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e on the look out for...

whitney houston

refurning with her
explosive new smash single

“whatchulookinat”

taken from her highly anticipated new release,
in-stores september 2002

impacting all formats august 5th

Produced by Bobby Brown & Muhammad 2G for Black Angel Productions » Executive Producer: Antonio “LA” Reid
Album Producers: Bobby Brown & Whitney Houston * Management: Nippy. Inc. ,L/;@ / James Lassiter for Overbrook Entertainment

' m www.whitneyhouston.com www.arista.com
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THIELEN ALRIGHT

t’s a perilous time to be the CEO of a media conglom. Following

the exits of Vivendi-Universal’s Messier and AOLTW's Pittman

comes the ouster of Bertelsmann’s Dr. Thomas Middelhoff, who
has been succeeded by 17-year Giitersloh veteran Dr. Gunter Thie-
len, previously head of Arvato AG, the company’s “print and service
provider.” Too bad the good Doctor didn’t have a prescription to

save him from this debut HITS Contents appearance.
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columbia Records superstar Bruce Springsteen
was born to run away from this HITS Cover
nod marking his new album, The Rising, and
title track single.




OUR PICKS TO BREAK

album: MARIO
track: JUST A FRIEND 2002

Big first-week sales drive #9 Nat'l
debut! Pop adds at WBZZ, WAPE.
Spinning at WDRQ, WKQI, WKSC,
WKEFS, KKRZ, WXXL, WFLZ. #4 at
BET, Top 15 at MTV, including TRL love.
Next single, “Braid My Hair,” impacts
Xover 9/24, w/early spins at WXYV.
In Like Mike film. Regis & Kelly 8/1.
350k shipping. Mgmt: Troy Patterson.

g TRUST COMPANY e GEFFEN/INTERSCOPE

4w

album: THE LONELY POSITION...
track: DOWNFALL

Huge firstweek sales power #10 Nat'l
bow! Top 10 phones at Live 105, WHFS,
99X, Y100, more. Spinning at KROQ,
WXRK, Q101, WHFS, KYSR, WPLY,
many more. MTV Buzzworthy.com,
MTV2. WARPED tour. Korn dates starting
8/9. Rolling Stone in Aug. Launch
Breakout Artist of the Month. 250k
shipped. Mgmt: Jeff Rabhan/The Firm.

THE VINES ¢ CAPITOL

2w 52w S 3w

album: HIGHLY EVOLVED
track: GET FREE

Sales stay strong, radio research improves
quickly. New at KRQC, more. Top 10
spins at PoMo, Top 25 at Rock, with Vines
going around KROQ, WXRK, WPLY,
WHFS, more. MTV Buzzworthy.com,
MTV2 Blowtorch. Headlining tour w/OK
Go through 8/8. letterman 8/19. 350k
shipped. Mgmt: P. Lusty, A. Kelly,
A.Cassall/Winterman/Goldstein.

Q KHIA e DIRTY DOWN/ARTEMIS

w 2 2w

album: THUG MISSES
track: MY NECK, MY BACK

Added at Z100! “Neck” also break-
ing info WIHT, KXXM, WXSS, more.
Big at Pop KKRZ, Xover love at Hot
97, WBTS. Nobody Misses the fact
that sales are still strong and build-
ing, with 400k shipped. On BET,
MTV. VH1 Hip Hop & Sex still airing.
Target promotion with Launch, July-
Aug. Mgmt: N/A.

e CHOSEN BY THE HITS EDITORIAL BOARD

ALL | HAVE
WHY DON'T WE FALL...

album:
track:

Soul diva’s LP streeting at presstime,
with 300k shipping. New at Rhythm/
Xovers KQKS, KZZP, KSPW, WPKEF.
Top 5 requests at WERQ, KXJM,
KBMB. Top 5 research at KKBT,
WWPR, KMEL, more. “Fall” lifted to
MTV Buzzworthy.com. #5 at BET
Rated Next, Top 10 at 106 & Park.
Management: Ed Holmes Mgmt.

0 N.E.R.D. * VIRGIN

album: IN SEARCH OF...
track: ROCK STAR

Sales and retail just keep growing!
In at retail, with almost 370K shipped.
Upped at WPLA and KRBZ. Playin’ in
the majors at WXRK, WFNX, Q101,
WPLY. Phones makin’ some noise at
WPBZ, 99X. Video at MTV, MTV2.
Sprite Liquid Mix tour w/Jay-Z,
Hoobastank kicks off 8/20 through
Sept. Mgmt: Rob Walker/Startrak Ent.

® SIRE/REPRISE/BH/EPITAPH

album: VENI VIDI VICIOUS
track: HATE TO SAY | TOLD...

Buzz band contfinues to thrivel Added at
WAAF, KCNL, spinning at KROQ, 99X,
Q101, WXRK, WFNX, WHFS, WPLY,
many more. “MTV2 Award” VMA nom.
MV  Buzzworthy.com, B Rofation. On
MTV2. Track on Tony Hawk video game.
Rolling Stone, Teen People in Aug. AP fea-
ture upcoming. Music Choice Concert
Series in Sept. 250k shipped. Mgmt: N/A.

ad

@ THE WHITE STRIPES © THIRD MAN/V?2

album: WHITE BLOOD CELLS
track: DEAD LEAVES...

Breaking new “Ground” as second
track explodes at radio. Up at KROQ,
99X, CIMX. Big at Live 105, WMRQ,
WXRK, WSUN. Whitehot at indies.
MTV, MTV2 spin “Girl.” VMA nom
for M. Gondry vid. “Leaves” vid set
for major MTV preem. Shipping over
390k. Vanity Fair music issue. Mgmt:
Arthur P. Dottweiler Inc.
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OUR PICKS TO BREAK

A RUSH OF BLOOD...
IN MY PLACE

album:
track:

Multiformat radio explosion takes “Place”!
Next KZPT, WRVE, KMTT, more. KROQ,
WXRK, Q101, 99X lead spins. Top 25 at
PoMo and Hot AC, Top 10 at APM. On
at MTV, MTV2, VH1. MTV 28$Bill airs live
8/2. LP streets 8/27, shipping 500k.
Lletterman 8/22. Stateside tour 9/2-9/23.
Launch Artist of the Month. Management:
Dave Holmes/Nettwerk Mgmt.

HOLLYWOOD

album: INTO YOUR HEAD
track: OUT OF MY HEART...

Added at MTV, TRL premiere at presstime!
“Heart” flutters at Hot AC outlets WTSS,
KLSY. Top 40 closed out. Up at KRSK, KKPN,
WXKS and WAPE. Spinning at KIS, Q100,
KBKS, KZHT and WXKS. Teen Choice
Awards. Preorder campaign w/B'Buy and
Launch. Regis & Kelly 8/15. Shipping over
400k; LP streets 8/27. Management. Diane
Young, Daytime Entertainment.

KNOC-TURN'AL ¢ LA CONFIDENTIAL/ELEKTRA/EEG

11w 11 2w 14 3w
album: L.A. CONFIDENTIAL...

track: MUZIK

MinHP sireefing at presstime, with 77k
shipped. KUUU, KPWR, others alive with
sound of “Muzik.” Video shot in LA, tied
to upcoming movie The Transporter.
Some radio dates through end of this
month. Kilborn 8/9. Teen People “Ones
to Watch,” Source, Flaunt Aug.-Sept.
Good reviews in LA. Times, USA Today.
Mgmt: Chevion/L.A. Confidential.

album: THE FALLOUT

track: DENY

Added at KQXR and KDKB! “Deny” is
high on the list at LIVE105, 99X, WBCN
aond KDGE. Up, up and away as spins
increase at WMRQ, KTBZ, 99X, UVE105,
WBRU, KZON. On MTV, MTV2. Nokia
nat'l spot airs in 2 weeks f/“Wasting m
Time” & “Deny.” 880k+ 800k+ shipped.
Rock Hall perf in Aug. Management:
Bryan Coleman, Union Entertainment.

'HITS Auguist 2,2002

e CHOSEN BY THE HITS EDITORIAL BOARD

ELVIS 30 #1’S
A LITTLE LESS CONVERSATION

album:
track:

Promising new artist proves “less” is more,
with Most Added honors at Hot AC! New at
KBIG, WKIE, KDMX, WXRV, KFMB, more.
Upped at KZZU, WKRQ, WFMEF, KRBU. Big
at KRSK, KUC, WKTU, KIIS, KPLZ. MTV
Buzzworthy.com. Major network special
plonned for Dec. Mobile Graceland bus
tour. Shipping platinum-plus. Tour TBA.
Management: Col. Tom Parker.

DAYBREAKER
CONCRETE SKY

Streeting at presstime, shipping 100k+.
Top 10 at APM. New at WBOS, KCTY,
KAEP, with “Concrete” in the mix at WXRT,
KMTT, KGSR. Impacting Hot and Modern
in Aug. On MTV2. National tour through
8/22. Just did NYC's SummerStage,
Conan, CBS Early Show. Kilborn 8/22.
RS “Women in Rock” feature in Oct.
Management: Pru Harris/Rough Trade.

album:
track:

FREE ALL ANGELS
BURN BABY BURN

album:
track:

“Baby” on fire! Burnin’ up with an
increase ot WPBZ. Total spin-out at
WIJSE, KDGE, KEDJ, WBRU. Crisp
at MTV2. Free ride at retail, over
60k shipped. Just did Kilborn, host-
ing MTV’s 120 Minutes. Area: 2
tour now, Coldplay tour in Sept.
Management: Stephen Taverner/
Out There Mgmt.

album: DISCLAIMER
track: FINE AGAIN

A “Fine” start for S. African trio’s debut,
with Rock adds at KEGL, KISS, WCCC,
WPBZ. Big phones, callout at WXEG.
New at MTV2. On Ozzfest starting Aug.
10 through end, Europe in Oct. Rolling
Stone “10 Bands to Watch.” P shipping
100k on 8/20 street date, with muﬁiple
“sign people” covers. Management: Jeff
Hanson/JHMP.
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TITLE POWER PERCENT
2W W TW BN TS COMMENT LABEL INDEX CHANGE

DEBUT 1 TOBRY KEITH UNLEASHED DreamWorks Nashville 450254 343.3 -

Controversial ‘Angry American’ song

DEBUT 2 NOW VOL. 10 VARIOUS Epic 86788 275.9

Britney, N Sync, Vanessa Carlton & more

E  newr NELLYVILLE Fo' Reel/Universal 017747  269.6
“Hot In Herre” & “Dilemma” both going

B} DAVE MATTHEWS BAND BUSTED STUFF RCA 68117 227.0 -63%
“Where Are You Going” leads, tour

H =vinem EMINEM SHOW Aftermath/Interscope 493291 195.5 -10%
Press, tour, “Cleaning Out My Closet“now

B3 L wavne 500 DEGREES Cash Money/Universal 060058 133.2 —
“Way Of Life” the hot cut

AVRIL LAVIGNE LET GO Arista 14740 110.8 -3%
“Complicated” now & press, TV

E] RED HOT CHILI PEPPERS BY THE WAY Warner Bros. 48140 895  -39%
“By The Way" from hot LP + tour

El wmario MARIO J Records 20026 82.4 -
“Just A Friend 2002” the hot cut now

K] TRUSTCOMPANY LONELY POSITION OF...  Geffen 493312 81.5 =
Tour, press, “Downfall” hot

EEl sovzu Men FULL CIRCLE Arista 14741 72.4 —
“The Color Of Love” the hot cut

B AsHANTI ASHANTI Murder Inc./IDJ 586830 &5.8 9%
“Happy " everywhere and going

13 TN MISSUNDAZTOOD Arista 14718 63.2 -2%
“Just Like A Pill” now & summer tour

] JosH GroOBAN JOSH GROBAN 143/Reprise 48154 54.7 -26%
Some press, TV, just keeps selling

BB NoRrAH JONES COME AWAY WITH ME Blue Note/Virgin 32088 52.2 +2%
“Don’t Know Why" at radio, tour, press

I8 smves A GANGSTER AND A... Ruff Ryders/Interscope 493339 52.1 -20%
“Good Times” leads

AEROSMITH O, YEAH! ULTIMATE... Columbia/CRG 86700  50.6 -16%
Greatest Hits Package, “Girls of...” new

KB} RV GOTTI PRESENTS... VARIOUS Murder Inc./IDJ 063033 48.9 -28%
F/Ashanti, Ja Rule, "Down 4 U” now

B} counTING cROWS  HARD CANDY Geffen 493356 47.8 -38%
“American Girls” + TV, press, tour

El] KENNY CHESNEY NO SHOES, NO SHIRT...  BNA 67038 469  +15%
“The Good Stuff” hot at Country radio

Bl JOHN MAYER ROOM FOR SQUARES Aware/Columbia/CRG 85293 46.8 -5%
“Your Body Is A Wonderland” now

EZ] MONSTA Jamz VARIOUS Razor & Tie 89053 42.5 —
Next, En Vouge, R. Kelly, D. Child & more

E5] PoiDDY WE INVENTED THE REMIX Bad Boy/Arista 73062  41.6 0%
“I Need A Girl,” Parts 1 & 2 now, press

B SsHERYL cCROW C’'MON, C'MON A&M/Interscope 493260 39.4 7%
“Soak Up The Sun” + tour

B BIG TYMERS HOOD RICH Cash Money/Universal 860997 38.5 +1%

“Still Fly,” from Cash Money camp

6 HITS August 2, 2002



FLOETRYFLUETIC a

Spreadin' the vibe from London to Philly and eyond
The head-bobbin', infectious, feel good groove _f

[ THE MOVEMENT BEGI
On Your Desk Now! @
Going for adds next week 8/6

From the debut aloum FLOETIC

Produced by Darren “Limitless” Henson and Keith “Keshon" Pelzer

Executive Producer: John McClain and Jazzy Jetf Townes
Co-Excutive Producer: J. Erving, Il and Floetry
Management Erving Wonder

www floetry.net
www.dreamworksrecords.com

1
A
2002 SKG Music LLC




DEBUT

46

BEEH

KORN

THE VINES

DIRTY VEGAS
CELINE DION
VANESSA CARLTON
AUSTIN POWERS...
O BROTHER, WHERE ART...
TOTALLY HITS 2002
JIMMY EAT WORLD
KHIA

JACK JOHNSON
LILO & STITCH
SHAKIRA

PAPA ROACH

NEW FOUND GLORY
N.O.R.E.

DARRYL WORLEY
NO DOUBT

CREED

ENRIQUE

SYSTEM OF A DOWN

OUR LADY PEACE

HOOBASTANK

MARC ANTHONY

E-40

TITLE
COMMENT

PERCENT
CHANGE

UNTOUCHABLES Epic 61488

“Thoughtless” + Family Values tour

HIGHLY EVOLVED Capitol 37527
“Get Free” hot & touring

DIRTY VEGAS Capitol 39986

Mitsubishi commercial, “Days Go By”

A NEW DAY HAS COME Epic 86400

“I'm Alive” now

BE NOT NOBODY A&M/Interscope 493307
“Ordinary Day” now

SOUNDTRACK Maverick/Reprise 48310

Record breaking movie, Beyoncé leads

SOUNDTRACK Mercury/IDJ 170069

‘Down From the Mountain’ touring

VARIOUS WSM 78192
Pink, M. Branch, Default, Outkast

JIMMY EAT WORLD DreamWorks 50334

“Sweetness” & “The Middle” now

THUG MISSES Dirty Down/Artemis 751132
“Lick My...” soaring up charts

BRUSHFIRE FAIRYTALES Enjoy/Universal 860994
“Flake"” the cut on MTV2 & VH1

SOUNDTRACK Disney 860734

f/various Elvis Songs, hot Disney movie

LAUNDRY SERVICE Epic 63900

“Objection” next up + tour late summer

LOVEHATETRAGEDY NN/DreamWorks 450223
“She Loves Me Not"” from hot LP

STICKS & STONES Drive-Thru/MCA 112916

“My Friends Over You" now + tour

GRIMEY...GOD'S FAVORITE Def Jam/IDJ 586502
“Nothin’ " features Nas, Kelis, Nelly

| MISS MY FRIEND DreamWorks Nashville 450351

Title cut hot at Country radio, on HeeHaw

ROCK STEADY Interscope 493158
“Underneath It All” now & tour

WEATHERED Wind-Up 13075

“One Last Breath” the cut and tour

ESCAPE Interscope 93148

“Don‘t Turn Off..." now, tour

-14%

-31%

+7%

-6%

+1%

+30%

-12%

-26%

-5%

+4%

-9%

-19%

+3%

-14%

-7%

-15%

-35%

-2%

-10%

-9%

TOXICITY American/Columbia/CRG 62240 24.0 —

“Aerials” the new cut, and on Ozzfest

GRAVITY Columbia/CRG 86585

Touring & “Somewhere Out There” now

HOOBASTANK Island/IDJ 586435
“Crawling In the Dark,” TV, press

MENDED Columbia/CRG 85300

“I've Got You” and summer tour going

GRIT & GRIND Jive 41808

“Automatic” features Fabolous

HITS August 2, 2002
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NEW THIS WEEK: KWWYV - KQ

'\
in stores
| NOW! :
Over 140K
sold first week! AUDIENCE
TOP 10 debut! 20 MILLION |

100°

Heavy Rotation:

KXHT 35x WWBZ 38x
WJWZ 40x WNVZ 30x
WHHH 35x WKYS 31ix

WINH 44x  WJMI  72x \ ‘
KPRR 37x  WEDR 30x M @Iz *ﬂ' ﬁ
KBBT 46x  KRRQ 33X et =

w LLILIIRLLINS

WQHT 25x KNOU 48x 2x 18x ZnE?d,t()st
KMEL S Played Video

500 Degrecez is the follow up-to his Platinum album
Lights Out

PARENTALI o |
A D v I s u R Y ywirn | EXECUTIVE PRODUCERS RONALD & BRYAN WILLIAN
- AVAILABLE. & v 1S
..".‘ EXPLICIT CONTENT l l www cashmoney -irrccordscom  www unncrs(\lrccordscnm s ......
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The follow-up single to her "a

o=
B
Top 40 Rhythm Monitor 7+ |

Top 40 Crossover Monitor 9* '&i
e

#1 multi-format SMASH “Foolish”

Over 900 Pop spins already!

Impacting Mainstream
Radio THIS WEEK!

Early Adds!

WIHT /Washington DC (add) WFLZ/Tampa (10x)
WHYI/Miami (add) KHTS/San Diego (add)
KSLZ/St. Louis (add) WHKST/Pittsburgh (35x)
B94 /Pittsburgh (add) KKRZ/Portland (25x)
WAKS /Cleveland (40x) WKFS/Cincinnati (10x)
KTFM/San Antonio (55x) WXSS/Milwaukee (35x)
KZHT/Salt Lake (15x) WFHN /Providence (15x)
WKZL /Greensboro (10x) WLDI/West Palm (20x)
WEZB,/New Orleans (30x) WZKF /Louisville (35x)
WDKF /Dayton (50x) and many more!

Pop Critical Mass/MediaBase
Callout Debuts #9 overall

#8 selling album in the country
— 2X PLATINUM

-
ADVISORY et
R i — o ®|2 ExpLiciT conTenTl AIUME

murderincrecords.com ashantimusic.net www.parentalguide.org
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Now, Lil Wayne, Mario and TRUSTcompany All Bow in Top 10, but for Toby Keith, It's...

RED, WHITE & GREEN!!!

Super Start

uum:u;

i

TOP VIDEOS

#1 Britney Spears (Maverick/Reprise), #2 Eve (Ruff
Ryders/Interscope), #3 Eminem (Aftermath/interscope), #4
Ashanti (Murder Inc/IDJ), #5 Kylie Minogue (Capitol), #6 Awvril
Lavigne (Arista), #7 Mario (J Records), #8 Beyonce
(Columbia/CRG), #9 Nelly (Fo' Reel/Universal), #10 P. Diddy
(Bad Boy/Arista).

HITS August 2, 2002

e’s mad as hell and ready
to kick some foreign butt.
That’s DreamWorks @

Nashville’s Toby Keith, (
who wears the Stars and Stripes
on his sleeve for the post-Sept. 11
anthem, “Courtesy of the Red,
White and Blue,” which has |
helped catapult his new Unleashed
album into the top spot on this
week’s HITS Top 50.

Virgin Entertainment Group's
Jerry Suarez hit his office spittoon
at 20 paces, then commented:
“Toby Keith has definitely touched a nerve with America, and his
first-week sales reflect it. | can only believe that Springsteen will
see the same kind of profound American groundswell.”

Now Vol. 10, this time out on Epic, was the runner-up, with
Fo’ Reel/Universal’s Nelly, RCA’s Dave Matthews Band and
Aftermath/Interscope’s Eminem rounding out the Top Five.

Cash Money/Universal’s Lil Wayne debuted at #6 and ]
Records’ soul prodigy Mario bowed at #9, while first-week
Geffen rockers and Firm clients TRUSTcompany came in at
#10. Arista’s Avril Lavigne (#7) and WB’s Red Hot Chili
Peppers (#8) completed the Top 10, while Arista’s Boyz 11
Men barely missed that mark, with their initial record for the
label debuting at #11.

Lulled to sleep by this week’s Rerap column, Suarez woke up
long enough to opine: “Lil Wayne had a very solid week,
showing that he’s created a real fan base from his first record.
Mario should be a record that's going to be around for awhile.
TRUSTcompany proves to be another in a long line of suc-
cesses at Geffen/Interscope. And Boyz Il Men show some sur-
prising muscle with their comeback record.”

UMUVD sports five of the Top 10, while L.A. Reid’s Arista
grabs three of the Top 13, with Pink joining Lavigne and
Boyz 11 Men.

Next week, it’s all about the Boss, whose latest Columbia
album will undoubtedly be Rising on the charts. Ako on tap, Heav-
enly/Astralwerks’ Beth Orton, Island/ID]’s Def Leppard, ]
Records’ Lamya, Reprise’s Filter, LAC/Elektra/EEG’s Knoc-
Turn’al and WB's Linkin Park remix album.

Lil Wayne

1



Pic of the Week
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HITS Editor in Chief Leonard J. Beer
(c) is flanked by Artemis’ Daniel
Glass (1) and mega-barrister Fred
Davis, both of whom were honored at
the recent UJA Federation banquet in
New York City. Lenny was not hon-
ored at the event, though he’s in the
running for “Third Loudest Jew in the
Building” laurels at the magazine
again this year. Later, our intrepid
editor paid tribute to his heritage by
quadruple-bogeying a par-three.

Music First m

The adds this week at VH1
are Goo Goo Dolls (WB) and
Nickelback (Roadrunner/IDJ).
Norah Jones (Blue Note/Vir-
gin), Our Lady Peace (Colum-
bia/CRG) and John Mayer
(Aware/Columbia/CRG} are in
Inside Track rotation.

Uo

The first cut from her forth-
coming Twisted Angel non-
Country album is the buzz
song of the week at Top 40
and Adult formats. This up-
tempo killer is exactly what
the marketplace is looking
for from Leann, or from any-
one, for that matter. Coming
off the Top 10 success of
“Can’t Fight the Moonlight,”
Bob Catania & the Curb
promo team are gearing up
for even bigger things to
come. We bet they’ll get it!!!

12

Shaev Puts Up Her Dukes at Virgin

he went from a Blue
Devil to a Virgin in
record time.

Promotion veteran Hilary
Shaev “And A Haircut Two
Bits” has been at work for two
months already (we first report-
ed it on hitsdailydouble.com
back in April), bur it took until
this week for Virgin Records
America to get around to offi-
cially naming her Executive
Vice President Promotion.

The announcement was
made by President/COO Roy
“They Paved Paradise And Put
Up A Parking” Lott and Chair-
man/CEO “Auto” Matt Ser-
letic, to whom she'll report.

In this new, New York-
based post, Shaev will bring
that devotion to her beloved
Duke basketballers to devel-
oping and implementing pro-
motion strategies for all label
artists, and to recording a hip-
hop album with Blue Devil
superstar Jay Williams.

Shaev was previously Exec-
utive Vice President Promo-
tion for Epic Records, begin-
ning in 1993 as VP Pop and

Video Promotion for 550
Music. Shaev rose to Sr. VP
in 1997, and was instrumental
in breaking such artists as
Celine Dion, Jennifer Lopez,
Shakira, Ginuwine and
Incubus. She also taught
Dion’s husband Rene Angeli
everything he knows about
betting on college basketball.

Prior to that, she was Sr.
Director of Alternative and
Video Promotion for EMI
Records Group, worked at
SBK Records and CBS
Records and is the only label
promo executive who can cor-
rectly spell Duke coach Mike
Krzyzewski's last name.

Said Shaev: “I am proud
and excited to be joining Matt
and Roy at Virgin Records. At
a time of reinvention in the
music industry, it is thrilling to
be part of a team whose musi-
cal vision, team spirit and
sense of focus will lead us to
greatness...just like my
beloved Duke Blue Devils,
naturally. I thank them for the
opportunity and look forward
to working with an incredible

roster of artists. By the way,
how do you like my official
Grant Hill jersey?”

Lott and Serletic raised
their voices in two-part har-
mony to add: “Hilary is a
record executive second to
none. She is an exceptional
strategist, outstanding team
builder and passionate sup-
porter of artists. Her expertise
is one of the fundamental
strengths of the ‘new’ Virgin.
We are fortunate and proud
for Hilary to call Virgin home.
But we draw the line at
renaming the label Mike
Dunleavy Records.”

HITS August 2, 2002
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The Boss Is Back

“Come on up for the rising/
Come on up, lay your hands in
mine.”

Bruce Springsteen fans
have been waiting a long time
for the Boss to reunite with the
E-Street Band on a studio
album (though they toured
together in 2000).

This week, their prayers were
answered. The Rising (Col-
umbia), which hit stores on
Tuesday (7/30), is the 52-year-
old Springsteen’s first album
with his fabled band since Bom
in the USA back in 1984, when
the group was playing stadiums
and topping the charts.

Plenty has changed in the
music biz since then, but, as
always, Springsteen is more con-
cerned with events in the world
at large. Produced by Brendan
O’Brien (Pearl Jam, STP,
Train), the set includes 14 new
songs, many of them written in
response to events of Sept. 11,
in addition to another version of
“My City of Ruins,” which
Bruce played at last year's Amer-
ica: A Tribute to Heroes telethon
and was subsequently included
on the album of the event.

Said label Chairman Don
Ienner: “In a time when truth
in artistry is sorely lacking,
Bruce Springsteen has given us
an album of incredible depth
and one that powerfully articu-
lates our collective range of
emotions that have been so
magnified this past year.”

Exec. VP Promotion Charlie
Walk added: “We accomplished
our goals, getting the record on
everything from Adult PoMo
and Hot Adult to Top 40 and
Active Rock, with a listening
audience from 12-54. Combined
with an explosive TV campaign,
that has really done the trick.”

Among the promotion/mar-
keting initiatives:

B AOL Music “First Listen” pro-
gram debuted four tracks from
the album on four consecutive
Mondays, starting June 24 with
the title track (and first single),
followed by “Lonesome Day”

HITS August 2, 2002

(7/8), “Into the Fire” (7/15) and
“Mary’s Place” (7/22).
B Bruce and the band per-
formed live from Asbury Park’s
Convention Hall on NBC'’s
Today show the morning of
release. The entire program was
broadcast from the boardwalk,
with Katie Couric and Matt
Lauer hosting a tour of Spring-
steen’s adopted hometown.
B Bruce appeared that same
night on ABC's Nightline and
Up Close, which aired a two-
part interview. He also performs
on The Late Show With David
Letterman Thursday and Friday
nights (8/1-2).
B The Boss will perform on this
year's MTV Video Music
Awards (8/29) and is slated for
Saturday Night Live (10/5).
Bl A year-long tour with the
band starts Aug. 7 at the Conti-
nental Airlines Arena in NJ and
will continue into 2003 with
dates in Australia and Europe
before finishing up next summer
in the U.S.
B More than 25 years after
appearing on the covers of both
Time and Newsweek, Bruce
graces this week's Time and
Rolling Stone.
B Limited-edition version of
CD includes a hardcover 40-
page, full-color booklet with
photos and handwritten lyrics.
Concluded lenner: “Bruce has
risen to the occasion—no pun
intended—by doing what he
does best: performing and com-
municating, sharing his enthusi-
asm for the music and his belief
in its power to heal. He did his
job and now we, along with
management, are doing ours.”

H
A Blatant Rip-off of a Good Magazine
L ST

WHAT WEASELS ARE WEASELING ABOUT THIS WEEK

1 BOLTW: You've got agita! Once-mighty media conglom
sees stock sink below $10 as SEC sniffs the books.

2 VIVENDI: So much for /e synergie. Un-Fourtou-nately,
the board members aren’t Universal-ly into keeping media
holdings. Are they ready to say goodbye to Hollywood?

3 JORDAN SCHUR: TRUST Kwatman and Geffen Prez
to come with a Schur thing, as the Top 10 bow of their latest joint
effort puts new band in good company with Limp, Staind, Puddle.

4 BRUCE SPRNGSTEEN: Hey, who's that guy with
Silvio from The Sopranos and Max from Conan? Donnie hopes
adult market's rising tide will lift The Rising.

5 IRVING ARZOF'T": He's everywhere you want to be—
like in his mansion calculating his take from the Eagles’
upcoming tour. The Poison Dwart is still a Giant in this biz.

6 MARIO: Teen Urban discovery another triumph for Clive’s
Jteam, as “Just a Friend” influences people with #9 debut.

7 VAN TOFFLER: VMA stands for “Van Mounts Assault,”
as MTV Prexy once again pulls ot all the stops for awards fete.
Let the sucking-up begin—or are our tickets already in the mail?

8 THE LENNY & BILL SHOW: With their good ol’
pal Randy Michaels moved out of radio, how will the Kentucky
connection’s tollbooth collections be affected?

9 KEVIN MURRAY: It took him far less than seven years
to grab the spotlight in the Cali Senate—and lay the groundwork
for a reentry into showbiz? Wonder who his agent is.

10 THOMAS MIDDELHOYKF": Bye-bye, Bertie... Herr
Doktor is out. Germans give their leader das boot.

LAUNCH

[ MOST PLAYED .

#1 Ashanti (Murder Inc/IDJ), #2 Nelly (Fo' Reel/Universal), #3 Ja
Rule (Murder Inc/IDJ), #4 Eminem (Aftermath/Interscope), #4
Eve (Ruff Ryders/Interscope), #5 Red Hot Chili Peppers (WB)
#6 Chad Kroeger/Josey Scott (Col/RR/IDJ/SMS), #7 Eminem
(Aftermath/Interscope), #8 Cam'ron (Roc-a-Fella/IDJ), #9 Big
Tymers (CM/Universal) and Brandy (Atlantic/Atl G).

13



7S rd
VH1 Gets Graden-ized

iza Minnelli and David

Gest, prison bands, one-hit
wonders and a satirical website
are among the subjects of the
programming slate put together
for VH1 by new President of
Entertainment Brian Graden
and GM Christina Norman.

“VH1 is one of the
strongest brands on TV and
[in] music, and our next gener-
ation of programs will move
the brand forward by expand-
ing our voice,” said Graden.

Added Norman: “We've
created the kind of program-
ming that celebrates pop cul-
ture right now, in the
moment, while bonding us to
our past as well.”

Among the new series are:
B Liza and David: The latest
reality series, set to premiere
in October, offers a “personal
and private look” at celebri-
ties, following the newlyweds
as they host intimate weekly
dinner parties with an eclectic
mix of celebrity friends.
B | Love the '80s: This hugely
popular BBC series looks back
at the decade year-by-year. Set
to premiere Dec. 9-13.
B Music Behind Bars: Docu-
mentary series featuring true
stories of bands formed in

prison, from Oscar-winning pro-
ducer Arnold Shapiro (Scared
Straight). Debuts Nov. 1.

B Rock the House: A half-
hour weekly reality series from
Immortal’s Happy Walters
and video director Marcos
Siega showcasing rock artists
paying surprise visits to fans.
Premieres in October.

B One Hit Wonders: This
weekly half-hour series, which
looks back at four ephemeral
pop hits, is hosted by William
Shatner. Debuted July 29.

B Camp Chaos: Based on the
website CampChaos.com, this
weekly half-hour animated
sketch-comedy series skewers
pop musicians, pop icons,
divas, music TV networks and
personalities, events in music
industry lore and more. Pre-
miere date TBA.

AT R'HEAD

\AZK ME
| AwOUT
| GARJITS

v

THiS CARTOON iS PLANE iDiQTiC.

Check hitsdailydouble.com for an animated version of this cartoon.

OVIE SGOR

“Vee haff had gut times, und vee haff had not-so-gut times,” remarked ex-
Bertelsmann chief Thomas Middelhoff to former colleagues
Michael Smellie, Bob Jamieson and Rolf Schmid?-
Holtz at his going-away porty. “But | regret zat | had only one hand free vith
vitch to grope young Aguilera. Zat little vixen really schteamed my
bratwurst, jo? | hope zie Napschter destroys you all.” Said Jamieson after-
ward, “I never liked the way that guy dressed.”

14

Weekend Per Screen Total Sound
Title Gross  Average Gross Track
1 GOLDMEMBER 715m 19,790  75.0m  Maverick/WB
2 ROAD TO PERDITION 11.0m 4889  65.6m Universal
3 STUARTLITTLE2  10.7m 3260  34.8m Sony Soundtrax
4 MEN IN BLACK 11 8.7m 2456 173.6m Col/CRG
5 K-19 7.3m 2580  25.0m Hollywood
6 COUNTRY BEARS 5.2m 2037 5.2m Disney
7 MR. DEEDS 4.2m 1819  116.1m RCA
8 REIGN OF FIRE 3.3m 1646  36.3m Varese
9 MINORITY REPORT  3.1m 2289 123.3m  DreamWorks
10 GREEK WEDDING 3.0m 5272 35.4m Sony Soundtrax
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Viva La Marketshare

S ince we last looked at the
year-to-date marketshare
numbers, Universal Music

Sony grabs the third label-
group slot, squeaking by
Warner Music Group by one

Group has broken
the 30% barrier,
posting a new high [F21}
of 30.7% through [ERY
the third week in
July. This brings the [
biggest of the Big [+

Five within three
points of owning
one-third of the

TOP 10 LABELS

LABEL GROUPS

tenth with 15.7%.
| Fifth-place EMI im-
| proves to 8.4%.
Label-wise, Inter-
1| scope Geffen A&GM
»| tops Island Def Jam,
"1 thanks to Eminem's
74| #1 YTD album. Sec-
ond-place 1D], mean-

while, bests #3 Col-

U.S. market. umbia by 2.1 points.

Led by four of the Columbia and
Top Five best-selling 24| Epic both remain
albums of the year so w4 strong, their biggest
far—Eminem (In- year-to-date sellers
terscope), Now 9 [IE coming from Nas,
(UME), O Brother (Lost System of a Down and John

Highway) and Ashanti (Mur-
der Inc./Def Jam)—UMG
outpaces second-place BMG
by more than 13%. BMG has
the #2 year-to-date album in
Alan Jackson’s Drive (Arista
Nashville).

Mayer (Columbia) and
Celine Dion, Shakira and
Jennifer Lopez (Epic).
Warner Bros. rounds out the
label Top Five, thanks to
Linkin Park, Josh Groban
and Enya.

Knoc-Turn’Al “E" Mission

Elektra hip-hop sensation Knoc-Turn’Al basks in the knowledge that
the folks at his label really understand what he's all about—especially SVP
Promo Dennis Reese, who, after listening to a series of instructional fapes
in his car, has learned how to say “in the hay-ouse” and “off the heezy” without
swallowing his tongue. Seen thinking AOLTW stock is definitely on the way
back up are (I-r) SVP Urban Promo Richard Nash, Sr. Dir. Mkig. Al
Branch, Chairman/(EO Sylvia Rhone, L.A. Confidential’s
Big D, Knoc-Turn’Al, Reese and FVP ASR Merlin Bobb.

Who's Got What On This Week's Album Chart
Units The Top 50 Albums O! The Yecn- 'l‘o Date
LABEL (m THOUSANDS) : TOP 10 TOP 20 TOP 50 Units
UNIVERSAL 1666.8 1,3 12,1624, 25, 30| | |-ABEL o By TOP 10 7020 TOP 50
(TOTAL:23) 5,6 18,19:32,34, 36| | [UNIVERSAL 26150.3. 1,3 :11,12:25, 34,39
10 37, 39, 40| | |(TOTAL: 19) . 4,5 14,1540, 44, 45
‘ 41, 42, 43 616,18 48
. 45,48 : : F 20
BMG 7349 4,7:i11, 13222, 23, 44| | |BMG 213623-7§ 2,8 10i22,26,30
(TOTAL: 10) P 9i 20 50| | |(TOTAL: 12) : ‘ £17,19,31, 33, 37
; S
SONY 549.0 2 172,269 | |[WARNER : 82212 o 232427
(TOTAL: 9) 38, 46, 47| | |[MUSIC GRP : f : 132,41, 42
s 5 49| | |TOTAL:10) ! 43,47, 49
WARNER  211.3 8  14: 31,33 | B
MUSIC GRP | L | -
(TOTAL: 4) f ; SONY 77415 7. 13:21,28,29
EMI 127.1 15; 27,28|| [(TOTAL:7) ' f : 35,38
(TOTAL: 3) :
INDIE 32.1 35| | [EMI . 1193.0 36, 50
(TOTAL: 1) (TOTAL: 2) :
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* Splender - Save It For Later - I LOVE THE RECORD, THE SPLENDER SOUND IS BACK”

- Dave Morales KHKS
" They have delivered a song that I can't get out of my CD player... Save it for Later is Star Music!”

-JR Ammons, Asst. PD, Star 94
* Cool sound, great hook with good balance potential between the modern and extreme rock

records!” - Jay Shannon/KHFI
" Clearly this band has the ability to connect with females...and will!”

- Chris Edge, WDGC/Raleigh
“ Splender did well for us with “I Think God Can Explain”. With strong research, better not
" Save This One For Later”. This will be the single that breaks Splender.” - Jon E Quest / WCIL-FM

“It's refreshing to see a band like Splender back at radio...this is a band that deserves a real shot...
and this is just the right song to get them it!” - Gregg “Race” - Thomas, PD, WBBO

Modern AC Monitor: 34*-32*
Adult Top 40 Monitor: 40*-37*

X WL e

' Zay Concen

SEPT 03

“reconds

\ V. .
ol ~ W e Reconts LIC

* www.jrecords.

“Save It For Later” mixed by Mike Shipley

Produced by Mark Endert
ManagementiiPéte:ngelus/Angelus Entertainment  Amy Finkle/Angelus Entertainment NYC Mottt

www.splender.com
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A ONE-PAGE.'GUI.DE TO UPCOMING RELEASES

RELEASE LAST MAJOR 1ST WEEK

DATE ARTIST LABEL RELEASE SALES OTC-U.S.
Amerie Columbia/CRG no previous LP
Beth Orton Heavenly/Astralwerks 3/9/99 13,000 250,000
Bruce Springsteen Columbia/CRG 11/21/95 110,000 630,000
Darius Rucker Epic no previous LP
Dave Pirner Ultimatum no previous LP
7/30/02 Def Leppard Island/IDJ 6/8/99 100,000 570,000
Fear Factory Roadrunner/IDJ /24/01 40,000 160,000
Lamya J Records no previous LP
Filter Reprise 8/24/99 45,000 850,000
Knoc-Turn’al LAC/Elektra/EEG no previous LP
Linkin Park (Remix) Warner Bros. 10/24/00 45,000 7,100,000
Sinch Roadrunner/IDJ no previous LP
Jarvis Church RCA no previous LP
MTV Road Rules Vol. 1 (Various)  Roadrunner/IDJ n/a
Project Pat Loud/Columbia/CRG 3/4/01 130,000 900,000
Riddlin Kids Columbia/CRG no previous LP
Scarface Def Jam South/IDJ 10/8/00 130,000 650,000
Trick Daddy Slip-n-Slide/Atlantic/Atl G 3/20/01 120,000 1,300,000
XXX (ST} Universal n/a
Blue Crush (ST) Virgin n/a
Doggystyle Allstars (Various) Doggystyle/MCA n/a
Kelly Price Def Soul/IDJ 7/2/00 160,000 1,000,000
8/13/02 EETEe Elektra/EEG 11/19/00 110,000 620,000
Mary J Blige (Dance/Remix) MCA 8/28/01 300,000 2,600,000
Slum Village Barak/Priority/Capitol 6/13/00 6,000 130,000
Sparta DreamWorks no previous LP
Aaron Carter Jive 8/7/01 130,000 1,100,000
Angie Martinez Elektra/EEG 4/22/01 40,000 230,000
8/20/02 Beenie Man Virgin 6/20/00 20,000 390,000
Clipse Arista no previous LP
Lee Ann Womack MCA 5/28/00 75,000 2,400,000
Seether Wind-Up no previous LP
Aimee Mann Superego 5/4/00 10,000 190,000
BBMak Hollywood 5/21/00 10,000 860,000
Coldplay Nettwerk/Capitol 11/7/00 7,500 1,200,000
Dixie Chicks Open Wide/Columbia/CRG 9/5/99 340,000 7,400,000
Duncan Sheik Atlantic/Atl G 2/27/01 6,000 40,000
30 Seconds to Mars Immortal/Virgin no previous LP
Silverchair Atlantic/Atl G 3/16/99 30,000 520,000
Uncle Kracker Lava/Atl G 6/18/00 10,000 1,700,00
Bjork (Greatest Hits) Elektra/EEG 9/2/01 75,000 320,000
Monica J Records 7/14/98 90,000 2,000,000
Splender J Records 5/18/99 1,200 220,000
Titles printed in red indicate cbanges in their release dates
18 HITS August 2, 2002
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“When The
"=>tars Go Blue”

the new single
sung by two of music's
= most beautiful stars
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Goodman to Go
Guys:

I got chills when friends called
to say the HITS totemeisters had
gifted me with shorter odds in
their Billboard sweepstakes than
Bud Scoppa. What was it Irene
Cara said? What a feeling!

Just one eensie-weensie com-
ment: | know you mean it as a
compliment when you called me
someone who “won’t suck up.”
But fellas, let’s be honest—in
this economy, EVERYONE
sucks up.

Fred Goodman

NYC
HITS replies: No problem, Fred,
because if there’s anyone who
knows about sucking, it’s us.

Glass Blowing
Dear Lenny:

I am thrilled you and Karen
were able to join us for the UJA
luncheon. I truly appreciate
your friendship and generosity.
It was a wonderful, memorable
day in many ways. Thank you!

Daniel Glass

Artemis Records

NYC
HITS replies: No problem,
Daniel, but next time, will some-
one provide Lenny with some
smelling salts to keep him awake
during Fred Davis’ speech?

Gates of Eden
Dear Roy Trakin:

If you have not already, this is a
reminder to RSVP for Microsoft’s
launch event for the public beta
release of the Windows Media 9
Series platform. The event will be
in L.A. at the Hollywood & High-
lands Complex, and Chief Soft-
ware Architect Bill Gates will be
there to launch our new platform.
If you have questions, please con-
tact Weber Shandwick or your
Microsoft representative.

Microsoft Windows Media 9

Redmond, WA
HITS replies: Thanks, guys—but
will the disc work in my iMac?
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Headley's Up
Roy:

Enclosed is an invitation to
come join RCA Records and
Heather Headley for her L.A.
showcase on July 24. As you
probably know, Heather won
the Tony Award for her out-
standing performance in Aida.
Her RCA debut is as stunning
as she is and 1s set for an Oct.
8 release.

Roger Widynowski

RCA Records

LA, CA
HITS replies: Thanks, Roger,
but the only thing Trakin
knows how to Aida is a buffet
table overflowing with hors
d’oeuvres.

Stock Tease
Hi Roy:

Is it my imagination, or was
the recent cover of HITS (7/19)
rather flaccid? Have you low-
ered the quality of the stock
you're using for the old rag?
What's the matter, not getting
enough ad revenue? With all
due respect, the quality of the
graphics is the only thing sav-
ing the magazine, so please
don’t go limp on us.

Pat Lucas

EMI Music Publishing

Sherman Oaks, CA
HITS replies: The only thing limp
around here is Editor in Chief
Lenny Beer’s. unh, sense of
humor, but here’s a pic of some-
one who knows a thing or two
about tools, Bob the Builder, to
cheer you up.

Kedas

ark “Semi” Collen is
named Senior Vice
President Global Mar-

keting for EMI Recorded Music
by Vice Chairman David “I
Don't Like” Munns “Days.”
Collen will market Capitol’s
repertoire around the world as
well as license Beatles tracks to
Japanese karaoke bars... “I
Dream of” Jeannie Kedas is
upped to Senior Vice President
Communications for MTV:
Music Television by MTV/
MTV?2 President Van “Der Graaf
Generator” Toffler. Kedas will
lead all internal and external
communications for MTV, over-
see press strategies for the net-
works and paper-train Ozzy's dogs
with a copy of this rag... Jeannie
P. “Diddy” Meyer is appointed
Senior Vice President Corporate
Communications for EMI Group
N.A. by EMI Group Sr. VP Cor-
porate Communications “Supply
and D" Amanda Conroy. Conroy
will work with members of the
company’s senior management
team while affirming her love of
bangers and mash... Bill “Polish-
ing the” Bishop is promoted to
Vice President of Film and Tele-
vision Licensing for Warmner Spe-
cial Products by Sr. VP A&R
“Top of the” Mark Leviton. Bish-
op will oversee WSP's Film and
Television Music Licensing
Department, serving as liaison
between WMG's labels, artists
and managers and girl scouts who
wish to sing their songs around

[
Austin

Wilson

Meyer

Bishop

the campfire... “Dred” Scott
Austin is hired as an A&R rep
for Maverick Records by A&R
exec “Broadway” Danny “Rose”
Strick. Austin’s duties will
include keeping the meat and
dairy in different sections of Guy
Oseary's office fridge... Jolene
“Don’t Call Her Mojo” Nixon is
raised to National Director Prod-
uct Management Services for
RED Distribution by VP Sales
Dean Tabaac “O Road.” Nixon
will focus on helping indoctrate
new labels in the RED system,
micromanaging new releases and
claiming she had nothing to do
with Watergate... Kirsten Wil-
son “Sporting Goods” has been
boosted to Senior Manager Inter-
national Finance for the Univer-
al Music Publishing Group by
Exec. VP/CFO Michael Sammis
“It Ever Was.” Wilson will con-
tinue to work closely with Sam-
mis to provide timely reporting
and analysis of the company’s
consolidated financial results
and organizing the department’s
yearly Jerry Lewis film festival...
Oscar “Mayer Wiener” Mazzola
is upped to Manager Film Sound-
track Division for EMI Music
Publishing by EVP/GM Film
Soundtrack Division Pat Lucas
“Skywalker.” Mazzola will pro-
mote EMI songs for film and tele-
vision, find film opportunities for
writers signed to the publishing
company and provide his famed
oil for the annual office Christ-
mas party.

Mazzola

HITS August 2, 2002
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“ LOST-CRAUSE :

AMERICA’S MOST

FOR RIRPLAY

DESCRIPTION
DATE OF IMPACT: AUGUST 5 & &6, 2002
LAST SEEN PLAYING: “LOST CAUSE™

REWRRD
“ ONE OF THE SERSON’'S BERCH ANTHEMS... FUN SINGALONG STUFF"—BILLBOARRD
CHECK OUT THE VIOEO: SCAPEGORTWAX.COM P %%%Ygfﬁg
PRODUCED BY DAVE COOLEY & MARTY JAMES MIXED BY DAVID BIANCO WRITTEN BY M. JAMES/D. COOLEY MANAGEMENT: JEFF CASTELAZ & RICHARD BISHOP @ I | 2002 HOLLYWEOD RECORDS, INC.




Find out
what’s sellin
this week...
besides your
soul, that is.

www.hitsdailydouble.com
It’s Hell out there.

BY 1.B. BAD,

Two weeks after the Clear
Channel Radio bombshell,
wonderers still wondering why
Randy Michaels was relieved
of his command. Much head-
scratching over the timing of
the move, i.e., right after
Michaels’ meetings with sever-
al music group heads and right
before CC's earnings report.
Meanwhile, the company's
controversial  independent
promotion deals are expiring
as you read this (7/31). Given
the current heat on CC, will it
choose to pursue new deals?
How might any new deals
change the promotional land-
scape?... Geffen's Jordan
Schur and The Firm's Jeff
Kwatinetz—partners in Flip
Records—team up for anoth-
er winner as Geffen's TRUST
Company debuts this week at
#10. The team’s last three rock
releases—Puddle, Staind and
Limp—have sold 2.4, 4.7 and
6.3 million, respectively.
Recent signing Rooney will be
their next big push... Word out
of the Dave Matthews camp
is that the band has two
albums left on their RCA deal
and will move quickly to deliv-
er the final pair so managers
Coran Capshaw and Chris

SCHUR THING

JORDAN SCHUR: Limp or
Firm, he gets his Rock off.

LOS ANGELES

Tetzell can begin shopping a
new deal. Will RCA move pre-
emptively with a new, big-dol-
lar offer that includes the
remaining two albums?... With
reports swirling that the price
of the P. Diddy deal is coming
down, expect a Universal
Music Group company to
step in and grab it. UMG, of
course, has been the only
group willing to peel in suffi-
cient quantity to close the big
ones for some time now.
Indeed, when was the last
time a major-money record
deal went anywhere else?... Is
one head of promotion's job
in jeopardy following whis-
pers that his new boss is look-
ing for a more effective play-
er? And why did one label
head publicly punch out his
head of promotion?... Lots of
interest in the Maverick job
vacated by former GM Fred
Croshal, as the label begins
the hunt for a seasoned
strategic marketing person.
Noters noting the plethora of
high-priced talent on the
bench right now, while won-
dering how Croshal could
walk away from a high-pay-
ing gig in a very slow job
market. Most betting he has
something else cooking... An
unexpected war of words
errupting between the RIAA
and Sacramento lawmakers
over last week’s accounting
hearing. Will the labels move
to smooth things over?
Meanwhile, are RIAA lobby-
ists really bracing for a show-
down in Sactown with the
Artist Empowerment Coali-
tion and others over the issue
of race discrimination?...
Names in the Rumor Mill: Jack
Rovner, Bill Bennett, Jeff
Rabhan, Allen Grubman and
Don Engel.
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he People’s

An exclusive HITS dialogue with
Music Choice President/CEO
Dave Del Beccaro by Bruce Britt
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Since first devising the concept of providing commercial-free
digital radio in 1987, Music Choice President/CEO Dave Del
Beccaro has exhibited a talent for transforming farfetched
ideas into logical, profitable realities. That’s what happened in
1995 when the Music Choice founder conceived an interactive
TV system to complement the company’s cable/satellite radio
service. The TV interface would allow customers to view album
jackets, song information and artist trivia on their televisions. If
consumers liked what they saw and heard, they could simply
push a button and purchase CDs. Such an ambitious enter-
prise would be a boon for Music Choice, consumers and the
record industry alike.

Seven grueling years later, Del Beccaro's dream finally became
reality with the April, 2002, cable launch of Music Choice
Interactive TV. The new service seems destined to enlarge
Music Choice’s already-impressive consumer base. Currently the
world's largest distributor of commercial-free digital music via
cable, satellite and the Internet, Pennsylvania-based Music
Choice has grown to include programming offices in Manhattan,
sales departments in Chicago and Santa Monica, CA, and an
uplink and playback center in Staten Island, NY.

A sister company, Music Choice Europe, serves the unique
needs of the overseas market, while the Music Choice Concert
Series—a live performance series seen on cable that has given
valuable exposure to new acts like Josh Groban, Five for
Fighting, John Mayer and Yolanda Adams—reported a 47%
record sales increase for featured artists in Q1 2002.

For Del Beccaro, Music Choice’s ever-improving fortunes are
the culmination of 15 years of hard work. “Iit took a long time for
television technology to allow us to do the kinds of things we

Choice

do, but there was never a time where | thought about giving up,”
Del Beccaro says proudly. “I've always found it stimulating to try
something when everybody says you can't”

Yet for all its vision and moxie, Music Choice hasn't created the
sort of media buzz that made Napster a household name. But
where Napster's virtual star disintegrated upon entry into the

real music world, the Music Choice saga is a tortoise-and-hare
example of how to slowly build a tech business while carefully

managing costs. HITS’ own night stalker Bruce “Peanut” Britt “Le”

recently cornered his prey at L.A's Wilshire Bonaventure Hotel
before being forcefully removed by authorities.
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How does Music Choice differ from conventional radio?

Its different on a number of levels. Our customers are less tran-
sient. Conventional radio tends to program in 10-15-minute bites,
because they're not used to holding on to their customers for
longer than that. Our customers are a little more captive, so our
average session is closer to two hours. Secondly, our customers
tend to listen for a very long period of time—14 hours a week. If
you're going to listen that long, you're not going to put up with
repetition, so you've got to be much more careful about what you
program. We have to play enough songs so you feel like the hits
are coming. But if we play the same song each afternoon two
hours apart, the consumer is going to think we played it at the
same time. So we have to thoughtfully plan the rotation and make
sure we mix the exposure.

Is there research that shows Music Choice is actually boosting
sales of new artists?

Our research shows that our typical customer buys about 50%
more CDs per household than the average U.S. household. The
second thing is that Music Choice also pro-
duces television concerts and distributes
them to about 30 million cable homes,
which is just under 30% of the country.
Every time we do a concert, we track o
before and after record sales in those mar-
kets vs. the country at large. We typically
improve record sales in that 30% of the
country between 25-125%. So, it's pretty
straightforward that Music Choice exposure
improves record sales.

Artist.

Album

One of the most interesting
phenomenona with Music
Choice is that we're commer-
cial-free—that's 60 minutes of
music in 60 minutes, about
50% more than with conven-
tional radio. We need a lot of
music, so it's easy for us to
introduce new music. In fact,
it's critical for us to keep mix-
ing in new songs so that peo-
ple don't feel the program-
ming is redundant.

“Itsy pretty

Who are some new artists Music Choice has helped popularize?
We did a Five for Fighting concert just as they were breaking out.
We did Pete Yorn. Just about every act we've done has seen a
boost. What | get a kick out of is when we do an act that hasn't had
strong national TV or radio exposure. For example, we did a Yolanda
Adams concert. She'’s obviously talented and had lots of national
exposure, but not a lot of television exposure. We did a Wu-Tang
concert. We have the most fun exposing those kinds of acts.

When was Music Choice Interactive TV launched?

It went on DirecTV last November, but it only started on cable this
April. The consumer reaction has been fantastic. People look at
the screen a lot, and they recall what's up there. The feedback is
just incredible. We've got literally thousands of people who have
contacted us and signed up to be part of what we call our “inner
circle"—people that will give us regular feedback on what we
should do, how we should do it, what they'd like to see on the
channels and promotions they'd like to participate in.

You have developed an effective solution to the problem of radio
back-announcing.

When we launched, we planned to announce each song. But
when we researched, we realized it would double the cost to
back-announce every song. So we just took out the plans for
back-announcing, and it was the best dumb mistake we ever
could have made because we found that people could listen for
hours without interruptions. But we needed to come up with a dif-
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straight-forward
that Muric Choice

exposure improves
record sales.”

ferent answer, because we were playing a lot of music—much of it
by artists, and in genres, that have never been broadcast. So we
experimented with different ideas until we came up with the idea
of the TV Interface in 1995. But selling records is still a little com-
plicated because some records we play are out of print or a rare
remix that was never in CD form in the first place. But much of it is
available through Music Choice.

The XM satellite radio service has emerged as the automotive
version of Music Choice.

We looked at doing what XM and Sirius are doing, and we respect-
fully disagreed that the investment made any sense. These guys
are investing millions to try to package a service to go into cars,
and we believe in the end they're going to experience the same
kind of history that we have, but on a different scale. They're going
to go out there and sell, and the first couple of years it's going to
look nice and rosy. Then, after a period of time they're going to run
into a wall and realize that there's only so many dollars they can
spend chasing a $10-a-month customer. To give you some per-
spective with regard to scale,
DirecTV spends over $500 to turn
on a single customer. Now, if you're
spending that kind of money, you
better bring in enough in order to
get those customers on. What most
people in the media subscription
business assume is that, over time,
marketing costs realize some sort
of economy of scale. But in the his-
tory of the subscription business,
it's always become more expensive,
because even after you reach the
point where you become more well-
known, you have to deal with dis-
connects. That's true of every media subscription
business as they mature. The reason our business
ultimately succeeded was we adapted from a sub-
scription base into a package where a customer
bought a lot of media services for one price—either
cable or satellite. If XM and Sirius do not make that
adjustment, in our opinion, there is no way they will
recover the investment they have made. So will they
rack up hundreds of thousands of customers?
Absolutely. Will they succeed as a stand-alone, a la
carte service? In our minds, absolutely not.

artist fact

Usher starred in
the 1998 horror
move The Faculty

siring exclusiven
on M‘)SIC CNOOZ Loy
Showcase channel

You recently inked a deal with Muze, as well as a 10-year pact
with PanAmSat. How will these partnerships benefit Music Choice?
These deals show we're here for the long haul. We've tended to
look at the business from a very long-term perspective. We part-
ner with companies that we know are going to be around. We're
not here to prove a concept and try to build a buzz for the next
six months. We're working on projects that we believe will revolu-
tionize the way people listen to music at home.

For instance, “My Music Choice.” | describe it as personalized
broadcasting. In a typical Music Choice home, you have 45 chan-
nels, and you might say that gives people whatever they want.
Truth is, that's nowhere near what people really want. What “My
Music Choice” allows you to do is personalize the channels. So
you like rap, but you don't like the old-school rap. You want to
emphasize more of a certain artist, less of another. Or you might
like metal and alternative and you'd like a mix. “My Music Choice”
will allow you to mix different formats, and decide which parts of
those formats you like or dislike, which artists you'd like to empha-
size. So essentially, you can create your own channels. We think
over the long haul—say, five-10 years—this will be the fundamental
way people consume Music Choice. We started working on this
two years ago, and we're just now going into our first trial system
at the end of this year. Product will be available probably by the
end of 2003 or the beginning of 2004. Because of technology, it
takes a long time to bring these products to market.
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You recently created an “urban branding” team.

Now that we have this video interface, we want to make sure what
we do on that screen is consistent with your conception of what
that channel ought to be. So we're building channel brand teams
for each of the channel groups—a rock group, a pop group, a
country group and so on. And in each of these genres, branding
teams will make sure the look and feel of the screen are consis-
tently what the listeners in that genre are telling us they want.

How does Music Choice market and promote itself?

Most of our exposure comes through word-of-mouth—people sim-
ply stumbling on the channels as they surf through the channel
line-up. One of the biggest rationales behind the Music Choice
Concert Series was to help get our name out. With this screen
interface, we can actually do something on the screen while peo-
ple are listening to us and not interfere with the product. We're
going to work with the labels and do a lot of promotions related
to the artists and music on the TV screen. Our marketing will be
very promotion-oriented—something, bluntly, we didn't do our first
10 years in the business.

Why hasn’t Music Choice received the sort
of effusive publicity that, say, Napster did?
We've kind of snuck up on people, if you
can count 15 years as sneaking up.
Secondly, we're a private company. Private
companies tend to stay quiet. When we
first launched, we did what most compa-
nies do, which is tell the world what we
were up to. Frankly, our competitors
copied everything we said and everything
we worked on would end up in their pre-
sentations. So we learned to shut up and
developed a fairly quiet persona. In the
cable and satellite industries, the most
important thing is getting the carriage. At this point
in time, we are in about 85% of all the digital cable
homes in the US. So we emphasized working behind
the scenes getting what it took to build the business
over the long haul.

Your CD prices are higher than discounters like Best
Buy and Circuit City.

We have to ship to customers, so our prices are a lit-
tle more expensive. But pricing isn't a problem for us
because we're not moving volume product the way a
discounter would. You're going to buy a CD on Music
Choice because you're listening and it's an impulse
buy. We're not getting the person that's going to visit
four websites searching for the best price.

Have the well-publicized problems of Music Choice partners like
Microsoft, Adelphia and Comcast had any effect?

We have 10 different partners at Music Choice and none of them
own anywhere near a controlling interest in the company. So if any
one of them have any kind of issues, it won't negatively impact
Music Choice.

Any plans to go public?
As of now, we're a profitable company that doesn’t need to take
advantage of the public markets for funding.

Detail your evolution at Music Choice.

| started out at a company called General Instruments, which is
now owned by Motorola. We formed General Instruments because
we were the first digital audio broadcasters of any type of media
in the world. The reason Gl fostered the development of that is
because they could sell digital equipment to cable and satellite
systems. They wanted to develop programming entities that would
foster the sales of electronic equipment. That's how Music Choice
came about way back in 1987.
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THREE THE HARD WAY: Rap icon
Wyclef Jean celebrates his visit to
Music Choice headquarters for the
very first Studio Session by partici-
pating in a traditional group hug
with President/CEO Dave Del

Beccaro (l) and Director of
Programming Damon Williams (r).
Said Wyclef: “Hey guys, is that a dig-
ital transmission... or are you just
happy to see me?”

So in 1987 you predicted that digital would be the future?

it took us quite a while between consumer testing, honing, redevel-
oping the technology and then coming out with the product. We
started out as this new company within Motorola at the time called
General Instruments, and we eventually spun out because it was
such a different thing than what they were used to doing. Music
Choice was a programming company, not a technology company.

How were you able to effectively sell Motorola on the viability of
digital radio?
What we did was develop Music Choice in phases. The first phase,
we got enough momentum behind it to get funding to do research,
and that only cost us $75-100,000 to find out if there was any con-
sumer demand. We had to prove that people would buy, keep and
use the technology. We fought and fought and finally got enough
money—almost $3 million in the 1988-'89 time frame—to provide the
service into three USS. cities in lllinois, Florida and California. In
essence, we created an entire service just to test it in those three
communities. But the test was so successful, we were able to per-
suade them that it would work. Since
programming wasn't really what
we do, we decided to bring in
partners. The first partners were
cable operators, because they
would have to distribute the
service and in the cable busi-
ness, it doesn't matter how good
the product is if it doesn't get
played. The most critical compo-
nent is getting distribution, so we
brought in partners like
Comcast, MediaOne and Cox. It
really was a three-year process
to convince Motorola to actually
make the investment.

Describe the development phase.
The equipment we needed costs
money, so we had to charge for the
service. Initially, back in 1991, we
charged $10 a month to deliver
Music Choice—very similar to what
everybody's talking about now over
the Internet. Consumers loved the
product, cable operators were
happy and we got great reviews and
press. But we discovered that over
time it was hard to sustain and build
any economy of scale. We could get
that audiophile—that real audio nut
who would chase down the truck to get us. But past that 1% of cable
consumers, the marketing dollars we'd have to spend to convince
people to buy and keep the service was just too much. So we strug-
gled from ‘92-96, and many people thought we wouldn't make it. We
brought on additional partners, including Sony Music, EMI Music and
Warner Music, to help us through. The advent of digital video tech-
nology enabled us to completely change our business model. It hap-
pened first on satellite, with people putting digital video boxes in
their homes. That meant we could be part of a package they were
selling, as opposed to a separate service we were selling. We were
free of trying to independently find and market to subscribers. Our
business changed overnight. Before DirecTV launched, we had
something like 250,000 customers that we had garnered over three
years. Now we have 24 million households, and we're growing at a
rate of 6 million a year. In another four years, we'll be in half the
households in America. Half of those use the service, with an aver-
age of two people per household. There were probably two dozen
different occasions where Motorola wanted the project shut down.
You had to become impervious to the naysayers. After going
through that, the sense of camaraderie and dedication among the
believers is very strong. It's been an intense, but exciting, ride. ®
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ROY TRAKIN

SITTING DUCATS: Major-label publicity departments have
been particularly hard-hit during the current biz downturn,
which is causing a great deal of friction in the once-chummy
relationship between PR execs and music writers. Declining
budgets have made review tickets for high-profile shows that
much harder to come by during the busy summer concert sea-
son, with the traditional “plus-one” courtesy now increasingly
an entitlement of the past, like so much else in the industry
these days... LEGALLY BLIND: What legendary music publi-
cation is now charging $49 for “lifetime subscriptions,” though
the magazine’s mailing labels curiously list a Dec. ‘04 expira-
tion date? And is the publisher going around telling associates
the plug could well be pulled if there's not a turnaround?...
What publicity head made a
hire based on the fact the
two share kundalini yoga
instructors?... Lot