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MAM-A 
The Best 

Experience a New 
Dimension In Sound 

Professional Audio Grade • 1 x - 12x • High Speed 52x • Digital SCMS 
Pre-recorded CD-ROM & DVD-ROM • Dual Layer & Blu-ray Recordable Discs 

A Difference You Can Hear 
When you "burn" a CD-R, your writer creates "pits" in the dye layer that make 
up the "0"s and " 1"s for digital recording. MAM-A's Phthalocyanine dye reacts 
more quickly to the writing laser than other dyes. Because our dye reacts in a 
"burst" mode, instead of a "melt" mode as with other dyes, sharper pit edges 
are created. These sharper edges are easier for CD players to read, resulting 
in more faithful audio reproduction. MAM-A CD-R also has the highest reflectivity 
in the industry, which further improves the accuracy of the player read-back. 

Naturally Resistant to UV Light 
MAM-A's patented Phthalocyanine dye is more resistant to UV light than dyes 
used by our competitors. While other dyes are very reactive to UV light unless 
"stabilizers" are added, MAM-A's dye is naturally stable, so no additives are 
needed. It is these additives that break down over time and exposure, and 
cause your CD's to fail. This means that once your music is saved to a 
MAM-A CD-R, you can be sure to hear it for a long time to come. 

Hear the Difference For Years 
As one of the original manufacturers of CD-R's, MAM-A has a long history of 
innovation and excellence in recordable media production. MAM-A, a global leader in 
the CD-R industry has a manufacturing facility in the Colorado Springs, Colorado. 

MAM-A recordable discs come with a lifetime warranty and are highly resistant to 
environmental stress. Simulation tests under conditions of extreme heat, UV 
exposure and humidity have shown the lifetime of a MAM-A CD-R disc to surpass 
100 years, exceeding all conventional audio CD's. 

99.99% Pure Goid Reflective Layer 

15atented Phthalocyanine Dye Layer 
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our single international source for high spee me 
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features 

cover stories 

30 Seconds to Mars 
What does a band do to follow up a platinum selling album? In the case of Jared Leto and his band, they enlist heavy-

duty producers like Flood and Steve Lillywhite ( and even a guest shot by Kanye West) and deploy a wildly ambitious 
marketing concept—releasing 2,000 different CD covers graced with photos of their dedicated fans. 

By Kim Mack 
((KIM r111,111: KI,IN ES1111. 

A&R Roundtable 
Whether you're targeting majors or indies, it's never easy to gauge what they're thinking in terms of their taste in artists 
and bands. As we've done many times before, Music Connection sat down with prominent label reps to pick their 
brains and find out what's in store in 2010 and what they are looking for in artists and bands . 

By Bernard Baur 

Directory of Record Company A&R Reps 
MC kicks off 2010 with a directory that every ambitious musician is salivating for—a completely updated and 
expanded list of label executives. With this hit- list clipped and saved, anyone can have the names, numbers 

and addresses of major label and indie talent-scouts right at their fingertips. 

Compiled By Catherine Veit 

Directory of Music Attorneys 
"Don't sign anything until you've had an attorney look it over!" We've all heard that warning. 
Using this exclusive, updated directory you can do the right thing and reach out to the best legal help in the business. 

68 Compiled By Catherine Veit 

20. Producer Crosstalk: Richard Niles By Rob Putnam 
22. Exec Profile: David Benveniste By Andy Kaufmann 

30. Songwriter Profile: Wilde West By Dan Kimpel 
44. Industry Profile: Sweetwater By Paula Muñoz 

46. Career Connection: Kaylor Sisters By Adam Pompili 
48. Guest Commentary: Performance Rights for Recordings By Wallace Collins 

departments reviews 
08. CLOSE•UP 
09. ASSIGNMENTS 
10. NEW TOYS 
14. BOOKSTORE 
16. UP•CLOSE 
18. STUDIO MIX 

23. A&R•LEGAL•MANAGEMENT 
26. SIGNING STORIES 
28. SONG BIZ 
32. FILM•TV•THEATER 
34. MIXED NOTES 
86. TIP JAR - Be a Green Musician 

50. CD REVIEWS 
52. NEW MUSIC CRITIQUES 
54. CLUB REVIEWS 

Always be vigilant of people attempting to make a "fast buck" off musicians. If you encounter difficulty with an individual listed in this magazine, or if you are confronted 
by a dishonest or "shady" operation, drop us a note to inform us of the details. No phone calls please. The opinions expressed in Music Connection, as well as all 
Directory listings and contact information, are provided by various sources in the music industry. Music Connection is not responsible for any business transactions or 
misadventures that may result from your use of this information. 
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RECORDING STUDIOS 

41448 

Welcomes Candace Stewart as ounew 
Studio Manager 

S ARCK 

For bookings contact Candace Stewart 323.957.6969 or candace@eastweststudio.com 

6000 Sunset Boulevard Hollywood CA 90028 eastweststudio.com 



RENO - NEVADA 

6200+ sq. ft. Mansion with Full Kitchen 
Formerly known as "Granny's" 
45 Minutes from Lake Tahoe 

SSL 4072 E/G with Total Recall 
ProTools HD, Lexicon, Pultec, Lang 

Neve Mie Pres - LA2A'S, Tube Tech 

800 Square Foot Tracking Room 

"I love this studio....twke the work, 
in half the time." - Dr. Dre 

Pitbull • Ryan Tedder • Ozzy Osboume 
Diana Ross • Dr Dim & King T 

Merle Haggard • Shanice Wilson • Eminern 

P.O. Box 2489, Reno NV. 89505 
P: 775-786-2622 • F: 775-337-8649 

info@sierrasonics.com 
www.sierrasonics.com 
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Come visit us at www.myspace.com/donpreachmusic 

5 TER LTH ni 0 DE E NTERTfl 1 N 'VENT 
WOULD LIKE TO CONG.RfITULfITE 

DON FR AC}' 
for making UOO 111 
along with his reunnition und award at the 2009 

Hollywood Music and Media Awards (HMMA). 
Thank you for using your music to make this world a better place. 

Look for. Don Preach's Début Album-, 
"My Arrierican Dream" this Spring. 

Contact: Francine Marseille • Marseille & Company Management 
PR Specialists, Event & Talent Management 

Office: 818-627-5341 • Cell: 310-738-0340 • fmarseille@yahoo.com 



All hard drives are not 

created equal. 
What sets Glyph apart from the others? 

Overnight Advance Replacement in the first year of warranty 

Free First Level Data Recovery in the first 2 years of warranty 

Internal power supplies and near-silent fans 

Rack-mountable and tabletop enclosures 

Hot-swappable FireWi re 800 drives 

Assembled and tested in the USA 

Serving the audio production industry since 1993 

GLW114 Store in a cool place 
(800) 335-0345 glyphtech com 

\I GOT RADIO 

LippromotionsAIRRAY? 
ions 

'HEATIN' UP THE AIRWAVES , WORLDWIDE!" 
• On-air interviews 

ieg /VAL A 
• National airplay tracking 
• Majorlindie Film 81 TV promotion 
• Radio mailing service avaiable 
• Weekly radio info faxes 
• National retad distribution 
• Backstage Entertainment mgmt 

consulting 
kke 

/\° 888-325-2901 
promo@logginspromotion.com 
www.logginspromotion.com 

Lon 
Cohen 
Studio 
Rentals 

By Jonathan Widran 

W
ord to the wise and those who believe in serendipity: next time your 
amp breaks just before a big showcase, think about Lon Cohen and 
realize it may be true that everything happens for a reason. While 

contemplating his unique journey from rock guitarist to owner of Lon Cohen 
Studio Rentals—Los Angeles' premier backline renta! company—Cohen 
has proven that he can get you the gear you need in a hurry. 

His backstory: In the late '70s and early '80s, Cohen was a popular rock 
guitarist in several local L.A. bands including Sorcery, a band that appeared 
on several Dick Clark TV specials and once headlined over Van Halen at 
the Goldenwest Ballroom. 
A few years later, Cohen was in another band that was about to showcase 

for execs from Warner Bros. when his amp blew. The soundstage was 
located next to Andy Brauer Studio Rentals, a now defunct storage and 
rental facility. Thrilled at the notion of being able to replace his equipment 
so efficiently, Cohen hit it off with Brauer, who made him an offer: if your 
band doesn't get signed, I'll give you a job here. Cohen worked his way up to 
managing the company due largely to his knack for finding great equipment 
for their customers. As he says, " If clients needed a Martin 12 string, for 
instance, and we didn't have it, I'd run out and get it." These need-filling 
skills, and the knowledge he gained about the value of hands on customer 
service, served Cohen well when he started his own company out of his 
house in 1994. 

In the beginning, every room of his home was full of amps. guitars, 
keyboards, etc. He ran a tech shop in his garage while he roamed the 
city with a cell phone and pager, making musicians, producers and studios 
aware of his growing business. 

Over the past 15 years, Cohen's NoHo Arts District based company 
has provided high end, contemporary and vintage backhne equipment 
(including microphones, acoustic guitars, electric guitars, electric basses. 
drums, keyboards, amps, speaker cabinets, effects, accessories, etc.) for 
thousands of satisfied clients. His excellent reputation for Quality products 
and services has earned him the trust of everyone from Aerosmith to 
Zappa, including Michael Jackson, Goo Goo Dolls, Red Hot Chili Peppers, 
Matchbox 20, Paul McCartney and Pink Floyd, to name a few. One client put 
it best when he called Cohen's business "the Ferrari of rental companies." 
Cohen always rises to the challenge of finding off the beaten path, even 

esoteric, gear to keep every customer happy. He loves researching the 
kind of gear that legendary musicians used and sniffing around to see if it's 
still available; like any collector, if Cohen finds that vintage Gibson SG at a 
good price, he considers it a coup. 
Cohen also offers gear storage services, and lists Ringo Starr as one of 

his premier clients in this area. "We have built our reputation by providing 
phenomenal gear and knowing where to get anything clients need that we 
may not have," he says. "From the start, I based my growing business on 
treating my clients with integrity and care, and I have always been driven 
more by relationships with people than monetary success. It's always been 
exciting when clients call to thank me for what we have provided them. I 
launched with about a quarter of the gear I have now and I joke that I'm like 
Noah's Ark but with one or two of everything. 

"Besides the equipment," Cohen adds, "we have skilled, qualified 
technicians onsite for immediate equipment maintenance. Our cartage 
and setup services are performed with the same skill and precision and 
will eliminate wasted time and needless stress. My employees are the 
cornerstone of my business, along with my gear, and I am deeply proud 
of them." 

Clients can store their gear, do maintenance and get delivery and set 
up professionally handled, all in one phone call. Cohen acknowledges that 
the changing economic realities of the industry have led to shifts in the 
dynamics of his business, but his reputation speaks for itself and the phone 
keeps ringing. 

We accept: Guannteel   
Proterten 
raud 

VISA mas. 
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Contact Lon Cohen Studio Rentals, 818-762-1195 
www.loncohen.corn 
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ASSIGNMENTS 

Shawn McLoughlin 
Sales Manager 

FDW 

FDW Corp, a wholesale distributor 
of Audio, Video, AV and Lighting 
equipment, is pleased to announce 
the promotion of Shawn McLoughlin 
to the position of Sales Manager 
beginning November 2009. In his new 
role, McLoughlin manages the daily 
operations of the sales group and is 

responsible for the company achieving its sales objectives. McLoughlin 
started with the company as a sales representative in 1998 and was 
promoted to Safes Supervisor in 2005. For more information about 
this promotion, contact Marketing and PR Specialist Laurie Andres at 
laurie_fdw@fdwcorp.com. 

Laura McKinley 
Mgr . Marketing & Artist Dey. 

Sony Music 

Sony Music Nashville Marketing 
has announced that Laura McKinley 
has assumed the post of Manager, 
Marketing & Artist Development for 
the label group's Arista Nashville 
and RCA Nashville imprints. She is 
a seven-year company veteran. In 
her new role, McKinley will be a key 

member of the marketing team working with such artists as Brooks & 
Dunn, Jason Michael Carroll, Sara Evans, Alan Jackson, Jypsi, Brad 
Paisley, and Carrie Underwood. For more information contact Allen 
Brown or Chris Melancon, 615-301-4300, allen.brown@sonymusic 
.com, chris.melancon@sonymusic.com. 

René Flores 
Sales Manager 

Mel Bay Publications Inc. 

Mel Bay Publications Inc. has an-
nounced the addition of René Flores 
to its team. Flores will represent Mel 
Bay in the capacity of Sales Manager 
for Latin America, the Caribbean and 
United States Specialty Markets. 
Flores is coming to Mel Bay from a long 
and successful career in the music 

industry, working for companies such as Warner Bros. Publications 
and most recently, Music Sales. To know more about the workings 
of Mel Bay visit http://www.melbay.com. For more information on this 
promotion Flores can be contacted directly at rene@melbay.com and 
800-863-5229. 

kern i Fox-Metoyer 
Vice President, Sales 

Sony Music 

Sony Music Nashville welcomes 
Kern Fox-Metoyer as Vice President 
of Sales. An 18-year industry veteran, 
Fox-Metoyer was most recently Vice 
President of Sales for Walt Disney 
Records. Fox-Metoyer will spearhead 
Sony Music Nashville's initiatives 
in sales, catalog exploitation, and 

expanding the company's non-traditional and new business initiatives, 
as well as managing relationships with retail in conjunction with Sony's 
distribution arm. Fox-Metoyer and can be reached directly by e-mail at 
kerri.foxmetoyer@sonymusic.com. 

Candace Stewart 
Studio Manager 

EastWest Studios 

Candace Stewart has been appointed 
Studio Manager at EastWest Studios 
Hollywood. Stewart is an industry 
veteran with over 20 years experience 
in recording studio management. 
She has managed such facilities 
as Take One Recording, Red Zone, 
Soundcastle Studios and Firehouse 

Studios. Prior to joining EastWest, Stewart managed Cello Studios, 
which was located in the same building, and was converted into East-
West Studios by design superstar Philippe Starck. She has worked with 
artists in all genres of music from the Rolling Stones to Snoop Dogg. 
Contact Candace Stewart. candace@eastweststudio.conn. 

Peter Ripley 
Dir. of Online Comm. & Mkting 

BMI 

Peter Ripley has joined BMI as Dir-
ector of Online Communications 
and Marketing. For almost a decade, 
Ripley has been working with BMI as 
a web consultant and project manager 
for the BMI network of websites. 
Ripley's new role will be to assist in the 
overall strategy, development, user 

experience and marketing of BMI's presence on the internet. Ripley 
holds a BA in psychology from The University of Pennsylvania, where 
he authored an independent study in computer evaluation of human 
personality. For more information contact Jerry Bailey, 615-401-2825; 
or by e-mail at jbailey@bmi.com. 

Jessica Frost 
Director. Bus. Dey. / Licensing 

BMI 

BMI has promoted Jessica Frost 
to Director, Business Development/ 
Licensing. Based in BMI's Nashville 
office, Frost began working for BMI 
in 1999 as a Customer Relations 
Executive. She was promoted to Ac-
count Rep. in 2000, and then was 
named Account Executive in 2001. 

She became Assistant Manager, Industry Development in 2003, and was 
promoted again in 2007 to Associate Director, Business Development. 
a position she held until her recent promotion. Frost graduated from the 
University of Florida in Gainesville, with a BA in English in 1997. Contact 
Jerry Bailey, 615-401-2825; or by e-mail at jbailey@bmi.com. 

Craig Palier 
V P of Worldwide Sales 
Harman Music Group 

Harman Music Group has announced 
the promotion of Craig Palier from 
Vice President, Domestic Sales, to 
group-wide Vice President, Worldwide 
Sales. Palier is responsible for strategic 
planning and sales initiatives at the 
brand. market and deaier level for BSS 
Audio, dbx Professional, DigiTech and 

Lexicon Professional. Palier holds a bachelor's degree in Marketing 
from Millikin University. For more information on this promotion, please 
contact Philip Weiss, 212-481-3456 ext. 23 or by e-mail at pweiss@ 
griffinpr.com. 
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NEW TOYS 

Empress Effects' - . , : • Superdelay Pedal 
. The Empress Superdelay is 

the 'mother' of all stomp delay 
pedals because it produces any 

<de\e) 
sutY'J delay sound and a few you 

could never have dreamt of! 
Made in Ottawa, Canada, 
Superdelay is a rugged 
double-size stomp box that 

is powered by a wall-wart 
power supply, only required 

because the unit has a 24- bit A/D 
and D/A chipset and uses 32-bit math for audio 

processing. The sound is gorgeous with a 105dB signal-
to-noise ratio, up to 2.8 seconds of delay time, and eight operating 

modes each with three sub-modes. 
The eight modes are: Normal delay, Tap delay, Autoset (delay time is 

predicated on your playing tempo), Reverse (the delay signal plays backward) 
Rhythm or multi-tap (tape mimics old-time analog tape echo), Misc, which is 
for dynamic gated delay, and Looper (a 12-second loop mode where you can 
infinitely overdub and build huge multi-tracked flourishes). 

I tried out Superdelay here at my Tones 4 $ Studio and was impressed 
by its quiet operation, crystal clear sound and the "oddball" stuff like the 
Reverse, Rhythm and Loop modes—this pedal has it all. There are four 
control knobs: Wet/Dry Mix, Delay Time/Ratio, both a delay time controller 
and time multiplier/divider, Feedback, Mode selector knob and output Volume. 
Four switches change the three sub-modes: Modulation, Hi/Lo filter, and the 
external expression pedal assignment. 

I created and stored many great patches for instant recall; there is a 
short learning curve you'll get and remember instantly. I'm using it for live 
performance and as a new piece of outboard for my Pro Tools mixing. 
The Empress Superdelay combines the effects of at least three pedals I 

can think of, yet sells for $449 MSRP. For more information and great sound 
sample clips go to www.empresseffects.com. 

RICK 
RUBIN 

te, 

Rick Rubin: In The Studio from 
ECW Press 
Sometimes while reading Rick Rubin: In The Studio 

by Jake Brown, I felt I was intruding or spying on 
someone's fascinating and very private world. This 
"fly on the wall" story is mostly told by quoting the 
great musicians and recording artists Rubin has made 
records with starting in the early '80s when he founded 
Def Jam Records with Russell Simmons. 

I was drawn to Rubin's story after having engineered 
one session for him and Mick Jagger for the 
Wandering Spirit album. My first impressions of that 
project (that it wasn't going well) and certainly Rick 
(a brilliant and sincere lover of song craft and record 
making) were confirmed by the many stories about 
other projects in this book. 
Told in chronological order, I traced Rubin's 

remarkable career path as "producer"—more like a collaborator or co-
conspirator—with artists from the Beastie Boys and Public Enemy to the Red 
Hot Chili Peppers, Slayer and Johnny Cash. His eclectic tastes seem to be the 
major asset he brings to whatever project and artist he decides to work with; 
and, at this point, he can work with whomever he wants. 

I found his studio methodologies, process and creative guidance were 
(unlike most successful record producers) somewhat malleable; they changed 
uniquely, always bringing a fresh approach to each project in pursuit of what 
great producers have always done: set the stage (the studio) so that artists and 
musicians will create and perform their best work. 
The story of a true auteur of the recording studio control room, Rick Rubin: In 
The Studio is an inspirational read for everyone interested in all that goes into 
the production of great records. Check out www.ecwpress.com. 

Apogee GiO 
Apogee's GiO audio interface 

and foot controller for the Mac 
follows their ONE unit, except 
GiO is a floor unit designed to 
work hands-free for guitar players. 
Like the ONE interface, the GiO is USB 
powered, it's built into a rugged aluminum 
case and it works perfectly with Apple's new 
Logic Studio and GarageBand '09. 
GiO takes advantage of the many new features in Logic 

Studio including Amp Designer, Pedal board, MainStage 2, 
Playback and Loopback. GiO is the perfect adjunct for GarageBand 
users who connect their guitar and want control recording functions and 
triggering stompbox effects using their feet. 

GiO's instrument input is specially designed for guitar signals and 
the five transport control buttons let players record, play, stop and 
quickly navigate through a project without taking their hands off their 
instrument. The same buttons are assignable within MainStage 2 as 
user-defined functions. The five stompbox buttons individually control 
any of a guitarist's favorite Pedalboard effects in Logic Studio. 

GiO features include: unbalanced 1/4-inch high impedance guitar 
input, MIDI expression pedal jack input, line-level, stereo output for 
headphones, powered monitors or an instrument amplifier, 24-bit, 
44.1/48kHz A/D and D/A conversion, five color-coded stompbox buttons 
and five lighted transport control buttons. GiO sells for $395 MSRP and 
for more information visit http://www.apogeedigital.com/gio. 

PSP oldTimer 
Compressor Plug-in 
PSP Audioware of Poland has 

the new oldTimer compressor plug-
in that supports Native (VST, AU, 
RTAS) in Macs or PCs. This is a 
track and program compressor that 
embodies the sound attributes of old 
tube-based, opto compressors of 
yesteryear. 

I immediately installed oldTimer 
into my Pro Tools rig and found it to 
be perfect for tracks or whole mixes 
when I wanted a milder form of level 
control. I happen to prefer that oldTimer is NOT based on any particular 
vintage unit and therefore does NOT exhibit one of those unit's particular 
characteristics. 

I loved that you can set the oldTimer to act like a leveling amp similar 
to the Teletronix/UA LA-2A by setting the Time control, a combined 
attack and release knob, to a long value and then setting the ratio to 6:1. 
I also liked that very low compression ratios such as 1.2:1 or 1.5:1 make 
compression nearly invisible. 

I tried oldTimer on a kick drum using the preset called Kick Fattener 
and then on bass guitar with the preset Loud Bass. Most all the presets 
were nearly perfect right out of the box. PSP Audioware's oldTimer uses 
very little DSP, has a musical sound and is hard to set incorrectly. I like 
the Clear mode that removes the sound of all vacuum tubes in the virtual 
modeled circuitry—vintage operation and sound without much vintage 
coloration. 
A great deal at about $99 direct from www.pspaudioware.com, you 

can set oldTimer to pump and wheeze like it's having a heart attack or 
throttle it back to run like a chilled-out Cadillac on cruise control. Great 
fun and a useful tool! 

TC Electronic RS112 Bass Cabinet 
Seeming to defy physics, the new RS112 bass cab punches out deep and powerful bass from 

a small package. The RS112 uses an Eminence 12-inch woofer and a coaxial-placed one-inch 
tweeter for a full range sound, yet it weighs only 30 pounds. Power handling capacity is 200 watts 
and, for smaller gigs, the RS112 makes the ideal standalone cabinet. But its modular design allows 
it to be stacked with other RS cabinets, fitting into three of TC's cabinet building blocks. The RS112 
fits perfectly under an RS210, making an ideal combination for small to medium-sized gigs. 

Important specifications for planning your next bass rig are: WxHxD 356 x 356 x 498mm, 
18mm plywood side panels and 18mm rounded carved hardwood corners, "anti-skid" dual 
component surface, rear-facing port, 33-mm voice coil with titanium diaphragm, heavy-duty 
tweeter control L-pad, eight-ohms impedance, and two high quality Speakon connectors. 
Check www.tcelectronic.com for more information and current MSRP. 
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EXPERIENCE MORE .: 40 SERIES:. 

AT4047MP 
Multi-pattern 
Condenser 
Microphone 

AT 4050 S T 
Stereo Londenser 
Microphone 

AT4081 AT4080 
Bidirectional Active Ribbon Bidirectional Active Ribbon 
Microphone Microphone 

.46 
You spoke. We listened. And added four rEmarkable microphones to our flagship 40 Series. Introducing the silky 

smooth, classic sound of Audio-Technica's first-ever ribbon microphones, the AT4080 and AT4081; the vintage sound 

of the new multi-pattern AT4047MP condenser; and the Mid-Side stereo realism of the innovative AT4050ST condenser 

Wherever lour passion for music takes you, experience more inspired sound. audio-technica.com 

AT4080 & 114081 Bich, ectional gienive Ribbon Microphones AT4047MP Multi-Pattern Condenser Microphone 

• Durable coal ribbon design with MicroLinear'm ribb3r 
imprint & 18 patents pending 

• Powerfu' N50 neodymium magnets for high output level 
• High-SPL capability and extended frequency response 

• Three switchable polar patterns: cardicad. omnidirectional. 
figure-of-eight 

• Sonic characterishcs reminiscent of early F.E.T. studio mics 

• Handmade production - inch)ding ribbon corrigarion, 

imprint 3i assembly 
• Phantom-powered active elect-onics provide stable 
impedance and higher outpu" tor maximum 
compar.bility with microphore preamplifiers 

• Innovative side-address Mid-Side Stereo microphone with 
independent cardioid and figure-of-eight condenser elements 

• Switch selection of Mid-Side mode and two internally 
matrixed stereo modes 

audio-technica 



—BARRY RUDOLPH barry@barryrudolph.com 

Shure SRH840 
Headphones 

Microphone maker Shure Inc. 
now makes a whole line of pro, 
home and DJ headphones. The 
newest pair is the SRH750DJ 
Professional DJ Headphones 
and they join the growing line 
along with the SRH840 (pictured), 
SRH440 and the SRH240 models. 

It's a good trick to achieve a 
masterful balance between comfort, 

durability and full sound. 
The pair of SRH840s I received are 

optimized for studio recording and critical listening with rich bass, 
clear mid-range and extended highs. They have 40mm neodymium 
drivers that are closed-back for good isolation in the studio—for 
musicians who need to block out the sound of the rest of players or 
their own loud instrument. The phones are collapsible, lightweight, 
have a fully adjustable hand band with graduated markings for 
resetting their fit, and are super comfortable with big cushy pads that 
seal well against the sides of your head. 

I compared the 840s to my pair of exceedingly flat and clinical 
sounding AKG K271s. I suppose, for purposes of evaluating audio 
quality and mixes, this might be preferred but during recording 
sessions, I like the artists and musicians to emotionally react to 
the music euphonically not analytically. When given the choice, 
my singers and musicians prefer the Shure SRH840s and after the 
evaluation process of listening to performances and mixes on the 
AKGs, I switched over to the 840s—they revealed as much about the 
sound and mix but were more fun. 

Other features are: an extra set of cushions; a bayonet clip 
securely locks the 10-foot replaceable coil cord cable into the ear 
cup; a big carrying bag; gold-plated plugs at both ends of the cable 
with a threaded 1/4-inch adapter; 44-ohm impedance; 1-watt power 
handling capability; and a 5Hz to 25kHz response with 102 dB/mW 
sensitivity rating. 
The SRH840s sell for $250 MSRP and carry a two-year limited 

warranty. Visit www.shure.com. 

Stuciioane 

PreSonus StudioOne 
PreSonus jumps into the music creation/ 

DAW world with two versions: Studio One 
Pro and Studio One Artist. For both Mac 
OS X and Windows XP/Vista, Studio One 
Artist ships with every PreSonus audio 
interface while Studio One Pro builds on it 
and adds VST, AU, and ReWire support; 
a fully integrated mastering section; plus a 
professional feature set along with loads of 
bundled content. 

Both versions have a user-configurable 
browser, extensive drag-and-drop, MIDI 
mapping, auto-configuration with PreSonus 

hardware, unlimited tracks and plug-ins per track, support for the latest 
standards and technologies, and a convenient project Start page. 

Under the hood, the Pro's audio engine automatically switches 
between 32-bit and 64-bit floating-point while the Artist version is locked 
to 32-bit. Both versions are compatible with any ASIO, Windows Audio, 
or CoreAudio audio interface. For PreSonus I/O, simply click on a 
saved I/O template, and the Session is ready to play music. Studio One 
configures and stores an entire setup for each song, each computer and 
each device driver associated. This makes Studio One a truly portable 
system you can boot up "in-progress" sessions on any other computer 
and run them on any other I/O hardware. 

There is a lot to like on Studio One Pro— the clean GUI, the ease 
with which I could configure external I/O and devices, the easy way to 
get to tutorials and the way most operations were single clicks in the 
browser. The mixing and editing windows are easily resized to fit into 
one screen but you can re-arrange windows anyway you want. I also 
like the 20 different 64-bit Native effect plug-ins in Artist or 26 for the 
Pro version like Ampire (amp modeling) and Channel Strip as well as 
the useful virtual instruments. If that's not enough, know that you will 
also get Native Instruments' Kore player, Guitar Rig LE and Toontrack's 
EZDrummer Lite plus 5.5GB of drum loops and other sample 
instruments that play on Studio One's Presence' sample player. 

As you might guess, there is way more going on here then I can talk 
about, so check www.presonus.com and download a free 30-day demo. 
Studio One Pro is $399 and Studio One Artist is $199. 

Keith McMillen Instruments 
Batt-O-Meter 

Batt-O-Meter is a useful piece of test equipment for 
anybody who relies on batteries for powering portable 
electronics. Batt-O-Meter is an amazing device that is 
self-powered and uses a microprocessor. It provides 
voltage readouts as accurate as many hundred-dollar 
digital voltmeters and even performs a self-test of its own internal nine-volt battery. 

For musicians and studio engineers, Batt-O-Meter takes the guesswork out of 
knowing a battery's condition, reducing the number of frequent and unnecessary 
battery changes. No more battery swaps just for the reassurance that you've got "a 
live one." With three battery type test modes: alkaline, rechargeable, and carbon-
zinc, Batt-O-Meter is also capable of testing loose 1.5 or 9-volt batteries using the 
metal contacts on the outside of the unit. 

Batt-O-Meter is a must-have for owners of stomp boxes because you can 
determine not only the health but also the probable remaining life (indicated as a 
percentage from zero to 100 percent) of the internal batteries without actually taking 
the boxes apart to get at the battery. Batt-O-Meter has a gold-plated power probe 
that plugs into the stomp box's 1/4-inch output jack and taps into the battery voltage 
without powering up the gear. That ability alone makes this one worth the $34.95 
MSRP many times over! 

If a dead pedal has ever torpedoed your shining moment in the bright spotlight, 
you need Batt-O-Meter. Find more information about Keith McMillen Instruments at 
www.keithmcmillen.com and the Batt-O-Meter at www.batt-o-metercom. 

Audix i5 Dynamic Mic 
Audix's i5 is a good choice for something different and 

better than the usual stage vocal and studio instrument 
dynamic microphones offered. The i5's shorter length is a big 
consideration for me as a recording engineer when tasked with 
placing mics close to snare and toms in the studio. Even with the 
XLR connector sticking out the back, I have a lot less trouble getting 
the i5 in close to a snare drum where it sounds best. 

Speaking of sound, on a variety of sound sources I compared the i5 to brand new 
Shure SM57 and Heil PR20 UT dynamics. The i5 beat the Shure in frequency response 
with a more wide-open sound—more top and bottom. The i5 has a peak at around 5kHz 
making it good for snare drums or even acoustic guitars; you would not have to use EQ 
as you would with the SM57. 

For demo scratch vocals, singers like to sing with the monitors blasting in the same 
room. The i5 is now my first choice— it beat both the Shure and Heil in rejecting most 
of the sound coming in to the rear of the mic. As a way to control feedback, this is an 
important consideration when buying the i5 for live stage work. I have to say that the 
Heil's off-axis response was more natural sounding but with the Audix i5 coming in a 
very close second. 

Other details are: the i5 is designed, assembled and tested in the USA; uses a die-
cast zinc alloy metal body coated with black E-coat; and has a five-year warranty. With a 
50 Hz - 16 kHz frequency response, it will handle sound pressure levels in excess of 140 
dB. An important investment in good sound, the Audix i5 sells for $179 MSRP. For more 
information, check out www.audixusa.com. 

Yamaha AvantGrand N2 
It may look like an upright piano but the Yamaha AvantGrand N2 is crafted to play 

and sound like a grand piano. Besides selling for a fraction of the cost of a grand piano, 
the N2 is just 21 inches wide making it a winner for limited spaces— it'll fit right up 
against any wall. The N2 features the exquisite sound of the acclaimed Yamaha CFIIIS 
nine-foot Concert Grand piano and is the upright version of the flagship AvantGrand 
N3 hybrid baby grand piano. 
The N2 features the same highly advanced sound reproduction and sampling 

technology as the N3 so you can forget about paying a piano 
tuner and handling the cost and size of a comparable 
stringed instrument. The AvantGrand Series are the 
first digital pianos where players feel an actual physical 
connection to a mechanical instrument just as they 
would while playing an acoustic grand piano. Its Tactile 
Response System transmits "string" vibrations through 
the keys to player's hands, while the revolutionary four-
channel, three-way Spatial Acoustic Speaker System 
reproduce the original grand piano samples. 

In addition to the remarkable grand piano sound 
samples, the N2 also features electronic piano and 
harpsichord voices. 

For more about it, see www.avant-grand.com. 

MICRO-B10: Barry Rudolph is a recording engineer/producer/mixer with over 30 gold and platinum 
RIAA awards to his credit. He has recorded and/or mixed: 4myrd Skynyrd, Hall & Oates, Pat Batman 
Rod Stewart, the Corm. and Robbie Nerd. Check out ‘nachamindolph.com for more. 
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Beginners to Rock Stars 
Buying music gear? Whether you're a seasoned artist or just 
starting cut, our friendly staff will be glad to help you. 

Call us today and experience the Sweetwater Difference 
We've got a lot in common. You're a musician; we're a company of musicians. You know what it takes to achieve your 
vision; so do we. You need the right tools — we have them in stock. Call us today, and we'll find exactly what you need, 
at a price you'll love. 

"I deal with Sweetwater because I don't have the time or money to blow on unnecessary gear. 

I need friendly expert advice and the right products the first time Sweetwater delivers!" 

Gary Theriac, Sweetwater Customer 

4 

9 FREE 
Professional 
Advice 

Were here to help 
answer your questions. 

This unbeatable combination of ccnerage, service, and selection 
is all about you, and it's only at Sweetwater. Check us out today. 

SHIPPING . 
WNW, 

FREE Shipping 
Almost everything ships to 

you for free. 

at. 

SweetCare . 339 

www.sweetwaterscom/support 

FREE Technical Support 
Knowledgeable pros are here 

to back you up. 

le'TOTAL 
CONFIDENCE 

eV COVERAGE 

FREE Warranty 
You won't find free 2-year coverage 

like this anywhere else. 

LOWEST_-_ 
Possible 

Prices '1r 

LOWEST Possible Prices 
Get the gear you want, 

at the right price. 

Music Instruments & Pro Audio 

(800) 222-4700 • www.sweetwatencom 



NAMM Booth 
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Name these artists and 
win a Heil microphone! 
Visit the Heil Sound 
booth for details 

BOOK STORE 

Jammin' the Minds of Musicians One Good Book At A Time 

Rock ' N' Roll High School  
Edited by Minke Weeda (PDF format) MSRP $10.50 

Everything you need to conquer Europe. The Rock N' 
Roll High School PDF includes all 292 pages of the 

original magazine, and you'll also receive an overview 
of the most important European music companies 
and their contact info. Purchase the pdf at www 

.rocknrollhighschool.eu. 

Bowie: A Biography 
by Mark Spitz ( Hardcover) MSRP $26.99 

Not only an expansive biography of one of the 
most important artists in the last century, but also 
an honest examination of a truly revolutionary 
artist and the unique impact he's had across 
generations. Perceptive, passionate and 

engrossing. 

Queen: The Ultimate Illustrated History of the Crown  
Kings of Rock  

by Phil Sutcliffe (Hardcover) MSRP $40.00 
Complete illustrated history of the band. With 

concert and off-stage photography, concert posters, 
backstage passes, LPs and singles, and other 

memorabilia world, this is the ultimate visual tribute 
to Queen. 

MUM 
SUCCESS 
IN NINE 
WEEKS 

Oft b 
simekusiq rill! Ink 

MU. bra! 

Nialeigt 

Music Success In Nine Weeks  
by Ariel Hyatt (Paperback) MSRP $34.99 

If you are a musician who is serious about increasing 
your fan-base, getting more PR exposure, getting 

noticed by the online and offline media, and 
increasing your bottom line, then Music Success is 
a step-by-step guide that will show you how to make 
more money by combining social networking and 

intern et marketing. 

ROCK'N' POI"S GREATEST 

COURT BATTLES 

POP GOES 
to COURT 

feer ¡HI IMI"LiS mod IIMI Fl EN DIU>: 

GFORGE MICHAEL me/ 02 pim 

OTI I FR nm1011 CASES 

Pop Goes to Court 
by Brian Southall (Paperback) MSRP $19.95 

Recalls some of the most entertaining and bizarre 
court cases ever to take rock & rollers into a 

courtroom. Author Brian Southall digs deep into 
some of the most memorable music disputes ever 
to merit the sober deliberations of the law, and in 
doing so, reveals much about our changing views 

on fame and the value of publicity. 

Boma 2! Born in the Garage 
by Suzy Shaw & Mike Stax (Paperback) MSRP 

$15.95 Celebrates of the roots of rock fandom, from 
its inception to its mid/late 1970s heyday. Includes 
300 pages of reproductions from Greg Shaw's 
pioneering '70s era zines Who Put The Bomp 

in Bomp! Other essays included. [23 
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1000 DVD 

300 CD 
$775 

1000 CD 

$1199 

ASK ABOUT 04/ R 

GRAPHIC 
DESIGN 
SERVICES 

Since 193 9...we've been your one-stop 

source for media manufacturing. We replicate DVD and CD 

discs and we still press vinyl records—all in-house. Other 

services include mastering, custom packaging & printing, 

graphic design and quick turnaround. 

Below are some of our current price package deals: 

1000 DVD Package Includes: 
• Glass Master 
• 1000 DVD-5 replicated with up to 5-color print on disc 
• Label film from customer supplied digital art ( in Rainbo Specs) 
• DVD wrap sheet 4/0 from customer supplied digital art (in Rainbo Specs) 
• Digital proofs of wrap sheet 
• Packed into DVD case 
• Poly Wrapped 

300 CD Package Includes 
• Glass Master 
• Jewel Box and Shrink-wrap 
• Quick Turnaround 
• 1-Color I- Page Booklet and Tray Card and I-Color CD Label* 

"from your print-ready film (in Rainbo's specs) 

1000 CD Package Includes 
• Glass Master 
• Full-Color 4-Page Booklet 
and Tray Card (b8iw inside)* 

• 2-Color CD Label and Film* 
• Jewel Box and Shrink-wrap 
• Quick Turnaround 

*from customer supplied digital art (in Rainbo's specs) 

7" and 12" Vinyl Packages Include: 
Mastering • 

Full Processing • 
Test Pressings • 

2- Color Label (using stock background) • 
Shrink-wrap ( 12" only) • 

Quick Turnaround • 

Since 19 39 

"LAIN BO 

RECORDS 

8960 Eton Ave., 

Canoga Park, CA 91304 

(818) 280-1100 • Fax: ( 818) 280-1101 

www.rainborecords.com 

info@rainborecords.com 

100: $849 
$1.80 each for additional LP's 

500: $ 1329 
REORDER $760.00 

1000: $ 1939 
REORDER $ 1369.00 

12"Vin 1 
(in White lockets with hole) 

(in White Sleeves) 

500: $829 
REORDER: $379.00 

1000: $ 1029 
REORDER: $619.00 



Natasha James Tequila Time 
Engineered by Ronnie Rivera (Lisa Marie Presley) 

Mastered by Gavin Lurssen 
("Raising Sand," Allison Krauss/Robert Plant) 

Distributed by City Hall Records US & Canada 
Global Digital Distribution by IODA 

#2 AAA Main Chart 
#10 AC/Hot AC Main Chart #5 College Main Chart 

"Country Album of the Year" 2009 Los Angeles Music Awards 
.'Impacting Artist of 2009" New Music Weekly 
"Hot 100 Artists of 2009" Music Connection 

"Nominee in Multiple Categories" New Music Weekly Awards 2009 
"Tequila Time" Featured Video November 2009, Rockwired 

Featured Artist October - Indie104/IRadio LA 
Band schedule and information 

213-924-4901 www.NatashaJames.com 310-325-2800 

CREATIVE SOUND MANUFACTURING 
Specials For Music Connection Readers 

(We will match or beat any advertised price.) 

HOT SPECIALS 
CDS - Full Color Eco-Wallets 1000 for $978 

DVD-5 - Color Wrap in DVD Case 1000 for $879 
CT VINYL - 2 Color Label, White Jkt. 100 for $849 

See Website For Short-Run & All Specials 

csoundcorp.com 
(818) 707-8986 

NE RADIO AIRPLA 
feL' 

ielt; 
o 

«et. 

Americ 's # 1 
Multi-Format Radio Promotion 

Larry Weir/Masika Swain 

National Record Promotion 
323-658-7449 

137 N. Larchmont Blvd S-#500 
Los Angeles, CA 90004 

email: lweir@larryweir.com 

UP-CLOSE 

10 
eferra I 
ervice 

By Jonathan Widran 

Celebrating its 30th 
Anniversary in 2010, 
Studio Referral Ser-

vice (www.studioreferral 
.com) has saved thou-
sands of artists, en-
gineers and producers— rom up and corners to household name 
superstars—massive amounts of time and money by helping them find the 
best faciiity for their recording projects. Founder and President Ellis Sorkin, 
who launched the service in 1980, after a lengthy stint as an engineer at 
the famed A&M Studios in the '70s, estimates that he's hooked up close to 
100,000 clients with studios throughout the U.S., Europe and many other 
countries While working at A&M, Sorkin realized that there were many 
clients using the studios there that would have been much better suited for 
other facilities. He saw the need for some sort of central place where people 
could call in and find a studio that would best suit their individual needs. 

Sorkin states, "You don't need some great big high end studio to do a 
simple voiceover for a commercial, but you certainly do for getting a great 
sound cutting a live band." 

With hundreds of studios on his regular roster, his clients have included 
a wide array of artists from the Foo Fighters, Metallica, Weezer, 50 Cent, 
Game, LMFAO, Lady Gaga, the Jonas Brothers and Miley Cyrus to name 
just a few. Probably the most memorable recording resulting from his 
"hookups" was the classic Nirvana album Nevermind. Sorkin generally gets 
a call or e-mail from the producer, engineer, manager, label or artist looking 
for a studio. He then asks a variety of questions to help him figure out what 
studios will best suit their individual needs. 

Next, he supplies the websites, contact person and rates for the facilities 
he feels best suit the situation, at which point the client decides what place 
they want to use and then confirm the booking directly with the studio. Best 
of all, for people looking for a quality place to record, his service is totally 
free. All of the studios he refers clients to support the service financially. 
Despite the proliferation of home studios in recent years, Sorkin has spotted 
a unique trend that has led him to expand the business beyond his traditional 
booking services and into the realm of long-term studio leasing. Artists, 
producers and engineers who previously seemed to enjoy the "comforts 
of home" are contacting him to lease studios of various sizes, from B or C 
rooms of existing facilities to entire buildings. Sorkin says, "Many people in 
home studios are growing tired of the constant interruptions that happen 
when working out of their house; dogs barking, kids running in and out, 
spouses complaining, etc. They want to keep their personal lite separate 
from their work environment, especially when they are working with 
professionals visiting their space. They also enjoy being in a dedicated pro 
environment and the networking opportunity that it provides to be around 
other people in the music business." 

Studio Referral Service has also been involved with selling studios— 
co-oping with a high end commercial broker to facilitate the sales of such 
famed facilities as Cherokee, Encore, Sound Castle, Sound Chamber 
and Front Page, to name a few. Sorkin is in no way trying to compete with 
those managers handling the major producers and engineers. Sorxin says 
he's also cultivating a niche hooking up young up-and-coming engineers, 
usually recent graduates of prestigious music schools, like Berklee and The 
Conservatory, who have the skills but not the big resumes with people in their 
home environments not having the know how to operate their gear. There 
are occasions when Sorkin is asked to find a particular major producer or 
engineer for a client's project; when this happens, if it's someone he knows, 
he will help to connect the two. 

Sorkin adds, "Finding the right facility is such an important part of making 
a great recording, not only the gear and acoustics but vibe come into 4. I still 
love those appreciative calls we get from our clients after they've used our 
facilities saying we are invaluable and lifesavers." 

Ilk Ellis Sorkin 
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Contact Studio Referral Service 818-222-2058 
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LYRICS MELODIES 
IN YOUR HEAD k I IN YOUR HEART 

\ \ Ass 

:tit Eta 

MASTER YOUR CRAFT 
The ASCAP "I Create Music" EXPO puts you 
face to face with some of the world's most 
successful songwriters, composers and 
producers who willingly share their knowledge 

and expertise to give you the know-how to take 
your music to the next level. 

Follow ASCAPEXPO on Twitter and find out about panelists, 

programming, news and connect with other attendees, 

participants and EXPO fans: witter.com/ascapexpo 

RHYTHM 
IN YOUR SOUL 

_ 

ocea-tê) tifiéfic 

ASCAPEXPO 
THE MUSIC CREATOR CONFERENCE 

APRIL 22-24, 2010 • LOS ANGELES, CA 

Renaissance Hollywood Hotel 

• 

Celebrity Q & A's • Master Classes 

Songwriting & Composing Workshops 

Attendee Song Feedback Panels • Networking Opportunities 

State- of-the-Art Tech Demos 

Leading Music Industry Exhibitors 

Publisher & Business Panels • DIY Career Building Workshops 

Showcases and Performances • One-on-One Sessions 

Register early for the biggest 
discounts and find more into at 

www.ascap.comiexpo 



STUDIO MIX 

A STUDIO WORKING IN ALL 
DIRECTIONS: Since reopening, 
EastWest Studios has already 
attracted some of the industry's top 
talent. Justin Timberlake lent his 
producing skills to Leona Lewis' 
single "Don't Let Me Down" in Stu-
dio 1. Several tracks from Rihanna's 
new album Rated R were mixed on 
the new Trident "A" Range console 
in the historic Studio 3. Norah Jo-
nes, Ciara, Eric Clapton, Kris 
Kristofferson and John Fogerty 
have all recorded in the same 
live rooms as Frank Sinatra, the 
Beach Boys, and the Mamas & 
the Papas. Building on its legacy 
as one of the world's most treasured 
recording studios, and now married 
to the work of one of the world's 
most legendary designers Philippe 
Starck, EastWest is pushing the 
envelope as to what a full-service 
recording studio can offer to music's 
most discriminating stars. 

NYU MAKES DANGEROUS UP-
GRADES: Dangerous Music, Inc. 
has announced the installation of 
a unique 10.2 surround monitoring 
system for NYU's Department 
of Music and Performing Arts 
at the Steinhardt School of 
Culture, Education and Human 
Development The 7500+ sq. 

ft. recording studio and teaching 
complex was recently completed 
on the entire sixth floor at 35 West 
4th Street in New York's Greenwich 
Village, and will be one of the 
U.S.'s largest and most technically 
advanced audio teaching facilities. 
The new complex was designed by 
Gensler and by the Walter Storyk 
Design Group and features a 
Dangerous Music Monitor ST/SR 
10.2 surround monitor system, 
oversized control and live rooms, a 
large iso/drum booth, natural light 
from multiple windows, and line 
of sight through the entire studio. 
For more information, please visit 
http://steinhardt.nyu.edu/music-
technology. 

BRAND NEW MAKES LASTING 
IMPRESSION: Long Island rock 
quintet, Brand New, returned to The 
Lodge with producer Mike Sapone 
to master their long anticipated 
album Daisy with Emily Lazar, who 
was assisted by Joe LaPorta. The 
album has since hit the top 10 on the 
Billboard Charts and was included 
in Spin magazine's "Top 30 Albums 
of 2009...so far." The band's pre-
vious album The Devil and God 
Are Raging Inside Me was also 
recently nominated for NME's top 
100 albums of the decade. 

BILL CHAMPLIN GETS BIG SURPRISE 

projects currently in production at Grillos studio are Greg 
Of Power) new album and Ron Powell's ( percussionist, Ken 
album. Visit bigsurprisemusic.com for more info. 

Bill Champlin 
(Chicago, Sons 
of Champlin) 
stopped by 
former Tower 
Of Power 
guitarist 
Carmen Grillos 
Big Surprise 
Music Studio 
in Sherman 
Oaks, CA, to 
add some 
Hammond 
B3 tracks 
to Carmen's 
upcoming 
album. Other 

Adam's ( Tower 
ny G) first solo 

REGGAE ALL STARS HAVE SOUND AFFAIR 

Recently at Sound Affair Mastering in Santa Ana, CA, reggae pioneer Fully 
Fullwood ( Bob Marley, Peter Tosh, Soul Syndicate) was in mastering his 
latest release Fully Loaded with owner and engineer Ron Leeper ( pictured 
above). Several tracks on the album feature guest musicians from Ziggy 
Marley, Bob Marley and the Reggae All Stars band. 

PLAYBACK 

"We've all heard those records made way 
back when—Aretha Franklin, Mullah 
Jackson— where the recording wasn't as 
pristine as today, but the emotions were 
there. If you get the emotion and spirit 
right, the sounds will follow." 

—David Bottrill 
Producer, Engineer 

(Peter Gabriel, Staind, Silverchair, Tool) 

IN I 1, Li V. I I, MCJknekRy et2 2008 

BEACH BOY SPOTTED IN OCEAN 

Beach Boys co-founder Brian Wilson is recording the music of George 
Gershwin at Ocean Way Recording in Hollywood, CA. Wilson has been 
authorized by Gershwin's estate to finish songs the composer left incomplete 
when he died in 1937. Two songs are being recorded for a proposed 2010 
album. Pictured standing in Ocean Way ( L- R): Todd Sucherman, teams; Mark 
Linett, recording engineer; Paul Von Mertens, co-arranger, hosns, harmonica; 
Probyn Gregory, guitars; Brian Wilson; Scott Bennett, keyboards, vibes, 
vocals; Jeffrey Foskett, vocals, guitars; Brett Simons, bass; Nelson Bragg, 
percussion; Nikki Wonder, guitars, vocals. 

SANTANA PLAYS THE ODDS IN VEGAS 

After 10 successful years, Carlos Santana is gearing up to rework his fifteen-
time multiplatinum album, Supernatural. The legendary guitarist was in Odds 
On studios in Las Vegas, NV, earlier this month with esteemed engineer, Jim 
Reitzel. Head sound engineers Sean O'Dwyer and Matt Salveson assisted with 
the 10th Anniversary project. Pictured ( L- R): Engineer Jim Reitzai, Santana, 
Studio Manager Autumn Leake and Sean O'Dwyer. 
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—ANDY MESECHER andym@musicconnection.com 

VILLAGE REARS HER STORY 

At Village Stadios in West Los Angeles, engineer Lenise 3ent and executive 
producer Lisa Chambee-Hampten are seen recording Oakland artist , ennah 
Bell for the album Making Music Herstory. Sporsored by Glyph. Technologies, 
the album is a compilation and (mu-series project that features music w'th 
a 360-degree female perspective. Pictured in foreground (L- R): Bent and 
Chamblee- Hampton, and Bell : racking behind !he glass. 

MOTOR TRIBE FUELS 'UP AT THUD 

Former Fuel bassist Jeff Abercrombie recently teamed up with drummer Jeff 
Bowders ( Paul Gilbert) and session guitarist Mike E.sner to form Motor Tribe. 
Tracking in liad Studios, this hard-hitting alternative rock band's first effort 
should be out mid-2010. Pictured ( L- R): Elsner, Bowders and Abercrombie. 

ROMANOWSKI IS ON A SAN FRANCISCO MISSION 

Mastering eng.neer Michael Romanowski, p ctured here, has announced his 
takeover at a San Francisco studio lease, with partner producer/engineer 
Matt Boudreau, on the building :hat houses a wide range of music activities 
and rooms for mastering, ,ecording and mixing. Now titled " 1340 Mission," 
the studio also ircludes Broket3adio Studics, a 1960's Bill Putnam- designed 
stadio that contains the larges live room in San Francisco. In addition, the 
studio complex louses "The Tape Project," an audiophile label that releases 
music or 1/4- inch tape. 

BROWN SINGS AQUA SOUNDS IN ST. CROIX 

4merican Idol Season 8 contestant, Dealna Brown, recorded her debut 
album Traveler at Padraic Coursey's facil4 Aqua Sounds Studio located in 
St. Croix, USVI, this past fall. Brown and Coursey (of Ocean Records), along 
with her band, just got back from the Miami Music Festival For more, visit 
her website, http:fidearnabrown-music.cam. 

My Drummer is in L.A...1Vly Bass player is in New York... 
I'm doing guitar work in my home studio ... 

...Within 5 Minutes our mix engineer 

will have all of our .wav files.. 

...A little later he'll transfer the entire 

Pro Tools session to our Producer. 

Transfer audio files online 
using ProAudioBus: 

.„ 4. 
7-

edœer-
- • . e . 

(t. . • it m ZeJ 

-No compression 

-No corruption 

-No hassles 

-Secure 

(and it's cheap - $ 10/month no contract, 
-7"`."."7.e7777777'11 
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Join us at NAMM Fri 1/15 & Sat 1/16 
with Dangerous Music - Booth #6916 

wth guest and fnenl 
Daphne Wayans 

mastering 
mikewelis 

Your Success is Our Vision. 

415595.5446 - vo,vw.mikeweltsmastering.com 
Twitter @ MWMastering 

ir olgoccbY ur swc&--T-JG 
rryi, 

[-h  

MC LYT 
• Howan artist can ma 
his or her career year after year, both 
creatively and financially. 

• ,How to make and keep connections 
you will ire4. 

• Holdr.tit biat.tho • . • 
I . • 

e ••:* 
MC Lyte mc lyte réflects on s dealt with 

her career as aperformer, and howshé's 
gotten to where she is today. 

Monday, January 18th at 7:30pm 
Admission $ 17. includes materials on Goals and Communication by 

L. Ron Hubbard. 

At the Church of Scientology Celebrity Centre 

5930 Franklin Ave., Hollywood, CA 90028 

Call today for reservations (323) 960-3100 

Richard 
NILES 
McCartney, Cher, 
Silje Nergaard 

By Rob Putnam 

Music arranger and pro-
ducer Dr. Richard Niles 
was virtually born into the 

business, his father being a jazz musician. The Los Angeles native has 
spent most of his life living and working in London after moving there in 
the early '60s, where he began collaborating with artists such as Paul 
McCartney, Cher and Ray Charles. He's also worked with an array of jazz 
acts as well as arranging music for several TV shows. Niles now works 
largely in jazz, R&B, pop and rock, drawing no distinction between any of 
what he terms "good music." 

He began as an arranger, massaging and reshaping existing musical 
pieces into slightly different forms, often incorporating other instruments 
and manipulating tempo. But he soon found it disappointing when his 
arrangements were mishandled by mixers or producers who didn't un-
derstand what he'd written. " I started to say to people, ' If you want me 
to do the arrangement, I need to produce it as well,- Niies recalls. " I just 
wanted to make sure that it sounded good. I learned a lot from the recording 
engineers, who are the unsung heroes of records." 

The approach he takes to an arrangement depends on his role. Is he 
merely arranging or is he also producing? Generally, he likes to consider 
a song over time. " I jot down ideas while I listen," he explains. "And I'm 
thinking of delineating the form and counterlines. I learned this methodology 
from listening to hundreds of arrangements. A good song will tell you what 
it needs. Barry Manilow once said to me 'The lyric completely dictates how 
I do a song.-
What makes his approach to arrangement unique is that he's interested 

in a fusion of genres. " I don't have a problem being in a rock context and 
throwing in something that comes from jazz or classical," he explains. 
"As an arranger, I always think about the listener; about the radio. The 
arranger's job is to clarify a song, to make the singer sound fantastic and 
to ensure that people don't touch the dial. I'm always thinking ' Is this part 
of the record boring? How can I make it more interesting? How can I catch 
the listener's attention?' I believe that pop music has to be brave. It has to 
take chances." 

The biggest professional challenge he's ever faced came in 1985 when 
Paul McCartney tapped him for a special project. "Paul had heard Slave to 
the Rhythm, an album I'd done for Grace Jones," Niles recaHs. "He asked 
me to produce "Linde—a song written by a friend of Linda Eastman's father 
in 1946 as a birthday present for his then wife. This was on a Thursday 
night. He'd booked the studio for Monday. I had the weekend to write and 
arrange two of the most important big-band charts of my life—the A and B 
sides. I didn't sleep for the next few days just writing and getting it copied. 
But it turned out fantastically and he was great to work with. His Hofner bass 
still had the Shea Stadium setlist taped to it." 

The three most important things he's learned as a 
producer/arranger: 
• Respect the singer. 
• Make sure the audience doesn't fall asleep. 
• Always look for new and extra hooks. It's a great thing when you hear 
riffs or horn lines that are memorable. 

Currently Niles is working with Korean pianist and vocalist Younee. 
Perhaps it's a statement on the pervasiveness of technology and of 
shrinking budgets that the pair worked largely over Skype, Younee in Seoul 
and Niles in London. 

In 2008 the arranger was awarded a Ph.D. from Brunel University 
for his dissertation The Invisible Artist - Arrangers in Popular Music 
(1950-2000), which he aims to publish in book-form next year. Niles also 
enjoys counseling and helping to develop young artists. "A lot of younger 
musicians come to my house for lessons, encouragement and direction," 
he explains. " I believe that's because record companies aren't giving artists 
development anymore. It's up to producers like myself to do that job. I think 
that's important for the future of music." 

Contact Ronny S. Schiff / Ronny Schiff Productions, 
818-780-3022 
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he Producers 8c Engineers Wing of The Recording 
*Academy® is an organized voice for the creative and 
technical recording community. Home to over 6,000 
professionals, the P&E Wing uses its nationwide 
network of experts to address critical issues that 
ffect our art and cur livelihood. 

• Participate in the development and adoption of 
new technologies. • Promote best practices in 
technical craft and. music preservation. • Support 

. music education and education in the recording 
- art • Advocate for the rights of music creators. 

ugiri 
a-nd network with professionals from all areas 

of the music business. • Participate in the GRAMMY® 
Awards — by entering or voting. • Receive discounts 
on audio products, trade shows, and conferences. 
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_e to grarnmy.corn./join. 

roducersandengineers.com 
.-mail: p&ewing@grammy.com 

Producers • Engineers • Remixers • Manufacturers • Technologists 

BEHIND EVERY INSPIRED SOUND 15 SOMEONE WITH VISION Engineers Wing 
Producers & 

02009 - The Recording Academy. All rights reserved. 



EXEC PROFILE —ANDY KAUFMANN 

David "Beno" 
Benveniste 

CEO, 
Velvet Hammer Music 
& Management Group 

Years with Company: 12 
Address: N/A 
Phone: 310-657-6161 
FAX: N/A 
Web: www.veivethammernet 
E-mail: info@velvethammernet 
Artists: Afghan Raiders, 
Alice in Chains, Cypress Hill, 
Deftones, System of a Down 
The Fall of Troy 

BACKGROUND: David "Beno" 
Benveniste was an unknown ma-
nager when he began handling 
System of a Down. Once the Ar-
menian metal heads started to gain 
traction, however, Velvet Hammer 
became synonymous with inter-
nationally recognized musical 
innovators. Recently, Benveniste 
revolutionized the template of the 
modern management company 
by designing a social networking 
subset that employs fan-based 
street marketing in exchange for 
unprecedented access to Velvet 
Hammer's artists. Alongside his 
management company, Benev-
eniste also founded Street Wise 
Concepts and Culture, a digital 
marketing agency that specializes 
in youth culture. 

Don't Stop Believing: 
Persistence is probably the most 
important thing. That persistence is 
crucial, because people are going 
to say no all the time. When I first 
started with System of a Down, 
people told me I was nuts. Who 
is this Armenian rock band? They 
look weird, they sound weird. Every 
label passed on them. I knew, 
knew, I had a giant act. I knew it and 
I wouldn't stop. I kept going and go-
ing and going. Finally, we got our 
shot and it reacted. That's because 
of persistence—it's as simple as 
that. Persistence paid off big time. 
That's the one thing I can tell any-
one who wants to get involved hi 
management: the keys to success 
are being persistent, thorough and 
having vision. 

Pioneers: 
When System came out and people 
started to react, some bands wanted 

lefflIMMEMIF 

"I'm not interested in ¡ ust a good song 
I'm interested in the culture, a concept, 
something that's unique." 

to meet up. We met with some and 
took a couple on, passed on a 
couple...I was very conscious ab-
out the roster I'd built. We're not so 
much about volume; we're about 
having important bands in each 
genre. That was the most important 
thing to me—to have a roster full of 
important acts that were pioneers 
of their genre and cultures in their 
own. 

Follow Your Gut: 
I learned as I went along and just 
had an instinct for [management]. 
I'm very thorough and persistent, 
two attributes you need to have as 
a manager. I sort of unconsciously 
followed my nose and built the 
whole culture around my company. 
I learned the music side as an A&R 
person from Rick Rubin. He was a 
tremendous mentor for me, but as 
far as the business side I just kind 
of went and did it. 

Demand the Best: 
We're not yes men. We're very 
critical of both our work as well as 
the product we're putting on the 
street. We have a commitment to 
excellence in terms of every aspect 
of everything we do. We're very 
thorough and very, very demanding 
of how we do things and what we 
do. 

The Company He Keeps: 
1 have eight or nine people on the 
management side and about 12 on 
the marketing side. I have a vice 
president and a GM-type manager. 
We make all the big management 
moves. Then I've got some mid-
level people who do day-to-day 
on bands. I've got a couple people 
in new media who do online 
marketing that do postings, A&R, 
online and everything that lives 
virally. And then I've got a couple of 
assistants and a few interns. I have 

, a very cool staff. I have all creed 
and color at my office and we are 
pretty visionary in what we like and 
what we do. 

On the Cutting Edge: 
I love talent. Anything that blows 
my mind and is young and new, I 
would love to work with. I don't take 
on a lot of new stuff, but I thrive 
on young, new talent and love to 
have something that I can mold 
and bring to life. Music's still being 
created—why not be on the cusp 
of it? 

Artist Partnerships: 
We have an agreement— I do my 
job, they do theirs. We succeed, 
we're all happy. We don't succeed, 
we evaluate. I'm not a guy who 
says, hey, you want to work with 
me? Sign this and then I'll work. 
What 1 do [say] is I love you, 1 love 
this band, I have passion for it. Let 
me show you what we can do and 
you won't want to go anywhere 
else. That's the modus operandi of 
my company. 

Show Your Worth: 
When you submit [your demo to 
Velvet Hammer], give me some 
information. What is your band's 
draw? Do you have a local scene 
going on? Tell me what's different 
about you. What are you doing 
other than making demos? I'm not 
interested in just a good song-1'm 
interested in the culture, a concept, 
something that's unique. Show me 
something that can quantify that 
what you're doing is legitimate and 
reacting. I'm not interested in a hit 
song. A hit song is just that—it's a 
hit song. What I'm interested in is 
a band that has a scene and then 
has a hit song. 

Easy Come, Easy Go: 
For every hit song, guess what 
happens when there's no base? It 
goes away just as quickly. Everyone 
needs a hit, but a hit for System of 
a Down turns into a career. A hit for 
Tool turns into a career. A hit for In-
cubus turns into a career. Hit songs 
come and go. Your fans are all 
you've got at the end of the day. It's 
all about the brand. Cypress Hill, 
whether they have a hit on radio or 
not, they mean a certain amount 
of tickets and a certain amount of 
dollar value to the festivals they 
headline. There are bands that don't 
necessarily have hits on radio, but 
they'll sell out two Staples Centers 
because that brand is unique and 
one-of-a- kind. 

Make the Record, Then Find a 
Label: 
I don't go looking for a record la-
bel to make a record; I make the 
record in-house and then we go 
to a label and say here's the deal 
we're looking for. We're looking for 
this royalty, this type of marketing 
commitment and we'll license you 
the record for a certain amount of 
time. I'm bringing everything in-
house, so at the end of the day 

what I'm going to have is a one-
stop shop for management, A&R 
and marketing. 

Hammer Time: 
A typical day is between 75 and 
125 e-mails, listening to music, 
having staff meetings regarding 
marketing, discussing stuff with 
clients, client career direction. I 
go from one extreme to the other 
really quickly. A great manager has 
to be a numbers person, a creative 
visionary, a psychologist, able to 
deal with bands, troubleshoot, put 
out fires before they start and after 
they start. There are problems all 
the time. There could be fighting in 
the band, there could be substance 
abuse, there could be power trip-
ping, there could be laziness. 
There could be a level of success 
and then an unwillingness to work. 
There are so many things that can 
come up. Part of management lit-
erally is managing the problem, 
managing the process. There are 
some days I'm on the phone all day 
with clients and there are some 
days dealing with all business. It's 
just a fruity, mixed-up salad. 

The Golden Ticket: 
If you look online, you'll see blogs 
of people who've won the Golden 
Pass promotion we're running. 
What we're doing is branding the 
company and giving kids never-
before-seen access to these 
bands. That's big. There is no line 
between myself and the kids—it's 
a seamless interaction. 

The Brand of Management: 
It's not about volume. I don't want 
to find 20 bands and throw a 
bunch against the wall. I'm about 
every band being important, every 
band having a career. The most 
important thing is when a band 
entrusts me with their career, I 
deliver. And part of that delivering 
is creating a brand name in our 
management company that's pr-
ofound in its own right. 

The New Hub: 
Managers are gaining more power 
as every day goes by. A great 
manager is a one-stop shop. The 
great management companies in 
the future will be making records 
and making deals with distributors, 
promotion people, endorsers and 
companies directly. 
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BUSINESS AFFAIRS 

MLR 
REPORT 

Music Connection's 
A&R Report delivers 
up-to-date infor-

mation about the signings 
of new artists, significant 
developments at major 
and indie labels, as well 
as news of managers and 
attorneys who are active 
in the A&R aspect of the 
music business. So that MC 
can provide the most cur-
rent information possible, 
please send any industry 
news, A&R buzz or rumors 
that need to be verified to 
BBatMC@aol.com 

OPPS 

• Independent artists can kick-
start their careers w;th the " Mu-
sic Success Mindset" program 
from MyMusicSuccess (MMS). 
A promotion, publicity and artist 
deveiopment company, MMS has 
launched a series of online audio 
seminars offering personal coach-
ing to independent artists worldwide. 
The program covers topics such as 
setting goals for your music career, 
developing a never quit attitude, 

and techniques on maintaining the 
right mindset for success as an in-
dependent artist. Simon Adams, 
co-founder of MyMusicSuccess, 
says "We are right in the middle of 
a revolution for independent artists, 
but while the digital age brings new 
opportunities, the key thing that 
is missing is personal support for 
artists. If you don't combine these 
opportunities with the right mindset, 
you will be missing the biggest op-
portunity for success in the new 
music business." To learn more 
about this ambitious program, visit 
www.mymusicsuccess.com. 

• Are you ready to show millions 
of people how talented you are? 
If so, you can check out a new web 
series on Music Box. The series 
could place you in front of millions 
of viewers (and listeners) online 
and on television. You perform 
your best song, and Music Box will 
film it professionally and broadcast 
it online via YouTube and Goggle. 
Once broadcast, your fans can cast 
votes and comments. High rank-
ings will win cash and prizes like 
FREE studio time, music store gift 
certificates and more. There is no 
fee to perform, and all genres are 
welcome to participate. For booking, 
send an e-mail to music.booking@ 
yahoo.com or call 818-334-3045. To 
see what Music Box can do, go to 
www.musicboxseries.ning.com. 

• How about " Duffing for Dollars" 
Music Industry vets Kevin Lyman 
(Vans Warped Tour) and John 
Reese ( Freeze Management, 
Rockstar Taste Of Chaos), along 
with their industry and celebrity 
friends, are putting together "Duffing 
For Dollars," a fun-filled day of golf 
and a night of cocktails, music and 
casino gaming for fantastic prizes. 

MUSIC BIZ PROGRAM SHARES SUCCESS STORIES 

The Musicians Instkute's Music Business Program recently held an Alumni 
Reunion Party. During the festivities, graduates related their success stories, 
and what the program meant to them. Many are not only currently employed 
in the music business; they are also enjoying tremendous success with their 
own companies. The program, established by Director Kenny Kerner, has an 
impressive record of placing students in key positions through internships, 
handled by MBP's Chris Fletcher. Not surprisingly, more than a few of those 
internships result in a job offer. Pictured are the happy students, along with their 
instructors. To find out about the business program, log on to www.mi.edut 
programs. 

IIMMA HONORS DAVE MASON 

Guitarist/songwriter Dade Mason received an "Ousstanding Career Achieve-
ment" alma .d at the lViusic In Media Interactive Colference presented by the 
Hollywood Music ii Media Awards. Mason was honored at a keynote address 
luncheon in the Renzissanm Hotel in Hollywood, CA. Known for penning and 
recording gold and plaànum gems, like " Feelin' Alright", " Let It Flow" and 
his hit sigle, " We .. ust Disagree," Mason's career spans 37 years. He was 
inducted, with his bznd T-affic, into the Rock 8i loll Hall of Fame in 2004. 
Pictured is Mason receiving his award from HMMA prodicer Brent Harvey. For 
more information, go to www.dave-mason.com and www.hmmawards.com. 

Rocker Adrian Young of No Doubt 
is confirmed to host and Joe Sib of 
"Complete Control Radio" (98.7 FM, 
Los Angeles) will co-host the event, 
which will raise funds for Unite The 
United and My Friend's Place. It 
will take place Jan. 25 at the Mission 
Viejo Country Club. The day will 
kick off with alt registered players 
receiving art exclusive gift bag 
filled with tons of goodies followed 
by a putting contest and shotgun 
start. Lunch will be provided by the 
legendary Wahoo's and beverages 
will be plentiful thanks to generous 
sponsors including Jagermeister. 
For more information, contact Greg 
Gura at 818-508.1243. greggura@ 
aol.com, visit www.unitetheunited 
.org/events.php. 

• Mandi Martin Productions is 
offering MC's A&R Report readers 
a "Holiday Special." A veteran 
music producer-singer-songwriter, 
Martin has made a career out of 
making and breaking records. She 
has been the co-producer of the Los 
Angeles Songwriters Showcase, 
an internationally renowned or-
ganization that showcased top 
songwriters, including Diane Warr-
en. Stevie Nicks, and Lindsey 
Buckingham. co-produced Song-
writer Expos; was the Associate 
Editor of Songwriters Musepaper, 
and the former president of Women 
in Music. She is also on the Board 
of Governors for The Recording 
Academy. which bestows the 
Grammy Awards. Martin is offer-
ing any reader who mentions 
Music Connection and/or the A&R 
Report a 50 percent discount on 
all services. This offei is good unti! 
the end of February 2010. Contact 
mandimartinmusic@gmaii.com go 
to www.mandimartinmusic.com for 
details or questions. 

LABELS - RELEASES - 
SIGNINGS 

• The Smashing Pumpkins have 
released -A Song For A Son" online 
for free as the first offering from their 
upcoming album, Tearhgarden by 
Kaleidyscope, a 44-song work that 
is being recorded now. They are 
also offering a widget that enables 
fans to host the song anywhere on 
the web. The Pumpkins' leader Billy 
Corgan has said that the album will 
be released one song at a time until 
all 44 tracks are out: "Each song 
will be made available absolutely 
for free," Corgan explained. "There 
will be no strings attached. Free will 
mean free, which means you won't 
have to sign up for anything, give an 
e-mail address, or jump through a 
hoop." Fans can get their downloads 
at www.smashingpumpkins.com. 
The music will not only be issued 

Corgan revealed. "We will 
sell highly limited edition EPs of 
four songs each. Upon the album's 
completion," Corgan adds, "it will be 
compiled into a deluxe box set which 
will also be made available for sale." 

• Indie Extreme has signed a Five-
year-old singing sensation, Kai-
tlyn Maher. The young girl, who won 
the hearts of millions with her vocal 
talent and personality on NBC's hit 
show Amercia's Got Talent, recently 
signed a distribution deal and has 
released her debut album You Were 
Meant To Be via the Nashville-ba-
sed label and management firm, 
lndie Extreme, through the firm's 
partnership with Universal Music 
Christian Group (UMCG). A de-
parture from typical debut projects, 
the album, produced by Grammy 
Award winner Robert Reynolds 
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BUSINESS AFFAIRS —BERNARD BAUR 

(The Mavericks) and Scotty Huff 
(guitarist, Keith Urban), is peppered 
with originality and personality. Add-
itionally, it includes world-class mu-
sicians who've played for some of the 
biggest names in music including the 
Dave Matthews Band. Kid Rock, 
Tim McGraw, Vince Gill, George 
Strait, Michael W. Smith. and Amy 
Grant. To find out more, visit www. 
indieextreme.com. 

• M Press Records has announced 
the signing of Massachusetts' 
singer-songwriter and multi-in-
strumentalist Seth Glier. We 
are very excited to have Seth Glier 
as our first signing to MPress 
Records," enthuses label manager 
JoJo Gentry. MPress Records is 
currently home to the New Arrivals 
emerging artist/charity compilation 
series. For more information go to 
www.mpressrecords.com or www 
.sethglier.com. 

• Feb. 9 will be the American 
release date for Fear Factory's 
seventh studio album, Mechanize. 
Reported by Candlelight Records, 
the album features the reconciliation 
of vocalist Burton C. Bell with or-
iginal guitarist Dino Cazares along 
with bassist Byron Stroud and 
journeyman drummer Gene Hoglan. 
Mechanize is a blast of passion and 
innovation that sounds like the missing 
link between 1995's groundbreaking 
Demanufacture and 1998's more 
texturally nuanced Obsolete. Visit 
www.candlelightrecordsusa.com for 
more. 

• Music attorney Ben McLane 
has reported a new signing. New 

York based alternative pop/rock 
band We Are The In Crowd recently 
signed to Hopeless Records. The 
deal was structured and negotiated 
by manager Christina Lupinacci 
and attorney McLane. To see what 
all the excitement is about, go to www 
.myspace.com/wearetheincrowd. To 
contact McLane, e-mail bcmclane@ 
aol.com or by phone 818-587-6801. 

PROPS 
• MAM-A Inc. is pleased to an-
nounce the appointment of Mr. 
Ram Nomula as Chief Executive 
Officer. In his new position, Nomula 
will help MAM-A formulate long-
range strategic plans and explore 
new business technologies and 
opportunities. For more, visit www 
.mam-a.com. 

• Denise Vasquez is celebrating 
the 10 Year Anniversary of her 
organization. WO+MEN 4 A 
CAUSE (W4AC). Her mission is 
to build a global community that 
empowers people by offering in-
formation and education to help 
those in need. W4AC promotes and 
features different organizations that 
cover topics ranging from peace, 
cancer and environmental issues, to 
autism, abuse, poverty and more. 

Vasquez says, "We are a 
growing community of artists, 
mothers, daughters, sisters, fathers, 
brothers, sons, and survivors who 
strive to make a difference through 
our experiences, our music, art, 
photography, film and theatre. We 
have found a way where we can 
educate ourselves and share what 

EOPF PROVIDES MUSIC THERAPY SCHOLARSHIPS 

The Environment of People Foundation presents a $10,000 check to the 
California State University, Northridge Music Therapy Wellness Clinic from 
their recent New York In Hollywood fundraiser. Donations provide treatment 
for children with autism, Down syndrome and other disorders that may not 
otherwise be possible. Pictured ( L- R): EPOF Director Shari Hoffman, CSUN 
professor Andrea Reinken, CSUN professor Ron Borczon and EPOF Director, 
Dennis Dreith. To learn more about the EOPF and to make a contribution, 
please visit www.eopf.org 

MC HOT 100 ARTIST PAINTS NEW YORK 

we've learned." See www.myspace 
.com/women4acause to learn more 
about this endeavor. 

•The Mitch Schneider Organization 
(MS0) is rolling with Grammy 
nominations. Several acts on its 
roster have gotten the nod from The 
Recording Academy, including 
Dolly Parton for " Best Musical 
Show Album" Jim Lauderdale for 
"Best Bluegrass Album," The Crystal 
Method for "Best Electronic/Dance 
Album," Underoath for "Best Boxed 
Or Special Limited Edition Package," 
Oren Lavie for "Best Short Form 
Music Video," Red for "Best Rock 
or Rap Gospel Album," and the 
Greencards for "Best Country 
Instrumental Performance." That's 
quite an impressive list, and the A&R 
Report congratulates MS0 for its 
outstanding work. 

THE BIZ 
• AirPlay Direct (APD) is distrib-
uting Roy Orbison.s catalog to 
radio. In conjunction with Orbison 
Records, APD will provide world-
wide digital distribution. The an-
nouncement coincides with the 21st 
Anniversary of the legendary singer's 
passing on Dec. 6, 1988. 
APD is also working with guitar 

legend Steve Val and his company 
Favored Nations Entertainment to 
release his concert film and live CD 
Where The Wild Things Are, and is 
making it available dégitally to broad-
cast media via AirPlay Direct. 

AirPlay Direct is an easy to use 
digital file transfer system that was 

MC Hot 100 artist 
and rising singer-
songwriter, Joanna 
Mosca, rediscovered 
her dream of pursuing 
music stardom with 
the recent release 
of her full-length 
debut Keep On 
Going. To celebrate, 
Mosca signed CDs 
at a Neiman Marcus 
store in White Plains, 
NY; and also made a 
return appearance 
to the Best Buy store 
in Manhattan, as a 
part of the " Live at 
Best Buy" series 
where she performed 
songs for customers. 
This young lady is 
also enjoying great 
radio play, with her 
single making its 
way to No. 6 on the 
FMQB AC Chart, 
ahead of Miley Cyrus 
and Kelly Clarkson. 
Visit www.myspace. 
com/joannamosca for 
more news. 

developed to streamline radio and 
artist promotion activities for today's 
music industry. Its services are free, 
and allow artists to positively impact 
the environment by eliminating 
needless packaging. For more, go to 
www.airplaydirect.com. 

• Big Brother may be watching 
you... and. the Electronic Frontier 
Foundation ( EFF). through the 
University of California. Berkeley 
School of Law's Samuelson Clinic, 
are demanding answers about 
"social networking" surveillance. To 
do so, they filed suit against a half-
dozen government agencies for 
refusing to disclose their policies 
for using social networking sites for 
investigations, data-collection and 
surveillance. Recent reports have 
publicized the government's use of 
social networking data as evidence 
in various investigations, and Con-
gress is currently considering sev-
eral pieces of legislation to increase 
protections for consumers who use 
social-networking websites and other 
online tools. 

"As Congress debates new privacy 
laws covering sites like Facebook, 
lawmakers and voters alike need to 
know how the government is already 
using this data and what is at stake," 
said James Tucker, a student work-
ing with EFF. C22I 

VICRO-DIO: I wed one of the 
"fig, Music Business Journalism" 
in the country, Bernard Baur is the 
connection between the streets and 
the suites. Credited with over 1,20n 
features in a variety of publications. 
'he's a Contributing Editor at M usic 
Connection. 
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"My #1 Country Hit 
Started With a Phone Call to TAXI" 

Elliott Park — TAXI Member 
Photo: Elliott ( left) with publisher, Michael Martin 

I used to think that living in 
Clyde, Texas (Population 3,345) 
really limited my chances of ever 
having success in the music 
business. But all my friends and 
family members live here, so I've 
never wanted to move to 
Nashville. 

Although I love to write songs, 
I felt isolated when it came to 
getting them heard by anybody in 
the music business. Then a friend 
told me that TAXI would bring 
real opportunities for my music 
right to my front door. 

I Used a 4-Track 
I signed up and sent in songs 

that I demoed with my digital 
piano in my little home studio. 
The A&R people at TAXI liked 
my songs and began sending 
them off to some pretty high-level 
people in Nashville. 

All the sudden, doors started 
opening. With the connections I 
made through TAXI, I began to 
have meetings with some of 
Country Music's top executives, 
and signed a staff writer deal with 
a great publisher in Nashville. 

Tim McGraw, Rascal 
Flatts and Faith Hill 
Put My Songs on Hold 
Over the next three years, my 

songs were considered by a 
Who's Who of Country Music, 
but the "big cut" eluded me. I 
learned to be patient and worked 
even harder on my songwriting. 

Then, my publisher hooked 
me up with veteran songwriter, 
Walt Aldridge. Together, we 
wrote a song called, I Loved 
Her First,' and finally, I hit pay 
dirt! 

#1 Hit on Two Charts! 
The group 'Heartland' cut our 

song and released it as a single. 
It started out slowly, then gained 

momentum, and eventually made 
it all the way to the Number One 
spot on the Billboard and R&R 
Country charts. 

Could that have happened 
without TAXI? Probably not. 

Although there were many 
people that helped me once I 
signed my publishing deal, it was 
TAXI that made that all important 
first connection for me. And I 
didn't have to leave my 
hometown to do it. 

Can TAXI do the Same 
Thing for You? 

If your music is competitive, 
the answer is yes! And if it's not 
quite ready yet, TAXI's A&R 
people will help you with that 
too. You'll also get two FREE 
tickets to TAXI's world-class 
convention with your 
membership. Just one ticket for 
some other conventions cost 
twice as much as your TAXI 
membership! 

Make the phone call I di& and 
see what TAXI can do for you — 
no matter where you live. 

The World's Leading Independent A&R Company 

1-800-458-2111 



SIGNING STORIES 

Juliana Joya 
Date Signed: July 2009 
Label: Emblem/Warner Bros 
Type of Music: Pop 

—CONTACTS— 
Management: Michael Ruocco / Vivara 
Talent Group, 212-260-1931 
Booking: N/A 
Legal: Andrew Krents & Bill Lewis. 
212-260-1022 
Publicity: N/A 
Web: www.myspace.com/julianajoya 
A&R: Gary Bowen 

B
orn in Brooklyn and raised in Venice, Italy. 
19-year-old singer Juliana Joyas story 
began in a way that makes landing a record 

deal sound as simple as browsing the bins of a 
used record store. A few years ago she walked into 
a Sam Ash outlet in Brooklyn to buy a microphone. 
She was testing it out with a few bars when the 
salesman put her in touch with a producer who 
hooked her up with New York manager, Michael 
Ruocco. 

Ultimately Joya paired with Brooklyn production 
duo Mr. Fantastic (Peter Habib and Adam Nierow). 
The team took the budding artist under their wing 
and brought her into the studio. Some demos 
were cut and they landed on her MySpace page, 
where Emblem A&R rep Gary Bowen discovered 
them. Though Bowen made contact with Joya, the 
singer wasn't convinced that he was genuine. " I 
forwarded Gary's message to Michael IRuocco] 
because I get so many e-mails like that and I'm 
never sure who's serious," she recalls. "Michael 
took over and told me that I'd be meeting with 
[Grammy winner, noted producer and Emblem 
Music Group head] Matt Serletic." 
The two met in New York soon after and stayed 

in touch. Later, Serletic invited Joya to come to 
Los Angeles and audition for Warner Bros. label 
head Tom Whalley, even though at that point it 
seemed a deal was a foregone conclusion "Matt 
had liked me from day one," Joya explains. -It was 
going to go down." About three weeks later, Joya 
was offered a deal with Emblem. 

At the time, Serletic was preparing to partner 
Emblem with a major label to secure distribution. 
That coupling was completed after Joya signed to 
his label. 

The artist's album—currently untitled—wasn't 
complete at the time of this writing, but Joya says 
it will be released soon. Since arriving in L.A. she's 
been writing and otherwise collaborating with a 
number of artists including Fiction, SuperSpy, 
Chris Rojas, and the Writing Camp, a songwriting 
collective that's had a hand in hits by Beyoncé 
and Brandy. Joya plans to co-write with Serletic 
in the near future, although the production veteran 
hasn't been confirmed to helm her album. 

—Rob Putnam 

The Soft Pack 
Date Signed: January 2009 
Label: Keniado Records (U.S.) Heavenly 
Records (U K.) 
Type of Music: Indie 
Band Members: Matt Lamkin, vocals, guitar; 
Matty McLoughlin, guitar; Dave Lantzman, 
bass; Brian Hill, drums. 

—CONTACTS— 
Management: Jean Coffey, 
jean @ atcmanagement.com 
Booking: (U.S.) matt@highroadtouring.com; 
(U.K.) mick@asgard-uk.com 
Legal: Roger Cramer of Selverne, 
Mandelbaum & Mintz, New York 
Publicity: (U.S.) Ashley Bryan, 
ashley@pressherepublicity.com; 
(U.K.) juliebland@familyltd.co.uk 
Web: thesoftpackofficial.com; 
myspace.com/thesoftpack 
A&R: Keith Abrahamsson and Andres Santo 
Domingo (Kemado); Jeff Barrett (Heavenly) 

T
his San Diego-born group began in 2007 
with Matt Lamkin and Malty McLoughlin, 
and by January 2008 had solidified the 

lineup to include Dave Lantzman and Brian Hill. 
With the help of their friend, John Green, and his 
home studio, the band recorded demos, reveling 
in the informal atmosphere. They chose friends' 
labels and small, independent labels (1928, 
Sweet Tooth, I Hate Rock n Roll, Caspian) to 
handle the limited production of several 7" singles 
and a demo. Then they plunged headfirst into the 
digital music realm. 
"We had our songs free for download on 

MySpace. We put out all the 7"s on a CD and that 
got all over the download sites. So the internet 
got us popularity," he says. Music blogs were also 
a factor. " I think Stereogum was the first to write 
about us, and Gorilla vs. Bear." In mid-2008 they 
were approached by Kemado Records but held 
off on signing anything. 

Despite offers from other labels, the band 
chose Kemado. "We shared the same taste in 
music, and they were excited about who we were 
before we got a lot of attention." The band also 
signed with European label, Heavenly Records. 
"Jeff Barrett [of Heavenly] came over [to the U.S.] 
and saw us and it was like we were friends with 
him whether or not we signed with him." 
The Soft Pack has committed to two albums 

with the option for a third with both Kemado and 
Heavenly. The short commitment ensures that 
their material won't get "shelved" by the label, and 
the band retains a lot of creative control. "When 
we were signing, a factor was that we wanted to 
license our albums. I think after 15 years or so we 
get the rights to the songs back, which is really 
important to us." 

—Sarah Whited 

N'dambi 
Date Signed: Late 2006 
Label: Stax Records 
Type of Music: R&B/Soul/Funk 

—CONTACTS— 
Management: Monica Young / Blue Key 
Management, bluekeymgmt@gmail.com 
Booking: Stephanie Mahler / ICM Talent, 
smahler@icmtalent.com 
Legal: Vaughn Gill, Esq. / R. Vaughn Gill 
Law, vgill @ rvglaw.com 
Publicity: Jasmine Vega. jasmine@lprlIc 
.net: Joel Amsterdam, presscontact@ 
concordmusicgroup.com 
Web: www.ndambionline.com, 
myspace.com/ndambi 
A&R: Chris Dunn & Cotin Stanback 

N.dambi's vocal stylings, a soulful-sexy 
R&B flavor, make her sound Iike a long-
est, unreleased artist from Memphis, TN's 

classic Stax label. When she heard the seminal 
organization was reforming, " I felt like that was a 
label I belonged at," says the Dallas, TX nativa 
"I wanted to be part of something like that." The 
label, whose original roster includes Otis Redding, 
Wilson Pickett and Isaac Hayes, picked up Angie 
Stone, &Julie& and Leon Ware along with N'dambi 
in a flurry of signings in 2006. 

It was N'dambi's music attomey, Vaughn Gill, 
whose connection with the label set wheels in 
motion. While Stax sent a staffer to catch her live 
performance, they didn't hear her sing in person 
until after the contract had been signed. For her 
part, N'dambi sent the label some demo material, 
along with copies of her independently released 
recordings. Evidently, Stax felt that her music 
belonged in their musical oeuvre just as much as 
she did. 

N'dambi also visited the label in person and 
decided it was "a good environment to be in to 
create. It was important for me to get a sense of 
creative freedom and feel like I could create the 
music that was important to me, be able to create 
the music that spoke to me," she insists. Beginning 
recording in 2007, N'dambi tried numerous pro-
ducers before finding the one that best fit her style. 
Although her album came together slowly, Stax 
was comfortable waiting for a product that would 
be perfect. 1 wanted to be part of something that 
was a legacy," explains the daughter of Baptist 
ministers, "and my goal was to make music that 
will continue their legacy." 

N'dambi advises artists looking to get signed 
to remember that contracts are negotiable—you 
don't have to accept the first offer that comes 
along. Make sure that you're comfortable with the 
deal you're getting, she says, and have an attorney 
review the agreement before cementing the deal. 

Pink Elephants is available now. 
—Andy Kaufmann 

26 AMP NETWORK • WEEKLY BULLETIN • DAILY WEBSITE • DIGITAL EDITION • MAGAZINE • JANUARY 2010 1 



SIGNING STORIES 

Daphne Willis Bad Cop 
Date Signed: May 2008 
Label: Vanguard Records 
Type of Music: Soul, Folk influenced 
Alternative 

—CONTACTS— 
Management: Paul Jarosik, 617-529-1743; 
Jill Katona, 708-948-7878 
Booking: Nicole Marohn / Hello! Booking, 
651-647-4464 
Legal: N/A 
Publicity: Jena Vuylsteke / Vanguard 
Records, 310-829-9355 x158 
Web: www.daphnewillis.com 
A&R: Kevin Welk 

I
t's been said that luck is preparation crossed 
with timing. Certainly this was true in Daphne 
Willis' case. One of her songs was being played 

on an American Airlines flight when Vanguard 
Records head Kevin Welk heard it. 1-he had his 
people follow up on the then-unsigned Willis and it 
wasn't long until the young Chicagoan had a bona 
fide record deal. But of course there were several 
smaller steps along the way. 

"I played a lot of open mics in Chicago and 
that's how I met Stephen Shirk, a local recording 
engineer," Willis recalls. "We ended up doing a 
five-song mostly acoustic EP. My dad used to 
work at Sony/BMG and he knew people at DMX, 
a company that licenses music for stores, airlines 
and that kind of thing. He passed my EP along to 
his friend and they wanted to license it 

"Kevin Welk happened to plug his headphones 
into the in-flight entertainment and heard my song 
No Difference," Willis continues. " I was exactly in 
the right place at the right time. They had A&R rep 
Gary Paczosa fly up from Nashville to check me 
out. Soon after that, they brought me to their L.A. 
headquarters to play a few songs acoustically. At 
the time l was also talking with Rocket Science, 
another distribution/publishing company. But Welk 
put a deal on the table. I was a great fit with the 
label and Gary is a Grammy-winning engineer and 
producer in Nashville. He wanted in on the project 
and that made the deal for me." 

Much of Willis' album was tracked in Chicago. 
Completed files were then sent to Nashville, 
where Paczosa mixed the songs. "We reached 
a point where I thought the album was done," 
Willis recollects. "But then Gary started to make 
suggestions. He wanted to take some songs to 
other producers. Nashville producer Tim Lauer 
got really involved with the song 'Everybody Else.' 
He breathed new life into it. We ended up doing 
another four songs with him. So Gary produced 
about half of my record and Tim did the other 
half." 

What to Say is scheduled for a Feb. 9 release. 
Willis will start with a Midwest tour arid then 
migrate to the East Coast in March. 

—Rob Putnam 

Date Signed: September 2009 
Label: RDIR 
Type of Music: Psychedelic / Blues / Punk 
Band Members: Alexander Hartness, guitar, 
bass; Khan Merkley, percussion, loops; P 
Green, bass, guitar; Adam Anyone, vocals, 
keyboards. 

—CONTACTS— 
Management: Paul Whelan / Lake 
Butterscotch Booking, Lakeb.booking@ 
gmail.com 
Booking: Paul Whelan / Lake Butterscotch 
Booking, Lakeb.booking@gmail.com 
Legal: N/A 
Publicity: N/A 
Web: www.myspace.com/badcopnashville 
A&R: Nick Cooper / ROIR, MrNickooper@ 
gmail.com 

psychedelic garage rock band Bad Cop had 
been together for less than a year and playing 
proper gigs for an even shorter stretch when 

the Nashville quartet casually recorded a demo 
and started receiving positive feedback. One of 
the band's friends, Jonas Stein of Turbo Fruits and 
Be Your Own Pet, took the tape to Paul Whelan 
of Lake Butterscotch Booking, who in turn passed 
the recording to Nick Cooper at Brooklyn's ROIR, 
a.k.a. Reach Out International Records. 

The classic punk/reggae label, whose catalog 
boasts releases from influential acts such as 
Bad Brains, MC5 and New York Dolls, showed 
immediate interest. Coopers phone call to lead 
singer Adam Moult (aka Adam Anyone), just to 
express his desire to sign the band, exceeded 
the group's meager expectations. ROIR's interest 
continued as they attended Bad Cop's show at 
Philadelphia's National Mechanics, where they 
opened for Jemina Pearl and Univox, another 
band recently signed to the label. 

Bad Cop decided the artist-focused ROIR 
was perfect for their needs. "In our world, money 
isn't the biggest deal," declares Moult, who also 
doubles as the group's keyboardist. 'We live to 
express ourselves and hopefully make songs to 
where we can bond with people across the world. 
ROIR gave us that feeling, so it just felt like we 
were at home there." Although the one-album. 
one-year contract negotiations went smoothly, 
there was one major setback—the loss of bassist 
Brent Toler, whose commitment to school couldn't 
be interrupted by a country-wide tour. For his part. 
Toler was 100 percent behind the choice to move 
on and his replacement, multi-instrumentalist Pat-
rick Green, came easily. 

Says Moult, "The first time we played with him, 
it just clicked." 

Harvest the Beast will be released no later than 
April. 

—Andy Kaufmann 

Shortyo 
Date Signed: June 2009 
Label: Affiliated Entertainment Group / El 
Entertainment (formerly Koch 
Entertainment) 
Type of Music: Rap 

—CONTACTS— 
Management: Josh Patro / Affiliated 
Entertainment Group, 484-892-3752 
Booking: Stacey Lawler / Affiliated 
Entertainment Group 
Legal: ,Jon D. Jekielek, Esq. / Meyerowitz 
Jekielek, PLLC, 212-686-7008 
Publicity: Stacey Lawler / Affiliated 
Entertainment Group 
Web: www.shortyo.com 
A&R: Josh Patro 

p
hiladelphia rapper Shortyo's (Short-t-yo) 
story starts in 2001. He was affiliated with 
fellow Philly rapper Kurupt and released his 

own album independently. The artist pushed his 
CD and scored a small distribution deal. 

But life carried on and Shortyo took some 
time off to start a family. When the performer 
moved to reignite his career, he made use of his 
old contacts and started to work informally with 
Affiliated Entertainment Group. He formalized the 
relationship when a deal was signed in February 
2009. "I had a couple of tracks done and I called 
my friend [El/ Koch artist] JT the Bigga Figga in 
The Bay Area," the rapper recalls. "He got me 
hooked up to [El label exec] Eric Lemasters." 

Bolstered by his friend's faith in him, he made 
a call to Lemasters in March. '1 told him that I was 
working with Affiliated and JT had recommended 
me," Shortyo explains. "He had me send some 
material and then said, 'Okay, let's do it.' I was 
pitching my project to them for distribution and 
they ended up signing the whole label [Affiliated] 
for distribution. By May we had paperwork, which 
was signed in June. It was very quick. 

"Because we had a mutual friend, it was a 
tot easier to break the ice with Eric," Shortyo 
continues. " I didn't just call and say, 'Hey, I'm an 
artist looking for a distribution deal.' I was able to 
call and say, ' I know JT, you know JT.' He made 
some calls and by June everything was finalized." 
Armed with an El/Koch deal, Shortyo was then 

able to recruit other artists such as Lil Wayne and 
Nate Dogg. "When you call an artist, ask them to 
be on a track and tell them that you're on a small-
time label with no distribution, they don't want to 
do it," the rapper explains. "But when you call them 
and say, 'My album is coming out on Koch,' they're 
more inclined to work with you." 

Shortyo's first singles, "Stripper," featuring 
Yung Berg and 'That's Right' featuring Lil Wayne, 
and the album King of the Kounty, are all available 
now. 

—Rob Putnam 

MUSIC 
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SONO BIZ 

SESAC NASHVILLE AWARDS 

Monty Powell was the big winner at SESAC's 2009 Nashville Music Awards as he 
took home the night's biggest honor for Songwriter of the Year. Powell, also was 
the recipient of Song of the Year for "Sweet Thing," a No. 1 hit for Keith Urban. 
Powell earned the prestigious Songwriter of the Year accolade on the strength 
of "Sweet Thing" as well as his other No. 1 smash fo- Urban, " Kiss A C'irl." Eden 
Valiey Music and UniversalTunes. the publishing cempanies for Monty Powell, 
were named SESAC's Country Publishers of the Year. Pictured (L-Ri: SESAC's 
John Mullins and Shannan Tipton-Neese; Victoria Shaw; Lady Antebellum's 
Hill2ly Scott: and SESAC's Tim Fink. 

Panzer Class & 
Scholarship 

Returning to UCLA Extension for 
the 16th year, hit songwriter Marty 
Panzer will be conducting "Writing 
Lyrics That Succeed and Endure." 
For songwriters with a body of 
work. Panzer provides guidance in 
how to achieve that special quality 
that makes a lyric both lasting and 
successful. 

Panzer became a lyricist at the 
suggestion of his best friend, Barry 
Manilow. They began by writing 
commercial jingles and their lifelong 
collaboration has resulted in over 
30 songs recorded by Manilow. 
Later, with Steve Dorff, Panzer co-
wrote the Kenny Rogers classic, 
"Through the Years." These songs, 
along with recordings by Dionne 
Warwick, Gladys Knight, Julio 
Iglesias, Dusty Springfield, Mi-
chael Crawford, Frankie Valli, 
Dolly Parton and others, have 
earned Panzer 35 gold and platinum 
albums, four million- play awards. 

and record sales in excess of 70 
million units. 

Additionally, Panzer and Concord 
Records are offering to reward 
excellence in the art and craft of 
lyric writing with The Hal Gaba 
Scholarship, named for the late 
chairman and co-owner of Concord 
Records. The six highest-achieving 
students from the winter class will 
be invited to receive four additional 
"Master Class" advanced sessions, 
as well as individual consultation 
with Panzer. 

For additional information call 
310-825-9064. Outside of Southern 
California call 800-825-9064 or e-
mail entedainmentstudiesuclaexten 
sion .edu or visit www.uclaextension 
.org/entertainmentstudies. 

The Non-Writers 
Writing Opp 

The Nashville Songwriters As-
sociation International (NSAI) 
has introduced a new opponunity, 
especially for non-songwriters who 

AUSTIN SONGWRITERS SYMPOSIUM SLATED 
The Sixth Annual 2010 Austin 
Songwriteis Symposium will be 
held Jan. 29 - 31, 2010 at the 
Wyndham Hotel, in Austin, TX. 
Texas songwriter Rodney Crowell 
will perform at a concert on Friday, 
then address tne conference on 
Saturday. Attending professionals 
include: Bobtr! Arnold, Rodney 
Crowell, Bart Herbison ( NSAI). 
Bobby Rymer (Montage Music), 
Bill & Ruth Carter (Blame Music), 
Daniel Lee ( Ten Ten Music Group), 
Thomas Cain ( BMI), Monte and 
Brandi Warden ( Moon Kiss), Allen 
Shamblin and more. Go to www 
.AustinSongwritersGroup.com for 
more information, to register, and/ 
or buy concert : ickets. A 20 minute 
showcase of the event is at www 
.austinsongwri"ersgroup.com. 

BRUSTOFSKI WINS SONGWRITERS AWARD 

The New York Songwriters Circle and the Fashion Fantasy Game announce -hat 
16- year- old Ali Brustofski of Oakland, NJ, is the 2009 recipient of the NYSC's 
"Young Songwriter Award" contest for her single "Rewind." Finishing a close 
second was 19-year- old Pittsburgh, PA, native Maddie George for her song, 
"Go." The NYSC's " Young Songwriters Award" was determiaed for the first time 
by votes cast online by 675,000 members of the Fashion Fantasy Game social 
networking and gaming website. Visit www.songwriters-cricle.com. 

love what NSAI is doing legislatively 
and want to support their efforts. 
FAN (Friends And Neighbors) 
membership was created for non-
songwriter industry professionals, 
friends and family. Benefits for this 
category include weekly E- News, 
which features party dates such as 
NSAI's "World's Largest # 1 Party," 
the latest in political news, Nashville 
Songwriters Hall of Fame dates and 
the opportunity to purchase Tin Pan 
South Fast-Access Passes at a dis-
count before they go on sale to the 
public. Flex-pay is available for the 
$150 annual membership and a 
$2,000 Lifetime membership is also 
available. For more information or to 
join, visit nashvillesongwriters.com. 

Seskin & Pattison 
Workshop 

From Jan. 30 - 31, 2010, Steve 
Seskin and Pat Pattison will re-
turn to Los Angeles to co-teach 
their fourth annual "Weekend Song-

writing Workshop" The event will be 
held at CineSpace in the heart of 
Hollywood at Holiywood Boulevard 
and Ivar Steet. 

Seskin is a seven-time No. 1 hit 
songwriter, with hits including the 
Grammy-nominated "Grown Men 
Don't Cry" recorded by Tim McGraw. 
Other hits include "Don't Laugh at 
Me," winner of NSAI Song of the Year 
and Music Row magazine Song 
of the Year in 1999 as recorded by 
Mark Wills; and "Daddy's Money." 
recorded by Ricochet. Other chart 
toppers include "All I Need To Know," 
recorded by Kenny Chesney. 

Recent recordings of his songs 
include "Pictures," by John Michael 
Montgomery, "We Shook Hands: 
by Tebey, and " I'll Always Be There 
For You," by Brian McComas. 

Pattison is a Lyric Writing and 
Poetry Professor at Berklee College 
of Music and author of lyric writing 
books including: Writing Better Lyr-
ics, Essential Guide to Rhyming, 
and Essential Guide to Lyric Form 
and Structure. Gillian Welch and 
John Mayer were both students of 
Pattison. 

AUDRA MAE: POPPING THE SUSAN BOYLE  
Most of the world has never 
heard of 25-year- old Oklahoma 
singer-songwriter Audra Mae. 
But thanks to a ittle song 
called "Who I Was Born to 
Be." she's worked her way into 
at least three million homes 
almost overnigh:. "Born" 
is the only original song on 
the smash debut album from 
Britain's Got Talent runner-
up Susan Boyle, :Dreamed 
a Dream, and the power of 
having a track on a release 
that sold more copies in its 
first week in the ti.S. than any 
other this year is just starting 
to sink in for the grandniece 
of famed Hollywood icon 
Judy Garland. Listen at www 
.myspace.com/auiramae. 
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—DAN KIMPEL dan@dankimpel.com 

ZAMA MESIHOVIC: THE SONG IN THE PICTURE 

Some limited "hotseat" spots are 
available to writers seeking con-
structive critique for their songs. A 
handful of "hotseat" songs will be 
presented to the group each day 
as part of the curriculum with real-
time implementation of melody, lyric 
and chord suggestions from Pat and 
Steve. 

Discounts are available. Online 
registration is available now at www 
.pworoductions.net/events.html. 

Copyright Recapture 
The 1976 Copyright Act sub-

stantially rewrote the rules when it 
comes to copyrights, and it gives 
songwriters a chance for the first 
time to reclaim full rights to their 
songs instead of splitting revenue 
with a publisher or middle man who 
markets the music. Those rules are 
about to kick into high gear thanks to 
a Nashville based company, Copy-
right Recapture. 

Generally speaking, the domestic 
publishing rights to songs granted to 
publishersstartind in 1978areeligible 

Zana Mesihovic wrote 
the song, " If You're 
Wondering," heard 
in a key montage 
sequence in the film The 
Lightkeepers, starring 
Richard Dreyfuss, 
Mamie Gummer, Tom 
Wisdom and Blythe 
Danner. Although the 
film has just been 
released, both the 
feature and the song 
are being touted 
for Golden Globes 
and Academy Award 
consideration. Hear 
more from the Balkan-
born Hollywood-based 
artist and songwriter 
at www.myspace.com/ 
zanamusic. 

to be recaptured 35 years after the 
date of the grant. If the song rights 
were granted before 1978, they will 
take 56 years to recapture. Because 
the actual recapture of rights can 
get complicated—and take years 
to resolve—many songwriters or 
their heirs are already starting the 
process of reclaiming 35-year-old 
songs. 

Even if the writer doesn't want 
to own the publishing rights, the 
law provides a way to renegotiate 
old deals or put the songs back 
on the market and search for new 
publishers. That could hurt revenue 
for some music publishers, who 
already are smarting from a tough 
economy and dwindling CD sales, 
critics say. 

Check out www.copyrighlrecap 
ture.com for details. 

Lowen & Navarro 
A roster of committed songwriters 

and artists is banding together 
in support of singer-songwriter 
Eric Lowen of the duo with Dan 

LEMONE UPPED AT ASCAP 
Shawn LeMone has 
been promoted to 
Vice President, Mem-
bership, Film & TV 
for ASCAP. Based 
in the society's Los 
Angeles office, LeMone 
is responsible for 
the oversight and 
daily operational 
management of 
ASCAP's Film & 
Television Member-
ship department on 
a worldwide basis. 
LeMone. who joined 
ASCAP in 1995, was 
most recently Assistant 
Vice President, Film & 
TV Membership. He can 
be reached by calling 
323-882-1000. 

WILLIAMS IS SHIP SHAPE IN NEW' YORK 

The USS New York, the newest lighting ship in the U.S. Navy fleet, was com-
missioned in New York City. With seven ard a half tons of World Trade Center 
steel in her bow, the USS New Yolk has beccrne a lasting memorial and tribute to 
the victims of 9/11. ASCAP President and ,: hairman Paul Williams ent ertained 
the crew and guests with a medley of his geeatest hits. He concluded with a 
song, " tt We Co 3Id emember," oriwnatly co-written with composer Jerry 
Goldsmith for the movie The Sun, of All Fears. For this special occasion. Williams 
rewrote the lyrics as a tribute :a the ship, her crew and to the memory of the 
9/11 victims. See www.ascap.com. 

Navarro, Lowen & Navarro—as 
well as organizations united in the 
fight against ALS (Lou Gehrig's 
disease). Artists such as Jackson 
Browne, Keb'Mo', John Ondrasik 
(Five for Fighting) and the Bangles 
have recorded the duo's tunes for 
the tribute CD Keep The Light Alive: 
Celebrating the songs of Lowen & 
Navarro. 

Award winning songwriter Eric 
Lowen was diagnosed with ALS 
over five years ago. Lowen has 
continued to work tirelessly on his 
music, recording and writing and, 
until recently, even performing. 

To hear the music and offer support, 
visit www.keepthehghtalive.org. 

BMI Student 
Composer Awards 
Tile launch of the 58th annual 

BMI Student Composer Awards 
competition has been announced 
by BMI. The competition. which is 
co-sponsored by BMI and the BMI 
Foundation, will award $20,000 in 

prizes. Student composes under 
the age of 28 who are citizens of the 
Western Hemisphere (North, South 
and Central America, the Caribbean 
island Nations and the Hawaiian 
Islands) may apply. All entries must 
be postmarked no later than Feb. 5, 
2010. 
The Student Composer Awards 

were established in 1951 to en-
courage young composers in the 
creation of serious music, and, via 
cash prizes, to aid in continuing 
their musical education. There are 
no limitations as to instrumentation, 
style or length of work submitted. 
The prizes range from $500 to 
$5,000. Official rules andentry forms 
are available at www.bmifoundation 
.org. Contact Jamil Walker, 212-554-
7003; jwalker@bmi.com. L251 

MICRO-B10: Dan Kimpel's newest 
book, It All Begins with the Music, 
is penned with legendary A&R ewe 
Don Grienon. Hear Dan's audio 
interviews worldwide ors Delta 
Airlines. 

AARON SCHROEDER WILL BE MISSED 
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Aaroi Schroeder, a mus .c publisher, 
predicer and prolific songwriter with 
more' than 2,000 writing credits to his 
name. died at the Lillizii Booth Actors 
Home, in Englewood, N.J. Among 
Schroeder's well-known songwriting 
crecits is Elvis Presle i/ s 1960 hit, 
"It's Now or Never." Schroeder co-
wrote four other hits fcr Elvis and 
songs for Perry Como. qoy Orbison, 
Frank Sinatra, Sammy 3avis, Jr. 
and Nat King Cole. managed Gene 
Pitney. and founded a oioneering 
independent record la3e1, Musicor 
Records, which he ran from 1960 
to 1965. He also wrote the theme 
song, "Scooby-Doo. % here Are Yor,!" 
Contributions in his memory may 
be made to the Actors Fund, the 
Berkshire Theatre Festival or Fior-
ello H. LaGuardia High School of 
NIUSiC, Art & Performing Arts. 
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SONG BIZ SONGWRITER PROFILE 

Wilde West Music 
Stacy Wilde & David BeliDchio 

by Dan KiMpel 

L
ike many recording artists, Stacy 
Wilde has endured many twists and 
turns in her career: opening shows 

for Crosby, Stills & Nash, the Kinks 
and Fleetwood Mac, signing with EMI 
Music Publishing, and inking a deal with 
Atlantic Records. The sale of Atlantic, 
however, resulted in her debut, Tear 
Down the Sky, being released not on the 
label, but on her own imprint, Wilde West 
Records, and via iTunes. These 
songs eventually reached 
an immense audience who 
heard them on TV shows. 

"Sometimes I think I'd like 
to do a seminar," states Wilde. 
"People get depressed when 
one avenue doesn't work 
out. There is life after—you 
have to reinvent your image 
of yourself." Wilde's artistry is 
a key ingredient in her working 
relationship with her partner in Wilde West 
Music, Dave Bellochio, as the East Coast 
based pair creates rock-authentic songs 
and productions for television shows, pro-
mos and advertising spots for shows like Lie 
to Me (Fox), Life of Ryan and Run's House (MTV) and Sheri (Lifetime), 
as well as corporate clients including Maybelline and Taco Bell. 

Bellochio comments on Wilde's transition from recording artist to writer-
for- hire. "She was having trouble wrapping her head around the idea," he 
recalls. To which Wilde adds, "The past three years I felt like I was turning 
into a different person. It's different to make this transition, to add other 
people's visions to the picture. I didn't make it super cheerily— I was on 
shaky ground." 

Growing up in New Jersey, Wilde had older brothers who influenced her 
taste in music. At 17 she was performing with La Bamba & the Hubcaps, a 
band with musicians from the Springsteen/Southside Johnny axis, some of 
whom now play on The Tonight Show with Conan O'Brien. "They taught me 
all of the old Stax tunes. They were very serious. It was like going to school 
with a bunch of hard asses. I always played with older cats, so I got to know 
a lot of genres of music from a very genuine place," she confers. 

Although Bellochio studied jazz in conege, he realized the genre would 
not support his ambitions economically. He hit a more lucrative stream when 
Joey Robinson, whose family owned Sugar Hill Records, contacted him. 
He soon had a smash with multiplatinum, Grammy nominated Naughty By 
Nature, wearing various hats as a producer, writer, musician, programmer, 
engineer and mixer for all the NBN records which would include monster 
hits "O.P.P." and "Hip-Hop Hooray." Additional gigs included remixes for 
Michael and Janet Jackson, Coolio's Fantastic Voyage and projects with 
Queen Latifah and Hall & Oates. " I was in the hip-hop world," he recalls, 
"hanging out with Biggie, Snoop Dogg and Coolio—the only white guy in 
the room:' 

Today, working with corporate clients, Wilde and Bellochio have a wider 
set of ears in the creative mix. The pair references a live action Disney sitcom 
that they're currently writing songs for, I'm in the Band. Wilde describes it 
as, "Very Spinal Tap for kids. We made the music rock as hard as we could. 
They wanted real rock—there's no compromise on the music at all." 

Still, Wilde says, rewrites are a serious part of the equation in placements. 
"There is so much pressure on a song to make it. On a show, in a promo, 
on a record, there's not much differentiation anymore. It's like a little mini-
movie trailer." The pair say that the creator of the current Disney show has 
great musical instincts. "At the end of a Disney project there might be 10 
or 15 rewrites on a song," she says. " It gets better when you have good 
people and it keeps up the energy. Coming from songwriter backgrounds, 
we did what we wanted, but it was so lonely, spending all of the time alone 
writing a song. Now, it's nice to have somebody else in the mix. It harkens 
back to the Brill Building era. I think it's happening today on a different, and 
a larger scale. 
"We never feel like we're compromising," concludes Wilde. " First and 

foremost we are trying to write a great song. We go at it as artists who 
happen to have a production company." 

See www.wildewestmusic.com 
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PROPS 
Victoria's Secret has launched 

a campaign for their newest product 
with a television ad directed by 
award-winning filmmaker Michael 
Bay (Transformers), and featuring 
music from Ultra Records re-
cording act Make the Girl Dance. 
The new campaign is titled " Hello, 
Bombshell," and the commercial's 
soundtrack is the Paris based act's 
first single, "Baby Baby Baby." 
The commercial can be seen at 
www.miraculouspushup.com. For 
additional details, contact Sandi 
Hemmerlein at Ultra Records, 212-
343-2200. 

Redstarr Entertainment has 
helped Tim McGeary of Wonderful 
Johnson place his song "Rescue 
Me" in the movie The Knowers. The 
film, in current release, features the 
song both written and performed by 
McGeary. In addition, 2010 will see 
another five songs placed through 
VSM Productions. Follow the news 
at www.wonderfuljohnson.com. 

T-Bone Burnett 

32 

Multiple Grammy winner and 
Oscar nominated producer, mus-
ician and songwriter T-Bone Bur-
nett will be the executive musical 
producer and an executive producer 
for Lionsgate's Tough Trade, the 
first original series pilot for EPIX, 
the new multiplatform entertainment 
service from Viacom Inc. Tough 
Trade is a one-hour drama about a 
three-generation Nashville music 
dynasty whose penchant for drink, 
debauchery and divorce has left 
them both morally corrupt and on 
the verge of bankruptcy. 

The cast includes playwright and 
actor Sam Shepard, who will portray 
the patriarch of the Tucker family. The 
creative team is led by executive 
producer and showrunner Jenji Ko-
han (Lionsgate's Weeds). The show 
was developed by Furst Films. For 
more information about Lionsgate 
Music, contact Jim Merlis or Bobbie 
Gale at Big Hassle Media, 310-204-
0200. 

History Channel's Food Tech 
series, with host and longtime mem-
ber of the Piper Downs, Bobby 
Bognar, will debut Friday, Jan. 22, 
continuing every Friday thereafter. 
The show, from the producers of 
Emmy-winning Modern Marvels, is 
an hour-long documentary series 
following America's favorite meals, 
from the farm to the plate. This 
season's episodes will include: 
"Cheeseburger and Fries," "Chinese 
Take-Out,' "Ballpark" and many 
more of America's favorite meals. 
See wwvv.bobbybognancom. For 
show clips see http://bobbybognar 
.com/press.html. 

Imagern Music has acquired 
the worldwide stock and amateur 
rights to the 2008 Tony winning Best 
Musical, In The Heights, with a 
Tony winning score by Lin-Manuel 
Miranda and a Tony nominated 
book by Oulara Alegría Nudes. 
The Rodgers & Hammerstein 
Organization (RHO), a member 
of the Imagern Music Group, will 
represent In The Heights through 
its theatrical licensing division, R&H 

like to? An independent television 
company in the Chicago area is 
casting for a new show on HGTV. 
This new series will follow a group 
of friends/acquaintances/strangers 
who have collectively purchased 
(or are currently seeking to buy and 
renovate a property) which they will 
live in and own together. If that's you, 
contact jules@triconfilms.com. 

Do you race from the boardroom 
to the dance floor of the trendiest, 
hippest night clubs every weekend? 
Are you the "Samantha" in your 
group of friends? If so, a new show 
for the CW Network, Secrets, is 
looking for women in the New York 
area. Visit the casting website at 
www.cwsecrets.com or e-mail cast 
ing@cwsecrets.com. 

DROPS 
U.K.-based Lick Library has 

Theatricals. RHO has represented • lust released a comprehensive 
Miranda's score in its music pub- series of Eric Clapton guitar tuition 
lishing division since early 2008. DVDs. Learn to Play Eric Clapton 

is taught by Jamie Humphries, 
the author of Giants of Rock and 
Giants of Metal guitar courses. The 
double DVD contains a number of 
guitar lessons based on five classic 
Clapton tracks: "Layla," "Sunshine 
of Your Love," "Cocaine," "White 
Room" and "Bad Love." 

Quick Licks — Up Tempo Blues 
in the Style of Eric Clapton is 
presented by freelance guitarist 
and producer Mike Cresswell. This 
DVD includes some professionally 
recorded backing tracks that you 
can practice and more than 30 licks 
and techniques to play along with. 
Jam with Cream is also presented 

by Cresswell. This is a double DVD 
plus a CD with Jam Tracks covering 
seven Cream tunes: "Sunshine of 
Your Love," " I Feel Free," "White 
Room," "Crossroads," "Politician," 
"Spoonful" and "Badge." 

All three DVD titles are available 
to purchase through www.licklibrary 
.com. 

OPPS 
Have you always been ahead of 

the trend? Are you always the one 
telling your friends about the newest 
and hottest things out there? Then 
MTV wants to hear from you. Send 
your name, contact info, a photo of 
yourself and brief summary of how 
you've been ahead of the trend to 
mtvcasting2009@live.com. 

Music production firm Sound 
Images is seeking additional com-
posers to expand its pool of writers 
for commercials, websites and long 
format videos. Expertise in com-
mercial production required. Must 
have complete synth studio. Send 
letter. resume and samples to hr@ 
soundimages.com. 

Do you and your band live in a 
big house together? Would you 
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FILM • TV • THEATER —TOM KIDD prespakpr@earthlink.met 

New in stores is Creed Live, the 
first live DVD by the multiplatinum 
power rockers. Captured during the 
band's recent Full Circle reunion 
tour, the disc includes such hits as 
"Higher," "My Sacrifice," "With Arms 
Wide Open" and "Bullets" plus new 
songs such as "Overcome" and "A 
Thousand Faces" from Full Circle, 
the band's first studio effort in seven 
years. 

The DVD is directed by Daniel 
E. Catullo Ill (Rush, Nickelback, 
Godsmack) and produced by Cat-
ullo, Lionel Pasamonte, and Peter 
Bowers. 
The "Deluxe Edition," due at 

retail any day now, will include a 
full feature-length film about the 

history of Creed, a live 
audio CD and special 
collectors' items such as 
a T-shirt, poster and a 
backstage pass from the 
Full Circle tour. For more 
information, visit www 
.rockpit.com. If you'd 
like further information, 
contact Randy Alex-
ander at Randex Com-
munications, 856-596-
1410. 

Lb.- Sound Tracks: Music Without 
Borders, a new TV magazine show 
about the intersection of music with 
life, politics and culture around the 
world, premieres Jan. 25 (check 
local listings) on PBS. 

Dedicated to reporting unheard 
stories that reveal how music is 
transforming politics and culture 
around the globe, the one-hour pilot 
crosses three continents and serves 
up a menu of Russian pop, afrobeat, 
Portuguese fado and symphonic 
work. Sound Tracks is produced by 
The Talbot Players in association 
with Oregon Public Broadcasting. 

Emmy Award winning Public Radio 
International newsman Marco Wer-
man (Frontline/World since 1997) 
hosts. 

For complete information, contact 
Mary Lugo at CaraMar Publicity, 
770-623-8190. 

The recent rock guitar film It 
Might Get Loud is new in stores on 
Blu-ray and DVD from Sony Pic-
tures Home Entertainment. The 
film collects legends Jimmy Page, 
The Edge and Jack White who 
corne together to piay. compare 
notes and talk about music and their 
mutual love of the electric guitar. 

Directed by Davis Guggenheim 
and conceived by producer Thomas 
Tull the film through the words 
and music of three generations of 
musicians, celebrates tile love affair 
these men and countless others 

have with the electric guitar, perhaps 
the most innovative and challenging 
instrument ever created. To order, 
visit www.sonyclassics.com. For ad-
ditional information, contact Jerry 
Digney or Jerry Brown at Soiters & 
Disgney Public Relations, 323-993-
3000. 

—1> With a career spanning six de-
cades, charisrnatic pop icon Cliff 
Richard is the only U.K. artist to have 
charted No. 1 in five consecutive de-
cades. In 1959, he began recording 
with the Shadows, an alliance that 
strengthened both acts' legacies. 

• Fifty years later. the most successful 
partnership in U.K. history has 
reunited for a final international 
tour. On Jan. 19, Eagle Rock En-1 tertainment, through its Eagle 
Vision subsidiary, will reiease Cliff 
And The Shadows: The Final Tour. 
For more information, contact Carol 
Kaye at Carol@Kayosproductions 
.com. 

Singer and songwnter Barry 
Louis Polisar achieved overnight 
success last year after his 30-year-
old song "All I Want is You" was 
featured in the opening credits of the 
film award-winning film Juno. The 
soundtrack to Juno sold over a million 
copies, won a Grammy, and earned 
Polisar a lifetime achievement award 
from the Children's Music Web. 
The success of the soundtrack aso 
helped reunite rim with many of the 
fans who listened to his music as 
kids. 

Now, indie musicians from around 
the world—many who had Barry's 
albums growing up—have come 
together on a new two-CD album 
entitled: We're Not Kidding! A Tri-
bute to Barry Louis Polisar. The 
two-CD set is available from iTunes, 
Amazon.com and CDbaby.com. 

For info, contact Aaron Cohen or 
Barry Louis Polisar at 301-384-9207 
or Barrylou@Barrylou.com. Ei 

MICRO-B10: In a 20-year career that includes extensive experience as an artist, producer and performer, 
Toni Kidd has promoted, marketed and developed. Emmy- and Oscar-winning composers. He is President of 
Pres Pak Public Relations. 

outTAKE 

Composer 

Phone: Charley Walters at 
CW3PR, 818-695-3444 
Email: Nathan@nathan 
barr.com 
Web: www.nathanbarr.com 
Breakthrough: Traveling 
Companion 
Upcoming: True Blood, four 
features 

How do you spend your down 
time? If you are HBO's True 
Blood composer Nathan 

Barr, you pick up a film. Or maybe 
even four. 

It's okay to be busy. After all, Barr 
hadn't had a film in a couple years 
and was looking for a challenge. 
The challenge was, as is always 
the case with film composers, to 
build separate scores that stand 
up individually. " I love the stylistic 
challenge of going back and forth 
from a sweet romantic comedy to 
a darker style of music," he says. 
"That's really refreshing and keeps 
my interest level up wnen I go back 
and forth between genres." 

There are two common ways for 
composers to face the challenge of 
breaking into the business. One is 
to start composing for student films, 
hooking up with a director who takes 
them up the ladder. The second 
is to go to work for an established 
composer, such as Barr did with 
Hans Zimmer. 

Either way, it's paid off for Barr. 
"A film is basically a really good 
distribution point for your music," 
he says. "True Blood is, for me, 
like a major label, because millions 
of people hear my music every 
week." 

Barr finds working in film to be a 
reward all on its own. " I have a hard 
time figuring out which is the greater 
love, film or music,' he admits. 

That's the tightrope that any film 
composer needs to walk. Writing 
for a theatrical production may not 
be the career path for someone 
married to the idea of artistic purity. 
Everything they write is in the 
service of the project, Barr points 
out. " It's never about the music 
being front and center," Barr says. 
"If you understand that, composing 
for film and TV is a career you can 
consider." 

JANUARY 2010 • MAGAZINE • DIGITAL EDITION • DAILY WEBSITE • WEEKLY BULLETIN • AMP NETWORK 33 



MIXED NOTES 

I> 311 ROCKS THE NEW 
YORK CITY SCENE: Back 
to back 311 shows went 
down recently at the 
legendary Hammerstein 
Ballroom in the heart of 
Manhattan. Fresh off 
the release of the band's 
ninth studio album, 
Uplifter, the Omaha bred/ 
Los Angeles based quintet 
blasted out a diverse 
set of hits spanning the 
band's entire 20-year 
career. As always, the 
highlights of the show 
included the inspired 
song selection and the 
band's signature drum 
circle solo. Pictured in the 
moment is 311 frontman 
Nick Hexum. For all info 
about 311. check out 
www.311.com. 

NO CURBING HER ENTHUSIASM AT LAMA: Country 
Album of the Year award recipient, Natasha James. is 
seen here on the Red Carpet with Mike Curb, legendary 
music impresario and founder of Curb Records, at 
the recent 19th Annual Los Angeles Music Awards. 
James has just been nominated by Rockwired online 
magazine for their Female Artist of the Year award, 
thanks to her latest album, Tequila Time, reieased by 
Highway One Records. 

»- NOTHING 
BUT SMILES 
AT AMERICAN 
MUSIC AWARDS: 
National Records 
Promotion's 
Larry Weir was 
all smiles thanks 
to Latin pop star 
Shakira. The 
two got together 
backstage at the 
recent American 
Music Awards 
where Shakira 
was a presenter/ 
performer while 
Weir covered the 
event for New 
Music Weekly 
magazine. 

Film composer Christopher Young 
paiticipated in Cl&A following a Society 
of Composers and Lyricists Screening in 
Hollywood recently. With the completion 
of his most recent work, Creation Young 
has worked on several films including 
Spiderman 2 and 3, The Grcdge, Swordfish, 
The Big Nahuna and Rounders 

-« YOUNG GROUP DOING TIME IN 
MASSACHUSETTS LOCKOUT: The Jes-
sica Prouty Bard were in " lockout" 
mode recently as they were given 
exclusive use ol the facilities at 
SpiritHeuse Recording Studio in Nortn-
hamptoà, MA, to record their first 
album, Saving My Sanity. The band 
is shooting for a more refined sound 
now that they're two years older and 
over a hundred gigs wiser, but they 
are still only 14 to 16 years old. While 
in lockout, the band lived, slept and 
worked at the studio. Pictured ( 1.-R): 
Cam Pelke?, drums; Cody Nilsen. lead 
guitar, vocals; Jessica Prouty, lead 
vocals, bass; and Andy Covino, keys. 

A BROWNE BACK IN TOWNE: Rock and Roll Hall of Famer 
Jackson Browne recenly stopped into Truetone Music 
in Santa Monica, CA, and picked up two small bodied 
Gibson acoustics. A True regiyar. Browne isn't the only 
one to use the Santa Monica music shop as his go- to 
place for gear; other regulars include John Mayer, Keb' 
Mo and Sheryl Crow, to name a EW. 

4 PUTTING THE PEDAL TO 
THE METAL WITH MC: Benito 
Velloso of Colorado is pictured 
here with his brand new IK 
Multimedia stealth pedal, 
thanks to Music Connection's 
Friday Freebie giveaway. 
Eacà week MC gives out a 
prize to help support anyone 
in the industry who is willing 
to participate. Giveaways 
include anything from studio 
gear to live performance tools. 
For more information visit 
mrsicconnection.com. 
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MIXED NOTES —ANDY AIESECHER andym@musicconnection.com 

41 ELVIS 75: GOOD ROCXIN' TONIGHT: Over 32 years after the untimely passing of The 
King of Rock & Roll, it s likely that Elvis Presley has now released more " dehnitive" 
compilations than ie did studio recordings in his lifetime. Bit with lis upcoming 75th 
Birthday on Jan. 9, RCA/Legacy throws another truly outstanding box set riem into 
the mix with what they bill as the " first defiri'ive faur-CD overview of Elvis' entire 
recording career"—from the first demo acetate he nade as a gif: fnr his mothei: in 
1953 ("My Happiness") to a samaling of San Phillips'produced Sun Records cuts, 
1977's Moody Slue tracks and wrapping up with the JXL Radio Remis Edit cf "A Little 
Less Conversatioo" from 2002. A deluxe 80- page full calor booklet includes a 7,C00-
word essay Grammy nominated journalist !Illy Altman. As 201) unf aids, lo-ak out for 
RCA/Legacy fc unveil a full slate of Elvis catalog title reissues and compilations. 

—Jonattan Widran 

A VIETALLIANCE CERTIFIES NEW AUDIO-TECHNICA 40 SERIES MIGS: Audio-
Technica has had four new microrhones in its 40 Series certifier by : he Music 
Engineering and Technology Alliance ( METAlliance). Newly certified are the 
AT4080, AT4081. AT4050ST and the AT4047MP. Celebrating the event at AES 
in N Y. are ( L- R): Gary Boss, Aucao-Technica Director of Marketirg, George 
Massenburg; Shingo Suzuki. Audio-Techrica Engineer; Chuck Ainlay; Hiroshi 
Alarm, Audio-Technica Engineermg Department Manager; Grec Pinto, Audio-
Technica V.P. of Marketing: Phi Ramone; Frank Filipetti; Michael Edwards, 
Audio-Technica Director of Product Management; aid Ed Cherney. 

A rIIP-HOP GETS POLITICAL: California 
State Senator Curren Price had a blast at a 
recent party night at Tatou, a club locatee 
in downtown Los Angeles. Pictured ( L- R). 
producer Gelcw spent some time talking 
music with Senator Price who enjoys hip-hoo 
and spoke of doing multi- cultural events in 
the club. 

FUNK TRIO CELEBRATE 10TH ANRIVERSARY IN BIG 
AP')LE: Soulive's Eric Krasno mellows' out a New York 
crcwd at the city's Bowery Ballr3om. To learn more 
ab nit this Royal Family Records ac', check out their site 
at www.soulive.com. 

PERRY SHREDS WITH SPECIAL GLEST: The Joe Perry Project 
was joined by Slash far a rendition cf " Wa king The Dog" during 
Perry's recent trek : hrough Hollywood to promote his latest 
CD, Have Guitar. Will Travel. Slash also oined openers Ghost 
Hounds lot Gimme Shelter.- Word has it Perry is conducting 
a YouTube search for a new singer for his band 

Celebrating 

CONNECTION 

Tidbits From Our 
Tattered Past 

. - 
1991—TIN MACHINE--4Issue #21): 
In a career that has cDnfounded 
expectations, David Bowie again 
dealt us all a curve with his quartet 
Tin Machine 1- is label was espe-
cially confused " I don t want to do 
anything other than Tun Machine," 
he told MC, "and this is something 
that I had to get over to EMI. wh 
weren't willing to understand that. 
They said, 'Well, when is you, 
albun—' and I said, 'There isn't 
one.'" This issue also contains a 
profile of the Geto Boys and club 
reviews of Mary Chapin Carpenter 
and Shonen Knife. 

1988—SURVIVAL GUIDE—(Is. # 18): 
What did 11 take to make it as an 
artist or oand in the late '80s9 This 
issue s crammed enth info on the 
subject. We picked the brains of 
Dream Syndicate. the Bonedad-
dys, Pe:er Murphy and many othe 
musicians, including front man fo 
the Angry Samoans, Gregg -Turn-
er, who wrote a screed about sur-
vival as a musician. Turner wrote 
about his work as a math teache 
ard how that income sustained 
him in his crazy pursuit of roc 
glory. Meanwhile :his issue's du 
reviews spotlighted new lcelandi 
band the Sugarcubes, zeroing i 
on its unique singer Bjork. 

The above issues, and most back 
issues since ' 77, are available for 
purchase. Call 818-995-0101. . 
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W ith the unpleasantness 
of last year's $30 million 
Virgin Records lawsuit 

safely behind them, 30 Seconds 
to Mars, featuring lead singer, 
guitarist and songwriter Jared 
Leto; drummer Shannon Leto; 
and guitarist Tomo Milicevic, are 
embracing the present and excited 
about the prospect of building on 
their previous successes. The Los 
Angeles-based trio have always 
shared a special bond with their 
fans. That closeness was borne out 
during the making of their latest 
record, This Is War, the follow-up 
to their multipFatinum sophomore 
effort A Beautiful Lie. The band 
invited fans to not only lend their 
voices to numerous songs on This 
Is War, but to aiso lend their faces 
to 2,000 different CD covers. This 
Is War is currently in release. 

Music Connection: Where did you reco;:d This 
Is War? And how long did it take to finish? 
Jared Leto: We recorded the majority of it in Los 
Angeles in a studio that was carved into the side 
of a house in the Hollywood Hills, and over the 
course of two years we worked on this record. 

MC: Was the process smooth? Were there 
any unexpected obstacles? 
Leto: The creative part of à was very smooth and 
really great. There were a lot of other elements 
that were challenging. Obviously we had the 
battle with our record label. The creative process 
always has its challenges. Some days are free 
flowing and easy, and other days are more about 
the work and searching for answers and finding 
solutions to creative problems. 

MC: Did you find the songwriting process 
different in any way for This is War in contrast 
with your other records? 
Leto: Well, I think this record is a little less 
obtuse, a little more direct. The material was 
abundant this time around, and I tend to write 
a lot of songs when I work on a record. 1 wrote 
over a hundred songs for this album. f found 
that part to be really exciting and a lot of tun. So 
maybe it was because we had so many other 
distractions while we were making this record 
that the creative ones weren't as dear. 

MC: Wow. That's quite a lot of songs. How did 
you ultimately cull through them to complete 
the album? 

by KIM MACK 
Leto: Survival of the fittest. [laughs] It really is 
a question of what works the best, what tells 
the story the best, what adds dynamic range to 
the experience. What you're most inspired and 
excited by. I guess making a record isn't really 
how well you can make a record forever, it's how 
well you can make this record within a given 
amount of time. I tend to work on something 
forever if ! can. But at a certain point you end 
up making different choices rather than better 
ones. 

MC: In that survival of the fittest process, is 
it you and the producers who are ultimately 
responsible? How does that work? 
Leto: Ultimately it will come down to the band. 
Me and the band. But certainly, you work with 
[producers] Flood and Steve Lillywhite because 
you want their opinion and you respect their 
opinion. I was always interested to hear what 
they thought about certain songs and wnat was 
worth pursuing. I counted on Flood to help with 
the weeding out process for sure. 

MC: You've alluded to your Virgin Records 
lawsuit. How do you think you managed 
to filter that out and stay focused on this 
album? 
Leto: Pure survival. It wasn't ¡ust a press quote: 
"30 Million Dollar Lawsuit." It was very real. So 
you have to compartmentalize things. You have 
to focus on what s in front of you. You have to 
pay attention to the creative goals and not let the 
business deteriorate that process. 
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MC: How did your collaboration with Steve 
Lillywhite and Flood come about? What made 
you choose them as co-producers? 
Leto: It happened because I've been a fan of 
Flood since I was a kid. I've been listening to his 
work and I was curious about him and was really 
excited about the possibility of working with him. 
We reached out and he came to see us at a 
show we played in Earls Court in the U K., and 
we talked after the show and hit it off. We had a 
lot in common. I've always been a fan of his work, 
so he seemed like the perfect person to help us 
walk down this path that we were excited and 
ready to walk down: the patn of transformation. 

MC: And by "transformation" you mean 
transforming your sound? 
Leto: Our sound, our intention and what we are 
about as a band, a group of musicians, artists 
collaborating together, and me as a songwriter. 
All of it. We were ready to move forward. The last 
record that came out in 2005 [A Beautiful Lie] 
has songs on it that I wrote in 2003, so as you 
can imagine that's quite a !de you live from 2003 
to 2009. A lof has changed in the world and with 
ourselves personally, and we have a different 
perspective now than we had then. It was time to 
say something new, different. 

MC: What about Steve Lillywhite? How did 
that association come about? 
Leto: Wert Steve came and helped us finish. We 
had kept Flood so long I think he started to forget 
what his kids look like. So, there was a great 

period of time when we were working on the 
record ourselves. There were a couple of breaks 
we had with Flood where he had gone home. So 
I think Flood was there for about seven months 
out of the first year, and then the last month or 
so Steve Lillywhite carne in and provided some 
perspective and some enthusiasm and helped 
us finish. He was just a great person to work 
with. 

MC. They say he's known as a finisher. 
Leto: He's the cleaner, yes. 

MC: The process needed a cleaner? 
Leto: In a sense, yeah. It was just great to have 
somebody that you respect so much and that 
you trust and are a lot of fun to be around. Flood 
and Steve have become friends and they are 
just wonderful people to be able to work with. 

MC: This Is War has a really big sound. And 
obviously Lillywhite is known for creating that 
with some of his artists. Is that something you 
planned? 
Leto: !t just happens. I think it's a result of 
creative imagination and a desire to envelop the 
listener and to celebrate and to push the song to 
a place of its fullest potential. People have talked 
about this record in the same way you just did 
—very big sounding, sounding epic—but there 
are also very, very minimal moments, very small 
moments, moments that aren't crafted, moments 
that embrace mistakes, and we celebrated and 
focused on those as well. 

MC: It sounds like you're a bit of a perfectionist. 
Is it difficult for you to let a song go, or to 
embrace the mistakes? 
Leto: It can be difficult. It's interesting too, because 
with our live shows we look for that. I demand it 
of ourselves that we embrace the imperfections, 
the mistakes, the accidents because those are 
often some of the most exciting moments. But 
again, when you're in a studio and you have the 
opportunity to perfect things, I certainly can take 
advantage of that. There's a time and a place 
for it, and there's another time and a place to let 
the mistakes be celebrated. I think we have a 
good combination of both on This Is War. There 
are some songs that are recorded live with just 
a few mics, and other songs that are completely 
sculpted and crafted and electronic and use 
vintage synthesizers and are more of a world 
that is created, rather than captured. 

MC: Are there any songs that you wish you 
could keep working on? 
Leto: [Laughs] Probably. There are a few songs 
people encouraged me to stop working on, 
like "Stranger in a Strange Land." It's just very 
minimal in the beginning. I wanted to work on 
that song a little bit more, but Steve encouraged 
me to just let it be. I tend to work the songs until 
they die, and if they come back to life I know that 
they're good enough to be on the record. 

MC: Do you have any favorite tracks? 
Leto: I really love "Night of the Hunter," because 
I think it's a good example of some of the goals 
that we had for this album. You have the really 
simple and live verse that's basically an accident 
with the drum, microphone, and a live guitar, an 
acoustic guitar. Then they are up against this 
really bombastic, grandiose, huge chorus and 
straddling those two worlds is what I intended 
from the beginning. I talked to Flood about it a 
lot, the minute next to the massive. 

MC: During the recording of this album you 
got your fans involved a lot. Can you talk a 
little bit about The Summit you had at the 
Avalon in Los Angeles earlier this year? What 
was it, and where did the idea come from? 
Leto: The Summit was an idea that really 
was born out of the desire to do something ut-
ilizing new technology to create an interactive 
experience for this record. It went so well we 
ended up doing it in eight different countries 
around the world, nine including America. When 
you hear the song "Kings and Queens," our first 
single, on the radio, it's actually tens of thousands 
of people all around the world singing on that 
song and this idea just kept growing. Eventually 
I got a text message from someone in Iran who 
was disappointed they couldn't make one of the 
Summits, global Summits, so that gave me the 
idea to do a digital version of a Summit. I've al-
ways found it interesting to work in this place 
creatively. The interactive experience is a great 
place to foster connectivity and creative ideas, 
so it was a defining element I think, the defining 
element of this record. 

MC: Could any fan do this? 
Leto: Yeah. A thousand people showed up at the 
first one in L.A. And then we did them around the 
world: London, Germany, Milan, Paris, Mexico, 
Australia, and on and on. Eventually there was 
a digital version too. People could sit at home 
by themselves or with friends and contribute to 
the process. 

MC: Were you concerned at any point that 
your experiment might not work? 
Leto: Yeah, because I had worked on thinking 
about it for about a year and a half before we 
actually did it and it was kind of like mapping 
out an orchestra where strings would play or a 
certain horn section. There was a lot riding on 
it, but thankfully it worked wonderfully and it was 
a lot of fun. ...continued on p. 42 ® 

Vag 
JANUARY 2010 • MAGAZINE • DIGITAL EDITION • DAILY VVEBSITE • WEEKLY BULLETIN • AMP NETWORK 37 



_J Majors ct_ Indies Reveal 
What They Expect From YOU This Year by Bernard Baur 

W
e've been connecting with record label A&R representatives for our "A&R Roundtable" 
for almost two decades. This year, however, we noticed a difference. A&R were not 
as willing to talk—especially major label A&R. We wondered if this was a sign of 

the times, reflecting the " batten down the hatches" environment at many labels. Whatever 
the cause, it raised our concerns; if label reps were hesitant to speak with Music Connection, 
what chance would artists and their managers have? Fortunately, we found a few who were 
bold enough to answer our questions—but it wasn't easy. 

Make no mistake about it...everything is tighter now. Acts still seeking a record deal ( in a DIY 
world) will find the going tougher. Demands on artists are greater than ever. In fact, most will 
have to prove their viability before a label gives them any attention. It is, after all, the era of 
independents. Because of that, most labels expect artists to accomplish something on their 
own. So that you will know where you stand, we talked with major and indio label reps to see 
what it will take to get a deal in 2010. 
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Michael Tedesco 
VP A&R 

Jive Records 
zombalabelgroup.com 

Jive is owned by Sony Music 
Entertainment and operates under 
the Zomba Label Group. in the '80s, 
it had success with hip-hop and R&B 
artists: in the '90s, it was teen pop. 
Today the label has a diverse roster 
with Kris Allen (American Idol winner), 
Bowling for Soup, Justin Timberlake, 
Chris Brown, Three Days Grace and 
Crosby Loggins. Michael Tedesco 
has been with Jive/Zomba for 20 
years 

VVHAT'S HAPPENING TO THE 
INDUSTRY 
Its definitely in a transitional phase. It will 
obviously continue in some fashion, but it 
will be different than it is today. I'm not sure 
how dramatic the changes will be, but I 
tnink we'll know in two to three years where 
it's going to go. 

"Acts that have 
accomplished 
the most and 
developed a 
market will 

get attention." 

IS IT HARDER FOR ARTISTS TO GET 
SIGNED 
Perhaps. Given the fact that it's easier for 
artists to launch their own career, many 
labels—especially majors—expect acts to be 
more self-sufficient. But, it's always been that 
way. Acts that have accomplished the most 
and developed a market will get attention. It's 
not like we say, "They're great, we have to sign 
them!" There are other factors involved. Of 
course, there are exceptions, but for the most 
part, labels like artists that are self-reliant. 

HOW IMPORTANT ARE WEBSITES 
LIKE MYSPACE 
Without question, they're very important. 
MySpace is still the easiest and most 
comprehensive source I have to get a relatively 
accurate appraisal of an act's music, image, fan 
base and progress. 

HOW DO YOU FIND ACTS 
There's no one way. But, I have noticed there is 
less verbal communication in the process. Now, 
whenever someone wants to let me know about 
a new act, I get instant messages, e-mails and 
links to websites, rather than phone calls. 

WHAT WILL GET ARTISTS SIGNED 
Greatness. We all aspire to find an act that 
will impact popular culture. But, that's more 
difficult nowadays because of the fragmented 
marketplace. In order for me to reach that 
decision, I need to know how I'm going to help 
an act find their audience. That has changed 
the way I look at artists because, today, it's 
much more difficult to appeal to a large number 
of people. So, if an act has already done the 
groundwork and established a market, that's 
helpful. 

ARE YOU LOOKING FOR ANYTHING IN 
PARTICULAR 
I'd love to find an act that transcends the 
limitations of the marketplace so much that they 
impact society. I believe in the power of music. 
I also think there will always be big stars. But, 
will a "movement" develop along the lines of 
Nirvana or the Beatles? I don't want to say no. 
Because I hope so—and I'd like to discover it. 

ARE THERE ANY NEW BUSINESS 
MODELS YOU LIKE 
I know that some labels are exploring limited 
releases, like EPs. But some genres, like rock, 
are more suited to a full album. That's what fans 
generally want. EPs could be valid for newer 
artists, because I believe we've fallen into the 
trap of making records that are too damn long. 
There are very few new acts that can produce 
enough great material to fill 72 minutes. Some 
of the greatest albums in music history have 
only been 30 to 40 minutes long. 

WHAT SHOULD ARTISTS AND REPS 
AVOID 
Don't overdo it. Sending me a package that has 
three terrible photos and volumes of paper will 
not get a positive reaction. We look for the most 
concise presentation possible. Just bullet-point 
your achievements. Image is also important, 
and three to four songs, at most, are plenty. 

BEST WAY TO CONTACT HIM 
You can e-mail me at michael.tedesco@ 
jiverecords.com. Let me know something about 
your act and send a link to your site. 

Timothy Yasui 
VP, General Manager 
Cleopatra Records 

cleopatrarecords.com 

Music Connection profiled this indie 
label a couple years ago. We're revisiting 
them because they have some exciting 
new things going on. Their roster is wide 
ranging, with acts from Chaka Khan and 
Joy Division to Iggy Pop and Sly Stone. 
At this company, age is definitely not a 
factor if you have a good work ethic. A 30-
year veteran, Tim Yasui started his career 
in radio before moving on to the Metal 
Blade and Century Media labels. He's 
been at Cleopatra for 10 years. 

HOW IS YOUR LABEL DIFFERENT 
We are small but mighty. Everyone here is a 
music person, capable of wearing different hats 
simultaneously. Our catalog is more diverse 
than most indie labels with, literally, something 
for everyone. 

EST. 1992 

HOW DO YOU FIND ACTS 
Lately, more and more artists and reps are 
coming to us. Our owner/founder Brian Perera 
also goes out to see a lot of acts and asks for 
staff feedback. It's a very organic process with 
everyone involved. 

HOW IMPORTANT ARE WEBSITES 
LIKE MYSPACE 
We use MySpace to contact acts directly. 
We've noticed that artists are relying less and 
less on managers and attorneys to conduct 
business, and that lets things move more 
quickly. It's a win-win for artist and labels alike. 

WHAT WILL GET ARTISTS SIGNED 
Besides great SoundScan numbers, proof 
that they actually own the rights to their name, 
likeness, material and publishing. We don't like 
"Cease & Desist" letters (he laughs). Realistic 
expectations are also important. Sometimes 
deals don't get done because the artist has 
an inflated self-value. We sign acts that are 
realistic, relevant and ready to work. 

MUSIC 
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"I can tell 
within five 

minutes or less 
if 1 want to 
sign an act." 

1 

IS SOUNDSCAN THE DECIDING 
FACTOR 
It's not the only thing we consider, but sales 
are important because there are tons of media 
darlings that don't sell records. Remember, 
this is a business, not a MySpace or Facebook 
popularity contest. (Yasui notes: Sorry, Tila 
Tequila, no offense). 

HOW CREATIVE ARE YOUR DEALS 
We do whatever it takes. There is no standard 
cut and paste template. Our deals are structured 
to minimize our risks and maximize artists' 
incentives. Most of all, we just try to be fair. 

WHAT SHOULD ARTISTS AND REPS 
AVOID 
Don't ever ask, "Don't you know WHO I AM?" 
Also, do not expect to get the same deal you 
got back in the 80s and '90s (even if you think 
you should). It's 2010, and many labels that did 
those overpriced deals are out of business today. 

HOW ARE YOU REACTING TO THE 
CHANGING MARKETPLACE 
We're working harder, faster and smarter these 
days. Our latest innovation is video production. 
We've started producing films that utilize our 
acts music, like Hollywood Rocks and Black 
Metal Satanica. We then provide that content 
to sites like iTunes. Were also going to make 
live concerts available. We believe that video 
content will not only give our acts greater 
exposure, but will also generate exciting new 
revenue streams. 

DO YOU SEE ANY TRENDS FOR 2010 
It's gonna be even more of a "survival of the 
fittest" climate with less retail business and 
more internet downloads. I think we'll also 
witness the continuing struggle of traditional 
music industry conventions ( i.e. NARML CMJ, 
SXSW, MIDEM, etc.), who are facing declining 
attendance. On the bright side? I predict that 
Music Connection magazine will thrive and 
continue to bring us the latest music biz news, 
artist signings and technological breakthroughs. 

BEST WAY TO CONTACT HIM 
E-mail me at tim@cleopatrarecords.com, or 
contact me on Facebook. 
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Mike Giangreco 
President 

Meroke Sky Records 
myspace.com/ 

merokeskyrecords; 
merokeskyrecords.com 

This indie label was formed three years 
ago with a focus on singer-songwriters. 
Started by a veteran Hollywood promoter, 
the label gives deserving artists a voice. 
Utilizing indie and digital distribution, its 
profile has risen globally with acts such as 
Barry Goldberg ( Electric Flag), Tony Kaye 
(American History X), and Joe Hajek. 
Its founder, Mike Giangreco has helped 
develop many major acts, including Linkin 
Park, System of a Down and Maroon 5, 
among others. 

WHY DID YOU 
START A LABEL 
I started this label 
because I thought 
artists were not 
being served or 
treated properly. 
They were 
bringing me 
records that they 
paid exorbitant 
amounts of money 
for—sometimes over 
$10,000 for a single 
song—and the result 
was shabby. Additionally, 
I saw a lot of promising artists 
that couldn't get a break. So, I thought I'd offer 
them one. 

HOW IS YOUR LABEL DIFFERENT 
We focus exclusively on singer-songwriters. 
Although our acts may play with a band, we 
have not signed any bands. We sign solo artists 
that have something meaningful to say and can 
perform live. 

WHAT GETS YOUR ATTENTION 
I pay attention to artists from the moment they 
walk in the door. I watch how they handle 
themselves before they take the stage. I can 
almost always predict how their show will go 
by the way they act beforehand. The same 
behavior they exhibit when they show up will 
come across later, during their performance. 

WHAT DO YOU LOOK FOR IN ACTS 
I look for songs, first. Then, I listen to the vocals 
to see if they communicate real feelings. A 
strong performance is crucial, and it has to 
go beyond the typical or generic. It's all about 
entertainment. People have to relate to the 
songs and believe what an artist is saying. If 
that happens the performance doesn't even 
have to be perfect. But, if an artist doesn't come 
across real, everyone loses interest.. . fast. 

DO YOU DEVELOP ACTS 
Yes. I don't need to see a completely polished 
package. In fact, I rarely do. I look for potential. 
Linkin Park's first shows were just horrible, but 
you could see something there. If I believe an 
artist could be great, I'll work with them. 

HOW QUICKLY DO YOU MAKE A 
DECISION 
Sometimes, very quickly because the act may 
only be in town for a short period of time. If it's 
a local act, I might take a little longer and watch 
them for a while. It depends what they have 
going on. Some acts don't have it all together, 
but that doesn't necessarily bother me. If they're 
musically strong, I may overlook other things, 
as long as they can be developed later. 

WHAT TURNS YOU OFF 
Artists who think they are "entitled" turn me off. 
Some acts think all they need to do is create 
music. Well, here's news for you: when time 
and money are involved, you're in business. 
And, nowadays, artists should know something 
about it. Griping and complaining won't change 
anything. Everyone has to work as a team. 
And, if an artist isn't willing to do his/her share, 
nothing will happen. 

WHAT ARE THE MAJOR CHALLENGES 
TODAY 
Everybody is vying for attention. There 

are more and more acts flooding the 
marketplace, not to mention the internet. 
That makes it difficult for small labels 
and indie artists. But, I believe that if 
you're doing it for the right reasons, 
you can succeed. If an act is 
authentic and performs well live, 
they can achieve a nice level of 
success with a little nelp from their 
label. Today, there's a market for 
every type of music and loyalists in 
every niche. You just have to find 
the one that suits you. 

DO YOU SEE ANY TRENDS FOR 
2010 

I think the current grassroots movement will 
continue to grow. New media will open up more 
opportunities for independents to connect with 
potential fans. You no longer have to have a 

"I can almost always 
predict how an 

act's show will go 
by the way they act 

beforehand." 

major deal to be successful. Many acts are 
doing just fine at the indie level. We've gotten 
global attention, and we're a small label. That 
can happen as long as your music is honest 
and you're true to your vision. 

BEST WAY TO CONTACT HIM 
E-mail me at Meroke mike@aol.com. Tell me 
about your act and include a link to a site that 
has music. 
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Jason Jordan 
VP A&R 

Hollywood Records 
hollywoodrecords.com 

Hollywood Records was created to 
develop pop and rock artists. Though 
its main focus is pop, the label has an 
eclectic roster that includes Queen, the 
Plain White T's, and Grace Potter & the 
Nocturnals, as well as Miley Cyrus and the 
Jonas Brothers. A 15-year veteran of the 
music business, Jason Jordan became a 
Hollywood A&R rep after a four-year stint 
at Columbia/Sony. He is responsible for 
discovering Breaking Benjamin. 

HOW IS YOUR LABEL 
DIFFERENT 
We are a stand-alone 

RECORD s major record company that 
promotes, markets and sells 

our own product. We have a 
small enough roster to develop our musicians, 
but are also able to tap into the resources and 
power of our parent company (Disney) when 
necessary. 

HOW DO YOU FIND ACTS 
Its never one specific way. I find music the 
same way the consumer does—press, the 
internet, advertising, word of mouth, whatever. 
I also get pitched a tremendous amount of 
stuff from managers, lawyers, agents, artists, 
etc. But, the best resource is really a trusted 
network of people I know. 

HOW IMPORTANT ARE WEBSITES 
They're very important. But, I prefer to see 
bands LIVE— actually playing their instruments 
in a real club. Call me crazy. Websites, 
MySpace and social networks are amazing 
tools for artists to build their fan bases, but it 
doesn't mean anything if they can't play, have 
great songs, real fans and can connect with 
someone who might care. 

WHAT QUALITIES DO YOU LOOK FOR 
IN AN ACT 
Talent, charisma and immediate star 
quality. I've said it before and I'll say it 
again, I can tell within five minutes or less 
if I want to sign an act. 

WHAT WILL GET ARTISTS SIGNED 
Real artistry. Real songs. Commercial 
viability. I'm not a musician myself; I live 
vicariously through the bands and artists I 
sign. So for me, I have to either want to be you 
(as an artist) or want to play in your band. I also 
have to absolutely believe that you will sell gold 
or platinum within the first couple albums. 

ARE YOU LOOKING FOR ANYTHING IN 
PARTICULAR 
I'm not looking for anything other than artists 
that are stars. I don't mine a specific genre or 
chase a hit song. I want career artists that write 
and perform their own songs, with massive 
choruses and giant hooks that will stand the 
test of time. I want artists that are really saying 
something and can connect on a commercial 
and musical level. I want all of those qualities, 
not just one of them. 

"Our latest innovation is video. We've started producing 
films that utilize our acts' music." 

HOW CREATIVE ARE YOUR DEALS 
We do whatever it takes to get the deal 
done. However, we are a small music group 
and we traditionally stick to artist driven deals, 
which also tend to be the least complicated. 

ARE THERE ANY NEW BUSINESS 
MODELS YOU LIKE 
Not currently. I anticipate the popularity of 
services like spotify.com and I certainly like 
streaming my favorite music off Pandora and onto 
on my smart phone right into my car stereo. I think 
we're on the cusp of something revolutionary and 
groundbreaking on the new technology front and, 
hopefully, it'll come this year. 

WHAT SHOULD ARTISTS AND REPS 
AVOID 
Over aggressive phone calls, and sending mp3's 
without asking. That is a big problem because, 
oddly enough, most record company servers 
cannot handle more than a few mp3 files. Those 
are the only things that are immediate turnoffs, 
besides the music being terrible. 

BEST WAY TO CONTACT HIM 
Smoke signals... Seriously, you can e-mail 
jason.a.jordan@disney.com if you'd like. But, 
absolutely no mp3 files—that's an instant 
deal-breaker. 

[01 

"cirehouse Studios bleeds the 
most contemporary digital 
technology with the best of 
the vintage analog sear. 

Firehouse is truly my home 
away from home." 

Don Murray 

THE FIVE-STAR RECORDING EXPERIENCE 

"I ned i: so much I wrot3 a sorg 
called the 'Firehouse Chill' for 
toe Fourplay CD Journey that 
we recorded there. They realy 
did it right at The Firehouse!" 

Nathan Ea,-

FIREHOUSE 
RECORDING 

13"1"11DrOs 

firehouserecordingstudios.co -n 

5.1 SURROUND - AUDIO/FILM/Tv 
MASTERING BY BERWE BECKER 

FQR RQQIcinfGS, PLEASE CQPITACT JAME SCE, STUMQ MA/YAGER 
candace@fireheuserecordingstudios.com / 626405.0411 ¡ 35 West Dayton Street Pasadena, CA 911J5 
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MC: How did The Faces of Mars marketing 
campaign, with the 2.000 different album 
covers featuring different fan pictures, come 
about? 
Leto: I'm interested in where the online meets the 
off- and how to bridge those two worlds. I find the 
opportunities that are created by technology, the 
fact that it can foster connectivity and community 
rather than alienate, to be really fertile, creative 
ground to work in. That was the first part. The 
other part was finding a creative solution to the 
notion that buying a CD is less than exciting. 
We all know we're in the death of one system 
of delivery [of music] and the birth of another. It 
was a way to celebrate the refease of the CD, to 
say "thank you" to some of the people who have 
been supporting us through these years in such 
a passionate way, and to do something different. 
I'm not a big fan of doing things in a standard 
way. I don't like to just do anything. You know, 
especially if you put quotes around the word 
"just," it just doesn't seem like that's enough. 
As a listener, as an audience member, I don't 
want that. I want more. And we've always had 
very active participation from our family of fans 
around the world. This just seemed like a really 
fun and interesting thing to do that hadn't been 
done before. 

MC: Has it worked to your expectations? 
Leto: Yesterday was the first night we sold CDs 
and signed them after the show. We ended up 
selling out of every single CD. We had a box of 
600 CDs and we sold them all. But to see all 
the faces. People were coming through the line 
getting their CDs signed, and we all kept flipping 
over the CDs and looking to see the different 
faces on the booklets. It was worth all the hard 
work, because it was incredibly difficult to pull 
this off. 

MC: Fans must have sent lots of photos. 
How did you ultimately pick? What was the 
criteria? 
Leto: It was whoever submitted within a given 
period of time. And we had to do all this legal 
stuff, because, you know, the record company 
was very concerned about someone suing us if 
we put them on the cover of a record and didn't 
have their DNA or something on file [laughs]. I 
give the label credit for going for it and supporting 
the idea and helping to make it happen. But they 
were very concerned, as maybe they should 
be as a corporation, to have all the legal stuff 
worked out. 

MC: Is there any sort of release strategy for 
these covers? W:II different covers be released 
in different countries and at different times? 
Leto: No, it's all worldwide. No one will ever 
know where their cover is. There will be a website 
created where people can actually go and share 
and trade, and there is already a Faces of Mars 
Twitter account set up. 

MC: Has 30 Seconds to Mars always had a 
philosophy of far. incwsion? And did this fit 
in with your philosophy of music? 
Leo: Well, it fits in with my philosophy of art. I 
grew up around a lot of artists in art communities. 
To me, this is a shared experience, a thriving, 
active, communal experlence. It's not just about 
three guys in a band and a record company. It's 
about everybody that is participating in this. It's 
a very intimate thing to share your music in this 
way with people around the world, and I think 
they feel the same. They know how much they 
mean to us. 

MC: How did your collaboration with Kanye 
West on "Hurricane" come about? 
Leto: Kanye asked me to direct a video for him, 
but it didn't work out He heard tne song and 
loved it and ended up singing on it. ( Ed.: Please 
see "Quick Facts" Sidebar for details.) 

MC: What was it like working with him? 
Leto: It was great. He's really passionate about 
what he does. He's incredibly creative and 
collaborative and nice and easy. I had a great 
time with him. We really hit it off and it's pretty 
amazing what he actually did on the song. I 
asked him to sing on the song, as opposed to 
rap. I don't believe he's ever sung on anyone 
else's song before. He's done some rapping on 
remixes for other rock bands, but he sang on this 
track and it sounds really great. 

MC: Why singing versus rapping? 
Leto: I had just been listening to his 808's & 
Heartbreak, and he was doing a lot of singing on 
that album. I just enjoyed his choices in melody. 

MC: Do you have plans to collaborate with 
any more artists in the future? 
Leto: I did have a lot of fun doing it, and I do look 
forward to doing more of it in the future. I don't 
think I've told anybody this, but Chino [Moreno] 
from the Deftones came and sang on a song as 
well. But we never had time to finish it, so I'm 
looking forward to finishing that with him. 

MC: Is there a wish list of artists you'd like to 
work with in the future? 
Leto: There are so many people I'd love to work 
with: Bjork, Thom Yorke, Richard James, Robert 
Smith, Trent Reznor. 

MC: What are your tour plans? 
Leto: We have announced an arena tour in Eur-
ope, and that is almost sold out, and we're going 
to be announcing a tour in the middle of March 
that will start in America. 

MC: Despite all your success, do you have 
any dreams still unfulfilled? 
Leto: Oh yeah. The great thing about being an 
artist is that no matter how much you succeed, 
you always feel like a failure [laughs]. And I say 
that half-joking. I'm terminally dissatisfied, so 
I've got plenty left to do. 

Contact Cara Wodnicki, care@ 
pressherepublicity.com 

QUICK FACTS 
about 

30 Seconds 
To MARS 

30 Seconds to Mars boast 
over 100 million views on 
YouTube and 40 million 
plays on MySpace. 

The title track from 
This Is War is featured in the 
EA video game Dragon Age: 
Origins, 

Jared Leto recently told 
MTV.com that, due to 
record label legal issues, 
This Is War's " Hurricane" 
was released without Kanye 
West's vocals. 

Skateboarder Barn 
Margera, photographer 
Terry Richardson and 
personal manager Irving 
Azoff are among the 2,000 
Faces of Mars. 

30 Seconds to Mars 
invoked the [Olivia] De 
Havilland Law in order to 
resolve their lawsuit with 
Virgin Records. The law states 
that no service contract can 
be longer than seven years 
unless the employee wishes 
to extend the contract. ci 
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Simple Rules 
Keep it simple. Often it's the hardest thing to do. 

Vspecially when you don't want simplicity to mean limitations. 

INTRODUCING THE ELECTRA DYNETM 
an easy-to-look-at, simple-to-use new amplifier that has 
way more TONE than you might imagine hidden artfully 
)hind these six knobs and a switch. 
Rooted in the best of the Brit lineage, the Electra dyne" 

takes the modified English gain sounds and sorts them 
into LO and HIGH regions. These choices are combined 
uith a soulful American-voiced clean "channel" and I.nlied 
to one mini-toggle that gives you three of the most classic 
sounds of the last 40 years on one switch! 
The Electra dyne features our patented 

Simul-Clase Powel that blends the 
efficiency and headroom of CLASS AB 

Millimumigigmlimmussimummia. 

4.0.0110wee!..e4-#.0ei,dww.,..0*.PcweeweerewomossouraffleenwmweeSesewelowirermww-n^«...—,, 

HI 

_ 

- - reENtA 

me' 

Electra Dyne Combo av3iLable as 1x12 or 2x112 

&tea 

efreao 

Sinsul-Caae 4,5 / 90 

PENTODE with the sweeter dip and enhanced harmonics 
of CLASS A style wiring. Cimose between 90 watts of Simi 
authority or, switch down to 45 watts ofeasy to clip Class 
AB power. 
Lush, deep, all-tube Reverb adds a whole new dimension 

to the Brit-inspired scheme anal raises the bar. The Reverb 
drcuit can be Active in all Mides, defeated in either LO or 
HIGH Modes (CLEAN remains active), or Hard Bypassed to 
remove all Reverb &cue/. 

If you're looking for e,vety drop of Tone, but don't want 
to complicate your lire, check out the new Electra 

dyne. You shouldn't have to deal with limita-
tions just 'cause warwant lo keep it simple. 

CLEAN Fr sw 

Low 

Three footswitchable Modes offer 
gain regions ranging from CLEAN to 
VINTAGE LO and, VINTAGE HI that 
cover the entire spectrum between 
sparkling rhythm and saturated 
lead. Many players stomp back 
and forth across the pond without 
touching a single control. 

LL- TUBE AMPLIFIER 

MODE 
DEFEAT 

Hi 

LOW 

ofi 

REVERE; 

• 

OTt 

BY, ASS 

Deep all-tube Reverb.beautgies 
CLEAN and breathes new life into 
the classic array of Brilish sounds 
and can be auto-defeated for VIN-
TAGE LO, HI or hard-bypassed. 

BIAS SELECT 

EL-34 EL-34 

') 

eeertiza * dyne 

t'è 

RED=EL 34 6L6 

Swap the stock gang of 6L6's 
for a quartet of EL34's to further 
authenticate the VINTAGE LO and 
HI Modes and inc-ease upper 
harmonic haze. (Switch must 
match tubes!) 

Electra dyne versatility and switch-
ing scheme offers single channel 
simplicity while allowing many 
players to footswitch across the 
Modes. 

m1E-silk  
Mesa/Boogie, Ltd., 1317 Ross St., 

Petaluma, CA 94954 Tel: (707) 778-6565 
www.mesaboogie.com 



"Our people are very educated. They know the products and technology well." 

I
t all started with a Kurzweil 250. Chuck 
Surack, founder and owner of Sweetwater, 
an instrument and pro audio retailer head-

quartered in Fort Wayne, IN, recounts his tale, 
beginning with this particular machine and 
the pivotal role it played in the founding of his 
company. 

In 1979 Surack was a touring keyboardist 
and saxophonist who returned home to Indiana 
and opened a recording studio out of his VW 
bus. He soon outgrew the jalopy and moved the 
studio to the living room of his mobile home. 
In 1985, Surack added the Kurzweil 250 to his 
collection. 

"The only people who had this expensive 
synthesizer were bigger recording studios and 
famous musicians like Stevie Wonder and 
Kenny Rogers. I had one of these machines, 

and at the end of my recording sessions I would 
ask my customers, 'Would you like to hear your 
music with a 50-voice choir or a 45-bass string 
section.' What was unique about the Kurzweil 
was it was the first synthesizer that had digital 
recordings or samples of other instruments." 

As a recording engineer, Surack then de-
signed his own sounds, wrote a computer ed-
iting program and created a myriad of other 
accessories to go with the machine. He started 
selling those parts to other Kurzweil owners 
around the world. 

Surack recalls, it didn't take too long till I 
had friends saying, ' Do you have software that 
will run on the computer.' Do you have other 
recording equLpment?' It changed from being 
a recording studio to being catapulted into the 
retail world." 

"The Retro 176 has become mv tirst choice tor lead vocals 
It now stands alone at the Mush ;me!" 

Chris Lord Alge 

retro 1 tube limiting amplifier 

"Of the 25 people in the 
company's service department, 
half of what they do is technical 
support, instructing customers 
on how to make various brands' 
products work with each other 
None of the other companies do 
that. They just refer you to the 
manufacturer" 

Chuck Surack 

Used by Professionals the world over! 

Keeps you in Tune while ending String breakage! 

myspace.com/bigbends www.bigbends.com 

Don't think...Don't worry... Just play 
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In 1990, Surack and four employees moved 
into Sweetwater's first commercial building 
and the company continued to flourish. Today, 
Sweetwater sells high technology recording and 
music equipment. The company specializes in 
the technological side of the recording process, 
ana more specifically in technical support, but 
the company sells almost everything needed 
to create music. Now 350 employees deliver to 
customers across the country, from the average 
player to the biggest names in music. 

"Of the 25 people in the company's service 
department, half of what they do is technical 
support, instructing customers on how to make 
various brands' products work with each other. 
None of the other companies do that. They just 
refer you to the manufacturer, Surack says. 

Most of Sweetwater's sales come from online 
and from the company catalog. "We've got 31 
years and every year we do better than the 
year before," says Surack. "Of the companies' 
350 employees, about 14C are sales engineers 
with four-year tech degrees from various music 
schools. These sales engineers call customers 
almost once a month, and at least twice a year." 
Surack credits this as one of the main reasons 
the company has continued to grow through 
these difficult economic times. "We don't just 
wait for the phone to ring," he says. 

And how does this company, which Surack 
estimates will pull in $150 million this year, 

operate? From one mammoth new building in 
Fort Wayne that is giving Google headquarters 
a run for its money. Though you won't find 
any Sweetwaters across the country, this lone 
building can make up for the loss. Along with 
housing a retail store and a massive ware-
house, Sweetwater headquarters includes a 
diner, a recording studio, a fitness center, a 
free video rental room, and most importantly, 
a ping-pong table. A virtual tour of the entire 
facility is available at the Sweetwater website, 
and is definitely worth a visit. Heck, it may even 
be worth the trip to Fort Wayne. 

Surack says he never intends to emulate 
his competitors by opening stores across the 
country. "We're thrilled with what we have going 
now. We think there's a lot of advantage to 
having all the brain trust in one building. That 
is what's unique about our company. It's the 
culture. [Employees] stay here a long, long time. 
Our people are very educated. They know the 

products and technology wet. Nothing against 
my competitors, but at most of the other music 
stores across the country, the people who work 
there, either it's a passion for them or frankly it's 
working a job until they get a job playing their 
instruments. This is a career and these are guys 
who have been with me 16, 17 years." 

Despite all of the success, Surack says he 
has high aspirations for his company. "We are in 
an $8 billion industry, so there's lots of room to 
grow. It's all about customer service. We really 
believe in the long-term relationship with our 
customers. You can call me 24 hours a day. It 
rings my office three times, then rings my cet 
phone. I wouldn't do that, couldn't do that, if we 
didn't have the level of customer service and 
support that we offer." 

Contact Christopher Guerin / Sweetwater 
christopher_guerin@sweetwatercom 

www.sweetwater.com 

New SSL Duality 96 Inputs Over 1500 Sq Ft Tracking Room 

Nevada's Largest Mic Collection SSL Matrix Console 
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Career -- Connection By Adam Pompili 

College Girls Work Wonders to Promote Local Bands 

In the college city of Auburn, AL, Mary Ann Kaylor and her friends routinely attended 
local shows in search of great live music. 

They found a ton of talented local musicians 
who had hardly any fans or strategies on how 
to promote themselves. Where the musicians 
saw failure in attendance, however, Kaylor and 
her friends saw an opportunity to help these 
bands get noticed. Combining their efforts with 
ideas, Carol Edwards, Jenny Gvillo, Kathryn 
Lawrence, Jessica Melton, Lisa Kaylor, Cindy 
Kaylor and Mary Ann Kaylor formed the Kaylor 
Sisters. 

The seven girls initially focused on helping 
musicians find the right venues and bars to play. 
"We help at the door, we help to roll cables, 
and we sell merchandise. We even spend time 
getting to know the music and we choreograph 
dances to get the crowd involved," Mary Ann 
Kaylor states. What the girls found most helpful 
to the bands was asking audience members 
direct questions about the venue, the music, 
the song selection and overall experience after 
the concert. 

It wasn't long before band members and bar 
owners started to see the effects the Kaylor 
Sisters had on the local music scene. With more 
publicity about the shows, the bands performed 
to more first-time listeners and the bars were 
happily welcoming more patrons. Bands began 
to contact the sisters about which venues to play 
and who were the best fill-in musicians in the 

area, while bar owners were seeking the girls' 
help in promoting upcoming shows. Mind you, 
the girls provide all of this enthusiastic service 
free of charge. 

The Kaylor Sisters relied heavily on social 
networking sites: making calendars. keeping 
blogs and sending out e-mails to fans for 
upcoming concerts. According to Carol Ed-
wards, "We were shocked when we started 
getting friend requests on MySpace, Facebook 
and Twitter. Bands and bar owners needed 
our help." The Sisters' MySpace page has an 
impressive 11,000 friends. By implementing 
street teams and gathering promotional tools 
from band managers and bar owners, they 
are equipped with the essential elements for a 
successful promotional team. 

After a year of developing a buzz in their local 
music scene, the Kaylor Sisters hit their stride 
at the Sticks Country Music Festival. Prior to the 
concert the Sisters contacted every band on the 
line-up and every member in each band with the 
hope of adding them to their network. We just 
knew this was going to be a huge event and we 
wanted to make as many connections as we 
could," says Kaylor. The ladies received positive 
feedback from the musicians and, while at the 
festival, used their previous social networking to 
meet radio DJs and station managers. 

"The Kaylor Sisters are the real Bandaids," 
says Lyn Sengupta (www.tsjmultimedia.com), 

manager for up-and-coming artist Jason Coley. 
"They have been an invaluable source of grass-
roots promotion for us. I'm also the media co-
ordinator for more established artist Brantley 
Gilbert, and the girls have been essential in 
taking the hype to the next level. The Kaylor 
Sisters are always professional and they are 
being sought after all over the Southeast to 
bring that special southern charm that makes 
your event the place to be." 

Now the Sisters have a growing list of bands 
in their network, not to mention bar and venue 
owners wanting them to promote their concerts, 
and radio stations looking to the girls to submit 
new local music to fill air time—again, all of this 
without asking for a penny from anyone. With 
high expectations and lofty goals, the Kaylor 
Sisters now look to build their network while 
remaining in touch with the music that brought 
them to this point. 

What started out as a group of girls going to 
shows has become an organized unit working 
in tandem with social networking sites, blogs, 
calendars, bands and band managers, bar and 
venue owners, radio DJs and station managers. 
The Kaylor Sisters, with their reputation speak-
ing for itself, have built a promotional team to 
support local musicians and further the app-
reciation of live music. 

Contact kaylorsisters@yahoo.com; 
www.myspace.com/kaylorsisters 
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SELECT SECTIONS 

NOW ON-LINE. 
Starting at 

Aeti 

Available at vvvvvv.artandscienceofsound.com 

In- studio training for the rest o us 
Alan Parsons presents the definitive recording masterclass on 3 DVDs. Narration by Billy Bob Thornton. 

Register at www.ArtAndScienceOfSound.com 



GUEST COMMENTARY By Wallace Collins 

THE 
TIME 
FOR 
PER FORE 
MANCEJ 
RIGHTS 
Fdr)i? 
SOUND 
RECO 
DING 
IS NOW 

The United States is part of 
an axis of evil when it comes 
to the lack of a performance 

right for sound recordings: Iran and 
North Korea also refuse to require 
radio to pay for the use of sound 
recordings. Most other countries 
of the civilized world do provide 
such a property right under their 
copyright laws. By virtue of the 
U.S. not providing such a right, 
other countries of the world do not 
pay U.S. recordings for those rights 
as a matter of reciprocity, which in 
turn deprives U.S. artists of monies 
estimated to be in excess of $10 
million annually. 

After a decades long tug of 
war over the issue, both the 
Senate (S. 379) and the House 
of Representatives (H.R. 848) 
have recently issued new bills 
out of committee. Referred to as 
the Performance Rights Act they 
would provide for a performance 
right for sound recordings on U.S. 
broadcast radio stations. Although 
broadcasters have long been re-
quired to make payments to the 
owners of copyrights in musical 
compositions, these bills would 
finally provide revenues to the 
performers and record labels that 
own copyrights in or otherwise con-
tribute to the sound recordings. 

Progress toward parity between 
sound recordings and songs has 
been slow. Back in 1926, Congress 
introduced legislation in order to 
grant a performance right in sound 
recordings. Despite numerous att-
empts since then, there has always 
been keen opposition raised which 
was sufficient to defeat radio 
royalties for performers. Congress 
finally established copyright pro-
tection for sound recordings in the 
1976 Copyright Act but did not go 
so far as to grant sound recordings 
a performance right. Then, in 
1995's Digital Performance Right 
in Sound Recordings Act, digital 
webcasters were required to 
compensate performers. Getting 
to full parity now would appear to 
be just one small step away. 

Opponents of a public perf-
ormance right in sound recordings 
have raised several arguments 
against it. One argument is that 
radio provides free promotion 
for artists and their recordings, 
driving ticket sales for the artist's 
concerts as well as record sales 
for the record companies' product. 
However, the playing of music on 
the radio is also what draws in 
listeners which, in turn, generates 
revenues from advertisers. It is 
doubtful that many listeners would 
tune in to a radio station just for 
the commercials if no music was 
played in between them. Another 
argument is that a new performance 
right would hurt the finances of 
already struggling broadcasters in 
a tough economy, and function as 
a penalty or tax on radio. Although 
this may have been a legitimate 

"IT IS A MATTER OF FAIR-
NESS FOR THE SINGERS 
TO GET PAID TO SING AS 
WELL AS THE WRITERS 
WHO WROTE THE SONGS 
THE SINGERS SING." 

argument back in the days when 
most stations were independent, 
stand-alone operations, these days 
broadcasting conglomerates such 
as Clearchannel Communications 
dominate the radio industry. It 
is doubtful that the modest pay-
ments proposed in the pending 
Performance Rights Act legislation 
would in any way damage their 
business model. 

As an added benefit for artists 
and performers, the Performance 
Rights Act provides that 50 percent 
of the royalties generated would 
go directly to the performers on 
the sound recordings rather than 
solely to the copyright owners of 
the sound recordings (which are 
generally the record companies). 

This would be in line with how 
musical composition performance 
revenues are distributed by 
ASCAP, BMI and SESAC between 
the writers, on the one hand, and 
the publisher copyright owners, on 
the other. 

These are admittedly tough 
economic times for the record 
companies as well as the broad-
casters. However, there is never 
a wrong time to do the right thing, 
and now is as good a time as any to 
finally grant a performance right in 
sound recordings. It is a matter of 
fairness for the singers to get paid 
to sing as well as the writers who 
wrote the songs the singers sing. 
It is also a matter of international 
parity so U.S. artists can collect the 
millions of dollars that is currently 
left on the table overseas. 

is a New York lawyer 
specializing in 
entertainment. 
copyright, trademark 
and interne law who 
is of counsel to the 
firm of Serling Rooks 
Ferrara McKay & 
Worob. LLP 
He was a recording 
artist for Epic Records 
before attending 
Fordham Law School 
Reach him at 
212-245-7300, 

ECOWILS.004. 
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"Ones to Watch: Deanna Brown, the subtle blonde with a country drawl." 
Wr--11 57 

"I'm already totally sold on Deanna Brown. Equal parts gravel, heart, and 
soul, has me thinking she's a singer who could excel at country or rock 

or blues. Michael Slezak EW.com" rarrireerM4   

HOT 100 of 2009 c] prer(erffl-,NE 

AcjLJcI Sc i rd 



CD REVIEWS 

In order to be considered for review in the CD Reviews section, you must have a record deal with a major label or an independent label with an established 
distributor. If you do not, please see our New Music Critiques section. 

Bigbang 
Edendale 

Grand Sport Records/ 
Oglio Entertainment 

00000Goceee 

SociaLybrium 
All for One, On the One 

LiveWired Music 

CDC,00 ,9®000Ce 

Lynch Mob 
Smoke and Mirrors 
Frontiers Records 

000©®©600 ,90 

FREEDYJOHNSTON 
RAIN ON THEM 

Freedy Johnston 
Rain on the City 

Bar/None Records 

oc,oacioeoeco 

Producer: Greg Richling, 
Oystein Greni 
Top Cuts: "Call Me," "Freeway 
Flowers," "Swedish Television" 
Summary: If you crave instantly 
and relentlessly catchy blues-based, 
guitar driven rock & roll, particularly 
of a '60s and '70s vintage, you'll love 
Edendale by Los Angeles' (by way of 
Norway) Bigbang. Equally adept at 
up-tempo rockers and dreamy ballads. 
Bigbang manage to make the music 
of a distant era fresh and current 
Outstanding tracks include the silky 
ballad "Swedish Television," featuring 
Oystein Greni's sweetly pleasing, yet 
weathered vocals and the toe tappin', 
Petty-esque "Freeway Flowers." 

—Kim Mack 

Producer: SociaLybrium & 
Melvin Gibbs 
Top Cuts: "Swamp," "BC)E" 
Summary: What do you get when you 
put two P-Funk alumni together with a 
rhythm section so tight that not even 
boiling water can pry them loose? 
You get one bad (and that's a good 
bad) band that's truly at one with "The 
One." Bernie Worrell (synths, piano, 
organ and melodica) and Dewayne 
"Blackbyrd" McKnight (guitars) are 
living legends, and with Melvin Gibbs 
(bass) and J.T. Lewis (drums) they've 
made a celebration of "The One" in 
various tempos and a multitude of 
moods. Blackbyrd soars and Bernie's 
moog and melodica are nothing less 
than classic. —Daniel Siwek 

Producers: Lynch Mob, Bob Kulick 
and Brett Chassen 
Top Cuts: "21st Century Man," 
"Smoke and Mirrors," "Lucky Man" 
Summary: Guitar wizard George 
Lynch is back working with the 
original Lynch Mob vocalist, Oni 
Logan, after nearly 20 years. Of the 
various incarnations of Lynch's solo 
groups, this is one the strongest yet. 
The combination of Logan's vivid, 
perceptive lyrics with the compositional 
prowess of Lynch makes for a mature 
and fruitful union. Marco Mendoza and 
Scot Coogan round out the star cast. 
The guitars crackle and the grooves 
are huge, but an element of soulful 
blues and a socio-political bent is re-
freshing. —Eric A. Harabadian 

Producer: Richard McLaurin 
Top Cuts: "Venus is Her Name," "The 
Kind of Love We're In," "Rain on the 
City" 
Summary: Freedy Johnston's reputa-
tion as a "songwriter's songwriter" will 
be righteously upheld with the release 
of his first album of new songs in eight 
years. Both the cinematic string-washed 
title track and the evocative "Central 
Station" with "tears in coffee/things 
unspoken," open lyrical windows into 
dioramas of regret and resignation that 
are counter balanced by the exuberant 
"Living Too Close to the Rio Grand" and 
"The Kind of Love We're in." Finally, "It's 
Gonna Come Back to You," delivers a 
thoughtful epilogue on karma, kindness 
and truth. —Dan Kimpel 

II fiebelution 
brief side of do 

Rebelution 
bright side of life 

87 Music 

0000C,000ege 

Terie Lie 
Urban Vacation 
TCat Records 

oiociacxpeeoGe 

k-os 
Yes! 

Last Gang Records 

ocDocxpoeoece 

A Hero A Fake 
Let Oceans Lie 
Victory Records 

cxxxxxDeeece 

Producer: Rebelution 
Top Cuts: "Bright Side of Life" 
"Outta Control" 
Summary: Rebelution is that group 
heard when driving through a college 
town—pro peace vibes over reggae-
based chord strums. While the basic 
tracks don't add anything new to the 
scene, Rebelution's guitar solos and 
horns give a breath of fresh air to a 
played out style. With guitar leads like 
the one showcased in "Outta Control," 
this four-piece is creating what it 
takes to stand out in a crowded room. 
Although selling singles might be a 
solid strategy for this band, bright side 
of life is a decent album to light up to, 
but is better absorbed live than in one's 
living room. —Andy Mesecher 

Producer: Jimmy Haslip/Jeff Lorber 
Top Cuts: "Blue Funk," "Dance On 
The Water," "Parlophone" 
Summary: Expanding on the ex-
plosive energy, compelling tunes and 
stylistic diversity of his 2007 debut 
Traveler, the veteran Norwegian born 
saxman celebrates 30 years living in 
L.A. by taking an "urban vacation" with 
contemporary jazz greatsJimmy Haslip 
and Jeff Lorber. Breaking gro-und on 
a unique R&B driven-jazz hybrid best 
described as "groove jazz," Lie shines 
on soprano, alto and tenor, playing 
catchy lead melodies and improvising 
powerfully on nine originals and a 
colorful reworking of Roy Ayers' racial 
harmony inspired "Red Black and 
Green." —Jonathan Widran 

Producer: k-os and Randy Lennox 
Top Cuts: "4321," "Burning Bridges," 
Summary: Can he kick it? Yes he 
can. Will Canadian hip-hop success k-
os make it in The States? Yes he will, 
and he should. Don't undervalue this 
emcee born Kevin Brereton; he drops 
so many American references you'd 
almost think he grew up in Laguna. 
"I Wish I Knew Natalie Portman" 
moves along to The 0.C. soundtrack 
(Phantom Planet's "California") with 
Nelly Furtado on guest vocals, and 
some reciting of Prince's "When Doves 
Cry." The diversity of Yes! is seamless, 
especially in those moments where it's 
hard to tell where the sampler stops 
and the live drums, bass, synths, and 
guitars begin. —Daniel Siwek 

Producer: Jamie King 
Top Cuts: "Dear," "Let Oceans 
Lie," "Eckhart" 
Summary: Raspy screams, 808s and 
a triple shot of guitars best describes 
this group of North Carolina natives. 
With the standard scream/sing/break-
down blueprint, Let Oceans Lie has 
everything for avid scream-core fans 
and more. From sparatic Nintendo-like 
melodies in "Dear," to more straight-
foreward guitar harmonies in the title-
track, A Hero A Fake seems to want 
to approach it all, and all at once; hell, 
they even throw in a ballad that could 
be found on a late night infomercial. 
The only prevalent fault found here is 
the lack of depth in lyrics during the 
clean breakdowns. —Andy Mesecher 

50 AMP NETWORK • WEEKLY BULLETIN • DAILY WEBSITE • DIGITAL EDITION • MAGAZINE • JANUARY 2010 



HOW YOU CAN FOCUS 
ON FINDING THE MUSIC.... 

NOT THE PICK. 

Introducing the Jam Kat Pick Holster, created by Pick-Smith, 

so you can alternate effortlessly between picking and fingerstyle. 

Seeing is believing: Check out our on-line demo at pick-smith.com 
Then find us on Twitter and Facebook! 

Now being sold on Amazon.com 

Accepts thin. medium & heavy gauge picks, and is available in small, medium, large, left & right 



NEW MUSIC CRITIQUES 
Music Connection's executive committee rates recorded music on a scale of 1 to 10. Number 1 represents the lowest possible score, 10 represents the highest 
possible score. A final score of 5 denotes an average, competent artist. For more information, see Submission Guidelines next page. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 

o 
 o 

 o 
 o 

SCORE : .2 

Nick Daugherty 

Contact: booking@nickdaugherty.com 
Web: nickdaugherty.com 
Seeking: Film/TV, Booking, Tour Support, 
Distribution 
Style: Acoustic, Rock/Pop/Gospel/Soul 

Daugherty's affable voice is front 
and center at all times, riding 

above his able backup band so that 
he makes a palpable connection 
with his listener on every recording. 
"Movin' Higher" effectively deploys 
a rich, gospel organ and marimba. 
The slow, bluesy "Out of My League" 
proves Daugherty can croon and 
sustain his notes. The humorous 
"Sick Day" is about an impulse that 
all of us can relate to—skipping work. 
This artist's honest, mature and clever 
package could capture a prosperous 
mainstream audience. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 

o 
 o 

o 

SERE:0.0 

Evan Hirschelman 

Contact: info@theguitarist.net 
Web: www.theguitaristnet 
Seeking: Booking Agent, Manager 
Style: Classical Guitar, Original 
Instrumental 

Hirschelman applies his prodigeous 
classical guitar skills to propel his 

original compositions, which are quite 
often complex and breathtaking. " Pace 
& Approach," "Homage to Michael 
Hedges" and "Slap Interlude" use 
myriad techniques—tempo changes, 
harmonics, fades, tapping, bassline 
triplets, slurring; you name it, it's here. 
The recording vibe is extremely close 
and intimate, perhaps too much so as 
a certain amount of room tone would 
work well here. Still, this artist has the 
kind of dazzling fret chops that could 
be fascinating to watch on a DVD. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 

o 
 o 
 o 

o 
o 

SCORE: 

Loose Logic 

Contact: Nicole, Ballin' PR, 323-651-1580, 
nik@ballinprcom 
Web: Myspace.com/looselogic 
Seeking: Label, Distribution 
Style: Hip-Hop, Rap 

Hints of Eminem, Jedi Mind Tricks, 
Sage Francis dart through this 

artist's aggressive vocals, which 
deploy plenty of fast and slow dy-
namics. Beats are definitely too quiet, 
but get the job done on the epic 
urgency of " Bars 4 Beats" and the 
clubby groove of " Body Is A Drug." 
The winner here is " Light Change," a 
pop/R&B/hip-hop crossover tune a la 
Atmosphere that is hooky as hell and 
shows lyrical depth. No question this 
artist has the instincts and the ideas; 
what he needs now is a producer with 
a studio and the skills to go with it. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 

o 
 o 
 o 

o 

SCORE : 7.6 

Bad Fathers 

Contact: iheartbadfathers@gmail.com 
Web: MySpace.com/badfathers; iheartbad 
fathers.com 
Seeking: Publicist, Film/TV, Publishing, 
Distribution, Radio 
Style: Rock/Hip-Hop/Punk 

Clever, tuneful meld of influences 
with dual lead vocals and lots of 

group energy is exemplified in " I Care 
Less About The Bitches." On this 
and all tunes, the vocals are mixed 
front and center and keep the party-
hearty vibe alive. "The Swamp" is 
just as strong and catchy, while the 
plodding " Dirty Rain" is a letdown. 
Not too unlike Gym Class Heroes, 
Bad Fathers are a humorous, high-
energy vocal crew, but the one thing 
they could develop is more distinction 
between the two lead voices, which 
now sound like one singer doubled. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 
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 o 
 o 

o 
o 

SCORE: 7. H 

Living Dead Lights 

Contact: livingdeadlightsmusic@ 
yahoo.com 
Web: MySpace.com/livingdeadlights 
Seeking: Label, Legal, Agency/Investor 
Style: Metal/Punk/Rock 

Hollywood foursome have a punk 
fueled attack (drums, bass in re-

lentless lockstep), hook-based songs 
that are rebarred with searing metal 
guitar solos and topped off with an 
anti-social froth of screamo singing 
by the band's frontman. While "What 
Do You Do" and " Live & Die" are full-
throttle rants, "To All The Youth" rises 
to the top by virtue of its hard/soft 
dynamic punch. Nothing we all haven't 
heard before, but it's done well, with 
a canny ear for catchy verse/chorus/ 
verse songcraft that satisfies. Drums 
are very adeptly recorded. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 
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 o 
 o 
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SCORE: ,H 

The Coloursound 

Contact: band@thecoloursound.com 
Web: www.thecoloursound.com 
Seeking: Label 
Style: Rock/Alternative/Progressive 

"T here's ample skill and talent in this 
I seasoned band; it's a shame the 

production does little justice to their 
ambitions. "Slowdown's expansive, 
proggish intro eases into a song that 
urges us all to calm down and enjoy 
life. It's a deftly structured tune (there's 
even a bridge) and the musicianship is 
agile, right down to singer Doug Batt's 
velveteen tenor. But his voice here, 
and in some of the more dramatic 
sections of other songs, is somehow 
smothered by ham-fisted production 
that fails to provide enough punch at 
key moments. 
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SCORE I. 

Zera Vaughan 

Contact: melissagcostacomm.com 
Costa Communication, 323-650-3588 
Web: MySpace.com/zeravaughan 
Seeking: Label 
Style: Singer-Songwriter 

passionate, humantistic Tunisian/ 
English artist Zera Vaughan casts 

a somber spell. " Empty Spaces" is an 
atmospheric, loungey number that at 
times echoes PJ Harvey. "One More 
Day," with its desolate piano, is a 
similarly downcast tune. Vaughan 
veers more deeply into the Euro-pop 
arena with the classically infused 
song " Release the Chains." Overall, 
this artist has a pleasing voice and 
the mix is deftly modulated to prevent 
the bass from overwhelming her. The 
rich, moody textures of these songs 
could be useful to film/TV folks. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 
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 o 
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SCORE: 3 

Golden 

Contact: Jeff Davis, 206-588-1664, 
jeff@tsurumirecords.com 
Web: www.tsurumirecords.com 
Seeking: Label, Distribution, Senior Tour-
ing Partners 
Style: Rock, Alternative 

Brittle, angular, trebly and some-
times pushing the atonal envelope 

a la Jon Spencer Blues Explosion, this 
rootsy rock trio goes it one better— 
they're Japanese, and frontman Kota 
Saito's vocals, all in his native tongue, 
are lashed forth without let up. The 
slashing slide guitar and harmonica 
all suggest Americana, but the end 
result takes you to a far weirder and 
edgier place—the title credits of a 
Guy Ritchie flick? "Solo" is the easiest 
to like, a ragged song that unloads a 
memorably drunken singalong chorus 
in what sounds like a live setting. 

--•,' v.' 8 . _ 
7 1111 

1 
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Production  

Lyrics  

Music  

Vocals  

Musicianship  

SCORE: 

Flood of Red 

Contact: james.bruce@super 
visionmgt.com 
Web: floodofred.co.uk 
Seeking: Publishing, Licensing, Booking 
Style: Rock 

T his act's score would have been 
I higher had they recorded their 

dynamic art- rock tunes with skill. The 
band's tunes, teeming with sheets of 
shimmering guitars, agile percussion 
and the soaring, plaintive vocals of 
Anthony Greene, are simply not EQ'd 
properly; this approach to mixing 
results in a sound clash—guitars 
versus keyboards—and diminishes 
the expressive energy that is more 
than apparent. We hope this talented 
band can hook up with a capable 
knob-twister, someone who will res-
cue them from the red zone. 

Production  

Lyrics 

Music 

Vocals  

Musicianship   

SCORE -7 
I. 

Blackjack Rover 

Contact: blackjackrover@gmail.com 
Web: www.blackjackrover.com 
Seeking: Label, Film/TV 
Style: Rock 

‘..) traight-up rockers from Chicago, 
these guys dish out a garage-

heavy attack exemplified by "Back 
to Chicago"; the song's solid riff and 
singer Dave Polakowski's prodigious 
lung power might draw comparison 
to the likes of Buckcherry by way of 
AC/DC, while " Break You Off" echoes 
the Black Crowes and achieves a 
decent chug-a-chug groove. Band's 
best tune is the dynamic "Ghost In 
The Sun," but they would do well to 
get a better mix for the lead vocals 
and for the drumming to find a little 
bit of finesse. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 

SCORE:E.0 

Sage 4 

Contact: 847-215-4880; info@sage4.com 
Web: www.sage4.com 
Seeking: Label, Tour Booking, Mgmt, 
Licensing 
Style: Rock, Melodic Metal 

This goth metal foursome is led 
by singer Tracey Sage, who 

wears her black heart on her sleeve 
in the tunes " Steal My Thunder," 
"Everyone's a Hypocrite" and " In 
Vain," songs with a dire viewpoint 
and brazen riffage that could draw 
fans whose tastes veer from Alice in 
Chains to Evanescence. The strong 
point of this outfit is clearly that singer 
Sage has chops and conviction, but 
the sound mix is so dry and uneven, 
and the drums and bass so faint, that 
her shrill lyrics are left way out front, 
their poetic shortcomings exposed. 

Production  

Lyrics 

Music 

Vocals  

Musicianship 

SCORE:6.L1 

The Second Academy 

Contact: Jeff Davis, 206-588-1664, 
jeff@tsurumirecords.com 
Web: www.tsurumirecords.com 
Seeking: Distribution, Senior Touring 
Partners 
Style: Electro-Acoustic/Pop 

T here's something subversive at 
I the heart of this band, a grungy, 

garage-y rock band. Alternative" 
in the extreme, TSA is a band that 
crashes from one primitive workout 
to the next without much thought 
to being in tune, on time or faintly 
commercial. A sinister, dirty-ass riff 
propels "The King & Queen of Filth 
and Bad Thought," while the most 
approachable song is " Little Sister," 
whose flanged vocal effect works 
well. At the end of the day, this is a 
band that only the most anti-social 
alt-rock fan could embrace. 

SUBMISSION GUIDELINES: There is absolutely no fee or charge to get a critique in Music Connection. We critique recordings that have yet to connect with on established distributor. To be considered you must 
first eon AMP, music Connection's social network for musicians. AMP membership is free. See http://mui.icconnechon.comiampireviews. Please DO NOT send a package to our offices; we no longer accept them. 
(We aliio welcome niembers of Sorecbids to submit their EPK's. Visit www.sonicbids.com/newmusiccritiques). If you are choree to be critiqued we will contact you by the phone number/e-mail you've specified. 
AIL submissions are randomly selected and reviewed by an executive committee at the magazine. Because of the amount of submissions we receive, we cannot guarantee that every submission will be critiqued. 
If your music does have distribution with an established distributor, it is not eligible for New Music Critiques. Instead, it is eligible for our CD Reviews section. 
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CLUB REVIEWS 

Jones Street Station 
Mercury Lounge 
N.Y., NY 

Contact: jonesstreetstation@ 
gmail.com 
Web: MySpace.com/jones 
streetstation; jonesstreetstation.net 

Member Username: 
JONESSTREET 
STATION NETWORK 

The Players: Danny Erker, vocals, 
banjo, mandolin, guitar; John Hull, 
vocals, harmonica, accordion; 
Jonathan Benedict, vocals, 
keyboards; Walt Wells, vocals, 
bass; Sam Rockwell, vocals, 
drums, percussion. 

Material: If the Nitty Gritty Dirt 
Band married the Band, Jones 
Street Station might well be one 
of their offspring. But there is a 
difference in their sound from that 
of their progenitors which owes 
more allegiance to the past decade, 
and keeps them feeling current 
and accessible to their audience. 
Their country-funk, bluegrass, and 
rock & roll sensibility manages to 
incorporate even a little Beatle-
ish harmony in songs such as 
"Victoria," while "They Just Keep 
Disappearing On Me," is like a trip 
back to the Big Pink, which gets just 
a little psychedelic along the way. 

Musicianship: Talented musicians 
usually hook up with other talen-
ted musicians, this band is no 
exception to that rule. There is no 
single lead vocalist in the band; 
Erker, Hull and Benedict take turns 
in that capacity, and each brings 
his own unique quality to the job. 

Jones Street Station: With talent that goes beyond their electric instruments, this is a well rounded five-piece. 

Meanwhile, all members partici-
pate in the wonderful harmonies 
that embellish most every song. 
It's also good to hear unusual in-
struments such as accordion and 
banjo, combined so well with the 
more standard, though equally 
well played, electronic synths and 
bass. 

Behind the harmony. Sam Rock-
well brings a beautiful, jazzy, almost 
Elvin Jones like flow to the rhythm, 
which completes the uniqueness of 
the band. 

Performance: John Hull's voice 
and accordion were almost in-
audible in the mix all night, while 
the snare drum was louder than 

anything else. To his credit. Rock-
well asked to be turned down, but 
other sound demons persisted 
throughout the performance. The 
main issue, as usual, was too 
much volume. Such distortion may 
flatter rock bands, but these well 
rehearsed harmonies and musical 
arrangements just became ob-
scured amid the cacophony 

Nonetheless, it was eventually 
possible to appreciate the hard 
work that the band had done, al-
though the surprising last song, 
"Tali Buildings," summed up the in-
consistencies of the evening well— 
all amplification in the house was 
turned off, and the five men came 
forward to sing, truly unplugged. 

Hull's lovely voice finally rang out 
clearly above the acoustic guitar 
and the four harmonies. 

For the first time that evening 
the audience became quiet and 
listened to the words. The emotions 
were clear to see in their eyes, and 
when the song ended the ringing 
applause told the whole story. 

Summary: Jones Street Station is 
a fine band. whose following love 
everything they do. Hopefully their 
next gig will be more satisfactory to 
the audio geeks in the crowd. Mean-
time, their new CD, In Verses, will 
give you a good idea of what they 
can do. 

—Henry Lewis 

The Tyrants in 
Therapy 
Taix's Lounge 
Los Angeles, CA 

Contact: Chrissy Sutphin, 
818-760-8077, 
Chrissy@luckmedia.com 
Web: www.tyrantsintherapy.com 

Member Username: 
Membership Pending 

NETWORK 

The Players: Michael J, vocals; 
Abbe/Abbe, vocals. 

Material: It is uncharacteristic of 
Music Connection to review comedy 
acts. However, this team, consisting 
of two veterans of music, comedy, 
film and television, shed new 
light on the mock-musical scene. 
The twosome blend hokey and 
sometimes circus- like music with an 
in-your-face co-medic approach to 
some of our nation's most debatable 
topics. The Tyrants in Therapy 

The Tyrants in Therapy: Offending to make light of serious subjects. 

happily offend, insult and make 
light of serious subjects for the sake 
of comedy. The contrast between 
anti-Semitic statements and Hitler 
references performed to the sounds 
of polka backbeats, R&B grooves 
and rock & roll themes seems to 
always leave the crowd rolling with 
laughter and begging for more. 

Musicianship: Although the duo 
never plucks a string or beats a 
drum, they sing in fairly pleasant 
harmony. Michael J adds texture 
to the accompaniment by offering 
maracas along with salsa and reg-
gae motifs. while Abbe/Abbe shows 
off her vocal ability in the song "3 
People Nude Below the Waist." 

Performance: The Tyrants are a 
polished comedy-duo who under-
stand their audience. The entire set 
was based on timing. With rarely 
a lull in the action. the two musical 
comedians playfully enjoyed their 
time on stage and acted out their 
characters with flawless certainty. 
Having their performance down to 
a science kept the pace between 
songs flowing from one genre to 
the next with small interludes to tell 
jokes and build for the next musical 
onslaught of comedic declarations. 

Summary: A group who have seen 
the best and worst of the enter-
tainment industry, the Tyrants in 
Therapy are taking on Hollywood 
again, on their terms These two 
likeable characters offer musical 
comedy as a side dish to a special 
brand of dark humor, leaving the 
audience hysterical and highly 
entertained. 

—Adam Pompili 

SET 111111 ACT 1E1E1E1 
To be considered for a review you must first join AMP, Music Connection's 
network for musicians. MC does not charge a fee for a review and AMP 
membership is free. See http://musicconnection.comiamp/reviews. Please 
DO NOT send a package to our offices; we no longer accept them. 
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CLUB REVIEWS 

The Dreamers 
The Good Hurl 
Los Angeles, CA 

Contact: Ken Cain 323-632-5797, 
kenstacain@gmail.com 
Web: myspace/dreamerscandream, 
www.dreamerscandream.com 

Member Username: 
Membership Pending 

The Players: Nia Allen, bass guitar, 
backup vocals, keyboard; Ken 
Cain, lead guitar, backup vocals, 
keyboard; Travis Hunter, keyboard, 
backup vocals, percussion; Chris 
Vargas, drums, percussion; 
Ryan Walker, lead vocals, guitar, 
keyboard. 

Material: The Dreamers are a di-
verse and energetic mixture of indie, 
grunge and techno with disco thrown 
in the mix. 

Musicianship: The Dreamers have 
a very good rhythm section in Nia 
Allen and Chris Vargas. The bass 
lines come through loud and clear 
while the latter pounds away on the 
skins—very " in the pocket" playing 
by both musicians. Ken Cain's guitar 
work is a good addition to the rhythm 
section as he helps carry the groove 
and complement Hunter's keyboards 
nicely. Cain also contributes effective 
vocal harmonies on a few tunes. 

Performance: The band sounded 
a bit shaky at first, probably due to 
nerves, but by the second track they 

were groovin' and dancing away like 
they were made to do this; it was a 
very inspirational performance by 
the whole band. A bit eerie at times, 
a bit groovy at others, the music was 
embraced by the audience, who 
swayed and danced to the beats 
anchored by the rhythm section of 
Allen and Vargas. Walker's stage 
presence exuded a bit of playfulness 
and "come hither" quality; he was 
the local point of this band and set 
the pace and mood for every song. 
"Season of Love" was a standout, a 
memorable song that took you into 

The Dreamers: Blending a unique style with an already stellar rhythm section. 

Rubblebucket 
Orchestra 
The Middle East, 
Downstairs 
Cambridge, MA 

Contact: Management, 
Joe McCaffrey, joe@ 
bevonshiremanagement.com, 
516-317-5357; Booking, Gabe 
Johnson, gabe@inthepocketartists 
.com, 541-550-7260. 617-794-7224 
Web: www.rubblebucket.com, 
www.myspace.com/rubblebucket 

Member Username 
RUBBLEBUCKET 

The Players: Alex Toth, trumpet; 
Kalmia Traver, lead vocals, tenor 
sax; Adam Dotson, trombone; 
Craig Myers, percussion; 
Dave Cole, drums; Darby Wolf, 
keyboards; Mark Stewart, bass; 
Ian Hersey, guitar. 

Material: Rubblebucket Orchestra 
generates a heady hybrid of ska, 
funk and African rhythms, then 
takes that mixture to another level 
by tossing electric guitar and hard 
rock drumming into the stew. He-
avy on the horns and light on 
self-importance, this eight-piece 
worships at the altar of groove. 

Rubblebucket Orchestra: An eight-piece collective that generates a heady hybrid of ska, funk and African rhythms. 

Musicianship: Although the en-
tire group vividly displays musical 
talent, guitarist Ian Hersey and 
keyboardist Darby Wolf are gi-
ven spotlight bridge moments 
that make their contributions to 
the music the most memorable. 
Whatever each individual's skills 
may be, any sour notes are pa-
pered over by the maelstrom of 
sound generated by their unity in 
numbers. 

a dream-like state thanks to vocal 
harmonies and synths that finished 
you off witn a unique and pleasant 
delivery. Keyboardist Travis Hunter 
was a big part of this song; he 
was subtle at first, then came on 
strong for an effective finish. Solid 
bass/drum combinations put "Li-
ttle Things" over the top. Last but 
not feast, singer Ryan Walker was 
simply fun to watch, a performer 
who truly likes what he's doing. They 
had the crowd jumping and dancing 
to all of the beats they put down. 
Walker was so into the songs, he 

Performance: What really sets 
Rubblebucket apart is their stage 
presence, which might remind one 
of early Chili Peppers with their 
sweaty, non-stop intensity. At one 
point, the brass section wande7ed 
into the audience. further fueling 
an already frenzied atmosphere. 
Although lead singer Kalmia Traver 
had difficulty keeping her vocals 
above the mix, she made the best 
of the situation. 

made you want to go up to the stage 
ana join him. 

Summary: Once up to speed, the 
Dreamers are a treat to watch. 
Perhaps some backstage warmup 
exercises before hitting the stage 
would be beneficial at future gigs. 
That said, the band's songs are 
unique, almost experimental, while 
never losing the focus on what they 
are about. Good overall mix of music 
and performance. 

—Tom Jordan 

Summary: Having already won 
Relix magazine's Jam-Off com-
petition and been named a must-
hear artist by SPIN, it's no surprise 
that Rubblebucket Orchestra 
kick ass. Exploring new territory 
with their Funkadelic-by-way-of-
the-motherland sound, this band 
possess a precious, intangible 
quality that only blesses the very 
few. 

—Andy Kaufmann 
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CLUB REVIEWS 

Year of the Dragon 
The Viper Room 
West Hollywood, CA 

Contact: Kris J. Kraus, 917-
748-3036, krisjkrausesq 
@yahoo.com 
Web: www.yearofthedragon 
music.com 

Member Username: 
YEAROFTHE 
DRAGON 

The Players: Rodcore, vocals; 
"Dirty Walt" Kibby, vocals; 
JMR, guitar; Elliot " Big Pop" 
Lawrence, bass; Kerim Aaron 
Imes, drums. 

Material: Stylistically, Year of the 
Dragon's songs may remind people 
of the '80s metal band Living Colour 
and rock/funk icons Fishbone. 
Performed live, the band's set list 
amounts to a full frontal attack di-
rected at their audience, a no holds 
barred, in your face assault both 
musically and vocally that could 
prove overbearing to some listeners, 
particularly in a club setting. How-
ever, with material that chimes fans 
in quite often to join in the lyrical 
onslaught, their work proves to be 
quite energetic. 

Musicianship: Drummer Kerim Im-
es lays down a concrete foundation 
for bassist Elliot Lawrence and 
guitarist JMR to build upon. JMR 
churns out bone crushing, ma-
chine like riffs with a precision 
reminiscent of Dave Mustaine, 
while Elliot Lawrence pummels out 

Year of the Dragon: Bringing 80's metal/hip-hop back to action with an eight-stringed guitar and aggressive lyrics. 

bass lines aimed at the chest and 
eardrums of their headbanging fo-
llowers. Vocalist Rodcore and "Dirty 
Walt" confront the crowd with a no 
nonsense, this is how it is vocal 
style, which quite frankly is no style 
at all—a little disappointing to say 
the least. While Year of the Dragon 
possess phenomenal musical skills 
that hold the band together, the two 
frontmen bring a sense of chaos that 
some might not understand. 

Performance: Performer cf the 
year in this band goes to guitarist 
JMR. Although always standing in 
one spot with a stoic pose and angry 

face, he dazzled the audience with 
an Eddie Van Halen guitar tone 
and mesmerizing solos that swept, 
dive-oombed and ran every fret 
of his Ibanez eight-string guitar 
neck. Rodcore and "Dirty Walt" 
jumped around and yelled lyrics that 
included a chorus line to one song 
that was simply "Fuck You" repeated 
over and over again. Imes and 
Lawrence held the band together, 
but sometimes got overshadowed 
and drowned out by all the soloing 
and shouting. 

Summary: "There Goes the Ne-
ighborhood!!," the chorus line to a 

great metal song by lce-T's band 
Body Count that emerged way 
back in 1990, is the first thing that 
may come to mind upon hearing 
Year of the Dragon for the first time. 
Throughout their shows, the band 
tries to mix a conglomeration of 
reggae, hardcore punk, metal and a 
hint of fun funk with an image that 
exudes several heavy Rastafarian 
overtones. Other than that, Year of 
the Dragon is currently unable to 
present an image that would let the 
audience know that these musicians 
share a common musical goal. 

—Corey Benjamin 

Todd Carey 
Hotel Cafe 
Hollywood, CA 

Contact: Tiffany Enns; mgmt@ 
toddcareymusic.com 
Web: www.myspace.com/ 
toddcarey 

Member Username: 
TODDCAREY 

The Players: Todd Carey, lead 
vocals, guitar; Daniel Crawford, 
bass; Chris Higginbottom, Cajon; 
Darla Hawn, drums. 

Material: A thoroughly engaging 
artist, Todd Carey mainly walks 
the path of the pop genre, but with 
the occasional spike of rock & roll 
thrown down to keep you on your 
toes. "Friday Night" is catchy with fun 
lyrics and a great chorus that sticks 
in your mind after the last chord has 
been played. "Back Off Baby" and 
"King of Cliché" slow things down 
a few beats and each possess a 
lyrical depth that allows Carey to tell 
unique and intriguing stories. 

Musicianship: Carey is outstanding 
on the guitar. Whether acoustic or 
electric, his fingers fly up and down 
the neck like a jet plane making 

combat maneuvers. Each chord is 
fluid and seamless, making it appear 
second nature to this musician. 
His voice, meanwhile, defines the 
current trend among the pop/rock 
genre. Higginbottom on the cajon 
and Crawford on the bass provide 
musicianship that blends beautifully 
with Carey's. Darla Hawn, however, 
simply steals the stage on the drums; 
her talent shines, she doesn't miss 
a beat and her timing is masterful, 
making it impossible to ignore. 

Performance: Inviting and almost 
flawless, Todd Carey put on an 
exciting show. During one song, 
he traded riffs back and forth with a 
guest musician on the electric guitar, 
like Clapton has with Dylan, revving 
up the crowd and left them asking 
for more. The band had several 
musicians come and go during the 
performance, which added variety 
to the already diverse ensemble and 
kept the audience guessing about 
what was coming next. 

Summary: Pop, acoustic and rock 
all rolled into one, Todd Carey not 
only attracts your attention, he 
holds it. On the rock & roll scale, 
this performer's music generally 
tends to be on the softer side, but 
don't let that fool your ears. Carey's 
music is filled with class, style and 
the occasional electric guitar that 
strokes the listeners' curiosity level, 
making it an easy decision to want 
to hear more. 

—Tom Laurie 

Todd Carey: Addicting music consisting of class, style and the occasional electric guitar. 
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Introducing a Hybrid That's Absolutely Grand 
The Yamaha AvantGrand N2 is the World's First Upright with a Grand Piano Action 

The AvantGrand resonates with the 
natural reverberation of a grand 
piano: you can feel as well 
as hear the sound. 

I he Yamaha AvantGrand is a whole new breed of piano. In a 

fusion of technology and tradition that could only come 

from Yamaha, the genuine grand piano action and 

revolutionary Tactile Response System (TRS) of the 

new AvantGrand N2 create a visceral connection 

between you and the instrument. You don't just 

hear its tone, you literally feel it— from 

your fingers to your soul. Until now, this 

sensation existed only in the realm of 

acoustic pianos. The N2 wraps it in a 

compact, stylish package for serious 

pianists and teachers. Ask your Yamaha 

District Manager for all the details. 

••••••ii 

The slide-out control panel allinv, you to 
adjust the vibration created by the Tactile 
Response System, add reverb, record a 
performance  and select other sounds. 

O YAMAHA 

AVANT° RAN D 
6eeifee Oar___900.2/ etePire/t,' 

010 Yamaha Corpoamon of Arm 1)0 All rights re , 

pumutimmoi insultinal 

To accurately re-create a concert grand 
piano tone, we sampled sound from four 
locations on a fidl Yamaha CFIIIS. 



22ND ANNUAL DIRECTORY OF RECORD COMPANY A&R REPS 

This exclusive directory of major and indio labels will help you connect with music industry professionals whose specialty 
is finding new talent. Please be aware, however, that each company has its own policy about how artists and their reps 
should contact them. Be courteous and sensitive to their policies at all times. "No unsoliciited material" means you must 
have a professional representative act on your behalf. Polite persistence is advised at all times. 

GOI RECORDS 
419 40th St. 
Oakland, CA 94609 
E-mail: stavo01234gorecords.corn 
Web: www.1234gorecordecom 
Styles/Specialties: rock, punk 

4AD RECORDS 
17-19 Alma Road, London, SW 18, IAA, UK 
E-mail: 4ADO4AD.com 
Web: www.4ad corn 
Roster: The National, Blonde Redhead, Deerhunter, 
Efterklang, St Vincent, Bon loar, The Big Pink, Camera 
Obscure. 
Stylea/Speclaithies: rock/India 

18TH & VINE RECORDS 
20048 N.E. San Rafael St. 
Portland, OR 97230 
503-257-8480Fax 503-257-9081 

info018thandvinejazzcorn 
Web: www.18thandvinejazz corn 
Styles/Specialties: jazz, bebop, soul-jazz 

21st CENTURY STUDIO 
Silver Lake, CA 
323-661-3130 
E-mail: bem210earthlink.net 
Web: www21stcenturystudio.com 
Styles/Specialties: Excellent Original Music - Rock, 
Folk, Ethnic, Acoustic Groups, Books On Tape, Actor 
Voice Presentations 

AIR Contact: Burt Levine 

A389 RECORDINGS 
P.O. Box 12058 
Baltimore, MD 21281 
E-mail: domilea389records.corn 
Web: www.a389records.corn 
Styles/Specialties: hard rock. metal 

AARON RECORDS 
P.O. Box 428 
Portland, TN 37148 
615-325-3340 
E-mail: aaronrecords0aolcorn 
Web: www.aaronrecordscorn 

ABET MUSIC 
411 E. Huntington Dr., Ste. 107-372 
Arcadia, CA 91006 
626-303-4114 Fax 626-236-5591 
E-mail: info0abetmusic.com 
Web: www.abetmusic.com 
Styles/Specialties: electronica. acoustic, ambient, chill. 
rock, alternative, 
world and classical 

ABSOLUTE RECORDS 
P.O. Box 681853 
Franklin, TN 37068 
E-mail: info0absoluterecords.com 
Web: www.absoluterecords.com 
Styles/Specialties: All styles 

ACCIDENTAL MUZIK. INC 
1312 N Ave 45. Los Angeles, CA 90041 
323-316-4932 Fax: 323-257-2118 
Email: accmsz@mac.com 
Web: www.accidentalmuzik.com, www.myspace.conV 
accidentalmuzik 
Styles: Alternate. Latin, Rock. Acoustic 
'Accepts unsolicited material 

A&R Contact: Adam Moseley 

ACOUISITIONS/KOSMIC MUSIC 
9100 Wilshire Blvd., Ste. 706 W. 
Beverly Hills, CA 90212 
310-777-0222 Fax 310-777-0278 
E-mail: info*kosrnicmusic.com 
Web: wvav kosovcmuse.com 
Styles/Specialties: New Age, Meditation 

ACTIVATE ENTERTAINMENT 
11054 Ventura Bt., Ste. 333 
Studio City CA 91604 
818-505-0669 
E-mail: jay02activate.com 
Styles/Specialties: urban, hip-hop, rock, soundtracks 

Monique Hughes, AIR 

A-F RECORDS 
P.O. Box 71266 
Pittsburgh, PA 15213 
E-mail: press@a-frecords.corn 
Web: www.a-frecords.com 
Styles/Specialties: punk rock 

AIR: Pat 'Mahe, Chris Head, and Justin Sane 

ALIAS RECORDS 
838 E. High St. *290 
Lexington. KY 40502 
E-mail: 
accounts@ahasrecordecom 
Web: www.aliasrecords.corn 
Styles/Specialties: indie-rock, singersongwriters. 
electronica 

Compiled by Catherine Veit 

Distribution: MORPHIUS, CAPOT TOP. ltunes. IODA 
No unsolicited material 
ALLIGATOR RECORDS 
PO. Bon 60234 
Chicago, IL 60660 
773-973-7736 Fax 773-973-2088 
E-mail: info0a1110com 
Web: www.alligator.com 
Styles/Specialties: blues, roots 
'Unsolicited material accepted. Specializing In blues 
and roots music. Maximum four songs per demo, 
seven-month backup In replying. Will not accept 
inquiries or phone calls regarding the receipt or status 
of submissions. 

Bruce Iglauer, President 

ALTERNATIVE TENTACLES 
PC. Box 419092 
San Francisco, CA 94141 
510-596-8981 Fax 510-596-8982 
E-mail: 031100 alternativelentacles.com 
Web: www.alternativetentacles.corn 
Styles/Specialties: punk rock. spoken-word, 
underground 
• ONLY accept physical demos-audio cd, vinyl, dvd. or 
cassette No electronic demos or links to websites. 

Jello Biafra, AIR 

ALULA RECORDS 
20048 N.E. San Rafael St. 
Portland, OR 97230 
503-257-8480 Fax 503-257-9061 
• info@alula.com 
Web: www.alula.com 
Styles/Specialties: World Music 

AIM 
2220 Colorado Ave.. 5th Fl. 
Santa Monica, CA 90404 
310-865-1000 
E-mail: a.fergusonOumusic.com 
Web: wmivinterscopecorn 
• No unsolicited mate/al 

Ron Fair, CEO/President 
Tony Ferguson, AIR 

A&M/OCTONE RECORDS 
113 University Pl. 
New York, NY 10003 
646-845-1700 
E-mail: infoOamoctone.com 
Web: vnvw.amoctone corn 
Unsolicited material accepted. Please e-mail a link to 
your web or 
MySpace to demosubrnisiont Ogmail.com. 

James Diener, CEO/President 

AMATHUS MUSIC 
P.O. Box 95 
Hewlett, NY 11557 
• amathusmusicOaol.com 
Web: vnw/.amathusmusic.com, wvm.myspace.com/ 
amathusmusic 
Styles/Specialties: DanceMusicrElectronic/Pop 
AIR Contact: Chris Panaghl 

AMERICAN EAGLE RECORDINGS 
13001 Dieterie Ln. 
St. Louis, MO 63127 
888-521-8146 Fax 314-984-0828 
• info@americaneaglerecordings.com 
Web: www.americaneaglerecordings.com 
Styles/Specialties: Country 

AMERICAN LAUNDROMAT RECORDS 
P.O. Box 85 
Mystic, CT 06355 
860-460-8903 Fax 860-245-3669 
E-mail: americanlamdromat hotmaitcorn 
Web: www.alr-music.com 
Styles/Specialties: Indite Rock, Tribute Compilations 
'We do not accept unsolicited materials 

Joseph H. Spade«, AIR 

ANTI-
2798 Sunset Blvd. 
Los Angeles, CA 90026 
213-413-7353 
E-mail: hilaryeepitaph.com 
Web: www anti com 
Styles/Specialtles: Indic rock 

API RECORDS 
PC. Box 7041 
Watchung, NJ 07069 
• Apirecords@ venzon.net 
Web: www.apirecords.com 
Styles/Speclaltles: Classical. Pop-Rock 

APPLESEED RECORDINGS 
P.O. Box 2593 
West Chester, PA 19380 
610-701-57550 
E-mail: jim@appleseedmusic.com 
Web: www.appleseedmusic corn 
Styles/Specialties: AC 

ARISTA RECORDS/RCA MUSIC GROUP 
New York, NY 

Larry Jackson, President of A&R 

ASTRALWERKS 
A 0 R Department 
150 5th Avenue 
New York, NY 10011 
E-mall: feedbackOastralwerks.net, andy.hauehO 
astralwerkecom 
Web: www.astralwerks.com 
'Unsolicited material accepted 
Styles/Specialties: Electronic/Rock 
'Unsolicited material accepted. 

Andy Hsueh, AIR 

ATLANTIC RECORDS 
3400 W. Olive Ave.. 3rd. Fl. 
Burbank, CA 91505 
818-238-6811 
E-mail: mike.carenOatlanticrecords.com 
Web: www.allanticrecordecorn 
'No unsolicited material 

Mike Caren/Ex. VP A&R 
Danny Wimmer/Sr. VP A&R 
Molly Moore, ASP 

ATLANTIC RECORD GROUP 
1290 Ave. of the Americas 
New York, NY 10104 
212-707-2000 Fax 212-405-5477 
E-mail: juliegreenwaldOatlanticrecords.com 
Web: www etlanticrecords.com 
'No unsolicited material 

Julie Greenwald, Pres. 
Craig Kaltman, Co-CEO 
Andy Karp. Head of A&R 

ATO RECORDS 
44 Wall St. 
New York, NY 10005 

infoeatorecords corn 
Web: www atorecords corn 

Dave Matthews, Founder 
Bruce Flohr, AIR 

AWARE 
624 Davis St., 2nd Ft 
Evanston, IL 80201 
847-424-2000 
E-mail: steverIawaremusic.com, awareinfo0 
awaremusic.com 
Web: www.awarerecords com 
Styles/Speclalties: Rock 
*No unsolicited material 

Steve Smith, VP AIR 

BA DA BING! RECORDS 
181 Clermont Avenue, Apt 403, Brooklyn, NY 11205 
E-mail: benObadabingrecordecom 
Web: www.badabingrecords.com 
Styles/Specialties: Really weird stuff that can still 
make you cry 

BAD BOY RECORDS 
Bad Boy World Entertainment Group 
1290 Ave. of the Americas 
New York, NY 10104 
Web: wwwbadboyonlinecorn, myspace com/ 
badboyonline 

Sean Combs, CEO 
Harve Pierre, President 
Daniel Mitchell, AIR 

BAR-NONE RECORDS 
P.O. Box 1704 
Hoboken. NJ 07030 
201-770-9090 Fax 201-770-9920 
E-mail: infoObarnone.com 
Web: www.bar-none.com 
Distribution: KOCH 
Stylea/Speclalties: India Rock 
'Unsolicited material accepted 

AIR Contact: Glenn Morrow, Owner 

BARSUK RECORDS 
P.O. Box 22546 
Seattle, WA 98122 
Web: www.barsukcom 
Distribution: ADA/WEA 
Styles/Specialties: Indie Rock 
*No unsolicited material 

BEGGARS GROUP 
(Also XL Recordings, Wiuia. Too Pure, MolArax, Mantra, 
Beggars Banquet, 4AD) 
625 Broadway. 12th Fl. 
New York, NY 10012 
212-995-5882 
E-mail: banguet@beggars.corn 
Web: wow beggars corn 
Contact: Matt Harmon, General Manager. Lisa Gottheil, 

VP Publicity: Lesley Bleakley, CEO North America, & 
Jennifer Lanchart Director of film & to licensing. 
Styles/Specialties: indie-rock, pop, electronic and 
many more 
Roster: Badly Drawn Boy. TIndersticks, Mojave 3. the 
National. Electrelane Peaches. Natacha Atlas and more 
Distribution: ADA 

BIELER BROS. RECORDS 
Pompano Beach. FL 
954-979-4781 Fax 954-979-9709 
E-mail: inlo@bielerbros.com 
Web:  www.bielerbfOS.COrn 
Accepts unsolicited materal 
Styles/Specialties: Hard Rock 

BIG DEAL RECORDS 
4658 Wortser Ave 
Sherman Oaks, CA 91423 
818-789-4483 
E-mail: info@bigdealrecordecom 
Web: www.bigdealrecords.com, wveni.myspace com/ 
bdrecords 
Styles/Specialties: rock. pop, AC 
Distribution: Ryko 
'No unsolicited material 

Henry Marx, AIR 

BIG NOISE 
11 S. Angell St.. 
Ste. 336 
Providence, RI 02906 
401-274-4770 
E-mail: alObIgnoisenow.com 
Web: www.bignoisenow.corn 
Styles/Specialties: Artists have included Christina 
Agullera, Katharine McPhee, Paul Doucette (Matchbox 
20), Little Anthony & The Imperials, Bela Fleck. Patti 
Rothberg 
'Currently accepting demo submissions. Please call or 
e-mail first. 

AIR Contact: Al Gomes 

BLACKHEART RECORDS 
836 Broadway 
New York, NY 10012 
212-353-9800 Fax 212-353-8300 
E-mail: blackheart 0 blackheartcorn 
Web: www.blackheart.com 
Styles/Specialties: all styles 
'Unsolicited material accepted, attn: A&R Dept. 

BLIND PIG RECORDS 
PC. Box 2344 
San Francisco, CA 94126 
415-550-6484 Fax 415-550-6485 
E-mail: infoOblindpigrecords.com 
Web: www.blindpigrecords.com 
Styles/Specialties: blues 

AIR Contact: Ed Chmelewskl 

BLOODSHOT RECORDS 
3039 W. Irving Park Rd. 
Chicago. IL 60618 
773-604-5300 Fax 773-604-5019 
E-mall: bshq0bloodshotrecords corn 
Web: WNW bloodshotrecords.com 
Stylea/Specialtles: punk, country, soul, pop. bluegrass, 
blues and rock 

BLUE LADY RECORDS 
5042 Wilshire Blvd., Ste. 537 
Lou Angeles, CA 90038 
323-937-9068 
E-mail: bmorrblues0aolcom 
Styles/Specialties: blues, jazz 
Roster: Barbara Morrison, Thurman Green. Buster 
Cooper. Al McKibbon. Phil Wright Tommy Gryce 

Barbara Morrison, AIR 

BNA RECORDS 
1400 18th Ave. S. 
Nashville, TN 37212 
615-301-4300 Fax 615-301-4347 

jim.catinoesonybmg.com 
Web: www.bnarecords.com 
"No unsolicited material 

Jim Celina, Sr. Dlr. of AIR 

BOMP/ALIVE NATURALSOUND RECORDS 
P.O. 7112 
Burbank, CA 91510 
E-mall: bomp-label@bomprecordscom 
Web: www.bomp.com, aninvelivenergy.com 
Roster: the Black Keys, Two Gallen's, Buffalo Killers, 
Bhan Jonestown Massacre, more 
Distribution: Lumberjack Mordam Music Grp. 
'Unsolicited material accepted. Do not contact us. we 
will contact you if we dig what we hear! 

AIR Contact: Patrick Boissel 

BOOSWEET RECORDS 
PC. Box 45256 
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Los Angeles, CA 90045 
310-613-3535 
Fax 909-877-9199 
E-mall: pierre@boosweet.com 
Web: www.boosweet.com 
Contact: Pierre Neilly 
Styles/Speclaities: jazz, jazz fusion, smooth jazz, 
R&B. pop, reggae, hip-hop, rap, rock. metal, guitar 
instrumental, alternative 
Roster: Miguel Mega, Kiko Loureiro, Vernon Neilly, 
Alex Martinho 

BURNSIDE RECORDS 
20048 N.E. San Rafael St. 
Portland, OR 97203 
503-257-8480 Fax 503-257-9061 
E-mall: info iftbumsiderecords' com 
Web: www burnsiderecords com 
Styles/Specialties: Blues. Amencana, 
Folk 

CAPITOL MUSIC GROUP 
1750 N. Vine St, 
Hollywood, CA 90028 
323-462 6252 
Web: wynv.capitolrecords.com 
No unsolicited material 

Darius Jones, VP A&R 
Marc Nathan, Sr. Dir. MR Research 

CAPITOL MUSIC GROUP 
150 5th Ave., 3rd Fl. 
New York, NY 10011 
212-786-8200 
Web: www.capitolrecordecom 
No unsolicited material 

CAPITOL RECORDS NASHVILLE 
3322 W. End Ave., 11th Fl. 
Nashville, TN 37203 
615-269-2000 
Web: wyny.capitolrecords.com 
• Submission line: 615-269-2075 

Autumn House, Sr. Dlr. AAR 
Mellissa Fuller, Coordinator of ASP 

CASTLE RECORDS 
A Division of Tower Music Group (TM) 
30 Music Sq. W.. Ste.103 
Nashville TN 37203 
615-401-7110 Fax 615-401-7119 
E-mail: castlerecords@castlerecords.com 
Web: vAvw.castlerecords.com 
Styles/Specialties: Country 

Dave Sullivan, ASP 

DIRECTORY AT OUR DIGITAL WEBSITE - WWW.MUSICCONNECTION.COM/DIGITAL 

CENTURY MEDIA 
2323 W. El Segundo Blvd. 
Hawthorne, CA 90250 
323-418-1400 Fax 323-418-0118 
E-mall: @centurymedia.com 
Web: www.centurymedia.com 
'Unsolicited material accepted, see web for details. 

CEXTON RECORDS 
P.O. Box 80187 
Rancho Santa Margarita, CA 92688 
949-766-1384 
Offices in CA and NYC 
E-mail: johncextoneaol.com 
Web: www.cextoncom, vninv.johnanello.com 
Styles/Specialties: jazz, big band, swing and Italian-
American artists 
Distribution: India, point of purchase. Internet. 
specialty stores 

ASP Contact. John Anello, Jr. 

CHASE MUSIC GROUP 
P.O. Box 11178 
Glendale, CA 91226 
818-507-4240 Fax 818-241-9778 
E-mail: cmgrec@earthlink.net 
Contact: Bill St/field 
Styles/Specialtles: jazz 
Distribution: City Hall Records. Rockbottom 
Distributing 
No unsolicited material 

CLEOPATRA RECORDS 
11041 Santa Monica Blvd.. PMB 703 
Los Angeles, CA 90025 
310-477-4000 Fax 310-312-5653 
Web: ionwycleopatrarecords.com 
Styles/Speciehles: gothic, rock, metal, rap. R&B. 
dance, classics, soundracks 

Jason Myers, A&R 

CLICKPOP RECORDS 
P.O. Box 5765 
Bellingham, WA 98227 
• dave@clickpoprecords.com 
Web: www.clickpoprecords.com 
Styles/Specialties: Folk. Metal, Pop. Punk. Electronic. 
Ambient, Noise, and more. 

Dave Richards, ASP 

CMH RECORDS 
P.O. Box 39439 
Los Angeles. CA 90039-0439 
323-663-8073 Fax 323-669-1470 
• info@cmhrecords.com 

Web: www.cmhrecords.com 
Styles/Specialties: country, bluegrass, electric. 
children's, Christmas 

COAST RECORDS 
26239 Senator Ave. 
Harbor City. CA 90701 
310-325-2800 Fax 310-427-7333 
Email: staff @ logginspromotioncorn 
Web: yAwylogginspromotion.com, wvnYmyspace. 
corn/paulloggins 
Styles/Specialties: all styles 

Paul Loggins, ASP 

COLUMBIA RECORDS-LOS ANGELES 
2100 Colorado Ave. 
Santa Monica. CA 90404 
310-449-2100 Fax 310-449-2071 
E-mail: jay.landersesonybmg.corn 
Web: nww.columbiarecords.com 
No unsolicited material 

Jay Landers, A&R Consultant 

COLUMBIA RECORDS-NEW YORK 
550 Madison Ave.. 24th Ft 
New York, NY 10022 
212-833-4000 Fax 212-833-4389 
E-mall: john.doelp@sonybmgcom 
Web: www.columbiarecords.com 
No unsolicited material 

John Doelp, Sr. V.P., ASP Operation 

COLUMBIA NASHVILLE 
1400 18th Ave. S. 
Nashville, TN 37212 
615-301-4300 

renee.bell@sonybmg corn 
Web: www.hearsornethingcckintry.com 
No unsolicited material 

Renee Bell, SVP A&R 

COMPASS RECORDS 
916 19th Ave. S. 
Nashville, TN 37212 
615-320-7672 Fax 615-320-7378 
E-mail: info@compassrecurds.com 
Web: www.compassrecords.com 
Styles/Specialties: cell., roots 

CONCORD RECORDS 
100 N. Crescent Dr. 
Beverly Hills, CA 90210 
310-385-4455 
E-mail: info@concordrecords.com 
Web: www.concordmusicgroup.com 

John Burk, Executive VP, ASR 
Nick Phillips, Vice President, Jazz and Catalog A&R 
Chris Dunn, Senior Director, ASP 
Joe McEwen, Vice President, ASP 

CORNERSTONE R.A.S. 
271348 Paseo Espada. Ste.222 
San Juan Capistrano, CA 92675 
949-443-3700 Fax 949-443-3701 

info@comersteneras.com 
Web: www.comerstoneras.com 
Contact: Zach Fischel, Matt Sweet 
Roster, Sublime Tribute, the Beautiful Girls. Mishka, 
the Ziggens. Slightly Stoopid. Pepper, the Shape 
Shifters. AWOL-One, 2MEX & Life Rexall are Smartyr. 
Monsieur Leroc, Bargain Music, Bert Susanka, Mystic 
Roots Band 

CRANK! A RECORD COMPANY 
1223 Wilshire Blvd., Ste 823 
Santa Monica, CA 90403 
E-mail: fan@crankthis.com 
Web: www.crankthis.com 
Styles/Specialties: "Melodic-indie.hard-pop-rock" 
Distribution: Nail 
Unsolicited material accepted via mail only, send to 
address above, ann, new rock. Please include contact 
info (e-mail / phone) 

A&R Contact: Jeff Mallow 

CURB RECORDS 
48 Music Square E. 
Nashville, TN 37203 
615-321-5080 Fax 615-327-1964 
E-mail: jozier@curb.com 
Web: www.curb.com 
'No unsolicited material 

John Ozier, ASP 

DANGERBIRD RECORDS 
3801 Sunset Blvd. 
Los Angeles, CA 90026 
E-mail: infoOdangerbirdrecords.com 
Web: swnv.dangerbirdrecords.conV 
Roster: Silversun Pickups, Sea Wolf. The Dears. Eric 
Avery. Darker My Love, The One AM Radio. Eulogies, 
Division Day. Bad Veins. DEppled Cities 

ASP: Jeff Cautelas / Peter Walker 

ie E-mail: 

C:1 1Y, D,,,AtoNCdEeMaUydSiCr., ce 

Tampa. CcOornFL 33601 

Web: wYm.decaydance com 

Learn audio recording at the 
Conservatory of Recording 
Arts 8( Sciences. 
If you're serious about a career in audio recording, you need 

to attend a recording school that is as committed to your 

success as you are. 

The Conservatory of Recording Arts and Sciences teaches you 
on state of the art recording equipment in eight world-class 

studios, six labs, and a 6,000 square foot live sound room. 
You'll study under seasoned Gold and Platinum award 
winning instructors who know what it takes to succeed. 
You'll earn certifications in Pro Tools, Logic Pro, EAW Smaart, 
Waves, and more. You'll receive a laptop package that helps 
you follow along in class, access CRAS Connect (our web based 

curriculum delivery system), and gives you 24 hour 
educational access even while you're at home. And 

before you graduate, you'll complete an 
internship at a location you help choose. 

Call today! 888.604.4076 
When it comes to audio... 

2300 E Broadway Rd Tempe, AZ 85282 WE ARE THE EXPERTS'. 
LET US HELP YOU GET 

www.audiorecordingschool.com/mc.html IN THE MIX. 
i-mr; N Fin-• r,ilhert, AZ 85233 (satellite facilityi 
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DECULTURE MEDIA 
8530 Holloway Dr 
W. Hollywood, CA 90069 
310-990-7497 
E-mail: rebekahedeculture corn 
Web: www.deculture.corn 
Contact: Rebekah or Wirt« 
Styles/Speciatties: soundtracks. Euro-pop, industrial-
lounge, contemporary, pop-rock, selective artist 
development 

DEEP ELM RECORDS 
210 N. Church St., Ste. 2502 
Charlotte, NC 28202 
E-mail: info edeepelm.com 
Web: WWW de epelm. com 
Styles/Specialties: Indio:, Rock, Emo, Emotronic, Punk, 
Pop, Atmosperic. 
Slowcore, Alt-Country. Instrumental 

John Szuch. OAR 

DEEP SOUTH RECORDS 
P.O. Box 17737 
Raleigh, NC 27619 
E-mail: info@ deepsouthentertainment.com 
Web: www deepsouthentertainment.com 
Styles/Specialties: Rock 

DELICIOUS VINYL RECORDS 
6607 Sunset Blvd. 
Los Angeles, CA 90028 
323-465-2700 Fax 323-465-8926 
Web: www.deliciousvinyl.com 
No unsolicited material 

Michael Ross, A&R/Owner 
Rick Ross, A&R/Curator 

DELMARK RECORDS 
4121 N. Rockwell 
Chicago. IL 60618 
773-539-5001 Fax 773-539-5004 
E-mail: delmark@delmark.com 
Web: www.delmark.com 
Styles/Specialties: Blues and Jazz 

AU: Bob Koester. Sr. and Steve Wagner 

DISCHORD RECORDS 
3819 Beecher St. N.W. 
Washington, DC 20007 
703-351-7507 
E-mail: dischord@dischord.com 
Styles/Speclaities: punk rock 

D'MAR ENTERTAINMENT, INC. 
7723 Tylers Place Blvd Ste 275 

West Chester. OH 45069 
513-617-2392 

dmarentertainment@fuse.net 
Web: www.dmarentertainment.com 
Styles/Specialities: smooth jazz. RAB, gospel 
*Accepts unsolicited material 

ASA Contact Shelia A. Jordan 

DOMO RECORDS 
11340 W. Olympic Blvd., Ste. 270 
Los Angeles, 90064 
310-966-4414 Fax 310-966-4420 
E-mail: dino@domo.com 
Web: iwAv.domo.com 
Styles/Specialties: new age, worid musc, rock, 
soundtrack, ambient, electronic 

Dino Main°, A&R 

DRAG CITY RECORDS 
P. 0. Box 476867 
Chicago, IL 60647 
312-455-1015 
E-mail: pressedragcity.com 
Web: www.dragcity.corn 
Styles/Specialties: rock, hard rock. experiemental 

DUAL TONE RECORDS 
1614 17th Ave. S. 
Nashville, TN 37212 
615-320-0620 Fax 615-320-0692 
E-mail: infoOdualtone.corn 
Web: www.dualtone.com 
Styles/Specialties: country. rock 

DWELL RECORDS 
P.O. Box 39439 
Los Angeles, CA 90039 
323-663-8098 Fax 323-669-1470 
E-mail: infoedwellrecords.com 
Web: www.dwellrecordscorn 
Styles/Specialties: metal 
Distribution: Indies 
'Unsolicited material accepted 

El MUSIC GROUP 
Web: vAvw.kochrecords.com 

EARTH MUSIC PRODUCTIONS, LLC 
PD. Box 72 
Litchfield, CT 06759 
860-567 8796 
E-mail: infoelivingmusic.com 
Web: vAvw.livingmusic.com 
Styles/Specialties: new age 

ELECTRIC MONKEY RECORDS 
9021 Melrose Ave.. Ste. 309 
Los Angeles, CA 90069 
Web: www.electricmonkey.com 
Distribution: Select-O-Hits and EMR Distro 
Styles/Specialties: Bosse Nova, Afro-beat. soul 

EMBRYO RECORDS 
14 Sunset Way 
Henderson, NV 89014 
702-697-5351 Fax 702-697-5341 
E-mail: Tom@vegasdisc.com 
Web: www.embryorecords.com 
Styles/Specialties: rock. alternative, metal. 

Tom Parham. ASP 

EMI CHRISTIAN MUSIC GROUP 
P.O. BOX 5084 
Brentwood, TN 37024 
615-371-4300 
E-mail: bodonnelleemicmg.com 
Web: wim.emicmg.corn 
No unsolicited material 

Peter York, President 
Brad O'Donnell ASR 

EMI MUSIC GROUP 
150 5th Ave., 8th Fl. 
New York, NY 10011 
212-786-8000 Fax 212-245-4115 
Web: www.emigroup.com 
No unsolicited material 

EMPEROR JONES RECORDS 
PD Box 4730 
Austin, TX 78765 
E-mail: brutuse emperonones.com 
Web: www emperolones.com 
Styles/Specialties: lolk. Indic, alt 

EPIC RECORDS 
2100 Colorado Ave. 
Santa Monica. CA 90404 
Web: www.epicrecordscorn 
•No unsolicited material 

EPIC RECORDS GROUP 
550 Madison Ave. 
New York, NY 10022 
212-833-8000 
E-mail: farra.mathewsesonybmg.com 
Web: vAvw.epicrecordscom 
*No unsolicited material 

Farra Mathews. VP A&R 
Pete Giberga, Sr. Dir, A&R 
Scott Graves. Sr. Dir. A&R 

EPITAPH 
2798 Sunset Blvd 
Los Angeles. CA 90026 
213-413-7353 Fax 213-413-9678 
E-mail: bretteepitaph.com, faqeepitaph.com 
Web: www.epdaph com 
• Accepts unsolicited material 

Brett Gurewitt, Owner 
Sue Lucarelli. Assistant 
Andy Kaulkin. President, ANTI 
Hector Martinez, Film & TV 

FANTASY RECORDS 
100 N. Crescent Dr., Ste. 275 
Beverly Hills, CA 90210 
310-385-4455 Fax 310-385-4466 
E-mail: rsasloweconcordrecords.com 
Web: wvAv.concordmusicgroup.com 
'No unsolicited matenal 

Rob Saslow. VP of r:18.R Development 

FAR NORTH RECORDS 
3128 Chinook Dr. 
Fairbanks, AK 99709 
Web: lamer-It:records:cam 
Styles/Specialties: All 

FAT POSSUM RECORDS 
PD. Box 1923 
Oxford, MS 38655 
662-473-9994 Fax 662-473-9090 
E-mail: matthewefatpossum.com 
Web: www.fatpossum.com 
Styles/Specialties: indic 

FAT WRECK CHORDS 
PD. Box 193690 
San Francisco, CA 94119 
E-mail: mailbagetahvreck.com 
Web: www.fatwreck.com 
Styles/Specialties: punk 
'Send demos to: 
Asian Man Records ATTN: Mike 
PO Box 35585 
Monte Soreno, CA 95030 

FAVORED NATIONS RECORDS 
Hollywood, CA 90078 
562-989-8707 
Web: www.favorednationscorn 
Styles/Specialties' all styles welcome 

FERVOR RECORDS 
1810 W. Northern Ave., Ste. A-9 
Box 186 
Phoenix. AZ 85021 

WELCOME TO THE 
GREAT WIDE OPEN 

Mojave microphones, from the mind of renowned designer David Royer, help 
artists and engineers transform inspiration into reality in studios all over the 

world. Our secret? Painstaking attention to detail on every mic we build. 

You put your heart and soul into your art ... and so do we! 

AES NY 
ootiOt 560 
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602-595-3582 Fax 602-595-3590 
E-mail: jeff_freundlechOyahoo.com 
Web: www.fervor-records.com 
Styles/Specialties: vintage. new indic 

FIVE K ENTERTAINMENT 
9461 Charleville Blvd. #383 
Beverly Hills, CA 90212 
Web: vekvw.fivekent.com 
'Unsolicited Material Welcome 

Victor Murgatroyd, A&R 

FLOYD ENTERTAINMENT 
Floyd Records 
1621 W. 25th Si., Ste 115 
San Pedro, CA 90732 
E-mail: floydefloydrecordsinc.com 
Web: www.floydrecordsinc.com 
Style/Specialties: Country. Pop, Rock 

Floyd Bocox, CEO 8 President 

FONO VISA 
8200 NW 52nd Tern, 2nd Fl. 
Miami, FL 33166 
Web: www.universalmusica.conVfonovisa 
• Accepts unsolicited material 

Carlos Maharblz, A&R 

FOODCHAIN RECORDS 
6464 Sunset Blvd. Ste. 920 
Hollywood, CA 90028 
323-957-7900 Fax 323-957-7911 
E-mill: info@foodchainrecords.corn 
Web: www.foodchainrecords.com 
Roster: Supagroup. Minibar. Coyote Shivers, Betty 
Blowtorch. Dear John Letters, and more 
Style/Specialties: hard rock. punk 

FRONTIER RECORDS 
P.O. Box 22 
Sun Valley, CA 91353 
818.759-8279 
E-mall: info@frontierrecords.corn 
Web: v&vw.frontierrecords.com 
Styles/Speclaltles: hard-core punk. OC punk, punk-
pop, alternative rock 
•No unsolicited matenal. 

GEARHEAD RECORDS 
P.O. Box 1386 
Woodland, CA 95776-1386 
530-662-7877 Fax530-662-7977 
E-mall: infoegearheadrecords.com 
Web: www.gearheadrecords.com 
Styles/Specialtles: rock n' roll, outlaw country, punk, 
garage. rockabilly and sleaze metal. We accept 
unsolicited matenal, but please don't call or wnte us! 
ASA Contact Michelle Haunold 
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GEFFEN 
See UMG 

GLOBAL CREATIVE GROUP 
(Also Blossom Recordings, and 
www.vjworld.com) 
11664 National Blvd., P.M.B. 361 
Los Angeles, CA 90064 
310-837-5011 Fax 310-837-5010 
E-mail: infoeglobalcreativegroup.com 
Web: www gcgrnusic corn 
Styles/Specialties: pop, rock, world 
Distribution: Redeye 

Ian Faith, CEO 

GOGIRLSMUSIC.COM 
P.O. Box 16940 
Sugar Land, TX 77496 
E-mail: info etgogirlsmusic.corn 
Web: www.gogirlsmusiccom 
Styles/Specialties: all genres 
The oldest 8 largest online community of Indio women 

in music. 

Madelyn Sklar. A&R 

GO-KUSTOM REKORDS 
P.O. Box 77750 
Seattle, WA 98177 
E-mail: sebasstian@go-kustom.com 
Web: www.go-kustom.com 
Styles/Specialties: Sufi. Psychobilly. Hot Rod, Lo-Fi, 
Post-Punk, Electronica 

DA. Sebasstian (e-mall first), A&R 

GREEN LINNET 
916 19th Ave. S. 
Nashville, TN 37212 
615-320-7672 Fax 615-320-7378 
E-mail: info@greenlinnetcom 
Web: www.greenlinnetcom 
Styles/Specialties: celtic. world music 

HACIENDA RECORDS 
1236 S. Staple 
Corpus Christi, TX 78404 
E-mail: annie.garcia@haciendarecords.com 
Web: www.haciendarecords.com 
Styles/Specialties: Mexicana, Ranchito. gospel 

HEADLINER RECORDS 
475 Indigo Springs St. 
Henderson, NV 89014 
E-mail: georgetobinmusiceaol.corn 
Web: www.headlinerrecordscom 
Styles/Specialties: pop, pop alternative. B&B. always 

looking for new opportunities and great singers and 
writers. 
Unsolicited material welcome. 

George Tobin, owner 

Additional location: 

102 N.E. 2nd St. 
Boca Raton, FL 33432 

HOLLYWOOD RECORDS 
Los Angeles 
500 S. Buena Vista St., Old Team Bldg. 
Burbank, CA 91521 
818-560-7084 Fax 818-841-5140 
E-mail: geoffrey.weiss@disney.com 
Web: www.hollywoodrecords.com 
No unsolicited material, No MP3s 

Jason Jordan. VP A&R 
Geoffrey Weiss, Sr. VP MIR 
Jon Lind, Sr. VP A&R 
Matt Harris, Mgr. /WI 

HOLLYWOOD RECORDS-NEW YORK 
825 8th Ave., 30th Fl. 
New York, NY 10019 
718-832-0868 Fax 718-832-0869 
Web: vedw.hollywoocfrecords.com 
No unsolicited material, No MP3s. 

HOLOGRAPHIC RECORDS 
700 W Pete Rose Way 
Lobby B. 3rd FL, Suite 390 PMB 18 
Cincinnati, OH 45203 
E-mail: info@holographicrecords.com 
Web: www.holographicrecords.com 
Styles/Specialties: Fusion, Jazz 

Richard Waring, A&R 

HOMESLICE MUSIC 
5060 SW Philomath Blvd 9301 
Corvallis. OR 9733 
541-760-3009 Fax 541-230-1545 
E-mail: tonyedebraarlyscom 
Web: www.debraadyn.corn 
Styles/Specialties: pop. R&B, singer-songwriter 

HYDRAHEAD RECORDS 
P.O. Box 291430 
Los Angeles, CA 90029 

into@hydrahead.com 
Web: wmv.hydrahead.corn/v3/ 
Styles/Speclaffiesi hard rock, metal 
experimental 
HYENA RECORDS 
105 15— St.. Ste. 3L 

Brooklyn, NY 11215 
718-369-6567 
E-mal hyenarecordsoe aol corn 
Styles/Specialties: jazz, roots, blues 
Americana, reissues 
Distribution: Ryko 

Kevin Caber°, AU 

IAMSOUND RECORDS 
183 N. Martel Ave., Suite 270 
Los Angeles, CA 90036 
E-mail: info@iamsoundrecordscom 
Web: wwsv.iamsoundrecords.com 
Roster Nico Vega. Telepathe 
Styles/Specialties: india rock, electro 

ICEHOUSE RECORDS 
Memphis, TN 38133 
800-346-0723 
E-mall: seleciohits.corn 
Web: www.icehouserecords.corn 
Styles/Speclalties: roots, jazz, blues 

IMMORTAL 
10585 Santa Monica Blvd., Ste. 120 
Los Angeles, CA 90025 
310-481-1800 Fax 310-474-6688 
E-mail: infoeimmortalent.com 
Web: www.immortalrecords.com 
'Unsolicited material accepted 

Happy Walters, President 
Jason Markey, A&R 

INDIESPACE RECORDINGS 
P.O. Box 5458 
Santa Monica, CA 90409 
310-399-4349 Fax 310-396-5489 
E-mail: genie indiespace.com 
Web: www.indiespace.com 
Styles/Specialties: all styles. 
Distribution: hard copy and Internet 
'Unsolicited material accepted for licensing and music 
supervision. 

INO RECORDS 
210 Jamestown Parkway, SID 100 
Brentwood, TN 37027 
E-mail: infottinorecords.com 
Web: www.inorecords.com 
Styles/Specialties: Christian 

INTERSCOPE-GEFFEN-A8M-UMG 
2220 Colorado Ave., 5th Fl. 
Santa Monica, CA 90404 

GET YOUR NEW FALL/WINTER '09 
FULL COMPASS CATALOG NOW 

liunclre cis 
°I. New 

4-$ '°cIticts 

OM 
PRO AUDIO I VIDEO I AV I LIGHTING •••••.1 

CALL A SALES PRO TODAY AT 800-356-5844 OR 
COME TO FULLCOMPASS.COM FOR DAILY DEALS & SPECTACULAR SAVINGS! 
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310-865-1000 Fax 310-865-7908 
E-mail: ben.gordon@umusic.corn 
Web: wvAvAnterscoperecords.com 
No unsolicited material 

Ben Gordon. 6811 
Luke Wood. AAR 
Wendy Higgs. A&R 
Jeff Sosnow, A8R 

INVISIBLE RECORDS 
P.O. Box 16008 
Chicago IL 60616 
773-523-8316 
E-mall: info@onyisiblerecords.com 
Web: www.inyisiblerecords corn 
Styles/Specialties: goth, metal. rock 

IPECAC RECORDINGS 
E-mail: mlo@ipecac com 
Web: www.ipecac corn 
Distribution. Fontana 
Roster: Fantomas, Melvins, Northern State. Dalek. 
Skeleton Key. Peeping ber. Dub Tno 
A&R Contact: Greg Werckman 

IRONWORKS MUSIC 
Los Angeles, CA 
E-mail: info@ironworksmusiccorn 
Web: www.ironworksmustc.com 
Styles/Speclalties: a full facility entertainment 
Company 

A&R Contact: Jude Cole 

ISLAND DEF JAM MUSIC GROUP-LOS ANGELES 
- UMG 
2220 Colorado Ave.. 5th Ft 
Santa Monica, CA 90404 
Web: www.islandrecords.com 
•No unsolicited material 

Paul Pontius. Sr. VP A&R 
Brian Postelle. Senior VP of A8R. Island Urban 

Shumetns Hatford, A&R 
Spring Aspers, Senior VP. Soundtracks 8 
Supervision 
Bronwen Boyan. Manager Soundtracks 8 
Supervision 
Amy Hartman, VP. Media 8 Artist Relations 

ISLAND DEF JAM MUSIC GROUP -NY 
UMG 
825 8th Ave., 28th Fl. 
New York, NY 10019 
212-333-8000 Fan 212-603-7654 

karen.kwak@umusic.com 

Web: www islanddeljam coin 
'No unsolicited material 

Steve Bartels, President 
Karen Kwak. Sr. VP of A&R 

JAGGO RECORDS 
10061 Riverside Dr., Ste. 718 
Toluca Lake, CA 91602 
323-850-1819 

raggo@iaggo.com 
Web: veNw.jaggo.com 

Styles/Speclalties: pop, rock. razz. R&B. hip-hop. soul. 
World music 
'Unsolicited material accepted 

JAZZ á CLASSICS EMI RECORDS 
Blue Note. Narada Jazz, Metro Blue 
150 5th Ave. 6th Fl, 
New York. NY 10011 
Web: vnvw.bluenote.com, www.angelrecords.com, 
wirw.r.manhananrecordscorn 

Bruce Lundvall/President/CEO Blue Note 
Eli Wolf/VP 466 Blue Note 
Lorne Behrman/Mgr. OAR 
Keith Karwelies/ Mgr. A8R Adm. 

JAZZ LINK ENTERPRISES 
3721 Columbia Dr 
Longmont. CO 80503 
303-776.1764 

E-mail: info@iazzlinkenterprises com 
Web: wvnv iazzlinkenterprises corn 

Styles/Specialties: Jazz 

OAR Contact: Jude Hibler 

J CURVE RECORDS 
P.O. Box 43209 
Cincinnati, OH 45243 
513-272-8004 
E-mail: jcurverecords@holmailcom 
Web: maa.jcurverecords.com 

Styles/Specialties: jazz. Win. blues 

JIVE 
Zomba Label Group 
550 Madison Ave., 13th Fl. 

New York, NY 10022 
212-833-5243 
E-mail: peter.thear@sonybmg.com 
Web: www.zombalabelgroup.com 
'No unsolicited material 

Michael Tedesco, VP A&R 
Julius 'Just Be' Garcia. A8R Manager 

J RECORDS 
745 5M Ave., 6th Fl 
New York, NY 10151 

646-840-5600 
E-mail: peter.edge@sonybmg.com 
Web: wwwirecords.com 

No unsolicited matenal 

Peter Edge. President 
Rani Hancock, VP of A&R Admin. 

JONKEY ENTERPRISES 
663 W. California Ave. 
Glendale, CA 91203 
818-247-6219 Fax 818-241-1333 
E-mail: chuck@tonkey.com 
Web: www ronkey.com 
Styles/Speclattles: environmental, world, traditional. 
ethnic 
Distribution: Indies 

Chuck Jonkey, A&R 

K RECORDS 
P.O. Box 7154 
Olympia, WA 98507 
360-786-1594 Fax 360-786-5024 
E-mail: Infoemecac.com 
Web: yeenv.krecs.comi 
Roster: Kinlya Dawson. The Cunous Mystery. The 
Blackouts 

A&R Contacts Marietta Luz, Calvin Johnson 

KALIMBA MUSIC 
12300 Wilshire Blvd Ste. 300 
Los Angeles, CA 90025 
310-207-3820 Fan 310-207-3819 
E-mail. admIndkallmbaentertainment.corr 
Web www kalrmbaentertarnment.com 
Styles/Specialties: adult contemporary razz, smooth 
jazz. RAS 
Distribution RED 

Ted Joseph, A&R 

KEANE RECORDS / DEL- Fl RECORDS 
PO, Box 69188 
Los Angeles, CA 90069 
323-966-4800 
E-mail: books@del-Iicorn 
Web: www corn 
Styles/Specialties: pop, rock. 
Roster: Ritchie Valens, Bobby Fuller Four, Frank Zappa. 
Barry White, Johnny Crawford, the Lively Ones. the 
Centunons 
Danny Wagner & Barry White 

KEMADO RECORDS 

601 W.26Ih St. 
Suite 1175 
NY. NY 10001 
E-mail: infoOkernado.com 
Web www.kemado.com 
Styles/Specialties: hard rock, metal 

KILL ROCK STARS 
120 N.E. State Ave., P.M.B. 418 
Olympia, WA 98501 
E-mail: krs@killrockstars.com 
Web: www.killrockstars.com 
Styles/Specialties: punk, india 

KOCH/E1 ENTERTAINMENT 
740 Broadway, 7th Fl. 
New York, NY 10003 
212-353-8800 Fax 212-228-0660 

cliff.cultren ekochent.com 
Web: wynv.kochentertainment.com 
'Unsolicited material accepted 

Alan Grunblatt, En. VP of A&R/GM 
Cliff Cultreri. Sr. VP of A&R 
Dave Wilkes, VP of A&R 

K MATEDOR 
Lawrence, GA 30046 

E-mail: kmatedor@aol corn 
Web: www.kmatedorcom 

LA PANTERA RECORDS 
PO. Box 92751 
Pasadena, CA 91109-2751 
626-797-2429 
E-mail: spnelhous@aol corn 
Web: www.spruillhousemusic corn 
Styles/SpeciaKies: all styles 
•No unsolicited mates./ 

LITTLE DOG RECORDS 
2219 W. Olive Ave, PMB 150 
Burbank, CA 91506 
818-557-1595 
Web: www.linledogrecords corn 
Styles/Specialties: Americana, mots rock singer/ 
songwriter, country 
Roster: Cud Kirkwood, Moot Davis, Pete Anderson, 
Chns Jones, the Blazers. Adam Hood 

ASA Contact: Pete Anderson 

LITTLE FISH RECORDS 
P.O. Box 19164 
Cleveland, OH 44119 
216-481-1634 
E-mail: info@littlefishrecords.com 

MUSICIANS INSTITUTE 
COLLEGE OF CONTEMPORARY MUSIC 

e A B USINEL , PROGn 
EARN MONEY WITH YOUR MUSIC MARKET YOUR CD FIND A MANAGER 

START YOUR OWN RECORD LABEL GET SPONSORSHIPS + ENDORSEMENTS 

INTERNSHIP INCLUDED CLASSES THREE DAYS A W EEK NIGHT CLASSES 

NEW PROGRAM BEGINS IN APRIL 

c'AL!FRMoE INFORMATIO 

FINANCIAL AID AVAILABLE TO THOSE WHO QUALIFY. ACCREDITED BY NATIONAL ASSOCIATION OF SCHOOLS OF M USIC NASM r. 

6752 HOLLYWOOD BLVD. HOLLYWOOD, CA 90028 WWW.MI.EDU 
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Web: www 
Styles/Specialties: Roots Reggae. Jain Band. Smooth 
Jazz, Pop 

Andrew Kuhar. A&R 

LOCO ENTERTAINMENT 
1621 W. 25th St., Ste 115 
San Pedro, CA 90732 
310-548-8500 Fax 310-548-6042 
Contacts, Floyd Boom, President 
E-mail: Floyd@locoentertainmentcom 
Web: wwwlocoentertainmentoorn 
Roster Jayo Felony 
Style/Speclalties: Hip Hop Rap 

A&R: Loco Entertainment 
www.Myspace.comffloydbocox.com 
www.facebook.cornMoydbocox.com 
www.twIttercom/floydbocox.com 

LOST HIGHWAY RECORDS 
See UMG Nashville 
401 Commerce St, Ste. 1100 
Nashville, TN 37219 
615-524-7500 
E-mail: lum.buie@umusic.com 
Web: www.losthighwayrecords.com 
•No unsolicited material accepted 

Kim Bub, VP of MR 

LOVECAT MUSIC 
P.O. Box 548, Ansonia Sta. 
New York, NY 10023 
212-873-1046 
E-mail: info@lovecatmusic.com 
Web: www.lovecalmusic.corn 
Styles/Specialties: rap, hip- hop. R&B, salsa, mambo. 
merengue, bachata 

LOVEPUMP UNITED RECORDS 
P.O. BOX 1182 
New York, NY 
10159 
E-mail: infoelovepumpunited.com 
Web: wwwipurecords.com/v1findex.php 
Roster: Glider Pals. Genghis Tron 
Distribution: Secretly Canadian Distro 
Styles/Speciaitles: indie, electro 

LUAKA BOP 
195 Chrystie, Ste. 901F 
New York, NY 10002 
212-624-1469 
E-mail: iwasthinking@luakabop.com 
Web: www.luakabop.com 
Styles/Specialties: pop, world 
'No unsolicited matnnals 

DIRECTORY AT OUR DIGITAL WEBSITE 

MAGNA CARTA RECORDS 
A-1 Country Club Road 
East Rochester, NY 14445 
585-381-5224 Fax 585-381-0658 
E-mail: magcartilaoloorn 
Web: vovw.magnacarta.ne 
Styles/Specialties: progressive metal 
No unsolicited material 

Peter Morticelli, A&R 

MALACO RECORDS 
3023 W. Northmde Dr. 
Jackson, MS 39286 
601-982-4522 Fax 601-982-2944 
E-mail: tcouchemalac000rn 
Web: roca malaco.com 
Styles/Specialties: Gospel, 118B 
•No unsolicited material 

Tommy Couch, Jr., Pres./FMB A&R 
Wolf Stephenson. VP of A&R 
DA Johnson, Dir. - Gospel 
Larry Jones. AKA - 11813 Promotions Director 

MANIFESTO RECORDS 
740 N. La Brea Ave., 2nd Fl. 
Los Angeles, CA 90038-3339 
323-954-1555 Fax 323-936-6354 
E-mail: info@manifesto.com 
Web: www.manifesto.com 
Contact: Evan Cohen (Business Affairs). Vanessa Gill 
(Distribution Coordinator) 
Styles/Specialties: rock, indic. Brit-pop. punk 
Roster: Dead Kennedys, Wedding Present, Cinerama, 
Tom Waits. Tim Buckley. 
Lilys, Cranes 
Distribution: Navarre. Carrot Top. Choke, Dada. 
Sound of California, Scorpio, Cobraside. Morpheus, 
Get Hip, F.A.B.. Scratch 
No unsolicited material 

MATADOR RECORDS 
304 Hudson St., 7th Fl. 
New York, NY 10013 
212-995-5882 Fax 212-995-5883 
Web: MAN. matadorrecords.corn 
Styles/Specialties, all styles 
'Unsolicited material accepted 

MAXJAZZ 
115 W. Lockwood Ave. 
St. Louis, MO 63119 
800-875-8331 
E-mail: info@maxjazz.com 
Web: www.maxjazz corn 
Styles/Specialties: Jazz 

Clayton McDonnell, A&R 

(1Stamilal 

Lon Cohen Studio Rentals 

ip Recording, Quality Instrument Rentals 

ip Guitars, Basses, Amps, Drums, 

Keyboards, Microphones 

ip World Class" Guitar and Anil) Repairs 

'killed Cartage and Tech Services 

V Inventory ,tS; temperature Controlled Storage 

WWW.MUSICCONNECTION.COM/DIGITAL 

MEGA TRUTH RECORDS 
P 0. Box 4988 
Culver City, CA 90231 
310-390-5081 Fax 310-390-5081 
Contact: Jon Barewww 
E-mail: ronbare@aoloorn 
Web: WM, ionbare.net 
Styles/Specialties: blues and rock 
'No phone calls please 

MENLO PARK RECORDINGS 
16 West 16'" Street e6RN 
New York, NY 10011 
E-mail: menlopark @ menloparkrecordingsoorn 
Web: www.menloparkrecordings.com 
Roster: Deerhoof. Japanther 
Styles/Specialties: rock 

MENTAL RECORDS 
2640 E. Bamett Road 
Suite E-331 
Medford, OR 97504 
E-mall: infoOmentalrecords.net 
Web: www.mentalrecords.net 
Styles/Specialties: alternative, punk 

Doug Hill, A&R 

MERGE RECORDS 
Durham, NC 
E-mall: mergeemergerecords.com 
Web: www.mergerecords.com 
Styles/Specialties: alt- rock 
Roster: Arcade Fire, others 

MEROKE SKY RECORDS 
6520 Costello Ave. 
Van Nuys, CA 91401 
818-780-5525 
E-mail: merokeskyrecordseaol.com 
Web: wwwmerokeskyrecords.com 
Styles/Specialties: Folk/Rock 
Roster: Barry Goldberg, Joe Hajek. Alex Del Zoppo, 
The Conley's Tony Kaye, Asa Danekind 

Mike Giangreco, MLR 

METAL BLADE RECORDS 
2828 Cochran. Ste. 302 
Simi Valley, CA 93065 
805-522-9111 Fax 805-522-9380 
E-mail: metalblade@metalblade.com 
Web: fehx.metalblade com 
Styles/Specialties: heavy metal, progressive, rock 
'Unsolicited material accepted 

Additional location: 

4025 E. Chandler Blvd., Ste. 70-D7 
Phoenix, AZ 85044 

METROPOLIS RECORDS 
P.O. Box 974 
Media, PA 19063 
610-595-9940 
E-mail: demoemetropolis-recordsoorn 
Web: www.metropolis.records.com 
StyleeSpeclaltles: electronic, industrial, goth 

SUR Contact: Joseph Scheele. 

MIGHTY TIGER RECORDS 
P.O. Box 11178 
Glendale, CA 91226 
818-507-4240 Fax 818-241-9778 
E-mail: cmgreceearthiink.net 
Styles/Specialties: bites 
Distribution: City Hall Records, 
Rockbottom Distributing 

MIR Contact: Bill StlIfield 

MILAN ENTERTAINMENT 
Burbank, CA 91505 
818-953-7800 
Web: www.milanrecords.com 
Styles/Specialties: soundtracks, 
electronic, world 
Distribution: WEA 

MINT RECORDS 
PO. Box 3613, M.P.O. 
Vancouver, BC Canada 
V6B 3Y6 
604-669-MINT 
E-mail: info@mintrecs.com 
Web: www.mintrecs.com 
Roster: Hot Panda, Immaculate Machine, Carolyn 
Mark, The Pack AD. Vareougar. The Evaporators 
Styles/Specialties: indic 
•Send demos via snail mail with hand whiten notes 

MORPHIUS RECORDS 
100 E. 23rd St. 
Baltimore, MD 21218 
410-662-0112 
E-mail: info@morphius.cian 
Web: wv6v.morphius.com 
Styles/Specialties: rock, punk, hip-hop, experimental 

MOTION CITY RECORDS 
501 Santa Monica Blvd., Ste.150B 
Santa Monica, CA 90401 
310-434-1272 Fax 310-434-1273 
Web: www.motioncity.com 
Styles/Specialties: alternative rock 

Clients Include: Red Hot Chili Peppers • Ashlee Simpson 
Will.I.Am • Celine Dion • Kanye West • Stevie Wonder 
B.B. King • Chris Botti • Flo Rida Weezer • Lii Wayne 
Rakim • Neil Diamond Aerosmith • The Raconteurs 

UNIVERSAL 

ed .'. Seamless Studios 

World Class Mastering 

All Formats *Analog & Digital 
$99 - Internet Mastering 

Contact Nick Dofflernyer 
universalmastenng.corn 

NYC (212) 331-2980 Los Angeles, CA (818) 286-6233. 
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Roster: Velvet. Voodoo. Brent Fraser, 10 Pound Troy. 
UFO Bro. Drag. Wendy Bucklew 
Distribution: Hep Cat 
•Unsolicited material accepted 

A&R Contact: wIttemotIoncity.com 

MOTORIZED MUSIC GROUP 
P.O. Box 3154 
Glendale. CA 91221 
818-548-7989 
E-mail: into@motonzedmusic.com 
Web: www.motonzedmusic.com 
Styles/Specialties: All 

ASP: Randy Niicklaus 818-548-7989 
Laure Dunham 818-548-7984 

MOTOWN 
1755 Broadway, 6th Fl. 
New York, NY 10019 
212-373-0750 
E-mall: bruce.carkooe@umuuc.com 
Web: vwvw.universalmotown.com 
No unsolicited material 

Bruce Carbone, A&R 
Shep Goodman, VP A&R 

MOUNTAIN APPLE COMPANY, THE 
1330 Ala Moana Blvd., Ste. 001 
Honolulu, HI 96814 
808-597-1888 Fax 808-597-1151 
Web: www.mountainapplecompany.com 
Styles/Specialties: traditional 8 contemporary Hawaiian 

MRG RECORDINGS 
Los Angeles. CA 
310-629-9782 
8-mall: info@mrgrecordrngs.com 
Web: www.mrgrecordrngs.com 
Styles/Specialties: rock, electronic ambient, folk 

Armando, A&R 

NARADA RECORDS 
Also Narada Jazz, Back Porch. Higher Octave 8 Shakti 
4650 N. Port Washington Rd. 
Milwaukee. WI 53212 
414-961-8350 Fax 414-961-8351 
E-mail: friends@naradarecords.com 
Web: www.narada.com 
'No unsolicited material 

Richard McElroy. Sr. Dir. AMR 

NASHVILLE UNDERGROUND 
P.O. Box 218138 
Nashville, TN 37221 
615-673-7215 
E-mail: themoleeartistsunderground 
Web: vwywartistsunderground.corn 
Styles/Specialties: country, songwriters 

NETTWERK RECORDS 
1650 W. 2nd Ave. 
Vancouver, BC V6.1 1H4 
604-654-2929 Fax 604-654-1993 
E-mail: mark@nettwerk.com 
Web: wvwv.nettwerk.corn 
*No unsolicited material 

Polly Greenwood, A&R 
Mark Jowett, A&R 

NEW PANTS PUBLISHING INC. & OLD PANTS 
PUBLISHING INC. 
102 E. Pikes Peak Ave.. Ste. 200 
Colorado Springs, CO 80903 
719-632-0227 Fax 719-634-2274 
E-mall: rac ecnr.net 
Web: vinew.newpants.com, www.oldpants.com 
Styles/Specialties: All Genre Styles considered 
Roster: Stephanie Aramburo. Chad Steele, C. Lee 
Clarke. Tech T. James Becker. Kathy Watson, Lisa 
Bigwood, George Montalbano. Silence. Sherwin 
Greenwood. Joel Diehl, John Ellis and Rocky Shaw. 
•Unsolicited material thru management or lawyer only. 
Please call or e-mail before submitting. 

Robert A. Case, A&R 

NEW WEST RECORDS 
9215 Olympic Blvd. 
Los Angeles, CA 90212 
310-246-5766 
E-mail: katelyn Onewwestrecords.com 
Web: www.newwestrecords.com 
Styles/Specialties: country, pop, singer- songwriter 

NONESUCH RECORDS 
1290 Ave. of the Americas, 23rd Fl, 
New York. NY 10104 
212-707-2900 Fax 212-707-3207 
Web: www.nonesuch.com 
Roster: Emmylou Harris. Joni Mitchell. Gipsy Kings, KD 
Lang, Randy Newman, Wilco, Brian Wilson, Stephen 
Sondheim. Kronos Quartet, Youssou N'Dour. Buena 
Vista Social Club, Laurie Anderson and more. 
Styles/Specialties: Jazz. Gospel, Classical, Americana. 
Singer/Songwriter 

ODDS ON RECORDS LLC 
I4A Sunset Way 

Professional Video Production 
Bands Concerts Special Events 

Liti Shoots 
roadcasting 

ocation 
Casting 
Production 

AiI i Camera Supp 

Henderson, NV 8901.i 
702-318-6001 
E-mail: info@oddsonrecording.com 
Web: www.oddsonrecords.com 
Specialties: Pop / Rock 
No unsolicited material please 

A&R Contacts: Ted Joseph and Bobby Ferrari 

OGLIO RECORDS 
P.O. Box 404 
Redondo Beach, CA 90277 
310-791-8600 Fax 310-791-8670 
E-mall: getinfo4@oglio.com 
Web: www.oglio.corn 
Contact: Carl Caprioglio, Mark Copeland 
Roster: The Leftovers, Foreign Globester, Margo 
Guryan, BigBang, Beatallica. George Lopez , Jackie 
'Joke Man' Martling comedy, reissues, novelty. 
soundtracks, Bean Wilson (Beach Boys), Robbie Krieger 
(The Doors), Ray Manzarek (The Doors). Wisely, Phunk 
Junkeez, Bouquet of Veal. Ogden Edsl 

Colin McSpadden, A&R 

OH BOY RECORDS 
33 Music Sq. W., Ste. 102B 
Nashville, TN 37203 
E-mail: ohboy@ohboy.com 
Web: www.ohboy.corn 
Styles/Specialties: country 

OMNIGROOVE RECORDS 
310-569-2228 
E-mail: myluperdupree@myspace.com 
Web: www.myspace.com/myluperdupree 
Roster: Luger Dupree 
Styles/Specialties: anything cool and ongrnal 

ONE LITTLE INDIAN RECORDS 
2087 Union Street Ste. 42 
San Francisco, CA 94123 
415-567-5652 Fax 415.567.5990 
E-mail: 
info@onelittleindian-us.com 
Web: www.onelittleindian-us.com 
Styles/Specialties: indic rock 
Roster: Daisy Chainsaw, 
Black Box Recorder, Sneaker Pimps, The Twilight 
Singers 

ORANGE RECORDINGS 
4614 Interlake Ave N 
Seattle, WA 98103 
E-mail: orders@orangerecorchngs.corn 
Web: www orangerecordings corn 
Styles/Specialties: Music and Literature 
A&R Contact: orders@orangerecordings.com 

PEAK RECORDS 
100 N Crescent Dr.. Ste 275 
Beverly Hills, CA 90210 
310-385-4040 Fax 310-385-4050 
Web: www.peak-records.com 
*No unsolicited material 

AndI Howard/President 
Mark Wexler/Exec, VP 

PINCH HIT ENTERTAINMENT 
3116 Hermosa Ave. 
Hermosa Beach, CA 90254 
310-791-7617 Fax 310-791-7620 
Web: www.pinchyiit.com 
Styles/Speclaltles: all styles 

A&R Contact: Mike Naylor 

POSI-TONE 
P.O. Box 2848 
Venice, CA 90294 
310-871-2652 
E-mail: info@posi-tone.corn 
Web: www.posi-tonecom 
Styles/Specialties: Jazz 
Roster: Ehud Asherie, Jim Rotondi, Sean Nowell, Spike 
Wilner. Sam Rivers, 
David Ake, Joe Gaeta 

PROVIDENT LABEL GROUP 
Web: http://providentpress.corn/ 
Styles/Specialties: Christian 

PPL ENTERTAINMENT GROUP, INC. 
468 N Camden Dr.. Ste. 200 
Beverly Hills, CA 90210 
Mailing: P.O. Box 261488 
Encino, CA 91426 
818-506-8533 Fax 818-506-8534 
E-mail, pplzmi@aol.com 
Web: www.pplzmi.com 
Contact: Maxx Diamond 
*No unsolicited material accepted. Must lest e-mail or 
write with SASE for permission. 
Styles/Specialties:all 

PRA RECORDS 
1255 Fifth Ave.. Ste.7K 
New York, NY 10029 
212-860-3233 Fax 212-860-5556 
E-mail: pra@prarecords.corn 
Web: www.prarecords.corn 
Styles/Specialties: jazz 
Distribution: ADA 
Patrick Rains. A&R 

SHH 
Headphone 

Hanger 

PCI 
Sheet Music 
Holder 

LIFETIME WARRANTY 

STEDMAN 
888-629-5960 

www.stedmancorp.com 
MADE IN USA 
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PRAVDA RECORDS 
Pe. Box 268043 
Chicago, IL 60626 
773-763-7509 Fax 773-763-3252 
E-mail: infoOpravdamusic.com 
Web: www.pravdamusic.com 
Styles/Specialties: rockabilly, pop, blues 
Distribution: ADA 

PRIMARILY A CAPPELLA 
P.O. Box 0 
San AnseImo, CA 94979 
415-455-8602 Fax 415-458-2961 
E-mail: harmonyesingers.com 
Web: vany angers.com 
Styles/Specialties: a cappella 
'Unsolicited material accepted 

PUTUMAYO WORLD MUSIC 
411 Lafayette St., 4th Fl. 
New York. NY 10003 
212-625-1400 Fax 212-460-0095 

jacobOputumayo.corn 
Web: sww.putumayo.com 
'Accepts unsolicited materials. 
Send CD demo 8 contact into 

Jacob Edgar. A&R 

QUICKSILVER / INCREASE RECORDS 
31316 Via Colinas, Ste 104 
Westlake Village, CA 91362 
818-707-0300 Fax 818-707-1606 
E-mail: guksilOaolcom 
Styles/Specialties: jan, blues, country, rock, oldies, 
gospel 
Distribution: Indies 
•Unsolicited material accepted 

A&R Contact: Howard Silvers 

RAMP RECORDS 
Santa Barbara. CA 

infoOramprecords.com 
Web: ,wnv.ramprecords.com 
Styles/Specialties: Eclectic 
Roster: Michael McDonald. Jeff Bridges 
No unsolicited material 

RAP-A-LOT RECORDS 
P.O. Box 924190 
Houston, TX 77292 
800-861-7272 
E-mail: infoOrapalotrecords.com 
Web: www.rapalotrecords.com 
Styles/Specialties: Hip-Hop, Rap 

Red Boy, A&R 

RAZOR & TIE MUSIC 
214 Sullivan St., Ste. 4A 
New York, NY 10012 
212-473-9173 Fax 212-473-9174 
E-mail: infoOrazorandlie.com 
bcallawayOrazorandtie.com 
Web: ,wny.razorandtie.corn 
'Accepts unsolicited material, mail it in 

Beka Callaway, A&R 

REBEL WALTZ / TIME BOMB RECORDINGS 
688 N. Coast Hwy., PMB 519 
Laguna Beach, CA 92651 
949-499-8338 Fax 949-499-8333 
Web: ynnyrebelwaltz.com 
Styles/Specialties: punk, att. rock 
No unsolicited material 

RED HOUSE RECORDS 
P.O. Box 4044 
St. Paul MN 55104 
E-mail: customerservece redhouserecords.corn 
Web: van, redhouserecords corn 
Styles/Specialties: angensongwreers, blues, traditional 
folk, or instrumental 

RELAPSE RECORDS 
P.O. Box 2060 
Upper Darby, PA 
19082 
610-734-1000 Fan 610-734-3719 
E-mail: relapseerelapsecom 
Web: www.relapse.com 
Styles/Specialties: metal, rock 
Roster: Baroness. Jucifer, Origin, Brutal Truth 

REVELATION RECORDS 
P.O. Box 5232 
Huntington Beach, CA 92615 
714-842-7584 
E-mail: webmasterOrevhg.corn 
Web: www.revelationrecords.com 
Styles/Specialties: hardcore, punk, orno 
•Unsolicited material accepted 

RCA RECORDS 
550 Madison Ave. 
New York, NY 10022 
212-833-6200 
E-mail: ashley.newtonOsonybmg.com 
Web: www.rcarecords.corn 
*No unsolicited material 

Ashley Newton, Exec. VP A&R 

RCA RECORDS NASHVILLE 
1400 18th Ave. S. 4th Fl. 

Nashville, TN 37212 
615-301-4340 Fax 615-301-435U 
Web: wvnysonybmgnashville.corr 
'No unsolicited material 

RHYMESAYERS ENTERTAINMENT 
2409 Hennepin Avenue 
Minneapolis, MN 55405 
E-mail: infoOrhymesayers.com 
Web: www.rhymesayers.com 
Styles/Specialties: Hip Hop/Rap 

Siddig, A&R 

ROADRUNNER RECORDS 
902 Broadway, 8th Fl. 
New York, NY 10010 
212-274-7500 Fax 212-334-6921 
E-mall: roadrunner@ roadrunnerrecordseorn 
Web: www.roadrunnerrecords.com 
•Nn unsolicited material 

Ron Burman, Sr. VP A&R 
Monte Conner, Sr. VP A&R 
Mike Gifler, Dir. A&R 
David Rath. Mgr. A&R Admin. 

ROC-A-FELLA 
825 8th Ave.. 29th FL 
New York, NY 10019 
646-688-0482 Fax 212-445-3616 
Web: www.rocafelLseorn 
*No unsolicited material 

Shades Simpson, A&R 

ROCKSCOOL RECORDS 
P.O. Box 1981 
Beverly Hills, CA 90231 
818-386-5993 
Fax 323-874-7624 

willebOrockscool.com, 
rockscool@aol corn 
Styles/Specialties: all styles 

ROCKZION RECORDS 
673 Valley Dr. 
Hermosa Beach, CA 90254 
310-379-6477 
E-mail: rockzionrecords rockzion.com 
Web: wnwrockzion.com 
Styles/Speclaltles: Christian and 
crossover rock 

ROIR (say ROAR!) 
(Reachout International Records) 
P.O. Box 501 
Prince St. Sta. 
New York, NY 10012 
212-477-0563 Fax 212-505-9908 
Email: infoOroinusa.com 
Web: www.roir-usa.com 
Styles/Specialties: punk, reggae, rock 
'Unsolicited material accepted, but look at our website 
so you know who we are. 

ROTTEN RECORDS 
P.O. Box 56 
Upland, CA 91786 
909-920-4567 
E-mail: rotten O rottenrecords.com 
Web: www.rottenrecordseorn 
Styles/Specialties: metal 
•Unsolicted material accepted. No phone calls please. 

Dick Shitelmeyer, 

ROUNDER RECORDS 
One Rounder Way 
Burlington, MA 01803 
E-mail: info@roundercorn 
Web: www.rounder.com 
No unsolicited material 
Styles/Specialties: roots music 

Ken Irwin, Owner, A&R 
Marian Leighton, Owner. A&R 
Bill Nowlin. Owner, A&R 
John Virant, President 8 CEO, A&R 
Scott Billington, VP, A&R 
Troy Hansbrough, VP, A&R 
Dave Godowski. A&R Dir. 
Chris Wilson, A&R Reggae 

SHANGRI-LA PROJECTS 
P.O. Box 40106 
Memphis, TN 38174 
901-359-3102 
E-mail: shermanOshangnlaprojects.com 
Web: vanyshangrilaprojects.com 
Styles/Specialties: Alternative Rock 

Sherman Willmon, A&R 

SIX DEGREES RECORDS 
P.O. Box 411347 
San Francisco, CA 94141 
415-626-6334 Fax 415-626-6167 
E-mail: InfoOsnidegreesrecords corn 
Web: enw,sixdegreesrecords com 
Styles/Specialties: world music, ambient. folk, 
contemporary classical and intelligent pop music 
Distribution: Fontana 

SADDLE CREEK RECORDS 
Pe. Box 8554 
Omaha, NE 68108 
402-558-8208 

inlo@saddle-creek.corn 
Web: www.saddle-creek.com 
'Accepts unsolicited materials 

Conor Oberst. Founder 
Robb Nansel, President 

SONIC PAST MUSIC, LLC 
25276 Via Tanara 
Valencia, CA 91355 
818-203-9999 
Web: www.sorscpastmuslc.com 
Styles/Specialties: Label specializes in un-released 
material by famous artists as well as cult-based 
musicians of the '600 through the '90s. 

SONY DISCOS 
605 Lincoln Fie, 7th Fl. 
Miami Beach, FL 33139 
305-695-3500 Fax 305-695-3542 
E-mail: paul.foratOsonybmg.com 
Web: wv..sonymusiclatin.com 
*No unsolicited material 

SONY MUSIC LABEL GROUP 
550 Madison Ave. 
New York, NY 10022 
212-833-4000 
Web: maw sonybrng.corn 
• No unsolicited material 

Julie Knapp, Dir. of A&R 

SONY MUSIC NASHVILLE 
(Arista Nashville, BNA Records. Columbia 
Nashville, RCA Records Nashville) 
1400 18th Ave. S. 
Nashville, TN 37212 
615-301-4300 Fax 615-301-4303 
E-mail: john.gradyOsonybmg.corn 
Web: M.. sonybmg.corn 
*No unsolicited material 

John Grady. Pres. of A&R 
Mark Wright, Ex. VP of A&R 
Alison Booth, VP, A&R Administration 
Clay Bradley. VP of A&R 
Mark Brown, Sr. Dir. of A&R 
Paul Forat, Sr. VP of A&R 
Mauri Stein, A&R Dir. 

SPARROW RECORDS 
Pe Box 5010 
Brentwood. TN 37024-5010 
615-371-6800 Fax 615-371-6997 
Web: www.sparrowrecords.com 
Styles/Specialties: Christian 
*No unsolicited materials 

SST 
406 Talbot St. 
Taylor, TX 76574 
512-352-8165 Fax 512-352-8178 
Web: www.sstsuperstore.corn 
Styles/Specialties: Rock. Jazz. Punk Progressive Rock 
'Unsolicited material accepted 

STREETBEAT RECORDS / PANDISC MUSIC CORP. 
15982 N.W. 48th Ave. 
Miami, FL 33014 
305-557-1914 Fax 305-557-9262 
E-rnall: bocraneOpandisc.com 
Web: www.pandisceorn, maw streetbeatrecords.com 
Styles/Specialties: 
'Unsolicited material accepted 

SUB POP RECORDS 
2013 Fourth Avenue, Third Floor 
Seattle, WA. 98121 
206-441-8441 
E-mail: tonykO subpop.com 
Web: www.subpop corn 
'Accepts unsolicited materials 

Tony Kiewel, Head of SER 

SUPREME ENTERPRISES INTERNATIONAL CORP. 
P.O. Box 1373 
Agoura Hills, CA 91376 
818-707-3481 
E-mail: supreme2Oearthlink net 
Web: www.raggaforceeorn 
Styles/Specialties: trance. Latin, reggae 
*No phone calls. please 

A&R Contact: J. Sarmiento 

SURFDOG RECORDS 
1126 South Coast Highway 101 
Encinitas, CA 92024 
760-944-8000 Fax 760-944-7808 
Web: vanv.surldogeorn 
Styles/Specialties: rock 
Roster: Bnan Setzer. Stray Cats, Richard Cheese, 
Gary Hoey, Rusty Anderson, Slightly Stoopid, Dan 
Hicks. Butthole Surfers, Gibby Haynes. Dylan Donkin. 
Dave Stewart, the Wylde Bunch 
'Unsolicited material accepted 

Megan Lloyd, SER 

SYMPATHY FOR THE RECORD INDUSTRY 
120 State Ave.. N.E. 134 
Olympia, WA 98501 
E-mail: sympathy130aolcom 
Web: www.sympathyrecords.com 

Styles/Specialties: rock, pop, punk 
TANGENT RECORDS 
Pe. Box 383 
Reynoldsburg, OH 43068 
614-751-1962 Fax 614-751-6414 

infoOtangentracords.com 
Web: www.tangentrecords.com 
Styles/Specialties: contemporary instrumental, rock 
instrumental, electronic jazz-rock, world beat 
Distribution: self-distributed 
'Unsolicited material accepted 

Andrew J. Batchelor, President 

THIN MAN RECORDS 
P.O. Box 322 
Torrance, CA 90507 
310-320-8822 
Email: inloOthinmanentertamment.com 
Web: www.thinmanentertainment.com 
Styles/Specialties: Alternative Rock. Darkwave, 
Deathrock. Gothic. Industrial, Jazz, Junk, Punk. and 
Psychobilly 

A&R Contacts: AR@ThinManEntertainment.com, 
Submissions0ThinManEntertainment.com 

THUMP RECORDS 
P.O. Box 445 
Walnut, CA 91788 
909-595-2144 Fax 909-598-7028 
E-mail: prodnguezOthumprecords.corn 
Web: www.thumprecordseom 
Styles/Specialties: Latin ,ap. old skool. rap. R8B. 
Latin. oldies, disco 
Distribution: UNI 

Pebo Rodriguez, A&R 

TRICOPOLIS RECORDS 
33261 Adelfa St. 
Lake Elsinore, CA 92530 
909-678-0831 
E-mail: infoOthcopolisrecords.com 
Web: www.tricopolisrecordseorn 
Contact: Mike Nadolson 
Styles/Specialties: bluegrass, folk. acoustic 
'No unsolicited material 

TOMMY BOY 
120 5th Ave., 7th Fl. 
New York, NY 10011 
212-388-8300 Fax 212-388-8431 
E-mail: infoOtommyboy.com 
Web: www.tommyboy.com 
'Accepts unsolicited material To submit demos, please 
e-mail low-bit rate MP3s or links to MySpace and 
Facebook to: inloetommyboy.com 

Rosie Lopez, VP of A&R 
Victor Lee, GM 
Tom Silverman, SER Dance/ Pop 

TRIPLE X RECORDS 
P.O. Box 862529 
Los Angeles, CA 90086-2529 
323-221-2204 Fax 323-221-2778 
Styles/Specialties: alt, rock. reissues, 
goth. rap 
Distribution: Navarre 
'Call before sending material 

Peter Huer, A&R 

TVT RECORDS, INC. 
23 E. 4th St., 3rd FL 
New York, NY 10003 
212-979-6410 
Web: iwnylvtrecords.com 
'Accepts unsolicited material 

Steve Gottlieb, President 

U 8 L RECORDS 
1617 Cosmo St Ste. 411 
Los Angeles, CA 90028 
E-mail: HelpOurbandlazareorn 
Web: www.urbandlazaccom. myspace.comfurbandlazar 
Styles/Specialities: Indic Rock, Alternative, Singer/ 
Songwriter 
Accepts Unsolicited Matenal 

UNIVERSAL MOTOWN/ 
REPUBLIC 
1755 Broadway. 6th Fl. 
New York, NY 10019 
212-373-0600 Fax 212-373-0688 
E-mail: bruce.carbone@umusic.com 
Web: viww.umrg.corn 
'No unsolicited mate.' 

Monte Lipman. President 
Avery Lipman, Sr VP 58,13 
Torn Mackay, Sr VP A&R 

UNIVERSAL MUSIC GROUP NASHVILLE 
401 Commerce St., Ste. 1100 
Nashville, TN 37219 
615-524-7500 
E-mail: bnan.wrighteumusic.com 
Web: envw.umgnashvillecorn 
'No unsolicited material 

Brian Wright. VP A&R 

VAGRANT RECORDS 
2118 Wilshire Blvd., Ste. 361 
Santa Monica, CA 90403 
323-302-0100 

66 AMP NETWORK • WEEKLY BULLETIN • DAILY WEBSITE • DIGITAL EDITION • MAGAZINE • JANUARY 2010 24 .1-



22ND ANNUAL DIRECTORY OF RECORD COMPANY A&R REPS 

DOWNLOAD THIS DIRECTORY AT OUR DIGITAL WEBSITE 

• infoevagrant.com 
Web: www.vagrant corn 
Styles/Specialities, rock, iodic, experimental 
Roster: City and Colour, Dashboard Confessional, The 
Eels.Face to Face 

•Accepts unsolicited material by mail 

Rich Egan, President, A8.11 Rock 
Dan Gill, GM 

VANGUARD RECORDS 
2700 Pennsylvania Ave.. Ste. 1100 
Santa Monica, CA 90404 
310-829-9355 Fax 310-315-9996 
E-mail: orderevanguardrecords.com 
Web: www.vanguardrecords.corn 
'No unsolicited material 

Steve Buckingham, Sr. VP 
Gary Paczosa, VP A&R 

VAN RICHTER RECORDS 
100 Sunrise Way. Ste. 219 
Palm Springs, CA 92262 
858-731-2995 
E-mail: manager tevanrichter.net 
Web: www.vannchter.net 
Styles/Speclalties: industrial, gothic, metal 

Paul Abramson. A&R 

VAPOR RECORDS 
1460 4th St 4300 
Santa Monica, CA 90401 
E-mail: webstarIgvaporrecords.com 
Web: www.vaporrecords.com 
Styles/Specialties: oldie, rock 

VERVE MUSIC GROUP-UMG 
1755 Broadway 3rd. Fl, 
New York, NY 10019 
212-331-2000 Fax 212-331-2005 
• dahlia ambach-caplin@umusic.com 
Web: www.vervemusicgroup.com 
'No unsolicited material 

Dahlia Ambach. ASP Dir. 

VICE RECORDS 
97 N. 10th St., Ste. 202 
Brooklyn, NY 11211 
E-mail: wassupevicerecords.com, info@biz3.net 
Web: kwAv.vicerecords.com 

Styles/Specialties: rock 
VICTORY RECORDS 
346 N. Justine St.. 5T FL. 
Chicago, IL 60607 
312-666-8661 Fax 312-666-8665 
Web: www.victoryrecords.com 
Styles/Specialties: rock, punk 

Tony Brummel, A&R 

VIRGIN RECORDS 
5750 Wilshire Blvd. Ste. 300 
Los Angeles, CA 90036 
Web: wvew.virginrecords.com 
*No unsolicited material 

VIRGIN RECORDS AMERICA 
150 5th Ave., 2nd-3rd Fls. 
New York, NY 10011 
212-786-8900 
Web: www.virginrecords.com 
No unsolicited material 

ASP: Georgina McAvenna, 
Rob Stevenson 

VOLCOM ENTERTAINMENT 
1740 Monrovia Ave. 
Costa Mesa, CA 92627 
949-646-2175 
E-mail: volcoment@volcom.com 
Web: www.volcoment.com 
Styles/Specialties: punk, indio, rock 
Roster: Valient Thou. Riverboat Gamblers, Year Long 
Disaster, ASG 

Ryan Imrnegart, A&R 

WARNER BROS. NASHVILLE 
20 Music Square E 
Nashville, TN 37203 
615-748-8000 
E-mail: nashville arewbr corn 
Web: vevnv.wbmashville corn 
'No unsolicited material 

Paul Worley, CCO 
Danny Kee. Dir. of ASP 
Tracy Gershon, ASR 
John Esposito, A&R 

WARNER BROS. RECORDS 
3300 Warner Blvd.. 3rd Fl. 
Burbank, CA 91505 

11 A Totally Unique Residence with 
WORLD CLASS RECORDING &', 

>POST PRODUCTION STUDIOS' 
For further details: www.23602DryCanyon.corn 

Calabasas: 5 bedrooms and 3 batkrOOMS 
7) 17 39. ft. divided between studios & residence 
I . 62 Acre lot - Incredible Fool, 5 a 6. Views 

$2,695,000 

Christine Lloyd - Maddocks 
Cell: (818) 437 0369 

www.HomesWithRecordingStudios.com 

WWW.MUSICCONNECTION.COM/DIGITAL 

818-846-9090 Fax 818-840-2343 
• perry.watts-russellewbr.com 
Web: kweed.wbr.com 
•Nu unsolicited material 

Tom Whalley, CEO, Warner 
Music Group 
Matt Marshall. Sr. VP A813 
Jell Aldrich. ASP 
Andy Olyphant. ASP 

WARNER MUSIC GROUP 
75 Rockefeller Plaza, 8th Ff. 
New York, NY 10019 
212-275-2000 
• tornmy.pagee wbr.coin 
Web: www.wmg.com 
•No unsolicited material 

Thomas Whalley, Chairman 
James Dowdall. Sr. VP of ASP 
Tommy Page. VP of ASP 

WARNER MUSIC LATINA 
555 Washington Ave., 4th FL 
Miami Beach, FL 33139 
305-702-2200 Fax 305-266-8771 
E-mall: magda.vivesewarnennusic.com 
Web: www.miwml.com 
'No unsolicited material 

Andres Wolff, Label Manager 
Magda Vives, Bus. AR. 

WAXPLOITATION ENTERTAINMENT 
201 South Santa Fe Ave.. Ste. 100 
Los Angeles, CA 90012 
213-687-9563 
E-mail: info@waxplintation.com 
Web: www.waxploitation.com 
Styles/Specialtles: hip-hop 

WEST MAGNOLIA MUSIC LLC BMI 
1717 W. Magnolia Blvd.. Ste. 104 
Burbank, CA 91506 
818-846-6880 
E-mail. digidano@yahoo.corn 
Styles/Specialties: Electronic 

ASP Contact: Dan Morehouse 

W.G.P. PRODUCTIONS 
1701 Clinton St., Ste.401 

.,..ueles, CA 
213-4834602 
E-mail: wgpproductionsOyahoo.com 
Web: www.myspace.com/wgpproductionsa 
Styles/Speclaltles: Indie/Pop/Rock/Neo Soul 
Roster: Lonnie Trevino, Mina Mauldin 

ASP Contacts: Lonnie Trevino or Krishna Finch 

WICKED COOL RECORDS 
545 W. 34th St. Ste 6C 
New York, NY 
212-868-9000 Fax 212-8689003 
E-mail: info@wickedcoolrecords.com 
Web: WWW.wickedcoolrecords.com 
Styles/Specialties: garage rock 

WIND-UP 
79 Madison Ave. 715 Fl 
New York, NY 10016 
212-895-3100 
E-mail: dmeltzer@winduprecords com 
Web: www winduprecords.com 
'Accepts unsolicited material 

Alan Meltzer, Chairman 
Diana Meltzer, Exec. VP ASP 

WORD ENTERTAINMENT 
25 Music Sq. W. 
Nashville, TN 37203 
615-251-0600 Fax 615-726-7888 
Web: WWW .wordlabelgroup .corn 
'No unsolicited material 

Jim VanHook, President 

XL RECORDINGS 
304 Hudson Street, 7th Floor, New York, 10013 
Web: www.xlrecordings.com 
Styles/Specialties: rock, indie, electro 
Roster: MIA. Friendly Fires, Palatal, 
Vampire Weekend, Peaches, The White Stripes 

ZOMBA LABEL GROUP 
Jive, Verity, Volcano, LaFace, So So Del 
137-139 W. 25th St., 9th Fl. 
New York, NY 10001 
212-727-0016 Fax 212-924-0743 
Web: www.zombalabelgroup.com 
'No unsolicited material 

Michael Tedesco, VP A&R 

c23 

"World Class Studio Down to Earth Rates" 

REHEARSAL & RECORDING 

Rehearsal 
24 hour lockout and hourly facility in the No Ho Arts District of N. Hollywood. CA. 

We offer Musicians. Artists, Produters. & ProduerCompanies a clean, vibrant, 

and creative environment which encourages maximum productivity. 

Hourly RehearsIsStarting at S11.50 Per Hour 

à Imprelre-
-Recording 

Live Tracking • Vocal Bociih-mf 
Full Kitchen & Lounge - ...-
Trident 70 Series • Protools HD 2- MCI 
The Best of Vintage and New Outboard Gear & Mic's 

Reasonable hourly . monthly and project rates. 
On site Engineers. Producers. and Songwriters 
available to work on your next project. 

Free amenities to our Monthly Clients: 
interne, bottled water collet, kitchenette commons area outdoor patio with conversation bar,and ample parking 

'de 

Visit us on the web at: www.thudstuilios.com 
Thudstudlos@yahoo.com • 818-378-8162 • 818-506-4648 
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24TH ANNUAL DIRECTORY OF MUSIC ATTORNEYS 

In today's transitional music industry, legal contracts are in a constant state of flux and revision. That's why it is essential 

for all artists to engage or consult with a professional music attorney whenever an important career decision needs to 

be made or a document is to be signed. And never forget: Do not sign anything until you have a lawyer look at it first! 

Compiled by Catherine Veit 

ALABAMA 

ADAMS AND REESE LLP 
Concord Center 
2100 Third Ave. N., Ste 1100 
Birmingham, AL 35203 
205-2504000 

stephen.walsh@arlaw.com 
Web: www.adamsandreese.com 
Specialty: Entertainment Law. Music Law. Intellectual 
Property 

Additional location, 

11 N. Water St., Ste. 23200 
Mobile, AL 36602 
251-433-3234 

JOHNSTON BARTON PROCTOR á ROSE LLP 
569 Brookwood Village St.. Ste. 901 
Birmingham, AL 35209 
205-458-9400 Fax 205-458-9500 
E-mail: tps@iohnstonbarton.com 
Web: www.johnstonbartonnorn 
Contact: John P. Strohm 
Specialty: Entertainment Law, specializing in 
representing music industry clients 

M.S. McNAIR 
2151 Government St. 
Mobile, AL 36606 
251-450-0111 Fax 251-450-0822 
E-mail: msm@ mcnair.com 
Web: www.lawyers.corn/michaelsmcnair 
Contact: Michael S. McNair 
Specialty: contracts 

ALASKA 

DAVIS WRIGHT TREMAINE LLP 
701 W. Eighth Ave.. Ste 800 
Anchorage, AK 99501-3468 
907-257-5300 Fax 907-257-5399 
E-mail: dianepenningtonOdwl.corn 
Web: www.dwt.com 
Specialty: Entertainment Law 

DORSEY & WHITNEY LLP 
1031 W. Fourth Ave., Ste. 600 
Anchorage, AK 99501-5907 
907-276-4557 
E-mail: anchorage Odorsey.com 
Web: www.dorsey corn 
Contact: William J. Evans 
Specialty: Intellectual Property 

PERKINS COIE 
1029 W. Third Ave., Ste. 300 
Anchorage. AK 99501-1981 
907-279-8561 Fax 907-276-3108 
E-mail: efielstadOperkinscoie.com 
Web: www.perlonscoiecom 
Contact: Eric B. Fjelstad 
Specialty: Trademark Law. Intellectual Property 

ARIZONA 

LEWIS AND ROCCA LLP LAWYERS 
One S. Church Ave., Ste. 700 
Tucson. AZ 85701 
520-622-2090 Fax 520-622-3088 
E-mall: clientservicesOldaw.com 
Web: www.lrlaw.com 
Contact: Nathalie M. Daum. Director of Marketing 
Specialty: Intellectual Property, Trademarks 
& Copyrights 

PERKINS COIE 
2901 N. Central Ave., Ste. 2000 
Phoenix, AZ 85012-2788 
602-351-8000 Fax 602-648-7000 
E-mail: jnomkin 0 perkinscoie.com 
Web: vtyrw.perkinscoie.corn 
Contact: Joel W. Nomkin 
Specialty: Trademark Law, 
Intellectual Property 

SANDERS & PARKS P.C. 
3030 N. Third St., Ste. 1300 
Phoenix, AZ 85012 
602-532-5600 Fax 602-532-5700 
Web: www.sandersandparks.com 
Specialty: Intellectual Properly 

SNELL I& WILMER 
One Arizona Center 
Phoenix, AZ 85004-2202 
602-382-6000 Fax 602-382-6070 
E-mall: infoOswlaw.com 
Web: www.swlaw.com 
Specialty: Intellectual Property 

Additional location: 
One S. Church Ave., Ste. 1500 
Tucson, AZ 85701-1630 
520-882-1200 Fax 520-884-1294 

WILLIAM D. BLACK, LAW OFFICES OF 
One E. Camelback Rd.. Ste. 630 
Phoenix, AZ 85012 
602-910-6144 Fax 602-265-3685 
Web: www.billblacklaw.com 

ARKANSAS 

CARVER LAW 
2024 Arkansas Valley Dr, Ste. 800 
Little Rock. AR 72212-4147 
501-224-1500 Fax 501-224-8831 
E-mail: office Oarkpatent.com 
Web: vrww.arkpatent.com 
Specialty: Intellectual Property 

Additional location: 

P.O. Box 1497 
Santa Barbara, CA 93102 
805-964-9777 

JACK NELSON JONES FINK JILES & GREGORY, 
P.A 
The Metropolitan Tower 
425 W. Capitol Ave., Ste. 3400 
Little Rock, AR 72201 
501-375-1122 Fax 501-375-1027 
Web: www.jacknelsonjonesnorn 
Specialty: Intellectual Property 

ROSE LAW FIRM 
120 E. Fourth St. 
Little Rock, AR 72201-2893 
501-375-9131 Fax 501-375-1309 
E-mall: infoOroselawfirm.com 
Web: www.roselawfirmcom 
Specialty: Intellectual Property 

WRIGHT, LINDSEY A JENNINGS LLP 
200 W. Capitol Ave., Ste 2300 
Little Rock, AR 72201-3699K 
501-371-0808 Fax 501-376-9442 
• mkaemmerlingrewlj.cornK 
Web: verrw.wlj.com 
Contact: Michelle Kaemmening 
Specialty: Intellectual Property 

Additional location: 

903 N. 47th St., Ste. 101 
Rogers, AR 72756 
479-986-0888 Fax 479-986-8932 

CALIFORNIA 

AKIN, GUMP, STRAUSS, HAUER 
& FELD, LLP 
2029 Century Park E.. Ste. 2400 
Los Angeles, CA 90067 
310-229-1000 Fax 310-229-1001 
E-mail: losangelesinfo eakingump.com 
Web: www.akingurnp.com 

ALFRED KIM GUGGENHEIM, ESO. 
Hamburg, Karic, Edwards 8 Martin 
1900 Ave. of the Stars. Ste. 1800 
Los Angeles, CA 90067 
310-552-9292 Fax 310-552-9291 
E-mall: kguggenheim@hkemlaw.com 
Web: www.hkemlaw.com 
Specialty: All music-related activities in the 
entertainment industry 
No unsolicited material, please call or e-mail first. 

ALFRED W. SCHLESINGER 
1900 Ave. of the Stars. Ste. 1800 
Los Angeles, CA 90067 
310-277-4689 Fax 310-552-9291 
• aws9990aol.com 
Specialty: Music 

AMY GHOSH, LAW OFFICES OF 
3250 Wilshire Blvd.. Ste. 1307 
Los Angeles, CA 90010 
213-365-2370 Fax 213-365-2416 
• amyghoshOjustice.com 
Web: www.lawyers.com/amyghosh 

ANDREA BRAUER 
3430 Larga Ave. 
Los Angeles, CA 90039 
323-661-2440 
Specialty: Contracts, trademarks, and copyright 
•No unsolicited material 

ANDREW STERN 
9100 Wilshire Blvd. Ste. 715, E. 
Beverly Hills, CA 90212 
310-274-8507 Fax 310-274-2080 
E-mail: aistemlaweaol.com 
No unsolicited material 

ARNOLD & PORTER 
777 S. Figueroa St., 44th Fl. 
Los Angeles, CA 90017 
213-243-4000 Fax 213-243-4199 
Web: www.arnoldporter.com 
Specialty: all areas, intellectual property/technology 
'No unsolicited material 

ARTHUR T. BERGGREN 
611 1/2 Ocean Park Blvd. 
Santa Monica, CA 90405 
310-392-3088 Fax 310-392-0931 
E-mail: arthurberggrenOyahoo.com 
Specialty: Music and Entertainment Law 
*No unsolicited material 

BARBARA R. BAYLIS, A PROFESSIONAL LAW 
CORPORATION 
1223 Wilshire Blvd., Ste. 1504 
Santa Monica, CA 90403 
310-394-9470 Fax 310-861-1808 
• barbarabayllsOyahoo.com 
Specialty: Music and Entertainment Law 

BARNES, MORRIS, KLEIN, MARK, YORN, 
BARNES & LEVINE 
2000 Ave. of the Stars. N. 3rd Fl. 
Los Angeles, CA 90067 
310-319-3900 Fax 310-319-3999 
E-mail: deklein@bmkylaw.com 
Web: wx/w.bmkylaw.com 

BARRY K. ROTHMAN 
1901 Ave. of the Stars. Ste. 370 
Los Angeles, CA 90067 
310-557-0062 Fax 310-557-9080 
Specialty: all areas 
'No unsolicited material 

BEVERLY HILLS BAR ASSOCIATION BARRISTERS 
300 S. Beverly Dr.. Ste. 201 
Beverly Hills, CA 90212 
310-553-6644 Fax 310-284-8290 
• mmeadow@ix.netcom.com 

BLOOM, HERGOTT, DIENER, ROSENTHALL, 
LA VIOLETTE & FELDMAN, LLP 
150 S. Rodeo Dr., 3rd Fl. 
Beverly Hills, CA 90212 
310-859-6800 Fax 310-859-2788 
'No unsolicited material 

BOELTER 8. PERRY 
4640 Admiralty Way, Ste. 500 
Marina del Rey, CA 90292 
310-822-5037 Fax 310-823-4325 
Contact: Al Boehm. managing partner 
Specialty: Contracts 
'Please call for permission before submitting 

BRET D. LEWIS, LAW OFFICES OF 
Santa Monica Wellesley Plaza 
12304 Santa Monica Blvd., Ste. PH 
Los Angeles, CA 90025 
310-207-0696 Fax 310-362-8424 
• bretlemsOaol.com 
Web: Www.blewislaw.com 

BRIAN D. PERLEY, LAW OFFICES OF 
11601 Wilshire Blvd., Ste. 500 
Los Angeles. CA 90025 
E-mail: info@peneylaw.com 
Web: www.perleylaw.com 
Specialty: Entertainment, Corporate and Internet law 

CALIFORNIA LAWYERS FOR THE ARTS 
1641 18th St, 
Santa Monica, CA 90404 
310-998-5590 Fax 310-998-5594 
• userclaCt aol.corn 
Web: www.calawyersforthearts.org 
Specialty: Lawyer Referral Service, 
Mediation/Arbitration 

CARROLL, GUIDO & GROFFMAN, LLP 
9111 Sunset Blvd. 
Los Angeles, CA 90069 
310-271-0241 Fax 310-271-0775 
E-mail: ccggOccgglaw.com 
Web: www.ccgglaw.com 
Specialty: all areas 
'No unsolicited material 

LAW OFFICES OF CHRISTOPHER J. OLSEN 
3075 East Thousand Oaks Blvd. 
Suite 100 
Westlake Village, CA 91362 
805-557-0660 Fax 805-491-8324 
E-mail: cjolaw@aol.com 
Practice Areas: Entertainment Law, Music Law. 
Contract Negotiation, Business and Transactional 
Matters. Civil Litigation. 26 years experience. 
Additional Specialty: Studio and Performance Bass 
Player - I share musicians' concerns because I am one. 

COHEN á COHEN 
740 N. La Brea Ave.. 2nd Fl. 
Los Angeles, CA 90038-3339 
323-938-5000 Fax 323-936-6354 
'No unsolicited material 

DAVIS. SHAPIRO, LEWIT, MONTONE 
& HAYES, LLP 
150 S Rodeo Dr., Ste. 200 
Beverly Hills, CA 90212 
310-248-3400 Fax 310-278-4457 
• dhayesiedslmh.com 
Specialty: Entertainment Law 

D. BURGUNDY MORGAN, ESO. 
468 N. Camden Dr.. Ste. 200 
Beverly Hills, CA 90210 
310-858-5563 
E-mail: burgundymorgan@aol.corn 
Specialty: Entertainment Law 

DEAN SHELDON SER WIN 
The Taft Building 
1680 N. Vine St.. Ste. 1115 
Hollywood. CA 90028-8838 

323-465-1735 Fax 323-465-1763 
E-mail: mailOdeanserwin.com 
Specialty: full-service for entertainment industry. 
including: records, publishing, on-line, video-game. 
film and television, management, licensing, trademark, 
music clearance Selected "shopping' 

DIAMOND 8. WILSON 
12304 Santa Monica Blvd., Ste. 300 
Los Angeles. CA 90025 
310-820-7808 Fax 310-826-9658 
Specialty: all areas except litigation 
and demo shopping 
'No unsolicited material 

DONALDSON .8 HART 
9220 Sunset Blvd.. Ste. 224 
Los Angeles. CA 90069-3501 
310-273-8394 Fax 310-273-5370 
• mcdOdonaldsonhart.com 
Web: wenv.michaelcdonaldson.com 
'No unsolicited material 

DONALD S. PASSMAN 
Gang. Tyre, Ramer 8 Brown. Inc. 
132 S. Rodeo Dr. 
Beverly Hills, CA 90212 
310-777-4800 Fax 310-777-4801 
'No unsolicited material 

DOUGLAS C. WICKS 
8405 Pershing Dr.. Ste. 500 
Playa del Rey, CA 90293 
310-578-6528 
Specialty: litigation 
'No unsolicited material 

EDELSTEIN, LAIRD 8t SOBEL 
9255 Sunset Blvd., Ste. 800 
Los Angeles, CA 90069 
310-274-6184 Fax 310-271-2664 
E-mail: sobelOelsentlaw.corn 
Web: www.elsentlaw.com 
Specialty: all areas except demo shopping 
'No unsolicited material 

ERIC NORWITZ 
Attorney 
3333 W. Second St., Ste. 52-214 
Los Angeles, CA 90004-6149 
213-M9-3477 Fax 213-388-3737 
• enonvitz@pacbell.net 
Specialty: entertainment law and litigation 
'Unsolicited material accepted 

FINDELLE LAW & MANAGEMENT 
2029 Century Park E.. Ste. 900 
Los Angeles, CA 90067 
310-552-1777 Fax 310-286-1990 
E-mail: peristannyOaol.com 
Contact: Stann Findelle, Esq. 
Specialty: manager and recording agreements. 
production, actors, broadcasting, and publishing 
'Call before sending material 

FISHBACH, PERLSTEIN, LIEBERMAN 
& ALMOND LLP 
1875 Century Park E., Ste. 1450 
Los Angeles, CA 90067 
310-556-1956 Fax 310-556-4617 
Contact: Michael Perlstein 
Specialty: all areas 
'No unsolicited material 

FOX LAW GROUP 
14724 Ventura Blvd.. PH 
Sherman Oaks, CA 91403 
818-461-1740 Fax 818-461-1744 
E-mail: sandyefoxlawgroup.com 
Web: WWW .to x la wg roup .com 
Specialty: contracts 
'No unsolicited material 

FREDRIC W. ANSIS 
Reed Smith LLP 
1901 Ave. of the Stars. Ste. 700 
Los Angeles, CA 90067 
310-734-5200 Fax 310-734-5299 
E-mail: lansis@reedsmith.com 
Web: www.reedsmith.com 
Contact Fredric W. Ansis 
Specialty: Music 8 Advertising 

GANG, TYRE, RAMER & BROWN, INC. 
132 S. Rodeo Dr. 
Beverly Hills. CA 90212 
310-777-4800 Fax 310-777-4801 
'No unsolicited material 

GERRY BRYANT, ESO. 
9903 Santa Monica Blvd., Ste. 1007 
Beverly Hills, CA 90212 
310-301-2728 Fax 310-388-3126 
• gerrybryantesq@aol.com 
'No unsolicited material or deal shopping. 

GIBSON, DUNN & CRUTCHER, LLP 
333 S. Grand Ave., 47th Fl. 
Los Angeles, CA 90071 
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213-229-7000 Fax 213-229-7520 
E-mail: ecarhart@ gibsondunn.corn 
Web: www.gibsondunn corn 
•No unsolicited material 

Additional location: 

2029 Century Park E. 
Los Angeles. CA 90067-3026 
310-552-8500 Fax 310-551-8741 
'See web for offices in other U.S. cities 
and the world 

GLADSTONE MICHEL WFJSBERG WILLNER & SLOANE 
4551 Glencoe Ave.. Ste. 300 
Manna del Rey, CA 90292 
310-821-9000 Fax 310-775-8775 
E-mail: info@gladstonemichel.com 
Web: www.gladstonemichel.com 
Specially: Contract negotiation, intellectual property, 
copyright, publishing. digital rights, creative rights. 
merchandise licensing, royalties calculations, 
management. touring, recording. digital downloading 
Expert witness and litigation consulting services. 
Additional offices: Orange County. San Diego. S.F. 
Bay Area 
'No unsolicited material. 

GOLDRING. HERTZ 8 LICHTENSTEIN 
450 N. Roxbury Dr.. 8th Fl. 
Beverly Hills. CA 90210 
310-271-8777 Fax 310-276-8310 
Specialty: contracts and publishing 
'No unsolicited material 

GREENBERG, GLUSKER 
1900 Ave. of the Stars. 21st Fl. 
Los Angeles. CA 90067 
310-553-3610 Fax 310-553-0687 
E-mall: info@ggfirrn.com 
Web: www.ggfirm.com 
*No unsolicited material 

GREGORY L. YOUNG 
4195 E. Thousand Oaks Blvd., Ste. 235 
Westlake Village. CA 91362 
805-381-0700 Fax 805-381-1337 
E-mail: gyoung@rasaplc.com 
Specialty: Representation of musicians and 
entertainment companies. Recording agreements: 
publishing/administration/songwriter agreements. touring 
agreements: band: producer; production: licensing: 
publishing administration: copyright and trademark 
registration: copyright infringement: entertainment and 
business litigation. 
'No unsolicited material 

HARTFORD O. BROWN, ESO. 
Klinedinst PC 
777 S. Figueroa St., 47th FL 
Los Angeles, CA 90017 
213-607-2115 Fax 213-607-2116 
E-mall: hbrown@klinedinstlaw.com 
Web: venv.klinedinstlaw.com 
Specialty: Entertainment, contractual/transactional, 
intellectual property. 
general litigation. 
No unsolicited material. 

HEICKLEN LAW OFFICES 
16255 Ventura Blvd.. Ste. 515 
Encino, CA 91436 
818-907-7771 
Contact Michael Heicklen 

HELMER, FRIEDMAN, LLP 
723 Ocean Front Walk 
Venice, CA 90291 
310-396-7714 Fax 310-396-9215 
Contact: Ken Helmer 
Specialty: all areas 
'No unsolicited material 

HERTZ á GOLDRING 
450 N. Roxbury Dr. 
Beverly Hills, CA 90210 
310-248-3107 
Contact: Ken Hertz 

IRELL & MANELLA, LLP 
1800 Ave. of the Stars, Ste. 900 
Los Angeles, CA 90067 
310-277-1010 Fax 310-203-7199 
E-mail: info@irell.com 
Web: www cors 

Additional location: 

840 Newport Center Dr.. Ste. 400 
Newport Beach. CA 92660-6324 
949-760-0991 Fax 949-760-5200 

ISAACMAN, KAUFMAN 8, PAINTER 
8484 Wilshire Blvd., Ste. 850 
Beverly Hills, CA 90211 
323-782-7700 
Web: wwwikplaw.com 
E-mail: info@ikplaw.com 
Contact: Steven Lowy, Andrew 
Zucker, Chuck Hurewitz. Neal Fisher 
'No unsolictted material 

JACKOWAY. TYERMAN. WERTHEIMER. 
AUSTEN, MANDELBAUM, 8. MORRIS 
1925 Century Park E.. 22nd, Ft. 
Los Angeles, CA 90067 
310-553-0305 Fax 310-553-5036 
'No unsolicited material 
JAY COOPER 
(Greenberg Traurig LLP) 
2450 Colorado Ave., Ste 400E 
Santa Monica. CA 90404 
310-586-7700 Fax 310-586-7800 
Web: www.gtlaw.com 
E-mall: info@gtlaw.corn 

Specialty: entertainment 
copyright. 30 offices worldwide 

JEFFREY L. GRAUBART 
350 W. Colorado Blvd.. Ste. 200 
Pasadena, CA 91105-1855 
626-304-2800 Fax 626-304-2807 
E-mail: infoejlgraubart.corn 
Web: www.lavryers.com/entertainrnentlaw 
Specially: copyrights and litigation 
'Unsolicited material accepted 

JOHNSON 8, JOHNSON, LLP 
439 N. Canon Dr., Ste. 200 
Beverly Hills, CA 90210 
310-975-1080 Fax 310-975-1095 
E-mail: niohnson@jillplawmrn 
Web: http://www.jillplaw.com/ 
Contact: Neville L. Johnson 
Specialty: litigation and contracts 
'No unsolicited material 

JONATHAN STEIN, LAW OFFICES OF 
501 Santa Monica Blvd., Ste. 500 
Santa Monica. CA 90401-2415 
310-587-2277 Fax 310-587-2281 
E-mail: isteinejsteinlaw.com 
Web: wv.w.isteinlaw.com 
'No unsolicited matenal 

JOSH NOREK 
DiJulio Law Group 
5631 Willowcrest Ave. 
N. Hollywood. CA 91601 
818-505-1138 Fax 818-763-1398 
E-mail: jn@dijuliolaw.com 
Web: www.dijuliolawgroup.com 
Specialty: Record contracts. 
music publishing, licenses 

JOSHUA P. BINDER 
Attorney at Law 
8730 Sunset Blvd., Ste. 470 
Los Angeles, CA 90069 
310-855-1223 
E-mail: josh Oloshbinder.com 
Web: www.joshbinder.com 
Specialty: Music law, licensing 
and contract negotiation. 

KATTEN, MUCHIN, ROSENMAN, LLP 
2029 Century Park E., Ste. 2600 
Los Angeles, CA 90067 
310-788-4400 
E-mail: gailtitle kattenlaw.com 
Web: www.kaffenlaw.com 

KENOFF & MACHTINGER, LLP 
1901 Ave. of the Stars. Ste. 1775 
Los Angeles, CA 90067 
310-552-0808 Fax 310-277-0653 
Web: www.entertainmentlawla.com 
E-mail: jkenciff feentertainmentlawla corn 
Specialty: contracts. litigation 
•No unsolicited material, no shopping 

KLEINBERG. LOPEZ. LANG. 
CUDDY, EDEL 8 KLEIN 
2049 Century Park E., Ste, 3180 
Los Angeles, CA 90067 
310-286-9696 Fax 310-277-7145 
Contact: Peter Lopez 
Specialty: contracts and publishing 
'No unsolicited material 

LAPOLT LAW, PC 
9000 Sunset Blvd., Ste. 800 
Los Angeles, CA 90069 
310-858-0922 Fax 310-858-0933 
E-mail: dina@lapoltlaw.com. allison@lapoltlaw.com. 
heidy@ lapoltlaw.com 
Web: www.lapoltlaw.com 
Contact: Dina LaPolt, Allison Schwarz, 
Heidy Vaquerano 
Specialties: All areas relating to music, film, television, 
merchandising and book publishing 

LEE RUDNICKI, LAW OFFICES OF 
9595 Wilshire Blvd., Ste. 900 
Beverly Hills. CA 90212 
310-300-8407 Fax 310-300-8401 
E-mail: drumlaw80@gmail.corn 
Web: www.drumlaw80.com 
Specialty: All aspects of entertainment law, including 
music. film, television and technology; flat fee 
arrangements available for most contracts. 

LEWIS, BRISBOIS, BISGAARD 8 SMITH LLP 
One Sansome St., Ste. 1400 
San Francisco. CA 914104 
415-362-2580 Fax 415-434-0882 
E-mail: umeda@lbbslaw.com 
Web: www.lbbslaw.corn 
Contact: Glen S. Urneda 
'No unsolicited materials 

LICHTER, GROSSMAN. NICHOLS. 
ADLER & GOODMAN 
9200 Sunset Blvd.. Ste. 1200 
Los Angeles, CA 90069 
310-205-6999 Fax 310-205-6990 
*No unsolicited material 

LOEB & LOEB, LLP 
10100 Santa Monica Blvd., 22nd Fl. 
Los Angeles, CA 90067 
310-282-2000 Fax 310-282-2200 
Web: wwiiiiloeb.com 
Specialty: all areas 

MANATT, PHELPS 8, PHILLIPS 
11355 W. Olympic Blvd. 
Los Angeles, CA 90064 
310-312-4000 Fax 310-312-4224 
E-mail: wquicksilveremanattcom 

Web: vonw manatt cor 
Specialty: all areas 
*No unsolicited material 

Additional locations: 

695 Town Center Dr., 14th Fl. 
Costa Mesa, CA 92626 
714-371-2500 Fax 714-371-2550 

1001 Page Mill Rd., Bdg. 2 
Palo Alto, CA 94304 
650-812-1300 Fax 650-213-0260 

1014 Tomey Ave. 
San Francisco, CA 94129 
415-561-7872 Fax 415-561-6495 

1215 St. Ste. 1900 
Sacramento, CA 95814 
916-552-2300 Fax 916-552-2323 

MARK -ABBA" ABBATTISTA 
Law Offices of Mark A. Abbattista 
1125 Lindero Canyon Rd., A8. Ste. 321 
Westlake Village, CA 91362 
818-991-7399 
E-mail: kingabba@aol.com 
Specialty: all areas 
'Unsolicited matenal accepted 

MARK L. LEVINSON, LAW OFFICE OF 
14724 Ventura Blvd.. PH 
Sherman Oaks, CA. 91403 
818-788-3059 Fax 818-461-1744 
E-mail: mllentlaweaol.com 
Contact: Mark L. Levinson 
Specialty: All forms of entertainment transactions. 
'No unsolicited material 

MARTY O'TOOLE 
1999 Ave. of the Stars, Ste. 1100 
Los Angeles. CA 90067 
310-888-4000 
E-mail: mx manyotoole.com 
Web: www.lawofficesofmarlyotoole.com 
Specialty: Contracts, copyright, trademark, demo 
shopping, 
negotiation, music video, publishing, band agreements, 
LLC. litigation 
'Unsolicited material accepted 

MATTHEW A. NECO 
12424 Wilshire Blvd., Ste. 1450 
Los Angeles, CA 90025 
310-447-1777 Fax 310-207-2803 
Specialty: Publishing and recording contracts. 
'Unsolicited material accepted 

MAURO FIORE, JR., LAW OFFICE OF 
1901 W. Pacific Ave.. Ste. 260 
W. Covina, CA 91790 
626-856-5856 

McLANE á WONG 
11135 Weddington St., Suite #424 
North Hollywood, CA 91601 
818-587-6801 Fax 818-587-6802 

bcmclane@aol.com 
Web: www.benmclane.com 
Specialty: Contracts, negotiation 
'Unsolicited material accepted 

McPHERSON 8, ASSOCIATES 
1801 Century Park E., Ste. 2400 
Lou Angeles, CA 90067 
310-553-8833 Fax 310-553-9233 
E-mail: firm@ m-klaw.com 
Web: www.m-klaw.corn 
'No unsolicited material 

MICHAEL H. GOLLAND 
Rosen Feig Gotland & Lunn LLP 
9454 Wilshire Blvd., Ste. 850 
Beverly Hills, CA 90212 
310-275-0562 Fax 310-275-0563 
E-mail: mgollande rtgllaw.com 
Web: www.rtgllaw.com 

MICHAEL J. MARONEY, ESO, 
3230 Van Allen Pl. 
Topanga Canyon. CA 90290 
818-592-0477 Fax 818-592-0558 
E-mail: mimaroney@earthlink.net 
Web: www.maroneylaw.com 

MICHAEL MACHAT 
9107 Wilshire Blvd.. Ste. 425 
Beverly Hills, CA 90210 
310-860-1833 Fax 310-860-1837 
E-mail: machatlaw@yahoo.com 
Specialty: all areas 

MICHAEL R. DILIBERTO 
2049 Century Park E.. Ste. 1080 
Los Angeles, CA 90067 
310-557-1511 Fax 310-557-1540 
E-mail: mdiliberto@kleinberglemer.com 
Specialty: all areas 
'No unsolicited material 
MICHAEL R. GARDNER 
810 E. Commonwealth Ave. 
Fullerton, CA 92831 
714-447-3808 Fax 714-680-0421 
'No unsolicited material accepted 

MICHAEL R. MORRIS 
Valens: Rose PLC 
1888 Century Park East. Suite 1100 
Los Angeles. CA 90067 
310-277-8011 x 7004 Fax 310-277-1706 
E-mail: mrmeymilaw.com 
Web: www.vrmlaw.com 
Specialty: Full-service music law including recording, 
producer, production company and soundtrack 

agreements, master use and synchronization licenses: 
artist and label representation; entertainment tax law. 
'Unsolicited materials on a very selective basis 

MICHAEL RUBIN 8 ASSOC. 
15250 Ventura Blvd.. Ste. 524 
Sherman Oaks, CA 91403 
818-728-6666 
Specialty: Music, copyright, litigation, real estate. 
'Unsolicited material accepted, call first, not available for 
shopping new artists 

MUSIC ATTORNEY, LEGAL 8 BUSINESS AFFAIRS 
REGISTRY 
7510 Sunset Blvd.. Ste. 1041 
Los Angeles. CA 90046-3418 
800-377-7411 

info@musicregistry.com 
Web: www.musicregistry.com 

MYMAN, ABELL, FINEMAN, 
GREENSPAN 8 LIGHT 
11601 Wilshire Blvd., Ste. 2200 
Los Angeles, CA 90025 
310-231-0800 Fax 310-207-2680 
Specially: all areas 
'No unsolicited material 

NEAL TABACHNICK 
Wolf, Rifkin, Shapiro 8. Schulman, LLP 
11400 W. Olympic Blvd., 9th Fl, 
Los Angeles, CA 90064-1557 
310-478-4100 Fax 310-479-1422 
E-mail: ntabachnickewrslawyers.com 
'Does not shop material 

O'NELVENY 8, MYERS 
1999 Ave. of the Stars, Ste. 700 
Los Angeles, CA 90067 
310-553-6700 Fax 310-246-6779 
E-mail: saronson@omm.com 
Web: www.omm.com 
'No unsolicited material 

Additional location: 

400 S. Hope St. 
Los Angeles, CA 90071-2899 
213-430-6000 Fax 213-430-6407 

OSHER LAW FIRM, THE 
555 N. Rockingham Ave. 
Los Angeles. CA 90049 
310-271-1811 Fax 310-271-5057 
Specialty: all areas 
'No unsolicited material 

OWEN J. SLOANE, ESO, 
Berger Kahn, A Law Corp. 
4215 Glencoe Ave.. 2nd Fl. 
Marina del Rey, CA 90292 
310-821-9000 Fax 310-578-6178 
E-mail: osloane@gladstonemichel.com 
Web: www.bergerkahn.com 
Specialty: Contract negotiation, intelectual properly. 
copyright. publishing. digital rights. ciaative rights. 
merchandise licensing. royalties calculations, 
management. touring, recording, digital downloading. 
Expert witness and litigation consulting services 
'No unsolicited material 
Additional offices: Orange County. 
San Diego, S.F. Bay Area 

PERKINS COIE 
1620 26th St., 6th Fl., S. 
Santa Monica, CA 90404-4013 
310-788-9900 Fax 310-788-3399 
E-mail: wemer@perkinscoie.com 
Web: wyrt.v.perkinscoie.com 
Contact: William H. Emer 
Specialty: Trademark Law, Intellectual Property 

PIERCE LAW GROUP, LLP 
9100 Wilshire Blvd., Ste. 225, E. Tower 
Beverly Hills, CA 90212-3415 
310-274-9191 Fax 310-274-9151 
E-mail: infoOpiercelawgrouplIp.com 
Contact: David Albert Pierce 
Specialty: contracts 
'No unsolicited material accepted. no shopping. 

PILLSBURY WINTHROP SHAW PITTMAN, LLP 
725 S. Figueroa St., Ste. 2800 
Los Angeles, CA 90017 
213-488-7100 Fax 213-629-1033 
E-mail: cydney.tuneepillsburylaw.com 
Web: www.pillsburylaw.com 
Contact: Cydney A. Tune 
Specialty: All areas, including intellectual property and 
technology. 
"No unsolicited material 

POLK & BERKE 
Jeff Berke. Esq. 
11620 Wilshire Blvd., Ste. 800 
Los Angeles, CA 90025 
310-235-2009 Fax 310-235-2029 
E-mail: jeffberkee yahoo.com 
Contact: Jeff Berke 
Specialty: Call for more information 

PROBSTEIN & WEINER 
9696 Culver Blvd., Ste. 205 
Culver City. CA 90232 
310-836-1400 Fax 310-836-1420 
E-mail: gbweiner@pwmusiclaw.com 
Web: www.pwmusiclaw.com 
'No unsolicited material 

PROSKAUER, ROSE, LLP 
2049 Century Park E.. Ste. 3200 
Los Angeles. CA 90067 
310-557-2900 Fax 310-557-2193 
Web: www.proskauer.com 
Specialty: practice limited to litigation of 
commercial and entertainment related disputes 
*No unsolicited material 
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RANDAL NEAL COHEN 
12100 Wilshire Blvd.. Ste. 1250 
Los Angeles, CA 90025 
310-826-8082 Fax 310-826-8682 
E-mail: randalnealOyahoo.corn 
Specialty: all areas except demo shopping. 
'Unsolicited material accepted 

REBEL ROY STEINER, JR. 
Loeb 8 Loeb LLP 
10100 Santa Monica Blvd., Ste. 2200 
Los Angeles, CA 90067 
310-282-2051 Fax 310-282-2200 

rsteiner@loeb.corn 
Web: www.loeb.com 

REED SMITH, LLP 
1901 Ave. of the Slam, Ste. 700 
Los Angeles, CA 90067 
310-734-5200 Fax 310-734-5299 
E-mail: fansisOreedsmith.com, ssessa@reedsmith corn 
Web: www.reedsmith.com 
Contact: Fredric W. Ansis or Stephen E. Sessa 

REISH, LUFTMAN, REICHER & COHEN 
11755 Wilshire Blvd., 10th Fl. 
Los Angeles, CA 90025 
310-478-5656 Fax 310-478-5831 
Web: wivw.reish.com 
'No unsolicited material 

RICHARD M. FRIEDMAN, LAW OFFICES OF 
9663 Santa Monica Blvd • Ste 665 
Beverly Hills, CA 90210 
305-666-2747 

RICHARD JOSEPH, LAW OFFICES OF 
5757 Wilshire Blvd., Ste. 360 
Los Angeles, CA 90036 
323-934-1114 Fax 323-938-7111 
E-mall: rjoseph@rjrnl.net 
Web: www.rimusiclaw.com 
Specialty: All areas of music law. 
• No unsolicited material 

ROBERT S. GREENSTEIN, ESO. 
Greenstein Law Offices 
22911 Crespi St. 
Woodland Hills, CA 91364 
818-225-8917 Fax 818-225-9010 
E-mail: info@greensteinlaw.com 
Web: www.greensteinlaw.corn 
Specialty: Full-service entertainment industry business 
and legal affairs. 
'Please contact the office before 
submitting any material 

ROBERT A. STERNBERG, APLC 
4195 E. Thousand Oaks Blvd., Ste. 235 
Westlake Village, CA 91362 
805-381-0700 Fax 805-381-1337 

E-mail: gyoung@rasaplc.com 
Specialty: Representation of MUSICI., ana 
entertainment companies. Recording agreements: 
publishing/administration/songwriter agreements: touting 
agreements: band: producer: production: licensing: 
publishing administration; copyright and trademark 
registration; copyright infringement: entertainment and 
business litigation 
'No unsolicited material 

RODERICK J. LINDBLOM 
6100 Wilshire Blvd., Ste. 310 
Los Angeles. CA 90048 
323-939-6116 
E-mail: lindblomesq@earthlink.net 

ROGERS & HARRIS 
9200 Sunset Blvd., Ste, 404 
Los Angeles, CA 90069 
310-278-3142 Fax 310-271-3649 
Contact: Michael Harris 
Specialty: contracts 
'No unsolicited material 

ROHDE & VICTOROFF 
1880 Century Park E., Ste. 411 
Los Angeles. CA 90067 
310-277-1482 Fax 310-277-1485 
E-mail: gregG rohde-victoroff .com 
Contact: Greg Victoroff 
Specialty: all areas 
'Unsolicited material accepted 

RONALD A. LIEZ, LAW OFFICES OF 
10100 Santa Monica Blvd., Ste. 300 
Los Angeles, CA 90067 
310-201-0100 Fax 310-201-0226 
•No unsolicited material 

ROSENFELD, MEYER & SUSMAN 
9601 Wilshire Blvd., Ste. 710 
Beverly Hills, CA 90210 
310-858-7700 Fax 310-860-2430 
'No unsolicited material 

SALLY KOENIG 
Koenig Law Offices 
606 Hanley Ave. 
Los Angeles. CA 90049 
310-440-9290 Fax 310-440-3950 
E-mall: koeniglaw@mac.com 
Web: www.myspace.com/koeniglaw 
www.linkedin.comAn/koeniglawoffices 
Specialty: Artist and label representation in 
all areas. Draft and negotiate agreements. 
'Unsolicited material accepted 

SCHLEIMER & FREUNDLICH, LLP 
9100 Wilshire Blvd.. Ste. 615 E. 
Beverly Hills, CA 90212 
310-273-9807 

E-mail: schleimerlaw@msn.com 
Web: www.schleimerlaw.com 
'No unsolicited material 

SCOTT HARRINGTON, ESO. 
Harrington Music Law Group, P.C. 
2001 Wilshire Blvd., Ste. 400 
Santa Monica. CA 90403 
310-315-9222 Fax 310-315-9225 
E-mail: sharrington@sdhmusiclaw.com 

SEDGEWICK, DETERT, MORAN & ARNOLD LLP 
801 South Figueroa Street, 19th Floor 
Los Angeles. CA 90017 
213-426-6900. 310-286-1313 (direct) Fax 213-426-6921 
E-mail: paul.menes@sdma.corn 
Web: www.sdmacorn 
Contact: Paul Men. 
Specialty: Represents clients in US, Canada, Europe 
and Japan in all areas of music. intemet/digital. TV, 
radio, content, licensing and distribution. 

STEPHEN BAERWITZ 
10940 Wilshire Blvd.. Ste. 600 
Los Angeles. CA 90024 
310-443-4243 
E-mail: sblawbiz@verizon.net 
Specialty: all rock styles 
'No unsolicited material 

STEPHEN E. SESSA, ESO. 
Reed Smith, LLP 
1901 Ave. of the Stars. Ste. 700 
Los Angeles. CA 90067 
310-734-5200 Fax 310-734-5299 
E-mail: ssessa@reedsmith.com 
Web: invw.reedsmith.com 
Contact: Stephen E. Ses. 

STEVEN J. FISHER, ESO, 
Law Offices of Steven J. Fisher 
4607 Lakeview Canyon Rd., Ste. 320 
Westlake Village, CA 91361 
818-889-9915 Fax 818-889-9916 

sjfisherlaw@sbcglobal.net 
'No unsolicited material, please e-mail for permission 

STEVEN R. LOWY 
ISAACMAN, KAUFMAN & PAINTER 
A PROFESSIONAL CORPORATION 
8484 Wilshire Blvd. Ste. 850 
Beverly Hills, CA 90211 
323-782.7700 Fax 323-782-7744 
E-mail: Lowy @ ikplaw.com 

TRICIA E. M. NOOTENS, LAW OFFICE OF 
34145 Pacific Coast Hwy.. Ste. 176 
Dana Point, CA 92629 
630-740-5367 

tnoot@aol.com 
Contact: Tricia E.M. Nootens Esq. 
Specialty: entertainment, business, corporate, family 
'Unsolicited material accepted 

TYRE, KAMINS, KATZ, GRANOF & MENES 
1880 Century Park E. Ste 300 
Los Angeles. CA 90067-1666 
310-553-6822 Fax 310-552-9024 
Contact: Paul I. Manes. Barry A. Menes 
'No unsolicited material 

WILLIAMS & KILKOWSKI 
1900 Ave. of the Stars. 25th FL 
Los Angeles, CA 90067 
310-282-8995 Fax 310-282-8930 
'No unsolicited material 

ZIFFREN, BRITTENHAM, BRANCA, 
FISHER, GILBERT-LAURIE, STIFFELMAN, COOK, 
JOHNSON & WOLF 
1801 Century Park W 
Los Angeles, CA 90067 
310-552-3388 Fax 310-553-7068 
Specialty: all areas 
'No unsolicited material 

COLORADO 

CLINE, WILLIAMS. WRIGHT. 
JOHNSON & OLDFATHER. LLP 
123 N. College Ave., Ste. 330 
Fort Collins. CO 80524 
970-221-2637 Fax 970-221-2638 
Web: www.clinewilliarns.corn 
Specialty: Intellectual Property and 
Technology Law 

COLSON-OUINN, ATTORNEYS AT LAW 
4450 Arapahoe, Ste. 100 
Boulder, CO 80302 
303-415-2557 
E-mail: info@colsonquinn.com 
Web: www.colsonquinn.com 
Specialty: Trademark Law, Intellectual Properly 

DORSEY & WHITNEY LLP 
370 17th St., Ste. 4700 
Denver, CO 80202-5647 
303-629-3400 Fax 303-629-3450 
E-mail: trautman.tucker@dorsey.com 
Web: ivww.dorsey com 
Contact: Tucker K. Trautman 
Specialty: Intellectual Property 

HOLLAND & HART 
555 Seventeenth St., Ste. 3200 

Look, Look, Look, This Is An Exciting Bundle Of Funk. 

- RUFUS WONDER'S ALBUM 

The Legendary Bay Area Vocalist Delivers HIS Most Impressive Work To Date - THIS IS YOUR CD BABY! 

Highlights of "Stitched To Your Hip" include the funky hip-hop track "Squash It" which features Wonder's 

flawless vocals, Bay Area rapper keldamuzik, D' Labrie, and Oakland producer/musician Bill Jackson. 

The track has an anti-violence message and is accompanied 

by a powerful video. Rufus Wonder lets his vocals swing on 

the funky blues of "Cut You Alose". Ladies will not be able 

to resist the funky come-ons from Rufus and seductive funk 

on "Hey!Sexy Lady". Roll the car windows down and turn 

the bass up to ten on the funkdafied " P- Funk". The center-

piece of "Stitched To Your Hip" is the bonus track "For Self-

Respect, and Fair Play" which is characterized by Wonder's 

powerful lyrics and vocals. The track also features Bay Area 

producer Jam G, and Rapper PUP [People Under Pressure]. 

Go to www.ohostar.com, www.cdbaby.com/cd/rufuswonder3 

and www.rufuswonder.com for all CD ordering and IVIP3 downloads. 
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Denver. CO 80202-3979 
303-295-8000 Fax 303-295-8261 
E-mail: lsharrer hollandhart.com 
Web: www.hollandhart.com 
Contact: Elizabeth Sharrer 
Specialty: Intellectual Property 

KEVIN E. HOUCHIN, ATTORNEY 
& COUNSELOR AT LAW 
425 W. Mulberry St. 
Fort Collins, CO 80521 
970-214-6808 Fax 970-484-0012 
E-mail: kevin.houchin Ohouchinlawcorn 
Web: www.houchinlaw.com 
Contact: Kevin E. Houchin 
Specialty: Consulting for creative people. 

LEYENDECKER & LEMIRE, LLC 
9137 E. Mineral Circle, Suite 280 
Centennial. CO 80112 
E-mail: info@coloradoiplaw.com 
Web: wow coloradoiplawcorn 
Specialty: Copyright Law, Trademark Law. Intellectual 
Property 

PERKINS COIE 
1899 Wynkoop St, Ste. 700 
Denver, CO 80202-1043 
303-291-2300 Fax 303-291-2400 
E-mail: rmiller@perkinscoie.com 
Web: vnvw.perkrnscoie.com 
Contact: Robert (Bob) N. Miller 
Specialty: Trademark Law. Intellectual Property 

REPLIN & RHOADES 
ENTERTAINMENT LAW LLC 
222 Milwaukee St., Ste. 304 
Denver, CO 80206 
303-322-7919 
E-mail: Irhoades@replinrhoades.com. sreplin@ 
replinrhoades.com, dratner@replinrhoades.com 
Web: www.replinrhoades.com 
Contact: Steve Replin or Laurie Rhoades, Dave Ratner 
Specialty: Entertainment Law. Copyright Law, 
Intellectual Property 

SHELL & WILMER 
1200 Seventeenth St, Ste. 1900 
Denver. CO 80202-5854 
303-634-2000 Fax 303-634-2020 
E-mail: info@swlaw.com 
Web: ‘wrw.swlaw.com 
Specialty: Intellectual Properly 

CONNECTICUT 

GINGHAM 
One State S. 

Hanford, CT 06103-3178 
E-mail: info bingham.corn 
Web: www.bingham.com 
Specialty: Telecommunications. Media and Technology 

CACACE TUSCH & SANTAGATA 
777 Summer St. 
Stamford, CT 06901-1022 
203-883-9688 Fax 203-353-3392 
E-mail: cts@lawcts.com 
Web: www.lawctscom 
Specialty: Intellectual Property 

GIARNIERO LAW FIRM LLC. THE 
972 E. Broadway 
Stratford, CT 06615 
203-375-3994 Fax 203-386-0401 
Web: wronvoiamierolaw.com 
Contact: Richard Giamiero 
Specialty: Intellectual Property 

OHLANDT GREELEY RUGGIERO & PERLE, LLP 
One Landmark Sq., 10th Fl. 
Stamford. CT 06901-2682 
203-327-4500 Fax 203-327-6401 
E-mail: info@ogrp.com 
Web: www.ogrp.com 
Specialty: Intellectual Properly 

ST. ONGE STEWARD JOHNSTON & REENS LLC 
986 Bedford St. 
Stamford, CT 06905 
203-324-6155 Fax 203-327-1096 
E-mail: infoessitcom 
Web: www.ssItcom 
Specialty: Intellectual Property 

Additional locations: 

New Haven. CT 
203-562-0400 

New York, NY 
212-730-4554 

SUSAN L MENDE 
39 Jaffe Terr. 
Colchester, CT 06415 
860-537-1176 
E-m11: mendemgmt@aol.com 
Contact: Susan L. Mende 
Specialty: Legal services & actively seeking 
new clients to manage No Hip-Hop please. 

DELAWARE 

DORSEY & WHITNEY LLP 
1105 N. Market Si, Ste. 1600 
Wilmington, DE 19801 
302-425-7171 

E-mail: lasherwilliam@dorsey.core 
Web: wwskdorsey.com 
Contact: William Lasher 
Specialty: Intellectual Properly 

FISH á RICHARDSON P.C. 
222 Delaware Ave.. 17th Fl. 
P.O. Box 1114 
Wilmington, DE 19899-1114 
302-652-5070 Fax 302-652-0607 
E-mail: info@fr.com 
Web: www.fr.com 
Contact: William J. Marsden. Jr. 
Specialty: Intellectual Property 

JEFFREY R. RAMBERG, LAW OFFICE OF 
273 E. Main St., Ste. G 
Newark, DE 19711 
302-454-6414 Fax 302-454-6414 
E-mail: ramberg@juno.com 
Web: www.ramberglawfirm.corn 
Contact: Jeffrey R. Ramberg 
Specialty: transactional intellectual property 

MARKS, O'NEILL, O'BRIEN & COURTNEY 
913 N. Market St., Ste. 800 
Wilmington, DE 19801 
302-658-6538 Fax 302-658-6537 
E-mail: ddoherty@mooclaw.com 
Web: www.mooclaw.com 
Contact: Dawn Doherty 
Specialty: Intellectual Property 

DISTRICT OF COLUMBIA 

ADAMS AND REESE, LLP 
Market Square N. 
401 9th St.. N W.. Ste. 610 
S. Washington. DC 20004 
202-737-3234 
E-mail: jeffrey.brooks@arlaw.com 
Web: www.adarnsandreese.com 
Specialty: Entertainment Law. Music Law. Intellectual 
Property 

AMERICAN BAR ASSOCIATION 
740 15th St.. NM. 
Washington, DC 20005-1019 
202-662-1000 

Additional location: 

321 N. Clark St. 
Chicago, IL 60610 
800-285-2221 

BERLINER. CORCORAN .1 ROWE 
1101 171h St N W.. Ste. 100 
Washington, DC 20036 
202-293-5555 
E-mail: bore bctus 
Web: weive bcr.us 
Contact: Jay Rosenthal 
Specialty: Entertainment Law. Copyright Law, 
and Internet Law 

GARVEY, SCHUBERT & BARER 
Flour Mill Bldg., 5th Fl. 
1000 Potomac Street N.W. 
Washington, D.C. 20007-3501 
202-965-7880 Fax 202-965-1729 
Web: www.gsblaw.com 
Specialty: Entertainment Law 

LAMPERT & O'CONNOR 
1776 K St. NW.. Ste. 700 
Washington, DC 20006 
202-887-6230 
E-mall: info@l-olaw.com 
Web: www.lo)law.com 
Contact: Donna Lampert 
Specialty: Entertainment Law 

MANATT, PHELPS & PHILLIPS 
700 12th St., N.W. 
Washington D.C. 20005- 4075 
202-585-6500 Fax 202-585-6600 
Web: www.manatt.com 
Specialty: all areas 

PERKINS COIE 
607 Fourteenth St. NW 
Washington, D.C. 20005-2003 
202-628-6600 Fax 202-434-1690 
E-mail: jdevaney@perkinscole.com 
Web: www.perkinscoiecorn 
Contact: John Devaney 
Specialty: Trademark Law. Intellectual Property 

PROSKAUER, ROSE, LLP 
1001 Pennsylvania Ave., NW. Ste. 400 S. 
Washington. D.C. 20004-2533 
202-416-6800 
E-mail: webmastereproskauercom 
Web: www.proskauercom 
Specialty: practice limited to litigation of 
commercial and entertainment related disputes 
No unsolicited material 

STEPTOE & JOHNSON 
1330 Connecticut Ave. N.W. 
Washington, DC 20036 
202-429-8122 Fax 202-261-7537 

WORLD (,) 
GUITAR SHOW 
ORANGE COUNTY FAIR & EVENT CENTER 

1-55 South and Arlington Avenue • Costa Mesa, CA 

Sat. JAN 16, 10-5 • sun. JAN. 17, 10-4 
BUY • SELL • TRADE • NEW • USED • OLD • RARE 

Bring all you can carry! Meet appraisers, buyers, stars, dealers, etc. 

1000's of ITEMS! • DOOR PRIZES 

thcshows.com 
For booth info call: 918-21313-2222 
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E-mail: sgradoville steptoe com 
Web: www.steptoe.corn 
Contact: Savery Gradoville 
Specialty: Contracts and Intellectual Prcperty 

VENABLE LLP 
575 7th St., N.W. 
Washington, DC 20004 
202-344-4000 Fax 202-344-8300 
E-mail: info@venable.com 
Web: www.venable.com 
Specialty: Intellectual Property 

FLORIDA 

ALLEN L. JACOBI 
11077 Biscayne Blvd., Ste. 200 
Miami, FL 33161 
305-893-5644 Fax 305-893-0059 
E-mail: allen@jacobiandklein.corn, ali@pyramidrecords. 
net 
Web: www.pyramidrecords.net 
Contact: Allen Jacobi 
Specialty: All entertainment-related services 

DAVID BERCUSON, PA., LAW OFFICES OF 
9130 S. Dadeland Blvd. 
Miami, FL 33156 
305-670-0018 Fax 305-670-0019 
E-mall: db@bercusonlaw.com 
Web: wvnebercusonlaw.com 
Contact: David Bercuson 
Specialty: specialist in domestic & foreign 
music licensing and obtaining deals for artists 

MYERS & KAPLAN 
1800 Pembrook Dr., Ste. 300 
Orlando, FL 32810 
407-856-1112 
E-mail: info@mkiplaw.com 
Web: yevw.mkiplaw.com 
Contact: Joel D. Myers 
Specialty: Intellectual Properly 

PROSKAUER, ROSE, LLP 
2255 Glades Re, Ste. 340 
W. Boca Raton. FL 33431-7360 
561-241-7400 
Web: www.proskauer.com 
Specialty: practice limited to lifigation of 
commercial and entertainment related disputes 
*No unsolicited material 

RICHARD N. FRIEDMAN, LAW OFFICES OF 
8925 S.W. 148th St., Ste. 200 
Palmetto Bay, FL 33176 
305-666-2747 Fax 305-666-2748 
E-mail: busorgs@aol.com 
Contact: Richard N. Friedman 
Specialty: Independent Producers Labels. Musicians, 
Talent 

ROMANELLO PROFESSIONAL ASSOCIATION 
1560 Sawgrass Corporate Pkwy.. 4th FL 
Sunrise, FL 33323 
954-331-8020 Fax 954-827-0472 
E-mail: sromanello@romanellopa.com 
Web: vevw.romanellopa.com 
Contact: Steven Romanello 
Specialty: Entertainment Law, Contracts. Labe. 
Shopping, Negotiations 

GEORGIA 

ALAN S. CLARKE, LAW OFFICES OF 
3355 Lenox Rd., Ste 750 
Atlanta, GA 30326 
404-816-9800 Fax 404-816-0555 
E-mail: alansclarke@bellsouth net 
Contact: Alan Clarke 
Specialty: Intellectual Property 

HOLLAND & KNIGHT 
1201 W. Peachtree St, N.E. 
Atlanta, GA 30309 
404-817-8500 Fax 404-881-0470 
E-mail: maryann.whitehall@hklaw.com 
Web: wymr.hklaw.com 
Contact: Robert Highsmith Jr. 
Specialty: Entertainment Law, Contract Law 

KENILEY LAW FIRM 
4610 Peachtree Industrial Blvd 
Norcross, GA 30071 
770-263-0000 Fax 404-420-226r 
E-mail: scott@k5law.com 
Web: www.k5law.com 
Contact: Scott Keniley 
Specialty: Entertainment Law 

LOVETTE ENTERTAINMENT LAW GROUP. THE 
1800 Peachtree St NW, Ste. 500 
Atlanta, GA 30309 
404-355-9000 Fax 404-475-0680 
E-mail: clifflovette@lovenegroup.com 
Web: vem.lovettegroup.com 
Contact: Cliff Lovelle 
Specialty: Entertainment Law, Music Law. FrIrri/TV 
Law. Copyrights 

MINTER & ASSOCIATES 
5398 E. Mountain St. 
Stone Mountain, GA 30083 
770-879-7400 Fax 770-879-5695 
E-mail: kamlaw0 aol.com 
Web: www.kendallmInteresg.com 
Contact: Kendall Minter 
Specialty: Entertainment Law, 
Intellectual Property 

MYERS & KAPLAN 
Intellectual Property Law, LLC 
3100 Cumberland Blvd., Ste. 1400 
Atlanta, GA 30339 

jmyers@mkiplaw.com 
Web: yerev.rnkiplaw.com 
Contact: Joel D. Myers 
Specialty: Intellectual Property 

PA1TERSON, THUENTE, SKAAR & CHRISTENSEN 
Atlanta. GA 
404-949-5730 
E-mail: info@ptslaw.com 
Web: vevw.ptslaw.corn 
Specialty: Intellectual Property Litigation, 
Arts 8 Entertainment Law 

SANDRA L BROWN, P.C., 
THE LAW OFFICES OF 
191 Peachtree St., Ste. 3300 
Atlanta, GA 30303 
404-946-1850 Fax 404-946-1954 
E-mail: sandra.brown@slbpc.com 
Contact: Sandra L. Brown 
Specialty: Music law 

SCOTT D. SANDERS, P.C. 
21 816 St. N.E. 
Atlanta, GA 30309 
404.873-4422 Fax 404-873-4480 
E-mail: scott@entlaw.com 
Web: sweventlaw.com 
Contact: Scott Sanders 
Specialty: Entertainment Law, Lifigafion, Copyright, 
Trademark 

WILLIAMSON INTELLECTUAL 
PROPERTY LAW. LLC 
1870 The Exchange. Ste. 100 
Atlanta, GA 30339 
770-777-0977 Fax 770-777-0975 
E-mail: info@trwiplaw.com 
Web: www.trwiplaw.com 
Specialty: Intellectual Property 

YEMANE CLARKE, ATTORNEY 
5683 Redan Road 
Stone Mountain, GA 30088 
770-257-8114 Fax 713-456-2585 
E-mail: law@clarkelegal.com 
Web: www.musicbusinessattorney.com 
Contact: Yemane Clarke 
Specialty: Entertainment Law 

HAWAII 

GODBEY, GRIFFITHS, REISS, LLLP 
1003 Bishop St. Ste. 2300 Pauahr Twr. 
Honolulu, HI 96813 
808-523-8894 Fax 808-523-8899 
Web: www.lawhi.com 
Specialty: Intellectual Property 
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IDAHO 

DYKAS, SHAVER & NIPPER. LLP 
1403 W. Franklin St 
Boise. ID 83702-5024 
208-345-1122 
E-mail: info@dykaslaw corn 
Web: www.dykaslaw.com 
Specialty: Intellectual Property 8. Litigation 

HAWLEY, TROXELL. ENNIS & HAWLEY LLP 
Boise, ID 
208-344-6000 
E-mail: information@hteh.com 
Web: www.hteh.com 
Specialty: Intellectual Property 

PEDERSEN AND COMPANY, PLLC 
1410 N. 28th St. 
Boise, ID 83703 
208-343-6355 Fax 208-343-6341 
E-mail: ip(D pedersenco.com 
Web: pedersenco.com 
Contact: Ken J. Pedersen or Barbara S. Pedersen 
Specialty: Intellectual Property 

PERKINS COIE 
251 E. Front St., Ste. 400 
Boise. ID 83702-7310 
208-343-3434 Fax 208-343-3232 
E-mail: rmaynard@perkinscore.com 
Web: wveeperkinscoie.com 
Contact: Robert A. Maynard 
Specialty: Trademark Law. Intellectual Property 

ZARIAN, MIDGLEY & JOHNSON, PLLC 
960 Broadway Ave.. Ste. 250 
Boise, ID 83706 
208-562-4906 Fax 208-562-4901 
E-mail: herberholz@zarianmidgley.com 
Web: wvev.zarianmrcigley.com 
Contact: Dana M. Herberholz 
Specialty: Intellectual Property Litigation. 
Patents. Trademarks & Copyrights 

ILLINOIS 

ENTERTAINMENT LAW CHICAGO 
P.O. Box 558023 
Chicago, IL 60655 
773-882-4912 Fax 708-206-1663 
E-mail: info@entertainmentlawchicagp.com 
Web: www.entertainmentlawchicago.com 
Contact: Donald R. Simon 
Specialty: Contract drafting. review & negotiation, 
emo shopping 

GOLDBERG GROUP, THE 
1 Northfield Plaza. Ste. 300 
Northfield, IL 60093 
773-388-2784 Fax 773-828-8008 
E-mail: philOseraphonline.com 
Contact: Phil Goldberg 
Specialty: Entertainment Law 

JAY B. ROSS & ASSOCIATES, PC 
840 W. Grand Ave. 
Chicago. IL 60642-6565 
312-633-9000 Fax 312-633-9090 
E-mail: music _law Omsn.com 
Web: vewwjaybross.com 
Contact: Jay B. Ross 
Specialty: Entertainment Law 

KATTEN, MUCHIN & ROSENMAN 
525 W. Monroe St. 
Chicago, IL 60661 
312-902-5200 Fax 312-902-1061 
E-mall: floyd.mandelle kattenlaw.com 
Web: wnwz.kattenlaw.com 
Contact: Floyd Mandell 
Specialty: Trademark, Copyright, 
Entertainment Litigation 

LINDA S. MENSCH PC 
200 S Michigan Ave.. Ste. 1240 
Chicago, IL 60604 
312-922-2910 Fax 312-922-1865 
E-mall: menschlaw@yahoo.com 
Web: www.menschlaw com 
Contact: Linda Mensch 
Specialty: Entertainment Law 

LOEB & LOEB, LLP 
321 N. Clark, Ste. 2300 
Chicago. IL 60610-4746 
312-464-3100 Fax 312-464-3111 
E-mail: dfrohling 0 loeb.com 
Web: vweev.kzeb.com 
Specialty: all areas 

PERKINS COIE 
131 S. Dearborn St., Ste. 1700 
Chicago, IL 60603-5559 
312-324-8400 
Fax 312-324-9400 
E-mail: cwilson@perkinscoie.com 
Web: remev.penrinscoie.com 
Contact: Christopher (Chris) B. Wilson 
Specialty: Trademark Law. Intellectual Property 

SMITH AMUNDSEN, LLC 
150 N. Michigan Ave., Ste. 3300 
Chicago, IL 60601 
312-894-3358 Fax 312-894.3210 
E-mail: brosenblatte salawus.com 
Web: verev salawus com 

Gladstone Michel 
WeisbergWillnerP Sloane,,, 

4.e)uÈii;ze2 

Recording & Distribution Contracts 
Band Agreements 
Copyright 
Licensing & Publishing 
Digital & Internet Music 
Touring & Merchandising Contracts 
Entertainment Litigation 
Entertainment Insurance 

wvvw.GladstoneMichel.com 
To find out more, contact Owen Sloane at (310) 821-9000 
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Contact: Brian Rosenblatt 
Specialty: Entertainment. Media and Pr, 

INDIANA 

BARNES 8 THORNBURG, LLP 
11 S. Meridian St. 
Indianapolis, IN 46204-3535 
317-231-7392 
E-mail: lynn.tyler@btlaw.com 
Web: www.btlaw.com 
Contact: Lynn C. Tyler 
Specialty: Intellectual Property 

DANN, PECAR, NEWMAN 8 KLEIMAN 
One American Sq., Ste. 2300 
Indianapolis, IN 46282 
317-632-3232 Fax 317-632-2962 
Web: www.dannpecar.com 
Specialty: Intellectual Properly 

LEWIS & KAPPES, P.C. 
One American Sq., Ste. 2500 
Indianapolis, IN 46282-0003 
317-639-1210 Fax 317-639-4882 
E-mail: dklinestiverielewis-kappes.com 
Web: www.lewis-kappes.com 
Contact: Dave S. Klinestiver 
Specialty: Intellectual Property 

IOWA 

DORSEY & WHITNEY, LLP 
801 Grand, Ste. 3900 
Des Moines, IA 50309-2790 
515-283-1000 Fax 515-283-1060 
E-mail: laurenzo.brian@dorsey.corn 
Web: www.dorsey.com 
Contact: Bnan Laurenzo 
Specialty: Intellectual Property 

MCKEE, VOORHEES 8 SEASE, PLC 
801 Grand Ave., Ste. 3200 
Des Moines, IA 50309-2721 
515-288-3667 FaxK515-288-1338 
E-mail: ed.sease@ipmvs.com 
Web: www.ipmvs.corn 
Contact: Ed Soase 
Specialty: Intellectual Property 

ZARLEY LAW FIR/A, PLC. 
Capital Sq. 
400 Locust St., Ste. 200 
Des Moines, IA, 50309-2350 
515-558-0200 Fax 515-558-7790 
E-mail: zarkiiylaw Ozaneylaw.com 

Web: www zarleylaw corn 
Specialty: Intellectual Property 

KANSAS 

ABINGTON INTELLECTUAL 
PROPERTY LAW GROUP. PC 
Wichita. KS 
316-522-2700 
E-mail: info Mabingtonlaw corn 
Web: vnvw.abingtonlaw.com 
Specialty: Copyrights 

Additional location: 

Tulsa, OK 
918-588-3400 

FLEESON, GOOING, COULSON 8 Knot, L.L.C. 
1900 Epic Ctr. 
301 N. Main St. 
Wichita, KS 67202 
316-267-7361 
E-mail: fleeson@fleesoncom 
Web: www.fleeson.com 
Specialty: Intellectual Property 

FOULSTON SIEFKIN, LLP 
1551 N. Waterfront Pkwy.. Ste. 100 
Wichita. KS 67206-4466 
316-267-6371 Fax 316-267-6345 
Web: www.foulston.com 
Specialty: Intellectual Properly 

Additional locations: 

534 S. Kansas Ave., Ste. 1400 
Topeka. KS 66603-3436 
785-233-3600 Fax 785-233-1610 

Overland Park Office 
9 Corporate Woods. Ste. 450 
9200 Indian Creek Pkwy. 
Overland Park, KS 66210 
913-498-2100 Fax 913-498.2101 

KENTUCKY 

EBAUM, DOLL 8. McDONALD, PLLC 
3500 National City Twr. 
101 S. Fifth St. 
Louisville, KY 40202-3140 
502-589-4200 Fax 502-587-3695 
Web: www.greenebaum.com 
Specialty: Intellectual Property 
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Attend a four-year college that takes music 

as seriously as you do. Whether your interest is... 

Music -Pe orkkuktce 
Music S,PisiKess 

Music e-ducal-iok 
Audiv Recordimis 

Five Towns College offers 

the specialized training you need. 

Contact an Admissions Representative 

and MAKE MUSIC YOUR LIFE! 

For more information, 

check out our website at 

www.ftc.edu/signup 

FIVE TOWNS COLLEGE 
(631) 656-2110 www.ftc.edu 

305 North Service Road, Dix Hills, NY 11746 

Additional location: 

100 W. Vine St. 
Lexington, KY 40507-1622 
859.231-8500 Fax 859-255-2742 

LYNCH, COX, OILMAN 8 MAHAN 
500 W. Jefferson St.. Ste. 2100 
Louisville, KY 40202 
502-589-4215 
E-mail: atly@lcgandm.com 
Web: wynylynchcoxlaw.com 
Specialty: Intellectual Property 

MIDDLETON REUTLINGER 
2500 Brown & Williamson Twr, 
401 S. Fourth St. 
Louisville, KY 40202 
502-584-1135 
Web: www.middreut.corn 
Contact: Lisa Brones Huber 
Specialty: Intellectual Propel 

LOUISIANA 

ADAMS AND REESE, LLP 
One Shell Sq. 
701 Poydras St. Ste. 4500 
New Orleans, LA 70139 
504-581-3234 
E-mall: mark.surprenantearlaw.com 
Web: wvorv.adamsandreesecorn 
Specialty: Entertainment Law, Music Law, Intellectual 
Properly 

Additional location: 

450 Laurel St Ste. 1900 
Baton Rouge, LA 70801 
225-336-5200 

CHOUEST IS ASSOCIATES 
4732 Utica St., Ste. 100 
Metairie, LA 70006 
504-455-7300 Fax 504-455-1252 
E-mail: lawemetairie.com 
Web: www.metairie.corn 
Contact: Stephen Chouest 
Specialty: Entertainment Law 

CHRIS J. ROY, SR., LAW OFFICE OF 
2006 Gus Kaplan Dr.. Ste. 2B 
Alexandria, LA 71301 
318-767-1114 Fax 318-767-1404 
Contact: Chris Roy 
Specialty: Music Law. Entertainment Law 

EVELINE, DAVIS 8 PHILLIPS 
818 Howard Avenue, Suite 300 
New Orleans, Louisiana 70113 
504-782-8271 Fax 504-529-2430 
E-mail: ashlye@nolaentertainmentlaw.com 
Web: www.nolaentertainmentlaw.com 
Contact: Ashlye M. Keaton, Esq. 
Specialty: Entertainment Law. Copyright Law, 
Trademark Law 

MICHAEL D. ALLDAY 
830 Union St., Ste. 301 
New Orleans, LA 70112 
504-528-2828 Fax 504-581-7083 
E-mail: michaeldalldayehotmailcom 
Web: www.lawyers.corn/allday 
Contact: Michael D. Allday 
Specialty: Music Law. Entertainment Law 

MAINE 

EATON PEABODY. PA 
80 Exchange St. 
P.O. Box 1210 
Bangor, ME 04402-1210 
207-947-0111 Fax 207-942-3040 
E-mail: inquiry0eatonpeabody.com 
Web: www.eatonpeabody.com 
Specialty: Intellectual Property 

Additional locations: 

77 Sewall St Ste 3000 
Augusta, ME 04330-6334 
207-622-3747 Fax 207-622-9732 

167 Park Row 
P.O. Box 9 
Brunswick, ME 04011-0009 
207-729-1144 Fax 207-729-1140 

RUDMAN 8 WINCHELL, LLC 
84 Harlow St. 
P.O. Box 1401 
Bangor, ME 04402-1401 
207-947-4501 Fax 207-941-9715 
E-mail: info@ rudman-winchell corn 
Web: www.rudman-winchellcorn 
Specialty: Intellectual Property 8 Copyright Law 

MARYLAND 

CHARLES JEROME WARE, PA 
10630 Little Patuxent Pkwy., Ste. 113 
1000 Century Plaza Building 
Columbia, MD 21044 
410-730-5016, 410-720-6129 Fax 410-730-7603 
Web: www.charlesjeromewareborn 
•No unsolicited material 

GORMAN 8 WILLIAMS 
36 S Charles St.. Ste. 900 
Baltimore, MD 21201 
410-528-0600 Fax 410-528-0602 
Web: www.ganchylaw.corn 
Specialty: Intellectual Property 8 Copyright Law 

LARRY J. GUFFEY 
401 E. Pratt St., Ste. 1800 
Baltimore, MD 21202 
410-659-9550 Fax 410-659-9549 
E-mail: lany@GuffeyLaw.com 
Web: www.guffeylaw.com 
Specialty: Intellectual Property. Trademark 8 Patents 

MARKS, O'NEILL, O'BRIEN 8 COURTNEY 
600 Baltimore Ave., Ste. 305 
Towson, MD 21204 
410-339-6880 Fax 410-339-6881 
E-mail: mhamiltonemooclaw.com 
Web: www.mooclaw.com 
Contact: Michael T. Hamilton 
Specialty: Intellectual Property 

MARYLAND VOLUNTEER LAWYERS SERVICE 
One N. Charles St.. Ste. 222 
Baltimore, MD 21201 
410-547-6537 Fax 410-837-0431 

inforamvIslaw.org 
Web: www.mylslaw.org 

VENABLE LLP 
750 E. Pratt St., Ste. 900 
Baltimore, MD 21202 
410-244-7400 Fax 410-244-7742 
E-mail: info@ venable.com 
Web: www.venable.com 
Specialty: Intellectual Property 

Additional location: 

One Church St.. 5th Fl 
Rockville. MD 20850 
301-217-5600 Fax 301-217-5617 

MASSACHUSETTS 

ADLER, POLLOCK 8 SHEEHAN P.0 
175 Federal St. 
Boston, MA 02110-2210 
617-482-0600 Fax 617-482-0604 
Web: www.apslaw.corn 
Specialty: Intellectual Property 

BINGHAM 
One Federal St. 
Boston, MA 02110-1726 
E-mail: infoObingham.com 
Web: envw.bingham.com 
Specialty: Telecommunications, Media 
and Technology 

BURNS 8, LEVINSON 
125 Summer St. 
Boston, MA 02110 
617-345-3000 Fax 617-345-3299 
E-mail: sstenger@bumslev.ccm 
Web: www.burnslev.com 
Contact: Susan E. Stenger 
Specialty: Music Law. Litigation 

CESARI & MCKENNA, LLP 
88 Black Falcon Ave. 
Boston, MA 02210 
617-951-2500 Fax 617-951-3927 
Web: www.c.m.corn 
Specialty: Intellectual Property 

DAVID HERLIHY, LAW OFFICES OF 
14 Staniford St. 
Newton, MA 02466 
617-964-4006 Fax 617-964-40:6 
E-mail: contacteherlihylaw.corn 
Web: viviw.herlihylaw.com 
Contact: David Herlihy 
Specialty: Entertainment Law 

PATTI JONES, ATTORNEY AT LAW 
20 Park Plaza, Ste. 400 
Boston, MA 02116 
617-948-2139 Fax 617-948-2501 
E-mail: pattiepattijonesborn 
Web: www.pattijones.com 
Contact: Patti Jones 
Specialty: music, publishing. media and independent film 

PROSKAUER, ROSE, LLP 
One International Place, 14th Fl, 
Boston, MA 02110-2600 
617-526-9600 
Web: www.proskauer.com 
Specialty: practice limited to litigation of 
commercial and entertainment related disputes 
•No unsolicited material 

RISSMAN, JOBSE, HENDRICKS 
OLIVERIO, LLP 

Saltonstall Building 
100 Cambridge St., Ste. 2101 
Boston, MA 02114 
617-367-4600 Fax 617-367-4656 

infoerjholaw.com 
Web: nholaw.com 
Specially: Intellectual Property 

WOLF, GREENFIELD 8 SACKS, P.C. 
600 Atlantic Ave. 
Boston, MA 02210-2206 
617-646-8000 Fax 617-646-8646 
E-mail: info@wolfgreenfield.com 
Web: www.wolfgreenfield.com 
Contact: Sara Crocker, Director of Client Services 
Specialty: Intellectual Property 

MICHIGAN 

DYKMA 
400 Renaissance Ctr 
Detroit. MI 48243 
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313-568-6800 Fax 313-568-6893 
E-mall:tkoh@dykema.com 
Web: my« dykema.com 
Contact: Jin-Kyu Koh 
Specialty: Intellectual Property 

Additional location: 

2723 S. State St., Ste. 400 
Ann Arbor, MI 48104 
734-214-7660 Fax 734-214-7696 
E-mail: icameronedykema corn 
Contact: James Cameron 

FOLEY & LARDER, LLP 
One Detroit Ctr. 
500 Woodward Ave., Ste. 2700 
Detroit, MI 48226-3489 
313-234-7100 Fax 313-234-2800 
E-mail: Imoore@foley.com 
Web: www.foley.com 
Contact: Linda A. Moore, Ofc. Admin. 
Specialty: Intellectual Property 

HERTZ SCHRAM 
1760 S Telegraph Rd., Ste. 300 
Bloomfield Hills, MI 48302 
248-335-5000 Fax 248-335-3346 
E-mail: hhertzehertzschram.com 
Web: www.hertzschram.com 
Contact: Howard Hertz 
Specialty: Entertainment Law. 
Contracts, Litigation 

HONIGMAN MILLER 
SCHWARTZ & COHN LLP 
2290 First National Bldg. 
660 Woodward Ave. 
Detroit, MI 48226 
313-465-7000 Fax 313-465-8000 
Web: www.honigman.com 
Specialty: Intellectual Property 

Additional location: 

222 N. Washington Sq., Ste. 400 
Lansing, MI 48933 
517-484-8282 Fax 517-482-8286 

JAFFE, RAIT. HEUER & WEISS 
500 Griswold. Ste. 2400 
Detroit. MI 48226 
313-961-1200 
Web: www.taffelaw.com 
Specialty: Intellectual Property 

Additional location: 

300 Park St., Ste. 285 
Birmingham, MI 48009 
248-540-1300 

MALACH, SMITH & GREENBERG 
28411 Northwestern Hwy.. Ste. 930 
Southfield, MI 48034 
248-353-1700 Fax 248-353-1891 
E-mail: msglaw@msglawyers.com 
Web: www.msglawyers.com 
Contact: Rick Smith 
Specialty: Entertainment Law 

REISING, ETHINGTON, 
BARNES, KISSELLE, P.C. 
Columbia Ctr, 
201 W. Big Beaver Rd., Ste. 400 
Troy, MI 48084 
248-689-3500 Fax 248-689-4071 
• rnfoereising.com 
Web: www.reising.com 
Specialty: Intellectual Property Law 

MINNESOTA 

DORSEY & WHITNEY, LLP 
50 S. Sixth St. 
Minneapolis, MN 55402-1498 
612-340-2600 Fax 612-340-2868 
• rosenbaum.robert@dorsey.com 
Web: www.dorsey.com 
Contact: Robert A. Rosenbaum 
Specialty: Intellectual Property 

ERIC D. BULL ATTY. 
126 N 3rd St. Ste. 150 
Minneapolis, MN 55401 
612-354-3644 Fax 612-354-3645 
E-mail: ebullOebull-law.com 
Web: wvewebull-law.com 
Contact: Eric Bull 
Specialty: Specializes in Iodie artists 

LOMMEN ABDO COLE KING & STAGEBERG 
2000 IDS Ctr.. 80 S. 8th St, 
Minneapolis, MN 55402 
800-752-4297 Fax 612-339-8064 
E-mail: ken@lommen.com 
Web: www.lommen.com 
Contact: Ken Abdo 
Specialty: Music Law. Entertainment Law 

PATTERSON, THUENTE, SKAAR & CHRISTENSEN 
4800 IDS Center. 80 South 8th St. 
Minneapolis, MN 55402 
612-349-5754 Fax 612-349-9266 
E-mail: davis@ptslaw.com 
Web: www.ptslaw.com 
Contact: Aaron W. Davis 
Specialty: Intellectual Property Litigation, 
Arts 8 Entertainment Law 

SPENCE LAW FIRM 
10 S. 5th St., Ste. 700 
Minneapolis, MN 55402 
612-375-1555 Fax 612-375-1511 
E-mail: mspence@spencelawfirm.com 

Web: www.spencelawfirm.com 
Contact: Mick Spence 
Specialty: Musicians, Record Labels, 
Music Publishers, AudioNideo Producers 

VOGEL LAW FIRM 
215 30th St. N. 
P.O. Box 1077 
Moorhead. MN 56561-1077 
218-236-6462 Fax 218-236-9873 

sspaeth@vogellaw.com 
Web: www.vogellaw.corn 
Contact: Sidney J Spaeth 
Specialty: Intellectual Property 

MISSISSIPPI 

ADAMS AND REESE, LLP 
111 E. Capitol St. Ste. 350 
Jackson, MS 39201 
601-353-3234 
Web: www.adamsandreese.com 
Specialty: Entertainment Law. 
Music Law. Intellectual Property 

RANDALL M. CUTLER, ESO. 
2198 Hwy. 48 W 
McComb, MS 39648 
601-783-6616 Fax 601-783-9884 
E-mail: randall.cutler@verizon.net 
Contact: Randall M. Cutler, Esq. 
Specialty: Entedalnrnent Law 

MISSOURI 

BLACKWELL, SANDERS LLP 
4801 Maine St.. Ste. 1000 
Kansas City, MO 64112 
816-983-8000 Fax 816-983-8080 
E-mail: wkerrigan@blackwellsanderscom 
Web: www.blackwellsanders.corn 
Contact: Wade Kerrigan 
Specialty: Media 8 Creative Arts 

DANIEL R. FRIEDMAN 
377 Dinsmoor Dr. 
Chesterfield. MO 63017 
314-469-7113 Fax 314-469-7114 
E-mail: danielrfriedman@aol.com 
Contact: Dan Fhedman 
Specialty: Entertainment Law 

HUSCH BLACKWELL SANDERS LLP 
The Plaza in Clayton Office Tower 
190 Carondelet Plaza, Suite 600 
St. Louis, MO 63105 
877-539-3450, 314-480-1500 
Web: www.huschblackwell.com 
Specialty: Copyrights to Publishing, Band Names to 
Merchandising 

LATFIROP & GAGE L.C. 
10 S. Broadway, Ste. 1300 
St. Louis, MO 63102 
314-613-2500 Fax 314-613-2550 
E-mail: mheame@lathropgage.com 
Web: www.lathropgage.com 
Contact: Mark "Thor Heame 
Specialty: Entertainment Law 

SPENCER, FANE, BRIT1" & BROWNE 
1 N. Brentwood Blvd.. Ste. 1000 
St, Louis. MO 63105 
314-333-3928 Fax 314-862-4656 
E-mail: emcauliffeespencerfane corn 
Web: WeIVI.spencerlane.com 
Contact: R. Emmett McAuliffe 
Specialty: Entertainment Law. 
Intellectual Property 

MONTANA 

ANTOINETTE M. TEASE, PLLC 
1633 Main St., Ste. A-348 
Billings, MT 59105 
406-245-5254 
E-mail: toni@teaselaw.corn 
Web: www.teaselaw.ccm 
Contact: Antoinette M. Tease 
Specialty: Intellectual Property and Technology Law 

CROWLEY, HAUGHEY, HANSON, 
TOOLE & DIETRICH, PLLP 
490 N. 31st St., Ste. 500 
Billings, MT 59101-1288 
406-252-3441 Fax 406-256-8526 
Web: www.crowleylaw.com 
Contact: Michael (Mike) S. Dockery 

Additional locations: 

45 Discovery Dr. Ste. 200 
Bozeman. MT 59718 
Contact: Neil Westesen 

100 N. Park Ave., Ste. 300 
Helena. MT 59601-6263 
Contact: Jason Loble 

305 S. 4th Street E.. Suite 100 
Missoula, MT 59801-2701 
Contact: Joel Kaleva 

DORSEY & WHITNEY LLP 
125 Bank St.. Ste. 600 
Missoula, MT 59802-4407 
406-721-6025 Fax 406-543-0863 
E-mail: manning.jack@dorseycorn 
Web: www.dorsey.com 
Contact: Jack Manning 
Specialty: Intellectual Property 

WORDEN THANE P.C. 
111 N. Higgins, Ste. 600 
P.O. Box 4747 
Missoula, MT 59806 
406-721-3400 Fax 406-721-6985 
Web: www.wthlaw.net 
Contact: Worden Thane 
Specialty: Intellectual Property 

NEBRASKA 

ABRAHAMS. KASLOW 8. GASSMAN, LLP 
8712 W Dodge Rd.. Ste 300 
Omaha, NE 68114 
402-392-1250 Fax402-392-0816 
E-mall: attorneys@akclaw.com 
Web: www.akclaw.com 
Specialty: Intellectual Property 

CLINE. WILLIAMS, WRIGHT, 
JOHNSON 8 OLDFATHER, LLP 
1125 S. 103rd St., Ste. 320 
Omaha, NE 68124 
402-397-1700 Fax 402-397-1806 
E-mail: jmilesOclinewilliams.com 
Web: www.clinewilliams.com 
Contact: John C. Miles 
Specialty: Intellectual Property and Technology Law 

Additional location: 

1900 U.S. Bank Bldg. 
233 S. 13th St, 
Lincoln, NE 68508 
402-474-6900 

GAST & MCCLELLAN, LAW OFFICES OF 
503 S. 36th St. 
Omaha. NE 68105 
402-343-1300 Fax 402-343-1313 
Web: www.gastlawfirm.com 
Specialty: Intellectual Property 

KUTAK ROCK LLP 
The Omaha Building 
1650 Famam St. 
Omaha, NE 68102-2186 
402-346-6000 Fax 402-346-1148 
Web: www.kutakrock.com 
Specialty: Intellectual Property 

PARSONAGE VANDENACK WILLIAMS LLC 
5332 S. 138th St., Ste. 100 
Omaha, NE 68137-2974 
402-504-1300 Fax 402-504-1935 
Web: www.pvwlaw.com 
Contact: Mark A.Williams 
Specialty: Intellectual Property. 
Trademarks 8 Copyrights 

NEVADA 

GREENBERG, TRAURIG 
3773 Howard Hughes Pkwy.. Ste. 500 N. 
Las Vegas, NV 89169 
702-792-3773 Fax 702-792-9002 
Web: www.gtlaw.com 
Specialty: Entertainment and intellectual properties 

PHILIP A. KANTOR, PC, LAW OFFICES OF 
1781 Village Center Circle. Suite 120 
Las Vegas NV 89134 
702-255-1300 Fax 702-256-6331 
Web: www.lawyers.conVphilipakantor 
Specialty: Intellectual Property 

SNELL 8 WILMER 
3883 Howard Hughes Pkvry., Ste. 1103 
Las Vegas, NV 89169-5958 
702-784-5200 Fax 702-784-5252 
E-mail: infoOswlaw.com 
Web: www.swlaw.com 
Specialty: Intellectual Property 

WATSON ROUNDS 
777 N. Rainbow Blvd.. Ste. 350 
Las Vegas, NV 89107 
702-636-4902 Fax 702-636-4904 
E-mail: vegasinfo@watsonrounds.com 
Web: WWW.watsonrounds.com 
Specialty: Intellectual Property 

Additional location: 

5371 Kietzke Ln 
Reno, NV 89511 
775-324-4100 
E-mail: renoinfo@watsonrounds.com 

WEIDE & MILLER, LTD 
7251 W Lake Mead Blvd.. Ste. 530 
Las Vegas, NV 89128 
702-382-4804 Fax 702-382-4805 
Web: www.weidemiller.com 
Specialty: Intellectual property and 
technology law 

NEW HAMPSHIRE 

GALLAGHER, CALLAHAN 
& GARTRELL, PC 
214 N. Main St. 
P.O. Box 1415 
Concord. NH 03302-1415 
603-228-1181 Fax 603-224-7588 
Web: mew gcglaw.corn 
Specialty: Intellectual property 

H. VICE "1+1=Love" ft. Shifty 

Artist & music producer H. VICE is currently recording his debut 
album scheduled for release first quarter 2010. This 22-year-old art-

ist, songwriter and music producer was considered a prodigy from 
the age of 8 back in his small town in southern France. Through 
hard work and dedication, as well as extensive touring as a lead 

guitarist for various rock bands in Europe, H. VICE made his way to 

Berklee College of Music where he graduated in "Music Production 
& Engineering" in Dec 08'. 
Now based in Hollywood, 
CA, H. VICE has become 
one of the most sought 

after producers in the Pop 
Dance/Club scene. His 
sound ranges from pop to 

rock, being influenced by 
DJ's such as David Guetta 
and Justice, as well as top 
40 artists such as Black 
Eyed Peas, Timberland & 
Lady Gaga. H. VICE's first 
single entitled "1+1=Love" 
features Shifty from "Crazy 

Town", also known as Seth Binzer from VH1 reality show "Sober 
House". Multi-platinum producer Eddie Galan will also be working 

on the album as well as several more highly acclaimed industry 
insiders. Music Connection magazine anticipates the release of this 

album as being one of the hottest and most electrifying Pop/Dance 

albums of 2010. 

For latest updates on H. VICE, please visit: myspace.coin/hvicemusic 

advertorial 
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SHAHEEN & GORDON, P.A. 
848 Elm St., Ste. 303 
Manchester, NH 03101 
603-622-6655 Fax 603-622-2776 
Web: www.shaheengordon.com 
Specialty: Intellectual property 

Additional locations: 

P.O. Box 2703 
107 Storrs St. 
Concord, NH 03302 
603-225-7262 

P.O. Box 977 
140 Washington St., 2nd Fl. 
Dover. NH 03821-0977 
603-749-5000 

VERN MAINE & ASSOCIATES 
100 Main St Ste. 2 
Nashua, NH 03060 
603-886-6100 
E-mail: info@ vemmaine.corn 
Web: www vernmaine.com 
Specialty: Intellectual property 

NEW JERSEY 

HUGO R. HARMATZ, LAW OFFICES OF 
Rt. 34 & Artisan Way 
P.O. Box 500 
Colts Neck, NJ 07722 
732-845-1331 Fax 732-409-0008 
E-mall: lawyureaol.com 
Contact: Hugo R. Harmatz 
Specialty: Entertainment Law, Contracts. Litigation 

MARKS, O'NEILL, O'BRIEN & COURTNEY 
6981 N. Park Dr., Ste. 300 
Pennsauken, NJ 08109 
856-663-4300 Fax 856-663-4439 
E-mail: skelly@mooclaw.corn 
Web: vowz.moodaw.com 
Contact: Sean X. Kelly 
Specialty: Intellectual Property 

MCCARTER & ENGLISH, LLP 
100 Mulberry St. 
Newark, NJ 07102 
973-639-7980 Fax 973-848-0975 
E-mail: skaliko@mccartercom 
Web: www.mccartercom 
Contact: Scott Kaliko 
Specialty: Litigation. Intellectual 
Property. Trademark, Copyright. Contracts 

PAUL B. UNGAR 
16 Monmouth Ave. 
Edison. NJ 08820 
732-906-2061 Fax 732-906-2081 

paulepaulbungar.corn 
Web: kwov.paulbungatcom 
Contact: Paul Ungar 
Specialty: Entertainment Law. Intellectual 
Properly. Trademark. Copyright 

PROSKAUER, ROSE, LLP 
One Newark Center 
Newark, NJ 07102 
973-274-3200 
Web: www.proskaueccom 
Specialty: practice limited to litigaron of 
commercial and entertainment related disputes 
'No unsolicited material 

NEW MEXICO 

DAVID CARLSON SMITH PC 
125 Lincoln Ave., Ste. 400 

Santa Fe, NM 87501 
505-988-8868 Fax 505-988-2746 
Web: www.lawyers.com/davidcarlkunbriel 
Contact: David Carlson Smith 
Specialty: Entertainment Law. Copyright. 
Trademark Law 

LEWIS AND ROCCA LLP 
201 Third St. NM., Ste. 1950 
Albuquerque, NM 87102 
505-764-5400 Fax 505-764-5480 
E-mail: clientservices@klaw.com 
Web: www.lrlaw.com 
Contact: Nathalie M. Daum, Director of Marketing 
Specialty: Intellectual Property. 
Trademarks 8i Copynghts 

McCLAUGHERTY & SILVER 
55 Old Santa Fe Trail 
Santa Fe, NM 87501 
505-988-8804 Fa> 505-986-9844 
E-mail: maclaw@spinn.net 
Contact: John Silver 
Specialty: MUSIC Law. Entertamment Law. 
Intellectual Property 

NEW YORK 

AAA ANTHONY ABRAHAM ARTHER & ASSOCIATES 
1650 Broadway. Ste. 609 
New York, NY 10019 
212-713-0138. 1-347-535-4LAW 
Fax 646-292-5163 
E-mail: aaa arthertaw eon 
Web: www.theartherlawfirm.com 
Contact: Anthony Arther 
Specialty: Free Consultation. Demo & Deal Shopping, 
Music. Film & Fashion matters 

ALEXANDER HARTNETT, LAW OFFICES OF 
1501 Broadway. 30th Fl 
New York, NY 10036 
212-302-5800 Fax 212-391-6743 
E-mail: alex@aphartnettcom 
Web: wievaphartnettcom 
Contact: Alexander Hartnett 
Specialty: Entertainment Law 

ASSOCIATION OF THE BAR OF THE CITY OF N.Y. 
42 W. 44th St, 
New York, NY 10036 
212-382-6775 
Web: wwwilawyer.corn 

BELDOCK, LEVINE á HOFFMAN 
99 Park Ave.. Ste. 1600 
New York, NY 10016 
212-490-0400 Fax 212-557-0565 
E-mail: pmatorin@blhny.com 
Web: kweiv.blhny.com 
Contact: Peter Matonn 
Specialty: Entertainment Law. Intellectual Property 

CARROLL, GUIDO & GROFFMAN, LLP 
1790 Broadway, 20th Fl 
New York, NY 10019 
212-759-2300 Fax 212-759-9556 
E-mail: ccgg 0 ccgglaw.com 
Web: www ccgglaw.com 
Specialty: all areas 
No unsolicited material 

CHRISTOPHER HOYT, ESO, 
The Hoyt Law Group, LLC 
Empire State Building 
350 Fifth Ave.. Ste. 7315 
New York, NY 10118 
212-268-3414 Fax 212-629-8691 

Specializing in Homes with Studios 

4 n . 
orlon fiord 
GRI, e-Pro. 

ithia RECORDING STUDIO 

to have one 

CALL BRIAN 
Marketing homes with Recording Studios is his niche! 

818-207-2100 • Email: Brian@BrianBord cam • www.BrianBord coin 

E-mall: info 0cwhesq .corn 
Web: www.cwhesq.com 
Specialty: Entertainment and Busness Law 
'No unsolicited material 

CODISPOTI & MANCINELLI. LAW OFFICES OF 
111 John St.. Ste. 800 
New York, NY 10038 
212-962-6525 Fax 212-962-6791 
E-mail: bruno@codispotilaw.com 
Web: www.codmanlIp.com 
Contact: Bruno Codispoti or Steven Mancinelli 
Specialty: Entertainment Law 

COWAN, DEBAETS, ABRAHAMS & SHEPPARD. LLP 
41 Madison Ave., 34th Fl, 
New York, NY 10010 
212-974-7474 Fax 212-974-8474 
E-mail: cdas@cdas.corn 
Web: www.cdas.corn 
Contact: Robert Siegel 
Specialty: Entertainment Law 

DAVID E. PARKER, LAW OFFICE OF 
162 Castlebrooke Ln 
Williamsville, NY 14221 
716-632-4545 Fax 716-839-2636 
E-mall: david@davideparkercom 
Web: wvov.davideparketcom 
Contact: David Parker 
Specialty: Entertainment Law 

DAVIS WRIGHT TREMAINE LLP 
1633 Broadway, 27th Fl. 
New York, NY 10019-6708 
212-489-8230 
Fax 212-489-8340 
E-mail: newyork@dwleorn 
Web: vowzdwt.com 
Specialty: Entertainment Law 

DOLLINGER, GONSKI & GROSSMAN 
1 Old Country Re. Ste. 102 
P.O. Box 9010 
Carle Place. NY 11514 
516-747-1010 Fax 516-747-2494 
E-mail: jdollinger@dgglawoffices.com 
Web: www.dggny.com 
Contact: Joyce Dellinger 
Specialty: Entertainment Law 
and Copyright Law 

DORSEY & WHITNEY LLP 
250 Park Ave. 
New York. NY 10177-1500 
212-415-9200 Fax 212-953-7201 
E-mail: dwyerroben@dersey.com 
Web: www.dorsey.corn 
Contact: Robert J. Dwyer, Jr. 
Specialty: Intellectual Property 

EDWARD M. KELMAN, ATTORNEY AT LAW 
100 Park Ave.. 20th Fl. 
New York, NY 10017 
212-371-9490 Fax 212-750-1356 

emknyc@aolcom 
Contact: Edward Kalman 
Specialty: Music Law. Entertainment Law 

ELIZABETH FAIRBANKS-FLETCHER, PLLC. LAW 
OFFICES OF 
32 Clinton St 
Saratoga Springs. NY 12866 
518-581-1260 Fax 518-581-1264 
E-mail: elletcheretairbanksfletcherlaw.com 
Web: www.fairbanksfletcherlaw.corn 
Contact: Elizabeth Fletcher 
Specialty: Film, TV, and home video. Record 
distribution and music publishing 

EPSTEIN, LEVINSOHN, 
BODINE & WEINSTEIN 
1790 Broadway, 10th Fl. 
New York, NY 10019 
212-262-1000 Fax 212-262-5022 
Web: wwwentlawfirm£orn 
Specialty: I.P. and Copyright 

GARVEY, SCHUBERT & BARER 
100 Wall St., 20th Fl. 
New York, NY 10005-3708 
212-431-8700 Fax 212-334-1278 
E-mail: kdavis@gsblaworn 
Web: www.gsblaw.com 
Contact: Keven Davis 
Specialty: Entertainment Law 

GEORGE T. GILBERT 
ATTORNEY AT LAW 
100 Fifth Ave.11th Floor 
New York, NY 10011 
Direct: 212-277-7196 
Main: 212-277-7171 
cell 917-817-4819 Fax 212-719-9396 

musicesq@gmail.com 
Specialty: Intellectual Property, Entertainment law with 
focus on the music industry 

GEORGE STEIN, LAW OFFICES OF 
270 Madison Ave., Ste. 1410 
New York, NY 10016 
212-683-5320 Fax 212-686-2182 
E-mail: georgestein@earthlink.net 
Web: www.georgesteinlaw.com 
Contact: George Stein Specialty: Entertainment Law, 
Music Law, Copyrights 

GOTTLIEB, RACKMAN & REISMAN 
270 Madison Ave., 8th Fl. 
New York, NY 10016 
212-684-3900 Fax 212-684-3999 
E-mail: info@grr.com 
Web: www.grr.com 
Contact: Barry A. Cooper 
Specialty: Entertainment Law 

GREENBERG TRAURIG 
Met Life Bldg 
200 Park Ave. 
New York, NY 10166 
212.801-9200 Fax 212-801-6400 
Web: www.gtlaw.com 
Specialty: Music Law & Entertainment Law 

HEYMAN LAW 
26 Perry Street, Ste. 4-A 
New York, NY 10014 
212-414-9522 
E-mail: barry@heylaw.com 
Web: www.heylawcorn 
Contact: Barry J. Heyman, Esq. 
Specialty: Entertainment Law, Copyright. Trademark. 
New Media 

JACOBS DEBRAUWERE LLP 
445 Park Ave., 17th Fl. 
New York, NY 10022 
212-207-8787 Fax 212-207-8727 
E-mail: jddedddlaw.com 
Web: vowii.jddlaw.com 
Contact: Robert J. deBrauwere 
Specialty: Intellectual Property. Media &Entertainment 
Law 

JEFFREY GANDEL, LAW OFFICES OF 
160 E 88th St., Ste. 168 
New York, NY 10128 
212-289-0709 Fax 212-289-0686 
E-mail: jelfgandelesq0nyc.rt.com 
Web: voov.royaltyrecovery.wg 
Contact: Jeffrey Ganda' 
Specialty: Music Law. Film Law, Litigation 

JOEL BROOKS 
265 Post Ave.. Ste. 340 
Westbury, NY 11590 
516-338-0533 Fax 516-876-8104 
Contact: Joel Brooks 
Specialty: Music Law 

JON JEKIELEK, THE LAW OFFICES OF 
347 Fifth Ave., Ste. 1300 
New York, NY 10016 
212-686-7008 Fax 212-686-7113 
Web: kwov.jekieleklaw.com 
Contact: Jon Jekielek 
Specialty: Entertainment Law 

KATTEN, MUCHIN & ROSENMAN call!! 
575 Madison Ave. 
New York, NY 10022 
212-940-8800 Fax 212-894-5597 
Web: voev.kattenlaw.com 
Contact: Marc Reisler 
Specialty: Entertainment Law 

KIA LAW FIRM 
234 5th Ave.. Ste. 405 
New York, NY 10001 
212-679-4200 Fax 212-679-4.55 
E-mail: atossakia@kialawfirm.com 
Web: voiovkialawfirrn.com 
Contact: Atossa 
Specialty: Entertainment Law 

LAWRENCE LIGHTER, LAW OFFICES OF 
488 Madison Ave.. 8th Fl. 
New York, NY 10022 
212-371-8730 Fax 212-753-3630 
E-mail: musiclawal @aol.com 
Contact: Lawrence Lighter 
Specialty: Intellectual Property 

LOEB & LOEB, LLP 
345 Park Ave. 
New York. NY 10154-1895 
212-407-4000 Fax 212-407-4%0 

imanton@loeb.com 
Web: wvovioeb.com 
Specialty: all areas 

LOMMEN AEDO COLE KING & STAGEBERG 
133 W. 25th St., 5th Ft. Ste. 5W 
New York, NY 10001 
212-683-8775 Fax 212-414-0525 
E-mail: bobdonnelly@lommen corn 
Web: kweelommen.com 
Contact: Bob Donnelly 
Specialty: Music Law 

LOREN CHODOSH P.C. 
18 Harrison St.. 4th Fl. 
New York, NY 10013 
212-334-9556 Fax 212-334-9771 
E-mail: tchodosh evenzon.net 
Contact: Loren Chodosh 
Specialty: Entertainment Lae Music Law 

MANATT, PHELPS & PHILLIPS 
7 Times Sq, 
New York, NY 10036 
212-790-4500 Fax 212-790-4545 
Web: www.manattcom 
Specialty: all areas 

Additional location: 

30 S. Pearl St. 12th Fl. 
Albany, NY 12207 
518-431-67130 Fax 518-431-6767 

MARSHALL FIRM, THE 
271 Madison Ave.. 20th Fl. 
New York, NY 10016 
212-382-2044 Fax 212-382-3610 
E-mail: tmf@themarshaldirm con 
Contact: Paul Marshall 
Specialty: Music Law. Entertainment Law, 
Intellectual Property 

76 AMP NETWORK • WEEKLY BULLETIN • DAILY WEBSITE • DIGITAL EDITION • MAGAZINE • JANUARY 2010 



MU IC 
(.1 I 11411.] 24TH ANNUAL DIRECTORY OF MUSIC ATTORNEYS 

DOWNLOAD THIS DIRECTORY AT OUR DIGITAL WEBSITE 
MARVIN KATZ, LAW OFFICES OF 
410 Park Avenue, Suite 1500 
New York, NY 10022 
212-486-6001 Fax 212-486-4608 
E-mall: marsanemkatzlaw.net 
Web: www mkatzlawnet 
Contact: Marvin Katz 
Specialty: Contracts, Mergers, Acquisitions, Music 
Publishing 

MATTHEW L. KLETTER, LAW OFFICES OF 
27 N Broadway 
Tarrytown, NY 10591 
914-332-1008 Fax 914-206-3561 
E-mail: mkletter@rnsn.com 
Web: sr.. myspace cornimlk 
Contact: Matthew Kieffer 
Specialty: Entertainment Law 

MELONI & MCCAFFREY, PC 
1515 Broadway, 11th Floor 
New York, NY 10036 
212-520-6089 
E-mail: zritelom@m2lawnet 
Web: rrwnv.m2law.net 
Contact: Robert S Melom 
Specialty: Entertainment 8 I.P. Litigaron 

MIDDLETON LAW GROUP 
590 Madison Ave.. 21st Fl. 
New York, NY 10022 
212-521-4068 Fax 212-521-4099 
E-mail: ro mddleton@mddletonlawgroup.com 
Web: www middletonlawgroup.COM 
Contact: Matthew Mrddlelon, Esq. 
Specialty: Entertainment Law. Music Law 

M. WILLIAM KRASILOVSKY & 
JOHN U. GROSS, LAW OFFICES OF 
51 E. 42nd St, Ste. 513 
New York, NY 10017 
212-682-8552 Fax 212-983-3228 
E-mail: office@krasgrosslaw.corn 
Web: werw.krasgrosslaw.com 
Contact: M. William Krasilovsky 
Specialty: Entertainment Law 

PELOSI, WOLF, EFFRON & SPATES 
233 Broadway. 22nd Fl, 
New York, NY 10279 
212-334-4801 Fax 212-571-9149 
E-mail: jpelosi Opwes.com 
Web: revny.pwes.com 
Contact: John Palos, 
Specialty: Entertainment Law, 
Music Law, Intellectual Property 

PETER M. THALL, LAW OFFICES OF 
10 W. End Ave., Ste 7K 
New York, NY 10023 
212-245-8221 Fax 212-245-6406 
E-mail: pthall@thallentlaw.com 
Contact: Peter Thall 
Specialty: Music Law, Entertainmert Law. lntemet Law 

PROBSTEIN & WEINER 
488 Madison Ave., Ste. 1100 
New York, NY 10022 
212-972-3250 Fax 212-202-6495 
E-mail: improbsternepwandh.com 
Web: wvevr.pwandhcorn 
Contact: Jon Probstein, Esq. 
Specialty: Entertainment Law. Music Law. Litigation 

PROSKAUER, ROSE, LLP 
1585 Broadway 
New York. NY 10036-8299 
212-969-3000 
Web: www.proskauer.com 
Specialty: practice limited to litigation of 
commercial and entertainment related disputes 
'No unsolicited material 

PAVOR, CASHMAN. SHERMAN 8 FLYNN 
410 Park Ave., 10th FL 
New York, NY 10022 
212-421-4100 Fax 212-326-0806 
E-mail: firrn@pryorcashman.com 
Web: www pryorcashman.com 
Contact, Howard Siegel 
Specialty: Entertainment Law, 
Intellectual Property 

REDENTE LAW PLLC 
750 7th Ave., Ste. 18 
New York, NY 10019 
646-867-1143 
E-mail: Infoaredentelaw.com 
Web: wvAv.redentelawcorn 
Contact: Gary Redente 
Specialty: Entertainment Law 

RENATA LOWENBRAUN, ESO 
Lowenbraun Law Firm PLLC 
445 Park Ave , 9th FL 
New York, NY 10022 
212-307-3292 Fax 212-202-5016 
E-mail: dowenbraun@lowenbrauntawfirrn.com 
Web: www lowenbraunlawfaincorn 
Contact: Renata Lowenbraun. Esq. 
Specialty: Music and Technology r_aw 

RICHARD P. DIEGUEZ 
192 Garden St., Ste. 2 
Rostyn Heights, NY 11577 
516-621-6424 
E-mail: rpdieguez@yahoocorn 
Web: www.rpdieguez.corn 
Contact: Richard P. Dieguez 
Specialty: Consultations. Contracts. 
Business Formation 

ROBERT A. CELESTIN, ESO. 
250 W. 57th St.. Ste. 2331 

New York, NY 10107 
212-262-1103 Fax 212-262-1173 
E-mail: bcelestin@nycLnet 
Web: www.raclawfinn.com 
Contact: Robert A Celestin 
Specialty: Entertainment Law 

ROBERTS RITHOLZ LEVY SANDERS 
CHIDEKEL 8 FIELDS LLP 
183 Madison Ave., 19th Fl., P.H. 
New York, NY 10016 
212-448-1800 Fax 212-448-0020 
E-mall: infoOrobritlaw.com 
Web: www.robritlaw.com 
Contact: Jaimison Roberts 
Specialty: Entertainment Law 

ROBINSON BROG LEINWAND GREENE 
GENOVESE AND GLUCK, PC 
1345 Ave. of Americas. 31st Fl. 
New York, NY 10105 
212-603-6300 Fax 212-956-2164 
E-mail: gpa@robinsonbrog.corn 
Web: NAM rob insonbrog .com 
Contact: Gary Adelman 
Specialty: Entertainment Law, Music Law, 
Indic Label Consutting, Contracts 

RONALD M. KREIDMAN, LAW OFFICES OF 
190 Park Ave., 20th Fl. 
New York, NY 10017 
212-371-9550 Fax 212-888-7834 
E-mail: 'Weidman @aol corn 
Contact: Ronald Kredrnan 
Specialty: Entertainment Law 

RUBIN, BAILIN, ORTOLI. MAYER 8 BAKER 
405 Park Ave., 15th Fl. 
New York, NY 10022 
212-935-0900 Fax 212-826-9307 
E-mail: mbailinerbolaw.com 
Web: www.rbolaw.com 
Contact: Marc Bailin 
Specialty: Music Law, Entertainment Law 

SELBERNE, MANDELBAUM & MINTZ 
1775 Broadway, Ste. 2300 
New York, NY 10019 
212-259-3900 Fax 212-259-3910 
E-mail: Imandelbaum@smmlip.com 
Contact: Tim Mandelbaum 
Specialty: Entertainment Law 

SENDROFF & ASSOCIATES 
1500 Broadway, Ste. 2001 
New York, NY 10036 
212-840-6403 Fax 212-840-6401 
E-mall: welcorneesendroff.com 
Web: www.sendrottcom 
Contact: Mark Sendroff 
Specialty: Entertainment Law 

SERLING, ROOKS & FERRARA 
119 5th Ave., 3rd Fl. 
New York, NY 10003 
212-245-7300 Fax 212-586-5175 
E-mail: tdwerseaol.com 
Contact: Theodore Weiss 
Specialty: Entertainment Law, Music Law 

SHUKAT ARROW HAFER WEBER & HERDSMAN 
111 W. 57th St., Ste. 1120 
New York, NY 10019 
212-245-4580 Fax 212-956-6471 
E-mail: info@musiclawcorn 
Web: www.musrclaw.com 
Contact: Jonas Herbsman 
Specially: Entertainment Law, Copynghts, Contracts 

SLOSS ECKHOUSE BRENNAN LAW CO 
555 W 25th St 4th Floor 
New York, NY 10001 
212-627-9898 Fax 212-627-9498 
E-mall: office@slosslaw.com. office@cineticmedia.com 
Web: www.slo.law.com 
Contact: Josh Grier 
Specialty: Entertainment Law 

STAIRS, DILLENBECK, FINLEY & RENDON 
330 Madison Ave., 29th Fl. 
New York, NY 10017 
212-697-2700 Fax 212-687-3525 
E-mail: stairs@stairsdillenbeck.com 
Web: www.stairsdillenbeck.com 
Contact: Dayrd Glinert 
Specialty: Enterainment Law 

STEPHEN KOPITKO, LAW OFFICES OF 
1995 Broadway 16th Fl. 
New York, NY 10323 
212-362-4501 Fax 212-362-4510 
E-mail: vlbelaw@aol.com 
Contact: Stephen Kopitko 
Specialty: Contracts 

TIERNEY & TIERNEY ENTERTAINMENT LAW 
409 Rte, 112 
Port Jefferson Station, NY 11776 
631-928-1444 
E-mail: infoOtierneylaw.net 
Web: www.fiemeylaw.net 
Contact: John Tiemey 
Specialty: Entertainment Law 

TOOROCK & ROSEN 
20 W. 20th St. Ste. 403 
New York, NY 10011 
212-647-8100 Fax 212-647-8103 
Contact: Michael Toorock 
Specialty: Music Law. Entertainment Law 

VICTOR KNAPP, LAW OFFICES OF 
125-10 Queens Blvd., Ste. 323 
Kew Gardens. NY 11415 

te'Ve' HOLIDAY' SALE 
SPECTACULAR!!! 

ge2.,1 n,uvbc.kcivüne wa be 

MARKED DOWN 

WWW.MUSICCONNECTION.COM/DIGITAL 
718-263-9000 Fax 718-793-6975 
E-mail: info@ showbiz-lawyercom 
Web: vnvw.showbiz-lawyercom 
Contact: Victor Knapp 
Specialty: Copyrights, Contracts, 
Entertainment Law, Litigation 

VOLUNTEER LAWYERS FOR THE ARTS 
1 E. 53rd St., 6th FL 
New York, NY 10022 
212-319-2787 Fax 212-752-6575 
E-mail: epaulevlany.org 
Web: www.vlany.org 
Contact: Elena M. Paul 
Specialty: Pro Bono legal services fo- artists. 

NORTH CAROLINA 

GERBER LAW FIRM 
105 W. 4th St. Ste. 800 
Winston-Salem, NC 27101 
336-773-1324 Fax 336-722-0804 
E-mail: gerbseprodigy.net 
Contact: Andrew Gerber 
Specialty: Entertainment Law. Contracts. 
Copyright Law. Business Planning 

McGOUGAN LAW FIRM. THE 
P.O. Box 457 
200 S. Lewis St. 
Tabor City, NC 28463 
910-653-3682 F. 910-653-5726 
Web: www.thepatentlawyers.net 
Specialty: Intellectual Property 

RICHARD NOEL GUSLER, LAW OFFICES OF 
107 Glenwood Ave. 
Raleigh, NC 27603 
919-582-2150 Fax 919-582-2151 
E-mall: rgusler@gusler com 
Web: www.guslercom 
Contact: Richard Gusler 
Specialty, Fnlertanment Law 

NORTH DAKOTA 

DORSEY 8 WHITNEY LLP 
516 Broadway, Ste. 402 
P.O. Box 1344 
Fargo, ND 58107-1344 
701-235-6000 Fax 701-235-9969 
E-mail: herman.sarah@dorsey.corn 
Web: won., dorsey.com 
Contact: Sarah Andrews Herman 
Specialty: Intellectual Property 

NEUSTEL LAW OFFICES, LTD 
2534 S. University Dr., Ste 4 

Fargo. ND 58103 
701-2818822 Farr 701-237-0544 
E-mail: info@neustel.com 
Web: www.neustel.com 
Specialty: Intellectual Properly 

VOGEL LAW FIRM 
218 NP Ave. 
P.O. Box 1389 
Fargo, ND 58107-1389 
701-237-6983 
E-mail: sspaeth@ vogellaw com 
Web: vAvw.vogellawcorn 
Contact: Sidney J Spaeth 
Specialty: Intellectual Property 

Additional location: 

200 N. 3rd St., Ste. 201 
P.O. Boo 2097 
Bismarck. ND 58502-2097 
701-258-7899 

OHIO 

BRICKER 8. ECKLER 
100 S. 3rd St, 
Columbus, OH 43215 
614-227-2300 Fax 614-227-2390 
E-mail: Infoebrickercom 
Web: swAy.brickercorn 
Contact: T. Ead LeVere 
Specialty: Entertainment Law 

Additional locations: 

1375 E. Ninth St, Ste. 1500 
Cleveland. OH 44114 
216-523-5405 F. 216-523-7071 

9075 Centre Pointe Dr., Ste. 440 
W. Chester, OH 45069 
513-870-6700 Fax 513-870-6699 

EARLEY LAW FIRM, THE 
5 E. Long St., Ste. 407 
Columbus, OH 43215 
614-360-3275 F. 614-228-1647 
E-mail: info@eadey-law.com 
Web: www.sportsentertarnmentlaw.com 
Contact: Matt E. Earley 
Specialty: Contract review 8 negotiation 

GREENEBAUM DOLL & McDONALD PLLC 
2900 Chemed Center 
255 E. Filth St. 
Cincinnati, OH 45202 
513-455-7600 Fax 513-455-8500 
Web: www.greenebaum.com 
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714 SANTA MONICA BLVD. 

SANTA MONICA, CALIFORNIA 90401 

310.393.8232 • WWW.TRUETONEMUSIC.COM 
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HARTLAUB LAW OFFICES/MUSICIAN 
MANAGEMENT SERVICES 
Westerville, OH 
614-804-7579 Fax 614-898-0120 
E-mail: josephhartlaub@aol.corn 
Web: vnvw.myspace.com/joehartlaub 
Contact: Joseph Hartlaub 
Specialty: MUSIC I ilW 

OKLAHOMA 

ABINGTON INTELLECTUAL PROPERTY LAW 
GROUP, PC 
Tulsa. OK 
918-588-3400 
E-mail: info@abingtonlaw.com 
Web: www.abingtonlaw.corn 
Specialty: Copynghts 

HEAD, JOHNSON & KACHIGIAN 
Moore Manor 
228 W. 17Th Pl. 
Tulsa, OK 74119 
918-587-2000 Fax 918-584-1718 
E-mail: mkachigian hiklaw corn 
Web: wvinv.htklaw corn 
Contact: Mark G. Kachigian 
Specialty: Intellectual Property 

OREGON 

BARTLEY F. DAY 8 ASSOCIATES 
4635 S.W. Hillside. Ste. 3100 
Portland, OR 97221 
503-291-9300 Fax 503-292-8462 
E-mail: ban Mentertarnmentlawwestcom 
Web: www.entertammentlawwestcom 
Contact: Bart Day 
Specialties: Music licensing; music publishing 
agreements; digital rights issues; copyright termination/ 
reversion matters. 

DAVIS WRIGHT TREMAINE LLP 
1300 S.W. Fifth Ave. Ste 2300 
Portland. OR 97201-5630 
503-241-2300 Fax 503-778-5299 
E-mail: portland@dvd corn 
Web: wvea.dvet.com 
Specialty: Entertainment Law 

GARVEY, SCHUBERT 8 BARER 
121 S.W. Morrison St . 11th Fl 
Portland, OR 97204-3141 
503-228-3939 Fax 503-226-0259 
Web: www gsblaw corn 
Specialty: Entertainment Law 

PERKINS COIE 
1120 N.W. Couch St, 10th Fl. 
Portland, OR 97209-4128 
503-727-2000 Fax 503-727-2222 
E-mail: tgoichenbergtiperkinscoie.com 
Web: www.pedenscolecorn 
Contact: Tammy Goichenberg 
Specialty: Trademark Law. Intellectual Property 

PETER VAUGHAN SHAVER. ESO. / SOUND ADVICE 
3939 N.E. Hancock St., Ste. 308 
Portland, OR 97212 
503-473-8252 Fax 503-288-5219 
E-mail: pyshaverOhotmail.corn 
Contact: Peter Vaughan Shaver 
Specialty: Art & Entertainment Law, 
contracts, publishing, recording deals 

PENNSYLVANIA 

BALLARD SPAHR ANDREWS & INGERSOLL, LLP 
1735 Market St, 51st Fl. 
Philadelphia, PA 19103-7599 
215-665-8500 Fax 215-864-8999 
Web: www.ballardspahr.corn 
Specialty: Intellectual Property 

BERNARD MAX RESNICK, ESO. P.C. 
2 Bala Plaza, Ste. 300 
Bala Cynwyd, PA 19004 
610-660-7774 Fax 610-668-0574 
E-mail: bmresnick aol corn 
Web: mu/ bemardresnick corn 
Contact: Bernard Resnick 
Specially: Entertainment Law/Music Publishing 

CAESAR,RIVISE,BERNSTEIN, 
COHEN 8POKOTILOW,LTD. 
1635 Markel St., 11th Fl. 
Philadelphia, PA19103-2212 
215-567-2010 Fax 215-751-1142 
E-mail: gatekeeperticrbCp.Com 
Web: vmw.crbcp.com 
Specialty: Intellectual Property. Computer and 
Information Technology Law 

DO VAS LAW, P.C. 
307 Bainbridge St. 
Philadelphia, PA 19147 
267-266-6357 Fax 267-295-6078 
E-mail: infoOdovaslaw corn 
Web: i.wav dovaslaw com 
Specialty: Intellectual Property 

GLENN A. GOLDSTEIN, 
LAW OFFICES OF 
1650 Market St. 
Philadelphia, PA 19103 
215-981-5922 

KNOBLE YOSHIDA & DUNLEAVY, LLC 
Eight Penn Center, Ste. 1350 
1628 John F. Kennedy Blvd. 
Philadelphia, PA 19103-2113 
215-599-0600 Fax 215-599-0601 
E-mail: inquiries@patentwise.com 

Web: www.patentwise.coni 
Specialty: Intellectual Property 

MARKS, O'NEILL, O'BRIEN & COURTNEY 
1800 JFK Blvd.. Ste. 1900 
Philadelphia, PA 19103 
215-564-6688 Fax 215-564-2526 
E-mail: kobrienemooclaw corn 
Web: WWW mooclaw corn 
Contact Kevin O'Brien 
Specialty: Intellectual Property 

Additional location: 

707 Grant St. 
Pittsburgh, PA 15219 
412-391-6171 

WILLIAM STOFFEL 
1735 Market St., Ste. 8455 
Philadelphia, PA 19103-7502 
215-586-4558 Fax 267-200-0730 
Web: wwwpatent-ip.com 
Contact: William Stoffel 
Specialty: Patent and Intellectual Properly Law 

MICHIGAN 

ADLER POLLOCK & SHEEHAN P.0 
One Citizens Plaza, 8th Fl. 
Providence, RI 02903-1345 
401-274-7200 Fax 401-751-06 
E-mail: pcampellone@apslaw.com 
Web: www.apslaw.com 
Contact: Paul A. Campellone 
Specialty: Intellectual Property 

MADDEN LAW FIRM, P.C., THE 
One Davol Sq. 
Providence, RI 02903 
401-455-0001 Fax 401-455-0002 
Web: www.maddenlawfirm.corn 
Contact: Thomas M. Madden 
Specialty: Intellectual Property 

SOUTH CAROLINA 

DORITY & MANNING, PA. 
One Liberty Sq. 
55 Beattie Pl., Ste 1600 
Greenville, SC 2960 
864-271-1592 Fax 864-233-7342 
E-mail: imb@donly-manning.com 
Web: wwwdority-manningcom 
Contact: James M Bagarazzi 
Specialty: Intellectual Property Law 

HAYNSWORTH SINKLER BOYD, PA. 
134 Meeting St, 3rd Fl 
Charleston, SC 29401-2120 
843-722-3366 
Web: www.hsblawtirrn.com 
Specialty: Intellectual Property 

MCNAIR ATTORNEYS 
100 Calhoun St.. Ste. 403 
Charleston, SC 29401 
843-723-7831 Fax 843-722-3227 
Web: swev.mcnair.net 
Specialty: Intellectual Property 

Additional locations: 

500 S. McDuffie St. 
Anderson, SC 29624 
864-226-1688K 

5 BeHair Village Dr. 
Bluffton, SC 29910 
843-815-2171 

MOORE 8 VAN ALLEN 
40 Calhoun St., Ste. 300 
Charleston, SC 29401-3535 
843-579-7000 Fax 843-579-7099 
Web: www mvalawcorn 
Specialty: Intellectual Property 

Additional location: 

100 N. Tryon SI.. Ste 4700 
Charlotte. NC 28202-4003 
704-331-1000 

SOUTH DAKOTA 

DOROTHY LAW FIRM, P.C. 
100 S. Spring Ave., Ste. 260 
Sioux Falls, SD 57104 
605-335-5740 Fax 605-336-8803 
E-mail: charlie@dorothylawfirmcorn 
Web: www.dorothylawfirmpc.com 
Contact: Charles L. Dorothy 

WHITING HAGG A HAGG LLP 
601 West Blvd. 
Rapid City, SD 57701 
605-348-1125 Fax 605-348-9744 
E-mail: firrn@amatteroflaw.com 
Web: viww.amatteroflawcom 
Contact: Brian D. Haag 

TENNESSEE 

ADAMS AND REESE LLP 
901 18th Ave. S 
Nashville, TN 37212 
615-341-0068 Fax 615-341-0596 
E-mail: linda.edellhowardearlaw.com 
Web: WWW adamsandreesecom 
Contact: Linda Edell Howard 
Specialty: Entertainment Law. 
Music Law, Intellectual Property 

Additional location: 

Brinkley Plaza 
80 Monroe Ave.. Ste. 700 
Memphis, TN 38103 
901-525-3234 

BAKER & KELLEY 
1227 17th Ave S. 
Nashville, TN 37212 
615-329-0900 Fax 615-329-2148 

infofarowlawyers.com 
Web: www.rowlawyers corn 
Contact: Page Kelley 
Specialty: Entertainment Law 

CUMBERLAND LAW GROUP 
1222 16th Ave. S. 
Nashville, TN 37212 
615-383-8335 Fax 615-383-8134 
E-mail: infoecumberlandlawgroup corn 
Web: www.cumberlandlawgroup.com 
Contact: Kevin Norwood 
Specialty: Entertainment Law 

DAVID J. MOSER 
9 Music Sq S. Ste 332 
Nashville, TN 37203 
615-498-3006 
E-mail: dmoselWaol corn 
Contact: David Moser 
Specialty: Contracts. Copyright, Litigation 

ESKRIDGE 8, ESKRIDGE 
100 N. Main Bldg., Ste. 1036 
Memphis, TN 38103 
901-522-9600 Fax 901-276-3800 
E-mail: infoaeskridgelaw.corn 
Web: www.eskndgelaw.corn 
Contact: Janette R. Eskndge 
Specialty: Entertainment Law, 
Trademark, Copyhght 

FARRAR & BATES 
211 7th Ave. N., Ste. 500 
Nashville, TN 37219 
615-254-3060 Fax 615-254-9835 
Contact: Russ Farrar 
Specialty: Entertainment Law, I.P./Copyright 

GORDON LAW GROUP 
803 18th Ave. S. 
Nashville, TN 37203 
615-321-0220 Fax 615-321-9099 
E-mail: robin ligordonlawgroup.com 
Web: www.myspace.com/gordonlawgroup 
Contact: Robin Gordon 
Specialty: Contracts, Copyrights, Litigation 

HARRIS, MARTIN. JONES. SHRUM, 
BRADFORD 8 WOMMACK 
44 2nd Ave N Suite 157 
Nashville, Tennessee 37201 
615-296-4529 
E-mail: banyemusicaltomeybiz 
Web: www.rowlaw.com 
Contact: Barry Neil Shrurn 
Specialty: Entertainment Law, Intellectual 
Property. Trademarks, Copyrights 

J. RUSH HICKS, LAW OFFICES OF 
49 Muse Sq. W. 
Nashville, TN 37203 
615-329-9455 Fax 615-269-9376 
Contact: J. Rush Hicks 
Specialty: Entertainment Law 

KING & BALLOW 
1100 Union St. Plaza, 315 Union St. 
Nashville, TN 37201 
615-259-3456 Fax 615-726-5419 
Web: www.kingballow.com 
Contact: Richard Busch 
Specialty: Entertainment Law, Trademarks, Copyrights 

LOEB 8 LOEB, LLP 
1906 Acklen Ave 
Nashville, TN 37212 
615-749-8300 Fax 615-749-8308 
Web: vevne loeb corn 
Specialty: all areas 

LYON là PHILUPS 
11 MUSK Ca. S. Ste. 202 
Nashville, TN 37203 
615-259-4664 Fax 615-259-4668 
E-mail: bruceperknash.com 
Web: www.racknelsonjones.com 
Contact: Bruce Phillips 
Specialty: Entertainment Law 

MARSHALL SNYDER, LAW OFFICES OF 
19 Music Sq. W.. Ste. 0 
Nashville, TN 37203 
615-742-0833 Fax 615-742-0833 
E-mail: marshall.snyderli earthlinkoet 
Contact: Marshall Snyder 
Specialty: Entertainment Law 8 General Practice 

MICHAEL J. MILLS 
5115 Maryland Way 
Brentwood, TN 37027 
615-377-0736 
E-mail: mmillsattyeaol.corn 
Contact: Michael J. Mills 
Specialty: Entertainment Law. Copynghts, 
Trademarks, Business Law, Litigation, Estate Planning 

MILOM, JOYCE, HORSNELL, CROW 
3310 W. End Ave.. Ste. 610 
Nashville, TN 37203 
615-255-6161 Fax 615-254-4490 

E-mail: dcrowemjhclaw.com 
Web: viivw.mjhclaw.com 
Contact: David S. Crow 
Specialty: Entertainment Law 

RICHARD D. ROSE 
9 Music Sq. S., Ste. 3700 
Nashville, TN 37203 
615-330-7673 
E-mail: inloacopyhghtcale.com 
Web: www.copyrightcafe.com 
Contact: Richard D. Rose 
Specialty: Entertainment, Internet, 
Copyrights. Trademark, Clearance 

SALLY NORDLUND, LAW OFFICES OF 
209 10th Ave. S., Ste. 334A 
Nashville, TN 37212 
615-313-4166 Fax 615-313-4174 
Contact: Salty Nordlund 
Specially: Contracts, Copyrights 

SMITH SHOLAR ASSOCIATES 
1164 Nashville Pike 
Gallatin, TN 37066 
615-452-5282 Fax 615-855-6801 
E-mail: bsmithesmithsholarcorn 
Web: www.smithsholarcorn 
Contact: Brian Smith 
Specialty, Entertainment Law 8 Intellectual Property 

STEWART, ESTES, & DONNELL 
Sun Trust Ctr., 424 Church St, Ste. 1401 
Nashville, TN 37219 
615-244-6538 Fax 615-256-8386 
E-mail: infolisedlaw.com 
Web: www.sedlaw.com 
Contact: R. Horton Frank, Ill 
Specialty: Entertainment Law, Intellectual Property 

ZUMWALT, ALMON, 8. HAYES 
1014 16th Ave S. 
Nashville. TN 37212 
615-256-7200 615-256-7106 
E-mail: chayeslizahlaw.com 
Web: www.zahlaw.com 
Contact: Craig Hayes 
Specialty: Entertainment Law. Contracts 

TEXAS 

ADAMS AND REESE LLP 
One Houston Center 
1221 McKinney, Ste. 4400 
Houston, TX 77010 
713-652-5151 
Web: www adamsandreesocom 
Specialty: Entertainment Law, Music Law. 
Intellectual Property 

AL STAEHELY, JR., LAW OFFICES OF 
511 Stuart St., Ste. 100 
Houston, TX 77006 
713-528-6946 Fax 713-528-4817 
E-mail: al@music-lawyer.com 
Web: arivemusic-lawyer.com 
Contact: Al Staehely. Jr. 
Specialty: Entertainment Law 

AMY E. MITCHELL, ATTORNEY, 
MEDIATOR, COUNSELOR AT LAW 
401 Congress Ave.. Ste. 1540 
Austin, TX 78701 
512-970-3223 Fax 512-366-9915 
E-mall: amyemitchellligmail.com 
Web: WWW.amyemdchell.com 
Contact: Amy E. Mitchell 
Specialty: Entertainment Law 

BANNEROT LAW FIRM 
1114 Lost Creek Blvd., Ste. 420 
Austin, TX 78746 
512-327-8930 Fax 512-327-2665 
E-mail: susie@bannerot.com 
Web: www.bannerot.corn 
Contact: Ruth Palacio 
Specialty: Entertainment Law 

CAY M. HUGHES 
202 Travis St Ste. 301 
Houston, TX 77002 
713-759-6800 Fax 713-759-6870 
Contact: Cay M Hughes 
Specially: Entertainment Law 

CRAIG BARKER 
48 East Ave 
Austin, TX 78701 
512-494-0777 Fax 512-474-1605 
E-mail: craig craigbarkerlaw corn 
Web: www craigbarkerlaw corn 
Contact: Craig Barker 
Specialty: Entertainment Law 

DAVID W. SHOWALTER, LAW OFFICES OF 
1117 FM359 Ste. 200 
Richmond, TX 77469 
713-660-0491 Fax 713-660-0493 

info@showaltedaw.com 
Web: www.showaltedaw.com 
Contact: David Showalter 
Specialty: Contracts. Entertainment Law 

DECKER, JONES, MCMACKIN, MCCLANE, HALL 8 BATES 
Burnett Plaza 
801 Cherry St. Ste. 2000. Und 46 
Fort Worth, TX 76102 
817-336-2403 Fax 817-332-3043 
E-mail: istone@deckerjones.com 
Web: wwva deckeriones corn 
Contact: Jeff Slone 
Specialty: Entertainment Law, Intellectual Property 
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24TH ANNUAL DIRECTORY OF MUSIC ATTORNEYS 

DOWNLOAD THIS DIRECTORY AT OUR DIGITAL WEBSITE - WWW.MUSICCONNECTION.COM/DIGITAL 
DRAGONS LAW FIRM, THE 
100 Jackson St Ste 120 
Houston, TX 77002 
281-636-8256. 713-861-0015 Fax. 713-861-0021 
E-mail: rachel@dragonydefense corn 
Web: www dragonydefense.corn 
Contact: Rachel Dragony 
Specialty: Entertainment Law 

EDWARD FAIR, LAW OFFICES OF 
3532 Bee Caves Rd.. Ste. 115 
Austin, TX 78746 
512-329-9802 Fax 512-329-9804 
E-mail: ezflawesbcglobal.net 
Contact: Edward Fair 
Specialty: Entertainment Law 

FRITZ, BYRNE, HEAD, & HARRISON 
98 San Jacinto Blvd., Ste. 2000 
Austin, TX 78701 
512-476-2020 Fax 512-477-5267 
F-mall: bperkins Ofbhhoorn 
Web: www.fbhh.com 
Contact: Bruce Perkins 
Specialty: Litigation, Contracts, Copyright 

GRAVES, DOUGHERTY, HEARON, & MOODY 
401 Congress, Ste. 2200 
Austin. TX 78701 
512-480-5600 Fax 512-478-1976 
E-mail: gdhm@gdhm.com 
Web: www.gdhin.com 
Contact: Rick Triplett 
Specialty: Intellectual Property. Entertainment Law 

JULIUS L THOMPSON 
5080 Spectrum Dr., Ste. 114W 
Addison, TX 75001 
972-385-3700 Fax 972-385-1271 
E-mail: julius@jelawfirm.com 
Web: www.jelawfirm.com 
Contact: Julius L. Thompson 
Specialty: Entertainment Law 

MICHAEL NORMAN SALEMAN, LAW OFFICES OF 
100 Congress Ave., llth FL 
512-263-5932 Fax 512-263-5929 
Email: saleman emovielaw.net 
Web: vemv.movielaw.net 
Contact: Michael Saleman 
Specialty: Entertainment Law 

Additional locations: 

8235 Douglas Ave., Ste. 1111 
Dallas, TX. 75225 
888-222-8959 

2029 Century Park E., Ste. 1040 
Los Angeles, CA 90067 
310-553-1600 

MIKE TOLLESON it ASSOCIATES 
2106 E. Martin Luther King Blvd. 
Austin, TX 78702 
512-480-8822 Fax 512-479-6212 
E-mail: mike @ miketolleson .corn 
Web: www.miketolleson.com 
Contact: Mike Tolleson 
Specialty: Entertainment Law 

MONICA A. CAPUANO 
11546 Sandy Loam Tr, 
Austin, TX 78750 
512-797-9839 Fax 512-233-1085 
E-mall: mac SD austin-law.net 
Web: vmve.austin-kewfirm.net 
Contact: Monica A. Capuano 
Specialty: Entertainment Law 

RALEIGH WILUAM NEWSAM 
800 Preston Commons W. 
8117 Preston Rd. 
Dallas, TX 75225 
214-696-3200 Fax 214-696-5971 
E-rnall: raleighwnewsam@rwnlawoorn 
Contact: Raleigh William Newsam 
Specialty: Intellectual Property 

ROBERT R. CARTER, JR, 
P.O. Box 1441 
Austin, TX 78767 
512-304-5275 
E-mail: rcarter154@aol.com 
Contact: Robert R. Carter, Jr. 
Specialty: Entertainment Law 

SIMMONS AND HOLMES LAW FIRM P.C. 
2206 Dowl,ng Si. Ste 200 
Houston, TX 77003 
713-659-860 Fax 713-759-9412 
E-mail: anthonyts@hotmail.corn 
Contact: Anthony Simmons 
Specialty: Contracts, label shopping 

STEPHENS& RUEDA 
2926 Maple Ave., Ste. 200 
Dallas, TX 75201 
214-528-5351 Fax 214-528-5354 
• stephenslaw @ hotmail com 
Contact: Michael Stephens 
Specialty: Entertainment Law 

TABOR LAW FIRM 
1608 Hartford Rd., Ste. 100 
Austin, TX 78703 
512-708-8584 Fax 512-708-8766 
• otabor@bgaoorn 
Web: www.lawyers.comitaborlaw 
Contact: Catherine Tabor 
Specialty: Entertainment Law 

With our network of the finest hand selected 
recording facilities we create a quick no 
hassle way to find the right studio for 

you and your project. 

One call is all it takes to insure you get 
the best place for your individual needs. 

This is es free service 
81 8-222-2058 

wwww.silerlicoreferraiL corn StepneiklarshMastering.com 310598.6038 

TEXAS ACCOUNTANTS S LAWYERS 
FOR THE ARTS 
1540 Sul Ross 
Houston, TX 77006 
8r0-526-8252. 713-5254876 x201 Fax 713-526-1299 
E.rnall• infoetalartLorg 
Web: www.:alarts.arg 
Contact: Erin Rodgers 
Specially: Hon-profit organization provides tonal 
services for artists 

UNDERWOOD, PERKINS & RALSTON 
5420 LBJ Rey., Ste. 1900. Bldg. 2 
Dallas TX 75240 
972-661-5t14 Fax 972-66r-5691 
E-mail: elogelmantesuplaw.com 
Web: NWW uprlawoom 

Contact Evan Fogelman 
Specialty: Enter.aivrent Lao 6 Intellectual Properly 

VESNA N. RAFATY 
RAFATY LAW CROUP, PLLC 
A titre for innovators. 
The Madisol Buderrt 
15851 Dallas Akwy., tee 600 
Addison. TX 75031 
214-995-8371 F.972-818-7284 
E-mail: vesna@ratatylaw.com 
Web: WWW lawyen..com/rafaly 
Specialty: Intellectual Properly 
Witesna is limas/actin New York and Texas 

By appointment: 
445 Park Avenue 1th Floor NY, NY 10022 
212-836-4861 

te1.11111,..1ts.. 

HOLLYWOOD BUNGALOW WITH 
RECORDING STUDIO 

1 75e:i/1 plus 5tudio Kooms 

649,000 

teps ta Melrose & raramount 5tucios 

Vt: WWW-7E I NGOVVER•CCM 

Christine Lloyd - Macldocks 
Cell: (818) 437 0369 

wurtel-lom es WithRecordinetudios.com 

MASTERING 

PREPARE TO ADJUST YOUR 

DEFINITION OF 

AMAZING 

C011.1 
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24 HOUR LOCKOUT REHEARSAL STUDIOS 

Welcome to the 
BEST & LARGEST 
Rehearsal Studio 

Facilities in Southern 
California & Nevada 

Do YOU want to know why TK PROD is Rated #1? 

Do YOU want to be part of something GREATER? 

Check Out TKPROD.NET and find out why!!! 

9 Facilities - Over 240 Private Studios 

*Anaheim * Fullerton *West LA 
*N Hollywood *Las Vegas 

Air Conditioned - Monthly Leases - Pro & Clean 

Wireless DSL - Security Cameras - Music Services 

Are You an ULTIMATE PERFORMER? 
Oat Your Own Studio & GET TO WORK!!! 

Our current TK Girl 
Photography 
Full Photo Shoot 

with Sven Petersen 
ONLY $250. 

Industry 
Contact Lists 
Get your Music 

to the right People! 
Become a TK 

Prod Salesperson 
Make some CASH! 

Become a TK Girt 
Kris TK 

Who have we worked with?... EVERYONE!* 310-445-1151 

SERVICES 
MC-DJ-Producer 

ieL2uSr 

TKPROD,NET 

HO LLYWOOD's 

REHEARSAL STUDIO,. PRO AUDIO RENTALS 

Premiere Hourly Rehearsal Studios 

Hourly Rehearsal Studios - Fully Equipped - Complete Backline 
11 Rooms • 10AM to Midnight - 7 Days A Week 

323-461-3800 • 6611 Santa Monica Blvd., Hollywood, CA 90038 
myspece.ccannicascaciestudicas 

„if 
PillSighigS CIA* ' 
Fully Equipped Rehearsal Studios 

and Monthly Lockouts! 
www.musicianschoicestudios.com 

Now Available 
24-Hour Access Studios 

In Van Nuys, CA 
Call about our 1-month Free Special. 

(619) 321-9166 

Culver City (310)836-8998 Lawndale (310)214-0330 Tempe (480)96-MUSIC 

*Featuring Top Brand suer' " MAO Zà.., CRATE 

Equipment from: dbi (3= 3' At UR 

Chicago Studio U0111flally, 110 
[ Culver City Location 

24 Hour Rehearsal Studios 
From Drum Rooms to Huge Lock Outs 
miciifip inn lin(q (We! 

00(i 11 h 
1 ) 0_1 k F. 1/1 

=MC 
Hourly • Monthly • Recordin 
104 Rooms • 24 Hr Ac 

Acoustically Designed Rooms 
Very Secure • Free Utilities • Private Parkin 

New Freight Elevator • Fan Ventilation 
Clean Facility • 9'-12' Ceilings 

Less than 3 miles from 5 10 & 101 Freewa 

LA: • 
• 

• 
• 

• 
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Hollywood's 
Best Hourly 
Rehearsal Studio 
Cascade Studios 

323-461-3800 
cascadestudios.net 

www.abcrehearsals.com 

VOICE LESSONS 
• SOLID TECHNIQUE 

• STRONG PERFORMANCE 

• LESSONS, WORKSHOPS, 

SHOWCASING W/BANDS 

SUE FINK 
310/397-3193 
jemmer2703@aolcom 

Dag Hain 
suope 

Rock n' Roll 
to 

Classic Cuts 
Giving To You The Treasure 

of Long Hair 

(626) 791-7405 
2055 N. Lake Ave. 
Altadena, CA 91001 

STUDIO SERVICES 
REHEARSAL STUDIOS 

Fully Equipped from 13/HR • PA Only from $10/HR 
All Rooms Newly Refurbished 

(310) 478-7917 
www.westlastudios.com 

vraw.soundeheckstudios.net 

24 hr. Lockout Rooms 
*FREE Wireless Internet Access 
*C'osed circuit IV Monitoring 
*Secured Gated Parking 
*Central A/C *Easy load In/Out 

129P sj it Showcase loom Available w Full PA 
Freeway Close North Hollywood location 

818,765.6600 818.823.8774 

Get Vocal Lessons from 

MAR " if•.• 

.7 4 
Credits Include Linda Bond Tapia. 

Dolly Parton. Billy Joel, BILK* Springsteen, 
- Whitney Houston. Julio Iglesias. Aaron Neville, 
Kenny Loggins. Eagles, Bette Midi Cr, BeEle & 

e Moan, Vanessa Williams, Bob Dylan. 
Starr, Paul McCartney, Barbro Sire sand. 
sty. Roy Charles and many others 

Rosema 
si - I 

www.rosemarybutler.com 

SOUND STREET STUDIOS 
FULLY EQUIPPED HOURLY REHEARSAL STUDIOS: 

- Two Convenient Locations - 
North Hollywood, CA • Reseda, CA 

[E-S1 LiJ 
Clean Air Conditioned Rooms 
Backline: DW S Pacific Drums 

Marshall S Ampeg Amps 
Discount Rates Available 

www.soundstreetstudios.com 
Cal new to reserve your time, Reseda 818-609-9912 Mono 818-982-3336 16.40,1-1— 

Does your rehearsal studio 

• 111110,MIRTIOCIOJr5 

• filtele le CUM 

• »AEU MOWS MOB JIM 

CK? 
we can helpti OMB MORIIMMOM21 

• Urtil MOM I 
MUM ORR BOO 

If you've never seen Downtown Rehearsal before, you'll be amazed at the 
uy of our construction, the cleanliness of our facility, the view from 
ual rooms, the parking, the ease of loading arid the superior security. 

That definitely does NOT suck!, 

(323) 263-7381: 

Record Your CD With A ProTools Expert 
Jimmy aHunter I's 
c no or 
STATE OF TFIE ART ProTools HD4 ACCEL STUDIO 

FREE Engineer • Producer • Live Drummer / Programmer • Wall of Midi • ADAT • Get A Great live Drum Sound In Our Huge High-Ceiling Room 

- Affordable-Fast-Dependable • Serving Hollywood for 23 years - 

(323) 655-0615 • www.jimmyhunter.com • studiojimi@aol.com 
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MAURICE GAINEN 
Producer • Engineer • Sax • Keyboards 

II service music Production ANY style 
2•010015 expert Berldee alum Recording anis' 
:0 N 8 Radio credits Major names and 
moans) MIDI and Studio consulting Studio 

Ailable CD masterno soec deals 

www.mauricegainen.com 323.662.3642 

inelrnqr m114irrio 
RECORD • MIX • MASTER 

Pro Analog Mastering 

*S50 Per Song* 

6- - ems,1 
1r 

PROTOOLS HD • NEVE • TC ELECTRONICS 
AVALON • MANLEY • TUBE TECH • NEUMAN 

API • GENELEC • SONIC SOLUTIONS 

Call: 818-216-5409 
Email: melrosemusicemac.com 

CUPS 'N STRINGS 

, lit TAPE BAKING 

'titqlp\./. TAPE TRANSFERS 

PROTOOLS • NUENDO • LOGIC 

818-222-4600 

Step4en,4v1ar5k 

Los Labos • The Donnas 
Keb Mo' • Black Eye Peas 
Goo Go:: Dolls • Der. Leppard 
Korn • Paul Simon • Jewel 

Beyoncé • Melissa Et lendg 
, VVolfrrother • The Plans 

310.598.6038 
StephenMarshMastering.com 

Better Mies, Engineering, Mastering, = Better Music! I 
Elie uunprise Music 

tra 

efith )1/ 

ot• a '•as 

'SIMBÉ9 

- inint: Visit nun.higsurprisemusic.com 
far a full equipment and client list. 

ProTools HD with Tons of "Real" Analog Gear 

Full Recording Facility - World Class Fquipmcnt! 

Yamaha C3 Grand Piano, 
Mics: Neumann, 
AkG, Audio Technica 

Amazing! 
MC Special 

'54111hr 

Pre-Production to Final Master 
818-905-7676 

• Expert Engineer & The Finest Equipment 

• A Master That is Guaranteed To Sound Amazing on a 

Variety of Playback Systems 

• Richness Unmatched by Any Computer-based Plug-in 

Call Today to Arrange a Test Mastering or Consultation 

Producer - Engineer 
Burt Allen PAalcuit 

afflfn Open 11 

Producer/Engineer. 
-• e custom par eges for Ban an. -œrgwri' Vers! 

• \Vorking out of the Top studios in LA! 

Specializing in organic record production: 

room, Real Playas, Real Engineer and great :songs! 

ffl43 tdis awcrid. 5cw. gynG 
rzera‘.1q) nekt,  gie3b 

always 

http://www.myspace.com/burtallerunalcuit I 323 823 8350 

RECORDMG nuncinns • 1111GERI 

SUMMERS • COPYISTS 

DO WE MAVE MONEY 
FOR YOU? 

INTO AfTRII IRTERECTUAl PROPERTY /IGIITY 
DllllflUTlOfl Funr) 

URUI.U.Rf1ROYMTIES.ORG 
818-755-7780 

ONGWRITER ' PRODUCER 

What's Love All About" 
on Vela Records 

mailable at cdeaby.com 

[Keith wrote "A Sunny Lover's 
Day" and 

"Sugar Girl" inside Gun's N' 
Roses's apartment] 

Me: 
Keith Harris 661-943-6405 

Take Control 
It's Your 

Voice 

Lis Lewis 
(818) 623-6668 

Private Voice Lessons 

Clients include: Rihanna • Gwen Stefani 
Britney Spears • All-American Rejects 

Pussycat Dolls • linkin Park 
Jimmy Eat World 

www.TheSingersWorkshop.com 

d CTIONS 
,repeing studio 

Full Production for the Singer/Songwriter 

8 1 8 -S1 /3 4-08u8 e 
www.dbwstudio.corn 

E 
o 

The 

5 Recording 

Connection 

LI1 

Burt DON'T MAIL YOUR MUSIC TO RADIO! 

(b 

Airplay 
ACCESS 

Get your music to radio digitally today. 

AirplayAccess.com 
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1  N?:).H.%1'S PREMIERE 
LOCKOUTS 

21 BRAND NEW ROOMS 

HOURLY RATES AVAIL 

A/C - NO STAIRS ' 

$300 - $ 1200/mo 
R2STUDIOS@SBCGLC BA L.N , 

(81 8) 255-5502 

MAURICE GAINEN 
PRODUCUONS&MASIIIIING 

Mastered or remastered tras by 

John Lennon, Sheryl Crow. 
Streisand. Joni Mitchel, James 

Blunt, Seal, Jewel. etc... 
Indie rates avai!able. • www.rrauricegainecom 

323.662.3642 

Recording? 
Then Cut it Live! 

Awesome Sounciig Room 

2"ANALOG/proloolsHD 
Best vintage gtitar an3 
amp collection in town 

Competitive rates! 
of reoular day rate wfthis ad 

(213) 
II 680-8733 

www.bigscarytree.com 

A  IC cD, AMTES 

1000 CO's $8C0.00 • 1000 DVD's 39.30.00 

No Job Too Small! 
25 CCR's $59.75 • 100 CDR's $ 135.00 
25 DVD's $83.75 • IOC DVD's $235.00 

Great Pries • Cuick Turnaround Usually 14 48 hours. 
26 Years of i6p. nor Quaky and Service 6- ',le xime ocrliOnl 

-All Work Guaranteed • 
WF ACCEPT MOST MAJOR CREDR CAPDfi 

818,761.ACX 1:32) 
11426 ' Ventura Blvd. Srudioe r04 

oc www.rk-car.com email: ste .com 

MLISiCLUS 
Cl4QiCE 
lock Out Rehearsal Studia6 

D'un Rooms to Giant Lockouts 
%tan Nays / West LA. / Culver C i'y 
Ncw open in Lawndale & Hollywnd! 

3 1 0-836-8998 

I"BUIL1 BY MUSICIANS FOR MUSICIANS" wew.musicianschoicestudios.con  

great mixing 

vocal coaching 
all styles 

digital performer 
and pro tools 

Potri:k or Brian: 310-541-0910 
abolenl@cox.net 

www.thehookstudios.com 

81815 iŒ -)X11-1' 
466 5  .  

Vintage a Mod9rn 

Microphone 
Rentals 

r-eeziel 
n_r1 Per 

n ammo Deal! 

Microphone 
Packages 

To Fit Nearly 
ANY Budget 

• C5StUdiOS 

kor Mute imehearsall Studio w/Pro Tools002 
Locaed 1 blk from the Conservatory of Music,, Sunset Junction E.Hollywoa 

Residence/Business converted 2 Studios on Secured Properly 
$500 monthly. Rate adj 4 independent musicians & han 

Leave gea Rm approx.20x14 

- Call Jeff 323.632.6275 anytime 

IN-HOUSE CD, DVD, & VINYL 

Vocal analyst for American Idol, Idol Wrap 

and host of. the hit show 'Idol Tonight'. 

Clients: 311, The Veronica's, A Fine Frenzy 

MANUFACTURING AND PACKAGING 

1000 CD 
PACKAGE: 

$1199.00 
Class Master • 

2- color printing on disc • 
Label file • 

Full Color 4 page Poder • 
and Tray (brier ioside)' 

jewel Box and Shrink-wrap • 

'Irais customer-supplied _ , 

,J ILAINBO 
  RECORDS 

1000 DVD-5  
PACKAGE: 

$1399.00 
• Glass Master 

• i-colar printing an disc 

• Label file 

• Color OVO wrap sheet* 

• DOD case and Poly Wrap 

digital irt le Rambo Specs} 

8960 Eton Ave., Canoga Park, CA 91304 
(818) 283-1100, Fax: (8181 280 t 01 
www.rainborecords corn infWroirborecords rom 

www.MusiciansContact.com 
Need work? Need players? Paying jobs and bios are posted online daily 

"Thousands of satisfied members for 39 years" • 818-888-7879 
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MARKETPLACE • MARKETPLACE • MARKETPLACE e MARKETPLACE 

Vcc..41.5 
1,4:e.4/ 777.impy 
t/cw'cit Lik5.3ced.5 

vocal instructional cds available 
online at www.rakvocal.com 

Grammy Nominated Engineer 
Producer • Drummer 

Dro Tools expert offenng great ears 
cellent location, and creative vibe 

Affordable rates / flexible terms Al, 
music and film proiects welcome 

thPsoundsaloo corn 

323-962-2411 

United Audio %/idle°, Inc. 
Serving the industry since 1972 

II Is ITIs 

With color discs, color print 

and shrinkwrap. $350 

1000 CD Digi Paks 

4 panel w/clear tray $1495 

6 panel w/clear tray $1795 
Includes full color print, 
discs and shrinkwrap. 

"eai " easy Is 
Replicated from your CD 
master, with color disc, 
4 panel inserts, trays 

and shrinkwrap. $1199 

1000 full color CDs 
in full color sleeves 

nc. shrinkwrap. $1095 

Complete mastering We transfer 8tnm and 

services available. Super 8mm film to DVD 

5855 Vineland Ave. North Hollywood. Ca 91505 

(818) 9130-5700 - (800) 247-8505 

vvwvv.unitedavg.com 

FREE GIG BAG from 
Music Connection's 
Friday Freebie at 
the NAMM show. 
Register to win the gig bag 
of your choice at Kaces booth 
5956, starting on January 15. 

musicconnection.com 

44teigite 
A .0 

A Music Production Company 

Producer/Writer in a Conducive 
& Professional Environment_ 
8,18 • Urban • Pop • Alternative 

Dance • Neo/Soul • Jazz 
Great Soundin • Studio 

818.366.1650 
www.thegroovelab 

DRUMMERS ONLY PRACTICE 
ROOMS - NO BANDS!! 

single or share • month to month 
air- cond • clean • bathroom 

24 hour lockout • pearl drum kit 
available if needed for no extra 
charge, located in N. Hollywood 

plenty of parking 
pros to beginners. 

call or e-mail for rates 
chris 323-851-6025 

crdrumseecorfhlink.net 

NARIP. Your record industry knowledge network. 
Expert info for industry pros. By industry pros. 

Get NARIP audio programs now! 

atkwul rli,“11Industr, Prrnnal, 

trim 
THEORY 

The Yamaha Six String Theory Guitar CompetiffQn 

Legendary guitarist Lee Ritenour announces an international guitar 

competition especially for you! 

Pick your style and win the opportunity to be a featured special guest on the 

upcoming superstar guitar album String Theory on Concord Records. 

Grand Prize winner also receives fully paid four year scholarship ro Berklee 

College of Music. Other prizes for the top 6 winners include guitars and 

endorsements from Yamaha plus more prizes from Monster Cable, 

D'Addario Strings. and Concord Records. 

Contest entries must be submitted by Feb 1st, 2010. 

For complete contest info and prizes visit www.sizstringtheomispm 

Rock Blues Jazz Fusion Acoustic Country Classical Flamenco 
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THE SOUTH BY SOUTHWEST 

MUSIC AND MEDIA 

CONFERENCE 
showcases tnousands of musical acts from 

around the globe on over eighty stages in 

downtown Austin. By day, industry reps do 

Imsiness in tne SXSVV Trade Show and 

pa-take of a full agenda of informative, 

provocative Danels and interviews 

featuring hundreds of speakers of 

internationa stature. 

c_elebrated around the world as one 

afthe great institutions of independent 

music, drawing record labels, bloggers, 

booking agents, filmmakers, radio 

programmers and anyone else in search 

of the next cool thing." 

-The New York Times 

REGISTER TO ATTEND 
SXSVV 2010 
Go to sxsw.com now to take advantage of 

current registration discounts. Next early 

bird discount deadline Feb. 12, 2010 

SXSVV 2010 KEYNOTE 

SPEAKER 
Smokey Robinson to deliver the keynote 

address on Thursday, March 18, 2010. 

SXSW 2010 MUSIC 

ANNOUNCES OVER 450 
SHOWCASING ARTISTS 
Visit sxsw.com/musicishows/bands 

MORE TO COME! 



111 WHYS 
to Be Il GREED 

musician 
Green is everywhere these days. You probably recycle, 
and you may eat organic. But have you considered how 
to green your music business? From artists to agents, 
producers to promoters, venues to uendors—eueryone has 
a part to play. To help you get started, here are 10 things 
you can do right now to greenify your music: 

is a musician on a mission with a uision. 
When not touring or recording, Mintz speaks, blogs, 
consults and writes on greening the music industry. 
His book The Green Musician is planned for 
a 2011 release. Until then, join the 
e- list, facebook and Twitter feeds 
for regular eco-tips. fis a special 
offer, II1C readers can e-mail 
Mintz for free greening 
aduice at ryan@the 
greenmusician.com. 

*-1••••••'?••• 

• I e"-4.» 
4.2¡,...greCred . ,  

-•••••  NIL 

1. Switch to Eco-friendly Packaging 
CD packaging is one of the biggest culprits of the music 
industry's carbon emissions. According to eco-music 
nonprofit Julie's Bicycle, an order of 1,000 CDs in jewel cases 
spews over 2,200 pounds of CO2 into the atmosphere, with a third of 
that coming from the jewel case. Instead, try digipacks for a 66 percent 
CO2 packaging reduction or cardboard wallets for a whopping 95 percent 
reduction! They cost only five to 15 percent extra, and the cost is coming 
down quickly. Some vendors even charge less than jewel cases for the 
eco-friendly wallets. So, what's stopping you? 

2. Trim the Touring footprint 
By far, touring is the biggest worry for artists. With all the miles we drive, it's 
easy to feel guilty about all that tailpipe exhaust. But take hope. Many eco-
conscious musicians have found ways to keep the gas bill down—saving 
both money and the planet. Bands can make sure they're carpooling to 
gigs. Session players can try taking the bus to the studio. And songwriters 
can try booking a tour with another songwriter. Not only will you both cut 
your touring footprint in half, but you can split the booking and promo 
responsibilities. Start small, and feel good about your earth-loving action. 

3. Makeouer Your Marketing Plan 
There are two things to consider: greening your materials and greening 
your message. Try a green printer next time you print flyers, postcards 
or business cards. Many have easy online ordering systems and feature 
frequent discounts. It may cost a few cents more for each, but it goes a 
long way for the planet! According to Alliance for Environmental Innovation, 
switching to recycled paper not only saves trees, but cuts energy use by 27 
percent, greenhouse gases by 47 percent, and solid waste by 54 percent. 
Announce on your website what you're doing to be a green artist. 

4. Try Download Cards 
It's the new low-carbon way to release songs! You've probably seen 
download cards around. It's the size of a credit card with a website and 
redemption code on the back. And at a fraction the cost of CDs, they're 
taking off with indie musicians. Planet-wise, we can celebrate that they use 
up to 50 times less materials than CDs. Even better, they come in a range 
of earth-loving options: recyclable plastic, recycled cardboard or even 
biodegradable seed paper your fans can plant after they download. Try 
them for an EP, a promo giveaway or your latest demos. 

5. Go Organic, Baby 
The ubiquitous tour t-shirt is every fan's ideal concert memento. But did 
you know that cotton is a major pesticide crop? About 25 percent of the 
world's insecticides go to the fuzzy plant. So, choose organic t-shirts for 
your next order. And be sure to promote it at the merch table. Your fans 
will love you for it. 

6. Get a Greener Guitar 
Even our guitars may not be earth-friendly. Many instrument makers use 
wood from endangered tree species, such as rosewood, mahogany and 
ebony. But it's actually consumers who demand these high-quality tone 
woods, so it's up to us to change our habits. Luckily, some guitar companies 
now offer forest-friendly options. The options are sparse for now, and a 
bit pricey. Think $1,000 and up. But I can tell you from experience—they 
sound excellent. 

1. Eco-f your Web Presence 
As musicians, we are constantly sending messages to our listeners, 
especially online. So why not use your website, newsletter and social 
networks to shout out your green values? Fans care about what we think. 
They visit websites, join e-lists and add fan pages to learn more about their 
favorite artists. And—they don't want to be spammed about your next show 
every day. Try using this platform to talk about issues you care about. Post 
an article about global warming to your Twitter feed. Ask your Facebook 
fans for advice on planting an organic vegetable garden. Give green tips 
in your newsletter. It's more fun for everyone, and gets fans feeling more 
connected to you and your values. Plus, it's free! 

8. Support a nonprofit 
Another free way to help out is to support your favorite eco-cause. Many 
artists perform benefits, donate songs or pass out info on green non-
profits at the merch table. Some artists even form a partnership with an 
organization. You can be their local spokesperson, and they can reach a 
hip music audience. It's a win-win. 

9. Write an Earth-louing Song 
Hey, if Melissa Etheridge can win an Oscar for a song about global warming, 
we've definitely come a long way! For a no-cost green action, write your 
own love song to the planet. Sing it at your shows, and you'll be spreading 
the good green grooves. 

10. Carbon Offset 
Sometimes, you've done as much as you can to help Mother Earth, but 
you're still not carbon neutral. That's when you purchase carbon offsets. 
There are several carbon calculators online. Basically, you enter your 
driving, flights and electricity for the year; the calculator spits out a total; 
and then you buy your way to carbon neutrality. 
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16 Studio One provides 
a unique workflow that 
produces excellent 
results. While it's a 32-
bit app, the program 
actually processes 
audio in 64- bits, so it 
is using smarter, more 
reliable programming 
routines... 

I've also used Cubase 
on a PC, and to further 
test the capability of 
Studio One, I recorded 
the exact same song 
using both programs. 

With Studio One, the 

process was faster 
—thanks to the one-
screen workflow. The 
final sound also sound-
ed much better when 
produced with Studio 
One. 33 

"For those who never buy a 1.0 product, 

just on principle, now might be the 

time to break the rule... 

Studio One Pro 1.0.1 has an 

arguably more appealing 

interface than Logic Studio; 

the one-screen approach 

is easy to use, yet really 

powerful and the app is a 

solid and stable performer. 

Plus the musical results 

are impressive." 

John Brandon Macworld.com November 2009 

For full info and a free trial download of Studio One Artist, visit our web site. Or visit your PreSonus 
dealer to experience the more intuitive. better-sounding alternative to Big Bloated DAM/s. 

PreSonus 
Pe'pSgra Pracesweis '.90:-tvearta www.presonus.com • Baton Rone USA 
Cürepme7 Interhcen nit rig Criets'olleri 




