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LENNY BEER : 9 _ -
Editor In Chief Travis get in the “Sing” of things, with Lil’ Mo right below,
TONI PROFERA
Executive Editor

ensiavemial | 4 UIBE-RATERS WEARING THE PANTS

while Gorillaz, Kurupt and Blu Cantrell take a number and
join the dance.

KAREN GLAUBER
President, HITS Magazine s AlB “ M s
TODD HENSLEY

e S S T Blink-182 beats the “Pants” off the opposition with a #1 debut

DAVID ADELSON over Staind and Destiny’s Child, while Sugar Ray sits sweet
Vice President/Executive Editor with a #6 bow.
wecrowack | 31 BLAGK MUSIC MONTH SPECIAL
Vice President/Senior Editor
~_MARK PEARSON This year’s Black Music Month Special is a “family affair,”
Vice President/Retail Editor . . . L. . . b
teaturing a look at relatives in the biz, including Radio One’s
RICKY LEIGH MENSH 2 X
Vice President/Mix Show Editor Cathy Hughes & Alfred Liggins, Ron and Chuck Atkins,
agﬂggﬁg%ggg} Destiny’s Child manager Matthew Knowles and more. It’s sure
ROY TRAKIN to put you to sleep faster than you can say, “Gary Jackson.”

Senior Editor

smoncucan | 49 ROGK2K

; CA President Jay Bober
e MOI\‘S.I?R'E'BEAd':g Ivana continues to “Sing” for Travis (51}, Prince of the Pit didn't blinkJ \Zhen i%
Crossover Editor John Lenac finds himself “Giving In” to Adema (61) and hi "
MIKE MURPHY APM point man Mike Morrison gets knocked out by Five SIS 49 st week's
Special Projects for Fighting (65). Chart—topplng debut for “Take

o e Off Your Pants and Jacket,” the

A&R Editor
sarvsackson | 69 FLAUR CAMP new album from the label’s

_ JEFF DRAKE Liz Montalbano visits the Summit in the city (69), Ricky Leigh best-selling pop-punk jokers.

TAMI pﬁ?ﬁéﬁ?&ﬁéi?ﬁ swallows the whole Apple (76) and Nasty-Nes cracks out his Building on the continued,

Production Manager sleeveless Ts for the summer ¢78). multi-Platinum success of

N odiction Caordimmor 81 JAM?Z Shaggy, which has sold 5.6
million U.S. OTC, Boberg and

NASTENES RO%I:FI,GE&% Juice says goodbye to WJLB’s Michael Saunders, wishes good his team are proving to he a
BOBBII HACH luck to Andre Rison and Lisa “Left Eye” Lopes and plea-bar- good fit at radio and retail

Broadcast Editor gains with Da Brat as Juicemeister Gary “Got Brand-New Now, if only he could remove:

ANNA OSBORN Bags Under His Eyes” Jackson receives a hot foot. this HITS Contents mention

Associate Retail Editor .
LATIN PRINCE from around his ankles.
Associate Mix Show Editor

ERIKA SCHULTZ
Associate PoMo Editor

MIKE MORRISON Blink-182 puts on a “Show” at MP§, NSYNC’s

JOHﬁ 'I‘_"EEI\?&% “Pop” is once more on top at REQUESTS and

Rock Editor DreamWorks’ Vicki Leben is anything but

e L drek with Smash mouth and “Shrek,” while this week’s

DAVID SIMUTIS ass-backwards WAVELENGTH column is enough to make a
KENYA YARBROUGH disbeliever out of anyone.

YENNIE CHEUNG
Assistant Editors

ROB BROADWELL
Associate Research Editor

ey 98 MPS 108 POP MART

JOCELYN DEAL 102 POP PLAYS 114 WAVELENGTH

Art Direction

L L 106  REQUESTS

Editorial Design

BRIAN LINDSEY
Art Operations

SCOTT KILLAM

Facility Manager
BILL TREADWAY 11 FRONT PAGE 92 EARPICKS ON THE COVER

Distribution Manager
J CA Records punk-rockers

COL&EO\QrIaEpSh'; 26  NEAR TRUTHS 94 RERAP blink-182 are caught with
9  WHEELS & DEALS 96 BEAT'S ME their “Pants” down on this HITS
14958 Ventura Blvd. ¢ cover for the band’s #1 album

Sh Oaks, CA 91403
crmen (?3158) 501-7900 84 TOP TINS and “Rock Show” MPS bow.



OUR PICKS TO BREAK + CHOSEN BY THE HITS EDITORIAL BOARD

TRAVIS o EPIC 6 DAVE NAVARRO e CAPITOL

8 1w 9 2w 14 3w

3w 7 2w 8 3w

album: TRUST NO ONE
track: REXALL

album: THE INVISIBLE BAND
track: SING

| Rexall ready! LP sireets at presstime. Shipped
200k+! Added at KLBJ, WEDJ. Top 5 at
WIYY; Top 10 at WXRK, KISS. Big at
KWOD, KRXQ, WCYY, KNDD. MTV,
MTV2. Touring w/Jane’s Addiction July.
WXRK Picnic, KROQ Weenie Roast. leno
6/19, Stern 6/21, Conan 6/22. Alternative
Press, Spin July. Mgmt: HK Mgmt,

Hot firstweek sales make band highly visi-
ble! Strong at chains and indies; #3 at
Virgin, #19 B'Buy. Top 5 spins at WRNR,
WXRV; Top 10 at KMTT, KKMR. Big at
WILIR, KLLC, WOXY, more. On tour
w/Dido. Hosting MTV2's British Invasion
7/3-4, letterman 7/11. Mgmt: lan
MacAndrew, Colin Lester/Wildlife Ent.

UL MO * FLAVAHOOD/EASTWEST/EEG o CRAIG DAVID e WILDSTAR/ATL/ATL G

21w 2 2w 6 3w 9w 1

album: BORN TO DO IT
track: FILL ME IN

album: BASED ON A TRUE STORY
track: SUPERWOMAN PART Il

Buzz building for LP streeting 6/26; ship-
ping 300k+! Superwoman flying high; #4
at M’land, #7 T'World. X-over getting on
Based. Added at WVEE, KHTS! #1 spins
at KBMB, KMEL. Top 5 at WBLS, WQHT;
Top 10 at KKBT, WERQ. Hot at KPWR,
KBXX. MTV, BET, MTV2. DFX 6/25.
Mgmt: Loreal Coppedge/Loreal Inc.

More Filling and on fire at maijors; single
#2 at M'land, #3 at T'World, #4 at
W'house. LP streets 7/17, shipping 350k.
X-over, Top 40 Born again and again.
Added at KBXX. Huge at KIIS, KGGI,
WABLS. Phones! MTV, BET, VH1, MTV2.
Leno, Today upcoming. Mgmt: Colin Lester,
lan McAndrew,/Wildlife Ent. Lid.

9 LI ROMEO e SME/PRIORITY

51w 8

6 ALICIA KEYS ® J RECORDS
6

2w 9 3w
album: SONGS IN A MINOR

track: FALLIN’

album: LI' ROMEO
track: MY BABY

Maijor buzz building for Songsiress’ debut.
LP streets 6/26, shipping 300k! Mean-
while, major love for Minor at Rhythm X-
over. Added at WVEE! #1 spins at KBMB,
KMEL, Z90; Top 10 at KKBT, WPHI. And hot
at KPWR, WPGC and KBXX. MTV, BET,
MTV2. leno this week. Oprah upcoming.
Mgmt: Jeff Robinson/MBK Ent.

' Baby growing up big. Top 10 at X-over.
#1 spins af WQUE! Top 5 at Radio
Disney, WIIZ, WLLD. Big at KXHT, KSFM,
WENZ, more. Added at KHKS, WFLZ.
Single still #1 at retail, with LP street-
ing 7/3! Shipping 750k! Touring
w/NSYNC, Aaron Carter. Disney movie
this fall. Mgmt: Master P.

Q NIKKA COSTA e CHEEBA SOUNDS/VIRGIN'

4 1w

TRICKY e HOLLYWOOD

14 iw 14 2w 3W
- album: BLOWBACK

track: EVOLUTION REVOLUTION...

2w 5 3w

album: EVERYBODY GOT THEIR...
track: LIKE A FEATHER

LF

Feather fickling the fancy of Top 40, Rhythm X-
over and PoMo, garnering Top 5 spins at
WXRV! Solid spins ot WWWQ, WWZZ,
KHTO, WYOY, more. Huge sales jump at Virgin
Megasiores. MTV, VHT, BET, MTV2. Just did KIIS
Wango Tango. Mademoiselle, Allernative Press
features upcoming. Mgmt: Dominique Trenier
and Amanda Scheer-Demme.

Blowattack! Lotta radio love in anticipa-
tion of 6/26 street date. Llive's Ed
Kowalczyk and Hawkman-featured track
is Top 10 at XTRA, KNDD, WOXY and
spinning big at Z100, WLIR, WXRK,
WKQX. VH1, MTV2. Conan 7/19. Great
reviews coming up in Rolling Stone, Spin,
Elle. Mgmt: Kurfirst/Blackwell Mgmt.




OUR PICKS TO BREAK

¢ CHOSEN BY THE HITS EDITORIAL BOARD

album: GORILLAZ
frack: CLINT EASTWOOD

Animated rockers’ debut streets at press-
timel 100k shipped. Meanwhile, cartoon'’s
tune spinning big at PoMo. Added at CIMX,
WXDX, KNRX. Track making their day at
KROQ, WOXY, KPNT, KDGE, XTRA, too.
Featured in Ent. Weekly, Flaunt, Spin.
Reviews in Rolling Stone, Alt Press. Mgmt:
Naimhbyrne/CMO Mgmt.

®

@ PETE YORN * COLUMBIA/CRG

12w 31 2w 11 3w

MUSICFORTHE...
LIFE ON A CHAIN

album:
track:

' Yorn adorned with het spins! Top 10 at KFOG,
KMTT, KENZ. Everything's Petey with big acfion
at KXST, XTRA, WPLY, WRNR. Strong sales at
indies and chains. Much love at MTV2.
Headiining MTV2 Handpicked Tour beginning
7/8. VH1 Singer Songwriters. Upcoming
press: USA Today, Rolling Stone, Guitar World.
Mgmt: Rick Yorn and Dan Field/AMG.

m THA LIKS © LOUD/COLUMBIA/CRG

11 ww 10 2w 10 3w

X.O. EXPERIENCE
THE BEST U CAN

album:
track:

Tha buzz is building for West Coast rap-
per’s LP, streeting 7/ 10, thanks to bangin’
Neptunes-produced track. Shipping 350k.
Plus, U Can see them on tour w/Snoop
Dogg, Bad Azz and Doggy’s Angels in
July and August. Music Choice Concert re-
airing 6/24. Source, XXL, Rolling Stone.
Mgmt: Suave/Suave Mgmit.

ALEN ANT FARM * NEW NOIZE/DREAMWORKS

121w 12 2w 12 3W
album: ANTHOLOGY

track: SMOOTH CRIMINAL

Ant that an add at WEND! Smooth
sailing with Top 5 spins at KXRK;
Top 10 at KPNT, WZJM. Big at
KITS, KWOD, WFNX, Q101. MTV.
#1 phones at WFNXI! Finishing
up video. On the Warped Tour.
Kilborn 6/20. Mgmt: John Boyle/
Extreme Consulting.

EE R EEEY : I P KT,

KURUPT  ANTRA/ARTEMIS
DEBUT

“album: SPACE BOOGIE: SMOKE ODDESSEY
track: IT’S OVER

Hot single Kurupts absolutely! Buzz
building for rapper’s third LP, streeting
7/17, shipping 500k! Natina Reedfea-
tured track hot at X-over, as West Coast
dynamo takes up Space on the East,
too, with spins at KPWR, KMEL, WPHI,
WUSL, WEDR, more. Vid just complet-
ed. Source, XXL. Mgmt: Suave Mgmt.

*

@ BLU CANTRELL ¢ RED ZONE/ARISTA

SO BLU
HIT '"EM UP STYLE

album:

track:

Soul singer/songwriter's Hit a hitl LP streets 7/31;
shipping 350k! Dallas Austinproduced track get
ting big spins af R-Xover. Added at WXKS, KSFM.
Top 5 at KKDA. Blu funk at WBLS, KBMB, WGC,
WKTU. Promo tour and radio dates ongoing,
including WIMN 6/21, WERQ 6/23. MTV's
Beach House upcoming. Mgmt. Tricky Stewart,
Mark Stewart/Red Zone Ent,

§ FENIX TX e DRIVE-THRU/MCA
15 w 16 2w

LECHUZA
THREESOME

album:

track:

Foursome’s Threesome a ftriple threat!
Hot at PoMo radio and on the road!
Fenix on fire with Top 10 spins at KEDJ.
Huge spins at WXRK, KNRK, KXTE,
WHEFS, 91X. Touring since April, dates
on Warped Tour start next week;
Vegas 6/23, L.A. 6/29,S.F. 6/30.
Mgmt: Rick DeVoe/DeVoe Mgmt.

(" CAKE ¢ COLUMBIA/CRG
-

pEeur 16 tw

album: COMFORT EAGLE
frack: SHORT SKIRT/LONG JACKET

Top 5 ot WOXY, WXRT, WWDC. Top 10
at KWOD, KFMA, KNDD, WWCD.
Comforting spins at KROQ, 99X, KPNT,
WKQX, WXDX. Columbia debut LP
streets 7/24; shipping 350k. Band’s
John McCrea-directed video in post.
Upcoming: Maxim, YM, Stuff, more.
Mgmt: Bonnie Simmons Mgmt.
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topsp A

TITLE POWER PERCENT
COMMENT LABEL INDEX CHANGE

BLINK-182 TAKE OFF YOUR PANTS... MCA 11262 3787 ==

“Rock Show” the track, tour, press

STAIND BREAK THE CYCLE Flip/Elektra/EEG 62626 219.9

“It's Been A While” leads, on tour

DESTINY'S CHILD SURVIVOR Columbia/CRG 61063 168.7
“Bootylicious” & NBA half time show

MOULIN ROUGE SOUNDTRACK Interscope 493035 167.6

#8 movie, smash single

ST. LUNATICS FREE CITY Fo’ Reel/Universal 014119 114.5
“Midwest Swing,” from the Nelly camp

SUGAR RAY SUGAR RAY Lava/Atl/Atl G 83414 113.0

Tons of network TV, “When It's Over”
LINKIN PARK HYBRID THEORY Warner Bros. 47755 79.2 +18%

“Crawlin’” a huge cut, on tour

NOW VOL. 6 VARIOUS Epic 85663 79.2 -11%

Hot compilation

WEEZER WEEZER Geffen 49304 78.4 -2%
“Hash Pipe” very hot, touring

TOOL LATERALUS Volcano 31161 78.0 -12%

Touring, “Schism” leads, huge fans

TRAIN DROPS OF JUPITER Columbia/CRG 69888 77.4 +3%
Title cut all over Top 40, Hot A/C

RADIOHEAD AMNESIAC Capitol 32764 76.7 -67%
“Pyramid Song” & “I Might Be Wrong”

DAVE MATTHEWS BAND EVERYDAY RCA 67660 72.5 +25%

Touring, “Space...” the cut, near 3 mil

JESSICA SIMPSON IRRESISTIBLE Columbia/CRG 62136  71.5 -44%

Title cut leads, much press, and TV

O BROTHER, WHERE ART... SOUNDTRACK Mercury/IDJ 170069 69.3 +113%

Video for rent now

112 112 PART Il Bad Boy/Arista 73039  60.8 +3%

“Peaches...” exploding radio, on tour

AZ 9 LIVES Motown 13786 59.9

“Problems” the track

JANET ALL FOR YOU Virgin 10144 59.6

‘Someone to Be...” tour too

MISSY ELLIOTT MISS E...SO ADDICTIVE GM/Elektra/EEG 62639 59.1
“Get Ur Freak..” & One Minute Man”

UNCLE KRACKER DOUBLE WIDE TD/Lava/Atl/AG 83279 58.0

“What Chu...” at PoMo, summer tour

THE FAST & THE FURIOUS SOUNDTRACK Murder Inc./IDJ 548832 57.1
Movie opening Friday, lot’s ‘o press

LIFEHOUSE NO NAME FACE DreamWorks 450231 56.4
“Hanging..” and “Sick Cycle...”

ENYA DAY WITHOUT RAIN Reprise 47426 55.2
“Only Time” hit at Top 40 radio

SUM 41 ALL KILLER NO FILLER Island/IDJ 548662 54.9
“Fat Lip,” radio show & Warped tour

PEARL HARBOR SOUNDTRACK Warner Bros. 48113 54.8
Movie #5, Faith Hill track leads

7
8]
izl
10
11
12
13
14
15|
16
18]
19)
20
21
22
23
24
25
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Over: 36 million'viewers'tuned in'to the most
watched moyvierawardsrin history:

The only awards show where no one goes to
the bathroom during the musical numbers.

We'd like to thank Jimmy Fallon, Kirsten Dunst, Joel Gallen and Tenth Planet, plus all the presenters

i

wards iel=ass, 6/7-6M19/01, P2+. Qualifications-available upon request www.mtv.com MUBKC TELEVIBIONS

and performers for a production of truly blockbuster proportions.

Owrect

ot Image

2001 MTV Networks, Alf rights reserved. Photos géurtesy
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DEBUT 26 SILK
TOMB RAIDER
SHAGGY

NELLY

m PAUL MCCARTNEY & WINGS WINGSPAN
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m JA RULE
m LUCINDA WILLIAMS

@ TRISHA YEARWOOD

A
A

TITLE POWER
COMMENT LABEL INDEX

LOVE SESSION

"We're Callin’ You” the cut

SCORPION
“Let Me...” f/Gwen Stefani, press

SOUNDTRACK Elektra/EEG 62665
#1 movie, U2 & Missy Elliott w/Nelly F.

HOTSHOT MCA 112096
“Freaky Girl" hot now

COUNTRY GRAMMAR Fo' Reel/Universal 157743
Still on "Ride Wit Me,” almost 7 million

Capitol 32943

VH1 continues to air through June, press

Flip/Interscope 490759

PERCENT
CHANGE

Elektra/EEG 62642 54.2 —

RR/Interscope 949084

CHOCOLATE STARFISH...
Still on "My Way, " LP over 5 million

YOUNG & THUGGIN' CM/Universal 860927
New Orleans rapper w/ Cash Money guys

SOUNDTRACK Curb/London-Sire 78703

VHS available for sale now

O-TOWN
“All Or Nothing” the cut, touring, TV

SET THIS CIRCUS DOWN
“Grown Men Don’t Cry” hot Country

SOUNDTRACK
Movie #3

INVISIBLE BAND

”Sing” the cut, press, tour

MALPRACTICE
“Let’s Get Dirty” the track

2000 WATTS

Press for movie & “I Like..” selling

ALL THAT YOU CAN'T...

Movie press for “Tomb Raider”/tour

WHOA NELLY DreamWorks 450217
“Turn Out The Lights” next song, tour

CITY HIGH BB/Interscope 490890
“What Would...” exploding

UNTIL THE END OF TIME

“Letter To My Unborn” new cut

NO ANGEL

“"Hunter” the cut, on tour

MAKE YOURSELF
“Drive” #1 VH1

| HOPE YOU DANCE
“That's Why...” starting Country

RULE 3:36
“I Cry” and "Put It On Me"“ working

ESSENCE

Title track leads, core fans here

INSIDE OUT
“I Would Have Loved...” at Country

J Records 20000
Curb/Atl G 78711
DreamWorks 450305
Epic 85846

Def Jam/IDJ 548381
RCA 679894

Interscope 524653

Interscope 490840
Arista 19025
Immortal/Epic 63652
Universal 170099
Murder Inc./IDJ 542934
Lost Highway 170197

MCA Nashville 170200

HITS June 22, 2001



Meligra Et‘lcruﬁc
T Want ts be in Love

In front of total strangers won’t ycu kiss n-e
Flowers for no rzason but vou miss me

Oh I want o be in love

On Tuesday light the candles bring me wire
Wednesday morning I won’t get te work on time
Oh I want o be in love

Surprise me as I'm stepping offthz plare
Take my hand as they play cur seng again
Oh I want *o be in love

June 25th!
Impacting Hot A(,
Modern AC, Mainstream AC & AA4A

Amazing Early Hot AC Airplay at:
WTMX/Chicago - 54x!

WVRV/St. Louis - 42x!
KRSK/Port.and - 48x!

Early AAA Adds at:
WXRT/Chicago
KINK/Portlard
KBCD/Boulde-

IN STORES

Produced by Melissa Etheridge
Co-produced by David Cole
Mixed by Chris Lord-Alge
Executive Producer John Carter
W.F. Leopold Management

www.melissaetheridge.com ISLAND

THE ISLAND DEF JAM MUSIC GROUP
Py MusIc
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Mariah Stars In Her First Feature Film “Glitten”

...0ut In Late August.
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HITS: We’re the Putz No One Could Miss.

“Giving In”
Is Busting Out

JUNE 22, 2001 VOLUME 15 ISSUE 749

Blink-182 Debuts at the Top and Sugar Ray Bows Top 10, With D-12 Ready to Roll. This Week’s Lesson.. .

"JACKET" & EXPLODE!!!

hey're everywhere—at nu-

merous radio formats, all

over MTV, on their own

headlining tour and at the
very top of this week’s Top 50
Albums chart.

And what's even more remark-
able is that they're not even owned
by Clear Channel. Sorry, one week
later, and we still can't shake that
whole convention thing.

Yes, folks, MCA's blink-182
dominated this week’s album
chart, as their tastefully titled “Take Off Your Pants and Jacket”
sold just south of 400k. There are disposable bands who initially
connect with a youthful demographic and are then abandoned on
subsequent releases when that demographic moves on—BUT
THIS AIN'T ONE OF 'EM.

Tony Bazemore of AEC One Stop Group raved: “They debuted
at#1 with us, and we continue to see huge reorders. We expect it to be
one of the summer’s big sellers.” Tony then proceeded to take off his
pants and jacket in tribute to the sales feat. Try not to visualize it, folks.

But it wasn’t just about blink, kiddies. Check out the #6 debut for
Adantic’s Sugar Ray and the incredible resurgence of WB'’s Linkin
Park, who jump 13-7.

This week’s Top Five is rounded out by Elektra’s Staind at #2,
Columbia’s Destiny’s Child at #3, Interscope’s “Moulin Rouge” ST
at #4 and Fo’ Reel/Universal’s St. Lunatics at #5.

Looking ahead to next week, Shady/Interscope’s D-12 is gonna be
absolutely gargantuan.

“D-12 has gone out huge for
us,” said Bazemore, whose ability
to count only on his fingers
forced him to call the band “D-
10.” “This is an Eminem record
pure and simple. His fans are
I going to be out in force, and
we're already seeing big reorders.”

In a related story, blink-182 has
recorded a special HITS-only ver-
sion of their album called “Take
Off Your Pants and Try to Find It.”

She sings,

" 4

-

we ain't Kidman

HITS June 22, 2001 11
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It All Comes
Out in the Weash

Hilary Rosen is shown being attacked
by HITS Executive Editor David
Adelson and hitsdailydouble.com
Editor In Chiet Mar¢ Pollack. Inmedi-
ately afterward, she was escorted
outside and thoroughly sprayed

down with industrial-strength disin-
fectant. Ever the pragmatist, the RIAA
chiet later opted for a tomato-juice
bath, but still suffers from sporadic
rashes and uncontrollable itching.

In related news, June is shower
month for HITS employees.

TOP SELLING

& SinGLEs
The Top 10 best-selling singles
this week are: #1 Lil' Romeo
(SME/Priority), #2 Lil'’ Mo
(Flavahood/EW/EEG), #3 Craig
David (Wildstar/Atl/Att G), #4
Toya (Arista), #5 R. Kelly (Jive),
#6 Willa Ford (Lava/Atl/Atl G),
#7 Azul Azul (Sony Discos), #8
Tamia (Elek/EEG), #9 Lil' Zane
(Priority and #10 S Club 7 (Int).

WILD
CARD

SMASH MOUTH
INTERSCOPE/DW

This red-hot remake of the Mon-
kees classic is breaking from the
gigantic summer box-office win-
ner “Shrek.” The song is being
used in all the television com-
mercials and is featured promi-
nently in the $200 million-plus
film. The song will also be fea-
tured on the next Smash mouth
album and is being supported
by both the Interscope and
DreamWorks teams, with Bren-
da Romano leading the charge.
It's out and closing at presstime.
Once upon a smash!!!

12

Jackson Action

The Michael Jackson rumor
mill is bubbling over with news
of his first studio album in a
decade, a new manager and a
star-studded tribute concert.

Just after tapping Louis
Levin (Michael Bolton) as his
new manager, the enigmatic
superstar showed up at New
York’s Hit Factory to preview 15
tracks from his new album,
“Invincible,” for 70 Sony execs
from around the world, includ-
ing bigwigs Thomas Mottola,
Dave Glew and Polly Anthony.

“The record is f***ing
incredible,” said Epic Records
Group Exec. VP/GM Steve
Barnett, who snuck into the
event disguised as Macaulay
Culkin. “Everyone stood up
and cheered after it was played.
I’ve never been in a room
where you could feel such a
reaction to a record.” The man
obviously hasn’t attended a
Clive Davis listening party.

The album will come out by
Sept. 25 so that it will be eligible
for next year's Grammy Awards.

It is Jackson’s first album of new
songs since "91’s “Dangerous.”

Among the songs previewed
were “Unbreakable,” “Speech-
less,” “The Lost Children,” “Pri-
vacy” and the title track.
According to sources, other
titles include “Heartbreaker,”
“Break of Dawn,” “Heaven Can
Wait,” “Rock My World,” “But-
terflies,” “2000 Watts,” “Cry,”
“Shout,” “Don’t Walk Away”
and “Threatening.”

Jackson completed the
album with producer Teddy
Riley at Miami's Hit Factory.
Other producers connected
with the project include R.
Kelly, Rodney Jerkins, Swizz
Beatz, Jodeci member DeVante
DeGrate, David Foster, Kevin
“Shek’spere” Briggs and the
Neptunes.

MTYV reports the first single
will be a collaboration with
Method Man, though insiders
insist, “If Michael has chosen a
single, he hasn’t announced it
yet.” No video has been sho yet,
nor has a director been chosen.

Meanwhile, the Gloved
One’s Madison Square Garden
concert tribute to himself has
been confirmed for Sept. 7 and
Sept. 10 by show producer
David Gest. The lineup will
reportedly include NSYNC,
Britney Spears, Brian Mc-
Knight and Whitney Houston.

According to a choreograph-
er close to the project, a casting
call has gone out for 30 dancers
trained in jazz, hip-hop and
chimp-tossing.

Michael Jackson: The once
and future King of Pop?

HITS June 22, 2001
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“TRL"” Dials In to Radio

You just can’t have too much
of a good thing.

Such is the case with MTV's
“Total Request Live” (TRL),
which this year branched out
with a three-hour syndicated
radio program, “MTV’s TRL
Weekend Countdown,” aimed
at giving the hordes of Carson-
addicted fans of the cable TV
show more of what they're
screaming for.

Here's the twist: In addition to
airing the 20 most-requested TRL
songs, “TRL Weekend Count-
down” plays an additional 10
tracks at the producers’ discretion,
called “TRL Close Calls” or
“TRL Sneak Peeks,” which
means there’s room for develop-
ing artists that may not be on the
radar of the televised TRL.

And those who make the
cut make out in spins: Now in
its fourth month, the show cur-
rently airs on 45 stations,
including KRBV Dallas,
WDRQ Detroit, WSTQ Chi-
cago, WWZZ Washington,
DC, and KRBE Houston, with
many more expected shortly.

“TRL Weekend Countdown”
is hosted by MTV VJ/TRL substi-
tute host Brian McFayden and
syndicated by MTV Radio part-
ner Westwood One. (The show
should not to be confused with
the daily radio show, “Carson
Daly Most Requested,” syndicat-
ed by Clear Channel’s Premiere
Radio Networks.) MTV/VH1
Radio Networks VP Michele
Roberts oversees the show’s pro-
duction, with Supervising Pro-
ducer Roger Coletti and Sr. Pro-
ducer/Writer Kara Manning,
who work closely with the tele-
vised TRL staff and MTV News
to make sure the show stays
ahead of the curve.

“The TRL franchise and
brand is something we've want-
ed to do something with on
radio for a long time,” says
Roberts. “We wanted to extend
the brand by hitting that audi-
ence on the radio. And because
we're radio, we have the advan-
tage of playing certain tracks

HITS June 22, 2001

that MTV can’t even go near
yet because there’s no video, like
Janet Jackson’s ‘Someone to
Call My Lover." It’s nice to have
that flexibility.”

Some other recent tracks
that demonstrate the show's
eclectic nature include Nikka
Costa’s “Like a Feather,” Des-
tiny’s Child’s “Bootylicious”
and St. Lunatics’ “Midwest
Swing” (all TRL “Close Calls”),
as well as Travis’ “Sing” (a TRL
“Sneak Peek”). The show also
features exclusive live perfor-
mances and interviews, TRL
“Vintage Tracks” and regular
MTYV News reports.

z
j
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Brian McFayden: Carson who?

For the tracks outside the 20
most-requested TRL slots,
Roberts and staff look for up-
and-comers: “Craig David
would be a prime example of
somebody who's getting a lot of
interest,” she says. “Or some-
body like Alicia Keys, who has
a Buzzworthy track on MTV.”

Manning says label reaction
has been all good: “They're very
enthusiastic because they see a
radio outlet for their acts they've
never had before.”

Adds Colleti: “We've received
such a great response because
with TRL, unless you make a
video, you really have no shot at
being on the show. I'm hoping, as
this show grows, that labels might
start seeing it as a testing ground.”

Look for a weekly preview of
the “TRL Weekend Countdoun”
playlist, coming soon to hitsdaily-
double.com

WHAT WEASELS ARE WEASELING ABOUT THIS WEEK

1 BLINK-182: A #1 nod is as good as a blink to Boberg,
as consumers take out their cash and wallets.

2 D-12: Their Purple reign begins, as Eminem’s posse eyes #1
and 500k-plus on Shady/Interscope debut next week.

3 MARIAH CAREY: No butts about it, she’s bringing
back Daisy Dukes, as video/single is ready to crack wide open.

4 ROADRUNNER: Wessels looks to tie the Slipknot
around a potential buyer, foiling Wile E. Coyote once again.

5 INTERSCOPE: Jimmy & Co. giving competition a
sunburn with “Moulin Rouge,” Weezer, Eve, City High,
U2—and D-12 next.

6 LOUIS LEVIN: Bolton manager nabs another Michael
as the Gloved One is goin’ with Levin. Bubbles, meanwhile,
is looking hard at AMG.

STRAUSS ZELNICK: Whose grill is he all up in?
Ex-BMG boss fired up about a big music play, say industry sauces. i

COLUMBIA HOUSE: Talk about keeping your
enemies closer. Can BMG remodel House for the 21st Century?

MARIO MONTI: Big Five feel squeeze of Monti’s
python as EC detective sniffs for collusion under every bed.

EDEL: With red ink and red faces, are the Germans RED-y
to bail? A new chapler coming—but what number will it be?

HITS |

The adds this week at VH1 are STP (Atl/Atl G),
Seven Mary Three (Mammoth), Radichead (Capitol)
and Jeffrey Gaines (Artemis). Aerosmith (Col/CRG)
is Artist of the Month.

The adds this week at MTV2 are Crystal Method
(Outpost/Geffen) and Disturbed (Giant/Reprise).
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Knotty Times for Edel

by Marc Pollack

ith distributor/

partner edel mu-

sic in serious

financial trou-
ble, Roadrunner Records is
actively seeking a joint-ven-
ture agreement for the
release of the new album by
red-hot theater-of-metal
troupe Slipknot. Not surpris-
ingly, everyone in the busi-
ness has their noses pressed
up against the window.

Additionally, RED Dis-
tribution, which handles
Roadrunner product, is being
shopped by edel, which
bought 80% of the indie
from Sony Music in 1999 for
$75 million.

According to sources,
Roadrunner chief Cees Wes-
sels is anxious to sell part of
the label and is looking for
$30 million for 49% of the
company. Part of the money
will pay back the $17 million
debt that Roadrunner is said
to owe edel from a recent
loan that the German music
company is calling in. With
edel still owing about $25
million on its purchase of
RED, Sony reportedly has
the inside track going in.

However, because edel is
believed to be headed toward
a form of insolvency, the
Sony-Roadrunner deal is not
going to happen due to the
convoluted nature of its deal
with edel. Roadrunner exec-
utives are saying the deal will

Slipknot: Roadrunner band has
mask appeal.

14
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now be done with RCA.

Insiders, however, expect
litigation from edel to follow
any deal that is struck.

Roadrunner is expecting a
nice haul from the upcoming
Slipknot LP, “lowa” (7/17).
Industry watchers expect the
record to go multi-Platinum,
with a possible #1 debut.
The group’s rabid following
gobbled up the band’s self-
titled '99 debut to the tune
of 1.3 million.

To make the Slipknot sce-
nario even knottier, manager
Steve Richards (who also
handles Epic's Mudvayne) is
also said to be looking for a
change of labels for the band.
He reportedly pushed for
Slipknot and Roadrunner to
end up at Sony.

The Roadrunner/RED brou-
haha is the latest problem
to befall edel and topper
Michael Haentjes, as the
company’s financial troubles
continue to hamper its busi-
ness dealings, resulting in a
steady decline of its German
stock. Edel is in the middle of
a distressed-asset sale, forced
by the German banks. The
company, which owns the
European rights to Disney’s
music, has admitted it spent
too much on acquisitions in
the past, going through about
$300-$400 million.

To satisfy applied pressure
from German banks, Haent-
jes has already sold his
interests in Viva and
Play It Again Sam—
the second of which
Edel sold back to the
original owners at a
major discount. The
exec is looking for a
six-month extension
with the banks in
order to sell off other
interests, including
RED, which turned a
$5 million profit last
year under the leader-
ship of Ken Antonelli.

Thoy Make.a Rrone Call

A bunch of magozine ond journalist types honor Elektra Chairman and (EO
Sylvia Rhone with the Pratt Institute’s “Creative Spirit Award” for her
stellar accomplishments in the music industry. Besides Sylvia’s creative flair,
business acumen and philanthropic mandates, the guys also praised the indus-
try titan for “looking really hot in that smokin’ designer schmata.” If we men-
tioned the other peaple in this shot, would you really care? Hey, just asking.

Wallet Watch

HOW'’S THE OL’ TICKER? A SELECTION OF
ENTERTAINMENT/INTERNET STOCKS AT PRESSTIME.

SYMBOL COMPANY TW Liw % CHANGE

52 WK HI — LO

AOL 49.84 63.25—13.42

AOL
TIME WARNER

ARTISTDIRECT 0.68 0.77 1169 4.00—0.33
i A e 57.00 61.49 73 85.81—43.87
e 25.75 25.63 +0.47 36.68—8.00
s 11.82 12.81 .73 14.30—3.06
oS 25.57 26.42 322 32.25—15.12
DISNEY 28.85 31.49 8.38 42.81—26.00
(NPENCE)  400.00 417.00  -408  810.00—355.50
3 28.95 31.81 -8.99 9121737
P 7.73 8.59 1001 4a—t8r
ity o 47.82 47.48 +0.72 50.58—36.87
2.78 282 1.42 14.87—1.65
MP3.COM 4.87 4.88 02 17.25—1.50
R 10.30 12.21 15.64 59.50—5.00
ReL L 19.90 21,67 -8.17 32.00—5.56
L. 9.52 12.27 -22.41 60.00—6.12
SONY 70.82 72.30 -2.05 116.31—65.40
DT REAL 59.90 62.25 3.78 80.94—50.00
VIACOM 51.29 56.41 -9.08 76.06—38.40
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Middelhoif
Muzzles Minions

By Marc Pollack

Following reports of mount-
ing losses, Bertelsmann is
planning a cost-cutting pro-
gram and a series of disposals
as it prepares to go public,
driving speculators to specu-
late that BMG may be put on
the block. As a result, Ber-
telsmann CEO Thomas Mid-
delhoff has asked his execu-
tives to keep their damn traps
shut, or else.

The move to silence execu-
tives comes amid concern that
unauthorized statements are
contributing to a perceived
division within the German
media giant at a time when it
is focusing on a possible 2003
[PO. The company had report-
edly been preparing for a pub-
lic offering in 2004, but Mid-
delhoff, leading by example,
has insisted that the company
will be ready earlier. “Maybe
we will be ready in 2002, but |
would like to have a successful
[PO in 2003,” he said.

In an internal memo last
week calling for a cultural
“revolution,” Middelhoff told
staffers he is aiming to improve
margins as he prepares the pri-
vately owned group for life as a
public company. “Our aim is
to achieve a return on sales of
at least 10% in the next three
years,” he wrote. “Bertelsmann
from today is preparing for a
possible floatation.” Say what?

However, despite Middel-
hoff’s profit goals, insiders note
that neither BMG nor Bertels-
mann’s book clubs will be able
to come even close, leading to
speculation the units will be
jettisoned. BMG will post a
loss for the first time in its
15-year history this year—
reportedly a whopping $150
million—while the book clubs
are currently undergoing
restructuring after years of
decline. Additionally, several
of Middelhoff’s new-media
investments have yet to show
a return.

As part of the cost-cutting
drive, Bertelsmann eCom-
merce Group (BeCG) has
already decided to close its
Hamburg office. According to
sources, the group will drasti-
cally scale back its plans for
Internet investments.

Middelhoff: “Ve haff vays
of making you not talk.”

WAV,
Desep

— ACTION —

The adds this week at Radio Disney are Cartoons (Turnmu-
sic/edel) and Smash mouth (Interscope/DreamWorks). The
Top Five Most Requested songs are: #1 NSYNC (Jive), #2
Backstreet Boys (Jive), #3 3LW (Epic), #4 Destiny’s Child
(Col/CRG) and #5 Lil' Romeo (SME/Priority).

Field Maneuvers

The Ted Field era at ARTISTdirect gets rolling with the signing of the
revamped company’s first acl, Namm Brigade, a venture with Tuff
Break Entertainment. Naturally, the group was immediately delist-
ed by Nasdagq, but they didn’t care because of all the hot chicks who hang
out at Ted’s parties. Seen telling Ted (2nd fr r) how much they admire his
father, Alfred Bloomingdale, are (I-r) Tuff Break’s Darren
Foster, AD’'s Marc Geiger, Tuff Break’s Evan Forster, Brigadiers
Rambo, Soni Blak and Eyse da SupaStar and Tuff Break’s
Jonnie Forster.

EDEL'S MICHAEL HAENTJES SEEKS A CASH iNFUSION...

Brother, can you spare 1 eurn?
Ay (ittle komrad here needs to
. get back on his feet.

SORRY BUDDY, I'D
BUY THE SLIPKNOT |
COSTUME OFF
YOU, BUT YOU'VE SPILLED RED
& iNK ALL OVER iT. ON SECOND |
- THOUGHT, 6iMME THE BiRD. L ==
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THiS CARTOON AIN'T TOO PROUD TO BEG.
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blink1) @ @

Impacting
Top 40

"The Rock Show"”

From Their New Album

Take Off Your Pants And Jacket

Already Added to:
KBKS #1 phones
WKSE

WDCG

WNOU

KKMG

#1 Soundscan Album In The Country!
#1 Best Buy

#1 Circuit City

#1 Musicland

#1 Newbury Comics

#1 Target

#1 Tower

#1 Transworld

#1 Virgin

#1 Wherehouse

*2 Audience Reach At Modem Rock Ratlio - Over 15 Million ‘
*3 Most Played at Modemn Radso 2331 +136 and growing! o Top 5 Phones Everywhere

Q™ ‘ Tour starts July 4th

N’
ﬂ @'2 On Tour All Summer

N M-C-A 55
Produced by Jerry Finn Mixed by Tom Lord-Alge Management: Rick Devoe WWW.blink182.com www.mcarecords.Com 2001 mca retors
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HIP-HOP SUMMIT:

The Last Word—Up

by Kenya M. Yarbrough

After two days of meetings,
conferencing and self-congratu-
latin’, the Hip-Hop Summit,
held last week (June 12-13) in
N.Y.C., wrapped up with a ser-
mon-like keynote address from
Minister Louis Farrakhan urg-
ing artists and music executives
to use rap culture’s power as a
more expansive teaching tool.

The event included a number
of meetings covering marketing,
media and images, A&R, gov-
emnment intervention and con-
flict resolution, among other
issues of concern to the hip-hop
community. Weaving the theme
of taking responsibility, the indi-
vidual sessions ultimately pro-
duced three core self-policing ini-
tiatives. The event’s organizers,
Russell Simmons and activist
Ben Muhammad, were joined by
other rap luminaries as they laid
out the policies at a press confer-
ence last Thursday (6/14).

First, the hip-hop community
plans to create a voluntary pa-
rental-advisory standard for mar-
keting albums, which will in-
clude integrating advisory labels
on product and posters as well as
in print and broadeast advertis-
ing. Second, a hip-hop mentor-
ing program will be formed to
focus on personal and profession-
al artist development. And final-
ly, it plans to create hip-hop lob-

bying organizations for political
empowerment.

Simmons was pleased by the
outcome and the input of the
hundreds of guests from the
music industry, government and
rap community. Chuck D, Sean
“P. Diddy” Combs, LL Cool ],
NAACP’s Kweisi Mfume and
RIAA’s Hilary Rosen were
among those who came to discuss
ways to better the hip-hop genre
and culture, as well as to consider
outlawing the name “P. Diddy.”

In the midst of attacks from
politicians and other critics, Sim-
mons, along with most attendees,
defended rap music’s controver-
sial lyrics and images, and point-
edly made no pledge to tone
down its content.

“I'm happy with what hip-
hop has accomplished,” said
Simmons, summing up the
week’s events. “It has brought
more people together than any
other cultural art form. We
need to aspire to be greater.”

.

Simmons & P. Diddy: Rapping
up the Hip-Hop Summit.
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A ROUNDUP OF FIRST-WEEK SALES PREDICTIONS (AS PRINTED IN ISSUE #748)
This week, our industry Einsteins break a recent trend by guessing HIGH,
as both blink-182 and Sugar Ray fall short of expectations. Considering
both are so closely associated with SoCal, it's undoubtedly the manifesta-

tion of a Laker backlash.

Phit Costelio, Reprise Records Sr. VP Promotion

1 '
BASEDON HITS'TOP50 (0 100k
ALBUMS CHART RESEARCH,

18

] [ [
200k 300k 400K

The beautiful and talented Jessica Simpson received love, admiration
and a plaque from Columbia heavyweights. Naturally, Columbia promo
chief Charlie Walk insisted on paying a lower than current market
price for Simpson’s plaque, stating unequivocally that he will only pay premi-
um dollars on plaques for developing artists who are not a lock to be added
by Top 40 radio programmers. Pictured are (I-r) Columbia’s Will
Botwin, John Ingrassia, manager Joe Simpson, Sony chief
Thomas Mottola, Jess, (olumbia chief Don Ienner, Tina
Simpson, Walk and manager Randy Hoffman.

RETAIL GUESSTIMATES RETAIL GUESSTIMATES RETAI

D-12 & STP:
THEIR NUMBERS ARE UP

This week, we ask three acute promotion minds to set aside thoughts of
adds, spins and requests and instead concentrate on the world of shipments,
sales and OTC. In other words, don’t go out and bet the mortgage on these
following prognostications for first-week sales on Interscope’s eagerly awa*

ed new album from D-12—the Dr. Dre-produced, Eminem-led Detroit rap
cronies—and Atlantic veteran rockers Stone Temple Pilots. Warning! Do
not try this at home. Retail guesstimates should only be attempted in the
presence of a licensed technician.

Imz
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STONE TEMPLE
PILOTS

150k

Craig Lambert, MCA Records Sr. VP Pop Promotion

Joe Riccitelli, Jive Records Sr. VP Top 40 Promotion
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AEC One Stop Group’s Tony Bazemore, Amazon.com’s Kevin Hawkins, Hastings’ Mike
Fuller, Valley Media’s Jerry Suarez, Virgin Entertainment Group’s Andre Fonseca and
Wherehouse Music's Bob Bell and Violet Brown

] ] 1 1 1 ]
PROJECTED FIRST- 0 100k 200k 300k 400k 500k
WEEK SALES
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ADD DATE: JULY 3rd

MOST ADDED THIS WEEK AT:

WHHH - 34X KQBT - ADD KKWD - ADD
KXME - 40X WRVZ - ADD WOCQ
WJFX - ADD KLZK - ADD KCAQ

:

§ &

ALREADY HUGE AT

KTHT - 77X KTFM - 76X KBBT - 92X
KBOS - 21X WLDA - 19X KPRR - 19X
EKXHT - 91X WBHJ - 53X WLLD - 36X
WIOHM - 42X

DEBUT 34* (+172)
CROSSOVER MONITOR

KTHT - #1 Phones!
~— Russ Allen PD

KTFM - #1 Phones!
-— Steve Chavez MD

KXHT - #1 Phones!
— Cagle

KBBT - #1 requests!
- JD Gonzales PD

WBHJ - “Playing over 50 times a week,
getting top 5 requests!”
— Mickey Johnson PD

www.cashmoney-records.com

www.universalrecords.com

(15005

UNIVERSAL

RECOR

RECORUS
©2001 Cash Money Records, Inc.
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N apster has a new friend in Grand Royal. The Talks between AOL and Microsoft over the bundling of the

Beasties-Gersh/Silva label has announced it former into the latter’'s XP operating system have, um,
. . crashed. .. Clear Channel stations are streaming online again,
will showcase acts like Nullset, Bran Van 3000 lanks h from Hiwire that oulls out hroadcast ads and d
and the Prunes Via the beleaguered Swappery,s Fea, thanks to tec tTOI'ﬂ wire that pu out broadcast ads and rops in

; ‘ net-only ones... Launch’s Launchcast is also up and running again...
tured Music Program. “Grand Royal is such a cool Cable TV outlet A&E is launching its own music channels—

dubbed AandE.com Radio—via Radio Central. You got your Classic
Rock, Soft Rock and Smooth Jazz stations, none of which should
unduly spike the blood pressure of A&E's core demo. .. After scoring
$5.4 million in funding, CenterSpan is relaunching the Scour
Exchange... Who's got the baddest Digital Rights Management?
Microsoft is crowing that it does, and got some lip service last week
from RioPort—which then tumed around and gave an equally pas-
sionate PR smooch to DRM rival Intertrust. .. Subcription-service
update: EMusic is launching a new sub venture with broadband
provider Speakeasy.net, which will have rhe advantage of merely
tacking additional charges onto Speakeasy customers’ bills, and Full-
Audio, which actually managed to get publisher BMG Music to
license its music for a sub service. Whatever’s in their Kool-Aid, a lot
of other folks want a glass... You say you like the online music pro-
motions? Well, AOL’s working its synergistic mojo on the new Stone
Temple Pilots album, while Microsoft offers a month of Wings spe-
cials, Liquid Audio hooks up with Roadrunner for a promotional
lovefest and MCY fills your virtual bong with a Deep Purple con-
cert... BOOKMARKED: Live365, Screenblast, iNoize.com. . .

label,” cooed Shawn Fanning in the press release—and
[ believe he didn’t need a publicist to write that quote
for him. It will certainly be cool for Napster if Featured
Music, with its mix of signed and unsigned stuff ear-
marked for promotional peer-to-peer exploitation,
serves as a key enticement for online music fans when
its “legit” version is finally launched. To be fair, amid all
the attention afforded to the copious illicit availability
of superstar material on the service, Napster’s ability to
help unknown artists grow a following never really got
its due. In fact, a pretty nice subset of its users—much
like the niche looking for rare, live and out-of-print
material—regularly roamed the site hoping to discover
something new, rather than just nabbing chart stuff
without hitting the mall. This might explain why so
many bands have jumped in line to promote their
tunes via the FMP. Of course, parlaying the appetite for
unheralded material into a subscription-driven business
is another matter. But the imprimatur of Mike D. and
company couldn't hurt. Where does troubled German
indie edel fit into the equation? They'd signed on to
join Bertelsmann as a supporter of Nappy; will the
company’s uncertain future have an impact on that
relationship? Meanwhile, another big label that has
embraced Napster, TVT, continues its legal odyssey
against MP3.com. Tuesday (6/19) saw a mistrial
declared in the proceeding that ended with the jury
apparently recommending a damages award that was
too small by a factor of about 10. You'll recall that fol-

WEB

Daschle Dot-Com
“So, how my tech stocks doin?”

South Dakota Democratic Senator
Tom Daschle (r) asks New York Stock
Exchange Chairman Richard Grasso.
"l bought a whole buttload back in
'99. Am | a gatzillionaire yet?"” Daschle
later said he was looking forward to
B using his party's tiny majority to stick
it to Dubya before admitting that he
couldn't ever run for President him-
self, owing to some Polaroids featur-
ing a baboon on roller skates.

lowing the submission of the
figure, two jury members
independently informed
Judge Jed Rakoff that there'd
been a little boo-boo with
the math... E-mail: Simon-
HITS@aol.com...

Getting "Soft

Oracle CEO Larry Ellison unveils his
company's new database software.
"Oracle9i will aliow even greater flexi-
bility, while preventing Bill Gates' face
from haunting my dreams,” Ellison
declared confidently. "It will also pro-
-~ vide for increased scalability and allow
easy-access monitoring of Bill Gates'
attempts to put mind-controlling drugs
in my toothpaste. Can't you see his
beady littie eyes, staring, always star-
ing? Are you people blind?"

Shawn Fanning

Grand hopes.
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| LIKE THEM GIRLS

OVER 3000 MULTI-FORMAT SPINS!
A TOP 10 SMASH @ RHYTHM & CROSSOVER & URBAN!
OVER 200,000 ALBUMS SCANNED IN THREE WEEKS!
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2000 WATTS

ALL OVER THE AIR AT:

KIIS/LOS ANGELES 20X WKSS/HARTFORD 30X
WWWQ/ATLANTA ADD! KHTT/TULSA 62X
KKRZ/PORTLAND ADD! WKZL/GREENSBORO ADD!
KHTS/SAN DIEGO 53X WXKB/FT. MYERS 20X
KDWB/MINNEAPOLIS 30XX WPXY/ROCHESTER ADD!
WKZL/GREENSBORO ADD! WSNX/GRAND RAPIDS ADD!
KZZP/PHOENIX 20X WKCI/NEW HAVEN  ADD!
WBLI/LONG ISLAND NEW! AND MORE!
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SEE TYRESE STARRING IN
JOHN SINGLETON’S SUMMER SMASH
BABY BOY IN THEATRES JUNE 27TH!!

-
6 .z 23 P www.rvrese.com

EXECUTIVE PRODUCERS: TYRESE. GREG PARKS AND ANTHONY MORGAN / PRODUCED BY THE UNDERDOGS: DAMON THOMAS AND HARVEY MASON. JR.
MIXED BY JEAN MARIE HORVAT / A&R: ANTHONY MORGAN / MANAGED BY SHOWBIZ 1S PRODUCTION ANO MANAGEMENT
The ACA Records Labet 1s a unit of BMG Emertanment = Tmiis) ® Registered Marcats) Regsstradas) & @ General Electric Co.. USA BMG logo s 2 trademark of BMG Music « © 2001 BMC: Entertansient
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Each year, the end of the NBA Playoffs marks the beginning of the
loooooong, sloooooooow summer. For the next two-and-a-half
months—i.e., until the football season starts—we'll have to suffer
through reruns, heatwaves and {for West Coasters, at least) black-
outs, along with an ennui that's only relieved by HBO's Sunday-

RELEASE

night lineup—and whether you like "Sex and the Ciy,” "Six Feet
Under” and “Arliss” or not, you've gotta appreciate the fact that
they're NEW SHOWS. Unless you're caught up in the grand sweep
of baseball, the only other area of potential excitement can be
found below. Wake us up in September.

LAST MAJOR 1ST WEEK

¥

DATE

ARTIST

LABEL

RELEASE

SALES

Alicia Keys J Records no previous LP
Beanie Sigel Roc-A-Fella/IDJ 2/29/00 160,000 600,000
Crazy Beautiful (ST) Hollywood n/a
Jagged Edge So So Def/Columbia/CRG 1/18/00 90,000 1,700,000
Lil" Mo Elektra/EEG no previous LP
6/26/01 LFO J Records 8/24/99 61,000 1,500,000
Lonestar BNA 6/1/99 45,000 2,300,000
Pootie Tang (ST) Hollywood n/a
Res MCA no previous LP
Totally Dance (various) Arista n/a
Tricky Hollywood 8/17/99 8,000 50,000
Al (ST) Warner Bros. n/a
7/3/ Lil' Romeo SME/Priority no previous LP
Wu-Chronicles Priority 3/23/99
Built To Spill Warner Bros. 2/23/99 12,000 90,000
Krystal KBNHA/The Label/Interscope no previous LP
Legally Blonde (ST) Interscope n/a
Made (ST) Redline Entertainment n/a
Melissa Etheridge Island/IDJ 9/28/99 100,000 570,000
7/1 0/01 P. Diddy & The Family Presents...  Bad Boy/Arista n/a
Slayer American/Columbia/CRG 6/9/98 50,000 240,000
Tha Liks Loud/Columbia/CRG 8/26/97 20,000 130,000
The Calling RCA no previous LP
Youngstown Hollywood 9/14/99 6,000 310,000
Aaliyah Blackground 8/20/96 40,000 2,000,000
America's Sweetheart (ST) Atlantic/Atl G n/a
Craig David Wildstar/Atlantic/Atl G no previous LP
7/1 7/01 Foxy Brown Def Jam/IDJ 1/26/99 170,000 820,000
Kurupt Antra/Artemis 11/10/99 61,000 470,000
Perry Farrell” Virgin 5/28/96 (Porno For Pyros) 45,000 290,000
Willa Ford Lava/Atlantic/Atl G no previous LP
Alice In Chains (G. Hits) Columbia/CRG 10/31/95 190,000 1,600,000
Cake Columbia/CRG 10/6/98 45,000 1,000,000
Jimmy Cozier J Records no previous LP
VIPZYV MR Weil Diamond Columbia/CRG 10/27/98 40,000 520,000
NSYNC Jive 2/29/00 2,400,000 10,500,000
Violator... The Album V2.0 (various) Violator/Loud/Columbia/CRG 8/10/99 116,000 550,000
American Pie 2 (ST) Universal 6/29/99 9,000 500,000
Bilal Interscope no previous LP
Blu Cantrell Arista no previous LP
Crystal Method Interscope 8/26/99 12,000 820,000
Dogg Pound D3 10/31/95 280,000 1,700,000
Gangsta Boo HM/Loud/Columbia/CRG 9/29/98 31,000 250,000
Gorillaz Parlophone/Virgin no previous LP
7/31 / 1 Marcus J Records no previous LP
Mystic Jeor no previous LP
Nanci Griffith Elektra/EEG 9/14/99 5,000 55,000
Now Vol. 7 (various) Virgin 4/3/01 530,000 2,000,000
0.D.B. (compiiation) Elektra/EEG 9/14/99 90,000 700,000
Rush Hour 2 (ST) Def Jam/IDJ 7/28/98 90,000 1,400,000
Tha Eastsidaz Dogg House/TVT 2/1/00 100,000 820,000
Freedy Johnston Elektra/EEG 2/25/97 6,000 40,000
Juvenile Cash Money/Universal 12/7/99 300,000 1,300,000
Krayzie Bone Loud/Columbia/CRG 3/30/99 140,000 580,000
Product G&B J Records no previous LP
8/07/01 Toya Arista no previous LP
UGK Jive 7/2/96 70,000 600,000
Usher Arista 9/16/97 70,000 4,000,000
Alison Krauss Rounder 8/3/99 25,000 370,000
Lisa ‘Left Eye’ Lopes Arista 2/16/99 (TLC) 320,000 4,600,000
gl Mary J Blige MCA 8/10/99 250,000 2,000,000
Source Awards Def Jam/IDJ 8/15/00 55,000 560,000
System Of A Down Columbia/CRG 6/30/98 4,000 730,000

*Historical information based on artists’ current or prior affiliations.
Titles printed in red indicate changes in their release dates.
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Smellie Wafts Into BMG

MG Entertainment Sr.
BVP Michael “Cow Pies

Are” Smellie has been
named Chief Operating Offi-
cer, it was announced by BMG
Chairman/CEO Rolf Schmidt-
Holtz. Smellie previously over-
saw BMG’s Asia Pacific Re-
gion, a position he had held
since 1995.

The appointment follows the
ouster of Chief Administrative
Officer Konrad Hilbers after a
disastrous six-month run that
was described by a high-level
BMG source as “a massive train
wreck.” Hilbers was given the
job in the wake of last year's
executive shakeup.

In the newly created COO
post, Smellie will oversee
BMG's Finance, Legal, Business
Affairs, Information Systems &
Technology, Audit and New
Technologies/Strategic Devel-
opment departments. When

not fetching strudel for Thomas
Middelhoff, he will report
directly to Schmidt-Holtz.
“Michael is the ideal candi-
date for this position,” said
Schmidt-Holtz. “He has an
impressive track record at BMG
and in our industry as a first-rate
music executive. And with a
name like Smellie, those idiotic
dummkopfs at HITS might final-
ly lay off those insufferable
‘Hogan'’s Heroes’ jokes.”

Pepe Le Pew: What did you
expect, a Smellie head shot?

» ® ¥

A RUNDOWN OF EXECUTIVES ON THE MOVE

Raphael

Offenbach

arc “Tales of” Of-
M fenbach is upped to
Senior Vice Presi-
dent Sales for Sony Classical
by President Peter “& the
Wolf” Gelb. Offenbach will
oversee the Sony Classical
sales staff, supervise the imple-
mentation of field marketing
plans and sales initiatives and
whistle Beethoven’s “Ode to
Joy” while he works... “Keep
The” Faithe Raphael is tapped
as Senior Vice President Spe-
cial Markets for Arista Records
by Exec. VP/GM Larry “Dance
This” Mestel “Around” and Sr.
VP Steve “Raising The” Bar-
tels. Raphael will oversee the
Special Markets and Film &
TV Licensing areas as well as
collecting the change from all
the office Coke machines...
“Ower The” Hilda Williams is
named Senior National Direc-
tor Promotions for Virgin
Urban by VP Promotions Tom
“Brick-a” Bracamontes. Wil-
liams will assist in all Virgin
Urban strategic planning, bud-
get objectives and developing a
new strain of organic square
fruit... Gregory T. Curtis “E.
Call” is declared Creative
Director Music Publishing for
Fox Music, Inc., by Sr. VP/GM
MaryJo Mennella “Envelope.”
Curtis will create new licensing
opportunities, promote the Fox
catalog and wonder how he got
there... Jeff “Hix Nix Stix”

Glixman Schapiro

Williams

Curtis

Glixman is appointed Director
of East Coast Studio Opera-
tions for Universal Master Stu-
dios by Sr. VP Paul “The Wild,
Wild” West. Glixman will
oversee all studio and vault
operations, serve the recording
needs of UMG’s family of
labels and personally supervise
the remastering of the entire
Pablo Cruise catalog... Road-
runner Records announces the
appointments of “On Your”
Marc “Get Set” Schapiro as
Director of Field Marketing
and Product Management and
David “I Don’t Wanna Go
Down To The” Bason as Direc-
tor of A&R for R2 Music Pub-
lishing. Schapiro previously
worked at Mute and Artemis
Records before having his life
changed by Slipknot, while
Bason will join the new joint
venture between Roadrunner
and BMG Publishing as head
of ACME Explosives... “Han”
Kira Williams is hired as A&R
Administrator for 143 Records
by VP Business & Legal Affairs
“Wham Bam Thank You" Sam
Thompson. Williams will act
as a liaison between the A&R
and Business Affairs depart-
ments, track monies allocated
to artist projects, create and
monitor budgets for upcoming
releases, coordinate recording
schedules with producers and
make sure Larry Frazin takes

his lithium.

Williams

Who's Got What On This Week's Album Chart
i Units
LABEL { (IN THOUSANDS) ETOF’ 10§I TOP 20? TOP 50
UNIVERSAL 1674.2 = 1,4 :15,17:21,22, 24
(TOTAL: 24) . 59 27, 29,30
| 32,33,37
39, 41, 42
43,44, 47
_ _ 48, 49,50
WARNER : 832.6  2,6:19,20:23,25 26
MUSIC GRP.: EO7 28, 34, 36
(TOTAL:11) |
SONY 474.8 3,8:11,14; 38,46
(TOTAL: 6)
BMG 333.8  10:13,16:35,40, 45
(TOTAL: 6) :
EMI 188.1 12,18 31
(TOTAL: 3) :
24
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KIIS FM Los Angeles!!!
WDRQ Detroit!!!! KBKS Sedafiie!!!!
KFMD Denver!!!! WKRQ Cinéinnati!l!
PRO-FM Providence!!!
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Requesting And Calling Out At:

Z100 New York WBLI Long Island
WNCI Columbus WKSE Buffalo
WRVW Nashville KZHT Salt Lake City
WKXJ Chattanocoga WZEE Madison
WSKS Utica

from A DAY WITHOUT RAIN

her first album of new music in five years

produced and engineered by NICKY RvaN
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business
models

still free...
except for

the selling
your

www.hitsdailydouble.com
we got the fire down below.
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BY 1.B. BAD,

Everyone wants Slipknot. Why
not? The last aloum did 1.3 mil-
lion OTC, and many think the
next one could blow up to 3-5
million. Interested parties may
have to peel $30 million for a
49% stake in Cees Wessels'
Roadrunner label. Roadrunner’s
availability follows talk that the
company owes its distributor,
edel music, $17 million—and
cash-strapped edel is now call-
ing in the loan. Roadrunner will
likely take the 49% purchase
money, lose the edel debt and
blow out its distibution deal
with edelowned RED. Sony
was said to have the inside track
in the Roadrunner/Slipknot
derby. Edel still owes Sony $25
million from its $75 million pur-
chase of 80% of RED. Insiders
say any Roadrunner-Sony deal is
a no-go due to the many legal
entanglements it's packing. Road-
runner executives are now rum-
bling the deal will happen with
BMG/RCA. Insiders claim who-
ever scores the deal will likely
face edel litigation over the
breaking of the Roadrunner/RED
distribution agreement. Tales
of edel'sfinandal woes come amid
banker pressure on edel’s Mich-
ael Haentjes, who's reportedly
been told by the banks to sell
his company's assets, including

IN THE ZELNICK OF TIME

STRAUSS ZELNICK: Big
hunger....deep pockets.

LOS ANGELES

RED, or face a takeover by
June 30. Haentjes is reported-
ly negotiating a deadline exten-
sion as you read this... Tons of
action on the BMG front, with
insiders claiming losses in the
$150 miillion range —$100 mil
more than previously chattered
about. Increased anxiety at
BMG stateside, as the BMG
reigns are handed to renowned
“corporate pragmatist” Michael
Smellie, whose mandate is to
stop the bleeding. That said,
US. executive confidence in
the Smellie/Rolf Schmidt-Holtz
combo is waning amid concermns
they lack enough experience as
worldwide music chiefs to com-
pete with their Big Five breth-
ren... Amid rumors of a split,
look for Jeff Kwatinetz to be-
come Chairman of The Firm,
with partner Michael Green re-
maining on board to concen-
trate on the management
game. Chatter of an impending
settlement of the Firm/Robert
Sillerman litigation, with the X-
man returning his 16% stake in
the company... Alan Meltzer's
Wind-Up, currently distributed
in the U.S. by BMG, is talking
to labels about selling a piece
of his action. The sale scenario
precedes the next Creed al-
bum, slated for Nov. 20, as
well as the end of the domes-
tic BMG distribution alliance in
March. Wind-Up’s international
distribution deal with Sony is
up at years end... Meanwhile,
Tormmy Boy is looking for a
partner to help buy back AOL
Time Warmer's piece of the com-
pany. Is Strauss Zelnick kicking
the tires of both Wind-Up and
Tommy Boy? Is he also eyeing
Alan Kovac's Beyond, which is
searching for a much-needed
cash infusion?... Names in the
Rumor Mill: Monica Lynch, Ron
Urban, Ken Antonelli, Ken
Meiselas & Steve Richards.
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- "Move Over, It's My Turn...Tha Game's Shut Down"

IT'S OVER

(Featuring NATINA REED)

The first single from
SPACE BOOGIE: SMOKE ODDESSEY

in stores July 17th
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”I'm A Believer”

From the Forthcoming Interscope Album

”“Smash Mouth”

Original Version from the DreamWorks aibum
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Simon Glickman here, filling in for
the honeymooning Jeff Rabhan...
BREAKING NEWS: CEO Ted
Field has announced the first sign-
ing to ARTISTdirect Records:
Philly-based hip-hop trio NAAM
BRIGADE. The deal was done as a
venture with Tuff Break Entertain-
ment; the troupe is reportedly
already working on an album in
L.A. Ted calls them “undeni-
able”—and, well, he has some
credibility in this department.
Congrats to Ted, Marc Geiger
and the rest of the new labels
team... L.A. WINS IN PHILADEL-
PHIA: Rodel Delfin and | escaped
from Philly just before the heavy
weather, but we had a blast at
PMC. Thanks and props to orga-
nizer Terry Tompkins and crew.
Harry Poloner (EMI), Mike
McCoy (Serling, Rooks and
Ferrara), Gary Helsinger (Uni-
versal) and Nate Krenkel
(Sony/ATV) made Ro's publish-
ing panel more fun than the sub-
ject matter had any right to be.
Meanwhile, | was joined on the
A&R side by Laurel Stearns of

Capitol, Dana Kasha-Murray of Q
and Paul Conroy of Roadrunner—
a trio of true music-heads who
were besieged by demo-wielding
aspirants before the thing was
even over. The musical offerings
were also surprisingly strong, with
psychedelic garage-rock seeming-
ly the style du jour; Philly upstarts
Dalsava particularly impressed.
Better bone up on your “Nuggets”
compilations and Roky Erickson b-
sides if you plan to go a-courting.
Jam bands are coming on strong
as well, Derek Dorsey-managed
Philly heroes Townhall, who are still
finalizing their deal with RCA, gave
an inkling not only of their poten-
tially massive appeal on the road,
but of the growing strength of a
genre that can sell records without
airplay—not that these kids will
have to go begging at radio. The
game is on now for the young
musos’ publishing. Good old-fash-
ioned, hooky pop-rock still thrives,
too—Wheels faves 19 Wheels
brought charm and real craft to
their live set. Superheroine Belinda
Gemelli of the Hard Rock oversaw

By JEFF RABHAN

the weasel-friendly HITS showcase,
featuring Error: Type 11, go-for-
broke rockers The Red King (who
ratcheted up their buzz factor big-
time) and label-magnets The
Blowup, who are already fielding
offers. Look for the latter to hit crit-
ical mass around the time of their
L.A. showcase, which takes place at
the Viper on July 11 at 9pm...
MEANWHILE, BACK AT THE
RANCH: The buzz on Goodflo
reached a deafening pitch last
week, as Arista, Interscope, WB,
Epic, Priority, Atlantic and a
couple of publishers dispatched
agents to the groovemeisters’
NYC showcase... Is one major
player vocally unhappy and defi-
antly looking for a new gig with
two years left on a contract? Watch
this space for details... David
Renzer reports that Universal Pub
has signed PoMoites Fenix TX...
John Greenberg-managed Shiver
has already showcased for two
majors; who's next? Jeff Jampol-
managed Dan Powter arrives on
the West Coast this week, one
label having paid for his ticket and

some artists

just click.

WHO WHEN WHERE

MINUS NINE Mon., June 25 S.I.R. Studio D
7:30pm N.Y.

GIFT HORSE Tues., June 26 The Mint
9:30pm LA,

ROOSEVELT Wed., June 27 Viper Room
9pm LA

THE RED KING Thurs., July 5 Brownies
8pm N.Y.

STEW Fri., July 6 Knitting Factory
8pm LA

HITS June 22, 2001

some others already sniffing
around. Showcases to come; stay
tuned... Yet another in a strong
crop of up-and-coming femme-
fronted bands, Stephen DePace-
managed L.A. rockers The Mimsies
continue to impress with their
hormonal rock; now they'll be tak-
ing their volatile act on the road.
Expect a coterie of industry types
to catch their return engagement
in August... BUZZIN': Dispatch,
Juliana Theory, VivianLives.com,
Storm. ..

e——————— = o

Goodflo

It’s all good.

meet Island/Def Jam artists
previously heard on

=l W N '
onine edilion

I‘“

A -VFZA0E & WHERE |

HOW COME?

Hard rockers on the pl

us side.

Under the radar for now.

PoMo band’s name is on everyone’s lips.

Hot off PMC gig.

The Negro Problem’s frontman kicks off a residency.
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[left-right] Radic One's Alfred Liggins

and Cathy Hughes, World Music
Management's Matthew Knowles and

} Records’ Ken Wilson

HITS BMM2001 SPECIAL

= W

ortune cookie says: “People who
work in music industry—crazy.
Family who work in music indus-
try—dysfunctional!” So, wel-
come to our Black Music Family
Month Special. The Theme for
2001 is “Mother, Father, Sister,
Brother’’ Or, MFSB, if the fabled
soul orchestra doesn’t slap a
lawsuit on us. It's very simple: Like
“The Sopranos,” if you're family—
you’re in for life. It’s a special club, and
one with a very small membership. But
with all the talk about the “Black Music
Family,” no one’s really taken the time
to gather up the kinfolk and probe the
dynamics of how blood relatives func-
tion within this insane industry. We had
nothing better to do except waste this

| paper, telephone time and ink to present
| our tribute to the Black Music Family.

But, all seriousness aside, why would
anyone in their right minds want to read
this dribble? Oh, yeah, if you’re reading
this and you’re in the business already,
you’ve thrown a promising life down the
toilet years ago. Enjoy the flush, er,
read! PS., Thanks to HITS dysfunction-
al contributors Morris 0’Kelly, Kenya
Yarbrough and Matt Chong. And spe-
cial thanks to everyone who entrusted
us with your precious photos. The black-
mail letter is in the mail.

Gary Jackson

Sr. JAMZ Editor
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FROM DIAPERS TO DYNASTY

a Weé.a/m boack
BY GARY JACKSON

Radio One Chairperson Cathy Hughes often refers
to herself as an “Urban Radio Specialist.” Let's
expand that to “Urban Radio Family Specialist.”
Hughes and son/CEQ/President Alfred Liggins
have turned a company that started with tiny WOL-
AM Washington into a major player. Indeed, “fami-
ly” has played a key role in keeping a steady ship
through often-treacherous corporate and political
waters. Hughes relinquished a tight hold on the
day-to-day running of her business, handing the
reins to the very person she brought into this world.
We won't bore you with the hard numbers behind
Radio One’s phenomenal growth. Hughes suffered
enough having to chat with HITS" own sleeping pill,
Sr. JAMZ Editor Gary “Nytol” Jackson. Rather, take
a peek behind the microphones and corporate
boardroom meetings to a special mother/child rela-

“WE PROBABLY HAVE A CLOSE
ERS AND SONS BECAUSE OF T
RELATIONSHIP THAT’'S EITHER P

tionship that is the very essence of Black Music
“Family” Month.

When Alfred was a baby, you brought him with you
to WHUR.

| raised him in the station. When he was a kid,
Alfred thought everybody worked at a radio station,
he spent so much time with me.

Did he get into any trouble when he was a kid?
Every summer, I'd get three or four passes for him
and his friends for a tennis tournament. He would
ask, “When's it coming, when’s it coming?” But |
would wonder how all these kids were getting in,
because sometimes there would be eight or nine of
them. Turns out, Alfred was running a major scalping
operation! All these little black kids would stand out-
side each of the entrances to the tennis match and

WWASMMWWWAWMWW&W

say, “Sir, can | have your stubs so we can go in and
see the match?” And then they resold the stubs! He
had a team working all the exits! He's with his little
team and sits down and pays them all. That’s when
| realized he was a budding entrepreneur.

He went into promotion at an early age, and
always worked a job because he would complain
that | wasn't paying him; | didn’t have enough to pay
myself. When he was in high school, he started giv-
ing skating parties in D.C. The predecessor to hip-
hop and rap was go-go, with Chuck Brown and E.U.
Alfred used to have skating parties and get 1,000
kids at the skating rink. He worked at a restaurant
in charge of its ice cream section. Then he lied
about his age and worked in Georgetown, selling
tennis shoes. He had a knack for generating money
at a very early age.

RELATIONSHIP THAN MOST MOTH-
FACT THAT WE HAVE
RSONAL OR Pnon-:sémNA

247A
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So, he exhibited a grown-up attitude early on.

I think a lot of it had to do with the fact that | don't
believe in a mother being friends with her child. |
don't like to hear a mother say, “My son and | are
best friends.” Alfred has always respected the fact
that he was the son and | was the mother. We're
not friends in a parent and child relationship.
Because there were only 17 years between us, |
think that he felt—even at a very young age—he
should carry part of the responsibility for the main-
tenance of our household. He has always helped
with the rent, and has always been very, very, very
generous with me. He had given me dozens of
roses before he reached puberty; he always gener-
ated the money to do it on his own, had a bank
account and bought his first car when he wasn't
even old enough to have a driver's license. The
police called at 2 a.m., telling me that my son'’s car
had broken down in the exit ramp, and that | need-
ed to send a tow truck. The only thing that saved
us is that he bought the car at a police auction! |
told them, “You let him buy a car—a Porsche, too!”
He was stashing it at his friend’s house. He bought
it for $600; | sold it for $2,400. He's always had
this ability to negotiate and come up with good
deals. When he was trying to show me that he de-
served to be a manager and share responsibility to
run the company, | was doing the morning show.
When | would get in, he would already be at his
desk. One morning, | ran a few minutes late, got
there just in time for my theme song and ! got writ-
ten up! He gave me a nice little note saying, “Ma,
we can't get the employees to come to work on
time if you're not on time for your shift. You've got
to prepare. You didn’t have prep time and you
sounded winded when you opened the mic for the
first time this morning. You need help getting here
in the morning?”

Where did Alfred go to college?

He has an MBA at Wharton School of Business. He
went to UCLA first, and then, the University of the
District of Columbia. He didn’t graduate from either,
and was still able to get into Wharton.

That’s Sylvia Rhone’s alma mater.

She was the one who helped convince him to go.
He saw her on a train and they sat together and
talked about it. That was the first time it entered
his mind to go to Wharton. At his graduation
party, he brought her up on-stage, thanked her
and said, “This all started with Sylvia Rhone.” At
the time, he had a crush on her. He sent her
roses, and she called and said, “Girl, $200 worth
of roses just came from Alfred. | would say it's
cute, but these roses cost more than what my
men are sending me!”

How was he able to get into Wharton?

All applicants have an interview process to go
through, and he was aiready running Radio One.
They took him on academic probation because he
hadn't finished college. By the time the first semes-
ter was over, they were calling and raving about him.
How do you reach middle ground when you disagree?
It's gotten much, much, much better. We've learned
to listen to each other’s point of view. It's been a
learning process for me. Very often, when he and |
disagree, he understands that maybe | don't have
all the information or particulars. He has been very
patient and gracious with me in terms of teaching
me the whole process so that | can understand
how he came to a conclusion. It's wonderful for me
because I'm getting the benefit of a Wharton MBA,
without having to attend college—he’s giving me
the condensed version. I've learned over the years
that he is the President and CEO. If there's some-
thing | object to, | can't just say, “No...because I'm
your mother!”

He's got a visionary mind.

Alfred stays ahead of the industry; he is an infor-
mation buff. He knows every station that’s for sale
in the country, every technology that's available,
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every reéseatch capability. He stays on top of what'’s
coming down. He went to every conference and
tried to warn black owners that consolidation was
coming. Back then, they had cross-ownership rules
and | said, “Oh, that’s not going to fly, Alfred. They
don't even let you own a radio and television sta-
tion in the same market.” Alfred kept telling me for
a year that, when the administration changed,
newspapers would be allowed, once again, to own
electronic media in their markets. Sure enough,
Michael Powell, the new black Chairman of the FCC,
is saying that before the end of the year, newspa-
pers will be allowed back in the broadcast busi-
ness. | sat next to Douglas McCorkindale, the
President of Gannett, at a recent function and he
told me how the newspaper business badly needed
to be able to own radio and television stations
again because of shrinking readership. He was
impressed that Alfred stayed on top of the print
industry as well,

Is it all business, or do you still have warm moments
with each other?

Everyday! One of the things that Alfred and | don't
allow the business to do is interfere with our per-
sonal life. Our family has always been just the two
of us. Sometimes one of us will call the other and
we'll talk about personal things and then we'll hang
up and whoever initiated the call will call back and
say, “I forgot, | called to talk about business!” We
probably have a closer refationship than most
mothers and sons because of the fact that we
have, 24/7, a relationship that's either personal or
professional. We knew early on that we wanted to
work it out that our relationship would not get con-
frontational. We were totally committed to making
certain that it was not going to cause a strain.
How did you do it?

We kept working on it and benefiting from the mis-
takes. If two people have the desire, regardless of
how rough the situation might get, to work things
out, they do. The other thing is, It took him years to
win my confidence. This was a kid who, although he
was good with entrepreneurial skills, he wouid forget
his keys, his school money, his homework. | was
like, “I don't want you to forget where you put my
company! | don't want you to lose my business the
way you lost your keys.” it takes time to make the
transition, which is based on growing and nurturing
trust. It takes a while for you to become confident in
your child, as a parent. This is the reason why so
many secondgeneration businesses don't work,
because the parents don't want to let go. it's hard
to put your future into the hands of someone whose
diapers you changed! Alfred and | have not perfect-
ed our relationship by any stretch of the imagination,
but Lord knows, we work on it every day.

Does that allow you to be away from Maryland for
a stretch?

| don't work corporate. I'm the Chairperson of the
Board, but that was something | had to learn and
grow into. Alfred has one of the best management
teams in the industry. He recruited, hired and
assigned them responsibilities. While they interact
with me on a regular basls, they report to him. It's
his management team. Anytime he gets ready to
hire someone, he has them sit down with me for an
interview so that | can get a feel for them. But he
lives or dies by his decisions. With Alfred as
President and CEQ, it has allowed me to do my
favorite thing: Wednesdays and Thursdays, | spend
all day out in the ‘hood with the Bloods and the
Crips and other gangbangers for “One Unity” and
“America | Can.” Five years ago, | couldn’t have
spent two full days out in the community. That's my
first love; making certain that our facilities enrich
the lives of our listeners.

Do you get to spend quality time away from the
business?

Oh, yes. After Alfred took the company public, he
and | went to Europe for the first time—just the two

of us—for three weeks. He took me to Paris,
London, the French Riviera. We're gonna do it again
this year, to the Mediterranean region.

So, the bond will never break.

Money or business would never break it. Family is
first. That's the reason why it was so easy for us to
embrace the concept of the Radio One family. It
starts off with the staff and includes our listeners
and clients, because Alfred and | function as a fam-
ily. I thank God that | had the wisdom—or fear—of
not getting rid of a teenage pregnancy, seeing it
through and assuming the responsibility. God cer-
tainly has rewarded my life.®
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BY MORRIS O'KELLY

Promotion W Affair

The music industry is ablaze with family—in the real and lyrical
sense. They say apples don’t fall far from the tree. While it's
unusual that music professionals in this age of consolidation and
uncertainty manage to have long and “fruitful’’ careers, it is even
more unbelievable to find families that boast two, sometime three
members flourishing in this business, especially in the promotion
arena. [f you have Sly & The Family Stone’s “Family Affair,” now
would be a good time to spin it.

HITS’ own, very sly Morris “The Cat” 0’Kelly corralled three of the
most prominent promotion families in urban music for our own ver-
sion of “Family Feud. “"The Johnsons: Hillery Johnson, President
of Hillery Johnson & Associates; Cynthia Johnson-Harris,
Columbia Records Sr. VP Urban Promotion and Lajuana Johnson,
MCA Records National Director of Promotion Administration. The
Wilsons: Belinda Wilson, President of B.E. Somebody Promotions;
Ken Wilson, J Records Sr. VP Urban Promotions and Colleen
Wilson, Elektra Records National Director of Promotion. The
Russells: Carter Russell, Universal Records Midwest Urban
Promotions/Marketing Director and Clifford “Kippy” Russell,
Arista Records West Coast Regional Manager of Urban Promotion.

[clockwase frov top}

Belinde Wilsan, B.=. Somenody. Inc.
Colleer Wilson. Elektra
ken Wilson, J Pecads

Clifford Russel, Arsta

The music business can be cut-throat. How do you
deal with it in a family context?

Hillery Johnson: We don’t focus on job insecurity; we
focus on doing the job. The stresses of the business
force us to perform at a higher level and we thrive on
the challenges.

Ken Wilson: it's no different than anything else in life;
| pace myself, deal with what can be made better and
don’t stress over things that can't be changed.
Clifford Russell: My wife Pepper and | have been laid
off within a two-year period. The risks balance out
because of the satisfaction | have working in music.
Having family in this business means people assume
nepotism. Would you want your child to follow in
your footsteps?

Colleen Wilson: Nepotism is only an issue if someone
is just not qualified.

Clifford Russell: | want my children to follow wherever
their passion takes them.

Cynthia Johnson-Harris: One problem is people will
judge children by the deeds of the parents. Our father,

Hillery, is astute enough to know that this business
can be insensitive. As a result, we didn't readily tell
people we were related. He prefers that the industry
accept his children on their merits, not their blood
relationship.

Rumors, gossip and innuendo abound. How do you
deal with that when it involves family?

Carter Russell: People can say what they want; | will
continue to be a professional.

Lajuana Johnson: We don't deal with it. We do not feel it
necessary to rebuke, defend or comment on rumors,
gossip or innuendo. Our family business is our business.
Ken Wilson: | don't pay much attention. I've heard
that | was selling guns to a foreign country and |
have been fired from at least 20 companies, when
I've only worked for three or four. Haters live big in
this business.

Do you ever need to establish a boundary between
your personal and professional lives?

Carter Russell: It's never been an issue for Clifford and
me. Just find something you both enjoy outside of work.
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Colleen Wilson: No, they just sort of meld. Cynthia gets the adds and Lajuana handles the finances; all are guided by
Lajuana Johnson: No, we do not need to establish boundaries, although they  the vast depth of Hillery's experience.
exist. Our professional and personal lives are entwined because we love  What mistakes have you made that you hope younger family members

what we do. can avoid?

Would you ever want to work with family at the same company? Hillery Johnson: Lajuana always hopes that Cynthia will continue to avoid
Ken Wilson: | tried to bring Colleen to J, but Sylvia Rhone and Richard Nash  the mistake of doubting herself.

at Elektra weren’t having it. Carter Russell: Frank Chaplin and | had lunch the other day, and we said
Colleen Wilson: Ken and | did both work for Belinda at one time. how blessed we are to still be the elder spokesmen. The mistakes I've
Carter Russell: Kippy and | have talked about it. made, | don’t think my brother would know. And if he did, he never men-
Clifford Russell: Sure! We would make a great promotion team! tioned them to me. We all make them.Hl

Cynthia Johnson-Harris: Lajuana and Hillery worked together at
Valley Vue Records prior to her joining MCA. But we would wel-
come the opportunity to work together.

Does competition ever come into play within your family?

Ken Wilson: We don't play that kind of shit!

Clifford Russell: | don't know if I'd call it competition, but we are
aware of our respective companies’ successes.

Hillery Johnson: As a parent, | don’t compete with my children.
My role is to prepare them to succeed me.

Lajuana Johnson: There’s healthy competition: I’ll call Cynthia
and tease her about MCA, and she’ll counter with Colum-
bia’s achievements.

The landscape of music promotion is always changing. What’s
the key to longevity?

Hillery Johnson: We strive for a high level of excellence. I'd say
our collective longevity is attributed to persistence.

Clifford Russell: God, without one doubt. If you allow the insta-
bility to rule you, you might as well quit. Carter and | put our energy into
building faith.
Carter Russell: I'd have to mention Universal’s Michael Horton. He gave me
an opportunity, and then | was with Elektra for 17 years.
Ken Wilson: Having a stable family, great mentors, adapting to change, a
strong work ethic, combined with solid relationships across the business
and throughout the black community.

What are you most proud of about each other?
Belinda Wilson: We have great parents and we all get along. We're also very
supportive of one another.

Colleen Wilson: That’s true...but / am the favorite.
Cynthia Johnson-Harris: I'm most proud of my father’s accomplishments.
When no one in our family conceived of a career in the music industry, my

father did.
Carter Russell: Staying humble. 3
Clifford Russell: See, that's a perfect example! Carter is an outstand- [LAR]Hillegyohngoni|Ealuanarlob Cynthiablohnson;HarrsABruecilalBiowal(n=ner)

ing human being. He is generous, supportive, a fun uncle to my kids
and | am proud to have him as my brother.

What was the best advice you ever received from a relative?
Lajuana Johnson: Be prepared. Whatever you do, do it completely
and fearlessly.

Ken Wilson: Belinda said, “Listen!” Colleen said, “Shut up!”
Clifford Russell: Carter always said, “Be yourself and treat others as
you would want them to treat you.”
A question for the women: This business is notorious for racism as well
as sexism. What are your secrets for effectively dealing with both?
Colleen Wilson: Always carry yourself as a professional.
Belinda Wilson: | ignore that there is a difference between women and men.
Cynthia Johnson-Harrls: Our secret is to always be honorable and to
present yourself professionally.
LaJuana Johnson: And respectfully! Should anyone make an “error,” mis-
treating us, we confront them immediately and command respect.
Assuming everyone had the same resources, who would get the most
adds and highest chart positions?

Colleen Wilson: Colleen and the Elektra All-Stars!
Ken Wilson: | don’t think so. Don’t trip. J Records!
Clifford Russell: You're just asking out of respect for the others, right?
Carter Russell: | am the best resource here today. There is no ques-
tion! Universal would do the best.
The Johnsons: The Johnson, of course! We are the complete company!  [LRI Clifford Nile Russell: Clifford Russell; Kanlil Russell

[L-R] Carter Sr.; Carter Jr.
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GUIDANCE SUGGESTED

As every parent knows, raising children is a full-
time job. However, some super moms and dads add
the monumental task of managing their child’s
music careers in a ruthless and fickle industry. SoSo
Def Records’ CO0 Michael Mauldin (manager/
father of Jermaine Dupri), Sonya Norwood
(manager/mother of music and TV stars Brandy and
Ray J) and Matthew Knowies (manager/father of
Destiny’s Child’s Beyonce Knowles) know what it
takes to raise a child superstar. Business decisions
can be made over the dinner table or during a trip
to Grandma. The secret to their success? Keep it all
relative. HITS’ Kenya “Believe She Asked That!" M.
Yarbrough shamelessly begged to be adopted.

Before managing the careers of your children, were you invéived in the
music industry?

Mauldin: | was a musician at heart, but | worked behind the scenes for
approximately 27 years. | started as a roadie in the mid-1970s, and was
the production manager and coordinator for various groups, like the
Jacksons, Earth Wind & Fire and Grace Jones. In the mid-1980s, | got
involved with a tour called the “New York City Fresh Fest"—that was my
introduction to hip-hop. | managed Jermaine, Kris Kross and Arrested
Development. That's where people in the record business started to know
my name.

Norwood: No, | was a district manager for H&R Block, and prior to that I'd
been in several office-management positions.

Knowles: | got started in 1991, after Destiny’s Child were on “Star Search.”
They lost and were crying their hearts out. | went back to Houston and took
classes in music management. | was in corporate America at the time, sell-
ing million-dollar medical equipment.

How did your music career reflect onto your children or vice versa?
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Mauldin: Jermaine was around six, and | remember shows in '78 or '79
where he'd be standing on the side of the stage with me. In '87, | co-man-
aged the Reddings [sons of Otis Redding], and Jermaine got a chance to
work with those guys. We started working on some of Jermaine’s stuff. And
in '88, through my associations and relationships, | landed him a produc-
tion deal for the group Silk X Leather.

Knowles: The fact that Beyonce was an artist is a large part of why | got
into the music industry. But another part of it was because it was a
career move.

Norwood: Brandy's career was the only reason | got into the industry. |
didn’t feel comfortable with her being in the hands of people she and |
didn't know.

Did you ever discourage their aspirations?

Norwood: No, Brandy always wanted to sing and be a performer. We've
always believed in .encouraging our children to pursue whatever their
dreams were.

Mauldin: | felt Jermaine had the potential to be a star. | always pushed him
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to drive forward. Even when my parents thought it was impossible to break
out and reach certain notoriety, | realized that you could make that happen,
you could create those affiliations. | just wanted him to do it. | knew it was
important that if you were going to grab it, to grab it in his teen years.
Knowles: This was Beyonce’s dream since she was a little girl. Any good
parent is going to assist and support whatever the dreams of their kids
are, career-wise.

What are the positive aspects of working with family?

IMauldin: One pro of it is that I'm able to see the whole picture. With So So
Def/Artistic Control, we have a worldwide, 24/7 view of our artists. We cre-
ated one big team to get the job done.

Rnowles: With parents in the industry, most of the time, you know they're
g0ing to look out for the welfare of the artist. We've proven that it’s really a
rositive thing. You can trust your family. Fortunately, family—and whomever
we work with—are there because they are highly qualified. People assume
trat because I'm the dad, | got the job. But | got the job because I'm damn
good at it.

HITS BMM2001 SPECIAL

Norwoaod: The pro is that I'm working in their best interests; | don’t lever-
age ane against the other. | have no personal investment; it's all about my
artist My role is to make sure my artists reach the goals they want to reach.
The negative?

Norweod: Brandy and Ray J are both very familiar with the work ethic and
what t takes to get the job done, but there are moments when they want to
have sersonal lives. People can have a family conversation, but most of the
time when we talk, it's, “We need to talk about this date,” and maybe they're
not in the mood to talk about that—they don't want to talk to mom the man-
ager at that time.

Knowdes: The beautiful thing with my other artists is | don’t have to hear the
dad part. But | absolutely consider myself in a father role to all of the girls,
and when it's family, you're not always politically correct. People say what's
really on their minds. That’s actually a positive thing because you don't
waste time with hidden agendas or worrying about hurting people’s feelings.
Mauldin: Our affiliated company, Artistic Control, is the management compa-
ny of lagged Edge, Lil' Bow Wow, Da Brat—and yes, those acts are signed to
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“BRANDY’S CAREER WAS 'IHE ONLY REASON | GOT

IT INTO 'I'I'IE INDUSTRY

So So Def. So, to some degree, that puts me in the position of walking
a tightrope. But on the other side, I'm a manager, so my focus is to make
sure the groups are happy. | think we're scrutinized, though. | know acts
that we represent are constantly hearing, “Why would you be involved
with Michael Mauldin when he manages his son or he runs So So Def?”
But it's not a conflict of interest; it's more of a progressive opportunity.
How do you face nepotism allegations or talk of being too controlling?
Norwood: It's a Catch-22. When parents don't take care of their kids in
the industry, they're criticized. Then, if you see a parent who manages
and protects their kids, you get criticized. I've been called overprotective
of Brandy. But the truth is, when she started out, she was 14, and noth-
ing takes the place of a mother at that age. | wasn’t going to allow her
to be exploited. Rumors are a part of the business, and | adjust.
Knowles: Because my wife and | have accepted leadership roles, there
is sometimes innuendo. When you accept leadership, you learn early on
that people aren’t going to agree with all of the things you do. That's a
right people have, and | respect that.

Mauldin: So that there wouldn’t be so much of an affiliation with me,
Jermaine uses his middle name, Dupri, as his last name. | didn't want
people saying, “Jermaine’s doing that because his father is the produc-
er.” When | was named Sr. VP of Columbia Records Group, his label, So
So Def, was under my watch. People said, “You're hooked up because
your dad is hooked up.” On the other hand, people didn’t realize how long
I'd been in the business.

Do your relationships create a family atmosphere for others involved or
does it hinder you?

Mauldin: Sometimes it hinders because I'm so hands-on. We have the
Lil' Bow Wow tour, and because I'm more production-minded than most
record executives, | get very involved. Jermaine and | took {the tour proj-
ect] and ran. One of my employees felt he should've been more involved,
but I'd taken a larger role. Overall, it's a family atmosphere.

Norwood: | represent three family members: my son, my daughter and my
husband. | don't really like a crowd. These are my children, and | love
them more than anything, so you can’t work with me if you have evil
motives. But if you qualify for what | need you to do, if you can be trust-
ed, if your moral values are such that you don’t believe in hurting, mis-
using or abusing other people, | can work with you.

Knowles: With the original members of Destiny's Child, it was difficult
because | made a very conscious effort to be fair. It actually hurt
Beyonce and Kelly because | may have overcompensated with the other
girls. But after | got burned, | didn’t care if | came across fair anymore,

because it's my family. I'm just blessed that, in every aspect, someone
in our family brings talent.

How do your talents complement theirs?

Norwood: Well, | am seasoned because I'm older, but I've remained
young in thought because of my involvement with them. I'm learning that
I can be taught. I'm open to receiving information from them and being
reprimanded as a manager. It's good, because | don't take it personally.
Sometimes | find myself saying, “I'm your mama. Don't you talk to me
like that,” but we eventually straighten things out. With the family, its all
for one, and that's how it works.

Knowles: Destiny's Child is successful because we have three compo-
nents that work really well: artists, management and label. There is such
a team approach, with all of those elements working together. Not saying,
“This is my area,” but, “How can we maximize these decisions for the bet-
terment of the team?” That's one thing that | admire from the leadership
of Don lenner at Columbia and what | admire from the ladies as well.
What is the most important thing that you’ve taught your children?
Mauldin: Perseverance. I've always said to Jermaine that if you see
something you want, you can get it if you don't allow anyone to talk you
out of it. A good work ethic was instilled in me and him. That's what it's
all about: being happy at the end of the day.

Knowles: Respect a person’s opinion. In the media, people interview
you, then write an article misquoting you. They already have an idea of
what they want. But I've shared with the ladies that there's no bad press.
You have to understand that people have agendas and you just have to
roll with the punches.

Norwood: They're taught to set their own goals, and that their surround-
ings have nothing to do with their goals. When you look around at what
everybody else is doing, it takes the focus off what you're trying to do
and your goals become secondary to someone else’s. Their father's
advice has always been to stay low and keep moving; just stay humble.
What have you been taught by them?

Knowles: They've taught me spirituality. My spiritual growth comes from
them. The ladies are very spiritual. That's not marketing, that's not driv-
en by anything but their love for God. I've also learned from them that
sometimes you have to say no. Sometimes | try to accommodate every-
one and I've learned the effect that has on them.

Mauldin: I've learned that competition is good. When | look at Jermaine,
that's what | see. It definitely influences me. Where | am in life now, | feel
relaxed. In Jermaine's world, it's never good enough, so he's always push-
ing. He's kept me going.l

“PEOPLE ASSUME THAT BECAUSE I'M THE DAD, 1 GOT
1 B GEABUT | GOT THE JOB BECAUSE 'M DAMN
(cloZo N\l 1 id MATTHEW KNOWLES
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N A WORLD WHERE ABSENT AFRICAN-AMERICAN

FATHERS ARE SO OFTEN CRITICIZED, THE STORY OF

RON AND JALEEL WILLIAMS |S REFRESHING. THIS

FATHER-SON COMBINATION IS UNIQUE, SPECIAL
AND INDICATIVE OF ALL THAT CAN BE RIGHT WITH
‘A=RICAN-AMERICAN FATHERS AND THE SONS THEY
RAISE. ONE OF THESE GENTLEMEN IS ONLY 11, HAS HIS
OWN AIR SHIFT AND THE SOPHISTICATION AND SAWY
JOF AN OLD SOUL—LISTENERS IN THE ALBANY METRO-
POLITAN AREA CALL THEM “SUGARBEAR" AND
“BABYBEAR.” THEY ARE THE PROGRAM DIRECTOR AND
'SATURDAY MORNING AIR PERSONALITY, RESPECTIVELY,
OF WAJZ-FM. RON “SUGARBEAR" WILLIAMS STARTED
A" WRCK-FM BROOKLYN DOING MIX SHOWS FOR
SZVEN YEARS. HE LATER MOVED ON TO WFLY-FM
JALBANY, EVENTUALLY RISING TO MD OF THE TOP 40
STATION. WITH NO URBAN OUTLET IN THE MARKET,
S JGARBEAR CONVINCED HIS PD TO FLIP COUNTRY-FOR-
IVATTED SISTER STATION WAJZ, AND SUGARBEAR WAS
[PUT IN CHARGE. TWO-AND-A-HALF YEARS LATER, WAJZ
IS ONE OF THE TOP STATIONS IN THE MARKET, WITH
CONSISTENT ARBITRON NUMBERS. A SUBSTANTIAL
PART OF THE STATION’S SUCCESS IS SUGARBEAR'S 11-
YEAR-OLD SON, JALEEL “BABYBEAR” WILLIAMS, WHO
HJSTS “SATURDAY MORNING JAMBOREE.” SHOULDN'T
‘H= BE COLLECTING POKEMON CARDS OR GETTING HIS
MIND SCRAMBLED BY VIDEO GAMES? OH, WAIT—

THAT'S HITS’ MORRIS “DAY” O’KELLY'S JOB.

WHO’S BEEN CRACKING MY MIC!?

How did the idea of Babybear as an air personali-
ity come about?

‘Sugarbear: He's been around radio his whole life,
so none of it was unfamiliar. He's always been
part of the station. He submitted an aircheck to
the VP of Programming and impressed him. Jaleel
took it and ran with it; he came back to me, say-
ing, “VP said | could be on the air. When are you
Iputting me on?”

'So how is his show run?

Sugarbear: He's a complete radio personality. He
dces his own stopsets, board ops—always “on
time.” He's knowledgeable, compares records and
has a full understanding of the station’s needs.
INot only that, he’s conscious of what other sta-
itions are playing in relation to our list.

‘Babybear, do you get to play whatever you want
during your airshift?

Babybear: | follow the logs given to me; if I'm
“ahead” at the end of an hour I'll add a song.
Sugarbear: No one has stepped to him about
imusic. They respect the boundary. He under-
stands how the radio world works because he's
seen me deal with it.

What was the worst mistake you’ve made?
Babybear: | called the baseball team the
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Baltimore “Oilers” instead of Orioles.

There are worse mistakes to make, right?
Babybear: Yeah, but it was embarrassing.
Sugarbear: it only just happened recently. He cor-
rected it immediately. Things like that are important.
It’s interesting you mention that. How does “Dad,”
the PD, correct “son,” the “air personality”?
Sugarbear: I'm a hands-on PD. | will jump right into
the studio, if necessary, or call him on the hotline.
As things come up that need addressing, | do.
Something like dead air, I'll talk to him about later.
What might you say?

Sugarbear: Keep your head in the game. Stay
focused. If you have to, let the phones ring and
take care of your board and music. | know he has
a lot going on; he needs to remember that, too.
But honestly, | have fewer problems with him than
other jocks. most of the time.

What were your worst experiences as an air
personality?

Babybear: Some callers hang up on me, say the
station sucks or say negative things about me,
but | ignore them.

It doesn’t affect you?

Babybear: No, | just walk right past.

At 11 years, how do you stay so grounded?

Babybear: It's just my normal life. | get to meet a
lot of artists, and it's fun, but it's nothing big.

OK, Babybear, what do you want to do when you
grow up?

Babybear: | want to become a pro basketball play-
er. | play on the citywide team now.

Let’s say you're 17 and the NBA comes calling
and offers you millions of dollars to skip college
and go straight to the pros. What would you do?
Babybear: I'd go to college. Money isn't everything.
Have you thought about where you might go?
Babybear: Georgetown.

Sugarbear: He's learning responsibility and making
choices. There were times when he had to sacrifice
basketball because he made the choice to have this|
job. But overall, | want him to follow his dreams. I'm
proud that he’s stepped into the arena. | want him
to be greater than | ever imagined.

How has the WAJZ staff received Babybear?
Sugarbear: The office is very proud of him. Other
jocks recognize he's part of the station. They've
watched him become a very good jock. If or when
his numbers fall apart, we’'ll rethink the decision,
but for now the numbers speak for themselves.m
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* MWiErap e
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ey brothers, don’t you hate your brother?
Hey sisters, don’t you hate your sister?
Dcesn’t it chap your hide when they barge
info your private Idaho and borrow stuff
without asking? What about when that
pesky sibling wiggles into your career, follows you
like you own the last packet of Kool-Aid and
anchors him or herself around your ankles as you
climb the ladder to fame? KMEL-FM’s Baka
Boyz Eric & Nick V, WVAZ-FM’s Jamillah

When did you first catch the radio bug?

Eric V: Around '86-'87. We used to listen to
KDAY with Julio G, Tony G, the Mixmasters, Greg
Mack’'s “Mack Attack,” all of that kind of stuff.
Since we were in Bakersfield, at certain times at
night, we could catch the frequency from on top
of the roof.

Nick V: One of those HBO antennas!

Jamillah Muhammad: | got my start in Chicago. |
went through high school, then majored in
Television/Radio at Columbia School of
Broadcasting. It was a toss-up between televi-
sion production and radio. After graduation, |
headed right to WGCI.

HITS BMM2001 SPECIAL

(late of WJLB-FM), and
Atkins and KATZ-FM’s

* out of talking to HITS’ only
child, Matt “Thong Song” Chong.

Mona Lisa: In college, | thought | wanted to run
and own hotels, before | went to broadcasting
school. Then | wanted to get into television. | had
no idea what Jamillah was doing, and found out
from my other sister! | visited her, and went up to
the station. Everybody loved her. | accidentally
fell into radio; | took a radio class thinking it was
for TV. | got an internship at WJLB in Detroit, and
eventually got on-air.

Ron Atkins: It was around 1976, when | was in
college. | went to Hobart and William Smith
Colleges in Geneva, New York. | was working for
a maintenance company in Buffalo, and one of
our clients was a radio station, so | was able to

American Urban Radio’s Ron

Chuck Atkins couldn’t wiggle

Muhammad and sister Mona Lisa

[Background} Baka Boyz: Eric V and Nick V: [Top/Left] Mona
Lisa and Jamillah: [Above] Ron Atkins and Chuck Atkins.

go into the studios and soak up the environ-
ment. Right then and there, | knew it was some-
thing | wanted to do.

Chuck Atkins: When | moved to D.C. in 1977
| did a year at WDJY under Brute Bailey. We
lived in the same apartment building, and |
used to listen to Ron's airchecks as soon as he
got off the air.

How did you catch your first break?

Ron Atkins: In college, there was a station down-
stairs from the athletic dorm, where | was living
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Baka Boyz: Eric V and Nick V

on a football scholarship. | went down there, and
asked if | could fill in. The PD heard me, and
asked me to come back the next week. | did it for
about a year. After that, | interned at WUFO in
Buffalo doing news, then got a job as a weekend
board op at WBLK.

Chuck Atkins: | moved to D.C. to get out of
Buffalo, and worked at a credit union, driving a
forklift. | went to the Columbia School of Broad-
casting, graduated, and hadn't done anything
with my degree. Ron would call and encourage
me to send tapes, and kept being persistent.
One day, | told Ron that we had a new station,
and when | mentioned that the PD was Brute
Bailey, he said he knew Brute. He called him, set
up an interview, and it was the first time | was

has a family. | don't. He's
married, and I'm not. We
fight about that all the time.
b It's always something, but
that’s what makes us us.
Jamillah Mubhammad: ['ve
always been on the other
side of the mic, in program-
ming, or producing the
morning show. We've never
really had any kinds of rival-
ries, though.
Chuck Atkins: No, we never
. had the opportunity to do
that. When KATZ was owned
by the Louises, against us
here at Magic, | would have
taken all the knowledge |
got from him and used it
against him.
How do you balance your
career relationship with fam-
ily ties?
Mona Lisa: Since I'm still
coming up, I've never obtained a full-time position,
so | haven't had to balance anything yet.
Chuck Atkins: It's a blessing that my brother
and | can share something like this, so there’s
never really a balance issue—we look out for
one another.
Nick V: There's a time for business, and there's
a time | set aside for family. My family always
comes first. My job also comes first, though. Now
that we're away from home—Los Angeles—and
working in San Francisco, we commute every
weekend to spend time with our family. The week-
ends belong to my wife and kids. Anyone who
asks me to do something for them, they get the
back seat when it comes to spending time with
my family.

model. We never lived together and, honestly,
there aren’t a lot of women out there who can
offer me such great advice. When it's my own
flesh and blood, it makes it all the better.

Ron Atkins: We consult each other from time to
time. He'll have a problem, and he’ll call to ask,
“How would you handle this?” | can honestly say
he's been doing it long enough that | can do the
same, and ask for his expertise. Neither one of
us really competes, and no one’s selfish; we just
help each other.

Chuck Atkins: At first, Ron really helped me at
KMJIM, which was my first PD job. With every sit-
uation, I've always made a point to call him. He
definitely influenced everything | did. Now that
I’'ve been doing this close to 15 years, we bounce
everything off each other. It couldn’t be a better
situation, because you're talking to someone you
trust and love.

Was the rest of your family supportive with
your decisions to pursue such an unconven-
tional path?

Eric V: They let us do whatever we wanted, and
never forced us. We happened to fall into the
DJ situation, and we never intended to be on-air
personalities. That's secondary to us. We're
DJs first.

Nick V: Our family had no expectations, and they
supported anything we wanted to do—whether it
was playing soccer, music, anything. That goes
for every parent out there: If you see your child is
interested in something, you have to invest in
that. That's what parents are supposed to do.
Jamillah Muhammad: They love the free tickets!
We come from a family where we were encour-
aged to go for it.

Mona Lisa: We are both pretty headstrong—
something we get from our father—and we're
determined to get things done, and be success-
ful at it.

“We definitely keep each other in check. If there
are things I’'m not doing right, he’ll call me on it,

or he'll

you doing?’” Eric V

ever inside a radio station.

Nick V: It wasn't actually a break; it was my
father shopping us to the AM station in
Bakersfield. He went to the radio station’s owner
and said, “My boys want to do a mix show on
Friday nights.” The owner said, “Hey, sell the
timeslot.” We sold it, and it was ours from 7
p.m.-to-midnight. We were the sales and pro-
gramming departments all in one, and we sold
time for the entire summer of 1988.

Is there any sibling rivalry?

Eric V: Always! But | think that's part of the show.
Especially now that we're older and have a lot of
strong opinions. Sometimes we fight about
things, and that's just the nature of the beast. He
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In what ways do you influence each other?
Nick V: The other day, Eric told me that my mixes
were starting to suck. So, he basically said, “Get
it cracking; you're better than that.” That's inspi-
ration right there.

Eric V: We definitely keep each other in check. If
there are things I'm not doing right, he'll call me
on it, or he'll give me that look that says, “What
are you doing?”

Jamillah Muhammad: | know I’'m responsible for
laying out the foundation, whether it be my sister
coming up after me, or anyone else.

Mona Lisa: It's not really advice, but she en-
courages me, knowing that there’s someone as
close as my own sister. She's a great role

give me that look that says, ‘What are

Ron Atkins: The guidance we got from our par-
ents was to do whatever we had a passion for. It
was all about finding something that was honest,
and at the same time, something that we loved.
I remember my mom telling us, “Find a job that
you love, and you'll never have to work another
day in your life.” | truly believe that, and it never
feels like work.

Chuck Atkins: For us, it didn't seem so uncon-
ventional, seeing that my uncle, Cholly Atkins,
is a choreographer from back in the Motown
days. He still teaches. Our father was a jazz
musician, so we grew up with bands practicing,
and music playing all of the time. We always
met lots of musicians. It helped us, since we

HITS BMM2001 SPECIAL



“We are both pretty headstrong—somethmg we
get from our father—and we’re determined to get
things done, and be successful at it.” Mona Lisa

Jamilla Muhammad

e e T e R R S S
were never star-struck.

Any other family member who wants to get into
the industry?

Jamillah Muhammad: Not yet, but you never
know!

Nick V: Our older brother, Frank, was in con-
struction, not really going anywhere in
Bakersfield, and came to live with me in 1994.
We started a record pool that's now called Cali
Kings. So Frank came down. looking for some-
thing to do, and we created it. We went to lunch
with Ricky Leigh Mensh, [Loud's] Jonathan
Rifkind, Frank and myself, and we talked about
starting a street promotion company. Loud
Records was the first company to come on and
support, and now we have Cali Kings Music
Marketing, which covers the whole West Coast.
Ron Atkins: My nephew, who is named after me,
wants to get into the business, but I've told him
not to. | know how fortunate and blessed we've
been, and a lot of our success is because of our
mother’s prayers. There’s a great deal of turnover
in this business, and people don't prepare them-
selves for that aspect, so they live day-to-day. You
can't do that.

Chuck Atkins: We have a sister who wanted to
get into the record side, but | encouraged her not
to, since | didn’t think it was a good move. We
also have a nephew who wants to rap, and is a
good dancer.

What'’s in store for the future?

Nick V: We're going to put out a Bay Area com-

“R’s a blessi

thing like this, so there’s never really

Mona Lisa

R e e e Ta S ]
pilation called “Back To The Town,” with Baka
Boyz production—all unsigned artists, and just
hungry cats who want to get down. There’s also
a new record store in Bakersfield which was
spawned by us and our parents. So we do every-
thing; we're the ultimate music family! The Baka
Boyz and the Vidal family are going to be the pin-
nacle of a music family. We're going to make the
music, sell it, promote it, have a radio show, a
station, a radio countdown and even have a re-
cord store that will hopefully expand into a
e —— = ]
Ron Atkins

nationwide chain. it's going to be The Cali Kings
Music Company. Our hand will be in every part of
this industry—from music publishing to retail!
Eric V: There's one song that we have right now
with Dazz, Kurupt and this cat from out here
named Don Sisco. We're going to get all of
these artists to help us out, because we've
helped a lot of them to sell a whole lot of
records. We just need the support back from
them. We're syndicated in 23 markets, and try-
ing to expand, and possibly do a CHR/Urban
Top 20 countdown, playing all of the hits. No
one is doing that right now!

Jamillah Muhammad: For me, radio ownership, and
probably some other things that might not involve
radio, but are still within the music industry.

Mona Lisa: Besides radio, I’'m also pursuing act-
ing. I'm a member of a talent agency now, doing
voiceovers, industrial acting, etc. So hopefully
you'll see me on TV soon.

Ron Atkins: | would like to head my own compa-
ny, whether it be with radio or syndication. | want
to have some sort of ownership position within
the next 5-10 years.

Chuck Atkins: Every few years, my job focus
seems to change. | went from on-air to produc-
tion, then to programming, then to overseeing a
couple of properties here in St. Louis. I'd like to
get into more of the multiple-market responsitili-
ties. Being a brand manager is a very fulfilling
thing to me. .l

bl e e s
Chuck Atkins

that my brother and | can share some-

a balance

issue—we look out for one another.” Chuck Atkins
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BLINK-182 TAKES IT TO THE BANK

MCA punk-jokers bow #1 with 400k+ in sales with “Rock Show” solid
Top 5 PoMo.

RADIO FESTIVALS K-ROCK/KROQ THE COASTS

Artists eam frequent flier miles for WXRK's "Dysfunctional Family Picnic” and KROQ's “9* Annual Weenie Roast,”
June 22:23, with Jane's, blink-182, Papa Roach, Staind, Linkin Park, Disturbed and Crazy Town playing both shows.

ISLAND'S GOT THREE IN THE POMO/ACTIVE AIRSTREAM

With Saliva (Active/PoMo Top 10), Sum 41 (PoMo Top 10) and American
Hi-Fi (PoMo Top 10 winner) Island is batting 1.000.

N ——

TRAVIS:

Top-sezret LA. Knitting Factory show with VIPs including
Heath Ledger, Hanson, Cherlize Theron, Erka Strada, as
new alsum sells 40k first week and PDs "Sing” their praises.

DAVE NAVARRO:
ﬂ He's addicted to action...New Capitol album

streets, “"Rexall” Top 10 Active/Top 20 PoMo,

appearing with Jane’s at K-Rock/KROQ festivals.

BONER:

He's erecting his career, as WNFZ Knoxville
| APD/MD takes the Chattanooga choo-choo

to PD gig at Activa WRXR.

INSOLENCE:
Maverick band proves pretty “Poison,” as

PoM> and Active Radio goes to “Well"” for
adds.

DAVE WELLINGTON:

Talk about your long commute. ..KXTE Vegas PD takes to the
air as onsultant for new nfinity Extreme station in Cleveland,
but do1t expect him to move to the ”Mlstake By The Lake."

HITS June 22, 2001

MICHAEL MCDONALD
Label Partner/ATO Records

Dave Matthews' ATO (According To

Our) Records was born out of a desire

to release music that “we love, but that

isn't getting the attention it deserves,”

says Michael McDonald, the former

| Matthews tour manager who now

heads up N.Y. operations for the BMG-

distributed label. When the opgortunity

came up to release David Gray's “White Ladder” in the States,

McDonald and Matthews {along with label partners [and Matthews

Band managers| Coran Capshaw and Chris Tetzeli) went for . Smart

move—the album, with the help of RCA (who have options or all ATO

releases) has sold over 1.2 million copies. Up next is the latest album

from the enigmatic, but equally musical, Chris Whitley. “Rocket

House” is being touted by fans as the strongest since his 1991 debut,

“Living With The Lew.” On the horizon for the ATO posse is the debut

from 19-year-old singer/songwriting phenomenon Ben Kwaller, as
well as Gray's next album, currently scheduled for mid-2002.
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Hi-Fi**
Perfect Day

JAY e
Anoth

The new single from their
debut album American Hi-Fi.
Follow up to the Top 5 track
Flavor of the Weak.

On tour with Everclear.

™

"Bob Rock
Mixed by Chris Lord-Alge

Averican HI#H

Management: Joshua Neuman
and Jonathan Daniel for
Crush Music Media Management

ww.americanhi-fi.co

Q THE ISLAND DEF JAM MUSIC GROUP

e ‘:;‘.’V'i': SLAND o san MUBIE GOUP www.islandrecords.com
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Breakdown
13 11 SALIVA - Island/IDJ
: Your Disease

Nine Inch Nails

Drops Of Jupiter
8 16 RADIOHEAD - Capl

Rise
17 18 FUEL - Epic
Bad Day

My Way
When It's Over
Shiver

Greed

ol So Far Away
| — I% TRAVIS - Epic
Sing

based on a combi

most added
1 ~

1. PUDDLE OF MUDD

2. BETTER THAN EZRA

3. ADEMA

3. INSOLENCE

" 5. JOYDROP

[ 6. GORILLAZ
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top 25 post toasties

lw tw artist-label comments

1 BLINK-182-MCA #1 SALES!
The Rock Show
1 2 STAIND - Flip/Elektra/EEG #1 Q101 WOCL
't's Been Awhile
l 2 3 WEEZER - Geffen 91X.KITS Add
- Hash Pipe,Island In The Sun
4 4 LINKIN PARK - Warner Bros #1 KMYZ
Crawling
3 5 TOOL-Volcano #1 KROQ,KRZQ
- Schism
' 5 6 SUMA41-Island/IDJ playing Weenie Roast!
Fat Lip
7 ! LIFEHOUSE - DreamWorks 91X, WEQX Add
Sick Cycle Carousel
11 B U2 -Interscope #1 WIBX,WFBZ
Elevation
6 9 DAVE MATTHEWS BAND - RCA  #1 KZON
The Space Between
10 10 TANTRIC - Maverick #1 WFENX WNFZ

#1 KPNT,WPLA

. — 12 TOMB RAIDER OST - Elektra/EEG box office SMASH!

12 13 DEPECHE MODE - Reprise #1 KKMR,WBER
Dream On

15 |14 INCUBUS - Immortal/Epic #1 WEDG WZPC
Drive

9 15 TRAIN - Aware/Columbia/CRG #1 KENZWHTG

itol Q101,89X Add
| Might Be Wrong,Knives Out
16 17 THE CULT - Lava/Atlantic/AG WRAX Add

WBCN,KEDJ Add

14 | 19  LIMP BIZKIT - Flip/Interscope #1 WXEG

[~ 2fi  SUGAR RAY - Lava/Atlantic/AG ~ over 100k sales

: 18 21 COLDPLAY - Nettwerk/Capitol KKMR Add

| 19 22 GODSMACK - Republic/Universal  OzzFest

:;4 22 | 23 DISTURBED - Giant/Reprise WXRKWWDX Add

4 Down With The Sickness
24 24 STABBING WESTWARD - Koch  playing Weenie Roast

#1 debut in UK

nation of airplay and sales

=t g PR ]
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"Control” (Flawless/Geffen)

“Extra Ordinary” (Beyond)
"Giving In” (Arista)
“Poison Well"” (Maverick)

"Sometimes | Wanna Die”  (Tommy Boy)
“Clint Eastwood” (Virgin)

post toasted

BY IVANA B. ADORED

SING: Last Friday was an evening of Epic distinction, especially after a day that couldn’t
have sucked worse. | heard some noise about a basketball championship, but I'm sorry,
the Lakers had to take a back seat to Phantom Planet and Travis. For days we'd been
hearing rumors that Travis might be playing a “secret” show in LA., but the venues kept
falling through. I kept pushing for the Knitting Factory—not only do | love the room, but
one of my absolute favorite bands, Chamber Strings, were scheduled to play that night,
and adding Travis to the bill guaranteed | could see them both. All day, | kept calling
Jacqueline Saturn’s cell phone to add names to the guest list: Rich Wall & Ryan Patrick
from WEDG; Carly Brown & Jason Brown from WPGU; Jay Herron

Jamie Cooley, Christine "Banjo Alert” Fung from KROQ; Oedipus, Tara,
Lev, Tim Schiavelli—who am | forgetting? OK, just put me on the guest
list “plus party.” Who knew that this party would turn out to include my
Hanson friends, assorted label geeks who love Travis as though they
were their own, LA. celebrities (including one NME.com referred to as

“Hollywood hunk Jason Schwartzman”) and the members of

from 99X; Chris Muckley, Lisa & Gene from KROQ; Lynn Barstow,

* PETE YORN: Phantom Planet, fresh from their triumphant sold-out show at the
" Time To Join The  Roxy? Fromthe opening notes of “Sing, " Fran had us all rapt, and | only
~ "Chain,” Gang. hope everybody in the room appreciated how extraordinary a moment

this truly was. During "Side,” someone tapped me on the shoulder. |
swiveled around, coming face-to-face with a handsome stranger who said, “This song is
a smash!” Wait! Who are you? | counted three Hansons on either side of me, so it wasn't
one of them, but then | realized it was svelte Phil Manning, the ghost of friendships past.
Even apparitions appreciate a hit tune, | guess. After the show, Jacqueline and Jo pushed
me through the phalanx of lollipop-shaped actresses trying to meet Travis. As | stood in
front of Fran, | was actually at a loss for words to express how his music makes the rest of
it (conventions, where we clamor for the attention of apathetic radio programmers) worth
every aggravating second. | could drown out the cacophony of the “business” and just
cherish the music. | wouldn't have traded places with anyone that night, not even Kobe
or Shaq..... Travis fans have spoken—"The Invisible Band" is likely to sell over 40,000 this
week! The album also debuted at #1 in the UK, selling over 200,000 first-week. We've
already heard “Sing" three times today on KROQ—wonder how big the album is going
to be in L.A? Atlanta sales should also be strong since 99X have always supported the
band (coincidentally, Leslie Fram just called to tell me she ran into Travis at the mall.
Shopr)mg and Travis in the same breath...sigh). After we shared our Travis stories, | had
totell Leslie about the Pete Yorn show at the Roxy last Thursday night. EVERYBODY was
there: Nic Harcourt, Alan Smith, Nancy Stevens, the lovely and charming Jamie Cooley,
the créme de la créme of the APM format, bon vivants Oedipus and Kingston, Kevin
Weatherly (who should've been wearing a halo after raising $200k for Lifebeat that morn-
ing), Gene & Lisa and all of our Columbia friends. Nan, Christine and Ted were frantical-
ly running around, trying to find a way to sneak in the masses yearning to see Pete. Now
you understand why MTV2 is playing the video for “Life On A Chain” in “hand-picked”
rotation (over 40 plays/week). You “get” what differentiates Pete Yorn from most of the
artists you're playing. You know why his live performance convinced 99X and WPLY to
champion " LrF On A Chain." Savor that feeling by adding the record. At this point, it's
not a matter of “if,” it's a matter of "when"..... One of the biggest dilemmas of the week
was how to be in 12 places at once. Unfortunately, some of the shows | most wanted to
see (Webb Brothers/Doves, Ours/Powderfinger, Tricky) were sacrificed, due to timing
and traffic. | managed to avoid the convention, except for the last two minutes of the
“Rate-A-Record” panel, which at least allowed me tﬁe opportunity to say hi to Dave
Navarro—so I'd say | had a phenomenally successful convention! Dave's album hits stores
today and the entire PoMo panel is playing “Rexall,” except for one station. I'd single
them out, except they added Radiohead's “Knives Out” this week, making it difficult to
get too mad at them. Difficult, but not impossible, Murray.... | may have gotten a bit car-
ried away about Travis and Pete Yorn, so now | will give you the Reader's Digest abridged
version of the week's highlights: blink-182's new album sold 400k this week, resulting in
a#1 debut on both the PoMo chart and the sales chart. Jeff Sodikoff and Shannah Miller
ruled this week with Arista’s Adema, icluding @101, KITS, KNDD, KEDJ, KFMA, WPBZ,
CIMX, WNFZ, WXSR and a slew of others. The other huge new buzz record of the week
was Insolence’s “Poison Well” on Maverick. Gaby landed 16 big ones, including WXDX,
KITS, KNDD, WFNX, WROX, WAQZ and more. Stereomud’s “Pain” hurts so good at
WPLA, KMYZ, WCYY, WRZK, KAHA and every other station with a pulse. Alien Ant
Farm’s “Smooth Criminal” is a MONSTER, but that doesn't mean you should overlook the
ever-so-happening JimmyEatWorld song, "Bleed American.” Ditto for Ours'
"Sometimes,” especially as the band embarks on the upcoming MTV2 Tour. We were
going to chide you mercilessly for not playing the Gorillaz' “Clint Eastwood,” but then
you added it this week (“you” being KNDD, WPBZ, WROX, KNRK, CIMX, WXDX, WNZE,
KFTE, WWDX, X96 and WIXO). If you're searching for hit records that will help your
cume, look no further than Moke’s "My Degeneration.” As of next week, Scapegoat
Wax's genius video for “Aisle 10" will be upped to 45 spins/week on MTV2. We're
installing a DSS in our office immediately!.... SONG TO HEAR: American Hi-Fi's "Another
Perfect Day"..... PEOPLE TO WATCH: LeeAnne Callahan, Lorraine Caruso (especially
with Tool and 311 at #1 and #2 phones Rob Weldon Tick and Suzie Dunn.
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artist

STAIND

It's Been Awhile
WEEZER

Hash Pipe
BLINK-182
The Rock Show
TOOL

Schism

LINKIN PARK
Crawling
STONE TEMPLE PILOTS
Days Of The Week
SALIVA

Your Disease

SUM 41

Fat Lip

INCUBUS

Drive

TANTRIC

Breakdown

U2

Elevation

311

You Wouldn’t Believe
DEPECHE MODE

Dream On

DAVE MATTHEWS BAND
The Space Between
LIMP BIZKIT

My Way

STAIND

Outside

TRAIN

Drops Of Jupiter
AMERICAN HI-FI
Flavor Of The Weak
NINE INCH NAILS
Deep

CAKE

Short Skirt/Long Jacket

label

Flip/Elektra/EEG

Geffen

MCA

Volcano

Warner Bros.

Atlantic/AG

Island/IDJ

Island/IDJ

Immortal/Epic

Maverick

Interscope

Volcano

Reprise

RCA

Flip/Interscope

Flip/Elektra/EEG

Aware/Col/CRG

Island/IDJ

Elektra/EEG

Columbia/CRG

= THE CRYSTAL METHOD »
q m “Name Of The Game” - Outpost/Geffen

’ BUILT TO SPILL e “Strange” - Warner Bros.

upcoming new releases

GOING FOR ADDS L.25
ADEMA « "Giving In" - Arista

AMERICAN HI-Fl » “Another Perfect Day” - Island/IDJ

l CRAZY TOWN ¢ "Toxic” - Columbia/CRG

ECONOLINE CRUSH »
“You Don’t Know What It’s Like” - Restless

MELISSA ETHERIDGE »
"l Want To Be In Love” - lsland/IDJ

GOOD CHARLOTTE » “Festival Song” - Epic
MOKE ¢ "My Degeneration” - Ultimatum/Artemis
MUDVAYNE ¢ “Death Blooms” - Epic

IKE REILLY » “Last Time" - Republic/Universal

THE VERVE PIPE ¢ "Never Let You Down” - RCA

GOING FOR ADDS 7.2

RADIOHEAD ¢ "Knives Out” - Capitol

STROKE 9 ¢ “Kick Some Ass” (Jay & Silent
Bob Strike Back OST)" - Cherry/Universal

GOING FOR ADDS 7.9
HANDSOME DEVIL ¢ “Makin’ Money” - Dirty Martini/RCA

R ) PERRY FARRELL © “Song Yet To Be Sung”
% § - Virgin

4l

LIMP BIZKIT ¢ “Boiler” - Flip/Interscope

POWERMAN 5000 ¢ “Bombshell”
- DreamWorks

RAMMSTEIN ¢ “Sonne” - Motor/Republic/Universal
SYSTEMATIC e "Deep Colors Bleed” - TMC/Elektra/EEG

TRAIN » "Respect” - Aware/Columbia/CRG

e-mail new release info to ivanageekdaol.com
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WKRL / ABBIE /
BRIDGEPORT, NY
Linkin Park

Tool

Blink - 182

Union Underground
Sum 41

WWCD / ANDY DAVIS /
COLUMBUS

311

Gorillaz

Pete Yorn

Cake

Radiohead

CIMX / MURRAY BROOKSHAW /
VINCE /MATT / DETROIT

D12

311

Tool

Bliss 66

Staind

KRBR / KYLE KAINE /
DULUTH, MN
Drowning Pool
Disturbed

Pete

Tool

Static-X

! KNRQ / STU ALLEN /
EUGENE, OR
Alien Ant Farm
. Tool
311
Staind
Weezer

WJIBX / JOHN ROZZ /
LANCE HALE / FT. MEYERS
Jesus Gun

311

Linkin Park

Weezer

Sum 41

LENNY DlANA APD/MD/WXDX Pittsburgh, PA

Everyone knows that you can count on WXDX's Lenny Diana for being on the cutting edge. Even though he still uses the

"whasssup” catch phrase! He'll be one of the first to tell you about the finest baby bands that have experienced success.
(You certainly don't have to look far with the recent addition of Flickerstick's “Coke"!) This has been the case for the early
airplay of songs like Kid Rock’s “| Am The Bullgod,” Stroke 9's “Little Black Backpack” and Joe 90's “Drive.” A true music
lover, Lenny now has a four-hour Sunday night Specialty show to fill with all his latest finds. Here you can already discover
Stroke 9's latest, "Kick Some Ass” (which will make its way into regular rotation this week), Seven Channels “Breathe,"”
Airbus' “This Moment” and The Crystal Method's “Name Of The Game.” Others that Lenny picks to click include
Insolence’s “Poison Well,” Tantric’s “Morning” and Darwin's Waiting Room's “Feel So Stupid.”

KAHA / ROWDY WALKER /
SAGE WALKER / HONOLULU
Alien Ant Farm

Fuel

Static-X

Linkin Park

Gorillaz

KPOI / NIKKI BASQUE /
HONOLULUY, HI

Weezer

31

Stone Temple Pilots

Tool

Dislocated Styles

KTBZ / SCOTT ROBISON /
HOUSTON

Weezer

Staind

Linkin Park

Poe

American Hi-Fi

WNFZ / DAN BOZYK / BONER /
KNOXVILLE, TN

Drowning Pool

Staind

Tool

Weezer

3N

KFTE / ROB SUMMERS /

SCOTT PERRIN / LAFAYETTE, LA
Alien Ant Farm

Tool

311

Rehab

Sum 41

KCRW / NIC HARCOURT /
LOS ANGELES

Mint Royale

Zero 7

Chemical Brothers

George Sarah

Rufus Wainwright

KROQ / KEVIN WEATHERLY /
GENE / LISA / LOS ANGELES
31

Linkin Park

Blink - 182

Gorillaz

Pennywise

WXRK / STEVE KINGSTON /
JOHN / MIKE / NEW YORK
Tool

3N

Stone Temple Pilots

Staind

Sum 41

KQRX / MICHAEL MOBLEY /
ODESSA, TX

Tool

Linkin Park

Staind

Weezer

Blink - 182

WBER / ANDREW CHINNICI /
JOEY GUISTO / PENFIELD
Radiohead

Weezer

Moloko

Coldplay

Dido

WBRU / TIM SCHIAVELLI /
A. SHAPIRO / PROVIDENCE
Weezer

Blink - 182

Tool

311

Staind

X96 / MIKE SUMMERS /
TODD NUKEM / PROVO, UT
311

Blink - 182

Staind

Alien Ant Farm

Sum 41
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KCXX / KELLI CLUQUE /

JOHN / DARYL / RIVERSIDE, CA
Tool

Alien Ant Farm

Linkin Park

311

Weezer

KCNL / GREG STEVENS /

SARAH / PAT / SAN FRANCISCO
Weezer

Blink - 182

Radiohead

Poe

Scapegoat Wax

KFMA / JOHN MICHAEL /
MARC YOUNG / TUCSON
Tool

Disturbed

311

Cake

The Crystal Method

KMYZ / LYNN BARSTOW /
RAYDOG / TULSA, OK
Alien Ant Farm

Mudvayne

Disturbed

Linkin Park

Weezer

WHFS / ROBERT / BOB / PAT /
WASHINGTON D.C.

Tool

Sum 41

Weezer

Staind

311

WSFM / CHRIS SCHARF /
WILMINGTON, NC

311

Rehab

Tool

Pete Yorn

Staind
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top 2l retail

lu tw artist- label

1 RADIOHEAD
Amnesiac
2 2 WEEZER
oz Weezer

— 3 TRAVIS
The Invisible Band
3 4 TOOL
T Lateralus
5 5 AIR
10,000 HZ Legend
6 6 STAIND
Break The Cycle

| — I BLINK-182

Take Off Your Pants And Jacket
6 8 LUCINDA WILLIAMS
Essence

‘ 7 9 MOULIN ROGUE OST

Various Artists

1 9 10 THECULT

) Beyond Good And Evil
g8 1 RUFUS WAINWRIGHT

Poses
- 10 12  STATIC-X
: Machine
— %3 DAFT PUNK
Discovery

— 14  MICHAEL FRANTI & SPEARHEAD Six Degrees

i Sometimes
12 15 SIGUR ROS
/0 Agaetis Byrjun
— 16 STEREO MC's
Deep Down And Dirty
15 17 suma
i All Killer No Filler
' — 1<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>