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Doug Sorenson, KQRC — “This record is a legitimate hit.
After seven weeks we are up to fourteen spins a week.
We have Top 5 phones, it’s testing Top 15, Top 5 with men.
Don’t be a scrooge... If you don’t play C.O.C. you”ll go to
hell with an Albatross around your neck.”
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LABEL OF THE YEAR s S—
Atlantic

Not only did Atlantic set record sales levels this year, but they broke more new artists on more formats than at any time in their history. Various Gold and Platinum levels were achieved by Stone Temple Pilots,
Collective Soul, Hootie and the Blowfish, All For One, Brandy and Changing Faces. In addition, Bad Religion, Liz Phair, Lemonheads, B-Tribe, Frente! and more all broke through, establishing their careers as
artists. Looking at established acts, The Crow soundirack, Tori Amos, and Unledded efc. accounted for several millions more sold. Atlantic spent over half of this past year #1 through Top 5 at virtually every
radio format. More importantly, they were able to discern the turntable hits, isolate the true hits and, as is the name of the game in the record biz, maximize total sales on the real records. A case study in how to
maximize momentum.

ARTIST, ALBUM, SONG, AND SOUNDTRACK s —
e B Stone Temple Pilots (Atlantic)

It's tough turf to nail down, but STP have without question established themselves as the hottest rock act out there. And they've done it with major hits on AOR,

Alternative, and CHR, with decent Triple A play to boot. Major impact on at least three formals is the Holy Grail. and in that regard they have few peers. In the past calen-
dar year, combined STP sales are upward of seven miltion unils. that is, counting Core, The Crow, and the current record, Purple. And the year end airplay stats are
equally ungodly: “Interstate Love Song™ #2 (a record Sefting ten weeks at #1), "Vasoline” and “The Big Emply” at #6 and #7 respectively. Another illustration of STP's
radio impact? “Creep,” down in the 705 at year's end. garnered more airplay points than “Yellow Ledbetter.” "I Am 1" or “Coming Down Again,” just to name a few. And,
yes. we realize there were other tracks on double Platinum Ihe Crow sounatrack. but nothing got play and frankly we can' remember any other acts on the record, other
than Nine Inch Nails. All in all, the most powerful collection of year end stats ever amassed by any one band — well past 100,000 total spins. Not bad for a band
nobody had heard of two years ago.

COMEBACK OF THE YEAR mssss —
The Rolling Stones (Virgin)

Its not really as if the Stones went away. more that they d been relegated to library/classic rock status. After al the last hit. “Start Me Up,” happened thirteen years ago. Virgin's
challenge? Lower the demo, create a whole new young audience. MTV was a major ally in that regard, rewarding all three videos with heavy rotation and featuring the band
prominently on the MTV awards. The Beverly Hills 90210 episode centered around the Stones was the highest rated ever, and who can calculate the effect of the group’s acoustic
performance at the Hard Report megacabin? Have we mentioned the highest grossing tour of all time? And two million records sold domestically alone? With rock radio still
moving “Tears™ and "Sparks™ up the charts, and Top 40 banging their special version of “You Got Me Rocking, ™ this disc still has lots of shelf life.

AR,

LTERNATIVE CROSSOVER s s
Smashing Pumpkins (Virgin)

In retrospect, the Pumpkins’ sales figures alone present a compelling argument for any mainstream programmer to find a way to piay the band. But before Siamese Dream rolfed
up an incredible three and a half million (and still selling) count, this was not an easy sell. The Gish album on Caroline (now reverting to Virgin) sold a very healthy 350,000
albums, but the mainstream failed to take note. Not so with the follow up. “Today™ did fairly well peaking at 30", “Cherub Rock™ made it to 22", and as predicted by the
Jesusmaster, "Disarm” was the mass appeal smash, going all the way lo 6° and finishing the year at #23. It abviously dign't hurt to have the band headlining Lollapalooza from
August through September. Currently, both “Landslide” and “Frail And Bedazzled” from the B-sides collection Pisces Iscariot are bulleting, with the album certified platinum in
Just Six weeks.

BEST LONG TERM PROMO JOB s QR
Capricorn for Freddy Jones Band

Has this scheme worked since the 70s? Find a track by an unknown, get it played on the radio. and discover that despilte its apparent passive nature, the tune gets fast, solid
phones. Once that happens. convince all kinds of differently formatted stations to play it, from Triple A to mainstream AOR. Then kegp that song charted for thirty-three weeks
without buying a travel agency or a consumer electronics warehouse. We realize in this day and age of A) fragmentation and B) pay for play, that the above scenario practically
never happens. That is, however what Capricorn has done with Freddy Jones Jeff Cook thinks the label has developed the band on an “organic™ level, and we couldn’t phrase it
better ourselves. Of course, it helps that they ve been touring constantly since the record was released over a year ago, having just finished the Widespread Panic tour.

BEST NEW BAND mssmmm Qe

Adzy Green Day (Reprise)

A - Yeah, we know they had two previous indie releases, but for purposes of our discussion here, this album qualifies, no problem. On first listen. naysayers may have dismissed
"Longview"s punk posturings and masturbation references as shtick. But massive MTV play and instant requests and early believers quickly blew that notion all to hell, to the
tune of Top 15 Rock Radio action, and the #35 slot for the year. “Basket Case” cracked the Top 10 (#48 overall), and now “When | Come Around” is grinding out similar chart
Pl e YR yardage. And we have to mention that indelible Woodstock performance. from an act that went from playing backwoods bars to the Nassau Coliseur in less than a year. Plus,
E gie= T it R sales are nearing 3.5 mil, with better than 100,000 moving weekly. Green, indeed.

MALE VOCALIST — L e——

g Adam Duritz (Geffen)
\ ,’ For whatever reason, singer/songwriter solo male artist stock is going begging these days. Check the year end chart, and Mellencamp at #27 is as high as they got, and that was
e C)zgm primarily powered up by the single. So now we go to “group” division, and for originality, mopey panache. and the year's most famous dreads, Adam's the man, the Counting

Crows are the band. Who else could dance so badly and still apen for the Stones! Surprisingly, “Rain King™ at #18, finishes well ahead of both "Round Here” at #24 and "Mr.
% wae-q Jonesat#3
FEMALE VOCALIST msss e

= Sheryl Crow (A&M)

As of January of ‘94, Triple A play had alerted A&M to the phone power of “Leaving Las Vegas,” and by the end of the first quarter, some 40+ AOR stations had come to the party,
/ Alternative was all over the record, and Sheryl had a top 20 CHR hit. And then MTV kicked in. At the 350,000 sales mark, again based on Triple A's lead, “All | Wanna Do” was
unleashed. Since then, befter than 2.5 million units have rolled up the door, with the hardest working woman in show biz racking up those road miles played ten dates for the Eagles,
opened for Crowded House, did the H.0.R.D.E. tour with the Alimans and Big Head Todd. Blues Traveler, as well as tons of headline dates. She's currently touring with Joe Cocker in
| Eurape, flying home to guest with the Stones on their pay per view. But through all this did she ever Stop shakin® hands, kissin® babies and visiting stations? No way. Ironically. with all
! of the above, neither *Vegas™ nor “All I Wanna Do" cracked the Top 100 for the year. But in terms of energy. presence and rock and roll attitude. no other female this year came close.
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! | Tom Petty “You Don't Know How It Feels” Warner Bros. 2996 3122

2 2 Aerosmith ‘Blind Man' Geffen 2780 2759
3 3 Nirvana “About A Girl” DGC 2659 2642
4 4 Stone Temple Pilots “Interstate Love Song” Atlantic 2337 2588
5 5 Black Crowes A Conspiracy’ American 2045 2344
8 6 Candlebox "Cover Me” Maverick/WB 1895 1817
7 7 Lve 1 Alone” Radioactive 1852 1868
21 8 Pearl Jam “Better Man” Epic 1711 1007
10 9 Rolling Stones “Out Of Tears” Virgin 1673 1764
6 10 REM “What's The Frequency, Kenneth” Warner Bros. 1630 1996
M 11 Guns N’ Roses “Sympathy For The Devil’ Geffen 1629 1705
18 12 REM. “Bang And Blame” Warner Bros. 1547 1095
(14 13 Soundgarden “My Wave' ASM 1480 1396

13 14 Offspring “Self Esteern” Epitaph 1431 1421
16 15 Eric Clapton “Motherless Child” Reprise 1322 1112
28 16 Tom Petty “You Wreck Me” Warner Bros. 1307 805
9 17 Page/Plant “Gallows Pole” Atlantic 1256 1792
17 18 Counting Crows "A Murder Of One” DGC 1253 1099

15 19 Pink Floyd ‘Lost For Words” Columbia 1243 1161
20 20 Tesla “Need Your Lovin Geffen 1165 1017
12 21 Eagles “Get Over It Geffen 1104 1617
- Queensryche “Bridge” EMI 1089 614
43 23 Page/Plant “Thank You" Atlantic 1050 568
34 24 Green Day “When | Come Around” Reprise 1018 389

E 2_5 Soundgarden “Fell On Black Days" A&M 945 1061
—.BZ.O_ 26 Corrosion Of Conformity "Albatross” Columbia 832 743
B 2 The Aliman Brothers “Soulshine” Epic 785 745
28 Pearl Jam “Tremor Christ” Epic 756 940

29 Rolling Stones “Sparks Wil Fly” virgin 749 585

29 Sponge "Plowed” Chaos 749 637

31 Bob Dylan “Dignity” Columbia 737 652

3] Pete Droge “If You Don't Love Me” American 737 592

33 Hootie & The Biowfish “Let Her Cry” Atlantic 692 518

34 Megadeth “Train Of Consequences” Capitol 682 605

35 John Mellencamp ‘Dance Naked" Mercury 664 915 |

36 Gilby Clarke “Tijuana Jail” Virgin - 661 492

37 Royal Jelly Ceiling Island - 638 830

38 Cinderella “Bad Attitude Shuffie” Mercury 625 676

39 Oasis "Supersonic” Epic 613 587

40 Moist “Push” Chrysalis/EMI 591 576

«_

FROM THE STAFF AT THE
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P.S. WE WILL RESUME TAKING REPORTS MONDAY JANUARY 2, 1995
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Soul Asylum “Can't Even Tell” Columbia
Toad The Wet Sprocket “Something's Always Wrong” Columbia
Alice In Chains ‘Don't Follow” Columbia
Cranberries "Zombie” Island
Queensryche 1AM I EMI
Big Head Todd “Kensington Line” Giant
Stone Temple Pilots ‘Unglued” Atlantic
Candlebox ‘Far Behind” Maverick/WB
Jackyl ‘Headed 4 Destruction” Geffen
Pearl Jam “Yellow Ledbetter” Epic
Dream Theater “Caught In A Web"” EastWest
Smashing Pumpkins ‘Frail And Bedazzled” Virgin
Eric Clapton “Tore Down” Reprise
Eagles “Hotel California” Geffen
Liz Phair “Supernava’ Matador/Atl
Pearl Jam “Corduroy” Epic
Danzig “Cantspeak” American
Veruca Salt “Seether” Minty Fresh
Hootie & The Blowfish “Hold My Hand' Atlantic
Todd Snider “Talkin Seattle Blues” MCA
Smashing Pumpkins “Landslide” Virgin
Stone Temple Pilots “Vasoline” Atlantic
Green Day ‘Basket Case” Reprise
Pearl Jam “Spin The Black Circle” Epic
Buddah Heads ‘Dodge The Rain” RCA
Bloodline “Dixie Peach” EMI
Blues Traveler “Run Around” A&M
The Cult “Coming Down” Reprise
Alice In Chains “Got Me Wrong” Columbia
Alice In Chains ‘I Stay Away” Columbia
Todd Snider “Alright Guy” MCA
Pearl Jam ‘Nothingman" Epic
Hoodoo Gurus “The Right Time” Zoo
Gods Child “Stone Horses” Qwest/WB
Freddy Jones Band “Take The Time” Capricorn
Offspring “Come Out And Play” Epitaph
Pearl Jam “Not For You” Epic
Foghat “Jump That Train” Modern
Gin Blossoms "Allison Road” A&M
Pantera “Planet Caravan” EastWest
Offspring “Gotta Get Away” Epitaph
Bad Religion “21st Century Digital Boy” Atlantic
Green Jelly “The Bear Song” Zoo
Great White “Babe I'm Gonna Leave You" 200
Rolling Stones “You Got Me Rocking” Virgin
Black Crowes “High Head Blues” American
Pink Floyd “High Hopes” Columbia
April Wine “Driving With My Eyes Closed” FRE
White Zombie “Children Of The Grave” Columbia

[ DGeneration _______ NoWayoOut'_____________EMI ____|
Page/Plant “Kashmir” Atlantic
Type O Negative “Christian Woman” Roadrunner
Counting Crows “Rain King” DGC
Aerosmith “Walk On Water” Geffen
Black Crowves “Wiser Time” American

| \Weezer ______________ ‘BuddyHoly' _____________DGC____|
Jefirey Gaines “I Know A Man” Chrysalis/EMI
Helmet “Wilma's Rainbow” Interscope
Samiam “Capsized” Atlantic
RE.M. “Strange Currencies” \Warner Bros.
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Most Added

1 Stone Temple Pilots ................. “Unglued” 38 Atlantic

2 Green Day .."When | Come Around” 30 Reprise

3 Queensryche ....c..ccorereesssnnsnnns "Bridge” 35 EMI

q Page/Plant ... “Thank You” 25 Atlantic
5 Pearl Jam .. ...."Better Man” 24 Epic
] R.EM. .......... Bang And Blame” 22 Warner Bros.

7 Rolling Stones ................ "Sparks Wiil Fly” 16 Virgin

8 Hootie & The Blowfish ........ "Let Her Cry” 15 Atlantic

9 Eric Clapton “"Motherless Child” 14 Reprise

9 Tom Petty ........coocrumnvensnns "You Wreck Me” 14 Warner Bros.
10 Todd Snider ........... “Talkin’ Seattle Blues” 13 MCA
11 Gilby Clarke ..........eccceeveannse ‘Tijuana Jail” 12 Virgin
12 Sponge .......ccceenmenne e “"Plowed” 11 Chaos
13 Corrosion Of Conformity ........ “Albatross” 10 Columbia
13 Lenny Kravitz ....... "Are You Gonna Go ..."” 10 Warner Bros.
14 Counting Crows .."A Murder Of One” 9 DGC
14 Eagles ............ .."Learn To Be ..."” 9 Geffen
15 Offspring ..... "Gotta Get Away” 8 Epitaph
16 Blues Traveler . ..."Run Around” 7 A&M
16 Veruca Salt ......coemvemmmmnnciniancas "Seether” 7  Minty Fresh
1 Tom Petty ...."You Don’'t Know How It Feels” 20 Warner Bros.

2 Guns N’ Roses ...."Sympathy For The Devll” 14 Geffen

2  Offspring...cccc..ocveccriiranrnans ..."Self Esteem” 14 Epitaph

3 Megadeth. ~Train Of Consequences” 12 Capitol

4  Pearl Jam ........coiereememmmninnnanne "Better Man” 10 Eplc

5 Cranberries ......ccceerrrenemianianaiaaanaan “"Zombie” 8 Island

6 Candlebox........... eteansenannennasens "Cover Me” 6 Maverick/WB

7  Corrosion Of Conformity . 5 Columbla

7 Hootie & The Blowfish .......... " 5 Attantic

7 NIVana.......ocene. 5 DGC

7  Page/Plant.......c.ccememrrenracsecesans R S Attantic

7  Stone Temple Pilots...."Interstate Love Song” 5 Atlantic

8 Black Crowes.......c..coivacaaaras “A Conspiracy” 3 American

8 Gilby Clarke... . Tijuara Jail” 4 Virgin

8 Live........ .."1 Alone” 4 Radioactive

8 q Epic

8 4 EMI

. L)
Biggest
Alice In Chains. +.~Got Me Wrong™ (97-69') Columbia
Blues Traveler..... ...."RunAround” - (9 A&M
Stone Terfiple Pilots.. e Unglaed” (69-47') . “.Adantic
AN .,l‘..;... ., "Dixie Peach” = [88-66°) - EMI
o :aa;g B “Thank You™  (43-23*) Atlantic
3 Offspr et —Btta-aef Away” - (99-81°) . Epitaph

16
17
17
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W . "Buddy Holly”
Black Crowes .............. "High Head Blues”
Bloodline .........cccceeetnnreen «e..."Dixie Peach”
Pete Droge “If You Don’t Love Me”
Pearl Jam ..... ."Corduroy”

Soundgarden ..
Alice In Chains

Megadeth .. .."Train Of Consequences”
PINK FIOYd ..coveerimmrirenraa “Lost For Mlmls
The Aliman Brothers

Big Head Todd ............

Bush ....ccceenceaanse

Candlebox .
Cranberries ..
Dave Matthews Band ..."\
Dream Theater ....

....”"My Wave”
'Got Me Wrong”
Danzig .....coommmimeairaaainaaanseanaces "Cantspeak”
Freddy Jones Band ......... “Take The Time”
Great White ..... “Babe I'm Gonna Leave You"

Various Artists..

Bloodline

dbbbdbbbVVOOON

‘Woodstock ‘94"
 Veruca Sait......... o “American Thighs”
“Bloodline”
Buddah Heads .........ccorenreenne "Blues Had a Baby”

STATSTARS

DGC
American
EMI <
American
Epic
AEM
Columbia ‘
American ‘
Capricorn ‘
Zoo
Capitol
SEREN
LRAT 1
I ol |
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The reviews are all four-star:

Rolling Stone: “kkkx”

Q: “dhkx”
Melody Maker: “Stunning... \
absolutely fo%x%xxng stunning.”

Grant Lee Buftalo
“Lone Star Song”

From the new album: Mighty Joe Moon

Out of the Box at:WBCN KTXQ KZRR KFMX - #~g
WAVF KRRK WNCD KTYD KSQY KWBR and KGKL :

Monagement
Peter Leok for
The New York

End Ltd.
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Black Crowes .........cccoceevennennenns ‘A Conspiracy”
Pearl Jam ... “Better Man”
NS oA OOOOOaaOOOOOO A LK) 1 Alone
REM.......... “What’s The Frequency, Kenneth”
Candlebox.........coooiiiiiiiiiiiiiiiiiiinnns “Cover Me”

Rolling Stones ..........cccceeveennnee Out Of Tears”
R Voo “Bang And Blame”
OffSPring......ccoeeeeennereeeenionneeeenes “Self Esteem”
Tom Petty ........ccooevvinnnnnnnnnnn. “You Wreck Me”
Guns N’ Roses........."Sympathy For The Devil”
Page/Plant ...........cccooeviviiiennnnnn. “Gallows Pole”
Soundgarden............ccceeviinenieenenens “My Wave
Queensryche..........ccceveeevinnnnneeencnnnns “Bridge”
Eric Clapton ..........cceeeeeeent “Motherless Child”
Pink Floyd ... ...."Lost For Words"
Tesla...uueeeeeeeinirnineeene “Need Your Lovin ”
Page/Plant.........cccccoeveeeennnnnnnnnnn. ‘Thank You”
Eagles......ccccoeveieierinenneneneceneraenrane “Get Over It
Counting Crows................ “A Murder Of One”
Soundgarden.................. “Fell On Black Days”
Green Day ................. "“When | Come Around”

A
Ys{\\

Tom Petty...... “You Don't Know How It Feels”
Aerosmith ..............ccoocieiiiiiiininnn. “Blind Man"”
Stone Temple Pilots..... Interstate Love Song”
NIVana .........ccccoccveniemiieennnnins “About A Girl”
REM......... “Whats The Frequency, Kenneth”
Tom Petty ......c.coeviiiiiininnn. “You Wreck Me”
LIV scivaasisssassvsionasissanmnpssinamnsosaanssnsss | Alone

Pearl Jam.........cccooveiviiiiiinniiicenans “Better Man”
Rolling Stones .................ccc..... ‘Out Of Tears”
Black Crowes ............ccccceennnnns “A Conspiracy”
Page/Plant .. ..“Gallows Pole”
Candlebox...........ccccciviininiiiiinnnains “Cover Me”
Pink Floyd ........ccccccoiniinnnnn. “Lost For Words"”
Guns N’ Roses....... “Sympathy For The Devil”
R.E.M. ... omninassensesanssnngeaenne “Bang And Blame”
EAgles........cccovmuemimminniiinaniniainns “Get Over It”
TeSIA iuivsovssisssoniasssivsvssonivs “Need Your Lovin® ”
Eric Clapton ...................... “Motherless Child”
Soundgarden.............cccceveeiciiininnn. “My Wave”
Offspring.........cccoccveviiniiiniennennns “Self Esteem”
Page/Plant...........c.cccococnnivnnnnnnns ‘“Thank You”
Queensryche .........ccccceeeeeeeiiiiiincnnen. “Bridge”
Pete Droge ................. “If You Don't Love Me"
The Allman Brothers .................... “Soulshine”
Green Day ................ “When | Come Around
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Tom Petty....... “You Don't Know How It Feels”
Stone Temple Pilots...... Interstate Love Song”
Nirvana.........ccccii “"About A Girl”
.."Blind Man”
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Pete Droge .................. “If You Don't Love Me"
Corrosion Of Conformity................ “Albatross”
Bob Dylan...........cooooiiiiiiiiiiiiniinnn. “Dignity”
Pearl Jam........coeniiniiiiiiniinne “Tremor Christ”
The Allman Brothers .................... “Soulshine”
Soul Asylum.......... ..“Cant Even Tell”
Megadeth ................ “Train Of Consequences”
SPONGE ......ccorrtreirtrireeeee e “Plowed
MOISE....cccooiiiiniinninennrenreeereeeane e ‘Push
Pearl Jam ......cccccceeniinniiinns “Yellow Ledbetter

Rolling Stones

Toad The Wet Sprocket ......... “Somethings ...”
CandleboxX........cccceeveeeinennienninneee “Far Behind”
Cinderella.............c...... “Bad Attitude Shuffle”
Hootie & The Blowfish ..... .“Let Her Cry”
Alice In Chains .........cccceeeeenenee “Don't Follow”
(0 F Y e e OO O X “Supersonic”
Gilby Clarke ...........cccceeeuumeeeennnne. ‘Tijuana Jail”
Stone Temple Pilots...........cccceceuueeees “Vasoline”
Eagles.... "Hotel California”
Royal Jelly .........oooeeiirrieninieeeeeenneee “Ceiling”
Hootie & The Blowfish.......... “Hold My Hand”
Stone Temple Pilots................cceeeee “Unglued”
Todd Snider ................... “Talkin’ Seattle Blues”

&
Counting Crows............... “A Murder Of One”
Rolling Stones ...................... “Sparks Will Fly”
Bob Dylan........cccccveeeinieinnecnneennnennn. “Dignity”

Hootie & The Blowfish....

Pearl Jam ...........ccooovriiiiiinnnnns “Tremor Christ”
John Mellencamp................... “Dance Naked”
Cinderella..................... "Bad Attitude Shuffle”
Pearl Jam..............coeeenne. “Yellow Ledbetter”
Soul Asylum .........cceevveieeenns “Can't Even Tell”
Gilby Clarke “Tijuana Jail”
Corrosion Of Conformity............... "Albatross”
SPONGE.....cccovviiiiiiiiniiniininnnneee, Plowed

Candlebox .........eeeeeiiiiniiiiiiinnnn. “Far Behind"”
Todd Snider.................. “Talkin® Seattle Blues”
(@ 1 [t oooroneeanenaanen oo “Supersonic”
Megadeth ............... Train Of Consequences”
Soundgarden................. “Fell On Black Days”
Toad The Wet Sprocket ........ “Somethings ...”
Royal Jelly ........ccoovvriiiiiiininiiiinniinnnn. “Ceiling”
Eric Clapton.............cceeeuunnnn. “I'm Tore Down”
Hootie & The Blowfish......... “"Hold My Hand"
Alice In Chains........... .“Got Me Wrong”
Collective Soul ...........cccceunnunnennnnnnnennns "Shine”
Veruca Salt..........ooevveeeiiiiiinnnnennennnns “Seether”

...”"Dance Naked"
..“Sparks Will Fly”

...."Let Her Cry”
“Hotel California”

e

WMMR WBCN KQRS KSHE WIYY WDVE KUPD WXTB WMMS WEBN
} KUFO WLZR KSJO WHJY WNOR WBZX KISS WFBQ WUFX WKRR WHCN

WKRR WCMF WEGR WTUE WFYV KATT WTFX KIOZ WPYX WROQ WEZX

KMOD WZZO KLPX WKLQ WONE WAQX KEZO WIMZ WTPA WAQY WAAF
| KLAQ WAVF WNCD KICT KRZZ WGCX WPLR WXKE KEZE WJRR WROV

‘jq\éﬁ

&

242
228
213
211

207
199
194
192
190
189
185
181

180
176
176
176
169
158
153
152
151

151

146
124
124

WMMR WBCN KLOS KQRS WDVE KUPD WXTB WEBN KSJO WHJY

WNOR WLVQ WFBQ WKRR WEGR WCMF WTUE WRDU WROQ KMOD
WZZ0O KLPX WONE WAQX KEZO WIMZ WTPA WAQY WGSFL WAVF KRZZ
WPLR WJRR WAAF WROV

183
184
191
248
183
263
181
165
196
181
197
148
189
179
200

98
217
146
123
174
151
227
153

56
138

&‘*\é’
144 117
139 105
135 126
134 104
133 117
133 104
129 157
125 123
123 121
120 163
117 97
110 89
87 78
85 93
84 104
81 73
80 79
79 117
78 85
77 95
75 84
74 89
73 33
69 65
68 29
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GREEN JEWY

“The Beaxr Song”
HARD HUNDRED 83*

Those Quality Calls Keep Coming:
KEGL/Dallas KSJO/San Jose
and KEZE/Spokane

Top 5 Phones at:
\WTFX/Louisville (8 Spins!)

Already On:

WEGR KNAC WKLQ KUPD KILO KISS
KIBZ WQFM WBZX KMOD KLPX WKLL
WKLC WEZX WGLF WZMT KEYJ KZRR
KLBJ KQXR KRRK WGBF KRZR KBOY
KXFX...

“Babe I'm Gonna Leave You'
HARD HUNDRED 84*

New Adds:
KMOD KNCN \WBTZ WGIR

Rick Andrews, KZOZ (15 Spins)

“A fabulous rendition of a tough to cover song. This real-
ly shows how well Jack Russell can sing. He really belts
like Plant in his heyday. | haven’t heard anything but
positives from people I've played it for, and everyone
thinks it's a fuckin’ smash. Plus, its a nice comple-
ment to all the Page/Plant hoopla”.

Mimi Griswold, WKLL (11 Spins)

“Certainly this entire release has been the biggest
surprise of the year. Obviously the listeners care about
this band. They call for them, they ask for them, and
it researches well”.

CD Pro with Edit shipping December 28th
or ask Your Zoo Entertainment Rep for a DAT

| ‘ B ( edit.
mEHTEHTHIHMEHT




BIG HEAD TODD

&THE MONSTERS
“KENSINGTON LINE"
GIANT

Adds: 3 -KQDS, KZ0Z, WRCQ

Debut: 6 -WHMH(30), KNCN(12).
WAOR(10), WHCN(5), KMOD(4), WZMT(4)
Increases: 20 -WAPL(16-20), WMRR(17-
19), KATP(16-17), WGCX(8-15), WGLF(14-
15), WNEW(14-15), WMMR(8-14), WXLP(5-
13), WPLR(6-12), WRDU(10-11), WZBH(8-
11), WPDH(4-8), WXRC(7-8), WKQZ(6-7),
WVWI6-7), KEYJ(5-6), KRZZ(4-6),
WDHA(3-6), WROQ(4-5), WGIR(3-4)
Decreases: 6 -WSTZ(15-13), DMX (14-
12), WSHE(12-10), KLBJ(12-6), WZZR(7-6),
WNCD(7-4)

Same: 12 -WAVF(17), WKIT(16),
WOZN(14), WRUF(14), WHEB(11),
WWW\(9), KSPQ(8), KISS(6), KEZE(5),
KKEG(5), WRZK(5), KEZO(4)

BLACK CROWES
“HIGH HEAD BLUES”
AMERICAN N 1
Adds: 6 -DMX, KIOZ WHEB, i
WNEW, WSHE, WXLP

Debut: 1 -WHEB(11)

Increases: 8 -KICT(18-19), WHJY(14-

19), WOUR(15-18), WHCN(4-17), WIXV(4-
13), KRZZ(5-8), WRDU(4-5), WKQQ(3-4)
Decreases: 2 -WZZ0(14-13), WXTB(12-
1)

Same: 3 -KLBJ(9), KSPQ(8). KDJK(1)

BLACK CROWES
“WISER TIME”

AMERICAN

Adds: 1 -DMX

Debut: 1 -WBAB(10)
Increases: 1 -KODS(11-16)
Decreases: 1 -WEBN(20-15)
Same: 5 -WAVF(24), WTKX(18),
KKEG(17), KDKB(7), WKLS(4)

BLOODLINE

“DIXIE PEACH”

EMI

Adds: 6 -KMJX WNCD,

WRUF, WTPA WXRC, WZZ0

Debut: 13 -KATP(17), KEYJ(14),
WGCX(14), WSHE(9), KIKI(7), WHIY(7),
WOUR(7), WRCN(7), WSTZ(6), WKQZ(5),
WROQ(5), WGIR(4), WLVQ(4)

Increases: 4 -KJOT(14-16), WTUE(11-
15), WYMG(3-13), WAPL(6-11)
De)creases: 2 -WTKX(13-12), WZZR(14-
12

Same: 5 -WGLF(21), KNCN(15), KEZE(14),
WFYV(10), WXKE(7)

“RUN AROUND”

A&M

Adds: 7 -KEZE, KNCN, KRNA

KSFX WHDQ, WHEB, WZZR

Debut: 8 -WGLF(15), WNEW(11),
WPLR(11), KZ0Z(7), WAPL(7), WKQZ(6),
WROQ(5), WWWV(4)

Increases: 12 -WSHE(13-18), WMMR(S-
14), WKLS(5-11), KJKJ(6-8), WHCN(2-8),
WKQQ(3-8), KRZZ(4-6), WRUF(5 6),
WYRK(4-5), WGIR(3 4), WPDH(3-4),
WNCD(2-3)

Decreases: 1 -WSTZ(7-6)

Same: 5 -WAVF(24), KEY.(13), KRRK(13)
KSPQ(8), WDHA(5)

BLUES TRAVELER ‘
—

THE HARD REPORT

BOB DYLAN
“DIGNITY”

COLUMBIA

Requests: 2 -WHDQ, WRDU
Debut: 7 -WXQR(18), WMMR( 73)
WBLM(10), WRDU(9), WZZR(6), KEZE(5),
WAPL(5)

Increases: 22 -KSHE(14-16), WHCN 4-
15), WZBH(8-15), WGCX(11-14), WHEB(9-
13), WSTZ(11-13), WZMT(11-12), WZZ0(11-
12), KIKJ(7-11), WRUF(10-11), WZNF(9-11),
KYYS(6-10), WBAB(7-10), KFMZ(8-9),
WGIR(4-9), KADS(5-8), KRZZ(5-8), WSHE(5-
8), WIUE(7-8), WAOR(5-7), WNCX(4-6),
WK00(R2-4)

Decreases: 15 -WHDQ(28-27), KATP(18-
17), WKIT(16-15), KQRS(13-12), WNEW(14-
12), WPYX(13-12), WWWV(11-10)
KMOD(11-9), WBCN(9-8), WIOT(10-8)
WTKX(8-7), KATS(8-5), WLVO(4-3),
WROQ(10-3), KGGO(7-2)

Same: 28 -K70Z(25), KBAT(21),
WAVF(17), WPDH(16), KCLB(14),

WGLF(14), KEYJ(13), WROV(13), KICT(12),
WXBX(12), WAQX(11), WOZN(11)
WXLP(11), WHL(10), WSFL(10), WVRK(10)
CHEZ(9), KRNA(8), KSPO(7), WiMZ(7)
WXKE(7), WYMG(7), WDHA(6), WMRR(5)
WRCQ(5), WZXL(5), WKLS(4!, WNCD(1)

BUDDAH HEADS 3
“DODGE THE RAIN" L d
RCA ”
Adds: 1 -WSHF —
Debut: 3 -WIOT(10), KICT(9), WZZR(3)
Increases: 13 -KATP(16-18), KJOT(13-
17), KFMZ(15-16), KLOS(12-14), WGCX(7-
14). KMOD(6-13), WRDU(9-12), WAPL(5-8)
WRUF(7-8), KEY.(5-6), KRZZ(4-5),
WNCD(3-5), WCMF(2-4)

Decreases: 4 -KCLB(17-16), DMX (14-
11), WSFL(10-8), WTUE(9-7)

Same: 8 -WGLF(15), KEZE(14), KIKJ(11)
KKEG(5), WEBN(5), WKQZ(5), WRXK(5),
WZMT(5)

CORROSIONOF /... ™

CONFORMITY
“ALBATROSS"

COLUMBIA AR 4
Adds: 10 -KICT, KLAQ, KNAC, KQRS,
WCCC, WHDQ, WROV. WRUF, WXLP,
WZMT

Requests: 5 -KISW, KILO, WDZR KORC,
WAOR

Debut: 5 -WUFX(10), WVCT(9), WIUE(7),
KCLB(6), WPDH(3)

Increases: 38 -WBTZ(34-35), KISW(28-
34), KILO(27-28), WHMH(14-18), WRZK(10
16), WKLL(11-15), KQRC(7-14), WXTB(13-
14), WKLQ(11-13), KBER(11-12), WDIZ(10
12), WVRK(10-12), WXRC(11-12), WEBN.9-
11), WHTF(8-11), WIXV(4-11), WZNF(6-11)
KLBJ(9-10), KRZR(8-9), KSJO(7-9)
Wzz20(2-9), ZROC(7-9), WAOR(6-8),
WCMF(6-8), WRCN(7-8), WRXR(5-7)
WSTZ(6-7), KISS(5-6), KRZZ(4-6), KSHE(5-
6), WAPL(3-6), WBZX(5-6), WFYV(5-6),
WSFL(5-6), WZBH(5-6), KATT(4-5)
WNCD(3-5), WRCQ(4-5)

Decreases: 16 -KZRX(31-29), KLPX(16-
15), KBPI(12-11), KNCN(12-11), WAAF{(12-
10), WZXL(12-10), KOMP(12-9), KXFX(9-8)
KFMZ(10-7), KLOL(17-7), WGLF(8-7)
WZZR(7-6), WOUR(10-5), WRIF(8-5)
WDHA(6-4), WSHE(4-3)

Same: 22 -WAXQ(40), WDZR(18)
KEGL(17), KIBZ(15), KIOZ(12), KZAK(11),
KDJK(10), WLZR(9), KATP(7), KEYA(7)
WKIT(7), WTPA(7), WXRX(7), KMOD(6).
KUPD(6), WWWV(6), KEZE(5), KKEG(5)
KRNA(5), WKQZ(5), WRXK(5), WKZ(Q(4

CRANBERRIES
“ZOMBIE"

ISLAND -
Adds: 3 -KISS, WRXL, WXRC

Reguests: 8 -WKZ0, WXTB, WKLL, KICT,
WV, WBCN, WDHA, KRNA

Debut: 3 -WXTB(16), WZZR(3), KISS(1)
Increases: 14 -X107(23-26), WJRR(14-
23), WHEB(14-17), KFMZ(14-15), WKLQ(13-
14), WSTZ(11-13), WVRK(11-13), WPDH(s-
9). KFMF(7-8), WDHA(4-8), WRUF(6-8)

KRNA(G-7), KEY.{(4-6), WSHE(3-5)
Decreases: 9 -WKZ0(22-21), KZ0Z(20-
19), KICT(14-13), KSPO(13-12), WWDC(15-
12) WVWV(11-10), WBCN(24-8), WRXK(16-
7), KORC(12-4)

Same: 17 -KRRK(24), WKLL(15)
WIPA(13), KRAB(12), KWHL(12), KEGL(11),
WAVF(11), WNEW(10), KOWB(8), WCIZ(8),
WGLF(8). WKQZ(6), KEZE(5), KKEG(5),
WZMT(4), WNCD(3), WZZ0(2)

D GENERATION g
“NO WAY OUT" oo
EMI e
Debut: 2 -WZMT(4) Y
WZZR(3)

Increases: 5 -KZAK(9-10), ZROC(8-10),
KNAC(3-9), WDHA(3-6), WNCD(2-5)
Decreases: 5 -KEYJ(7-6), WGCX(6-5)
WVYWA(7-5), WKZQ(5-4), WBLM(4-3)
Same: 6 -WBTZ(16), KIBZ(12), WAXQ(9),
KJOT(8), WDZR(7), WKQZ(5)

DANZIG
“CANTSPEAK"
AMERICAN

Adds: 4 -WCCC, WDZR,
WKLL, ZROC

Debut: 3 -WXTB(14), WDZR(7), WIYY(5)
Increases: 11 -KZRX(12-28), WAXQ(24-
27), WBTZ(23-26), KNCN(9-11), KIOZ(3-10),
KLBJ(6-10), WGLF(7-9), WRXK(6-8),
KSJO(6-7), KISS(5-6), KLOS(5-6)
Decreases: 5 -KISW(21-18), KMOD(10-
9), WHMH(16-9), WKZ((5-4), WVRK(5-4

Same: 13 -WVCR(21), KIBZ(13), KEGL(10),

WRZK(10), KILO(9), KLPX(9). KATP(8),
WCIZ(8), KUPD(6), KEY.J(5), KKEG(5),
WKQZ(5), WNCD(4)

DREAM

THEATER —
“CAUGHT IN A WEB"

EASTWEST

Adds: 3 -KIBZ, WWWV, WXKE

Debut: 8 -KZAK(21), KILO(12), KBPI(10),
KQRC(8), KLOL(6), KSJO(6), WSTZ(5)
WKZ0(2)

Increases: 13 -WBTZ(17-24), KZRX(18-
19), WHMH(14-18), DMX (11-14), WDZR(7-
13), WRCN(12-13), ZROC(6-13), KRZR(9-
10), WLZR(3-9), WKIT(6 7), WNCD(2-6),
KQDS(3-5), WR0O(4-5)

Decreases: 6 -KI0Z(21-19), KATP(18-
17), WRKI(12-10), KISW(8-7), KLAQ(12-6),
WSHE(4-3)

Same: 12 -WVCR(21), KNCN(11),
KMOD(10), WKLL(10), KEGL(6), KEYJ(6).
KOMP(6), WKQZ(6), WRUF(6), KEZE(5),
WRZK(5), WZZ0(5)

EAGLES

“HOTEL CALIFORNIA" Hlf
GEFFEN i
Debut: 4 -VRCN(27)

KEZO(12), WKZQ(5), WAPL(2)

Increases: 14 -WIXV(6-26), WRXR(14-
26), WONE(23-24), WXLP(23-24), KLAQ(11
15), WZMT(14-15), WHJY(12-14), KMIX(7-
13) WKLS(6-12), WMMR(6-10), WKQQ(8-
9), WYMG(6-7), WAQX(5-6), WNCX(3-6)
Decreases: 7 -KMOD(21-20), WXTB(19-
18), KJOT(18-15), WIOT(20-12), WSFL(10-
9), KRZZ(6-5), WEBN(5-4

Same: 4 -WEGR(11), WZXL(8), KRNA(S),
WIMZ(5)

ERICCLAPTON
“MOTHERLESS CHILD”

REPRISE

Adds: 14 -KDKB, KLPX.

KSFX, WGLF, WIIL, WKQQ, WNOR, WRKI,
WROV. WRXK, WTUE, WXLP. WZBH, WZZR
Debut: 7 -KJOT(22), WIIL(22), WXKE(15),
WKLC(13), KLBJ(12), WZXL(9), KLOL(6)
Increases: 44 -WMRR(15-27), WEGR(23-
24), WHEB(21-22), WPLR(10-22), WAPL(16-
21), KORS(18-20), WBLM(14-20),
WSHE(17-20), WSTZ(19-20), WHCN(9-19),
WXQOR(18-19), KODS(11-18), WDHA(17-18),
KIKJ(13-17), WAOR(13-17), WZNF(6-17),
KICT(11-14), KLAQ(11-14), WAQX(11-14),
WHJY(12-14), WXRX(13-14), KATS(8-13),
WCCC(12-13), WGCX(11-13), WIOT(8-13),
WIYY(10-13), WPDH(11-13), WIXV(3-12),

WNEW(7-12), WRCN(10-12), WRCO(11-12),
WXRC(8-12), WZMT(10-12), KEZO(10-11),
KRZZ(7-11), WRUF(10-11), WWWV(9-11),
WFBQO(8-10), WRXR(9-10), KFMZ(6-9),
KSHE(7-9), WGIR(8-9), WRDU(7-8),
WBAB(5-7)

Decreases: 19 -WKZ0(29-28), WCIZ(24-
23), WIBA(25-22), WBCN(21-17), KLOS(19-
15), CHEZ(16- 14), WMMR(14-13)

KSPQ(14-12), WTKX(18-12), WHDQ(15-11),
KGGO(16-10), WWCT(13-10), KRNA(12-9)
WYMG(13-9), WSFL(8-7), WONE(9-5),
WR0Q(9-5), WWW\(7-5), WDVE(9-4)

Same: 22 -KZ07(25), WKIT(24), KBAT(21)
KMJX(20), WAVF(19), WOUR(16), KCLB(14
KDJK(14), KEY.J(14), KEZE(14), WPYX(14),
KYYS(12), WKLS(12), WLVQ(12), WIMZ(11),
WVRK(10), KFMF(9), KKEG(9), KMOD(9)
WWDC(9), WHMH(8), WNCX(6)
FREDDY JONES

BAND

“TAKE THE TIME"

CAPRICORN

Adds: 4 -KICT, WGIR, WKOZ, WZZR
Debut: 5 -KATP(17), KSPQ(8), WXRX(7),
WLVQ(5), WNCD(4)

Increases: 9 -WWCT(21-22), WXKE(15-
16), WZZ0(11-13), KIKA7-12), WAPL(6-11),
WWIWV(8-9), KSFX(7-8), WPDH(3-7),
WZMT(6-7)

Decreases: 2 -WSHE(16-10), WWV(5-4)
Same: 3 -KRHK(IH) KCLB(12), WRCN(9)
GILBY ClARK E

“TIJUANA JAIL™

VIRGIN @
Adds: 12 -KATS, KUFO

WHDQ, WHTF, WKIT, WLZR, WNOR. WOUR,
WRCN. WXKE, WZZ0, WZZR

Requests: 4 -KUPD, KIBZ, KATP, KISW
Debut: 15 -WXTB(12), KZAK(11),
WHEB(11), WRXL(11), WBLM(10), KRNA(8)
WTUE(8), KSPQ(7), KORC(6), WAOR(6),
WZNF(6), KEZE(5), WKLQ(5), WZZR(5),
WRCQ(4)

Increases: 20 -KUPD(38-39), WBTZ(17-
25), KILO(17-23), WAAF(20-22), KIBZ(18-
21), KLOL(9-20). KIOZ(16-19), KZRX(11-19),
WHMH(9-18), DMX (12-14), KRZR(11-14),
KNCN(11-12), WXRC(7-10), KLBAT7-8),
WAPL(5-7), WRXK(6-7), WWV(6-7),
WKLC(5-6), WLVQ(4-6), WCMF(2-3)
Decreases: 11 -WKZ0(22-21), KBPI(23-
20), KJOT(13-11), KLPX(13-10), WGLF(10-
9), WSHE(9-7), KISW(8-6), WBCN(10-6),
KEYJ(6-5), KISS(6-5), KSJO(4-2)

Same: 14 -WAXQ(26), KATP(18),
WKDF(13), WRZK(10), KEGL(8), WKLL(8),
WOZN(8), WRUF(7), KDKB(6), KMOD(6),
WDHA(6), WKQZ(6), KKEG(5), WCCC(5)

GODS CHILD
“STONE HORSES™
QWEST/WB

Adds: 2 -KFMZ KRZR
Debut: 1 -WIOT(4)
Increases: 7 -WNEW(11-15), KLBJ(8-10)
KDKB(7-8), WAPL(5-7), WRUF(6 7),
WNCD(3-5), WKLO(2-3)

Decreases: 6 -KI07(21-19), WZZ0(14-
13), KRNA(7-6), KEYJ(6-5), WKQZ(6-5),
WKZ0(5-4)

Same: 7 -KATF(18), WKIT(16), KEZE(14),
KEZ0(9), KRRK(8), WHMH(8), WSHE(4)

GREATWHITE

“BABE I'M GONNA LEAVE

You”

Z00 ENTERTAINMENT

Adds: 4 -KMOD, KNCN, WBTZ,
Requests: 1 -KJKJ

Debut: 1 -WHMH(8)

Increases: 1 -KJKJ(8-14)
Decreases: 1 -KIBZ(20-16)

Same: 8 -WPDH(16), KZ0Z(15), KEYJ(14),
KEZE(14), WKLL(11), WXRC(10), WKQZ(6),
WZMT(4)

GREEN DAY

“WHEN | COME AROUND”

REPRISE ~&
Adds: 19 -KATS, KEZO .
KEMZ, KISW, KLOS, WAOR, WAPL, WFYV
WGIR, WGLF, WHDO, WHJY, WKLS, WAMRR
WRUF, WSFL, WSHE, WAWV. WZNF
Requests: 3 -KORC, WHTF, WDHA
Debut: 24 -X107(41), WAAF(36),
WAXQ(27), WBCN(18), WRXK(17),
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Airplay’index

KLPX(16), WKIT(15), WC/Z( 14), WIYY{IZ)
KNCN(10), KQRC(10), WWCT(10),
WBLM(9). KISW(8), WHTF(8), WPYX(8).
KFMF(7), KICT(7), WWW(7), WXRX(7),
KISS(6), WJRR(5). WROV(5), WVRK(4)
Increases: 12 -WXTB(32-34), KILO{25-
27), WLLZ(20-22), KSJO(4-21), WKLQ(12-
19), KZ0Z(12-13), KLOL(9-12), WKQZ(8-9),
WRCN(5-9), WXLP(7-9), WBZX(6-7).
WDHA(4-5)

Decreases: 4 -KIOZ(24-17), ZROC(18-
16), WCCC(18-14), KRZR(8-7)

Same: 5 -KZAK(25), KBPI(20), KEZE(14),
WAVF(12), WSTZ(6)

GREEN JELLY e
“THE BEAR SONG” -
200 ENTERTAINMENT 328

Adds: 2 -KFZE, KSJO
Debut: 4 -KIBZ(8), KRZZ(5), KXFX(5),
Wwzz0(1)

Increases: 4 -WBTZ(22-26), KRZR(12-
16). WGLF(8-9), WBZX(5-6)
Decreases: 1 -KNAC(6-3)

Same: 16 -WKDF(12), KMOD(10),
WHMH(8), KILO(6), KISS(6). KLPX(6),
KUPD(6), WEGR(5), WKLC(5). WKQZ(5),
WRZK(5), WZMT(5), KEYH(4), WKLL(4),
WKLQ(3). KRRK(1)

HOODOO

GURUS
“THE RIGHT TIME"
Z00 ENTERTAINMENT
Adds: 1 -KATS
Requests: 1 -KNCN
Debut: 4 -KZAK(10), WGLF(10),
WHMH(9), WSHE(5)

Increases: 5 -KMOD(6-12), KSFX(5-8).
WNCD(4-8), KIKJ(1-7), KRZZ{3-5)
Decreases: 2 -KATP(18-16), WKZQ(5-4)
Same: 12 -WAVF(16), KEZE(14),
KNCN(13), KWHL(13), KZ0Z(13), WWWW(10),
KCLB(6), KEYJ(6), KKEG(G), KRRK{6),
WRZK(5), WPDH(3)

HOOTIE & THE 1

BLOWFISH

“LET HER CRY”

ATLANTIC

Adds: 15 -KATS, KBAT, KEZE, KFMZ KICT,
KLOL, KSPQ, WEGR, WHDQ. WHMH, WIIL.
WKLS, WNOR. WAWV. WXKE

Requests: 5 -WRKI, WAOR, KEYJ. WROO.
WOHA

Debut: 16 -WXTB(23), WHMH(14),
WGCX(12), WKLC(11), WIIL(10), WPLR(10),
WZBH(10), WOUR(9), WRXL(9). WVEK{8),
WWCT(8), KLAQ(7), KQDS(7), WSTZ(6)
WBAB(5), WPYX(1)

Increases: 15 -KJKJ(14-20), WNEW{(15-
19), WMRR(15-17), WHCN(4-16), WIXV{4-
15), WXQR(9-15), WAOR(12-14), KEYH(12-
13), WBLM(8-9), WRUF(8-9), WWWV(5-9),
WKQZ(6-8), WMMR(2-8), KQRS(4-7),
WR0Q(5-7)

Decreases: 15 -WKZQ(30-28), WOVE(16-
15), WSHE(19-15), KNCN(15-14), WCIZ(15-
14), WZZ0(16-14), WCCC(18-8), WONE{13-
8), WSFL(9-8), KRNA(8-7), WZZR(7-6),
WBCN(7-4), WDHA(6-4), WNCD(5-4),

WLVQ(6-2)
Same: 16 -WAVF(21), KATF(18),
WKIT(16), WRKI(16), KCLB(13). KZOZ(13),
KOJK(12), KLBJ(12), WRFX(11). WRXR(10).
WGLF(8), KKEG(5), WAPL(5), WIMZ(5),
WRCQ(5), WPDH(3)

MEGADETH

“TRAIN OF CONSE- &
QUENCES” -
CAPITOL

Adds: 4 -KSHE, WLLZ WXLP. WZZ0
Requests: 12 -WHMH, WDZR, KIBZ.
KISW., WKDF, KQRC. WXRC. WKLL. WHTF,
WROV. KICT, WBZX

Debut: 6 -WHMH(30), WAXQ(11),
WUFX(9), KFMZ(6), WAOR(G), WRIF(T)
Increases: 20 -WDZR(18-28), WBTZ(24-
26), KISW(19-23), KNAC(14-15), KIOZ(12-
13), KLBJ(9-11), KORC(6-11), KLOL(8-9),
KXFX(6-9), WHTF(7-9), WROV(5-9),
KATT(7-8), KSJO(6-8). KEY.I(6-7), WCCC(6~
7), WRXK(6-7), WSTZ(6-7), WNCD(4-6),
KRZZ(4-5), WDHA(3-4)

Decreases: 17 -KLPX(22-20), WXTB(13-
12), WXRC(12-11), KZAK(13-10), WKLL(T1-
10), KICT(9-8), WBZX{(9-8), ZROC(11-8),
KATP(8-7), WKLQ(9-7), KBPI(8-6), KOMP(9-

THE HARD REPORT

6), KLAQ(8-5), KMOD(6-5), KUPD(6-5),
WKZ0(5-4), WVRK(5-4)

Same: 21 -KZRX(31), KIBZ(23), WVCR(21),
KEZE(14), WKDF(14), KRZR(13), KNCN(12),
KBER(11), KEGL(10), WAAF(10), WVVV(10),
KILO(9), WKQZ(9), WLZR(9), KCAL(7),
KKEG(7), WHJY(7), WKIT(7). KISS(6),
WLVQ(), KRRK(3)

MOIST MOKT--
“PUSH” -
CHRYSALIS/EM! -
Debut: 6 -KSPQ(8), WIOT(6),

WZBH(5), WZMT(4), WZZR(4), CILQ(2)
Increases: 18 -X107(23-27), KBPI(21-22),
WUJRR(16-17), KLOL(8-11), KXFX(7-11),
KLBJ(7-10), WTUE(7-9), KICT{6-8), KLPX(6-
8), KSJO(6-8). WGCX(7-8), WXRC(7-8),
KATT(6-7), KIKJ(5-7), WSTZ(6-7), KRNA(5-
6), KQDS(3-5), WAPL(3-5)

Decreases: 13 -KI0Z(23-19), WKLQ{20-
12), WZZQ(12-11), WRUF(11-10), WEBN(10-
9), KMOD(10-8), WHTF(12-8), KFMZ(9-7),
KEYJ(7-6), KLOS(7-6), KQRC(7-6), WKZa(5-
4), WNCD(5-4)

Same: 28 -KRZR(19), KATP(17),

WBTZ(16), WRXK(15), DMX (14), KEZE(14),
WGLF(14), KISW(12), KDJK(11), KRRK(11),
WVRK(11), KZ0Z(10), WRZK(10), WTPA(10);
WUFX(9), WHMH(8), WRIF(8), KCLB(7),
WFYV(7), WZZ0(7), KKEG(6), WKLL(6),
KATS(5), WKLC(5), WKQZ(5), WRCQ(5),
WOHA(3), WSHE(3)

OASIS

“SUPERSONIC”

EPIC

Adds: 1 -WBAB

Requests: 1 -KANA

Debut: 7 -WTUE(7), WKLL{4), WSHE(4),
WZZR(4), WCMF(3), WRIF(3), WKZQ(2)
Increases: 22 -WAAF(18-20), KNCN(13-
19), WJIRR(13-14), KRZR(12-13), WOZR(6~
13), WHTF(11-12), KLOL(8-11), WAXQ(10-
11), WSTZ(6-11), WWV(10-11), KIKJ(7-10),
WZNF(6-10), KFMZ(7-8), KLAQ(6-7),
WRXL(5-7), WZBH(5-7), WLVQ(5-6),
WZMT(5-6), KATS(4-5), KQDS(3-5).
WNCD(4-5), WWWV(3-4)

Decreases: 14 -WGLF(15-14), KNAC(15-
13), KLPX(13-11), WKQZ(12-11), WVRK(12-
10), KBPI(12-9), WHMH(18-8), WBCN(8-7),
WBZX(8-6), WMRR(7-6), WPDH(7-6),
WZZ0(7-6), KRNA(7-5), WCCC(5-4)
Same: 24 -KRRK(30), X107(19), KATP(17),
WBTZ(16), WRUF(14), KDJK(13), WKLQ(13).
KCLB(12), KLBJ(12), WHEB(11), KWHL{10),
WTPA(9), KICT(8), WCIZ(8), WUFX(8),
KFMF(7), WXKE(7), KEYA(6), KISS(6),
KMOD(6), KQRC(6), KUPD(6), KEZE(5),
KKEG(5)

OFFSPRING
“GOTTA GET AWAY”
EPITAPH #
Adds: 8 -KBP! KQRC. KUPD, NERR<Z
KZAK WDZR. WKLQ. WLZR. ZROC
Requests: 1 -KIB/

Debut: 4 -WAX(Q(29), WDZR(15),
KIOZ(14), KSPQ(7)

Increases: 2 -KISW(16-21). WAAF(17-

21)

Decreases: 2 -X107(20-19). WRIF(5-4)
PAGE/PLANT 3
ATLANTIC y

Adds: 1 -WRIF

Increases: 3 -ZR0C(23-28). CILQ(11-12),
WIBA(5-6)

Same: 4 -KIBZ(16), WZMT(6), KKEG(5),
KLAQ(3)

Same: 1 -KIBZ(21)
“KASHMIR"

Debut: 2 -KZAK(25), WVCR(15)
Decreases: 1 -KFMZ(10-9)

PAGE/PLANT 3
“THANK YOU”

ATLANTIC

Adds: 25 -DMX, KATP,

KBAT, KBPI KFMF, KIKJ, KJOT, KLBJ,
KLOL, KLPX, KQRC. KORS, KRZR, KSFX,
WBCN. WBZX. WHEB, WIZN. WKLL, WPLR,
WRUF. WSHE. WTKX. WVWV, WZNF
Requests: 5 -WHMH, WRKL WXKE.

KSHE, WROQ

Debut: 33 -WHMH(30), WDHA(27),
WXRX(21), KZAK(18), WBLM(15), WIOT{15).
WKIT(15), WXKE(15), WXRC(14), WZZ0(14),
KMJX(13), WRCQ(13), KYYS(12), KCLB(11),
WHEB(11), WRXL(11), WAPL(9), WXLP(9),
WZZQ(9), KSHE(8), WKZ((8), WIMMR(S),
WROV(8), WZBH(8), KLPX(7), KSPO(7),
WBCN(7), WGCX(6), WSFL(6), WTKX(2),
KRZR(1). WPYX(1), WVRK(1)

Increases: 24 -WRIF(16-23), WKLS(9-21),
WCMF(11-20), WKQZ(9-20), KRZZ(7-17),
WOUR(14-17), WAQX(12-16), WLZR(13-16).
WONE(14-16), WRKi(12-16), WWWV(7-16),
WAOR(8-15), WMRR(11-14), KICT(2-12),
KQDS(3-12), WRCN(11-12), KATS(4-10),
KOMP(4-8), WGIR(5-8), WNOR(1-8).
WNCX(3-7), CHEZ(5-6), WIXV(3-6), KISS(1-2)
Decreases: 17 -KI0Z(28-27), WEBN(28-27),
KUPD(21-18), WZZR(21-17), WEGR(16-15), -
KDKB(16-14), WAAF(17-12), WWCT(14-12),
WZXL(16-12), KRNA(10-9), WRXR(10-8),
WFYW7-5), WROQ(7-5), WIBA(5-4), KLAG(4-,
3), CILQ(3-2), WFBQ(3-1)

Same: 9 -KEYJ(24), WSTZ(20), KZ0Z(13);
KDJK(11), KATT(10), WRZK{(10), WNEW(S),
WIMZ(3), WRCX(2)

PEARL JAM
“CORDURQY”

EPIC

Adds: 5 -KSPQ, KZAK. WRIF,
WZMT, ZROC

Requests: 2 -KJKJ, WBZX
Debut: 13 -KILO(14), KFMZ(9), WXRX(8),
KATS(7). KLAQ(7), WDZR(7), WIYY(6),
WXLP(6), WZMT(6), WNEW(5), WCMF3),
WLZR(1), WZZ0(1)

Increases: 12 -KNAC(76-34), KLOS(Z’-
23), WHTF(13-17), KIKJ(12-13), WZZQ(11-
13), WAOR(7-9), WIXV(3-9), KISW(7-8).
WFBQ(2-6). WFYV(5-6), WWCT(4-6),
ciLa1-2)

Decreases: 6 -WTUE(30-13), KICT( 10-7)
KSHE(7-6), KSJO(13-5), WRDLK(3-2),
WGCX(4-1)

Same: 5 -KIBZ(21), WLLZ{10), WEBN(&)
WBZX(5), KDJK(2)

Viraloor

PEARL JAM
“NOT FOR YOU” Vtdosy
EPIC

Adds: 2 -KZRX, WXQR

Debut: 6 -WXTB(13), KIOZ(8), WXRX(8),
DMX (6), KOMP(6), WKL(Q(3) i
Increases: 6 -KNAC(13-17). WJRR(7-10),
WGCX(5-9), WONE(6-7), CILQ(3-4),
KSJO(2-4) !
Decreases: 9 -KLOS(15-14), KICT( 10-9).
WLZR(10-9), WHJY(9-8), WKLC(10-8),
KOKB(14-7), WRXL(8-7), KATS(7-6),
WUFX(11-6)

Same: 4 -WBZX(5), KDJK(3), WRDUZ),
KRRK(1)

PETE DROGE

“IF YOU OON'T LOVE ME"
AMERICAN

Adds: 6 -KCLB, KFMZ,
WWCT, WXLP, WXOR, WXRX
Debut: 8 -WHDO(14), WTUE(14),
KLPX(10), KRNA(9), WHTF(8). KEZ0(5),
WKLC(5), WRCQ(5)

Increases: 26 -WNEW(15-20), WPLRH4-
19), KRZZ(10-18), WIYY(17-18), WPDH(Z=
18), WCIZ(15-17), WKIT(15-16), WNOR(15~
16), DMX (13-15), KEYJ(14-15), WMMR(8-

15), WBAB(7-14), WOUR(4-14), WHIY{11=

13), KIKJ(3-12), WAPL(7-12), WSFL(11-12);

WVYWV(10-12), WZBH(8-10), KATS(7-8).
WKLS(7-9), WHCN(3-7), WKQQ(4-5),
WROQ(4-5), WGIR(3-4), WRXK(3-4)
Decreases: 15 -WJRR(18-17), WCCC(19-
15), WGLF(15-14), KMOD(11-10), '
WOHA(11-10), WSHE(14-10), WWDC(11-

10), WBCN(12-9), KLBJ(11-8), WXRC(11-8),

KISS(8-7), WPYX(8-7), WZZR(7-6),
WKZQ(5-4), WZZ0(3-2)

Same: 15 -WAVF(26), KRAK(20),
KZ0Z(19), KATP(17), WOVE(17),
WHMH(16), WRUF(15), KNCN(14).
WHEB(13), WBLM(9), WWWV(8), WFBa(s)
WSTZ(6), KKEG(5), WNCD(5)

QUEENSRYC!E

“BRIDGE”
EMI <
Adds: 35 -DMX , KATP,
KATS, KEYJ, KIBZ, KJOT, KLOL, KSFX,
KXFX. KZ0Z KZRX. WAQX, WEGR, WHIY, -
WKIT. WKLC, WKLS, WKQZ. WNOR, WONE,
WPLR, WRCN, WRCQ, WRCX, WRKI. WRXR,
WSFL, WTKX. WTPA. WVRK. WXKE. wxm
WZMT. WINF, WZZR

Requests: 4 -WHMH. WVCR, WKLL,
WozN

Debut: 32 -WDIZ(28), KRZR(20), 9),
KICT(17), KISW(17), WCCC(17), 167,
KI0Z(15), KLBJ(14), KMJX(13), 13),
WZZ0(13), KCLB(11), KLAQ(11), WCMF{T1).
WRZK(10), WXRC(10), WPYX(9), KEMF(B),
KSPQ(8), WTKX(8), WWCT(8), WIOT(7),
WXRX(7), WFYV(6), WZBH(5), WAPL(4),
WGIR(4), WKZQ(4), WPDH(4), WRIF(4),
WSHE(2) :
Increases: 24 -WAAF(39-41), KII.O(ZB-
29), KOMP(3-26), KSJO(15-21), KATT{12=
20), KQRC(12-20), WDHA(16-19), WIYY(13-
18), WKLQ(11-18), WIXV(4-16), WRXK(15~
16), WRUF(12-15), WZZ0(13-15), :
WAOR(11-14), WGCX(10-14), WTUE(I?-M);
ZROC(8-13), KSHE(10-11), WMMR(5-11),
WLZR(9-10), KISS(6-3), WBZX(5-8), :
WRDU(5-7), WWWV(4-5)

Decreases: 8 -KBER(21-20), KUPDEO-
19), WEBN(16-15), WOUR(16-15),
WHTF(14-13), WCIZ(3-7), WGLF{9-7),
WOVE(6-4)

Same: 11 -KZAK(36), WHMH(35),
WVCR(21), KLPX(16), WDZR(16),

KEZE(14), WOZN(13), KDJK(11), wmam,
KRZZ(6)

REM. —
“BANG ANO BLAME"

WARNER BROS.

Adds: 22 -KATS, KEZE, KISS,

KJKJ. KLAQ, KSFX. WAQX. WDVE. WFBG
WGIR, WGLF, WHJY, WKLC, WLVQ, WNGD,:
WONE, WRCN, WRIF, WRXK. WRXR, wml
WXTB

Requests: 1 -WBZX

Debut: 23 -KATP(28), KEYJ(15), uasnss
WBLM(15), WHTF(14), KSJO(13), wm{m
WOUR(12), WNEW(11), WPYX(11), i
WXRX(11), WSHE(10), WZBH(10),

WKQZ(9), KRZZ(8), WCIZ(7). WKZQ(7),
WWWV(7), WZNF(6), WKQQ(3), wnows).
KISS(2) e
Increases: 42 -WH; KSI‘E(m-
31), WDIZ(20-28), WGCX(7-27), wmm-
27), WiYY(15-24), WXQR(17-24), WZZG(11
24), WHEB(13-23), W.IRR(22-23), KF ,« .
21), WLLZ(20-21), WHOMN7-20), WKLO(IS=
20). WMRR(17-20), KLOL{9-19), KUPD(16~
19), KICT(17-18), WPDH(11-18), WRUR(16~\
17), WUFX(16-17), WZZ0(13-17), \
16), WPLR(8-16), WBZX(10-15), WSFL(10~
15), KCLB(13-14), WIOT(4-14), WXLP(1T=
14), CILQ(9-13), WAOR(9-13), WKLS(10- |
13), WROV(11-13), WIMMR(1-12), WWET(®
11), KDKB(6-8), WVWV(6-8), WYMG(3-8),
WZMT(4-8), WRCX(4-7), KFMF{3-6),
WDHA(3-6) :
Decreases: 15 -X107(30-28), WCCC(28-
23), WBCN(24-22), WXRC(22-20), 21~
19), WIUE(31-17), WIKX(21-16),
15), KLPX(18-14), WNOR(16-14),
14), KSPO(15-12), KRNA(12-10),
10), WRXL(9-5)

Same: 20 -KKEG(25), KRRK(24),
WAVF(23), KBAT(21), WSTZ(19),

KRAB(15), WRKI(14), KMIX(13), .
KLBJ(12), WWDC(12), KMOD(11), 1
WAPL(11), WFYV(11), KCAL(10), wm.nob
KQWB(8), DMX (7), WBAB(5) .
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pses: 3 -KLOS(15-13), WLVQ(11-
1337y S 0(2")

me: 4 -KRRK(18). KSPQ(8). WRFX(6),
WBAB/S)

ROLLING STONES§ /73 5
o3 P wEsN, b

4 -KBAT. KLAQ. KCLB, KNCN
ps: 38 -WXTB(30-36), KDKB(32-
EW(29-33). KSPO(27-32),

4-28), WIOT(15-28), WSFL(26-28),
27), WHDQ(26-27), KYYS(19-25),
115-25), WHEB(23-24), WPYX(22-24),
W(20-23), KSFX(16-19), WPDH(18-19),
w-ts) WIYY(16-18), WKLC(10-18),
B-18), WDHA(13-17), WRCN(16-17),
H 75»10 KUFO(12-15), WRXK(14-15),
u). KIKJ(11-13). KSHE(11-13),
9-13), CILO(10-17), KADS(8-11),

) -10-11) WWCT(6-11), WGIR(6-8),

/3) WBCN(4-6), WGCX(4-6),

34 -KLPX(28:27), WVRK(27-
26-24), WCIZ(23-22), KJOT(22-
21), WFYV(23-20), WZXL(22-
0-19), WONE(22-18),
17), WSHE(20-17), WZZR(21-17),
6), WRKI(16-14), WZMT(16-14),
(20-13), WKLS(18-13), WOUR(14-13)
JU(15-12), WXRX( 14-12), WYMG(14-
R(24-10), WNCD(11-10),
. 0-9), WRCO(12-9), WAPL(14-8),
9-7), KANA(8-7), KGGO(18-6),
w 2;). WBLM(19-6), WWWV(7-6),
Same: 25 -KBAT(28), WKZ0(27).
BI26). WIBA(25). WIMZ(25), KDJK(24),
K202(24), WKIT(24), WXKE(24), WIIL(22),
9D(21). WGLF(21), KFMF(19)
WSTZ(19). KATT{17), KOWB(16), WTPA(15),
E(14), WROV(14), CHEZ(13). KICT(11).
(OMP(11). WRZK(10), KISW(9), KMJX(7),
) KCAL(5), WRDU(4)

NG STONES | '-"
WILLFLY" (%
bods: 16 (L0, KATS, KJOT ;

{LOS, KZAK. WOHA. WGLF. WHDQ, WHTF,

ts: 1 -WROO

b 14 -WKIT(15), WXRX(12),
X(11), KEMF(10), WGLF(9), WAOR(8).
N(B). WRUF(8). WNCX(6). WINF(S).
(5, WIMZ(4), WZMT(4), WDHA(1)
feases: 22 -KEVJ(24-25), DMIX (11-
_"” 17:21) WXOR(15-19), KZ0Z(16-
WECC(11-17), KEZO(13-16), KICT(15-
TUE(11-14), KFMZ(12-13), KORS(9-
e {7-13), WAPL(1-12), WCMF(4-
JOT(6-11), KRZZ(5-10), WKZQ(4-10),
E(6 )wsrur 9) WPDH(6-8),

"8)
: 12 -KA TP(28-27), WZ20(23-
Z20(18-17), WHMH(18-16)
13), WRXL(10-9), WOUR(9-8),
7). KLBJ(7-6), WSHE(11-6),
). WBCN(5-3)
-KKEG(30), KWHL(15),
5), KEZE(14), WRIF(14), KDJK(13),
13}, WOZN(13), KCLB(12),

| KSPO(8). WGCX(7), KLOL(6)

THE HARD REPORT

i Alr plq}'lndex

WIAM

Dm.amlc

Adds: 1 K10

m WDZR(16), WRZK(5), WNCO(3)
3 -WBTZ(17-26), KATP(17-

18), KNAC/(3-

h-: 3 WHMH 8). KRRK(7), KEY6)

SMAsHING

KINS

[

m 5 -WBLM(11), WJRR(10),
mwn WPYX(7), WZZR(3)
Int 10 -WiYY(17-21), KICT(17-

| WIMMR(7-19), KJOT(15-16), KSHE(14-
36), WNEW(14-16). WVRK(10-13), KLPX(8-

 WSHE(3-4), WZZ0(1-2)
: 5 -WCIZ(15-14), WWDC(15-
)x107(17 1), WKQZ(10-), WHMH(33-

7 -KRRK(32), WZMT(15),
%gz KOWB(7), KSPQ(7), KATT(6),

Increases: 46 -WAAF(37-41), KNAC(23-
37), WXRC(18-37), WHMH(9-33),

WAXQ(21-30), KLPX(20-29), WKZQ(23-26)
03(1925) WRIF(23- 25) KNCN(22 23)

o ; (17 18), WDIZ{17-18), KIOZ{11-17),
6L (13-14) KEM7- 12) KSPO7- rz)

'.,‘/ | 9-10) WGCX(7 9), WMHH(7 9)

WZBH{6-9), WNCD(4-8), WTUE(7-6),

WL 5-8), KATS(5-7), KXFX(6-7), WHJY(6-
7 WPDHA.7), V-7, Wez0(-7)

W 6(4 5, WHWWV(3-4)

ec. 18 -KIS5(28-20), WUFX(17-
916), WXQR(16-15), ZROC(18-15), KRZR(15-
:".e wmm 14) WKQZ/15: 14) WAOH(IO-

"1g 7(21) WDZA(18), KEGL(17), WRZK(16),
KEZE(14), WHITFi( 14), WLZA(14), WROV(14)

F9), KICT(B) KIOT(8), WCIZ(8),
WKLC(8). KCAL(7), KCLB(7), KDKB(7),
1(7), WSFL(7). KMOD(5), KRNA(6),
STZ(6), KFMF(5), KWHL(4)
vy
5

LN

WRIF, WZBH
its: 2 -WIDZR KILO
9 -WHDO(14), WRKI(12), WIOT(6),

WOHA(1)
ner 29 -WDZR(28-29), WAXQ(27-
KBPI(22-23), DMX (17-18), WKQZ(16-
8), KNAC(13-17), WRXK(13-15), KISS(7-
&/ KLOS(5-14), WKLQ(13-14), WVRK(10-
14), KUPD(11-13), ZROC(11-13), KNCN(11-
r; KLOL 8-11), WFYV(10-11), WRZK{(5-
(5-8). WXLP(5-8), WXRC(7-6),
-8). KISW(5-7), KSJO(6-7),

20) WIRR(18-17), KIOZ(20-14), WAAF(11-
9), KORC(9-8), WCIZ(8-7), WKIT(7-6).
WBEN(9-5), WCCC(6-5), KEYH(5-4),
KLBJ(4-2)

Same; 18 -WBTZ(35), WLLZ(21),
WHMH(16), WXTB(14), KCLB(12), KIBZ(12),
KZAK(10), WRUF{9), KDJK(8), WAVF(8),
WGLF{8), WUFX(8). KATP(7), K20Z(7),
WSTZ(7). WNCD(6), KKEG(5), WKZQ(4)

STONETEMPLE :
PILOTS “i
“UNGLUED"

ATLANTIC

Adds: 38 -KATP. KEY.J, KEZE. KFMZ KIBZ
KICT, KIOZ KNCN. KQRC, KRZR, KSHE,
WAPL, WAXQ. WBTZ, WBZX, WDIZ, WFYV,
WBCX. WGLF, WHDQ, WHEB, WHIF, WiYY,
WIRR, WKLO, WKQZ, WNCD, WRCQ,
m:cx WRXK, WSHE, WSTZ WTUE, WWWV.
T. WWDC, WXRX. WXTB
Debut: 18 -WAXQ(17), WRIF(15),
WXQR(15), WHMH(14), WKLL(14),
KLBJ(12), KISW(10), KLOL(10), WRZK{(10),
WMRR(7), WLZR(6), WRXL(6), WXLP(6),
KMOD(4), KSJ0[4), WNCD(3), WKZQ(2),

KiSS(1)
bm-s: 3 -X107(10-23), KILO(9-15),
WDZR(11-

2 -KUPD(16-14), KZAK(14-

13
Same: 8 -WAAF(40), KZRX(31), KBPI(21),
wcn(m) KDUK(12), ZROC(12), KZ0Z(7),

THEALLMAN ™ ™
'RO""'}E!“ s
EPIC .

4 -KYYS, WIL, WNCX, WXOR

2 -KCLB WTKX

llm: 5 -WAOR(11), WHL(10),
WIAWV(9), WNCX(6), WZXL(6)
Increases: 17 -WAQX(14-30), KQDS(10-
21), KSFX(17-20), WPLR(9-18), KSHE(10-
17), WXKE(15-16), WHCN(9-15), WMRR(14-
15), WCCC(11-14), WGCX(12-14),
K207(12-13). WOHA(9-12), WMMR(8-12),
WZBH(m}rz) WGIR(8-11), WAPL(6-8),

m 20 -WONE(22-18), KQRS(20-
| WRKI(19-17), WZZR(21-17), KATP(17-
1 ) WIKX(19-16), WKIT(16-15), WCIZ(15-
14), WPDH(15-14), DMX (12-11), WSFL(12-
11), WYMG(14-11), KATS(13-10),
WSHE(13-10), WWCT(11-10), KGGO(16-8).
KSPO(14-8), WBCN(6-4). WROQ(8-4),
WDVE3-1)
Same: 15 -KCLB(27), KJOT(22),
WGLF(21). WRON(21), KMJX(20),
WIMZ(20), WRXR(19), WHMH(18),
WXRX(14), WZZ0(14), WRUF(13), KJKJ(11),
KFMZ(10), WZNF(9), WZ20(4)

TODD SNIDER N
“ALRIGHT GUY"

MCA -‘
Adds: 1 -KEZ0

3 -WIUE, KSHE, K/CT
Debut: 4 -WXKE(14), WXLP(11),
WXRX(7). WNCD(3)

10 -KRZZ(11-23), WCIZ(21-
23), WRXK(14-16), WTUE(10-13), KICT(10-
1), KLPX(-11), KYYS(7-9), WIXV(3-9),
WHCN(1-7), WAPL(3-4)
Decreases: 2 -WZZR(21-17), WFBQ(S-7)
Same: 2 -WAVF(22), KSHE(12)

TODD SNIDER l» W
“TALKIN' SEATTLE BLUE "B o\l

MCA

Adds: 13 -KILO, KISS. KLBJ

KMOD, WHMH, WKIT. WPDH, WRCQ

WROQ. WIPA, WVWV. WXKE WXRC

Requests: 3 -KSHE WADU, KISW

Debut: 9 -WHMH(14), WMMR(12),

WZZ0{12), WSHE(10), WFYV(6), WKQZ(6),

WIXV(5), KEYJ(4), KiSS(1)

Ancreases: 7 -W.JRR(13-19), WVRK(13-

15), WZMT(14-15), KSHE(11-14), WRDU(9-

12), KSFX(8-10), WKLS{(2-10)

w 8 -WNOR(21-16), WXTB(33-

W4) KLPX(14-11), KISW(7-6), KLOL(8-6).

WEGA(11-6), WBCN(S-5), WLVQ(8-5)

me: 7 -WKDF(33), KRZR(14), WXOR(8).

), WBAB(5), WKLO(4), KRRK(2)

Mt: 14 -CILQ KIOZ KISS

| WAPL, WCIZ WGCX, WHMH, WIZN,
mva WNCD. WXRC. WZXL, X107
pquests: | -KEYJ
Dobut: 24 -WHMH30), WHDO(26),
KEYJ(24). WDIZ(23), KBAT(21), KZAK(15),
WKIT(15), WSTZ(14). WXRX(14), KCLB(13),
VBl 13) WHIF(IS) VvPLH(IZ) K/L0(7 1),

41 -WRXK(11-32), WKLQ(21-

K!UT(13 21), KLOS(20-21), KFMZ(15-

20), KQRS(4-20), KSJ0(18-20), WZBH(9-

 KRZZ(13-18), WKZQ(12-18), KFMF(15-
%,HOZHE-W WTUE(16-17), KEZO(9-

WIYY(2-15), WRIF{11-15), WHCN(2-

), WPDH(13-14), WROV(9-14), WCCC(12-

 WWDC(12-13), WZZa(11-13),
KATS(11-12), WIBA(6-12), WNEW(3-12),
WVAQ) 8-11), WMMR(6-11), WSFL(10-11),
‘, DS 4-10) KLBJ(8-9), KRZR(7-9),

ases: 18 -KICT{17-16), WEBN(17-
16;),1&!5(1&15) wwon(15 13),

(7-6). WRUO(&Z)
Same: 18 -WOMF(26), KMOD(19),
0(19), WHEB(18). KUFO(17), KEZE(14),
KDUK(13), KCAL(12), WTPA(11), KUPD(10),
IL( tzg, KARK(7), WRFX(7), KRNA(B),
IMZ(6), WONE(6), WBAB(5). WRDU(4)

......

ycreases: 1 -WS17(7-6)
: 13 -X10742), KARK(27), KRAB(13),
WAVE(12), WCIZ(8). KKEG(7), WRUF(7)
W wccg((%) KEZE(5). WBAB(5),

DY HOLLY"

g 7 -KEY., KMOD,
G, WKLL, WSTZ WXRC, WXRX
2 WBAB(14), WZZ0(1)
: 2 -X107(24-35), WJRR(6-14)
: 2 -KARK(25), KRAB()
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SOUTH BY SOUTHWEST

music & media conference

"An intimate party of 4,000. .." —Los Angeles Reader

March 15-19, 1995
Austin Convention Center, Austin, Texas

REGISTRATION RATES & DEADLINES:
(payment must be received or postmarked by deadline date.)
$225 - December 16, 1994
$250 - January 20, 1995
$295 - February 24, 1995
$350 - Walkup registration
After March 2, FAX or telephone credit card registrations only or bring payment fo conference.

FOR MORE INFORMATION, write SXSW, Box 4999, Austin TX 78765; Tel. (512) 467-7979; FAX (512) 451-0754
E-mail: 72662.2465 @ compuserve.com
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STEIN Namep ELEKTRA PRESIDENT

Sire Records founder Seymour Stein has been named President of the Elektra
Entertainment Group. In making the announcement, Elektra Chairman Sylvia
Rhone siated. "It is with great enthusiasm and respect that | welcome Seymour to the
company. A true visionary in our business, he has discovered and nurtured an amazing
array of innovative artists. His extraordinary range of knowledge and his impeccable
laste make him a perfect fit for the Elektra Entertainment Group’s artist-driven environ-
ment. The label is moving into an exciting new era, and there is no one I'd rather have at
my side now and in the years ahead than Seymour.” Stein commented on the appoint-
ment, 1 am thrilled to be joining Sylvia in shaping a new Elektra as it enters its fifth gen-
eration of leadership. The original ‘boutique label,’ Elekira is part of our national her-
itage. | consider this new job to be a sacred trust, to help preserve the label’s unique
legacy as a place which encourages the eclectic and the independent, while actively
working to redefine the mainstream. While it is hard for me to leave the artists | have
worked with for many years, as Madonna recently told me, ‘Change is good.” This
change to the Elektra Entertainment Group offers me a fresh array of opportunities which
| am looking eagerly forward to pursuing. Stein began his career while still in high
school, when he was hired by Billboard as a pop-chart clerk. He spent two summers
working for Syd Nathan at King Records in Cincinnati. Relurning o New York, Stein
worked for Red Bird Records and also served as an independent promotion man. In
1966, he formed Sire Productions with Richard Gottehrer (who Ieff the label in
1975). In 1976, Stein signed Sire to a distribution pact with Warner Bros.

Krasnow Teams W MCA

Former Elektra Chairman Bob Krasnow has enlered info a deal with MGA fo creale a
new label. The joint venture is the first deal for the new Krasnow Entertainment firm.
The offices for the as-yet-unnamed label will be headquartered at MCA in New York.

Renwie Appointep EPic Se. VP

Steve Rennie has been named Sr. VP/West Coast for Epie.
Epic Records Group Chairman David Glew commented,
“Steve’s years of experience in concert production and artist
management have given him an acute awareness of the needs
of artists, of the importance of new talent, and of the potential
)| of the global marketplace. He is, first and foremost, a music
person, one whose creative thinking and strategic skills will
be of immeasurable benefit to this company.” Rennie joins
Epic after five years as President of REN Management. He
began his career in music in 1979, as President of Steve
Rennie Presents, while still attending college. He later
spent eight years at Avalon Attractions, where he was
Executive VP.

Steve Rennie

Keviv GarrowL Joins ReLarviTy

Relativity Executive VP/GM Harry Palmer announced the
appointment of Kevin Carroll (o Vice President of
Promotion. “Kevin and | have a history of shared success
and with his arrival at Relativity, | look forward to sharing
new victories,” said Palmer. "Relalivity has an extremely
positive outlook for ‘95 and beyond with a mandae that
includes a much higher profile at radio. Kevin is a dynamic,
multi-talented executive who | know will provide the kind of
leadership to our promotion team that will enable us to
achieve our goals.” Carroll joins Relativity to head up the
Promotion Department overseeing all CHR, AOR,
Commercial Alternative and College promotion activities. “I'm excited about the future at
Relativity,” commented Carroll. "It's a label with a lot of heart and polential and I'm
impressed with the teamwork of their crealive staff and their dedication to artist develop-
ment. Relativity's strong release schedule is setting the stage for us to deliver hit records
in'95." Prior to joining Relativity, Carroll was Sr. VP/Promotion at EastWest. Other
label stings include VP/Pop Promotion for Chrysalis, as well as regional and local
promo positions for MCA, Capitol and Warner Bros.

Kevin Carroll

Arista President Clive Davis welcomed Carly
Simon to NYC where she was the guest of
honor at a release party for her new album,
Letters Never Sent. Those who attended the
event were treated to a standing room only per-
formance by the singer, featuring the new single
“Like A River”, along with old classics like
"You're So Vain” and ”Anticipation”.

THE HARD REPORT
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Bill Hard & Lisa Riegel
Bos Neumanw New ‘NCX PD

WNCX/Cleveland VP/GM Walt Tiburski announced that Bob Neumann will
assume the PD reigns, filling the position left vacant when Doug Podell leff in
early November for similar duties at WRIF in his homelown of Delroit. “Bob is the
perfect choice for the WNCX Program Director’s chair,” said Tiburski. “He's
extremely qualified, experienced, successful, has great leadership abilities, and is
a radio warrior. Bob tells me that he's looking for a good fight and he’s certainly
coming to the right place.” Neumann joins ‘NCX from WLVQ/Columbus, where
his was PD. His radio resume includes programming stints at WRXL/Richmond,
K25S/Albuguerque, WMJY/Long Branch, and WVBS/Wilmington, \C.
“The opportunity to work at WNCX with the current rock and roll situation in
Cleveland is a great one,” commented Neumann. “Im looking forward to working
with Howard Stern, the veteran air staff and especially Walt Tiburski."

ScrusTer ANNOUNCES DEPARTURE

Sneed & Schuster pariner Larry Schuster has announced he will be leaving
the company as of February 1, 1995. “I've been working in radio for nearly 20
years, first as a jock, then in just about ever director' type position available at a
radio station, and now as a consultant. It's time to move on. | have been fortunate
enough to work with some great peaple at our stations and my nearly 14 year rela-
tionship with Alan Sneed has been tremendously rewarding both personally and
professionally. He is the brightest and hardest working person in the business.”
Sneed commented, ‘1 will greatly miss working with Larry, but | understand that
there are some other opportunities he would like to openly explore. He is passion-
ate about current music, but is also extremely objective and perceptive, and there is
no doubt that he is one of the most creative individuals in the indusiry when it
comes to promotional concepts. | wish him only the best in the fulure.” In other
news, the company has announced the signings of six new client stations —
WYBB/Charleston, SC; WKLC/Charleston, W VA WDAl/Myrtle Beach, SC;
WXIL/Parkersburg |V VA: WNTP/Tuscaloosa, AL and WQTL/Ottawa OH

The Hard Rock Cafe and Tower Records
recently joined forces in creating the “Free Album
Listening Parties” venture, where the two promi-
nent L.A.’s music-industry institutions will bring
new music to the masses the same day the
albums are released. The program, in conjunc-
tion with local L.A. radio, is designed so the public
can hear new albums, win free CD’s, limited edi-
tion collector’s items and receive discount
coupons for Tower Records.
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SOUTH HWEST

music & media conference

"An intimate party of 4,000. .." —Los Angeles Reader

March 15-19, 1995
Austin Convention Center, Austin, Texas

REGISTRATION RATES & DEADLINES:
(payment must be received or postmarked by deadline date.)
$225 - December 16, 1994
$250 - January 20, 1995
$295 - February 24, 1995
$350 - Walkup registration
After March 2, FAX or telephone credit card registrations only or bring payment o conference.

FOR MORE INFORMATION, write SXSW, Box 4999, Austin TX 78765; Tel. (512) 467-7979; FAX (512) 451-0754
E-mail: 72662.2465 @ compuserve.com
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StEIN Namep ELEXTRA PRESIDENT

Sire Records founder Seymour Stein has been named President of the Elektra
Entertainment Group. In making the announcement, Elektra Chairman Sylvia
Rhone staled, “It is with great enthusiasm and respect that | welcome Seymour to the
company. A true visionary in our business, he has discovered and nurtured an amazing
array of innovative artists. His extraordinary range of knowledge and his impeccable
taste make him a perfect fit for the Elektra Entertainment Group's artist-driven environ-
ment. The label is moving into an exciting new era, and there is no one I'd rather have at
my side now and in the years ahead than Seymour.” Stein commented on the appoint-
ment, | am thrilled to be joining Sylvia in shaping a new Elektra as it enters its fifth gen-
eration of leadership. The original ‘boutique label,’ Elekira is part of our national her-
itage. | consider this new job to be a sacred trust, to help preserve the label’s unique
legacy as a place which encourages the eclectic and the independent, while actively
working to redefine the mainstream. While it is hard for me to leave the artists | have
worked with for many years, as Madonna recently told me, ‘Change is good.” This
change to the Elekira Entertainment Group offers me a fresh array of opportunities which
1 am looking eagerly forward to pursuing. Stein began his career while still in high
school, when he was hired by Billboard as a pop-chart clerk. He spent two summers
working for Syd Nathan at King Records in Cincinnati. Returning lo New York, Stein
worked for Red Bird Records and also served as an independent promotion man. In
1966, he formed Sire Productions with Richard Gottehrer (who left the label in
1975). In 1976, Stein signed Sire to a distribution pact with Warner Bros.

Krasvow Teams Wirn MCA

Former Elektra Chairman Bob Krasnow has entered info a deal with MCA lo create a
new label. The joint venture is the first deal for the new Krasnow Entertainment firm.
The offices for the as-yet-unnamed label will be headquartered at MCA in New York.

Rexvie Aproivtep Epic Sa. VP

Steve Rennie has been named Sr. VP/West Coast for Epie.
Epic Records Group Chairman David Glew commenled,
“Steve’s years of experience in concert production and artist
management have given him an acute awareness of the needs
of artists, of the importance of new talent, and of the potential
of the global marketplace. He is, first and foremost, a music
person, one whose creative thinking and strategic skills will
be of immeasurable benefit to this company.” Rennie joins
Epic after five years as President of REN Management. He
began his career in music in 1979, as President of Steve
Rennie Presents, while still attending college. He later
spent eight years at Avalon Attractions, where he was
Executive VP,

Steve Rennie

Keviv GarrouL Joins RELATIVITY

Relativity Executive VP/GM Harry Palmer announced the
appointment of Kevin Carroll (o Vice President of
Promotion. "Kevin and I have a history of shared success
and with his arrival at Relativity, | look forward to sharing
new victories,” said Palmer. “Relativity has an extremely
positive outlook for '95 and beyond with a mandate that
includes a much higher profile at radio. Kevin is a dynamic,
multi-talented executive who | know will provide the kind of
leadership to our promotion team that will enable us to
achieve our goals." Carroll foins Relativity to head up the
Promotion Department overseeing all CHR, AOR,
Commercial Alternative and College promotion activities. “I'm excited about the future at
Relalivity," commented Carroll. “It's a label with a lot of heart and potential and I'm
impressed with the teamwork of their creative staff and their dedication to artist develop-
ment. Relativity's strong release schedule is setting the stage for us to deliver hit records
in‘95.” Prior to joining Relativity, Carroll was Sr. VP/Promotion at EastWest. Other
label stings include VP/Pop Promotion for Chrysalis, as well as regional and local
promo positions for MCA, Capitol and Warner Bros.

Kevin Carroll

Arista President Clive Davis welcomed Carly
Simon to NYC where she was the guest of
honor at a release party for her new album,
Letters Never Sent. Those who attended the
event were treated to a standing room only per-
formance by the singer, featuring the new single
"Like A River”, along with old classics like
“You're So Vain” and “Anticipation”.
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Bill Hard & Lisa Riegel
Bos Neumany New ‘NCX PD

WNCX/Cleveland VP/GM Walt Tiburski announced that Bob Neumann will
assume the PD reigns, filling the position left vacant when Doug Podell left in
early November for similar duties at WRIF in his hometown of Detroit. “Bob is the
perfect choice for the WNCX Program Director's chair,” said Tiburski. “He's
extremely qualified, experienced, successful, has great leadership abilities, and is
aradio warrior. Bob tells me that he's looking for a good fight and he's certainly
coming to the right place.” Neumann joins ‘NCX from WLVQ/Columbus, where
his was PD. His radio resume includes programming stints at WRXL/Richmond,
KZSS/Albuguerque, WMJY/Long Branch, and WVBS/Wilmington, \/C.
“The opportunity to work at WNCX with the current rock and roll situation in
Cleveland is a great one,” commented Neurmann. “Im looking forward {o working
with Howard Stern, the veteran air staff and especially Walt Tiburski.”

ScrusTer ANNOUNCES DEPARTURE

Sneed & Schuster partner Larry Schuster has announced he will be leaving
the company as of February 1, 1995. *I've been working in radio for nearly 20
years, first as a jock, then in just about ever ‘director’ type position available at a
radio station, and now as a consultant. It's time to move on. | have been fortunate
enough to work with some great people at our stations and my nearly 14 year rela-
tionship with Alan Sneed has been tremendously rewarding both personally and
professionally. He is the brightest and hardest working person in the business.”
Sneed commented, ‘! will greatly miss working with Larry, but | understand that
there are some other opportunities he would like to openly explore. He is passion-
ate about current music, but is also extremely objective and perceplive, and there is
no doubt that he is one of the most creative individuals in the industry when it
comes to promotional concepts. | wish him only the best in the future.” In other
news, the company has announced the signings of six new client stations —
WYBB/Charleston, SC: WKLC/Charleston, |V VA, WDAI/Myrtle Beach, SC;
WXIL/Parkersburg, |V VA: WNTP/Tuscaloosa AL and WQTL/Ottawa, OH.

The Hard Rock Cafe and Tower Records
recently joined forces in creating the "Free Album
Listening Parties” venture, where the two promi-
nent L.A.’s music-industry institutions will bring
new music to the masses the same day the
albums are released. The program, in conjunc-
tion with local L.A. radio, is designed so the public
can hear new albums, win free CD’s, limited edi-
tion collector’s items and receive discount
coupons for Tower Records.
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The story tontinues in 95!

1/6 Carrboro, NC  Cat's Cradle / :
1/7 Atlanta, GA Masquerade
1/9 New Orleans, LA Tipitina’s -
1/11 Houston, TX Urban Art Bar '
1/12 Austin, TX Liberty Lunch y
1/13 Dallas, TX Deep Ellum Live |
1/15 Denver, CO ' Bluebird Theater -
1/17 Salt Lake City, UT Bar & Grill y
. . 1/19 San Francisco, CA The Fillmore /
o AL 1 1/21 San Diego, CA SOMA i 4
'y - 1/22 Hollywood, CA The Palace
.
— N Produced by Oasis & Mark Coyle.
Management: Ignition
epic
“Epic” and %= Reg. U.S. Pat. & Tm. Off. Merca Registrada./© 1994 Sony Music Entertainment (UK, Limited SFicrecds gegyp




* Iousray Roramios

Mike Deitch

Carlyn Wolfe

THE HARD REPORT

Atlantic Records Promotion Department
announced several changes within its alter-
native/college staff: Kris Metzdorf has
been promoted to Assaciale Director of
National Alternative Promotion; Carolyn
Wolfe has been appointed Manager of
National College Promotion; and Mike
Deitch has been appointed National
College Radio Promotion Rep. All three
report to Atlantic Director of National
Alternative Promotion Tod Elmore, who
commented, "Kris' new post is a tangible
reflection of the pivolal role she has played
in our fremendous success at alternative
radio nationwide. With Carolyn and Mike
bringing their exceptional talents to our
college activities, we have assembled a
leam ideally suiled to fostering emerging
artists from the grass roots up.”... In other
Atlantic news, Eileen Thompson was

Kris Metzdort

Eileen Tompson

16

appointed Director of Media Relations/West
Coast. Thompson was most recently
Director of Publicity at Rogers & Cowan.
Shannon Williams has been promoled to
the newly created position of Urban
Marketing/A&R Manager at Rhino. Williams
was previously National Sales & Marketing
Development Manager... Jodi Hurwitz has

“ been elevated to Director/Programming for

Sony Music. In her new role, Hurwilz will be
responsible for developing original television
programming for network, cable and syndi-
cation outlets. She has served as Manager,
Television Programming for Sony since
1993... Columbia promoted Irene Rivera-
Gandia (o the newly-created post of
Manager, Special Projects, Black Music
Promotion. Rivera-Gandia joined
Columbia’s Black Music Promotion staff in
1992 as an assistant.

Shannon Williams

Jodi Hurwitz

ON CAPRICORN. . . OF COURSE!

ALREADY COUNTING THE HOURS:
WSHE
TIMING IS EVERYTHING: KCLB
waBz KTYD
wKQz wzz0o
KICT WRCN
KRRK WPDH
WZZR WZMT
WARQ | wwwv
WDRK WSFM
WGIR WXKE
KMKF wJxaQ
KFBD WWCT -
KRKX KKRK

g
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HARD HUNDRED 38-31* (592.737 spins})
HARD ALBUM 36-28* (592-737)

On Over 70 Stations Including:

WBCN WBLM WDVE WFBQ WNEW
WNOR DC101 WZZO WBAB WCCC
WHIJY WIYY WMMR WPYX WSHE
WTUE KATP KKEG KRRK KISS
KMOD WAVF WNCD WHMH WRUF
KEYJ KJKJ KATS KRNA KLPX

New Adds Including:
KCLB KFMZ WWCT WXLP
WXQR WXRX

The first track frm Necktie Second
Produced and Mixed by Brendan “Bud” O’Brien
Management by Kelly Curtis and Krisha Augerot

“if ye u don’t
1 foYe me

~p> E' \

r

ll[

For the latest info about Pete Droge and all other American Recordings
artists contact American Recordings on the Internet at http:/american.record- -
ing.com or e-mail american @ american.recordings.com. ©1994 American Recordings
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Danny Buch
Hi, Neigusor
Jim DEL Barzo
Tuere Is No BRucE
Kenny PuvoGeL
“Fucking RETARDS” OR CREATIVE SAVANTS...
JEFFREY Naumann
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““Talkin’ Seattle

Grunge Rock Blues”
Hard Hundred 60*

“Alright Guy”’
Hard Hunared 71*

Songs For The Daily Planet

Hard Triple A 10*

#1 Phones

“Talkin’ Seattle Grunge Rock Blues”
99X, WWBR, WKDF, KPNT WXITB

#1 Phones “Alright Guy”
WAVF, KSHE, KFMU, KKRV

Top 5 Phones

“Talkin’ Seattle Grunge Rock Blues”
KISW. KLPX, WZMT KSHE, WJRR, WLVQ
WRDU, KATR WEQX KT0Z WZRH. KTAL,
WVRK WZAT WPMR, KFFX WXKE

Top 5 Phones “Alright Guy”
KSHE, WSFM. KICT WKHY KWBR WWCD,
WTUE, WCIZ

Top 10 Phones

“Talkin’ Seattle Grunge Rock Blues”
WSHE, KLOL, WBCN, WZZR

Songs For The Daily Planet is working at
3 formats: Rock, Alternative and AAA

Give your audience the gift of music...
Give your audience Todd Snider!

MCA
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Dear Ms. Zichella:

We received your fax dated 12/5/94, and needless to say. we were genuinely impressed with your professionalism.

We here at The Hard Report are extremely hard-working and difigent. Our staff is small in number, but we man
age to put out a 90+ page magazine every week. We do our best to keep errors to an absolute minimum, but we work
very long hours in an extremely stressful situation, and because we are only human, mistakes are bound to happen.

In an effort to focus our attention on the important duty of critiquing music and interviewing artists and indus-
try personalities, we sometimes delegate tasks to interns. Often, the chore of captioning photos is given to an intern, and
that is what was done with the Faith No More picture in question

We apologize that said intern erred in captioning the FNM picture, but we recognize it as an honest error and
have decided against a public flogging.

For the record, to the best of our knowledge, no one here at The Hard Report has been medically certified a
‘retard.” We do, however, volunteer our services to the Special Olympics, and we find that the many people who are intel-
lectually challenged are genuinely forthright and pleasant to be around. We're sure that if you got to know them, you would
not categorize their affliction in the demeaning manner that you have chosen to use to describe our staff here at The Hard
Report.

Once again, we thank you for your professionalism in pointing out such a grievous error on our part, and we
hope you have a happy holiday.
Sincerely,

Lisa Riegel,
Associate Editor
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DJK/Modesto changed formats to Alternative, consulted by

Q101/Chicago’s Bill Gamble. KRAB/Bakersfield PD Chris Squires has
been named acting PD for KDJK, and the Mark & Brian show is slated for
mornings. Word at presstime was that the remaining staff would stay intact,
although job titles will change.

104.3/New York promoted weekend announcer Ida Hakkila to full-

time midday announcer, effective December 9. Ida replaces Heidi
Hess, who is returning to Chicago to be part of the morning team at Q101.
Heidi's last day at Q104.3 is Thursday (12/8).

RNR/Baltimore PD Ron Bowen has exited the AAA station as of
December 2nd. No word on his replacement, and in the interim,
music matters will be handled by Damian Einstein.

w DRK/Panama City added new PD/MD/afternoon driver Addison

Wakeford and morning team B.C. & Bubba. All three join DRK from
crosstown WTBB. Meanwhile, Mike Stone segues to sister station
WPFM for music duties.

ISZ/Farmington, New Mexico has retained the services of Stacy
Cantrell to consult the Triple A/Rocker.

QWB/Fargo has signed Mike Simmons for Music Director duties, @. & [Lﬂ E @ ﬂ: I_—Df\:g' L/ﬁi\l W]

replacing Jim Davis.
GRX/Baltimore completed the third phase of their transition to a T ——
new sound. The former Classic Rocker, 100-GRX, is now “The X,"
with a format they describe as positioned “somewhere between a Modern
Rock and AOR,” and “Classic Rock for the next generation.” The transition
began six months ago, when new PD Brian Beddow began introducing new
music and liners. New morning and afternoon drivetime personalities we
added, and after extensive audience testing, about a third of the library was
replaced with more current, up tempo and modern hils.

teve Becker has joined CenterStage Events, Inc., as Public Relations

Director. Becker, most recently was at Classic Rocker WTKW/Syracuse
as Operations Manager. The veteran programmer's background includes
WCGY/Boston, WPYX/Albany, KLCX/Eugene and WKFM/Syracuse. Based
in Syracuse, CenterStage Events specializes in event planning and manage-
ment of expos, trade shows, concerts/theatrical shows, conventions, corpo- o
rale affairs and special events. Steve can be reached at (315) 638-8820. : "

N-AROUND?

BAB/Long Island will launch their 16th Annual Charity Rock
Marathon on December 26, when morning personalities Bob
Buchmann and Samantha Ryan begin the 102.3 hour marathon broadcast-

ing live from the lobby of the Sheraton Smithtown. The event benefits
Charity Begins at Home, which raises money and awareness for local chari-
lies that do not have fundraising mechanisms of their own. Last year's
Marathon raised over $115,000 for 12 Long Island charities. This year's
goal is to top that number. As an incentive for listeners to call in and
pledge, WBAB will be offering prizes donated by local merchants and
record companies. In addition, musicians and local celebrities are expect-
ed lo drop by for on-air chats.

LUP/Chicaga and their “Food Truck” will make it easy for listeners

to donate food for Chicago-area shellers. Listeners are being asked
lo fax a request to The Loop for the truck to visit their companies on
December 19 and 20, for the WLUP 1994 Christmas Food Drive. Loop
staffers will accompany the truck and make on-air announcements on its
progress. On-air personalities Kevin Matthews, Danny Bonaduce, Jonathon
Brandmeier, Wendy Snyder and Tony Fitzpatrick will direct listeners to the
participating companies so that others in the area may donate.

wms Big Show with Dave and the Fatman will host A
Holiday Tribute to Sara Anne Wood with Greg Lake" at the Landmark
Thealre in Syracuse on December 14, Tickels are only $7.95, and at the
request of Robert Wood, Sara Anne'’s father, the proceeds of the ticket sales
will go to the National Center for Missing and Exploited Children, and the
money collected at the event will to the Sara Anne Wood Rescue Center.
Emerson, Lake & Palmer guitarist Greg Lake will perform a set of ELP clas-
sics, along with their new tune, *Daddy, " and a finale of "l Believe in Father
Christmas” with the 85 member Liverpool High School Concert Choir.
Lake wrote “Daddy" after seeing Sara Anne Wood's story on America’s Most
Wanled. Wood was abducted in Central New York in August of 1993.
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As evidenced by comments from lead-
ing Program Directors around the
country, 1994 was a banner year for
radio. Profits are up dramatically and
confidence and optimism are the
bywords for the coming year. It’s
times like these when Mel Karmazin
is in best form. Mel, of course, is
President and Chief Executive Officer
of Infinity Broadcasting Corporation,
the Nation’s largest radio broadcast-
ing company. Infinity currently owns

Mle) X

26 major market radio stations of
which 22 are in the Top 10 markets,
and has an application pending for one
additional acquisition. Infinity was
cited as one of “America’s Most
Valuable Companies” in the March 28,
1994 issue of Business Week and was
voted “America’s Most Admired
Radio Group” by station managers in
Duncan’s Radio Market Guide - 1994
edition. In addition, in January 1994,
Mel was also named President and
Chief Executive Officer of Westwood
One, the largest producer and dis-
tributor of News, Talk, Sports and
Entertainment radio programming
in the U.S. Westwood One is the
parent company for the Mutual
Broadcasting System, the NBC Radio
Networks, CNN Radio, CNN Headline
News, CNBC Business Radio, and
provides 24-hour satellite-delivered
formats as well as various syndicat-
ed programming. Both Infinity
Broadcasting (INFTA) and Westwood
One (WONE) are publicly traded
companies on the NASDAQ. Mel
Karmazin joined Infinity in 1981,
after spending 11 years with
Metromedia and three years at CBS.
In 1993, Mel was voted “Radio
Executive of the Past 20 Years” by R&R,
as well as “Radio Executive of the
Year” by Radio Inc. magazine.
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Why does everyone want to work for

Infinity? Is it you, the managers, the cor-
porate culture?

Mel: | know it can't be me. so it has to be any-
thing else you could speculate on. | think part
of the reason we've been fortunate enough to
aftract a lot of really good people is the fact that
it you're going to be in the radio business, it
seems to me that you'd want to work for a com-
pany that radio is very important to. In our par-
ticular case, all we do is radio. so obviously
were focused on it If | were going to go lo work
for CBS, I would be more interested in work-
ing in the television division at that company
because it commands the attention of top
management and there are a whole lot more
benefits to being in the television business in
acompany whose focus is television. | think
that if people have chosen radio as their
career, they would be happiest working for a
company that is focused on that part of the oper-
ation. We also tend to pay people — and this
is a philosophy we have — incredibly well. We
have the belief that our shareholders benefit
by paying peaple more. And by paying peo-
ple more, we're able to attract better people. And
by attracting better people, they perform bet-
ler, and therefore our shareholders ultimate-
ly benefit. As compared to laking the approach
of hiring people at lower levels and improv-
ing our bottom line, | argue that we improve
our bottom line by paying people more mon-
ey.
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BY BILL HARD

Thirty days ago, Infinity was trading at
around 31 1/4. That’s a multiple of
around 15.3 times cash flow before
corporate. Clear Channel was listed at
around 16, everybody else was in the
8to 9range. How are you able to pay
your programming and management
sales people so much more than the
industry standard and still realize that
kind of return on investment?

Mel: Because we pay so well, we've attract-
ed some lerrific people. Because we have atfract-
ed these terrific people, we are able to continue
to grow our company, and that's what the
stock market is investing in. The stock mar-
ket doesn't invest in today's performance or yes-
lerday’s performance. The market is interested
in what is going to happen in the future. | believe
there is a great deal of confidence in Infinity
on the part of Wall Stregt, mainly because they
believe we have this ability as a group to
grow our company significantly. | think Clear
Channel is a terrific company, and Lowry
Mays is a very good friend of mine, but most
of the time people look at Clear Channel from
the television side. They have more than
half of their cash flow in television. So, when
we do our comparisons, we do not include them
because they are not in the same business we
are. We would be the only company that's in
the radio business that's able to have that
kind of recognition by Wall Street. Clear
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Channel has it, but it also has it largely because of the
Fox affiliates.

You were one of the prime movers in infroducing
Wall Street to radio back in the mid ‘80s. Was
that a difficult sell?

Mel: One of the biggest problems with the radio
industry is that the biggest companies in the business
happen to have so much more interest outside of radio
that they haven't done a particularly good job of help-
ing the industry. As an example, if Larry Tish is out talk-
ing to investors about CBS, he's not spending very much
time, ifany at all, talking about his radio operation. And
the same thing is true of Tom Murphy at Cap Cities and
Michael Jordan at Westinghouse. As a matter of fac,
in the case of Westinghouse, it's even more extreme
because you have a company whose revenues are
about ten and a half billion dollars a year, and radio is
about 200 million. So, if Michael Jordan is talking to
investors on Wall Street, he's not spending any time lalk-
ing about that fraction of the business. So, back in 1986,
when Infinity went public for the first time, there had real-
ly been no understanding of radio because there nev-
er had been an opportunily for investors to buy stock in
a radio company. Even though our stock went from $12.50
to $30.25 in two years, and performed quite well, there
was no real understanding of radio. And that's one of
the problems that the radio industry has today. Infinity
will be the largest company in the radio business by a
wider margin this year than last year, second will be CBS,
third will be Cap Cities, fourth will be Westinghouse, fitth
will probably be Cox, and after Cox will be companies
like Gannett, Viacom and Shamrock. Of the major
companis in the radio business, Infinity is the only
company whose stock price is a reflection of the strength
of radio.

One owner | was speaking with recently was of
the opinion that if you or CBS tripped, the oth-
er stocks would feel a fairly heavy duty ripple
effect. Do you believe that?

Mel: Well no. | believe the idea is that we've done a
pretly good job of convincing investors that you can't
look at the sector, you've got to look at individual com-
panies. There are very large differences between all of
these publicly-traded radio companies. Even after
Infinity went public, a lot of these companies came
around saying that they were ‘the new version of Infinily,’
or the better version of Infinity," or ‘the Infinity with a bet-
ter-looking CEQ," or ‘the Infinity with a smarter CEO," or
whatever it was. We've basically said, Just because you
have done well as an investor in our company, our com-
pany is valued by Wall Street today at $2 billion, and most
of these other companies are very small by that standard’
We don't think that anything that happens to us is a func-
tion of what happens to them. Using your numbers, if
we are at 15 times cash flow, or thereabouts, and the next
radio company — forgetting Clear Channel — is at 8,
you can see that investors are not all looking at of
these companies the same. We went public in 86 at
$12.50, and then in ‘88, we bought the company back
at $500 million. After we went private, all the analysts
stopped covering the industry until such time as we went
public again. And the reason for it is there was never
really a company out there that had sufficient float, a suf-
ficient number of shares out there, and sufficient mar-
ket cap to where it was worth their while to follow it. So,
what has occurred has been that there is a lot more recog-
nition and more attention to the industry. I'm speaking
at two conferences in January. 1 just represented radio
at two other conferences — Merrill Lynch and Goldman
Sachs. There's not a conference taking place now
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among the major Wall Street firms that doesn't now include
radio.

Many people think you were with Infinity at its
inception, but that’s not really the case, is it?

Mel: Infinity was started in 1973, and it was founded
by two partners, Gerry Carrus and Mike Weiner, who |
knew from Metromedia. | joined in 1981.

What was Infinity like when you joined the
company?

Mel: What the company consisted of before I joined
was KOME, which was bought in 1973 for $460,000, BCN
which was bought in 1978 for $3.6 million and was los-
ing money at the time | came on, and WIVY in Jacksonville,
Florida. Those were the three existing Stations. We then
bought what was WKTU and is now WXRK, and WYSP,
Phifadelphia. One of the decisions that | made when |
joined was to lake the company in a major-market
radio direction, compared to just radio. And we differ-
entiate between those all the time. There is a tremen-
dous difference between major-market radio and radio
in general. So, we sold Jacksonville.

Did you envision at the time that the growth would
get to this point?

Mel: No, | thought we'd be more successful.
Why haven’t you gotten into television?

Mel: We don't really see any reason why television is
a better medium. Video killed the radio star. One of the
things we believe is that we are a growth company. We
want to be part of an industry that is growing, and I believe
we will see the radio industry grow from where it is today
in a very significant way. Radio is getling a very small
portion of the advertising pie, and | think the upside for
radio is extraordinary. |don't share that same view of
the television industry. Television is an amazingly
powerful medium and will continue to be the dominant
advertising medium for an awfully long time, but |
don' see the growth being that dramatic. | see more com-
petition coming from cable. I'm sure that you are also
aware that | invented the remole control on the TV
Oevice as a way of helping the radio industry. 1 see that
device as something that's going to adversely affect the
industry even more as time goes on and advertisers start
recognizing the fact that people are zapping their com-
mercials. When I started out in the radio business, the
buyers would say to us, 'The reason we put so much mon-
ey into television as compared to radio is that radio is
loo fragmented.” Well, now, in every market in which Infinity
operales, there are at least as many video choices as there
are radio choices. And then the advertisers would say,
‘Yeah, but when a commercial comes on, people push
the button.” Well, the radio industry figured out a way
to keep people through those commercial breaks.
Initially, the television industry argued that, ‘No one is
going to get out of bed and change the TV channel.” Now,
thanks to my remote control device, we clearly have a
more level playing field. And since traffic is going to get
worse — there is an article in today's Wall Street
Journal that says that 75% of all people commute by car
and are spending more and more time commuting fo work
— if radio only occupied the in-car listening, that's a
hell of a business. And we certainly know we have a whole
lot more than just in-car.

For a guy who’s made his career in advertising,
it’s fairly well known that Infinity stations
don’t spend a lot of money on traditional adver-
tising — TV, billboards, etc. Why?
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Mel: The idea is that we tend to be a much more
product-oriented company. | don't believe in the
methodology for ratings, this Arbitron device, where you
are relying on the luck of the draw as fo whether or not
your listeners are going to get diaries, and whether or
not you are going to be able to impress them. As an exam-
ple, we have a Light AC radio Station in Baltimore that
spends an awful fot of money on television because it
doesn't have high-visibility personalities or other bench-
marks to get people to remember to write down the radio
station. But our company has such high-visibility per-
sonalities and sporting events that people remember us.
They know what radio station they're listening to. We
don't need to go on television to tell them they re listening
to WBCN or KROQ or KVIL or any of our other radio sla-
tions. We are able to get that top-of-mind aftention from
doing great radio. My interest has always been having
our stations well-programmed. We spend millions of
dollars on marketing our stations, but we don't feel that
the way we're going to be successful is by buying a bill-
board campaign that puts our call letters up. If we
thought our ratings would be higher with increased adver-
tising — and when our ratings are higher, so is our cash
flow — buying more advertising would be a no-brain-
er. We're not spending the money because we don't think
it's effective. When it is effective, we spend it.

Obviously, you’ve had plenty of time to analyze
the return on NFL football in Philadelphia and
Dallas. Should we assume the reported $10 mil-
lion you paid to get the Pats on ‘BCN says that
you’re very satisfied with the results?

Mel: We like franchises. We like things that nobody
else has. We like personalities that can't be replicated
easily. We like sporting events that can't be replicaled,
and we particularly like football on our music-radio sta-
tions. We like it because it only occupies Sundays twen-
ly weeks a year, and each game is special. So, we tend,
on music stations, to be partial to franchises and toward
football. can't picture taking a baseball franchise on
one of our music stations, though WFAN carries the Mels.
That's appropriate.

Regarding the Boston deal with the Pats, would
you consider the reported figure fair market price,
or did you get a good deal?

Mel: 'l let you know when Tony Berardini’s sales staff
tells me how much time they've sold. If you follow the
reports on anything that Infinity has ever done, we've always
overpaid. When we bought KROQ in Los Angeles for
$41 million, everyone thought that was absolutely
crazy. When we bought KTU, we paid $16 million. That
was the highest price ever paid for an FM radio station
and everyone said we were crazy. The same thing was
true about KRTH and the Dallas Cowboys and the
Philadelphia Eagles and the Tampa Bay Buccaneers
and the New York Jets and Howard Stern and Don
Imus. They said, ‘How can he pay all of that money?’
but anyone who takes a look at our financial state-
ments sees the highest profit margins in the history of
the industry. The fortunate thing we've got going for us
s a great staff of sales people who cover up all of the mis-
takes | make. So whenever | am crazed and | spend all
of this money, fortunalely, the sales department is able
{o bail me out by selling enough advertising to make me
look like a genius.

Maybe you ought to make time to phone in a few
plays to the Eagles, now that they’ve dropped
three in a row.

Mel: I'm going o be at the game on Sunday, and from
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my point of view, I'm not sure which one I'm rooting for
They are playing the Cowboys and we carry them as well.
Just like when the Boston Patriots play the Jets, which
we also have. When you have duopolies and multiple
Stations you root for everybody!

Let’s talk about WYSP. What tells you that
Howard hasn’t trashed John DeBella to the
point where it might be difficult to rejuvenate
him?

Mel: | don't think that's a question at all. John DeBella
is going to be providing Philadelphia with the most inter-
esting music radio station in the market at the time. Howard
Clearly demonslraled that he can beat John in morning
drive time. Now, they are not competing with each oth-
er.  After DeBella left mornings and went to ‘MMR in
afternoon drive time, his numbers were unbelievably
impressive according to ratings analysis that Tim
Sabean and Ken Stevens did. Our fegling is, considering
anything else that's out there in afternoon drive time —
though clearly 'WIP, which we also own, has a compelling
afternoon show as well — we believe that the show will
be enormously successful. Again, it's part of our phi-
losophy of having franchises. John DeBella was the sin-
gle best known radio personality in Philadelphia before
Howard got there. Today, he is the second best known
radio personalily in Philadeiphia.

One has to assume, then, that Westinghouse was
trying to simply widen their margin a bit since
John was a very expensive afternoon talent there.

Mel: | would agree with that.
Would you be more concerned if WIOQ's ‘70s hits
approach were more male targeted, as opposed

to the more female slant they’ve apparently
taken?
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Mel: No. In the radio business, there’s room for
plenty of radio stations. The challenge of the industry
is to grow the advertising pie so that more stations
can be increasingly successful. |don't look upon it as
azero-sum gain that would say | have to worry just because
there is a competitor. There's room for lots and lots of
people to maxe lots and lots of money.

What do you think of The Arrow format, your-
self? | know it’s something Infinity doesn’t do
anywhere.

Mel: We don't have any unsuccessful radio stations that
we'd consider changing to Arrow. It's not like we
wouldn', necessarily, do '70s/Oldies, but the format's
fairly new, and there is the question of whether or not
it's broad enough to become as big a radio station as wed
want to be. | know that after spending an awiul lot of mar-
keting money in L.A., the latest numbers have them in
the 2's.

How do you feel about the validity of Triple A?
There’s been a lot of talk about that this year.

Mel: Again, we don't have any radio stations right now
that we are considering changing the format on.

In it's own right, though, what are your feelings?
Mel: It's a very valid and interesting format. | would
have no reservations about owning a radio station uti-
lizing that format. But what do | know? | was running
NEW-FM.

On to New York. Do you feel any impact from
Q104.3?

Mel: No. Is there impact to be seen?
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| was asking more from a sales point of view.

Mel: From a sales point of view, no. Infinity takes more
revenue out of New York City than any other company
does. We have the #1 radio station in the market,
which is WFAN. #2is WINS, and #3 is WXRK. So, we
do not feel any threals from anybody.

Do you have any thoughts on ‘NEW’s current direc-
tion?

Mel: | think they're brilliant. They are great competi-
lors. 1 think the people at Westinghouse are terrific peo-
ple. | havea lot of friends at NEW-FIM still. 1 have a lunch
dale set up with Scott Muni the week after next.

Who pays when you guys go out to lunch?

Mel: There's no question, Scott hasn't reached into his
pocket in years. Years! And you can quote me on that!

Moths fly out of his wallet, I'm told.

Mel: It's a great radio station, with great image and her-
itage. | understand there are an awful lot of AOR radio
stations that are having some difficulties these days —
KLOS and WNEW are among them.

Do you think KLOS’ more tempo-driven, current-
intensive approach could affect KROQ at all?

Mel: KROQ has some great programmers, personal-
ities, and marketing. When I say marketing, I'm not talk-
ing about your traditional marketing, but the street
marketing that KROQ has been very involved in. |
know now everyone is doing acoustic Christmas con-
certs, but KROQ has been doing them for five or six years
now, along with things like the Weenie Roast and a stregt
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On over 7 5 Hard Reporters including these new
adds: WLZR KUFO WNOR WOUR WRCN WZZO WHTF WQCM
WXKE KXUS WQLZ KZRR KATS WHDQ WKIT KUGR

Getting Phones everywhere, including Top 5 requests at
KUPD (#1 BDS song two weeks in a row), WLVQ WTFX
KIBZ WKHY KATP, etc.

Hard Hundred 46-36* (492-661 Spins!)
Hard Album 39-31* (553-720) * Hard COR 23-17* (279-353)

BDS Debut 36* (415-463) * R&R 46-34" (545-667)

“Tijuana Jail’ is a great follow-up track, it's straight forward
rock n’ roll, something you don’t get much of these days.
Q104.3 loves Gilby Clarke.” Vinny Marino/MD, Q104.3

“We started ‘Tijuana Jail’ out at night and got so many
requests, we immediately dropped the day-part.” Kenny
Mann/PD, KNCN

“Tijuana Jail’ is a strong reaction record! ‘Cure Me or Kill Me’ did
really well and ‘Tijuana Jail’ is following suit.” John Rozz/MD, WSHE

“Gilby Clarke took off early and strong
here in Houston. We got instant reaction
on the phones, and our listeners love

him.” Andy Beaubien/PD, KILO

““Cure Me or Kill Me' worked fantastic and
you couldn’t have asked for a better follow-up
than ‘Tijuana Jail'. We're doing really good

with the phones.” Troy Hansen/MD, WBTZ
“Tijuana Jail’ makes me drive really fast, and

Jeff Naumann pays for the speeding tickets.”
Greg Mull/PD, WXTB




presence that's unequalled. |am confident that if there
were any threat to that radio station, that with everything
I've taught Trip and Kevin Weatherly, especially about
music, they'll be able to handle it.

Howard and Imus, Howard and Grease, Howard
and DeBella... How challenging is it to manage
personalities who don’t get along, a least pub-
licly?

Mel: it's okay with me. | don’t do anything to try and
encourage Howard and Imus to get along. It suits me
fine if they don't get along. | don't really care. And man-
aging has nothing to do with whether they get along. As
long as | get along with them, and they get along with
me. It has nothing to do with whether or not Greaseman
and Howard like each other. | was al the Greaseman show
fast night, he was broadcasting live from New York. And
1 saw Howard this morning. 1 don't feel that one performer's
relationship with another performer has anything to
do with the company's relationship with the performer,
Of Vice versa.

What is your personal relationship with Howard
like?

Mel: Terrific. |think he's great. | see him regularly.
Have you ever been to his house?

Mel: | have not. I've been invited, but | have been busy.
! just don't get out that much. | don't have a very
strong personal relationship with the people who are with
the company. | spend an awiful lot of time working with
everybody, and if I'm going to be socializing, | social-
ize with people outside of the business. | see Howard
just because my office is here at the radio station's
location. So, | see him a great deal. And I'm a big fan
and supporter.

It’s been well-documented that Howard is not
allowed to talk about you on the air. Did a spe-
cific incident inspire that, or is it just that
you're very private?

Mel: Firstof all, no specific incident did, and Howard
has spoken about me. As a matter of fact, | think it was
Scott Shannon who was having a contest that said,
‘The first person that can get Howard Stern to mention
Mel Karmazin's name will win $5,000." And Howard men-
tioned my name very freely.

Do you have a part in the movie?

Mel: [am starring in it. |understand that I'm going to
play the part of the good-looking Howard Stern.

Do you envision the shift to the right in the recent
elections and mid-terms having any effect on
Howard content-wise?

Mel: Content-wise? Absolutely not. There will be a
more pro-business approach, and the FCC might loosen
up the ownership rules — something they should
have been doing for some time. But from a program con-
tent point of view, | don't see any change.

What's the current status of Howard and the
Commission? Is anything going on?

Mel: No. We continue to disagree with the Commission.
We believe that Howard's program is tolally in confor-
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mity with the rules. We believe that the material cited
by previous Commissions, not the current Commission,
is not indecent, and won't be proven to be indecent. There
is nobody who wears a robe who would say that any of
this material cited by Howard crossed over the line. We
continue to be quite aggressive in defending our view-
point. We clearly also are not looking to have an
adversarial relationship with the government on this sub-
ject. An awful lot of taxpayer money and time has been
spent by us on an issue that probably shouldnt be
dealtwith. With the ‘seven dirty word rule, we under-
stand what that means, and you don't hear the seven dirty
words on the air. The current standard is loo vague, it's
not clear. The FCC owes it to the broadcasting indus-
try to come out with clearer guidelines. And if those guide-
lines are constitutionally valid, everyone will follow
them.

Howard’s contract is up at the end of next
year. Ata certain point — and after the book,
the Pay Per View, and the movie — how do you
convince him to keep getting up at 4am?

Mel: Howard has an awful lot of options open to him.
Having said that, | think Howard is at his best in radio.
| think that a lot of what he does is helped by being in
radio. It would be a great loss lo radio if Howard left radio.
[ can assure you, his fans, his enemies, that | will do every-
thing in my power to keep Howard in radio.

You must have a contingency plan if the
unthinkable happens. Not much chance you’ll
discuss it, is there?

Mel: No. But clearly, Howard is very visible. We have
27 radio stations, and though we don't disclose individual
financial results, Howard gets an awful lot of altention
and makes us an awtul lot of money. But Infinity is not
dependent on any slation or any personality. That's one
of our strategies. That's why we like having duopolies
and that's why we like buying stations like KRTH and ‘PGC
to further spread our risk. That's why in New York, we
loved it when we bought WFAN in addition to WXRK.
Howard is a very important personality and, yes, there
is acontingency plan. The contingency plan, in my opin-
ion, would not be as good as having Howard. But it would
also ensure that our company will continue to grow and
continue to not fall back if Howard decided to leave radio.

Who would you consider the strongest per-
sonality outside of the Infinity stable? Jonathon
Brandmeier?

Mel: I'ma fan of Jonathon Brandmeier, and although
the ratings results could be better, | would like to have
him at Infinity. When his contract is up, we will help him
get richer. He'll come to work for us, or he'll be able to
use us. IfI had some more time to think about it, | might
be able to come up with a name. I, in fact, there was some-
body out there, [ would be in aclive negotiations with them.

Regarding ‘JFK’s phenomenal success, is this
an isolated case of Don and Mike and G. Gordon
with their long Washington affiliation and
identity, or is it something you think would play
in other markets?

Mel: | don't think this is unique. This is our vision. The
plan was that we were going to have a radio station that
had all these morning shows with these very talented per-
sonalities. We don't think people just want to be enter-
lained in morning drive time. We believe that peaple want
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to be entertained at all hours of the day, so we've pro-
vided compelling programming all hours of the day. We've
Just announced that we re simulcasting almost all of those
personalities in Chicago now on WJJD. That will be a
longer project because the station doesn't have a lot of
cume right now. But the idea is that we will have Don
and Mike there, and G. Gordon Liddy and a lot of the oth-
er Westwood One talent that we're programming, from
David Brenner to Tom Leykis to Michael Walker. If we
can demonstrate that this radio station, in essence, a super-
Station with super talent, can be successful in Chicago,
then we think we have an even bigger home-run in
regards to syndicating it all over the country.

Speaking of syndication, when you brought
Howard into Philadelphia, people thought it was
incredibly risky. People forget about that,
don’t you think?

Mel: Recognition is not something we have sought. Stock
prices are something that we look at. When the deci-
sion was made to put Howard in Philaceiphia, | don't believe
that, with the exception of Howard, anyone thought it was
going to work. Howard knew instantly that it was going
to be successful. Everyone had said, up until that
point, that morning radio had to be local and you had
to be there giving your local traffic reports and every-
body needed to know what the local weather was like.
People gave us all of the reasons why it wouldn't work,
and Howard proved that's not the case. Now, we're see-
ing an awful lot of shows get great acceptance on a syn-
dication basis. Howard, because of the morning show
success, led the way. Certainly, Rush Limbaugh has
demonstrated his success, and G. Gordon is now in over
200 markets.

How long do you think it will be before some-
one steps up to the level that Howard and
Rush enjoy?

Mel: The question is, who has the falent to do it. The
concept is no big deal. Anyone can do a national
show. The issue is, who has the talent that these peo-
ple have. And my hope is that the peaple who will knock
the people on top off will be Infinity employees at that
time.

01 all of your nationally-distributed personal-
ities, Grease is probably the slowest in digging
in. Where do you see that going?

Mel: The Greaseman is a unique radio personality. When
we hired The Greaseman in Washington, he was very suc-
cessful. We knew that by getting Grease off of DC101,
it would make JFK very successful, even more successful.
So, the decision to hire Grease and lake him out of the
morning competition in Washington made us an awful
lot of money immediately at WJFK.

And in markets like Philadelphia and New
York?

Mel: We knew that by playing ‘Freebird’ again, we would
havea 1.7 share at night WXRK and 'YSP had been play-
ing classic rock songs at night and had been 14th and
15th in those dayparts. We made a decision that we want-
ed to be more competitive in a daypart that is traditionally
dominated by television or a different type of radio, so
we put The Greaseman on. There are some signs in the
latest trends, both in Atfanta in the mornings and in
Philadelphia and New York, that there is improvement.
The ratings in every place Grease is today are higher than
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they were before he got there. The numbers are still not
where we want them to be. But we think it takes more
lime for people to get his act. We are very confident that
in more time, the show will be more successful. If it takes
longer than we thought, so what? As you can see by the
Infinity financial performance, we have no pressure lo
pull the plug on anybody. We give people an awful lot
of time. We're still supportive. Grease is a hard-work-
ing lalent who is not out there to hurt anybody else. In
other words, he’s out there working hard on his show.
Our hope is that he will do something in the time peri-
0ds that he is on, and we're confident that he will over
time. He might not be the most successful show we've
ever had, but we're proud to have it.

For a guy who is as powerful and respected and
outspoken as you are, very little is known
about your personal life.

Mel: There is no reason for anyone to know anything
about me. | prefer to not be a public figure. If | want-
ed lo be a public figure, then | would be the guy who knocks
Howard Stern, imus and Rush Limbaugh off the radio.
The only reason that | have chosen not to be on the radio
is my desire o have a personal life and not to be out there.

0o you have kids?
Mel: Yes.

Do you envision a second generation of Karmazins
in radio?

Mel: It would be scary for the industry if that happened

What is your favorite non-industry connected
activity?

Mel: | dont think | have any. | played golf for five months.
I had a bet with somebody that | could break 100, and
1 did that, and | don't play golf anymore. |don' spend
awhole lot of time doing anything other than business.

Do you work most weekends?
Mel: Most of the time.

Rumor has it that you are a stickler for punc-
tuality. Has anyone ever been late for one of
your eight o’clock managers’ meetings?

Mel: | have no idea where that came from. | don't have
eight o'clock meetings.

1 was going to ask you where that person was
working now, but your answer sort of blows that
question.

Mel: | know what you're referring to. | don't believe in
awhole lot of meetings. 1live a couple blocks from the
office, so I'm here early, usually by seven. | think what
you're referring to is our annual managers' meeting. We
go away to some fancy resort to clear our heads. We have
three days where the meetings slart at eight o'clock in
the morning and they run until about noon, then every-
body is free after that. The fact is that we have a whole
bunch of peaple coming to these megtings and they start
promptly at eight otlock and, as is appropriale, no
one should show up late to a meeting like that. With the
exception of my good friend Rick Carroll, who unfortunately
is not with us anymore, no one ever did show up late for
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those meetings.
What top three markets would you like to be in
that you are not currently?

Mel: None. There is no market that we're not in that
we'd want to be in. Wed like to improve our position
in New York City. We think it is great to own FAN and
WXRK, but | would like to own WFAN, WXRK, WINS and
WNEW-FM as well, and under the regulatory rules we
can do that. In Los Angeles, in addition to having
KROQ and KRTH, | would love to have KABC, and ‘KF!
and some other successful stations. In Philadelphia, we
have room for another AM and another FM station.
So, any growth of acquisitions for our company would
probably come from markels that we're in. We're
already in the tap eleven markets in the country, and there's
nothing very exciting about going into a market that's small-
er than the ones we're in. The attraction will be to
expand in the markets that we're in.

When do you expect to be fully maxed-out on
ownership?

Mel: | don't think we'll ever be. You're entitled to have
40 radio stations. We are big believers in AM as well,
Programming is the key to all radio stations. We have,
through Infinity or Westwood One, access to incredible
programming, S0 we have no reservations about buy-
ing AM stations. KLUV is currently pending, and that
will be our 27th, and we have the opportunity to go up
to 40. Even on the FM side, we will have 17, and then
we'll be able to go to 20. My hape is by the time we find
these 20, the FCC will find it appropriate — since they
have no problem with Ted Turner having 6 channels in
every home in the world, or Gannett owning a newspaper
in every city in America — that somehow we could own
more than 20 FMs.

There is some impetus from the minority sec-
tor regarding ownership of 3 FMs in the mar-
ket, isn’t there?

Mel: The issue s that the FCC would like to find a way
to get more radio stations into the hands of minorities.
I think that is a very justifiable thing to do and | think it
is aworthy cause. | don't think it has anything to do with
expanding the ownership rules and allowing non-eth-
nics to buy more stations. What needs to be found is
away for capital to find its way into the hands of more
minorities. My sense is that, although | don't see any-
thing wrong with having 3 AMs or 3 FMs, | don't see very
much sympathy for that position at the FCC today. | see
more sympathy toward increasing the number of stations
as compared o increasing one's position within those
markets. | wouldn't be surprised if the rules one day went
from 20 and 20 to either unimited or 40 and 40 or 30
and 30. But ! would be surprised if, in the near term, the
Commission allowed you to have 3 FMs ina market. Not
that there is anything wrong with that.

What was your motivation to acquire Westwood
One?

Mel: There are 10,000 or so radio stations in America,
lots of them losing money. The reason that lots of them
aren't successful has everything to do with their inabil-
ity to program compelitively. We feel that the market for
providing radio stations with programming that they can't
duplicate is very good business. We wanted to control
more software in the radio business. With Infinity, we
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had the haraware and some software, and through
Westwood, we wanted to be able to deal more with the
software. Just like in the video/television business, the
reason people are going to walch ABC as compared to
a cable channel will probably be the programming.
The same thing is true on the radio side. If we can pro-
vide radio stations with programming that they can't dupli-
cate, then that's a hell of a business. We're going to see
network radio become a bigger industry in the future as
we continue lo make investments in programming that
stations can't duplicate. We just did the Rolling Stones
tour with Westwood One. There weren't too many mar-
kets where peaple weren't fighting to get the Stones con-
cert. Theycantdo it locally, but they can get it from us.

How are the Westwood One numbers of late?

Mel: Westwood One is a very profitable company
today. The day we took it over, the stock was at 2.5 and
itgotupto 11. It's trading at 9.5 today. The company
is now well-received and lots of peaple are buying into
the fact that the future looks very good. If the radio busi-
ness is going to be successtul in the future, then the nation-
al radio component is going to be successful as well. We
Just announced that we have the rights to the 1996 Olympics
with Westwood One.  We have an awful lot of very
exciting plans on the music side, as well as on the lalk
side, sports side and the news side that we are working
on.

As the President and CEO of both Infinity and
Westwood One, is keeping appropriate arm’s
length a problem?

Mel: At infinity, we have network affiliation agreements
with CBS and ABC, with excellent relationships with those
folks. They are two distinct companies, and there is a
mechanism, if there was ever a circumslance where Infinity
was negotiating with Westwood One, where the oulside
directors of Westwood would approve such a transac-
tion. There are no complications.

For the coming year, what is your main goal?

Mel: Our goal for '95 is to continue to have a lot of fun.
That's always been important to our company, along with
making a lot of money, of course. We'd also like to see
the radio industry continue to grow, maybe even more
S0 than it did this year. We have a big stake in it, so if
the industry grows, we will do quite well, too. We also
would like to acquire some more radio stations. We'd
like to have more lalent drawn to the radio industry in
every aspect of the business. We don' think there is enough
good talent coming into the industry. I've committed to
spending more time talking at schools, trying to get peo-
Dple to lake radio seriously as a career. 1d like to see the
industry get more recognition among the advertising com-
munily, where we're viewed as a more secondary meai-
um. | don't think of us as a secondary medium. | think
of us as a primary medium. Radio is going to get
more top-of-mind awareness on the part of advertisers
for a number of reasons, not least of which is the tech-
nology that is going on around it. There really doesn'
appear to be anything adverse going on that will hurt the
radio industry, and by comparison, cable is impacting
lelevision and computers are impacting newspapers, S0
radio looks pretty good to me.

e e e ———————————u
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Collective Soul......................coo

Stone Temple Pilots

Soundgarden .........................

Candlebox.....

Meat Puppets

Stone Temple Pilots .

Stone Temple Pilots...........................

Pink Floyd...............

Rolling Stones
REM
Alice In Chains .......

Toad The Wet Sprocket ...........
Hootie & The Blowfish .....

Rolling Stones ...........

Alice In Chains

Soundgarden ...........................

Counting Crows ...

Soundgarden ...

Pearl Jam

PIRK FIOYd ..o

The Allman Brothers.

Smashing Pumpkins ..................

Counting Crows

EricClapton...........................

Great White ...

hn Mellencamp...............; ..........

Aerosmith ...
Page/Plant..........................
Offspring ...

PINK FIOYQ . oo

Counting Crows ...

Nirvana ...

Aerosmith ...

GreenDay ..........

Cracker ...

Collective Soul.............. B

Cracker...........

teve Perry...........oocieii

Jackyl....

Pride & Glory e

Brother Cane .

Green Day.

Sammy Hagar.....................
Nirvana .......... -
Black Crowes ......................
Tom Petty
Boston........
Pearl Jam ...
Peter Frampton ........................
Neil Young & Crazyhorse ..

Pretenders ...

Gilby Clarke ..
ZZTOP.ccooioiiiiiiii
Sass Jordan.

Arosmith............ooeevvv

Pink Floyd

John Mellencamp ......................

Boston.

Candiebox .. ...

Pantera.

Offsprlng .......................

Gin Blossoms . .
Fury In The Slaughterhouse
Gods Child.

Cry OfLove ......coooiviii
Stone Temple Pilots
PeartJam.....................
Rush........

Queensryche .............................

Freddy Jones Band .

Barefoot Servants......................

Yes ...

Rolling Stones ... .

Screamin’ Cheetah Wheelies

Melissa Etheridge
Steve Miller Band ....................
Rush

The Cult oo

Pear! Jam .
BonnieRaitt...........................
Bruce Springsteen
Candlebox..............cccco.oee
The Allman Brothers

Toad The Wet Sprocket .............
Peart Jam........

Motley Crue ...

Lenny Kravitz ..

Meat Puppets....................o.........

BBM ...

CryOf Love ..o

Melissa Etheridge
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“Shine”

“Interstate Love Song”
“Black Hole Sun”

“Far Behind” ......
“Backwater”
“Vasoline”

“Big Empty”

“Take it Back”

.."Selling The Drama’

“Love [s Strong”..

.."No Excuses”.
...."Fall Down”
."Hold My Hana" ........

“You Got Me Rocking”
‘I Stay Away”...

."Spoonman”

"Rain King™......

“Fell On Black Days
"Dissident”

"Keep Talking”

“No One To Run With”
“Disarm”

“Round Here”

.."Tore Down”
.Sail Away”...

“Wild Night”

“Crazy”

.."Gallows Pole” ...

.."Come Out And Play”.

.."High Hopes”

.."Mr. Jones” .
."About A Girl" .

‘Deuces Are Wild”
“Longview” ......

“Get Off This”..
“Breathe”

Low” ...

“You Let Your Heart Go

.."Get Over It” ...

‘I Alone”

.."Mama’s Fool”
.."You Better Wait"
.."Push Comes To Shove”

“Losin’ Your Mind”

.."Hard Act To Follow”
“Calling”

.."Basket Case”

."High Hopes”

.."All Apologies”

“A Conspiracy”
“You Don't Know How lt Feels"

"I Need Your Love"

“Elderly Woman
“Day In The Sun”.

."Change Your Mind”

“Night In My Veins”
“Cure Me...Or Kill Me”
“Breakaway”

v"High Road Easy”

...."Blind Man” [
"What Do You Want From Me”
."Dance Naked"

“Walk On”

You”

"Planet Caravan”...

"Self Esteem” . L
C"Allison Road” .
"Every Generation/Disease”......
"Everybodys 1~

“Low Rider”

."Here Comes A Man”

“Too Cold In The Winter”
“Creep”.....

“Yellow Ledbetter”
“Nobody's Hero"

TAM "

CIn A Daydream”
."Box Of Miracles”
Swallst

“Out Of Tears”

Ride The Tide"

“Miles From Nowhere”

"All American Girl”

“Rock It”
“Cold Fire”

."Coming Down"

“Daughter”...

“Love Sneakin’ Up On You”
“Streets Of Philadelphia”
“Cover Me”

Back Where It All Begins”

“Something’'s Always Wrong
“Animal” ...

“Hooligan's Hohday
“Deuce” ..........

."We Don't Exist”

“‘Waiting In The Wings’

“Bad Thing" .
“Come To My Window" ...........
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.. Atlantic

....Atlantic

..A&M
..Maverick/WB/Sire

London

Atlantic

...Atlantic

....Columbia
.Radioactive/MCA

- Virgin

."What's The Frequency Kenneth ....................

Warner Bros.

.Columbia

Columbia

Atlantic

‘ Virgin

Columbia

...Epic
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Epic

Virgin
...DGC

..Reprise

p4ele}
....Mercury
.Geffen

Atlantic

.Epitaph

.Columbia

.DGC

.Geffen

.Reprise

..Virgin

Atlantic

...Virgin
...Epic
....Geffen
....Radioactive/MCA
.Geffen
....Columbia
..Geffen

......Virgin
....Victory/PLG
...Reprise
....Geffen
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...Warner Bros.

MCA
Epic
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....Reprise
...Sire/W/B
...Virgin
...RCA
..MCA

‘ ..Geffen

.Columbia

. ..Maverlck/WB/Slre
Eastwest

‘ .Epitaph

. A&M

RCA

...QwestyWB

Reprise

... Virgin
....Columbia
Atlantic

....Epic
. Atlantic
.EMI

Capricorn

....EpiC
- Victory/PLG

... Atlantic
....RCA
..PLG

Capitol

Atlantic
..Reprise
..Epic
....Capitot
..Columbia
....Maverick/WB/Sire
.Epic
...Columbia
.Epic

...Elektra

Mercury

.London

Virgin

....Columbia
PLG
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Stone Temple Pilots .....................
Soundgarden

Rolling Stones ......................
Pear! Jam.....
Counting Crows .................

Pink Floyd.
Candiebox
Alice In Chains ..
Collective Soul......... e
Live.

Offspring ...
REM

Toad The Wet Sprocket ...
Hootie & The Blowfish ................
Cracker

John Mellencamp
Rush......
Gin Blossoms ..

Smashing Pumpkins ...................

Page/Plant.............
GreatWhite.............................
The Allman Brothers

Jackyl........ .
Various Artists ...................
Brother Cane

Sass Jordan et eeerers
Eric Clapton

Nirvana
Nirvana
Tom Petty ...
Screamin’ Cheetah Wheelies
Melissa Etheridge............ L
Boston.................. -
Various Artists ...
Steve Perry....
Gilby Clarke ........................
Aerosmith ...

Pride&Glory ...................
Pantera

Peter Frampton.

Black Crowes ..........................
Neil Young & Crazyhorse ...
Queensryche. ...................
Various Artists
TomPelty..........oocoooveenn
Gods Child. L
Barefoot Servants .......

Various Artists .
Aerosmith
Various Artists
Scorpions..............

Blind Melon .

Fury In The Slaughterhouse.
Eagles.

Taol ...

Sheryl Crow ...
BigHead Todd ..........
Various Artists .

Freddy JonesBand ...............
Motley Crue ..
Meatloaf...........................
BBM
Bloodline
Smithereens
Bonnie Raitt....................
Phish ........

Guns N' Roses.
Test Dummies ...
| Mother Earth
lann.

John Mellencamp

Royal Jelly

Soulhat.
Trick ...
Various Artists
Dickinson...................
Pearl Jam

Weezer

Miller Band ..........
Various Artists
Dream Theater
Sugartooth

Helmet
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“Purple”

“Superunknown” ..

“Voodoo Lounge”

Vs "

"August And Everything After”
“The Division Bell”

..."Candlebox”

“Jar Of Flies”

“Hints, Allegations
“Throwing Copper”
“Meat Puppets”........... .
“Smash”

“"Monster”

“Dulcinea”

“Cracked Rear View"

.."Kerosene Hat”

“"Dookie”

..."Dance Naked”

“Counterparts”
“New Miserable Experience”
“Siamese Dream”

.“No Quarter” ...
USail Away”...

“Where It All Begins™ . .
“Brother”
“Push Comes To Shove”

“Beavis & Butt-Head Experience”

“Brother Cane”
“Turn It Upside Down”

“Bust A Nut”.. [
.."Rats”

“From The Cradle”

“In Utero”

“MTV Unplugged In New York”
“Wildflowers”

“Screamin’ Cheetah Wheelies”
Yes |AM” ...

."Walk On”..

“The Crow"” Soundtrack
“For The Love Of Strange
“Pawn Shop Guitars”
“Greatest Hits”

"Pride & Glory”

“Far Beyond Driven”
“‘Unboxed”

“Peter Frampton”
"Amorica

“Sleeps With Angels’
“Promised Land”
“Philadelphia” Soundtrack

. "Greatest Hits".

“Everybody”

“Barefoot Servants”
“Stone Free: A Tribute ...~
“Get A Grip”

‘The Endless Summer” Soundtrack

“Face The Heat”
“Blind Melon”
“Mono”

."Hell Freezes Over”

“Sober” ..

“Tuesday Night Music Club”
“Sister Sweetly” .
“KISS My Ass”

“Waiting For The Night”
“Motley Crue” ...

“Bat Out Of Hell II

“Around The Next Dream”
“Bloodline”

“A Date With The Smithereens”

..."Longing In Their Hearts”
..."Hoist"
. Tm Alive”

“Dogman”

“John Hiatt”

“The Spaghetti Incident?”
“God Shuffled His Feet”
"Dig”

“lan Moore” .....

"Human Wheels”

“Thrall — Demonsweatlive”
“Royal Jelly”

"Dig

“Good To Be Gone”

“Woke Up With A Monster”
“Blown Away" Soundtrack
“Balls To Picasso”

“Vitalogy”

“Your Filthy Little Mouth”
"Alternative NRG”
“Somewhat Slightly Dazed”
“Weezer”

“Steve Miller Band Box Set”
“Clerks” Soundtrack
“Possum Dixon”

"‘Awake”

‘BoDeans”

“Sugartooth”

“The Cult”

Bety"
29

Atlantic
AEM
..Virgin
Epic
..... DGC
.Columbia
.Maverick/WB/Sire
.Columbia
Atlantic
.Radioactive/MCA
.London
..Epitaph
...Warner Bros.
.Columbia
,,,,, Atlantic
..Virgin

MAINSTREAM

COOROOND WNN —

[oX o e

. ..Reprise

Mercury
....Atlantic
LAEM
...Virgin
. Atlantic
...200
..Epic
...Columbia
..Geffen
....... Geffen
..Virgin
....... Epic

...Reprise
,,,,,,,,,,,,, DGC
.DGC
.Warner Bros.
Atlantic
..PLG
.MCA
Atlantic
....Columbia
....Virgin
.Geffen

.EastWest
.Geffen
Relativity
.American
.Reprise

.Epic

.Epic
.Reprise
.Geffen
.Reprise
.Mercury
.Capitol
..RCA

COCOOCOCOO

Geffen
MCA

el o o]

SCWooOo

Geffen

EMI

COOCDOCOOOOOCOO0O

MCA
Qwest/WB

COCOOCOOCOO0O

Geffen

200

A&M
.Giant
Mercury
...Capricorn
.Elektra
..MCA
.Virgin
..EMI
.RCA
.....Capitol
..Elektra
.....Elektra
. Atlantic -

COOCODO0OCOOCOOCOC

.A&M

..Geffen

(@]

. JArista

Capitol 0

.Capricorn

Mercury 0

American

Island 0

Wasteland

.Epic 0
...Warner Bros.

.Giant 0

Mercury

Epic 0
Reprise
Hollywood 0

...Chrysalis/EMI
.DGC 0
.Capitol

Columbia 0

Interscope

EastWest 0

.Slash/Reprise [0

Geffen 0

.Sire/Reprise
Interscope 0

\
3
N

37 1
39 1
22 1
48 1
48 4
35 ]
48 8
45 2
37 2
29 5
36 4
23 9
10 2
29 9
22 6
43 8
33 7
25 14
25 2
36 7
37 7
7 2
28 1}
29 4
23 4
19 10
21 4
21 8
20 9
14 7
31 6
10 4
27 5
7 6
5 1
22 7
23 1
15 4
23 4
N 7
18 15
6 5
26 20
26 21
20 5
19 8
5 5
10 I
7 7
14 11
12 5
16 19
17 10
9 2
23 5
15 21
I 14
21 10
20 12
4 5
21 21
25 28
16 19
11 15
16 28
15 14
16 15
9 20
13 21
19 11
18 15
24 21
I 19
16 18
9 9
17 32
9 14
10 23
1 25
10 29
2 4
8 20
10 26
7 21
10 29
16 23
13 30
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Jeffrey Naumann, Virgin

Surprise 0f The Year: A
great Rolling Stones record.
1994’s Radio Mood.
Optimistic. Finally discover-
ing ‘90s music... 1994’s
Label Attitude: Frantic .
Most Overlooked Act:
Freddy Jones Band .. Most Visible Programmer:
Greg Mull . Most Visible Label Rep: Me!!
Hardest Working Label: Oh, Virgin by a long
shot. Everything we have is like trying to fit a round
peg in a square hole

Carey Curelop, KLOS

Surprise: The Northridge
Farthquake.. Radio Mood
Confused. All of the lines of
format demarcation have
dropped and nobody is sure
what anybody is anymore.
Label Attitude: As itis
every year: ‘Play my record. Sell my record.”
Overlooked: Great White, "All Right.” Although it
got decent play here and there, the success we had
with it tells me it could have done a whole lot better
nationally given the chance. Really a good, solid
piece... Underworked: The [ emonheads... Most
Visible Programmer: Changes that were made in
New York by Ted Eawards are fairly noticeable. Teds
had impact on a major league scale. | always have
great respect and admiration for Kevin Weatherly and
the job he’s done at KROQ. | think Steve Young's suc-
cess deserves an attaboy. Dave Hamilton — come
on! There’s a guy with two radio stations that, in some
cases, controls 60 to 70% specific demographics.
Very few people are capable of that kind of success.
Most Visible Label Rep: For best debater, Ron
Cerrito. Best excuse why | didn't get the record first,
every other label... Hardest Working: Probably
CBS. Special recognition for Greg Phifer, Howard
Lesnick, and Ron Cerrito. | should also name Dave
Ross and | could mention a lot more. Generally, we
have very good reps in L.A., and I'm happy to work
with all of them.  Anybody got a fragment grenade?

Zoo

Surprise: Offspring and
Epitaph Records... Radio
Mood: Too many choices,
leave us alone... Label
Attitude: Radio is spoiled.
Open up and play more new
i music... Most Visible
Programmer: Dave Douglass. It's those damned
double truck adds in R&R... Visible Label Rep:
Jeff Naumann, Mr. Relentless... Hardest Working:
Geffen. They've got the tools and they know how to
use them.

Ray Gmeiner,
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Doug Sorenson, KQRC
. Surprise: The impact of the
= ‘ COR stations and the impact
‘, Pl of alleralive music... Radio
. Mood: Growing and finally
successtul, but concerned
about consolidation’s effect
on the individual. We're all
seeing more being done with
less and that's squegzing people out of all facets of
management. Label Attitudes: Very positive and
embracing of stations like mine that play the new
music. A real renaissance is going on with program-
mers realizing that new music is an asset, rather than
thinking they're going to win by playing "Won't Get
Fooled Again” again. Overlooked: Pantera
Underworked: [ ove/Hate. . Visible Radio
Programmer: Greg Mull certainly is in there, along
with Steve Young, Mottla, and Kevin Weatherly.
Most Visible Rep: Locally, Don Pratt from Geffen.
Nationally, I'd probably have to say Del Balzo. Guy's
on my case very single week... Hardest Working
Label: Probably Interscope, and 1'd say Epic is in
there. Both are good at breaking new bands and both
can make it happen. Allantic is also on that list

Russ Mottla, WDRE

Surprise: Republicans get-
ting control of the House and
Senale... Radio Mood:
Mean and Aggressive.

Label Attitudes:
Conciliatory... Overlooked:
Rage Against the Machine..
Most Visible Programmer: What's his name
down in Tampa... Visible Promo: Harvey Leeds...
Hardest Working: Allantic.

Dana Jang, KOME
g —_ Surprise: Moltla leaving
WIYY.. Radio Mood: Very
upbeat. | think that in times
of slow economic growth,
aadvertising is the key to
stimulating sales, and
because of its highly target-
ed nature and relative afford-
ability, radio advertising is very attractive... Label
Attitude: A time of transition. It seems like there
is a shifting of powers with a lot of the old guard
moving out and in Some cases, consolidation. '95
also looks like it will be a period of similar diversity.
Overlooked: Gary Hoey... Underworked: |
Mother Earth... Most Visible Programmer:
Steve Young... Promo Person: Danny Buch...
Hardest Working. Fpic.

Jim Owen, KSHE

o Surprise: Classic Rock sta-
tions going Modern... Radio
Mood: Very upbeat

Revenue is up, markets are

| more competitive, but things
are looking ahead instead of
behind. We're not fixing
things anymore. We're looking to make the future
better.. Label Attitude: Upbeat at the beginning
of the year, but that has turned down a bit. New off-
shoot labels and optimism at the beginning and now,
all of a sudden, mergers and consolidation have put
some people out... Overlooked: Recently, the
Buddah Heads was a good one... Underworked:
Doyle Bramhall. "Birdnest On The Ground” still tests
extremely well for us... Visible Programmer: |d
probably have to say Carey because of the state of
that market and the changes in the last couple of
months... Promo: Since visibility is the prime job
objective in that business, all of them at one time or
another. Nationally, Sky Daniels and Jim Del Balzo;
locally, Mark Polter/Epic... Hardest Working: Fpic
and Columbia

Steve Young, KISW

Surprise: | guess the con-
vergence of current and alter-
native rock... Radio Mood:
Economically upbeat, yet with
a certain amount of adventure
and uncertainty... Label
Attitude: Too many individ-
ual divisions that don't communicate with one anoth-
er.. Overlooked: The Tea Party.. Most Visible
Programmer: The usual set of candidates, with
Weatherly and Mull the two that lead the way... Most
Visible Promo Person: Locally, Ann Eason, EMI;
nationally, Rocky Del Balzo... Hardest Working:
Interscope. They really do lake an individual
approach to promotion.

John Duncan, WRDU
Surprise: The record industry
S| developing a less stable job

B environment than radio. 1+1

\ doesnt necessarily equal 2.
Wishing | never had voice
mail.. Radio Mood
Duopoler up, double up, double
up... Record Mood: A) We'l
do whatever it lakes to break this act; B) You're only as
900d as this week’s adds. Guess which one works best?
Overlooked Act: Bodeans... Underworked:
Collective Soul... Visible Programmer: Scems like |
saw his ugly mug every time | opened a trade this year.
Lose the goatce!! Promo Person: [ec Arnold. It must
be the hat... Hardest Working: A&M or Epic. They
all worked pretty hard this year keeping track of the
mergers and acquisitions.
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Visible Programmer: Dennis Constantine...
Promo Person: Russ Thyreit.. Hardest Working
Label: AGM.

Austin Keyes, WRXK
Surprise of the Year: Kurt
Cobain commits suicide..
Radio Mood: Cautious,
uncertain duopoly, many
unemployed... Label

. ‘ S Attitude: Sell records —
‘ E allernative baby, it’s here...
Most Visible Programmer. Dave Rossi, WAVE.
Promo Person: Sky Daniels... Least Hardest
Working Label: Fpitaph.

David Numme, KUFO

Surprise: KUFO plays
REM.. Radio Mood:
Happy about increased rev-
enue... Label Attitude: The
good ones work you without
you even knowing it.
Unfortunately, there are still a
lot of pushy people with too
many priorities... Overlooked: Great White, these
guys reinvented themselves... Most Underworked:
Pearl Jam, radio will play anything from these guys,
even if the advance ltracks suck... Most Visible
Programmer: Dana Jang.. Maost Visible Promo
Person: Danny Buch... Hardest Working Label:
Interscope.

Tom Barnes,

Sinton Barnes & Associates
Surprise: Lenny Waronker
doin"the 160... Radie
Mood: Euphoric, duopolies
and a fully-recovered econo-
my sent revenues into the
stratosphere... Label
Attitude: Fear and loathing.
Where will profits come from
now that catalogue sales have peaked? How many
Christmas pink slips should we expect? Most
Overlooked: Grant Lee Buffalo. Absolute genius.
Shares record of the year sltatus with Soundgarden
The reason | still have a CD player. Underworked:
Buffalo Tom. *94 was the year of the Buffalo. Blame
internal politics not the promotion people. They tried.
Most Visible Programmer: Cary Curelop, it's deja
vu all over again. Most Visible Promo Person:
John Leshay. Brilliant timing. Can | borrow your
crystal ball? Hardest Working Label: Aflantic
how do they do it? Volume! Volume! Volume!

. AV
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Jeff Cook, Capricorn

— Surprise of the Year:
That Bruce Willis can really
act (Pulp Fiction)... Radie
Mood: Surly and over-
whelmed... Label Attitude:
Surly and overwhelmed...
Overlooked Act: | can't
remember their name..
Underworked Act: Pearl Jam... Most Visible
Programmer: Bill McGathy.. Promo Person:
Newt Gingrich (and twice as irritating)... Hardest
Working Label Chameleon.

Harvey Kojan, WNOR

Surprise: KLOS bloodbath
(never thought they d have
the guts)... Radio Mood:

\ Bullish on modern rock...
Label Attitude: \Vhat have
you done for me lately (not
all of them, of course)
Visible Programmer: Young Dave Brown...
Visible Promo: Naumann (that disgusting Hard
cover clinched it).

Jeff Levine, WBAB

Nationally, | think the big
trends in AOR include alter-
native and Adult Alternative
B/ think a lot of people are

| /gnoring an exiremely viable
option — Adult Oriented
mass appeal Rock Radio
Targeting thirly plus (as
opposed to 25-34) is rarely done by a mainstream
AOR station. In fact, many AORs formerly targeting
25-34 are now shifting younger. However, stations
are missing out on an obvious “niche” in many mar-
kets. The average 30-40 year old grew up listening to
Top 40 or AOR (not progressive). Rock n’ roll is the
music most 30-40 males love and AOR is the format
they re most comfortable with. In most markets, the
station that mixes Classic Rock (Zeppelin, Floyd), 70s
Pop/Rock (Fleetwood Mac/Eagles), current estab-
lished bands (Petty, Clapton) and a taste of Modern
Rock (REM. STP) will generally beat Classic Rock,
Arrow, Adult Alternative, or 80s/90s-based AORs

The music that the 30-40 year old grew up with is
still the music he/she loves the best and when com-
bined with the right balance of new music on a pro-
motional type aggressive, fresh, entertaining radio
station will provide the winning combination in the
typical marketplace.

Virgil Thompson, KISS

1 think one of the most significant industry trends was
the swilch to Plays Per Week reporting. No longer
were songs able to debut at “the top of the chart,” and
both radio and record industries had to “re-think

how they dealt with one another. Although BDS had
some labels actually concerned with real airplay long
before PPW, most labels were still obsessed with
simply getting that "heavy" report regardless of what
it really meant. PPW reporting for all stations finally
put each station in true perspective.

The fall and/or incompatibility of syndicated person-
alities in certain markets, the expansion of alternative
stations and the explosion of alternative music at AOR
were other major trends this past year. Syndicated
personality shows in AOR seem to have slagnated,
and several shows even lost affiliates due to poor per-
formance or format incompatibility. Many of these
shows perhaps overestimaled their regional/national
appeal and have now retreated — (ail between legs
Although a show may be "brilliant” in its home base,
it may only be good or average by another standard.
With so many stations jumping onlo the alernative
bandwagon, the overall quality and execution of the
format is bound to suffer. Many stations that
swilched to alternative without a long-term plan and a
clear corporale vision and commitment will be
doomed to swilch to the next hot format sooner or
later. Many of the opportunities for these stations
were created by an archaic, close-minded AOR station
that simply failed to acknowledge the present and give
its audience what it was craving.

As successful as harder-edged alternative has been at
both AOR and alternative/modern rock radio, | think
its terribly simplistic to predict the convergence of
harder-edged AOR and certain alternative stations.
99.5 KISS will most likely, for many years, continue
fo play Metallica, AC/DC, o/d (D.L. Roth) Van
Halen, Pink Floyd Queensryche and many other
bands that have zero credibility for most alternative
stations.

As we approach 1995, the
cycle of "losing” artists con-
tinues for AOR. Just as AOR
dropped the Linda
Ronstadts and James
Taylors in the early '70s,

J and left behind much more
'60s malerial in the late ‘80s/early ‘90s, 99.5 KISS put
to rest much music from artists/bands who lost credi-
bility for our target audience by their abundance of
pop hits in the 80s. Other music only 4-6 years old
was put to bed as well, while a 24 year-old Black
Sabbath album is more visible than ever. And the
cycle continues. Wil the first Winger album make a
comeback in 20117 That's the really scary question.
The not-so-bold prediction for ‘95: Major
league baseball will return and record crowds will
turn out to the games even though fans will complain
about selfish players and owners. And the Braves
will the World Series. Maybe. | hope....I pray.
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Ted Edwards, WNEW
Surprise: Three-way tie— 1)
Woodstock. | thought it was
going to be a big warm smelly
pile of you know what, but it
lurned out to be a great event
enjoyed by millions. | was

2 impressed. 2) Green Day.
Whooda thunk punk in 19947 3) Shery! Crow... Radie
Mood: Changing. and upbeat .. Label Attitude:
Stressed and cranky... Overlooked: The Pretenders.
Great record. There were two more tracks on it that
didn't get worked that | thought were brilliant. A classic
example of the wrong songs at the wrong time. | still
can' believe that “Revolution” wasn't an emphasis
frack... Underworked: The Preienders... Visible
Programmer: Carcy Curelop, because he had the
balls to face the music and make the changes that were
necessary.. Promo Person: Jeff Naumann, certainly
by virtue of his personality, but mostly because of that
infamous Hard Cover . Hardest Working Label:
Atlantic. Being in New York where I'm closer to the
heart of the Atlantic organization, I've never seen such a
group of high energy hard working peaple.

Greg Mull, WXTB

Surprise: The Eagles.
“Hotel California™ is the
strongest testing current on
the radio station with no burn.
[ cant believe it! Radio

{ 4 " bt | x'\" o Mood: Transitional with a big
fiy ﬁ" “%{ B dose of fear of the unknown. |
get a feeling that no one in the
format has that strong of a clue as to what rock radio
should really sound like in 1995... Label Attitude:
Throw everything at them and see if anything Sticks...
Overlooked: Type O Negative, “Christian Woman.”
That's a Top 5 song for us for the year that most rock
radio didn' even play. Underworked: Nine Inch
Nails... Visible Programmer: The only program-
mer | see every day. Me... Visible Promo: Paul
Brown because of all of the changes and adversities
hes faced and conquered in 1994... Hardest
Working Label: Geffen.

Steve Blatter, X107

Surprise: The ‘mainsiream”
acceptance of “grunge” and

| ‘905 slyle punk. Bands once
thought of as “Alternative” are
going multi-platinum. The
huge popularity of artists like
Stone Temple Pilots and
Green Day will hopefully open the door for many
other commercially viable rock bands in 1995...
Radio Mood: In ihe New York melro area, 1994's
mood has been exciting. For the first time in many
years, New York radio is actually embracing new
artists and having success with it... Overlooked:
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Smashing Pumpkins. Despite having sold several
million albums, many mainstream rock stations have
yet to fully embrace this ‘90s rock band.

Cindy Bennett, KLOL

3 Surprise: Ve becoming
music director of KLOL.
Radio Mood: Greal! Radio
is breaking new artists and
alternative bands that will
eventually become the core.
Even heritage stations are
maoving away from the classic rock that they have
thrived on for decades, and are embracing the new
sounds that our out there... Label Attitude: Whoa!
And they said radio was the unstable part of the
industry... Overlooked: Kings X..
Underworked: |f would have to be Soundgarden,
since radio paid no attention to what the label was
working and did what they wanted anyway... Visible
Programmer: Cathy Faulkner — never met her, but
| sure do hear, read and see about her... Visible
Promo Person: Mike Schnapp... Hardest
Working Label: Virgin Records

Tom Marshall, WKLQ
Surprise: Offspring..
Radio Mood: Harried,
aggressive and upbeat (yes,
all three)... Label Attitude:
‘ More business-like (gee, we
can't schmooze as much any-
more, after all, this is work, ya
know?).. Overlooked: Kings X.. Underworked:
dada.. Most Visible Programmer: Ted
Edwards... Promo Persen: for us, Mark Diller,
MCA. Nationally, Sky Daniels... Hardest Working
Label: Columbia — a ton of product, but they seem
to work it all, at least keeping the awareness high.

Marty Bender, WFBQ

Surprise: Never be sur-

§ prised. and you'll never be

disappointed .. Radio

§ Mood: Our mood is conge-

nial — what a stupid question

you pain in the ass trade

A weasel... Label Attitude:
To hell with double-digit

mainstream radio...don't even waste the postage

Overlooked: The Electric Amish... Underworked:

The Electric Amish... Most Visible Programmer:

Scolt Jameson, | see him every day... Promeo

Person: |d rather not say, he might come back...

Hardest Working Label: Falli Label. she sang all

the songs.

Ron Valeri, WAAF

Sumrise: Nine Inch Nails graduates to arena sta-
{us... Radio Mood: Bullish.. Label Attitude:
Squeamish, wacky, worrisome things happening with

many labels as we speak... Overlooked: Dinosaur
Jr.. Underworked: Offspring (perhaps that's
Epitaphs secret!).. Most Visible Programmer:
Carey Curelop... Hardest Working Label
Interscape.

Steve Robertson, WJRR

Surprise: Collective Soul...

Revolutionary! Explosive!
Dynamite! A must-see!...
Label Attitude: Plays per
week is a good thing.

Most Overlooked Act: |
Mother Earth... Underworked Act. | Mother
Earth... Visible Promo Person: Barry Lyons.
Hardest Working Label: Atlantic.. Most
Embarrassing Name of a Trade to Carry
Around on the Street with a Naked Picture of
Jeff Naumann on the Cover: The Hard Report

Radio Mood: Innovative!

Carter Alan, WBCN

Surprise: That punk rock
would finally break through
the mainstream (i.e. Green
Day and Offspring)... Radio
Mood: in album rock and

| modern rock, the atlitude is
one of apenness and explo-
ration... Label Attitude: One of concentration on
fresh acts and less on classic bands... Overlooked:
The Samples... Underworked: Screamin’ Cheelah
Wheelies... Visible Programmer: Kevin
Weatherly... Visible Prome Person: ca Piscane...
Hardest Working Label: MCA.

Michael Lee, KRZZ

Surprise: The biggest sur-
prise of the year is that I'm
still employed... Radio
Mood: 94 was/is very
upbeat — lols of great prod-
uct.. Label Attitude: The
labels’ attitudes in ‘94 varied
from very enthusiastic to downright pathetic, each label
knows... Overlooked: American Music Club —
good shit!.. Most Visible Promo Person: Jefficy
Naumann. He kept a very high profile at our station in
regards to calls, letters and lawsuits regarding our
being the first to play the Stones... Hardest Working
Label: Capricorn. They kept the fire burning in
regards to their artists, they never gave up promoting.

Judy McNutt, KBCO

Surprise: Mike Morrison
playing commercials... Radio
Mood: Spooky.. Label
Attitude: Ravenous..
Overlooked: Willy Porter.
Underworked: Counting
Crows (a joke!)... Most
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Issue #356 January 7

Randy Bongarten & Bob Elliot
Q104.3/New York

“Ranking the energy level in terms of cups of coffee, we
have a threg cup of coffee formal, whereas NEW is more
ol a one cup of coffee format. You tune over there, and
you hear a softer, adult contemporary type of mix. We
sound new, they sound old. If there was truth in adver-
tising, they would probably change K-Rock to ‘K-Talk,

and WNEW would have to become 'WOLD." - Bob
Elliot

Issue #357

Gina lorillo
MCA

“Working in radio for eight years taught me about
playlists, and | knew how to schedule music and under-
stand sales and promotion, but it is still different when
you come to this side of the world. | was calling Stan
Main at CMF, | had never listened to his radio station
and [ was working him on Hothouse Flowers. He just
slammed me so bad. | thought, Boy, maybe I should
have stayed in radio." | realized that | needed to do my
homework.”

January 14

Issue #358
Greg Gillispie
Burkhart/Douglas & Associates

January 21

‘I wish more radio stations would remember that, yeah,
there’s a lot of bullshit that goes on behind the scenes,
but it all gets down to the jock sitting down in the stu-
dio and going on the air. Whether they've got a com-
puter list to follow or not, they ve got to go in there as
the frontline representative of the station and have
fun.”

Issue #359 January 26
Woody Bartlett & Dave Rossi
WAVF/Charleston

“A lot of people realize what we're doing down here, but

a lot of record companies say, ‘But you're not a
Soundscan market." But that's not our fault. If we
were doing this in a Top 10 market or Top 20 markel,
record companies would be kissing our butts. We'd be
their heroes.” - Dave Rossi

Issue #360
Frank Copsidas
WCHZ/Augusta

February 4

“If a record company says, By the way, we want to do
atime buy,’ | say, ‘Hold on,"and | put them through to
sales. We will not have time buys influence what we add.
As a matter of fact, we don't even know whal's gone through
asatime buy.”

Issue #361

John Duncan
WLZR/Milwaukee

February 11

“There are several what | call immutable laws of radio,

and one of them is that it takes years to build image and
only minules to destroy it. Lazer has a very strong image,
and as mueh as any programmer would like to think that
his former station would fall apart if he left, that's rarely
the case.”

o3 m

Issue #362

Ned Horton
WRLT/WRLG/Nashville

February 18

“I love radio and | always wanted to be in radio, own-
ing and running a station, and | prefer to run it the way
that | want to. I'm not going to jump on Arrow or
some Top 40 alteration just because | think it will
work. | want to be proud of the product that | put out
here.”

Issue #363 February 25
Programmers Respond to
R&R’s New Rules & Regs

“Let's face it, radio stations realize litle benefit from report-
ing to the trades, so if the information is imporiant to
the publication or the record labels, it should be mon-
ftored. We do not need a chart to tell us what songs are
right for the station. I've never heard a jock backsell a
new song as a breaker in R&R."” - Ron Nenni/KOME

Issue #364 March 4

Russ Mottla
WIYY/Baltimore

“The hardest thing for any programming guy is to rein-
vent a radio station. That's usually when you leave and
you get a fresh perspective somewhere else and rein-
went that station. There are shifts in music tastes that
do happen relatively quickly, and sometimes you just
have to wait for them to catch up to you.”

Issue #365

Jack Evans
Jacor

March 11

“There was nobody who worked at KAZY under Surmmit
who had been receiving the mail and faxes from KBP/
who ever enjoyed getting them. Some of it was prelly
nasly and very in your face. No, no one enjoyed those.
But if that was the playing field they wanted to play on,
1 was more than happy to enter into it.”

Issue #366 March 18

Herb vy
WBLM/WCYY/Portland

I spend a lot of time doing mornings and programming
at both radio stations, so | don't have a lot of time to speak
with record peaple. That is the one thing I'm trying to
work on, because getting beat up on records is one of
the most fun parts of the job, as far as I'm concerned.”

Issue #367 March 25

Kurt St. Thomas
WFNX/Boston

“This is my big chance to slam BCN. | have to get a good
one in here about Oedipus because he always says that
we are nothing but an over-exaggerated college station.
So, I guess | would have to say that ‘BCN is a crumbling
old dinosaur.”
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Issue #368 April 1
Mike Rittberg
A&M

“You can watch bands that will have a few tracks that
will do well in terms of landing on charts, but if the music
doesn't appeal to the audience, then it doesn't sell. | think
that's been the case with a few records of late.”

Issue #369 April 8
Dave Numme
KUFO/Portland

“It's really irritating when people lake it personally
when you don't play their fuckin’ records. | really don't
understand that. | don't take it personally when they come
to town and beat me up on something. That's their job.
My job is to play the best things that | can for KUFO and
for our audience.”

Issue #370 April 15

Duane Doherty
KEGL/Dallas

“Yeah, Stan Main fired me and told me to get out of radio

and go back to school and get a Business degree. I'm
glad | didn't. I just want to make the station success-
ful so that I can go, ‘Stan, you were wrong!™

Issue #371 April 22
Steve Winwood & Jim Capaldi
Traffic

"Rolling Stone accused me of writing a jingle for a beer
company, and aside from being untrue, that wasn't
really fair. | wrote a seven minute song, and they were
willing to help underwrite tour costs. Music has always
been involved in major corporations, and to actually think
that it isn't is very narrow-minded.” - Steve Winwood

Issue #372 April 29

Matt Pinfield
WHTG/Asbury Park

“ look at what everyone is doing. Some people would

Sit there and lie and say, 'l don't look or care what any-
one else is doing," and that's a load of garbage.
Everybody looks at what everybody else is doing...but
it doesn't necessarily affect what we add.”

Issue #373 May 6

Walter O'Brien & Andy Gould
concrete Management

“I'll always support the people that supported us first
What pisses me off is if we're going into a venue and
they have an exclusive with the wrong radio station. Why
should I help the radio station in town that has been
abisolutely no help to me and doesn't give me or my band
the respect that the band deserves?” - Walter OBrien

Issue #374 May 13

Kevin Cole
Rev 105/Minneapolis

“I wanted fo take a very music infensive stance that real-
ly communicated with people as well. Our overall
belief is that we don't want to underestimate the intel-
ligence of our audience. We don't want to lake them for
granted. We want to communicate with them. We
want it lo be a dialogue. instead of talking at them.”

Issue #375 May 20

Dave Einstein
Mercury

“The part about AAA that | really like is that stations can't
be quantified or qualified because BDS simply doesn't
have the hardware to deal with the format. They cant
track it. The format is difficult to follow, but there is a
lot of beauly to that. Because of that, it's difficult to mas-
fer.”

Issue #376 May 27

Jeff Cook
Capricorn

“I haven't found any hindrance to getting business
done dealing with somebody half my age, on the radio
side. The only thing that was embarrassing for me that
1 can remember was telling Dave Rossi at‘AVF that Pearl
Jam would never happen.”

Issue #377 June 3

Mikel Ellcessor
WYEP/Pittsburgh

“I definitely believe there's a perception that, ‘Yeah,
that Triple A thing, it's nice. It's cute. We'll get our act
up to a certain point there and then we'll move them on
and we'll take them to the real radio stations. We'll take
them to the AORs." That's part of the reality of the
music industry.”

Issue #378 June 10

Hal Fish
WBZX/Columbus

"By and large, what we do is more mainstream than peo-

ple might think. It's really dangerous to assume any-
thing about the people who like this kind of music. I've
been avoiding using the term ‘Generation X, but there's
a real generation of people who are interested in music
that talks about things other than love and sex and get-
ting your rocks off.”

Issue #379 June 17

Matt Mangus &

Kevin Thompson
WRCN/Long Island

“One thing that bothers me is getting a call from a guy
out in L.A. who has never heard the radio station and
is indignant with us for not playing one of their records.
| can understand that from the local person, but if you
have never heard my radio slation, you have no busi-
ness calling in the first place.” - Matt Mangus
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Issue #380 June 24

Tod Elmore
Atlantic

“I've never seen college radio as a record selling tool,
even to this day. Where college radio used to be a step-
ping stone to commercial Alternative radio, | don't
really see that anymore. | think that college radio plays
mueh more of a marketing role in terms of developing
artists who are perhaps not ready for any kind of main-
Stream exposure.”

Issue #381 July1
Dennis Constantine,

Mike Morrison & Merilee Kelly
FM101.9/Los Angeles

“This is like the Final Four. Everybody is watching this
game, and they want to see if we can play in the big leagues.
If we can win this game in Los Angeles, then New
York is right behind us. We're not setting our goals to
be the #1 station in Los Angeles, but | believe that we
can have a major, major impact.” - Dennis Constantine

Issue #382 July 8

Biff Kennedy
November Records

“I feel a lot of pressure on myself to be able to prove to
the programmers who are willing to give me a shot that
1am, first of all, knowledgeable enough to know what
{o do with that shot, and financially prepared to support
that activity. It forces me to really want to oversell myself
in terms of having credibility in their eyes.”

Issue #383 July 15

Mark Josephson
New Music Seminar

“The single vision of it (NMS), my vision of it, is that
it exists to connect the over and underground, and it exists
to connect the new with the established and to expose
the most interesting. Alternative music is not a genre
It's like a sensibility, which places a premium value on
authenticity and originality as opposed to commerciality

Issue #384 July 22

Tom Barnes
Sinton, Barnes & Associates

‘Alternative is a meaningless term. Alternative is noth-
ing more than new music that has properly gone
through its life cycle in the early stages, that has been
aceepted by innovators and early adopters opposed to
new music, that has tried to be immediately shoved into
the mainstream.”

Issue #385 July 29

Dave Lombardi
Warner Bros.

“We realize that for the first time in a long time, you can
hit a core of 30 stations and sell lots of product. Those
stations hit such an active part of the populfation, and
that can translate into sales and MTV action. Once MTV
isonit, you've got the record doing well with these active
slations, then everybody else starts paying attention.”

Issue #386 August S

Bob Mould
Sugar

“It's turning into a really disgusting-looking circus,
from where | stand as a fan. | see a lot of people with
marginal talent coming out of nowhere being very,
very successful, and I'm sort of scratching my head as
fo why. When | listen to their music, | hear absolute-
Iy nothing of challenge, nothing of value, nothing that
speaks to me."

Issue #387 August 12

Jeff Pollack
Pollack Media Group

“It's not that Triple A isn't a good idea. It is good, but
the way it's being done most of the time is half-assed,
and I feel 101.9 is a perfect example of a radio station
that, if continued in its present form, will be dark in a
year

Issue #388 August 19

Dawn Hood
virgin

“I don't like tossing dollars period. | support stations
who have a collaborative working relationship with
me. That doesn't mean | only support stations that 'do
what | want." It just means that I'll follow through.
That means helping break new artists and not just
playing the hits.”

Issue #389 August 26
Judy McNutt, Lois Todd
& Scott Arbough

KBCO/Boulder

“Im really reluctant to call this a format. | challenge you
to find any three stations that are alike. Just hold their
playlists up. Some of them, you have to get a magni-
fying glass out to find them, in terms of current music,
and others are like ours, where we have a problem report-
ing everything because there is just so much that we are
playing.” - Judy McNutt

Issue #390 september 2
Lee Abrams

“Musically, a lot of people in the early days thought that

anything on an album was by drug-abusing draft
dodgers, and although it's getting better, there has
been a tendency for people to think anyone who plays
hard rock is a devil worshipper with a Beavis & Bult-head
sort of audience.”

Issue #391 September 9

Michael Beinhorn
Epic

“There are some peaple that are much better off not going

anywhere near a major record label at all, and some peo-
ple, on the other hand, belong with it. It can challenge
anartist so much to have a lot of creative input from peo-
ple at the record company if you, in fact, believe that those
people have any brains or any sensibility."

DECEMBER 9, 1994



THE HARD REPORT

Issue #392 September 16
Harvey Kojan
WNOR/Norfolk

"I was always cynical about charts. When | was at R&R,
1 used'to try and go out of my way in my columns to lalk
about not taking charts seriously, because | never
have. | always thought that it was ironic that | was the
quy who was checking on the charts all of the time, and
yet, | didn't use them a lol.”

Issue #393 September 23

Judy Libow
Libow Unlimited

“There is a ot of good talent out there, but | haven'tcome
across a band yet where | am willing to really bite the
bulletand say, ‘Okay, I'm going to go to the wall for you.’
Shapping bands right now has got to be one of the most
thankless jobs one would have to do."

Issue #394 September 30
Marianne Faithfull

“I was very snobby when | was young, and | hadn't yet
understood anything about pop art. | had to really under-
stand Andy Warhol and understand that what we were
doing was incredibly important and artistically valid. |
didn’t know that when | first started.

Issue #395 October 7

Steve Blatter
X107/Westchester

“I'm very honest about what | do and I think that a lot
of record promotion people sometimes dont like that.
1 don't bullshit anybody. 1 tell you what | really think,
and somelimes that presents problems.

Issue #396 October 14
Larry Mac & Jonathan L.
KUKQ/Phoenix

“I have hardcore opinions, as everybody who is read-
ing this article knows, but I'm willing to change my opin-
ions if | feel like I'm wrong, and I've always been open
and honest enough to admit when I'm wrong in front of
one person or a group of people.” - Jonathan L

Issue #397 October 21

Ray Gmeiner
200 Entertainment

“It amazes me to walch the kind of money being spent
by other record companies to get radio stations that give
one spin a day to a record, and then after four weeks,
drop it saying, ‘Gee, we're not getting anything on this
record.” There's just no way that you can recoup your
dollars if you are out there trying to buy adds on radio
Siations that don't give you any kind of legitimate
shot.”

Issue #398 October 28

Noel Gallagher
Qasis

“99% of the interviews that I've done have been about
meaningless, fucking bullshit. Most British journalists
are ridiculously fucking stupid anyway, and could nev-
er even write about music. | don’t think | have ever met
one journalist who has ever actually wrole anything about
the music because they don't fucking know it.”

Issue #399 November 4

Ron Valeri
WAAF/Boston

"I have low tolerance for anything close to a post office
mentality. | don'tcare if | am only paying you $5 an hour
to do the job, I still expect a $500 an hour perfor-
mance, and | recognize that as a weakness in myself.
Ownership holds us to the same slandards of perfor-
mance and winning that Infinity holds BCN to, and despite
some disadvantages, the staff of WAAF still gels results.”

Issue #400 November 11

Jay Boberg
IRS Records

“We have always seen IRS as being the artist's voice and

the artist's machinery, as it were, to fulfill their goals and
{o try to transmit what their vision and message is, rather
than us acquiring the rights to their music and exploit-
ing it We have always hated that explanation and
that approach and the mentality that goes with it."

Issue #401 November 18

Dave Logan
WLUP/Chicago

“The way we define this format is ‘personality enter-
tainment,” because we put a premium on the personality
and an emphasis on entertainment. If the personality
can entertain using music, that's fine. If the personal-
ity can entertain with an interview or through interac-
tion with the audience, that's fine, too. The bottom line,
though, is entertainment, not how many songs we can
play an hour.”

Issue #402 November 25
Art Levitt

Hard Rock Cafe

“Our basic focus is rock n’ roll, but we do have an oppor-
{unily to showcase a whole variely of music, whether it's
1ap or gospel or country. We believe that's our responsibility
and our mission. We had Vince Gill performing at the Hard
Rock in Nashville. We've started building full perfor-
mance slages. We did that in Nashville and we're doing
that in San Antonio. You lose table seating, but you gain
astage. We're about music and the music experience, and
encouraging new and breaking bands.”

issue #403 December 2

Rich Hawk
KILO/Colorado Springs

“No, I couldn't do promotion. What it comes down to is a

sales job. | hate sales. | learned a great hate for sales when
I was GM here. It's just not my thing. I'm not the kind of
person that can go out and kiss people’s asses.”
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JANUARY

D Judy McNutt parts company with
KRXQ/Sacramento a result of the sale of the sta-

tion by Fuller-Jeffreys (o Great American. APD
Pat Martin moves up to the PD position, and Toem Schurr
is named GM, replacing the departed Mike John.. Ken
Anthony returns to LA to program KLSX
WMMS/Cleveland PD Michael Luczak exits after new
owners OmniAmerica opt not to renew his contract. Omni
Group PD John Gorman lakes over the programming
reigns... Michelle Meisner refurns to Elektra as Sr
Dir/National Rock Promo... MD Darrin Arriens leaves
WRIF/Detroit . Radio veieran Paul Shugrue segues
from crosstown WRXL to Triple A WVGO/Richmond as their
new PD and morning drive host. Former WZZU PD, Brian
Hles [akes over the programming chair at WRXL... Maxanne
Sartori resigns her position at AIM Marketing.. WNEW
Program Director Pat $1. John segues to morming drive, and
former KLOL/Houston PD Ted Edwards takes over the pro-
gramming position at the New York station. KLOL ten-year
veleran Doug Harris is named Interim PD replacing
Edwards... Danny Goldberg is elevaled fo President of
Atlantic.. Brian Krysz leaves his PD post at KEGL, and
Duane Doherty steps up o fill the vacant slot.. Sony
announces the appointments of Mel Hberman as Chairman,
Sony Music International: Den lenner as Chairman,
Columbia Records Group, and David Glew as Chairman,
Epic Records Group... In additional Sony announcements.
Richard Griffiths /s named President, Epic Records,
Robert M. Bowlin is appointed President, Sony Music
International; and Michele Antheny is promoted to
Executive VP, Sony Music Entertainment .. Tasha Mack
is named National AOR Direclor for Capitol . Ged Doherty
is named Sr. Vice President of Epie... Atlantic promotes
Jason Flom (o the position of Sr. VP Former WMMS VD
Brad Hanson lakes over the PD slot at WIBA/Madison

FEBUARY

T win Cities hard rocker KRXX is LMAd by

ABC/Capital Cities KQRS The station

flips formats and becomes the sixth Jacobs
Edge outlet. Greg Steele and morning man
Gonzo Greg are among those exiting... Tuned In
Broadcasting owners of AAA WRLT/Nashville
launch a New Rock station, WRLG.
WEBN/Cincinnati PD Tom Owens is appointed
by Jacar to the position of VP/Programming
Sandusky Radio signs a contract to purchase
KUPD-FM/KUKQ-FM in Phoenix for $20 mil-
lion... John Sebastian /s named PD of Great
American’s Phoenix Classic Rocker KSLX
WONE/Akron APD/MD Jeft (J.D.) Kunes s pro-
moted to PD in the wake of OM Harve Alan's exit from
the station... Bob Pfeifer is named Executive VP
of Hollywood Records.. Greg Thompson /s
appointed Senior VP/Promotion of EastWest
Former KSHE and WLUP FD Rick Balis is named
PD of EZ Communications ' classic rocker KSD-
FM/St. Louis.  Amy Winslow is elevated fo
Music Director at WNEW/New York... Derek
Oliver is promoted to VP/A&R for EastWest
America. Great American swaps their Denver
hard rock franchise KBPI for Secret
Communication’s WWNK/Cincinnati. The
transaction creates duopoly FM combination for both
companies... AOR KRFD/Sacramento s pur-
chased by Embarcadero and changes formals to
Hot Hispanic. The entire KRFD staff is eliminated,
including PD Pamela Roberts and MD Jim
Naylor.. WEQX FD Jim McGuinn exils (o take
on similar duties at New Rock KPNT/St. Louis
Valerie Delong is promoted to VP/Promotion
for EastWest America
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MARCH

al property” to Jacor, who plug KBP!'s calls, select-

ed jocks, service marks, trade names & heritage into
KAZY's former 106.9 dial position... Epic’s former Metal
Marketing & Promo Manager, Michael Schnapp, is
named VP of Rock Music at ERG... Michael Rittherg signs
on at A&M Records for duties in the Rock Promotion
Department... Sony Music Distribution appoinis Josh
Rosenthal VP/Allernative Music Marketing... Peter
Lubin takes the title of VP/A&R, at RCA, formerly Sr
VP/A&R for Elektra.. Booth American signs a coniract
to purchase WMXD/Detrait for $22 million from Fritz
Broadcasting.  Secret Communications appoints
Charles L. “Chuck” Finney (o the position of
VP/Operations.. Brett Greene cxils Radioactive o
join LR.S. as the label's Rocky Mountain Regional Manager.
Ed Levine {urns over his WPYX programming reigns to Fred
Horton formerly of WYNF o concentrale his attention on
his Utica and Syracuse properties... John Sigler vacales
his National Promo position at Giant.. SBK/EMI/ERG Sr
Dir., National Album Promo. Jeff Laufer has left the label
after a three-year run... Atlantic restructures Rock Promo
Department resulting in the following transitions — Lea
Pisacane. Dir/National Album Promo; Mark Fischer,
Associate Dir/National Album Promo; Bonnie Slifkin,
National Manager of Progressive/Rock Promo; and Jon
Nardachone, National \anager/Hard Rock Promo... Sony
Music and Relativity founder Barry Kobrin announce Sony’s
acquisition of Kobrin's 50% interest in RED and the Relativity
label . Al Teller is appointed Executive VP of MCA and
enters into a long-term agreement with the company... Jim
Crawley departs his label manager position at Chaos.

S ecret Communications se/ls KBPI's “intelleciu-

A PRIL

Relativity Records info two independent orga-

nizations. Relativity becomes a TriStar Music
Group label, under the direction of Bob Buziak. RED
relains its autonomy as an independent distributor,
headed by President Sal Licata. . GAF Broadcasting
names Bob Elliat as Programming & Operations
Manager for WAXQ (Q104.3) in New York... West Coast
AOR veteran Zeb Nerris is the new PD at Triple A out-
let WXLE/Albany... Barry Lyons s lapped (o head up
Giant Records Rock Promotion Department, filling the
position vacated by John Sigler. . KLOL announces
that Andy Beaubien will assume the PD position,
replacing Ted Edwards, who departed for WNEW/New
York in the beginning of the year... RCA restructures
its promotion department with Lisa Worden joining as
Rock Department Manager; Thomas Westfall moves
up to Rock Department Director, Alternative Promotion;
and Nick Bull becomes Rock Department Manager,
National College & Progressive Adult Promotion..
After the conclusion of a three-year joint venture with
Warner Bros., which launched the label in 1991
Capricorn has signed an agreement for RED lo distribut
their product on an exclusive basis... KT0Z PD Dom
Casual leaves the station and his role as “Revolving PD"
for the Channel Z network of stations... WUFX/Buffalo
PD Bob Richards fills the PD position at Jacor's
KBPI/Denver.. KNAC MD Cindy Scull segues to
KEGL/Dallas as Assistant PD and Afternoon Drive. .
Setting the station for future restructuring within the PLG
organization, Andy Allen exits as Island’s General
Manager.

S ony announces the restructuring of RED and
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MAY

-Prime s Cliff Burnstein and Peter Mensch pur-
O chase AOR KDJK/Madesto for approximalely
- $2.5 million, pending FCC approval .. Former
WLUP D, David Benson is added o the staff of radio advi-
sors at SBR Radio Company.. Lonn Friend officially joins
Arista as VP/A&R West Coast.. Paul Smith is appoint-
ed Chairman and Danny Yarbrough is named President of
Sony Music Distribution... Fleven-and-a-half year KBCO
veteran Doug Clifton resigns his PD post to join SBR in the
start up of a new Denver outlet.. Mercury appoints Dave
Einstein 10 the newly created position of Director of Rock
Promotion... Infinity's KOME/San Jose is re-launched as
an Alternative Rock. Jay Taylor is named Assistant PD/MD.
Tom Genetti advances to VP, Operations for Epic... Virgin
announces a trio of appoiniments — Scott Douglas (o Natjonal
Album Promotion Director, Mike Stone to National Promotion
Director, and Sue Steiner to Director of National
Promotion/Artist Relations.. @104.3/New York welcomes
Trent Tyler as their new morning driver... KBCO veleran
MD Ginger Haviat, exils the station... Randy Miller is upped
to Executive VP/Marketing for MCA.

A
4
"A

J UNE

ormer KRXQ PD Judy McNutt is named PD of
F Boulder's heritage Triple A KBGO, replacing station vet

Doug Clifton. Also joining the station as Assistant
PD is KAZY's Lois Todd. The MD position vacated by Ginger
Havlat is filled from within by Scott Arbough. . Jarad
Broadcasting announces a new affiliate to the WDRE
Network, WWCP-FM in Albany.. Rich Communications
Corporation hires Vince Richards as FD of WUFX/Buffalo
filling the position vacated by Bab Richards. who left, The
Fox to program KBPI. Evergreen Communications new
100,000 watt station signs on the air in Denver as KXPK_96.5
The Peak. ‘Denvers Rock Alternative.” SBR's Ray
Skibitsky serves as GM, and former KBCO FD Doug
Clifton takes on similar duties for The Peak
KRXQ/Sacramento names former KBPI PD Bill Betts as
the station's new Operations Manager... Jon Sinton
announces that longtime associate Tam Barnes has been
made a partner of his consultancy, and that the name of the
consulting division will change to Sinten, Barnes &
Assaociates... Epic officially names former Mercury met-
al maven Cheryl Valentine Director/Metal Marketing &
Promolion... Jacohs Media signs a consulting agree-
ment with WENZ “The End” in Cleveland .. Ed Levine's
Radio Corporation continues jts expansion mode with a
million dollar deal for Utica combo WRCK-FM/WTLB-
AM... Golden West Broadcaster's K-LITE in [ A con-
firms that they will adopt the Triple A format July 1, under the
guiding eye of Constantine Consulting. WXPN FD
Mike Morison s hired as PD, and former WBOS MD Merilee
Kelly takes on MD duties. The station eventually changes
call fetters to KSCA... Industry veleran Steve Backer is named
to the newly created position of General Manager for Giant.
PLG reorganization commences with Island once again
becoming a free-standing fully autonomous label. Staffing
for the label will come from existing personnel at both Isiand
and PolyGram Label Group, which is disbanded. PLG Exec
VP, becomes President of Island U.S., and PLG President Rick
Dobbis relocates to London in a senior management posi-
tion... Larry Stessel joins EMI as Sr. Vice President and
GM

INEIKY)
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arry Wert former VP/GM of Evergreen's
L Chicago properties, is elevated to President

of Evergreen Media Chicago... Kari Temares
maves up to National AOR Promotion Coordinator
for Atlantic... Longtime Triple A KECH is laken
over by Alpine Broadcasting, and PD Jim
King exits.. WMMS employee. William Halford
is indicted by a Grand Jury on two fourth degree felony
charges ranging from breaking & entering to dis-
rupting public service. The indictment stems from
the incident in which Halford allegedly cut the
cable on Hoeward Stern's Cleveland broadcast.
Russ Mottla exits his programming position at
WIYY/Baltimore, and is replaced by WZZ0's
Rick Strauss. WLZR/FM & AM/Milwaukee's
PD John Duncan makes a move lo the pro-
gramming chair at WRDU/Raleigh. He will also
severas Ops Director at HMW Communications
duopoly pariner Oldies 100.7, WRTG..
WWBZ/Chicago, “The Blaze” makes a swilch
from their current COR format to AOR as Rock 103.5.
Dave Richards /s named PD.. Warner Music-
U.S. appoints Doug Morris as their new President
and COO... Dave Lombardi is elevaied o the posi-
tion of Dir. of National Promotion at Warner
Bros... Jim Guerinot vacales his Sr. VP/GM posi-
tionat A&M to pursue his own entrepreneurial ven-
{ure.. Arista promoles Rick Bisceglia (o the new-
ly created position of Sr. VP.. WKOG/Norfolk PD
Lauren Macleash s named PD of heritage AAA
KTCZ/Minneapolis. . Sylvia Rhone becomes
the Chairman of the newly merged
Elektra/EastWest . Hollywood Records
continues reorganization eliminating approximately
14 staff members.

AUGUST

AlA in Jacksonville,
W Florida changes for-

mats to AAA
KSHE/St. Louis and morning
man The Byrd call it quits
Kim Langehecker replaces
Pam Edwards, who moves on (o
Chaos. as Columbias West
Coast Associate Director of Album
Promotion... After 31 years at
Warner Bros.. Mo Ostin
announces he will leave the com-
pany at the end of the year. WB
President Lenny Waronker is set
lo take over Ostin's CEQ duties
Gary Allen exits his Ops Manager
post at Spokane's KEZE/KJRB
where he was also the morning
man... Jay Philpott is the new
PD at WYMG/Springfield, replac-
ing Bryan Jeffries.. Larry
Braverman and Dane Venable
are appointed Sr
Directors/Marketing for EMI.
Al Scott joins KUFO/Portiand
as APD/MD for both KUFO and
Alternative KBBT... Michael
Beinhorn s named staff pro-
ducer for Epic.
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S EPTEMBER

CA Records President, Joe Galante returns to
RNashw‘//e as Chairman of RCA's Nashville Group... Ray

Gmeiner rejoins his former label mates as VP/Rock
Promo at Zee... Classic Rocker KZPS/Dallas L\A's The
Edge, with John Larsen overseeing both stations in the new
duopoly. Jacobs Media is signed to consult . Dave Jerden
is appointed VP/Producer for Atlantic, based in LA... Jacobs
Media laps WORE Network P Tem Calderone as a con-
Calderone sultant for The Edge... Davitt Sigerson s appointed
President/CEQ of EMI Recards, replacing Daniel Glass.
John Sigler, former Giant head of Rock/Alternative Promo
heads to the east coast as Island’s NY based Sr. Dir./Rock
Promo... KIOZ/San Diega's APD/MD/afternoon driver
Peg Pollard exits the station after a five year run... Danny
Ostrow is clevated to VP/Promo for American Recordings. .
Columbia promotes Gary Fisher to Dir Video Promotion.
Lou Robinson segues from Chaas to Dir of Video
Promotion for RCA... Former Hard Report Metal Maven, Chris
Black joins Hollywood Records as Fas! Coast based A&R
Consultant...  KCQR-FM owners, South Coast
Broadcasting, sign an L\MA agreement with Spectacular
Broadcasting, owners of crosstown KSPE-AM.  They
begin simulcasting KSPE's Spanish format on both fre-
quencies and the entire KCQR staff is released... Amy
Campbell ;s named Manager of Promo at Private Music
In continued reorganization, Island elevales four executives
to Sr. VP — Hooman Majd is named Sr. VP of the label;
Sky Daniels is Sr. VP/Promotion; Gerry KopecKky is Sr
VP/Sales & Field Marketing; and Matt Stringer remains
as Sr. VP/Marketing.. KNCN PD Tim Parker is the new
WNOR Assistant PD... Sue Naramore, Tracy Skelly and
Gabrielle Skolnek are promoted to Adult Alternative
National Director, Regional Promotion Manager/L A., and Adult
Contemporary/NAC/Jazz Manager respectively for Geffen
& DGC.

CTOBER

ichael Ehrenberg, former High Street/Windham
M Hill National Promotion Manager, joins Capricorn

as Northwest Regional Promotion Director... Sean
Carasov is appointed VP/A&R for Atlantic... KLOL promotes
13 year station veteran Dayna Steel to Assistant PD and Senior
Air Personality... Imago begins downsizing, eliminating
several national and field reps... London Records names
Bill Carroll National Director of Alternative Promotion
Blake Wilcox joins Libow Unlimited as National Promotion
Manager... WRIF/Detroit Ops Manager Greg Ausham resigns
his position... KILO/Colaerado Springs promotes Rob
Hunter io MD... WXRC/Charlotte sccures the consulting
services of Brian Krysz.. WXRK/New York elevates 17 year
radio veteran Andre Gardner o PD.. Russ Mottla
replaces Tom Calderone as Program Director of WDRE
Modern Rock Network . KEZ0/Omaha MD Becca
Goodman exits the station... The long-anticipalted restruc-

NOVEMBEHR

down the Warner Bros. Chairman/CEQ posi-

tion sefting a chain of appointments in motion
the Warner Music Group selects Atlantic President
Danny Goldberg (o fill the post when Mo Ostin
officially steps down at the end of the year. Doug
Morris is elevated to Warner Music-U.S. Chairman/CEQ.
And Atlantic Sr. VP/GM Val Azzeli is named President,
filling Goldberg's vacated position... John Kalodner
resigns from Geffen after nearly 15 years as an A&R
Executive. He is later named Sr. VP/A&R, West Coast
for Columbia... After a brief stint as VP/Promotion for
the label, Peter Napoliello is promoted to Sr.
VP/Promotion for EMI Records .. OmniAmerica’s
WMMS officially changes formats from AOR to
Alternative... Houston Classic Rocker KZFX flips to
the Alternative format and changes calls to KRQT
“The Rocket.”... Art Jaeger is appointed to the new-
ly created position of Executive VP/GM of Priority...
Arbitron imposes a seven-day delay in the release of
all "94 market trends after a flaw is discovered in the com-
pany's newly installed sample management software..
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