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chariie’s

BY CHARLIE LAMB

Memories That Burn On ‘Music City’ Third!

Like the time when Joni James visited Music City to
cut some MGM material and a photographer was assigned
to get a informal shot of the talented thrush. (Who
can forget her “How Important Can It Be?”) The print
was blurred so the lensman went back for a second. “You
were over-exposed”, he explained apologetically. Joni
grinned and dead-panned: “How could I have been? My
knees weren't even showing.”

* Kk

Like the time at Tennessce Gov. Frank G. Clement’s
inaugural ball where Owen (Decca) Bradley and his
orchestra were playing. Gov. Clement lined up his
cabinet members for introductions. He called them by
name and they took bows. Concluding he pointed to
Bradley (seated at the piano) and said, . And there
is my Commissioner of Music.”

* Kk X

Like the time Don (Columbia) Law was asked about
the duties of an A&R man. “Well,” replied debanoir
Don. “Somectimes he has to be a baby-sitter and sometimes
he has to pray for the wisdom of a Solomon.”

* Kk

Like the night when a group of VIPs from the Orient
were visiting the Grand Ole Opry and Jim Denny was
identifying the artists. Jim told one important guest
from Japan that George Morgan made “Candy Kisses”
famous. The citizen of Loutusland smiled brightly and
countered, “Ah see. And if he make confection’s he sing
only as hobby?”

Like the time when it was rumored that Elvis Presley
was engaged to a Texas heiress and her dad was going
to give them an oil well for a wedding present. The
report was checked and Elvis said: “I never heard of

the gir.” And his manager Col. Tom Parker quipped,
“Remember, if anybody gives you an oil well, I get
15 per cent!”

* K &

Like the time RCA Victor’s Chet Atkins was inviting
some people to attend a recording session by veteran
actor-entertainer Stepin Fetchit, “What’s Stepin Fetchit
going to do?” somebody queried. “I don’t know,” laughed
Chet. “That’s what should make it interesting to see
and hear.”

. And like the man in Rome said this is the III-d—
and it’s most interesting for us to see and hear what’s
been going on!

* Kk k

Like the time Hank Locklin extended an invitation to
visit him in Milton, Fla. “I'll see that you get a place
to eat and sleep,” promised the affable RCA Victor
artist . . . And then it was discovered that Hank is

“mayor” of the town—and more or less in charge of the
jail?

* K &

Like the time at Phillips Studio when Fats Domino
was cutting and somebody asked the ABC-Paramount
star how he ever decided on the name of Domino . . .
Fats grinned and quipped, “Well, Fats Dice wouldn’t
sound too good would it?”
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JONI JAMES

FRANK CLEMENT

JIM DENNY

~

OWEN BRADLEY

CHET ATKINS

CHARLIE LAMB

PRESIDENT, PUBLISHER AND MANAGING EDITOR

ANITA McINTURFF

The music renorler

VICE.PRESIDENT AND STATISTICAL RESEARCH SUBSCRIPTIONS: ONE YEAR (32 ISSUES). U.S.
FRANCES A. LAMB AND POSSESSIONS AND CANADA — $10.00, TWO
SECRETARY-TREASURER

PUBLISHED WEEKLY AT RAY BROOKS YEARS — $17.00, THREE YEARS — $22.00, FOUR

4012 HILLSBORO ROAD EXECUTIVE EDITOR
NASHVILLE, TENNESSEE ANN CASE

[ ] DIRECTOR OF EDITORIAL MAKE-UP

MAILING ADDRESS: JERRY HERBERT
P.O. BOX 396, NASHVILLE, TENN. ADVERTISING ART DIRECTOR
PHONE: 298-3348 JANET SLATE

YEARS — $30.00. FIVE YEARS — $33.00, AIR MAIL
— $30 PER YEAR, AIR MAIL SPECIAL DELIVERY
~—~$43 PER YEAR. FOREIGN — ABOVE RATES PLUS
EXTRA POSTAGE FOR RESPECTIVE COUNTRIES —

L] CIRCULATION

JOHN LANGLOIS
CIRCULATION

RATES UPON REQUEST.
SECOND CLASS POSTAGE PAID AT
NASHVILLE, TENN.

NEW SPIRITUAL RELEASES
GOSPEL CLOUDS OF JOY ALL PROF. HAROLD BOGGS
“THINKING ABOUT HIS GOODNESS BLESS ME JESUS
ALBUMS

w b/w
“A SHIP TOSSEbI/) AND ROCKED” “DOING ALL THE GOOD WE CAN"
Nashboro 775 I Nashboro 777

HIGHTOWER BROTHERS HOLMES SISTERS
WITH

“IT's GLORY GLORY” “"GONNA RIDE 'I'HIS TRAIN”

“SEAT IN 'I'HE KINGDOM™ 7 “SON OF MAN"
Nashboro 776 Nashboro 778
NASHBORO RECORDS + 177 3rd Ave., No. + Nashville, Tenn. + CH 2-2215
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&[&rold Bradley
SAnita Bryant
Carl Butler
The Carter Family
Johnny Cash
*The Chuck Wagon Gang
Jimmy Dean
“Little” Jimmy Dickens

Here’s To The City Of Nashville—
From Columbia Records® And All The Guys ’N Gals Who Are Part Of
The Greatest Country And Western Roster In The Recording Industry!

Lester Flatt & Earl Scruggs
Lefty Frizzell

Stuart Hamblen

Freddie Hart

Bobby Helms

Stonewall Jackson

The Jordanaires

Claude King

Skeets McDonald
Mary Moultrie

George Morgan
Johnny & Jonie Mosby
Carl Perkins

Charlie Phillips

Stu Phillips

Ray Price
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(Y'all)

Bill Pursell
Jerry Reed
Marty Robbins
Sandy Selsie
Carl Smith
Billy Walker
Charlie Walker
Marion Worth




The great honors from distinguished organizations, presented this year, reflect the significant
contributions being made to the music of our time by composers and publishers affiliated with BMI.
We congratulate these award winners and take great pride in having their honored work in the
BMI repertoire.

ACADEMY AWARD [VOR NOVELLO AWARDS
Best Musical Score: . Most Performed Work of the Year in
Lawrence of Arabia Great Britain
Composer: Maurice Jarre “Stranger on the Shore”
Publisher: Gower Music, Inc. Music and lyrics by: ACKER BILK
. and ROBERT MELLIN
1963 GUGGENHEIM FELLOWSHIPS Published by: MELLIN MUSIC,.INC.
KAREL HUSA
GUNTHER SCHULLER
CHARLES WHITTENBERG NARAS AWARDS
RADIO SONG HIT OF THE YEAR (National Academy of Recording Arts and

Sciences) Records of the works of the
following writers and publishers whose music

(21st Annual All-American Poll)

“What Kind of Fool Am IP” is licensed by BMI:

From the Broadway Musical Hit

“Stop the WOTld—I Want to Get Oﬁ” FRANK BJORN DON GIBSON

T2 RIS LESLIE BRICUSSE LEE HAYS

IO AR B IR L HANK COCHRAN  ANTONIO CARLOS JOBIM
TONY AWARDS EARLE DOUD ANTHONY NEWLEY

Composer and Lyricist—Musical Play GEORGE FOSTER  PETE SEEGER

LIONEL BART—"Oliver”
Published by Hollis Music, Inc. ACUFF-ROSE PUBLICATION

BALZAN PRIZE IN MUSIC FRIENDSHIP MUSIC CORP.
PAUL HINDEMITH HOLLIS MUSIC INC.

FORD FOUNDATION GRANTS O e GoRP
PEGGY GLANVILLE-HICKS sy :

Commissioned for an Opera Score % PAMPER MUSIC, INC.
“Sappho” B. SCHOTT'S SOHN, MAINZ

BROADGAST A MUSIC, INC.

589 FIFTH AVENUE NEW YORK 17, N.Y,.




COLUMBIA” [FMARCAS REG PRINTED IN USA.

The Columbia Recording Studios @ Salute

Nashvwville

Music City, U.S. A.

BRADLEY RECORDING STUDIOS 804 16th AVENUE, AL 4-5578, BILL DENNY, MANAGER



The American Society of Composers, Authors and Publishers is the only unincorporated,
co-operative performing rights organization in the United States. Established in 1914, the
Society today numbers 8500 men and women who write and publish our nation’s music: The . .4
popular songs of today, the standards of yesterday, the Broadway and motion picture hits, as
well as the leading symphonic and concert works, religious, folk and country music. ASCAP is
proud of its membership and their contributions to the nation’s vast entertainment industry.
The American Society of Composers, Authors and Publishers, 575 Madison Ave., New York 22.
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JIM AND JESSE

JERRY KENNEDY, PRODUCER
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Welcome To

MUSIC CITY, U. 5. &

from

FRANK CLEMENT

Governor of Tennessee




PUBLICATICNS, INC.

NASHVILLE 4, TENNESSEE

2510 FRANKLIN ROAD - PHONE 297-8591

CABLE ADDRESS . . . ACUFROSE

Wesley H. Rose John R. Brown Mildred Acuff

President - General Manager Secretary-Treasurer



RECORDS, INC.
NASHVILLE, TENN.

PHONE
297-8558

\\

“serving our kind of music
to every part
of the world”

Lester F. Rose

Promotion Manager

Joe D. Lucus

Sales Manager

HICKORY RECORDING ARTISTS

(LISTED ALPHABETICALLY)

_ROY ACUFF BOB GALLION RAMSEY KEARNEY JOE MELSON
ERNEST ASHWORTH JIM HALL BOBBY LORD LORRY PETERS
WILMA LEE & STONEY COOPER LARRY HENLEY BOB LUMAN SAMMY SALVO
DAN FOLGER KRIS JENSEN McCORMICK BROTHERS SUE THOMPSON

TOMMY ZANG

2510 FRANKLIN ROAD. NASHVILLE, TENNESSEE @ PHONE 297-8558
u LTt i kot



THE BRAND TO KNOW WHEN IT
COMES TO BOOKING GREAT TALENT!

Jim McConnell

Managing Vice President ‘ Assistant Manager

WORLD'S BIGGEST BOX OFFICE ATTRACTIONS

(LISTED ALPHABETICALLY)

Roy Acuff George Hamilton IV Roy Orbison

Ernest Ashworth  Kris Jensen ~ Tex Ritter

Bill Carlisle Ramsey Kearney Judy Thomas
Wilma Lee & Bobby Lord Sue Thompson
Stoney Cooper Bob Luman Lonnie "Pap” Wilson

Don Gant Joe Melson Norris Wilson
Don Gibson

“serving -our.kind of music to every part of the world”

2508:B ' FRANKLIN ROAD NASHVILLE, TENNESSEE o PHONE 297-5366




Current Exclusive Songwriters and Composers

(LISTED ALPHABETICALLY)

ROY ACUFF DON GIBSON MARKUS FELTON MATHIS
ERNEST ASHWORTH NELLIE RUTHERFORD JOE MELSON
EDDIE GENE BRADY GWYNN JACK MERLIN
GARY D. BRUCE BEN HALL WELDON MYRICK
BOUDLEAUX BRYANT GEORGE HAMILTON IV ROY ORBISON
FELICE BRYANT LARRY HENLEY BOBBY OSBORNE
BILL CARLISLE CURTIS HOLBERT SONNY OSBORNE
FRED F. CARTER JR. KRIS JENSEN FRED ROSE
JAMES CHURCH FRANK JONES RAY RUSH
STONEY COOPER RAMSEY KEARNEY GEORGE SALVO
WILMA EEE COOPER DOUG KERSHAW SAMMY SALVO
DUDE DAY RUSTY KERSHAW EARL SINKS
WM. M. DEES BOBBY LORD BOB TERRY
DON EVERLY MOZELLE LORD SUE THOMPSON
PHIL EVERLY JOHN D. LOUDERMILK NORRIS D. WILSON
DAN F%If{GERs v CHARLIE LOUVIN TOMMY ZANG
BILL FURNESS, JR. IRA LOUVIN
BOB GALLION DELMA LOVEDAY PLVIVJSI;FI?SEOGFF:F_AT

LEWIS AL MATHIS FRED ROSE

and

HANK WILLIAMS
Foreign Affiliates

Acuff-Rose Publications, 1%d. — England

Acyff;Rose Publications, Pty, Ltd. — Australia
Acuff-Rose Musikverlage G.m.b.H. — Germany

Edizioni Acuff-Rose S.r.l. — Italy

Editions Acuff-Rose Benelux — Belgium

Editora Brasileira de Musica Acuff-Rose, S.A. — Brazil
Editions Acuff-Rose France — France

Acuff-Rose Verlag A.G. — Switzerland

Acuff-Rose Scandi — Denmark

Acuff-Rose Fred Rose Milene

Publications, Inc. Music, Inc. Music, Inc.
29%-8491 297-8591 297-8591



Compliments of your
friends™* who have
recorded at Music
City USA for America’s
first family of fine
recordings.

MICHAEL ALLEN m
* REX ALLEN ®m SIL
AUSTIN RBROOK BENTON
m EDDIE BOND m ANITA
CARTERRJIMMY DEANE
RUSTY DRAPER ®m FLATT
& SCRUGGS m JOHNNY
HORTON R TOMMY
JACKSON @ DAMITAJO m
GEORGE JONES m CLYDE
MC PHATTER m MERRY
MELODY SINGERS E MIKE
NICHOLS/ELAINE MAY =
PATTI PAGE B PAUL PEEK
m CAJUN PETE m THE
PLAINSMEN B JOHNNY
PRESTON m MARGIE
SINGLETON m JIMMY
SKINNER B THE STAN-
LEY BROTHERS E CARL
STORY B TOM & JERRY
mLEROY VAN DYKE
m DINAH WASHINGTON

H FARON YOUNG




Welcome to [REE PUBLISHING CO.

® JACK STAPP, President ©® W. D. “BUDDY” KILLEN, Executive Vice-President

905 16th Avenue South Nashville, Tennessee 254-3359



Thanks to these

Exclusive Tree Writers Current Tree Releases
Roger Miller TIPS OF MY FINGERS
. Roy Clark—Capitol
Justin Tubb g
g . THE MOON IS HIGH
Dottie West Burl Ives—Decea
Bill West A HEARTACHE FOR A KEEPSAKE
Ronnie Wilkins Kitty Wells—Decca
. THE TWELFTH ROSE
RObert Rlley The Erowns—RCA Victor
Mike Cain ¥ (.
Joe Tex Appalachians—ABC-Paramount
SMALL TOWN GOSSIP
George Kent b/w THINGS I'D LIKE TO DO
Jlmmy Fox Cosmo—Sound Stage 7
5 SOMEONE TO TAKE YOUR PLACE
John Hurley b/w hsg}guw HAVE KISSED HER
. MORE
Larry Barnes Joe Tex—Dial
Larry Taylor A PENNY'S WORTH OF HAPPINESS
Jimmy Day Jimmy Eiledge—RCA Victor
Sandra Matthews TAKE A LETTER MISS GRAY

Justin Tubb—Groove

Connie Burns |
LOCK, STOCK AND TEARDROPS
Jane Connell b/w I KNOW WHO IT IS

L Roger Miller—RCA Victor
Harold Gilbert
POP THE WHIP

Charlie Stewart Miles Stone—Monogram
Buddy Killen STEPPIN’ STONES

b/w PUBLIC LOVER NO. 1
Donny Young The Vendors—MGM

ME AND TINA
b/w I GOT HURT ALL OVER ME

George Kent—Dial

TIL’ I HEAR IT FROM YOU
The Monarcks—Sound Stage 7

SHOES OF A FOOL
Bill Goodwir—Veeday

LITTLE MISS LONESOME

b/w SORRY ABOUT THAT WORLD
OUT THERE

Justin Tubb—Groove

905 15th Avenue South Nashville, Tennessee 254-3359
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anke Schoeh

From an immensely talented young artist tnmes @
single record certain to he one of the major hits of 1963

WAYINE NEWTON

CAPITOL RECORDS, A PROUD RESIDENT OF “MUSIC CITY, U.S.A.,” SALUTES
CHARLIE LAMB'S 3rd ANNUAL MUSIC CITY ISSUE OF “THE MUSIC REPORTER“
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BETHE LETTERI

CAPITOL RECORDS, A PROUD RESIDENT OF “MUSIC CITY, U.S.A.," SALUTES
CHARLIE LAMB'S 3rd ANNUAL MUSIC CITY ISSUE OF “THE MUSIC REPORTER”




The Label .
3 NASHVILLE...




and THE STARS
MUSIC CITY. USA
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We have designs

on the future.
This 1s but
the first.

record corporation, hendersonville, tenn.



\ MUSIC CITY U.S. A.
CONGRATULATIONS ALSO FROM THE
«“GREATEST TALENT ON RECORDS”

8 the nation’s best selling records
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in MUSIC CITY, U.S. A.!

CEDARWOOD PUBLISHING CO.

AND

JIM DENNY ARTIST BUREAU




*X x N

with these Award Winning Songs and Top Writers from

CEDARWOOD PUBLISHING COMPANY

SONGS:

ACCORDING
TO MY HEART

AMIGO’S GUITAR
ARE YOU SINCERE
THE COMEBACK
DETROIT CITY
EMOTIONS

FALLEN ANGEL
HEART OVER MIND
HONKY TONK MAN

HOW DO YOU
TALK TO A BABY

I AIN'T NEVER

815 16th Avenue, So.

SONGS:

I JUST DON’T
UNDERSTAND

I'VE GOT A
NEW HEARTACHE

LITTLE BOY SAD
LONG BLACK VEIL
LOVE, LOVE, LOVE
PARTNERS

P. T. 109

SLOWLY
STRANGER

SWEET LIPS
WATERLOO

for material
-— contact —

JOHN DENNY

Nashville, Tennessee

WRITERS:

WAYNE P. WALKER
MEL TILLIS
MARIJOHN WILKIN
FRED BURCH
BENNY JOY

DON SCHROEDER
DANNY DILL
KENT WESTBERRY
BILL PHILLIPS
JIM COLEMAN
CARL PERKINS
CHARLIE McCOY
IRENE STANTON

AL 5-6535




JIM DENNY I ' W. E. ‘LUCKY’ MOELLER

In Box Office Attractions with this Top Talent

JIM DENNY ARTIST BUREAU

CARL BELEW GRANDPA JONES DELORES SMILEY
CARL BUTLER ROGER MILLER CARL SMITH
AND PEARL GEOLI'}gENII\E{\%I;{iANN HANK SNOW
JIM RED SOVINE
ARCHIE CAMPBELL NORMA JEAN JUSTIN TUBB
JIMMY DICKENS MINNIE PEARL PORTER WAGONER
DUKE OF PADUCAH CARL PERKINS BILLY WALKER
LEFTY FRIZZELL BILL PHILLIPS KITTY WELLS
gldﬁg?g GE:AY WEBB PIERCE DOTTIE WEST
STONEW‘:{LLLL RAY PRICE WILLIS BROTHERS
JACKSON JACK SCOTT DEL WOOD
COUSIN JODY
JEAN SHEPARD JOHNNY WRIGHT AND
HIS TENNESSEE
MOUNTAIN BOYS
For available bookings also contact:

LARRY MOELLER JACK ANDREWS

AL 5-6611 Arga Gode 615 AL 5-6612

JIM DENNY ARTIST BUREAU

815 16th Ave. So. Nashville, Tenn.
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PHILIPS
SALUTES

MUSIC CITY
SCENE OF
SOME OF ITS
GREATER HITS

...AND LOOKS
FORWARD TO
EVEN GREATER
SUCCESS WITH
6 EXCITING NEW
BLOCKBUSTERS!

fr e ) 5
VN R N A -
WE GO TOGETER

——— p——

These Philips stars have cut some of their most successful
sides in Music City, and that famous “*Nashville Sound”’ sure
helped a lot. For that reason, Philips looks back to salute that
great music center, and looks ahead to some potent new
Single and L.P. releases that will continue the tremendous
growth and popularity of Philips Records.

e

We Go To ether—-Paul and Paula Teresa Brewer's Greatest Hits—
PHS 600-089/PHM 200-089 Teresa Brewer
PHS 600-062/PHM 200-062
AN N NS N Y AY A

o
POP N COENTITRY GEIN AR
T

/S N\
PAUL AND PAULA THE BARRIER BROTHERS
TERESA BREWER JIMMY JAY E%'#nE‘%ZF;sF”"‘ The Hills—The Steel ar';gi ssg%gts);sj/iﬁnum 2%;_!075
PHS 600-076/PHM 200-076
THE SPRINGFIELDS JIMMY DAY ; —
GOSPEL SONES ~ ouniry &
RUTH BROWN MARLIN GREENE {3LUEGRASS STYLE UHAT 7. pom it
“.~‘ o
DARRELL McCALL JAN FIELDS
RANDY LEE THE COTTON PICKERS
Gospel Songs Bl;:egrass Style— Country Guitar—The Cotton
\__ ) The Barrier Brothers Pickers
T TR S S N 1 S TSR PHS 600-083/PHM 200-083 R

p“lllps Rlconns 35 E. WACKER ORIVE - CHICAGO 1, iLLINOIS — OneWorldolMusic*OnOneGualLabell




MERCURY RECORD PRODUCTIONS

REX ALLEN- ““Don’t Go Near The Indians”

“Only The Hangman'’

Revenge’” PHILIPS RECORDS

TERESA BREWER- ‘'The Ballad Of Lover's Hill"

“She’ll Never, Never Love You’
“Tender Yeaqrs' DARRELL McCALL- “A Stranger Was Here

“Hud"
ANITA CARTER- “Ring Of Fire PAUL AND PAULA ¢

= ‘‘Hey Paula’’ (master purchase)
CLAUDE GRAY- “Let’s End It Before

“Young Lovers’
“’First Quarrel”

SPRINGFIELDS- “Silver Threads and Golden Needies”

BROOK BENTON-

CLYDE McPHATTER- ‘‘Lover Please”
“Little Bitty Pretty One”’

““Wah Woof"
"Maybe’’ “Island Of Dreams’’
PATTI PAGE- "“Go On Home" TH BROWN- “Shake A Hand’"

“Most People Get Ma
“Boys Night Qut’’
“I'm Walking’’

MARGIE SINGLETON-‘‘Magic Star"’

B “SNIASH
""Walking Back To Happiness'’ “

"“Mama He Treats
Your Daughter Mean’’

RAY STEVENS- ’’Jeriahmia Peabody’s Pills’’ A DIVISION OF MERCURY RECORD CORPORATION
""Ahab The Arab’’
“Furthermore’’
"Santa Clause Is Watching You'’
“Funny Man”’ JOE DOWELL- “Little Red Rented Row Boat’
""Harry The Hairy Ape’’ "’Bobby Blue Loves Linda Lou”
LEROY VAN DYKE- “'Walk On By” DICKIE LEE- “Patches’” (master purchase)
“1f A Woman Answers’’ "l Saw Linda Yesterday’
"Dim Dark Corner”’ “Don’t Wanna Think About Paula’’
""Black Cloud’’ "I Go Lonely”
""Five Steps Away’’ 1y . "
(0] ( t chase)
“The Other Boys Are Talking" MATT LUCAS- ‘I'm Moving On” (master purchas
7 m THE ECHOES—~ ''Blue Birds Over The Mountains’
FARON YOUNG- . Yellow Bandana A Million Miles From Nowhere’’
“Nightmare’’

“I’'ve Just Come To Say Goodbye’ BILL JUSTIS= “"Tamoure”
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10 MUSIC CITY, U.S.A.
SERAC INC. SAYS

MANY
THANKS

for your role in promoting the happy, in-
spirational, basic heartfelt beat of gospel

music.

For more than a quarter-of-a-century,
SESAC has proudly played its part in fur-
thering the soul, spirit and popularity of
gospel music. Numerous SESAC RECORD-
INGS and “repertory recordings’’ releases
have been instrumental in showcasing

gospel music to the broadcasting industry.

The SESAC Repertory represents the most
renowned songs in the gospel singing
world, and has long served as a continual
source of original material for leading art-
ists on albums, all-nite sings, radio and
television and various in-person engage-

ments both in the Americas and overseas.

At the heart of this wealth of gospel music
are some of the oldest and most respected
sacred music publisher-affiliates. Together
with SESAC, they have sustained the
growth of gospel music and helped
develop it into today’s trend setting power-

house of musical enjoyment.

SESAC INC.

10 COLUMBUS CIRCLE
NEW YORK 19,N.Y.

JU 6-3450




RCAVICTOR SALUTES
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& OUR GREAT ARTISTS WHO
MAKE IT “MUSIC CITY U.S.A”

EDDY ARNOLD / CHET ATKINS / BOBBY BARE / CARL BELEW /THE
BROWNS / FLOYD CRAMER /| SKEETER DAVIS / JIMMY ELLEDGE
WALTER FORBES / DON GIBSON / GEORGE HAMILTON, IV / PAT
HERVEY/HOMER AND JETHRO /ANITA KERR/HANK LOCKLIN
JOHN D. LOUDERMILK/ROGER MILLER / JEAN PRUETT /QUANTRELL
RADER/JIM REEVES /RUSTY AND DOUG /HANK SNOW /JUSTIN
TUBB / PORTER WAGONER / LAWTON WILLIAMS | RCA VICTOR




. ’
/

4

27
e

C
77

7
Ve

RCA VICTOR @)

@‘rm most trusted name in sound
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gqns ARTISTS PRDUGTIUNS

HANK COCHRAN
LINDA MANNING
BUCK OWENS

DAVID PRICE
JIM REEVES
ERNEST TUBB
CHARLIE WALKER




PAMPER MUSIC INC.

Box 96 119 Two Mile Pike  Goodlettsville, Tenn. UL 9-1343
Cable WUX-Goodlettsville

Publishers of these Big Songs:

LITTLE BITTY TEAR

FUNNY WAY OF LAUGHING
SHE'S NOT YOU

TEARS BROKE OUT ON ME
YOU'RE STRONGER THAN ME

| CHARLIE,S SHOES Exclusive Writers:

THREE DAYS (listed alphabetically)
SOFT RAIN ROY BELL HARLAN HOWARD

HELEN CARTER DON McKINNON |

CRAZY HANK COCHRAN WILLIE NELSON
BOB FORSHEE

J. Hal Smith - General Manager
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RICHARD CHAMBERLAIN KAl WINDING

I Wi“ l-ove YO“ & Tﬂle love More (From The Motion Picture “Mondo Cane”)
MGM K 13148 VERVE VK 10295

CONWAY TWITTY BEN COLDER
Got My Mojo Working Goin" Surfin” & Still 2

MGM K 13149 MGM K 13147

JO SOUTH GINNY ARNELL
Same Old Song Lonely Teardrops

MGM K 13145 MGM K 13146

MGM | VERVE RECORDS SALUTES MUSIC CITY, U.S.A.



Ciueat to be a
part of the
cMuu’a Céty gang./
BL[[:L/ g'camms’z

EXCLUSIVE MANAGEMENT

Shelley Snyder
FARON YOUNG BUILDING
728 16TH AVENUE SOUTH
NASHVILLE, TENNESSEE

PHONE 244.1229




®

E\N —,_'\vt 'ﬁ D

in Music City, U.S.%.
o \

A. 0. Buck

Charlie Everhart

R

Eddy Arnold

GEARED TO SOLVE
YOUR PRESSING PROBLEMS!

Standard Record Pressing Company, Music City's newest, most up-to-date facility, is
geared to solve your pressing problems . . . large or small . . . quickly, efficiently and
economically. Conveniently located in the midst of the Nashville sound, Standard offers
fast over-night service to all points in the U. S. A. Standard’s service is complete . . .
from tape to finished product . . . through a plan designed especially to fit your needs.
Quality control and the very latest in modern pressing equipment assures you of high-
fidelity reproductions at prices competitive to any other source. If you've got pressing
problems . . . it will pay you to call Standard on your next order. You'll be well pleased
with the results.

You can count on Standard to get the job done to your advantage by calling Jimmy
Tyner, Eddy Arnold, A. O. Buck or Charlie Everhart, and when in New York, call Joe
Csida.

Telephone 244-1867

RECORD PRESSING COMPANY, inc.

415 FOURTH AVENUE, SOUTH x NASHVILLE 3, TENNESSEE
““We press the Nashville sound”’
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A fiscally effective new frontier in Music City’s consistent progress
is an area aptly, and unofficially known as Record Row.

It is a four-block square (hardly in the so-called hep set argot,
however) operational base for people who produce and provide
the Nashville sound and on whose doors knock the great, the near-
great and the would-be-great of the free world’s music industry.

Record Row didn’t happen overnight. It grew slowly but health-
fully for seven years, and then within the last 12 months sprinted
into prestige status. It was at press time the address of 54 firms
affiliated with or actually involved in the business of recording,
writing, promoting and/or selling music. It is judicious to qualify
any such statistical information with an “at press time” disclaimer
since prospective tenants are waiting for space—in planned new
structures or in buildings now being converted to up-to-date design
from old houses.

The 54 firms include ultra-modern studios, branch offices of
major recording companies and music publishing firms and success-
ful talent agencies. You name it and Record Row has it—or will
get it for you.

Situated in what not long ago was a quasi-aristocratic neighbor-
lood (known as Belmont Heights and comprised of sturdily con-
structed brick and stone homes of the upper-level income strata),
it thrives in a non-walled off zone less than a mile from the central
business district.

The convergence of tradesters in Record Row has created an
exciting new slice of industrial life for the city in general and that
section in particular. Land, only recently a drag on the market, has
become a real estate bonanza. Property has doubled, and in several
instances tripled in value, also price.

“What the music people did for the neighborhood,” commented
a veteran real estate broker, “is as sensational as some of the tunes
they have produced. They—and this includes New York capital—
took a tired blood, worn-out area and gave it a transfusion of
vigor. The result is a development the likes of which hasn’t been
scen here in decades—and shall be recorded in history.

“The enterprise and ingenuity are better appreciated,” he con-
tinued, “when one realizes it was accomplished with private finan-
cial backing, and in some cases with money the participants earned
right here in Nashville in their chosen professions.”

Owen Bradley (now Decca’s A&R chief in Nashville) pioncered
it all when he opened his studio of hits on 16th Ave. S. (which
along with 17th & 18th—plus several short side streets make up
Record Row) in 1956.

Bradley, characteristically shrugs off hurrahs for credit for the
project with a facetious, “I guess they came out here as a matter
of convenience. There are no parking problems. An artist, song-
plugger, A&R man, or cven a front-office vice president can make
all his calls on foot.”

Indisputably however, Bradley was actively involved in the
establishing of Record Row, and has more than passing interest
in its future. “I'd like to see an auditorium built out here,” he says.

The Row begins at Division Street on the north and ends
(presently) about a half-mile southward near Grand, on 16th,
17th and part of 18th. Business competitors are located across
the street and next door to each other, and on the same floor of
buildings. The juxtaposition (ideal or of necessity) prompted a
visiting singer-writer to observe amusingly, “It would be difficult
to keep a secret around here.”

George Cooper, business agent of the Nashville Federation of
Musicians, whose office is on Division; hardly in thick of things;
sums up his recent move there thusly, “We’re on the fringe, but
we wanted to be near the action and that’s what we are near—the
action.”

The making of music in Nashville, at that, isn’t limited to Record
Row. There are kindred operations functioning in other sections
of the city, and in such suburbs as Madison, Goodlettsville and
Hendersonville.

However, Tin Pan Valley, if there was ever such, is rapidly be-
coming Record Row.

Alias Gold Pan Valley, perhaps?
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WSM'S GRAND

There’s only one Grand Ole Opry.

It was created by and belongs to WSM Radio, the clear channel powerhouse
sroriewga;ll‘Jackson that booms 50,000 watts into nearly every nook and cranny of the U-S plus a
ErP few points outside the continental limits.

#

This seems simple enough to understand.

However, in almost all sections of the country, signs go up announcing,
“Big Grand Ole Opry Show”. Often talent listed for the so-called Opry show
doesn’t include a single Opry act. Often the acts appearing have never even
been on the Opry as guest.

Jordanaires

This is the price of fame.

Originated 37 years ago, the Opry has never faltered since. It is the oldest
continyous radio show on the air today. The Opry comes around as regularly
as Saturday night itself. Millions, including a large Armed Forces Radio Net-
work audience overseas, listen regularly.

Today, Grand Ole Opry stands as an actual synonym for Country Music.
Ask a German, Italian or Englishman to listen to a country music record and
identify it—almost without fail, the answer will be “Grand Ole Opry”.

Shrewd promoters with an eye for a buck have cashed in on the box office magic
of the name. Scores of shows are booked every year under the false pretense of
being “Grand Ole Opry”. Sometimes an effort is made to justify the Grand Ole
Opry banner by putting one Opry act on the marquee and filling out the bill with
relative unknowns or local talent.

“This is not a Grand Ole Opry show”, says Opry General Manager Ott De-

vine. “If the show has two or three Opry acts, the promoter may bill them as
Grand Ole Opry stars and list the non-Opry acts with ‘also featuring’ billing. ==

Lonzo & Oscar

(« s

_Wilburn Brothers

a

Kitty Wells '

|

Willis trothers Devine points to a recent advertisement in The Music Reporter and other
: v trade magazines, showing the 50 acts of the Opry booking shows on the road.
4 Bold type over the ad proclaimed: Only these stars can call themselves Grand
y = ) Ole Opry! .
-A.€,\ " . ”» 3 1
‘iﬂh . We are only trying to protect the name”, states Devine who began with the
_Johnnie Wright Opry almost 25 years ago as an announcer. “The Opry is an exclusive group

and it deserves this protection. It has taken years to build the name.”

27
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Wilma Lee & Stoney Cooper
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spard Loretta Lynn

OLE OPRY

The Opry is not in the booking business and all such requests are referred

to booking agencies handling the various artists. There are three acts that do

- not take road dates. They are The Crook Brothers, The Fruit Jar Drinkers and

I Sam & Kirk McGee. The two alternating square dance groups, Ben Smanters

and his Stoney Mountain Cloggers and Ralph Sloane and his Tennessee Trav-
elers, are not included in the list of acts booking shows.

The cast consists of 50 headline C& W acts who appear on the Grand Ole
Opry Saturday night broadcast and also perform in coliseums, auditoriums,
school houses, ball parks, stadiums and even shopping centers. The Opry stars
average a combined total of close to 7,500 appearances per year logging an easy
800,000 miles per year. This is a soft estimate.

Skeeter Davis

These.hard working, talented 50 headline acts deserve the individuality of
the Grand Ole Opry title. Each act earned its berth on the fabled country music
stage where the greatest C&W acts in the world have performed.

The Opry is to Country Music performers what the Metropolitan Opera is

to Opera and Concert singers. It is mecca. The ultimate. _
Cousin Jody

Built on a solid foundation of basic Country Music, the Opry has never
wavered. It has never given in to fads or musical whims, but on the other hand,
the show has been flexible enough to sway with the times. The original sound
of Country Musie is still there with great stars like Roy Acuff, Flatt & Scruggs
and Bill Monroe who use no amplified instruments or drums or background
voices. The modern sound of Country Music is there with stars like Jim Reeves,
Marty Robbins and Don Gibson. Opry guest stars and cast runs the gamut be-
tween the two extremes providing a balance that has made the Opry a lasting
commodity.

A
Leroy Van Dyke

. Al
And, a commercial commodity. With an impressive list of 11 key national Hank Locklin
and regional sponsors, the Grand Ole Opry today is completely sold out—a state
few radio shows are in. Current sponsors include Kelloggs, Martha White, Ste- 5 o
phens Manufacturing Co., Jefferson Island Salt, Pet Milk, Gates Tires, Luisianne S _.!,’a )
Coffee, Harvey’s Record Department, Ford Dealers, Coca Cola and SSS Tonic. V}’{ ‘
Sold out and starfilled. The Grand Ole Opry is a grand ole name in Country Bobby Lord
Music, and WSM hopes to keep it that way.

B ae

Stringbean Ernest Tubb Justin Tubb Billy Walker Porter Wagoner Minnie Pearl
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This MUSIC CITY, U.S.A. issue of THE
MUSIC REPORTER with its more than 100
pages in brilliant, flashing colors, is a home-
grown product, the voice of the industry in
this important part of the world, born and
reared in Nashville, Tenn.

It was planned, prepared, written, edited,
assembled, printed and mailed, all in Nash-
ville, as indigenous to the city and region
where it began as is the music created by
the city’s many hundreds of musicians, art-
ists, songwriters, publishers, talent agencies
and its nearly score of recording studios
making up the city’s $35,000,000 music
industry.

Starting seven years ago in a suite in a
downtown office building whose three rooms
were so compact that a telephone conversa-
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tion in one could be heard in the two rooms
adjoining even with the doors shut, it has
moved under the impetus given it by its
publisher and managing editor, Charlie
Lamb, into large, modern offices in suburbia
with its physical plant at 4012 Hillsboro
Road. From an initial issue of four pages,
it has expanded into a recognized trade
journal and the prestigious voice of the in-
dustry one sees in this issue today. Its cir-
culation has similarly expanded to cover
the U.S. and Canada with smaller distribu-
tion in Europe and the far cast. Its success
has been so outstanding that, as imitation is
the sincerest form of flattery, it has led a
competing trade jpurnal—Billboard—recent-
ly to open a one-man office at 726 Sixteenth
Ave., South.

Gathering and compiling this MUSIC

Music Reporter
s Part of Story
- Of Music City, USA

CITY issue has been a monumental job on
which THE MUSIC REPORTER’s staff has
been laboring joyously for months, for it is
a matter of pardonable pride that THE
MUSIC REPORTER was the first trade
journal in the industry to publish an issuce
devoted entirely to MUSIC CITY, U.S.A.

But aside from THE MUSIC REPORT-
ER’s physical plant, its steadfast champion-
ship of policies and principles good for the
industry in the long run and its being first to
adjust when some long accepted methods
prove outmoded, has- won the admiration
and confidence of tradesters everywhere.

If anyone may be said to hold a key to
MUSIC CITY’S U.S.A. image and thinking,
THE MUSIC REPORTER, being first and

foremost on the site, holds it.

Trio Heads Wax Pressing Firm

Zeroing in on final product, a trio of ‘Music City hometowners
jumped into the record pressing business this past March to become
this record producing center’s second pressing plant. Not pretend-
ing to be the largest, but intent on being utilized to fullest potential,
the men behind The Sound Of Nashville Record Pressing Co. went
to work in earnest.

As a result the plant is already working two shifts and is screen-
ing applicants to put on another crew of technicians to open a third
shift. The plant is located at 160 Second Avenue South.

The men in this story are Bob Nelson, local businessman who is
president and handles most of the administrative details. Joe Talbot,
longtime radio and music biz figure is Veepee in charge of sales.
Bob Beasley is Production Engineer.

In the first two weeks of operation, this trio actually manned
the machinery in order to get the feel of the biz from the bottom
up.

Work orders soon covered them up and hired hands had to be
called in to get the records out.

“We were optimistic,” recalls Talbot, “but we never expected
to be swamped the way we were. We just didn’t realize so many
people were in the record business.”

Talbot points out that ironically, most of their trade comes from
people who are also young in the trade . . . people independently
cutting their first record.

“This is the heart of the biz today,” says Talbot. “The fresh,
untried talent—these are the guys coming up with hits today. And
we're ready for them.”

Music City's Booming Land Rush

There’s a new sub-division in Nashville—it's not officially a
sub-division but it is the hottest piece of landscape in this mid-south
capital city. Some call it Record Row or Music Row and someone
labeled it Tin Pan Valley and some call it Music Heights. It’s a
strip of land about four blocks wide and seven blocks long. Rickety
homes converted to rooming houses and low-rent apartments domi-
nated the area two years ago.

Today the area is a metropolis of slickly moulded brick, steel
and glass. Publishing companies, recording studios, talent finms
and other music related firms have sprung up almost overnight.

This area was picked first by Owen Bradley who erected his
Bradley Studios there in the early 1950, Jim Denny housed his
artist bureau and Cedarwood pubbery across the street. RCA Victor
set up headquarters around the corner.

The job of developing Music Heights fell naturally to one of
Music City’s youngest elder statesmen—recording star Eddy Arnold
who owns and operates Arnold Realty Co. Steel guitarist turned
land seller, Roy Wiggins is Arnold’s top hand.

Over a year ago, Arnold had Wiggins take a survey of the area
and today his firm has the most complete information on the status
of the property available anywhere. Consequently, Arnold has
handled all of the transactions which have put new firms in Music
Heights. Two of the biggest deals to date: Hubert Long constructed
Capitol Building; Owen Bradley’s new Decca headquarters; and
the $300,000 face-lifting job at Bradley Studios now owned by
Columbia Records.

According to the Arnold firm, property value in the area has
doubled and in some cases tripled. One lot alone, according to the
real estate crew, is worth $30,000.

For property holders, the Nashville Sound is beautiful music
to their ears . . . and bankbooks.




Their

Music
Lingers On

For the first time in history Music City stared sudden and violent death in the
face.

Music City had seen death before. . .but never in such staggering numbers—
never with such stunning impact.

A bass fiddle playing comic, James “Sleepy” McDaniel, an 1l-vear man with
Hank Snow and The Rainbow Ranch Boys slipped away on Monday, losing a
14-year bout with TB.

Tuesday night Music City was told a private planc with four Grand Ole Opi,
personalities aboard was lost somewhere over the rugged country of West Tennessee.

Wednesday morning at 6 a.m. a sheriff’s dispatcher flashed the word—Patsy Cline,
Hawkshaw Hawkins, Cowboy Copas and Patsy’s manager (and Copas’ son-in-law)
Randy Hughes were destroyed in vicious plane crash that rained wreckage over two-
block wide scrub wood hollow near Camden, Tenn.

Thursday afternoon mourners at a special prayer service for Patsy Cline were
told that Jack Anglin of the Johnny & Jack team had been killed in a car crash
while enroute to the chapel.

Twenty-two days later Texas Ruby Fox, wife and singing partner of Grand Ole
Opry artist Curly Fox, was killed when fire leveled their house-trailer home.

In the brief span of 25 days Music City saw death cut deeper into its ranks
than it had in 25 years. Today, three months later, the full realization that the seven
are gone has not completely sunk in.

Perhaps backstage at the Ryman Auditorium on a Saturday night, their loss is
most notable to Music City.

Patsy will never again be there to talk about her two children; express amaze-
ment that her latest record was a hit;. or to excitedly tell friends about the stereo
tape recorder she had installed in the auto of her husband, Charles Dick.

Copas, looking much like a real cowboy right off the Oklahoma plains, will
never again sit quietly to one side picking his guitar softly while chatting with
someone—possibly about Grace Baptist Church where he was a deacon or how he
almost cried when several thousand fans roared to their feet during a rccent show

when he did “Alabam”.

Hawkshaw’s broad shoulders and wide-brimmed hat will never be seen back
there where he stood so many times with his arm around his wife’s (Jean Shephard)
shoulders crowing about his tiny son Don Robbin or about his trick horses and

summer rodeo show (Jean gave birth to a second son, Harold Jr. about a month
after the plane crash).

Never again will merry Jack Anglin, with guitar slung around to his back,
slyly kid his slightly smaller partner, Johnnie Wright and wife Kitty Wells. Never
again will Jack slap the shoulder of the partner in the look-alike-suit and enjoy a
hearty laugh just before moving onstage.

Randy Hughes with his neat business suit and after-hours manner will be forever
missing also. Randy’s short backstage business huddles are permanently adjourned.
The guitar he backed up various artists with, forever silenced.

Sleepy McDaniel will never lean on his bass fiddle while holding court with Ilank
Snow’s Rainbow Ranch boys in the wings with sidemen and stars milling around
trying to get closer to hear his jokes.

Texas Ruby’s husky, San Antonio drawl will never again be heard and Ruby,
the tall, long haired beauty with the cowgirl outfit will not be seen standing arm-
m-arm with her husband Curly Fox.

Every Saturday night, and then some, Music City will know they are gone.

Sleepy
McDaniel

Hawkshaw
Hawkins




Jim Denny—C&W
Giant Who Built
An Empire In 2
Fields; Artist
Bureau, Cedarwood
Rack Up Bigger

Grosses Each Year

Jim Denny:

“When we closed the books for 1961, I remarked to my staff
that I doubted if we would ever experience a comparable year.

“Yet just the other week we toted up 1962—there was noth-
ing but black ink-figures all over the reports. We did much better
than 1961.”

Jim Denny was talking.

He is the high-man-on-the-totem-pole at Nashville’s Cedar-
wood, which encompasses an energetic music publishing opera-
tion and an alertly modern artists bureau, with accent on initia-
tive.

“Our major gains,” Denny explained, “were in the artist
bureau. W. E. (Lucky Moeller) is in charge of that department.

“He can supply the specifics.”

Moeller, standing nearby with his son Larry Moeller and Jack
Andrews, who are his assistants, required no shove to get on
with the optimistic review,

“Our grosses were up about 35 per cent last year over 1961,”
explained Moeller happily.

“If you want the dollar and cents total it is $1.5 million.
And I'm not hesitant to say that the outlook for 1963 is even
brighter.

“We handle about 41 artists on an exclusive basis and during
1962 their combined personal appearances totaled 2900 dates.

“They played every place from small school gyms and way-hack
watermelon festivals to Carnegie Hall and Las Vegas.

“Extra-curricularly, if that is the correct term,” Moeller con-
tinued, “we also booked such television personalities as Troy
Donahue, Dale Robertson and the Cartwright family of Bonanza
popularity.

“Our biggest gates were Houston for the annual firemen’s
benefit where more than 25,000 paid for two performances and
at Louisville where the Kentucky Derby eve Phillip Morris show
attracted 26,000.”

Moeller paused and Denny picked up the conversation.

“I am eager to discuss this phase our business,” exulted Denny.
“I am proud of our record.” Son John Denny, Jim’s lieutenant
nodded approval.

“People continually ask what are our main problems in book-
ing?

“There are none,” said Denny with emphasis.

“We have, and I'm sincere in this observation, no tempera-
mental artists, as such. The country and western artist in the
past several years has grown to understand and respect his pro-
fession of entertaining people.

“Too, there are buyers of talent in almost every city now who
are anxious to co-operate and learn, We service these clients (or
buyers) intelligently and with all the know-how at our command.

“We work with them and instruct them in the technique of
buying talent. Do you know that in 1962 we lost less than $1,500
in agency fees, which speaks exceedingly well for the integrity
of buyers, bookers, promoters, ctc.,, when you consider that we
did a million-and-a-half dollars?”

Denny picked up a pencil and wrote down some figures on a
scratch-pad.

“.001 per cent, isn’t it?” he said.

“About your publishing operation?” he was asked.



Blue Skies & Black Ink

“Like I said in the beginning,” Denny advised, “1962 was our
best since we started in 1953.

“Actually, percentagewise the publishing firm did better than
the artists bureau—but the handle was less.

“We almost hit the half-million dollar mark. We did about
$300,000 in 1961 and in 1962 the return was about 40 per cent
greater—or roughtly $420,000.

“Now the financial phase is fine, but also gratifying is that we
received eight Broadcast Music Inc. awards—seven in the country
and western, and one in the pop field.”

Denny pointed to a line of framed certificates on lobby’s wall.

“There they are,” he said with unconcealed pride.

“P. T. 109,” by Marijohn Wilkins and Fred Burch had scored
in both categories;

“The Comeback,” by Danny Dill; “Crazy Wild Desire,” by
Mel Tillis and Webb Pierce;

“How Do You Talk To A Babv,” by Wavne P. Walker and
Pierce; “A Little Heartache” by Walker; “Take Time” bv Tillis
and Wilkins and “Unloved, Unwanted” by Walker and Irene
Stanton.

The preceding prize-winning writers are members of Cedar- At Desk, Lucky Poses
wood’s exclusive staff of 15, which also includes Carl Perkins, o q
Kent Westberry, Obrey Wilson, Charlie McCoy, Hugh Lewis, With Team Which Ranks

Benny Joy, Jim Coleman, Snuffy Smith and Bill Phillips. In $1.5-million League:
“We operate with our own group of writers,” Denny com- * 1

mented. “We believe it is more practical.” Andrews, Larry Moeller
Ostensibly there is much to be said for the Denny style and

modus operandi. Last year there were 283 records released with and Jim’s Son John

Cedarwood produced material thereon. This also was a substantial
imnrovement over 1961 when the pubbery was represented by
199 tunes.

What about the future?

“Nashville as a music center is going to continue to grow and
Cedarwood will be in tempo with the growth. There are some
of us old-timers—say like Wesley Rose—who may think Music
City is expanding too rapidly. But I doubt if we’ll fight it, even
with token opposition.

“Cedarwood has nothing definite on the planning board in
regards to expansion. We'll continue to publish music and book
artists to the best of our ability.

“In conclusion may I say—and perhaps backtrack a bit—that
the general public in the metropolitan areas is demanding the
type of music which comes out of Nashville, and the type of
artists who perform such music.

“I think the general public will continue to demand such
artists as Webb Pierce, Hank Snow, Minnie Pearl, Carl Smith,
Kitty Wells, George Morgan, Jimmy Dickens, Porter Waconer,
Del Wood, Justin Tubb, Archie Campbell, Johrmy Wright,
Grandpa Jones and many other fine country and western stars,

“The success of Cedarwood, or any other talent agency for
that matter, is to supply the demand.

“It’s as simple as that.”

Denny fingered a book of synonyms and antonyms as he spoke.

He could have looked up the word progress, but he didn’t.
The synonyms for progress hardly would include Cedarwood—
but should.
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The Two Sides of Ernie
Ted Adams Is His
Assistant
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Records, an R&B label.

A Ernie Young;
"~ Master Of
%/ . Many Trades

= Ernic Young, one of the recording industry pioneers
of Music City, plunged even deeper this past year
into his two-label recording operation which includes
Nashboro Records, a Gospel and Spiritual Music label and Excello

Young, owner-president of Ernie’s Record Mart, giant mail order and
retail record selling outlet at 117 Third Avenue N., produced a million
seller record in 1957—“Oh Julie”, turned out on a third label, Nasco.

“We've added a few artists and have increased our product output
during the past year”, states Young.

On .the Nashboro label are: Morgan Babb (deejay for WVOL Radio),
Brother Joe May, Edna Gallman Cooke, the Sewanee Quintet and the
Consolers. On Excello are Lightnin’ Slim, Silas Hogan, Marva Allen, Lazy

Lester and Jimmy Anderson.

Ernie has his own studio in the rear of his record store operation.

Ted Adams who runs the mail order-retail shop, says overall mail-
order sales are up another 10% over last year. A 25% increase was noted
the year before. The mail order volume is fattened by some four hours a
week of John Richbourg’s R&B radio show Ernie sponsors on the powerful

50,000 watt WLAC radio.

Talley Credits Rose, Cohen

John Talley, a husky-framed fellow with
a boyish face, frankly confesses that if it
weren’t for the late Fred Rose and Paul
Cohen he doesn’t know what he’d be doing
today.

What he is doing today is representing
E. B. Marks, the old line New York music
publishing firm, at its Nashville office which
opened Jan. 7, 1963.

“Mr. Rose,” says Talley, “was one of my
customers when I carried a newspaper route
in downtown Nashville, He encouraged me
when I told him I was interested in music.
Fact is, he arranged for me to enroll in one
of Grady Martin’s guitar classes. I learned
some picking fundamentals, if nothing else
however, I doubt if Grady will remember me
as one of his more talented students.

“As for Paul Cohen I was with him for
about six months during a development
stage when I was seriously in need of ex-
perience. It was like going to the best school.
In my book Paul Cohen is a real pro; he’s

forgotten more than a lot of us in this
business will ever know.”

Talley’s genesis in the music field was
via dee-jay assignments in Minneapolis and
Madison. At the latter (WENO) he became
a devotee of country and western tunes and
is of firm opinion this idiom is the core of
most of the most-listened-to music. M. M.
Cole hired him for his first music publishing
job and he later free-lanced for Johnny
Bond’s Red River Songs.

It was while with the last-named in 1962
that he placed “After Loving You,” which
was recorded by Eddy Arnold, Jim Reeves,
Little Esther Phillips and Joe Henderson.

“Ironically,” recalls Talley, “I had the
song—written by Eddie Miller—in my
pocket for a year and couldn’t get anybody
to put it on wax. Then all of a sudden
everybody wanted it. But that is the history
of this business—you never know when
lightning will strike.”

Talley, who works directly under Marks’

top professional manager Arnold Shaw, says
his firm currently is scouting for talent in
Nashville and may before the year’s end
“sign some contract writers.”

Since joining Marks Talley has success-
fully pushed such material as “It's All My
Fault” by Don Winters on Hamilton;
“Crocagator” by the 4 Nuggets, and “Some-
body Else’s Girl” by Adam Charles on Dot,
and “Three’s A Crowd” by Gene Kennedy,
which likely will be recorded on the Her-
mitage label.

“We're moving slowly, but carefully,”
says Talley, “and Marks is in Music City
to stay,” he promises.




President Don Pierce discusses happen-
ings at Starday for the fiscal period with
mixed emotions.

“What has happened to us during the
past 12 months, or since our June, 1962
report to Music Reporter, is both sad, and
on the other hand salubrious,” he recalled.

“Death struck! Cowboy Copas and -Texas
Ruby died in accidents and Lou Epstein of
a heart attack. Of artists Copas and Texas
Ruby most everybody is aware, but don’t
forget Lou Epstein. He managed Jimmie
Skinner’s Record Center in Cincinnati, and
was a key man in onr mail order sales.

“Yes, the passing of this trio hurt us
personally. They were members of the Star-
day family; certainly more than valuable
employces and/or representatives of the
label.”

Pierce paused and gazed at the ceiling of
his office in Starday’s plant in Madison,
Tenn,

He then resumed the review: “On the
bright side,” he said, “busigess has been
good. All along we have been growing and
the past 12 months have not shown a cessa-
tion in our advance. 1 figure our activity
has expanded 100 per cent. Unless I am
badly off course in my forecast, 1963-64 is
going to be more of same.

“During the past year,” Pierce continued,

“Starday has further pioneered the concept
of country music in album form, thus filling
a vacuum. - Qur ‘Country Music Hall of
Fame,” the ‘Opry’ LP, and comedy packages
by Archie Campbell, Minnie Pearl and the
Duke of Paducah have been winners.
“We feel that our 150 (album) jackets
represent the No. 1 country and western
showcase, and are another reason for our
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Days Of Starday
And Don Pierce

gains and the popularity of the music
throughout the world.

“Also during the past year we have added
8,000 square feet of warehouse and storage
space to take care of our growing cata-
logues and songs.”

Pierce sees Starday as an operation which
functions in four areas:

1. Record manufacturing and producing:

2. Distribution and sales;

3. A recording studio:

4. And music publishing.

Commenting on the four-pronged activity,
he says: “During 1963 we have upped our
distributors in the U.S.A. to 86 and our
product is released by Spartan in Canada
and Decca of London in Europe.

“During the same period we added Leon
Payne, Minnie Pearl, Jimmie Skinner, John-
ny Bond, Curly Fox, Robert Lunn and Lulu
Belle & Scotty to our list of artists.

“As for the studio it is nsed about half
the time for Starday sessions and the other
50 per cent by producers (or just plain
people) who come here to get the Nashville
Sonnd.

“We also have formed a music service
called ‘Custom Jingles of Nashville,” in-
corporated by Vic Willis, Eddy Arnold, Roy
Wiggins, Charley Mosley and myself. It is
available for the production of taped or
filmed commercials and jingles, for either
radio, television or movie theaters.

“Our music publishing company
has such valuable properties as
‘Satisfied Mind,” ‘Seasons of My
Heart, ‘Why Baby, Why!" ‘Ala-
bam,” and ‘Ya’ll Come.’

“Starday Music,” Pierce
pointed out, has publish-
ing affiliates in Ham-

burg and London.

Getting down to specifics on the outlook,
Pierce said, “Starday looks to the future
with flexible policies to fit a changing pat-
tern of distribution,

“This means that in addition to record
stores, Starday places increasing emphasis
on volume sales to rack jobbers, discount
houses, record clubs and mail orders. All
accomplished in co-ordination with Starday
distributors.”

“Starday is an organizational member of
the Country Music Association and we work
with all competing labels in creating a
larger market for American country and
western music,” he said with pride.

“Of course, Starday is no one-man opera-
tion. I am fortunate to have Martin Haerle
as head of merchandising and sales; Tommy
Hill as manager of the studio and chief of
a. and r., and Herb Shucher, who recently
joined to take charge of promotion and
publicity.”

Likewise in distributing bouquets, Pierce
didn’t overlook country music star George
Jones.

“I give George Jones a helluva lot of
credit for getting Starday started in Nash-
ville in 1958. He was the one piece of
property we had when we arrived. George
at that time was on the Opry, he was a
recording artist and he had written a lot
of hit songs. He opened a lot of doors for
us,” he said.




“We're literally snowed under with in-
quiries.”

This was the comment of J. D. Tyner,
president of Music City’s Standard Record
Pressing Co., Inc., newest addition to Nash-
ville’s complex of companies servicing the
fast expanding recording industry here.
This was only three wecks after the company
began business on May 27.

“We've had inquiries from more than 40
states respecting every type of operation—
45’s, LP’s, stereo and what have you. Many
of these inquiries came from large com-
panies,” he said.

Tyner said every inquiry is being an-
swered ‘and orders serviced where possible.
“It’s too early to talk of expansion, but the
road points that way. We expect to be run-
ning on a 24-hour a day schedule in August,
and to expand personnel at that time. Nolan
Ellis, who was with RCA-Victor for 12
years, has been put in complete charge of
maintenance. Kelly Pace, Sr. is no longer
with the firm.”

Tyner, a well-known Nashville business
man, pointed out that the new plant em-
bodies the most advanced high-speed press-
es, with a capacity between 8.000,000 and

T e —

Standard Pressing Co. officers huddle with vice president Eddy Arnold, left and
treasurer C. M. Everhart looking over the shoulder of president J. D. Tyner.

Inquiries Pour In From 40 States

To New Music City Pressing Plant

Standard Off & Running

10,000,000 records annually. Simple ad-
justments and additions will enable the plant
to double its cdpacity.

Tyner said the plant’s geographical loca-
tion—enabling it to give one day shipping
service to reach half the nation’s population
—seems to be fully appreciated by the
trade.

Standard Record Pressing Co.’s plant is
at 415 Fourth Avenue, South. Officers, in
addition to President Tyner are: vice-presi-
dent, Eddy Arnold; secretary, A. O. Buck;
treasurer, C. M. Everhart.

Roi Recording Studios Cater To Ad Agencies

Not only have the record stars discovered the Nashville sound,
but with the advent of Roi Studios here in Music City some two
years ago, the leading advertising agencies in the nation now beat a
steady path here.

The studios, located at 821 Nintteenth Avenue South, caters to
the ad agencies and is fully equipped to handle commercial spots
from the creation of the jingle, through it’s arrangement, layout,
filming and recording.

Founded by Dana M. King Junior, an outstanding horn man on
the Music City scene, Roi Studios features many of King’s elec-
tronic inventions.

King is a unique person here. He began his musical career when
only cleven years old he performed with the famous Jack Tea-
garden Band. His journey through the Audio Jungles to Jingles

has taken him to Ohio University where he picked up a B.S. degree
in music . . . Ohio State University, where he added a Masters
degree . . . and here at Peabody he’s more than half way toward
his Doctorate. And along the way he found time to teach for nine
years at Georgia Teachers College.

As a Musician he’s accompanied stars like Connie Francis, the
Everly Brothers, Floyd Cramer, Bill Justis and many more.

But his current love is his studio . . . and with the agencies
pouring in here for his work, he appears to be firmly established
as a stable part of Music City U.S.A. And King says his business
is getting better all the time. So now not only does Nashville
produce many of the songs pouring out of juke boxes and radios
across the nation, but also that TV commercial some people may
miss while on a trip to the ice box found origin at Roi Studios.

-~



Dub s

Manager,

Star Maker

If you ask Dub Allbritten to tell you
something about his slightly fantastic 30-
years in show business more than likely
he’ll deliver a panegyric about artists he
has managed for/or promoted; and help
develop!

Like right now Brenda Lee, The Casuals
and Bob Beckham and like in the past Red
Foley, a film cowboy named Sunset Carson
and heaps of others.

“Do you remember the great Olvmpic
track star Jesse Owen?” Allbritten asks, not
anticipating an answer, “I had him fronting
bands shortly after he turned pro. He did
all right both as a gate attraction and a
leader.” That was in Chicago in the mid-
30’s.

It is when Dub speaks of Brenda Lee
that his words become almost eccstatic. He
discusses the 18-year-old singer (whom he
has managed for six years) with admiration
and respect.

“Has she reached her peak?” he scoffs.
“In my opinion she hasn’t even scratched
her potential. Brenda can be as great as
she wants to be.

“She appeals to any type audience. She
can be booked into a nightclub, a park, a
fair or a theater. Her strongest fans are the
real old and the real young.

“The tour of England this spring was the
best thing that’s happened for us in the
past 12 months. She played 21 cities and
broke attendance records at 14 houses. In
Cardiff, Wales, for instance, her perform-
ance was sold out two months in advance.

“Brenda’s admirers in South America are
the most demonstrative. They want to get
up close and touch her. In Santiago, Chile
I had to pick her up in my arms and rescue
her. She also is extremely popular in France,
Belgium and Germany.

“I have tried to bring her along grad-
nally, but there have been mistakes. Making
that movie in 1961 (“Two Little Bears”)
for instance was an error. She wasn’t ready.”

Lack of success in her screen debut
doesn’t infer that Brenda is finished with
motion pictures.

i

“We are receptive to scripts right now,’
Allbritten reports. “I have arranged no per-
sonal appearances for her beyond Septem-
ber.

“During the fall she’ll cut her first Christ-
mas album (You just gotta include ‘White

Christmas’ in such an LP), and I'm toying
with the idea of starring Brenda in a stream-
lined version of “The Wizard of Oz which
conceivably could be hooked into Las Vegas.
I think with off-beat casting and more
comedy—I have in mind a fellow like Jim
Backus playing the Lion—it would be a
big hit.”

Somewhere along there Allbritten figures
his bright star will be ready for another
movie part,

“I am sure that her upcoming four weeks
of summer stock (she plays title role in
“Wizard of Oz” in Ohio and North Caro-
lina) will add another important facet
(dramatic stage presence) to her career.
Then when film offers come she’ll be ready.”

Similar to Perry, Como, Dub gets letters!
Or at least Brenda does and Allbritten reads
‘em too.

“Fan mail is a barometer which tells us
how we are doing. It heavily influences our
decisions, especially in regards to records
and personals,” he opines.

“The people who keep her on top are her
fans,” Dub continued; “not the professional
critics or reviewers, who publish good or
bad notices. She actually works for her
fans. They are her bosses. And the way I
see it if you don’t satisfy your boss yon
don’t get a paycheck very long.”

Allbritten utilized fan mail to determine
(in his mind) what effect Brenda’s mid-
April marriage to Ronnie Shacklett, 19-
year-old Nashvillian have on her career.

“Here is a breakdown on 1137 letters
received in one week a month after the
wedding,” he read from a ledger. “1066
didn’t even comment about the wmarriage,
68 were glad she had wed—and ONLY
three wrote that they were sad.”

Although Allbritten beams most of his
conversation (when speaking of his opera-
tion; formal name: Allbritten Talent Asso-
ciates) at Brenda he returns intermittently
to discussions of the Casuals and Bob Beck-
ham. “The Casuals are a show band and
Beckham is a night club singer,” to repeat
him,

“We,” he points out, “do not send an act
out on the stage unless it can do something
Leside sing.” Ile says “The Casuals are a
sharp act (they got upbeat tutoring twice
within past year from nationally known
choreographer Dick Barstow). They have
worked the Detroit Fair three years in a

Brenda

Is One Of
His Biggest

row, the Copacabana and the Ed Sullivan
Show with Brenda Lee and definitely aren’t
just another combo. They work splendidly
with Brenda in personals. Beckham is
coming along well. He has a fine act.”

Allbritten, undeniably is dedicated to his
clients. During a recent 48-hour stretch his
schedule and labors in their behalf went
thus:

Jan. 7, 2:30 a.m. Las Vegas with the

Casuals in re their opener at Flamingo.

Jan. 7, 9:15 a.m. Nashville for work in

his office and to meet with Beckham.

Jan. 7, 6:30 p.m. New York to discuss

Brenda’s Copacabana booking.
Jan. 8, 9 p.m. Miami to confer with Ed
Sullivan for Brenda’s TV appearance.
Jan. 9, 8 a.m. Hollywood to talk with
Bob Hope about Brenda’s guest shot on
his TV special.

“The job,” he observes, “has its mi-
graines—but it also has multitple compen-
sations. I guess I love my work.”™

And it’s a romance, however commercial,
which has endured since Dub was 13. He
fondly recalls the early (and pre-Brenda)
vears when he promoted and prodnced
shows, mainly in the country and western
music field.

There was the Grand Ole Opry package
in 1947 which drew 80,000 in five days at
three cities—Houston, Beaumont and Corpus
Christi, “A booking T'll never forget,” he
beams.

Allbritten also handled the Opry show
which played the Hotel Astor in the late
’40°s; the first to play New York.

“Commercially it failed, but it wasn’t the
artists fault,” Dub says. “It wasn’t the best
promoted show ever presented by a long
shot,” he adds—and foregoes further details.

“I'll never forget what Red Foley told the
audience on opening night,” Dub remem-
bered with a grin. “He was the headliner
and had never worked a place where food
and drinks were served. The customers with
their tinkling glasses, conversation and the
rattle of the dishes made for much noise
during his first song.

“When he had finished Red strummed his
guitar once or twice and then deadpanned,
‘T wouldn’t have come if I had known you
were eating supper.””

“It was a squelch,” Dub contends, “that
I'll always remember.”



Twenty years ago, in a small dusty office a block
and a half from the Tennessee state capitol, song-
writer Fred Rose and Grand Ole Opry star Roy
Acuff became partners. Out of that partnership grew
a legendary music combine that today dominates
not only the Music City scene but the world-wide
music picture.

So huge and so complex is this corporate titan
that the simple act of describing it is a difficult task.

An easier job is describing the people who “are
Acuff-Rose.

Wesley Rose, dapper, slightly greying and wearing
a slight moustache, succeeded his father as President
of Acuff-Rose Publications Inc., the parent firm. Not
a songwriter, but gifted with an inborn sense for
commercial songs and records and talent, Wes has
carried much of the load at Acuff-Rose. Tirelessly he
pursues new material, oversees business details,
searches for new talent, produces records, ramrods
the firms overseas activities and still finds time to
serve as chairman of the board for the Music City
based Country Music Association.

Wes’ right hand is a quiet, conservatively dressed
former classmate in accounting school, named Bud
Brown. He’s General Manager and absorbs the bulk
of the office work load.

Branching into the record arm of Acuff-Rose,
Hickory Records, there is Wes’ brother, Lester and
Joe Lucas. This team rides herd on the 12 year old
label which took a small roster of C&W artists and
built it into a national record power with a plush
team of talent and a rich, diversified repertoire. Lester
and Joe, both tall, casual dressers, and easy natured
could pass for brothers.

In still another branch of Acuff-Rose, short, stocky
Jim McConnell generals the Acuff-Rose Artist Corp.,
timetabling grandstand, auditorium, coliseum, night
club and television appearances for a long glittering
list of talent. His assistant is amiable recording star
Bobby Lord.

These are the key people.
These are some key facts.

The rambling Acuff-Rose combine eats up over
half a city block at 23510, 2512, 2514, 2516 and
9518 Franklin Road. . .and this isn’t enough space—
plans are already in the finalizing stages for going the
only direction left: straight up! The firm hopes to
begin building sometime this year.

A&R director Wesley Rose (right) checks a recording
studio detail with Hickory Records star Bob Luman.
Rose, president of Acuff-Rose Publications, Inc,, is a
multi-talented exec with a sound business mind and
a “commercial ear’’ for songs and talent.



Acuff-Rose has had its own studio for eight years but now
they are tearing out walls, adding space, installing a new
cutting machine for making acetates and having a new con-
trol board installed. This studio is where dubs, or sample
recordings, are made of new material placed with one of the
sister pubbery firms: Acuff-Rose Publications; Fred Rose
Music Inc., and Milene Music Inc. Literally hundreds of
best-seller records started in this control room.

One small facet of the Acuff-Rose publishing interests
for this past year would have been c¢nough to satisfy
many publishers—“T Can’t Stop Loving You”, a Don
Gibson penned tune parlayed into a million-seller single
plus four additional Acuff-Rose tunes in Vol. 1T and six
more Acuff-Rose tunes in Vol. 11 of Charles’ ABC Para-
mount elpee classic “Modern Sounds of Country Muwic”.

But that isn’t the end of the story for this year for
Acuff-Rose. There were more hits. Many of them written
by a troubadour who has been dead for a decade—Hank
Williams.

Fred Rose and Hank Williams are two of the most
famons names on the list of all-time great songwriters—
both wrote for the Acuff-Rose group.

Moving to the Hickory story again: the label has been
averaging one release per weck this year; one of the first
artists signed to the label, Roy Acuff, is its leading elpec
seller: a new elpee is just out featuring two overseas
shows by Acuff and his troupe which has toured U-S
Military outposts at Christmas time for the past several
~easons.

The never ending facets of Acuff-Rose go on and on.
There’s one division, Acuff-Rose Sales Inc., which handles
song books and sheet music, not a small item. There are
16 songbooks by all-stars like Chet Atkins, Roy Acuff
and Hank Williams that sell and sell and sell. Sheet music
sales aren’t what they used to be, but Acufl-Rose managed
to peddle 100,000 copics of the music for Floyd Cramer’s
hit, “Last Date”, The all-time sheet music champ  for
Acuff-Rose is “Tennessece Waltz”—it sold 1) million copies.

Literally doubling the mileage of cach operation, Acuff-
Rose has set up detailed representation for all its products,
from songs to records, in the red-hot overseas market.
Acuff-Rose was a forerunner in setting up publishing and
record representation overseas.

There's another angle that Acuff-Rose is adept at—promo-
tion. The firm has three of its own printing presses and two
full time printers. This is the mark of a true corporate giant.

But Acuff-Rosc is not without a problem that almost defies
its greatness.
The roof in the shipping room leaks.

The Acuff-Rose first string: Top photo, Bud Brown, general
manager. Ramrodding Hickory Records are (center photos)
Lester Rose (right) and Joe Lucas. In the talent arm of the
Acuff-Rose combine are (bottom photo) Jim McConnell directs
the Acuff-Rose Artist Corp. with his assistant Bobby Lord.




WSM

Polished WSM has an image as “The
Grand Ole Opry Station”. Actually the Opry
is only part of the story. Programming
ranges from live band music (WSM has
only staff band in this part of the country,
and one of the few left in the nation) to
classical music, hitting all the peaks in be-
tween with the exception of R&B and rock
n roll. The good pop finds a home here
along with standards and of course C&W.
Ott Devine ramrods stations local program-
ming and this includes managing the Opry.
This involves a long roster of people, but
here are the key music spinners:

T. TOMMY CUTRER: Pleasant voiced T. Tom-
my is more of a personality than an announcer.
Hailing from Louisiana, T. has become a master-
ful emcee for both live and record shows. Heavily
identified with C&W, Cutrer excells as a pop
deejay and is considered one of the ‘“‘most com-
mercial voiced” men on the staff. T. records for
Phillips Records.

GRANT TURNER: A twenty-year plus man
with WSM, Grant almost gave up the idea of
a radio career in the 30’s and angled into news-
paper reporting. He got into radio in Texas and
never left. Considered an expert on the subject of
C&W music and its people, Grant has been called
on by such groups as the Country Music Asso-
ciation to prepare histories of various aspects
of the C&W industry. A smooth, commercial an-
nouncer, Grant is also highly identified with
C&W music.

DAVE COBB: Joining WSM in 1937, Dave
leaned toward dramatics and played various
roles in WSM originated soap-operas and dramas.
Dave worked with such struggling young artists
as Dinah Shore and Snooky Lanson who were
WSM staffers at one time. Currently Dave reigns
as the station's expert on Classical music and
airs an award winning program titled “World of
Music” which features this category with de-
tailed information offered by congenial Cobb.

RALPH EMERY: A converted top 40 jock,
Ralph Emery followed the nation’s number one
C&W deejay, Eddie Hill, into the C&Wheel hoss
seat at the controls of the all-night “Opry Star
Spotlight”. Emery developed his own style and
emerged as a C&W personality in his own right—
he won a recording contract with Libertv—and
he won that number one C&W deejay title too.
He is married to RCA Victor artist Skeeter Davis.

LARRY MUNSON: Minneapolis born Munson
is one of the outstanding sportscasters in the
nation. He’s also an exceptional deejay. Slotted
in late afternoon, Munson's unique style has won
a big following. He features mostly smooth pop
stuff like Sinatra, Peggy Lee and Stan Kenton
vlus some live offerings by pianist-singer Teddy
Bart.

DAVE OVERTON : Versatile Overton is one of
the most “in demand” emcees in Music City. He
hosted a long running WSM TV record hop show
and currently is back on radio side with a morn-
ing records and information show. Overton is
;ggarded as one of the sharpest ad libbers in the
iz.

WwsIX

Good music keynotes both sides of the
WSIX radio picture with standards sharing
the AM turntables with smoother, non-rock
pop stuff along with a little Dixie Land and
a little of the Big Bands. On FM the selec-
tion range is semi-classics to jazz and show
tunes. All music is channeled through sta-
tion’s vet record librarian, Mrs. Hester Kyler
who is not on the air. Spinning the web of
smooth sound stylings for 5,000 watt WSIX
18 hours daily are these deejays:

BUZZ BENSON: Migrating to Music City via
such key metro markets as Chicago and- Wash-
ington, D. C. Benson enjoys the relaxed atmos-
phere of the city and the brand of radin be airs,
Station’s wake-up man, Benson specializes with
“Dusty Disc” seg (nostalgi¢ big band sounds of
Glen Miller, Artie Shaw, Eddy Howard, etc.)
each day and “Help Keep Dixieland Alive” seg

Saturdays. Benson features new pop releases if
they blend with station’s smooth sound.

CHARLEY SCOTT: Longtime Nashville radio
figure Scott started as nite-shift announcer for

WSIX with an aspiring college student who never
made it—as an announcer . . . he was Pat Boone.
Charley made it as an announcer. His easy going
mid-day manners delight the housewife crew and
his music fits the WSIX pattern of smooth
sounds.

ED SHEPPARD: In big demand for both radio
& tv commercials, Sheppard emcees a late night
air cruise of sentimentalistening titled “A Touch
Of Velvet”. The show is strictly romantic, mood
stuff. Ed doubles as WSIX TV Program Coordina-
tor.

CHUCK ADAIR: Featuring elpees, Adair em-
cees station’s long-running “Nightbeat’” which
includes interviews with recording artists and
music trade people. Adair co-emceed recent WSIX
TV Bop Hop program. “Nightbeat” features
some current chart material but accent is on
elpees.

BOB BELL: Probably more chart tunes, in-
cluding borderline C&W material, are aired on
WSIX during Bell's 315-hour afternoon drive-time
stint than in any other seg of stations program
log. Bell, a native of Middle-Tennessee, also plays
more up-tempo stuff than his turntablemates.

HERSCHELL MARTIN: Practically growing
up in front of a microphone, Martin has been
with WSIX FM since the beginning. He is heard
on several shows but uses practically the same
records—mostly show tunes, sophisticated swing,
standards with some restrained up-beat tempos.
No hard pop.

KEN BRAMMING: Chicago born Bramming is
a radio pro who remembers when records were
breakable and at 78 rpms. He joined WSIX TV
in 1953 but has always branched over to the radio
side. Currently FM is his sounding board with
emphasis on a late Saturday night two hour entry
featuring jazz and sophisticated swing.

JIMMY KENT: A polished actor on the local
theater circuit, hometowner Kent has perhaps the
longest running show on the Music City scene—
“Night Trails” which features dreamy music and
poetry read by Kent. Show began in 1946. Kent
airs the WSIX type FM stuff on various weekday
shows including semi-classics, show tunes and
dinner music.

JIM MABRY: Seven hours each Sunday, Jim
takes over WSIX AM spinning elpees of stand-
ards and good pop music and frequent sound
tracks from movies.

WKDA

Top rated in Music City for seven years,
WKDA reigns as the city’s pioneer top 40
.operation. Concentrating on exposure of
solid hits, WKDA does not shoot at being a
market record breaker, although some discs
are broke here. Helmed by Music City
tradesman Jack Stapp (a major publisher
here) the station’s music is strictly formula
and is handled by Joe Hathcock who triples
in brass as fill-in deejay and news director.
Six men fill the station’s 24-hour sked of
top pops.

EDDIE KILROY: Versatile wake-up deejay
Kilroy’s drive carries over off the air and is
channeled right back into the music biz. He
collaborated with indie producer Huey Meaux in
producing and promoting hits like “I'm A TFool
To Care” by Joe Barry and “You’ll Lose A Good
Thing” by Barabara Lynn. He writes songs
and records—a major label is prepping a release
by the deejay now.

DICK BUCKLEY: Dean of WKDA deejays,
Buck’s quiet style has earned him number one rat-
ings for his 9-12 ayem session. Chief announcer,
he works closely with Hathcock in guiding the sta-
tion’s music policy. He is well known by the music
trade here and his judgment on new material is
widely respected. This reputation has given in-
siders high regard for the WKDA Pick Hit.

HAIRL HENSLEY: Tennessean Hensley has
WKDA on both sides of a two-year U-S Army
hitch and is back now in the 12.4 pm slot. An
ex-sideman with some top C&W acts, Hensley
vocalizes and picks on a few station promos which
flavor the hard rockin’ station with a little
satirical C&W sound.

JACK WILEY: Originally from deep in Geor-
gia, Wiley joined WKDA after a stint with a
Las Vegas, Nev. station. He is pegged in station’s
busy 4-7 pm block and like Kilroy, bears an
exceptionally heavy commerecial load—but the
musi{l: formula remains static even in the face
of this.

Radio World Of

Nine AM broadcast stations pour
132,000 watts of music, news and varied
shades of entertainment coursing through
the streets of Music City running the gamut
on the dial from 650 to 1560 kilocycles.
Four commercial FM stations and one edu-
cational FM operation complete the picture.

Ironically, this hit making record center
ranked number two in the world re singles,
is not considered a major breakout point
for those same discs. But, for reasons only
to be guessed at, Nashville radio is a prime
target for record people pushing new
product.

Variety is the key on the radio scene and
no matter what category the record falls
in, there is a station that specializes in that
type. Pop singles find a sounding board
in Top 40ish WKDA and WMAK; smooth
pop stuff and elpees are grist for the WSIX
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WMAK

A Linn Broadcasting Co. sister station of
WAKY Louisville, WMAK has been on the
top 40 route for three years. Program Di-
rector Rally Stanton teams with Music
Director Alan Nelson is programming station
music. WMAK leans on new material and
lays claim to breaking “If You Wanna Be
Happy” by Jimmy Soul, “Got You On My
Mind” by Cookie And The Cupcakes and
“I'm Movin’ ” by Matt Lucas. Mike-side for
station’s 18-hour broadcast sked are four
key deejays.

RALLY STANTON: Entering radio as a part-
time announcer in his hometown, nearby Camden,
Tenn., Stanton broke into the top 40 with station’s
top competitor, WKDA. Stanton takes to the air-
waves in the afternoon, leaving the early part of
the day free to zero in on his duties as program
director.

GENE CLARK: A Chattanocoga product, Clark
haunted radio studios in the Lookout city during
his junior and senior high school career and
managed parttime radio jobs while still in school.
After four vears as a full time deejay there, Gene
joined WMAK. He handles the bulk of station’s
pl:oguction in addition a six-day-a-week deejay
sked.

AUDIE ASHWORTH: Station’s only home-
towner, Audie’s 7-midnight vehicle provides a
classy sounding board for new material with spe-
cial features like Dig-It-Or-Ditch-It (phone re-
action gimmick for new stuff) and occasionally
Audie winds up with a few ‘‘extras” to expose
that aren’'t on the regular play list. Ashworth
is angling toward a music career and has his
feet wet in songwriting, producing and has re-
corded himself—release is pending.

TOM DOOLEY: Newest staffer, all-nighter Doo-
ley is a former member of the Ventures. He plays
guitar. Originally from Chicago, he came to
WEKDA from East Tennessee. Even in this 12-5:30
ayem block, the WKDA music policy holds fast.
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AM-FM mill; WSM airs some of same along
with considerable (at least three hours
per day) long-hair discs which paradox-
ically share WSM’s clear channel with C&W
music—which the station is more readily
identified with; WENO is solid country and
WLVN plays the middle-of-the road; R&B,
Gospel and Spiritual discs are WVOL’s
specialty and WLAC is grooved with
smooth pop stuff during the daytime, R&B
and Rock ’n roll late at night and C&W
early in the a-m. WSIX and WFMB FM
swing to some smooth pop but lean more
to the FMish background stylings while
WLWM spins smooth pop, some C&W and
folk and an occasional hard pop tune if it’s
not too raucous. WNFO, Nashville’s only
stereo station ranges from C&W early in
the a-m to standard pop and semi-long hair
with a little jazz and folk eased in here
and there.

-’
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JAY REYNOLDS: Yawn-breaker Reynolds is
a native of Mt. Vernon, Ill. and studied broad-
casting at Southern Illinois University. He brought
here from sister station WAKY Louisville where
he reigned as the number-one nitetime deejay.
Reynolds dabbles in producing records and is
close to the music industry.

FRANKE JOLLE : Six til midnighter Jolle runs
an all-request show and has the opportunity to
expose more new material than his fellow staffers.
Show provides a good barometer for new material
and local music people wateh it élosely. Jolle got
into radio during a hitch in the U-S Navy. He
came here from WPLO Atlanta.

WENO

First fulltime C&W operation in this
cradle of country music, daytimer WENO
soon goes on a 24-hour broadcast sked,
which coupled with its 5,000 watts, will
make it a plus-sounding board for new C&W
material. Built on a solid country sound,
five deejays pick and spin the records.

DON HOWSER: Combining pop deejay back-
ground with forceful sincerity, Don comes off as
a smooth country personality. Picking records, he
looks for material his listeners can identify with.
A three-year staffer at WENO, Don draws fre-
quent emcee assignments for station-sponsored
C&W stage shows.

BILL JENKINS: Fresh from Armed Forces
Radio in Alaska, young Jenkins looks for that
‘different’ sound when making his record Picks.

JAKE LAMBERT : Senior staffer, C&W bands-
man Lambert quit the road to: hometown in
Music City. True country personality, Lambert
keeps his ear to the ground for audience reaction
to his records. He follows their yeas and nays in
the past as criteria for his Picks for the future,

HAPPY WILSON: Vet showman Wilson wrote
“Sleeping At The Foot Of The Bed” and utilizes
his inborn song-savvy in making his weekly
Picks. Happy reps Central Songs of Hollywood

here. New-talent development motivates many of

his record selections.

ZEKE CLFMENTS: Too young for ‘Grand Ole
Man of C&W” label, Zeke is former Grand Ole
Opry star, hit song writer, rodeo star and movie
actor. He's excited by new material because it
means a fresh sound for the audience . . . an
important break for the artist, writer and pub-
lisher.

WLAC

Giant, 50,000 watt WLAC booms into
most states in the union and several foreign
countries with its ultra-powerful signal. Out-
of-state, WLAC has a reputation as a R&B
outlet. Area daytime listeners have the im-
presSions it’s a good music station. Both
impressions are correct. Broadcast day is
split, with a third element, C&W, dropped
into the 3-6 ayem slot. Manning the mike
through this varied sked are a veteran team
of specialists.

ROB TOWNSEND: Recently promoted to as-
sistant veepee and program director, Townsend
has on-and-off-the-air savvy which qualifies him
as a key man. On the air, Rob is bright and
well-paced and reflects earlier experience with
slick KBOX in Dallas. He was pd there too. His
music is pop and smooth.

JOHN LASHLEE: Good pop stuff is John’s
menu also. Gearing himself strongly to the mid-
day housekeepers, John utilizes an easy, homey
pace. His background has carried him from Texas
to Tennessee as announcer-salesman and news
and sports director.

TED CONNER: Building a big rep during a
10 year stint in Youngstown, Ohio, Conner has
been with WLAC for one year. Bright, breezy
and listenable music, culled as much as possible
from pop listings, are the backbone of his show.
A polished afterdinner speaker, Conner is strong
on the banquet circuit.

BOB JENNINGS: Longtime tradesman Jen-
nings, airs WLAC’s only C&W show each ayem
and his phone rings with calls from Canada to
Miami. He gets regular mail from 25 states.
Spinning the latest C&W, Jennings who reps a
major pubbery here, occasionally picks up a
guitar and does a number live. Many C&W artists
drop in for live interviews.

HUGH JARRETT: Big Hugh Baby does a split
1% hours nightly playing mainly R&B and some
rock 'n roll. He ranks as one of the nation’s top
Ré&Belters. Close to the music trade because he’s
been in it personally for so long, tradesmen look
to Big Hugh for advice and exposure on and for
their product. A member of the Jordanaires for
four years, Hugh used to front all of Elvis
Presley’s road shows before Elvis went into the
Army. Hugh writes, sings and produces. He also
promotes frequent area hops which have featured
itar; lilke Connie Francis, Jimmy Reed and Paul

aula.

JOHN RICHBOURG: Shortening his name to
John R, Richbourg is almost a legend in the
R&B field. Former soap-opera actor and network
announcer, John R has been with WLAC since
1942. His ability to spot hits is accepted in the
trade and record people with R&B product head
straight for John R, first. He is active on the
music scene here in other areas such as publish-
ing and producing.

HERMAN GRIZZARD: WLAC’s Grand Ole
Man is Herman Grizzard, the Ole Colonel, a
nickname tagged on by station menager ¥. C.
Sowell when Grizzard recreated the first baseball
game in the south by Western Union wire service.
On his midnight til 1 a-m show, The Colonel picks
from pop, R&B and rock 'n roll.

GENE NOBLES: Coming out of retirement,
one of the nation’s best known R&B spinners re-
joined WLAC’s air staff to do 45 minutes a day.
Gene was the big-gun of the airways who helped
put Randy’s Record Shop, a Gallatin, Tenn. ap-
pliance store selling records, on the map in the
1940’'s. With Gene pitching mail orders, the shop
became the world’s largest mail-order house for
records. Owner Randy Wood got into record pro-
duction and created Dot Records.

wvolL

Music City’s only Negro station is WVOL.
Programming a strong portion of R&B,
considerable Gospel & Spirituals music plus

some jazz, WVOL ranks as a strong number
two or three in metropolitan radio ratings.
In regards to retail record sales, WVOL l,s a
potent tool in the R&B and Gospe]—Spmtua]
area. The 5,000 watter is on an 18-hour
sked with record spinning chores split be-
tween five key men.

MORGAN BABB: Religious and Program Di-
rector duties fall to Babb who ranks among the
top Neero Radio men in the nation. Also a
Gosvel-Spiritual song writer and recording artist,
Babb is well qualified as a deejay specializing in
this type of record. His air work channels him
intc a church concert sked booked six months in
advance consistently.

CHUCK MITCHELL: Under the airlias of
Chazz the Glad Dad, Chuck handles WVOL
wake-up chores blowing rockin’ R&B. The native
Nashvillian also hosts a “What’s New Revue”’, a
preview of brand new R&B wax. Chuck’s also a
hot record hop emcee on the outside.

ED HALL: Coming into announcing through
the back door (he used to sing with a gospel
quartet on the station in 1956) Ed zeroes in on
R&B and uses the mike monicker of Sir Edward
Paul. He also finds an active emcee sked in the
off duty hours.

EMANUEL CLARK: Utilizing a unique, dig-
nified approach to his R&B deejaying, Clark has
won acclaim as one of the hottest jocks in Negro
radio circles. Called Easy Clark on the air, he
has spent a lot of time off the air studying both
R&B and Jazz. He started with a station in
Louisiana and when he came to Music City he
organized a 60 voice religious singing group
called The Community Choir.

DR. W. O. SMITH: A professor of music at
Tennessee State University, Dr. Smith takes over
the WVOL airwaves Sunday afternoons to present
a diversified offering of music centered around
classical music. The program has gained wide
acceptance. Dr. Smith is close to the music trade
here, having played with such greats as Coleman
Hawkins and Dizzy CGillespie.

WLVN

Youngest member of the Music City radio
family, WLVN signed on the air this past
March with what it labeled The Nashville
Sound. AltHough the music format occasion-
ally fudges with a record produced else-
where, the hard-core of stations program-
wing is strictly hometown product. The vein
is middle-of-the-road although on the pop
side, rock 'n roll and R&B is excluded. Bob
Terry is program director. Four air person
alities man the daytime only station.

EDDIE HILL: One of the nation’s best known
C&W deejays, Eddie is heard 8:30-10:30 ayem
with his own, unmitigated style. Voted number
one deejay of the year, Eddie is a longtime
showman who emceed the first C&W show ever
taken into the high rent district of New York
City—the show was staged atop the evah-so-ritsy
Astor Hotel.

RON HART: Coming here from Portland,
Maine, Ron is WLVN’s wake-up artist. Off the
air, Hart pursues interests in the music field
which include singing and producing. He has a
release pending.

BILL BRANDON: Native Tennessean Brandon
is junior staff member in regards to time in the
trade. He fits into a mid-morning slot following
Eddie Hill. Easy paced Brandon provides a good
balance for following Hill.

BOB TERRY: Starting his radio career in the
mid west, Terry moved to Music City four years
ago to join pop formated WKDA. Later he moved
to good music WSIX. Now he’s pd at middle-
of-the-road WLVN completing the cycle. Terry
is well known in the music world here and has
both publishing and producing interests.



Columbia Is
Here To Stay

Columbia Records believes in Music City,
USA—they believe so strongly they’re will-
ing to put $600,000 on the line to back up
their stand.

“Columbia is coming in so strong, no
firm in Nashville will have the investment,
capital-wise, that our label has.” This is the
statement of Bill Denny, the man with the
soft brown eyes and the hard calculating
mind that czars the Bradley Studios and
directs the Columbia Customs Records op-
eration here.

He detailed Columbia’s most recent finan-
cial show of trust in this musical communi-
ty:
® A $100,000 face-lifting and remodeling
job just finished that gives the Bradley
Studios and Columbia headquarters a mod-
ern front and at the same time makes room
for two spanking new Scully Lathes that
puts them in a mastering class by them-
selves,

® A $150,000 studio remodeling and ex-
pansion program now underway that will
ultimately give Columbia three modemn,
fully equipped, three-track stereo recording
studios. ®

The latter program will not alter the
guonset-hut studio which is the hard-core
of the “Nashville Sound”. It is the original
main studio erected by Owen Bradley in
the carly 1950°s that first attracted inter-
industry attention.

Studio.

The new editing and mastering facilities
are the real pride-and-joy of the Music City
Columbia combine.

“We’ll have the largest installation for
mastering in town when we are finished
with this program”, boasts Denny. “We¢'ll
have the same equipment they have in New
York.

“We'll be able to handle seven inch 45’s
and 12 inch monaraul and stereo. We'll be
the only ones here to master stereo.”

Last Spring when construction crewmen
started ripping away the old front, there
was some concern that recording operations
would be impaired because of the outdoor
construction and destruction sounds.

Denny jokes, “We were afraid the sound
of the bulldozer would leak through and get
on a record—then we’d have to run in a
bulldozer for everyone who wanted to copy
the ‘new sound’. Somehow the sounds never
leaked in. We didn’t lose a minute of studio
time.”

The fantastic volume of studio business is
a story in itself. Staffed by a skilled team of
six engineers, the studio still finds itself
pressed for personnel to meet the demand.
At Christmas time this past year, technicians
were barely able to cke out a holiday for
themselves. The Christmas season is usually
a slack period.

The custom record business has proved to
be a delightful surprise for the label. The

Hometowner Bill Denny rides herd §
on Columbia Records $600,000 invest- "
ment in Music City. Most recent ex-
penditure: outside face lifting putting
a modern front on residential looking
house that did front the Bradley
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Music City office started slow, picked up
steam and finally snowballed into one of the
firms leading customs points.

Denny again: “We're proud that we can
say that a producer can come to Music City
with an idea, walk into our studios and
record; have the tape mastered; arrange for
a sleeve or LP jacket and walk out with
the order complete. We can do everything
but the pressing and we send the mastering
plates right on to the plant.”

Columbia is convinced they made a sound
investment a year and a half ago when they
purchased the Bradley Studios and installed
Bill Denny as manager.

Columbia Records is here to stay.

Warden Music Knows Where Hits Come From

“Hit from left ficld? No sir!”

Someone, speaking of “Battle of New Orleans”, asked publisher

“We look for real country songs,” admits Warden, “and we can’t

Don Warden if the song didn’t hit from left field.

‘It was no fluke, That song came from the real source of folk
and country music—which is the kind of song most people seem
to enjoy. It came from the hills, where it was written; and it was
taken from real life. Jimmie Driftwood didn’t make up the Battle
. . . he just wrote about it.”

Warden is downright emphatic when it comes to the -material
that goes into Warden Music, a pubbery the steel guitar play-
ing, tenor singing Warden operates with RCA Victor C&W star
Porter Wagoner. Don has been with Wagoner’s band for scveral
years.

complain about the results. Porter has recorded a few Warden
tunes and they have all been good C&W items—strong story lines
about real people and real situations.”

The pubbery started as a parttime, hip pocket operation, but
today Don finds himself in semi-retirement from the roadshow
circuit Porter’s on in order to concentrate more heavily on the
music firm.

The firm was founded in 1959 and “Battle” was the first tune
the firm got on wax. It was named song of the year.

Left field or no—how can you top a beginning like that?
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Southern Plastics Booming

A tiilliom-seller recard sonunds like a good start for a new music industry firm—and that’s
exactly where Southern Plastics started.

The Music City based record pressing plant, was founded by far-sighted C. V. Hitch-
cock who dirceted the pressing of that finst record 13-ycars ago—the record was “Near
You” by Nuashvillian Francis Craig on the local Bullet label.

Since then, million-seller records have been a by-word at the plant which has stair-
stepped from a seven-man operation right up to a hnge factory-sized 65 employe roster.

Space wise, Sumthern has literally tripled in size with the latest, and biggest move.
coming the first of May when they opened a new modern building they built at 433 Chestnut
Street here.

John Dunn, vice president and general managor, ramrods the operation for president
Hitchoock. At his side is Janct Eades; secretary, trouble-shooter and  assistant.

Getting back to milliou-sellers: “Oh Julie” by the Crescendos on Naseo (Nashville hased
lubel) was an carly gold recond cranked ont at Southern; “Duke of Earl” on Vee Jay followed
later and more recently Southern has pressed cold discers tor Vee Jay stars, The Four
Scasons {“We press all their records”, says Dunn)

Sauthern Plastics has had more than its share of the big cnes. Regulur customers inclnde
such chart-topping tabels as the wiant Leonard Chess aronp of Arga, Chess and Checker;
Del Fi; Tamla & Motown; Sue & Scepter; Lennoa and hometowners Nashboro and Hickory
Records.

An itnpressive arrav of labels, these record firms reprosent literally millians of record-
sitles dollars.

In order to handle the red-hot products ot these full-blown recording champions, Sonthern
had to adapt itselt ta the demand.

Tuking on the Lemnox label carly in the vear to grind out the million selling “Release
Ae” hy ittle Esthor Phillips, Southern was not, at the time, able to take on another LP linc. A
short time Jater they mosed into the wew plant, . then they were prepared to handle more
clpees and tully meet the customers needs.

The 20,000 square fect of plant space made room tor new Fabel Presses from Belginm—
niachines capable of pressing 1500 records during an operators 7% honr shift reprosenting
a 30% production increase over the former machines.

Under the new roof, Southern has been able to triple its overall vohime

The constant pressure for more and nore speed in pressing reeords has heen met by
Southern.

Dunn savs, “It's now possible for « prodncer to come to Music City with a hlank tape
under lis armi and leave 24 hours later carving a finished product. That's the ideal. Bt it
could be done.”

Offering faster and better service than ever hetore, Southern Plastios has made a bt of
chinges since 1948—the days of the laquer finished 78 s,

But one thing has not changed—Southern Plasties is still cranking out million-seller
records.

Modern-faced new Southern Plastics plant
with its 20,000 square fcet of space, houses
new Fabel Presses from Belgiuvm which are
capable of cranking out 30% more records
per shift than the former machines and that
muakes more work (happily) for John Dunn,
VP and general manager and his assistant
Jenet Eades.




Artist-Writer Heads Lowery

A vacancy occurred in Lowery Music’s
Nashville office in mid-April, 1963 and the
publishing firm’s head man, Atlanta’s jovial
Bill Lowery hired Bob Beckham, a native
of Oklahoma, but a resident of Music City
since June, 1960.

He succeeds Gary Walker who moved to
Painted Desert, the Shapiro-Bernstein sub-
sidiary.

Beckham has been recording for Decca
and writing for Champion for several years.
He is also a nightclub and theater singer,
having performed with Brenda Lee in shows
neatly wrapped and booked by Dub Allbrit-
ten, who manages that phase of his career.

So Lowery employed no neophyte.

A Music Reporter staffer caught up with
Beckham only a few days after he had
moved into his new post.

“I'm aying to familiarize myself with
my duties,” he explained. “And acquainting
myself with the Lowery catalogue.

“Right now,” he added, “I'm playing it by
ear—the administrative end, eSpecially.”

Beckham appeared enthused with his new
affiliation and, as he pointed out, since he
had just started, concentrated the conversa-
tion on Lowery’s recent successes.

The company picked up four BMI awards

at the 1962 citations of achievement ban-
quet: “Ahab, the Arab,” written and re-
corded (Mercury) by Ray Stevens; “Walk
On Bye,” written by Kendall Hayes and
recorded for Mercury by LeRoy Van Dyke;
“Shelia,” written and recorded (ABC-Para-
mount) by Tommy Roe, and “Misery Loves
Company,” written by Jerry Read and
recorded for RCA Victor by Porter Wagoner.

Concerning the art of song-writing, Beck-
ham says they are made, rather than born.

“I guess I have a different theory about
this business,” he explained.

“I think it is possible to learn to be a
songwriter, if a person has the desire and
the talent.

“It is a craft, in my opinion, just like any
other.

“I know that I learned—and am still
lecarning. If 1 am able to convey my no-
tions about the business to hopeful writers
who come to Lowery with material, I'll have
fulfilled my objective in this assignment—
partially, anyhow.”

Beckham, incidentally, in the past several
months has co-written (with Buzz Cason)
“Danger,” “Footprints” and “Why Me,” all
of which have been recorded.

DECCA SINGING STAR BOB
BECKHAM FITS WELL INTO
THE LOWERY MUSIC SLOT
HERE IN MUSIC CITY, USA

Bob Neal has bounced around during his
20 years in show business but believes he has
found his niche in Music City.

“Classify me as a happy man,” he wants
you to know.

Neal, whose career includes personal
management of the likes of Elvis Presley
and Johnny Cash and work in and ownership
of radio stations at Memphis and Shreveport,
moved to Nashville in early 1962.

He was associated with Wil-Helm—a
talent agency operated by Teddy and Doyle
Wilburn and Don Helms—until February 1
this year when he opened his own agency.

“The operation has shown an increase in
volume bookings each month over the
previous month,” he reports. “During April
we did an estimated gross $25,000 for about
55 engagements, which is very good for a
small agency.”

Neal’s roster presently is comprised of
seven acts: George Jones, the Louvin Broth-
ers, Marion Worth, Del Wood, Sonny James,
Merle Kilgore, and Melba Montgomery.

He also represents on a semi-exclusive
agreement James O’Gwynn, Rusty and Doug
and Bobby Edwards.

“I don’t plan to add any artists anytime
soon,” Neal says. “I think it is a wise
policy to give your attention to a few.

Bob Neal Has His Own Agency

However, I'll never say ‘no” before listening
to talent who might want to come my way.

“I certainly and definitely have no inten-
tion of raiding the ranks of other agencies.
I'm on friendly terms with all of them (his
leaving Wil-Helm was mutually amicable),
but that doesn’t mean there is no competi-
tion.”

Neal is especially high on George Jones.
“George is one of the few performers who
has something different,” Neal declares.
“He is developing into another Hank Wil-
liams or a Johnny Cash, I think.

“George draws people and sells records.
He is held in esteem by the public and his
contemporaries.

Contemplating the future, Neal says, “I
am very encouraged. We have many state
fairs and expositions booked, and even have
some dates already firmed for 1964.

“I certainly can’t complain.”

“Incidentally,” he insisted, “this isn’t a
one-man operation. My 25-year-old son
Charles (Sonny) Neal has recently joined
me in the road management department.

“Sonny’s been working in California for
a loan company.

“That should qualify him to check the
box-offices, e¢h?” he asked.

CALL ME A HAPPY MAN SAYS
BOB NEAL, A SHOW BIZ VET
WHO FEELS HE HAS FINALLY
FOUND A HOME IN NASHVILLE
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Owen Bradley Knows Biz

“You can’t learn it from a textbook. So you play it by ear, stay on-the merry-go-round and

sooner or later your turn will come.

“Do 1 sound like a philosopher? Well, anyway that is my theory about the music busi-

ness,” says Owen Bradley, who helms Decca’s flourishing operation in Nashville.

Decca, similar to other major label enterprises in Music City, is on the move!

“We directed about 150 sessions in 1962,”

Bradley estimated. “And I would say our

activity in this area was approximately 30 per cent ahead of 1961.”

Bradley was scated behind the desk of his office in a new $100,000 building which
Decca opened the past August, although recording sessions are still scheduled for Columbia’s
studio (nee Bradley’s) across the way on 16th Ave. S.

“An organization such as Decca is built on solid names. Additionally, you nurse along

new artists until they become important.

“Do you know that Jimmy Davis, Ernest Tubb and Red Foley have an aggregate of
73 years service with Decca? Ermest and Red have been with the label 23 years each;
Davis 27. And all are in the black. They earn, and earn well. You never lose with any of

them.

“They, along with Brenda Lee, Kitty Wells, Burl Ives, Webb Pierce and the late Patsy

Cline rate as solid acts.

“Then you come up with the likes of a Bill Anderson. He did ‘Mama Sang A Song’
and followed up with ‘Still.” I don’t see how he can miss becoming very important.

“Patsy’s loss was a terrible blow. The best years of her life were ahead of her, in my
opinion,” Bradley said. “However Brenda is still going strong. I think her ‘All Alone Am I’

was the best she’s ever done.

“Burl Ives had an exceptionally good year. Burl is singing the same but he found some
new material. And speaking of material, it is the main factor. You've gat to have the song

or you don’t have the hit.”

Bradley and his assistant, Harry Silverstein, handle the A&R work for 35 exclusive Decca

artists. “Acts,” he prefers to call them.

“Here I am talking big,” he exclaimed grinning. “Like I did it all. Actually I inherited
most of the roster. It was here when I took over four or five years ago.

“My firm guess is that 1963 is going to be our best year. Many companies haven’t done
too well with singles, but such is not the case here with Decca.

“I also am sure that the most time-consuming and most difficult part of the job in 1963
will be reading material and picking the proper material for the acts.

“The quantity is there, but not so often the quality.”
It would appear that Bradley will be around Decca until 1968, at least.
“I just signed a new 5-year contract with the firm. I hope they are as happy with me

as I am with them,” he said.

Stevens IS Ahab Music

Ahab Music is a one-man operation and
that one man is 24-year-old Ray Stevens,
better known, perhaps, for his Mercury
best sellers of “Ahab the Arab” and “Santa
Claus Is Watching You.”

Actually, according to its sole-owner, the
publishing firm (which was granted its BMI
affiliation the past February 1) is a division
of his Ahab Production Inc.

“Ahab Production is the big thing for
me,” Stevens says. “We are in the business
of producing and/or leasing masters to record
companies and have 15 artists under con-
tract.”

The corporation produced “Untie Me” by
the Tams for the Arlen label as its first
effort, and it achieved moderate success.”
Says Stevens, “It wasn’t a big hit, but it
could have been.”

Stevens, who is an cxclusive writer for
Lowery Music, has, at this time, only 23-
year-old David Morrison of Decatur, Ga.,
under contract. Three Morrison-penned

tunes (already on wax)-.are to be released
later this year.

“In my opinion,” Stevens states emphat-
ically, “Morrison is a really fantastic writer.”

Ahab’s first published tune was “It Doesn’t
Take Much,” recorded on ABC Paramount
by Billy Guy, lead singer for the Coasters,
and co-authored by Lloyd Price and Stevens.

“Bill Lowery gave me permission to help
write it,” Stevens, who majored in music
(theory and composition) at Georgia State
College in Atlanta, points out. “It was more
or less a concession so that we could get
our first copyright and begin operating as
a music publisher.”

“We also have published ‘What Do They
Know? written by Bob Montgomery and
rccorded by his wife Carol Montgomery,”
Stevens advises.

Although the five tunes published by
Ahab in its few months existence are in the
pop field Stevens does not plan to concen-
trate on that category. “A song is a song

and if it sounds good to us we'll publish it
whether it is pop, country and western,
rhythm and blues—or what have vou.”
The one-man operator also could qualify
as a one-man band. He plays the piano,
drums, vibes and wind and string imnstru-
ments. “Basically I'm a pianist,” he says.

Stevens has confidence in Nashville as
a music center.

“The Nashville Sound is here to stay,” he
says.

“. . . And Ahab will be in there pitching
and swinging,” he promises.




“Music City, U.S.A.” might well be re-
dubbed “Hitsville, U.S.A.” by Mercury Rec-
ords, one of the first labels to recognize
the great potential of the Nashville sound
and to use that sound to build an enviable
record of hits,

Since the first of the year, Mercury has
been expanding even more rapidly in Nash-
ville—adding new  staffers, opening  new
headquarters, and bringing a big new group
of top name talent to the Nashville studios.

Just this spring, Mercury opened its brand
new Mercury-Philips-Smash headquarters at
817 Sixteenth Ave., South, with Shelby
Singleton, vice-president and recording di-
rector, at the helm. Kelso Herston, well-
known guitarist and session leader, has been
added to Mercury’s A & R staff to assist
Shelby. And Ann Whiten now aids the busy

Coffee in hand, Shelby Singleton chats with sweatered

Ray Stevens and sax player Boots Randolph during a

session break.
headquarters in the trim building above.

Mercury, Smash and Philips Music City

Mercury One Of First To Realize
Big Hit Potential Of Music City

A & R men by serving as production co-
ordinator.

Mercury’s strong C & W stable calls Nash-
ville “home base”. Among the label’s top-
selling  country artists are  Faron Young,
whose first release for the label, “Yellow
Bandana”, hit the charts, and whose current
strong single is “Come To Say Goodbye”;
Margic Singleton with “Walkin® Back To
Happiness”™,  Claude  Gray, “Heartbreak
Eve”, and Rex Allen with “Roll Up Your
Sleeve™.

On the pop side, Patti Page cut her just-
released Mcercury single “U'm Walkin® 7 in
Nashville, and Damita Jo has also cut here.
Brook Benton, with “I've Got What 1 Want-
ed” and his current chart album, “Golden
Hits Volume II”, is becoming a familiar
face around the city.

Singleton Ramrods Expansion

Other Mercury artists who wing to Nash-
ville to record are Clyde McPhatter, with
his new atbum, “Clyde McPhatter’s Golden
Hits”; LeRoy Van Dyke, with his current
big one, “The Other Boys Are Talking”;
“IFunny Man” Ray Stevens; and Del Wood,
out with her new “Piano Roll Blues”.

Shelby brought his bright new teen dis-
covery Diane Ray to Nashville to wax her
first offering: “Please Don’'t Talk To The
Lifeguard”, Folk music makes the Mercury
Nashville scene  too such as  Anita
Carter with her album, “Anita Carter Sings
Folk Songs Old and New”.

Mereury seems to have pulled ont all the
stops this year, with chart-bound discs flow-
ing out at a great rate. And responsible
for nuny of these hits is—Music City,
U.SAl

The democratic spirit of the music world
populace of Music City, U.S.A. was ably
demonstrated April 26 when the clite Nash-
ville Symphony performed a concert in
conjunction with the WSM Grand Ole Opry.
The two groups, scemingly miles apart,
blended beautifully to give the eity one of
its musical highlights of the year.

In a city enriched over $40-million per
year, the non-profit Nashville Symphony has
much to offer.  Nashville, tagged the Athens
of the South because of its cultural inclina-
tions, is extremely proud of its Symphony,

The 95 piece group holds forth in the
rambling War Mcmorial Building, literally
on the front steps of the Tennessee State

Symphony A Part Of Music City

Capitol building and a mere six blocks from
the Ryman Auditorinm home of the Grand
Ole Opry.

The Nashville Symnphony just wrapped up
its 17th scason and it was stamped Sold
Out before the first note was played. Tick-
ets are sold on a scason basis only, accord-
ing to Nashville Symphony
Director Allann McCracken,

McCracken has resigned effective June 1
to join the Columbus, Ohio Symphony As-

Association

sociation, His suceessor has not been named.,

In the meantite, Symphony Director Wil-
lis Page is due home from a one-year leave
of absence while batoning a similar or-
chestra in Tokyo, Japan. Harry Newstone
of London assumed Page’s duties while he
WAS OVOTSCils,

McCracken’s parting words: “The Nash-
ville  Symphony
llll'll([()llS SUCCESS.
even greater.”

17th scason wuas a tre-
The 18th scason will be
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| Jim Widens His Horizons

REEVES ADDS ACTING, PUBLISHING INTERESTS

Jim Reeves, the Texas boy who became a
successful recording star who became a success-
ful music publisher, this year became a success-
ful movie star.

Based in Madison, Tenn. (suburb of Nash-
ville) and anchored to RCA Victor records,
Reeves became a prominent music figure on the
international scene this past year with two re-
warding visits to South Africa carlier and a
current successful tour of England, Scotland and
Ireland.

Tuckahoe Music and Open Road Songs, his
publishing firms managed by former Texas dee-
jay Ray Baker, also moved into the international
realm with the inking of a pact for One-Four-
Two Music Co. Ltd. in England to rep the
hometown firms in the British Isles.

Jim’s movic venture, a Jamie Uys Production,
ilmed in  technicolor in South  Africa, stars
Reeves and features his band, The Blue Boys,
in acting as well as musical roles. It was the
highlight of an exciting year. The film was
originally tagged “Strike It Rich” but was given
another title for stateside release—“Kings Are
Wild”. It is the story of a U-S singing soldier
of fortune.

The film led to one of the biggest coups of
the year for Tuckahoe—acquisition of the sound
track from the film. RCA Victor records has
nailed down recording rights on the soundtrack
which will be released with the flick in October.

Meanwhile, back at the ranch—in Madison—

homebody Baker was busy getting Tuckahoe and
Open Road tunes on wax by best-seller names
like Burl Ives, The Wilbum Brothers, Judy
Lymn and Leon Payne,

Biggest single of the year for the publishing
firm was a tune waved by Reeves on RCA Vie-
tor, “Is This Me”.

The Tuckahoe, Open Road operation is a
tecam affair with Baker getting capable assists
from not only Reeves but also from his entire
unit—The Blue Boys. Pianist Dean Manuel works
closely with Ray when he is not on the road.
Manuel is responsible for putting new material
on demonstration records.

“Reeves is a bonus asset to the firm,” says
Baker. “Being a star of his stature, songwriters
are constantly approaching him with original
material.  Jim doesn’t have time to listen to all
of it but he always gives them a card and refers
them to me.”

“Of course 90% of material coming in over the
transom like that is not commercial . . . but the
remaining 104 can prove to be an important
factor.”

Another source of original material is Ray
himself.  Songwriter Baker has one tune in an
upcoming Reeves clpee for Camden. The song
is titled “There’s A Heartache Following Me”.

With the Tuckahoe, Open Road team clicking
the way it has for the past year, it looks like
Jim Reeves, star of stage, screen and radio will
be on the Music City scene for a long, long time.

Above, Jim Reeves. Below, Ray
Baker.

BMI Eyes Expansion Program

FRANCES WILLIAMS PRESTON TABS THE PUBBERIES

Broadcast Music Inc., has acquired proper-
ty in Nashville at 16th Ave. S. and Sigler St.—
which is rapidly becoming known as Record
Row—and although construction plans are
currently in the tentative status (subject to
approval of directors at June meeting) oc-
cupancy of the new building by next January
1 is virtually assured.

That is substantially what Frances Williams
Preston, BMI's chic representative in Music
City, said when asked to comment on the
future and review the past year’s activity.

Scheduling of the new location is most en-
couraging, Frances points out. “It further shows,”
she says, “that our board of directors recognizes
Nashville as an important and permanent place
in the music industry.”

Pertaining to 1962, she says: “Business has
been good. We signed 329 writers and 155 pub-
lishers last year, or rather that many received
their BMI membership certificates.”

The Nashville BMI link is one of four regional
operations in North America (the others are the
flagship in New York, Hollywood and Toronto,
Can.), and embraces 14 states—Tennessee,

Alabama, Mississippi, Georgia, Florida, North
Carolina, South Carolina, Kentucky, Virginia,
Louisiana, Arkansas, Texas, Oklahoma and New
Mexico.

BMI in Nashville isn’t confined to commercial
participation. The association hosts a dinner
party cach November (to co-incide with WSM’s
Country Music Festival) for award winning pub-
lishers and composers in the country music field
and attended by special guests and BMI directors
and executives,

Last ycar BMI presented 39 citations of
achievement at the fourth such annual affair at
the plush Belle Meade Country Club.

“BMI enjoys its relations with the artists and
publishcers situated in the Nashville region,” says
Frances, who in domestic life is Mrs. E. J.
Preston, wife of an automobile agency owner
( Mercury-Lincoln), and who has been in charge
since the office opened in 1938.

“I think,” she adds, “that BMI has played a
major role in helping establish the music industry
in Nashville.”

{
BY i

Mrs. Frances Preston is BMI‘'s Music
City rep who handles the man
sized chore of dealing with the
329 writers and 155 publishers

who received BMI
certificates last year.

membership
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Crew-cut Gary Walker has a philosophy about
the attainment of success in the field of music.

The college-educated (Southwest Missouri State
and Vanderbilt) 80-year-old Walker lists (in his
opinion) two requisites:

1. Avid interest; “because the work demands
long hours;”

9. Concentration and persistence, rather than
luck; “you’ve got to go that extra mile.”

Walker has recently just been appointed (May
1) manager of Shapiro, Bernstein & Co., Inc.
(ASCAP) and its BMI wing, Painted Desert
Music, in Nashville.

He also has a new formula for his new post
(after 8 years as head of Lowery Music’s office
here )—which he believes will succeed.

“I am going to work closely with, and help
writers. I find that they hunger to learn, especial-
ly those with raw potential,” he said.

Walker is of the opinion that writers and artists
need more than physical assistance.

“Nobody,” he opined, “makes it alone in this
or any other business. There are two types of
talent in the music field: those who let disap-
pointment beat them, and those who beat dis-
appointment. I think both can be aided, and that
is what I hope to do. I am really excited about
this appointment. It is a definite challenge.”

Song Vet Walker Reps S-B

Walker brings a commendable record with him.
Last vear with Lowery he was responsible for
placing “That’s All You Gotta Do” with Decca
and Brenda Lcee; “Walk On Bye” with Mercury
and LeRoy Van Dyke; “Misery Loves Company”
with RCA Victor and Porter Wagoner and
“Tennessee” with Liberty and Jan & Dean, and
others.

He also is enthused about Painted Desert’s
current and recent chart-riders, “Folksinger” by
Rick Nelson; “Two Faces Have I” by Lou Christy;
“Ring of Fire” by Johnny Cash, and Jack Scott’s
“All T See Is Blue.”

He also thinks that contract writers Joe Carson,
Jimmy Jay, Bobby Russell, Tony Austin and Larry
Lee “have substantial promise.”

As for reviving his song-writing career—he had
several clicks and near-hits in the mid ’50s—
Walker explained, “I prefer to work with other
writers, helping them polish up their material—
for which,” he added with emphasis, “I'll take no
credit.”

Concluding Walker said, “the company’s estab-
lishment of a permanent office in Nashville was
part of a revitalization and expansion directed in
the past 6 months by Chairman of the Board Dave
Schenker and vice-presidents Emil La Viola and
Leon Brettler.”

Globe Studios Has Hit History

Globe recordings studios, an integral part of the scene in Music
City, believes in catering to the individual. The well equipped
studios, located on Broadway around the comner from the Ryman
Auditorium, the home of the Grand OI' Opry, and across the
strcet from the Ernest Tubb Record Shop is an important rung
on the ladder of success in Nashville,

At least that’s how Jim Maxwell, president, and his cohort,
Bill Connor, consider themselves. Not in direct competition
with the major studios catering to the big record companies,
Globe specializes in creating professional sounds for the independ-
ent producer as well as the embryonic artist and writer. And it
proudly points out that “Walk On By,” “Moody River,” “Untie
Me,” as well as “Oh Julie,” first found their way through micro-
phones onto tape in the Globe studios as part of demonstration
sessions.

In addition, many big names in the recording business today
first had their voices bounced around in an echo chamber in
the studio sometimes referred to as the Globe Egg Crate because
of its unique wall. Ray Stevens, Jerry Reed, Chase Webster and
Arthur Alexander arc just a few who used the Globe rung in their
ladder of success.

And though not as large as some of the other Nashville studios,
Globe can boast of some of the finest equipment in the world . , .
with the recently installed Neumann Lathe and Gotham Gramfran
Cutting System its pride and joy.

Globe has been in existence since 1958, when Maxwell, an
alumnus of the University of Tennessee, opened a small studio on
Commercial Street in March of 1960. He took Connor away
from his disc jockey chores and together they opened the studios
at 420 Broadway . . . a studio which is growing right along with
the rest of Music City, U.S.A.

Davidson County Is New Pubbery

Davidson County Music Publishers have perhaps as much music
know-how as any firm operating in Nashville . . . despite its tender
age. For Davidson County just came into existence this year,
but under the leadership of Eddy Amold, Joe Csida, and Paul
Wyatt has to be considered one of the outstanding new publishing
firms in Music City, U.S.A.

Arnold, of course, is one of the all time greats on the music
scene in the world today; and probably more than any other
male performer living in Nashville must be considered of star
stature. Ilis record sales with RCA-Victor has been phenomenal

. and his many appearances on network tclevision shows has
made him a houschold name. In addition, his business acumen
and realization of civie responsibilities had made him one of Nash-
ville’s leading citizens.

Turning to the second member of the Davidson County tri-
umvirate, Joe Csida, we find one of the most diversified music
backgrounds active today. For Csida found his way from a top
drawer spot with Billboard Magazine, to vice presidencies with
both RCA-Victor and Capitol Records.

And finally, to round out the big three of Davidson County,
Paul Wyatt, the actual manager of the office here, brings to his
duties a keen understanding of the music world gained as a
performer and an A & R man . . . with the latter duties being
performed for Capitol.  As a matter of fact, it was Csida who
chose Wyatt to open the Capitol office in Nashville . . . as Csida
became aware, not as soon as a few but quicker than most majors,
that Music City, U.S.A was here to stay.

It is these three, Amold, Csida, and Wyatt who head Davidson
County Music . . . and with a lineup like that observers see a
very bright future for the publishing firm.
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The modern Capito! Building, already a
Music City landmark, is headquarters for
the labels local M&R chief, Marvin Hughes,
left, and his assistant Billy Graves.

Hughes & Graves Capitol Duo

Capitol Records has a pair of hired guns in Music City who work
just as well on one side of the control room window as the other—
both are talented artists as well as being talented producers.

Marvin Hughes, Nashville A&R boss for Capitol Records, has
produced such stellar sellers as “Hello Walls” by Faron Young and
“Wings Of A Dove” by Ferlin Husky. Recently, orchestra leader
Hughes churned out a hot-selling single under his own name titled
“Blast Off”.

Billy Graves wrote Ferlin’s current Capitol click, “You Hurt Me”
and also played guitar on the session.

For 25 years Hughes has been an impressive figure in the music
world here. He is Music Director for WSM Radic and until
May he directed and played with a combo featured on a 10-year
old noontime show on local TV. Marvin's piano licks are
foundation blocks of the now fabled “Nashville Sound”.

In the control room and in the recording studio, Marvin has
worked with Capitol records for almost 10 years. In the early
1950°s he worked with Capitol’s C&W A&R department chief Ken
Nelson in producing Ferlin Husky’s million-selling “Gone”.

Marvin is “The Man” now, and Billy is his aide.

Graves joins Capitol in the executive post after a long associa-
tion with the label as leader of the Wanda Jackson Band. Wanda
is one of Capitol’s top female C&W stars—she records here under
Marvin’s direction.

Graves’ history as a talent is marked by two major disruptions

because of marriage—neither one his. He had a great thing going
as part of the Country Lads duo on the Jimmy Dean CBS network
TV show when the other Lad, Dick Flood, got married and quit
the act. Then Billy joined the Wanda Jackson troupe, fronting
the act and leading the band. She married, had a baby and the
act broke up. After a short period in Music City playing sessions
and writing songs, Billy wound up with Capitol.

Marvin and Billy were named to their respective posts earlier
this year. After a period of reorganization and realignment, the
pair have built a full head of steam and are moving into an ex-
tremely productive period.

An important spark to the Capitol program here was the recent
resigning of Sonny James, the lanky, Alabama bred Texan who
gave Capitol a 2%4-million seller called “Young Love”. He was
away from Capitol for about two years. Back in the fold, Marvin
recently produced a single called “The Minute Youre Gone” and
the tune is a major chart item.

Other key talent-links in the Music City Capitol clique are Jean
Shepherd, Jan and Harlan Howard, The Louvin Brothers, The
Jordanaires, Mac Wiseman, Bobby Edwards, Earl Sinks, Rita Faye,
Mitchell Torok, Marvin McCullough and a pop singer, Freddy North.

This talent, combined with Marvin and Billy’s ability to come
up with quality material and solid production have made Music
City a capitol idea for Capitol.

Window Music Starts Fast With Good Record

Music City comic-musician who plays on the
Grand Ole Opry.

Window’s big C&W hit to date is “Is This
Me” by Jim Reeves on RCA Victor. It hit
the top of MR C&W chart. Emest Tubb’s

With one major hit in the bag, another on
the firing line and a good possible coming
up; plus 100 other songs recorded, Window
Music has quite an impressive track record
for its first year.

Fronting the young pubbery is a talented
young man who is quite a trade vet for his
years. He is Pete Drake, steel guitarist cur-
rently confining his playing to recording
sessions. He has worked with most of the

name C&W artists on the road and is an
artist in his own right with two Starday al-
bums on the market, the most recent, “The
Fabulous Steel Guitar Sounds of Pete Drake”
and an earlier effort, “The Nashville Steel
Guitar”.

Also in the Window Music company are
Tommy Hill, A&R man for Starday; Jack
Drake, Pete’s brother and a lead guitarist
for the Ernest Tubb band; and Ralph Davis,

Decca discing “Mr. Juke Box” is a climber
that belongs to Window and a newie is Carl
Butler’s “Who’ll Be Next” on Columbia.

Pete also dabbles in independent record
production. Just recently he directed the
cutting of an elpee by Dave Rich for a
Gospel Music label. Rich also records for
Decca.

All in all, it looks like a prosperous fu-
ture when you gaze through the Window
Music window.



Proselyting a commercial cliche, it is
seasonably safe to describe Marty Robbins
as a thinking man’s musician. He has
thoughts, ' mainly profound, on virtually
everything pertaining to his profession of
singer, writer, music publisher, businessman
and quasi-speculator.

It is almost necessary to enlist the aid of
a passel of Pinkertons to track him down,
but once corraled he becomes immediately
amiable and interestingly voluble.

“You want to talk about music and the
economic climate of same as regards Marty
Robbins?” he asked. “All right,” he said.
“Every year since 1957 has been good for
me and my operation. I haven't done so
much in 1963—but it’s just a yearling.

“So much for that,” he continued. “Now
let me tell you why I may not seem to be
in such a sterling mood. I just saw one of
my old movies on late TV. ‘The Badge of
Marshal Brennan.” I played a Mexican out-
law—with Spanish accent yet. It was made
in1957; my first. Really horrible. It wasn’t
too gratifying, because I know I could have
done better.

s

have to take its course. I think it did.

“I record my tunes because nobody else
will. This is the truth. I have pitched some
of my material to other artists and A & R
men—but no sale. I don’t know why. My
‘boys’—Lec Emerson, Louis Dunn, Jack
Pruett, Joe Babcock and Jim Farmer—are
in with me on Marizon, Marty and Maricana
music publishing.

“I try to be honest about song-publishing,
Unless material is submitted by somebody
I know real well I don’t even listen to the
tapes. I let the boys do that. I might
subconsciously get an idea for a song by
listening to a tape. Then later the original
writer would say, ‘Marty with all that
money, and he stole my idea” See my
point!”

The interviewer wanted to know why so
many of Robbins’ best selling disks touched
on a “femme fatale” theme.

“You mean singing about the fairer sex?”
he asked querulously. “Like ‘Devil Woman’
and ‘Ruby Ann’, and the lady in ‘El Paso’?”

“Girls like to have you sing about girls,
I believe. When you sing about women

Marty Robbms Thinking Man’'s Musician

“As for TV period, it is not for me.
have many reasons for not appearing on
television, mainly because I don’t believe
any singer (or comedian)—(it’s okay for
actors, I suppose)—can project his or her
talent in 3 or 5 minutes. You gotta build
that up in auditoriums or open air arenas
before live audiences.

“I enjoy ‘touring. I hit the road and visit
the same places year after year in many
instances, but see something new every
time around.

“I go out of town about 10 days a month.
I enjoy it. If I weren’'t married I might just
stay on the road most of the time.”

He paused momentarily, reflected and
changed the theme slightly.

“Now you mentioned writing? 1 write
when the notion strikes me. I used to
write two songs a week. You know, just
sit down at the piano or with a guitar and
chord along, so to speak. But they were no
good. I truthfully was ashamed of them.
I figured that in this field nature would

you are singing about the most popular
creatures on earth; or don’t you agree?

“You said something about sidelines, spec-
ulations and extra-curricular business?

“I had a race-track for midget cars, but
had to get rid of it. I sold it to Charley
Mosley, a tax expert. He’ll know what to
do with it. Driving stock-cars is my main
hobby. No, I don’t think that such a sport
is dangerous. After all we (the drivers) are
going in the same direction—no chance of
anybody coming out of a side street, failing
to stop at a sign and hitting you.

“Right now I have a notion in my head
to construct a class restaurant on some land
next to my office building on 18th Ave. S.
Nashville needs such a place. I have in mind
a sharp West Coast type operation—with
the right man running it. Mexican food
might go, huh?

“Yes,” he repeated, “since 1957 every
year has been good. Like I said 1963 hasn’t
been so hot for me so far, but I have new
Hawaijian and Gunfighter albums coming

out (on Columbia for which he has re-
corded 10 years) later this year—and I'm
hopeful.

“I have no secrets about how I perform.
If T did I probably wouldn’t tell them to
you. I do know that I subscribe to a ‘live
and let live’ motto.

“I certainly value a reputation for in-
tegrity more than wealth., I'd rather have
a good name than a big, fat bank balance.”

Marty Robbins, ruggedly handsome, tal-
ented and articulate when the occasion
demands, gazed at the wall which was
decorated with plaques and framed cita-
tions; honors he had achieved for excellence
in his craft.

“I' counted 'em downstairs in the lobby
and up here in your office,” offered the
Music Reporter agent. “There are 20.”

“More of my luck, by the way,” he com-
mented.

“I have some more at home,” he said
shyly. “We only hung up those that look
the best.”

Tiki is a Hawaiian Good Luck God. The
luck element seems to rub off on the music
biz—or else songwriter Patsy Willis has a
charm of her own—good luck, that is.

Patsy built Tiki Music on a hit record.
In -its first two months, Tiki was flying high
in the wake of the Arthur Alexander
penned “Everyday I Have To Cry” as
waxed by U. of Miami grad Steve Alaimo
on Chess Records. The tune soared right
straight into the top 50 of the MR Big 100
chart. Steve made it the title song of his
follow-up album and the tune is doing well
overseas.

A Tiki start!

Nashville born-and-raised Patsy Willis

grew up in the music biz, singing on TV in
high school; taking a fling at recording un-
der the name of Patsy Raye on Roulette
and writing songs for top artists—most
recently Ann Margret—Patsy is co-writer
with Bobby Russell on “Take All My
Kisses”, Ann’s latest on RCA Victor.

Music City tradesmen consider Tiki’s
president one of the most attractive pub-
lishers here and most agree she has one of
the “most commercial cars for tunes” in
Music Ctiy,

In addition to searching for more hits
like “Everyday I Have to Cry”, Patsy hopes
to discover and develop new talent.

Tiki Means Good
Luck And For Patsy
Willis It Really Was

it
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Chet Atkins
Music City's
Mr. RCA Victor

What happened by RCA Victor and its man in Nashville, Chet
Atkins, in the past year?

Chet himself assays 1962 as upbeat corporately and with a few
minor cxceptions personally satisfactory.

“RCA Victor did about 10 per cent more business at this office
than in the previous 12-months,” he says conservatively. And
Atkins is a conscrvative man.

“It was an active and intcresting period,” he goes on.

“Probably the most important happening at our place was the
emergence of Skeeter Davis as a real star,” Chet savs. “She recorded
‘End of the World’ and it went way up to the top.

“A big plus,” he continued, “was the 25-day tour of South Africa
by Jim Reeves and Floyd Cramer. (He was also along but suggested
that his participation be muted.) The tour brought RCA Victor and
some of its artists to the people of that nation and the acceptance
was heartening,

“Too, during 1962, we also completed plans for an expansion.
onr fourth since establishing a full-time operation in 1954.

“The blueprint calls for a $300,000 addition. The plant will
house u larger studio, up-dated contemporary acoustical equip-
ment, re-recording facilities, ctc. Construction is to begin by mid-
summer.

“T suspect it is no sccret that albums were bigger than singles
saleswise last last.”

Credit record clubs (ours is Readers Digest) for a salient assist
in that department,” opines Atkins.

RCA Victor added Bobby Bare, Dottic West and Canadian
songstress Pat Herney to its roster in ’62. Bare came through with
a hit “Shame On Me.” The company also re-activated its Groove
label.

Yot to quote him, it wasn’t all milk and honey for Atkins.

“There were personal disappointments,” he savs, which nnless
you consider the nature of the modest Chet, is open to debate.

“No great ones,” he hedges in rebuttal, “but they were there.
Car]l Belew came out with ‘Hello Out There.” Tt was a mild hit.
I thought it should have been a great hit. We'll have to blame the
public. Tt was given snfficient exposure,

“I also think I should have been more successful with Jimmy
Eledge. Tle is one of the finest singers around.

“The best move I made in 1962 was signing Dottic West. She
can be onc of the best. She has all the potentials.

“Reviewing the Music City picture over all, T think Nashville
got to moving a little too fast in early 1962, but luckily (again
my opinion) stabilized necar the year’s end.”

Atkins has firm cvaluations about making records in Nashville.
“There are some in the trade who think the Nashville sound is a
panacea for all the ills.” This is a mistake, he believes. “You get
the utmost in co-operation from musicians, engincers and singers in
Nashville, a climate not always prevalent in the BIG citics. How-
ever you still have to do a lot of work. It is no miracle process.”

Spcaking of work, Atkins is a stout candidate for the busiest
executive on the Nashville scene, a status he doesn’t discount with
any degree of vehemence.

“You must remember,” he explains, “that T have two carcers
coing: T am Victor'’s A&R man and T am a guitar-player. I practice
every day.

“Music is never the same. Musical tastes arc never the same. The
public constantly demands something new. It is necessary to keep
something fresh or new coming all the time, or the public moves
to somebody clse—naturally T refer to pop music.

“So you sce T must observe a rigid work schedule to keep the

5
pace.

Official paid attendance was over 8,600.
It looked like more. This was the first time
the six-month old Nashville Municipal Au-
ditorium had been jammed. The man they
came to see—Ray Charles. The man who
got them there—Abe Stein.

A pioneer in booking shows into Music
City, Abe has had his greatest success during
the past year. Ray Charles in the Municipal
Auditorium was his crowning achicvement,
He had Charles here before, but in the State
Fairgrounds Coliseun with smaller crowds
of 3-4,000.

Steu. securing his talent packages through
Supersonic  Productions in  Atlanta, scorcs
time after time in a bascball stadium here
called Sulphur Dell. The folksy title seems
almost ironic as Stein packs 5 and 6,000
persons into the place for all-star rock 'n roll
packages featuring such top talent as Sam
Cook, Jackic Wilson, Clyde McPhatter, Solo-
mon Burke and Chubby Checker.

Stein has probably had morc success in

bringing shows into Music City (a place

where hundreds of shows arc booked out)
than any other single promoter.

Getting

Crowds
His Biz




Any chronicle in regard the fast-stepping
recording arm of Warner Brothers should
focus considerable attention (and words)
on W, D. (Dee) Kilpatrick, the label’s eye
in Nashville.

A smiling, ex-Marine (WW II vintage)
with varied experience in his profession,
Dee is a WB’s district manager, whose 16-
state territory in the Southeast and South-
west includes distributors in Charlotte, At-
lanta, Miami, New Orleans, Houston, Dallas,
Oklahoma City and Memphis.

He is as excited about his assignment—
supervising sales and assisting distributors
with merchandising and promotion cam-
paigns—as Warner Brothers has been in its
role of generating excitement during the
past year and half.

WB has come to the fore—financially and
prestigiously—with such LPs as the Allan
Sherman and Peter, Paul and Mary winners;
fine overall performances by the “Music
Man” and “Gypsy” movie sound tracks, and
an unusually strong showing—of “Rome Ad-
venture.”

Warner Brothers also takes justifiable bow
for its Joanie Sommers single of “Johnny
Get Angry,” and The Cascades “Rhythm in
the Rain,” on Valiant for which WB is
distributor.

Kilpatrick has his own (and seemingly
logical) theory about the label’s sensational
success in more recent months.

“It is the result of confidence in the
product,” Dee opines. “And this comes as
a result of your creative group having a

Exating
Task Says
Kilpatrick

definite concept when planning a package of
merchandise.”

He continued, “You couple that with the
most aggressive promotion you can possibly
muster and afford.”

Dee’s enthusiasm was still on fire:

“You feature the old ‘hard-nose’ selling
formula, and attempt to convey these tactics
to the distributor and his sales force.”

Kilpatrick’s WB association is his first
venture into sales per se. Prior to joining
the label in October, 1961 he had been
manager of Acuff Rose’s artists bureau, super-
vised WSM’s Grand Ole Opry and repre-
sented Mercury and Capitol’ Records.

“l was,” he recalled, “the first full-time
resident A&R man in Nashville. That was
back in 1950 when 1 came here to record
Hank Thompson, Tex Ritter, Carl Butler,
Martha Carson, the Statesman Quartet, Ten-
nessee Ernie Ford and others for Capitol.”

While with Mercury—where he also
doubled in sales—Dee supervised the ses-
sions of Johnny Horton, Rusty Draper, the
Carlisles, Jerry Byrd and others.

“A&R work is all right,” said Dee, “but
sales is more exciting. And Warner Brothers
is an exciting outfit.”

If, as generally agreed in the trade, Dee
is Warner Brothers eye in Music City, it
is obvious that this particular eve seldom
closes, and to paraphrase to the positive a
negative line from the Music Man album.
“he xkxows the territory.”

Col. Tom & rn
Grossed Cool 2-Mil.

o O

The Colonel

Uncle Sam undoubtedly was well pleased
with what Elvis Presley and his manager
Col. Tom Parker sent him as tax payment
on 1962 carnings.

The sensational, if not spectacular tan-
dem grossed an estimated $2 million last
year.

It was a repeat of previous successes
with million-seller records and highly sale-
able albums for RCA Victor, and motion
pictures which were box-office bonanzas.

The actor-singer concentrated on wax
and film with nary appearance on televi-
sion, or in person in '62.

It was a year when Elvis (guided by the
shrewd Colonel) maintained his high de-
gree of appeal—the maximum in popu-
larity; and with no apparent diminishing
in intensity of interest from the public’s
standpoint.

He hit the very peak of the charts with
4 singles: “Can’t Help Falling in Love
With Yon,” “Good Luck Charm,” “She’s
Not You” and “Return to Sender;”

His “Girls, Girls, Girls” and “Pot Luck”
LPs sold and sold and sold;

United Artists released a pair of motion
pictures, “Follow That Dream” and “Kid
Galahad,” and theater-goers queued to buy
tickets;

He completed the filming of “Girls, Girls,
Girls” and “It Happened at the World’s
Fair” via MGM, for release this year, and
at last reports both were registering top
grosses throughout the land.

Personal honors also came Elvis’ way:

He was voted the leading male singer
for 1962 in the Dick Clark American Band-
stand poll for his “Good Luck Charm;”
was named number 5 among major box
office attractions in a ballot by motion
picture exhibitors, and in a nation-wide
canvass of theater-goers was selected as the
most popular male star.

Although he still maintains his home
and  official headquarters in  Madison,
Colonel Tom spent approximately 10
months of last year in Hollywood.

Generally, Colonel Tom continued to
remain in the background, supporting his
client with all the energy, brains and savvy
at his command.

“The Colonel,” observes a filmtown
mogul, “is uncanny and virtual perfection
in his decisions where Elvis is concerned.
I firmly believe that he sleeps with one
eve open.”

The Colonel smiles bemusedly and says:
“It’s no problem when you work with a
grcat talent.”



Long
Short On

Frowns

The Virginian, a western
hero of literature, had a
famous line: "Smile when

you say that, mister.”

Music City maestro Hubert
Long smiles so much, he'd
have even The Virginian

N

wondering why.

Hubert Long signs Walter Haynes

For years Music City folk have wondered
why Hubert Long always went around with
a big, happy smile on his face.

This year they found out.

Hubert knew something—he knew he
was going to make it.

The tall blond headed Hubert who
learned the. trade from the master—Col.
Tom Parker—made it so big during the past
12 months, it almost scared him!

Stars in his Hubert Long Talent agency
sky-rocketed to the top. Songs in his Moss
Rose Publishing Co. popped into prominence
Hubert Long really has something to smile
about.

Oh yes, one other thing. . .Hubert moved
into a 100-thousand dollar building. The
fact so dear to his heart in this regard is the
fact that he owns the building. . .in fact,
he’s the one who had it built right there
in the very heart of Music City, USA—at
806 16th Avenue South, right next door to
the Bradley Recording Studios where all of
it started. Hubert rents the lower floor to
Capitol Records and offices to the Bob Neal
Talent agency and Vidor Music.

Upstairs is for The Chief, as his troops
call him.

And, the Chief has quite an operation up
there. His office opens onto the lobby. . .and
“My Blue Heaven” opens onto his office—
this is a room knce deep in rich, bluc car-
prting, with chairs fashioned from barrels,
modern couches, a combo hi-fi & tv and a

kitchenette with adjoining shower-bath.

Visiting firemen find the room a haven of
rest, and so does The Chief from time to
time during his working days which often
run 12 to 15 hours. He’s a busy man, but
his steady, easy pace fools the observer into
thinking he has it easy.

A close look at his talent-publishing in-
terests indicates that he has little choice but
to work hard and long hours in order to
remain at the top.

The talent firm he runs single-handedly.
And there’s method to his lone-wolf style.
He has several regular situations that he
books on an exclusive basis: five shows per
year in Miami & Orlando; eight shows per
year in Charlotte, N. C.; cight tours to three
cities in Michigan each year; an annual C&W
show in Atlanta which falls the day before
the Southern 500 auto race classic; and the
WOQIK Annual Southeastern Country Music
Festival which grossed a cool $23,000 this
past April in Jacksonville, Fla.

Hubert has some of the top acts in the
business. For years he has held down the
number of acts he handles to four or five. . .
for the first time he has taken on additional
acts. Already on his roster were C&W peren-
nials Bill Anderson, Skecter Davis, Ferlin
Husky (and Simon Crum) and Roy Drusky.
Then recently, he added such stellar acts
as the remarkable Chet Atkins, Tompall and
the Glazer Brothers and Mother Maybelle,
Helen and Anita the Carter Sisters and Mel
Tillis.

“There’s only one requirement I have,”

says Hubert, “that is that the act or talent
be a credit to show business.

This year The Chief widened his horizons
and dipped into the lucrative overseas mar-
ket, booking Ferlin Husky on a Far East
tour of Taipeh, Okinawa and Japan. The
tour was a smash. More overseas trips are
on tap for other Long talent with Germany,
Italy and England the destination.

On the publishing front, Hubert has steel
guitar man Walter Haynes veeping Moss
Rose. Walter, who has played steel for top
stars in the C&W field, succeeds Bill Brock
who resigned recently to concentrate on
developing himself as an artist. Moss Rose
has such sparkling credits as the Bill Ander-
son written & waxed “Still” on Decca (Al
Martino included it in an elpee) and “Black
Cloud” written by Brock, recorded by Mer-
cury’s Leroy VanDyke and covered by rock
’n roll King Chubby Checker on Parkway.

“This has been a big, year for us,” says
the chief stretching out on a couch in Blue
Heaven, “But we feel like the one coming
up is going to be even bigger.

“We've got the number one country song
writer of 1962, Bill Anderson, and he’s going
to be right up there as the number one male
C&W artist in 1963. . .and we're going to
have the number one gal singer too—Skeeter
Davis. She’s already one of the overall top
female singers with her last two RCA
records.

No wonder The Chief’s always smiling.




Foster

Builds
lant Label

FIRST THINGS

TURN OUT BIG FOR
MONUMENT BOSS
WHOSE FIRST RECORD
SOLD A MILLION

First things have been firsts for youngish
(he’ll be 32 in July) Monument Records
head Fred Foster:

“Picking Sweethearts,” was his first effort
as a co-writer. It was rcecorded by the
McGuire Sisters (their first) and became
a click.

“Gotta Travel On” (by Billy Grammer)
was the first he recorded on Monument—
and it became a million seller.

The rapid growth of the label and
Foster is one of the many phenomena
(which have more or less become common-
place) in Music City.

Since organizing Monument in 1938, the
Hendersonville, Tenn.-based operation has
increased its business annually by at least
30 per cent.

“With the exception of 1961 (when we
showed a 100 per cent gain over the previ-
ous year) 1962 was our best,” Foster says.
“All indications point to a profitable 1963,”
he adds optimistically and nnhesitatingly.

FFoster, handsome of face and gregarious
ot nature, traveled a circuitious route to
rcach his present eminence.

A native of Washington, N. C. (Ruther-
tord County) he quit working on the family
farm at the age of 17 and headed to
Washington, D. C., and found employment
(at $12 a weck phus tips) as curb boy with
a restaurant chain (Hot Shoppes) which
operate  drive-ins and  catered the major
airlines which fly into and out of the Capitol.

While employed there he met country
musician Billy Strickland who “got me in-
terested in song writing.”

It was the beginning of a romance with
music that has endured. After his “Picking
Sweethearts” Foster graduated into assign-
ments which included “working with Jimmy
Dean,” (which saw Dean come up with his
first hit disk, “Bummin’ Around” for Four
Star); serving as road manager for Del Wood
and almost six ycars as field man for Mer-
cury and ABC-Paramount.

While with the latter he decided to form
Monument, (Mareh, 1958).

“The first session was cut in a Washing-
ton studio,” Foster recalls, “but T scrapped
it. 1 didn’t like the sound. That was
August, 1958. I came to Nashville and we
did ‘Gotta Travel On’ with Billy Grammer;
what a start that was!”

Monument  then  followed threc chart-
riders—"“The Shag,” by Billy Graves;
“Boom-A-A-Dip-Dip” by Stan Robinson and
“Bonaparte’s Retreat” by Grammer.

Foster is no “I-did-it-all-myself” indi-
vidual. e credits many people for his
success, particularly  Boudleaux  Bryant,
Wesley Rose and Chet Atkins.

“Boudleaus,” he explains “is mainly ve-
sponsible for me becoming a resident of
Nashville.,” I had been visiting here 26
weeks out of the year while still maintaining
a residence i Washington. It was Bryant
who suggested that T build a home and
cstablish an office in Hendersonville  (sub-
urb  of Nauashville). I'm glad 1T took his
counsel. My family and I are very happy.

“I am grateful to Wes Rose because
through him I was able ta sign Roy Orhi-
son, the Maris-Mantle punch of Monument.
Roy has had 11 consecutive hits. Many
of his recordings, T am sure, will become
standards.

“As for Chet Atkins; well he'll help any-
body who will listen—and I have listened
and become wiser. The other day 1 heard
a music  business exccutive remark that
when he is around Chet he is so conscious
of the man’s genius that it is almost awe-
some. That certainly deseribes Atkins.”

Foster also considers himself fortunate in
that his compact artist roster includes Bobby
Moore, Boots Randolph, the Kim Sisters,
Grandpa Jones, Jerry Byrd, Jimmy Drift-
wood (recently signed) and a combo, Norro
and the Nor-Folks.

“Bobhy Moorce’s albums and singles are
sellers internationally,” Foster pointed out.

“During 1961-62 his ‘Mexico,” ‘Auf
Weidersehn, Marlene,” and ‘Mexicali Rose,’
sold more than a million each in Germany
alone; uncanny, isn’t it?”

The Monument operation {which moved
into the new Bryant Building (9,000 squarc
feet on 2 floors; owned by Boudleaux Bry-
ant) Jan. 1, 1962, has as adjuncts Combine
Music (managed by Jerry Byrd with Joe
Tanner, Douglas Tubb, Jimmy Driftwood,
Grandpa Jones and Tupper Saussy as ex-
clusive writers) and a new subsidiary label,
Sound Stage 7; plus a distribution for Gay-
lord Records (owned by Pamper Music).

“We started Sound Stage 7,” explains
Foster, “to develop and improve masters
made by artists not affiliated with Monu-
ment. We don’t want to expand Monument
too fast but by same token do not want to
pass up any artists with potential. Our
first on Sound Stage 7 is ‘This Old Heart’
by The Monarchs, produced in Louisville.”

Any report on Fred Foster and Monu-
ment shouldn’t omit his faith in Music
City.

“Successful records, in my case 1 know,
are the result of the people in Nashville,”
he emphasizes. “Yes,” he repeated, “it is
the people; nothing else.

“When you enter a studio for a session
here you are immediately aware that every-
body there is pulling for vou to come up
with a winner., You realize that the mu-
sicians aren’t just there for the money they
will be paid. So yon have no fears of
failure in that phase.

“I back my statements up with experi-
ence, 1 tried sessions in New York but the
feeling wasn’t there. It was a coldness you
could almost touch; in Nashville you get
co-operative warmth—and  hits.”

“I have confidence in Nashville for this
reason. My most recent experience in this
respect was recording the Kim Sisters—the
Korean girls—who in two days ‘fell in love’
with the city and its sound.

“I also think that in 1963 record sales—
now slow—will pick up.”

Foster had told almost everything but how
Monument got its name.

“When 1 was living in Washington and
on the road, T would fly home each week-
end,” e says. “Ome of the first sights you
see from the plane window before landing
is the Washington monument. It was a
very welcome sight. T made up my mind
that if T cver had "a company of my own
I'd name it for the Washington monument.
And T did.”

. And Foster’s musical Monument in
its field stands almost as tall as the D.C.
historical landmark.
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Champion Music (and its ASCAP entry North-
ern) has come along like the name implies since
opening in 1961.

“I'd say,” gleefully observes Jerry Crutchfield,
28-year-old general manager of the Music City
operation, “that our activity for the 1962 to 1963
period was almost 100 per cent better than our
first year in business here.”

Further, to attest the Champ’s success in
Nashville, Bill Downer, New York-based boss of
the long-established firm, says, “I am very
pleased.  So much so that I no longer feel it is
necessary to make personal on-the-spot checks.
I merely take a look at the reports; all optimistic.
I should add.”

There are no reasonable grounds to fault
Champion on its 1962 performance. Last year
the company won BMI citations of achievement
for “Losing Your Love,” “Git A Little Dirt On
Your Hands,” “Mama Sang A Song,” “All of
My Love,” and “Happy Birthday to Me” to the
C&W category and “Everybody Loves Me But
You” in pop.

Currently Champion is doing a bit of better
than all right with “Danger”, “Crazy Arms”,
“There’s Another Place I Can’t Go”, “Footprints”
and “Tips of My Fingers”.

Although a part of Decca Records corporate

setup, Champion functions autonomously and,
to quote Crutchfield, “concentrates on placing
material with other labels.”

Presently Ronnie Self, Jimmy Gately, Bob
Beckham and Crutchfield comprise Champion’s
exclusive writers staff, but the door is ajar for
free-lancers or non-pro hopefuls.

“I'll listen to, or read all material,” Crutchfield
promises.

“A writer has got to start some place—and it
could be right here at Champion,” he says.

“Only the other day, I was auditioning some
tapes and came across two tunes on one dub.
They have been recorded by Tommy Rowe and
Jan Ficlds, for release later this year. They came
from an unknown writer. Sce what I mean
when 1 say Champion is receptive to material?”

Luck plays a major part in songwriting, be-
lieves Crutchfield, who earned a business major
at Murray State (Ky.) College in the mid-50’s.

“I should know. I've been lucky enough to
have some of my songs recorded by Brenda Lee,
Rick Nelson, Ernest Tubb, Floyd Cramer, Eddy
Arnold, David Carroll’s Orchestra, Jill Corey and
Faron Young.

“Of course,” he declares, “you have to work
too.”

JERRY CRUTCHFIELD KEEPS
CHAMPION ON BEST SELLER LISTS

Champion's Music City Wing Up 100%

ASCAP Establishes HQ In Music City

JUANITA JONES IS ASCAP
GAL FRIDAY FOR DIXIE OFFICE

Keeping up with the Joneses is allegedly a
practice among some elements of society, but
when ASCAP decided to “invade” Dixie a switch
was pulled: That particular society picked a
Jones to keep up with it!

Reference is to Juanita Jones, a cheerful bundle
of music business know-how, whose winning past
performances include eight years as an efficient
Girl Friday for RCA Victor’s A&R dynamo Chet
Atkins,

The office officially opened March 22, 1963,
with executives Jimmy McHugh, Ned Washing-
ton, Gerald Marks, Jimmy Rule, Dick Frolich,
Jack Bregam, J. M. Collins, et al. in for the
dedication.

“It was inevitable that ASCAP should estab-
lish an office in Nashville. The City has attained
important stature as a music center,” an ASCAP
spokesman told reporters on the occasion.

“And I don’t mind telling you,” he added will-
ingly, “the amazing achievement has confounded
some of the so-called experts.”

What about progress since the first-of-Spring
beginning?

“Truthfully,” says Juanita Jones, “things have
gone much better than we anticipated. We ex-
pected a long hard pull, and we still think it will
be a long hard pull, but we have been surprised
by the favorable intcrest evinced.”

ASCAP, which enjoyed a minute nucleus local-
ly via memberships of composers Beasley Smith
(“Lucky Old Sun” and “Old Master Painter”)
and Francis Craig (“Beg Your Pardon” and
“Near You”), and the Milene (Acuff Rose) and
John T. Benson publishing companies, has ap-
proved member certificates for writers James
(Big Chief) Weatherington, Vep Ellis, Nell
Evans and Stanley Bonham, and publishers
Queen M (owned by Emma Neale King) and
Heritage, operated by Ken White.

“We have at least five more applications in
the works,” the Jones lady reported happily.

“I'll help anybody who comes into the office,”
she explained. “The Nashville branch is more or
less a change in ASCAP policy. It puts us in
the country and western field.

“And, like I said, I'm encouraged by what has
already transpired. We've been accepted.”
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The dictionary defines pamper “to in-
dulge to excess.”

The verb is hardly applicable to Pamper
Music of Goodlettsville, Tenn., but the
operation’s topkick affable Hal Smith doesn’t
deny that this particular Pamper has been
indulging businesswise to the maximum in
reeent years and particularly in 1962.

Pamper’s music publishing firm registered
a 50 per cent increase last year over 1961
and its talent agency, Curtis Artists’ (the
Curtis was Smith’s late father’s surname)
bookings were up approximately 15 per
cent.

“It was our best year since we were is-
sued our charter in 1959,” Smith reports
happily.

“It might have been our year of maturity,”
Smith adds warily, “but I believe we are
still growing.”

Mainly Pamper garnered 10 Broadcast
Music Inc., awards—7 in the country and
western and three in the pop field.

The C & W prize-winners included:
“She’s Got You,” “Little Bitty Tear,” “Tears
Broke Out on Me” (by Hank Cochran);
“Three Days,” “Crazy” (by Ray Price);
and “Charlie’s Shoes” by Ray Baham.

“She’s Got You” and “A Little Bitty
Tear,” plus “Funny Way of Laughing”

Biz Up 50% For Smith's Pamper

(also a Cochran-ized click) made the riffle
in the popular category.

Administratively speaking, Pamper bol-
stered its staff with the addition of Wayland
(Stubby) Stubblefield as national promotion
agent, Bob Forshee as an aide to Cochran
in the productions department and Haze
Jones, Executive Administrator. who heads
up the artists bureau.

During the latter part of November
Pamper reactivated its Gaylord label (which
had been dormant since 1959), finalized
plans for domestic and foreign distribution,
and completed first recording sessions. Out
of the latter emerged “Yesterday’s Memo-
ries,” cut by its composer Cochran, which
was summarily relcased early this year.

“Our version,” declares Smith, “was
financially and artistically satisfactory. How-
ever it was ‘covered” by Eddy Arnold for
RCA Victor—and became a hit. We think
Gaylord shall develop in the months ahead.”

Additionally on the positive side in ’62,
Pamper scored with its first million seller—
“Little Bitty Tear”—since Harlan Howard’s
“Heartaches By the Number” in 1959. Smith
also decided to function with exclusive
writers:—the staff currently is the previously
mentioned Cochran, Howard, Nelson, Baham

' Hal Smith

and Forshee and Helen Carter and Don
McKinnon. The latter was signed in early
1963.

What's for this year?

“We aren’t marking time,” Smith advises.
“We've added 1200 square feet to our
physical plant which gives us an overall
2800 feet.

“We are going to do some independent
production in conjunction with a New York
firm; probably television tapes and the like,”
Smith says.

“We also hope to do more staff promo-
tion of our artists—Jim Reeves, Ernest Tubb,
Buck Owens, Leon McAuliffe, et al.—at
their personal appearances, especially in ad-
vance and on-the-site-of bookings.”

If you're wondering about Pamper’s title,
it was conceived by Claude Caviness, one
of the corporation’s charter members, no
longer with the company.

“I am sure he got it from the shampoo,”
Smith guesses.

The hair-wash advertising symbol is a
meek-like little lamb gamboling nowhere
in particular.

Pamper is anything else but (no pun
intended). It obviously knows where it is
going: Say like, ahead?

American Music Built On Pop-C&W Classics

A glance at the “country standards” in the American Music
Company’s catalogue would lead the casual observer to believe the
firm was an old line music city operation.

Songs like “Sixteen Tons,” “Cool Water,” “Dear John,” “Nine
Pound Hammer,” and many, many others belic the fact that the
American operation in Nashville was opened less than a year ago.

Terry Fell, who heads the Nashville office of American and
answers to boss man Sylvester Cross in Hollywood, is a well known
song-writer and artist. Perhaps his best known work is “Don’t
Drop It,” with which he scored big for the RCA Victor people.
Terry really digs the Nashville scene. Working with the American
firm in Hollywood for 16 years, the move to Nashville was made
with some misgivings but after seven months here Terry says he’s
here to stay.

A great deal of the success of American has to be traced to onc
of the greatest composer-guitarists the world of music knows:
Merle Travis. With “Sixteen Tons,” “Dark As A Dungeon,” “Nine
Pound Hammer,” and many others to his credit, Travis has to be

accepted as one of the best songwriters of this or any other era.
Then, too, his style and early experiments with the Amplification
of the Guitar have been influential in the creation of the “sound”
which dominates recorded music today . . . especially in Nashville,

Also aligning American Music with Nashville has been the suc-
cess of the Music City stars with its material. “Dear John” was
one of the first country songs to make it big in the pop field and
brought Jean Shepherd into the limelight. “Youre The Reason,”
was instrumental in the success of Bobby Edwards. And on the
current market, “In The Shadows of The Wine,” is keeping the
name of Porter Wagoner in the charts.

In addition to the publishing company, American Music also

controls Crest Records, a label which has been a steppingstone .

for artists like Glen Campbell and Bobby Edwards . . . and as
Terry Fell says in his Nashville office, at 726 Sixteenth Avenue
South, “our door is always open to the unknown writer and
artist . . . for new rungs arc being added to the ladder of success
every day.”



“At a recording session in Nashville, there is a sense of closeness between artist and
musicians that enables an artist to work better,” Smash Records’ talent roster of hit-makers
all agree. And to prove the warm, informal and impromptu Nashville waxing sessions
produce Smash chart-riding product, Charlie Fach, label topper, points out, “Smash recording
stars, Bill Justis, Dickey Lee, Joe Dowell, Jerry Kennedy, The Echoes, Mother Maybelle
Carter, Don Helms, and Buck Trent all cut sessions in Nashville.”

The nationally popular Bill Justis has recorded three instrumental albums on Smash,
and all three have been on the national hit charts. Coming up on the charts is a first for
Justis, a single Smash waxing of “Tamoure” which was also recorded at a Music City
session. A well-known arranger and producer in Nashville, Justis is a permanent resident-
artist in the city of magic sound.

A & R Director for Smash Records in Nashville, is dynamic Shelby Singleton, champion
of the Nashville “sound”. Producer of many Smash hits, Singleton has recorded the above
artists in the true Nashville atmosphere of complete relaxation of artist, musicians and tech-
nicians. In the past two vears, Singleton has recorded such international Smash hits, as
Joe Dowell’s “Wooden Heart” and “Little Red Rented Rowboat” in Music City, U.S.A.

A consistent Smash hit-maker, teen favorite Dickey Lee warbled “I Saw Linda Yester-
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The warm, informal u'mosphere of a Nashville recordmg session brings a beaming
smile from Dickey Lee, right, S h R ds popular singing star, during a break in the

waxing of Dickey’s new single, /I Go Lonely”. Dickey is pictured here with the crew
responsible for such hits as 1 Saw Linda Yesterday” and ““1 Don’t Want To Think About
Paula”. From left to right are Bill Hall, Johnny Preston, Jock Clement and A & R Director
Shelby Singleton. Johnny Preston had just stopped in to say hello.

day” and “I Don’t Want To Think About Paula” onto Nashville wax. From these sessions,
cut by independent producers Bill Hall and Jack Clement, emerged international hit disks.
A just-released Dickey Lee single, “I Go Lonely” also stems from a Nashville studio.

There is no big mystery about Smash Records’ boom of hit waxings in the two short
years the label has been launched. The Smash door is open to young untried talent—there
is no secret formula for making hits. “Our organization is made up of young artists and
young veterans and a lot of enthusiasm,” claims the young head of Smash. “The welcome
mat for fresh, exciting new talent in Music City, U.S.A., has been leading straight to the
doors of Smash Records’ Nashville home. We're proud that our doors have been wide open
to the budding talents of America,” adds Fach.

Smash s

Sold On The
N'vile Sound

The “Nashville Sound” is one of the most ambiguous terms in the musical world today

. and to define it defies many an expert However, to hundreds of thousands of radio
fans in this country the “Nashville Sound” is that of John “R”, who's been “titillating the
sensibilities” over 50 thousand watt WLAC since 1941. And when you combine John “R”
Nee Richbourg with that musical genious Cliff Parman, you have Cape Ann Music, the first
R & B publishing company to open its doors in music city.

Cape Ann Music, which also includes English Music and Rich Productions, came into
being in August of 1961, when Richbourg, one of the leaders in the R & B field, decided
no publisher in Nashvnlle specialized in rhythm and blues music . . . so the doors at 801
Seventeenth Avenue South opened and the early success of Cape Ann indicates Richbourg
was right. The firm has had big records by Little Esther, Joe Henderson, Otis Redding,
Roscoe Shelton and many others.

Partners with Richbourg in the venture is the previously mentioned Cliff Parman and
what a background this musician has had. As an arranger he ranks with the greatest with
Connie Francis, Conway Twitty, Little Esther, Joe Henderson and’ many others calling on
him time and again; and as a composer he need tip his hat to no one in Nashville, for
among his many hits one song will perpetuate his name through the years: “Pretend.”
And to show he understands all fields of music, his latest composition, “Sands of Gold,” is
making the charts a bright place for country singer Webb Pierce.

An integral part of the operation, although in the background, is Russell Sims, long time
music figure from Arkansas.

The past accomplishments of the Cape Ann operation speak for themselves, while the
future could never be brighter.

Cape Ann One

Of Leaders In
Rhythm & Blues



Sure-Fire
Wil-Helm
Biz Bigger

Company chiefs of
staff: Don Helms,
and Wilburns Doyle,
Lester, Leslie and
Teddy

Eager and enthusiastic are apt adjectives when applied to the
Brothers Wilburn—Dovle and Teddy.

They, along with Don Helms and two older brothers, Leslie
and Lester Wilburn, own and operate Sure Fire Music, and this
quintet, plus Smiley Wilson, are partners in Wil-Helm Agency.

“It was nothing but blue skies for us in 1962,” exulted Doyle.
“Agreced,” seconded Teddy, adding, “The talent operation did
$200,000 more in booking contracts than in 1961, or a gain of
about 75 per cent.”

“The song publishing company has shown an increase every
year since it started in 1957, said Doyle.

“And,” chorused the handsome young men who record for
Decca, “we expect Sure-Fire and Wil-Helm to do even better
this year.”

The Wilburns also are excited about their syndicated country
and western television series.

It is produced by Noble Dury, a formidable Southern adver-
tising agency with headquarters in Nashville. The agency
auditioned eight acts—and signed Teddy and Doyle, who along
with singer-comedian Harold Morrison, fiddle player Tommy
Jackson, Don Helms (he was the late Hank Williams steel guitar
man) and songstress Loretta Lynn arc regulars on the show.

The series—a package of 56 half-hour episodes—is taped at
WSM-TV studios under the direction of Elmer Alley and bank-
rolled by American Snuff Co. It already is programmed in 19
markets. Smiley Wilson (who is in charge of Wil-Helm) man-
ages the teleseries.

“The TV show,” Doyle said, “is the best
thing that ever happened to us, I believe. TV
exposure of this type is very necessary to an
artist and especially those in the country and
western field, who rarely appear on the major
networks.”

The roster of Wil-Helm—formed in 1960—
now includes Slim Whitman, Hank Locklin,
Loretta Lynn, Bobby Helms (no kin of Don
Helms), Stringbean (Dave Akemann), Margie
Bowes (Doyle’s wife), the Barrier Brothers,
Joe Dowell, Jimmy Martin, Diane Dickson,
Earl Scott, Tommy Jackson and Smiley and
Kitty Wilson; and of course Teddy and Doyle.

“Sure-Fire’s main producers of material”
(Teddy’s words) are Betty Sue Perry, Jodi
Bancino, Jack Ripley, Kathryn Fulton, Ray
Frushay, Loretta Lynn, Anita McCune, Carl
Phillips, Kitty Hawkins, Jenny Shook and Joe
Dowell.

“We also encourage free-lancers to submit
songs,” said Teddy.

“Do you know why we started the music
publishing company?” Doyle asked. “I don’t
think it has been related in print before.

“Back in 1957,” he recalled, “Teddy and I
were working road shows out of Nashville for
$25 a day each and couldn’t get a publisher
to promote our records. We were using our own money. We
decided we had nothing to lose—so we formed Sure-Fire.

“It was like so with the talent agency,” Teddy pointed out.
“We were doing most of our own booking. We checked our
records for 1959 and discovered that only eight of our dates
for that year had been set up by bookers. So in 1960 we or-
ganized Wil-Helm.”

“We receive most of our income via personal appearances,”
Doyle advised. “However we have some albums coming out that
may bring in some real money; then there is that TV series. It
could be mighty big.”

“Getting back to our stcady increasc dollarwise in the music
publishing,” said Teddy, “I think this is due to Sure-Fire’s
catalogue and backlog.

“‘Fool No. 1, for instance must have been recorded by six
different labels in 1962.” .

You hear a great deal nowadays about “young men going
places,” but with Teddy and Doyle—the Wilburn Brothers!—
it would appear they’ve already arrived, and intend to stay there!



The Brothers
Morgan . . . Bili

And George

Morgan A Well Known
Name In Music Gity

Morgan is a well known name in Music
City. Namelv because of the Morgan boys.
George and Bill—and they've even run in
a vounger brother, Rick.

George Morgan is the senior member of
Columbia Records C&W talent roster with
over 15-vears in the fold. Bill Morgan, an
ex-GI who never gives the impression that
ne is bothered bv the fact that battle wounds
received as a U-S Marine in the South Pacific
during World War IT pegged him for a life-
time in a wheel chair, ramrods a publishing
firm. Rick has contributed two songs to the
firm.

Recently renamed from Morgan-Shelley
Music to Morgan-Tester Musie, the pubbery
is bhased in Brentwood, Tenn., a Music Citv
subuth. The new partner in the firm, Bill
Tester, owns and operates a well known
C&W night.spot, The 1440 Club in Santa
Clara, Calif.

“Bill Tester,” explains Bill Morgan, “is a
veteran in the trade and a lot of people
know him. He'll be picking up material on
the West Coast for us.”

The finest piece of material the Morgan
boys ever came up with came before the
publishing company—it was written by
George, “Candy Kisses”. A two-million scller
wvhich George recorded for Columbia, the
record was covered 26 times.

One of Bill’s chief claims to fame—being
voted Deejay of the Year in 1957 by Down-
Heat Magazine. He was the first all-night
decjay ever hired by WSM Radio.

This has been one of the busiest vears on
record for the Music City Morgan men.
George has made two trips overseas—he
just returned from a European tour and was
in the Far East last winter. Bill got married
late last fall and then came the new part-
nership with Tester.

In the meantime, the younger Morgan,
Rick, found time to pen two tunes, one of
tnem “Evervdav Of My Life” waxed by
George.

Al told, there are three girls and four
bovs in the Morgan family and the parents
were semi-professional musicians. None of
the other children are in the business.

But with George and Bill. . .and Rick
eoming up. . .there are plenty of Morgan’s
az far as the competition in Music City is
concerned.

ohen Remembers When

“PIl tell vou how long TI've been in the record business,” Paul Cohen said with a
twinkle in his bright eves. “I can remember when A&R men were called musical directors.”

Cohen shapes up as the oldest-in-point-of-service A&R 1man on the Nashville scene
and few will ante-date him in this elderly statesmanship nationally.

A gregarious, encrgetic person, Paul is now on his own (and has heen since 14939)
as head of Briar and Todd recording firms (The former is his country and western and
album series label; the latter pop).

The past year was profitable for Cohen. “My best since I turned independent five
vears ago,” he said.

Cohen reputedly is the very first A&R man to s¢hedule an official major record session
in Nashville. There is no official historv on the event hut he remembers the event well.

“The vear was 1944 and the artist was Red Foley. The song, ‘Chattanooga Shoe Shine
Bov.”” It was a hit and he followed up with a session for ¥rmest Tubb.

Cohen at that time had just shifted from sales tc production for Decca.

“I was onc of the originals with Decca.” he recalled. “T joined the company at Chicago
in 1934 as a salesman shortly after the label came into being.

“I summarily bronght the Four Aces, the Andrew Sisters and Evelyn Knight and others
to Nashville. Many of the old-timers say I was the first and modestly or not I'm not disput-
ing them,” he said. “But right now I'm more interested in right now than what happened
15 or 20 vears ago.

“My current forte—isn’t that a fancev word? is developing new people; names which
presently probably don’t mean much, yet artists with potentials and high hopes.

“I got Joe Henderson, The 53-Royales, Johnny Winter, Sister Rosetta Tharpe, Larry
Kirtby and Cathy Dean as mainstavs for the Todd operation. Incidentally T named it
for a good friend, singer Dick Todd.”

Todd, by the way is coming out this spring with a “Daddy’s Little Girl” LP. but on
Briar. “We did it about 3 vears ago.” he advised.

Cohen continued. “My Briar patch also includes Pee Wee King, Jimmy Riddle, Rusty
Adams. The Huntsmen. Claudette Sutherland, the Shady Valley Boys & Cathy, Cecil
Null, the Bluegrass Plavboys and the Kentucky Colonels.

“I'm putting emphasis on Bluegrass. Tt is a staple thing and just beginning to spread
all over like Divieland did several vears ago. Even the folk groups are picking up Bluegrass
songs and improvising them to their own styles,” he said.

Cohen doesn’t wistfully look back; on the surface anvhow. Hence it isn’'t casy to
persnade him to recoumt salient points of his flamboyant career, now in its 30th year.

When asked to name the favorite recording in which he was involved, Cohen replied,
“Wait a minute and Tl play it for vou. T just put it on tape the other day.”

He grinned. “Red Foley’s ‘Peace in the Valley” and Bobby Helm’s ‘My Special Angel,’
1y } - - -
are my choices,” he said.
He had, in concluding, a tip for ncophyte recording executives: “Always remember the

song is the thing. If vou havent got it before the session starts, you sure as hell won’t
have it when the record is released.”




'62 Best Year—Ed Hines

RCA Victor’s Custom division in Nash-
ville had its best year in 1962 and the
outlook for this year is even better.

Authority for this optimistic statement is
quiet-spoken, prematurely white-haired (“it
is a family trait”) Ed Hines, the firm’s cus-
tom sales representative in the South.

Hines office—one of four in the U.S.; the
others are at New York, Chicago and Holly-
wood—serve clients (independent record-
ing companies) in 11 states; Tennessee,
Georgia, Florida, Mississippi, Alabama,
Oklahoma, Texas, Louisiana, Arkansas,
North Carolina and South Carolina.

“We are averaging about 100 services a
month,” reports Hines, who works directly
under RCA Victor Custom’s general sales
manager Carl Reinschild, New York.

It could be said that Joe Wright just
grew right into the Wright Talent Agency.
It could be said, but not here.

Actually Joe Wright worked his way into
the Wright Agency. In a sense he grew in
that direction because he was raised right
here in Music City, USA. And even in
school, he was angling for a career in the
music industry.

Starting with a guitar, Joe practiced until
he could work with local bands. Then he

Baron Of The Box Office

In 1910 he was playing the violin ac-
companied by his sister on the piano. In
1917 he was in the U.S. Army and by 1919
he knew what it was like dodging German
bullets while trying to keep his head out of
French mud. In 1925 he was attending
Boston University. In 1938 he was man-
aging hillbilly stars. In 1953 he was
managing the Country Music star—Hank
Williams.

On May 5, 1963 he was making show biz
history.

This is a thumbnail biographical time-
table of one of Music City’s most colorful
citizens. Always uniformed in a blue serge
suit with a white carnation in the lapel,
Oscar Davis could easily have stepped out
of a Damon Runyon short story.

Silver haired and ruddy faced, the short,
not-quite rotund showman brought C&W
box office records shattering to the soil as
he marshalled an all-time record number

“What we do here (and do better we
believe) is either rent the studio to other
labels (chiefly independents) or take their
tapes and send them to one of our 3 plants
situated in Indianapolis, Ind., Rockaway,
N. J. or Hollywood,” Hines explained.

“Where necessary,” he continued, “metal
parts are manufactured with which to press
the records.

“We are in a way similar to a tailor shop
inasmuch as we tailor-make records to the
customers specifications and design.

“We also attach their labels to the disks
and handle the shipping.

“What it boils down to,” Hines says, “is
that RCA Custom is a operation which
presses records for companies which do

moved into the pro ranks becoming an
original member of the Teardrops, Grand
Ole Opry Star Marty Robbins’ first band.

Today Joe is an accepted vet in the music
whirl here and still plays an occasional ses-
sion. However, his main interest today is
picking up dates for artists under the
banner of the Joe Wright Agency.

Joe’s number one talent—Wavy haired
Leroy VanDyke, the Mercury Records ace
who has risen to the top of the C&World in
a few short years. Joe has been a big help.

Joe, who has also handled such stars as
Red Sovine, Bill Carlisle and Dick Flood,
last year booked his key star into 52 major
Fairs. The shows set 13 gate records.
Another string of Fairs is on tap this year
but in a true sign of prosperity, the Fairs
are fewer, but more profitable.

Ed
Hines

not have their own plant or facilities for
such procedure.”

“And I solicit these companies for their
business. It is as simple as that.”

He does a good job too, as increased busi-
ness over the years he has been on the job
attests.

Joe's In Wright Business

Joe Wright Agency and Leroy VanDyke
have, in other words, arrived.

VanDyke has his own band which in-
clude X Lincoln, Jack Eubanks and Wee
Willy Rainsford—each musician is a re-
cording artist in his own right . . . and
each books an occasional solo date through
the Wright Agency.

Joe’s offices are located in Goodlettsville,
Tenn. just outside Nashville. He also ram-
rods a pair of publishing firms—Vanjo
Music and Awestock Music. The firms have
published sides by VanDyke bandsmen
Lincoln (guitarist) and Rainsford (pianist)
and has an upcoming release by Leroy.

Whether its because he grew up here . . .
or whether its because he worked so hard
.. . Joe has proved that he’s Wright for
Music City.

of headliner C&W acts into one magnificent
stage spectacular in Detroit’s block long
Cobo Hall on May 5th.

Arranging the army-sized show through
W. E. Moeller of the Jim Denny Artist
Bureau here, the Baron tacked 18 headline
acts on the contract for three shows in
Detroit on May 5th.  Some said he would
lose his shirt. He didn’t.

Davis rolled into Detroit the day before
the show in time to stash a $28,000 advance
sale bundle in safe keeping.  When the
smoke had cleared and the last G chord
had faded into the rafters, 25,000 persons
had scen the show and the Baron was home
free on that five figured talent tab. He
arossed $43,247 . . . not a bad day’s work.

Such box office derring-do has earned
the cagey promoter an honorary title of
show biz nobility—The Baron of the Box

Office.

Oscar
Davis

During the past six months Oscar has
been living up to his title gloriously. He
kicked off the vear by touring a multi-head-
liner package in the west and southwest.
He jogged back to Music City with a
$116,000 gross in his jeans . . . or rather in
his blue serge suit,

Incidentally . . . if you should run into
him and he asks to borrow five bucks . . .

loan it to him—tomorrow he may have
$50,000,




With Stapp on the right, Killen on

the left, a giant Tree grows right

smack in the middle of Music City,

USA; one of the original Big Three

pubberies, Trees’ had its share
of hits

Tree Music Now

There’s a giant Tree in the musical forest of Music City and its
roots are buried deep, close to the musical heartbeat of this world-
ranked record producing center.  It’s helmed by longtime trade
figure Jack Stapp who plays a dual role as publishing exec and
radio station mogul (he’s president-general manager of WKDA
radio). It’s ramrodded by Stapp’s handpicked chief licutenant,
Buddy Killen, a triple threat man—singer-musician, songwriter (he
cleffed “Forever” a near-million-seller by The Little Dippers) and
an indie record producer.

Giant Tree Publishing Co. ranks as one of Music City's original
hig three. Tree was one of the first to open offices in a castle-like
building, now almost empty, located a few doors from WSM Radio.
Tree was one of the last to move out of that building and into a
modernistic, flashy fronted building on 16th Avenue South where
the majority of the music action”is centered.

Tree, now in its 10th year, was literally built on hits. It all
started with a C&W money maker by Ferlin Husky called “Little
Tom”. The Tree was nourished by more C&Winners and pop
gems like “Heartbreak Hotel” by Elvis Presley right on through the
years to 1962°s four BMI awards and chart kings like “Mama Sang
A Song” and “Yakety Sax”.

Will the Tree wither and die someday because a drought hits
Music City? Never, says veep Killen.

“I don’t go along with all that jazz about “Nashville’s going to
go stale and that it’s just a fad’. It’s just not sol

In Its 10th Year

“Fverything has a leveling off point.  We'll reach it here in
Music City.  Then we'll catch our breath and start climbing again.

“This business goes in cycles”, continues Killen. “Even writers
get hot and write two or three or four big hits in a row. But they
can’t write hits forever. They cool off, rest for a while and then
they come back with another hit.”

There's no budging Jack Stapp from Music City either. Stapp
has seen this mid-south state capitol grow from a fledgling music-
world jumping off spot whose only claim to fame was hometowning
WSM’s Grand Ole Opry. Stapp nurtured the Opry during 16
years as WSM program director.  He produced the network por-
tion of that show.

Even since the creation of Tree Publishing, Stapp has seen the
time when he had to go to New York, Chicago or Hollywood to
get songs cut.  Now New York, Chicago and Hollywood often
come here.

Two key members of the Tree organization are Robert Riley who
has been on the team almost since the beginning and Ronnie
Wilkins. This pair acts as assistants to Killen.

Tree's new offices are located at 905 16th Avenue South. The
building front has a striking aqua tree formed with wrought iron
on a silver background. It looks like there will be a tree in the
musical forest of Music City for a long, long time to come.




The current buying and interest trend among embryonic pickers
in Music City is the 5-string banjo.

That’s the opinion of Henry Ferrell; and he should know.
Ferrell, a 25-year veteran whose career includes playing in or-
chestras, teaching and sales, is manager of Hank Snow’s Music
Center downtown Nashville.

“The 5-string,” he says, “has increased appreciably in popularity
during the past six or eight months. It is fairly easy to play and
has attracted the college boys. Perhaps its favor has been enhanced
by the upsurge in Blue Grass music, and the influence of Earl
Scruggs.”

Ferrell, however is quick to point out that the guitar is the
mainstay of the Music Center’s sales-and-school’ operation.

Hank's Music
Center Sees A
5 String Boom

“The guitar manufacturing industry is one where the demand
exceeds the supply,” he cxplained. “We are about three or four
months behind in filling orders. As for the music-instructions a
great percentage of the students enroll in the guitar-teaching
classes, which are limited to three or four students per session.

“We aim more at a modified ‘private tutoring’ formula rather
than mass-production type teaching,” advises Ferrell, who is as-
sisted in teaching by Emest Rufty.

“We conduct classes daily except Sunday with night sessions
Monday and Friday. The course is 21 lessons. We do not
accept anybody less than 12 years, but there is no maximum age
limit.

“We have people from all trades, crafts and professions. Inter-
estingly, we’'ve had quite a few doctors and psychiatrists to
‘graduate.” They describe guitar-picking as ‘relaxing,” and have
prescribed it for some of their patients.”

Ferrell says that while sale of instruments is profitable, “the back-
bone of the operation is the music school.”

Ferrell speaks fondly of Chet Atkins when discussing his phase
of the music industry. “Chet has a style all his own and in his
style he is the best,” declares Ferrell. “He’s very popular with
the young and I rarely meet a prospective pupil who doesn’t yearn
“to learn to play like Chet Atkins. He’s done for the guitar what
Henry Ford or General Motors did for the automobile.”

Hank Snow’s office and music publishing firm is also tenanted
in the building, and there was talk at the presstime that Snow
would move his Silver Star Music Co. to Nashville from its present
location in Houston. Ted Daffan, who has been managing Silver
Star, reportedly is retiring.

Buckley Builds Wax Empire

There’s a southern gentleman who flits between a small retail
record empire and a rambling farm in the bluegrass country of
Kentucky. The bluegrass call is strong, but Louis Buckley
just can’t seem to give up Music City completely.

The jolly little man who holds the reigns of Music City’s
oldest one-stop is a man who knows the record industry. His
shrewd maneuvering coupled with his ability to come up with
the right answer at the right time in regards to the publics taste
in records has enabled him to spread his empire into another new
area during the past year.

His latest wax market is in Madison, Tenn., a Music City suburb
which is a current population boiling pot. Over a year ago Buckley
leased the record department of Nashville’s largest department
store, Harvey’s. Today it is a booming wax market in the heart
of the downtown area. The original Buckley’s Record Shop is on
the main drag of town, just a few blocks out of the business
section.

Staying hip to the trade, Buckley has always placed his ad-
vertising money wisely and tradesmen feel this is one reason for
his consistent success. When he went into Harvey’s, he secured
time on the WSM Grand Ole Opry and his pitchmen were the
actual stars whose elpees and singles he was hawking. It was
a natural.

In another move, the Kentucky bred Tennessean, gave his big
band and good music elpees a shot in the arm by locking up
time on WSIX radio’s popular wake up show featuring deejay
Buzz Benson who appeared at Harvey’s record department after-
noons to help his fans pick their music. It too was a natural.

There’s no telling where Buckley will strike next to perpetuate
his record biz. Only one thing is certain—the next move will
be up!

New Manager For Backwoods

For two years representative of Backwoods Music, vet trades-
man Don Light was recently promoted to General Manager of
both Backwoods Music and the newer Robert B. Ferguson
Music Inc.

Backwoods Music set up by Bob Ferguson in July, 1954, whose
first address was an office on Marthonna Road in nearby Madison,
Tenn. Backwoods Music for the first few years was primarily a
“copyright holding” company, securing such evergreens as
“Natividad” and “Poor Wildwood Flower”. Ferguson was also
manager of Capitol artist Ferlin Husky for whom Ferguson later
penned “Wings of a Dove” which Husky recorded for a million-
seller.

But Ferguson felt the omission of sheet music facilities in a
city with such music potential as Nashville and hastened to cor-
rect it. In 1961 therefore, his Backwoods Music broadened its
field to become a full-spectrum publisher by entering the sheet
music field. Jobbing facilities were set up and “Poor Wildwood
Flower” became onc of the first pieces of sheet music to be
completely arranged, printed and distributed in Nashville. Then
followed the firm’s incorporation as the Robert B. Ferguson Music
Inc. to distinguish its functions from that of Backwoods Music
which remains a country music publisher.

The sheet music firm’s offices are Suite 700, 1719 West End
building.

Some current sheet in the company