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All the excitement of the event...
all the beauty of the music.

The original sound track
from the Warner Bros. film starring
Barbra Streisand and Kris Kristofferson.
Only they could make the story sing.

On Columbia Records and Tapes.

Album produced by Barbra Streisand and Phil Ramone . <
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IF YOU KNOW
MUSIC...YOU
KNOW
MOTOWN ! s

MOTOWN"

\'aﬁ

L

e
THE ORIGINALS G.C.CAMERON

You're What's Missing in My Life
1

Down o Love Town

PR MVERSAL | VALERIE SIMPSON
ORCHESTRA Kaep it Comin
Moods Apnd Grooves

1977 Motown Record Corporation
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Dedication

This book stays alive only because there are enough people
who care enough to keep it alive. This issue of the Radio Quar-
terly Report is dedicated to them. It is first of all dedicated to
and by its immediate family; Chuck Blore and Don Richman,
Helen Roberts who has given so much, as well as her family
who have put up with her long hours and work at home. The
others who have lived its facts day and night ... Becky Sue Ep-
stein, E. “Wolf”’ Schneider, Linda Mydelski, Jeannie Berry and
Armando Vargas. It is to Kathy Clary and Khristi Shultz who
have known it from its inception. It is to Rob Clayton, Ken
Langren, Bob Schuleit, Heidi Richman, Eddie Reeves, Ed Sil-
ver, David Rudick, Rick Shemcoff, Chris Hosick, Tom Ikeda,
Tom Cahill, Terry Mitchell, Peter Sale, Sondra Kennedy, Ran-
dee Goldman, Shelly Siegal, Ray Anderson, Bobby Applegate,
Fred Mancuso, Sebastian Stone, Jerry Sharell, Rich Seargeant
and Michelle, John Antoon, Chuck Thagard, Stan Monteiro,
Lee Abrams, Joe & Gidget Hamilton, Paul Fishkin, Tom Cossie,
Dave Mani, Chris Sailor, Artie Blume, Mike Becci, all thé loving
people at Black Oak Arkansas, Steve Meyer, Ray Tuskin,
Bruce Wendell and the people at Capitol, Eddie Dejoy and the
Janus people, Beverly Magid, Mark Driscoll, Claude Hall, Kal
Rudman, Jerry DelCaliano, Bill Gavin, Ron Brandon, Betty
Brenneman, Mike Harrison,” Kathleen Eichler, Bob Harrington,
Sidney Miller, Dennis and Carole Ann Ganim, Larry Hayes,
Mike Kagan, Michael Nesmith, Noel Love, Howard Rosen, Pat
Pipilo, Iris Zurawin, Mickey Newbury, the Saul family, Seamore
Stein, Steve Resnick, Vince Cosgrave, Lee Simms and Johnnie,
Lenny Silver, Kiki Laporta, Joan, Nancy Sain, Jay Cook, Russ
Reagan, the entire staff of Casablanca, especially Larry Harris,
Neil Bogart, Scott Shannon, Phyllis Chotin and all the people
who help so willingly,Vince DelMonte, Harvey Cooper, the
folks” at Tower Records, Dave Urso and Don McGregor, Fred
Vail, Lebaron Taylor, Terrell & Kevin Metheney, Scotty Brink,
Fred Ruppert, Sal and the folks at Martoni’s and Tony and
Ray and the people at Cathay de Grande, Mickey Diagge, Stan
Hoffman, Rick Sklar, Jimmy Fox and the folks at KTNQ, Jim
Jeffries, Alan Mink, Linda Kamorsky, Chuck & Carole Duna-
way, Don Whittemore, Lenny Bronstein, Harold Childs ... with-
out these names this book would not be in your hand.

Finally I'd like to dedicate this work to the memory of my
father, who would have been 79 the day Volume 11l is released.
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ALL OF US AT MUSHROOM RECORDS
WOULD LIKE TO EXTEND
OUR THANKS TO
ALLTHE RADIO PROGRAMMERS,
DISTRIBUTORS AND PROMOTION

MUSHROOM RECORDS MUSHROOM RECORDS, INC.
1234 WEST 6TH AVENUE 8833 SUNSET BOULEVARD
VANOCOUVER, BC. V6H-1A5 LOS ANGELES, CALIE 90069
TEL.(604)736-7207 TEL(213)6S9-iH
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R 34 WEST 6TH AVENUE 3833 SUNSET BOULEVARD
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Janus Records
is proud toannounce

our first Gold Album.
Al Stewarts
"“Year of The Caf

Thank you Al, and thanks to
all of you who made it possible.

Janus Records, a division of GRT Corporation.
8776 Sunset Blvd, Los Angeles, Ca. 90069
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Introduction

This is the third issue of the Radio Quarterly Report. It is, as have
been the last two, about radio. We should also mention that it is al§o
about the major programming content of radio; that being music.

A basic staff of four full-time people, along with the designer, type-
setter, and friends, have put this book together. We have worked for 3
months; in the office, at home, on weekends, on the road.

This issue is a bit different than the last two. First of all, it was the
most pleasant to put together. The first two issues generally consisted
of “all-night nervous-breakdown nightmares’’ and comments like ‘'why
don’t we try another system next time?'’ Nothing like that occurred in
this issue. The systems have been worked out, people have generally
been cooperative (but, we could tell you some stories . .. ) and speak-
ing for the staff, it has been an overail joy for us ail.

You’ll note additions to the book, specifically in the “Markets’’ sec-
tions and the “"Record Company"” sections. We spent over 5000 dollars
in telephone bills and additional staff to present an accurate picture of
what really occurred in those areas over the past quarter. Hopefully,
our efforts will mean that you are better informed when you go into a
market or want to know more about a record company.

More than either one of the last two issues of the Radio Quarterly,
we are proud of every page of this book. It is accurate, and as com-
plete as we possibly could have made it. Our proofing time has increased,
so you'll note a marked decrease in typos. The added time allowed us
to go more in-depth with feature stories, and to carry out ideas we just
didn’t have moments for in the first two books.

We are doing the Radio Quarterly Report mainly because we enjoy
it. We also hope to make enough profit to keep it going and allow us all
to eat our beans. But within it all, we finally are sincere in saying that
we are publishing this book because we feel it is a needed service for
those associated in and around radio and music.

Without your support, in all its many facets — advertising, subscrip-
tions, feedback, suggestions, criticisms — this book is only a self-serving
waste of paper. As we grow and continue, may we ask that you let us
know your feelings about RQR. Is it, to you, what we intended it to
be? Myself and the rest of the folks are anxious to hear from you. Our
address is 1608 Argyle, Hollywood, California 90028, and the phone
number is {213) 462-7400.

Here, then, is Volume |1l of the Radio Quarterly Report. We give it
with the sincerity of love we have for the people who allowed that they
neededit....... May it be fulfiiling for you.
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A YEAR OF THANKS...
AND THANKS
FOR A GREAT YEAR!
TO:

JOE CASH
KENNY KENDALL
Baltimore

HOWARD BEDNO
PETE WRIGHT
Chicago

DON ANTL

TONY MUSCOLO
DONNA SIANI
Los Angeles
HERB ROSEN
New York

MIKE LEE

Denver

DOUG LEE
Minneapolis
JERRY BRENNER
Boston

MICHAEL PAPALE
Los Angeles

JERRY MEYERS
Buitalo

KELVIN VENTOR
Detront

ANDRE MONTELL
Los Angeles

JERRY GRADY
Buffalo

MICHAEL SCHIED
Chicago

TOM GELARDI
Detroit
DANFLYNN
Seattle

MIKE KILMARTIN
San Francisco

MITCH KAMPF
Denver

MORRIE KING
ELLEN WHITE
Los Angeles

JUDY BRISCOE
Phoenix

®

iS1AND

GLORIA HANECA
Minneapolis
CARL BENCY
Saint Louis

RICH HALL

SKIP POPE
Chicago

CHRIS HUVVARTH
Detroit

LEN EVANOFF
Cleveland

TOM MILLER
Columbus

ROY ROSENBERG
New Jersey

TOM AMANN
Cincinnati

BEN WATSON
Dallas

JOHN MITCHELL
Nashville

SKIP SCHRIEBER
Miam

RANDY RIGGENS
Charlotte

BOBBY BEE

New Orleans
LENNY LEWIS
Shreveport
JOHNNY BEE
Atlanta

MOE SHULMAN
New York

FRANK BERMAN
Hartford
PAULMAGID
Boston

LARRY VAN DRUFF
Baltimore

JOE CAMPELLONE
Philadelphia

RAY CALABRESE
Cleveland

Island Records Inc., 7720 Sunset Boulevard, Los Angeles, California 90046
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Table of Contents

Top 100 .. .......... 25 The Record Exec, by Shelly
Black Oak Arkansas. . . . . 30 Siegel . . ... ... ... 122
Record Company of the How To Use a Comedy Ser-
Quarter. . . .......... vice, By Dan O’'Day . . 127
Capitol . ... ..... 44 Record Companies. . . . . 131
The Art Part. . ... ..... 58 Promotion People . . . .. 161
Creative Radio Markets. . . .. ... .... 183
parbamks. 60 The Goid Pages. . . . . . . 217
KF/{4€ gg Spotlight Radio. . . . . .. 343
KTNQ. . ... ....... 72 Music . . . - v oo 456
Radio Tech .......... 76 Sharing Ideas A-Z . . ... 465
Buttoning — WEA Ad Cam- Notes From Headquarter, by
paign. .. ... ....... 78 General Peabody Nobody
Women in the Biz .. 482
Janis Lundy . .. ... .. 82 Don Richman With a Second
Sylvia Clark . .. ... .. 85 Look. ........... 484
The Artist Looks at Radio Books............. 486
Boz Scaggs. . . ...... 88 Memo From Tony Richland
Brenda Lee. .. ... ... 93 . 487
The Young Blind. . . . . .. 97 This Is Disco by Dennis Gan-
Tim Leary In Radio. ... 100 im oL L 489
Thisis NARAS . ... ... 104 Super Jock.......... 492
Music Express. . . ... .. 109 Machine Gun Kelly . . .. 493
AQR — Where did it Come The Laserium Experience . . .
From ... ... ... . 112 e 494
Radio Sales By Miles David Video Disc Jockey. . . . . 499
............... 119 Remember Spiro Agnew?

ON THE COVER: THIS ISSUE WE'D LIKE TO THANK L.A.-BASED
“LASER IMAGES, INC.” FOR SUPPLYING US WITH A LASER-
PRODUCED “WINTER” SCENE: “IT'SALL IN THE FEEL.”
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From Casablanca
Record & Filmworks, Inc.
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LOXDOX

RECORDS & TAPES
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5 THESE ARE THE STORIES THAT MADE

& HEADLINES THIS PAST QUARTER j

— e

R N S I SN SN T PR S N

FCC SETS PUBLIC HEARINGS ON PAYOLA FOR 1977 ...

ARBITRON DIARY SCANDELS HIT IN MEMPHIS, BALTI-
MORE . . . COMPANY ANNOUNCES REVISIONS OF
METHODOLOGY AS A RESULT ...

NBC DECIDES TO SHUT DOWN ITS NEWS AND INFORMA-
TION SERVICE AFTER TWO YEARS OPERATION . . .

ARISTA PRESIDENT CLIVE DAVIS CLEARED OF ALL
BUT ONE CHARGE OF TAX EVASION . .. PAYS $10,000
FINE . ...

ODE’S LOU ADLER KIDNAPPED . ., RELEASED AFTER 8
HOURS BY PAYING $25,000 RANSOM . . .

15
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...and now for your listening and dancing pleasure!

2.€C. LA RVE

STARRING IN

Availabie on Pyramid Records and Tapes.
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CASABLANCA RECORDS GOES INTO THE FILM BUSI-
NESS WITH PETER GUBER . .. BECOMES CASABLANCA
RECORD AND FILMWORKS, INC. SCOTT SHANNON BE-
COMES SPECIAL ASSISTANT TO NEIL BOGART . . .

DARK HORSE RECORDS LEAVES A&M LOT . .. JOINS
WARNER BROTHERS . ..

FCC DENIES LICENSE RENEWAL OF WFAB IN MIAMI . . .
MAIN CHARGE . . . FRAUDULENT BILLING . ..

FCC DENIES LICENSE RENEWAL OF KIKX IN TUCSON
BECAUSE OF CONTEST IRREGULARITIES . , .

KMEN IN SAN BERNARDINO AND KRUX IN PHOENIX
CHANGE FORMATS BACK TO TOP FORTY . ..

JOHN BAYLISS TAKES OVER PRESIDENCY OF COM:-
BINED COMMUNICATIONS CORPORATION . . .

FORMER WLS MORNING MAN FRED WINSTON TAKES
OVER AM SLOT AT WMAQ IN CHICAGO . ..

LARRY LUJACK RETURNS TO WLS TO DO MORNINGS . . .
DAVE CARRICO AND STAN BLY SWITCH PLACES . . .
CARRICO TO MERCURY . . . BLY TO ARISTA . .. BOTH
VP OF PROMOTION

ALAN MINK TAKES OVER VP PROMOTION JOB AT
TATTOO RECORDS . . ..

WORTHY PATTERSON, FRANK MANCINI, JOHN ROSICA
EXIT RCA RECORDS . . ..

PAUL JOHNSON LEAVES MOTOWN RECORDS . . .

17

WwwWwW americanradiohistorv com


www.americanradiohistory.com

adio Quarterly Report Radio Quarterly Report Radio Quart

SAMMY ALFONO LEAVES NATIONAL PROMOTION POS-
ITION AT ARIOLA AMERICA . ..

BARRY GRIEF BECOMES VP AT A&M RECORDS . . ..

RICK FRIO LEAVES MARKETING VP JOB AT MCA . ..
RICHARD BIBBY TAKES HIS PLACE

LOU DENNIS APPOINTED VP AT WARNER BROTHERS. ..
BOB GREENBURG NAMED VP AT ATLANTIC. .

NATIONWIDE COMMUNICATIONS BUYS 13-Q AND WSHH
FROM HEFTEL BROADCASTING . .. BOTH STATIONS
ARE IN PITTSBURGH

. AMERICAN BROADCASTING COMPANY PURCHASES
WMAL IN WASHINGTON FROM WASHINGTON STAR
COMMUNICATIONS ...

CENTURY BROADCASTING CONTINUES TO EXPAND . ..
BUYS KFRC-FM FROM RKO . ..

COLUMBIA RECORDS ARTIST TOMMY BOLIN FOUND
DEAD IN MIAMI HOTEL . . . APPARENT HEART ATTACK

PORTRAIT RECORDS FORMED . . . FIRST RELEASE OUT
OF THE BOX (BURTON CUMMINGS) IS A SMASH . . .

WASH-FM, WEEL, WHFS-FM, WMAL'FM, WEAM, WPGC
AND WPGC-FM ALL IN WASHINGTON DC . . . FINED FOR
RUNNING LOTTERY SPOTS

MICHAEL NESMITH GETS DISTRIBUTION DEAL WITH
ISLAND RECORDS . ..

SCEPTER RECORDS . FILES FOR .BANKRUPTCY .

18
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OUR FIRST
TWO FOR'77

Bearsville Records
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Dirt.

A specially priced three record anthology
from the Nitty Gritty Dirt Band: the history of
their past and a powerful, fresh step into the
future. Including the old: a collection of their
greatest hits like “Mr. Bojangles;” “House at
Pooh Corner,” and ‘All | Have To Do Is Dream’’
Including the new: previously unreleased
material and completely new songs recorded

for this release.

Produced by Wm. E. McEuen for the
Aspen Recording Society.

On l "
United Artists

Records and Tapes. ©1977 united Anists Music and Records Group, Inc.
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®
Coming...

THE FOLLOWING IS A CALENDAR OF EVENTS FOR THE
UPCOMING MONTHS.

Feb9 — 11 Public Broadcasting Service annual programming con-
ference in Atlanta at the Hyatt Regency Hotel.

Feb 18 — 20 Fadio and Records convention in the Fairmont Hotel
in Dallas.

Mar 4 — 8 National Association of Record Merchandising annual
convention in Century Plaza Hotel in Los Angeles,

Mar 27 — 30 National Association of Broadcasters annual convention
in Washington, D.C.

Apr 27 — May 1 American Women In Radio and Television in Radisson
Downtown, Minneapolis

May 26 — 29 Black Radio Exclusive Convention, Century Plaza
Hotel, Los Angeles

June 2 — 4 Associated Press Broadcasters annual convention,
Chase-Park Plaza Hotel, St. Louis.

June 12 — 16  Broadcaster Promotion Association annual convention
at Beverly Hilton Hotel, Beverly Hills

Sept 14 — 18 Radio Television News Directors Association annual
meeting at Hyatt Regency Hotel, San Francisco

Oct2 -6 National Radio Broadcasters Association annual con-
vention — site to be announced.

21
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BILLBOARD RADIO FORUM HELD IN NEW ORLEANS
WITH ABOUT 600 IN ATTENDANCE . . ..

BILLBOARD PUBLICATIONS BUYS WLAC IN NASHVILLE
... THEIR FIRST STATION

LA MARKET CHANGES WITH KPOL-FM SWITCHING TO
SOFT AOR FORMAT . . . KGBS BECOMES KTNQ AND
GOES ON THE AIR WITH TOP FORTY FORMAT . . ..

RADIO TELEVISION NEWS DIRECTORS ASSOCIATION
MEETS IN BAL HARBOUR, FLORIDA . . . NAMES WAYNE
RODGER VRIESMAN AS NEW PRESIDENT . .. HE’S VP-
NEWS DIRECTOR OF KWGN-TV IN DENVER

PRESIDENT-ELECT JIMMY CARTER NAMES SIMON
LAZARUS, FORMER AIDE TO NICHOLAS JOHNSON, AS
LIAISON WITH FCC.. ..

NAB CODE BOARD PASSES RESOLUTION ASKING
BROADCASTERS TO PAY CLOSE ATTENTION TO REC-
ORDS FOR DRUG AND SEX REFERENCES.. . .

BEN HOOKS RESIGNS FROM FCC TO TAKE OVER
NAACP. ..

RADIO REPORTS DOLLAR REVENUES UP IN 1975 . ..

PD CHANGES — CHUCK KNAPP APPOINTED AT WIBG IN
PHILLY . .. KEN RUSH TAKES OVER AT KILE IN GAL-
VESTON . . . JOHN LONG TAKES OVER AT WHBQ RE-
PLACING GEORGE KLEIN . . . MICHAEL ST. JOHN
LEAVES WERC IN BIRMINGHAM TO TAKE OVER PD-
SHIP AT WMPS . . . JIM HARPER BECOMES NEW PD AT
WDRQ IN DETROIT . . . JIM DAVIS TAKES OVER AS PD

AT KLIF, WITH PAUL DREW CONSULTING . . . ROB
SHERWOOD, FORMERLY OF U-100 TAKES OVER AS PD
OF KSTP . . . TIM BYRD RESIGNS PD-SHIP OF WAIR IN
WINSTON-SALEM . . . CHARLIE - FOX BECOMES PD OF

Continued on page 507
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Top Lines of the Quarter

“This show is brought to you by Phillips Milk of Amnesia ... For
those who forget to go to the bathroom.” — Gary Owens, KMPC

"Assumption is the mother of ‘fuck-uption’.’”” . . . (I think it was
Kiki La Porta of A&M who first said this, but |’ve said it so many times
it could have been original with me!).

With these two extras let us depart to Ron Brandon's Radip Music
Report and make a point of pointing out one of the most pointed of

people . .. Calls himself ole Bear . . . real name Jimmy Davenport . . . In
searching for the funniest . . . we continually depart to one of the de-
parted:

“A nymphomaniac is a Jewish girl who’ll go to bed with a guy after
she’s had her hair done.”

“I wonder if | could buy back my introduction to Ernie Phillips?*
“The secret of Dave Carrico’s success — stil is.””

“What this country needs is a good fivecent nickel.”’

“1f you can’t say anything nice about the guy, let's hear it.”

“The anchorman on a TV late-night news program surprised his
viewers with this announcement: ‘We have good news and bad news for
you. First the bad news: Our planet is being invaded by Martians . . .
Now the bad news: They eat politicians and pee gasoline.”

“What is a ding-a-ling-us? The desire in a male to eat the Avon lady?””

P.S. It occurred to us to print a picture of Jimmy Davenport in
this Report . . . but this is a family publication.

Records

Each quarter we search for those items that will recognize great ex-
ceptional achievement in the industry. If you have or know of someone
who has set a “record” in this business, please phone RQR at (213)
462-7400 immediately so we may print that item in the Spring issue.

Chuck Dunaway of KAFM in Dallas claims he holds a lot of
records (like using the first microphone, knowing Bill Young
personally, etc.), but we would like to hone in one one amazing
fact about “Kid’s” husband. . . . In 24 years of being on the air
(WABC, KILT, WKY, WKYC, etc.) Chuck Dunaway has never
ever used another name; other than Chuck Dunaway.

Here’s a record that one would rather not hold: Joe Os-
borne, instrumental in the beginning of the Carpenters, now a
Nashville resident, holds the record for most gold records —
lost! In a fire at his Tennessee house, Joe was unable to recover
some 46 gold singles and albums presented to him . . . hanging
on his wall. All were lost.

23
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- BURTON

CUMMINGS
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GOLD
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TOP 100

Radio Stations

In the last issue of Radio
Quarterly Report we did an analy-
sis of radio stations based on their
quarter hour share in the April/
May Arbitron rating book.

As promised, we took those
same books and found the top
100 radio stations according to
cume (i.e., the number of people
reported tuning into that station.
The picture {and of course the
stations) is totally different. You'll
note the top 15 come from only 6
different. cities with New York
and Chicago dominating.

We sent questionnaires to all
100 stations and asked them to
give us information regarding
their station. 56 of those stations
responded.

The average cume leader is of
course a8 major market. WOW in
Omaha and WOAI in San Antonio
stand out as two stations that are
exceptions to that statement. The
average top 100 station is a Top
40 station; its format has been in
existence for less than 5 years.
The air staff has been there 2
years or longer. It's a heavy news
station averaging news more than
once an hour. it is a super promo-
tion-contest minded station. The
program director screens the mu-
sic for the jocks. It is a live station
rather than being automated. It
plays jingles and considers itself a
very tight-sounding station. Inter-
estingly enough, almost (but not
quite) half of the stations are asso-
ciated with a network in some
way. Its playlist is more than 50

records, and the average leader
plays LP cuts. Over half its daily
music rotation is Oldies. Its com-
mercial load limit is 12 minutes or
less and the station does have fe-
males regularly on the air. Surpri-
singly enough, the average cume
leader does not do play-by-play
sports. It will be interesting to
take the spring book ‘77 and note
changes in the programming and
line-up of those stations over the
next years.

The following is the result of
our survey;

What is your format?

U Al S 19.2%
Beautiful . . . . . .. .. . . 16.7%
Adult Contemporary . . . . . 14%
Ble e K e e 12.2%
MOR . . ... .. 12.2%
Solid Gold . . . . .. 5.2%
News . . . . . . 5.2%
CoUNTHY = & skl 71 oA 5.2%
1R =rais - .3.5%
Black . . . . < s e PN
Classical ae 15 i N ST 1.7%
ANOJR o L o 1.7%
Soft AOR . . . . ... .. . . 1.7%

What is the average time your air
staff has been employed at the
station?

2vyears . ., .. . ... .. 21.4%
3years . . . .8.9%
Tyear. . . . . .. .. .. ... 8.9%
dyears . . ... ... .. 8.9%
10TVeERrs . yia - wlhunl B et 7.1%
TAVEATS vom £m r - memnwe T 7.1%
ORCELETE T 7.1%
8 VeaSut w4 1 cv A P 5.3%
220y€ars yiic AN L Fems at 3.5%
25
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Under 1year. . . .. ... .. 3.5%
AV o o R AT 1.7%
NS = S e [ =] 1.7%
HSAVEATE we o oo o - %
N T 1.7%
ORVEETERE foe. # SCE m boe m w404 1.7%

What is your commercial load li-
mit?

6 minutes . ... ... .. .48%
8 minutes . . . . . 19.5%
9 minutes . . ... ... 4.8%
10 minutes. . . . . ..... .4.8%
12minutes. , . . ... ... 19.5%
13minutes. § . + . v . ..« .. 2.4%
14 minutes. . . . ... .... 4.8%
15minutes. . . .. .. .... 2.4%
16 minutes. . . ... .....9.7%
17 minutes. . . . . ... ... 9.7%
18 minutes. . . . . .. .9.7%
EPRALEE &g . - e 4o 14.6%
22minutes. . . ... .. . 2.4%
How often do you run néws?

Less than hourly . . . . .. 35.1%
Hourly . . . ... ... ... 20.3%
More than hourly . . . . . . 44 4%

How often do you run contests?
Heavy (monthly or more) . 53.3%
Sometimes 32.1%

Are you automated at any time?

30890, . UF, 305 44 W e 19.5%
2029, .. ... .......268%
10-20., . . .. ..o 4.8%
Do you play LP cuts?

YOS 72" 8wy gty mPEw AN 89.1%
| . SR R [ - 10.8%

What is your percentage of Oldies
in daily rotation?

Q- 10y SFem % o i e 10.8%
10195 : & wrnig mae.nkar 200 0%
2022900 s e » 60 o o A I LARE 9.7%
5089 |y ¢ 4 » = a1 W ERRE 19.5%
40-49; o v bl pla 3 2 a s 10.8%
BO& 40 = A% P oeien 46.3%

Are there any female announcers
regularly on the air?

WS 3z LLia i ne mIaro el $ 68.5%
No ST = 31.4%
Do you do sports play-by-play?
Wes ol & Y 6l A suilA SRS 25:5%
No . .. ya.awdw uid 43 74.4%

Do you use station 1D jingles?
Yes 66.6%
No

Are you affiliated with any net-
work?

Yes
N3 e v - N L

On a scale of 1-10, with 1 being

VESIBO) . w vz -0 w2 12.5% personality and 10 being tight,
ORI . Ml o o b . .821% where do you place your station?
SOMENMES. v . « o o wbis 5.3% V= dun = wleoltl 4 T il S OF 5.6%
Is your music screened by the g 3 ulhn aigs o 2 b SO géz/{’
program department before air S i 2R
o . 2% e i oad aE W ee o' SIAT 5.6%
play or do jocks decide? i
o D g B oasalhd u 15.0%
Screened . . . . ... .. ... 92% 6 759
Jocks decide . . . . . . ... .. 8% FateEys A et e R ok
A R e e < 9.4%
How many records generally are | g =, . .. . 18.8%
on your playlist? O P ren E e S 7.5%
SR s S R .. 39% (0] Tt — - 20.7%
41014 1) S 9.7%
TOP 100 RADIO STATIONS

1. WABC New York )
2. WLS Chicago | 7- WMAQ Chicago
38 WOR New York | 8 CKLW Detroit
4. WCBS New York | 9- WJR Detroit
5. WGN Chicago | 10. WNBC New York
6. WINS New York | 11.  WBBM Chicago
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12. WXLO New York | 57. WAIT Chicago
13. WNEW New York | 58. WEEI Boston
14, KHJ Los Angeles | 59. WWRL New York
15. WRFM New York | 60. WTFM New York
16. WPLJ New York | 61. WBAL Baltimore
17. KFRC San Francisco | 62. KRLA Los Angeles
18. KDKA Pittsburgh | 63. WPGL Wash. D.C.
19. KNX Los Angeles | 64. WRIF DEtroit
20. WHN New York | 65. WBVF Boston
‘21, WB2Z Boston | 66. wow Omaha
22. WFIL Philadelphia | 67. KNX-FM Los Angeles
23. WCBS-FM New York | 68. WXYZ Detroit
24. KYWwW Philadelphia | 69. WVNJ New York
25. WRKO Boston | 70. WDHF Chicago
26. WPAT New York | 71. WWWE Cleveland
27. WBLS New York | 72, KXOK St. Louis
28. KABC Los Angeles | 73. KLAC Los Angeles
29. WCCO Minn./St. Paul | 74, KSD - St. Louis
30. WPIX New York | 75. KRLD Dallas/Ft.W
32. WCAU  Philadelphia | 76. WIF) Philadelphia
33. KBIG Los Angeles | 77. KRTH Los Angeles
34. WBAPDallas/Ft Worth | 78. XTRA Los Angeles
35. KFWB Los Angeles | 79, WOAI  San Antonio
36. WCFL Chicafo | 80. WGAR Cleveland
37. WIND Chicago | 81. WKTU New York
38. KMOX St. Louis | 82. WBBM-FM  Chicago
39. KCBS San Francisco | 83. KABL San Francisco
40. KMPC Los Angeles | 84. WDRQ Detroit
41. WPAT-FM New York | 85. WVON Chicago
42. KFI Los Angeles | 86. wwj Detroit
43. WNEW-FM New York | 87. ‘WCAO Baltimore
44. WQXR New York | 88. WKTQ Pittsburgh
45. WHDH Boston | 89. wowo Ft. Wayne
46. WWSH  Philadelphia | 90. KDWB Minn./St. Paul
47. KJOI Los Angeles | 91, KPOL Los Angeles
48. WIP Philadelphia | 92. WPEZ Pittsburgh
49, KGO  San Francisco | 93. WADO New York
50. WVNJ-FM New York | 94, KMET Los Angeles
51. WLAK Chicago | 95. KiQQ Los Angeles
52. WLOO Chicago | 96. WDVR  Philadelphia
b3. KSFO San Francisco | 97. WPEN Philadelphia
54, WIBG Philadelphia | 98. WMEX Boston
55. KLOS Los Angeles | 99. WFAA Dallas/Ft W.
56. KNBR San Francisco | 100. KSTP Minn./St. Paul
27
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More Excitement
From Mercury Records

“THE THINGS (Watch

{11
WE DO new album

FOR soon)

LOVE"

WILLIAM
BELL (V}’(f,"’h
“TRYIN'TO new album
LOVE TWO” soon)

From the album of
the same titie.

BAR-KAYS
“TO0 HOT

T0
STOP”

v
T00 HOT 7O STOP
2

SRM 1-1099 / MC8-1-1099
/ MCR4-1-1099

A Product Of Phonogram, Inc.
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Bia Oak Arks as:-»”ls a mongrel grop 5 8
‘,ngms that is ¢ ] drugs, sex and rgfo:
This is one _,1 in A that hasn’t bee g
‘heathenism that rivals 1st CERIGN
Dwpéccent of the people he
e way |t ls with thqum.A rerig

-

-%.0. Tedder, Pastdr Open Baptist €
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Harrison (Ark.) Daily Times— Monday, April 21, 1975

For $570,000

'‘Black Oak’ Sues
Preacher Tedder

An attorney for Black Oak Arkansas this morning filed a
lawsuit against Baptist preacher J.D. Tedder for statements
he made about the rock group at a city council meeting April
7 and at a public rally April 12.

The scene wasn’t new to Butch
Stone, Jim Dandy Mangrum, and
the other folks that made up a
band and a family- called Black
Oak Arkansas. They'd been run
out of more than one city, had ta-
ken years of criticism for their
long hair and lifestyle; but this
time it was different. It wasn’t
1965. It was 1975.

Like more than once before,
various county officials, led by
County Judge Billy Rose, had
come to Black Oak for help. At a-
bout the same time the group had
continuously been visited by
young area fans asking for a local
concert. The group decided to kill
two birds with one stone. They
would help raise the money for
the poor people’s hospital wing
and they’d do it in the area. They
chose the county fairgrounds in
Harrison for the event, but pastor
Tedder wasn’t ‘ready for it. He
charged into a City Council meet-

ing just a year ago last April, and .

demanded that the Council not al-
law the concert, charging ‘‘Har-
rison does not need the trash, im-
morality and drug-related prob-
lems that these mongrel groups
bring with them.”

But alas for Tedder and com-
pany the Council responded by
saying that they could no more
stop Black Oak than they could
Andy Williams or Merle Haggard
from playing there.

Tedder wouldn’t give up. He
annourniced to the council that,
that being the case, “We'll pray
for rain. If we're right with God,
he’ll answer our prayers.’

Black Oak manager Butch
Stone later commented to the
press that Tedder should get
down on his knees and “‘ask God
forgiveness for his stupidity.”

Saturday night approached
and 4000 plus showed up at the
fairgrounds for Ruby Starr and
Black Oak, and Jim Dandy remem-
bers there was not even “‘a single
little bitty white fluffy cloud in
the sky.” The concert came off
without the slightest of problems.
From the group’s efforts the mon-
ey was raised for the wing in the
Marion County Hospital.

Butch noted that back in the
60s "“we were kids then. We didn’t
know how to fight. We didn't
have families. God gave us this
place to raise and teach our child-
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ren and there's no way we're go-
ing to leave.”

He backed that up by promptly
filing a defamation of character
suit against Tedder, asking a total
of $5670,000 in damages for the
defendant’s ‘‘false, malicious and
untrue accusations.”

“We were concerned about
our families having to shop in
town and the fact that sometimes
we’re 2000 miles away; we want-
ed to rectify our name.”’

For days the lifestyle and be-
liefs of Black Oak Arkansas were
put on trial with each of the
members going to court to testify.
The band won the case, but waived
damages. Tedder and company
had been turned back.

Black Oak Arkansas is a rock
and roll band. They've now re-
corded some 13 albums and gross
over 2 million dollars a year in ab-
out 200 annual dates on the road.

One afternoon this fall Butch
Stone phoned the Report office
and invited us to visit. We set a
date and Butch questioned, ‘‘You
don’t mind small planes, do you?’’
“No,” | assured him, thinking I'd
probably have to ride in a DC-3 or
something.

What | knew about Black Oak
Arkansas was simply that they
were heavy rock and %ollers and
they lived in a commune in Ark-
ansas. That brought up images of
women in® long dresses with no
makeup, dirty kids running around
the yard and of course, no smoking
and plenty of honey and unsea-
soned foods. You figure that
you'll probably be sleeping in a
dusty corner someplace in a sieep-
ing bag.

The Deita 727 landed in Mem-
phis and we were met by pilot
Tom Fleming. To my non-surprise
by this time, the plane was not a
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DC-3 but a twin-engine Cessna. |t
seated eight very close friends. My
uneasiness was furthered, { must
admit, by the heavy clouds in the
sky. But, halfway across the flat-
lands of northern Arkansas, so of-
ten traveled by Black Oak, the
clouds slowly vanished and we
donned sunglasses against the
bright sun, backgrounded by the
same crystal blue sky that the
group must have seen that day in
Harrison.

I learned that Black Oak had
just sold their two planes to buy a
larger one and this was a leased re-
placement. They owned planes?
My expected hippy commune im-
age began to wane.

The flatlands turned into roil-
ing hills, the hills turned into
mountainous areas and the beauty
of an Arkansas fall came into view.
After an hour we landed in Moun-
tain Home. Sparkey Stone, Butch's

brother, picked me up in a new 4-
wheel drive camper truck. He had
long hair but he wasn’t eating
honey. My expected image contin-
ued to dim.

We drove through the beautiful
20 miles from Oakland, past but a
few homes. Al of Marion County
has but 10,000 residents. Few
places in the U.S. were so un-
touched as this Ozark area. Spar-
key talked of Black Qak on the
way with a constant smile on his
face. ““You're not too happy,” |
commented.

Oakland is a “city” of about
200 people. Sparkey pointed out
the post office, which the group
had bought when it was about to
close. They take in half the daily
mail in the town themseives. A
quarter of a mile away was the
schoothouse. The little one-room
grade school had closed sometime
ago and the kids were all going to
be bused into Mountain Home.
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Black Oak held a benefit concert
in Little Rock and raised $25,000
for the material to build a new
one. They hired two teachers and
are currently in the process of
building homes for them.

Sparkey, who is on the school
board, noted that dedication for
the school was but one week
away and U.S. Senator Bumpers
and Arkansas Governor Pryor
would both be in attendance.

“One of the best things we ev-
er did was there at the Communi-
ty House,” Sparkey pointed to
the next building. ''We came in
with acoustic guitars and served
coffee and stuff and really got to
know the people in the area.”

Qbviously the city was called
Oakland, but it was Black Oak all
the way.

We pulled into the drive of a
house another 3 miles past Oak-
land and Sparkey stopped at “the
office.” And just as in L.A. or
New York, phones were ringing,
secretaries typing, business being
done with Butch dictating letters
and telling his secretary to “tell
the Congressman | can’t make it
because | have a prior commit-
ment.”’

There were four buildings on
the place: the office, a large re-
hearsal hall, another office used
to promote the group, and in the
back that old one-room school-
house, now being used for storage,
but soon to be renovated as a sort
of monument and gift shop.

Butch finished his business
and we got in his camper to go
“down to the place and stash
your stuff.” It was here that the
long print dresses and sleeping bag
idea went out the window. A mile
down the road, a solid oak fence
over 15 feet high, covering 8 acres
of land came into view. This was
the ‘‘place.” Butch stopped and

unlocked the gate and what | saw
inside was breathtaking, to say
the least. Here were 11 beautiful
homes overlooking the gigantic
Bull Shoals Lake. An incredibly
huge swimming pool with the
BOA insignia painted on the bot-
tom stood in front. Pine trees
were all around. They parked in
front of a guest house and inside
it was dotted with antiques, fire-
places everywhere (complete with
fires already built, thank heaven),
and a refrigerator full of food.
The stereo system was ready to go
and there was a TV, if wanted.

Three doors down was Butch's
house; just adding a wing for his

new pool table. As were all the
homes at BOA, it was unbelievable
with taste, spacious and comforta-
ble. Fireplaces blazed constantly
in all the homes and one got a feel-
ing of being sort of in a Beverly
Hills with an Arkansas soul.

Each day was spent with one
or another of the various homes
for breakfast, lunch or dinner. I'd
get up in the morning and go over
and have breakfast with Butch
and his lovely lady Connie"{who
should have given birth to their
fifth child- by the time you read
this) or Jim Dandy and his equal-
ly charming tady Nancy. Black
QOak has gone on record with com-
mercials against heroine and up-
pers and downers, etc., but were
quoted in the papers as “not be-
ing opposed to marijuana.” In
truth, the group is heavily involved
in Arkansas politics, having contri-
buted constantly to Arkansas im-
provement programs, not to men-
tion the good will and publicity
they‘ve given to the state. One got
the impression that they also
wouldn’t be ““opposed to the le-
galization of marijuana in Arkansas
as well.”
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Jim Dandy Mangrum and his wife, Nancy .... at home.

Jim and Geropimo survey the road.
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Butch took me around the
area that afternoon. Across the
street from the main complex was
another group of houses where
Ruby Starr and various other
band members lived.. In all there
are about 100 people making up
Black Qak Arkansas. We drove
down to the lake, able to view 25
or 30 feet down to the bottom;
one of the clearest lakes in the US.
Deer, biack panthers, bear, quail,
squirrels and turkeys were evident
throughout the woods; we saw
four deer on the road on a night’s
drive to Mountain Home.

Butch, Sparkey and a couple
of other band members are deputy
sheriffs, and since arriving they've
been able to get No Hunting laws
passed. “'We'd come upon 30 or
40 deer carcasses laying.in a camp
with nothing more than a hind leg
gone, We stopped that pretty fast.
Hunting for food is another thing,”
he added.

The group shares meat, eqgs
and vegetables, grown by helpers
on the land; ’’enough to even
truck some into town.” Likewise
there is @ community liquor cabi-
net where one night Jim Dandy
and myself decided to borrow a
little tequila. There was, however,
very little alcohol consumption,
but you’ve never seen so many
Pepsi’s coming out of the machine.
If they had a vice, that was it;
Pepsi Cola’s.

Black Oak Arkansas is a rock
and roll band. It's Tommy Al-
dridge on drums, Jimmy Hender-
son and Stanley Knight on guitars,
Pat Dougherty on the bass and
Jim. Dandy Mangum on vocals
(not to mention tambourine and
washboard.) Black Oak is mana-
ger Butch Stone, organizer Spark-
ey Stone, caretaker Jimmy Hen-
derson, production manager “Lit-
tle” Dave Glover, it's Danny and
Marjie watching over the place,
it's Molly taking care of the de-

That's Dottie at the top, and Molly at the bottom.
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tails. It's Ruby Starr and a new
group they’re managing called
Target. It's the roadies. It's the
helpers on the farm. But most of
all Black Oak Arkansas is people
like Butch’s wife Connie and Jim's
wife Nancy. And especially, it's
the children; Dennis, Denise, Jes-
sie, Ginny, Karen, Jimmy and the
others. Black Oak Arkansas is a
family, in a sense that has obvious-
ly been fading in American cul-
ture.

A strange thing happened to
me on my “On Location” trip
this time. As | sat around the
breakfast table and listened to the
conversations of the children and
the logical, loving adult attitude
they and their parents displayed
to each other; as the house filled
up with children at the end of the
day for discussions about what it
was like to be the children of a
rock and roll band {*‘everybody’s

2

“1 was surprised to find | was spending four days in a dry county!”

always asking for free t-shirts or
albums or something ... takes a
while to know who your friends
are); as | talked to Connie and
Nancy about how much they miss
living in a more active city and en-
vironment (“we’ve already done
that we're worried that the
family doesn't seem to mean
much to most people anymore) —
as | 'experience all that, | suddenly
realized that | had subtlely found
a peaceful, comfortable awareness
that had not been there for a long
time. Usually a 2-pack-a-day cigar-
ette smoker, | ran out and just
forgot to getanymore. The evening
beer to settle frazzled nerves was
not needed in that brilliantly clear
starlit, cricket-chirping atmos-
phere. Black Oak Arkansas is a
famity that didn’t just happen. It
had been a long time coming.

The real Black Qak Arkansas is
a community about 25 miles from
Blytheville, over 100 miles from
where Black Qak lives today.
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{Butch noted that nowthe city of
Black Oak no longer puts up pop-
ulation signs — “People kept steal-
ing them.”")

Butch’s father was a police ser-
geant most of his life. Jim Dandy
grew up on a farm. “If it hadn't
been for that hard freeze, wiping
us out and my getting kicked out
of school, I'd probably still be a
farmer myself,”” JD told us, but
that prompted a cynical “Surel”
from Nancy who was preparing
breakfast in the kitchen. She add-
ed, “You had an itch that needed
scratching.” Jim’'s deep gravelly
voice has prompted more than
one reviewer to say Jim couldn’t
sing. He attributes it to the sing-
ing he used to do over the loud
whine of his John Deere tractor.

For Jim Dandy the farm turned
into a Shell service station “In
town’* and rock and roil started
being a way of life for him there.

Just a few miles away in Jones-
boro, Arkansas, Butch Stone was
getting ready to go to medical
school, but like so many he'd
found a way to get through col-
lege; namely, booking bands.
Then here came Jim Dandy and
company and Butch opted for
their management. in those days
they were called Knobody Else,
and for good reason; long hair and
rock and roll were not like ""any-
body’ else, and that fact caused
the band their first tragedy. Gigs
were few and far between for the
band in those days and when they
got one, it meant they also had to
have the equipment. Nobody rent-
ing to them because of their salty
look didn’t stop them. They broke
into the schoolhouse and ‘‘bor-
rowed’” a PA system. For that Jim
Dandy alone got an 8 year sen-
tence in Tucker prison. Fortunate-

ly for them their sentences were
suspended but it kept the band
from touring Europe until just a
year and a half ago when they
brought the house down in Eng-
land. As Dandy commented, “‘We
have been through the gutters of
the world.”

Those gutters took them from
town to town across Arkansas,
Oklahoma and New Orleans, play-
ing to 300 people in a roller rink
on ‘‘good nights.”” But while the
grueling one-nighters brought near
starvation in the old days, it later
was probably what made Black
Qak Arkansas the success they are
today. “'Everybody thought we
was a local band,”” Butch reminis-
ced, ""we played those places over
and over and got to know the
people. That's it. Black Oak is a
people’s band.”

For a good four years the band
did its touring, coming into a town
and spending a day putting post-
ers all over the city, then spent
the next day promoting the con-
cert. Finally in 1969 they returned
to Memphis to do their first al-
bum for Stax. That stay ended af-
ter a period on a night in the LSD
experimental days. The band had
aimost completely rented one
apartment house, and their house
was suspect, for nothing more
than the unigueness of long hair
in the. city.

40

wwWw americanradiohistorv com


www.americanradiohistory.com

rterly Report Radio Quarterly Report Radio Quarterly Repa

Rehearsal was at 2:00 each afternoon.
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One night after a session, the
guys decided to drop some acid
that had been laid on them, and
there occurred a scene that
brought the police to inquire
“Martians?”’ Shortly after, the
band was asked to leave Memphis.
They turned to New Orleans.
From there they took off for Cal-
ifornia, lasting only two weeks
and coming back to the south.
Through those years they contin-
ued their constant one-nighters,
being ‘‘the people’s band.”

Their dates continued to get
bigger and bigger. Suddenly they
were playing to 3000 in Jonesboro
and the decision for the third trip
to California took place.

Their second trip in the late
60s had memories of free concerts
in Griffith Park with helmeted
shielded police surrounding the
area. Jim Dandy recalls being
passed through the crowd after a
young lady had given him a drink
of Kool-Aid, unfortunately laced
with acid. Here was Dandy crawl-
ing back through the crowd to
find his microphone, getting back
on stage only to see the concert
surrounded by riot police.
“They've just come over to hear
the music,” he told the crowd.
“So, we're going to play one
more song just for them.”

This time, however, as they
came back to California, the free
gigs had turned into club dates at
places like the Beach House and
the Corral, and the peanut butter
and crackers they’'d lived on be-
came real meals. While at the Beach
House, Jerry Wexler saw them
and signed them to an Atlantic
contract. By the end of 1970 they
were on their first of what would
become continuous tours on the
national circuit.

“We always said that we'd
make a million dollars and go
back to Arkansas,”” was a theme
song of the BOA discussion. At
the end of 1973, they found the
land they wanted and bought it
and came home. Yet they continue
to be just as active on the road
playing over 200 gigs a year, now
expanding into Europe, Canada,
Australia and Japan. Yet they still
find time for the Springfield’s and
the Little Rock’s. They count it
important to maintain the folks in
the secondaries.

The group itself has one luxur-
iously decorated double-decker
touring bus, comfortably sleeping
12. Another bus follows as well as
two semi’s loaded with lights and
sound. The band, now with 13 al-
bums and some gold hanging on
the wall has been a stone smash
on television as well, with more
than one appearance on shows
like Midnight Special.

Today they’re expanding into
helping other acts such as Target
and “one or two more” to be
named in the near future. Butch
said the goal of the organization is
to be ‘‘self sustaining,’”’ moving
into other media as another possi-
bility of expansion.

All the days of my stay at
Black Oak Arkansas there were no
clouds in the sky. Not only was
the sky blue, but so was the feel-
ing. On stage, Black Oak is a high-
energy destructive primal type
rock and roll. At home Jim Dandy
Mangrum spends most of his
home hours studying the Urantia
book. He fasts at least two days a
week. *‘| believe in Christ,” Jim
Dandy flicked the ashes in the
tray. | believe in Christ as divine
destiny. | think Urantia could
help a lot of kids."”
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“You just try to be a good
man,” Butch added, “You try to
help as many people as you can;
take care of the ones you love and
try to learn something on the
way.” | believe our success has
had totally to do with our ability
to stay together as a group of peo-
ple.”

“Our religion,” said Dandy,
'is 7 days a week."’

“And,” he flicked some more
ashes, ““music, in truth, is answer-
ing the anxieties of life.’’

And as for the children, it was
Dandy who said, ““Our children
will not have to go through the
shit we did."”

The home is the only place
where sexual education is sup-
posed to be taught, where religion
Is taught and practiced seven days
a week. It is important for the
children to be well-mannered; to
be diplomatic and have a reason-
ing mind.”’

Black Oak Arkansas — a name
chosen to remind them of “‘their
roots and their heritage” has 10
years under its beit now and the
work continues. Why did it hap-
pen? Dandy answered, “We didn’t
have nothin else to do. Those peo-
ple made us mad. We didn’t want
things ending like they wanted it
to. We're going to stay together.
We're still as tight as we ever were.
We’re growing so much. If there’s
anything great in what we do it's
in our heart,”

As | boarded the Cessna on
Saturday morning after 4 days at
Black Oak Arkansas, | must admit
my own heart had changed. Here
| saw how people can practice sin-
cerely what they do, in a peaceful
atmosphere in the midst of other
loving people who make up not
just a group or a business, but a
family; and-| supposed | learned a
new hope of sorts — that perhaps
the skies could be blue for every-
body like that.

Butch’s daughter, Ginny, just getting up.
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RECORD COMPANY OF THE QUARTER

Capitol

“THE TOWER!
HOW MANY PASSAGES TO DEATH DID
THAT DARK STRUCTURE PRESENT!”

— Sir Walter Scott
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“Wallich’s salary as chairman
was then $75,000 annually. Gorti-
kov received $80,000 as president.
The corporation’s 17 directors
and officers accepted remunera-
tion amounting to $495,564 in
1970, exclusive of bonuses and
stock option privileges.

And when the report to stock-
holders for the fiscal year ending
June 30, 1971 was issued, the
staggering, unthinkable net loss
for 12monthscame to $8,092,000.
Eight million dollars. It was the
first year ever that Capitol had
not turned a profit,

“How,” | demanded of Wal-

lichs, “can we sell $143,055,000
worth of records and come out
with an $8 million loss?”

He gave me a wry, cynical
smile and shook his head slowly.

“It isn’t easy. But with the
good Lord willing to give me the
time, I’m going to take Capitol a-
part and make it sound again.”

“You think there’ve been
changes this last year? We haven’t
even started. But now it’s manage-
ment that needs cleaning out. /
hope I've got time.”

— Dave Dexter in his new book
Playback, Copyright 1976,
Billboard Publications.

The time that Dexter was talk-
Ing about in his just released
memoirs of decades with Capitol
Records was 1971. Just a few
weeks ago, Capitol Industries-EM|
Inc. released their annual-report
for the fiscal year ending June 30,
1976. In a note to shareholders
the now Capitol head, Bhaskar
Menon reports It is with pride
that | report to you that Fiscal
1976 was a year of strong financial
performance by our company ac-
companied by significant achieve-
ments in the artist base from
which the Company’'s future
growth will result.

In just 5 years as Capitol's
head officers, Menon had turned
an $8 million loss into a $10 mil-
fion profit! Sitting with him in
the “E" floor of the Capitol tow-
er, | asked him simply ‘"How did
you do it?”" The answer is worth
printing.

“My own role in it, frankly,
has been largely that of a non-
playing captain. When you go
through a major traumatic exper-

ience, which it was for us in 1971,
to suddenly lose this incredible
amount of money, having never
done so in the past, and having a
role that had been quite disting-
uished in the business; that
trauma tends to release emotions
that brings the best out of people.
It's a period of great testing. |If
the human element s able to
stand that testing, it brings out, |
think, a sense of re-focus, of pur-
pose, of fundamental enguiry into
things that have been taken for
granted in the past. Remember
that | myself was, by any stan-
dardss, the most improbable
choice [to take over] at that par-
ticular time. | have never seen
such a set of people with human
strengths, with the ability to re-
cover from adversity. | see it [the
role of chief administrator] as
really almost exclusively that of
maintaining an environment with-
in a company which is hospitable
to excellent people giving of their
best; an environment that is not
intimidative, but is encourageable
of finding that very dignity and
self-respect.”
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Net sales were $168,161,000, | were $3.12 on 3,311,908 average
up 35% from 1975's $124,996, | shares outstanding, compared to
000. Net income was $10,349,000, | $1.58 on 3,327,302 average
up 97% from 1975°'s $5,262,000. | shares outstanding in the previous
Earnings per share in Fiscal 1976 year.”
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22N
President Bhaskar Menon rapping with Bob Hamilton

Born in Kerala, South India in
1934, Bhaskar Menon was indeed
an unlikely choice to replace the
departing Sal lannuci. The an-
nouncement was generally greeted
in U.S. record circles with *"Who?”’
And then of course there was the
overall feeling of "'I wonder how
long he'li last.”

But, in fact, Menon was no
newcomer to either the record
business or EMI. He graduated
from Oxford University in 1956
with an MA in Philosophy, Poli-
tics and Economics and imme-
diately joined EMI in England.
Most of the early years with EM{
he spent back in India, running
the Grammaphone Company,
moving from Commercial Mana-
ger to Managing Director and then
to Chairman of the company.

In 1970 Menon was transferred
to London as Managing Director
of EM! International Services. He
has done record businéss in over

30 different countries since that
time.

With a disaster on their hands,
Capitol Records looked to the
parent company and there was
the highly successful Menon ready
to take over. :

His title now takes up a page.
He is President and Chief Execu-
tive Officer of Capitol Industries.
He is also Chairman and President
of Capitol Records, Inc. and Chief
Executive Officer of alt Capitol's
operating companies in North
America. Highly versed in all of
EMVI's activities, he is a member of
the parent Board of EMI Limited,
London.

One gets a bit of a look at the
man's philosophy by noting that
the names of his two sons are Sid-
dhartha and Vishnu.

The “turn-around”’ of Capitol
Records was no easy task. As he
arrived, Menon noted that the

-
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exit of the ‘“‘commanders’ had
left tremendous gaps in the com-
pany. In but a small space of the
time, Capitol lost its president,
VP of A&R, VP of marketing,
head of promotion and merchan-
dising.

Menon admits that he began
looking around the industry for
replacements but decided that the
basic philosophy had to be a
“dedication and commitment to
our own talent.”” The company
leadefs were generated from with-
([

He added, *’| think if | were to
look back, | would really have to
say that | don’t think | could ever
have imagined that | could derive
such personal, professioral satis-
faction of anything I've done in
my life; nor am | ever likely to do
it again; as it had to do with this
tremendous development of our
own people who have come for-
ward in what | hope has been an
environment that has been hospi-
table to their deveiopment.” He
laughed, “in addition to that it
was also the right type of good
luck at the right time.”’

Besides the great “luck” as he
called it in picking the right peo-
ple for the right jobs, Menon
made some other basic changes.
“In the first 2 or 3 years,”” he ex-
plained, “‘we concentrated a lot of
our energy in refining the delivery
system. My own feeling was that,
what was required was, to de-es-
calate this ‘lease theory of talent’;
in other words, every major pro-
duction source being signed up.”’

Capitol had operated very
much on the principle of getting
its talent from deals with other
smaller companies such as Island
or Shelter. Menon, one by one got
out of the deals, sometimes hav-
ing to ““pay, what it took to get
out of them.”

Armed with people like pro-
motion chief Al Coury, Menon
began to build a solid artist roster
base at Capitol. Of Coury, Menon
commented, "‘Whatever field he
elects for himself; phonograph
records or shipowner, he will be a
success. He has that great gift; an
almost demonic sense of concen-

tration toward accomplishing
goals.”

The returns were immediate.
Capitol sales dropped to
$129,688,000 in 1972, but its

profit was $1,621,000. In 1973
the company pulled a net income
of $5,624,000 and in 1974 con-
tinued to climb, with a profit of
$7,322,000.

"Qur goals in the past 6 years
have been purely qualitative”
Menon explained, ‘I had, for ex-
ample, deep concern about Capi-
tol’s lack of presence in the R&B
field. Invictus didn‘t quite make
it. 1 didn‘t think it was the way to
make it anyway.”” He also noted
the importance of maintaining
and improving Capitol’s ability in
the Country field. Both of those
areas have been strengthened in
Menon's stay at Capitol. 1971 was
the only year Capitol ever lost
money. There is no question. Me-
non has returned Capito! to the
same ‘‘presence of spirit” with
which it began, almost exactly 29
years before.

That was 1942, Atiunch at a
Hollywood restaurant, songwriter
Buddy DeSilva, songwriter-singer
Johnny Mercer and Glen Wallichs,
owner of Sunset and Vine's Music
City record store, mutually agreed
to begin a new company called
Liberty Records. They were to
change the name before their first
release to Capitol Records, because
of a conflict with Liberty Music
stores in New York. DeSilva, we
were told, was primarily interested
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Buddy DeSylva, Glen Wallichs & Johnny Mercer

n putting his stepson Dave Shelly
INto a business, and agreed to put
up $10;000. Wallichs would run
the. business side of the label and
Mercer would more or less be the
creative force. Wallich's had for
some time had his own ‘radio re-
pair shop in the back of Al Jarvis’
record store on Hollywood Boule-
vard. He'd gotten the money to-
gether to start his own store, but
had run into the Decca, Columbia,
RCA franchised dealer problem.
He kept his store alive by-getting
a franchised friend of his to order
twice as much. Glen would drive
over and stack the product in the
back of his station wagon. Appar-

ently, this had to do with his de- |

sire to start his own label,

Wallichs was aggressive, spend-
ing much of his time on the road
staying in $1 a night YMCA
rooms across the country.

Wallichs was the first record

manufacturer to give free records
to radio stations. Glen had a hun-
dred copies of each record made
up with a label that said “made
especially for’* and the concept
was so successful it eventually be-
came natural to give away ‘‘pro-
mo’’ copies for radio play.

Equally successful was Johnny
Mercer who recorded 7 hits out
of his first 10 records, personally.
The company released 25 singles
its first year; total sales was $200,
000. Biggest of the first year was
Cow Cow Boogie by Ella Mae
Morris and Strip Polka by Johnny
Mercer.

It wasn’t a good time to start a
record company. First of afl, the
wat was on and getting shellac
was not the easiest of commodities
to come by, Secondly, in 1943 a
strong musicians union went on
strike, and stayed that way against
the record studios for some 10
months.
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For a Capitol that was to later
rely heavily on “the right luck at
the right place,” the ball bounced
their way in the form of Nat King
Cole. The Cole Trio played in a
bowling alley near to Music City
and Capitol and ‘‘Cole at the
piano” in the store is described by
Capitol oldtimers. Because masters
were getting scarce they were ex-
ceptionally prone to pick up a
master by Cole called ""All For
You.” It sold about 100,000 cop-
ies, and his second single for Capi-
tol did even better. It was
“*Straighten Up and Fly Right.”
He was Capitol’s biggest artist up
until his death in 1965.

Capitol’s first office was in the
1400 block of Vine Street and
their second above the store at
Vine and Sunset. Wallich’s Music
City still stands today as the most
famous record store in that part
of Hollywood.

In a historical rap with Dave
Cavanaugh, Pete Goyak and John
Palladino, all 25+ year veterans
with Capitol, Cavanaugh recalls

the first inter-office memo was in-

| stituted by a fellow by the name

of Bill Flower. ““The whole place
was like a store,” Cavanaugh ex-
plained, ‘“‘everybody was in the
same office. Flower would write
an inter-office memo and Lou
Sharell, {who was art director), al-
ong with a bunch of other things},
would get his bugle out of the
drawer and blow the charge and
{[Dave] Dexter would read it.”

By the time they moved to the
office above the record store
there were plenty of offices and
about 60 or 70 people in the
place, a fact disliked by Mercer.

The company continued to
cook on until the tater part of ‘46
and the beginning of ‘47. Sudden-
ly there were no hits. “And from
out of left field,”” remembers Ca-
vanaugh, '‘there were hits by Julia
Lee and Neliie Letcher, and sma-
shes such as ‘“‘Smoke Smoke
Smoke that Cigarette’” by Tex
Williams and "12th Street Rag by
Pee Wee Hunt,

John Palladino
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The hits kept on coming and
Capitol continued to grow. Paul
and Mary Ford were sensations of
the early 50s with ""How High the
Moon’ and ““The World is Waiting
for the Sunrise.” The company
was now a major. In 1948 they
grossed 16 million dollars, released
400 singles and 44 LPs. In 1949,
Buddy DeSilva died.

That was about tha time that
Wallichs persuaded Johnny Mercer
to take on a trumpet player by
the name of Jim Conkling as an
assistant. Conkling was later presi-
dent of both Warner Brothers and
Columbia.

“Capitol got too big,” Mercer
told Dave Dexter, it wasn’t fun
anymore.

In a sense, Mercer never really
left Capitol. Sometime in that
period in the 40s-50s transition,
Mercer, who had never thought it
was necessary to keep regular off-
ice hours, if there was nothing he
thought worth doing, walked into
his office and found another un-
known person on the telephone.
Mercer hadn’t been in in 6 months
and the stranger had only asked
to use the phone, but the story is
that Mercer abruptly left and nev-
er came back to the office.

Capitol had grown through the
40s with artists like Peggy Lee,
Nat Cole, Stan Kenton, Margaret
Whiting, Jo Stafford, Andy Russ-

ell and Paul Weston. Now as the |

50s began they became the "‘hot-
test of the hot”* with further hits
by Sinatra, Kay Starr, Jackie
Gleason, lLes Baxter, Billy May
and Nelson Riddle dominating the
charts. Kenton continued to be
their mainstay.

Glen Wallichs is described as a
born businessman, and a one-man
staff of artist relations. "‘His word
was his bond,”” we were told by
all three of our Capitol history ad-

visors. "'He didn’t drink or smoke
and he left A&R alone."”

Wallichs used to get up every
morning in his Beverly Hills home
and head for DuPar’s restaurant
for breakfast. He would gaze at
the empty spaces in Hollywood
and from those gazes conceived
his own building just above Holly-
wood Boulevard, on Vine Street.
He finagled the property he want-
ed, hired Weldon Beckett, a well-
known architect and built the
Capitot Tower. Wallichs knew ev-
erything about that building. Ca-
vanaugh called it, “‘truly a monu-
ment to Glen Wallichs. One time
the elevators broke down in the
building, and the elevator compa-
ny couldn’t figure out the prob-
lem. Wallich’s know-how as a ra-
dio repair man and his love for
the tower enabled him to go in
the back, change a few fuses and
wires and ‘‘get the lifts running
again,”

The company had been .public
since 1945, Their first day on the
exchange, they opened at $19 a
share. By the next day it had
climbed to $33 a share. The fol-
lowing day it dropped to $3.

In 1958 with a gross of
$21,308,633, Mercer, Wallichs

iIn 1958 with a gross of
$21,308,633, Mercer, Wallichs
and the DeSylva estate sold Capi-
tol Records to EMI for $8.5 mil-
fion.

Wallichs continued as Chair-
man of the Board and despite the
sale, obviously never lost his con-
cern for Capitol. But he turned
over chores to such peoplc c¢3 Al-
an Livingstone, corporation presi-
dent from 1962 to 1968. During
that period two important things
happened to Capitol. It was the
emergence of the Beatles and the
iliness of the Capitol father, Glen
Wallichs.
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In 1963 Dave Dexter was
handling International Reiations
for Capitol in the U.S. He remem-
bers in ““Playback’’ that he had 20
records almost every day coming
in from throughout the world,
from producers who ‘‘hungered
for a release of their work in the
largest market on earth.”” He adds
that “in this well-remembered
box from London, however, | en-
countered a Parlophone debut
disc by a Liverpool-based quartet
called The Beatles. The name
meant nothing to me, nor did the
songs pressed back to back, ''Love
Me Do’ and “P.S. | Love You.”"
He remembers the Beatles well he-
cause he ““regarded the raspy har-
monica by John Lennon as parti-
cularly distasteful.”’ Veelday
wound up with the record and
later on released a second single
with "Please Please Me'’ and *'Ask
Me Why.” A third import was re-
leased by Swan in 1963 called
“She Loves You' and “I'll Get
You.”

Dexter, so importantly recalls,
““Came September and | touched
base in London to meet with a
hatf dozen EMI personell as a
stopover on a European business
trek which would take me as far
as Helsinki. Tony Palmer maneu-
vered me into his new Manchester
Square office hours after | arrived
from Hollywood.

He started playing samples of
British music — mostly dull rock
and suddenly Tony reached
\into a desk drawer and pulled out

a lacquer test disc.

“You remember this group,
the Beatles?’’ he asked.

“Sure, lousy harmonica.’

“Not on these sides,’” Palmer
responded.

“They’'ve died on two labels
back home. Why in hell should
they die in my arms a third time?**

|
|

“Dexter, be a good chap and
listen. Everywhere they play in
England they're creating riots.
Suddenly they are EMI’'s biggest
sellers. Listen to this sound.”

The song was ‘'l Want to Hold
Your Hand.” Dexter committed.
The rest is history. It is generally,
readily admitted by those present
during that period that the Beatles
and the coincidental success of
the Beach Boys both helped, and
hurt, Capitol. Concentration was
on the biggest phenomena since
Sinatra, Capitol entered the rock
field late. Yet as the 60s ended
and the 70s began, Capitol hung
onto its luck, with artists like The
Band, Quicksilver and Steve Miller.
The Beatles continue to be big
sellers, even today.

In 1967, Wallichs found that
he had multiple myeloma, a dis-
ease affecting the bone structure,
for which there is no cure. Wallichs
turned the reigns of the record
company over to Stan Gorticovi.
By 1969 he felt it necessary to
give the entire Capitol industries
structure over to Stan. Capitol's
record company division head be-
came Sal lanucci. Wallichs died
two days before Christmas in
1971

To my three veteran Capitol
advisors, all of whom had been
through the amazing domination
of Capitol in the 50s, the Beatles
experience in the 60s, the disaster
of the early 70s and the saddened
loss of their friend Glen Wallichs,
these are “indeed the best of all
days at Capitol.””

“We have been through the
reign of terror at Capitol,” said
Cavanaugh, referring not only to
the 70s but earlier times as well.
“There have been times of uproot-
ing of families, causing problems.
We were always the trendsetter,
yet there came a time of getting
into a bag of watching what every-
body else was doing.’’
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""We now have a solid team ef-
fort" someone else in the room
brought out.

"Yeah,'” they almost agreed in
unison, ‘‘the best times are now.”

""When you decide to fall in
love with only 4 women this sea-
son,”” Bhaskar Menon had told us,
“you’'d better better make sure
you're a damn good lover. The
position we were in, in 1971, was
one of humiliation; one of defeat.
Each part of that $15 million loss
that was suffered rubbed off on
each person's professional perfor-
mance. You're not about to win
top promotion man at the promo-
tion man’s club in Pittsburgh that
year."”’

We could not end a story on
Capitol and its record company
“comeback of the decade’ if we
were not to mention the contribu-
tion of now RSO president, Al
Coury. His drive has been given as
one of the major reasons Capitol

moved back into the black, back
in 1872. Coury left his legacy be-
hind on his move to RSO and
now assistant Bruce Wendell, al-
ong with Steve Meyer and Ray
Tuskin control the promotion
strings at Capitol. Wendell, a for-
mer radio man, lives, as do most,
the business that he is in. Interest-
ingly enough, not Capitol artists
but Neil Diamond paintings high-
light his office. Music is obviously
his passion,

There were others, too, who
came from the ranks of promo-
tion, sales and the warehouses ar-
ound the country. Dom Zimmer-
man came in as national sales
manager. Jim Mazza took over the
international department. Dan
Davis and Don Grierson came in
to run merchandising and creative
services, Larkin Arnold has literal-
ly built a successful black division
from scratch. Today Capitol has
one of the youngest group of ex-
ecutives in the business.

Don Zimmerman
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Zimmerman attributes a lot of
the success of the company to "'a
lack of politics between execu-
tives.”” "'l certainly saw it here in
the late 60s,”” Zimmerman recalls,
“‘department heads wouldn't talk
to each other.”

But today he noted, ’It’s kind
of free-wheeling here now. We op-
erate more like a small indepen-
dent record company. One of the
keys to Capito! success,” he con-
tinued, "'is that Wendell is involved
with the marketing guys and the
marketing guys are involved with
promotion. |t's a synergistic sort
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of an attitude. There aren’t a lot
of layers. Everybody relates dir-
ectly.”

Capitol continues its success,
with Menon satisfied with the
“qualitative growth. Now it’s time
to go for an increased market
share. We are now so poised,” he
told the Report, ‘‘that we are able
to do so. It takes some time to
gain a psychological foundation
of reassurance and confidence.”

Capitol, over the past few
months, has enjoyed success wit
with Steve Miller, Natalie Cole,
Helen Reddy, Bob Segar, Dr.
Hook, Tavares, the Beach Boys
and of course Wings and Beatle
product. The offices are decorated
with promotion piece after pro-
motion piece, T-shirts, murals, etc.

Downstairs Glen Campbel! re-
cords in one of the three studios
in the tower. Upstairs Meyer con-
tinues the tradition of “vitalness’
in the move to capture “‘an in-
creased share of the marketplace.”
It is but days until they announce
the signing of Carole King. Meyer
is on the phone with an unknown
entity as we begin our story on
Capitol Records: “Hello ... what
do you mean? ... yeah, .. TtX
isn‘t an RKO station. Hey, you
know ... KFRC is .. uh ... | mean
FIL ... What do you think this is?
Look, if you're gonna play in the
super bow! you can’t have injur-
ies. You have to go with the first
string. The second string can’t car-
ry you through a su -- you can get
there, but if you wanna win you
gotta ... on what? Get outa here!
Look, I got KXOK, | got SLQ, |
got GCL, | got APE. C’'mon man,
it’'s not like you're left aione out
there ... Well, thank you - am |
supposed to like that though? ... |
wish | was back there so | didn’t
have to listen to my own bullshit!”’

Our thanks to the very lovely
folks at Capitol who were so kind
and so open, during our investiga-
tion of its operations — especially
to Dave Dexter, Pete Goyak, Dave
Cavanaugh, John Palladino, Bruce
Wendell, Ray Tuskin, Steve Meyer
and Bhaskar Menon who reminded
us that what was important about
the record business was ““a com-
mitment to the artist base, the ui-
timate goal.”

EXECUTIVES OF
CAPITOL RECORDS

Bhaskar Menon, Chairman, Presi-
dent and Chief Executive Offi-
cer

Don Zimmerman, Executive VP
and Chief Operating Officer

2eter Goyak, VP, Administration

| James Mazza, VP, Marketing

Rupert Perry, VP, A&R

Bruce Wendell, VP, Promotion

Robert L. Young, VP, Business
Affairs

Larkin Arnold, VP, Soul Division

Daniel C. Davis, VP, Creative Ser-
vices/Merchandising / Adver-
tising/Press & Artist Relations

Frank Jones, VP, Country & Wes-
tern Division

Dennis White, VP Sales Division

| Bruce E. Garfield, Director, Press

& Artist Relations

Don Grierson, Director, Merchan-
dising & Advertising

Roy Kohara, Art Director

Walter Lee, National Sales Mana-
ger

Steve Meyer, National Promotion
Manager :

Ray Tusken, Nationai AOR Pro-
motion Manager
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THE QUIET GIANT
WIBC-
INDIANAPOLIS

FAIRBANKS
X. BROADCASTING —

KINGPOWER
CREATIVE RADIO

Over the years radio has had
its leading giant chains, i.e., the
RKOs, Mclendons, Stars and
Storz. Today there is a new cor-
porate oOrganization emerging as
still another leader, and it's a diff-
erent kind. One has to look hard
to find the commonality between
the 7 stations who make up Fair-
banks Broadcasting. WIBC in Ind-

l

ianapolis could easily be called an
MOR-personality station: lots of
talk, heavy news and sports. On
the other hand, its sister FM sta-
tion, WNAP, is an AOR type sta-
tion — plenty of albums but play-
ing the hits as well. WIBG in Phil-
ly, their newest station, might be
most appropriately termed an Ad-
ult Contemporary station — plen-
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WIBG PD Chuck Knapp is feeling so good

he’s started to wear a suit and tie:

ty of personality, heavy promo-
tion. WVBF in Framingham is a
straight out top 40 tight format
station and its sister WKOX is
more of a community station, em-
phasizing heavy flocal news.
WRMF in Titusville, Florida is
similar to WIBC in its approach to
the community and KVIL in Dal-
las could be cailed about anything.
It’s top 40, heavy personality and
creative.

Unlike RKO, for example,

each station that VP-FM Jim Hil-
liard and Group Programmer
George Johns put on the air is u-
niquely designed according to the
market. There is no “Fairbanks
format’’ but there is a *Fairbanks
formula.” And this formula may
be the most important example
for radio today.

In the first place, Fairbanks
stations are generally successful.
Take Boston for example. The la-
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test Arbitron (Oct-Nov) ratings
for WVBF (a station licensed to
suburb community called Fram-
ingham) show them with an over-
all 5.8. That's only 3.0 points be-
low AM’er WRKO, their biggest
competition. WVBF is definitely a
power in Boston.

wIBC

In Indianapolis, WIBC puiled a
13.1 in the Spring '76 book, sec-
ond overall only to Country
WIRE. Likewise WNAP grabbed a
total 8.6. Both are leaders in their
respective areas in the community.

Biggest of all stories perhaps is
KVIL in Dallas. Fairbanks bought
the AM-FM combination 3 years
ago, a virtual dog. PD Johns ex-
plained that KVIL was kind of an
experiment for the company,
“Kind of a fun project.”” While
the station didn‘t have much ra-
tings or power, it did have a well-
known morning man named Ron
Chapman. With heavy Qguestion
about whether or not the station
could ever really be a factor in the
Dallas-Ft. Worth market, the sta-
tion went about doing the unus-
uval. For example, Chapman, not-
ing the success of the movie Jaws,
ran a promotion where two lis-
teners got a trip to the actual lo-
cation of the gilming of Jaws. To
do the drawing, Chapman himself
put on special equipment with a
built-in microphone inside and
went down to visit with six of the

sharks. He broadcast live and
Johns noted that he was obvious-
ly shaken by the experience. But
what the promotion did for KVIL
was create talk. And that's com-
mon denominator number one for
the Fairbanks stations: ‘‘create
talk.”

Johns explained to us, “Jim
Hilliard has a tendency to hire
people that are crazy. We sit
around all day and say ‘what
hasn‘t been done?’ ‘What can we
do?’ Our.whole thing in our com-
pany is to try and come up with
something that will make people
talk about radio.”

Johns is very critical about to-
day’s radio. He told the Report,
“There is nothing going on in ra-
dio that is new and exciting.
We're substituting contests for ex-
citement. All we know how to do
is give away 10-20,000 dollars.”
He added, "'The guestion is, how
am | going to get a person to tell
another person about my station?"’

Checking on the Arbitron ra-
tings, Johns noted, "Not enough
people listen to radio. If you take
out the morning show, only 15%
of the population is listening to
radio at any one time. Radio over-
all isn't held in very high esteem.
TV and newspapers get all the
dollars in this business and we get
such a small part of it. Our whole
quest is to turn people onto radio.

Whether or not you agree with
the importance of “‘creating talk’
about a station you can note that
the latest rating {(April-May) for
KVIL in Dallas shows them with a
7.7 on FM and a 1.9 on AM.
WBAP leads the market ‘with an
11.5 and KLIF showed a 4.1 in
that book. Chapman himself
pulled an 8.8 on FM anda 1.3 on
AM. The station is unigue, to say
the least. They play the hits all
right, averaging about 35 currents
and re-currents in rotation at any
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one time. But there’s plenty of
personality and craziness and it
does create talk, which is appar-
ently the secret of success for the
station.

There is a second approach to
Fairbanks stations that was equal-
ly obvious in the growth of KVIL.
The company, says Johns, “‘goes
for longevity.” It took 3 years to
get KVIL there, he reported, em-
phasizing that ‘‘there’s a lot of
things we could do to grab the

numbers quicker.” Johns pointed
to “trust” of the audience for the
performer as the most important
element. He added that even if
the station let down at that point
it would probably take the compe-
tition about as much time to re-
verse the station success. As
WIBG PD Chuck Knapp echoed,
“You can lose it just as fast as
you can build it.”

WIBG

WIBG is a firm example of the
company’s longevity policy.
Knapp and company {including
assistant PD Bill Gardner} came
into Philly last April 1st. The sta-
tion quickly went up from a 3.5
to a 6.9 overall, but the fall Arbi-
tron, just out, showed them dip-
ping to a 3.0. Knapp blames it on
the loss of the Phillies’ play-by-
play. He noted good numbers in
25-34 men and 18-24 women, and
memos from Hilliard congratula-
ted the staff, indicated, however,
much work still to be done. WIBG
moves along the path of keeping
people and building slowly, still
of course promoting with contests
and outside advertising. An ex-
ample of that attitude came with
the beginning of the station. Hil-
liard and company fired no one,
giving the staff their own chance

to work from the Buckley to the
Fairbanks system.

Finally, there is athird obvious
element in the Fairbanks formula;
it isa combination of hand-in-hand
attitudes. First of all there is a u-
niqueness to the way. program-
ming people {and others) are
looked upon at each station. Sec-
ondly, there is an obvious preoc-
cupation with a “‘touch of class.”

Speaking of the programming
people, Johns commented, "“The
reason |I'm in the business is be-
cause of those guys. Talented
guys on the radio who say some-
thing really turn me on. | respect
them. | go after the best | can
find.”

There is a blatant lack of turn-
over at the stations. WIBG PD
Knapp, who is super enthused
about the company (he’s even
buying a house) cites good pay
and the fact that ‘“everything is
professionally well done’’ as two
of the reasons. He noted, "They’re
interested in the results. If it's
there, they don’t mind paying for
it.” He further added that one of
the company’s policies was 'no
surprises.”’

“If you're in trouble you’ll see
it coming a long way in advance,’’
Knapp told the Report. “You can
talk about it and anything is open
for debate. You have all the op-
portunity in the world to discuss
what's going on on the air. But,”
he commented, “in the end they
really expect you to do what you
agreed upon. They're really into
the radio station.”’

George Johns concurred, “if
one of those guys who had no tal-
ent worked for us | doubt if he'd
say we were great to work for.”’

And he emphasized the impor-
tance of good working conditions
to the lack of creativity in radio
today saying, ‘‘It's insecurity.
How can you create something
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when you‘re afraid you're going
to get fired. !f more PDs went
into work and said ‘I don't give a
shit if | get fired, I'm going to do
something that turns me on,’ ra-
dio would be better today. With
13-week contracts he's going to
do something that has been suc-
cessful someplace else.”’

Johns further supported this
by saying, “Does the guy {jock or

PD) have the guts to-break the
rules? And does he have the men-
tal capacity (if he gets hell for do-
ing it) so that he doesn't crawl in
a hole?”

He added, “1 challenge the
jocks. | put in the tightest format
| can and say 'go ahead and break
the rules.’ | mean how do you de-
scribe Johnny Carson? If he were
on radio today we probably
wouldn‘t have any problems.” He
punctuated, | don’t use fear.”

Knapp in his few months at
WIBG observed that Johns and
Hilliard ““don’t pull any punches,
but there is never a feeling of
intimidation. They're very know-
ledgeable people but everything is
open for debate.”

Likewise, the station is hung
up on integrity as far as program-
ming content is concerned. Hil-
liard was heard to say that if he
had a choice between being num-
ber two with ''class’’ and number
one without it he’'d rather be
number two. Johns echoed Hil-
liard in putting down blue mater-
ial and lack of integrity.

Johns, like so many, is appalled
by the copying that radio seems
to accept as fact in the 77 season.
He recails a certain promotion at
WNAP saying “It's the kind of
thing that makes me uptight
about this business.”” He and Chris
Connor had their heads together
in one of the "What can we do
that's different”” sessions, and
they devised what is known today

as Fantasy Park. They put a PA
system in the control room with
terrible feedback and overall qual-
ity. They drew a map on the con-
sole with three stages marked and
presented live albums in a great
“pretend” concert. Shortly after,
another well-known corporation
put the whole thing together,
copyrighted it and syndicated it.

The story of the promotion had
appeared in the old Radio Report
and was weli-known to the indus-
try. "1 didn't mind until 2 years
later when they tried to sell it to
us,” Johns lamented.

Since that time Fairbanks and
folks have been retuctant to share

* any ideas with the rest of the in-

dustry. “We shared
world,” said Johns,
copyrighted it.”

Another uniqueness about
Fairbanks is the way they treat
the news. At KVIL they started
with a two anchor team; at WIBC,
news is 50% of the ratings; and
now at WIBG, there's a four an-
chor morning team.

it with the
“and they

""We can afford to experiment
with WIBG,"” Johns told the Re-
port, ""every station that Jim Hil-
liard seems to buy is a dog, | get
to experiment, and if something is
successful it ends up on some of
our other stations.”’

The four news people sit (ex-
cuse me, | mean stand) in a room
built for one person. Throughout
the cast they are shoulder to
shoulder, not able to move.
Chuck Knapp noted that it had
been so successful the station was
reluctant to knock out the wall,
to give them more room. ‘They’re
standing in there giggling and
laughing and being tight with one
another and that comes across,”
Chuck gleefully pointed out.

Johns added as an aside, *'If
WIBG makes it, everybody will
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say that's the answer man, four
anchor people.”’

There is an indication that the
old low profile image of the com-
pany is beginning to fade. Johns is
attending more radio convention
functions and making himself at
least more available than in the
past for comment.

“We are not stopping where
we are now,’’ said Johns,and in a
meeting in November of some 25
programming peopie in Miami
Beach, it was announced that the
company would probably be buy-
ing another major station in a ma-
jor market within a year. Because
of the lack of creativity in radio,
Johns believes "'we do have an op-
portunity to win.'’

There is some question whether
stations in markets like Titusville
are a part of Fairbanks' future.

Despite Johns' feeling about
“low profile non-sharing’” in the
past there is definitely an effort
to look at radio competition in a
different light. Shortly after the
fall ratings some 25 programmers
gathered in Miami Beach, and for

6 or 7 hours a day for 3 days they
sat in a hotel room and just talked
about radio with basic questions
being, “"How do we make radio
better?”’ ""Why are we chapping
each other (station against station)
up?” "With only 15% radio listen-
ing at any one time why don’t we
go after other media, like TV?"

Johns, a former musician in
Canada who became a board oper-

ator and later successful program- ™

mer, had trouble getting into the
US because he called himself a ra-
dio talent. Later he got the immi-
gration agents to agree when he
put down “'specialist.’’

“I'm not afraid of my job at
alk” he told the Report. I am
concerned with the ratings and
Jack McCoy helps us with that
kind of analysis. But we're trying

to be different; we're trying to do
new and unusual things.”

Fairbanks, of course, is more
than Hilliard and Johns and the
other programmers. It is National
Sales Manager Dick Yancy, a for-
mer Green Beret who whips the
sales in line, and it's young Dick
Smart, an engineer who Chuck
Knapp says, ‘wants to be chal-
lenged.”’

Fairbanks is also, of course,
Richard M. Fairbanks, a man in
his 60s who Chuck Knapp met
once. Knapp recalls that in the in-
troduction someone said, “"Mr.
Fairbanks, you remember Chuck
Knapp when he was just a disc
jockey’" and Fairbanks replied,
“Oh no. Chuck Knapp was never
just a disc jockey.”’

This then is Fairbanks Broad-
casting. It is a company that pays
well, respects its people, expects
the most of them and rewards
them for it. Perhaps it is a new
trend in radio, in that its attitude
toward both the people who pro-
gram it and the people who listen
is a strive toward unigueness of

i;’-_-;lﬁ_FREE FA}R ’

b
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service. For the sake of those mo-
ments when the rating book came
out and you hitched the pickup
with ropes and took off for Chey-
enne for another beginning and
ending, let us hope so.

The Fairbanks formula is per-
haps a cure for radio. It's a winner
rating-wise, it's creative and it
treats programming people as peo-
ple; is that so bad a combination?

As Chuck Riley at WIBC (for-
merly Chuck Dann — KOMA) said
about Hilliard, Johns and compa-
ny, “It takes a little time, but
they always get it right.”’

FAIRBANKS PDs

Indianapolis

WIBC George Johns
WNAP Chris Connor
Dallas

KVIL AM-FM Ron Chapman
Philadelphia

WIBG Chuck Knapp

Assistant, Bill Gardner

Framingham

WVBF Bob Christie
WKOX Allen Johnson
Titusville

WRMF Lou Joseph

WLIB — ROOTS ROCKS REGGAE RADIO

It's a fact. There is no other
station like itin the United States.
WLIB is unique unto itself not
only because it's a radio station
that pulled a 26th ranking .9 in
the last rating book, and yet re-
mains sold out weeks in advance.
It's unique because it is the only
station boasting an ‘all-Caribbean’
format.

‘All Caribbean’ is in fact 3 ba-
sic types of music: Reggae from
Jamaica, Spooge from Barbados,

and Calypso from Trinidad. Just
to keep things straight the station
salts in the Top 10 R&B hits and
just a smattering of R&B oldies.
The station, in all of its daytime-
only programming, is aimed
straight at the West Indian immi-
grant of New York. Program Dir-
ector Al “G,” a long-time New
York disc jockey (WWRL, WPIX,
WLIB) claims there are over a mil-
lion in its target audience. He
adds to that a good number of
whites who dig the sound also.
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Generally the college student age,
Al's belief, was substantiated by
noting that well over % of the
audience at a Manhattan Peter
Tosh (former Wailer) concert was
White.

At first thought one knowing
only of acts like Tosh and Marley
would wonder whether or not
there would be enough music to
program a station full-time with
West Indian music. Al ’G"' claims
he gets literally hundreds of pie-
ces of product a week; much of it
not released in the U.S.

Of the music he notes, "It's
spiritual and so political it's fright-
ening. They may have problems
getting it played, even in their
own country.’”” Certainly this was
true of Tosh’s own “Legalize It,”
a cut banned in Jamaica for some
time.

The station went ‘all Carib-
bean’ last August as a result of a
growing process on the station. Al
hated Reggae music when he first
came to New York from his home
town of Pittsburgh, where there
was “‘none of this kind of music.”
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“It was strange music to me,”” he
recalls, “but once you feel the
vibes and the beat of what's hap-
pening it gets in your blood. You
love it. | love it.”

Al G spent a week in Jamaica
with Johnny Nash and remembers
that the beginning of the new for-
mat happened with a %-hour on
the weekends. !t was so accepted
that it eventually grew into a
whole weekend, and then a regu-
lar weekend. Finally, the weekend
advertising was outweighing the
rest of the week. That did it. The
station adhered to the response
by not only changing its music
but by instituting community
service features and talk about
various West Indian organizations
and their activities. The promo
reads: ““All Caribbean music, and
proud of it.”” Half of the 6 jocks
on the station are themselves
from the Caribbean.

In other ways the station is
just like any other black station in
the country. There are jingles and
fast-paced jock rap and tight pro-
duction. Al believes strongly in
contests, just finishing a promo-
tion where he hid a thousand dol-
tar bill in each of the boroughs
adn gave clues until each was
found. He told the Report, "'l be-
lieve in promotion and contests.
1’1l always have them.””

Al noted the parts of the pic-
ture that were still yet incomplete

for the WLIB sound. An interest-
ing phenomena is that a good
many black listeners do not like
WLIB’s kind of music. “‘The hard-
core sole listender,” Al pointed
out, ""hasn’t really been exposed
to it because he's used to hearing
American Black music. He hasn’t
been to the Caribbean. They don't
have the money. It's strange mu-
sic to them. They don’t know
what it's about but we’re begin-
ning to educate a lot of grass
roots blacks to the music and
they’re beginning to dif it.”

Part of the problem, again, he
felt, might be a language barrier.
But, he emphasized, "after you
listen for awhile your ear gets at-
tuned to it. Now | can understand
every world.”

Al firmly believes that the Car-
ibbean sound will sweep the coun-
try, starting with the eastern
coastal cities beginning with New
York and moving down into the
Washington and Carolina areas.
But, he said, "'it will take 3 years.”

Just a few days ago in the stu-
dent union building at California
State University at Los Angeles,
hundreds of mostly white college
students crowded in to spend
their lunch hour listening to —
you guessed it — Reggae. That's
3000 miles from WLIB. Maybe it
will take less time for that sweep
than Al thinks.

KFML

KFML — “SAVE THE TIGER"”

There are few radio stations
today who still maintain the ori-
ginal concept of “progressive’’ or
““alternative’’ radio. So when one
finds a station like KSAN or
KFML in Denver, it is kind of like
being Jack Lemmon in the movie

““Save the Tiger.” Ah, Tom Dono-
hue, ""now there was a third base-
man.” Today that ‘‘alternative’”
radio, born and bred in San Fran-
cisco spreading (in just a short
few years) to every corner of the
U.S. and Canada, is now format-
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ted and streamlined and their ra-
tings have gone from .9 to 9.0. No
matter how long it will take for
all of those non-formatted, free-
form radio stations to ultimately
disappear, there are few left. Take
KFML in Denver; hardly what
you would call a high-rated Arbi-

tron radio station. Yet, the sta- (55558
tion continues to have enough au- 3 %

dience and billing to make a pro-

fit and remain its old self. Witness *

the fact that PD Craig Applequist

h )

and GM Don Zucker invited an g

oid has-been disc jockey named
Bob Hamilton to guest for an
hour or so one Sunday afternoon.
"What shall | play?’’ | asked them.
“Anything you want,” they re-
plied. “Do you want me to intro-
duce the records?”’ “If you want £

to.” “Can | just play an hour of &%

music and then talk?” “lf you

feel like it."”

So | did just what | wanted. |
played all my favorite cuts and
created and loved every minute of
it. For a man who came in just as
time and temperature and short
jingles were becoming the thing,
it was obviously the experience
that had everybody laughing at
the ““get off."”

KFML and the two men who
run it are incredibly unique, open,
radio freaks. On a Saturday we sat
down together along with Lynn
and Kathy and talked about the
station, as well as radio in general.
Rather than paraphrase | felt the
taped conversation was something
you might like to hear in getting a
perspective of what probably is
one of the vestiges of the final
frontier of radio in this decade ...

DON: | worked at KFML and
tried to make it go. | was working
as the liaison between the freaks
and the owners. That's what it
built up to. Everybody made a
hundred dollars a week. That was
our pay. Then we had the walk-
out; the strike. Remember, Les

Craig Applequist

Carter came to town? When he
came in | said, ‘Les, it ain't gonna
work baby.’ He said, ‘No, I’'m sure
it is. | know you‘re good and you
work with the sales manager and
everything will be cool.’ | said, ‘It
ain’t gonna work.’ He said, ‘Try
it.” | said ‘alright.” | had nothing
else to do. A week later he calls
me into the production room. It
was a little smaller than this table.
He said, ‘I hate to tell you this,
but I'm going to have to let you
go.” | said, ‘Les, let me tell you
something. No matter what you
do, you might think this is the
worst thing that ever happened to
me but this is the worst thing that
ever happened to you. It’s not go-
ing to work.’ Three weeks later he
was gone. | went to KPBI. They
had just bought that. They were
doing oldies when | went there. |
went in as a sales person. Two
months later they made me the
sales manager and then it was pol-
itics; dealing with the president of
the corporation and | just had to
politic the changes. | took them
from oldies to KLOS progressive
with jingles, to halfway decent
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progressive. -The month before |
went there they did 83 dollars. |
left there the month they did
33,000.

After the corporation saw the
money, then they decided to tell
me how to do it. | just said ‘no.”
We went on vacation, the presi-
dent of the corporation comes to
me my first day back and says,
‘You know while you were gone |
was thinking about jt.” | was a
troublemaker because all of the
allegiance was to me, not to him.
He said, “I was thinking about Jet-
ting you go, but better than that
you just run the sales department
and everything will be fine.” |
said, ‘I don‘t think | can do that.’
He said, ‘Well, think about it.” |
said, ‘I don’t think so.” When |
first sat down to go to work for
him he asked me what | wanted
to do. / said, ‘I want to be the
general manager of this radio sta-
tion. | want to run the radio sta-
tion. I'm not going to bullshit
you. I'll do whatever | have to do
to prove that | can do it.” So he
said, ‘Well think about it. Why
don’t you go have lunch with
your wife and think about it.” So
! went and picked up Lynn and
said ‘Marvin s threatening to fire
me and this is what he wants me
to do and what should | tell him?‘
She said, ‘Well I'll go back with
you.’ So we sat in the conference
office and Marvin puts his feet up
on the desk and says, ‘Well,
what’'d you guys decide?’ | said
‘Stick your radio station up your
ass.” And we got up and left and |
went to putting a deal together
for KFML, so we just bounced
back and forth. Lynn and | went
into this together so we went out
together. She’s very involved in
this, because we do what we do

all the time.

CRAIG: She listens to the sta-

tion (KFML) from the time she
gets up in the morning until it

goes off the air — everyday.

LYNN: It’s really neat because
! tell him things he didn’t know
about.

Before we get too deeply involved
at KFML, let me say that Don
Zucker did work his way back in-
to KFML courtesy of owner
Bruce Lein. Zucker now runs the
station fairly autonomously with
the help of Craig and Lynn who
works from the standpoint of
wifely advice and support (yes,
Virginia, there are some women
who are still doing that and liking
it). Okay, Continue conversation:

DON: Bruce Lein is beautiful
— he leaves me alone — the bot-
tom line; that’s what he cares
about. And he’s so honest that he
really appreciates what we’re do-
ing because we’re trying to be so
honest in what we’re doing that
he gets off on it.

CRAIG: He said there are 3
things that have to be done: Ev-
erybody working there has to
have a livable income, have fun
and push — pay for yourself.

LYNN: But he said the most
important thing was to have a
good time, because that’s the im-
portant thing.

BOB: Where does he live?

EVERYBODY: Rapid City,
South Dakota.

CRAIG: He’s always wanted
to have a radio station. All his
friends have radio stations and he
wanted one.

DON: Now he wants 14,

CRAIG: Everybody at the ra-
dio station has been offered more
money someplace else.

DON: Not me, I'm the only
one.

CRAIG: In order to work at
KFML you have to be willing to
kill for it. It really boils down to
that.

B0OB: Why? .

CRAIG: Because it’s worth it.

DON: It’s so much easier to
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do MOR. But we like what we're
dping.

CRAIG: | get off on

DON: It gets me high.

LYNN: It’s exciting; it’s stim-
ulating.

CRAIG: It's the only thing
that beats laying in the sun, or go-
ing skiing everyday.

DON: How could you work at
something you don’t want to do?

BOB: Why do you want to do
it?

DON: Because it's creative, it's
new, jt's innovative, it's worth-
while. More than anything else,
it’s worthwhijle.

CRAIG: Everybody has a
moral code that they [ive by, [/
don‘t care who it is, you have
things that you do and things that
you don‘t do — and at some point
you say ‘this is what I'll do and
this is what | don‘t do, and you
get a gig. It doesn‘t matter, what-
ever that moral code is, it stands
up.

| give somebody a spot and
they‘ll read it and they’ll say ‘I
just can’t do~ it — that’s fine.
That’s a perfectly acceptable ex-
cuse to me. /d rather give it to
somebody else who'll say, ‘Yeah,
! can do something with that.”

So that's the commercial policy
of KFML ... Moving right along
here’'s what they think of promo-
tions and contests:

CRAIG: People were coming
into the radio stations to pick up
the tickets to the movies [they'd
won] and we were giving them 2
albums apiece. ‘Can | have the
tickets for that movie?’ ‘Oh yeah,
here’s your tickets ... wanna rec-
ord? We got a Leon Redbone rec-
ord here.” ‘Oh, | dig Leon Red-
bone.” Well, here, take it home
and listen to it.” Why?’ People are
so conditioned. One station in
town is selling their T-shirts for
$5. People would call into KFML
and say, ‘Hey, what was that last
cut you played?’ ‘Uh, Wind On

it.

¢

Don Zucker in the control room

the Water ... say, you wannta T-
shirt?’ ‘Okay’ ... ‘I'll write your
names down ... come in and pick
it up.’ People would call and ask
for a ride and we’d give ‘em a T-
shirt.”

LYNN: The “expose yourself’
T-shirt . . .

CRAIG: They were bizarre ...
it’s a cartoon of a bus pulling up
to a bus stop and you see from
the back there's a guy standing
there with his trench coat open,
everybody on the bus ... all you
see is faces with this gasping ex-
pression. It just says, ‘expose
yourself ... KFML.’ There’s a dog
in the corner with a little bubble
coming up saying, ‘l don‘t under-
stand this kind of advertising.’

We'd like to end this story with a
succinct black and white descrip-
tion of KFML ... but through 3
days of talk and many hours of
tape we can only reiterate that
the station is indeed its own. The
folks work hard on creating and
producing ideas and expressions
of the need of the Denver target
audience. The people there are
doing what they believe is the
best kind of radio ... and they’'re
allowed to. There is no format ...
but there is, as in the case of cre-
ative radio today “’a form.” In the
case of successful KFML an atti-
tude and the attitude is to forget
the form. Just maybe something
will happen and the Tiger that
that kind of radio is just might be
saved, Who knows?
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By David Mani

KHJ's been the only station
that means anything in '‘Boss’
Angeles. Everyone knows KHJ
means RKO, means PAUL DREW,
means a bullet and maybe a 10-
point chart jump, means 100,000
records, which taken together
mean 93 KHJ is the unchallenged
leader of the Los Angeles Top 40
radio market. Surviving every
competitive attempt to unseat
AMERICA’S NO. 1 MUSIC STA-
TION, KHJ has remained the 'big
Kahoona’' for 10 unprecedented
L.A. years. YOU ARE THE MU-
SIC WE PLAY, they say. But re-
cently, there have been murmur-
ings suggesting a different KHJ
profile. The foliowing message
courtesy of Jimi Fox: “They're

No. 1

by default!! They are a
poorly-programmed radio station
but thrive because they have no

competition!! till new ... Soon it
will be: KHJ — the family plotz!!"’

Jimi Fox is the new PD of LA’s
former country-oriented KGBS,
the 50,000 Watt clear channel AM-
FM Storer Broadcasting facility.
Since July, Jimi began gearing this
big momma for an all-out Top 40
war, which began around Christ-
mas 1976. From the new call let-
ters, KTNQ {the New 10 Q), to an

=
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all new format, it's Fox's baby all
the way. A total personal expres-
sion of all the radio and music
knowledge my ‘dues’ have taught
me — I'm putting together what | .
feel will be the greatest single ra-
dio station in the history of the
industry — | want this station to
be a new direction, something the
younger people on the way up
can look at to know that creativi-
ty won’t be stunted as it has been,
a radio station that will bring Top
40 out of the background, to be-
ing a forerunner of all radio. That
ts important to me. This industry
has been good to me and | owe it
the best | can deliver. That's what
| want to do here at 10 Q.”" Now

consider this: Jimi Fox has never

consider this: Jimi Fox has never
been a program director! Are
these, then, the cliched yammer-
ings of a madman? A distinct pos-
sibility, But the Storer folks have
been diligent and knowledgeable
station managers in the past. So
how did Fox get his shot with
this potential giant? What makes
Jimi run? His story is filled with
multiple defeats, demeaning posi-
tions, but relentless self-motiva-
tion, and above all, persistence.
His interest in radio dates to San
Diego in the 40s.

To 4-year-oid Jimi, the Span-
ish commentator emanating from
the household radio represented
relief from the rigors of extreme
poverty. He saw his mother laugh,
he watched his entire family atten-
tive around the box, discussing,
becoming involved, forgetting. He
formed a lasting and unswerving
lifetime ambition to make the
“escape’’: radio represented a per-
manent reality. By seven, it was
"be a jock or die’”’ as far as he was
concerned, but it was the junior
high school jukebox that presented
Jimi’'s first tool for musical expres-
sion on an audio level. At age 13

programming the juke, he handled
requests on a one-to-one basis for
his dancing friends. He expanded
his programming knowledge by
monitoring the 5 Jlocal record
stores for super-current record ac-
tivity. Meanwhile, Top 40 was be-
ginning to permeate San Diego.
KCBQ with Happy Hare, and
nearby KEDO, were first in Jimi's
mind. In fact, Hare's energetic
high-pitched vocal style had spe-
cial meaning for Jimi. With a
voice similar to Hare's, he figured
if Hare can do it, there's hope.

Entering high school in a pre-
dominately black San Diego neigh-
borhood, he really got into Soul
music. When he transferred to a
white high school, he got his first
taste of R&B crossover. After
graduation, he entered the Bill
Wade Schoo! of Broadcasting,
then college as a TV-Radio major.
His senior year thesis was San
Diego Radio with emphasis on the
then No. 1 rocker, KGB. Impressed
with the enthusiasm and legitima-
cy of this youngster, KGB offered
him a position as news editor, FM
jock, and all around ‘go-fer.” Three
months later, MD Johnny Darin
chose him as his assistant, predict-
ing a bright future for Jimi Fox.
But to staff at KGB, 22 and well-
schooled wasn’t enough. He need-
ed a 1st Class ticket and left after
2 years to get one. 16 jobs and 8
years later, he got his shot.

1 William B. Ogden School
of Broadcasting - achieving his 1st
class ticketing, with classmate
Dave Sholin (KFRC) and Shotgun
Tom Kelly {(B100). Jimi hoped to
develop status as an air personali-
ty. Upon graduation in 1968,
tapes and resumes went out,

2 — KLAN (Top 40) Hanford,
CA, 1968 - a 250-watt coffee-pot
daytimer, so far in the sticks that
living accommodations required
a daily 100-mile commute. On
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$350 a month, after 2 months his
patience, salary and $700 savings
were exhausted. Back to San Die-
go, unemployment, more tapes
and resumes.

3 — KSTN (Top 40) Stockton,
CA, 1969 - hired by PD Nick Ry-
an as MD doing middays, soon
moved to night-time, salaried at
$550/month. Was canned after a
4-month tenure due to manage-
ment politics - back to San Diego,
more tapes and fesumes.

4 — KOY (MOR)} Phoenix, Ar-
iz. - PD Nat Stevens hired Fox,
who was elated at working with
this old pro. But KOY’'s MOR for-
mat quickly cooled Jimi’s energies,
and after 3 weeks he parted com-
pany with Phoenix. Xerox copies
of Stevens’ superb letter of recom-
mendation were added to the
tapes and resumes spewing forth
from San Diego.

5 — KBiM (Top 40) 500 watts,
Roswell, New Mex. - hired by PD
Mike Constantine, Jimi spent 6
months fine-tuning himself as MD
and assistant PD with this CBS-
affiliated rocker. Together, Con-
stantine and Fox turned the sta-
tion around and so completely
dominated the market, their cross-
town competition pulled the plug
after the first rating book. But af-
ter Constantine’'s departure, Fox’s
hippy appearance no longer fit
management’s image. Back to San
Diego, and an all-time low. Fox
was getting nowhere, fast. He
couldn’t hold a job. Scared and
depressed, he simply took off to...

6 — Thom McCann Shoes, Pa-
sadena, CA - as a shoe-dog push-
ing leather pumps. In his 5th
week, Jimi‘s old mentor, Johnny
Darin, walked in for a pair of
shoes. One can imagine how they
both felt - Darin as PD of Pasade-
na's then-power KRLA, and Fox,
as Darin's highly-touted former

KGB prodigy, looking for 11% D
width. But friends are friends, and
Darin made a call that took Jimi
to ...

7 — KDES (Top 40} Paim
Springs, CA 1971 - PD Jerry Clif-
ton brought Jimi in as a night-
time jock, where he immediately
established in his slot the highest
numbers (83s, 85s) in the station’s
history - whipping KRLA and
Wolfman Jack for 4% months.
Then KENO's operations manager
Jack Daniels called and ...

8 — KENO (Top 40) Las Veg-
as, Nev., 1971 - in 3 weeks Daniels
had resigned and Jimi accepted
the dual post of OM and PD. A
few staff replacements and crea-
tive programming succeeded in
tripling every time siot by the 1st
book. For the next. 1% vyears,
KENO was THE station to beat.
Yet management felt “sales”
ruled rather than creative program-
ming. Fox departed in 1973 for ...

9 — KDES (Top 40) Palm
Springs, CA, again with PD Jerry
Clifton. However, both departed
after one month due to politics.
More tapes and resumes.

10 — KACY (Top 40) Point
Hueneme, CA. - Jimi replaced old
friend Shotgun Tom Kelly. Wis-
dom teeth intervened almost im-
mediately, a messy affair involv-
ing jawbone surgery and Jimi was
left literally speechiess. The station
carried him 2% months. Then,
you guessed it, back to San Diego.

11 — Electricat Construction,
Highway 8, San Diego - Jimu seri-
ously questioned any further at-
tempt to pursue a radio career. He
quietly completed Bell Telephone
microwave engineering exams
while spending about 4 months
working on highway lights with
his dad. As ‘73 became ‘74, Jimi
made his decision. Taking off
blindly again, he got lucky in Tuc-
son
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12 — KIKX (Top 40} Tucson,
Ariz, - He jocked for 2 years, sur-
viving 6 PDs, 3 GMs, 5 complete
staff changes, 2 control room re-
locations, various salesmen, sec-
retaries, etc. The last PD fired
Fox for adding Crocodile Rock
during his absence, considered by
the PD as one of the worst rec-
ords ever. Jimi took off for near-
by Phoenix to check out KUPD,
but ...

13 — KRIZ (Top 40) Phoenix -
arriving there, he heard oid buddy
Shotgun Kelly at KRIZ, and deci-
ded to stop in. Receptionist Chris-
ty Wright (now RKO national pro-
gram  coordinator} introduced
Fox to consultant Buzz Spaceman
Bennett who hired him as MD and
night-time jock. 6 months later,
PD Chuck Browning called and ...

14 — KUPD (Top 40) 100,000
watt FM, Phoenix - as MD and as-
sistant to Browning. Jimi feels
this was one of the greatest influ-
ences in his career. He completely
mirrored Chuck’s attitude for crea-
tive kick-ass rock & roll. When
KUPD changed format, Jimi left
to accept a position of personal
glory back to San Diego!

15 — Bartell’s KCBQ (Top 40}
50,000 watts, San Diego, 1975 -
brought in as MD and night-time
jock by PD Chuck Roberts; it was
old home week for Jimi: Shotgun
Tom, Magic Christian, Dick
Young, Gene Knight, and so on.
Then a turn-around. Jerry Clifton
(Palm Springs) came in as National
PD for Bartell. But Clifton’s style
and programming attitude had
changed by this time, and Fox
didn‘t fit. Generously, Bartell
kept him on the payroll until he
found his next gig.

16 — B100 {Top 40) San Die-
go - hired by PD Bobby Rich,
B 100 succeeded in seriously dam-
aging the almighty 'Q,’ largely due
to the magical hard-working staff

under Rich. No. 1 for 6 months in
the night-time slot led to a call
from KGBS' GM Paul Cassidy.
Do you think you can program
in Los Angeles?!!!”

Of course!

Jimi Fox on Los
Radio and the New 10 Q:

“In reality, the No. 1 key sta-
tion is KLOS. They are closer to
the audience’s needs than any-
body else in the market. KGFJ is
another important station for the
same reason — programmed strict-
ly for LA. The rest are scattered,
as far as | am concerned.”

"“The whoie approach of the
radio station in putting it together
was to be better in every category
than anybody eise in the market
— a large promotional budget, a
great traffic system, a magical
staff, super production, etc., etc.”’

The 10 Q music wheel will be
very unlike any music wheel ever
heard in this market. Very vibrant,
alive, purposely directed, up tem-
po, charting about 40 currents,
plus LP cuts, and oldies. If it's a
hit song, it's got a shot on this sta-
tion.”

Angeles

For openers, Storer has sup-
plied with almost $4 million for
studio equipment and transmitter
overhaul alone. And after screen-
ing over 600 airchecks, Fox de-
scribes his magical staff. “Every-
one on the staff is a hired gun. On
the air staff alone, there are 7 for-
mer PDs and one former general
manager. It's the greatest radio
staff on the face of' the earth!”
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by Rob Clayton

On December 26, 1976, the
Storer AM facility in Los Angeles,
KGBS, became KTNQ and
changed its format from Country
to Top 40. Normally this would
not be of particular interest to en-
gineering, except in this case the
change was a result of their begin-
ning fuli-time operation on that
date. This obtaining of a full-time
license on a clear channet culmin-
ated years of efforts and more
than one petition to the FCC.
Why did the commission grant the
application? Does this indicate a
change in their thinking toward
daytimers or clear channel opera-
tion?

Perhaps not. The KGBS story
is unique. In fact, it was that very
unigueness that was possibly the
largest single contributing factor
in obtaining the grant. The com-
mission expressed concern that if
they granted nighttime operation
to this station, they would not be
able to deny nighttime operation
to other daytimers. They felt it
would open the ‘“‘floodgates” to
applications for nighttime opera-
tion. But other broadcasters
might be hard pressed to be for-
tunate enough to accumulate a si-
mitar set of conditions such as
those KGBS found themselves
with, A petition submitted by
Storer in March 1972 was turned
down. Storer petitioned for recon-
sideration (with Berrendo Broad-
casting Company) in April 1974
restating these unique conditions.

First, the State of California

had chosen the existing transmit-
ter location for a new freeway.

The highway engineers felt that
towers sprouting up in the fast
lane might not be to their liking
nor particularly practical. So the
State bought the property and
leased it back to Storer on a 90-
day notice basis. Moving a trans-
mitter site in a city like Los
Angeles can be a very costly
proposition. The cost was estima-
ted in excess of one miliion dol-
lars. It simply isn’t worth a miltion
dollars in today's radio market to
erect new towers for a daytimer!
The commission may not normal-
ly give much weight to the finan-
cial problems of its applicants,
but they must have had to take a
hard cold look at this hard cold
fact!

Another unusual situation
pointed to in the petition was
that Los Angeles does not have
the same kind of high power night-
time coverage as do major cities
elsewhere in the United States.
The city has grown considerably
greater in size and population
compared to her sister cities in
the east. And her growth pattern
has been different than other ci-
ties. The original high power sta-
tions were granted licenses based
on the population densities years
before this tremendous growth
pattern emerged.

KGBS's situation was unique
in still another way. KGBS was
not truly a “daytime’’ station but
one of only 16 “limited-time’* sta-
tions in the country. No licenses
have been granted for “limited-
time’" operation since 1959 nor
will  the commission consider
granting them in the future. As a
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“limited-time’* station, KGBS was
already operating at night when
the dominant station (KDKA)
was off the air. So in essence,
KGBS was applying for further
use of nighttime hours.

In 1961 when 12 of the clear
channels were chosen for addition-
al full-time stations, the frequen-
cy 1020 was allocated to New
Mexico. Roswell, New Mexico
was granted the license. At that
time the commission encouraged
these new facilities to operate at a
full 50,000 watts of power day
and night. Because of the expense
of erecting additional towers to
provide adequate nighttime pro-
tection, the Roswell station went
on the air with 50,000 watts day-
time and only 10,000 watts at
night. In its petition for night-
time operation, Storer agreed to
underwrite the cost to the current
licensee, Berrendo Broadcasting
Company, to install the necessary
equipment to KSWS to operate at
the full 50,000 watts at night.
This was estimated 2 years ago to
cost $500,000. Increasing KSWS’s
power to 50,000 watts would in-
crease their nighttime coverage
area by 1.800 square miles as well
as -allowing KGBS to operate at
night with a reasonable pattern
and still not cause interference to
KSWS. It would seem with a sta-
tion in New Mexico, essentially
between KGBS and the dominant
station, KDKA, Pittsburg, and if
Roswell were adequately protect-
ed, that Pittsburg would be ade-
quately protected as well. The
proposals for increasing KSWS to
50,000 watts at night, and for
KGBS's nighttime operation op-
eration were submitted to West-
inghouse Broadcasting Corp. for
their approval prior to petitioning
the commission. Their engineering
staff approved both proposals.

The commission raised the ob-
jection that granting nighttime
operation to KGBS might pre-

clude the licensing of other Class
I1-A stations in the future, parti-
cularly in the Northwest. Storer
engineers conducted a 'preclu-
sionary study’’ in which they
showed the nighttime radiation of
KGBS would not cause interfer-
ence in Washington or Oregon and
only slightly to a small portion of
Northern California, much of
which is state or nationa! forest.
They concluded that granting the
KGBS petition would not pre-
clude the commission from licen-
sing a new facility in that area in
the future.

And what of the ‘‘floodgate’’
worry caused by the precedent of
granting a nighttime operation to
an existing daytimer on a clear
channel? The petition showed
that so many unique conditions
existed that only two other sta-
tions in the country and probably
only one at that would be in simi-
lar circumstances. KFAX in San
Francisco, like KGBS, is a limited-
time facility, located west of both
the dominant Class |-A station
(WWWE, Cleveland) and the Class
Il-A  station on the channel
(KREX, Grand Junction, Colora-
do). KCTA in Corpus, Christi, the
second station in a similar situa-
tion, however, is in a sense be-
tween the dominant Class |-A sta-
tion (WBZ, Boston) and the Class
I1-A station (KTWO, Casper, Wyo-
ming), and it would appear to be
more difficult to make a convinc-
ing non-preclusion study.

This combination of unusual
circumstances has allowed KGBS
to petition the commission for
nighttime operation showing such
operation would not cause inter-
ference to existing facilities or
possible new facilities. It looks as
if the commision’s granting of
that petition allowing nighttime
operation to KTNQ on the 1020
clear channel would not indicate
any new thinking on the part of
the commission.
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George Harrison
And Dark Horse Couldn’t
Resist Mo And His
Big Button.

When RQR received the Elek-
tra ad with its prominent button,
we started talking about how the
campaign originated. Peter Whorf
has the distinction of being in
charge of the “Button Campaign”
at Warner Communications. Peter
was art director at ABC and A&M
Records before assuming his post
at Warners. He has come up with
the design and execution concepts
for the button (though this, of
course, is not all that he does.}

As Mr. Whorf explained, last
April (1976), at a NARM conven-
tion, the Warner people decided
they wanted a campaign with a
single corporate identity for the
record division. The campaign, to
be used only in trade advertising,
was to show Warner Communica-
tions’ strength in the industry,
while maintaining the three com-
panies’ — Warner, Elektra and At-
lantic individual identities. It

took a month of meetings to
come up with the idea of a switch
or a button. At the end of April,
Peter went out and had a model
of the button made. The original
had no writing on it, but the ones
used in the later ads have Warner-
Elektra-Atlantic printed around
the base (see photos).

The philosophy behind the
button campaign, which is, admit-
tedly, a little off-beat, was com-
plex. First, Peter Whorf and Stan
Cornyn's {executive VP and direc-
tor of creative services) of Warner
Brothers Records concept was to
make the ads different from what
one usually sees in the music in-
dustry. They had in mind more of
a Fortune Magazine type look for
this series. But the button idea is
whimsical, to give the campaign a
“certain flair and flamboyance,’’
and incorporate a little bit of War-
ner ego-tripping.
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It is a carefully planned pro-
gram, only to be used for certain

circumstances. Santa Claus can
hold the button, George Harrison
can get close to it, King Kong can
cuddle it, but only the presidents

can be shown actually pushing the
button: Joe Smith, Mo Ostin and
Ahmet and Nesuhi Ertegun. They
are the only ones who truly have
the "‘power’’ at Warner Communi-
cations. “That’s the only way you
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can control it,” said Peter, “or it
really gets too silly.”” As it is, the
presidents were a little reluctant
to associate themselves with an al-
most cartoon-like idea, but they
trusted Stan Cornyn, and the
campaign has certainly paid off in
terms of Warners’ publicity.

Peter handles the campaign
personally. He printed only 2 full-
color pages each time the button
was used, and even did some of
the photography himself. His and
Stain’s delicacy seems to have
solved the “‘matter of identity’’ at
Warner Communications, if there
ever was one.

The first ad appeared in Aug-
ust, and the button has been used
at strategic points throughout the
fall. But now, ‘‘We‘ve come to the
end of the button,’’ said Mr. Wharf
It will be used occasionally in in-
ternational” advertising, but prob-
ably the last time it will appear in
print in the U.S. is here in front
of you, right in RQR
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WOMEN IN THE BIZ:

Janis Lundy

Executive Assistant to Al Coury, RSO Records

Do you know what happens
to people who get what they want?
They live happily ever after.”” She
likes Witlie Wonka and the Choco-
late Factory and the Little Prince.
She enjoys long drives alone
through the hills with her camera
and reads Dostoyevsky. At first
meeting one would think the very
attractive, 27 year old lady was a
romanticist without a care in the
world. Your mind however would
be changed quickly if you watched
Janis Lundy with phones on both
her shouiders in her office at RSO.
She’s mighty serious about what

she’s doing; one could easily say
even “dedicated.”

Now 10 years in the business
she talked over lunch about her
aspirations, ‘‘l have very high
ones,” she noted, ‘| love my
work so much that 'd rather be
working than aimost anything else

almost.’”” Yet she still finds a
part of her life is spent in &njoy-
ing “fanciful” things, a fact not
always true of-her. Growing up an
only child in San Francisco and
| Los Angeles, she noted that she
| was either alone most of the time
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or refating to adults, which gave
her plenty of time for self assess-
ment. “’| decided even then, that |
was going to make something of
myself. There wasn’t a desire to
fantasize then. | was an extremely
realistic child.”

Her family was into Sinatra
and music of that ilk in her pre-
teen years, and when she hit her
teens she became a ‘beach bunny”’
and hung with the surfing group
and their music in Malibu. Later
came Cream and rock and roll.

Her interest in mental things
led her to enroll at UCLA as a
psychology major. While still a
freshman she decided to get a job.
The agency she applied to sent
her to Rod McKuen, who hired
her as sort of a receptionist. ‘A
lady by the name of Charlotte
Brennen taught me music publish-
ing administration,”’ Janis remem-
bers, *’| began to attend all the
copyright conferences and started
to stay up on all the copyright
laws. | loved it.”"

That love was the end of her
psych career and the beginning of
what is now a decade in the mu-
sic business. Chuck Kaye later
hired her away from McKuen and
she spent 2% years as a copyright
administrator at A&M Records.
While there she learned another
aspect of the business — foreign
licensing. Her knowledge of the
publishing business continued to
grow with her acceptance of a job
at Warner Brothers Publishing
Company. She spent a year and a
half there and noted that it was
still another facet of publishing.
Instead of just songs she learned
about buying whole catalogues.
Likewise she spent much time in
licensing for TV -and motion pic-
tures. Still, her  aggressiveness
took her into even more learning
areas. She left WB for a "‘quick
stop at Playboy” and then met Al
Coury.

“It was instant energy,’’ she
explained, "Al had just changed
from artist relations to promotion
at Capitol and needed an adminis-
trative assistant. Janis got the job
and spent 4% vyears under Coury
doing special projects for him.
She'd canvas stores in markets
where Coury and company were
getting play, act as liaison with
other departments at Capitol and
“‘a lot of other things.”” With Cou-
ry's move to the presidency of
RSO, she followed, and is today
Al‘s executive assistant.

Of Coury, she stated: ‘‘He is
the lion and the lamb. | heard him
spend 15 minutes on the phone
talking about the joy of childbirth
with a friend who announced his
new baby. When he got off the
phone he was almost in tears. He's
aggressive, but extremely sensitive
as well. But, | don't want to say
too much. | might blow his cove-
er.”

As with most record company
executives, Janis's day begins early
in the morning with calls to the
east coast. She gets in the office
about 9:30, beginning with a
phone ring that “doesn’t stop all
day.” She spends a good deal of
her time as RSO liaison with dis-
tributors at Polydor and Phono-
gram. At the same time, with only.
5 people in the office running the
entire company, everybody does a
little bit of everything.

“When the producer calls and
says it's finished, that's when |
start,” Janis pointed out, “There
comes the ‘ref’ and then approval
and communication with Polydor.
Everything at RSO is a rush.”
Deadlines are extreme.

Her past education in publish-
ing has come in handy as well.
She spends a good deal of time
reading contracts, communicating
with attorneys on commitments
to artists. To top that off she also
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handles RSO's adlvertising. Yet, it's
more than purely business for her.
“It’s important to let the artists
know that we are a family. | think
the acts feel that. We really hon-
estly care. We're small enough to
do that.”

Janis’s business is pretty much
ail her life. Weekends occasionally
can go for recreation but more of-
ten than not, there’s business to
attend to. Her RSO “hot-line”
number is known only by compa-
ny personnel, and she notes,
“working at RSO is kind of like
being in the White House, | sup-
pose. You're always on call. You
have to sometimes be on a plane
with 45 -minutes notice. It's like
SWAT."”

Travel is very much a part of
her job, with numerous trips to
New York communicating with
Polydor and there is much travel
with RSO groups like the Bee
Gees, Eric Clapton, Lady Flash
and Yvonne Eliiman. In all there
is little time for just plain social-
izing.

With her heavy responsibility
one wonders how it's different,
being a woman in the business.
She' answers, ‘| have a theory,
called ‘wearing blinders’t It's a to-
tal vibration you give out when
you‘re conducting business. It's
something you give out so that a
man knows you‘re conducting
business. You can faugh. You can
be friendly. You can discuss a lit-
tle bit of personal things. You
don’t have to be just a staunch
businesswoman, but they know.”
She continued, ““The majority of
women in this business who have
a problem with men, ask for it. |
know maybe 5 other women in
this business in executive posi-
tions and they don’t have a prob-

lem either so there’s something
we’re doing that is right. it's an
attitude. Sure people will flirt.
That's only flattering, but |'ve
never ever had a problem.” She
paused then punctuated, ‘'Some
women use their sexuality and
other women think they’re men.”

And the future: we asked
what she thought she‘d be doing
when she was 50. “'I'll probably

be in an airplane going someplace.
| hope I'm happy and have at
least some semblance of peace of
mind,” she said and added hope-
fully, “I want to grow with RSO,
which | know is going to branch
out and become a major compa-
ny. | don‘t care to have children.
| could, but only if | could still
continue my career; | don’t know
whether or not that's possible.”
She also expressed interest in
fitms and both film and record
production. '‘Robert Stigwood is
in the film business,” she stated.

Despite her dedication to her
business, Janis still has had time
to work on her spiritual self. For
2% vyears she studied hypnosis at
the Hypnotic Motivation Institute
in L.A.

She expressed belief in rein-
carnation and the law of kharma
and when asked about what she
would change in her 27 years of
experience, she philosophized
with I think we’re here to learn a
lot of lessons. Every painful ex-
perience |'ve gone through |
learned something. | wouldn't
change anything because | think it
was meant to be."”

And finally she added, “The
only think that matters to me
now is to be the best possible per-
son | can be and conjunct that
with being successful, which is
hard. It's like going through the
eye of the needie.”
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Over the past decade or so the
radio industry has spawned a new
position of sorts. From company
to company the position of cor-
porate music director has made
familiar such names as Mardi Neh-
bass, Betty Brenneman, Rochelle
Staub, and as outstanding as any,
Sylvia Clark. From 1968 to 1972
Sylvia selected the music for
WQX) in Atlanta and the other
stations that were eventually add-
ed to the Pacific and Southern
chain. When the Pacific and South-
ern chain began breaking up in
1972, Sylvia was selecting music
for 8 of the nation’s most power-
ful radio stations. For promo men
the name Sylvia Clark became
very important.

Today she livesin Los Angeles,
working with George and Judy
Burns from their home just off
Laurel Canyon in Studio City. Ra-
ther than 8 radio stations, Sylvia
now selects music for 52 radio
stations via the Burns-TM Stereo
rock automated service. Yet, be-
cause it's automated Sylvia does
not experience the record com-
pany promotion pressures that

were part of her daily life at P&S.
She told the Report, “The pres-
sures at P&S were incredible. |
was always defending what |'d
done (in adding music)} to promo-
tion people. ! felt an obligation to
try- to let them know what | was
doing. | think they felt | bent
over backwards not to; but that
wasn’t true.” She added, "I do
still have some very cidse friends
| made during that time."”’

About the P&S job she noted,
spent many hours grieving.
This guy told me he was going to
lose his job if he didn‘t get the
record on. | finally had to get out
of that. | did care. It was import-
ant that these people understand
where | was coming from. | never
communicated it apparently, but
it was in my heart.”

Asked what her first job out
of college was, she laughed, *I
worked for a retail credit compa-
ny in Atlanta. | was a clerk. |
stamped prices on little bitty pie-
ces of paper and went crazy.”’

2l

Her craziness ended when a
friend turned her on to a copy-
writing job opening at Atlanta’s
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Channel 11. It was what she later
termed one of the many times she
was just “in the right place at the
right time,”” for she had no exper-
ience at all but still got the job.
And she kept it. In the next 2
years at the station she began to
formulate her true fascination.
She got more and more into pro-
duction, ‘‘taking over responsi-
bility for the background library”
at the station. After 2 years, be-
cause of money, she quit.

After a couple of weeks she
was introduced to Kent Burkhart.
Again writing copy, this time for
Radio WQXI, Sylvia grew in her
knowiedge of programming for 2
years. In 1965 the growth was re-
warded with the job as opera-
tions manager and music director
for WQXI-FM. She recalls that at
that station it was one of her
most satisfying moments; I put
my whole heart into it."”” For the
opportunity she notes i will al-
ways be grateful to Kent Burk-
hart.”

In 1968 Sylvia was made mu-
sic director of both WQXI and
WQXI-FM.

In 1970 George Burns came to
the station and her responsibility
in music continued to expand
with the addition of WSA! and
WSAI-FM. Later that year Pacific
& Southern was formed and in
1971 she and George moved to
Denver to program all 8 of the
new company's stations. She
noted that she “really loved that.”’
After a couple of years the com-
pany was disbanded.

She recalls, *“1 think the biggest
earthquake of my life was when
the radio division of Pacific &
Southern was dissolved. That real-
ly shook me up. | thought ‘there
is no way that | can work for a
company for so long and all of a
sudden |I'm not there anymore.’
It made me think even more that
nothing is forever, because | had

given so much blood and guts and
sweat to that. But | later realized
that | got so much back that it
was alright; it was time to move
on.”

Leaving P&S, she followed
George and Judy Burns to Los
Angeles, first of all consulting
KFWD in Dallas and then joining
George in his new company. She
now has been an L.A. resident for
3 years.

Her move to the west coast
was traumatic, she recalls, but in
those years “it’s been all work.”
There have been no vacations and.
little else outside of the radio-rec-
ord business. She lives in the Hol-
lywood area with her two dogs;
Lafite and Solly and a cat named
Ruby. Her golf and tennis days in
Atlanta did not follow her to L.A.
and only recently has she started
"getting back into bridge.”” She is
exceptional even for this business,
in her life being all-encompassing
radio and music. She noted, how:
ever, that that had begun tc
change, noting that ‘| don't lister
to the radio a// the time anymore.’

Kent Burkhart and George
Burns have been the two most im-
portant people in her career and
she gave an appraisal of.each for
the Report.

"Kent is a super professional.
He has the capacity to read trends;
he seems to have an incredible gut
feeling about radio and has the
courage to follow through with
his ideas.You can’t teach anyone
gut feeling, but he took a great
deal of time teaching me to culti-
vate what | have.”

She added, I think | have a
gut feeling about music. Kent
gave me the  opportunity to real-
ize that. We'd listen to music to-
gether and talk about it and he
taught me.”’

Today, still working with
George Burns after both their de-
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partures from P&S Sylvia has con-
tinued-to grow within 13 years in
the industry, ‘| still agonize over
every record,” she told us, ‘‘but
I've done it so long that | don’t
have quite the emotional pres-
sure.”

She pointed out that ‘‘There
are very few promotion people
that consider automated services
important.”’

Sylvia is unique in the fact
that she began with Kent Burk-
hart and later George Burns in At-
lanta, and has worked with one or
the other since her first day in ra-
dio.

She grew up in Cairo (pro-
nounced “Karo” in the south),
Georgia, a town of about 6000.
She recalls her experience with ra-
dio began very early, | remember
being 2 years old, gluing my head
to the radio.”

Sylvia, like so many others
whose career finally winds up in
Hollywood show business, was a
loner. An only child, Syivia noted
that “‘my mother never allowed
me to be a child. | didn’t enjoy
being a child. | was waiting for
the day when | could grow up and
do my own thing.”’

Her childhood was filled with
horseback riding, WLAC at night
and good grades. It was expected
and she fulfilled the expectations
by becoming valedictorian of her
graduating class. Her education
continued after high school, inter-
estingly enough with a B.A. in
music at Westeyan College in Ma-
con. While there she was taught
that R&B music she had so loved
on WLAC was “‘trashy’’ and that
Bach and Beethoven were where
it was at. She recalls, however,
that she used to get caught ""tap-
ping her foot’”’ to Bach and after
about a 3 year reorientation she
fell back into the music she really
loved.

Of George Burns she comment-
ed, “George and | are very close
emotionally and mentally, and
it's very hard to talk about close
friends. George is a philosopher.
He also, like Kent, has the cour-
age to carry through his convic-
tions. In working with him in pro-
gramming it's almost uncanny. He
can take an ARB and read it like
Jack [McCoy], | guess, is trying
to do with machines. He knows,
for example, when its time to add
album cuts to a market in our ste-
reo rock service. He's almost al-
ways right. He gets more emotion-
ally involved in music than Kent
does. George is an emotional man
— a positive emotional man.”’

Besides working with music
selection for Stereo Rock, Syivia
is currently busy putting together
the music for another new format
called ““Beautiful Rock.”” She ex-
plains thatit’s like a KNX-FM but
broader than KNX-FM because it
vaiN be in broader markets than

AL

She is, in addition, a voice on
the Burns Media Radio Album, a
service sent free to 700 radio sta-
tions, and she is learning to pro-
duce. The company has “‘just got-
ten its feet wet” in television re-
cently producing a local California
show called ’Do It to the Music.”

Being a producer or an artist-
manager are the two newest in-
terests in Sylvia’s radio life. She
expects that both are very much
in her future. She noted, however,
that, ‘'l can’t see with things hap-
pening naturaily, going anywhere
else but with Burns Media, be-
cause there are so mahy places to
go.”

Asked how her 38 years on
earth would have been different if
she were a man rather than a
woman in a man’s worltd, she phil-
osophized, |l would probably
have gotten there faster.”
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Son of a Tokyo rose ...

| was bound to wander from home

Stranger to whatever |'d
ENYELGLEL RG]

Spun the wheel; took a snot in
the dark

‘One-way ticket and a runaway
heart

A sailor’s dream came true the
night | dreamed of you

Thru the neon doorways; down
the stone streets | fell

All hands — All eyes —

| foliow

Sailing shadows reds and blues

All hands high side
Alt eyes a wreck
| fotlow

Sailing shadows reds and biues

The curtains drawn but | saw
through

The window to your soul

| found you

Oh the Harbor Lights of Venus

Shining thru the breeze

That brings me back

To you my love, to you my love,
tc you my love

My eyes must be betrayin’

But t1at lonesome juke box playin’

somethin’ bout the Harbor Lights
is callin’ me

Back to some Jamaican bay

Coesn’t seem so far away

Keep the change but

I’ll repay these memories

Dawn came in this morning
Likesome old junked out melody
The words she spoke

As we awoke

Still naunt me

What you feel too

Won't reveal you

Let me steal you for my life

Copyright 1975 Boz Scaggs Music
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A short rap with Boz Scaggs . . .

BOB: It’s only recently that
I’ve really become aware of your
music. This particular album (Silk
Degrees), radio played the hell
out of it. What kind of relation-
ships have you had with radio and
radio people over these past few
years?

BOZ: Well, I'm considered a
renegade in my particular end of
the business. | happen to like radio
and | like promotion men and /'ve
gotten to know-everybody in the
field for CBS Records, them, their
wives and their kids. It's one of
the highlights of a tour for me, to
see my friends at CBS Records.
I've done a great deal of field work
in the last five years. It’s another
facet. They’re working as hard as
we are (my musician friends) in
getting things across. If they‘re
taking it seriously and working at
it. it’s their lives too. That's re-
freshing. As far as radio is con-
cerned, | don’t know a great deal
about format but | have a little
working knowledge about how
you guys put things together.

BOB: Do you listen to a lot of
radio when you’re home in San
Francisco or when you’re on the
road?

BOZ: Yeah ... just like every-
body else ... when I'm in the car
or | carry around one of those lit-
tle cassette radios and wherever |
am, | try to tune into whatever is
happening. Let's say in the last
year we’ve been enjoying a lot of
FM play and a lot of AM play. If
I’m in Philadelphia I'll tune into
‘FIL or in Boston or wherever I'll
tune into the major stations and
just listen, try to check out what
they’re doing. | think it's a nice
scientific study in a way. | know
it’s very serious to a lot of people
and | find it very interesting.

BOB: Can you elaborate a little
more about what you mean by
“scientific” study?

t

B0OZ: Well, you meet the nuts
— the PDs who are nothing but
walking documents about their
demographics and about how
they came out in the last ratings.
You would think they don’t
know anything about the sounds,
the technicalities of the music it-
self, the way they talk about the
demographics, the numbers. But
on the other hand, you have peo-
ple who are scientific in the way
they listen to the station musical-
ly. They know more about the
musicians on my session than | do.
They ‘re scientists and they know
this stuff a lot more than | do.
1’‘m in another end of it, but they
study, they’re involved, it's their
work.

BOB: You visit a lot of sta-
tions ...

BOZ: Yeah, in the past. I'm
not doing it so much this year be-
cause l've been on a very heavy
touring schedule. To take that 3
hours or so to get ready, and get
out of thé hotel, and get to the
stations has been more difficult
because we’re keeping a 7 day a
week performance schedule; but /
have in the past been around pret-
ty extensively.

BOB: Each album you’ve done
has gotten more and more play.
None of them has received any-
where as much play as Silk De-
grees. What's the difference?

BOZ: | took about a two-year
break between the “Slow Dancer”
album and this one, and it was a
matter of finding what | wanted
to do and why | wanted to do it.
We had several ideas, several guide-
lines about the material on the al-
bum. We wanted it to be very di-
rect material, very energetic and
“up’”’ material. We really wanted
to project to a lot of people and
there was concern from very tal-
ented musicians, arranger Joe
Page and producer Joe Wissert. It
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was a concerted effort just to.give
the people what they wanted.

BOB: That’s interesting. How
is it that you were playing for the
people; a lot of artists are aesthetic
in approach and don’t want to be
a part of that? You consciously
were going for the public ...

BOZ: Absolutely. Anybody
who denies that is denying them-
selves a career in popular enter-
tainment.

BOB: “It’s Over” off that al-
bum had meaning for me as far as
my personal life was concerned. It
touched me. What do you think a
song is supposed to add to an aud-
ience?

BOZ: Well, | think we're try-
ing to set up, with the music, the
obvious things — melody, rhythm
pattern, the mix, the hook. Unfor-
tunately, or fortunately, | think
the lyric content is secondary or
tertiary to the point of the record.
You know, a few people get
through to the lyrics which is
groovy. After Lowdown was a top
five single | started to get somne
response like “"Hey man, | really
dig the lyrics!” They’re starting to
hear that. Primarily it was a
“groove.” Lowdown was a
“groove.” It’s a kind of Motown
soul groove that’s been sitting ar-
ound for a long time. The lyrics
are written after / hear the song.
The way | do it, | write the music;
we do the rhythm session, [ sit ar-
ound and listen to it time and
time and time again, and see what
the music suggests and that parti-
cular rhythm track suggested
those particular lyrics, and they
mean a /ot to me, and the fact
that people pick up on it is very
gratifying. It’s very personal stuft
and I'm glad other people relate
to it. Only one song on the album
! had written as a complete tune
before | came in. | know the mu-
sic. | had a clear idea where we
were going with it.

BOB: Which one was that?

BOZ: Harbor Lights.

BOB: Tell me about Harbor
Lights. I've listened to the lyrics
and [ can take it four or five diff-
erent ways.

BOZ: It doesn't — well it's —
it’s a very romantic song.

BOB: Somebody told me the
other day ... it's about a hooker,

BOZ: Well, you know, it’s ab-
out whatever anybody wants it to
be about. It isn’t about a hooker
to me. As a matter of fact | was
flying on an airplane between San
Francisco and L.A. and | was read-
ing the sports section of the L.A.
Times and | was reading the horses
that were running on that particu-
lar day and there was one called
“Harbor Lights.” | wrote down
the lyrics on a piece of paper and
! got home and there were very
exotic images about “‘wayward
sailors” and “‘casting your fate to
the wind” and the ““romance of a
sailor coming into the harbor’
and the “light shimmering off in
the distance,” and | just wrote
several pages about these images.
It doesn’t mean anything at all,
it’s just an image. It happens to be,
musically, one of the most gratify-
ing songs on the album. It was a
“stretch” for all the players.

BOB: It was a what?

BOZ: It was a “stretch.” |
mean everybody got to “stretch”
out. Everybody got to be a little
loose. [t’s very free-form. The
other songs have definite con-
ceived intro and rhythm patterns
and this one just comes on real
fine and groovy and everybody
Just kind of drifts into the main
pattern of the tune. It’s loose and
everybody is relaxed and “‘stretch-
es”” out. So, it was very satisfying
for all of us. In completing the
track, we had arranger David Page
do a string part and horn parts to
it, which we did with a full orches-
tra, and it was a beautiful chart
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but in the end we just said, "'skip
it. We like it the way it is.” We

want the four piece rhythm sec-

tion and the vocal and that’s it.
Leave it like it is.

BOB: When you listen to radio,
do you listen to one particular
kind of station more than any
other?

BOZ: Yeah, | listen to R&B
stations AM R&B, and | listen
to whatever the top pop station
is, like KFRC and KHJ.

BOB: When you hear radio, |

what do you like about it and
what do you dislike about it? In
other words, how would you
change it? If you owned KFRC
and were not concerned about
billing or any of that stuff — what
would you like to hear on KFRC
that you don’t hear?

BOZ: | think they’re kind of
exciting. The only thing that [/
would change is some of the tunes.
! mean, | have my own personal
taste, everybody does. | like the
way KHJ and KFRC have been
going. To me the obvious change
is that they’re going more into
their oldies catalogue, along with
a tighter playlist on the new rec-
ords. But, | think they’re doing a
good job. I like the equalization
they‘re putting on records. | have
no qualms about it. | don’t know
what | would change. | learned
about radio from people like Steve
Popovich. He goes through the
whole format on the dial. Two
beats and he knows what it is.
That’s the way I listen to radio.

BOB: When you're listening
and they intro or outro one of
your songs, the way they do it —
has that ever pissed you off?

BOZ: No. In San Francisco
and Dallas I've done a few — a
KLIF thing and a KYA thing
where ['ve played records and |
talked and I got involved with it. |
know what it means in looking at
15 tunes on your playlist, what it
means to grab, say, an Elton John
or to grab a high power tune and

put it on your turntable, to grab a
high power tune — it’s an up, it’s
great. | know where it’'s coming
from. They’re personalities and
they’re projecting themselves and
they re projecting the station and
the music and it’s nice whatever
they have to say. It's not what
they say. It's nice they have a lot
of energy and excitement ... what-
ever .. they represent their for-
mat — that's the point. That's the
point. That’s what people are lis-
tening to. They’re listening to the
energy. They're listening to the
excitement or the mood the jock
can generate. So I’'m not offended
by an intro or an outro.

BOB: There was a period when
you weren't getting all that much
radio play. What is the difference?
Is it because the music you're do-
ing today is better or because of
the promotion or because you vis-
jted radio a lot or what?

BOZ: | don’t know, Bob. /
think if | had the answer to that
somebody would pay me a lot of
money just to sit here and talk.
We're talking about a very elusive
| apple when we're talking about
what makes top forty play mater-
ial.

BOB: When | hear this album
the word “fazz’’ comes to mind.
There was a time when anything
that sounded like jazz would not
get played on top forty radio.
Seems that’s been a major break-
through. Do you think the aud-
jience has changed?

BOZ: | think tastes have be-
come much more sophisticated,
yeah. | think people are a lot
more open to all sorts of forms.
For example, you can get a disco-
oriented jazz artist on the radio
now when you couldn’t before.

BOB: | wonder if marijuana
has something to do with that?
Seems that people are smoking
more, getting back into themselves
a little more.

BOZ: That might be ...
be.

could
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And a short rap with Brenda Lee . ..

BOB: Brenda, how long ago
was it that you visited your first
radio station?

BRENDA: My goodness. | was
on a radio show on weekends in
Augusta, Georgia when | was 8
years old. | was on with a disc
jockey named Peanuts Faircloth. |
also did a TV show down in Au-
gusta called “Peachblossom Spe-
cial.”” The radio show originated
live from a record shop and they
had a little band and | sang two
songs on Saturday. After | started
recording of course, in 1956, there
was an era there where you did
the really big promotion tours.
You’d hit about 11 big cities in a
week and you’'d go to all the sta-
tions. Then you took out ads in
the papers and the trades and
stuff, but radio was the thing.

That was the media you had to
get to in order to make jt.

BOB: You were a very young
girl in those days. How did radio
take a visit by a child?

BRENDA: | was treated very
nice. They didn’t play a lot of my
records at first but they were nice
to me. I/t was a gamble to play a
record by a child as it is now. You
know to go after something non-
existing, that you don’t know any-
thing about. | was awfully young
when | had my first record. Sweet
Nothin’s was the first big one in
1959, but before that | had Dyna-
mite, One Step at a Time and
Rockin” Around the Christmas
Tree. Although Rockin’ Around
the Christmas Tree didn’t become
a success until | had a few hits
like Sweet Nothin’s and I'm Sorry.
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But Jambalaya was my very first
record and that did pretty well
but not really anything that fan-
tastic.

BOB: How old were you when
Sweet Nothin‘s was a hit?

BRENDA: Going on 14, | be-
lieve.

BOB: That had to freak radio
people out. Here's this 14 year
old star coming into visit my ra-
dio station ... | mean that’s not
the ordinary.

BRENDA: | always had agreat
relationship with focks and they
were always very good to me. |
had such a relationship with them
that | was on a first name basis
with a lot of the jocks in the
country. Really at that point in
my life, as it is now, my first pri-
ority was to make friends and if
success happened, fine, but it was
never any hard-core promotion
type bit, you know. Everybody
was sort of on my side in a sense.

BOB: So you didn’t get the
kind of treatment John Denver
talked about where he waited
outside for an hour or two and
then they listened to 10 seconds
of his record and said, “Thanks a
Jot kid; come and see us later’?

BRENDA: | don’tever remem-
ber getting that type of treatment
until these past years. | have run
into it a couple of times, only be-
cause music has changed so dras-
tically. From 1959 to 1970 | had
32 consecutive top ten records in
the pop field. | just found out last
year that I've sold 80 million rec-
ords. | was never anything but
pop but | fortunately also got
play on country stations. | was
never labeled anything but the
past couple of years |'ve been put-
ting out what I call Metropolitan
Country. It’s not hard core coun-
try, but it’s not necessarily pop
either. | have asked a few stations
to play my record and they just
sort of say, “Well, you're country
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and we don’t play that.” They say
that without even listening to it,
which hurts you when you've
been in the business as long as /
have. The focks are just not the
same today. | hope this isn’t taken
wrong because | don’t mean it
detrimentally, but | think a ot of
the jocks today are stars them-
selves and | think a lot of it goes
on personal preference other than
what the public wants until they
finally clamor and demand it. A
lot of the new jocks are young
people and they kind of look
upon me as an establishment sing-
er. Maybe they’ve heard of Brenda
Lee but they’re not in tune with
what she’s doing. They have no
personal contact with her so there
is no obligation. Country jocks
you have a relationship with and
you don’t have to put out hit af-
ter hit. You're kind of normal,
which says a lot for country fans.
No jock would play your record if
it were not demanded.

BOB: Now you have a new ak
bum out which is quite different
for you. Are you still involved in
talking and visiting with radio sta-
tions?

BRENDA: Oh yeah.

BOB: You've done a million
interviews. What do you feel about
that today, as long as you’ve been
in the business. Is it boredom?

BRENDA: No. Well I think it’s
a must. You must have some sort
of communication 'with them to
let them know that you are out
there. Maybe there’s no demand
for a Brenda Lee interview, you
have to call them. Even if they
don’t want to use you, you call
and fust say, "Hi.” If you do get a
hit out, they re hopefully going to
remember that.

BOB: You live in Nashville
now. What radio station do you
listen to?

BRENDA: I don’t listen to a
lot of radio when I'm home be-
cause 1’'m a classical music buff, in
the worst way. I’'m hung up on it,

But, I do listen to "MAK because
it’s a top pop station and | have
to stay in tune with what’s going
on. I listen to all the stations here
but | mainly listen to contempo'r-
ary adult FM stations.

BOB: How long has that classi-
cal thing been going on?

BRENDA: Oh, since | was a
little girl. | discovered classical
music when | was about 10 years
old. Somebody gave me a copy of
Madame Butterfly.

BOB: Seems like MCA is really
on a big Brenda Lee push right
now, with all sorts of literature
coming with this album release.
How does that all come about?

BRENDA: Well, | haven’t ex-
actly been a forerunner in the past
couple of years but Snuffy Garrett
called Mike Maitland and said
he’d like to record me. He had
done a lot of things for MCA with
Cher and various people and so
they were quite thrilled over it.
Mr. Maitland didn’t think | was
doing things up to my capacity
and he said 1'd like you to come
to the coast and we’d sort of like
to turn this thing around. He said,
“We believe in you and we don’t
see why you can’t be hitting these
markets. You've done it before
and you're still the same person.
We just feel you might need a
change in recording and a change
in  producers and an updated
sound.” That's basically what it
is, and I'm very thrilled because
I've been with the label 20 years.
/'ve never been with another label.

BOB: Your enthusiasm is up
today, you think. You're all for
having a hit record and doing
whatever?

BRENDA: Oh, I’d love to
have a hit record. I’d love to have
a hit album. But, as | told some-
body the other day, they said, "It
must be frustrating when you
don’t have a hit.”’ But it’s not for
me, because I've already sold 79
million more records than |
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thought | would. Heck, I’'m thrilled
with siaging and | always have
been, and | hope | continue to
grow and perfect my craft. Of
course, I’'m excited now because
this is a whole new kind of thing
for Brenda Lee.

BOB: How many children do
you have now?

BRENDA: | have two girls.
Julie, my oldest, will be 13 and
my baby will be 8 in January.

BOB: So you're still pretty
much - a family person too?

BRENDA: Oh yeah. Julie so-
cializes so much that when I'm
home | keep the roads hot. If ju-
nior high gets any worse l’ll go
nuts.

BOB: How do they handle be-
ing your children in school? Is it
okay?

BRENDA: You see, | have no
identity in Nashville. I'm Julie
and Jolie’s mother and Ronnie’s
wife. The girls go to school with a
lot of kids that are connected
with the business.

BOB: Either one of them sing?

BRENDA: No. My oldest is a
classical pianist and she just won
state competition. !’'m very proud.

BOB: Would you let them do
the same things that you did as a
child, if they had that same talent?

BRENDA: My first inclination
would be no, because | think it's
very important that you have a
childhood. | was an adult at 8
years old and | was supporting my
family. My childhood years ended
when my father died — | was 6%.
But, if they wanted to do it — I'm
glad they’re not — but if it were a
thing in their heart that they had
to do, | would let them do it.

BOB: Are you a happy lady
today?

BRENDA: Yeah, I'm happy.
It’s taken me a while to come to
terms with myself and what [
wanted to do, and be, and go. |
don’t ever want to be satisfied be-
cause that means !'ll stop working
and trying, but | think I’'m prob-

ably as at peace with myself now
as | ever will be.

BOB: You had some tough
times? J

BRENDA: Yeah: My tough
times came preceding my marriage.
A lot of poverty and a lot of re-
sponsibility. You go through those
things and it makes you either bit-
ter or compassionate. It made me
compassionate because !’ve seen a
lot of bitter people.

BOB: Back to radio for just a
second. | want to give you a hypo-
thetical situation. It’s 50,000 watts
clear channel in the center of Am-
erica. You have so much money
that you don’t care if you sell
commercials on that station or get
any ratings whatsoever, and you’re
totally in charge of the program-
ming. What are you going to put
on the radio? Would you play all
classical music, or all Brenda Lee
albums?

BRENDA: No, | would prob-
ably play — because I’'m thinking
of the audience and their intelli-
gence and we are right now in the
present — | would probably play
things that would hopefully broad-
en them, and let them know of
people like Bessie Smith. | would
play innovators of music. 1'd play
some Joe Williams, some Sinatra
and Bennett because they are the
innovators of phrasing, | feel. |
would play Judy Garland. I'd play
the innovators in the jazz field
that started oOff things that our
music was derived from, and that
it is today. Those that we’ve built
on and taken their ideas and made
our music what it is today. /'d do
that to let people know that it
does go back; that it wasn't just
invented today.

BOB: Now your disc jockey
staff, what would you tell them?

BRENDA: | wouldn’t tell
them anything, basing that on
their knowing what was right on
the radio.
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The assumption is that most
blind people relate much better to
radio than other media since it is
the only normal channel of com-
munication for which sight is not
necessary. However, after research-
ing the listening habits of visually
handicapped people, it is not clear
that this theory holds true.

There is so much reference to
the sighted world in radio that
even though video projection does
not exist to be missed, the visual
aspect is so greatly a part of radio
that it is almost undifferentiable
from television in this respect.
And most of the visually handi-
capped also spend a substantial
amount of time in front of the
television, (One must note,
though, that according to Ms, Car-
olyn-Helmer, Director of Active
Blind, Inc., 90% of blind people
are not born blind but lost their
sight later in life. This means that
most of the older listening aud-
ience can fill in their own back-
ground to the broadcast word,
just as sighted people do.)

After talking with blind and
sighted administrators of programs
and organizations for the blind,
and with young blind people, it
seems that some' of the young
may use the radio less as a back-
ground and more as direct enter-
tainment than sighted people of
the same age. If they have been
born visually handicapped, this
may have been their first source
of outside stimulation, and may
have more importance in their lives
for this reason. Because it is not
necessary to monitor a visual out-
put, working in radio is often a
career goal of these young people.

Larry Smith, a visually handi-
capped teacher of electronics skills
at the Foundation for the Junior
Blind in Los Angeles, stated that
initially radio is a major influence
in opening up people’s lives, and
that is why three-quarters of his
clients are interested in careers in

\

"

-

=

REPORT ON LISTENING
HABITS OF

The Young
Blind

By Becky Sue Epstein
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radio. However, he said that most
don’t make it because the compe-
tition with sighted workers is too
great and the same discrimination &
exists here as in other career fields.

| did talk with one man in his
20s who had been involved in ra-
dio. Mitchelt Pomerantz did a
weekly show for KPFK-FM (Na-
tional Public Radio in Los Ange-
les) — “The Other Minority,”
which dealt with various types of
handicaps, as well as working on
other public affairs broadcasts.
His views were singuiar in that he "
believes that, for the blind, radio L : 4
is as important as television is for :
the sighted. He is also one of the
few visually handicapped people
in the area who has fulfilled his
ambition of becoming actively in- |
volved in radio.

Rick Platt, a blind college grad-
uate also in his 20s differed sharp-
ly in his views on listening habits.
He maintained that unsighted 3N L
people use tne radio much as
sighted people do — partly as
background and partly not — and
that the choice of stations and
amount of listening time depends
totally on the individual. Both
blind and sighted people turn on
the radio to have another pres-
ence in the room, he said.

in talking with boys and girls
from 10 to 17 in the Los Angeles
area, it seemed that their listening
habits do not differ greatly from
those of their sighted peers. The
majority listen to top 40 or rock
music when they get home from
school, in the evenings and on
weekends — stations KDAY, KHJ,
K100, KiiS and others were men-
tioned. Blacks would listen to
black music and influenceable
teens would listen to whatever the
dominant member of their group
turned on. Loners had their indi-
vidual preferences such as classical
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or religious music, or even corres-
ponding with DJs. A number of
the young people | talked with
were into country music, though
this may not be significant.

Administrators had their own ;
opinions, Ernie Daniels, Program
Coordinator of Saturday programs
at the Foundation for the Junior
Blind deals with the congenitaily
visually handicapped. He feels
that these young people listen to |
radio more than sighted people. |
and use it less as a background to
doing other things, though his cli-
ents did not agree with him. An
administrator of a public school
for the blind believes that there is
no difference between his stu-
dents’ and sighted students’ listen-
ing habits to radio or television.
Ms. Helmer is of the opinion that
the congenitally blind would pay
more attention to radio than the
adventitious blind. None of the
people | spoke with could see any
advantage in special programming
for the blind — especially as the
goal of the many programs and
societies for the blind is to have
visually handicapped people func-
tioning normally in the sighted
world,

Radio has the distinct advan-
tage of being portable. (In ‘addi-
tion, there is' also a TV-Radio
which is reasonably priced, as por-
table as a transistor radio, and re-
ceives the sound portion of tele-
vision programs as well as AM and i
FM radio broadcasts.) It seems
that the difference in listening
habits of blind and sighted young
people is slight. The blind may
use it less as background, or dis-
cover it at a younger age than
sighted children, but absolute
comparisons would be difficult,

SOME BELIEVE THAT
RADIO AND MUSIC

ARE MORE IMPORTANT
TO THE BLIND. OTHERS DISAGREE"
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[im Leary

and
Radio

“Timothy Leary's dead; oh, no, he's outside, looking in.”
(Moody Blues)

!/ got two Live Lovers

/ don’t think that’s a crime
To let them oscillate me
Both at the same time
Cause

| got my AM lover

He keeps me up to date

His amplitude’s so powerful
| can’t help but modulate

| got my FM baby

He’s sure a solid state

He spins those fast vibrations
That make me resonate

| got me two live loves

They tell me it’s all right

To let them both caress my ears
At the speed of light

Cause

They’re Radio-Active!!!

[From FM-AM Lover — song by Timothy Leary & Gabriel Wisdom.
Copyright 1976, All rights reserved.)

O 0. 0 O 0 0 O O O O 0 0 O O 0 O O % o2 ¢ o2
0.“.00'“.“.“.“.“.“.“.“.“.“.“.“.“.“.“.“.“.“.0

Timothy Leary is very much
alive and very much caught up by
radio. Dr. Leary, now free on
bond while appealing his 1970
federal marijuana conviction,
joins KGB’s Gabriel Wisdom on a
new syndicated show called The
Joyful Wisdom Program. The
show, which specializes in “philo-
sophic, psychological and scien-
tific themes” is being marketed

by former Motown promo exec
Stan Lewerke through his new
company he calls Newspace.

Leary’s segment of the show is
called Conversations with Higher
Intelligence and includes ques-
tions to Leary from distinguished
scientists, philosophers,-rock stars
and film people. Such folk as Paul
McCartney, Fleetwood Mac’s Ste-
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“I SEE MYSELF AS AN EVOLUTIONARY AGENT"

vie Nicks, Frank Zappa and Cliff
Robertson appear on the show to
hear Leary discuss S.M.I.L.E., i.e.,
Space Migration Intelligence In-
crease and Life Extension.”

Radio Quarterly Report wri-
ters were invited to spend an af-
ternoon with Leary in his small
one-room Hollywood apartment.
The white-haired, blue jeaned for-
mer Harvard professor was prepar-
ing to leave on another of his
many speaking engagements,

Leary sat back in the lone
chair in the room, smoked ciga-
rettes and rapped with the floor-
placed writers.

Rather than attempt to para-
phrase Tim, we decided that we
would present some of this
thoughts in direct quote. Most of
these statements were in response
to questions:

“| see myself as an evolution-
ary agent. | think everybody

should. Everyone can. You can
find yourself however you want
to, right? | think it's a very useful
self identification; to think of
yourself as being a conscious
agent of evolution, because |
think if you understand the evo-
lutionary process, it's like waves;
surfing, Number one, you're not
caught by surprise. You don’t get
wiped out. You can only under-
stand yourself in terms of change
and evolution. | think right now,
electro-magnetic communication
is an evolutionary tool. It was an
evolutionary tool when we devel-
oped the 9 muscles of the throat
so we could make noises, and
communicate. Or when we could
learn to bend our thumb so we
could make symbols and artifacts.
I think that television has not
reached its maturity yet. It took
radio several decades to come of
age and | think radio’s come of
age right now.
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“You know all this; the fact
there are so many FM stations;
that’s tremendously increased the
diversity of the medium. On net-
work television there's very little
information that can be passed on
because you‘re dealing with a
huge 70 million mass audience, so
that it has to be kind of watered
down to fit the ‘average.”

“The fact that there are so
many stations in L.A,, for exam-
ple; it's tremendous because that
means that each small demograph-
ic group can have their own radio
station that’s talking to them and
giving them the information that
they need.

| feel that diversity is another
key of the evolutionary process.
We have to stimulate the differ-
ences, stimulate new mutations,
the new ideas. | think this can be
done with radio. Radio is much
more informal, much freer than
television. | think it's going to
take some time before television
matures, that is, in the serious-
ness of the ideas expressed. Twen-
ty years ago radio was Amos &
Andy. Being precise in our com-
munication is what it’s all about.
We want to communicate accur-
ately.

“The most far-out physicists
today are the Quantum physicists.
They say the basic nature of all
energy and matter is ‘‘quanta’ or
"bits.”” Bits of what? They say,
‘bits of information.” The quan-
tum physicists are now defining
the universe as almost like a gal-
actic brain; that s, it's all commu-
nication. Electrons are signals;
even the particles that make up
the nucleus of the atom are highly-
charged, very highly accelerated
and quickly changing ‘bits of in-
formation.” The functions of life
is communication. The communi-
S:ation must be ‘precise’ and
accurate.’

"You can get on the radio and
say ‘the sky is raining frogs.” It's
not accurate and you're not going
to communicate anything. | think
that the role of intelligent com-
munication is transmitting ideas
intensely and precisely accurate,
that trigger off in the receivers
powerful reactions.

““Sometimes people put down
media or marketing or salesman-
ship. | think that marketing and
salesmanship are techniques of
the DNA code. When the DNA
code puts beautiful designs on a
peacock feather, that's advertising.
When the DNA code puts out that
scent that will cause an insect to
fly 5 miles to mate with a lady-
bug, that's marketing, | think that
broadcasting has been misused,
whether for power or for money,
but all energies have been misused
and that shouldn’t disguise the
fact that broadcasting and mar-
keting and the distributing of sig-
nals that move and stimulate peo-
ple isn‘t almost a holy occupation.

“I think that aiso the truth
comes out. You can lie over the
media. But you can’t really lie,
over a long run. On the other
hand, you can start telling the
truth of the media ... (whistle}
then the response is really phos-
phorescent and electric. |'ve been
studying how the DNA code pro-
duces mutations in species and it
has a great deal to do with electro-
magnetic signals. For example,
there’s a cocoon, and when the
sun hits the cocoon at a certain
angle, that means that it's May. It
can’t be at a certain temperature
because that might be a hot day
in March, and it can’t open then.
It has to be at a certain angle and
that tells the cocoon, "‘Okay, now
it's time, you can open up’ and
now the new metamorphosis can
occur. All life on this planet is an
information system which is ener-
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. Tim Leary & Gabriel Wisdom

gized by the sun. Everything is.
But not only is the sun the energi-
zer, but itis also a signal that tells
the individual how to evolve.

“Now to get back to radio. |
think that the human nervous sys-
tem is a receiver of signals. We
think in our daily marketplace
lives that the most important sig-
nals you receive are symbols, like
dollar bills or red lights or ‘vote
for Carter’ or . .. It's true that we
need symbols to do our daily life
but in the evolutionary sense, the
nervous system can pick up evolu-
tionary signals and the aim of our
radio show is to trigger off muta-
tions by sending a precisely accur-
ate and truthful signal it will trig-
ger off in the nervous systems of a
certain percentage of the listeners
exactly the response that they've
been waiting for. Signals that
they’ve been designed and geared
to accept.

| want to say again, that you
can use these techniques to sell
Coca Cola. But then the Pepsi
Cola people catch on. So that is
small potatoes really. Evolution
hasn’t worked for 2% billion years
to create nervous systems that
will pick up signals to drink Coca
Cola rather than Pepsi Cola. |
think that’s trivial. The nervous
system is basically an instrument
to pick up evolutionary signals
that tells the species when it's
time to change, to really move
ahead, that something really im-
portant has happened.”’

Not because we want to, but
because of space limitations, we'll
stop right here and continue with
Part Il of Tim Leary on Radio in
the next issue of the Radio Quar-
terly Report. It's all evolution
anyway.

103

wwWWwW americanradiohistorv com


www.americanradiohistory.com

NATIONAL ACADEMY
OF RECORDING ARTS
& SCIENCES

On February 19th of this year
some 1500 or more folks will ga-
ther in a large auditorium in Los
Angeles to witness the 19th An-
nual Grammy Awards. The awards
are put together by an interesting
group of some 4000 people who
call themselves the National Aca-
demy of Recording Arts and Sci-
ences, or “NARAS.” Several rec-
ord company executives inter-
viewed by Radio Quarterly noted
the importance of the awards in
spurring sales. One particular
classical manufacturer said that
when his album won last vyear,
sales jumped drastically. Sup-
posedly, this is true in all categor-
ies.

The formation of NARAS
was, in many instances, an acci-
dent. Hollywood and its Chamber
of Commerce have for many years
laid stars along Hollywood and
Vine Streets to honor the most
successful of the entertainment
industry. In 1958, with the
growth of the record business in
Hollywood it became obvious
that recording talent should also
be recognized. They-asked several

people to form a committee and
decide exactly which music peo-
ple would get the stars. This
group consisted of people like
Paul Weston of Columbia, Lloyd
Dunn and Dave Cavanaugh of
Capitol, Jessie Kaye of MGM, Jim
Conkling of Columbia, Denny
Farnon of RCA and Sonny Burke
of Decca. The decision as to just
who would get the honor of the
cement star became so difficult
that it became apparent to the
men that an organization of the
recording industry was long over-
due. If there was a leader in the
organization it was Paul Weston,
and he was its first president.

They immediately got help
from a general membership. The
record executives who had come
mostly from the creative end of
the business gave as criteria for
membership basically ‘‘success-
ful creativity.” Today, in order to
be a member of the academy you
have to have 25 bucks in your
pocket, and have had at least 6 re-
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cordings that you had something
to do with creatively. This could
include anything from being a
songwriter, producer, arranger,
liner-note writer, album cover de-
signer, etc.

A record executive or a pro-
motion man or a salesman is not
eligible unless he also had some-
thing to do with the direct crea-
tion of the record. That fellow
can become an associate member,
paying 15 bucks to the academy.
An associate member has no'voting
rights.

As a full member of the aca-
demy you basically get for your
$15 the right to vote each year,
and you also get a chance to buy
a ticket to the Grammy Awards.
That doesn’t necessarily mean
you’ll get one. “Last vear,”’

NARAS president Jay Cooper re-
membered, “we could have had 5 |

to 15,000 more people. We have
more demand for tickets than we
have room.”’

:

You can also become a “pa-
tron” of the Academy and buy a
whole “table for you and your
guests but the cost is “‘substantial.”’
Cooper also told us that the am-
ount of money paid by Pierre
Cossette  Productions for the
rights to the Grammy live telecast
show is also “substantial.’” Basi-
cally the academy makes its
money from the membership and
the Grammy Awards, although
from time to time there are other
smaller projects. Next vyear
NARAS will probably release a
premium record to comemmorate
the 100th anniversary of record-
ing. They had done that same pre-
mium album idea 7 years ago.

If it looks a little stiff and or-
ganized this second Saturday

NARAS NATIONAL PRESIDENT, JAY COOPER
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night in February with all the
combed hair and tuxedos, (It is
black tie “‘requested,” although if
you come in a suit or another
“outfit” you won't be stopped at
the door) it’s because both the or-
ganization and the awards are
highly organized and hence high-
1y complicated. For those who'd
really like to know, we’'ll detail
both right here. Otherwise, you
can skip to the end of this expla-

nation, and still find rhetoric
more to your liking.
a4

There are 7 local NARAS |

chapters in the U.S. They are in
L.A., San Francisco, New York,
Chicago, Memphis, Nashville and
Atlanta. The national office is lo-
cated at 4444 Riverside Drive in
Burbank {81505). If you're inter-
ested in its phone number, it’s
213-843-8233. About 5 people
work full-time in that office un-
der the direction of Chris Farnon,
the executive director employed
by the Academy.

The dispute of over a year ago
over the power of the L.A. local
chapter and the national chapter
being in Los Angeles is over. At
first it was thought that the
Grammy telecast would alternate
between each of the member cit-
ies. After a shot in New York and
Nashvilie, networks objected to
the awards being outside Los
Angeles. Both from a personality-
artist availability and technical
crew cost standpoint, it was deci-
ded not to hold the awards in Chi-
cago as planned. Instead, the
awards were moved back to L.A.
Four members, from the local

Chicago, Nashville and Atlanta

chapters withdrew, but the Gram-
mys stayed on the west coast de-
spite the heavily-publicized tur-
moil.

When one joins NARAS, one
is a member both of the local
chapter and the national organiza-
tion. A member selects and elects
the board of governors of the
local chapter. That local chapter’s
board of governors then elects the
trustees for its local chapter and
then votes on the trustees for the
national board. There are 23 trus-
tees, proportioned according to 1
trustee for each 200 members in a
local chapter. The trustees then e-

lect the president and pretty
much run what happens to
NARAS.

A Los Angeles attorney, Jay
Cooper succeeded Atlanta-based
Bill Lowry as president 2 years
ago and will be retiring for ano-
ther president when his 2-year
mandatory term is up in May.

The voting on the Grammys
themselves is equally complicated.
The process begins with a pre-
nominations list. Record compan-
ies and each individual member is
given a chance to enter a record in
what becomes a list of some 4000
“‘eligible’’ singles and LPs. A rec-

| ord iseligible if it has been released

in the period of time outlined by
NARAS and if it is entered in the
right category.

NARAS now gives away 48 a-
wards so members get this massive
list of recordings screened by
both local and national screening
committees comprised of critics,
disc jockeys, writer-musicians, etc.
That committee is of course select-
ed by the trustees.

The member is allowed to vote
for 5 records in each of the cate-
gories. His ballot goes back to
Haskins & Sells, the NARAS-ap-
pointed auditors. They add up the
talley and come up with the nom-
inations list.
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In addition to the record bal-
lot and screening committees,
there is also another division to all
of this called the ""Crafts’* commit-
tee. The ""Crafts” committees in
each of the individual chapters de-
cide the top 5 in “craft’’ fields,
such as engineering, arranging, al-
bum design, etc. Haskins & Sells
also gets these nominations and Judy Collins with Gladys
compiles the final five in each Knight & The Pips
field.

.

The final ballot is sent to the
general membership sometime
around the middle of January,
giving nominees little time before
the awards to campaign for votes;
unlike the Oscar awards of the
motion picture industry. In addi-
tion to the time element, Cooper
pointed out that the record busi-
ness was scattered across the U.S.
and not so accessible as the Holly-
wood-sometimes-New York-based
movie business.

As an aside, NARAS is now
also seriously involved in the for- n r P
mation of a Music Hall of Fame in Ells € ez qamaitt JLONY
Burbank. The six million dollar- Bellson, Mel Torme
plus project is certainly in the in-
fancy stage with current negotia-
tions going on to find the right ar-
chitect. Cooper figures construc-
tion to begin in something less
than 2 years. Despite the lack of
a building, the Hall of Fame is
technically already in existence.
Three years ago NARAS began
giving 5 awards each year to rec-
ords released prior to 1958.
Awards have been given to such .
pieces as White Christmas, The Joan Baez and S?ewe
Christmas Song, etc. One vyear Wonder awarding
even Caruso entered the Hall of Captain & Teanil
Fame. There is now a display at
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Universal Studios comemmorating

those awards. The new building
will not only house the Hall of
Fame but will include a record li-
brary, research library, various
record memorabilia and a small
auditorium. It will, in Cooper’s
words, ‘‘be a music center unto it-
self and will ultimately be 3 or 4
times bigger than Nashville’s
Country Music Hall of Fame.”’

Each year NARAS continues
to expand and change in other
ways. In the past 3 or 4 years the
organization has attracted a gen-
erally younger’ membership; hence
awards to people like Janis lan
and songs like “Send in the
Clowns’’ have brought a contem-
porary feel to the event.

This year the show will not
only expand from a 90-minute to
a 2-hour show, but will be even
more extravagant with its produc-
tion and more impressive with the
stars present. The extra 30 min-
utes will allow 12 awards on cam-
era instead of the usual 10 or 11
and will include a special segment
concerning next year’'s 100th Ap-
niversary of recording.

Only one new category has
been added to the ballot this year;
that being ‘‘vocal arranging.”

There will also be a segment
on one of the member cities; iron-
ically in this ““‘new president’ year,
it’s Atlanta. Cooper also suggested
““a couple of other new wrinkles’”
but didn't want to talk about
them before air time.

Of particular interest is a prob-
lem in the selection of the awards.
that has always “been there’’ but
never as drastically as this year,
indicating a major departure in
American music.

Cooper explained it this way:
""We find the variOus elements are
borrowing from each other. Jazz
is borrowing from rockers; rock-

ers from jazz. Jazz is borrowing
from R&B; R&B from rock.”

The Captain & Tennille, Leo
Sayer, AWB, Glen Campbell, Car-
roll O’Connor, BTO-legal repre-
sentative continued: ‘“There has
been a tremendous problem this
year between classical and jazz. Is
that a jazz record or a classical
record? The ‘classicals’ said,
“that’s Jazz.”” And the jazz people
said, ““No, that’s classical.”

He continued, ““We had tre-
mendous battles among pros —
and | mean pros — some of the
top classical and jazz producers
did face-to-face battle with each
other as to where this record be-
longed. We had that same battie
with R&B, Jazz and ‘Rock.”

He emphasized, “The three of
them are getting closer and closer
together. What is it? It becomes a
big guestion. Electronic music —
we had that problem this year.
Where does it belong? Jass or
classical?”’

“Remember,”’ he pointed out,
‘*the criteria is your ear. We don’t
go to the producer and ask ‘Where
did you intend this to be?” We
don’t ask that question. We ask
our ear. We are trying our best to
decide where our ear says it be-
longs. We have even had cases
where we had singles in one cate-
gory and the album is in another.”

Cooper concluded by saying,
“We may have to discuss ‘Fusion’;
maybe a specialized category.
We've been having these battles
for a few years. Onty this year.
they’ve been tremendous."’

There you have it. That's the
organization, balloting, and overall
scorecard for this year’s Grammys
{which by the way became Gram-
mys via a public contest in the
early years). Now all you need are
the nominations. As Cooper com-
mented upon leaving, “‘It's fun to
be associated on this level.”
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>} By Becky Sue Epstein

Hal went to Warner Records,
and they agreed to let Music Ex-
press handle one department on
an experimental basis. Delivery
service by Music Express proved
to be so much better than any
other messenger service that Hal
now handles Warner’s business ex-
clusively. Warner Records remains
Music Express’ largest account.

Now the business has 22 em-
ployees with 20 radio-dispatched
vehicles including Pinto wagons,
Courier pickups, %-ton pickups
and 1-ton vans. The majority of
calls are for messenger service.

Music express specializes in hand-
carrying valuable objects, which is
why they are entrusted not only
with important documents, but e-
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“Happy first Birthday
to Music Express .”

quipment from the nuclear valve
division of Borg-Warner or eye-
glasses from an optical firm, not
to mention the crucial and delicate
item of food.

Music Express is a completely
one-stop operation. A customer
makes one phone call and Music
Express handles all the arrange-
ments for whatever needs to be
done, as well as all of the paper-
work. Through their agreements
with limousine and air forwarding
services, they can undertake a
myriad of tasks, 24 hours a day.

Their 250-300 calls a day are
not only from record and manage-
ment companies, music publishers,
PR: firms, the trade magazines, re-
cording studios and production
companies, but also such organiza-
tions as a chamber orchestra, tra-
vel agency, doctors office, auto
leasing company, real estate com-
pany, and a bank. At present their
books show a total of about 200
accounts.

“Happy 1st Birthday To Music
Express’”’ read the Tower Records
marquee in the first week of Jan-
uary, 1977. One year ago, Hal
Berkman, former VP of MGM and
Warner/Discreet Records, was sit-
ting in his car wash, waiting for
the phone to ring — which it did
maybe 3 or 4 times a day. Then
he would jump into his car (actu-
ally his wife's car) and take some
records or a letter from one mu-
sic business to another — or poss-
ibly even pick up and deliver a
sandwich in the middie of the
night.

When Hal Berkman left MGM,
he already had the idea for Music

Express formulated from discus-
sions with his former partner and
both of their wives. Fortunately,
he owned a car wash and his cash-
ier could answer the phone when
he was out on a delivery.

Four months of this was really
preying on his nerves. Hal ‘‘used
up every favor, pulled every
string’’ and, though not much was
happening, he kept his faith in
the concept of Music Express.
Then the phones started ringing.
Hal’s old friends from 20 years in
the music industry began to real-
ize that this was no jive shoestring
operation. And Hal “didn’t want
their business out of friendship”;
he wanted to prove his messenger
service was better than any other,
catering specifically to the needs
of music people. Having been on
the other side of the desk for
many years, he knew what frustra-
tions were involved in trying to
get something — anything — from
one place to another in Los An-
geles {or to/from other cities.)
People either “allowed for delay
or cried a lot,” Hal explained.

A call comes in, Stan answers
the phone and takes down the
pertinent information on a small
slip of paper. They have found
from experience that it's best to
have a man answer the phone,
since most of the incoming calls
are from women. And Stain is the
right person to have on the
phones, with his outgoing manner
and warm voice.

Then the slip of paper (actual-
ty a simple printed form} is passed
to the next desk where Jim sits
with an array of numbered plexi-
glas slots and two-way-radio equip-
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ment in front of him. Jim is re-

sponsible for routing all of the

pick-ups and deliveries. His father
had one of the largest florist bus-
inesses in L.A., and Jim has been
dispatching cars since he was 12
or 13. He is a walking map of Los
Angeles, and on the rare occasions
when he doesn’t know where a
particular address is, he and the
driver whip out their trusty
Thomas Bros. Books with a de-
tailed street index of Los Angeles
and Orange County, and figure
out the location over the air.

In the car — or truck — each
driver fills out an invoice form
with the delivery names and add-
resses, and the internal billing
code or client name for each com-
pany. What makes the job interest-
ing to the couriers is the off-beat

deliveries that are periodicall.y re-
quested, At 3am one morning,
Neil Diamond discovered he had
left his watch at a studio. Whom
did he cali? Music Express, which
promptly retrieved it for him. Mu-
sic Express has also delivered six-
foot hero sandwiches and taken a
forgotten arrangement from the
composer’s house to an orchestra
of hired musicians waiting onstage
to record it.

| accompanied one of the dri-
vers on a rainy day in the slow
period after Christmas. Skip is a
6'6"" former professional race car
driver who decided to forego that
career after a crash broke every
bone in his body. He's now well
on his way into an acting career.
Most of the drivers, however, are
making Music Express their full-
time career, unlike Skip. Skip
claims he's only lived in Michigan
and California, but by his accent,
boots and attitudes | swear he’s
spent at least 30 of his 32 years in
Texas.

I'm sure my experience was
somewhat exceptional considering
the slowness and wetness of the
day, the fact that drivers don’t us-
ually have anyone along to talk
to, and everybody in general was
probably on his best behavior.
But we went to Janus Records
and RSO Records and Tony Cur-
tis’s house and Jeff Waid’s, and
met up with another driver who
had the delivery from Casablanca,
all in the short time | spent on the
road. Everything flowed smoothly,
from what | saw, with the Music
Express people being calm and
congenial no matter how many
phones were ringing in the office
or how many instructions they
were given at once, in their vehi-
cles.

The most unpleasant exper-
ience Hal Berkman could recall
was picking up a crate of dead
fish at the airport for The Deep.
And one of the hariest experiences
was getting the scenery for a show
to Las Vegas for a next-day open-
ing.

Hal is enjoying running this
new, fairly sane business, and is
glad to be one step removed from
the craziness of the Hollywood
Entertainment industry. He runs
Music Express in an easygoing
way, wearing a ‘Teaneck Little
League’ jacket when | saw him,
despite his 30-odd year and 3000
mile distance from that part of his
life. He's proud of his superior
service record and his couriers,
and proud of his clientete: Warner
Brothers — the first and largest,
Atlantic, Buddah, Casablanca,
Pryor-Cashman, and the other one
hundred ninety-five. Hal's exam-
ple should be an inspiration to us
all: Yes, it is possible to get into
the music business, and out, with
one’s sanity intact, even in Holly-
wood.
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WHAT DOES IT MEAN AND
WHERE DID IT COME FROM?

By Becky Sue Epstein and E. Wolf Schneider

AOR has become an accepted
descriptive term in the radio in-
dustry. We have found, though,
that many of the people who use
it — which includes some of the
600-odd program directors and
station managers we have talked
with in the past month — have
different interpretations of the
term as it applies to radio in 1977.

Although some have rejected
the term AOR on the grounds
that it has grown to connote that
format which grew up in the mid-
70s as the bastardized offspring of
progressive rock, this is not what
it is intended to refer to. Rather,
it intends to provide a liberating
umbrella over all stations playing
Album-Oriented Rock  music
withour forcing the stations to
further describe and compare
their formats unless they choose
to. The term “AOR’ has replaced
the term ‘‘Progressive’ (or “‘Un-
derground,”” “Acid Rock,” “Alter-
native,” “’Free-Form,’’ etc.) which
was used as both an objective
noun and a subjective qualifier for
the past 10 years. For the true
definition and origin of AOR we
went directly to the source of the
term, and the following are his
ideas.

The term AOR was coined in
1974 by Mike Harrison, now man-
aging editor of Radio & Records.
1t grew out of months of thought
about, and years of experience in

radio. According to Harrison,
AOR . .means Album Oriented
Rock radio. Nothing else. It 1s an
umbrelia term for the industry, an
objective noun used to describe a
type of radio. Not a format, and
not a subjective description. It
covers radio formats where the
primary ‘attention, airplay, discus-
sion and concern is given to al-
bums, as opposed to singles, news
or any other music or talk. It is
imperative that the term be un-
derstood and accepted as an ob-
jective noun, to which all forms
of subjective adjectives can be ap-
plied, and under which varied for-
mats can fall, for any worthwhile
discussion about it to take place.
Accepting AOR in the above con-
text, adjectives such as progress-
ive, - free-form, underground, or
tight, playlisted, or restricted can
all be used to further modify it,
if desired. However, the term it-
self only demands that the major
orientation be toward albums.

We would like to differentiate
here between AOR and progress-
ive, and explain the meaning of th
the term progressive and its rela-
tionship to AOR.

An AOR station is programmed
in a certain way, using LP cuts
and Album Oriented materials. If
the end result of the programming
— never mind the methodology or
technique — sounds innovative,
then one may be able to refer to

112

www_americanradiohistorv com


www.americanradiohistory.com

Radio Quarterly Report Radio Quarterly

Radio Quarte

the station’s output of whatever
period as “progressive.’’ “Progress-
ive,” again, according to Mike
Harrison, is a subjective adjective.
It is not a format, or even a noun.
A station cannot be programmed
to be progressive but the product
can be judged (subjectively) to be
a progressive output, after the
fact. Any judgment of what is
progressive must, of necessity,
change from day to day and from
place to place, depending on the
norm for that area.

Progressive radio began around
1967. WOR-FM in New York and
KSAN in San Francisco (initially
staffed from KMPX]}, are general-
ly given credit for being the pio-
neer stations of the movement, al-
though they were followed almost
immediately by WBCN in Boston,
KPPC in Pasadena, and a mlutitude
of others. Once conceived and im-
plemented, the format spread rap-
idly, as if by spontaneous com-
bustion. Stations sprouted like
wildflowers across the nation.

Progressive radio provided an
alternative on many levels. Radio-
wise, it was a move to the FM ste-
reo band and enhanced quality;
and it was an outlet for the new
underground album-retailed music
of bands such as the now legendary
Grateful Dead, the Airplane, and
the Doors, who were not being
aired on AM radio. The new ex-
perimental stations in many cases
replaced classical music stations
which were not making much
money, so station managers were
willing to chance a new approach.
The sweep (playing continuous
music) and the segue (the sweep
with creative continuity)
first introduced at this time. On a
deeper. socio-political fevel, the
late 60s gave rise to an unprece-
dented ‘‘counter-culture’’ revolu-
tionary movement of its youth.
The rejection of the establishment
for a more personalized, honest

were.

and mutually supportive life-style
became a nationwide movement,
though, with the centers still in
those key cities of New York (the
East Village) and San Francisco
(the Haight).

The progressive format was ra-
dio’s contribution to that move-
ment. Being a part of it was, to
quote Zacherle {with WNEW-FM
at the beginning), "an incredible
experience.” it was idealistically
conceived as music for the peo-
ple, provided by informed, hip,
honest jocks who knew what was
happening and would communi-
cate with their listeners by provi-
ding commentary and ieadership,
as well as by creatively program-
ming entertainment. The progress-
ive format was an ideal, and in
that conception it-had nowhere to
go but downhill, immediately
upon its implementation. ldeals
are conceived in purity, but rarely
can they be expressed and func-
tion in that matter. The concep-
tion of the progressive ideal was
one of communication through
the highest common denominator
to select a few who could appreci-
ate it. At the beginning, there was
not that much economic pressure
from without, as it was still in ex-
perimental stages of management,
nor from within, since it was the
revolutionary era of comunally-
shared idealism.

Progressive or free-form pro-
gramming was exclusively ““under-
ground’’ or “alternative’’ {non-
Top 40} and/or totally eclectic,
depending upon the station. ‘‘Pro-
gressive” was how the new-leaders
saw themselves, and ‘‘free-form’’
or totally undisciplined, defined
the freedom of these new artists,
which is what the creative jocks
became. Later criticism of the
jocks had them ego-tripping and
self-indulgent. They may have
been equally so at the beginning,
but at that time there was less
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music available to play, so it was
less obvious if they were. For
several years progressive radio
seemed to grow and flourish- si-
multaneously.

We can take KMPX in San
Francisco as an example of the
evolution of what was called an
““underground”’ station in the six-
ties. In February 1967, when Larry
Miller arrived at KMPX, two-thirds
of the programming was foreign
language. The all-night show and a
few segments of time between
blocks were all the music pro-
gramming on the station. And, ac-
cording to Larry, the station
played ‘‘any type of music’’ dur-
ing those times. Larry Miller had
been programming a free-form
folk music show in Detroit, which
had given him a chance to develop
his thinking on the idea of free-
form radio. When he took over
the all-night show at KMPX,
which he did for a year, he con-
tinued the practice at the station.
The other jocks at the station
were heading in the same agreed-
upon direction when Tom Dona-
hue arrived at KMPX in April. Al-
though he came from a Top 40
station, as program director he
was able to exercise the leader-
ship necessary to make KMPX an
all-music “‘progressive’’ radio sta-
tion.

In June of 1968, an unresolved
{largely financial)
the management of the station
sent Tom Donahue and most of
the jocks over to form KSAN,
which had changed its call letters
and its programming (classical) to
become San Francisco’s new
“progressive station.” Larry Miller
remained at KMPX in the capaci-
ty of program director until his
dispute with the management also
grew overwhelming. Soon after
that, he found himself at WABX
in Detroit, another station which
had been prcgramming primarily

dispute with |

foreign language, and the whole
transition began almost exactly as
it had happened at KMPX. WABX,
however, remained a progressive
station until 1971 or 1972,

Around 1971 the most ardent
of the free-form stations began
experiencing troubles of a differ-
ent nature. Although the profress-
ive format was flourishing and ap-
pearing in multiple cities, prob-
tems threatened from within and
without. For the first time, there
was more than one AOR station
per market. The popularity of the
new format, while proving how: it
was fulfilling the people’s needs,
also gave rise to rivalry between
stations. Differentiation of pro-
gramming became a necessity,
with competition. Stations began
to be more or less tightly pro-
grammed, or more or less progress-
ive in their sound, organization
and listener involvement. For in-
stance, there was rivalry between
the jocks at different stations and
debate about the amount of per-
sonality the audience wanted.
Economically, the experimental
phase was over and station man-
agement was no longer content to
just break even. Jim Parry (WBCN)
and Charles Laquidara (ex-WBCN)
see this as the primary factor in
the fall of radio’s ‘‘progressive-
ness.”” The advertisers who had
hardly been interested in the non-
affluent underground freaks in
‘68 now began making salesmen’s
lives easier, yet drastically altering
the stations’ commitments to
their own ideals. Commercials no
ionger began and ended with Janis
Joplin and Jim Morrison reading
Crawdaddy copy, nor with head
shops, clothing stores, disco-
theques, or rock publications like
Rolling Stone communicating
with their people. in the words of
Zacherle (WPLJ, WNEW): “We all
had a dream at one time that
there would never be any com-
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mercials that you'd never want to
hear — simply who was going to
be playing at the Fillmore next
and what jeans stores and head
shops there were.”” Some of the
lifestyles, ideals and goals became
absorbed by the masses, and more
faded with the times. The new
music had not only been accepted
by the masses, it had been herald-
ed by them. In that sense, the rev-
olution had accomplished its goals
and was no longer needed.

AOR is the current develop-
ment or expression of the progres-
sive format. Progressive, among
other things, actually became a
contradiction in terms when it be-
came necessary to go back in
years, or regress in order to recap-
ture its initial musical spirit. As an
-art form, but without the 60s’ so-
cio-political community involve-
ment for which it furnished
spokespeople, it is questionable if
it could have survived even with-
out the economic transformation
success brought it. It was, and re-
mains, a disappointment to many
people .whose musical conscious-
ness had been raised. To others,

j including Allison Steele (WNEW-

FM) and the many jocks currently
working at AOR stations through-
out the country, the commercial
success was embraced for its fin-
ancial security, additional proof

of listener support, and the
chance to, keep playing album
cuts:

Under the AOR umbrella
there are still a handful of stations
attempting a somewhat disciplined
"progressive’”  format: WBCN,
KSAN, KZEL and WMMS, among
others. For these, especially, and
for other AOR stations, the years
are bringing an additional prob-
lem: whether to continue playing
music for and communicating
with one's peers or whether, and
how to relate to the new genera-
tion of teenagers. The jocks at
these stations are by necessity am-
ong the rock music authorities of
the country, and they are trying
to fight the widely accepted theory
and practice that familiarity is
what all listeners thrive on, and
there are not enough people really
interested in new, unproven and
therefore possibly somewhat ob-
scure music. They are resisting, to
quote Jim Parry, “’sinking to the
lowest common . denominator.’”

AOR radio’s existence has af-
fected the entire music industry.
As an example, witness Capitol
Records’ establishment of an
AOR promotion department in
June 1976. It began unofficially a
year ago, as it has at other labels,
with the realization that the LP is
now the primary tool to promote
rock acts. Bruce Wendell, vice
president of national promotion,
felt that Capitol needed the AOR
department to build acts without
first having to break a single. Ray
Tusken, a local {Los Angeles) pro-
motion man was called in by
Bruce Wendell to head the depart-
ment. Ray is also a subscriber to
Mike Harrison’s explanation of
AOR.
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In conversation, Ray noted
that the fact that AOR stations
are artist-oriented, as well as al-
bum-oriented, -was very helpful
for promotion .people trying to
break a new act {or a new release).
He also expressed the idea that
*good execution’’ is as important
as “‘pre-conception,’”” when a sta-
tion is evaluated, since AOR radio
has become so widespread it en-
compasses a wide variety of for-
mats.

Having talked with some other
people presently concerned with
AOR radio, we came up with
more supplemental opinions on
the matter. George Meier, editor
of Walrus, believes that, in the
first place, “"there is an overem-
phasis on language,” and that the
existence of more definitions just
narrows their applicability unnec-
essarily. Mr. Meier is “not overly
concerned with’” what radio is
called — to him, what comes out
of the speakers is important.
However, as we’re going to con-
tinue with the discussion anyhow,
he stated that the word ‘’progress-
ive’”” 10 years ago meant that ra-
dio was actuaily moving along, or
progressing, which it is not doing
now. AOR, he agreed, had taken
over as a term, and the word
“’progressive’” could be used to
modify it or any other noun, e.g.,
"jazz.”

Norm Winer, program director
of WBCN in Boston, has been try-
ing to keep the '‘progressive’ in
radio; and specifically in WBCN.
AOR, to him, means “where the
music comes from,” and the term
doesn’t deal with other parts of
the station, like news, use of non-
music materials on the air, and
the station’s relation to the com-
munity. Progressive does describe
a radio station that is evolving in
its policies, operation and ap-
proach to its audience, along with
the socic-economic environment
it is in. Norm feels there may be

room for more definitions within
the framework of AOR.

WBCN, he said, is a progressive
AOR station, for example, be-
cause of the way it handles com-
munity involvement and its rela-
tionship with the listener. “Pro-
gressive music,’”’ or any new music
with artistic merit, is now played
by the jocks on WBCN. But this,
in itself, does not qualify WBCN
to be considered a progressive ra-
dio station; it is the changing, im-
proving policies and philosophies
which can be termed progressive
after their appearance on the air-
Larry-Miller (now at WCOZ,
Boston) suggests that AOR has al-
ready started to become this (the
former radical youth) generation’s
MOR. And Lee Abrams seems to
agree, aiming for an increased
demographic to 12-49 for AOR
stations, in 10 years. The so-called
hip counter-culture or at least the
trappings thereof, have become
part of the Establishment now,
i.e., everybody has long hair and
smokes grass; and radio program-
ming reflects this.

Charles Laquidara left AOR
radio in May, 1967. He had been
at KPPC, Pasadena, before its first
progressive years, and then at
WBCN, Boston. A veteran of un-
derground radio in the late 60s,
he may be making his statement
about AOR radio today by his ac-
tions.

At this point, Charles feels
that it is possible to have a really
good radio station which sounds
progressive, under certain condi-
tions. ‘‘Progressive radio,” he said,
’done brilliantly, could be a com-
merciai success, if the jocks ke a
high degree of musical conscious-
ness and are personalities.” Also,
the people at his mythical pro-
sive station would have to be im-
mune to the infiuences of other
stations in the market, especiaily
financially. Charles’ dream station
might have to be financed by an
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angel for at least the first year of many of the newer AOR stations

its existence, and the station man-
agers would have to be profit mo-
tiveless.

John Gorman, program direc-
tor of WMMS, Cleveland, (former-
ly of WHDH-FM and WNTN) be-
lieves that a commercial [AOR]
station must be concerned with |
its ratings; one that is not may be |
out of touch with the community. z
The programming philosophy at |
his station is that the jocks have
freedom as to the specifics of
what they play, as long as it's
“what the people want to hear,"”
and as long as the responsibility
of trying to turn people on to
new things is not shirked.

This is Bonnie Simmons’ 3rd
year as programdirector of KSAN ;=
she’s been at the station since 2
years after the station went to
progressive programming. It is
now much different from 1968,
“but so is everything else,’" she
said. KSAN reaches, and tries to
reach, a much larger audience,
partially because of financial pres-
sures on the station. The goals of
the station haven’t changed much
in the past decade. *‘If we‘ve been
here 10 years | think we've proved
ourselves.” Bonnie would prefer
to call the evolved techniques
used at KSAN a process of be-
coming more ‘‘professional.’” She
and the jocks have to put a great
deal more thought behind what
they do now, in order for it to
come across as progressive, since
AOR stations are no longer pro-
gressive by definition.

Bonnie Simmons sees KSAN's
function as somewhat education-
al, and not just to “‘fill space.” ‘I
don’t think that we have sold out,”
she stated about the necessary
changes (especially self-imposed
discipline)} that have been effected
at the station in the past years.

Bonnie doesn‘t really like using
the term AOR for KSAN, not be-
cause she doesn’t consider the sta-
tion an AOR type, but because

are so far removed in philosophy
and format from KSAN. .

Stan Garrett, PD of KZEL in
Eugene, helped found KZEL. in
December 1969. The format had
been ‘‘right-wing Country & West-
ern”” when they replaced it with
free-form, which has remained un-
changed to date. The music has
changed somewhat, he says, and
the people have become a lot
more disciplined: more conscious
of the audience’s needs and de-
mands, what songs to play and
when to play them.”” Stan sees
AOR as a “'nice little hook, good
for advertising, easy to remember
and promoting a general under-
standing.” Progressive and under-
ground, to him, imply “more of a
political stance.”’

AOR stations’ programming
reflects the return to the institu-
tions of society after the youth
revolution. What was new in mu-
sic and in radio is no longer new,
it is an integral, acceptable part of
each form. Parts of what were
radical a few years ago have been
incorporated into the System (as
it used to be called.) dt is present-
ly the time for theperfection of
the form of radio known as AOR,
both commercially and artistically
— until the next generation, in its
turn, overthrows this system. To
be a [commercial] success, it ap-
pears that a radio station today
must not be free-form, and must
be disciplined to an extent. It is
still debatable, however, to what
degree AOR stations are upgrading
the music for the “masses’’ or are
downgrading themselves and their
jocks’ sophisticated musical
knowledge and taste.

AOR is a term created to
bridge the spectrum: broad enough
to cover automated formats
which some consider to appeal to
the lowest common denominator,
as well as to shelter the rainbow-
tinged memories.
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ACK RADIO!

D Cclitdt e

THE ONLY BLACK RADIO MUSIC TRADE PUBLICATION

THE MOST EFFECTIVE PROMOTIONAL TOOL FOR
COMMUNICATING TO BLACK RADIO BECAUSE:

®* MORE BLACK STATION PROGRAMMERS
READ US FROM COVER TO COVER.

® MORE BLACK STAT/ION PROGRAMMERS USE
US AS A PROGRAMMING GUIDE THAN ANY
OTHER TRADE.

® WE ARE THE MOST ECONOMICAL.

3049 Laurel Canyon Bivd., Studio City, Calif. 91604 (213) 656-3169
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By Miles David, RAB President

BIG GAINS IF WE WORK

Radio programming has since
its beginnings been constantly in-
ventive. TV right now is living
largely on the imaginative founda-
tions laid down 30 or .40 vyears
ago in Radio.

And since TV, Radio has con-
stantly invented and reinvented

new programming to fit a more
mobile America, with more lei-
sure, a briefer attention span, and
constant demand for new goods
and better services.

More than any other medium,
Radio fits a time of change with a
personal intimate style that relates
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to its audience as individual rather
than faceless demographics.

It is this programming respon-
siveness that contributed immeas-
urably to Radio’s sales momen-
tum — gains that began building
over the last several years, and
should produce at least an 11%

overall growth in 1977, if every- |

one in the industry continues to
drive hard, and communicate all
the advantages of our uniquely
powerful medium.

If it were not for the bedrock
contributions of programmers,
Radio could not have grown or
adapted so well. However, there's
another Radio area that's just as
creative, just as aggressive, and e-
qually responsible for Radio’s
progress. And that's Radio sales —
a department that often works as
a team with programming to build
Radio commercials that build
sales and awareness for Radio ad-
vertisers,

These hard-working men and
women in Radio sales are more
and more functioning as ‘‘idea
factories,” professional marketing
consuitants, and ex officio adver-
tising agencies. In fact, in many
markets, and for many advertisers,
a radio station will actually -be a
better, more efficient, ad agency
than those that claim the titie and
the commission.

As Radio sales get more sophis-
ticated and complex — salespeople
¢an no longer walk into a client
(if they ever could) with a big
smile, and the sentence: “You
want to buy some Radio adverti-
sing today?’’

A salesperson must make that
first call not as a salesperson, but
as a consultant — a professional
equipped to come up with solu-
tions to business problems that
cover media, marketing, schedul-
ing.

That's the logic behind the

i

RAB “Consultant Sell" technique.
An organized series of questions
designed to draw from the pros-
pect the information you need
(his goods, his needs, media bud-
get, even personal attitudes) to
shape the proper campaign.

This “‘Consultant Sell” ap-
proach is put on what we call
“winf/win’’ selling — salespeople
win because they‘ve sold the ac-
count a campaign with long-range
participation. The prospect wins
because he’s on the air with a pro-
ductive, customized approach to
his problems.

Here's a hypothetical example
from a large midwestern market
of what a station salesperson
might accomplish when he goes
beyond taking an offer, and be-
comes a marketing analyst.

A sporting goods store, in the
center of a declining downtown
area, was losing sales to the sub-
urbs. And businessmen, once the
store’s mainstay customers,
weren‘t stopping by to shop at
lunchtime the way they used to.

After a Consultant Sell inter-
view, a Radio salesman suggested
that the owner take advantage of
the jogging craze. The store broke
on Radio with a sale on higher-
priced running shoes, with the
voice of the owner delivering his
own spots, and introduced as
“The Sneaker Maven.” The cam-
paign featured tips on jogging,
what shoes to buy, etc. The store
billed itself first in Radio, then
with the addition of other media,
as “The Sneaker Mavens.”” This
Fall: an effective tie-in with the
movie ‘‘Marathon Man’ (free
tickets with:every $20 or more
purchase). In the works: sponsor-
ing a city-wide marathon. Results:
a dramatic turnaround in sales,
and a sharply-increased awareness
for the downtown store.

Here’s a small example. From
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a town in Texas that makes Plains,
Georgia, as metropolitan as Milan.
A Radio salesman, using the
“Consultant  Sell”  interview,
came up with a concept for a
commercial printer that increased
sales by 40% in 15 months and
expanded the print shop's work
torce from 4 to 14.

“The salesman proposed we
humanize our business, by having
our spots delivered by a mythical
‘Ben the Printer’,”” the print shop
owner said recently. "‘People
come in all the time asking for
Ben, and — at the suggestion of
the station — we've now got a cof-
fee lounge in the shop for clients
called ‘Ben’s Den,” and the sign
outside our shop says ‘Home of

o

Ben the Printer’.

Not a big deal by Madison
Avenue standards perhaps, but,
still a long way, from “'sell ‘em 20
spots and run.’"

Another area where Radio
salespeople are exhibiting a more
professional expertise: Co-0p — in
which the manufacturer and the
retailer split the cost of local ad-
vertising — has a tremendous po-
tential for Radio. But — for a lot
of reasons — Radio co-op has
been under-emphasized by sales-
pepple for too many years.

Recently, though, RAB — to-
gether with others in our industry
— have focused a lot of attention
on this vastly profitable resource.
For example, we’ve just published
a new RAB "“Co-op Profiles” — a
directory of 850 co-op plans that
salespeople can use in their calls
on retailers,

We've also sponsored seminars
on “Co-op” workshops explain-
ing to salespeople the fine balan-
cing act needed to get retailers,
manufacturers and follow-up pro-
cedures — to make the job of sell-
ing co-op both systematic and
productive.

RAB’'s "Consultant Sell” and
our “Co-op” drive are just two
factors that influence Radio sell-
ing today. There is also an old
standby < creating and selling
with the “speculative’’ spot that
today’s salespeople have raised to
a new professional level.

It's always been a part of Ra-
dio sales. You tape a commercial,
based on what you know about
the client, and play it for him.
Aim: to get him so enthused
about his Radio commercial, he'll
sign on the spot. But even ‘‘spec
spot” selling isn‘t simple, any-
more.

RAB completed a survey on —
among other things — how stations
create new business with spec
spots. We got something like 400
returns. And almost as many spec-
spot techniques from stations.

If you're interested in picking
up ideas {or providing some; on
this one small facet of the intricate
occupation of selling Radio, drop
me a note at RAB, 555 Madison
Avenue, New York 10022. I'll
send you a booklet detailing some
of the best spec-spot strategies we
discovered as well as thoughts on
sales management and on the ali-
important subject of collections.

As | said, Radio is headed into
what could be one of its biggest,
most successful year

We've made for an economy
with sudden stops and starts, with
retailers cautious one week, ag-
gressive the next, and always in-
tensely competitive. Radio — ea-
sier than any other medium — can
make the changes, within existing
schedues. to meet the sudden de-
mands of the marketplace.

But it will take hard dedicated
work — and the exploitation of all
resources available — resources
like RAB — to make this year as
good as it should be.
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" SHELLY SIEGEL

“I've sold a million fucking albums, and
nobody in L.A. knows who | am, so when
they find out ... I'll sell a milllon point
£ — Shelly Siegel
Rolling Stone Magazine

December 2, 1976
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As | got off the boat in Los
Angeles, there were a number of
questions that immediately came
to mind. One was where to get a
good taco, another was how to
get to Sunset Blvd. and the third
was how come everybody has
blond hair and blue eyes? The
first gentleman | approached im-
mediately mugged me and took
all 12 Heart albums | was carry-
ing in my official 12 x 12 leather
record bag, complete with mush-
room buckle. | figured he just
went nuts when he saw what al-
bums | had, but tater | heard he
also tried to steal a stereo. |
thought { had a monster in my
grasp. They were stealing stereos
to get into the LP. This is easy, |
muttered to myself as | hitched a
ride in'my first Hollywood Merce-
des Benz, complete with sunroof.

Today Sunset Boulevard ... to-
morrow, maybe [|'ll go to the
beach.

Everyone | spoke to about my
plans of establishing a tiny inde-
pendent Canadian label here in
the states seemed to think it had
been tried before and 1'd probab-
ly have more luck with a hockey
franchise. Our attempt was the
second by a Canadian indepen-
dent. Two years ago Avenue of
America opened offices here in
Los Angeles, but were forced to
close after one year. There have
also been numerous exploratory
talks between U.S. and Canadian
representatives offering to help es-
tablish branch operations in New
York or Los Angeles. Quality
Records have been active in the
U.S. in the past, but | haven't
heard much about them lately.

When we entered the U.S.
market, we felt we were prepared
for almost any possibility. Three
months prior to our actual launch-
ing, | did a feasibility study in a
number of U.S. markets. What |
came up with were three different

possible forecasts for the first
year. First, | came up with a ‘no
hit' forecast. | had to be realistic
and | guess after it was on paper
we just ignored that forecast. Sec-
ond, was a ‘progressive hit’ fore-
cast, in which AOR airplay would
sell albums, and a small amount
of singles. The third forecast is
the one | liked the most; ‘hit al-
bum and hit single.” To date we
have had one hit album, that has
been certified platinum, a single
that went top- 5 and one that
went top 30. Presently, our third
single release is top 30 with bul-
lets in all three trades and shows
signs of being the biggest one yet.
What that alt means is that | now
eat at Franco’s and forgot all
about those tacos.

A certain amount of luck went
into the Heart success story, but
believe me, we just didn't find
Heart and decide to release them.
That is exactly what we don't
ever want to do with a group.

We worked on the album
for quite some time and when we
felt good about it we put it on the
street. In Canada it was an instant
success, but all the major U.S. la-
bels we showed it to, passed on it.
| had sold 50,000 LPs in 60 days,
which qualified it for Canadian
gold and couldn’t get arrested
down here.

Originally we intended to be
distributed by a major, but as |
mentioned, none of them liked
the band. It really didn't bother
me though, as | have always been
an independent and felt most
comfortable in that situation. Be-
sides, almost every executive we
met with had their own special
band they were intent on break-
ing. It only meant that we would
have to fight and maybe, with
some luck, they would support
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the act. And then again, maybe
the regionals in certain key areas
didn‘t like the record, so they
worked a different act. They told
their nationals that they just didn’t
think it was there for them, in
their respective markets, and that
was that.

When my financing came
through, | decided to test the pro-
duct in the Pacific Northwest. |
had worked with Jerry Morris in
the past and | feft comfortable
with him. in my opinion and in
the opinion of his peers, Jerry is
probably the most respected pro-
motion man in the Northwest. He
played a vital role in the success
of the label. In the beginning, |
spent my entire days with him
and his wife Dana, hangingaround
his office and even spending my
nights at his home. By the time
we actually launched the label, we
had already sold 20 to 30 thousand
albums in the Pacific Northwest
and in my mind the test proved
positive.

The actual launching of the la-
bel came during the R&R conven-
tion in Atlanta last February. Jer-
ry, Macey Lipman and myself
contacted almost all the promo
people we wanted and had most
of the distributors lined up by
then. At the meetina | told all
present that | was inexperienced
in the U.S. and much of what |
did depended on what they said. |
think that everyone at that meet-
ing felt that they, in their own
way, had a small piece of what
could develop into a monsterous
success. We didn‘t go out and hire
someone because he had a heavy
name in the market. Every promo
man working Mushroom Records
totally believed in what he was
doing. It was essential because our
entire approach to the industry
was based on the total honesty
between all involved. For that rea-
son, we still don’t have promo

reps in New York, Philadelphia,
Chicago or other key cities.

i didn't
come down here to blow every-
body away, and dazzle them with
my footwork. There is no way tha
that anyone can come into the
market and burn % of a million
and expect to have hits. There
were too many things that could
go wrong. We were dedicated to
our acts and were going to work
them for as long as it took.

The order in which we released
singles was vital. It was decided
that ‘Crazy On You' would go
first, as it was top 10 in Canada at
the time. | didn’t feel it was the
strongest single, but with the
band touring many cities of the
country, it would be a strong
opening. It was important that we
gained programmer support in the
beginning as it was a key for fu-
ture releases. | was certain that
‘Crazy On You' would gather e-
nough action to give us the clout
to bring the next single, ‘Magic
Man,” all the way home.

More or less it worked out the
way | had planned.

I felt that with the band
being on the road and playing
with top names such as the Star-
ship, ZZ Top and Rod Stewart, it
had to bust eventually.

The fact that the band toured
the country for as many nights as
they did had much to do with
their total success. It boggles my
mind just to think how many con-
certs they did last year. To top it
off, they then toured Europe to
support the release of their rec-
ords there. Each member of the
band was totally dedicated to ac-
complishing the task they had set
out to do. Fronted by Ann and
Nancy Wilson, the band has been
honored with numerous awards
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this year by trade and consumer
publications, as well as by radio
programmers. Steve Fossen, Roger
Fisher, Michael Derosier and
Howard Leese make up the bal-
ance of the band and were all vital
to the success of Heart.

It is important that | give my
feelings on exactly what they ac-
complished with all their touring.
Let's use this example: sales in a
certain city would be minimal,
the band would do a couple con-
certs in that city, and due to the
great bookings, maybe 10 to 12
thousand people would see them.
A week later radio airplay would
increase and all of a sudden sales
would explode. This happened all
through the midwest, where they
were probably the top new band
this year.

Another key factor was my
concern about getting paid for
product. If we had hooked up
with a major label it would have
guaranteed paymentin most cases.

The checks wouldn’t be quite as
large but at least we knew we'd be
paid. in this area Macey Lipman
played a key role. Macey was the
one who helped set up our nation-
al distribution and laid his reputa-
tion on the line in doing so.

I felt
that with Macey's credibility out
front, if any distributor decided
not to pay, it would soon be com-
mon knowledge. When | personal-
ly visited some of the distributors,
some would wonder who the hell
I was and who | worked forl As
instructed, they would call Macey
and he would explain the situa-
tion. Almost every one of them
decided to do business. They
would call back and tell me that
they didn’t know me from Adam,
but if Macey stands behind you,
we'll give it a shot. It’s not tike |
was offering them the entire CBS
catalogue. After the actual set-up
the orders started coming in from

key areas. | admit that at first
some distributors ordered 50 al-
bums and 20 tapes, or others or-
dered 50 albums and no tapes ...
however that all turned around
soon enough so that our orders
were coming in by hundreds and
thousands. The Salstones in Chi-
cago and Ed Richter at ABC in
Seattle come to mind as doing an
outstanding job for us.

Other people who played a
key role must be mentioned. Am-
ong those Don Anti and Tony
Muscoia stand out. They are the
ones who locked up all those sec-
ondaries, which is the course all 3
Heart singles have gone. They
helped establish the Mushroom
name and they also put their rep-
utation on the line for us.

Richard Cheme! worked the
Heart album from day one. It was
Richard’s persistence that finally
made the key breakthrough in
many cities. | think it was easier
for some stations to play the rec-
ord rather than have Richard tell
them off each week. We were
neighbors for a time and often at
night we would sit around and try
to decide how to deal with differ-
ent people around the country.

Next | think that our promo-
tion staff around the country is
the tops. Jerry Brenner in Boston,
Joe Cash and Ken Kandell in Bal-
timore/Washington, Tom Gelardi
in Detroit, Bruce Bird in Cleve-
land, Doug Lee in Minneapolis,
Jerry Morris in Seattle, Tom Riley
covering the south, Jerry Meyers
in New York -State and Augie
Bloom in San Francisco. Oh yeah,
| can’t forget Lu-Fields in Los An-
geles.

Throughout our first year,
Lana Beery more or less ran
Mushroom Records. During our
first year | was constantly on the
road, sometimes for weeks. She
was the order desk, the mail room,
the promotion coordinator and
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anything and everything person.
If it had to be done, she did it.
We're going to retire her number
when she decides to hang it up.

There were also key executive
appointments made throughout
our first year that strengthened
the internal structure of the com-
pany.

lan Warner was brought in
from London, England as Vice
President of International Affairs.
Before joining Mushroom, lan was
with Columbia/Screen Gems, as
their top songplugger (promotion
man). lan negotiated Heart’s dis-
tribution deal with Arista in Eur-
ope, and most recently toured
Europe with the band. In his cur-
rent capacity lan is overseeing all
publishing in the U.S. and the rest
of the world. Burl Davis joined
the company a few months ago
from Shorewood Packaging. Burl
handles all production, purchasing
and related products. Our most
recent appointments round out
our now complete ‘operation.
Mark Hodes has been appointed
my National Promotion and Press
Coordinator. | first met Mark
when he was running singies pro-
motion for Polydor Records in
Montreal. We had the opportunity
to do some work together in Can-
ada, and when it was possible we
brought him in. He brings the
knowledge of both countries as he
has promoted in both. He is also
establishing our own in-house
press-publicity department. At
the same time we added Jay Gold
in a similar position in our Van-
couver office. Jay offers us consi-
derable marketing knowledge, and
is a key to the success of our Can-
adian company, as | am away
most of the time. Before | forget,
one other person who must be
mentioned is Rolf Henneman, our
in-house engineer and the guy
who introduced Heart to us in the
first place.

Our philosophy at Mushroom
will always remain basically the
same. We will work an act until
everything possible has been done
to establish a career for that act.
Qur second act is Chilliwack and
at the time of this writing they
are well on their way to breaking
out in the U.S. after four gold al-
bums in Canada.

Everyone tells me that sooner
or later | will have to go with a
major label. That one of them will
make me an offer ... some people
tell me that {'ve already turned
that offer down.

BACKGROUND ON SHELLY
SIEGEL:

Shelly Siegel joined the ranks
of the music industry in 1967
when he went to work for a con-
cert promoter in Toronto. He
moved to Vancouver, B.C. in
1969 where he became involved
in various aspects of the business
including booking, public rela-
tions, personal management and
independent promotion for a
number of Canadian artists.

He also managed a chain of 35
retail récord stores in Western Ca-
nada, and later ran the west coast
office of True North Records, an
independent Canadian label.

In 1973, he was recruited by
Can-Base Productions to set up
their Vancouver-based indepen-
dent record label, Mushroom Rec-
ords. Following 2% years of oper-
ation exclusively in Canada, Siegel
opened Mushroom’s U.S. office in
Los Angeles last February. His
first release, ‘Dreamboat Annie’
album by Heart has been certified
platinum.
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“THE ONLY FUNNY SERVICE”
“PROFESSIONAL COMEDY MATERIAL"
“NEW SURE-FIRE COMEDY"
“HILARIOUS MATERIAL"
“ORIGINAL GAGS”
“FAST AND FUNNY LINERS”
“ORIGINAL COMEDY FOR RADIO ENTERTAINERS"”
“FUNNY THOUGHTS"
“WE GUARANTEE YOU'LL BE FUNNIER"”

So the ads read in a recent issue
of Billboard. Comedy material.
Jokes, one-liners, gags, bits, fun-
nies, verbal cartoons. Each service
is assuring you that their material
will make you a star.

What the ads don’t say, of
course, is that only YOU can
make you a star. If you're into
humor, outside comedy material
can help. If you know how to use
that material, it can be a hig help.
But if you merely take your
O°LINERS or Weenie or Contem-
porary Comedy into the studio
and read them cold on the air
without attempting to assimilate
the humor into your own personal
style, it'll probably take you right
down the tubes.

it's not really that hard to in-
corporate a comedy service into
your show. First, you've got to
have a sense of humor. That
doesn’t mean you have to be a co-
medy writer yourself; it just
means that it'll help a lot if you
understand where the punchline is.
There are few things as pathetic as
a decidedly unfunny soul trying
to be comical on the air.

Second, you have to per;o(lal-
ize the material. If you give it just
a little bit of thought, you'll learn

that it's easy. If you've got an in-
sult, apply it to your newsman or
your boss — or yourself. If you've
got a funny story, make it sound
real.

Localize your material. |If
you're in Altoona and your service
has a joke about the Los Angeles
smog, switch it to the Pittsburgh
smog. Use names of local streets
and landmarks. By all means, read
your Jocal newspapers! Know
what people are talking about.

The set-up of the joke is also
important. You can’t just come
out of a record and say, ‘‘Hey, did
i teil you about the girl who ...
instead, you might say, ** ... the
latest from Olivia Newton-John.
... As you know, Olivia is originally
from Australia, and | was reading
the other day that when she was a
girl she ...

Some lines, of course, fit right
in with some records. One way to
take advantage of this is to type
up selected fines from your ser-
vice each day — 10 or 12.— and
bring that sheet of paper into the
studio at the start of your show.
Go over them before you go on
the air. Keep them in mind; be fa-
miliar with the material you've
got prepared and be watching for
a place in your show where a
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smooth transition presents itself.

The most common points of
reference for a joke are record ti-
tles & lyrics and commercials. Ex-
amples of using record titles for
takeoffs:

“KYUK with Englebert Hum-

perdinck, ‘After the Lovin,’ ...

reminds me of that old joke —

SHE: Do you smoke after sex?

HE: | don't know; | never

looked!""

or
“7:20 on KYUK with Asleep
at the Wheel ... ‘Miles & Miles
of Texas' ... | know a Texan
who's got a ranch that's so big
his house has a telephone in
each room, and each telephone
has a different area codel”

Commercials offer additional
opportunities to tie in a joke.
Sometimes you can joke directly
about the subject of the spot. But
if the station management frowns
on fooling around with clients’
spots, you can still use the spot as
a jumping-off point. Example:

(SPOT ENDS) *“So be sure to
bring the kids to see Santa this
Sunday at City Mall! Ho ho ho
.. (YOU) "Gosh, | can‘t be-
lieve it's that time of year al-
ready. | didn‘t realize it was
getting that close to Christmas
until the other day when our
newsboy left the paper right in
front of our door — gift-
wrapped!”’

A lot of guys aren’t very com-
fortable with insult humor. One
way to use a funny insult and still
maintain your ‘‘good guy’’ image
is to aim it at yourself. Here's a
good opportunity to exercise
your character voices. Cart up a
good put-down and keep it ready;
punch it up when you've just let
loose with a corny joke or stum-
bled all over your tongue.

The same principle holds true
for off-color humor. For some

reason, a ‘‘character” can get
away with much more risque ma-
terial than the jock can. If you've
got a very funny line that's a little
too “’blue’ for comfort — but still
not all that dirty — give it to your
Old Man voice — or your Ernestine
voice, if you've got access to one.
Then if you want; you can react
to the remark by chastising the
character — thus disassociating
yourself from the “shocking” bad
taste!

There are distinct differences
between stand-up and radio com-
edy. Stand-up offers you invalua-
ble eye contact with your aud-
ience. You can judge their reac-
tions and pace yourself according-
ly.You can take a bit more time
in setting up your punchline —
you don’t have to worry about a
hot-clock or 18-minute spot load,

When doing radio comedy,
though, you can protect yourself
with sound effects — groans,
laughter, horns, ete. But thé most
valuable tools at your disposal are
spots and jingles. These should be
used to accentuate your lines, to
give them an added crispness,
When you've given a funny line,
don’t stop to chuckle about it; go
right into that jingle or spot! This
technique become’s radio’s equi-
valent to television’s blackout
sketches. And it's just this “in and
out’ ability offered by radio that
allows you to get away with much
cornier material than you could
get by with in a nightclub or on
TV.

Above all, if you‘re not com-
fortable with the material, don’t
use it! Don’t try to force another
person’s style on yourself. Ignore
the promotional hype we all en-
gage in; evaluate a humor service
solely on the basis of the material’s
appeal to you. If you don’t think
the stuff is funny, don’t try to en-
tertain your audience with it.
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Send me the Winter issue and enroll me
as a subscriber for “77. | enclose $25. O

Just send me the Winter issue.
| enclose $7.50 O  $10 (1st Class Mail) O

} enclose $7.60for: Vol.1 O Vol.H O
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ABC RECORDS
8255 BEVERLY BOULEVARD
LOS ANGELES, CALIFORNIA 90048
(213) 6516530

1330 AVENUE OF THE AMERICAS
NEW YORK, NEW YORK 10019

LABELS: Impulse, Westminster, Dot, Sire/Passport,
Anchor, Shelter, ABC Classics

ALBUMS RELEASED: 3SINGLES: 30. PRESIDENT : Jerry Rubenstein
NO. ON ROSTER: 100. EMPLOYEES: 450. PROMO MEN: 30. NATL
PROMO: VP pop—Charlie Minor; Singles - Steve Resnick; LPs - Scott
Jackson; MOR - Marvin Deane; A&R - VP - Roy Halee. HEAD oF
MKTG: VP - Herb Betkin. ADVERTISING DIR: Pete Senoff. OTHER
EXECS: VP Spec. Projects - Otis Smith; VP Sales - Don England. DIS-
TRIBUTION: Independent. SUMMARY : Charlie Minor has shaken up
promotion staff pretty good over the past quarter, adding or changing
personnet in 9 different cities. National people remain static. McCoo
AND Davis hit No. 1 on all three trades just at press time with their sin-
gle "You Don’‘t Have to Bé a Star.”” Company also has 2 gold LPs for
the past quarter with Crosby and Nash and Steely Dan. Their War LP
featuring Eric Burdon and the Steven Bishop LP are also notable suc-
cesses for the final ‘76 quarter. Company has re-signed with Sire/Pass-
port and a recently-signed Harold Melvin & the Bluenotes. Also they re-
signed Jimmy Buffet shortly before press time. Coming in the next
quarter will be LPs by Rufus, Harold Melvin, Jimmy Buffet, Climax,
Jim Weatherly, BB King and a new act they’re hot on called The Big
Whakoo. There is also a possibility of another Crosby-Nash LP.

A&M RECORDS
1416 No. LA BREA BLVD.
m LOS ANGELES, CALIFORNIA 90028
(213) 469-2411

595 MADISON AVENUE
NEW YORK, NEW YORK 10022
(212) 826-0477

LABELS: Ode, Horizon

ALBUMS RELEASED: 26. SINGLES: 22. NO. ON ROSTER: 66. EM-
PLOYEES: 300. PROMO MEN: 38. PRESIDENT: Jerry Morris. NATL
PROMO: VP - Harold Childs, Natl Dir - Al Moinet, Asst Natl - Pete Mol-
lica, Nat! LP - Rich Totoian, Natl LP Coord - Lenny Bronstein. A&R:
VP - Kip Cohen. HEAD OF MKTG: VP - Barry Griff. ADVERTISING
DIR: Kiki Laporta. OTHER EXECS: Ex VP - Git Friesen, VP Sales -
Bob Fead, Natl Sales - Arnie Orleans. DISTRIBUTION: Independent.
SUMMARY : Company has been through some changes in the past auar-
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ter. Dark Horse, of course, left the lot for WB and there is stilt no word
on whether or not Ode will continue with A&M. With Charlie Minor &

David Ezell leaving, Pete Mollica was brought in from New York to do
Assistant National and Al Moifiet is now the promo director. Company
expanded its promotion staff slightly, adding full-time people in Oregon
and Phoenix. They also have recently hired 4 regional men to do R&B
and Jazz. Company has little-by-little become more involved in R&B
with a No. 1 single in that area this past quarter with LTD. They have
strength there also with Brothers Johnson and Quincy Jones, not to
mention crossovers from such acts as Gato Barbieri, Chuck Mangione, &
Richie Havens. It's overall been a great year for A&M. Peter Frampton
LP.is now over the 6 million mark. Captain & Tennille continue to sel!
approximately 100,000 albums a week. At press time C&T had about
1.6 miilion on their Song of Joy LP and 2.35 million on Love Will Keep
Us Together. The Ozark Mtn. Daredevils are also a super hot act, pulling
well, especially in concert. Look for Joan Armatrading to continue to
grow as probably their best new act. Look for new LPs over the next
few weeks from Kim Carnes, Garland Jeffries, Tubes, Nils Lofgren, Su-
per Tramp, Rita Coolidge, Captain & Tennille, Cat Stevens, Quincy
Jones, Elkie Brooks, 38 Special, Dingos, Rick Wakeman, Symphonic
Ctlaim, Andy Fairweather, Low, Burt Bacharach, Pablo Cruz and Head
East. There is also planned a 2nd edition of Herb Alpert's Greatest Hits.

ARISTA RECORDS —
ARISTA RECORDS BLDG.

6 WEST 57th STREET
NEW YORK, NEW YORK 10019
(212) 489-7400

9220 SUNSET BOULEVARD, SUITE 312
LOS ANGELES, CALIFORNIA 90069
(213) 550-0381

LABELS: Haven, Morning Sky, Savor, Freedom

LPs RELEASED: 13. SINGLES: 24. No. ON ROSTER: 65. EMPLOY-
EES: 150. PROMO MEN: 18. PRESIDENT: Clive Davis. NATL PRO-
MO: VP - Stan Bly, Natl Promo Dir - Richard Paimese, VP R&B Promo
- Hank Talbert, VP LP-Special Projects - Mike Kiefner, Assoc. singles -
Sam Karamanos. A&R: Robert Feiden. HEAD OF MKTG: Nat! Sales
Dir - Jon Peisinger. ADVERTISING DIR: David Spiwack. OTHER EX-
ECS: Artist Development - Rick Dobbis. DISTRIBUTION: Indepen-
dent. SUMMARY : Stan Bly comes in as VP promotion, trading places
with Dave Carrico who takes Stan’s place at Phonogram-Mercury. Arista
shows no immediate changes in the field as yet. Gordon Bossin also exits
the company. He was head of artist development. Rick Dobbis is in
charge of that area now. Company continues to be successful with LPs
by Barry Manilow & Bay City Rollers as well as singles by the Rollers
and Silver (both Top 20). At press time “Weekénd in New England’’ by
Barry Manilow (single} was starting to climb.
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e ARIOLA AMERICA
8671 WILSHIRE BOULEVARD

BEVERLY HILLS, CALIFORNIA 90211
amenca {213) 659-6530 ¥

LPs RELEASED: 2. SINGLES: 10. No. ON ROSTER: 12. EMPLOY-
EES: 13. PROMO MEN: 11. PRESIDENT: Jay Lasker. NATL PROMO:
Exec VP - Howard Stark. A&R: Harvey Bruce. HEAD OF MKTG: Dir-
Sales - Julie Zimand. ADVERTISING DiR: Julie Zimand. DISTRIBU-
TION: Capitol. SUMMARY: Company just comes off Top. 10 black
sindle with John Valenti, who'il be starting his own weekly TV show in
January. An LP by Mary MacGregor just shipped and next quarter
shows plans for another Sons of Champlain album. Company remains
mostly stable with only change in the past quarter being the exit of
Sammy Alfono as national promotion director.

L9

ATLANTIC

ATLANTIC RECORDS
75 ROCKEFELLER PLAZA
NEW YORK, NEW YORK 10019
(212) 484-6000

9229 SUNSET BOULEVARD, SUITE 710
LOS ANGELES, CALIFORNIA 90069
(213) 2789230

LABELS: Nemporer, Wing & A Prayer, Little David,
Rolling Stone, Big Tree, Swan Song, Cotillion, WMOT

LPs RELEASED: 37. SINGLES: 32. No. ON ROSTER: 139. EMPLOY-
EES: 200. PROMO MEN: 30. NATL PROMO: VP - Dick Kline, Natl
Promo Dir - Vince Feraci, VP R&B - Hillary Johnson, Natl R&B Primus
Robinson, Secondaries - Margo Knesz, FM - Tuns Erim. A&R: Jim Del-
ehendt. HEAD OF MKTG: Gen Mgr - Dave Glew. ADVERTISING DIR-
ECTOR: Mark Schulman. DISTRIBUTION: WEA. SUMMARY: it's
been a super hot quarter for Atlantic with such hits as She’s Gone and
}’d Really Love To See You Tonight by Hall & Oates, Fernando by
Abba and You Are The Woman by Firefall. Rubberband Man by the
Spinners was at 1.5 at press time. Hillary Johnson replaces Bill Staton
as VP in the R&B area and Dave Glew has now been appointed Sr. VP
& general manager, interestingly enough the same title once held by
Pres. Jerry Greenburg. Over the next quarter you can look for a new
Abba album, as well as LPs by the Tramps, a live double-pocket Aver-
age White Band LP, a new one from Genesis, Parker McGee on Big Tree
and another one from Bad Company. Dick Wooley’s Rabbitt Records
will have their first release with the Winter's Brothers {distributed by
Atlantic) and there is a good possibility that this quarter will produce
another Emerson, Lake & Palmer album.
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AUDIO-FIDELITY RECORDS
221 WEST 57th STREET
® NEW YORK, NEW YORK 10019

(212) 757-7111

LABELS: BASF, Black Lion, Chiaroscvro, Enja, Thimble
World Jazz, Ashtree, Image, Hidden Sign

LPs RELEASED: 40. SINGLES: 4. No. ON ROSTER: 64. EMPLOY-
EES: 25. PROMO MEN: 3. PRESIDENT: William Gallagher. NATL
PROMO: Natl Dir - Joe Friscia. A&R - Irv Lichtman. HEAD OF MKTG:
Bill Singer. ADVERTISING DIR: Bill Gallagher. DISTRIBUTION: in-
dependent, except company owns 3 distributorships. SUMMARY: Joe
Friscia has just replaced Rory Rosenburg as head of promotion. Com-
pany hit jazz charts with Liberated Fantasies LP by George Duke. Com-
pany’s jazz line continues to do well overall. They are starting to work a
bit toward the pop field as well. At press time Classical Elise by Dino
Solera on their Hidden Sign label was starting to get .some action.

AMHERST RECORDS
355 HARLEM ROAD
BUFFALO, NEW YORK 14224
(716) 826-9560

LABELS: DJM, Gold Plate

LPs RELEASED: 5. SINGLES: 7. No. ON ROSTER: 15. EMPLOY-
EES: 17. PRESIDENT: Lenny Silver. NATL PROMO: Dir - Rich Sar-
gent, LPs - Bruce Moser, R&B - Johnny Lioyd, MOR & secondaries -
Maury Bloom. A&R: Lenny Silver. HEAD OF MKTG: Barry Lyons.
ADVERTISING DIRECTOR: Dave Colson. OTHER EXECS: GM -
Doug Dombrowski. DISTRIBUTION: Independent. SUMMARY: In
1976 Lenny Silver proved he was serious about being a successful rec-
ord company out of Buffalo. The Johnny Guitar Watson album is about
as big a success asa new company can ask for, along with a good success
from David La Flamme. The Watson ailbum should be gold by Quarterly
release time. The Ozo album is also beginning to get good action; group
should be a strong one for the label over the next quarter. Next quarter
should bring another Johnny Guitar Watson album and possibly some-
thing from Papa John Creech who they’ve just signed to DJM. Doug
Dombrowski has recently been appointed GM of the label.

BANG RECORDS
BANG 2107 FAULKNER ROAD N.E.
ATLANTA, GEORGIA 30324
(404) 325-9810

LABELS: Bullett, Solid Gold
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LPs RELEASED: 0. SINGLES: 4. No. ON ROSTER: 5. EMPLOYEES:
12. PROMO MEN: 4, CHAIRMAN OF BOARD: llene Biscoe. NATL
PROMO: Pop Dir - Linda Alter. A&R: llene Biscoe. HEAD OF MKT &
ADVERTISING: Buddy Brown. DISTRIBUTION: Independent.
SUMMARY: Last quarter brings changes at this labe! with announced
exit of Eddie Biscoe. Bang did super well with Brick, bringing in a mil-
lion-seller plus single (Dazz) and coming closer and closer with a gold
LP by that group. Planned releases for the next quarter were still up in
the air the 1st of January.

BEARSVILLE RECORDS
75 EAST 55th STREET
NEW YORK, NEW YORK 10022
{212) 751-7030

LPs RELEASED: 1. SINGLES: 3. No. ON ROSTER: 6. EMPLOYEES:
9. PROMO MEN: 2. PRESIDENT : Paul Fishkin, Chairman of the Board
- Albert Grossman. NATL PROMO: Gary Buttice. A&R: Paul Fishkin,
HEAD OF MKTG: Andy Janis. ADV. DIR: Paul Fishkin. OTHER EX-
ECS: Pres. Advisor - Alison Wickwire. DISTRIBUTION: WEA per WB.

SUMMARY: This little company continues to have amazing success.
The Foghat LP (Night Shift) has done super over last quarter; should be
gold by the time you read this. Foghat also appeared, at press time, to
have a hit single with Drivin’ Wheel; showing top 40 bullets in the
trades. Jessee Winchester and Todd Rundgren continue to sell welt with
their LPs and both will be releasing new albums after the end of the
year. With looming presidential pardon for draft dodgers, Jessee Win-
chester may finally get to come back to the U.S. sometime this year.
Winchester’s LP is being produced by Brian Ahern of Emmy Lou Har-
ris, Anne Murray, Jonathan Edwards-fame. Company has expanded its
roster a bit in the past few weeks, signing Tony Wilson (formerly of Hot
Chocolate) and Jonathan Cain. Both will have LPs sometime the first
half of the year.

BIG TREE RECORDS
75 ROCKEFELLER PLAZA
NEW YORK, NEW YORK 10019

BIG TR (212) 489-0955
RECORDS LA: (213) 278-9230

INFORMATION NOT AVAILABLE
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,"
"a BUDDAH RECORDS

810 7th AVENUE
Wy,

i NEW YORK, NEW YORK 10019
(212) 582-6900

9255 SUNSET BOULEVARD, 7th FLOOR
LOS ANGELES, CALIFORNIA 90069
(213) 278-6600

LABELS: Kama Sutra, Studio One, Pi Kappa, Celebration

LPs RELEASED: 8. SINGLES: 12. No. ON ROSTER: 18. EMPLOY-
EES: 35. PROMO MEN: 9. PRESIDENT: Art Kass. NATL PROMO:
VP - Tom Cossie, LPs - Jack Kreisberg. A&R: Lewis Merenstein. HEAD
OF MKTG: Bernie Sparago. ADV. DIR: Judy Lyons. OTHER EXECS:
R&B Operations - Atan Lott. DISTRIBUTION: independent. SUM-
MARY: Company continues to battle to stay on the charts. Gladys
Knight showed some success in the last quarter, although for an artist
of her stature there were signs of disappointment over lack of single to
be as big as expected. Norman Connors LP (You Are My Starship) did
go gold, however, and their single went Top 20 as well. Company doing
super good on the R&B charts (Connors went to No. 1) with Connors,
Giadys Knight and Melba Moore. Only major personnel change was the
exit of Dave Mani, national sales director, who left to go into the adver-
tising business. At press time he still had not been replaced. Company
just signed ‘Diamond Reo and Alex Harvey and made a distribution deal
with Diamond Reo.

BLUE NOTE RECORDS
b 6920 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90028
(213) 461-9141

LPs RELEASED: 10. SINGLES: 2. No. ON ROSTER: 14. EMPLOY-
EES: 6. PROMO MEN: 2+ UA. PRESIDENT: Artie Mogull A&R: VP-
GM - George Butler. HEAD OF MKTG: VP - John Smith. ADV. DIR:
Iris Zurawin. OTHER EXECS: Dir. Op. - June Taylor. DISTRIBUTION:
UA-Independent. SUMMARY : John Smith takes over as VP in charge
of marketing, trading places with Eddie Levine who moves to UA.
Smith reports that there will be expansion in the regional promotion
men area for the next quarter. Jazz iabel continues to be super success-
ful with Fever by Ronnie Laws, Living Inside Your Love by Earl Klugh
and Stepping Into Tomorrow by Donald Byrd. Next quarter will bring
about new Donald Byrd album along with John Lee and Gerry Brown
LP produced by Skip Drinkwater. There’ll be a big push on Horace Sil-
ver. February will be Horace Silver month at the company.
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o CAPITOL RECORDS
1750 NORTH VINE STREET
Capitol, HOLLYWOOD, CALIFORNIA 90028
(213) 462-6252

LABELS: Harvest, Ariola-America, EMI, Angel, Seraphim

LPs RELEASED: 25. SINGLES: 61. No. ON ROSTER: 97. EMPLOY-
EES: 2,844. PROMO MEN: 39. NATL PROMO: VP - Bruce Wendell,
Nati Promo Mgr - Steve Meyer, Natl AOR - Ray Tusken, Natl Secon-
daries - Sondra Hill, Susan Scharf. A&R: VP - Ruppert Perry. HEAD
OF MKTG: VP - Jim Mazza. ADV. DIR: Merchandising - Don Grierson.
OTHER EXECS: VP-Chief Op. Officer - Don Zimmerman. DISTRIBU-
TION: Own - 13 branches. SUMMARY: You couldn’t get much hotter
than this company has been over the past quarter. Little River Band is
Capitol’s biggest new act and they've shown further success with both
Bob Segar LPs {Live Bullett went gold; Night Moves continuing to sell),
Steve Miller, Sylvers, Dr. Hook, Wings, Tavares and Natalie Cole. Look
for continuing exposure of Starz and BeBop Detuxe over the next few
weeks. Company showed No. 1 in albums 7 out of last 10 weeks on
Billboard survey. Company has just added 4 new regional AOR promo-
tion men. No significant personnel changes at the company took place
in latter part of ‘76. Company has signed Carole King in a surprise
move, adding to that Freda Payne and Lonnie Mack. The complete
Capitol story is told in the article featuring them as the Record Compa-
ny of the Quarter, where prez, Menon, noted over $10 million profit
for fiscal ‘76. Menon aiso noted that the company is starting to move
toward an increased share of the marketplace after 5 years of successful
reconstruction of the company. Over the next quarter you can look for
new LPs by the Band, Natalie Cole, Steve Miller, Little River Band,
Sammy Hagar, and Steve Harley. in addition there’ll be big pushes on
an album by a group called Maze and a 2-record set of “Live” Gentle
Giant. There’s possibly going to be another Wings album in the spring
but no word on when company will actually release anything by Carole
King.

CAPRICORN RECORDS
535 COTTON AVENUE
: MACON, GEORGIA
912-745-8511

4405 RIVERSIDE DRIVE
BURBANK, CALIFORNIA 91505
(213) 849-1371

LPs RELEASED: 5. SINGLES: 3. No. ON ROSTER: 14. EMPLOYEES:
44 PROMO MEN: 4. PRESIDENT: Phil Walden. NATL PROMO DIR:
Phil Rush. A&R: Everybody — especially Phil, Don & Frank. HEAD OF
MKTG: David Young. ADV. DIR: Diana Kaylan. OTHER EXECS: Ex-
ec VP - Frank Fenter, VP-GM - Don Schmitzerle, Publicity - Mark Pucci,
VP - Publicity - Mike Hyland. DISTRIBUTION: WEA per WB. SUMMA-

138

wwWw americanradiohistorv com


www.americanradiohistory.com

Radio Quarterly Report Radio Quarterly Report Radio @

RY: Biggest success for the company for the past quarter has been E|-
vin Bishop "by far.” His album, entitied ““Hometown Boy Makes Good"’
is continuing to do well for the company. Also the Allman Brothers
Lfve album released in November is selling well at Quarterly press time.
_Bng excitement for the New Year is the first LP from Sea Level, which
includes the rhythm section of the Allman Brothers Band (3 members).
There’s also going to be Marshall Tucker's 6th album, an LP by Greg
Allman {Playing Up a Storm), and albums by both Grinders Switch and
Billy Jo Shaver, Most attention has been centered on whether the All-
man Brothers Band will get back together and while there's no word at
this time, there’s a general feeling that eventually it will happen.

_ CARIBOU RECORDS

8600 MELROSE

LOS ANGELES, CALIFORNIA 90069
{213) 659-1301

LPs RELEASED: 2. SINGLES: 1. No. ON ROSTER: 5. EMPLOYEES:
4. PROMO MEN: 7. PRESIDENT: Jim Guercio. NATL PROMQ: VP -
Mark Hartley. A&R: Jim Guercio, Mark Hartley, Larry Fitzgeraid.
HEAD OF MKTG. & ADV. DIR: Mark Hartley. OTHER EXECS: GM -
Larry Fitzgerald. DISTRIBUTION: CBS Records. SUMMARY: This
should be a year of expansion for Caribou with word company is look-
ing for new signings to build its roster. They have done fairly well with
the L.A. Express album and that jazz type of sound will continue to sell
steadily for them. James Vincent's Space Traveler LP is also doing super
well at press time. O.C. Smith with a single and a planned album is an
example of their desire to do more in the R&B area. That LP will come
sometime after the first of the yeac along with a Dennis Wilson solo al-
bum. Exact date of the Wilson release isn’t known, although it will
probably not come before early spring.

ASABLANCA RECORD & FILM WORKS
8255 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90046
{213) 650-8300

LABELS: Chocolate City

LPs RELEASED: 5. SINGLES: 10. No. ON ROSTER: 17. EMPLOY-
EES: 86. PROMO MEN: 20. PRESIDENT: Neil Bogart. NATL PROMO:
VP - Bruce Bird, LPs - Larry Feder, Natl Secondary - Barbara Bridges,
Natl MOR - Nancy Reingold, R&B - Renny Roker, Natl Coord - Marsha
Friedman, Choc City/R&B - Tommy Davis, HEAD OF MKTG: VP -
Dick Sherman. ADV. DIR: Phyilis Chotin. OTHER EXECS: Exec VP -
Larry Harris, Sr. VP - Cecil Holmes, Exec. Asst. Scott Shannon. DIS-
TRIBUTION: independent. SUMMARY : Company has just announced
a record quarter profit-wise. Big successes for the quarter include the
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Top 10 single by Kiss called Beth, as well as further successes by Donna
Summer, Parliament, Larry Santos and Angel. Promo VP Scott Shan-
non noted that 43% of the company’s total release albums have gone
gold at this point. This quarter also saw the company change its name
to Casablanca Records and Film Works, and their first movie will be
Peter Benchley.s “The Deep.” Company not only bought the building
they’re in (formerly home of A&M and 20th Century) but have also
purchased the building next door on Sunset Boulevard. Promo staff has
strengthened some in past few weeks with addition of 4 new promo
men. They recently announced a big push toward 12-inch singles, con-
taining 3 or 4 pieces of music and selling in the neighborhood of $2.45.
Two new acts have joined the company; Meisburg-Walters and Stallion.
Both will have LPs in the first quarter. They’ll also be releasing the
Donna Summer Special Valentine LP and a Non-Stop Disco album.
Casablanca will continue to expand through ‘77 and it will be interest-
ing to watch the uniqueness of their marketing and promotion ideas
through it all.

:
1 CHRYSALIS RECORDS
e 9255 SUNSET BOULEVARD
Chrysalis Los ANGELES, CALIFORNIA 90069
(213) 5500171

NY: (212) 535-1292

LPs RELEASED:6.SINGLES: 3. No. ON ROSTER: 12. EMPLOYEES:
40. PROMO MEN: 8. PRESIDENT: Terry Ellis. CO-CHAIRMAN: Chris
Wright. NATL PROMO DIR: Billy Bas, LPs - Jack Ashton, Singles - Su-
san Harrington. A&R: Roger Watson. HEAD OF MKTG: VP - Sales &
Promo - Sal Licatta. ADV. DIR: Terry Ellis, Sal Licatta. OTHER EX-
ECS: Sales Dir. Marv Helfer. DISTRIBUTION: Independent. SUMMA-
RY: Story for this company for the past quarter is Robin Trower; LP
went gold shortly before end of the year. At press time they were in
addition, feeling good about '‘Jeans On,” a single by David Dundess.
Company has some new signings with planned LPs by Leo Kottke, Ba-
bies, Split Ends and Racing Cars, coming in January. There shouid be a
Jethro Tull album in February and while Procul Harem is in the studio
now, there’s no definite word on when they’li have a release.

COLUMBIA

COLUMBIA RECORDS
51 WEST 52nd STREET
NEW YORK, NEW YORK 10019
(212) 9754321

6430 SUNSET BOULEVARD
HOLLYWOOD, CALIFORNIA 90028
(213) 466-2481

LABELS: Only Columbia. NOTE: EPIC distributes all other
associated labels.
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LPs RELEASED: 70. SINGLES: 65. No. ON ROSTER: 160. EMPLOY-
EES: Hundreds. PROMO MEN: 62. PRESIDENT: International - Wal-
ter Yetnikoff, U.S. - Bruce Lundvall. NATL PROMO: VP - Stan Mon-
teiro, Natl Promo Dir - Bob Sherwood, Nat) LP promo - Mike Pillot,
West Coast Assoc Dir - Chuck Thagard, Nati Trade & Secondary - Sheila
Chianda, Nat! Country - Joe Casey, Natl Special markets - VP - Richard
Mack. A&R: VP - Don Eilis. HEAD OF MKTG: VP - Jack Craigo. ADV.
DIR: - VP Arnold Levine. OTHER EXECS: VP sales - Paul Smith, VP
merchandising - Don Dempsey. DISTRIBUTION: Own branch system.
SUMMARY: So what else is new? Columbia continues as the giant with
another successful quarter. This was the quarter for Boz Scaggs to score
his first gold single with Lowdown and to grab a more than platinum a!-
bum with Silk Degrees. In addition, Chicago picked up its very first
No. 1 record on all three trades with “’If You Leave Me Now.” That's
not all. They now have 10 platinum albums with Chicago X LP coming
in over last quarter. Blue Oyster Cult had their first gold LP with Agents
of Fortune. This was the quarter for hit singles by Earth, Wind & Fire,
Neil Diamond, Tyrone Davis, Emotions, Aerosmith and Deniese Will-
iams. There were hit LPs by Neil Diamond, Tower of Power, Bob Dylan,
Herbie Hancock, Aerosmith (all 4 LPs are platinum), Dave Mason,
Phoebe Snow, the late Tommy Bolin, Loggins & Messina and The Star
Is Born soundtrack which promises to be a giant. Columbia signed the
following artists and we can look for releases from them in the near-fu-
ture: Mary Kay Place, Mick Taylor, Bruce Johnston, Rusty Wier, Libby
Titus, Bobby Womack, Heartsfield, Marlena Shaw, Elliott Murphy, The
Miracies, Valerie Carter and Cash McCall. There were no significant per-
sonnel changes at the company.

CREAM RECORDS
6269 SELMA AVENUE
HOLLYWOOD, CALIFORNIA 90028
{213) 461-3288

LPs RELEASED: 2. SINGLES: 2. No. ON ROSTER: 7. PRESIDENT:
Al Bennett. EMPLOYEES: 7. PROMO MEN: 1. NATL PROMO: VP -
Don Graham. A&R: Hall Winn. HEAD OF MKTG: Paul Culberg. ADV,
DIR: Don Graham. OTHER EXECS: (Everything else — } Laurie
Hersch. SUMMARY : This little struggling labe! continues to add a bit at
a time. They’ve just come up with some Woody Guthrie, previously un-
released stuff in an album called ““We Ain‘t Down Yet. Paul Colberg al-
bum is creating some noise for them and Kid Dynamite in their first
rock & roll effort is doing something as well. Don Nix is a talent and
the company is preparing to come up with another album from him in
this first quarter. Also in the first quarter there’ll be an album by Chuck
Howard and a single by an Australian lady named Patty Keith. Don
Graham is showing a lot of energy behind the label and Cream could be
significant in *77.
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CURTOM/GEMICO
5915 N. LINCOLN AVENUE
CHICAGO, ILLINOIS 60659

(312) 769-4676

LPs RELEASED: NA. SINGLES: NA. No. ON ROSTER: NA. EM-
PLOYEES: 10. PROMO MEN: 4. PRESIDENT: Curtis Mayfield. A&R:
Rich Tofu. HEAD OF MKTG: Marv Stuart. DISTRIBUTION: WEA
through WB.

O

CTI RECORDS

One ROCKEFELLER PLAZA
NEW YORK, NEW YORK 10020
(212) 489-6120

LPs RELEASED: 10. SINGLES: 4. No. ON ROSTER: 15. EMPLOY-
EES: 30. PROMO MEN: 6. NATIONAL PROMO DIR: Bill Staton.
A&R: Creed Taylor. HEAD OF MKTG & ADV: Jerry Wagner. DISTRI-
BUTION: Independent. SUMMARY: We’'d like to tell you more about
CT1 but holidays broke up communication. Company is now on its own
distribution-wise and seems to be much happier for the occasion. Bill
Staton has just come in to replace Chip Donaldson at national promo
spot. Patti Austin is a continuing big push and may wind up a hit with
the company. Creed is spending a ot of time in the studio and there
should be even more product coming from them in the next year.

DARK HORSE RECORDS
3300 WARNER BOULEVARD
BURBANK, CALIFORNIA 91505
(213) 846-9090

LPs RELEASED: 1. SINGLES: 1. No. ON ROSTER: 5. EMPLOYEES:
5. PROMO MEN: 0. MANAGING DIRECTOR: Dennis Morgan. SUM-
MARY: There's a lot more to the story than we have at press time but
if there was one unusual saga in ‘76 it had to be Dark Horse Records.
They left A&M abruptly and split to Warner Brothers and word on the
street is that it cost the company a good deal of money in one way or
another. Now they’ve settled themselves a good deal and the George
Harrison album is helping a lot. A secand single should be released on
him by the time you read this (Cracker Box Palace). The next quarter
they’ll also have a new LP by the Attitudes called "Good News' as well
as a Kenny Burke album.
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% DE-LITE RECORDS
M_ 200 WEST 57th STREET
NEW YORK, NEW YORK 10019
(212) 7576740

PRESIDENT: Fred Fioto. EMPLOYEES: 20. NATL PROMO DIR:
Stan Price. A&R: Freddy Vee. HEAD OF MKTG & ADV. DIR: Gabe
Vigorito.

N
Qfé ELEKTRA/ASYLUM RECORDS
962 N. LA CIENEGA BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213} 655-8280

Tasylum

LPs RELEASED: 9. SINGLES: 20. No. ON ROSTER: 50. EMPLOY-
EES: 84. PROMO MEN: 30. CHAIRMAN OF THE BOARD: Joe Smith
NATL PROMO: VP - Kenny Buttice, Dir - Fred DeMann, LP - Burt
Stein, Country - Terry Fletcher. A&R: VP - Chuck Plotkin. HEAD OF
MKTG: - VP - George Steele. ADV. DIR: Stan Marshall, George Steele.
OTHER EXECS: VP-Sales - Stan Marshall. DISTRIBUTION: WEA.

SUMMARY : Elektra just completed their biggest vear in history with
27 of 36 released LPs hitting the charts. At press time they had 5 out of
Billboard’s Top 15 albums with the Eagles (2 albums), Jackson Browne,
Linda Ronstadt and Joni Mitchell. They also continue to do well with
Tom Waits, a steady seller. Singles-wise they have done well with Bread
coming back with a Top 5 single right out of the box. Queeri’s “Some-
body To Love’’ hooked like a hit at press time and the Eagles and Linda
Ronstadt were also sporting hit records. In January the company, no
doubt, will continue its winning ways with singles by Orleans (Reach),
Jackson Browne (Here Come Those Tears Again), Cate Brothers (Where
Can We go) and a Peter Asher-produced Andrew Goid single {Doo-Wah
Diddy). A new Bread LP has just shipped and should be a biggie. Com-
pany has some new acts that will be coming with product in the first
quarter. Blondie Chaplain, who wrote Sail On Sailor with the Beach
Boys has just been signed. Andrew Gold, Television and Corky Laing
are now part of Elektra, and will have product shortly. Laing’s album
contains help from such notables as Eric Cilapton and Dickie Betts.
Company also has just signed a lady named Carol Sagar. Under Joe
Smith, company remains stable. There was a little shifting of duties in
the last quarter but personnel remain the same — and why shouldn't
they with this record.
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EPIC RECORDS
51 WEST 52nd STREET
NEW YORK, NEW YORK 10019
(212) 9754321

6430 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90028
(213) 466-2481

LABELS: Caribou, Portrait, Invictus, Kirshner, T-Neck,
Blue Sky, Philly Int., T-Sop

No. ON ROSTER: 91. PROMO MEN: 31. NATIONAL PROMO DIR:
Jim Jeffries, ASSOC. DIR: Rick Swig, ASSOC DIR. WEST COAST:
Bud O’Shea. LPs - Mike Shavelson. A&R: VP - Lennie Petze. HEAD OF
MKTG: VP - Jim Tyrell. ADV. DIR: Bruce Harris. OTHER EXECS: Sr.
VP-GM - Ron Alexenburg. DISTRIBUTION: CBS. SUMMARY: Com-
pany noted 2 platinum LPs in the final quarter of '76. Boston and Wild
Cherry were the groups; both just as big as Epic had predicted. A&R
head Steve Popovich, after 15 years with the company has resigned and
will return to Cleveland to begin his own production company. Appar-
ently he will still be working some with Epic. Parting was amiable;
Steve just needed a rest. Lennie Petze takes his place. Coming in the
next Quarter will be a new Star Castle LP, which the company is very
hot on - certainly one to watch. They'll also have new LPs from the 3
Degrees, Dan Fogelburg, Minnie Riperton, a new group from Wisconsin
called Cheap Trick and a new LP by a group called Denim, which is
being produced by John Boyland of Boston fame. Should make speciai
note that their new label, Portrait, is a smash right out of the box with
Burton Cummings.

FANTASY/PRESTIGE/MILESTONE RECORDS
10th and PARKER
BERKELEY, CALIFORNIA 94710
J (415) 549-2500
(800) 227-0466

LABELS: Riverside

LPs RELEASED: 14. SINGLES: 9. No. ON ROSTER: 100. EMPLOY-
EES: 100. PROMO MEN: 7. PRESIDENT: Ralph Kaffel. NATL PRO-
MO DIR: Dave Marshall. A&R: Orrin Keepnews. HEAD OF MKTG:
Bob Ursury. ADV. DIR: Dave Lucchesi. DISTRIBUTION: Indepen-
dent. SUMMARY : Fantasy has done rather well in the fatter part of ‘76
with the first David Bromberg LP doing very well at press time. In addi-
tion, they have had good success with Country Joe McDonald, who'll
be coming up with another LP in the first quarter of ‘'77. Company aiso
just signed Ron Carter (jazz) and Harry Chapin‘s brother, Tom Chapin,
who's out with his first release. Additional plans for first quarter in-
cludes a single from the Blackbirds. Personnel-wise there’s little change
— Christie Joy Marcus has been added to the staff to do secondaries.
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GRT RECORDS
1226 16th AVE S.
NASHVILLE, TENNESSEE 37212
{615) 383-0800

EMPLOYEES: 11. PROMO MEN: 3. VICE PRESIDENT: Dick Heard.
NATL PROMO DIR: Tom McEntee, pop - Fred Vail, Country - Bob
Fry. A&R: Nelson Larkin.

m HI RECORDS
308 POPLAR AVENUE
MEMPHIS, TENNESSEE 38103
LABELS: Mach, Pawn, Hi Country

LPs RELEASED: 3. SINGLES: 7. No. ON ROSTER: 10. EMPLOYEES:
18. PROMO MEN: Q. PRESIDENT: Nick Pesce. A&R: Willie Mitchell.
DISTRIBUTION: Independent through London. SUMMARY : Hi Rec-
ords continues to stay alive, mostly as a production company of sorts.
They're just out with Keep Me Cryin’ by A! Greene, their only release.

ISLAND RECORDS
[ 7720 SUNSET BOULEVARD
HOLLYWOOD, CALIFORNIA 91364

154 WEST 57th STREET, SUITE 810
NEW YORK, NEW YORK 10019
{212) 757-5026

LABELS: Antilles, Mango, True North, Pacific Arts

LPs RELEASED: 7. SINGLES: 10. No. ON ROSTER: 24. EMPLOY-
EES: 39. PROMO MEN: 9. PRESIDENT: Charlie Nuccio. NATL PRO-
MO: VP - Fred Mancuso, Natl Prome - Bobby Applegate. A&R: Chris
Blackwell. HEAD OF MKTG & ADV. DIR: - Bill Valenciano. OTHER
EXECS: Sales - Herb Corsack. DISTRIBUTION: Independent. SUM-
MARY: With expanded promo staff, company has done weli with
Automatic Man and Robert Palmer in the last months of 1976. Com-
pany continues to be teh leader in reggae music with well over 20 acts
on the label. Two notable signings have taken place in the last quarter.
Michae!l Nesmith just signed with the labet and will be releasing an al-
bum in the first quarter. Album will released on Nesmith’s Pacific Arts
label which will be distributed by island. Also, the company has signed
a group called True North which will feature Murray McLaughtin and
Bruce Cockburn. Besides Nesmith, company will be coming with a new
Jess Roden Band, Jorge Ben and Third World LPs during the first quar-
ter of '77.
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JANUS RECORDS
8776 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213) 659-6444

LABELS: Happy Fox, Shock, Barnaby

LPs RELEASED: 3. SINGLES: 5. No. ON ROSTER: 11. EMPLOYEES:
15. PROMO MEN: 7. PRESIDENT : Eddie DeJoy. NATL PROMO: Dir
- Louie Newman, LPs - Michael Plummer. A&R: Alan Mason. HEAD
OF MKTG: Howard Silvers. ADV. DIR: Ed Dedoy. OTHER EXECS:
Publicity - Rana Siciliano. DISTRIBUTION: Independent. SUMMARY::
Big gambles pay off for Janus in 1976. Al Stewart’s LP has just gone
gold and Stewart has been super successful in latest concerts on the
road. Company also is doing well with Lucifer’s Friend. Look for Janus
to continue to expand throughout 1977, They've just added Michael
Plummer as their LP promotion man and signed two new acts — Light
Heart and Symbol Eight. In first quarter of :77 they‘ll have 3 new al-
bums; a group called Charlie, Molkie Cole and Steve Hill {formerly of
Bloodrock). Heavy credit to Mason, Newman, Silvers and Dedoy.

LIFESONG RECORDS
9229 SUNSET BOULEVARD, SUITE 818
LOS ANGELES, CALIFORNIA 90069
(213) 550-8886

488 MADISON AVENUE
NEW YORK, NEW YORK 10022
{212) 752-3033

LPs RELEASED: 7. SINGLES: 7. No. ON ROSTER: 8, EMPLOYEES:
35. PROMO MEN: 8., PRESIDENT: Terry Cashman, Tommy West.
NATL PROMO: VP - Marty Kupps, VP - Barry Gross. A&R: Terry
Cashman, Tommy West. HEAD OF MKTG: VP Creative Services:
George Brown, VP Sales-Marketing - Mel Furham. ADV. DIR: Shelly
Petnon. OTHER EXECS: Exec VP - Phil Kurnit. DISTRIBUTION: In-
dependent. SUMMARY : Lifesong announces new appointments as ‘76
ends. Bob Sarlin takes over as VP in charge of media and publicity; Mel
Furham becomes VP in charge of sales and George Brown becomes VP
in charge of creative services. Company has just gotten ali the Croce
masters from ABC after a lawsuit and will be releasing an album called
Time In A Bottle — Jim Croce’s Greatest Love Songs. Company has
gone through a fairly slow period in latter part of the year but plan hea-
vy release schedule in first part of '77. There’ll be a new Crack The Sky
LP, another one from- Henry Gross, and LPs from Dean Friedman,
Tony Romeo and Joe George and Luis McGhee.
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%A LITTLE DAVID RECORDS
s 2 8921 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213) 659-3870

LPs RELEASED: 5. SINGLES: 3. No. ON ROSTER: 6. EMPLOYEES:
11. PROMO MEN: 1. PRESIDENT: Monte Kay. NATL PROMO DIR:
Paul Cooper. HEAD OF MKTG: Ben Hurwitz. ADV. DIR & Artist Re-
lations: Paul Cooper. DISTRIBUTICGN; WEA through Atlantic. SUM-
MARY: Company continues to chug along. This past quarter saw
George Carlin’s Occupation Fool LP go gold. They also are doing well
with LPs from Nat Adderly, Franklin Ajae and Kenny Rankin. The
Watergate Comedy LP is also continuing to seli. Company has just
signed Dee Dee Bridgewater and she’ll have her first album in initial
quarter of ‘77. There’'ll also be albums by George Carlin and Kenny
Rankin in February as well as another Nat Adderiy. Company stays
small; no personnel changes reported.

LONDON RECORDS
539 WEST 25th STREET

RECORDS & TAPES

voon  NEW YORK, NEW YORK 10001
LOXDOX, (212) 675-6060

LABELS: Threshold, Hi, Phase 4, London Classics

LPs RELEASED: 15. SINGLES: 13. No. ON ROSTER: 35. EMPLOY-
EES: 155. PROMO MEN: 17. PRESIDENT: D.H. Toller-Bond. NATL
PROMO: Nat! Dir - Jerre Hall, Nat! Mgr - Carolyn Nakana, Natt R&B

Phil Cotbert, Natl C&W - Joe Sun. A&R: Walter Maguire. HEAD OF
MKTG: Sy Warner: ADV & CREATIVE SVCS DIR: Don Wardell. DIS-
TRIBUTION: Independent except own branch in Chicago. SUMMARY :
Company has just gone through some personne! changes with Jerre Hall
coming in as National Promotion Director. He brought new field men
in, in four cities. Herb Goldfarb left the company after 25 years. Com-
pany showed some good movement in the last quarter of ‘76, especially
with ZZ Topp. His single, "’It’s Only Love"” hit the 30s on the charts
and his LP Tejas was selling well at press time and only beginning. Al
Greene single and LP also were moving well. Also, company did fairly
well with Porcupine by Nature’s Own. The Company will release some-
where in the neighborhood of 55 albums in January alone. Of these of
course, there are 21 classical LPs, 12 imported classical and 13 in the
International Series on Phase Four. They also have some spoken word
LPs on the way. Of particular interest is the beginning of the Collectors’
Series. Throughout the year, the ccmpany will be releasing ““The Best
Of* several artists. First issues will be LPs by Savoy Brown, Them fea-
turing Van Morrison, Tom Johns, John Mayall and Thin Lizzie. in the
pop vein, London has high hopes for John Miles who did okay with his
first album and second one is one the way. He has ail the markings of a
superstar — be interesting to watch his development. Company will also
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be releasing LPs by such acts as Bing Crosby (recorded last summer in
England), Bill Black Combo, Olympic Runner, Stan Kenton, Nature's
Own, Hodges James & Smith, Tomorrow’s Promise, Ronnie Aldridge,
Andre Gagnon and L.D. Pearl.

MONUMENT RECORDS
v 21 MUSIC SQUARE EAST

d)’ NASHVILLE, TENNESSEE 37206
(615) 244-6565

LABELS: Sound Stage

LPs RELEASED: 5. SINGLES: 10. No. ON ROSTER: 30. PRESI-
DENT: Fred Foster. EMPLOYEES: 20. PROMO MEN: 3. NATL PRO-
MO: Natl Pop - Paul Lovelace, Country - Tex Davis. A&R: Fred Foster.
SOUNDSTAGE: John Richbourg. HEAD OF MKTG: Tom Rodden.
ADV. DIR: Ken Kim. PUBLICITY: Don Kusik. DISTRIBUTION: In-
dependent. SUMMARY : Company is now settled and stable after tak-
ing over their own distribution. Biggest success for the past quarter was
in the Country field with Broken Lady by Larry Gatlin hitting No. 1.
His follow-up, Statue Without Hearts is also doing well at press time.
No release schedule was available but company reports they have sever-
al things in the works for the coming quarter.

MOTOWN RECORDS
6255 SUNSET BOULEVARD
HOLLYWOOD, CALIFORNIA 90028
MOTOWN® (213) 468-3500

LABELS: Ju-Par, Black Bull

LPs RELEASED: 21. SINGLES: 26. No. ON ROSTER: 3040. PRESI-
DENT: Bamey Ales. CH. OF BODARD: Berry Gordy. EMPLOYEES:
285. PROMO MEN: 18. NATL PROMD: Natl Pop - Joe isgro, VP R&B
- Bunky Sheppard, Natl R&B Dir - Skip Miller. A&R: Suzanne Depasse.
HEAD OF MKTG: Natl Sales - Mike Lushka. ADV. DIR: Derek Church.
DISTRIBUTION: Independent. SUMMARY: If there was a bigger al-
bum or a better marketing campaign in 1976 than Motown’s Stevie
Wonder’s "'Songs in The Key Of Life,” you'd be hard-pressed to find it.
Certainly it would have to be in the Top 5. Bunky Sheppard returns to
Motown after a short exit, bringing Ju-Par to the label. Paul Johnson,
VP of Promo, left the company. Motown aiso had success with the
Commodores and Diana Ross’ Greatest Hits LPs. They should continue
to be super strong in ‘77 with planned albums by Jerry Butler, Diana
Ross {live), Marvin Gaye, Smokey Robinson, Syreeta, G.C. Cameron
and The Originals all coming in the first quarter. In addition there’ll be
the Ju-Par Universali Orchestra on JuPar, Michael Quatro on Prodigal
and Wendeil Atkins on Hitsville.

148

www americanradiohistorv com


www.americanradiohistory.com

brly Report Radio Quarterly Report Radio Quarterly Report

.MCA RECORDS MCA RECORDS
100 UNIVERSAL CITY PLAZA
UNIVERSAL CITY, CALIFORNIA 91608
(213) 9854321

LABELS: Rocket

LPs RELEASED: 12. SINGLES; 36. No. ON ROSTER: 75. EMPLOY-
EES: 300. PROMO MEN: 32. NATL PROMQO: VP - Vince Cosgrave,
Singles - Pete Gideion, LPs - Jon Scott, Secondary - Shelley Hoppers,
AC - Chuck Meyer, Country - John Brown. A&R: J.K. (Mike) Maitland.
HEAD OF MKTG: Richard Bibby. ADV. DIR: Bob Siner. DISTRIBU-
TION: Branch-owned; 19 branches. SUMMARY : Big change here in last
quarter was Ric Frio leaving the company. He was in charge of market-
ing. Richard Bibby moves in from the company in Canada. Company
had 4 stand-out successes in last quarter with Car Wash single already
gold and no doubt will reach platinum shortiy. Of course there was the
Eiton John album on Rocket as well as a smash single with “Sorry
Seems to be the Hardest Word.” In addition, Olivia Newton-John and
Lynyrd Skynyrd had hit LPs. Looking toward the first quarter of *77,
there’ll be a new New Riders LP, Barclay James Harvest, Fresh, and Joe
Ely will all be out with LPs. In addition, Reggie Lavonne’s new produc-
tion company, Rollers, will supply MCA with two new acts and LPs;
Kalyan and Man’s Theory. There’ll also be Rush and Webber’s new rock
opera called Evita, based on the life of Eva Parone. In February there’ll
be an album by a group called Law on Gold Hawke Records.

MUSHROOM RECORDS
8749 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213) 659-9255

LPs RELEASED: o. SINGLES: 2. No. ON ROSTER: 7. EMPLOYEES:
7. PROMO MEN: 3. PRESIDENT: Wink Vogel. NATL PROMO: VP -
Shelly Siegal, Coordinator - Mark Hodes, Secondaries - Lana Beery.
A&R: lan Warner. HEAD OF MKTG: Shelly Siegel. ADV. DIR: Mark
Hodes. DISTRIBUTION: Independent. SUMMARY: Company is one
of newest successful entries into the industry. With but a smal) staff of
people they stuck with Heart and broke them city by city. Now LP
{Dreamboat Annie) is close to Double Platinum. Company is already
beginning to expand personnel some but word is they’ll work to keep
Mushroom fairly smali. They have just released a Chilliwack LP and it’s
just now starting to ship. In March there’ll be a new Heart LP and prob-
ably in April there’'ll be an album by Paul Horn. Shelly Siegel, who is
largely responsible for company’s success guests in record executive sec-
tion of this issue of RQR.
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ODE RECORDS
1416 N. LA BREA
HOLLYWOOD, CALIFORNIA 90028
(213) 4620738

LPs RELEASED: 0. SINGLES: 0. No. ON ROSTER: 4. EMPLOYEES:
6. PROMO MEN: 1. PRESIDENT: Lou Adler. NATL PROMO: VP &
GM - Marshall Blonstein. A&R: Lou Adler. DISTRIBUTION: A&M.
SUMMARY : At press time Ode Records’ future was up in the air. They
still had not resigned their agreement with A&M and there was question
as to whether or not this would come about. Company lost Carole King
to Capitol but apparently there is still product and they’li probably be
releasing more LPs on her through ‘77 — but isn’t certain. They had no
releases in last quarter of ‘76 and have nothing definite in releases for
first quarter of '77. Company has been super successful in past and no
doubt will be back and running ... question is when.

PACIFIC ARTS RECORDS
BOX 5547
CARMEL, CALIFORNIA 93921
(408) 624-4704

LPs RELEASED: 3. SINGLES: 0. No. ON ROSTER: 3. EMPLOYEES:
2. PROMO MEN: 0. PRESIDENT: Michael Nesmith. A&R: Michael
Nesmith. HEAD OF MKTG & ADV. DIR: Michael Nesmith. VP-GM:
Kathryn Nesmith. DISTRIBUTION: Island. SUMMARY : Michae! Nes-
mith, disenchanted with the Hollywood Record business, split for Car-
mel a couple years ago and has been building his new label, Pacific Arts.
He wrote, recorded and released **The Prison’* and distributed the pack-
age himself. He also released an album on a group (formeriy on Epic)
called Kaleidoscope. Now Nesmith has a distribution deal with Island
Records and the first release through them will be a compilation LP of
Nesmith’s biggest records. He aiso has just recorded a whole new album
and that probably will be released sometime in March. At the same time
he’lli be releasing another album by Kaleidoscope as well as a brand new
album by Biff Rose which Nesmith produced. The company is LP-
oriented and is unique in the fact that it is artist-owned and -operated
and features nonexclusive contracting for the artist.

PHONOGRAM/MERCURY RECORDS
One IBM PLAZA
CHICAGO, ILLINOIS 60611
(313) 645-6300
(800) 621-8052

LABELS: Philtips, Em Arcy

LPs RELEASED: 18. SINGLES: 26. No. ON ROSTER: 50. EMPLOY-
EES: 120. PROMO MEN: 28. PRESIDENT: Irwin Steinberg. NATL
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PROMO: VP - Dave Carrico, Natl Coordinator - Jim Taylor, LP - Mike
Bone, Country - Frank Leffel, R&B - Bill Haywood, Secondaries -
Karen Green. A&R: Anita Wexler (NY}, Rob McBride (Chicagol, Jerry
Kennedy (Nashville), Jud Phillips (Memphis), Denny Rosencrantz (LA).
HEAD OF MKTG & ADV. DIR: VP - Jules Abramson. EXEC VP-GM:
Charlie Fach. NATL SALES: Harry Losk, DISTRIBUTION: Own
branches. SUMMARY : Dave Carricc takes over as VP promotion, trad-
ing places with Stan Bly who took Dave's place at Arista. They've had a
good quarter with success stories on Bachman Turner’s Greatest Hits al-
bum, Best of Ohio Players, 2 Rod Stewart re-releases, and Bar-Kays
single and LP. In addition, Rush has just come up with their biggest LP
ever. Company has just released their First Em Arcy re-releases. First al-
bum is a two-record set, retailing at 7.98. In the next quarter, look for
LPs by the Runaways, Coke Escovedo, Statler Brothers, Spirit, City
Boy and newly-signed Jimmy Smith.

PLAYBOY RECORDS
8560 SUNSET BOULEVARD
=~ '  LOS ANGELES, CALIFORNIA 90069
{213) 659-4080

LABELS: Beserkly

LPs RELEASED: 3. SINGLES: 7. No. ON ROSTER: 15. EMPLOYEES:
15. PROMO MEN: 4, PRESIDENT: Tom Takayoshi. NATL PROMO:
MOR - John Wellman, Top 40 - Marc Nathan, Secondary - Connie Gel-
ler, R&B - Jay Butler, Country - Nick Hunter. A&R: Tom Takayoshi.
HEAD OF MKTG & ADV. DIR: Eli Bird. GM-Nashville: Eddie Kilroy.
DISTRIBUTION: Independent, SUMMARY : Story here is continuation
of a good profit picture for the company under the direction of Tom
Takayoshi. They‘ve done super well in the country field with peopie
like Mikey Giiley (150,000 an album average}, Wynn Stewart {another
bulleted-single at press time), Bobby Borchers, Chuck Price and Sunday
Sharp. Hamilton, Joe Frank and Dennison have a new LP just starting
and Weapons of Peace LP is also coming on. They are having good suc-
cess on Beserkley label with acts like Earthquake and Jonathan Rich-
man. Coming up for the next quarter will be LPs by Al Wilson, Mickey
Gilley, Wynn Stewart and Barbi Benton. In addition, therell be 4 LPs
on Beserkley, including a new act, the Rubinos.

e —
. , POLYDOR RECORDS
polvdor | 810 7th AVENUE
~— NEW YORK, NEW YORK 10019
(212) 399-7100

LABELS: RSO, Verve, Spring, ECM, Oyster

LPs RELEASED: 38. SINGLES: 39. No. ON ROSTER: 59, EMPLOY-
EES: 104. PROMO MEN: 28. PRESIDENT: lrwin Steinberg. NATL
PROMO: Dir - Arnie Geller, Singles - Fred Ruppert, LPs - Niles Siegal,
Special Projects - Jerry Jaffe, Country - Jack Pride. A&R: Rick Stevens,
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Barry Osltander. HEAD OF MKTG: Exec-VP-GM Lou Simon. ADV.
DIR: Nancy Schraeger. NATL SALES: Harry Anger. DISTRIBUTION:
Phonp-Disc branch system. SUMMARY : Company continues in an ex-
pansion with addition of 3 R&B promotion men as well as other new
field people. Interestingly enough, most of new promo folk are coming
from ra_dno. Company now no longer shares any_promo men with Mer-
cury. Biggest success of the past quarter of course is Donny & Marie Os-
mond. With TV support this has been one of their biggest quarters ever.
The .Osmonds themselves are no slouches either, with 4._current albums
making up sales of about 100,000 per week. Company also did well this
past quarter with the Roy Avyers LP. There are no scheduled January re-
leases on Polydor but RSO will be coming with 9 repackaged LPs. In
February there’ll be Il new albums coming out, including the Atlanta
Rhythm Section, Chick Corea, James Brown, C.W. McCall, Millie Jack-
son and a solo album by Andy Gibb.

»
%’M PORTRAIT RECORDS

8831 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213) 659-7000

LPs RELEASED: 1. SINGLES: 1. No. ON ROSTER: 2. EMPLOYEES:
9. PROMO MEN: 1. NATL PROMO DIR: Randy Brown. A&R: VP -
Lorne Saifer. HEAD OF MKTG: VP of Epic - Jim Tyrell. ADV. DIR:
Jim Tyrell. VP-GM - Larry Harris. DISTRIBUTION: CBS. SUMMARY:
How much better start can a new company have? They’ve released one
album and one single and both are smashes. Burton Cummings is the
success story. His album at press time had just gone gold in Canada and
wasn’t far away from the same award in the U.S. Likewise the single
was at 811,000 on December 28,and stilt selling super, so should be
gold by the time you read this. Company states that it will continue to
be smatl — ““no more than 15 artists at the end of 3 years.” Looking to
the New Year there’ll be a follow-up single by Burton Cummings, plus
another album sometime in early Spring. Also they'll be releasing Joan
Baez's initial entry with the new company.

PRIVATE STOCK RECORDS
40 WEST 57th STREET
NEW YORK, NEW YORK 10019
(212) 387-1600

LABELS: Splash, Quality

LPs RELEASED: 10. SINGLES: 31. No. ON ROSTER: 20. EMPLOY-
EES: 29. PROMO MEN: 7. PRESIDENT: Larry Uttal. NATL PROMO:
VP - Noel Love, Dir - Howard Rosen, Mgr - Lewis Lewow A&R: Larry
Biegel. HEAD OF MKTG & ADV. DIR: Harold Sulman. DISTRIBU-
TION: Independent. SUMMARY : Company has had a good quarter, es-
peciailly with Waiter Murphy’s A Fifth of Beethoven,” which is now
platinum. His LP is also selling well. David Soul is doing super well with
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his new LP and a single is just out and starting for him. Company also
did well with a Rod Stewart LP release and are currently getting a ot of
airplay on the Dirty Angels album. Private Stock continues to move to-
ward being an album company, with planned releases for the 1st quar-
ter by Ezra Mohawk, Jose Feliciano, Brownsville Station and Benny
Mardones. There are a couple of other things pending at press time.

“c" RCA RECORDS

1133 AVENUE OF THE AMERICAS
NEW YORK, NEW YORK 10036
(212) 598-5900

6363 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90028
(213) 461-9171

LPs RELEASED: 106. SINGLES: 82. No. ON ROSTER: 120. PRESI-
DENT: Ken Glancey. EMPLOYEES: 3700. PROMO MEN: 48. NATL
PROMO: Natl Singles Mgr - Mike Becce, Natl LPs Mgr - Don Wright,
R&B LPs - Wendell Bates, Country - Joe Galante, Disco - David Todd,
Mgr R&B - Ray Harris, Div VP Special Markets - Ron Mosley, Coordin-
ators: MOR - Elaine Locatelli, Pop - Marge Manacapilli, LA - Georgeann
Cifarelli. HEAD OF MKTG: VP - Jack Kiernan. ADV. DIR: Tom Bella-
corte. DIR MERCH: Bob Harrington. DIR'CUSTOM LABEL MKTG:
Mort Weiner. DIR MKTG. DIST SVCS: Lynn Adelman. DISTRIBU-
TION: Own branch system. SUMMARY : Past quarter has been one of
shake-up and trim for RCA. John Rosica, Worthy Patterson and Frank
Mancini all leave the company and there’s word that more trimming of
personnel will be taking place. Despite reorganization of sorts, this has
been a super quarter for RCA. Savannah Band LP has been a smash; al-
ready gold and still selling. Both Hall & Oates LPs went gold in last
quarter and successes continue for acts like John Denver, Jefferson
Starship, David Bowie and Vickie Sue Robinson. Elvis.continues to sell
his share as well. Planned for next quarter are LPs by David Bowie, a
new group called Beaver Teeth, Bill Quatman, Pepper, Flame (big push)
and a Starship anthology album. There’s a John Denver LP in the works
and possibility of something more from Halt & Oates, but both are not
certain for first quarter. Dolly Parton will have a new LP and company
will be working on crossing her more into pop field. Two albums are
scheduled on Midland — big pushes on both Keith Herman and John
Travolta.

RSO RECORDS
9200 SUNSET BOULEVARD, SUITE 505
LOS ANGELES, CALIFORNIA 90069
(213) 278-1680

LPs RELEASED:8.SINGLES: 9. No. ON ROSTER: 10. EMPLOYEES:
17. PROMO MEN: 8. NATL PROMO DIR: Rich Fitzgeraid. A&R: Al
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Coury and Everybody. ADV. DIR & EXEC ASST TO PRES: Janis Lun-
dy. VP-EAST COAST OPERATIONS: Bob Edson. DISTRIBUTION:
Through Polydor. SUMMARY : It certainly didn‘t take long for Al Cou-
fy and company to get untracked. This past quarter RSO had 2 goid
Bee Gees singles with Love So Right and You Should Be Dancing. Their
LP “Children of the World"" is already platinum and still selling. Ricle
Dees’ single Disco Duck is also platinum. Yvonne Elliman’s single went
Top 15 and Lady Flash single was Top 20. in addition, Eric Clapton’s
LP was selling well at press time. Coming up in the next quarter will be
the 9 re-packaged albums by Cream, Disraeli Gears, Wheels of Fire,
Blind Faith and Derek & the Dominoes. There’ll be LPs by Andy Gibb,
Jack Bruce, Marscape, Yvonne Elliman and probably one from Rick
Dees. The Bee Gees' new single will be “’Boogie Child” and Eric Clap-
ton‘s single is “Carnival.’” Look for company to continue 10 grow.

ROCKET RECORDS
212 SOUTH BEVERLY DRIVE
BEVERLY HILLS, CALIFORNIA 90212
(213) 550-0144

LPs RELEASED: 1. SINGLES: 2. No. ON ROSTER: 7. EMPLOYEES:
12, PROMO MEN: 1. PRESIDENT: John Reid. NATL PROMO DIR:
Lynn Adam. A&R: Tony King. VP-GM: Tony King. DISTRIBUTION:
MCA. SUMMARY: Lynn Adam now at the heim promotion-wise and
quarter is a good one for Elton and company. Elton John has gone goid
with his single ""Sorry Seems to be the Hardest Word.” The album,
"Blue Moves”’, has been Top 10 since its release and is well over a mil-
lion units and still selling. Over the next quarter there’ll be a big push to
break Kiki Dee. She has a new LP and single coming, produced by El-
ton John, himself. There will also probably be a single and LP by Cliff
Richard and possibly one from Colin Bloodstone, but that will have to
do with action on Kiki Dee. most probably.

A ROULETTE/PYRAMID
17 WEST 60th STREET
NEW YORK, NEW YORK 10023
M (212) 757-9880

LABELS: Virgo, Birdland, Golden Goodies, Echoes of
an Era, End, Gee

LPs RELEASED: 7. SINGLES: 7. No. ON ROSTER: 25. EMPLOY-
EES: 22. PROMO MEN: 6. PRESIDENT: Morris Levy {(Roulette), Den-
nis Ganim (Pyramid). NATL PROMO: Natl Sales & Promo - Ira Leslie,
Nati R&B - Cal Stiles, Secondary - Dennis Gordon, Disco - Roy Berm-
ingham. A&R: Fred Bailin. HEAD OF MKTG & ADV DIR: Ira Leslie,
Dennis Ganim. DISTRIBUTION: Indepghdent. SUMMARY: Dennis
Ganim and Morris Levy wanted to build a record company and last
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quarter looks like they did. D.C. LaRue is a disco smash, particularly
with his LP, Cathedrals. He has a TV pilot coming out sometime in Feb-
ruary called Disco City and there’s good possibility it could become a
series. Phil Medley won a NATRA award for Snap It — got best instru-
mental of the year. Company also has had some success with Whirlwind
and Stradivarius on Roulette and Jakki on Pyramid. Coming in the next
quarter will be releases from Phil Medley and Pat Lundy on Pyramid
and Johnnynelfi on Roulette.

SALSOUL RECORDS
240 MADISON AVENUE
NEW YORK, NEW YORK 10016
(212) 889-7340

LABELS: Gold Mine, Free Spirit

LPs RELEASED: 2. SINGLES: 6. No. ON ROSTER: 10. EMPLOYEES:
14. PROMO MEN: 4. PRESIDENT: Jce Cayre. CH. OF BOARD: Stan
Cayre. NATL PROMO: Natl Mgr - Kathy McKilroy, Disco - Dennis
Chatman. A&R: Ken Cayre. HEAD OF MKTG: VP - Chuck Gregory.
ADV DIR: Lloyd Gelassen. DISTRIBUTION: [ndependent. SUMMA-
RY : Last quarter shows this company in the ballgame on a serious level.
They‘'ve expanded into new folks and are increasing rapidly. Salsoul be-
gan in January '75 by the owners of Caytronics Corporation, the largest
Latin record company in the U.S. Last quarter saw SalSoul QOrchestra
go gold with LP and single Nice ‘n Nasty did super well. In addition
they had some success with Double Exposure, a single by a group called
Ten Percent. Company also has .an exclusive distribution deal with
Norman Harris’ new label, Gold Mine, which includes artists like First
Choice, The Love Committee and Harris as a solo artist. Over the next
quarter look for product from Carol Williams, Lolleata Holloway and
Eddie Hollman. There will be, in addition, some product from Gold
Mine,

SHADY BROOK RECORDS
8913 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213) 652-4782

LABELS: Sound Bird

LPs RELEASED: 2. SINGLES: 4. No. ON ROSTER: 8. EMPLOYEES:
8. PROMO MEN: 2. PRESIDENT: Joe Sutton. NATL PROMO: R&B -
Cliff Frazier, Secondaries-Top 40 - Rick Neigher. A&R: Joe Sutton.
HEAD OF MKTG & ADV DIR: Johnny Musso. VP-GM: Johnny Musso.
DISTRIBUTION: Independent. SUMMARY: Some changes in this
company over last quarter; particularly noting the exit of Dave Knight
and the entrance of Johnny Musso as VP-General Manager. Mystic
Moods had one of its first chart singles ever, with Being With You. Like-
wise El Chicano has been doing well with their new LP. Coming in the
first quarter will be an LP by SSO and singles from Bobby Vee, Kelle
Patterson and Mean Machine. Company cantinues to add some promo-
tion people, getting serious in the contemporary vein.
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5112 HOLLYWOOD BOULEVARD
HOLLYWOOD, CALIFORNIA 90069
{213) 660-1605
LPs RELEASED: NA. SINGLES: NA. No. ON ROSTER: NA. EM-
PLOYEES: 15. PRESIDENT: Denny Cordell. A&R: Ted Williams.

HEAD OF MKTG & ADV DIR: Ron Henry. DISTRIBUTION: Through
ABC

SIRE/PASSPORT ,@

" 165 WEST 74th STREET . [

NEW YORK, NEW YORK 10023 R,
212-595-5500

LPs RELEASED: 8. SINGLES: 4. No ON ROSTER: 15. EMPLOYEES:
15. PROMO MEN: 3. PRESIDENT: Seymour Stein (Sire), Marty Scott
(Passport). NATL PROMO DIR: Len Scaffidi. A&R: Committee of 6.
HEAD OF MKTG: Len Scaffidi. ADV DIR: John Gillespie. PUBLICI-
TY: Janice Schacht. ARTIST RELATIONS: Ken Kushnick. DISTRI-
BUTION: Through ABC. SUMMARY: This most interesting company
continues hard at work to stay ‘‘ahead of the trends.”” As Seymour
Stein said, "We have to.”” Company has just had good success with Cli-
max Blues Band LP and good growth and movement with Rennaissance,
Ramones and the Talking Heads. Marty Scott is hard at work in the stu-
dio on a concept album called Tales of the Inter-Galactic Touring Band,
a huge project which should be ready by late Spring. Sometime in Feb-
ruary they’ll be releasing the soundtrack to the movie Banjo Man which
includes acts like Joan Baez, Nitty Gritty Dirt Band, Doc Watson, Merle
Haggard and others. Movie is based on the life of Earl Scruggs. Over the
next quarter they’ll also be releasing a new single by Climax called
Couldn’t Get It Right. Record has gone Top 5 in England. in addition,
they'll have product by Rennaissance and the Ramones, along with a
trip by Stanky Brown called ““If The Lights Don:t Get You The Helots
Will.”” In addition, Passport has just signed the Pez Band out of Chicago
and should be coming out with product on them very soon.

SPRING RECORDS
161 WEST 54th STREET
NEW YORK, NEW YORK 10019
{212) 581-5398

LABELS: Event, Spring

LPs RELEASED: 3. SINGLES: 3. No. ON ROSTER: 8. EMPLOYEES:
10. PROMO MEN: 2. PRESIDENT: Jules Rifkind (Spring), Bili Spitals-
ky (Event). NATL PROMO: Exec VP - Bill Spitalsky. A&R: Ray God-
frey. HEAD OF MKTG: Jules Rifkind. ADV DIR: Jules, Bill, Roy Rif-
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kind. SUMMARY: Company has had good success this past quarter
with singles from Joe Simon and the Fatback Band, both continuing to
grow. In addition, they‘ve just released a new album on Millie Jackson,
just shipping, Next quarter more product from Joe Simon and Gatback
Band along with three acts on Event: Andy White, Determination and
Ric Corin.

SPRINGBOARD INTERNATIONAL
947 U.S. HIGHWAY 1
RAHWAY, NEW JERSEY 07065
(201) 574-1400

8295 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90046
(213) 654-6240

LABELS: Catalyst, Trip, Morning Star, Top 16, Up Front
Cheri, Musicor

LPs RELEASED: 50. SINGLES: 6. No. ON ROSTER: 21. EMPLOY-
EES: 400. PROMO MEN: 1, PRESIDENT: Danny Pugliese, NATL
PROMO DIR: John Antoon. A&R: Dick Broderick. HEAD OF MKTG:
Bob DeMain. ADV DIR: Dick Broderick. PROD DEVELOPMENT:
Stan Green. DISTRIBUTION: Own. SUMMARY : This little-heard-from
company continues to be super strong with its own distribution, selling
a ton in the budget line area. With recent addition of John Antoon in
Hollywood office, company heads for more share of contemporary
market. They‘ve had super success in last quarter on Catalyst, particu-
larly with LP by Sonny Stitt. Also big for them was the Return of the
50 Guitars by 50 Guitars and singles Fly Disco Fly by Tender Aggres-
sion and Vera Powell’s “Mama’s Baby, Daddy’s Maybe." They've just
signed a distribution deal with Len Levy's Zodiac Records which in-
cludes Enoch Light’s Project 111. Coming up in next quarter will be LPs
by people like Sonny Stitt on Catalyst, Larry Coryell on Zodiac and Mi-
chael Urbaniah on Catalyst. Look for more noise through ‘77 from this
company.

SWAN SONG
444 MADISON AVENUE
NEW YORK, NEW YORK 10022
(212) 752-1330

LPs RELEASED: 1. SINGLES: 0. No. ON ROSTER: 6. EMPLOYEES:
6. PROMO MEN: 2. PRESIDENT: Peter Grant. NATL PROMO: Janine
Safer, Samuel Aizer (Co-heads, Promotion-Publicity). A&R: Sam Aizer.
HEAD OF MKTG & ADV DIR: Janine & Sam. ADMINISTRATOR:
Steve Weiss. DISTRIBUTION: Through Atiantic. SUMMARY: Little
copany continues to do big things. Led Zeppelin's “’The Song Remains
the Same” LP which is the soundtrack from their movie already has hit
platinum and continues to sell. Nothing is really definite yet for the
next quarter but probably will be coming out with new LPs from both
Bad Company and Maggie Bell.
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T.K. RECORDS
495 S.E. 10th COURT
HIALEAH, FLORIDA 33010
(305) 888-1685

LPs RELEASED: 8. SINGLES: 15. No. ON ROSTER: 25. EMPLOY-
EES: 12. PROMO MEN: 6. PRESIDENT: Henry Stone. NATL PRO-
MO: GM - Howard Smiley, Dir. R&B George Chavous, Natl Sec - Moe
Preskell. A&R: Steve Alamo, Henry Stone, Howard Smiley; HEAD OF
MKTG & ADV DIR: Howard Smiley. DISTRIBUTION: Independent.
SUMMARY: Henry Stone and company know how to sell records and
label continues to show super success through final quarter of '76. KC
& the Sunshine Band is their biggest act; when release time comes the
only question is whether or not their record will “‘only go gold this
time.” Shake Your Bootie of course is a giant. In addition, they‘ve done
well over the past quarter with a single and LP by the Ritchie Family
and a jazz artist named Ralph McDonald. Company will be expanding
more into rock & roll and jazz, trying to establish younger artists over
the next few months. They've got planned releases by Chic Coitrane,
John Tropea, Bill Salter (he wrote “Where s The Love") and the Ritch-
je Family. No word on anything new by KC.

TH 20th CENTURY
q 8544 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
GECCRIDS (213) 6578210

LABELS: Unlimited Gold

LPs RELEASED:8.SINGLES: 7. No. ON ROSTER: 28. EMPLOYEES:
58. PROMO MEN: 17. PRESIDENT : Russ Reagan. NATL PROMO: VP
- Jack Hakim, Dir - Barry Goldberg, Secondary - Judy Stern, VP R&B -
Josea Witson. A&R: Russ Reagan. HEAD OF MKTG & ADV DIR: Sr.
VP Harvey Cooper. ADMIN ASST. Pat Glasser. EXEC VP - Bill Donnel-
ly. DISTRIBUTION: Independent. SUMMARY : With new staff solidi-
fying itself, company took a sharp upturn over the last quarter. World
War 1l album is doing super well and Alan Parsons Project atbum is over
300,000 and continuing to sell. Company broke Kenny Nolan with
singte called "1 Like Dreaming.”’ Barry White and Ambrosia continue to
sell well in addition. Over the next quarter, company will be releasing a
Kenny Nolan LP along with product from Tony Jo White, Night City
{featuring former Doors artist, Ray Manzeric) and Love Unlimited Or-
chestra. Company owes success to the fact they are working less prod-
uct and hence have the ability to do more extensive campaigns. Look
for additional expansion in the area of promotion and sales over the
next quarter.
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l " UNITED ARTISTS
| 6920 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90028
(213) 461-9141

LABELS: Chi Sound, Road Show, Jet, Blue Note

LPs RELEASED: NA, SINGLES: NA. No. ON ROSTER: NA. EM-
PLOYEES: 200. PRESIDENT: Artie Mogul. NATL PROMO: VP - Pat
Pipilo, Nat! Coordinator - Barbara Jefferson, R&B - Ed Levine, AOR -
Jeff Dengrove. A&R: Denny Dianer. HEAD OF MKTG: Gordon Bosin.
ADV DIR: Iris Zurawin. DISTRIBUTION: Independent. SUMMARY:
Despite addition of Artie Mogul, Pat Pipilo and company there have
been little changes in field staffs over the past quarter. Pipilo reports fi-
nal quarter of ‘76 as the biggest in company’s history. They’ve had 2
platinum and 7 gold albums as ‘76 came to a close. ELO had their big-
gest all-time LP — now over 3 million units on their latest. War’'s Great-
est Hits is gold and still sefling. Brass Construction is over a million
units on their second LP. Company also showed good success with Shir-
ley Bassey, Al Kooper, Big Walter Jackson, Earl Klugh and Lee Oskar.
Coming up for next guarter will be product by lguana, isis (all girl
group), Steve March and American Flyer. In addition, they’ve just re-
leased sound tracks from movies Rocky and Bound for Glory. Compa-
ny signed Lavendar Hitl Mob and should have product on them soon.
Nitty Gritty Dirt Band, now 10 years together, take their tour to Russia
this year. No word on whether or not War witl be continuing with UA
by press time.

IRy WARNER BROTHERS
QP 3300 BURBANK BOULEVARD
BURBANK, CALIFORNIA 91505
(213) 846-9090

LABELS: Capricorn, Bearsville, Reprise, Curtom/Gemico,
Philly Groove

LPs RELEASED: 22. PROMO MEN: 43. CHAIRMAN OF BOARD: Mo
Ostin. NATL PROMO: VP - Russ Thyret, Mgrs - Dave Urso, Don Mc-
Gregor, AIR - John Montgomery, Secondaries - Dan Kelley, Admin.
Assoc. - Carl Hart. A&R: VP Lenny Waronker. HEAD OF MKTG: VP-
Dir, Sales & Promo - Ed Rosenblatt. ADV. DIR: Shelley Cooper. Sr. VP
& Dir Creative Svcs - Stan Cornyn, VP Artist Development - Bob Regear.
SUMMARY: And the rich get richer — another super quarter for WB.
This was the picture. Rod Stewart LP is now gold, and his single “To-
nght’s the Night" has gone platinum. Leo Sayer's LP and single 'You
Make Me Feel Like Dancing’’ is a smash. George Ha:rison LP is doing
sensational on Dark Horse; it's already gold. Manfred Mann has a smash
single. Alice Cooper hit with a Top 15 single with I’ll Never Cry. Fleet-
wood Mac:s latest LP is at least triple piatinum. They’s just released a
new single called Go Your Own Way. Summertime Dream LP by Gor-
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don Lightfoot is close to platinum. Long May You Run by the Stills-
Young band is already gold. Alice Cooper Goes to Hell by Alice Cooper
is already gold. George Benson and Gary Wright LPs are both platinum.
Best of the Doobies, released in late October, went platinum in less
than 2 months. James Taylor's Greatest Hits is gold; Richard Prior’s last
album is close to gold, and here's one for you: an act called Bootsie
Collins has an album out that is close to gold. Coming up next quarter
will be new LPs from such acts as Fleetwood Mac, Gary Wright, George
Benson, Van Morrison, Little Feat, America, Beach Boys, and Foru Sea-
sons. Company is continuing to expand promotion staff with huge
amount of product continuing. Interestingly enough, in 9 cities at this
point they’ve hired a second local promotion man as sort of new train-
ees. They handle mostly secondaries and do a lot of running for the
main local man. Apparently this program will continue to expand.

G4 WINDSONG RECORDS
Eﬁgg;e 9744 WILSHIRE BOULEVARD
micows ) BEVERLY HILLS, CALIFORNIA 90212
(213) 6507100

LPs RELEASED: 0. SINGLES: 1. No. ON ROSTER: 4. EMPLOYEES:
7. PROMO MEN: 5. PRESIDENT: Harold Thau. NATL PROMO: VP -
Larry Douglas, Dir - Jerry Doughman, Coord - Larry Hamby, Promo As-
soc - Polly Anthony. DISTRIBUTION: Through RCA. SUMMARY:
Record company itself has been quiet over the past quarter with con-
centration coming on continuing expansion of Jerry Weintraub’s man-
agement company. Label has just shipped a new Starland Vocal Band
single called Hail Hail Rock and Roll. In addition, they just signed
Helen Schneider and there shouid be a single and an LP on her over the
next quarter. Word is that company is close to signing at least 2 more
acts and maybe more. One of the acts reportedly will be a name act.
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1 enclose $7.50 O  $10 (1st Class Mail}) O
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1608 ARGYLE
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ALBANY
Bernstein, Joel
Biograph [N]
518-392-3400
Glithero, R.F.
MCA [R
518-725-0604
Stein, Daniel

Biograph [N]
518-392-3400

ATLANTA
Adams, Gaylen
RCA/CRW SR]
404-455-3636
Allee, John
Capitol (L]
404-344-1633

Alou, Bob

20th Century (R]

404-448-3100

Alter, Linda
Bang6Pop {N]
404-225-9810

Anderson, David

Capitol [L]
404-321-5441

Bee, Johnny

Heilicher Bros., Inc. [R]

404-696-1850

Begor, Steve
Janus [R]
404-634-7092

Biscoe, Eilene
Bang [N]
404-325-9810

Black, Paul
Columbia [R]
404-321-4553

Burleson, Gene
Arista/R&B [R]
404-344-1633

Byrd, Stan
WE‘!‘/ &W
404-344-4933
Clark, Mike
Lowery Music
404-233-9703
Conley, Lionell

RCA/R&B BR]
404-455-3636

Davenport, Danny

wB [3R]
404-344-4933

Davis, Bill
Capricorn [R]
404-434-2488

Dean, Jackie
RCA/R&B [R]
404-455-3636
DeFraites, Debra
UA [R]
404-696-1850
Esserman, Eddie
Columbia [L]
404-321-4553
Evans, Ray
De-Lite [L]
404-349-7429
Ferrer, John
A&M [L]
404-449-7900
Fleischman, David
Atlantic [L]
404-344-4933
Francis, Jim
ABC (L]
404-458-8721
Frye, Dennis
Chelsea Records/R&B
404-325-8792
Frye, Keith
Bang/R&B [N]
404-325-9810
Geer, Charles
Atlantic [L]
404-344-4933
Hurt, Bobby
RSO (R]
404-433-1121
Jackson, Wayne
Chetlsea [R]
404-325-8792
Johnson, Derry
A&M AR}
404-449-7900
Jones, Curtis
wB [L
404-344-4933
Kraft, Mike
RCA [L]}
404-455-3636
Lemmons, Biil
Arista [R
404-875-2555
Lenahan, Bob

independent [1]
404-266-0970

Lyman, Jeff
MCA (L
404-448-5584

Martin, Mike
lndependent}l]
404-422-800

McCann, Phillp
ABC/R&B [L]
404-458-8721

McCollum, Doyal
Phonogram/C&W [R]
404-634-3951

Morgan, Chris
20th Century [(R]
404-921-7318

Maoss, Al

wB [L]
404-344-4933
Nuhfer, Ed

Arlola [L]
404-973-7945

Allen, Orrman
Columbia/Epic {L]
404-233-5167

Pepper, Wade
independent [1]
404-233-5167 &
404-233-6703

Phelps, Ron
RCA [L]
404-455-3636

Randell, Mike
Elektra-Asylum [L]
404-344-4933

Reus, Dick

Atlantlc_ER]
404-344-4933

Rockhitl, Rick
MCA 5[.
404-448-5584
Ron,

Mu
independent [I]
404-422-8007

Rumple, Gene
Capito! L]
404-321-5441

Sanders, Richard [R]
Motown/R&B
404-449-7900

Sayles, Roger
Phonogram [L1}
404-433-1121

schoenberger, John
ABC (L]}
404-455-1831
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Silver, Long John
Polydor-MGM [L]
404-433-1121

Simmons, Chester
Phonogram [R]
404-344-1633

Simpkins, Lamont
London/R&B
404-875-2555

Tanner, Geary
Atlantic/Pop [L]
404-344-4933

Thompson, Sandy
ABC [L
404-455-1831

Thrasher, Norman
Independent [I}
404-790-1622

Waggoner, Mike
Epic {L]
404-321-4553

Walker, Charlie
Janus [R]
404-432-9721

Ware, Fred
Columbia/R&B [R]
404-321-4553

Watkins, Maurice
Atlantic/R&B
404-344-4933

Williams, Bruce
Island [R]
404-892-4760

Woods, Sonny
Buddah/R&B [R]
404-892-4760

BALTIMORE

Bigelow, Jackson B.
Adelphi [N]
301-270-9440

Bilello, Joe
Polydor-MGM [L]
301-946-7242

Chamberlain, Karen
Columbia [l_']
301-587-5000

Davis, Danny
Phonogram [L]
301-946-7242

Edwards, Jeff
Audio Fidelity [R]
301-656-5876
Falise, Frank

MCA EL]
301-448-9300
Gregory, Ron

WB (L]
301-474-3636
Kidd, Michael
Atlantic [L]
301-474-3636
Richardson, Freddie
Columbia/R&B {L}
301-587-5000
Rollison, Ear!
Columbia [L]
301-587-5000
Rosenthal, Howard
Adelphi [N]
301-270-9440
Schoberg, Tom
Zamoiski Dist. {L]
301-644-2900
Sellers, Earl

RCA %R]
301-585-5575
Thompson, Gerald [L]
Epic
301-587-5000
Tompkins, Larry
RCA/R&B [R]
301-585-5575

Van Druff

Zamoiski Dist. [L]
301-644-2900

Weiss, Mark
20th Century [R]

Bernard, Joe
Malverne Dist.
617-423-3820

Brannen, Mike
ABC [L
617-935-7450

Brewwer, Jerry
Independent [I]
617-935-7500

Chalmers, Tony
Hitsville Dist. [R]
617-327-1234

Collins, Lennle
Epic {L1}

617-890-3814
Damalt, Willis

London (L]
617-444-9310

DelLacy, Don
RCA
617-444-7204

Gautier, Giles (Frenchy)
RSO (R
617-933-8155

Greene, Herb
Atlantic [L]
617-935-5170

Hill, Ben
Independent [1]
617-440-8328

Horn, Ms Billie Lee
20th Century {R]
617-261-2579

Horowitz, Frank
MCA [L]
617-244-7294
Ingeme, Sal
Columbia [L]
617-890-3814
Intertawd, Briwn
Casablanca sR]
617-834-9338

Janls, Andy
Bearsville [N]

2rBagy[,LB]ob 501-946.2985 617-526-7101
WIBITT gmmet 2 Kennetn Lok,
Cotumble §04 617-877-8643
glgx’-g&ave 301-587-5000
301-585-5575 BOSTON éﬁglgsg'a t?%v]in
Cash, Jonas Allen, John 603-673-8832
Independent [1] MCA sL] - i &
301-585-5755 413-732-6219 lng;g‘:n?eal?t' (Igeg
603-472-5070
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King, Linda
A&MlL]
617-247-3570
Korkin, Barry
A&M lL
617-247-3570

Lewls, Fred
Atlan{sc/Ra.a Pop (L]
617-935-5170

Lifesett, Roger
Malverne Dist. {R]
617-639-0522

Magid, Paul Alpha
lndependent}l]
617-266-035

Masters, Don
Polydor-MGM [L]
617-933-8155

Mercurio, Sam
MCA [L]
617-244-7294
Nerlinger, Kurt
Elektra-Asylum (L]
617-935-5170
O'Malley Dennls
Capitol [
617-329-5570
Paul, Frank

Casa Grande IN]
617-933-1474
Power, Paul
Phonogram {L}
617-933-8155
Scavedra, Nancy
MCA. sL
617-244-7294
Strube, Carl
Independent!l]
617-944-042
Symonds, Mike
ws [gL
617-935-5170
Tardanico, Richie
Arista [R
617-238-4106
Thurkins, Cindi
Carl Strube Promo
617-944-0423

BUFFALO

Cahn, David
wa [L]
716-886-0133

Dumbrowski, Doug
Ambherst [N]
716-826-9560

Grady, Jerry
Best Rec. Dist. (L]
716-826-9560

Hardy, Carroll
Atlantic
716-886-0133

Hey, Joh
Best 'n Gola Rec. [L]
716-826-9560

Lloyd, John
Ambherst [N]
716-826-9560

Meyers, Jerry
Independentél]
716-632-722

Moser, Bruce
Ambherst [N]
716-826-9560

Pachter Rlchard
716 856 9560

Perry Jack
Columbla
716-325-1

Sargant, Rick
Amherst [N]
716-826-9560

CHARLOTTE

Dannheiser, Dave
Elek,-Asylum-wB [L]
704-568-0482

Fogle, Wayne
Motown/Pop [R]
704-394-9695

Foley, John

MCA [L]
704-596-1380
Goodman, Jerry M.
Elektra- Asylum [R]
704-364-7239
Oreman, Alan

Columbia [L])
704-364-7082

Poindexter, Bill
ABC [L]
704-365-3012
Thompson, Bob

BiIB Dist. (L]
704-527- 0440

CHICAGO

Acerenza, Nick
ABC
312-679-4590

Atkins, Deke
independent [1]
312-947-0566

Barg, Erwin
Londo n [L)]
312 647 0410

Baxter, Clay
Phonodlsc [L
312-671-000

Bedno, Howard
Bedno-Wright Promo
312-664-6054

Bone, Mike
Phonogram-Merc. [N]
312-645-6300

Burke, Kirkland
AUantIc/R &8 [L]
312-298-3100

Carrico, David [N]
Phonogvam-Mevc
312-645-6300

Carter, Russell
Buddah/R&B [R]
312-375-3152

Cerami, Sam
Columbia L)
312-463-0900

Cervic, Bill
Capitol_[L
312-647-8338
Chaplin, Frank
ABC/R&B [L)
312-643-4185
Chiovari, Roy
L

WB [
312-298-3100

Cunniff, Jay
Bloom, Maury Perry, Andre Lifesong [R]
Ambherst [N)] cT) 312-945-4921
716-826-9560 703-524-6364
Diamond, Paul
Brady, Jerry Phelps, Ron London ['l_]
Best Dist. [L} RCA (L] 312-647-0410
716-826-9560 704-535-4223
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Dodd, Greg
MCA gl_]
312-692-3366
Ellison, Ron

Spring Records [R]
312-731-9343

Feineigle, Robert
Eplc
312-463-0900

Floyd, Jan [L)
Polydor-MGM/R &B
312-671-0003

Gardner, Norm
Polydor/R&B
312-645-6300

Girod, Rich
MS Dist. R]
312-478-1133

Goralski, Steve
Elektra-Asylum [L]}
312-298-3100

Green, Karen
Phonogram-merc [N}
312-645-6300

Green, Jim
Independent 1]
312-486-310

Guiliano, Frank
Columbia [L]
312-640-5900

Hack, Randy
Atlantic/R&B [L}]
312-298-3100

Hawkins, willlam
MCA &L
312-692-3366
Haywood, Bili
Merc./R&B [N}
312-645-6300
Humphrey, Fred
Columbia [R]
312-640-5900
Iglauer, Bruce
Alligator (N])
312-973-7736
Jacobs, Alan
A&M [L
312-227-5646
Johnson
A&

M (L]

Jones, Otis
London/R&8B (L]}
312-274-5843

Bin

King, Alonzo
Motown/R&B [R]

Knapp, Frank
MS Dist (L
312-478-1133

Knox, Charles
R&B %L.]
312-463-0900
Kopshever, Ed
CA
618-357-2167

La Forgia, Ron
ABC [3L]
312-439-2730

Lackner, Chuck
Atlantic/Pop R&B [L]
312-298-3100
816-753-7338

Laziey, Bifl
Spring Records [R]
312-721-3551

Leben, Vicki
RCA (L]}
312-986-8700
Lee, Ken

Cuﬂom (N]
312-769-4676

Lemke, Dick
Elektra-Asylum [R]
312-298-3100

Lewis, Don
MS Dist {R]
312-478-1133

Magness, Bill
De-Lite [R]
312-548-7833

Mann, Lou
Epic (L
312-463-0900

Matthews, Charles
Gemingo-Curtom [N]
312-769-4760

Mazzetta, Pete
Capricorn [R]
312-751-1422

mMcleese, Richard
Alligator [N}
312-973-7736
Milne, Jeff

MS DIst./Caw
312-478-1133
Paas, Walter

UA lsL]
312-527-1030

Petrie, John
Phonogram-Merc. [L]
312-671-5380

Philips, Leroy
RCA/R&B
312-782-0700

Plocido, Sam
Atlantic [R]
312.298-3100

Pope, Ski
R
312-478-1133

Price, Tony
Geml'go N
312-769-4676

Ravid, Bruce
Caplitol [R
312-647-8338

Remedi, Dave
Columbia [L]
312-463-0900

Scuily, Jim
Columbia [N]
312-463-0900

Smallwood, Jerry
Arista {R]
312-478-1133

Smith, Richard
Arista/R&B [R]
312-248-2417

Taylor, Jim
Phonogram-merc [N}
312-645-6300

Thomas, Alvin
A&M [R]
312-787-6850

White, Granville
Columbia/R&B [N]
312-463-0900

williams, George
Atlantic/R&B
312-298-3100
Wright, Pete
Bedno-Wright Promo
312-664-6054
Wubker, Tom

RSO [7R]
312-671-0003
CINCINNATI

Amann, Tom
Progress Dist. (L}
513-381-0196
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Bethel, Dick
Capitol [L]
513-583-9600

Decioccio, Mary
RCA EL]
513-821-8100
Eftis, Paul
Capricorn [R]
513-621-4926
Emory, Roy
CT}H
513-381-5300
Ewaid, Bob
Columbia
513-241-4088
Godsey, Julie
Epic [L]

513 241-4088
Grierson, Ross
Efektra-Asytum [L]
513-721-5800
Heil, Thom
Atiantic
513-271-5800
Lipke, Bob
Atlantic
513-721-5800
Meis, Ailen

UA [R
513-631-5999
Monnig, Tim
Columbia {L]
513-241-4088
Scull, Bilt
Arista [R]
513-752-4575
Sears, Kitty
Columbia/R&B fL]
513-241-4088
Stann, Al

wB [L]
513-651-2847
Van Arsdale, Mike

Polydor {L]
513-729-2153

CLEVELAND

Bird, Gary

Buddah [R]

216-321-6065

Brooks, Jay
A L

RC %
216-861-4215

Catino, Bill
RCA/C&W [R]
216-861-4215

Crosby, Galyn
Fantasy [R]
216-681-1848

Evanoff, Steve
Phonodisc [L]
216-226-8282

Farmer, Larry
Promotion/R&B
216-861-4215

Frontera, Al
w8 [R]
216-271-3900
George, Don

Phonogram-Merc. [L1
216-228-6412

216-228-7742

Haughin, Barry
Capitol [L]}
216-888-8575

Humphrey, Fred
Coilumbia {L]
216-439-4544

laforwaro, Ron
Progress Dist. ({9]
216-461-7880

Jackson, J.J.
Chelsea [R]
216-273-4922

Jamieson, Bob
Columbia [L]
216-439-5544

Kaplan, Hal
Attantic Records
216-271-3900
Kostick, John
Columbia [R]
216-439-5544
La Beau, Mike
Atlantic [L]
216-271-3900
Lippe, Gary
A&M L]
216-461-4476
Littie, Leroy Jr.
Atlantic/R&B [R]
216-271-3%00
Loncao, Dave

MCA [L
216-621-9770

L ucas, David
WB [
216-271-3900
Manocchio, Mike
ABC [L]
216-252-2700
Mitter, Tom

Progress Dist. [L]
614-890-5584

Mims, Laura
ABC/R&B . [L]
216-621-5579

Mooney, Marty
Progress Dist. [L]
216-461-7880

Neison, Willy
Atlantic/R&B [L}
216-271-3900

Prescott, Dave
Piks Dist. L]

216-696-3
Schwartz, Chuck
Epic [L]
216-439-5544
Smith, Willie
Atiantic

216-271-3900
Toedtman, Fred
Asylum [L}
216-271-3900
Woik, Nate
Columbia {L]
216-439-5544
Wright, Gien
Columbla/R&B L]
216-439-5544
Wright, J.L.
Independent [1]
216-381-1514
Zarembski, Hank
RCA [L]
216-861-4215
Z. Lenny

Amberst [R]
216-581-6973

DALLAS

Anderson, Frank
wB [R]}
214-638-1690
Arbuckle, Lee
RSO [R]
'214-387-2797
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Bland, Roger
Elektra-Asylum
214-638-1690

Byrd, Stan
Columbia
214-634-1700

Ctime, Ed
Columbia (L]
214-634-1700

Conger, Dan
Casablanca
404-353-1464

Dodds, Randy
Heiticher Bros.
214-631-1530

Dugan, Jay
Capitol [L]
214-637-1890

Edwards, Wayne
RCA/C&W BR}
214-638-6200

Elliott, Bobbie
UA/R&B [R
214-263-005

Fletcher, Terry
Arista {L]
214-221-2160

Gusler, Mike
Columbia [R]
214-634-1700

Hackett, Jeff
Motown/Pop
214-358-5905

Hayes, Alta
Big St. Dist [L]
214-631-1106

Heard, Bill
Epic [R]
214-634-1700
Jensen, Jay

Coilumbia [L]
214-634-1700

Keith, Raymond
Capitol {L]
214-637-1890

Kirksey, Jon
Epic [L
214-634-1700

Lewils, James
WB [L
214-233-1249

Mars, Ken
Big State Dist.
214-631-1100

Mobley, Curtis
R&B gR]
214-634-1700
Morriss, Patt
BC (L]
214-634-9717
Nagel, Murray
WB [R
214-233-1249

Patterson, Bob
Independent (1]
214-275-9449

Philtips, Ernie
Independent [1]
214-661-3461

Price, Tony
Curtom [R]
404-768-8243

Raphael, Ronnie
Phonogram-Merc, [L]
214-661-0769

Samuels, David
Atlantic/R&B
214-638-1690

Satter, Jack
Heilicher Bros. [L]
214-631-1530

Seibert, Michael
Capitol {R]
214-637-1890

Smith, Danny
WEA gL]
214-638-1690
Spacek, Ed

MCA RL]
214-241-8646

St. Romalin, Nevin

Atlantic
214-638-1690

Svendsen, Peter
Hittsville [R]
817-641-6801

Sundeen, Don
Ariola [L]
214-823-9563

Thompkins, Gracia
ABC/R&B [L]
214°634-9770

Timmons, Russeli
Columbia/R&B [R]
214-634-1700

Totie, Don
A&M
214-423-6653

Watson, Ben
Heilicher Bros. [R7]
214-631-1530

Witt, Eddie
Heilicher Bros. (L]
214-631-1530
Womble, Noble
RCA 5
214-638-6200
Young, jJohn

RCA/R&B [R]
214-638-6200

DENVER

Bateman, Gil
Independent [I]
303-753-9980

Brannen, Mike
ABC
303-757-8752
Foreman, Stan
Capitol {L]
303-433-9257
Green, Larry
A&M [R]
303-320-4660
Kampf, Mitch
Record Sales [L.]
303-320-4660
McCommas, Chuck.
MCA gL]
303-534-4104
Merkle, Dick
wB [L
303-750-4850
Ostin, Randy
Elektra-Asylum [L]
303-758-6171
Phifer, Greg
Columbia [L]
303-837-8333
Prince, Mike
Arista [L
303-320-4660
Pyne, Spencer
Record Sales [L]
303-320-4660
Rothstein, Dave
Capitol [L])
303-433-9257
Schultz, Rick

Epic [L]
303-837-8333
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Smith, Jimmy
A&M [L
303-320-4660

Tope, John
Atiantic [L]
303-758-6171

Triscari, Joe
Ariola {L]
303-674-6970

wren, Robin
Independent {1
303.973-0943

DETROIT

Blatt, Bryan
UA [R]
313-491-7900
Bostick, Millie

Polydor -MGM [L]
313-645-9884

Brown, Speedy
Co|umbia/R&8 L]
313-354-0470

Cheers, Jemy
Arc-Jay-Kay
313-491-7000

Counts, Ron
Atlantic
313-569-4822

Craft, Leona
ABC/R&B [L]
313-357-3133

Curdy, Dan
AMt Dist. [L]
313-255-7600

Douglas, Ron
Eplc [L]
313-354-0470
Dunn, Steve
A&M [R]
313-474-0300
Durham, Ernie
Casablanca/R&B [R]
313-393-0199
Fant, Vivian
apitol
313-583-9600
Gelardi, Tom
Independent [1]
313-779-1380
Ginsburg, Barry

Ariola [L]
313-474-1441

Hall, willis
Atlantlc/R&B L]
313-567-4822

Hannon, Dennis
Columbia
313-354-0470

Hudson, John
AMI Dist. [L]
313-255-7600

Jones, Otis
UA/R&B [R]
313-491-7900

Josephs, Ted
Independent {1]
313-835-4170

Kelly, Ernest
Independent []
313-862-1879

Kelvyn, Ventour
lndependent {t]
313-493-0210

Knight, Bruce
Buddah
313-491-7900

Lambert, Craig
WB [L]
313-354-2020

Morgan, Andre
Motown/R&B [R]
313-846-7578

Nalli, Reen
Big Tree [N]
313-761-3755

Osborne, Norm
Elektra-Asylum [L]
313-569-4822

Osowski, Dennis
Merit Dist. [L]
313-272-8390
Sherr, Julie
Arista [R]
313-525-7600
Schwartz, Bob
AMI Dist, [L
313-255-760
Shiviey, Frank
ABC
313-582-9048
Sicitiano, Jim
Music Trend [L]
313-474-0300
Stearn, Nick

A&M [L]
313-474-0300

Stone, Mike

wB [L]
313-569-4822
Stritmatter, Jim
Phonogram-mMerc. [L]
313-644-5102
Stritmatter, Julie
Arista [L]
313-644-5012
Thompson, Lewis
De-Lite {L]
313-526-6192
Walitlingford, Larry
RCA [L]
313-569-5980
Waiter, Tim

MCA [L]
313-588-6943
Welch, Ray
Cotumbia (L]
313-354-0470
Williams, Dick

Casablanca [R]
313-469-7864

HARTFORD

Beamish, Bill
ABC [L
203-865-3021
Berger, Ronnie

Janus
203-267-4401

Berman, Frank
Hittsville Dist. [L]
203-872-8411

Bernard, Joe
Malverne Dist. [L]
203-528-4576

Demers, Dave
Columbia [L]
203-522-7151
Puke Dave
Epic [L]
203 522-7151
Rustici, Rat

WEA ,IgL]
203-938-2059
HONOLULU

Fujii, Paul
Microphone Music [L]
808-946-1488
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Haas, Bob
RCA [L]
808-524-3031

Roesler, Harry
Eric of Hawaii (L]
808-946-6522

Smith, Carl
Columbia-Epic [L]
808-955-0774

HOUSTON

Carter, Don
Motown/R&B [R]
713-777-9476

Cook, Bill
Independent [1}
713-498-2384

Cummings, Steve
Independent [ 1]
713-771-3787

Dodds, Randy
Heilicher Bros. [L.]
713-621-2661

Eley, Paris
Columbia [L]
713-688-3761

Gall, Todd
Atlantic/Pop-R&B [L]
713-789-5920

Garner, Bob
De-Lite
713-747-2219

Green, Norris
WB [L]
713-789-5920

Hancock, Caesar
Independent/R&B [1]
713-832-1158

Harreil, Sam
Epic [L]
713-688-3761

Hicks, Mike
HW Daily List [L]
713-861-9251

Mathias, A}
RCA [L]
713-523-1065
Matthews, John
Capitol {L]
713-789-4338
Metting, Roger

Columbia [L]
713-688-3761

Peale, Bob
Columbia ;Ll
713-688-376

Pollack, Barry
MCA [L
713-659-7840

Privett, Al
Phonogram-Merc. {L]
713-495-6785

Provenzano, John
Elektra-Asyium {L]
713-789-5920

Rymkus, Mike
Independent [1]
713-498-4977

Shuler, Wayne
A&M [L]
713-777-1600

Sides, Bob
WB [L]
713-789-5920

Terry, Carol
Polydor-mGM
713-789-8659

Warner, Ed
Island [R]
713-780-7650
713-782-7167

Wineriter, Terry
ABC [L
713-497-1577

Young, Tommy
Phonogram-Merc. [R]
713-688-4716

LOS ANGELES

Adam, Lynn
Rocket [N]
213-550-0144

Anderson, Ray
Independent [1]
213-884-9222

Anthony, Polly
wWindsong [N]
213-277-1682

Anti, Don
Anti-Muscolo [I]
213-651-2382

Antoon, John
Springboard SN]
213-654-624

Applegate, Bob
island [N]
213-874-7760

Ashton, Jack
Chrysalis [N]
213-550-0171

Atkinson, Mike
Columbia [R
213-466-248

Barnes, Reggie
Buddah/R&B [R]
213-278-6600

Barnet, Leonard
Amherst [R]
213-986-0473

Basham, Jan
A&MéL]
213-469-2411

Bass, Billy
Chrysalis [N]
213-550-0171

Beery, Lana
Mushroom [N]
213-659-9255

Benci, Jim
De-Lite [R]
213-273-3565

Benson, Ken
Capitol/AOR [R]
213-257-8224

Beverly, Marsha
Casablanca [L]
213-650-8300

Birdfeather, Barbara
Independent [1]
213-271-6265

Blonstein, Marshall
Ode [N]
213-462-0738
Borchetta, Mike

Independent [}
213-461-8488

Bridges, Barbara [N]
213-650-8300

Brill, Bitl
Polydor [L]
213-466-9574

Bronstein, Lenny
A&MéN]
213-469-2411
Brown, John

MCA/C&W [N]
213-985-4321

Brown, Randy
Portrait [N]
213-659-7000
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Burns, Scott [N

Elektra-Asylum/college

213-655-8260
Butler, Jay
Playboy/R&B {N]
213-659-4080
Buttice, Gary
Bearsville [N]
213-655-1177
Buttice, Kenny
Elektra-Asylum [N]
213-655-8280
Carte, Lucky
UA [N]
213-461-9141
Chappell, Bill
MS Dist. [L]
213-875-3960
Chemel, Richard
Anti-Muscolo
213-651-2383
Childs, Harold
A&M [N
213-469-2411
Cifarelli, Georgeann
RCA
213-461-9171
Cooper, Paul
Little David [N]
213-659-3870
Cosgrave, Vince
MCA [N
213-985-4321
Costein, Harold
Island/R&B
213-874-7760
Cowan, Mark

In Tune [L]
213-782-6420
Cramer, Brad
Record Merch. [L]
213-385-9161
Crawford, Kent
W8 [R]
213-849-3941
Craig, Bob

CTI Rg
213-273-7116
Crist, Chris [L]
wB
213-849-3941
Culberg, Pau!

Cream Rec. [N]
213-461-3288

Curb, John
Hittsville
213-468-3500

Davis, Don
Catif,Rec.Dist. [}]
213-245-6464

Davis, Danny
Screen Gems [N]
213-469-8371

Davis, Tommy
Chocolate City [N]
213-650-8300

Deane, Marvin
ABC [N]

213-651-5530
DeMann, Fred

Elektra-Asylum [N]
213-655-8280

Dengrove, Jeff
UA [N]
213-461-9141
Doherty, March

Chelsea [N]
213-273-4922

Doughman, Jerry
windsong [N]
213-550-7100

Douglas, Larry
Windsong [N]
213-550-7100

Easter, Terry
Columbia-Epic [L]
213-466-2481

Eric, Dain
Capitol
213-258-3275

Farrell, Ernie
Independent [1}
213-270-3408
Feder, Larry
Casabianca [N]
213-650-8300 [N]
Fields, Lu
independent (1]
213-469-7101
Fitzgerald, Rich
RSO gN]
213-278-1680
Frank, Howard
ABC
213-651+6530
Frazier, Cliff

Shadybrook/R&B
213-652-4782

Freeman, Barry
Atlantic
213-278-9230

Friedman, Marsha
Casablanca/Pop fL]
213-650-8300

Furness, George
Atlantic [R]
213-278-9230

Gaiters, Bob
Arista/R&B [R]
213-550-0381

Gartand, Bob
Arista [L]
213-480-0808

Getler, Connie
Playboy [N
213-659-4080

Gldion, Pete
MCA& ]

213-985-4321
Goetz, Lindy

Phonogram-Merc. [L]
213-466-4571

Goldberg, Barry
20th Century [N]
213-657-8210

Goldrod, Marty
Arista [R]
213-550-0381

Graham, Don
Cream [N]
213-461-3288
Granger, Ron
Atlantic/R&B [R]
213-278-9230

Greenwald, Dave
Janus [L]
213-659-6444

Griftith, Gerald [R]
213-466-2481

Gross, Barry
Lifesong [N]
213-550-8886

Hakim, Jack
20th Cent. {N]
213-657-8210

Hamby, Larry
windsong [N}
213-550-7100

Harrington, Susan
Chrysalis [N]
213-550-0171
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Hartley, Mark
Caribou [N]
213-659-1301

Hernandez, Sammy
Record Merch
C&W-Disco
213-385-9161

Hill, Sondra
Capitol [N]
213-462-6252
Hinton, Bruce
Independent [1]
213-881-0037
Hodes, Mark
Mushroom [N}
213-659-9255
Holmes, Cecil
Casablanca [N]
213-650-8300
Holser, Thomas
Janus/college
213-659-6444
Hoppers, Shelly
MCA £N
213-985-4321
Horn, Sandy
Epic [L]
213-466-2481
Isgro, Joe
Motown [N]
213-468-3500
Jackson, Scott
ABC [N]
213-651-5530
Jefferson, Barbara
UA [
213-461-9141
Jenkins, Patrick
Chelsea/Disco [N]
213-273-4922
Jones, Tom
Arista [L]
213-550-0381
Kelly, Dan

wB [N]
213-846-9090
Kenyon, Kathy
Island [N]
213-874-7760
Kupps, Marty
Llfesong {N]
213-550-8886
Lane, Tim

Marsel
213-465-6130

Lanham, Ron
Elektra-Asylum {L]
213-849-3941

Lee, Ron
windsong [R
213-550-710

Levine, Ed
UA/R&B [N]
213-461-9141

Louls, Gary
Prelude Prod. [L]
213-342-9094

Mack, Marty
RCA/R&B [R}
213-461-9171

Mancuso, Fred
Island [N
213-874-7760
Martine, Pat
RCA (L]
213-461-9171
McCoy, Pat

Lifesong [R]}
213-550-8886

1
0

McGregor, Don
WB [N
213-846-9090
McManners, Wayne
MCA [L
213-768-3200
Mercer, Bob
Fantasy [R]
213-462-6409
Meyer, Chuck
MCA [N}
213-985-4321
Meyer, Steve
Capitol {N]
213-462-6252
Meyers, Leanne
independent [1]
213-656-202
Minor, Charlie
ABC [N]
213-651-5530
Moinet, Al
A&M [N]
213-469-2411
Mollica, Pete
A&My\n
213-469-2411
Montgomery, John
WB [N
213-846-9090

Mupo, Don
CTI LR;
213-273-7116

Muscolo, Tony
Anti-Muscolo
213-651-2383

Nathan, Marc
Ptayboy Ng
213-659-4080

Neigher, Rick
Shadybrook £N]
213-652-478
Newman, Louie
Janus
213-659-6444
Osborn, Bob
MCA [L]
213-768-3200
Paiva, Bob
London [R]
213-385-9161
Papale, Michael
lndependentél]
213-348-195
Peariman, Franci
Fantasy/AOR [N]
213-462-6409
Pfordresher, Bill
TK
213-782-6886
Phillips, Tommy
Cagitol/R&B L]
213-257-8224
Pipolo, Pat

UA [N]
213-461-9141
Plummer, Michael
Janus [R
213-659-6444
Rappaport, Paul
Columbia [R]
213-466-2481
Ratner; Marc
RSO [N]
213-278-1680
Ray, Tom
independent [i]
213-985-3560
Reichenbach, Chuck
Janus [R]
213-659-6444
Reingold, Buck

Chelsea [N]
213-273-4922
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Reingold, Nancy
Casablanca [N]
213-650-8300

Resnik, Steve
ABC [N]
213-651-5530
Richardson, Ron

Rec.Merch/R&B [L]
213-385-9161

Richland, Tony
Independent [
213-467-2151

Roker, Renny
Casablanca [N]
213-650-8300

Rowland, Steve
Atlantic
213-849-3941

Roy, Det
AT EN]
213-462-6933
Rush, Phil

Capricorn [N]
213-849-1371

Ryback, Kenny
Casablanca [N]
213-650-8300

Saul, Larry
Independent [1]
213-461-3734

Saul, Ro
Independent [l
213-461-3734

Scharf, Susan
Capltol [N
213-462-6252

Schesel, Arlene
Ariola/R&B [N]
213-659-6530

Schreiber, Carson
RCA/C&W [R]
213-461-9171

Schwartz, Pete
RCA [L]
213-461-9171

Schwartz, Red
independent [!]
213-826-703
Scott Jon
213 9554321
Scotti, Ben

Ben Scotti Promo
213-273-7017

Shannon, Scott
Casabtanca 5N]
213-650-8300

Siegal, Shelly
Musnroom[ 1
213-659-9255

Sheppard, Bunky
Motown/R&B [N]
213-468-3500

Smith, Bob
RSO [R]
213-278-1680
Smith, John

Blue Note EN]
213-461-9141

Spoon Laurne
Buddah [L]
213-278-6600

Stark, Howard
Ariola N]
213-659-6530

Stearns, Judy
20th Cent. [1N]
213-657-82

Stein, Burt
Elektra Asylum [N]
213-655-8280
Stolarski, Bob
Island
213-874-7760
Stowne, Don
Lifesong [N]
213- 550 886
Summers, Kelly

Independent [V}
213-881-0037

Swink, Kenne
wB [L]
213-849-3941
TAR Productions
Curtom
213-985-3560
Thacker, Tom
Chelisea [N]
213-273- 4922
Thagard, Chuck
Cotumbia [N]
213-466-2481
Thirtweil, Heldi
ABC [N]
213-651-5530
Thompson, Matt
Caplitoi [Li
213-257-8224

Thyret, Russ
WB [N
213-846-9090

Tillar, John [N]
Chelsea/MOR college
213-273-2922

Totolan, Rich
A&M [N]
213-469-2411

Turoff, Mel
Independent [l
213-761-8061

Tusken, Ray
CapltoI/AOR [N]
213-462-6252

Urso, Dave
WB [N]
213-846-9090

Wax, Steve
Elektra- -Asylum [N]
213-655-8280

Weliman, John
Piayboy {N]
213-659-4080

wendell, Bruce
Capitol [N]
213-462-6252

White, Dale
2 13-655&530

white, Ellen
MS Dist. [L]
213-875-3960

Whittemore, Don
independent [1]
213-OK-RADAR

Willlams, Warren
Cotumbia {L
213-466-2481

Wiison, Belinda
ABC/R&B L]
213-651-5530

Wilson, Josea

20th Cent/R&B {N]
213-657-8210
Wright, Don

RCA %N]
213-461-9171
Zeitler, Denny

Private Stock {R]
213-782-6910

3
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MACON

Moss, Al
Rabbit
912-746-2427

Rush, Phil
Capricorn [N]
912-745-8511

‘MADISON

Cox, Pat
Argus Records
608-939-0034

Pepper, Peter
Argus Records
608-939-0034

MEMPHIS

Bean, William
London/R&B (19}
901-774-4125

Bowles, Bruce
Polydor MGM [L]}
901-767-5659

Brotherton, Janet
Independent (1]
901-458-1421

Bryan, Jim
Elektra-Asylum (L]
901-332-1140

Burt, Don
Iindependent [1]
901-726-416

Colbert, June
Arista [R]
901-767-8783

Cordell, Butch
Handieman {L]
901-332-3650

Daniels, Stan
tndependent [I]
901-743-350

Davis, Richard

wB [L
901-363-7816
Duck, Harvey
Hellicher Bros. (]
901-454-1286
Fleischman, Jaye

independent [1]
901-726-4167

Fleshman, David

Atlantlc/Pop R&B {L]

901-274-3749

Fioyd, Jerry
Polydor
901-358-6450

Hill, Rusty
RCA gL]
901-795-3773

Kautfman, Courtney
Southern Rec. Promo
901-458-1421

King, John
tndependent [}
901-458-1421

Lacker, Marty
independent [}
901-346-493

Luna, Doris
So. Rec. Promo [
901-458-1421

Matthews, Gideon
godependent £l
1-458-142]

MclLemore, Lee
Hot Line [L]
901-525-0756

Melvin, Sid
Heilicher Bros. [R]
901-454-1286

Pearce, Bill
Independent {11
901-452-8594

Philpot, Andy
Heilicher Bros. (L]
901-454-1286

Ritey, Tim

So. Rec. Promo (I]
901-458-1421
Shuler Johnny
901 372 1951
Spendlove, Bob
RCA [R
901-362-6165
Terry, J. Stantey
Fantasy [R]
901-454-1286
Turner, Frank
20th Century [R}
901-725-6830
Wade, Bill

Heilicher Bros. [LT
901-454-1286

Young, Joseph
ABC/R&B {L]
901-947-1492

MIAMI

Bennett, 8ill
Epic [L
305-893-7030
Browning, Chuck
wBe (L
305-891-4511
Chavous George
K [N
305 888-1685

Ciark, John
ABC/R&B [L]
305-557-1758

Gibson, Jack
Spring Rec. [R]
305-423-4931

Hargrave, Larry
Independent [L}
305-485-029
305-462-766

Johnson, Gary
Capitol f
305-592- 3810

Lambert, Eddie
Polydor-MGM [L]
305-592-6839

Lester V\iayne
305 685-76Q1.

Luthin, George
Capitol (L]
305-592-3810

Mazzeta, Tom
Phonogram Merc {L.]
305-592-6839

Moore, Tom
Independent [I]
305-431-8472

Perrr Bob
Heillcher Bros. (L]
305-685-7601

Prager, Mike
Atlantic
305-891-4511

Preskell, Moe
TK Records [N]
305-888-1685

Schavous, George
TK Records [N]
305-888-1685
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Schaeffer, Gary
TK Records EN]
305-888-168

Schwartz, Marty
Elektra-Asylum [L]
305-891-4511
Sgro, Tom
Columbia [L]
305-893-7030
Smiley, Howard
TK Records
305-888-1685
Smith, Milton
TK Records
305-888-1685
van Durand, Ken
RCA L]
305-871-2287
Witsell, Ralph

CA (L]
305-592-5140
Zimmerman, Train

ABC
305-274-4127
MINNEAPOLIS

Benson, Pamela
Atlantic [L]
612-835-7253

Boylan, Brian
MCA 5L]
612-332-7428

Burd, David
Capitol [L]
612-927-4522

Diamond, Gary
Arista [R]
612-544-4201

Geslin, Ron
RCA [L]
612-831-5404
Golden, Alan

Elektra-Asylum [L]
612-835-7225

Goreman, Thom
A&M [L]
612-544-4201

Haneca, Gloria
Heilicher Bros. [R]
612-544-4201

Kehr, Timothy
20th Century [R]
612-929-5146

Knodle, Kerry
ABC (L]
612-920-1143
Lee, Doug

independent [I]
612-544-4487

Massie, Steve
Phonogram [L]
612-560-3753

Matthews, John
Capitol [L]
612-927-4522

McDevitt, Steve
Epic [L]
612-831-8626

Rooney, Brian
wB [L]
612-835-7255
Shultz, Cliff

Capitol [L]
612-927-4522

Siegel, Cliff
WB [R
612-835-7255

Walker, Bob
independent {1]
612-789-6637

Westcott, Mark
Columbia [L]
612-831-8626

wolk, Nate
Private Stock 1
612-374-9494

Yastic, Ken
Columbia
612-831-8626

NASHVILLE

Adams, Ted
Music City SL]
615-255-7315

Benson, Robert Jr.
Heart Wrmg. Impact
Rec. [N]
615-254-1051

Bundy, Ray
Music City [L]
615-255-7315

Casey, Joe
Columbia [N}
615-259-4321

Cheliman, Chuck
Independent [1}
615-329-9256

Conklin, Wade
Buddah [R]
615-242-1843

Cook, Glen
IRDA
615-244-7783

Davis, Ted
Monument C&W [N]
615-244-6

Ezell, David S
Independent [I]
615-834-5550

Fletcher, Terry |[N]
Elektra-Asylum/C&WwW
615-383-6461

Fisher, John
Hittsville [R]
615-356-9201

Flood, Chuck
CapltoI/C&W {N]
615-244-1842

Galante Joe
RCA/ caw gN]
615- 244 98

Hand, Pam
Polydor-MGM L]
615-244-8484

Hawkins, Hylton
UA/C&W [R]
615-255-7315

Hunter, Nick
Playboy/C&W [N]
615-244-6969

Keeley, Ed
Capitol/C&W
615-244-1842

Lawrence, Joanie
Phonogram Merc EL]
615-292-4583
Leffel, Frank
Phonogram-Merc [N]
615-244-3938
Lovelace, Paul
Monument [N]
615-244-6565
Mascoia, Eddie

RCA [R
615-244-9880
McEntee, Tom

GRT [N]
615-383-0800

Mims, Chuck

Spring [R]
615-385-2731
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Ornage, Allan
Alshire [N]
615-256-7162

Patton, Bob
independent [1]
615-833-8909
Peacock, Michette
Capitot (L]
615 244- 1842
Poindexter, Bill
ABC-Dot
615-385-0840
Pride, Jack
Polydor-MGM [N}
615-244-8484
Seabolt, Jerry
UA
615-329-9356
Sharp, Jim
Columbia [L}
615-244-6565
Shults, Lynn
UA [N]
615-244-9880
Solinski, Nancy

independent [1]
615-834-5550

Steinhauer, Matt [N}

Heart Wrmg. Impact
615-254-1051

Sun, Joe
London/C&W [N)
615-255-2675

Suttle, Mike
Elektra- Asylum [L]
615-383-6461

Theis, Arnold
Alshire [N]
615-256-7162

Tsilis, Leon
MCA [L]
615-256-7017

Vail, Fred
GRT gN]
615-383-0800

williams, Bill
Capitol/C&W [N]
615-244-1842

Woodward, David
inti. Rec Dist [N]
615-244-7783

Wood, Curtis
Country intl. [N]
615-255-8076

Wunsch, Roy
Epic/C&W [N}
615-259-4321

NEW ORLEANS

Barrett, Jerry
wWB [L
504-288-6166
Chaisson, Stan
Independent [1]
504-282-2056
Delatte, Mel
ABC [L]
504-455-6750
Moorehead, Waiter
Atlantic [L]
504-523-0684
Pillott, Fred

Columbia L}
504-524-4546

Robin, Bob
lndependent [E)]
504-837-4180

NEW YORK

Able, Bill
Independent [£3]
212-875-4573

Acosta, Teddy
Salsoul [N]
212-889-7340
Aliberte, Ric
Elektra-Asylum [R]
212-484-8030
Amols, Merv
Capitol L}
201-247-3573
Armond, Gene
UA [SR]
212-575-4931
Axler, Judy
Capitol [N]
212-757-7470
Barnes, Reggie
De-Lite [R]
212-757-6770
Ball, Tina
London
212-675-6060
Boss Harry
212 7&9 7500

Beece, Michael
RCA [N]
212-598-8204
Berg, Doree
RCA BL]
212-598-8837

Bermingham, Roy
Routette [L]
212-757-9880

Bernardo, Ms. Mike
Columbia/R&B [L]
212-898-1900

Blardo, Joshua
Chrysatis [R]
212-535-1292

Bly, Stan
Arista [N]
212-751-6081

Brown, John
ABC/R&B (L)
212-581-7777

Brown, Paul
Independent [}
212-687-3071

Buliard, Clarence
Atlantlc/R&B L)
212-484-8580

Buttice
Bearsville
212-751-7030

Caviano, Ray

Gary

TK Records/Disco [N]

212-752-0160

Cataldo, Bil}
Atlantic
212-484-8580

Chambers, Robert
MCA [L]
212-759-7500

Chatman, Denise
Salsoul/Disco
212-889-7340

Chavous, George
Columbia/R&B [R]
212-898-1900

Chlanda, Sheila
Columbia [N]
212-975-5275

Colberg, Dan
Columbia [R)
212-898-1900

Colbert, Phil
London/R&B [N]
212-675-6060
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Colquitt, Gil
Columbia
212-898-1900

Cooper, Parry
Arista [N}
212-757-6081

Cossie, Tom
Buddah (N}
212-582-6900

Cresson, Steve
Amherst [L]
201-964-6222

Cruickshank, Carol
Arista/R&B [N]
212-489-7400

Dann, Lauret
Vanguard [N]
212-255-7732

D‘ Ariano, Ray
212 759 7500

Davies, John
NY Times Pub.
212-593-8200

Dempsey, Don
Columbia
212-975-5261

Donelson, Chip {N]
Polydor-MGM/R&B
212-977-7000

Emii, Sue
Big Tree {N]
212-489-0955

Erim,
Atlantlc/AOR [N]
212-484-6000

Faber, Nadeleine
Columbia [L]
212-898-1900
Falbert, Hank
Arista [N]
212-751-6081
Faraci, Vince
Atlantic {IN]
212-484-8161
Farber, Ron
A&M [R]
212-826-0477
Fisher, Earlean
ABC (L]
212-581-7777
Fishkin, Paul

Bearsville {N]
212-751-7030

Free I:Ra]y

212 -898-1900
Friedman, Larry
ABC (L]
212-581-7777
Friscia

Audlohaeuty (N])
212-757-7111

G., Rocky
Rocky G, Promo (i}
212-582-2748

Gabriel, Howard
Yazoo-Blue Goose (N}
212-255-3698

Gardner, Ann
Famous Music
212-333-3410

Gayles, Juggie
tndependent [I)
212-454-6593

Geller, Arnie
Polydor [N]
212-977-7000

Gilreath, Eddy
wB [R
212-832-0950

Goodman, Barry
MCA (L
212-759-7500

Gordon, Dennis
Roulette-Pyramid [N]
212-757-9880

Hali, Jerre
London [N]
212-675-6060

JHarrls Ray
rRcAa/kR&B [7NI
212-598-87

Hauer, Gunter
Atlantic/MOR [N]
212-484-6000

Henke, Kathy
London [N]
212-657-6060

Hurley, Ed
Vanguard (R}
212-255-7732

Hynes, Ed
Columbia R]
212-898-1

Irizarry, Iris
De-L.ite {N]
212-757-6770

Jaffe, Jerry
Polydor [N]
212-399-7100

Jeffries, Jim
Epic (N]
212-975-5281

Jerome, Bill
TK Records 5N]
212-484-858

Johnson, Hillery
Atlantic/R&B
212-484-6000

Kane, Peter
wB (L]
212-832-0950

Karamanos, Sam
Arista [N]
212-757-6081

Katzman, Gertie
Capitol [N
212-757-7470

Kije, Thomas
Independent [13
212-247-2159

King, Larry
Atlantic N&
2124846000

Klefner, Michael
Arista/LP $N}
212-757-608

Kiine, Dick
Atlantlc_&N&
212-484-6000
Knesz, Mar 0
Atlantic ]
212-484-6000
Krelsberg, Jack
ddah
212‘582-6900
Krell, Stan
Brut [N]
212-675-6060
La Patin, Nat
Vanguard {N]
212-255-7732
Lawnter, Allen
Lifesong
212- 752-3033
Lawton, Clarence
201-833-8038
201-833-8088
Leeds, Harvey

Columbia [R}
212-898-1900
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Leeds, Steve
Atlantic
212-484-6000

Lesiie, ira
Roulette-Pyramid [N]
212-757-9880

Lewow, Louis
Private Stock [N]
212-397-1600

Libowi, Judy
Atlantic/College [N]
212-484-6000

Lott, Alan
Buddah [N]
212-582-6900

Love, Noel
Private Stock [N]
212-397-1600

MacDonald, Gerry
Choice Records
516-671-7299

Mack, Richard
Columbia [N]
212-975-4321

Maria, Nick
Atlantic [R]
212-484-8580

Matthews, Matty
Columbia [L]
212-898-1900

McKilroy, Kathy
Safsoul [N]
212-889-7340

Mellilio, Dom
Country Intl. [N]
212-581-5516

Monteiro, Stan
Columbia [N]
212-975-5275

Montgomery, Jean
Buddah [N]
212-582-69Q0

Moore, Norm
Apex Martin [L]
201-923-7474

Morrell, Dave
20th Century [R]
212-397-8552

Mosley, Ron
RCA/Special [N]
212-598-5900

Nakano, Carolynn
London [N]
212-675-6060

Nestro, Frank
Alpha Dist. [R]
212-586-6200

Q'Brien, Walter
ATV-Pye/FM [N]
212-826-9636

Olivieri, Mike
wB [R
212-832-0950

Palmese, Jane
Island [L]
212-757-5026

Palmese, Richard
Arista [N]
212-489-7400

Parsons, Matt
Capitol/R&B [N]
212-757-7470

Payne, Jake
Country Inth. [N]
212-581-5516

Perls, Nick
Yazoo-Blue Goose
212-255-3698

Pillot, Mike
Columbia [N]
212-975-5275

Powell, Tim
Fantasy [R]
212-757-2134

Price, Stan
De-Lite [N]
212-757-6770

Puvogei, Kenny
wB (L
212-832-0950

Roberts, Randy
Polydor-MGM [L]
212-977-7000

Robinson, Primus
Atlantic/R&B [N]
212-484-6000

Rodriguez, Ruben
Motown/Black [R]
212-345-5841

Rosen, Herb
independent [1]
212-799-5220

Rosen, Howard
Private Stock [(N]
212-397-1600

Rosengard, Beth
Atlantic [N]
212-484-6000

Rosengardner, Vince
Atlantic [N]
212-484-6000

Rosner, Ben
Independent [1]
212-765-2342

Ross, Jerry
Malverne Dist. [L]
212-392-5700

Rossi, George
AL]
212-484-4850

Rubin, Norman
TK Records
212-752-0160

Ruppert, Fred
Polydor-MGM [N]
212-977-7000

Russo, Bob
Lifesong&R]
212-752-3033

Ryan, Kathy
De-Lite [N]
212-757-6770

Scaffidi, Len
Sire-Passport [N}
212-595-5500

Sherwood, Bob
Columbia [N]
212-975-5275

Shindier, Bruce
Elektra-Asylum L]
212-484-8580

Shifran, Jerry
independent/R&B [i]
East Coast

Shulman, Moe
Alpha Dist.
212-586-6200
Siegel, Niles

Polydor-MGM [IN]
212-977-7000

Simon, Arty
Beta Dist. [R]
212-239-0440

Sirotta, irwin
Capitol/AOR
212-757-7470

Slaughter, Vernon
Columbia [N]
212-898-1900

Sperling, Bruce
Capitol fL]
212-757-7470
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Spero, Harry
Midland Rec. [N]
212-541-5100

Spitalsky, Bill
Spring [N]

212- 581-6100
Staton, Bill

CTI Records [N]
212-489-6120

Stiles, Cal [N]

Roulette-Pyramid/R&B

212-757-9880
Swng. Rick
Epic [R]
212 898-1900

Talbert, Hank
Arista/R&B [N]
212-489-7400

Tessman, Bruce
WEA [L
212-484-4850

Thomas, George
Country Intl.
212-581-5516

Todd, David
RCA/Disco [N]
212-598-5900

Totoian, Rich
A& M
212-826-0477

Vanderbilt, Dick
Big Tree [N]
212-489-0955

Vargas, Sammy
Phonogram-Merc. [L]
212-233-6062

Wallach, Mickey
ABC [L
212-581-7777
516-883-8772

West, Frank
RCA/R&B [L]
212-598-8837

OKLAHOMA CITY

Tyler, Pete
independent (1]
405-427-7266

PHILADELPHIA

Abrams, Barry
Arista [L]
215-232-6950

Alden, Rick
Atlantic [L]
609-234-5600

Armour, Jerry
Phonogram-Merc. [L]
609-667-1516

Baitzell, Joe
Elektra-Asylum [L]
609-234-5600
Betencourt, John
RCA [R]
609-779-0920
Brooks, Alonzo
Pear| Harbor [N]
215-747-0613
Campelione, Joe
Chips Dist/Pop [L]
215-226-4600
Cervino, Rich
RCA [L]
609-779-0920
Cohen, Larry
Universal Dist. [L]
215-232-6950
Collier, George
Atlantic [R]
609-234-5600

Combs, Harry

Phila. Intl. {N]
215-985-0900
Cox, Pat

Argus
609-939-0034

Davis, Jim
Universal Dist.
215-232-3333

Dee, Buddy
Atlantic/R&B
609-234-5600

Desipio, Fred
independent [1]
215-260-9429

Edmondson, A!
Universal Dist. L]
215-CE2-6950

Field, Arthur
Capitol (L]
215-835-2450

Gordon, Herb
Columbia [L]
215-839-0246

Hendricks, Billy
independent [1]
215-365-2751

Johnson, Chappy
Motown/R&B [R]
215-848-3683

Johnson, Varnell
UA/R&B [R]
215-232-6950

Kanofsky, Len
MCA [L
609-854-5810

Kennedy, Biff
Epic [L]
215 839-0246

Kennedy, Tom
Universal Dist. {L]
215-232-6950

Martin, Marcus
Chips Dist. /R&B [Ll
215-226-46

McKissick, Armand
Columbia/R&B [L]
215-839-0246

\l}/lvilanese, Ray
609-234-5600

Papper, Peter
Arg us[ ]
609 939-0034

‘Patterson, Gabby
Casablanc ‘{Black [R]
215-726-3

Pitts, Greg
Atlantlc/Black ]
609-234-5600

Richards, Reds
Epic
215-975-5281

Rudman, Katl
lndependent [y
609-428-8640

Sciarra, Frankie
Independent [1]
215-839-7950

Silber, Gii
Polydor-MmGM (L]
609-667-3190

Silver, Bobbi
Island [R]
215-922-6774
Singer, Matty
ABC
609-858-6464
Spratley, Leonard

Pear! Harbor [N]
215-747-0613
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Tambura, Rich
ABC
609-858-6464
Uncango, Chris
Atlantic '[L]
609-234-5600
Vogel, Sam

Universal Dist. Ll
215-232-3333

PHOENIX

Rivers, Fred
Assoc. Dist. [R]
602-278-5584
Souvall, Patty
Alta Dist. [L]
602-269-1411
Turner, Bruce

Alta Dist. [L]
602-269-1411

PITTSBURGH

Kelly, Dan
wB [L]
412-562-0909
Turner, Leo
tndependent [l
412-441-7440
Wallace, Mark
wB [L
412-562-0909
Zurich, Bob
Istand
412-835-8030

RALEIGH

Brooks, Billy
De-Lite [L]
919-784-5204

Senn, Rob
Epic [L]

919-781-4359
Senn, Rob
Epic [L]
919-781-4359

RICHMOND

Kimmel, David
WEA [L]
804-355-2972

SAN FRANCISCO

Avner, Freddie
PRT {L]
415-451-1318

Bettencourt, John
ABC [L
415-673-3050
Blume, Augie

27th Music Promo
415-457-0215

Blume, Nancy
27th Music Promo
415-457-0215

Bravey, Brad
MS Dist. [L])
415-981-1210

Brown, Mick
independent [1}
415-282-5798
Calloway, walt
Atlantic/R&B [L]
415441-6111
Campbell, Jack
UA [L
415-981-8787
Chaltas, George
Columbia
415-495-6910
Forman, Dave
RCA
415-864-7900
Forster, Dick
independent {1]
415-388-3071
Galiliani, Rick
A&M
415-981-1210
Galliani, Lou
Elektra-Asylum [R]
415-441-6111
Hix, Bruce

Rec. Merch. %I]
415-285-095
Jones, J.J.

KM Prod.
415-562-5505
Karp, Larry
Rec. Merch. 5L]
415-285-095
Keane, Bert

WB [L]
415-441-6111

Kilmartin, Mike
MS Dist. [L]
415-981-8787
Leaver Rosemary
27 Music
415-457-0215
Mangrum, George
MCA EL
415-543-6880
Marcus, Cristie Joi
Fantasy [N]
415-549-2500
Marshall, Dave
Fantasy [N]
415-549-2500
Middag, Ron
tndependent [
415-457-5722
Newman, Joel
Epic {L]
415-495-6910
Newmark, David
RCA %R]
415-864-7900

(o) She[a ]Bud
415495 6310
Pruski, Phil
PRT [L]
415-451-1518
Reuther,

London
415-441-6333

Kenny

Salstone, Susan
MS Dist [L]
415-981-1210

Schiaidler, Bruce
Elektra-Asylum [L]
415-441-6111

Shields, Jack
MS Dist.
415-223-2611

Tashjman, Ralph
Independent
415-282-5798

Thompson, Sandy
Capitol [L]
415-771-3210

Traeger, Jeff
Polydor -MGM {L]
415-383-6300

Ursery, Bob
Fantasy/R&B [N}
415-549-2500
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Walters, Carl
wB [L]
415-441-6111
Willlams, Karen

Arista [L]
415-981-1210

Zell, Michael
27th Music Promo
415-457-0215

SEATTLE

Alhadeff, Michael
Ariola
206-632-7107

Bergamo, ‘Al
Craig Corp.
206-575-0294

Brett, Sue

wB [L]
206-575-0190
Chance, Dave
Elektra- -Asylum [L]
206-575-0190
Feidman, Gregg
ABC
206-365-2009
Flynn, Dan
ABC/Dist. [L]
206-763-8600
Holiday, Dan
20th Century [R]
206-763-8600
Morris, Jerry
independent [1]
206-937-3950
Murray, Chris

Chelsea [R]
206-745-0196

Nesbitt, Robert
ABC [L]
206-763-8600
Reymann, Larry
Columbia [L]
206-575-0931
Richter, Nancy
RCA [L
206-242-5710
Rowley, Michael
RCA Dist. [R]
206-763-8600
Scharbert, Bob
A&M

&
206-763-8600

Siler, Sandy
Atlantic [L]
206-575-0190
Smith, Bob
Columbia (L]
206-575-0296
Yazzolino, Gwen
UA [R]
206-763-8600
Zafthier, Fres
Epic [L]
206-575-0295
SHREVEPORT
Lewis, Lenny

Stan's Records [L]
318-222-7182

ST. LOUIS

Anderson, Kim
WB [
314-862-1030
Bence, Carl
Hittsviile Dist. L]
314-997-1800
Bingslager, Randy
Polydor [L]
314-878-4695

Bruner, Glen

Roberts Rec. Dist, (L]

314-621-7171
Burman, Jean
MCA [L]
314-291-7744
Couzart, Mel

independent [I]
314-533-7957

Denonovich, Gene
Columbia [L]
314-878-4004

Eiz, Ron
Columbia [R]
314-878-4004

Kranzberg, Scott
Hittsville Dist [L]
#314-997-1800

Lemoins, Mike
Roberts Dist. [L]
314-621-7171

Martinovich, Mike
Epic [L]
314-878-4004

Murphy, Bud
Attantic [L]
314-862-1030

Rollison, Eart
Columbia
314-878-4004
Salah, Jim
Iindependent [I]
314-652-8183
Schnepp, Ray
WB (L
314-434-8573
Schwan, Richard
Epic [R
314-878-4004
Seibe, Steve

A
314-567-5081
Swengros, Dave
Columbia
314-878-4004
Williams, Mike

RCA/Black [R]
314-567-5081

TAMPA

Schoenberger, John
ABC [
813-985-1793

TOPEKA

Ware, Dick
Columbia (L]
913-432-0582

WASHINGTON

Block, Bernie
De-Lite [R]
202-757-6770

Bowie, Geraid
Schwartz Bros. [L]
202-529-5700

WICHITA

Miller, Mal
Friends {1 Music [L]
316-686-7496
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AKRON, OHIO

RANK - 54. POPULATION: Metro 5563,900/Total 2,477,500 [Black
8%] ECONOMY : The home of the rubber industry. Diversified mix of
industries including research and service, chemicals, metals. Also a
trucking center. HOME OF: Eleven colleges within a 30-mile radius,
including Kent State. RECOMMENDED ACCOMMODATIONS: Cas-
cade Holiday Inn (downtown), Imperial House (near airport). SPECIAL
PLACES OF INTEREST: E. J. Thomas Performing Arts Hall, World
Series of Goif Championship, All American Soap Box Derby. COST OF
LIVING: Regular gasoline 56c; two bedroom apartment (unfurnished)
$205; state sales tax 4%; city income tax 1.5%; state income tax 1% to
3% %. GRASS: Pretty lax attitude overall.

SUMMARY : PD Bobby Knight moves from WCUE to WKKD (formerly
WCUE-FM}. Acceptance of WKKD's new 50KW was *immediate and
impressive in the Akron/Canton area. Akron is divided in musical tastes
— West-Rock & Roll; South-more Country; North Akron-MOR and
Blues; East-almost all Soul. Interesting that two of the highest rated ra-
dio stations in this market are located in Cleveland. The average age
range is 18 to 40. Radio people frequent Balaun’s Village Restaurant,
lacomini‘s, Brown Derby, Marcels, and the Gallery. Good clubs for Ak-
ron are the Big Apple and Red’s. Akron could definitely be called a hot-
bed of sports. Professional teams include baseball, basketball, football,
hockey, tennis and bowling. In fact, a Bowling Hall of Fame has just re-
cently been completed here and the World Series of Bowling is held
here. The universities are also very competitive in sports amongst them-
selves. At least 35% of the people who attend professional functions in
nearby Cleveland are from the Akron-Canton area.

AM

WAKR 1590 MOR

WCUE 1150 Top 40

WHLO 640 News

WKNT 1520 MOR/Black
WSLR 1350 Modern Country

Fv

WAEZ 975 Beautiful
WKDD 965 AOR
WKNT 100.1 MOR/Black
WDBN Beautiful

MICHIGAN

WINVAIASNNDY

onio

INDIANA

S Columbus 3
Dayten Bees
.

Cincinnati
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ALBANY-SCHENECTADY-TROY, NEW YORK

RANK - 42. POPULATION: Metro 797,800/TOTAL 1,262,400 (Black
3%). ECONOMY : Major employers are Sterling Drug, Niagara Mohawk,
State of New York, New York Telephone, Albany Medical Center.
HOME OF: 17 colleges and universities. RECOMMENDED ACCOMMO-
DATIONS: Sheraton Roundtown, Hyatt House, Americana Inn (near
airport). SPECIAL PLACES OF INTEREST: Saratoga Spa, Lake
George, The Adirondack Mountains. COST OF LIVING: Regular gas
55.9¢; 1-bedroom apt $250 furn, $180 unfurn. GRASS: Use with cau-
tion. SALARIES: DJs average $165-300/week. SUMMARY : During the
last quarter WWOM has quietly dropped beautiful music in favor of
Bonneville’s MOR service. WHSH and WROW-FM took advantage of
this change to try to grab WWOM’s listeners. People in radio don’t
spend much time together because it is such a competitive market with-
in itself. The Fountains and Saratoga Performing Arts Center are the
concert facilities. Saratoga, about 40 miles away, provides most of the
entertainment with the horse racing season and concerts in the summer.
The two favorite restaurants are Gideon Puttnam (also a hotel} and the
Country Gentleman. Near all three cities is the proverbial hotel strip,
with the Turf Inn (also has a locally favorite club) and the usual chains.
Albany is the capital of the Empire State; the whole state government
complex is here. Port of Albany is a world port. The people are conser-
vative, and that includes the colleges.

AM

WABY 1400 News

WGY 810 Ad. Contemp.

WHAZ 1330 Religious

WOKO 1460 Country

WPTR 1540 Top 40

WQBK 1300 Talk

WQaBK 1300 Talk

WROW 590 Beautiful

WTRY 980 Top 40

WWWD 1240 Top 40

FM

WFLY 923 Top 40 & E
WGFM 995 Top 40 R g o
WGNA 107.7 Mod. Country Y
WHRL 103.1 Beautiful 3
WHSH 106 Beautiful z
WQBK  103.9 AOR

WROW 955 Beautiful 2 -
WWOM 100.9 MOR MASSALHUSETY

PENNSYLVANIA
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ALBUQUERQUE, N.M.

RANK - 91. POPULATION: Metro 306,100/Total 506,700 [Black 4%,
Spanish/American 35%, Other 15%) . ECONOMY : Sandia Corp (nutiear
study), electronics industry and Levi-Strauss are the major industries,
Tourism. HOME OF: University of New Mexico, University of Albu-
querque, Kirtland Air Force Base. RECOMMENDED ACCOMMODA-
TIONS: Four Seasons, Hilton, Albuquerque Inn (downtown), Marina
Hotel (airport), Holiday Inn, Sheraton Oid Town. SPECIAL PLACES
OF INTEREST: Sandia Peak Tramway {longest aerial tramway in North
America), Old Town, Sandia Mountains {skiing). COST OF LIVING:
Regular gasolines 57¢; 1 bedroom apt {unfurn $180, furn $210; sales
tax 4%%. GRASS: Because of college influence there it's sort of okay.
SALARIES: Disc jockeys average from $125-600/wk. SUMMARY : Al-
buquerque is one of the oldest metropolitan cities in the nation. The
Spanish and Indian cuitural heritage of the city is evident everywhere.
The people are conservative aithough median age is relatively young due
to the colleges and Air Force Base. It is a fairly regular stop-off for tour
groups. Concert facilities are Johnson Gym and the University stadium.
DJs frequent EI Monte's and Ned's. Other places to wine and/or dine
are La Hacienda and High Noon in Old Town, and Efliot’s Nest {(disco).

AM

KABQ 1350 Spanish
KAMX 1520 Spanish
KDAZ 730 Country/Span.
KNWZ 1150 News
KKiM 1000 Religious
KOB 770 MOR
KPAR 1190 Beautiful
KQEO 920 Top 40
KRKE 610 Top 40
KRZY 1450 Country
KZIA 1580 Talk

™M

KHFM 96.3  Classical
KMYR 996 AOR
KOB 93.3 Beautiful A
KPAR 100.3 Beautiful 73
KRKE 94.1 Modern Country "X .
-
)

KRST 923 AOR

Atbuquerque
Te

ARIZONA
PR

® Roswali
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ALLENTOWN-BETHLEHEM-EASTON, PA

RANK - 60. POPULATION: Metro 510,000/Total 614,400 [Ethnic
8%]. ECONOMY: Major industries are Mack Truck, Beil Labs, Martin
Guitars, Bethlehem Steel, Dixie Cups, Schaeffer Breweries, Kraft Foods.
HOME OF: Lehigh University, Penn State and 7 other colleges and uni-
versities. RECOMMENDED ACCOMMODATIONS: Holiday Inn East &
West (airport), Sheraton Motor Inn {(downtown). PLACES OF INTER-
EST: Historic Bethlehem {founded 50 yrs before the revolution), Liber-
ty Bell Shrine, Rose Gardens. COST -OF LIVING: Regular gasoline 59.9
¢; 1 bedroom apt $210 furn, $175 unfurn; sales tax 6%. GRASS: Rela-
tively loose. SALARIES: Disc jockeys average from approximately
$120-195/wk. SUMMARY : This area is essentially exclusively a radio
market, as all the TV comes from New York or Philadelphia (except
one new station). This is the third largest population area in Pennsylva-
nia. There is a higher-than-average median age made evident by the ra-
do stations that dominate the market. Radio here is greatly influenced
by New York City and Philly, both being within easy driving distance.
Kutztown State and Muhienburg are the major concert colleges. A cou-
ple of the most attended clubs are Phase 5, The Mirage, The Library
and R.A.’s Place. In the last 10 years there has been an influx of people
that has balanced the once obvious “Pennsylvania Dutch” background
attitude.

AM

WAEB 790 Adult Contemp
WCRV 1580 Modern Country
WEEX 1230 Adult Contemp
WEST 1400 Talk

WGPA 1100 Oildies

WHOL 1600 Country

WKAP 1320 Adult Contemp
WSAN 1470 AOR

FM
WEZV 95.1 Adult Contemp.
WFM2Z 100.7 Varied/Talk
WLEV 96.1 Hit Parade
waaa 999 Beautiful
WXKW 104.1 Beautiful
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ALTOONA, PA.

RANK - 208. POPULATION: Metro 135,356/Total 485,300. ECONO-
MY: Conrail (handles the entire rail system), Sports Wear Factory and
agricuiture. HOME OF: Penn State University. RECOMMENDED AC-
COMMODATIONS: With the airport about 21 miles away the closest to
all is Sheraton Motor Inn. PLACES OF INTEREST: Horshoe Curve,
Baker Mansion, Lakemont Park. COST OF LIVING: Regular gas 52.9c;
1 bedroom apt $175 furn, $125 unfurn; sales tax 6%, income tax 2%.
SALARIES: DJs average $150-200/wk. SUMMARY : The radio market
has been stable for the past year. The only recent change has been
WFBG discontinuing their affiliation with ABC to become the first CBS
FM station in the country — they are live as of January 3, 1977. The
market is getting more competitive in radio, causing an upswing in in-
terest here. Jocks might frequent The Pub; other places to go are The
Grouse’s Nest (Sheraton), Sid’s Lounge, and the Box Seat. The major
urban problem is housing — rehabilitated projects are not rebuilding
fast enough. Altoona is situated in a valley which makes the entire area
scenically beautiful with clean air. The people are generally conservative.

AM

WFBG 1290 Top 40
WKMC 1370 Country
WRTA 1240 MOR
WVAM 1430 Top 40
FM

WFBG 98.1 Beautiful
WHGM 103.9 Religious
wJism 99.7 Religious
wvamM 100.1 Country

laxe R NEW YORK

VIRGINIA
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AMARILLO, TX.

RANK - 190. POPULATION: Metro 124,400/Total 347,800 [Black
6,784, Spanish/American 8,205(Metro)]. ECONOMY: lowa Beef
Processing, American Smelting & Refinery, Bell Helicopters, Levi-
Strauss, Cattle Feeding Industry. HOME OF: West Texas State, Amaril-
lo Jr. College, Texas State Tech., West Texas State University. RECOM-
MENDED ACCOMMODATIONS: Hilton Inn, Villa Inn, Howard John-
son’s (all between airport and city). SPECIAL PLACES OF INTEREST:
Helium Monument, Art Center, New Discovery Center (just opened),
State Park. COST OF LIVING: Regular gas 52c; 1 bedroom apt $190
furn, $160 unfurn; State sales tax 5%. GRASS: Up tight — 1 oz. misde-
meanor}. SALARIES: Disc jockeys average from approximately $600
to $1600 per month. SUMMARY : The peopie are conservative with an
average median age. The market is getting more competitive for radio as
the city is growing consistently. Some of the recommended places to
hit if you have reason to be there are Rhett Butler’s Restaurant (expen-
sive), a club called Fuzzies {some live music), and Cross Timbers Rest-
aurant. Sports are not a major interest here although they do have a
minor baseball team. There is some good fishing in the area and the
weather lends itself to being outdoors comfortably. The Civic Center
Coliseum seats over 8000 for concerts.

AM

KCAN 1510 Country

KDJW 1010 Modern Country
KGNC 710 MOR

KIXZ 940 Top 40

KPUR 1440 Top 40

Kaiz 1360 Aduit Contemp
KZIP 1310 Country

FM

KBUY 941 Country

KGNC 979 Beautiful
KaQiz 93.1 Adult Contemp. N §
KWAS 101.9 Religious I

OKLAROMA

HEW MEXICO

Deco, Ong,

L
2 ")
Austh
tonia
. &"‘
o,

I
Son An
\J

MEXICO
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ANCHORAGE, ALASKA

RANK - 146, POPULATION: Metro 132,900/Total 161,000. ECONO-
MY : Shifting from dependence on government and military funding to
private industry. Oil is the biggest factor in area development. HOME
OF: Alaskan Air Command’s Elemendorf Air Force Base, Ft. Richard-
son. RECOMMENDED ACCOMMODATIONS: The Convention Center
of the North, among others. PLACES OF INTEREST : Everything from
ice fishing to skiing. COST OF LIVING: 1 bedroom apt $300 furn,
$275 unfurn. SUMMARY : it is interesting to note that 3 of the top 4
radio stations are automated, indicating a swing toward automation in
the past year. A good place to find radio folks hanging out is the Bon-
fire Lounge. With the economy shifting to private industry, the growth
of the city is intense. Anchorage is not known for convention centers,
but is billed as the Air Crossroads of the World. Winter, understandably,
is not the social season. At this point, and for the next 2 or 3 years, ren-
tal units will definitely not be scarce, nor is there a scarcity of homes,
since pipeline construction is winding down.

AM

KANC 1080 Top 40

KBYR 700 News-Sports
KENI 550 News & Contemp.
KQFD 750 MOR/Gold
KHAR 590 Beautiful (auto)
KYAK 650 Country {auto
FM

KGOT 1013 AOR (auto)
KJzz 102.1 Jazz

KKLV 1039 Adult Cont. {auto)
KNIK 105.5 Beautiful
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ANN ARBOR, MICH.

RANK - 139.POPULATION: Metro 234,103/Total 109,000 [Black 7%, .
Other 2%] . ECONOMY : Aerospace research centers, private non-manu-
facturing, Ford & Chrysler plants. HOME OF: University of Michigan
and at least 4 other colleges or jr colleges. RECOMMENDED ACCOM-
MODATIONS: Briarwood Hilton {airport), Campus Inn, Holiday Inn
(downtown). COST OF LIVING: Regular gasoline .6ic; one bedroom
apt (furn) $250 (unfurn) $200; state sales tax 4%; state income tax
4.6%. GRASS: Five dollar law/fairly loose/they have a hash bash once a
year. SALARIES: Disc jockeys average from approximately $125 to
$225 per week. SUMMARY: A defined college town the people are
sophisticated due to such a high percentage being employed by the
universities. The stations here have to be concerned with Petroit as
some of the stations come in to Ann Arbor loud and clear. There are
many discos but a few of the most popular are Zelda’s Green House and
The Blue Frogge. There are also several good restaurants here {(many
ethnic): Chez Crepe, Gandhi Dancer and Seva. The median age here is
25 with such a large percentage of the population made up of students.

AM

WAAM 1600 Adult Contemp.
WNRS 1290 Country

WPAG 1050 Talk/MOR
WSDS 1480 Modern Country
WYFC 1520 Religious

Fm

WPAG 107.1 Same as AM
Country at night

wiaB 1029 AOR

N
CANADA [

Grond Rapids
.

Hint @
i Lansing

Detroll

Oeorborn g s

4 e
INDIANA i owo
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APPLETON-OSHKOSH, wiscC.

RANK - 121. POPULATION: Metro 231,000/Total 506,500 [Biack
1%} . ECONOMY : A wide variety of industries {over 100) include paper
products, speciality trucks (Fire trucks), sailboat hardware and the
home office of several national insurance companies. HOME OF:
Lawrence University, Institute of Paper Chemistry, University of
Wisconsin, Oshkosh, Fox Valley Tech Institute. RECOMMENDED AC-
COMMODATIONS: Midway Motor Lodge, Guest House Inn, Pioneer
inn Resort. PLACES OF INTEREST : Worcester Art Center, Green Owl
Home, Green Bay Packer Hall of Fame, Experimental Aircraft Assoc.
Convention {summer). COST OF LIVING: Regular gas 52.9¢c; 1 bed-
room apt $190 furn, $170 unfurn; sales tax 4% state income tax grad-
uated scale. GRASS: Beginning to loosen up. SALARIES: DJs average
$110-250/wk. SUMMARY : WAPL has just been sold, and their simul-
casting will be discontinued, with the FM maybe going toward an MOR
format. The cities are about 80 miles north of Milwaukee on Lake Win-
nebago and the Fox River. Basically a resort area, the atmosphere is re-
laxed and family-oriented. There’s some great fishing and hunting ar-
ound the area. Some of the clubs to know about are Fire Alarm, Cap-
tain’s Hideaway, The Left Guard, Mr. Roberts, The Night Hawk and
Bobby McGee’s. For restaurants,there’s Alex’s Crown, George's and
The Captain’s Steak Joint. The median age is over 27.

AM

WAGO 690 Adult Contemp
WAPL 1570 Modern Country
WHBY 1230 Adult Contemp
WKAU 1050 Top 40

WNAM 1280 Top 40

WYNE 1150 Top 40

WYTL 1490 Modern Country

FM

WAPL 105.7 Modern Country
WKAU 1049 Top 40

WMKC 96.7 Adult Contemp e e
WOSH 1039 Top40
WROE 943  Beautiful

MINNESOTA

finord
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ATLANTA, GA.

RANK - 18. POPULATION: Metro 1,383,000/Total 2,028,400 {Ethnic
22.3%]. ECONOMY : Retail and wholesale trades are the major indus-
tries. Manufacturing is next including textiles, apparel, furniture, paper
products, machinery and food products. There is also Lockheed of
Georgia. HOME OF: Over 70 private schools and 30 degree-granting
colleges, Jr colleges and universities as well as 3 vocational-technical
schools. Also Dobbins Air Force Base. RECOMMENDED ACCOMMO-
DATIONS: Royal Coach Inn, Journey’s Inn, Peachtree Plaza, Atlanta
Hilton, Holiday Inn, Hyatt Regency (near airport), Omni Int’l. PLACES
OF INTEREST : Six Flags, Stone Mountain, High Museum of Art, Thea-
tre of the Stars, Chatahoochie River for rafting and canoeing and the
Fox Theatre. COST OF LIVING: Regular gasoline 59¢; 1 bedroom apt
$170 unfurn; state sales tax 3%; state income tax 1-6%. GRASS: Pretty
up-tight. SALARIES: DJs average $15-30,000/yr. SUMMARY : Stations
in the area are trying to create more music flow on the air by rearrang-
ing their spots into longer commercial breaks. Atlanta is the state capi-
tol and one of the fastest-growing cities in the U.S. The median age is
about average. The main clubs (discos have taken over here) are Xandua,
Cisco’s, Reflections, 8ristols (live bands) and Coolies Electric Ball
Room (live music). The main concert halls are The Omni (17,000}, The
Civic Center (5,500), and The Fabulous Fox (4500). Some of the rest-
aurants recommended are Mimi's, The Sandpiper and Gregorie’s. Music
people can be found at Royal Coach Hotel, Tom Foolery, Holiday Inn
{Marietta), and The Sonesta Hotel.

AM FM

WAOK 1380 R&B WBIE 1015 Country
WAVO 1420 Raligious WCHK 1055 Same as AM
WCHK = 1290 Country WKLS  96.1 AOR

WCOB 1080 Beautiful WLTA 99.7 Beautiful
WFOM 1230 Top 40 WPCH 949  Beautiful
WGKA 1190 Classical WPLO 103.3 Country
WGST 920 Aduit Contemp waxl 94.1 Adult Contemp
WGUN 1010 Religious WSB 98.5 Beautiful

WHN 970 MOR WZGC 929 Top 40

WQAK 1310 Jazz

waxi 790 Adult Contemp
WRNG 680 Talk

WSs8 750 News

WSSA 1670 Modern Country
WXAP 860 Jazz

WYNX 1550 Religious

WYZE 1480 Solid Goid
WPLO 590 Country
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AUGUSTA, GEORGIA

RANK - 127. POPULATION: Metro 278,900/Total 529,700 (Ethnic
44%). ECONOMY : Major employers are the military, The Medical Cen-
ter, Continental Can, textiles, hospital supplies, and many diversified in-
dustries coming in. HOME OF: Ft. Bragg military base, medical and
dental colleges of Georgia, Augusta College, Paine College. RECOM-
MENDED ACCOMMODATIONS: Thunderbird Inn, The Towers, Ra-
mada Inn, Continental Masters Host Inn {airport), Executive House of
Augusta {downtown). PLACES OF INTEREST: Confederate Powder
Works, National Tournament Golf Course. COST OF LIVING: Regular
gasoline 55.9¢; 1 bedroom apt $145 furn, $125 unfurn; sales tax 3N,
county tax 1%. GRASS: Relatively lax (over 1 oz. felony). SALARIES:
DJs average $90-300/wk. SUMMARY : George Fisher, a top MOR per-
son in the area, moved from WGAC to WBIA, both of which had exten-
sive staff changes. WBIA is now MOR and WGAC is adult contemporary.
The people of Augusta are conservative and the influence of the col-
leges and medical schools gives the city an academic atmosphere. The
city is industrially wealthy growing in leaps and bounds. it's a very
competitive market mostly with Top 40 stations, Some of the favorite
places to go are The Thunderbird Inn Restaurant and The Executive
House restaurants, and The Town Tavern. The Man of War Lounge has
live music. Belle Auditorium is the concert facility, but the city is build-
ing a coliseum.

AM

WAKN 990 Top 40

WAUG 1050 Gospel

WwBBQ 1340 Top 40

WBIA 1230 MOR

WFNL 1600 Mod. Country
WGAC 580 Aduit Contemp.
WGUS 1380 Country

WLOW 1300 MOR

WRDW 1480 R&B

WTHB 1550 R&B

WVAP 1520 Country

FM

WAUG, 105.7 Top 40 Contemp.
WBBQ 104.3 Top 40

WGUS 102.3 Easy Listening
WLOW 959 MOR

WNEZ 99.3 Easy Listening
wWzzw  103.1 Hit Parade

e
PLORIDA
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AUSTIN, TEXAS

RANK - 92. POPULATION: Metro 303,600/Totai 402,200 [Latin
14.9%, Other 11.9%]. ECONOMY: Financeer thriving - land develop-
ment. HOME OF: University of Texas, St. Edwards University, Huston-
Tillotson, and several colleges and business schools. SPECIAL PLACES
OF INTEREST: Moonlight Tower (installed 1885). GRASS: Extremely
liberal. SALARIES: Disc jockeys average from approximately $550 to
$1500 per month. SUMMARY: There is some controversy as to the
current fate of progressive country in Austin. KiXL has switched from
Solid Gold to religious programming. Pioneer Broadcasting bought
KRMH and changed it to KCSW, going from rock to adult contempora-
ry format. Bob Joseph is the new PD. Music and radio peopie can be
found at Pelican’s Wharf and the Magic Time Machine. A couple of
clubs to try are the Armadillo World Headquarters and Castle Creek.
Disco chains have also moved into the area. The area is beautiful, sort
of nestled in the Texas hill country. The Texas economic boom has
brought a lot of new people into Austin, where people are beginning to
feel a job crunch. The amount of big-name acts who come into the area
is phenomenal, considering its size. Concerts are held at the Municipal
Auditorium.

AM

KixXL 970 Religious

KLBJ 590 MOR

KNOW 1490 Top 40

KOKE 1370 Modern Country
KVET 1300 Country

FM

KASE 100.7 Beautiful

KCSw 103.7 Adult Contemp.

KHF! 98.3 Top 40

KLBJ 93.7 AOR

KOKE 955 Prog. Country e

MEXICO
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BAKERSFIELD, CA.

RANK - 105. POPULATION: Metro 277,300/Total 436,300 [Spanish
15%, Black 8%]. ECONOMY: Oil, agriculture {No. 2 in national farm
income). HOME OF: Cal State Bakersfield, Bakersfield College. REC-
OMMENDED ACCOMMODATIONS: Bakersfield tnn, Hilton Inn,
Roadway. SPECIAL PLACES OF INTEREST: Lake lsabella, Kern
River, Wine Tasting Rooms. COST OF LIVING: Regular gasoline 68.9¢
one bedroom apt (furn) $190 (unfurn) $165; state sales tax 6%.
GRASS: Up-tight. SALARIES: Disc jockeys average from approximate-
ly $500-900/month. SUMMARY: There have been format changes by
many of the stations in the area. KGFM should be announcing their
program changes at any moment. KUZZ, formerly 800, Modern Coun-
try, is moving to KBIS's slot at 970. KBIS ceases to exist. At 80O is
KHIS with religious programming. KLYD AM and FM will split from si-
mulcasting. KGEE is now All News, not Conversaion. KUZZ-FM
changed its call letters to KKXX, and its format to AOR. KAFY went
through an extensive staff turnover, and Richard W. Irwin is the new
PD. The people here are very conservative and once settled in here they
never seem to want to leave. When the stock market crash in ‘29 hap-
pened and the recent recession hit, neither really affected Bakersfield
because it’s so self-contained. La Mucchi‘s Tam O Shanter (bar & food)
is a regular stop-off for record and radio people. A couple of other pla-
ces are The Mexicali, Bakersfield Inn and Maison Jaussaud. Otherwise,
it’s a pretty straight atmosphere.

AM

KAFY 550 Top 40
KERN 1410 Top 40

KGEE 1230 News

KHIS 800 Religious
KLYD 1350 MOR

KPMC 1560 News

Kuzz 970 Mod. Country
KWAC 1490 Spanish

FM

KGFM 1015 Ad. Contemp.
KHIS 96 Religious
KKXX 107.9 AOR

KLYD 94.1 MOR

MEXICO
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BALTIMORE, MD.

RANK - 14, POPULATION: Metro 1,725,200/Total 2,851,300 [Black
22.2%). ECONOMY : Steel is the major industry here. Other important
industries include shipbuilding, sugar refining, apparel, meat-packing,
missiles, etc. HOME OF: University of Maryland, John Hopkins Uni-
versity and several colleges. RECOMMENDED ACCOMMODATIONS:
Many major chains. SPECIAL PLACES OF INTEREST: Fort McHenry
(where Francis Scott Key wrote the words to the national anthem),
Baltimore and Ohio Railroad was chartered here in 1827 and still
running, the Preakness Festival in the spring. COST OF LIVING: Regu-
lar gas 56¢; 1 bedroom apt $225 furn, $200 unfurn; State sales tax 4%;
state income tax varies. GRASS: Cool it! SALARIES: Jocks make mini-
mum wage to $20,000/yr. SUMMARY : The Arbitron scandal must be
noted in news from here. Also, during the past quarter, WISZ was sold
to the owners of WFBR, and now is a Drake-Chenault subscriber. THe
city is one of mixed atmosphere. There is one section called ““The
Block’ which is the home of the best-known burlesque houses and bars
in the country. The historic Fells Point area is the scene of radio and
sports people’s hangouts such as Turkey Joe’s and The Horse You Rode
In On. Danny’s is a good restaurant, and for clubs, try Pecora’s and Hip-
popotamus. Baltimore is undergoing tremendous urban renewal, bring-
ing new interest and vitality to the city proper. The Inner Harbor acti-
vities include major name free concerts, while The Lyric, Painters Mill,
Center Stage, and the Civic Center house other concerts.

AM

WAVE 860 AOR

WBAL 1090 MOR

WBMD 750 Country

WCAO 600 Top 40

WEBB 1360 Black

WFBR 1300 Adult Contemp.

WISZ 1590 Mod. Country (daytime)

WITH 1230 AOR

WSID 1010 R&B/Oldies (daytime)

WTOW 1570 Religious

WWIN 1400 R&B e PENNSYLVANIA
FM = ‘
WBAL 97.9 News 3 /‘

WCAO 1027 Classical ~

wDJQ 104.3 Top 40

wisz 95.9 Adult Contemp. §
WKTK 105.7 Progressive ¥ &
WLIF 101.9 Beautiful *
WLPL 923 Top 40

WMAR 106.5 Beautiful

WPDC 93.1 Country

WRBS 95.1 Religious
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BATON ROUGE, LA.

RANK - 88. POPULATION: Metro 314,700/Total 525,800 [Black
29%]. ECONOMY : Petro-chemical hub of the South, refinery reps for
all majors with the Esso Humble the largest in the country. HOME OF:
Louisiana State University, Southern University, A&M Coliege. SPEC-
1AL PLACES OF INTEREST: Many historical sites. COST OF LiV-
ING: Regular gasoline 56¢; one bedroom apt {(furn) $190 {unfurn)
$150. GRASS: Conservative attitutes but laws toosely enforced. SAL-
ARIES: Disc jockeys average from approximately $8,000 to $15,000
per year. SUMMARY : Baton Rouge is a true southern college town
with heavy French influence. The people would be considered very con-
servative if nct for the balance of the college population. it's also one
of the stop-offs on the majority of the tour circuits. The Assembly Cen-
ter is an absolutely beautiful facility and attendance records are excel-
ient. Though radio people do not have any special hangouts, some good
restaurants are Jack Sabin’s and The Village. Clubs to try are the Cock-
pit, Carousel, and Embers.

AM

WIBR 1300 Top 40

WwJBO 1150 MOR

WKNR 1400

WLBI 1220 Country/Gospel
WLCS 910 Top 40

WLUX 1550 Religious
WSLG 1090 Mod Country
WXOK 1460 R&B

WYNK 1380 Mod Country
WAIL 1260 MOR (daytime)

FM

WFMF 1025 AOR

WAFB 98.1 Adult Contemp.
waxy 100.7 Beautiful
WYNK . 1015 Mod. Country

ASNANSAS

198

www americanradiohistorv com


www.americanradiohistory.com

ferly Report Radio Quarterly Report Radio Quarterly Radid

BEAUMONT-PORT ARTHUR-ORANGE, TEXAS

RANK: 99. POPULATION : Metro 286,900/T otal 375,900 (Black 33%).
ECONOMY : The major industries are petrochemicals, rice farming, and
tumber. HOME OF: Lamar State University, Port Arthur College. PLA-
CES OF INTEREST: The Southeast Texas State Fair, Neches River
Festival, Spindletop Museum. COST OF LIVING: Regular gas 52c¢; 1
bedroom apt $210 furn, few unfurn available. State sales tax 5%.
GRASS: Take carel SALARIES: DJs make minimum wage to $1500/
month. SUMMARY: A new station should be on the air in the first few
months of 1977 — they’ve been working on it for about a year. Format,
call letters, etc., are unknown at press time. Several changes have oc-
curred during the past quarter: KBPO is now KQXY, Beautiful Music;
KTRM FM is KIEL with a Beautiful, not Religious, format; KLV has
gone from Adult Contemporary to Country. There are new PDs at
KLVI, KWIC and KAYC. The market is very competitive, with 15 sta-
tions in the area, also suffering from Houston penetration. Most of the
Top 40 stations now have 4-hour board shifts. The people in the area
are very consefvative, with a major Cajun influence apparent. The area’s
claim to fame is as the birthplace of Janis Joplin, Johnny and Edgar
Winter, and the most NFL players of any high school (Beaumont} in
the country. Houston and Lake George are drivable for entertainment,
but radio people in Beaumont can be found at Steak & Ale, Gallaghers,
The Handlebar and Restaurant, or Al’s {Pt. Arthur) for seafood. Discos
have also invaded this area. Horse racing is only a few miles away, in
l_ouisiana.

AM

KAYC 1450 Top 40

KIEL 990 Beautiful

KJET 1380 Black

KLVI 560 Country

KOGT 1600 Adult Contemp.

KOLE 1340 Top 40

KPAC 1250 Block/MOR -

KYKR 1510 Prog. Country =

FM

KAYD 975 Prog. AOR

KIEL 95.1 Religious

KOBS 104.5 Aduit Contemp. .

KPAC 985 Beautiful oge3nad 2
Kaxy 94.1 Beautiful ~Rerve 5
KWIC 108 Top 40 : v
KYKR 933 Prog. Country 2

MEXICO
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BILOXI-GULFPORT, MISS.

RANK - 179. POPULATION: Metro 46,497/Total 320,000 (Ethnic
ECONOMY: Tourism, Keesler AFB, Seafood Industry, Shipbuilding,
Steel Works, Government 70% of income. HOME OF: Keesler AFB
{over 20,000 personnel). RECOMMENDED ACCOMMODATIONS:
Magnotia Hotel (built in 1847}, Hilton, Sheraton. SPECIAL PLACES
OF INTEREST: Old French House, Beauvoir (last home of Jefferson
Davis}), Biloxi Lighthouse, Seafood Industry Trail, Magnolia Hotel
Museum, and many others, COST OF LIVING: Regular gasoline 56¢-
63c; one bedroom apt (furn) $175 (unfurn) $146; state sales tax 5%
state income tax 3% on first $5,000, 4% on rest; no industrial tax.
GRASS: Strict. SALARIES: Disc jockeys average from approximately
$125 to $200 per week. SUMMARY : Biloxi is one of the oldest cities
in the U.S., predating Mobile and New Orleans. The people are very
traditionalized and take pride in keeping it that way. There are numer-
ous places to see since so much of the city has been kept in tact from it’s
beginning. The Gulf Coast Colosium (seats 10,000} is due to open next
summer and will be an excellent facility. The Sanger Theatre (seats
1245) and The Buena Vista Hotel {1500} are good existing facilities. If
you want to take a friend to dinner try The O!d French House {tons of
atmosphere} and for clubs try Club 21, The River Queen (in the Sheri-
dan), The Gringos Room, to name a few. Radio people’s nightspots are
thpa Ramada Longbeach and the Biloxi Queen Lounge {Sheraton).
A

WGCM 1240 MOR

WGUF 1130 Country

wWLOX 1490 Aduit Contemp
WROA 1390 Top 40

WVMI 570 Country

FM

WQID 937 Top40

WROA 107.1 Beautiful

WTAM 102.3 Black L |

YWveyiy
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BIRMINGHAM, ALA. “
RANK - 45, POPULATION: Metro 630,700/Total 1,375,400 [Black
42%, Other 20%]. ECONOMY: Distribution center of cotton. Steel
industry, considered the industrial city of the south. HOME OF: Uni-
versity of Alabama, Sanford University and 11 colleges. RECOMMEN-
DED ACCOMMODATIONS: Kahier Plaza, Hyatt House, Sheraton, Par-
liament House. PLACES OF INTEREST: Vulcan {world's largest iron
statue), Botanical Gardens, Jimmy Morgan Zoo, Morris Ave. COST OF
LIVING: Regular gas 54c; 1 bedroom apt $220 furn, $180 unfurn;
state sales tax 6%; state income tax 5%; occupational tax 1%. SALA-
RIES: Disc jockeys average $120-250/wk. SUMMARY : The people are
southern conservative with a strong undercurrent of liberal young. The
arts are emphasized. The climate is moderate, and it's 3 hours to the
Gulf. The city is about 156 miles from Atlanta. Radio people can be
found at Victoria Station or Morris House.

AM

WAPI 1070 Top 40
WATV 900 Black
WBUL 1220 Black
WCRT 1260 Adult/MOR
WENN 1320 R&B
WERC 960 Top 40
WJILD 1400 Black
WLPH 1480 Religious
WSGN 610 Top 40
WVOK 690 Top 40
WYAM 1450 Country
WYDE 850 Modern Country

FMm

WAPI 945 Hit Parade
wDJC 93.7 Religious

WENN 107.7 R&B

WERC 1069 AOR

WQEZ 965 Beautiful

W2ZK 104.7 Modern Country

TENNESSEE -

e St

s

LTI
wo101?

FLORIDA
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BOSTON, MASS.

RANK - 6. POPULATION: Metro 2,972,800/Total 5,646,400. ECON-
OMY : Chief U.S. wool market and fishing port, textile, meat-packing,
electrical equipment, iron and steel products, chemicals and beverages.
HOME OF : Harvard, M.I1.T., Tufts, Boston University and many more.
RECOMMENDED ACCOMMODATIONS: There are over 43 hotels
eguipped to handle conventions. Hvatt Regency, Cotonnade, Sheraton
Plaza. -PLACES OF INTEREST: Tea Party Ship, many Other museums
and historical sites dating from the 1600s. COST OF LIVING: Regular
gas 60c; 1 bedroom apt $250 furn, $200 unfurn; state income tax 5%,
sales tax 5%° GRASS: Loose. SALARIES: DJs make around $150-400/
wk. SUMMARY: Among the recent changes are WRKO's new PD Les
Garland. From CKLW Detroit, after JJ Jordan left. WCOP FM changed
its call letters to WTTK — Progressive Country. WMEX is now part of
NBC, not ABC network. George Taylor Morris has taken over Clark
Schmidt's PD position at WCOZ. The seasons change drastically in Bos-
ton, so beware if you go there during the winter. Cape Code is just an
hour away for resorting. Being a big concert town, the major facilities
are the Boston Garden, The Music Hall, the Orpheum, and the fairly
new Berklee Performance Center. Discos are The Kenmore, Kix, etc.
Recommended restaurants are Lock-Obers, Joseph's and Cafe Budapest,
to name a few of the more expensive ones. Good clubs where music/ra-
dio people can be found are the Jazz Workshop, Paul's Mall, and The
Rat. The cost of living here is the 3rd highest in the continental US.

AM

wez 1030 Adult Contemp WILD 1090 Black
WCAP 980 MOR WHET 1330 Gold
WCAS 740 AOR WKOX 1190 MOR
wCCM 800 MOR WLLH 1400 Top 40
wCcopP 1150 Modern Country WMEX 1510 Talk/Sports
WEE! 590 News WRKO 680 Top 40
WEZE 1260 Beautiful WRYT 950 Religious
WHDH 850 Adult Contemp WUNR 1600 Ethnic

F™M

WBCN  104.1 Progressive
WBZ 106.7 Top 40
WCGY 937 Top 40
WTTK 100.7 Country
WC0OZ 945 AOR
WCRB 1025 Classical ; o AT
WEEI 103.3 MOR L e
wJiB 96.6 Beautiful
WROR 985 Solid Gold
WVBF 105.7 Top 40
WWEL 107.9 Beautiful

aBTIAS HINTARD
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BRIDGEPORT, CONN.

RANK - 45. POPULATION: Metro 342,000/Total 708,800 [Black &
Puerto Rican combined 60%]. ECONOMY: One of the chief indust-
rial cities in New England, G.E. headquarters, Shick Razor. HOME OF:
Bridgeport University, Fairfield University, Sacred Heart University.
RECOMMENDED ACCOMMODATIONS: Holiday Inn. PLACES OF
INTEREST: Barnum Museumn and home of PT Barnum, Beardsley Zoo,
Bridgeport and Milford Jai Alai, Barnum Festival. COST OF LIVING:
Regular gas 59c; 1 bedrocm apt $190 furn, $150 unfurn; state sales tax
7%. GRASS: Conservative. SALARIES: Disc jockeys average from
$100-250/wk. SUMMARY: AM-FM liaisons have been splitting up, in
response to the new FCC nonduplicating rulings. WFIF has broken into
black programming. WICC has a new PD in Gary Almeda, and Randy
West is fairly new at WFIF. WNLK is now WLYQ, Beautiful Music.
WDJF shoutd be changing their format soon, and WDJZ will be on the
air in the near future. The people here are very conservative with most
of the action happening in.the suburbs. Also, its closeness to New York
takes people out of the city. There is very little night tife, and the con-
certs are in New Haven, just a short distance away. Radio people can be
foun)d at the Neutered Rooster {New Haven) and the Steak & Ale (Mil-
ford).

AM

WFIF 1500 Top 40

wicc 600 Adult Contemp.
WLYQ 1350 Beautiful
WMMM 1260 MOR

WNAB 1450 Adult Contemp
WSTC 1400 MOR

FM

WDJF 107.9 MOR
WNLK 959 MOR
WYRS 96.7 MOR
WEZN 999 Beautiful

MAISACHUSETTS

New yoex
QNYISI BQONHY
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BUFFALO, N.Y.

RANK - 27. POPULATION: Metro 1,073,600/Total 1,539,200 [Black
8%} . ECONOMY: Automobile manufacturing, Steel, Petroleum refin-
ing, Tourism. HOME OF: University of Buffalo, Buffalo State, Canisius,
St. Bonaventure. RECOMMENDED ACCOMMODATIONS: The Execu-
tive, Sheraton East, Statler Hilton. SPECIAL PLACES OF INTEREST:
Niagra Falls, Albright-Knox Gallery, Rich Stadium, Fort Erie, Artpark.
COST OF LIVING: Regular gasoline 57.9c;one bedroom apt {un-
furn) $125 (furn) $350; state sales tax 7%. GRASS: Lieniant on Ist of-
fense (can be bad news though). SALARIES: Disc jockeys average from
approximately $10-60,000/year. SUMMARY: WEBR and WNED (its
FM affiliate) are both public radio — WEBR programs news from 6 am
to 7 pm, then jazz, and WNED will be all Classical in January. The new
PD at WBEN is Dave Hammond. WBUF and WKBW have been updating
their stations technically. WWOL is changing their format as of Februa-
ry 1st. Buffalo has quite a variety of nationalities, mostly blue collar be-
cause of the extensive industry here. Living outside the city is prefera-
ble, and good highways make it easy. If you're going to spend some
time in Buffalo there are some places you might want to be aware of.
Frank & Teresa's Anchor Bar has the best chicken wings you can ima-
gine, and a few more are The Cloisters {fancy), Mory Bloome {dress-
jacket), Mulligan’s Cafe, Gepitoes Tail of the Wail, and the current ris-
ing favorite — St. George's Table. Radio people like Sebasian’s, Mother’s
Bakery, and Club 747. Buffalo is a center for sportscasters and writers.

AM

WBEN 930 MOR

WEBR 970 News

WGR 550 Top 40

WJJL 1440 Adult Contemp
WKBW 1520 Top 40

wLVL 1340 MOR

WUFO 1080 Black

WWOL 1120 Modern Country
WXRL 1300 Country

WYSL 1400 Top 40

LANADA <
FM S haote
WADV 106.5 Jazz/BigBands - 3
WBEN 102 Top 40
WBLK 93.7 Black
WBNY  96.1 Beautiful
WBUF 929 AOR e
WwDCX 995 Religious
WGRQ 96.9 AOR
WREZ 945 Classical PENNSYLVANIA
WWOL 104.1 Modern Country
WYSL 1035 Top40
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CANTON, OHIO

RANK - 88. POPULATION: Metro 323,600/Total 402,100 [Black].
ECONOMY: Diversified with some of the major industries being
Timken Company (steel}, Republic Steel Company, safe equipment and
other devices used in banks, diesel motors, paving and building brick,
meat processing, Hoover Plant. HOME OF: Malone College, Walsh Col-
lege. RECOMMENDED ACCOMMODATIONS: Holiday Inns, Imperial
House. SPECIAL PLACES OF INTEREST: Football Hall of Fame,
McKindley Monument. COST OF LIVING: Regular gasoline 53c; two
bedroom apt (unfurn) $170; state sales tax 4%; state income tax 1%%;
city income tax 1%%. GRASS: Caution. SALARIES: Disc jockeys
average from approximately $150-225/wk. SUMMARY : WO1O changed
its call letters to WQIO to jive with its ““Q" format. Max Wulf, new PD
at WNIW (from KULF, Houston) is trying to add more personality to
the Top Fortyness of his station. The people are definitely conservative
with a heavy business attitude, and very politically conscientious. The
median age is somewhere between 25 and 45 evident by the formats of
the majority of stations in the market. Radio people don’t really hang
out together here much because of the competition.amongst them-
selves. Since Cleveland is only 60 miles away that seems to be the first
step out of this smaller market for ambitious jocks. Some of the places
to hit while in Canton are Harry O’s Disco (1700 people), The Boar's
Head (steaks), Mergus (downtown), Topps Chalet, and the Four Winds
Restaurant, and the Brown Derby and Love Pubs {tiny places). Sports
are very heavy here and Canton homes the pro football Hall of Fame.

AM

WHBC 1480 Adult Contemp
WINW 1520 Top 40

WNYN 900 Modern Country
waio 1060 Top 40

WTIG 990 MOR/Aduit Contemp

FM

WHB8C 94.1 Beautiful

WHLQ 1069 MOR/John Bayle’'s owned
WTOF 98.1 Religious

MICHIGAN

Lowia  Clevelan:
Akrone @

Youngstown
[FRTRTES

Pv——

INDIANA

W Eolumbus

Oayton
.
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CEDAR RAPIDS, IOWA

RANK -63. POPULATION : Metro 134,600/T otal 480,500 (Ethnic 2%).
ECONOMY : Industrial — General Mills, Quaker Oats, Wilson Company,
Collins Radio, Cedar Rapids Engineering, etc. HOME OF: Trampolines,
Mt. Mary College, Kirkwood Community College and Coe College.
PLACES OF INTEREST: Duane Arnoid Nuclear Power Plant, Art Cen-
ter. RECOMMENDED ACCOMMODATIONS: Hotel Roosevelt Royale,
Sheraton, Holiday Inn. COST OF LIVING: Regular gas 61c; 1 bedroom
apt $220 furn, $190 unfurn; state sales tax 3%. GRASS: Strict. SALA-
RIES: DJs average $9,100+/yr, SUMMARY : Cedar Rapids is a very pro-
aressive city. Even with the industry the air is clean and seasonal chan-
ges are obvious. There are 3 new discos in town, boosting the night life
up in the past few months. They are The Gin Mill, Oskar’s and Bugsey's.
A couple of restaurants recommended are The Boar's Head and The
Sheraton Inn. The two main concert halls are The Paramount Theatre
{1900), the Veterans Coliseurn (4000} and an 8000-seat Civic Center is
slated to open in the fall of '78.

AM

KCRG 1600 Adult Contemp.
KHAK 1360 Country

KLWW 1450 Top 40

wWMT 600 MOR

FM

KHAK 98.1 Country
KQCR 1029 Top 40
WMT 96.5 Beautiful

MINNESOTA

30uUTH

HEBRASKA
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CHARLESTON, SOUTH CAROLINA

RANK - 97, POPULATION: Metro 276,900/Total 406,200 (Biack
32.8%). ECONOMY: Industries such as DuPont, General Dynamics,
Detyens Shipyard, Inc., United Price Dye Works, Westvaco Corp., Ren-
ken Boat Manufacturing. HOME OF: Citade! Military School, College
of Charleston, Trident Tech Colilege, Charleston Air Force Base, Charles-
ton Naval Base, Baptist College. RECOMMENDED ACCOMMODA-
TIONS: White Horse Inns, Mills Hyatt House (downtown), Heyward-
Washington House, The Provost Dungeon, Gibbes Art Gallery, Confed-
erate Broadcast Museum. COST OF LiVING: Regular gas 58.5¢; 1 bed-
room apartment $285 furn, $150 unfurn; state sales tax 4%. SALA-
RLES: DJs average $135-285. GRASS: Pretty loose; misdemeanor for
less than 1 oz. SUMMARY: A couple of slight format shifts have been
made recently — WKTM is now Adult Contemporary with an up-tempo
sound, instead of Top 40, and WPXI has added more white artists to
their Black/Soul playlist. WKTM-FM has ““Booby’’Nash as its new PD.
The people are conservative, mostly young working people, very ecolo-
gically minded and independent but with an easy-going attitude at the
same time. There are good beaches and excellent deep sea fishing for
sporting folks. Some of the clubs to make if you're there are the Terry
Tunes Disco, Mister Sam'’s, The Lob Steer, and the Trawler {seafood).
;l'he o)nly facility for concerts is the Gaillard Municipal Auditorium
2700).

AM

WCSC 1390 Top 40
WNCG 910 MOR

WOKE 1340 Block/News
WPAL 730 R&B

WQSN 1450 Mod, Country
WTMA 1250 Top 40

FM

WEZL 1035 Mod Country
WKTM 1025 Adult Contemp.
WPXI 95.1 Black

WSCI 89.3  Public

WWwz 935 AOR

WXTC 96.9 Beautiful

NORTH CAROLINA
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CHARLESTON, W. VA,

RANK - 136. POPULATION: Metro 211,100/Total 470,300. ECONO-
MY : Chemical industry {major FMC, DuPont, Union Carbide plants),
coal mining, AMC engine plant. HOME OF: West Virginia University,
Morris Harvey College (private school), Marshall University. RECOM-
MENDED ACCOMMODATIONS: Holiday Inn, Daniel Boone Hotel
{downtown). SPECIAL PLACES OF INTEREST: Track and Field Hall
of Fame, Art & Culture Centre at Capitol, Coonskin State Park, Glass
Factories. COST OF LIVING: Regular gasoline 67.9¢; one bedroom apt
{furn) $180 (unfurn) $150; state sales tax 4%; yearly personal property
tax on car, etc., about 1% book value; title tax 5% of car’s book value
to bring car into state. GRASS: Misdemeanor for possession, a bit con-
servative. SALARJES: Disc jockeys average from approximately $100
to $300 per week. SUMMARY: Larry Shannon and K.C. Jones have
come to WCHS from Winston-Salem, and Kris Shay from Lexington,
Kentucky is now at WKAZ. WZTQ's disco format failed and they have
gone back to Top 40. WQOBE is building a new 50KW site. Most of the:
socially and financially influential class came here from out-of-state as
industrial management, etc. The state capital city has a healtheconomy.
QOutdoor sports are plentiful, with the surrounding mountains and rivers.
Jocks frequent the Roaring 20s (disco}, No. Eight Capitol Street {bar),
Charleston Athletic Club (bar/singles). Places for concerts are the Muni:
cipal Auditorium (2000) and Charleston Civic Center (8600). The 18-
34 age group makes up the largest percentage of the population.

AM

WCAW 580 Mod Country
WCHS 580 Adult Contemp
WKAZ 950 Top 40

WKLC 1300 Religious
WSCw 1410 Religious

WTIP 1240 Beautiful
WXIT 1490 Top 40 {Auto]
WZ2TQ 10800 Top 40

FM

WKLC 105.1 Country
WQBE 975 Top 40
WTIO 102.7 Beautiful
WVAF 999 AOR

e Chartonar .

Charlestor <

1P Huntington _ <> 7%
N -

XENTUCKY
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CHARLOTTE, N.C. [Gastonia] .
RANK - 62. POPULATION: Metro 470,000/Total 1,179,600 [Ethnic
24.1%)}. ECONOMY: Textiles, Trucking, Distribution, Financial.

HOME OF: University of North Carolina at Charlotte, Winthrop, Cen-
tral Piedmont Community College, Queens, Davidson, JC. Smith, etc.
RECOMMENDED ACCOMMODATIONS: Sheraton, Downtown, Red
Carpet. SPECIAL PLACES OF INTEREST: Mint Museum, Children’s
Theatre, Festival in the Park, Carowinds, Kings Mountain Battleground.
COST OF LIVING: Regular gasoline 55¢; one bedroom apt {furn) $175
{unfurn) $155; state sales tax 3%; city sales tax 1%. GRASS: No big
deal, if you're careful. SALARIES: DJs average from $150-500/wk.
SUMMARY : WSOC picked up NBC’s NIS just 3 weeks before the entire
service was cancelled, but they will remain all news. Jim Bullard from
WwKQQ, Lexington, Kentucky, is the new PD at WROQ. John Hooks
went from WAYS to PD at WIST. WAYS had an aimost complete staff
turnover. Radio/record people, if they go out, could be found at Manci-
no’s, The Diamond Restaurant, or the 1-77 Health Clinic. Some recom-
mended restaurants are The Stonehenge, Laura’s and the Cafe Eugene.
Concert facilities are The Coliseum {13,000) and Park Center (4000).
Being a popular resort area, the attitude is pretty relaxed. There's plen-
ty of activity, though. The median age is about 25.

AM

WAME 1480 -Mod Country
WAYS 610 Top 40

WBT 1110  Adult Contemp
WGAS 1420 MOR

WGIV 1600 Black

WGNC 1450 MOR

WHVN 1310 Religious

WIST 1240 Block

WRPL 1540 Soft AOR
WSOC 930 News

FM

WBT 1079 Beautiful

WGNC 95.1 AOR

WSOC 103.7 Country

WROQ 953 AOR vitaimia

ATLANTIC
octan
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CHATTANOOGA, TENN.

RANK - 89. POPULATION: Metro 390,400 /Total 621,500 [Black 5%,
Other 2%). ECONOMY: No one industry can be considered “‘major’’
because the city is completely diversified industrially. There are over
590 manufacturers in the vicinity. HOME OF : University of Tennessee,
Covenant College, Chattanooga State Technical Institute, and others.
RECOMMENDED ACCOMMODATIONS: Many of the major chains,
numerous others.....Hotiday inn, Sheraton, Chattanooga Choo-Choo.
SPECIAL PLACES OF INTEREST: Chattanooga Choo-Choo, Chick-
amauga Battlefield, Crystal Caverns, Lookout Mountain Museum,
Mountain Aetna Skyride, Ruby Falls, Rock City, etc. COST OF LIV
ING: Regular gasoline 52.9c; one bedroom apt (furn) $165 (unfurn)
$125; state sales tax 6%% ; state income tax - none. GRASS: Inside the
city not too strict; suburbs not too cool. SALARIES: Disc jockeys
average from approximately $125-200/week. SUMMARY : WD XB has a
new PD — Alan Gold, from England. Radio people like The Loft, Ten-
nessee’s and The River Bed. The city is beautifully located and the peo-
ple are relatively progressive thinking with the median age being about
29. There are numerous boating and fishing clubs, the major sport, ob-
viously. Some clubs to hit are The Choo-Choo, The Station House and
The Brass Register. For restaurants, recommended are The Loft, The
Town & Country and Timothy's Staircase. The best concert facility is
The Memorial Auditorium {5000).

AM

WDEF 1370 MOR

WDOD 1310 Mod Country
wDXB 1490 MOR

WFLI 1070 Top 40
WGOW 1150 Top 40 {auto)
WMOC 1450 Gospel
WNOO 1260 Black

WRIP 980 Religious

Fm

WODEF 923 MOR

WDOD 96.5 Mod Country
WDWE 105, Religious

WSIM 943 Progressive
WYNQ 1065 Beautiful [Auto]
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COLUMBUS, GA.

RANK - 149. POPULATION: Metro 175,800/Total 332,200 [Black
40%, Other less than 1%]. ECONOMY: RC Cola, Field Crest Mills,
American Family and Life Insurance, Coca Cola was founded here, Ft.
Benning. HOME OF: Auburn University, Columbus College, Tuskegee
Institute. RECOMMENDED ACCOMMODATIONS: Martinique Hotel,
Airport Holiday Inn. SPECIAL PLACES OF INTEREST: The Chata-
hoochie River, Victory Drive near Ft. Benning. COST OF LIVING:
Regular yasoline 54c; one bedroom apt (furn) $175 (unfurn) $145;
state sales tax 3%; state income tax - yes. GRASS: Fine for less than 1
oz, loosely enforced. SALARIES: DJs range from $135-250/week.
SUMMARY: Howie Castle is the new program director at WDAK'
WRBL is now WRCG, with a new PD, Harry Meyers, and has changed
their format from MOR to Adult Contemporary as of January. The Top
40 stations in the market are very tight and haven’t changed much re-
cently. Radio people don’t hang out together much, but they could be
found at the Brer Rabbit or Mickle's Alley. The market here now is
highly competitive. A lot of radio people from larger markets have been
imported and makes a lot of difference. People are still conservative but
changing slowly but surely. A few clubs to know about are The Brer
Rabbit, The Final Approach and Chick-A-Saw. Restaurants to take
your favorite person to are Pirtchets of Columbus, The Hungry Hunter
?nd Gc;etches House. The largest concert hall is the public auditorium
7,000).

AM

WCLS 1580 Top 40

WDAK 540 Top 40

WHYD 1270 Religious
WOKS 1340, Black

WPNX 1460 Country

WRCG 1420 Aduit Contemp.

Fm

WCGO 107.3 Top40

WEIZ 100.1 Beautiful

WRBL 102.9 MOR

WWRH 104.9 Top 40/Progressive
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COLUMBIA, S.C.

RANK - 89. POPULATION: Metro 360,000/Total 648,000 [Black
24%]. ECONOMY: Fort Jackson, 3 major universities, General Elect-
ric Plant, Westinghouse Plant, various others. HOME OF: University of
South Carolina. RECOMMENDED ACCOMMODATIONS: Carolina Inn,
Sheraton-Columbia Inn. SPECIAL PLACES OF INTEREST: South
Carolina Confederate Retic Room and Museum, Robert Mills Historic
House and Garden, Columbia Zooiogical Garden. COST OF LIVING:
Regular gasoline 55.9¢; one bedroom apt {(furn)} $200 (unfurn) $175;
state sales tax 4%, maximum state income tax 7%; property tax 1 to
2% ot tair market value; GRASS: Widespread here, not really enforced.
SALARIES: Disc jockeys average from approximately $120-170/week.
SUMMARY: Two new FM stations are on the air: WLTR — Public
Broadcasting, at 91.3, and WMHK 89.7, Religious format. FM, as in
many other markets, is becoming a more viable competitor to AM here.
Radio/record people can be found at The Carolina Inn, Smuggters [nn,
Jess’s, Oliver’s Pub West and The Coal Co. The capital city has all the
geographical goodies for outdoor sports easily accessible, plus good
weather to go with it. For restaurants try The Four Flames, Steak 'n
Ale and Smugglers Inn. The Carolina Coliseum {13,000) and the Col-
umbia Townships Auditorium {5000) are where the concerts are held.

AM

WCAY 620 Country

wCOos 1400 Adult Contemp
wiS 560 MOR

WNOK 1230 Adult Contemp
wWOIC 1320 Ra&B

WQaXL 1470 Religious

FM

WCOS 979 Country
WLTR 91.3  Block (Public)
WMHK 89.7 Religious
WNOK 104.7 Top 40

Wsca 100 Easy Listening
WXRY 945 Beautiful
WZLD 96.7 Hit Parade
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COLORADO SPRINGS, COLORADO

RANK - 105. POPULATION: Metro 325,000/T otal 374,500 {Black 3%,
Spanish 7%). ECONOMY : Winter sports, the military, electronics, air-
craft mechanics, etc. HOME OF: University of Colorado, Colorado Col-
lege, Air Force Academy, Fort Carson. RECOMMENDED ACCOM-
MODATIONS: The Broadmoor, The Antiers Plaza (downtown), Four
Seasons, Ramada Inn, Holiday Inn. PLACES OF INTEREST: Pike's
Peak, Air Force Academy, Garden of the Gods, Cave of the Winds.
COST OF LIVING: Regular gas 55¢; 1 bedroom apt $150 furn, $135
unfurn; state sales tax 3-5.4%; 8% state income tax on net over $10,000;
city tax 2%. GRASS: Liberal attitude {over 1 oz. fine). SALARIES:
DJs average from $140-180/week. SUMMARY : Simulcasting stations
will split their broadcasts in 1977 as per the new FCC rulings. KRDO
lost their new format, which was NIS. The people are pretty conserva-
tive, coming mainly from the south and midwest. A true median age is
difficult to pinpoint as so much of the audience is transient due to Fort
Carson and the Air Force Academy. Radio/record people hang out at
Sir Cid's, Charley’s Place, The Smugglers Inn, Jose Muldoon'’s {especial-
ly Fridays). Other places are Cracker’s Attic, Downwynde Zephyr. Res-
taurants are Broadmoor, Hatchcover, Sunbird, Tommy Wong's, The
Rugby Club, and 3 Thieves. The city is located at the base of the Rocky
Mountains, making skiing THE sport for the area.

AM

KilQ 1490 Adult Contemp

KPIK 1580 Country

KRDO 1240 News

KRYT 1530 Adult Contemp [Auto]
KSSS 740 Mod Country

KVOR 1300 MOR

KYSN 1460 Top 40

FM

KilQ 102.7 Adult Contemp
KKFM 965 AOR

KPIK 93.3 Country
KRDO 95.1 Beautiful
KRYT 101.9 Adult Contemp
KSPZ 93 Top 40

WYOMING »  NERRASKA

SYINVR

* ONLAHOMA

214

wwWw americanradiohistorv com


www.americanradiohistory.com

adio Quarterly Report Radio Quarterly Report Radio Quar

CLEVELAND, OHIO

RANK - 17. POPULATION: Metro 1,975,400/Total 2,912,300 {(Ethnic
13.5%). ECONOMY : Diversified industrial-nonindustrial, machine tools,
and service industries. HOME OF: Case-Western Reserve University,
Cleveland State University, Cuyahoga Community College, Baldwin-
Wallace College, etc. RECOMMENDED ACCOMMODATIONS: The
Keg & Quarter, most major.chains. PLACES OF INTEREST: Cedar
Point, Cleveland Zoo, University Circle. COST OF LIVING: Regular gas
is 61c; 1 bedroom apt $225 furn, $200 unfurn; state sales tax 4%;
county sales tax 5.5%. GRASS: Pretty cool. SALARIES: DJs average
from approximately $150-450/week. SUMMARY: FM is growing, and
several of the radio stations have changed ownership during the past
quarter. WIXX is now WMGC and they have switched from Top 40 to
Soft Rock programming. Music people can be found at the Keg and
Quarter. The actions scems to be growing out of the city towards the
suburbs. Another good change is that Lake Erie is in the midst of a
clean-up plan. In fact, you can even catch some fish in it now. Being a
big concert town (365 concerts last year from one promoter} there are
good facilities available.

AM

WABQ 1540 Black

WERE 1300 News

WGAR 1220 Adult Contemp.
WHK 1420 Mod. Country
WwWJMO 1260 R&B

WJIW 850 MOR

WMGC 1260 Adult Contemp.

FM

WCLV 955 Classical

WDOK 102.1 Beautiful

WGCL 985 Top 40

WKSW 995 Beautiful

WLYT 923 Disco

WMMS 100.7 Progressive/AOR
WQAL 104.1 Beautiful
WWWM  105.7 AOR

WZAK 93.1 Ethnic

MICHIGAN

oo

WINVAVASNNDY

INDIAMA

W Columbus
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CINCINNATL, OHIO

RANK - 25. POPULATION: Metro 1,116,200/Total 2,621,800.
ECONOMY : Diversified industries such as Proctor & Gamble, Cincin-
nati Machine Tool, Chemcials, clothing, steel mill products, Schoenling
Breweries, Avon Plant, meat packing, etc. HOME OF: University of
Cincinnati, Xavier University, Thomas Moore College. SPECIAL
PLACES OF INTEREST: Outside the standard zoos, parks, museums,
is King’s Island Amusement Park. COST OF LIVING: Regular gaso-
line 57¢; one bedroom apt (unfurn) $170; state sales tax 4.5%. GRASS:
Extremely conservative/strict. SALARIES: Disc jockeys average approx-
imately $10,000-$100,000 per year. SUMMARY : There is a continuing
growth of FM in this area. E. Alvin Davis has taken over programming
at WSAI, one of many staff changes at the station. Cincinnati 1s a com-
fortable city to live in due to several reasons. The Ethnic sections are
defined neighborhoods geographically separated from each other. The
city is financially independent and politically conservative {Republican,
mainly). It's very cosmopolitan with the median age being between 25
and 34. A lot of action in Clifton which is the university district. Ano-
ther active area is Mt. Adams. A few clubs are The Conservatory, Lucy
in the Sky and Lighthouse Ltd. Radio people frequent Yesterday's
Wonderful Old Saloon, Bogart's and La Normandie. There are two 5-star
restaurants here {of 13 in the US): Pigalle’s and The Maisonette. Other
recommended places are Chester's Road House, The Gourmet Room,
and a definite must is Walt's Hitching Post (ribs). Concerts are held at
the colleges, The Riverfront Coliseum, and other facilities.

AM

WCIN- 1480 Black

WCKY 1530 Beautiful
WCLU 1320 Mod Country
WKRC 550 Adult Contemp
WZIP 1050 Religious

WLW 700 MOR

WNOP 740 JAZZ

WSAI 1360 Top 40

WUBE 1230 Country

Fm

WEBN 1027 AOR
WKRQ 1019 Top40
WLQA 985 Beautifut
WLYK 107.1 Good Music -
wWLVV 92, Beautiful
WSAI 94.1 Aduit Rock
WUBE 105.1 Mod Country
WWEZ 925 Beautiful

oo

YINVATASNNDY

INDIANA

Wy Cotumbus
Doyton
L]

Cincinnall
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CHICAGO, ILL.

RANK - 2. POPULATION: Metro 6,182,400/Total 12,487,900 {Ethnic
45%. ECONOMY : This is the midwest’s major industrial, business, bank-
ing center. HOME OF: Loyola University, Roosevelt University, North-
western University, De Paul University, Great Lakes Naval Base, Fort
Sheridan Army Post. RECOMMENDED ACCOMMODATIONS: Marriott
{airport), Hyatt Regency, Sheraton Chicago (downtown). SPECIAL
PLACES OF INTEREST: Art Institute of Chicago, Lincoln Park Navy
Pier, John Hancock Bidg, Shedd Aquarium, Museum of Science &
Industry, Lincoln Park Zoo, Wendella Boat Rides. COST OF LIVING:
Regular gasoline 58c; one bedroom apt (furn) $350 (unfurn) $250;
state sales tax 5%. GRASS: Not too much of a hassle. SALARIES: Disc
jockeys average from approximately $300-2000/week. SUMMARY:
WHDF changed its call letters to WMET. WNIS is to.be WKQX with an
automated AOR format instead of News. Jay Blackburn is the new PD
at WSDM. One of the places that radio people like to go is the Rookery.
The people here are relatively progressive yet conservative at the same
time. it’s right in the middie of the American Continent and known for
extreme weather changes with only one stable condition — and that is,
it's always windy. Just about every tour booked comes through here
and a lot of groups come from this area. Some of the concert facilities.
are The Stadium (20,000), Ari Crown Theatre {4500), Ivanhoe Theatre
and The Aragon Ballroom. Some clubs of import to our business are
Ratso’s, Butch McGuires, Tango, The BBC, Faces, etc. There are numer-
ous restaurants but a few of the recommended are Arnie’s, Abacus,
Cape Cod Room, Waterfront, Barone’s, Sucasa, Lawrey’s, Four Torches.

AM WIND 560 Adult Contemp
WAIT 820 ‘MOR WJJD 1160 Country
WwWBBM 780 All News wJprC 950 Black

WBEE 1570 Black/Jazz WLS 890  Topdo

WCFL 1000 Beautiful WMAQ 670  Country

WGN 720 MOR/Talk WVON 1330 R&B

M

WGCI 107.5 Black

WBBM 96.3 Adult Contemp.
WBMX 102.7 Black/Disco
WCLR 1019 MOR

WDAI 94.7 AOR

WMET 955 Top 40

WEFM 995 Classical

WFYR 1035 Oldies .
WFMT 98.7 Classical o
wWJJD 104.3 Country

WLAK 939 Beautiful

WLOO 100.3 Beautiful

WNIB 97.1 Classical

WSDM 97.9 Adult Contemp.
WXRT 93.1 AOR

WYEN 106.7 MOR (Request)
WJKL 943 AOR

WKQaX 101.1  AOR (auto)
WXFM 105.9 Block/Progressive
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CHATTANOOGA, TENN.

RANK - 89. POPULATION: Metro 390,400 /Total 621,500 [Black 5%,
Other 2%]. ECONOMY: No one industry can be considered “‘major’’
because the city is completely diversified industrially. There are over
590 manufacturers in the vicinity. HOME OF: University of Tennessee,
Covenant Colfege, Chattanooga State Technical Institute, and others.
RECOMMENDED ACCOMMOQODATIONS: Many of the major chains,
numerous others.....Holiday Inn, Sheraton, Chattanooga Choo-Choo.
SPECIAL PLACES OF INTEREST: Chattanooga Choo-Choo, Chick-
amauga Battlefield, Crystal Caverns, Lookout Mountain Museum,
Mountain Aetna Skyride, Ruby Falls, Rock City, etc. COST OF LIV-
ING: Regular gasoline 52.9c; one bedroom apt (furn) $165 (unfurn)
$125; state sales tax 6%% ; state income tax - none. GRASS: Inside the
city not too strict; suburbs not too cool. SALARIES: Disc jockeys
average from approximately $125-200/week. SUMMARY : WD XB has a
new PD — Alan Gold, from England. Radio people like The Loft, Ten-
nessee’s and-The River Bed. The city is beautifully located and the peo-
ple are relatively progressive thinking with the median age being about
29. There are numerous boating and fishing clubs, the major sport, ob-
viously. Some clubs to hit are The Choo-Choo, The Station House and
The Brass Register. For restaurants, recommended are The Loft, The
Town & Country and Timothy’s Staircase. The best concert facility is
The Memorial Auditorium (5000).

AM

WDEF 1370 MOR

WDOD 1310 Mod Country
WDXB 1490 MOR

WFLI 1070 Top 40
WGOW 1150 Top 40 (auto)
WMOC 1450 Gospel
WNOO 1260 Black

WRIP 980 Religious

FM

WDEF 923 MOR

WDOD 965 Mod Country
WOWE 105. Religious

WStM 943 Progressive
WYNQ 1065 Beautiful [Auto]
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CHARLOTTE, N.C. [Gastonia] .

RANK - 62. POPULATION: Metro 470,000/Total 1,179,600 [Ethnic
24.1%]. ECONOMY: Textites, Trucking, Distribution, Financial.

HOME OF: University of North Carolina at Charlotte, Winthrop, Cen-
tral Piedmont Community College, Queens, Davidson, JC. Smith, etc.
RECOMMENDED ACCOMMODATIONS: Sheraton, Downtown, Red
Carpet. SPECIAL PLACES OF INTEREST: Mint Museum, Children’s
Theatre, Festival in the Park, Carowinds, Kings Mountain Battleground.
COST OF LIVING: Regular gasoline 55¢; one bedroom apt {(furn) $175
{unfurn) $155; state sales tax 3%, city sales tax 1%. GRASS: No big
deal, if you're careful. SALARIES: DJs average from $150-500/wk.
SUMMARY : WSOC picked up NBC’s NIS just 3 weeks before the entire
service was cancelled, but they will remain all news. Jim Buiiard from
WKQQ, Lexington, Kentucky, is the new PD at WROQ. John Hooks
went from WAYS to PD at WIST. WAYS had an aimost complete staff
turnover. Radio/record people, if they go out, could be found at Manci-
no’s, The Diamond Restaurant, or the 1-77 Heaith Clinic. Some recom-
mended restaurants are The Stonehenge, Laura’s and the Cafe Eugene.
Concert facilities are The Coliseum (13,000} and Park Center {4000).
Being a popular resort area, the attitude is pretty relaxed. There’s plen-
ty of activity, though. The median age is about 25.

AM

WAME 1480 Mod Country
WAYS 610 Top 40

WBT 1110  Adult Contsmp
WGAS 1420 MOR

WGV 1600 Black

WGNC 1450 MOR

WHVN 1310 Religious

WIST 1240 Bilock

WRPL 1540 Soft AOR
WSOC 930 News

Fm

wWBT 107.9 Beautiful

WGNC 951 AOR

WSOC 103.7 Country

WROQ %.3 AOR VIRGINIA

e o8

J atianvic
oOCtAN
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AIRCHECK SERVICES

THE AIRCHECK FACTORY — Tom Konard
Box 38, Bensenville, tllinois 60106

AMERICAN AIRCHEXX, INC. — Subscription Department
Box 805, Bathport Plaza, Bath, Maine 04530-. . . . . 800-341-7588
............................... 207-442-8744

INSTITUTE OF BROADCAST ARTS — Arthur J. Mansavage
75 E. wWacker Dr, Chicago, IL 60601 312-236-8105

AIRLINES — RESERVATIONS & INFORMATION

Boston ;
TWA . ... 617-742-8800 Memphis
Eastern. . . 617-262-3700 Delta . . . . 901-396-7200
United . . . 617-482-7900 Eastern. . . 901-527-2241
Pan Am. . . 617-482-6910 Continental 800-621-6104
Allegheny . 617-482-3160
American. . 617-542-6700 . .
Chicago Miami
National . . 305-874-5000
ey o 2103728000 Eastern. . . 305-873-3000
Bk TWA (domestlc) .......
TWA ., .. 312-332-1118 | "7 305-371.7271
Continental 312-686-6500 (international). . 526-4104
Cleveland United . . . 305-377-3461
United . . . 216-356-1311 Pan Am. . . 305-637-6441
TWA . ... 216-781-2700
Exttarn."  316-861.7300 Mmrmrahs
astern. . . -861- NW Orient . 612-726-1234
[\ 5 A 216-267-0515 TWA (US) . 612-333-6543
No. Central 216-861-4815 (intl.) . 612-339-4691
Dallas Eastern. . . 612-335-9541
American. . 214-267-1151 R 1< - S i
United . . . 214-691-2301 2= e
S e e on T NW ..o 612-726-1234
Continental 214-647-2910 .
Nashville
Denver American. . 615-244-5500
Continental 303-398-3000 Southern. . 615-242-8381
Western. . . 303-398-3400 Delta . .. . 615-244-9860
Dat se3zsrey
nited . . . - -
New York
Rocky ™Mtn.303-398-3896 r 4
Braniff . . . 303-825-1111 e - A
Detroit TWA . . . .212-0X5-6000
NorthI Centval331133-2683-18910 Continental 212 a3t gH}
American. . -965-1000 | 0 o o c -t 0-
i o E Eastern. . . 212 986-5000
B B e oany Nationai . . 212-697-9000
Houston
TWA . ... 713-222-7273 Sty Diepe 714-298-4611
Pan Am. . . 713-659-3333 R s 520 