentment
of the statf. They have not had a
major disc jockey change in over 3
years.

The station is heavy into promo-
tions. One of the most extensive
campaigns (with strong advertising
in other medial Is their “Sing It and

WLS MU
WLS MU

WLg

WLS MU
WLS MU

WS M0

RA

&

RADIO 89
RADIO 89

RADIO 89
RADIO 89

Win'' contest. Ther promo reaas:
WLS, Music Radio, has a little
magic that you can do
First, take the letters WLS;
three seemingly Ordinary letters
found in your every day alphabet
then, add Music and here’'s what

{sound of listener on the phone
singing the jingle}

{Jock in actuality comes on with
“"You have just won 1,000
dollars.”

WLS. It means big money magic
when you “Sing it and Win."

To be eligible, send your name,
address, home phone numbers
along with those of two friends
to WLS.. etc.

The station, by the way, has not
changed its call letter logo since fis
beginning.

The line-up of the station reads
5:30AM-10AM  Fred Winston
10AM-2Pm Tommy Edwards
2PM-6PM Bob Sirott
6PM-10PM John Records Landecker
10PM-2AM Steve King
2AM-5:30AM Yvonne Danlels
Weekends

Jett Davis

Bill Price

89
89

60006

89
89

A
ADI

L HOO6
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wWCOL-Columbus, Ohio

the station on the air. Columbus is
not only a great test market for new
products, but also for new records.
We truly do not go on a new record
with the idea of ‘breaking it.’ but on
certain types of new music we feel
we know our market and the types
of songs that will do well here.”’

Over lunch one day, Recard
Worl/d's Lenny Beer brought up
WCOL. “Columbus is the best test

- market In the country,” he told me.
‘And WCOL is the most watched
station in the US,"

This prompted telephone conver-
sations and tapes and tons of
material from Ohio's capital city.
The market is wirtually perfect for
test marketing first of all because it
15 50 balanced. Ohio State University
gwves it a youthful feel, while state
government and heavy Industrial
employment express a conservative
side. It is one bundred miles away
from the nearest SMSA, Cincinnati
so it's a self contained market,

WCOL has virtually kept the same
forma!t for almost 20 years of rock
and roll, top forty type radio. As one
would guess the station is tight but
personality oriented, with its on the
air staft as well. The combined
AM-FM operation has some 70
employees, complete with a ten man
news staft, broadcasting live news
coverage 24 hours. Three of those
newsmen have Masters in Investig-
ative Journalism.

The average disc jockey longevity

The station researches 16 local
retail outlets, 2 local one stops and 3
regional racks. They take their
request! line very seriously and it's
monitored constantly for feedback.

Mclntire points out that “'we are a
family station, having used a pretty
conservative music lyric policy that
has kept some records off the .air
that would have upset parents.”

The station is heavily community
oriented, their promotions have been
things like the "'Tornado Safe
Spols” which were distributed to
over 250,000 Central Ohio school
children for them to put on the wall
of the safest spot in their home.
They also gave away over 20,000
flashlights to school children to use
walking 10 school in the dark, when
dayliqht savings came early to Ohio.

‘Much of the success of WCOL

is 4 years. PD Brian Mcintire has
been there 8 years and morning man
Wes Hopkins has been doing that
for 9 years (32 in radiol.

WCOL has about 40 records on
its current play list; long by today's
standards. Their rolation contains
about 30% oldies. Mcintire notes
that “our music selection is done by
a five member panel, made up of
the General Manager, myself, Music
Director Dave Bishop, FM program
director Bob Gooding, and Market
Research Director John Lankenau.
Dave and | do all the background
sales and request research and then
the five of us sit down on Tuesday
afternoon and make the final deci-
sions.. We have remained with a 40
record playlist for many years and

we EUSh the ‘new music’ imagg of

lies in our longevity,” Brian toid us.
"General Manager Dan Morris has
strived to make this a great place 10
work and it has paid off with very
little turnover and a staff that works
very well together. There is a team
spirit here and that helps get tons of
work done smoothly and effi-
ciently.”’

WCOL on the air line-up:

6 10AM Wes Hopkins

10-2PM Jim Dawvis

2-6PM Tom Kennedy

6-12mid Chuck Maritin

12 6AM Terry Ward

Weekends
Dave Bishop
Harry Valentine (also prod. dir.)
12-6AM Mon. - Tues. Vicki
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SPOTLIGHT ON:

WMAQ-Chicago

Come out of the record with the
call letters; same going in. Hold a
current play list of about 30. Mix in
about 60% oldies. Do call out
research on both music and listening
habits. Pay attention to the sound
balance. Mix ‘em all up and you've
got the number five radio station In
Chicago. It's COUNTRY WMAQ,
although PD Bob Pittman might
object to that COUNTRY remark. He
points out, "I really don't believe in
labels. We share our audience with
other formats more than we do with
the other “country stations.”” Since
Lee Sherwood and Bob Pittman
took over the statlon, the ratings
have consistently been in the top
stations in Chicago. The secret has
to be in the amount of research
being done {immense} gaining them
an incredible knowledge of their
audience. At the same time within
all the very psychologically coriented
programming, the jocks are obvious
in striving for a natural "human'
communication. Pittman explained,
‘our on the air people strive to be
real. If they feel like talking, they
can...as long as they are being

themselves. But we do not do
‘prepared’ matenal. We do not put
on a ‘show.’

The station promotes heavily with
such contests as cashcall and the
‘0-in"-{Rip off). They use [ingles
sparingly but their TM c¢ustom
package is there. Within it all there’'s
White Sox baseball and uniquely
enough a female 7-12 midnight disc
jockey named, Eflie Dylan. They
have 15 newspeople among their
100 employees.

Bob summarizes the station with
we've just set goals and worked
toward those goals in the most
anaiytical & objective manner we
could

WMAQ-Dn The Alr Line-up

6 10AM Lee Sherwood
10-3PM Jay Marks
3:7PM Bob Pittman
7-12mid Etlie Dylan
12-6AM Fred Sanders
Swing

Dude Walker

Lon Helton

Rich Renick
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DAVE KLAHR & JULIAN BREEN

WMGK-PHILADELPHIA

Back in April, WGMK operations
director Julian Breen told Jerry Del
Caliano in an interview that the idea
behind KMGK had come in a parallel
way to the old Todd Storz exper-
ience of watching the juke box. In
San Francisco back in "71, Breen
hung out at a restaurant that
provided a free juke box. He noticed
that “the songs the people were
selecting werie along the softer
contemporary line, as oOpposed to
any hard rock or Frank Sinatra.”
{Songs like "'Yesterday'' by the
Beatles.) He put demo tapes to-
gether 2 years later, and Greater
Media slapped it on in Philadelphia.

WMGK is along the same prin-
ciple lines of KNX-FM and WKTU,
but agaln the sound, selection wise,
makes it unigue and impossible to
define. But, when you listen to the
three stations the difference is
obvicus. WMGK plays jingles (15
seconds in length) with the slogan,

“The Magic Is The Music.”” They
will run 3 or 4 records in any Cne
set, with a total of B commercial
units per hour. News Is run every
hour, 60 seconds worth at 50-55%
before the hour. Like WKTU they
run no contests of prormotions, but
do a good bit of outside newspaper,
television and billboard advertising.
The station has been so0 successful
that the tormat has now goéne ON
‘WMJC in Detroit.

Lary Wenler is station GM and
Dave Klahr is PD.

WMGK-On The Air Line-up

6-12AM Bob Leonard
12-6PM Peter Booker
6-12mid Wait McCree
tZ2mid-6AM Carol Lynn
Weekends:

Gary Jacobs

Mike Landry

Herh Barry
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KSAN
SAN FRANCISCO

KSAN's history is that of a whole
new kind of radio that is now taken
for granted in practically every North
American city of any size. Tom
Donohue began it all at KMPX and
within just a few months the entire
staff had moved to KSAN. That was
1968 and the overall format or
‘non-format” if you please, still
remains.

Tom Donohue passed away over
a year ago. The same formal called
“acid rock” back then is called AQOR
Of progressive  now.

Donahue’'s general idea was to
put together a radio station that was
the opposite of everything he had
had to put up with in his top forty
radio days. As KSAN PD Bonnie
Simmons pointed out, "Tom could
hire all those weirdos who couldn't
get jobs anywhere else. He could be
inventive and imaginative and have
a good time doing it.’

KSAN is unusual in today's radio
in the fact that they have no set
psychological format. “"There are 14
music directors at  this station,”
Bonnie told us.”” We listen all the
time, but the on the air staff plays
what it believes the listeners want to
hear. We don't do sales reports
because | was a part of hyping
those reports when | was on a
distributor level. We still listen to
music here. There is no playlist.”
Bonnie admits that possibly if the
station did have a mathematical,
psychological format the ratings
might increase, but shecalls suchan
approach "'ugly.”

Yet, she adds “'I'm speaking from
a position of strength. | don't knoa
if I'd say the same thing, if we were
in the tolel. We're sold out, though.

Not only is KSAN sold out but
when you check recent ARB's you'll
see nol only an overall top ten
listing for the station but that KSAN
is a strong number one in 18-34 men
{quarter hourl and doesn’'t do sno

bad in women either.

It is, in @ day and age when so
called progressive stations are more
and more formatted, still a “free
form' station. The jocks come from
all sorts of radio backgrounds;
country, top forty, all news, MOR.
There's Terry McGovern,who moved
over from KSFQO a few months ago
and has become one of the most
talked about jocks in the city.
Bonnie folltows him and then Bob
McClay comes in. McClay has been
there, and back. Richard Bossett,
Phil Buvhanan and Norman Davis
round out the line-up. ""They've
lived here for a good long time.
They know the City and know the
people. They know how to pro-
nounce the names of the streets.
They're involved.”

KSAN has a four man newscast;
most of the news is blocked in the
morning, ten to fifteen minutes
casts. The news to say the least is
unique and creative.

There are no jingles, no pimple
cream spots, but there is rock and
roll. "We sell o, cars, coca cola,
you name it,"”" Bonnie explained.
“But we do try to stay away from
junk food, bad movie commercials
and those spots that has the guy
velling at you.'

Throughout the week there are
various specialty programs on the
station, “"Maybe it's Melissa Man-
chester with a 90 minute live
concert from the back studio, or
Francis Ford Coppola dropping by 1o
talk about his latest movie in pro-
gress. Or it might be such items as
the Fillmore years which was 60
hours long and won the Armstrong
Prize. There are weekly shows such
as The Talkies, a Sunday morning
talk show. There’'s the KSAN
Kollege of Knowledge, a quiz show
spoof or more serious stuff with
news documentaries on the Last
News Show.
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GENERAL BASIC ASSUMPTIONS
ABOUT RADIO PROGRAMMING

If you've been in radio over a couple a months you've probably
run onto about a thousand different statements (with about half from
the general manager and a third from the chief engineer) about how a
radio station should be programmed. In our continuing drive (which
began back in 1968) for getting back to the basics we found as many
programmers as we could and asked them to give us some of the basic
statements they had either over the years or invented themselves. We
do admit to initiating just one, in order to kick it off: | take credit for
““Never play two female artists hack to back.” Something with which |
open every new station meeting. We'd like to know how many of these
statements you agree with. The important point is ALWAYS
REMEMBER that we are generally speaking. You will find exceptions
to every statement but the rule of thumb to should be “more than 50%
of the time.”” What we'd like you to do is go through each of the
following statements; circle them true or false. At the bottom we have
left room for you to add ten of your own, that you don’t see on the
list. If you have more, use an extra sheet of paper. Then send the list
back, or Xerox it or something and we'll tabulate them and throw out
the ones without 50% or more votes. We'll reprint the winners next
issue, along with the most widely suggested new ones. Eventually, what
we'll come up with is the TEN GENERAL BASIC ASSUMPTIONS OF
RADIO PROGRAMMING and we'll send it to the Smithsonian, Library
of Congress and Mt. Ararack for posterity.

BASIC GENERAL ASSUMPTIONS
ABOUT RADIO PROGRAMMING

Contests bring more listeners to a station

You should open a show with high energy music.
A jingle is a signal for music to follow.
You should not play a jingle between two commercials.

123

(CUMES). T F

People want maore information in the morning. T F

People under 35 generally tune into the radio to

listen to music. T. F

The biggest tune-out on a radio is commercials. T F

Any talk on a music station is a potential tune-out. T F

Playing two females back 10 back is a potential tune-out. T F

People generally prefer male disc jockeys lover female). T F

Generally the shorter the playlist the better the teens. i F

What people are doing nationally {e.g. that which is

reported in the trades). T F

Doesn’t mean anything to a local radio station. T F

it is incorrect to lock in features on an hourly time

clock. T F

Women don [t like to listen to other women on the

air. T F
T F
T F
T F
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Peopie like to hear humor in the morning.

FM listeners will not tolerate as many commercials
as AM.

Women like softer music than men.

Contests improve quarter-hour maintenance.

A hard-sounding record should not be played before
3 p.m.

Contests increase call letter awareness.

Jingles increase call letter awareness.

Call letters should be first out of the record and last
into it.

Y ou should not play more than two commercials in a set.
A new record should by played in low rotation.

You can tell whether or not a record is going 10 make
it with three weeks play.

News is a tune-out, after AM drive.

Deeper-voiced disc jockeys in midday.

Black people prefer black disc jockeys.

Black people prefer black music.

Biack people like rhyming disc jockeys.

Bad humor is better than no humaor at all.

Live DJs communicate better than taped DJs.
Hard-sell commercials turn people off.

3 30's are worse than 2 60's,

Audience wants the jock to identify every record.

2 stop sets should be followed by a sweep

Sweeps should start with the weakest record first.
Sweeps should begin with the slow record first.
People like to hear humorous kickers in the last story
of a newscast.

On the spot correspondents are more believable than a
live local newsman.

The news machine background makes a newscast sound
more authentic.

A lot of little prizes are better than one big prize.
Country music listeners wear cowboy hats and boots.
The oider the person the softer the music should be,
Disc jockey's shows should be 4 hours, aligned with
ARB.

Requests from listeners should be weighted by demos.
A top 40 station can enhance its image by giving away
concert tickets, albums and concert news,

Stations having a printed list In the store can get
feedback quicker on the records they’re playing.
Attending radio conferences makes you a better
programmer.

Music specials should be run on the weekend as
opposed to the weekdays.

Long talk shows (% hour or over} should only run
mornings or Sunday nights.

Public appearances help a disc jockey's ratings.
Listeners prefer albums to be mailed to them rather
than having to pick them up.

It’s wise for radio programmers to communicate with
each other.
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Y ou should give unlimited programming information to
the trades.

People on the radic should be who they are.

People want something different than is currently
available on the radio.

You should decide 8-10 records are hits and play them
in a high rotation.

Every record you play should be a genuine hit.

Disc jockeys should have distinctive professional voices.
You should always sweep across the quarter hours.
Progressive AOR stations are only capable of reaching
18-24's.

Y ou should not play 2 slow records back to back.
Top 40 stations should not play records over 4 minutes
long.

Newscasts should not be over 5 minutes long.
Newscasts should not be over 10 minutes long.

You should not play oldies over 10 years old.

Music in the morning should be softer.

Billboarding future events Increases quarter-hour
maintenance.

There are certain markets where black records won't
make it.

Everyone in radio has at least one dumb theory they
operate under.

Never back announce a record.

There is no such thing as housewife time anymore.
The need for drastic day parting has been reduced.
The mood a iock is trying to create is more important
than programming by rules and regulations.

Listening to music will cloud decision making

when considering whether or not to play it.

Al decisions regarding radio programming finally
wind up on how it affects the bottom line {imoney).
The best way to deal with a chief engineer is in front of
the station manager.

The best way to deal with a chief engineer ts on an
honest, aduit basis.

Music selections on a DJ show should be programmed
by a PD rather than the jock.

Promos should run during audience surge times
during the hour.

Live spots should run first in a stop set.

You should run news before your competition,

The oldest oldie you play during the hour should run
directly after a newscast.

PSA's should be a quick 10 second announcement
rather than being recorded by members of the
community.

DJ's should not socialize with staff members of

the competition.

Y ou should list selling records on your store survey
even though you're not playing the record.
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LP cuts are just stiff singles to a top 30 station,

LP cuts tune out teens and the passive audience,

LP cuts get upper demo teens and the active audience.
DJ’s should talk right up to records so the station sounds
tight.

Too much DJ talk irritates the listener,

PD’s should instruct jocks to lie about the time to the
listener during ARB periods so the listener will round
off his listening time to the nearest 5 min. so the
station can get credit for another quarter hour.

A radio station should never lie to its audience.

Off the air PD's can be more objective about the
station’s sound,

Y ou should never refer to the competition on the air.
DJ’s should be held respansible for the ratings on

his show if everyone else's are consistent,

Hit music should not be used as background music
on spots unless for record companies or a concert,
Stations that program to teens should not run
X-rated movie spots,

Stations should refuse advertising frem junk food
advertisers.

A recording artist’s creativity and self expression

is lost when station edits a song down.

Records should be sped up to sound fresh and make the
competition sound like they’'re dragging.

Most listeners know when a song has been edited.
Hitchhikers are a good source of research.

DJ’s should never refer to TV shows out of fear that
listeners will turn them off and watch the show.

You shouldn’t give the time 7-12 midnight because it
reminds listeners that it's getting late and they may
turn you off and go to something else.

Overweight, ugly teenage girls who stay home alone,
fill out and return the highest % of ARB diaries.
When programming to teens the above statement should
weigh heavy in music selection and DJ delivery.

DJ’s who produce a lot of local spots should not
produce station promos because they will sound like
commercials,

Most listeners decide whether or not to tune out a
commercial during the first 10 seconds of a spot
break.

Listeners round off times to the nearest 5 min. or

15 min. when filling out listening times in an ARB
diary.

Most listeners with ARB’s fill them out in advance

or on the last day of a survey.

Saying call letters before commercials associates

the station with commercials.

Jocks with big voices don’t sound real to

listeners.

Hit Bounds should not be played in morning drive.
The exact year of an oldie should not be given and
should only be treated as another hit record.
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‘THE MOODY BILUERS
‘“TODAY.

EAY ‘1 HOIMAS

prasents s second solo 1.p
for Threshold; "Hopes,
Wighes & Dreams” This

"1 new reieqse follows his
highty successtul debwn
s0ic album “From
Mighty Oaks’

HMICHALL DITDbL =
and @ Musicol statement Mgy “Wighes, (s -Ttwee
ol hus behels Inllie on his
solo L. p. “The Promise’

| MICHAEL PINDER
THE PROMISE

Pt &4 & Dwww. Mrssage, The Sevd
The Promue st

L JUSTIR HAYWAED
EJOH N LODGE

and thewr ‘Bluesays | p.—on
' album 50 big we had 1o hee
Carmegie Hall just o debut it.

Commng this year.
Justin Hayward'’s hest
soko redeqse

And o superb solo L.p from
e John Lodge.

GRAEMEBEDGE

master drumimer ,
THE mtf.‘i-nu SAND | combinas with mastes
loiuring Garvity Quitarist Adrian Gurvilz
FF Toun un0Y B0ATH {0y 11 Mokt exciting
| S dmm roCk package of the
year ; "Kick Off Your
Mucdy Boots”

“\ MOODY
[.Igl,lBS

The defintive recordings
fogether on a double Lp. set;
“Thig s Thve Mioogly Blues”

hiConos & TAPES
Deger ke oy

LOXDOX,

26 of their all Tme wCCesses

b TEE ]

INDIVIDUALLY AND TOGETHER...
THE MOODY DLUES TODAY.
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It's 5 A.M. at your local radio station. At
exactly the right moment the transmitter
begins to glow and the tower lights outside
are turning off. The coffee starts to burble in
the kitchen, the temperature is checked
outside and the Sign-On hits the air, followed
by the first record. The announcer notes a
“Good Morning World,” gives the time and
talks about the weather. While this is going
on, transmitter readings are taken and
network news is recorded, to be aired for
playback later. As a commercial is aired, it's
logged and automatically billed.

AUTOMATION
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What makes this scene unusual is, the
first person has not even arrived at the
station as yet. All the above has been
activated by a computer. This is automation
and it is not the radio of the future. It’s the
radio of today.

A Radio Quarterly Report survey of all
stations in the top 200 markets indicates at
least 17% of those stations automate at least
sometime during their broadcast day. This
represents somewhere in the neighborhood of
500 radio stations. 8.8% of the stations
surveyed are completely automated. There
are four main companies supplying the
programming for the automated stations:

Jim Long's TM offers a variety of
services, especially with George Burns Stereo
Rock. TM has and is planning several other
types of formats as well. There are the six
different formats offered by Drake-Cheneult,
the beautiful music formats of Bonneville
and Jim Shulke’s Stereo Radio Productions.
These four companies alone automate over
500 stations themselves.

Other stations purchase their own auto-
mation equipment, and design their own
(like KNX-FM for example). It’s not out of
the question to assume there’s over a
thousand radio stations in the US auto-
mating now, at least sometime during a
broadcast day. Some stations automate the
all night show (About 1% in our survey)
while others simulcast AM-FM in the
daytime and automate when they have to
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divide programming in line with the 50% automation rule
(3.7% stations surveyed).

The FCC struck a heavy blow in favor of automation this
year. The agency ruled that beginning in 1977, stations will be
able to simulcast AM-FM only 25% of the programming day.
It’s obvious that the Conimission is looking toward a complete
phasing out of AM-FM duplicated programming.

If you'd like to know what the average programming
person feels about automation, you can note questionnaire
answers of Radio Quarterly's survey.

Despite the question of how automation will affect the
disc jocEcy job market in a business bottom-line based on
cconomics, the jock hasn’t got a chance. Depending on the
market, you can buy a complete programming service for
around 500 dollars monthly. Equipment itself starts in the
arca of $20,000 but can go all the way up to $150,000. If
the station itself does its own programming, the jock can tape
a six-hour air show in less than an hour. A complete day’s
music programming can be selected and computerized in less
than 10 minutes.

Traffic and billing costs are done automatically by
computerized set ups in only a fraction of the time it has
taken heretofore. Automation is decidedly less expensive than
live programming and saves time as well.

An obvious defense against automated formats is simply,
“It doesn’t work,” but frankly, such is not the case. Ratings
have demonstrated many automated stations are overall
number one in their markets. Shulke’s beautiful music for-
mats, for example, have garnered consistent high ratings. All
the major automation companies span all formats. Drake-
Chenault, for example, has country, black, oldies, and top 40
type formats and arc just in the stages of introducing an AOR
and becautiful music format. Former WOR General Manager
Bob Smith has just introduced an all-talk automated format
and NBC is doing well (over 50 stations) with its all-news NIS
format.

Why has automation finally come along today? Various
reasons are given; for one, radio is mostly music and in many
cases background music for listeners. This means the de-
emphasis of talk between the records and the continual
phasing out of personalities on the air. Onc automater noted
that less and less pcople were getting into radio as a disc
jockey because the psychology of the human being in the 70s
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means less emphasis on ego; hence the star syndrome of the
disc jockey has gone by the wayside. “It’s harder to find really
good announcers who can keep an audience entertained, and
there is less nced from the audience for that type of enter-
tainment as well. Cont. on page 132

SOME LATE LISTINGS

CTI RECORDS
1 ROCKEFELLER PLAZA NEW YORK 10020
LABELS: Kudo, Salvation, Three Brothers

Albums Released From Dec. 1 - April 30: 8

Singles: 4
Biggest Success: For All We Know by Esther
Employees: 22 Phillips

Director of Press & Advertising: Didier Deutsch
Director of Publicity: Simo Doe
Director of FM/College Promotion: Kris Slocum
Director Publishing,Writer Relations: Tony Sarafino
Director of Product Services: Benny Stark
Vice President, Marketing: Jerry Wagner
President: Creed Taylor
Distribution: Independent
Record Service: Home Office

AMHERST RECORDS

355 HARLEM RD,
BUFFALO, NY 14224
716-826-9560
Labels: Gold Plate, DJM, Soul Intl.

Albums Released From Dec. 1 - April 30: 11
Singles: 4

Biggest Success: Soul Dog (Part I) - single F
Director of Promo: Rich Sargent
National Promotion: Mary Bloom
Nat’l Sales & Marketing: Barry Lyons
L Advertising Director: David Colson
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Drake, George Burns and Jim Long agreed
that the goal of an automated station was
not to sound live. “I would say that we
strive to sound ‘compatible’, Drake told
Radio Quarterly. ‘‘Basically the main thing
is to sound normal and not have something
sticking out like a sore thumb, not be pseudo
either way.”

Does this mean the death of ‘“‘creativity”
in radio? Drake noted the importance of the
programmer in an automated station...“it’s
possibly more challenging as to what you
can get out of it. Let’s face it; it seems to be
the wave of the future just like elevator
operators,etc. Technology is going to go on
and the challenge to make that work is quite
an accomplishment. I think people who think
that there has to be constant creativ-
ity..sometimes they wind up with change for
the sake of change...mental masturbation I
call it. It gets them off, but it still winds up
with what is good and what isn’t. I think
part of being innovative or creative is to
know what not to screw around with. If I do
that because I like that and it gets me off,
I'm going to do that. It could be wrong. If 1
did that, it could be the only one it pleases,
and that’s not what it’s about. That’s very
selfish on my part.”” Drake has been
automating since he began Hit Parade on
KHJ-FM (now KRTH)back in 1968.

Another earlier automator is George Burns
who had some thoughts on automation over
the breakfast table one morning...we had
three announcers, one from 6-12, another
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from12-6 and the other from 6-midnight, and
they would all cut a third of the all night
show...in essence the guy could do a six hour
show in one hour. Now, it was interesting
what happened there. What does he do with
the rest of his time? He could do production.
By the way, it’s interesting too that if he
didn’t like his last set, he could roll back and
do it again.My analysis of the situation was
that he was able to get 6 hours experience in
one hour....6 years in 1 year. We found that
we were able to develop their skills
incredibly rapidly. Automation is going to
put the guy on the air through some
changes. But, you say, let’s do better
production. Let’'s do five minutes of the
program, and go back and listen to it.

Fifty percent of the commercials are done
out of the station, and they don’t have an
orchestra in there...the music is produced for
them...if you analyze what stations do
themselves [in a live station) during the
course of an hour, it’'s very little. So what
automation really is when you're working
with it as a tool, is doing what is convenient.
Was man made to watch celluloid discs go
round in circles? One guy we know made the
comment ‘‘I hate automation!’’It upsets
people. The fact is that good creative people
can do it infinitely more.

Despite your vote against automation, the
signs now are pointing toward it s continued
growth, and while it may seem that
machines are taking us over the general
consensus among its proponents is that

133 Cont. on page 542
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SUPERPOWER

The 1976 Clear Channel Stoty

Just about the time you think you
know about everything there is to
know about this business something
crops up like the Organization of
Ctear Channel Stations in Washing-
ton, called the Clear Channel Broad-
casting Service. Essentially, this is
an organization tormed in the 30s 1o
provide legal representation for the
class -A stations that are non-
network owned.

There are a 10tal of 25 50,000 watt
clear channel radio stations in the
US. They have come to our atten-
tion because of a proposal mostly
engineered by the attorneys in
Washinglon working for, what they
call, Superpower Radio Stations.
The contension proposed by CCBS
is thal there are 26 million people
{see adjacent mapl in the United
States who are not served by
primary signal coverage at night.
This means that an incredible
number of people in the country
receive radio only through the
skelchy skip pattern of high power
radio stations.

The answer that CCBS has pro-
posed to the Commission is to
increase the power of certain
stations from somewhere between
50 to 500.000 all the way up to
750,000 watts of power. Eight
stations have already filed applic-
ations with the Commission.

Just recently the FCC postponed
the hearings on the matter pending
further discussion and investigation.
FCC PIO officer Sam Sharkey told
us that it will be at least September
before anything substantial happens
at the FCC.

In the meantime, needless to say,
there is not smooth sailing for the
giant stations’ proposal. The Small
Market Radio Committee of the
NAB unanimously passed a resolu-
tion in April to go on record
opposing the power increase. Their
contention of course is that it will
cut deeply into the listenership of
their own radio stations and that in
fact, "It's tough enough to make it
in a small market.”

Other opponents 1o the plan have

pointed out the danger ‘from tne
high power radiation effects of the
transmitter and that if one were
close enough to one of the 750,000
watt stations one would pick up the
signal merely by having a filling in
one of their teeth. They also 1alk of
lights dimming and all sorts of, what
the CCBS calls “Scare tactics.” The
CCBS poo poo both critics stating
that of course there would have to
be shields and other safe-guards,
but that would be no problem to
accomplish. As for the small market
situation, CCBS, again, point to the
fact that the Super Powers were
proposing to serve only those
people who were not being served.
None the-less, it will be some ball
game over the next few months as
the radio giant stations battle the
small market guys whose only
defense is in the NAB lobby and the
fact that they are the majority of
radio stations in America.

Note: The followmng applications
for super power tendered for filing
are KSL. Salt Lake 500 kw, WHO,
Des Moines, 750kw. KFI, Los
Angeles 750kw; WLW, Cincinnati
700kw; WSM, Nashville 650kw:
WCCO, Minneapolis 830kw, WJR,
Detroit 500kw, WGN, Chicago,
750kw. This was the list as of this
writing.

WHO NEEDS IT

As an aside note to this story,
Stan Monteiro and Sherm Strick-
hauser combined for an interesting
story. In the 30's when the Commis-
sion decided to allow 50,000 watt
radio stations they first spproved
WJAR in Providence and offered
them the increase. The station was
owned by The Outlet Department
Store and was located over the
store in Providence. The owner of
the store turned down the Commis-
sion, thinking to himself, {and
commenting to others} “Who needs
it? | only want to cover as far as our
delivery trucks go out.” So they
settled for 10,000 watts, saved
electricity and the highly valuable
singal went to WBZ in Boston.
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Report Radio Quarterly

RAD]O

Imagine, if you will, going into
business for yourself, but in that
enterprise, someone else is picking
up the tab for your office, tele-
phone, secretary, production
support land if you are lucky, an
expense allowance). Now add to
that (if you have the nght commis-
sion arrangement, and you are
working with a good company), an
opportunity 1o make as much as you
want to. This is a rather accurate
description of what a radio sales
representative has going for himself
in today’s marketplace.

Now that sounds simple and It
also sounds like a dream of an
assignment. Obviously, there is no
“dream assignment.”’ 11 gels pretty
rough out there. There are constant
changes brought about by your
station’s position in the marketplace,
competitive forces emerging, frag-
mentation of audience, ""whizz-
bang’’ promotions that tap a market
dry, new advertising media to deal
with, etc.. but with all of this and
with all we might be able 1o forecast
mn the forseeable future, it can be
one hell of a fine way to make a
living and at the same time, find
yourself working in a constantly
changing, challenging and exciting
business.

| have been actively engaged in
this business for just a little more

Editor’s note. Bayliss has an extra-
ordinary record of achievermnent and
success in radio sales and manage
ment since 1856 n Califorma,
Denver, and several other Ohro
markels --last week he announced
the formation of his own company
and, pending FCC approval, he will
soon acquire WHLG-FM in Canton,
Ohio...He is currently President and
General Manager of WSAI-AM/FM
in Cincinnati, Ohio.

than 19 years and | have been more
than mildly successful at various
assignments during that same period
of time. Allow me to share a few
bits of sage advice from this aging
tand still learning) warrior in the
broadcast marketplace.

Understand your product fully.
Know everything you possibly can
about it: who it appeals to, why,
when, and be prepared to support
that. Equally as important— make
every attempt to understand your
client's product or service —how it
works, its appeal, etc. Then, let the
creative juices flow and some how,
some way, there is a way where you
can get together and move his
product with your facility.

By all means, believe in what you
are selling. If you don't, you
shouidn’t be selling it. There is
nothing more contagious than one's
belief, conviction and enthusiasm for
what you are representing. Never
sell anyone anything you don’t hon-
estly believe they should have. {l dic
that once in the past 19 years and |
haven't forgiven myself for that
yet..)

Familiarize yourself with compet-
itive media 1o the point that you can
become your client's “"media ad-
visor.” Your compelilive spirit and
desire 1o "beal the other guys’ can
sometimes find you throwing rocks
at the competition-—-don’'t— make
every attempt to avoid that. Sell
radio as a medium and sell your
station as a strong, integral part of
that medium. Our industry still sur-
vives on a ridiculous share of gross
advertising expenditures. We con-
stantly undersell the medium. | think
that is partially due to the fact t