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SINGLES

Sinead scores again, holding off

the fast charging

Madonna single at #2. Will Madonna make it? Stay

tuned.

DIALOGUE

Triad’s Peter Grosslight puts acts like George

Michael, Steve Winwood, Living

Colour and Joan

Baez on the road and makes it mean something. He
also co-produces the International Rock Awards.
HITS’ Bill Holdship thought Triad was a brand of

chewing gum.

HOT 102 MD Dana Lundon makes Top 40 happen
in Milwaukee. HITS' radio mooseface Mike Murphy

just wanted to know about cheese.

POST MODERN

It’s still Sinead, but watch out for the Lightning

Seeds.

ALBUMS

Sinead still leads the rappers and is selling as well as
ever. Watch out for Heart, now up to #4 and charg-

34

37

70

ing.
Flashmakers 24 Earpicks 48
Taylor Dayne’s hit streak con-  Gill & the Seeds.

tinues.

Crossovers 26 'SI_'op Tens 61
Louie Louie — he’s gonna go. incad, again.

Requests 28 Breakouts 67
MC Hammers. Johnny Gill in a landslide.
Front Page 9 New Artists 44
Near Truths 18 Horizon 44
Mini-Mugs 18 Wheels & Deals 46
Far Truths 19 Rerap 64
Letters 19 Wavelength 74

EMI Sr. VP of Marketing & Sales
Jim Cawley is a man with a
mission — he's determined to
make the biggest movie In the
country into the biggest album In
the country. And with a
soundtrack as hit-laden as
"Pretty Woman,” that's far from a
mission Impossible. Cawiey’s
already got the album at 12 with
a bullet, and we wouldn’t be
surprised if “Pretty Woman”
makes EMI the top gun on the
charts.

On The Cover

Please Hammer, don’t hurt us.
With your album blowing out
of the stores and your single,
*“U Can’t Touch This,” burning
up the charts, if we didn’t put
you on our cover we’d look
like total dweebs. Then again,
we always look like dweebs,
so all we can say is we hope
this appearance doesn’t curb
your momentum.
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KNNER] @ S O'CONNOR
3/ MADONNA

3] (2] B  cALLOWAY
[5][5] @ = MICHAEL BOLTON
1] (7| [l ~JANET JACKSON
a|[4a] @ JANECHILD

9] HEART

(6] 6] B BABYFACE

10l M.C.HAMMER

11 [} RODSTEWART

(Kl  LNEAR

22) 18/ [}  WILSON PHILLIPS
16/ [F] ~ AEROSMITH

15/ [15) ] = SWEET SENSATION
21 17 [  BELL BIVDEVOE
2] [8] @  LISA STANSFIELD
?@ ¥4 ROXETTE

23) 20/ [l ~ADAMANT

13 [13) (]  SEDUCTION

22| F]  EXPOSE

EOREEN 21l PERFECT GENTLEMEN
12 12 B}  MOTLEY CRUE
19 ]  A'ME LORAIN
35/ Ff]  PARTNERS IN KRYME
[9] 21] BB ' LUTHER VANDROSS

Well, Sinead O’conner does it again with her single holding
the #1 spot for the past four weeks. Perfect Gentlemen
jumps from #28 to #21 with the Lp being released at press
time. Taylor Dayne continues to climb the chart from #29 to

NOTHING COMPARES Ens/Chrys 23488

VOGUE Sire/WB 7-19863

| WANNA BE RICH Solar/Epic 74005
HOW CAN WE BE.. Columbia 38-73257
ALRIGHT A&M 1479

DONT WANT TO Warner Bros 4-19933
ALL | WANNA DO... Capitol 44507

WHIP APPEAL Solar/Epic ZST-74007
U CAN'T TOUCH THIS Capitol 44552

THIS OLD HEART Warner Bros 19983
SENDING ALL MY LOVE Atlantic 4-87961
HOLD ON SBK 05334

WHAT IT TAKES Geffen 7-19944
LOVE CHILD Atco 98983

POISON MCA 53772

ALL AROUND THE WORLD  Arista ASI 9928

T MUST HAVE... EMI 50283

ROOM AT THE TOP MCA 53679
HEARTBEAT Vendetta/A&M VV1473
YOUR BABY NEVER Arista 2010

OOH LA LA Columbia 38T-73211
WITHOUT YOU Elektra 4-64985
WHOLE WIDE WORLD RCA 9098-7R
TURTLE POWER SBK 07325

HERE AND NOW Epic 34-73029

#25 with tons of top 40 airplay. Alannah Myles comes on at
#46 with the follow up single to her smash hit. En Vogue en-
ters at #47 and Michel'le at #49. Billy Idol debuts at # 50
with lots of support from radio and a new video out.

COMMENTS

Lp double platinum
Monster seller

Hot single sales
Solid

4th smash

New single coming soon
From Top 5 Lp

Peaking

Lpis #2

Hot duet

Dance smash

Lp goes #50 to #31
Picking up this week

Up a bit

Lpis Top 10 now

Ready for new single
Great moves

Steady growth

Falling now

Gaining

Smash

Peaked
Falling now
Blasting off

Ready for new single

(Based on a combination of sales and airplay)
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RADIO DISCOVERED IT, AND NOW THEY'RE DEMANDING IT!

GO WEST

Ev OUR "WISH" IS YOUR DEMAND

é From America's favorite motion picture soundtrack PRETTY WOMAN
Touchstone Produced and arranged by Peter Wolf for Wild West Inc. Mixed by Tom Lord-Alge. Power mix by A
Pictures Jon Gass. Executive pradocer: Ron Fair. Management: John Glovet/Blueprint Management. R .
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B ARTIST TITLE LABEL COMMENTS
40/ 34/  PHIL COLLINS DO YOU REMEMBER Atlantic 87955 Breaking
34| [30] AFTER7 READY OR NOT Virgin 98995 Lp debuts at #47
38 31/F] DIGITALUNDERGROUND  THE HUMPTY DANCE Tommy Boy TB7944  From Top 20 Lp
20| 5] FI]  TAYLOR DAYNE LOVE WILL LEAD Arista ASI-9938 New 45 on the way up
35/ 32 (] BASIA CRUISING FOR ... Epic 73239 Gaining
@ FLEETWOOD MAC SAVE ME Warner Bros 719866 Steady increases
44] 37 ] RICHARD MARX CHILDREN OF THE.. EMI 04522 Tons of Top 40
39 36/ Bl  GIANT PLL SEE YOU IN A&M 11495 Rock ballad
(-] 38 E] TAYLOR DAYNE PLL BE YOUR... Arista 2006 Tons of Top 40
48 40 E§ DEPECHE MODE ENJOY THE SILENCE Reprise 7-19985 Lpis #8
47 42 E]  JUDECOLE BABY IT'S TONIGHT Reprise 19868 Gaining at Top 40
45| 39 ELECTRONIC GETTING AWAY WITH IT W. Bros 19880 Pomo dance
(8] 23 Ef] TOMMY PAGE I'LL BE YOUR Sire /WB7-19959 New 45 breaking
49) (43| ] B52'S DEADBEAT CLUB Reprise 7-19938 Gaining
(=] [a8| [I]  WHISTLE ALWAYS AND FOREVER Select FMS 62362 Crossing from urban
(-] (49| [f] ~ LOUIE LOUIE SITTIN' IN THE LAP WTG 73266 Building quickly
41 [F]  FASTER PUSSYCAT HOUSE OF PAIN Elektra 7-64995 Rock ballad
(-] 50/ [K] ~BRENT BOURGEOIS DARE TO FALL IN LOVE Charisma 91364 Breaking at Top 40
26/ 29 @] U-KREW IF U WERE MINE Enigma 75051 Falling now
25/ 26/ ] DONHENLEY HEART OF THE MATTER Geffen 3955 Peaked
EIRESR sl ALANNAH MYLES LOVE IS Atlantic 88918 Follow up to smash
=] [~] EN VOGUE HOLD ON Atlantic 87984 Smash
24] 27 [f]  PHIL COLLINS | WISH IT WOULD RAIN Atlantic 7-88738 New 45 breaking
[=] [~/ ] MICHEL'LE NICETY Atco 98980 Follow up to smash
EI = m BILLY IDOL CRADLE OF LOVE Chrysalis 23509 Lp hitting at press time
BILLY JOEL(Col.) MICHAEL PENN(RCA) SLAUGHTER(Chrysalis)
NEXT UP NIKKI(Geff.) ELTON JOHN(MCA) TOMMY PAGE(Col.)
ANDREW RIDGELEY(Col.) JOHNNY GILL(Motown) TYLER COLLINS(RCA)
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“Top 5 requests ‘Real strong club record that’s workmg%n
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ACM Awards Send Clint Black & Other Country Artists Soaring

IN LIKE CLINT!!

. A\

Dance.”

She’s Baaaack!!!

Paula Abdul — After selling 168 million albums off 379
hit singles, Virgin's dynamic diva returns with a sizzling ,
project of dance mixes. She’s back, so just “Shut Up And

Gloria Gets ’Em Back

Pop star Gloria Estefan
has filed suit against the
owners and drivers of the
tractor-trailer that hit the
Miami Sound Machine tour
bus March 20, resulting in a
broken back for Estefan. Ac-

HITS May 7, 1990

cording to the artist’s attor-
ney, the purpose of the suit is
to attempt to recover the sub-
stantial performing fees she
lost because of the accident,
which occurred outside of
Scranton, Pa.

“To watch Clint Black
jump to #12, ahead of Paula
Abdul, reflects what country
music is becoming,” said
Wherehouse’s Jim Dobbe.
“The promotion we ran the
Friday before the ACM show,
combined with the exposure
resulting from the show, defi-
nitely impacted the chart.”

Dobbe wasn’t just whistlin’
Dixie, folks. This week,
several artists who made the
scene on last week’s na-
tionally televised Academy of
Country Music Awards show
experienced massive jumps
in sales. There’s no doubt
about it, country is kickin’ in.

The biggest winner at the
ACMs is also the biggest
winner at the cash register, as
RCA’s Black takes some
major jumps at retail. The
charismatic singer jumps 32-
6 at Sam Goody/West, 34-
12 at Target, and 4-2 at Wes-
tern Merchandisers. Add to
that such debuts as 13 at
Musicland, 12 at Where-
house, 21 at National Rec-
ord Mart and others. Black
debuts on the HITS Top 50
Albums chart at 34 this week.

But Black isn’t the only
beneficiary of the ACMs.
PolyGram’s Kathy Mattea is
also ringing the registers,
with Top 20 debuts at Tile
Wave, Wherehouse and
Sam Goody/West. She debuts
in the Top 30 at Target and
Musicland, and in the Top 40

at National Record Mart.

Meanwhile, Poly’s Ken-
tucky Headhunters, who
won Best New Group honors,
are also reaping rewards at
retail. The Headhunters are
pulling Top 30 and 40 debuts
at Musicland, Sea Port, Na-
tional Record Mart, Where-
house and Sam Goody/
West, among others. “The
Headhunters are up 75% in
one week, ” noted Ron Phil-
lips of Record Bar.

There are some country
aritsts making waves without
the benefit of ACM exposure.
Arista’s Alan Jackson debuts
on the HITS Top 50 Album
chart at 37 behind solid sales
at Lieberman (18-4), Target,
Associated, Central South
and Western Merchan-
disers. And WB’s Travis Tritt
has sold over 350,000 units
since March 2 and continues
to pull serious numbers at
retail.

Clint Black: Pulling major
numbers at retail.

9.
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Someone
Shove Some Spam
In That Sucker

That's Columbia’s wacky
(and we mean nutty, kids) lit-
tle (and we use that term
loosely) VP of Promotion
Burt Baumgariner demon-
strating why he’s the only ex-
ecutive at Black Rock who
can successfully shove a 6 1b.
slab of knockwurst into his
mouth. And while Burt's
lobster bib may seem slightly
inappropriate for his plate of
chicken Kiev, Burt's wife in-
sists it remain in use until
Burt masters the fine art of
silverware manipulation.

>
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—NiiickHits Corruptlng Our Youth Jim Was A Stud

MTV adds this week are: “He never turned me down
Midnight Oil (Columbia), sexually,” cooed Noxzema-

Billy el (Columbia), Sa faced Tammy Faye Bakker,
ilty Joel (Columbia), Sam reacting to last week’s NBC

made-for-TV movie, “Fall
From Grace,” in an interview
with the Muskegon Chroni-
cle. “How do they know what
happened in our bedroom?”
she continued. “Jim is a
loving, giving, kind man, and
I don’t care what the movie
showed.” Tammy reportedly
then straddled the midsection
of a 6’5” Saudi Arabian hunk
named Herman and returned

Kinison (WB), the Lightning
Seeds (MCA), Richard Bar-
one (MCA), Technotronic
(SBK), Bell Biv Devoe
(MCA) and Great White
(Capitol). Rotation increases
include L.A. Guns (Polydor).
Incidentally, are you getting
as tired of moronic Abbey
Konowitch jokes as we are?
Let’s talk about something
more pleasant, like mucus.

WILD
CARD

Score one blg one for
Busby, Anger, Turner and
the new crew at Motown.
This one has Top 20 album
and single sales, strong
early jumps and great first
week adds. It moves Deb 16
KMEL, 26-20 KJMZ, 27-21
Q106, 29-24 Y108 and 30-25
WPGC and picks up
HOT102, KRBE, WAKSE,
KTFM, FM102, WIOQ, Q105,
KROY, KNRJ, KS104, KWOD

and lots more.
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That's E/P/A Sr. VP of A&R Don Grierson inflicting highly
horrific, never terrific and hardly prolific nightmare reading
upon his beautiful young daughter Nicole. Always apprecia-
tive of daddy’s cheesy attempt at a photo opportunity, young
Nicole promptly spit up her strained prunes all over the
Danny Fields column. Naturally, Danny rushed to the scene to
ensure that the prunes will be included in next week’s rundown
of culinary yummies. Incidentally, Don’s hair is courtesy of the
Bob Barker School of Beauty, Pomona, California.

to their suite at the Motel 6.
(Ed Note: A promotional fee
was paid by Motel 6. That's
Motel 6, Chicago, Illinois,
60609.)

TRAKIN COUNTDOWN

2 9 days

Until Roy

HITS May 7, 1990
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A&M Restructures: Cafaro Upped, Minor Stays

Those nutty, nutty folks at
A&M. This time they’'ve
gone and done one of those
crazy restructuring things.
Love ya, you little knuck-
leheads.

A&M CEO & President
Jerry Moss has tapped Al
Cafaro as Sr. VP/GM. Cafaro
formerly held the title of
VP/GM.

Former Sales VP Billy Gil-
bert becomes VP/Executive
Director of Sales, and Chuck
Gullo becomes VP of Sales
A&M/Distributed Labels. He
was formerly VP Distributed
Labels. Former Executive
Director Creative Services
Richard Frankel becomes VP
of Creative Services, while
former Executive Asst. to the
President/ Product Manager
Tom Corson becomes VP of
Marketing. Jim Guerniot is
upped from Executive Direc-
tor Artist Development to VP
Artist Development, and
David Gales assumes the
newly created VP of Product
Development/Operations
post. He was formerly Execu-
tive Director of Product
Management.

In the Publicity arena,
former VP of Publicity
Wayne Isaak is named VP/

Executive Director, while Di-
ana Baron is promoted to
VP of Publicity/West Coast.
She was previously Execu-
tive Director.

In addition, the label noted
several department heads
“who remain in place and
constitute the foundation of
A&M’s staff.” They are: Sr.
VP of Promotion Charlie
Minor, Sr. VP of East Coast
Operations Michael Leon, Sr.
VP of A&R Steve Ralbov-
sky, Sr. VP of Finance &
Administration Michael Park-
inson, VP of A&R David
Anderle, VP of Promotion
Rick Stone, VP of Album
Promotion J.B. Brenner, VP
of Business Development

Milt Olin and VP of Business
Affairs Ken Powell.

Al Cafaro: Occasionally
catches chest hair when zip-
ping up his sweatshirt.

yler & Three Nobodies

That's RCA’s stunning Tyler Collins, who we think is incredible
enough to sleep with Magic Johnson. Unfortunately, she’s too
busy posing with the three schmoes you see above. Pictured
with our new heroine are (l-r): Power 106 (LA) MD Al
Tavera, morning geek Jay Thomas and RCA Promo weasel
Terry Anzaldo. Can you say “GODDESS” ?

Not Jim & Tammy

That's Z100 New York VP
Promgramming Steve King-
ston hanging with the al-
ways-neato Michael Bolton
after Bolton took four New
York Music Awards. As
Kingston pointed to the
morning paper heralding the
singer’s massive triumphs,
the charismatic singer turned
to the successful programmer
and uttered the immortal
words: “Geez, you're short.”

Two Photos We Ran Together
—

The photo on the left is Jon Bon Jovi and Billy Squier per-
forming live at the China Club in New York, where the
employees are even nastier than the China Club in Los An-
geles, but not by much. Incidentally, all the China Club photos
you've been seeing recently have been furnished by Michael
Jensen’s Jensen Communications (Ed Note: Yawn. Oh, sorry

HITS May 7, 1990

*bout that.) Running these pictures means Mikee's gonna get
paid, and who the hell doesn’t want that to happen? God bless
you, Michael, and besides keeping that hefty little retainer, we
hope you also enjoy the fine, fine photo we ran on the right.
Thank you.
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An Easy Week?

Is This Loser A Winner?

This is Ryan Cameron of Let
It Be records in Minneapolis.
Ryan has entered a special
Mission UK retail contest
where the person who comes
up with the cleverest way of
promoting the band can win
eight hours of free studio time
at Paisley Park Studios (or
some bitchin’ patio furniture).
Hey, PolyGram, look at how
much humiliation this bozo is
enduring in order to cop the
free time. We think anyone
who acts like this much of a
loser oughta snag the action.
Thank you. (Ed Note: We’d
just like to thank Ryan for not
showing his face.)

Gonzo God Down By Law

Hunter S. Thompson just
won’t behave. The father of
gonzo journalism has double-
trouble with authorities in
Aspen, Colorado, where he
lives, after (A) being charged
with sexual assault by a
onetime pom-movie producer
who went to Thompson’s
home for an interview, and

and explosives charges after
the fuzz allegedly found acid,
coke, pot, diazepam and
blasting caps in his house.
We’re wondering whether our
hero has found a new use for
the blasting caps when used
in conjunction with the dope.
In any case, he’s looking at
up to 16 years on (B).

(B) getting busted on drug

A Really Thrilling Photo

You know, sometimes we receive a picture that’s so exciting, so
riveting, so exciting, so interesting, useful and informative that
we HAVE to run it. Then there’s this piece of moose manure,
which barely manages to fill space. Pictured at KKRZ (Z100)
Portland’s sixth birthday party are (l-r): the station’s Tony
Martinez, Epic’s Basia, ZI100 PD Mark Capps and Basia’s
producer and co-writer Danny White.
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NO AUTOMATICS THIS
TIME: Promotion is a strange
game. Some weeks, no matter
what you might try to do to
develop new artists, there is
just too much of a roadblock,
with automatics and giant fol-
low-ups taking most of the
add space at Top 40 radio.
And then, there are oppor-
tunities like those that occur-
red this week, where there are
no big add records taking
space and artist development
chances flourish.

Let’s take a look at some
of those potential new in-
dustry stars that were either
launched or whose lot was
significantly improved this
week, and then we’ll follow
through with an update story
on the same acts a few weeks
hence.

This week’s winners in-
clude Del Amitri (A&M), the
Lighming Seeds (MCA),
Johnny Gill (Motown), Snap
(Arista), Ana (Parc/Epic),
Slaughter (Chrysalis), An-
drew Ridgeley (Columbia),
Tevin Campbell (Qwest/
WB), En Vogue (Atlantic),
Tyler Collins (RCA) and LA.
Guns (Polydor).

Del Amitri is a classic pop
ditty with a great hook and
instant accessibility. It broke
first PoMo and should con-
tinue to do well as the com-
petition builds in the coming
weeks. The Lighining Seeds,
last week’s Wildcard, is
another record with a strong
PoMo base and tremendous
pop accessibility.

Johnny Gill appears to be
the record to ignite the fire
for the new Motown. The
former New Edition member
is selling tons of singles and
albums, and its cross to Top
40 should be smooth as silk.
Snap is breaking from the
clubs with a dance/rap base
and strong results from early

tests. Ana is a teen sensation
from the Maurice Starr sta-
ble. It’s a phone burner, and
it’s ready to roll. Slaughter is
the hottest-selling rock record
in the street, and it’s those
sales, plus MTV support and
huge requests, that’s pushing
this one.

AND WHAM, TOO: It’s
surprising to realize that for-
mer Wham star Andrew
Ridgeley is going for his first
hit, but this is his debut as a
solo artist, and it’s already
pulling phones for those that
went early. As for Tevin
Campbell, don’t be confused
by the Quincy Jones label on
the 45. Yes, it’s from Quin-
cy’s album, but it’s Camp-
bell’s shot for a breakthrough
and he’s singing his heart out.
Then there are two that are
huge on the Urban charts, En
Vogue and Tyler Collins. Top
40 radio understands the
strength of both, and pro-
grammers are just deciding
which one goes this week and
which one next. Both are
headed right for the top. And
finally, there’s LA. Guns.
This band has been success-
ful on tour and has sold
records. Now, they are on the
verge of Top 40 success, and
this is the week for the
breakthrough. New artists,
ain’t it great!

Johnny Gill: Another New
Edition spinout SMASH.

HITS May 7, 1990
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FLASHMAKER!

EETJHITS TOP FIFTY ALBUMS!
EARPICKS WINNER!

©1990 Swe Records Company

WPLJ add KZFM add
WBLI add WANS add
WHYT add KKMG add
KUBE add 93Q add
KMEL add 95XXX add
KDWB add 99KG add
KKRZ add KBFM add
B97 add KC101 add
HOT102 add KMOK add
KOY add KQCR add
Q106 add KTMT add
KROY add KYYY add
WKSS add OK95 add
KISN add WCGQ add
KCPX add WCIL add
WMJQ add WHHY add
WKZL add WHOT add
WCKZ add WHTO add
KZzZU add WKSF add
wBBQ add WNYP add
WPST add WPFR add
2102 add WVBS add
2104 add WVSR add
KZOU add WWCK add
WGY add

The follow-up single

to the No. I smash

“I'll Be Your Everything”

Special Radio Mix

Produced and remixed
by Arif Mardin l\
- FAMOUS 00 (LI

RECORDS From the album “Paintings n My Mind" el T

SIRE
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Stickering News

While several other states
have been getting off the al-
bum-stickering bandwagon in
response to the industry’s
vow to come up with its own
plan, Louisiana seems to be
heading in the opposite direc-
tion.

According to Daily Variety,
three separate stickering bills
have been introduced into the
Louisiana legislature. One of
these would prohibit minors
from purchasing records that
encourage “certain behavior,”
while another would make
stickering of explicit releases
manadatory; the third bill is a

combination of the first two.

Meanwhile, in Washing-
ton, D.C., RIAA spokes-
woman Trish Heimers told
Variety that she expects the
organization to have worked
out the parameters of an in-
dustrywide voluntary sticker-
ing plan within the next two
weeks.

And in related news, an in-
strumental album by Frank
Zappa is among the 175
releases sticked for “offen-
sive lyrics” by Seattle-based
retail chain Fred Meyer
Record Market.

—MiiickHits

The Most Added records at
Top 40 radio this week are #1
Tommy Page (Sire/WB), #2
Lovie Lovie (WTG/Epic), #3
Taylor (Arista), #4
Del Amitri (A&M) and #5

Alannah Myles (Atlantic).
Last week’s Wildcard Light-
ning Seeds (MCA) and this
week’s Wildcard Johnny Gill
(Motown) both scored with
big first-week action.

Filler

This is a photo of Prince
Charles sticking his hand
down his pants. We hope you
enjoy it.
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Sticky Buns A Cosmic Picture Of Cosmic People

A judge in Australia has
granted Gail Byrnes a
divorce from her husband,
Michael, after he super-glued
her to a toilet seat in their
home. Gail, who failed to
spot the sticky substance on
the seat, bonded with said
seat in a matter of seconds,
and it took a crew using the
“jaws of life” emergency
equipment 45 minutes to free
her. Ouch! The judge called it
the “most cruel” case of
spouse abuse he’d ever seen.
The contrite hubby says he
still loves his wife and “just
got a little carried away.”

—NiiickHits

VH-1 adds this week are
Brent Bourgeois (Charisma),
Nick Lowe (WB), Taylor
Dayne (Arista), Tina Turner
(Capitol) and Quincy Jones
(Qwest/WB). Also, make
sure to take a look at the Miki
Howard video (Atlantic),
which is deservedly receiving
Five Star play.

You know, the only reason we ran this incredibly cheesey shot
of the hairballs at Columbia wearing afro wigs and greeting
ColumbialJMJIRAL artists the Afros is because it reminds us
of the time that nice man gave us this tablet he said was a
Flintstones vitamin and... well you get the picture. Pictured
(clockwise): Columbia Sr. VP of Black Music & Jazz Ruben
Rodriguez, Columbia’s Cynthia Badie Rivers, Afro Randy
Allen, JMJ President Jason Mizell, Columbia’s Eddie Pugh,
Def Jam’s Chrissy Murray, Columbia’s Kevin Woodley,
Columbia’s Angela Thomas, intern Jason Cooper, Afros
Kool Tee, Kip and Hurricane.
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ALANNAH MYLES EN VOGUE
“HOLD ON”

MOST ADDED 2 WEEKS IN A ROW! TOP 10 URBAN! EARPICKS WINNER!
1.3 MILLION UNITS SOLD! CROSSOVER! BREAKOUTS WINNER!
!

FLASHMAKERS WINNER! 17 NEW INCLUDING:
NOW ON OVER 100 STATIONS WPLJ add WTIC ' add WPGC 16-6H
WITH 44 NEW INCLUDING B96 add KTFM add KGGI 15-13

n WXKS add KMEL deb 15H KJMZ 24-16
THESE MAJORS: WIOQ add HOT97 deb 21H FM102 29-21

HOT97.7add KZBS deb 24 KWOD 29-25

KKBQ add KSAQ deb 36 KOY add WGH-FMdeb 34 HOT105 35-32
Q102 add WTIC deb 39
KBEQ add CKol 4-2
Y108 add HOT SALES AT:
WPHR add BREAKING AT: #1 Sound Of/Phili #7 City One Stop/L.A.
92X add KPLZ KXXR #3 Nova/Atlanta #7 Record Theater/Buffalo
WMJQ add KXYQ WKBQ #3 Northern Lights/Mpls #8 Kemp Mill/Wash. D.C.

#4 S.W. Wholesale/Houston #13 Record World/NY

ﬂ EVERYTHING BUT THE GIRL
~ “DRIV

VH-1 HEAVY ROTATION 13 WEEKS IN A ROW!
VB4 Five Star Video FLASHMAKER!

A/C BREAKER!

6 CONSECUTIVE WEEKS #1 NAC!

KMEL add @27 WRQN deb 30 BREAKING AT:
KISN add WVKS 24-21 KSAQ KF95 WHHY
KSND 30-22 KCPX BS8 WalD

WJMX  36-32 WZZG KFBQ Vil

ANT

On Atlantic Records,
Cassettes and Compact Discs

© 1990 Aslantic Recording Corp.®° A Warner Communications Co.




MITS

J

FRONT

You know, we’re going to have to stop running these stupid

photos because people will think that just because they’re
holding up their middle finger, HITS will print the shot. Well it
just ain’t so. We are not that easy, that cheesy, that sleazy.
Hmmm, then again.... Here are Atlantic’s Electric Angels
flashing their sperm counts at WRCN in Long Island. Pictured
(I-r): the band’s Ryan Roxie, WRCN weasel and Circus
Managing Editor Gary Cee, the band’s Jonathan Daniel and
John Schubert. In front is WCRN'’s classy Zach Martin.

Fun Couple

Two of the loudest men in
show business, Alice Cooper
and Sam Kinison, have
teamed for several dates in
sheds and large arenas across
the country this summer; the
tour starts June 7 at Irvine

Meadows. Also, look for a
package of CBGB pioneers
the Ramones, Deborah
Harry, Tom Tom Club and
Jerry Harrison to spend their
summer together on the road.

WEEKEND PERSCREEN TOTAL SOUND

TIMLE GROSS  AVERAGE  GROSS  TRACK

1 PRETTY WOMAN 72m 4182 81.3m EMI
2 MUTANTNINJATURTLES  69m 2909 %0m  SBK
3 THE GUARDIAN 56m 3305 5.6m -
4 SPACED INVADERS 45m U451 45m —
5 HUNTFORRED OCT. 30m 217 %.Im —
6 QA 28m 3088 28m —
7 WILD ORCHID 26m 3202 26m Sie
8 DRIVING MISS DAISY 1.6m 154 9%.Im  Varese
9 MIAMI BLUES 1.5m 1758 54m —
10 CRAZY PEOPLE 14m 1257 99m —

P AGE

a rundown of executives on the move

Boles Scott

Gosh, Mr. Denver, whaddya
mean, if we’re seen anywhere
near the Century Plaza Hotel
next week you’re gonna have
us forcibly removed? In-
cidentally, could you tell
them to use those nifty
handcuffs, and make them
tight real tight. And
maybe they can call us dirty
names and... oops, we’ve
started.... At Epic, where

‘"Hank Caldwell answers his

phones by saying, “Hello,
this is Hank Caldwell,” La-
mont Boles has been pro-
moted to National Director,
Black Music Promotion.
Boles was congratulated by
his cousin, Golden State War-
rior center Manute Boles.
(Ed Note: Geez, that's really
a stretch.). Also at Epic,
Vivian Scoft is the new Na-
tional Director, A&R, Black
Music. Most recently at
PolyGram, Vivian is ab-
solutely no relation to the late
Soviet dissident Andrei Sak-
harov. In addition, Awanda
Booth has been appointed
National Marketing Coordi-
nator. She was previously at
WEA.... At Capitol, where
Ritch Bloom only gets uglier
(and dumber), Leslie Mar-
quez has been promoted to
National Director, Pop Adult.
Previously National Secon-
daries Promotion Manager,
Marquez came to Capitol af-
ter working at Virgin
Records. Said Leslie: “I like

.
-~

Williams

Miller

Marquez Shane

my cuticles.” Thanks, Leslie.
Also at Capitol, Jeff Shane
has been promoted to Senior
Director, Rock Promotion.
We kinda thought Shane, who
previously served as National
Director, Rock Promotion for
the label, would look nifty
with a moustache. Whadda
At A&M,
Aileen Randolph-Williams
is the new Director, Black
Music Marketing. She was
formerly a Product Manager
for the label. Randolph-Wil-
liams should not be confused
with Aileen Williams-Ran-
dolph, Randy Williams,
Andy Williams, Mary Alice
Williams or LA Dodgers
second baseman Willie Ran-
dolph.... Alex Miller has
been appointed National
Promotion Director, Develop-
ing Artists, at Virgin Records.
Miller will be seeking out
recording acts currently go-
ing through puberty. He has
been with the label since
1988.... Enigma has ap-
pointed Robin Mitchell Di-
rector, National Top 40
Promotion. Formerly at Scot-
ti Bros., Mitchell stated:
“Gosh, I miss Survivor.”... At
Chameleon, Dennis Paredes
is the new Manager, Art &
Design, and Art Shoji is
named Graphic Designer. We
thank Mr. Paredes for send-
ing the photo below, and
hope his case of mange has
cleared up.

Mitchell Paredes
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EROM THE ALBUEM
CHARMED LIF WauT

SEY deb 32
E PRODUCED BY i \\((DG\ng deb 32 WWC 37-3
wews deb 33 L ulT 36.31
r krRs  add Bl geb 38
1 sLy96 2ot deb 34

d
agd  WHNC Tho wysh ded &
W

CROSSOVER!
#1 DIAL MTV FOR A MILLENIUM!
| B 722 HITS TOP FIFTY ALBUMS!

KXYQ add WPHR deb 28 HOT SALES AT:
WKZL add WOKI deb 28  #3 RTI One-Stop/Omaha

WKRZ add B94 deb 29  #4 Vinyl Vendors/Detroit

WRCK add K293 deb 30 #4 Navarre/Mpls

KPXR add WINK deb 33 #5CML One Stop/St.Louis

KFMW add JET-FM deb 35 #7 Nat’l Record Mart/Pitts

WKSF add WOBR deb 36 #9 Musicland/Natl i 7 ’

ZFUN add KFBQ deb 38 #10 Wall To Wall/Phili \F

WKQOB add #10 Karma/indianapolis o -2
| 297 add KRZR 13-8 #12 Camelot/Nati n T

KXXR 20-15  #13 Transworld/Nat| U P A L L N I G H T

KEGL deb 21 KATM 20-16 #13 Oisc Jockey/Kentucky
| 92X deb 21 WDFX 25-20 #15 Sam Goody/West FROM THE ALBUM STICK IT TO YA

WHYT deb 22 WPXR 29-26 #15 Specs/Florida PRODUCED & ARRANGED BY DANA STRUM & MARKS, TR

KOKQ deb 22 95XXX 38-35 #15 Radio Doctors/Milwaukee MANAGEMENT BUDD CARR/THE CARR COMPANY ~ AUG

WDLX deb 23 #18 Sound Warehouse/Dallas

| KKHT deb 25 BREAKING AT: #18 Record Bar/Natl \
PIRATE KSAQ #18 Record World/NY

KIJMZ  add
WHYT  add
KOY add
KBOS  add
KLUC  add

Chrysalis.
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NEAR TRUTHS

By 1. B. Bad, Los Angeles

MINI MUGS

A couple of names that have
been chuming around in the
rumor mill are finally moving
to official status as Ernie
Singleton is making the move
from WB back to his old home
at MCA as President of the
Black Music Division.
Meanwhile Polydor Promo
Domo John Brodey is finally
headed to his much-rumored-
about destination -— Irving
Azoff’s Giant Records where
he will oversee a number of
areas, including Promotion.
Who will Brodey’s Promo
Domo be at Giant? And while
we’re on that subject, who will
fill Brodey’s spot at Polydor?
Will Poly offer Mercury
Promo Veep Brenda Romano
the post in an effort to keep her
from jumping to Peter Pater-
no’s Hollywood label, or is
current Poly Promo slinger
Billy Smith in line for the gig?
Stay tuned, folks. There’s ac-
tion to follow..... And speaking
of Mr. P’s Hollywood label,
they’ve tagged Transworld’s
Gary Arnold as the new Exec.
VP of Sales. Amold at 69,
joins Hein van der Ree at 6’5,
and Wes Hein at 6”3. Can the
5”5 “Spud’* Paterno handle the
point guard slot?..... Inciden-
tally, it looks like the Hol-
lywood distribution deal with
Elektra is all but done..... In-

MCA Bound

Ernie Singleton — Headed
back to Universal City.
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teresting buzz about a major
East Coast executive being ap-
proached by a prominent West
Coast management firm to
helm a Big Apple office..... Is
David Steffen about to make a
deal to head Arista’s Sales
team?..... Michael Stotter has
resigned his post at Chrysalis.
Does this set the stage for a
deal with Jim Urie?.... Tommy
Lipuma exiting WB for a Blu
Thumb reunion with Bob
Krashow at Elektra.... Now
that most of the dust has set-
tled around the A&M restruc-
turing, it appears that Al
Cafaro and Charlie Minor will
be the two key execs leading
the House That Jerry & Herb
Built into the *90s.... Speaking
of A&M, they’re actively
searching for a new R&B
Promo Domo...... And will the
recently concluded A&M deal
with Jimmy Jam & Terry
Lewis provide further impetus
for Janet Jackson to remain
at the label? How exclusive is
that deal, and will the duo be
able to produce outside
projects?..... From the Not So
Fast file, it appears that the al-
most signed, sealed and
delivered Jimmy lovine to At-
lantic label deal may in fact
turn into a collaboration bet-
ween lovine and very aggres-
sive music biz newcomer Ted
Field. Stay tuned.... The
Michael Jackson manage-
ment derby has gone into the
finals with three L.A. based
management duos in conten-
tion..... .R.S. reportedly about
to buy its way out of its MCA
distribution deal in order to put
the label on the block. Is EMI
the likely buyer.... WB Music
about to close the deal for the
Elton John/ Bernie Taupin
catalog.... Names in the Rumor
Mill this week: Lippman &
Kahane, Stiefel & Phillips,
Frazin & Tollin, Tony Ander-
son and Don Eason.

HE'S SO CUTE, AND THEY JUST LOVE HIM: Teen pop sensation
Tommy Page smiles like a little chipiunk at one of those receptions they love to
give artists who've just had #1 singles. Puge's “I'll Be Your Evervthing” recently
topped the charts, so his buds at BMI threw an impromptu get-together at chic, chic,
chic Le Dome. Sharing this deep, touching moment are (I-r): songwriter Larry
Russell Brown, Warner/Chappell Sr. VP Don Biderman. BM/ Assoc. Dir.
Mark Fried. inanager Ray Anderson, Page. Sire VP Howie Klein. Bmi
vP Rick Riccobono; (kreeling) Warner/Chappell VP Rick Shoemaker,
BMI Asst. VP Barbara Cane and attorney Mark Levinsohn.

WHAT THESE TWO PEOPLE HAVE IN COMMON: Following an out-
rageous performance at New York's Red Zone. Erasure’s ahways riveting Jimmy
Sommerville puuses for a moment to reflect on how just good life is with Exec.
VP of Marketing & Sales BOb JamieSon. Sniff! Ir's these moments of true ar-
tistlexec bonding that always bring a tear to even our tired. jaded eves.

HURRICANE BLOWS...INTO THE CHINA CLUB: With the release of
“Slave To The Thrill,” all the party animals at Enigma had an excuse to party hearty
at LA.'s mega-trendy China Club — all in the name of HUrricane. of cowrse!
Having drunk mass quantities of potent rum drinks, the assemblage assembled for
this riveting shot-for-the-trades. Pictwred (I-r): Hwrvicane’s Doug Aldrich,
Enigma Chairmean William Hein, Hurricane’s Kelly Hansen (siting), Enigma
President Jim Martone. fiwricane's Jay Schellen. Enigma S VPIGM
Ralph King and 1urricane’s Tony Cavazo.
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LETTERS

FAR TRUTHS

By Danny Fields, New York

Wishing Our New
HITS Staffer The
Very Best

Dear Karen Glauber:

Heard about your tragic
career move from a real class
operation to the rock n’ roll ver-
sion of the National Enquirer.
Actually, you're a quality
enough person to possibly over-
come the immersion in an or-
ganization filled with
questionable influences.

Good Luck!
Bill Siddons
Los Angeles

Karen Replies: This from a man
who is being portrayed by Paul
Williams in Oliver Stone’s new
Doors flick. Paul Williams?
Isn’t he a bit too tall, thin and
handsome for that part?

Don’t Call Him
Dave Tony!

Dear HITS:

How ’bout those UNLV
Runnin Rebels? I didn’t join
your NCAA contest because of
the abuse I would’ve taken, but
I smiled softly in total satisfac-
tion as the boys from my desert
alma mater (otherwise known
as the “Harvard Of The
Desert”) trounced Duke’s Blue
Devils. Kudos to Tark the
Shark.

And by the way, I've moved.
I didn’t let you know because I
thought I could finally shake
this subscription; however the
post office is forwarding HITS
to me about two weeks late and
to make matters worse,
CHARGING ME for postage.
What luck. So change my ad-
dress. If I have to keep getting
your rag, at least don’t make me
pay extra postage for it.

Dave Anthony

PD, KODJ, LA

Your Neighbor
HITS Replies: Zzzzzzz. Great
letter Dave, misspelling the
word “my” must be a result of
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your education at Harvard Of
The Desert. Listen babe, why
don't you go play “Harper Val-
ley PTA” for the fifth time in 12
hours and leave us alone.

Lori Has Talent.
She’s Writing To
People Who Don’t

Dave:

I’'m the Music Director here
at B-94 (have been for almost
five years) and in my spare time
(what there is of it) I paint. This
is a photo of me and one of my
latest creations inspired by the
Joker from Batman. The photo
was taken in my office. I've
been painting for about ten
years (since I was a mere child)
and it's my favorite thing next
to radio (?) so I thought you
guys might be able to use this
somehow. Please watch those
snide captions.

Thanks,

Lori Campbell

B-94

Pittsburgh
Hits Replies: Wow Lori, that's a
cool painting. We  think
everyone experiencing massive
LSD flashbacks should express
themselves on canvas. And
while we’re thrilled about your
artistic prowess, we're even
more thrilled that your letter
filled a hefty amount of space —
besides it beats the hell out of
those stupid Paul Kremen let-
ters we were running. Oh yeah,
give our regards to your brother
Glen.

Atlantic Records. as is its cus-
tom. spared nothing and skim-
ped nowhere in welcoming to
the metropolitan region the
great Canadian trio Rush. now
touring behind **Presto,” their
first album for the label. Area
highways were clogged with
stretch. limos racing to the
band’s three arena shows in
neighboring suburbs. flower
shops were stripped to their last
ficus tree, a citywide cham-
pagne shortage was the talk of
the town, and scores of ultra-
trendy restaurants were filled
with frolicking moguls and
musicians in acknowledgment
of this historic visitation. (The
Cafe Luxembourg dinner was
the luxest of the luxe, featuring
the sublime Crabmeat Ravioli
for which the room is world
famous.) Participating in the
giddying round of greeting
ceremonies were Atlantic sub-
limities Ahmet Ertegun. Mark
Schulman, Mel Lewinter.
Vince Faraci. Andrea Ganis,
Judy Libow, Fran Lichtman,
Perry Cooper, Nick Maria,
Danny Buch, David
Fleischman. Bob Kaus. group
manager Ray Danniels. and
from his organization, Pegi
Cecconi and Kim Garner....
Nominees for the 2nd Annual
International Rock Awards, to
be telecast on the ABC network
on June 6th from the (newly
air-conditioned) 69th Battalion
Ammory down on lavish Lower
Lex, were announced last week
at a most pleasant cocktail party
held at the Amsterdam Billiards
Club. Getting the ball rolling
was power-promoter Ron Del-
sener. who acknowledged the
presence  of the show’s
producers, Anthony Eaton,
William Zysblat and Peter
Grosslight, and introduced
Buster Poindexter. David
Brenner, and Lou Gramm who
in turn read the names of the
nominees to the breathless
reporters and TV crews there
gathered. Among the industry
A-list types on hand were

Great!

¥

Rush’'s Geddy Lee—fered in
New York.

Poindexter’s manager Steve
Paul, Deane Zimmerman,
Caroline Prutzman, Ronnie
Spector and Patty Smyth...
Arista gathered a gathering
together to view the actual
broadcast of the CBS-TV spe-
cial *“That’s What Friends Are
For.” which celebrated the com-
pany’s 15th anniversary while
raising millions to fight AIDS.
The dozens of singing stars on
the tiny screen were com-
plemented by dozens of industry
stars assembled at Wilson’s on
the Upper West Side, where they
dined on baked brie, sablefish
mousse, buffalo chicken wings,
pasta  primavera,  sauteed
chicken breasts and chocolate
cake. Televiewing were Arista
gargantuans Bill Berger. Roy
Lott. Rick Bisceglia, Tony An-
derson. Ken Levy. Milton Sin-
coff. Marty Diamond. Michael
Pollack. Lauren Moran, and
Jonathan Grevatt. and BMG
bignesses Pete Jones. Lou
Maglia and Rick Cohen... BMI
and PolyGram joined forces to
host a bon voyage luncheon for
new act Janata. about to head
for the hills on a major tour of
American centers of scholarship
with the Kinks. Whooping it up
at Columbus on Broadway were
P’Gram’s Dawn Bridges and
Lynn Lubash. BMI's Pat Baird,
CAA’s Bobby Brooks, and the
best and the brightest of media
stars.
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T Viraks

AVERAGE AGGRESSIVES | TOP [ TOP | REQUESTS | Lp SALES |45 SALES
ARTIST MOVE (4ormore) 110 |5 [(1to10) [(Tto10) [(1to10)

PHIL COLLINS 0
BELL BIV DEVOE : 23
MELLOW MAN ACE 0
PERFECT GENTLEMEN 10
RICHARD MARX

JOHNNY GILL

EN VOGUE

P.IN KRYME

JUDE COLE

ROXETTE

TAYLOR DAYNE

M.C. HAMMER

B52’S

GIANT

DEPECHE MODE

BILLY JOEL

LINEAR

EXPOSE

FLEETWOOD MAC 308 | 41
ELECTRONIC 2.98 33
AFTER 7 2.88 41
MICHAEL PENN 2.88 24
DAMN YANKEES 2.83 21
WILSON PHILLIPS 2.79
WHISTLE 2.74 19
BASIA 2.74
TYLER COLLINS 2.44 9
L.A.GUNS 2.39 11
MICHEL'LE 2.28 18
ALANNAH MYLES 222 19
SLAUGHTER 2.09 9

OlW O|=-O|=- O =|0OjWw| O

Average Move: The average upward radio playlist movement of the single.

Aggressive Moves: The number of key reporters moving the single up four or more positions on their playlist.
Top 10/Top 5: The number of reporting playlists showing Top 10 and Top 5 positioning.

Requests: Based on hot phone mentions from our reporters, listed on a 1-10 scale, 10 being strongest.

Lp Sales: Piece count reports from leading merchandisers on a 1-10 scale.

45 Sales: Based on reports from key retailers and one-stops. Info is on a 1-10 scale.
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Singles that have experienced a tremendous initial response at radio and/or retail.

This week we see some new names as well as some
familiar ones conquering the radio world. Taylor Dayne
is back again with an upbeat single and Partners In
Kryme continue their mean streak through the Top 40

system. After 7, a former Crossovers winner, is leading
with strong album sales and radio support, while Alan-
nah Myles returns to the scene with yet another one!

2

N

I
I

Singles: 34%  Albums: 50 Avg Move: 3.91  Aggrssv: 61
The follow up to her successful ballad is sweeping through
radio just as expected! Scoring big this week with adds reprted
from PIRATE, HOT97, Z100, WAVA, WXKS, KUBE, WIOQ, Q105,
B104, B97, WKBQ, WNVZ, Y108, KITY, KSAQ, B93, WRVQ, WZPL,
FM100, WZZG, WKSI and tons more. Already jumping 23-16 for
PWR99, 27-23 KWOD, 33-28 WGH-FM, 26-20 X106, 33-22
KQCR, 38-27 OK95 and 35-28 93Q. Look for the video now on
at VH1.

I

Singles: 24*  Albums: 23*  Avg Move: 4.26  Aggrssv: 64
Those Ninjas are generating lots of media attention and these
guys are reaping the benefits! Album sales remain in the Top

25 nationally and radio lends support with new adds at KNRJ,’

PRO-FM, FM102, WGH-FM, KTFM, K98, WZZG, Y107, KKSS, Q104,
WIBW, WLRW, WPFR, WQUT, KMOK, WZOK, Z103, KFTZ, G105,
KCAQ, WAPE and KGOT. Gaining at z100 8-6, WDFX 10-7,
WIOQ 16-8, WEGX 8-5, KHTK 17-9, WRvQ 15-8, KJ103 9-6 and
WYCR 13-9. Starting at Z95, PWR96, KPLZ, KKRZ, KROY and
many others.

I

BTETT Tl -

Singles: 27*  Albums: 47%  Avg Move: 2.96  Aggrssv: 41
This power ballad breaks into the Hits Top Fifty Albums chart
this week with strong sales and continues to make the phones
ring wherever played! Going on the air at WBLI, Q101, B94,
KXYQ, WNVZ, X106, B93, WRVQ, KKSS, WABB, WHHY, WKEE,
WKSF, WPFR, WZKX, ZFUN, KLYV, KQCR, 93Q, WWCK, KCMQ,
Y94, WAPE, Z102 and others. Making solid gains like 20-15
KNRJ, 20-16 WXKS, 27-22 KUBE, 25-20 wioQ, 30-26 KKRz,
25-21 Koy, 25-17 KwoD, 30-26 Q105, 30-25 wrTic, 27-23
KTFM, 31-27 WGH-FM and 23-15 wzzG.

I
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Singles: 46*  Albums: 15 Avg Move: 2.2 Aggrssv: 19
Hot on the heels of her dubut smash “Black Velvet” comes her
latest release, showing great promise and scoring this week
with adds at Q102, KBEQ, KKBQ, 92X, WPHR, WRQN, KSND,
Y108, WERZ, KFTZ, WINK, WYCR, WOKI, KC101, KIXY, WKSF,
WPST, 95XIL, K92, KQIZ, WSKZ, KLYV, WRCK and many others.
Check out the early moves on this one: KNIN 39-33, 95XXX 39-
36 and KYRK 28-24.

Singles: 28%  Albums: 16

The Humpty Hump is catching on with adds coming in from
WXKS, WzZOU, PWRS96, B104, WPHR, K98, KZOU, KQMQ and
others. Making moves like 23-18 KRBE, 19-11 KKFR, 26-17
KROY, 26-20 WTIC, 18-14 KITY, 20-16 KS104, 16-12 WKSS, 17-
13 WCKZ and starting at KKBQ, Y95, WAVA and K106.

l

Singles: 39%  Albums: 21 Avg Move: 3.59  Aggrssv: 58
Strong album sales continue for these guys as their latest
Crossover smash takes on Top 40. This weeks believers in-
clude WDFX, KBEQ, KXXR, KHTK, WPHR, KISN, WRVQ, KBFM,
KQCR, WOMP, Z103, 2106, 98PXY, Z102 and WFLY. Early moves
reported at WXKS 32-28, KUBE 26-21, KPLZ 30-26. KDWB 30-
24, WKBQ 34-28, WGH-FM 28-21, KSAQ 26-22, WAPI 18-14,
CKOI 37-31, WzzG 30-24, G98 32-24, KLYV 35-27, ZFUN 31-23
and KTMT 34-27.

l

Singles: 43*  Albums: — Avg Move: 2.87  Aggrssv: 32
VH1 adds the video this week adding to the already strong
response to his solo effort. Adds at PRO-FM, WKBQ, WNVZ,
WGH-FM, WKDD, KCMQ, WABB, WBWB, WHTO, WLRW, WQUT,
KIXY, KNIN, WRCK and B98. Jumping 25-20 at Q95. 30-26 X100,
28-24 KWOD, 39-33 KSAQ, 34-30 WPHR and 35-31 KISN.

|

Singles: 49*  Albums: — Avg Move: 2.22  Aggrssv: 16
Another strong week for this little lady with new adds at Q107,
K98, KBFM, KCMQ, WBNQ, WCIL, WPRR, KIXY, KGGI, KRQ and
more. Moving at WQXA 13-10, wzou 28-24, KUBE 30-25,
KKFR 23-17, KWOD 19-11, FM102 18-13, KROY 21-16 and
KZBS 22-17. Debuting at WXKS, PRO-FM, WCKZ, WzZZG and
KC101.

I

Singles: 50*  Albums: — Avg Move: 2.78  Aggrssv: 20
The first single from the new album is already off to a strong
start and with the new album out this week. this is just the
beginning! On now at KKRzZ, PWR99, WZPL, WKZL, 95XIL,
KCMQ, KFRX, KKRD, KTRS, SLY96, WAZY, WHHY, WYKS, WDBR,
KQIZ, KQKQ, KSND, WNNK, WSKz and WERZ. Gaining 24-16
KITS, 32-26 WGH-FM, 23-19 WNCI, 35-25 OK95, 39-31 KFMW
and 19-13 WAAF.
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“Kiss This Thing Goodb

®

Medium Rotation on ﬂ
and New Music on VI

The first single from the new album

waking hours (7502-15287-1/2/4)

Produced by Mark Freegard
Management Bob Cavallo/in association
with John P. Reid

Coming to L.A.?
See de/ Amitri live at The Roxy

on Thursday, May 10th at 11:30pm.
Contact your local A&M promotion
rep for ticket information.

el Amitr

[75021-1485-4]

ve”

KZIO
OK95
SLY96
WBNQ
WCGQ
WDBR
WJMX
WKPE
WPFM
WPXR
WZKX
Y94
ZFUN

add
add
add
add
add
add
add
add
add
add
add
add
add
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FLASHMAKERS

2

Singles that have experienced a tremendous initial response at radio or retail.

-
i

Albums: —

Avg Move: 2.88
Continuing to pull steady phones and gaining new support this
week from Q95, PRO-FM, KCPX, Y107, KCHX, KIXY, WOMP,
WVKS and others. Moving at KSAQ 37-31, CKOI 39-33, 99KH!
40-27, WJMX 29-19, KNIN 30-21, OK95 39-30. WHTO 30-23,
WPFM 31-25, 95XXX 37-32, G98 31-26. WCGQ 40-35, KHTY 25-
21, KQIZ 40-36. KTMT 40-36 and WPRR 25-21.

Singles: — Aggrssv: 24

N

Singles: — Albums: —  Avg Move: 3.20  Aggrssv: 22
Album sales continue while this new single starts at Top 40
with new adds at 2100, WPLJ, WDFX, KUBE, KDWB, WKBQ,
WKDD, G98, KFBQ, KHTY, KSND, KTUX and others. Jumping 22-
18 @95, 20-12 KXYQ, 34-28 KSAQ, 39-29 WHTO, 30-21 OK95,
35-28 wwCK, 40-33 ZFUN, 31-25 99KHI and 40-34 WJMX.
Check out the new video in heavy rotaion at VH1.

I

Singles: — Albums: — Avg Move: 2.78  Aggrssv: 22
Having another strong week at radio with new adds at WBLI,
WKTI, FM100, KCMQ, KFRX, WCGQ, KFBQ, KNIN, WVKS, KTUX
and FM104. Jumps include 23-16 Q101. 17-13 @95, 36-30
KSAQ, 32-28 KISN, 32-23 0K95, 26-17 WJMX, 39-32 KIXY, 37-
30 KTMT, 32-25 WQUT, 33-27 WHHY and 34-28 WHTO.

l

The other half of Wham UK is proving himself as a solo artist
with a new Top 40 single. Added this week by WXKS, KUBE,
CKOI, 99KG, KCHX, KFBQ, KFTZ, KIXY, KMOK, KQIZ, KTXY, KYYY,
SLY96, WDBR, WHHY, WKLQ, WKSF, WOMP, WPFM, WQUT,
WVSR, ZFUN, 2104, JET-FM, K106 and WKRZ.

I

These newcomers are getting great response on their second
release which scores big with adds at WNvz, Y108, B93, WZZG,
95XXX, G98, KKRD, KKSS, KQlZ, KSMB, WPRR, KQKQ, WNNK
and KF95. Jumping for KNRJ 14-9, WKSE 7-5,WXKS 30-26,
HOT102 39-34, PWR99 30-26 and KzBS 23-18.

I

Singles: — Albums: 7

Huge album sales remain strong while the new single scores
with adds at Q95, Q102, KSAQ, 99KG, WJMX, WNYP, KSND,
WYYS and others. Big moves include KQCR 38-34, WTIC Deb
38, KCPX Deb 22, KISN Deb 38, 99KHI Deb 29, KFRX Deb 30,
SLY96 Deb 37, KFBQ Deb 39, 0K95 Deb 39 and WNNK Deb 33.

=

Singles: — Albums: 36*

Going for it again with another mass appeal hit in the making.
On the air this week at WPLJ, WBLI, WHYT, KUBE, KMEL,
KDWB, KKRZ, KOY, KROY, HOT102, B97, WKSS, KISN, KCPX,
WMJQ, WKZL, WCKZ, 95XXX, 99KG, KBFM and more.

I

Singles: — Albums: 32

Another great ballad from an artist that knows ballads. Strong
second week with adds at WBLI, Q95, B94, STR94, G98, KFBQ,
KFTZ, KTRS, KYYY, OK95, WBWB, 93Q, WFLY, K106 and KQMQ.
Moving 38-34 at KTUX..

I

Great week! Look at the out of the box action on this one:
KPLZ, KXYQ, KWOD, KITY, HOT94.9, WCKZ, KBFM, KDON, KFTZ,
OK95, Q104, KSND, KZOU, K106, KPRR, KZFM, KIKI and KKMG.

l

He’s back again with a new single and an album on its way.
Early believers include Y100, KXYQ, STR94, WNCI, KISN, KLYV,
KZ93, 0K95 and G105. This one has multi format potential!

l

A great weck for this new pop star scoring with solid adds
from PWR106, Y100, WTIC, KITY, K98, WGTZ, KJ103, KIXY, WKSF,
WSPK, WVBS, WVSR, KRQ, 2104 and WVKS. Moves for KNRJ
34-30. KMEL 25-21. KKFR 25-14, Y108 21-13, wWzzG 25-18,
WCKZ 24-19 and WHHY 34-28.

I

This Killer new single is still pulling strong phones and going
on this week at KzBS, WvBS, KNIN and more. Jumps at KITS 7-
6, K106 17-12, KTUX 35-30, KZFM 24-20 and debuts on WABB,
OK95, 99KG.

i

This one’s been getting support from VH1 for some time now
and radio knows it. New at KISN and KMEL, and already
moving at WVKS 24-21, KSND 30-22 and WJMX 36-32.

i

Third single is off and running with adds at KUBE, KXYQ,
KXXR, WKDD, G98, KFMW, KKHT, KLYV, KMOK, KWNZ, Q104,
WPFM, WPFR, OK95, KZZU, WGY, WRQN, KATM and KGOT.

HITS May 7, 1990



TAVLORDATAE

“ILL BE YOUR SHELTER”

FROM THE ALBUM CAN'T FIGHT FATE

MOST ADDED!
FLASHMAKERS WINNER! ARISTA
38,34 HITS TOP FIFTY SINGLES!
<-UAHITS TOP FIFTY ALBUMS!
A " PIRATE add B104 add STR94 deb 19 KHTK deb 29 PWR99 23-16
{ 2100 add B97 add X100 deb 22 KZZP deb 30 KWOD 27-23
fi HOT97 add WKBQ add WHYT deb 24 KKRZ deb 30 Q107 31-28
WXKS add WNVZ add KWSS deb 27 PRO-FM deb 31 WGH-FM33-28
WAVA add Y108 add KNS deb 28 WPHR deb 31
KUBE add KITY add KPLZ deb 28 PWR96 deb 32 AVERAGE| AGRESSIVES | REQUESTS
Q105 add KSAQ add KRBE deb 29 KISN deb 35 MOVE [dormom) [(itot0)
WIOQ add WZPL add Y100 deb 29 WTIC deb 37 _391 62 7
‘:' 7I a b e I f ‘ul»
SN AP “THE POWER”
CROSSOVER!
EARFICKS WINNER!
12-1-1-1 UK POP SINGLES!
8-5-3 BB DANCE SINGLES! KMEL  18-9 BREAKING AT:
WPLJ add KKFR add Q106 deb 29 HOT97 17-14 WCKZ
KRBE add KROY add WIOQ deb 30 WUSL  29-20 KDON
KNRJ add KCAQ add KBOS deb 38 WXKS 27-21
PWR9 add WQXA add KJMZ  30-23
, KOY  add KQIiZ add FM102 27-24
- ¥ :‘ i
: "
‘ -
“YOU CAN'T DENY IT” 3 5“’\0- '
\)
FROM THE ALBUM AFFECTION ot yes S
AN
#1 MOST ADDED R&B! WO
A
e S
™ GOING FOR ADDS MAY 14!
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CROSSOVERS

Records that Top 40 radio should be considering based upon significant airplay & sales success in other formats.

This week Black/Dance and Post Modern dominate
with Louie Louie leading the pack with lots of airplay
and good moves while Depeche Mode is closing with
steady Lp and single sales helping. This week’s

Wildcard, Johnny Gill, has a great week while del
Amitri has a strong week out of the box with the first
single from the killer new album. Watch for ZZ Top and
Glen Medieros to blow out next week.

26

LOUIE LOUIE SITTIN'IN THE LAP WTG/EPIC

Singles: 41*  Albums: — Avg Move: 2.62  Aggrssv: 29

Big week with lots of majors. New adds include KIS, B96, B94,
WLOL, KKRZ, KKFR, HOT102, WTIC, WKSS, B93, 99KG, G98,
KBFM, KC101, KCHX, KDON, KTMT, KWNZ, KYYY, KZ93, WCIL and
more. Moving 33-27 KNRJ, 29-25 PWR99, 30-26 KwOD, 25-21
KHTK, 29-24 WCKz, 27-22 KzBS, 37-31 wCGQ, 37-31 WPFM,
38-33 KLYV, 37-32 KQCR. 32-27 Q104, 33-28 SLygs, 22-18
WOHT, 40-36 KZOU, 36-26 KZFM and 27-19 KKMG.

JOHNNY GILL RUB YOU MOTOWN

Singles: — Albums: 19%  Avg Move: 4.73  Aggrssv: 6
Mondo week at retail jumping 31-19 on the Top 50 Album
Chart with lots of new radio including KRBE, KNRJ, HOT105,
wI0Q, HOT102, Q105, FM102, KROY, KWOD, KTFM, WKSS, KS104,
WKSE, Y107, KLUC and KRQ. Moves 5-4 WUSL, 26-20 KJmz, 30-
25 WPGC. 29-24 Y108 and 23-16 KKMG. Wildcard!

TYLER COLLINS GIRLS NITE OUT RCA

Singles: — Albums: — Avg Move: 244  Aggrssv: 9

Top 10 at Black radio and spreading with new believers this
week at WZOU, WDFX, WHYT, KKRZ, FM102, KTFM, WPHR, WKSE,
HOT94.9, KKSS, WJMX, WSPK, WVBS, WZKX, 2106, WBBQ, KZOU
and WYYS. Jumps at KNRJ 37-31. HOT105 28-19, KROY 29-22,
KzBS 20-16, KCAQ 37-33, KZFM 37-33 and KKMG 35-31.

EN VOGUE HOLD ON ATLANTIC

Singles: 47*  Albums: 44*  Avg Move: 4.58  Aggrssv: 9
Selling Lps and 45s with good moves at radio. New adds this
week at WPLJ, B96, WXKS, WIOQ, KOY, WTIC, KTFM, WRVQ,
KJ103, Y107, K106, WRCK and KKMG. Jumps at WPGC 16-6,
WUSL 12-8. KJMzZ 24-16, FM102 29-21 and KWOD 29-25.

SNAP THE POWER ARISTA

Singles: — Albums: — Avg Move: 4.36  Aggrssv: 5
Major markets lead with good moves. Adds at WPLJ, KRBE,
KNRJ, PWR96, KOY, KKFR, KROY, KCAQ and WQXA. Jumps at
KMEL 18-9, KJMZ 30-23, WXKS 27-21 and WUSL 29-20.

QUINCY JONES TOMORROW WB/QWEST

Singles: — Albums: —

Big at Black radio with good out of the box support at B96,
KUBE, KKRZ, KROY, KS104, KZBS, KFTZ, KMOK, WBNQ, WOMP,
KQIZ, WWFX, KCAQ, KRQ, WERZ, KKMG and WYYS. Moving 12-9
WPGC, 14-13 KJMZ, 29-26 HOT105 and 16-14 WUSL.

GEORGE LAMOND BAD OF THE COLUMBIA

Singles: — Albums: — Avg Move: 3.75  Aggrssv: 3
Major stations leading with good moves and more action this
week from KRBE, KKFR, KROY, HOT102, KS104, KITY, KBFM,
KLUC and KZFM. Moves 8-6 HOT97, 29-23 KNRJ and 26-20
PWR96.

DAMN YANKEES COMING OF AGE WB

Singles: — Albums: 40 Avg Move: 2.83  Aggrssv: 21

#1 at Album radio with strong moves at Rock 40s and new play
at KBEQ, WGTZ, WOMP, KTUX and WOKI. Moves 11-6 KXXR, 10-
7 OK95, 8-6 WKLQ, 33-29 WPHR, 32-25 ZFUN, 28-22 KHTY, 25-
19 @104, 40-34 WDBR. 27-21 WHHY and 33-27 WPFM.

L.A.GUNS BALLAD OF JAYNE POLYDOR

Singles: — Albums: — Avg Move: 2.39  Aggrssv: 11
Increase in rotation at MTV helping the phones with new airplay
at KFTZ, KIXY, KTMT, WCGQ, WHOT, WKPE, 2106, WPST, KF95,
WFLY, JET-FM, K106, B98 and WYYS. Moves for PIRATE 7-5, 92X
13-10, WAAF 10-8, KRZR 10-7, KXXR 22-18, KSAQ 33-27, WPHR
30-23. KHTY 30-23, wBNQ 34-30 and WPFM 39-35. A hit!

SLAUGHTER UPALLNIGHT CHRYSALIS

Singles: — Albums: 22%*  Avg Move:2.09  Aggrssv: 9

MTV and Rock 40 play selling lots of elpees with new adds at
KXYQ, WKZL, KFMW, WKSF, ZFUN, WKRZ, WRCK and KPXR.
Jumps 13-8 KRZR, 25-20 WDFX, 20-15 KXXR and 20-16 KATM.

GORKY PARK TRY TO FIND ME MERCURY

Pulls BIG phones where played with new believers at Q104,
WNYP, KDWZ and WKZQ. Moves 2-2 ZFUN, 2-2 OK95, 3-3 KZzuU,
6-4 KMOK, 10-7 K92, 8-7 KSAQ, 14-10 KFTZ and 17-11 KKHT.

BLACK CROWES JEALOUS DEFAMER/GEF

Rocker gets new adds at KSAQ, WJMX, KRZR, WFLY and WKRZ.
Moves at WAAF 6-5 and OK95 26-18.

DEPECHE MODE ENJOY THE SILENCE SIRE/REP

Singles: 35*  Albums: 8 Avg Move: 3.24  Aggrssv: 28
Album & single sales remain huge with request reports coming
in. New airplay at WDFX, PWR96, X100, WIOQ, Q105, KWOD,
WNVZ, 95XXX, KKRD and KGOT. Moves at PIRATE 12-10, KRBE
16-8, WHYT 14-8, KNRJ 7-6, KSAQ 12-9, HOT94.9 6-4, CKOI 11-
5. HOT97 35-30, KKBQ 19-13, KROY 25-20 and HOT102 35-31.

DEL AMITRI KISS THIS THING A&M

A Top 15 record at PoMo and crossing with first week adds at
WXKS, KUBE, KXXR, WKTI, WNVZ, KISN, 95XXX, G98, KFBQ, KFTZ,
SLY96 and more. Moves for KFMW 33-28. Video on MTV.

LIGHTNING SEEDS PURE MCA

Top 10 PoMo with a big week out of the box. Adds at MTV,
PIRATE, WXKS, KSAQ, KISN, B93, HOT94.9, 99KHI, G98, KCMQ,
KFMW, KFRX, KKHT, KMOK, KTMT, Q104, WCIL, WHTO, WJMX,
WVSR, ZFUN, KCAQ, KSND, KZZU, WBBQ, WGY, K106, WKRZ, B98
and WYYS. Already moves for KNRJ 38-33. On at KRBE &
KKBQ.
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REQUESTS

MC Hammer continues to lead the pack with giant al-
bum sales still leading. Expect to see an abundance of
Breakout reports on Perfect Gentlemen next week, as
retail will eat it up. Heavy rotation is proving a worthy

calalyst for Wilson Phillips as they make good chart
jumps this week. Taylor Dayne continues to build sup-
port this week as does the B-52’s.

MC HAMMER U CAN'T TOUCH THIS CAPITOL

Just in case you haven’t noticed this record. This week's hot men-
tions come from 98PXY, B104, B98, FM102, G105, K106, KAKS,
KBFM, KBIU, KC101, KCPX, KFRX, KISQ, KJMZ, KKRD, KKSS, KLUC,
KOKZ, KPWR, KQCR, KQHT, KQIZ, KS104, KZOU, PWR99, SLY96,
WAEB, WCIL, WCKZ, WERZ, WGTZ, WHHY, WIKZ, WKEE, WKSE,
WKZL, WLOL, WLRW, WMJQ, WQXA, WRCK, WRQN, WRVQ, WYYS,
Y107, 2102 and many more.

P.INKRYME TURTLE POWER SBK

These mutants are alive and happening everywhere. Heavy album
sales continue as radio eats it up. Blowing away the phones this
week at 98PXY, B104, G105, K106, KC101, KCPX, KFRX, KFTZ, KITY,
KKNB, KKRD, KLUC, KOY, KQCR, KQHT, KRQ, KS104, KTFM, KWNZ,
KZOU, WAEB, WCIL, WGTZ, WHHY, WKEE, WKSE, WLOL, WMJQ,
WNNK, WNYP, WOMP, WQXA, WRVQ and WWFX.

P.GENTLEMEN OOHLALA COLUMBIA

Non-stop phones continue 1o lead the way as retail gets their
chance to see it perform. Expect heavy Breakout sales next week.
Hot reports this week include 98PXY, B104, G105, JETFM, KBFM,
KISQ, KJMZ, KKRD, KKSS, KOKZ, KOY, KQCR, KS104, KZOU, WAEB,
WCKZ, WDBR, WFLY, WGTZ, WIKZ, WKEE, WKSE, WKZL, WLRW,
WNNK, WNYP, WOMP, WQXA, WRCK, WRVQ, WYYS also 2102.

This 45 continues to power towards the top of the charts. Huge
phones in all dayparts and giant sales continue to supply the
power. Support this week from 92X, B98, K106, KEGL, KEWB, KISQ,
KKNB, KNIN, KWNZ, KXXR, KZI0, PWR99, Q104, WAEB, WCIL, WDBR,
WFLY, WHHY, WKSE, WKZL, WLRW, WNNK, WNYP, WQUT, WRCK,
WRQN, WRVQ, WYYS, X106, ZFUN and more.

WILSON PHILLIPS HOLDON SBK

HEART ALLIWANNADO CAPITOL

Hot video in rotation at MTV is catapulting this record up the Top
Fifty Singles Chart. Getting requests this week at 95XIL, 98PXY,
B98, KCPX, KEWB, KFRX, KKNB, KNIN, KQIZ, KWNZ, KZIO, KZOU,
PWR99, SLY96, WFLY, WLOL, WLRW, WNCI, WQCM, WQUT, WRVQ,
WWFX and WYYS.

JUDE COIlE

REPRISE
REPRISE
ARISTA

BABY IT'S
DEADBEAT
PLL BE YOUR

B 52'S
TAYLOR DAYNE

28

m BBDEVOE POISON MCA

Now spreading to all demos. these former New Edition members
are also selling tons of albums. Poison is killing the switchboards
this week at 98PXY, FM102, K106, KAKS, KBFM, KFQX, KJMZ, KKRD,
KOY, KPWR, KRQ, KS104, SLY96, WCIL, WHHY, WKSE, WKZL, WNNK,
WPRR, WQXA, WRVQ, Y107, 2102 and everywhere else.

D. UNDERGROUND HUMPTY DANCE T.BOY

Monster |2 inch and atbum sales continue to tell the story with big
MTV play helping. Hot mentions rolling in from K106, KFQX, KITY,
KJMZ, KOKZ, KS104, KTFM, KZOU, WCKZ, WKSE, WMJQ, WNCI,
WOMP and WQXA.

JANET JACKSON ALRIGHT A&M

Hot tour and heavy video rotation are boosting this one to the top.
Janet is “Alright” by KBIU, KF95, KFTZ, KKRD, KKSS, KQIZ, SLY96,
WFLY, WLOL, WLRW, WRCK, WRQN, WWFX and many more.

GIANT [I'LLSEEYOU A&M

This rock ballad is pulling big requests this week at 92X, KKRD,
KTRS, WCIL, WDBR, WERZ, WKZL, WLRW, WPRR, WQUT and
WRQN.

.’ AEROSMITH WHAT IT TAKES GEFFEN

With the third smash off their huge album *‘Pump.” these guys do
have what it takes. Believers this week include G105, KEWB, KNIN,
PWR99, SLY96, WFLY, WGTZ, WKZL, WKZQ, WYYS, X106 also Z102.

F. PUSSYCAT HOUSE OF PAIN ELEKTRA

Hot tour and heavy video rotation are supplying the momentum
for this single. Hot mentions coming from 92X, KKNB, KTRS,
KXXR, KZOU, WAEB, WOMP, WPRR, WQCM, WRVQ and others.

SLAUGHTER UPALLNIGHT CHRYSALIS

With enormous sales as a catalyst, this record continues to perform
at 92X, KEGL, KWNZ, KXXR, WKOQ, WKZL, WNYP and WRVQ.

LINEAR SENDINGALL MY LOVE ATLANTIC

Dance smash continues to pull phones in all dayparts. This week’s
mentions coming from KAKS, KF95, KIMN, KKNB, WHHY, WKEE,
WKSE, WPRR and Y107.

DEPECHE MODE
RICHARD MARX
M MAN ACE

S \N[0) 4
CHILDREN
MENTIROSA

SIRE/REP
EMI
CAPITOL
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RUB YOU THE
RIGHT WAY

THE NEW SINGLE FROM
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OVER 500,000 AT RETAIL

RADIO ACTION MOST ADDED!

CROSSOVERS WINNER!
BREAKOUTS WINNER!
EARPICKS WINNER!
KIHEIHITS TOP FIFTY ALBUMS!

32 NEW INCLUDING:

KRBE add FM102 add KMEL deb 16
HOT105 add HOT102 add KJMZ  26-20
KNRJ add KROY add Q106  27-21
PWRPIG add KWOD add Y108  29-24
Q105 add KS104 add KITY 27-24
WIOQ add KIFM add WPGC 30-25

RETAIL REACTION

#1 Karma/Indianapolis

#1 S.W. Wholesale/Houston
#1 Record Theater/Buffalo
#1 Record & Tape Outlet/Col
#3 Turtles/Atlanta

#3 Peaches/Miami

#3 City One-Stop/L.A.

#3 Streetside/St.Louis

#3 Kemp Mill/Washington DC

PRODUCED BY %@  (was
JIMMY dAM & TERRY LEWIS &

JOHNNY GILL LP
Produced by Jimmy Jam & Terry Lewis for
Flyte Tyme Productions 5e7 ‘(5@‘7‘*

and L. A. and Babyface for LaFace Inc. n,
© 1880 MOTOWN RECORD COMPANY MOT-6283




AN EXCLUSIVE HITS INTERVIEW WITH PETER GROSSLIGHT BY BILL HOLOSHIP

NOT BUD LIGHT
GROSSLIGHT

come a music agent in 1974. That was the year he and fel-

low music lawyer Richard Rosenberg formed Regency
Artists in Los Angeles. Ten years later, Regency merged with two
other talent agencies — one for actors, the other literary — to
form Triad Artists. Today, Grosslight and Rosenberg continue to
jointly run the music division of Triad, which has become one of
the world’s largest booking agencies. (“I focus more on the con-
temporary side, and Richard concentrates more on the middle of
the road artists,” he says.)

The pair handle a healthy roster of clients, running from
George Michael, Steve Winwood, Whitney Houston, Robert Pal-
mer, the Moody Blues and Frank Zappa to Living Colour, Robyn
Hitchcock & the Egyptians, the Indigo Girls and UB40. In addi-
tion, Grosslight and Triad are also involved in putting together
contemporary music programs for television. They’ve been be-
hind a slew of specials for the networks, Showtime and HBO, in-
cluding Tina Turner, Roy Orbison, Steve Windwood and Bruce
Willis, as well as handling the American rights for such overseas
specials as the Prince’s Trust concerts and the Mandela birthday
show. Along with television producer Tony Eaton and business
manager/tour organizer Bill Zysblat, Grosslight is also respon-
sible for the International Rock Awards which debuted last year
with live performances from Keith Richards, Living Colour,
Bowie, Lou Reed, the Replacements, Robert Palmer and the
Bangles. This year’s show is scheduled for June 6th on ABC and
major networks around the world,

’- former music attorney, Peter Grosslight decided to be-




P

Did you see a need out there for the
International Rock Awards?

Well, the thinking behind it was that
there’s some frustration in not being
able to get significant television ex-
posure for these types of rock artists.
Normally rock artists aren’t seen on
network television, and that seems
wrong to me, considering that rock &
roll — in its broadest sense — is
probably the most popular genre of
music in the world. If you watch the
Grammys, for example, besides being
divided and focused in so many areas
— which is appropriate for that or-
ganization — it doesn’t seem like the
rock community is appropriately
represented. What we have created is
an academy that is devoted exclusively
to rock & roll, with nominations made
by people who function day-to-day in
the rock & roll business. It’s
worldwide, so we have about 150
members of an executive committee
doing the nominations, then about
2500 people voting for the eventual
winners. Everyone involved is in the
rock & roll business, so hopefully your
nominees and winners make sense.
You don’t please everyone, but you
never can. The voting is totally
legitimate, because none of us are in
this to create something that doesn’t
have the respect of the industry.
Touring used to be the best way

to break new acts. Do you think
that’s still the case?

Probably more so than ever. There’s a
lot of artists that make a certain type of
music that don’t get a tremendous
amount of airplay. The only real way
to expose these acts to the public is
through touring. We have a number of
acts that have substantially increased
their profile by touring. Living Colour
is a very good example. The Indigo
Girls are another one. The Church.
Love & Rockets. New Order. A lot of
the so-called alternative bands.

MTYV has also broken a lot of new
acts during the last decade. Do you
think that’s been a hindrance to

the art of touring?
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Well, I certainly don’t think it’s been a
hindrance. It’s another great way,
another great tool to give an artist ex-
posure. It has to be used very judi-
ciously, of course, because the image
of an artist is very important. I don’t
think there’s anyone who's trying to
break an artist who would say, “I'd
rather live in a world that didn’t have
MTV.” I don’t know that MTV has
much effect on the longevity of an art-
ist’s career. The longevity is based on
their artistry over a period of years. As
it relates to touring, it’s often very hard
for a pop artist to sell tickets on the
road until they’ve had a mega-number
of hits and become kind of a phe-
nomenon. And just because someone
had one huge single and a popular
video on MTY, that doesn’t mean
they’re automatically going to sell a
lot of tickets.

With Depeche Mode playing

an alternative to? The artist ends up
transcending that label. The Police are
another perfect example. There is a
danger, I suppose, because you're
walking a thin line sometimes when
you get too commercial too quickly in
terms of the image of the artist. Many
of these artists want to be taken
seriously, so they want to make the
best music they can and get it exposed.
But getting it exposed to these types of
artists may mean more than just a
video with a lot of pretty girls in it.
The cost of touring continues to
skyrocket. What can be done to help
the baby acts that are just starting
out on the road?

Record company support. (laughs) I'm
kidding. Obviously, they have to par-
ticipate. But bands that are committed
to really being a band and playing on
the road are going to have to make
some compromises. That may mean

“For instance, the Rolling Stones in essence
did a Budweiser commercial this last time
around. It may have looked a little bit like a
commercial for the tour, but it’s as close to a
straight-ahead beer commercial as you’re going
to find coming from the Rolling Stones.”

stadiums and causing riots these
days, do you see the Post Modern
market continuing to grow?

The Cure also played stadiums. U2
was once considered an alternative act!
What happens is once you get big
enough, you're too big to be “alterna-
tive” anymore. Because what are you

just getting a big van, driving around
the country, and slogging it out. A lot
of our artists have done this, and many
of them continue to do it. Touring is
expensive, but an artist can also make
it more or less expensive. There are
always artists, of course, who at a cer-
tain point in their career are not willing

—— -

to make the compromises that they
were willing to make earlier in their
career. So they have to be able to eam
a certain amount of money to make it
possible for them to tour. And depend-
ing on what’s going on in their career
at that point, they may or may not be
able to generate enough money to
cover their expenses.

Is there anything else that can be
done on your level to help break
new acts?

I think playing the right place in the
right conditions. We know the markets.
We know the radio stations. It’s impor-
tant to tour intelligently so they get ex-
posed in the right places at the right
time with the right package. That’s our
expertise. It’s knowing the music and
knowing the bands. It’s knowing what
the act is all about, both musically and
in terms of their appeal.

You’ve been in this business for
what’s approaching two decades.
What changes have you seen during
this time?

I’d say it’s become more sophisticated
on a business level. Everything in con-
nection with the deal is scrutinized
much more closely. Deals are tighter
now for promoters. The deals for max-
imizing income have also become
much bigger and, again, much more
sophisticated. We’re talking about
merchandising, sponsorships — those
kinds of things. There were no such
things as tour accountants years ago.
The road manager used to be the
band’s person who’d go in and settle
at the box office.

You mentioned corporate spon-
sorships. Do you think this is a
trend that’s going to grow? Do you
see more and more companies want-
ing to get involved in sponsoring
rock tours?

Yes and no. I think there’ll always be
something available as far as the
mega-superstars are concemned. There
may or may not be one that’s accept-
able to them or one that’s willing to
pay enough money. I think a lot of the

companies that initially sponsored
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tours became a little disenchanted, be-
cause in those early days all they got
for their money was the name of their
company on the tickets and in the ads
— and maybe in the signage in the
venues. They also got artists who may
or may not want to talk to their local
representatives who wanted to go
backstage on the night of the show. I
think a lot of companies realized they
weren’t getting a hell of a lot for what
they were paying. Now, more and
more, tour Sponsors are going to insist
on a commercial if they’re paying a
significant amount of money. For in-
stance, the Rolling Stones in essence
did a Budweiser commercial this last
time around. It may have looked a lit-
tle bit like a commercial for the tour,
but it’s as close to a straight-ahead beer
commercial as you’re going to find
coming from the Rolling Stones. And
in truth, I think the fans recognized it
for what it is — and I don’t really
think it’s a bad thing. If it works for
both parties, it's fine. After all, there
are very few venues where the perfor-
mers play that don’t already have their
own sponsorship arrangement, or a
promoter that doesn’t have a sponsor
for their concert series. A lot of times,
however, there’s a conflict between the
tour and the venue sponsor, and that’s
something that we have to resolve on
a day-to-day basis.

Do you have any predictions for
trends during the next several
years?

I wish I had some brilliant response to
that, but I don’t see any mega-mega-
trends. There’s little things happening
here and there. For example, there are
more and more of the outside amphi-
theaters being built around the country.
They’re popping up in many cities that
didn’t have them previously. Some
cities now have more than one, and
there’s some concern as to whether
that’s going to congest traffic too much
in the summer. I think that’s a mini-
trend, though. There’s a lot of talk
these days about the way some acts
have a national promoter to handle all
their shows. The Stones did it, and

Bowie’s doing it this summer. I think
there will always be some of that. It’s
not a new phenomenon, it’s happened
in the past. As a general matter, I don’t
think it’s healthy for the business, and [
rather doubt that it can have any great
benefit for the artist. It may be more
convenient, but I rather doubt that it
can be to the artist’s economic benefit.
The other major trend — and it’s
something we're heavily involved in
— is the international area. We're
living in a world that's becoming more
homogeneous, and it’s becoming
easier to communicate internationally.
At Jeast as it relates to the contem-
porary music business, people are
more and more speaking the same
language. And I don’t mean English,
although I would say there are very
few major promoters outside of the
United States who don’t speak
English. But it’s more in terms of the
manner of doing business, it’s becom-
ing much more uniform, which is
making international touring a great
deal easier. And the European market
is exploding! It’s continuing to grow
and grow. From an economic
standpoint, if you add Europe and the
UK. together, it’s a market that’s as
big as the United States.

With Eastern Europe opening up,

do you see more possibilities there as
far as touring is concerned?

There’s no question about it. I think
artists right now are going there
mainly for the experience and the
novelty of going than they are for
economic or career reasons. They can’t
really make any money in those
countries right now, as they don’t have
a convertible currency. There are
situations where you can barter, as
Pepsi has done with Russian vodka
and lumber. This is going to change
very soon, within months in East
Germany. At the beginning, those
economies certainly won’t be on a par
with the West, so you won’t be able to
make as much. On the other hand,
there’s nowhere to go but up! And I
think it’s a great thing for relationships
between peoples. Music is very much
a strong common denominator.

Do you see the mega-stadium tours
continuing to be a strong trend?
Basically it’s a matter of economics. If
an artist can fill stadiums, he can make

won't say that it wouldn’t. I don’t
know. [ really don’t. I would say by
and large, though, that rock & roll is
going to be the mainstay of stadium
shows. I'm very much of the first rock
& roll generation. That’s what I grew
up with. I don’t have children, but it
must be very strange in a lot of res-
pects for kids who are listening to the
same music that their parents listened
to. My parents couldn’t fathom what
the hell this was all about or why.
Starting with the Beatles and Dylan,
music was more than just music.
Music both reflected and molded at-
titudes — the way you felt about
things and social change. And there’s
no question that it serves some of that
same function today, but I'm not cer-
tain which decade is going to be “the
next *160s” exactly. There’s certainly
going to be one, and whether music
will play as important a role in social
change as it did at that time, well, who
can predict that? There’s no question it
did then. I was at Berkeley during the

“From an economic standpoint, if you add
Europe and the U.K. together, it’s a market that’s
as big as the United States.”

more money playing stadiums — that
is, if he can play enough of them. I
think a stadium show is more of an
event than it is a show where people
g0 to truly appreciate the artist’s per-
formance. The ambience, the com-
munal effect, the excitement — those
are the reasons people go to stadium
shows. I wouldn’t think that anyone
would say they enjoy the actual show
at a stadium more than they would at
an arena. I just don’t think that’s pos-
sible. Most people spend the majority
of the time watching the video screen,
moreso than they do the stage.

In terms of musical styles, do you
see something new like rap music
eventually producing a stadium-
level superact?

It’s conceivable. I'm not certain that
rap as a genre will be the type of thing
that’ll translate well to a stadium, but I

Grosslight (4th from left) with Triad’s music agents.
PN B

free speech movement, which was the
first major student event of the *60s,
and I remember Joan Baez standing
on top of police cars, singing

protest songs.

So you pretty much knew as a young
person that you wanted to get in-
volved in the music business?

No. I loved music and was a little in-
terested in the entertainment business.
I grew up and spent part of my life
around West Los Angeles, where a lot
of my parents’ friends were involved
in the entertainment business one way
or another. For a very short period af-
ter college, I actually worked in the
mailroom of an agency, which was
G.A.C.Ithen went to a PR. firm. After
six weeks, I couldn’t stand it. I
thought, “I don’t belong here. I'm
going to law school.”

You have an incredible list of clients,
running from the biggest superstars
to cult artists who only fill small
rooms. How do you find such a
diversity of talent?

We just have a wonderful staff of
agents here with a wide spectrum of
tastes. Usually, we’re in somewhat
later than the A&R people, because we
don’t sign many acts without a record
deal. But we did discover Jane’s Ad-
diction and Soundgarden before they
had deals. In fact, we tumed the record
label onto Jane’s Addiction. We don’t
do too much of that, but if there’s
someone we really believe in, we’ll
handle them. The key in the end,
though, is people, and we have a
tremendous staff. il
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AN EXCLUSIVE HITS INTERVIEW WITH HOT 102's DANA LUNDON BY MIKE MURPHY

LUNDON CALLING

HOT 102 MD Dana Lundon knew she wonted fo be in radio long
before she arrived at the Milwaukee Top 40 outlet. Asateenoger
Dana hung around 1240 Super Music C-O in her hometown of
Wcted)ury,Conn unhllheygaveherapbmnnmgthe&mdoy
moming religious programming. Six months later, she moved to
Norwalk where she did weekends and overnights ot WNLK and
Q96, before jumping o WATR. In May ‘86, she took on another
weekend stint at KC101 in New Haven, which graduated to full-
hmesevenmomhslaterDaybnandWYMJbeckonedeuy’W
and Lundon moved fo Ohio for the overnight shift. In January 89,
she scored big — moving fo the heart of our nation’s breweries
where she’s currently MD and midday jock at HOT 102. She also
does weekends and fillins ot B96 in Chicogo. HITS' Mike Murphy
smells like a brewery, so Lundon felt right at home.

How did you get info radio?
| was a contest pig from the fime |
was about 12. | got my first radio

mercials for free. | would hong out at
all the parties and promotions. | was
the high school rep for the KC101

when | was 6 ond | knew therewas  Skate-a-thons and got fo know the
something different that | liked about  DJs. Finally they needed someone to
it. | didn't listen for the music, | lis- do the God Squad shows on Sunday
tened for the disc jockeys. | used to momings, and they gave me a shot.
hang around the siations when Iwas ~ How did you get your job at
in high school and would do com- Hot 102?

I was on the air in Dayton and one

of our account execs’ wives was a
reporfer at a local station and she
got a job in Milwaukee at WTMJ-TV.
He moved up with her, so | colled
him and asked about an opening
they hod ot Hot 102 that | hod heord
about. He said | should send a fape,
but there was a lot going on at the
time, so | put off sending a tape.
Then | got a coll one day from Rick
Thomas and he said that | should get
him a fape. | did, and less than 24
hours later | had the job.

Do the women oll look like dairy
farmers in Wisconsin?
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