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What do these successful artists

have in common’!

Aaliyah

Alice Cooper
Angie Stone
Anita Baker
Aretha Franklin
Avril Lavigne
Barry White
Bell Biv DeVoe
Billy Idol

Black Flag
Bobby Brown
Bon Jovi
Bootstraps
Boyz Il Men
Brandy

Brian May
Britney Spears
Candyman 187
Chaka Khan
Coolio

Dan Hamilton

David Kershenbaum
Death Cab For Cutie

Def Leppard
Deryck Whibley
Diana Ross

Digital Underground

DJ Lethal

DJ Quik

Donny Osmond
Dr. Dre

Duran Duran
Dwight Yoakam
Eagle Eye Cherry
Eddie Money

El DeBarge
Elton John
Eminem

En Vogue

Eric B & Rakim
Everclear

Fear Factory
Faith Evans

Foo Fighters
Go Go's
Godsmack
Guns N Roses

Heart

Hed PE
Henry Rollins
Ice Cube

Infectious Grooves

frene Cara

Isley Brothers
Israel Houghton
Jamie Foxx

Jane Childs
Jane’s Addiction
Janet Jackson
Jeffrey Osbourne
Jodeci

Jody Watley
John Paul Jones
Jonny Lang
Julian Lennon
k.d.lang

Keith Richards
Kenny G

Kenny Loggins
Kevin Teasley
Kiss

Lakeside

Limp Bizkit

Little Richard
Lowen & Navarro
Lucinda Williams
Luther Vandross
Mandy Moore

Manhattan Transfer

Marilyn Manson
Mary J. Blige
Megadeth
Michael Jackson
Morris Day
N.K.O.T.B.
Nancy Sinatra
Nappy Roots
Natalie Cole
Nine inch Nails
Ozzy Osbourne
Paula Abdul
Pharcyde
Phoebe Snow
Pink

Quincy Jones
R. Kelly

Rick James
Roberta Flack
Rod Stewart
Roger Troutman
Santana
Scorpions
Seal

Snoop Dogg
Spacifix

Steve Perry
Stevie Wonder
Suzanna Hoffs

The Bangles

The Donnas

The Lost Boys

The O'Jays B

The Replacements S -

Tom ety skipsaylor.com
(818) 300-0400
*100 input SSL
*ProTools HD

*Vast array of
outboard gear

*High ceiling
tracking room

*3 Iso booths

* Accommodations

*Private setting

Toni Braxton

Tony! Toni! Tone!

Tower Of Power

Tupac

Tyrese

Wallflowers

Warren G

Wendy & Lisa
Will Smith

Wu Tang Clan
Xzibit
Ziggy Marley

Skip Saylor Recording Company, Inc.

World Radio History



“Producers have Pro Tools. Writers have Word.
Songwriters have MasterWriter”

Rob Thomas

Grammy Award winning songwriter and artist

“MasterWriter will not only help you
write great songs, it will make you
a better songwriter in the process.”

David Foster
14-time Grammy Award winning

songwriter and producer

“This comprehensive, user-friendly
program streamlines all aspects

of the creative process. That is why
I never write without MasterWriter”’

Kenneth “Babyface” Edmonds
Grammy Award winning songwriter,

producer and artist

MA STERWRITER 2

“MasterWriter is a tool that
fits the times we live in and
is essential for the modern
songwriter?’

Jimmy Webb

Grammy Award winning songwriter,

Songwriters Hall of Fame

/’/.
AT

MACTERWDITED ..

“MasterWriter is like
having a co-writer with a
photographic memory.’

Kenny Loggins
Grammy Award winning songwriter
and Artist

_‘.‘,ent Reznor, Graham N Na
as,,'

Leona Lew.s LeAn
n

Go to MasterWriter.com and take the Tour FREE 10-DAY TRIAL
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The Hives

Music Connection presents an exclusive interview
with Howlin' Pelle Aimqvist, whose acclaimed
garage rock daredevils, the Hives, retum with
their first album in five years. The hyper frontman
not only discusses the new album, Lex Hives, but
the band’s unique merch endeavors and engaging
website confent.

By Andy Koufmann

\

146. Jenna Jentry

'MC learns how this un-

'signed artist’s persistence

' led to collaborating with

an established producer.
By Brett Bush
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Directory of Music Schools o

This is o unique hitist of specialty institutes, universities, academies, comps, | 23. Business Affairs
dinics and more that can help anyone find a situation that suits his or her | 26, Signing Stories
needs. Whether you're inferested in recording fech studies, music business | g

How to Get Played on Indie/College Radio

Getting airplay on college, public and independent radio stations is o sure
woy to boost your profile. In these exclusive interviews, prominent radio
station programmers, music directors and DJs give you priceless

advice on how fo get your music to them.

By Matt Schild
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Directory of College/Indie Radio

Music Connection returns with its first college/indie radio station guide since
2008, and this revamped, reloaded directory is packed with useful contoct |
info on stations from all over the nafion.

Compiled By Denise Coso Y]

The opinions expressed in Music Connection, as well as all Directory listings and contact information, are provided by various sources in the music industry.
Music Connection is not responsible for any business transactions or misadventures that may result from your use of this information.
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Pop Singer/ Songwriter

Lea Marl

Sophomore Album

“Undercover Lover
May 22nd, 2012

LeaM?rleMusm .com

-
e ——
e 3 e —————
 ———————

e lee me on Facebook!
facebook.com/LeaMarieMusic
youtube.com/LeaMarieMusicdotcom
twitter.com/LeaMarieMusic

World Radio History
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' Singing Lessons From An Industry Pro

By Jonathan Widran

eteran L.A. based session singer and vocal coach Gerald White
Vasks four questions of prospective students to see if his web based

educational program L.A. Sightsinger (http:/lasightsinger.com) is for
them: 1) Are you afraid of sight reading? 2) Do you rely on the singer next to
you? 3) Are you confused with music theory? 4) Would you like to practice
from home?

Drawing on his vast experience as a professional vocalist, in demand
coach and accomplished music teacher, White launched this innovative
yet simple program in 2011 that teaches singers of any level how to read
music. Crediting his ability to sightsing as one of the keys to his successful
career as a session singer, White—whose credits range from the vocal fills
on Glee to the Spiderman and Avatar soundtracks and the next album by
Muse—founded L.A. Sightsinger with the simple philosophy of “connecting
singers to the music...and to each other.”

“There are a lot of great singers in this city, and the ones who work most
in the session world are the ones who read music well,” White says.

L.A. Sightsinger, a growing site which currently boasts over 300 pages
and has a monthly subscriber base of over 100 students (about half from
L.A.), is an outgrowth of the sight singing class he started teaching to SAG
and AFTRA members at SAG ten years ago. Several years into teaching
the course, students who missed a lot of classroom time due to touring or
out of town engagements began asking White how they might go about
practicing on their own.

He responded by putting together a website with free supplementary
instructional videos exclusively for his students. He later decided to develop
a curriculum that would be available to everyone, based on the three levels
of classes he teaches at the Guild: Beginner, Intermediate and Advanced.

The beginner course is for singers who don’t have any basic knowledge
of music. He introduces them to Middle C and teaches them the basics of
what music translates to on paper. They can start the class with a clean
slate and by the sixth week, he guarantees students can figure out how to
sing the notes without him playing it on an instrument or singing it. In the
intermediate level, White introduces minor keys and accidentals (sharps
and flats) and students begin reading charts. He shows them how to sing
intervals, helping them understand the specific distances between the
notes. In the advanced class, students read and sing to charts that White
introduces from actual commercials, TV and film projects. These can come
from shows like Glee or Family Guy—another show he works on—and from
actual commercials or even sound effects from film scores.

To give prospective L.A. Sightsinger students an idea of the scope of
the program in its current form, categories on the site include: Vocal Tips,
Vocal Exercises, Guest Interview, Name That Tune, Weekly Dictation,
SmantMusic Interactive, Practice Exercises Audio, Practice Exercises
Video, Rhythm Practice, Putting It All Together and A One Year Lesson
Plan. There are also quick links to Gerald’s Vocal Studio (his work as an
individual vocal instructor) and Sightsinging Seminars.

“The essence of L.A. Sightsinger is teaching music theory and applying
it through singing,” says White. “As it's grown, however, it's become way
more than | envisioned, especially once | began including interviews with
other singers and music industry pros as well as listing auditions and job
postings | hear about through my many contacts. The lessons are very
interactive. | will play an interval for them, for instance, and give them a
certain amount of time to identify the notes.

“There are about 15 videos at each level and I'm adding fresh material
all the time,” he adds. “In addition to weekly assignments, t include a ‘Name
That Tune’ every week and challenge the students to figure out what the
song is from reading the music only. I'll also include a ‘Dictation Exercise’
where | play a melody that comes out in an MP3 format and they'll have to
write out what they hear. It's designed for singers who are serious about
their careers. Those who think it's going to be easy and karaoke like quickly
see that it's a lot of work. It's really like learning a whole new language.”

Contact Gerald White, 310-430-4802




Alex Schloesser
Asia/Pacific Sales Director
EAW

Chris Hughes

Director, New York
FBMM

EAW, a leader in audio system tech-
nology for over 30 years, has appointed
pro audio veteran Alex Schloesser to
the position of EAW Asia-Pacific Sales
Director. With more than 20 years in pro
audio in and out of his native Germany,
Schloesser has a wealth of experience
from past positions. He is fully versed
in audio technology, including acoustical simulation and treatment, audio
consulting, sound design and studio/control room specifications. Schloesser
has been an engineer and consultant for 24 years, working in R&D as well
as in all levels of live performance—system tech, P.A., front-of-house
mixing, system design etc. Contact Clyne Media, info @ clynemedia.com for
more information on this appointment.

Dave Froker

Managing Director
Focusrite Novation

Focusrite Audio Engineering Ltd., the
High Wycombe, UK based professional
audio company, has announced the
appointment of Dave Froker to Managing
Director. Froker joins Focusrite having pre-
viously held the posts of General Manager
at Digidesign, President at Stanton
Group, and Senior Vice President of Pro-
duct Marketing at Line 6. “[Owner and incumbent Managing Director Phil
Dudderidge] and | have known each other since 1994 when | approached him
to enlist Focusrite as a plug-in developer at Digidesign. The ensuing relationship
achieved great results for both companies and | have always enjoyed working
together with Phil, Rob Jenkins and the Focusnte management team.” For
more, contact hannah.bliss @ focusrite.com.

Josh Vittek

Artist Relations
Dean Markley Strings

Dean Markley Strings has announced
it will retain VittekPR to oversee its
artist relations efforts in 2012. In this
role, industry veteran Josh Vittek will
maintain relationships with current
Dean Markley artists including Nikki
Sixx, Orianthi, Bruce Springsteen, All-
American Rejects and Toby Keith, as
well as continue to expand the company’s artist roster with top tier talent.
VittekPR will also continue to oversee Dean Markley’s public relations
efforts, allowing the firm to effectively cross-promote Dean Markley
endorsees across all editorial, promotional and social media forums.
VittekPR was founded in 2008 by Josh Vittek, a 20 year music industry
veteran. For further details, contact Vittek directly at 760-683-5100.

Noelle Bell

Account Director
X5 Music Group

X5 Music Group has announced the
hire of Noelle Bell as Account Director
based at the label's New York City office.
Bell, a digital music veteran, will be
in charge of strategically orchestrating
digital sales plans with accounts such as
Amazon, iTunes and Spotify and is also
tasked with managing relations with X5
Music Group’s newly signed catalog accounts. As part of the digital team of
Sony’s Commercial Music Group, Bell was responsible for the development
of concise sales plans of Sony's catalog with digital retail accounts while
creating catalog promotions in tandem with new releases, artist and media
events and more. Contact rshapiro @ shorefire.com for more info.

Entertainment business management
firm Flood, Bumstead, McCready &
McCarthy (FBMM) has announced the
promotion of Chris Hughes to Director
of the New York office. In this role,
Hughes will represent the business oper-
ations for clients such MGMT, Diplo,
Michael Franti and Brantley Gilbert. Prior
to joining the firm in 2005, Hughes was a member of the Island/Def Jam
recording group Autopilot Off. After his recording career ran its course,
FBMM offered Hughes a position. He received an M.S. in Accountancy
from the Zicklin School of Business in Manhattan and holds a B.S. in Busi-
ness Administration from the State University of New York. For further
information, contact Lois Najarian, lois @ thedooronline.com.

Joie Manda

President
Island Def Jam Music Group

Island Def Jam Music Group a division
of Universal Music Group (UMG), has an-
nounced its appointment of Joie Manda
to President of Def Jam Recordings.
Manda comes to Def Jam from Warner
Bros. Records, a division of Warner
Music Group (WMG), where he served
as head of Urban Music since Sep-
tember 2010 and was involved in the signing of Common, Rick Ross’
Maybach Music Group (Wale, Meek Mill), Waka Flocka Flame and Jill
Scott, among others. He started at WMG as Executive Vice President of
Asylum Records, starting when the label was revived in 2004 and signed
Paul Wall and Bun B. Manda began his career in music as an artist
manager. Contact laura.swanson@ umusic.com.

Laurie Andres

Senior Marketing Coordinator
Full Compass Systems

Laurie Andres has been promoted from
Marketing & Public Relations Specialist
to Senior Marketing Coordinator for
Full Compass Systems. Andres will
continue to coordinate day-to-day oper-

ations of the Full Compass Market-
ing Department, oversee production
schedules and contribute to the planning
and development of numerous Marketing programs. Andres started her
career in Information Technology, holding various positions in which she
managed over 20 people and supported over 600 employees in five
branches nationwide. She then took a major turn by completing her degree
in Graphic Design and Multimedia. Contact Andrew directly at laurie@
fullcompass.com for further details.

Mark Wilkinson

President
Deutsche Grammophon

Deutsche Grammophon, the classical
music label, has appointed Mark
Wilkinson to President. Wilkinson is
assuming command of a 114-year-old
company associated with many of the
most celebrated musicians in recorded
music history, as well as a roster of new
stars. Wilkinson will assume respons-
ibility for all aspects of DG's operations, based at its Berlin headquarters.
He will relocate from London, where he has held senior management and
marketing posts with Universal Music for the past 19 years. During his
tenure with Universal, Wilkinson had worked with a wide spectrum of UK
and international artists. Contact olga.makrias @ umusic.com.

May 2012 jifls www.musicconnection.com 9
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NEW TOYS BARRY RUDOLPH barry@barryrudolph.com

Shure SRH1440 Open-Back
Headphones

The SRH1440 (reviewed here) and the
SRH1840 are Shure's first open-back
circumaural, professional headphones

designed for critical listening such as

mastering and mixing—a job usually
reserved for expensive and fragile
audiophile headphones.

Unlike Shure's closed-circumaural
pro SRH940 headphones, which
cover the entire ear and disallow any
sound escaping or intruding, these
new open-back models cover your
ear too but are more akin to listening
on near-field monitor speakers with

their open sound. | thought the open-

back feature might preclude these

from being useful for overdubbing
where headphone spill is verboten but
| found that, even in a quiet room, the
sound leaking out of them is minimal—
even with extreme (and dangerously)
loud headphone volume levels. So home
listening with people sleeping in the next room is

no problem, but in the studio for super quiet Foley recording (footsteps,
clothing, body falls etc.) where max microphone gain is used to pick up
these quiet sounds, maybe not the best choice.

The SRH1440 have 40-mm diameter neodymium drivers and have
a sensitivity rating measured at 1 kHz producing 101 dB SPL with just
.001 watt signal put into them. This 37-ohm impedance and sensitivity
measurement caused them to require lower volume settings from my
headphone amp than my other pro headphones. Higher efficiency means
longer battery life if you use them with your iPhone/iPod or any other
battery-operated music player.

The 1440s are slighter lighter weight than my 940s—both weigh under
1lb each. | find them very close to each other in sound but the 1440s
feature an extra set of connecting cables as well as a replacement pair
of ear cushions. Their 6.9 ft. cables are split into two separate wires

(L&R)—dual-side detachable cable with Keviar reinforced jackets
and gold-plated MMCX connectors—something I'm not used
to with pro phones and a goid-plated 1/8-inch stereo mini-
jack adapter, storage case, replacement set of velour ear

pads, and extra cable are included. The SRH1440 sell for
$399 and the SRH1840, $699. Visit http://shure.com

Yamaha GL1 Guitalele

Guitalele? Yamaha's GL1 is a hybrid
musical instrument new in the US. It is
a miniature nylon guitar that looks and
sounds like a ukulele, has six strings
and tuned like a standard guitar except

pitched up a fourth as if you used a
capo placed at the fifth fret. It is tuned:
A/D/G/C/E/A. It's about 1/4-size of a
classical guitar.

Chord “shapes” (chord finger

positions) are the same as any

standard tuned six string guitar: an
E major chord shape sounds
like an A major etc. It reminds
me of one (of many}) tunings
for a baritone guitar—also six

strings usually tuned from A

to A. Guitarists could add the

ukulele to their multi-instrument v

repertoire with the GL1 and ¢
carry this little guy in a gig bag
accessory pocket.

The GL1 sells for $140
MSRP and there is much
more info at http:/4wrd.
it/yamahaguitars.

2
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BE THE PRODUCER - THE SONGWHRITER - THE STAR!

PreSonus BlueTube DP V2 Tube Pre-Amp

The PreSonus BlueTube DP V2 selis for $229.95 MAP and is a two-
channel microphone pre-amplifier with features and build/design qualities
found on high end pro units costing over 10X as much. PreSonus’ popular
XMAX Class-A solid-state preamp drives a 12AX7 tube output stage. It
is 1U high, has cool-looking backlit VU meters, uses a 12VDC external
power supply module, and comes in an all-metal case with balanced XLR
1/4-inch Combi mic/instrument input/output jacks.

My tests began with comparing the BlueTube DP V2 to my copy of a
Class-A Neve 1272 microphone pre-amp that's designed to sound perfect
all the time. Apart from the sound of the Neve copy’s transformers, both
pre-amps sounded wonderful in all cases—virtually noiseless, transparent
sounding and easily handled all sources from loud singers to the
percussive peaks of close-miked drums.

With inexpensive mic pre-amps, in order to obtain a clear and pristine
sounding recording, important considerations are low noise and dynamic
range because they describe the ability of any analog amplifier to
reproduce music and vocals equally well for super quiet moments (low
noise) but also without distortion at or near maximum (loud}) input or output
levels (dynamic range). With the PreSonus XMAX pres, you've got all that
by its design but if you would also like to have the option to “vibe up” and
fill out a clean sound using the colorful distortion characteristics of a tube
amplifier's personality, read on.

When the variable
Tube Drive saturation control is fully CCW,
the tube stage for that channel is bypassed but start cranking it CW and
switch on saturation of any source while recording or during a mix as an
outboard effect. Because PreSonus’ BlueTube DP’s saturation effect is
fully adjustable on a track-by-track basis, on vocals, bass, or keyboards,
it is like setting an EQ or compressor. Set subtle amounts of pleasant-
sounding tube coloration or going fully CW on the TD knob will “fuzz out”
an otherwise perfectly good-sounding vocal adlib track! For my mixes, |
like to rough up the sound of a bass guitar or direct electric guitars that
sound too clinical. Head over to http://presonus.com for more.

Instant PopStar
Song Kit

Instant Music Solutions and
Cakewalk have released the first
collection of Instant PopStar Song
Kits. Instant PopStar construction
kits use ACID technology and
now come with song templates
that'll work great within Cakewalk’s
Sonar X1 and/or Music Creator
6 software products. The Instant
PopStar technology allows
anyone, without any musical
knowledge whatsoever, to “mix n
match"—arrange any of hundreds
of interchangeable drum loops and
song blocks—modules of entire
music tracks—into songs ready
for your melody, lyric or rhyme.
Amazingly, any combination will
work—it just comes down to what
you like and what feels right for
your song composition.

Useful for singers, rappers,
producers, songwriters and DJ's
for producing music tracks for film,
TV and jingles, Instant PopStar
Song Kits’ very first bundle
includes three different kits in

cakewalk

popular song genres: Electro Pop, Hip Hop and Indie Rock. There are about 2 GB of
drumbeats, song blocks, instrument hooks, riffs and effects. Each Song Kit sells for
$39.95 or purchase the Cakewalk Music Creator 6 / Instant PopStar Bundie (with all
three products) for $99.95.

Check out http://cakewalk.com for more.
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NEW TOYS —BARRY RUDOLPH barry@barryrudolph.com

CAD GXL3000BP Studio Pack

Pictured is the GXL3000BP large diaphragm
condenser vocal microphone—one of two condenser
mics in the new CAD Audio GXL3000BP Studio Pack.
A big problem for beginning DIY home recordists is the
steep learning curve required to just know which DAW,
computer, mic(s) and headphones will work well for
them and their music—just simple, easy-to-use tools to
record their songs in a good-sounding way.

Education is always the key, but | often hear from
my beginning recording engineering students: “What
can | get to start out, because everything you use
(pointing at me) is way too expensive for me? What's
a good vocal mic or what’s a good mic for my acoustic
guitar? How much? | just want to record my beats,

vocals and guitar and put it on YouTube.”

The CAD Studio Packs start with the cardioid-only

GXL 2200BP Pack selling for $199 MAP that features
a cardioid-only large diaphragm condenser mic or the
GXL3000BP Pack at $249 MAP that includes a multi-
patterned (cardioid, omni, figure-8) condenser with a
1-inch gold vapor deposited dual-diaphragm capsule.
Both kits include the GXL1200BP small diaphragm
stick condenser mic. Small diaphragm condensers,
whose inherent ability to response to bright sounds more
accurately than large diaphragm condenser mics, make
them an excellent choice for recording overheads, hi-hats,
cymbals and acoustic guitars. Completing each pack are CAD’s MH110
circumaural headphones with 50-mm neodymium drivers, EP15A pop/
wind filter and a shock mount and/or clip and carrying pouches for both
mics. All three mics match with sexy black pearl chrome finishes and
solid build quality.
So I'm recommending both the CAD GXL3000BP and GXL2200BP
Studio Packs as good and inexpensive starting points for students
or anybody who is discouraged by all the expensive “choices” and
the technical understanding required to make worthwhile equipment
purchases that will fill their needs and sound good for their music and
home recording setups. See http://cadaudio.com.

Little Devil Colored
Boost Pedal

Chandler Limited's Little Devi! Colored
Boost is a highly configurable guitar boost
pedal that's capable of as much as
37dB of gain. Its Class-A circuit design

is completely malieable while you're
playing—the Feedback & Bias rotary
switch actually changes the (usually
fixed and non-adjustable) component
values in the pedal’s circuitry so an

unavoidable “pop” will be heard if you
don't mute (standby) your guitar amp.

F&B's six different combinations of

negative feedback and bias settings
change the whole character, gain,
frequency response, harmonic
distortion of Little Devil and allow
for an extreme range of tones from
slight fuzzes all the way to sweet,
overdriven blues sounds.
We used a Hamiltone Deluxe
(Strat style) guitar plugged into a Fender Deluxe
amp. We found the Little Devil to produce a range of
guitar sounds we couldn’t believe could ever come out of any
Fender amp.

Everything from clean Hi-Watt Pete Townsend tones to treble-
boosted, steely AC 30 VOX leads to singing, Class-A tube amp
smoothies or, with an knob twist, you'll have a hot mid-range, Blues
amp tone. This is an excellent pedal well worth “woodshedding” with—to
spend time building your own signature guitar tone palette. There are
recall sheets provided to documenting the guitar played, LD settings and
particular guitar amp settings used.

It took us about 10ms to know that we love the Little Devil Colored
Boost because its versatility is empowering. in the right hands, it's
capable of sculpting unique sounds individual to you and your music.

The Little Devil Colored Boost is a “Swiss Army Knife” of a pedal
that can cut both ways: tone junkies step up and learn this one. It sells
for $335 and more about it can be found at http://chandlerlimited.com/
pedals.php.

12 May 2012 It www.musicconnection.com

SoundRadix SurferEQ plug-in

SURFERZQ

SurferEQ is an innovative, pitch-tracking equalizer plug-in for Mac &
PC DAWSs that support RTAS, VST and AU plug-in formats. SurferEQ
allows any (or all} of its five parametric bands and two shelving filters
to “track” the center frequency (or frequencies)—the fundamental pitch
or their desired harmonics—of a musical instrument or vocal as they
instantaneous and constantly change throughout music performances.

SoundRadix calls this ability “surfing” and it's switchable in/out on
your choice of any single or any combination of all seven sections of this
amazing plug-in. The EQ and filters use new and original algorithms and
preserve the energy and size of the original recordings very well in my
preliminary uses in my Pro Tools HD 9 and Pro Tools 10 mixing work.

Furthermore, the plug-in instantly displays the current and exact note(s)
it is tracking and shows both its frequency (in Hz) and musical note
including the number of cents it is sharp or flat. The plug-in’s GUI also has
a large 20Hz-20kHz frequency spectrum chart that continuously indicates
the amount and shape of the applied equalization and/or filtering.

The implications of using such a tone shaper are many with some
yet-to-be discovered. But know there is now no need to use a certain
equalization setting that is a “compromise” between being highly
beneficial in one moment and detrimental in the very next.

Typically, when brightening a dull lead vocai recording, boosting high
frequencies can sound euphoric overall until the singer emits a loud
“S" sound requiring additional corrective measures such as a de-esser
or automating a corrective EQ change for those moments. Besides
making more work for the recording engineer/producer/music mixer, all
this additional processing usually downgrades audio quality. SurferEQ
is not a de-esser but it is possible to brighten certain harmonics without
exacerbating sibilants as much using its unique harmonic filter that
controls the complete harmonic series using only a single EQ section.

For a limited time, SurferEQ sells for $129. Available only at http://
soundradix.com.

Evans G14 Series Drum Heads

D'Addario has the new Evans G14 series
of tom and snare drum heads. The G14
uses a single ply of 14-mil film for f
near perfect durability yet plays with
responsive dynamics only a single
ply drum head can give you. The
best of both worlds—the G14
heads are perfect for heavy
hitters in loud rock bands yet still
last longer because they resist
rips and general wear.

The G14 heads are available
in both clear and coated white
versions and in sizes 6 to 20-inches
and retail for $21 to $43.50. If you go
with Evans’ proprietary white coating,
you'll get a thicker and warmer tone
while the clear version gives you maximum
projection. You may want to mix and match
heads depending on the drum shell size and what its
basic sound is giving you and what you music/playing requires.

Visit http:/tinyurl.com/77vynd8.

MICRO-BIO: Barry Rudolph is u recording engineeriproducer mixer with over 30

gold and platinum RIAA awards 10 his credit. He has recorded andor mixed: Lynyrd

Skynyrd, Hall & Qutes, Pat Benatwr, Rod Stewart, the Corrs and Robbie Nevil.

Check out htip:/iburryrudolph.com for more.
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n Hewitt
Iﬁ!ﬂte New MA-300

“I've had a pair of Mojave MA-200s
for years now and use them on all
sorts of sound sources, but I've
been begging the company for a
variable pattern version for almost
as long. 1 am really amazed with
the MA-300’s performance. The
ability to tailor the response of the
mic, along with the new high pass
filter and pad has greatly
increased its versatility. I'm now
able to use the MA-300 even more
creatively.”

Ryan Hewitt
Engineer: Avett Bros., Red Hot Chili
Peppers, Flogging Molly, blink-182

www.m°iuveﬂ|1di°.(om
Follow us on 20
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Recording Techniques of the Guitar Masters

By Brian Tarquin (softcover) $34.99
Detailed interviews with 30 guitar greats,
including Steve Vai, Joe Satriani, Eric
Johnson, Zakk Wylde, Ted Nugent, Billy
Sheehan, Larry Carlton, Stanley Clarke,
Steve Morse, Jeff Beck, Leslie West, Robin
Trower, Tommy Emmanuel, explore their
recording techniques and offer practical
advice for replicating the unique tone for
which each is known. Multi-Emmy-winning
composer, recording artist, producer,

and author Brian Tarquin offers hands-on
information covering recording gear, mixing
techniques and guitar and amp choices to
empower guitarists of any skill to take their
music to the next level.

A———T

HE ROLLING STONES 3

Under Their Thumb: How a Nice Boy from Brooklyn
Got Mixed Up with the Rolling Stones (and Lived to

Tell About It
By Bill German (hardcover) $25.00
Author Bill German looks back at how, as a teen,
he parlayed his Rolling Stones fanzine, Beggars
Banquet, into a role as a band insider. Under Their
Thumb is an up-close and extremely personal
dispatch from the amazing, exclusive world of the
Rolling Stones, “by someone who was lucky enough
to live it—and sober enough to remember it all.” In
the span of a few months, German recalls, “I'd gone
from wanting to know everything about my favorite
rock stars to knowing too much.”
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Exit Music: The Radiohead Story
By Mac Randall (softcover) $19.99
This updated edition of journalist, critic and
magazine editor Randall’s book includes the most
recent 11 years of the groundbreaking UK band's
career, including the most recent album King of
Limbs. Randall delves behind the music and into
the personal lives of the band members to uncover
details and inspirations behind the songs
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Teaching Music
on Your Own

Teaching Music On Your Own
By Karen Berger {softcover) $16.95

Part of The Complete Idiot’s Guide series, this book

aims to show you how to start your own teaching
business on the right note. Everything from teaching

kids and adults, billing, setting fees, teaching
tactics, marketing/advertising and more is covered.
Lots of practical tips and advice

MUSIC
OPYRIGH
(ALY

Music ©opyright Law
By David J. Moser & Cheryl L. Slay
{softcover) $34.99
Avoiding the technical jargon and “lawyerspeak”
that bogs down other books on the subject, this
one hones in on how copyright law applies to
music. It builds your foundational knowledge of the
fundamentals of copyright law, what it protects,
the benefits of registering a copyright, and what to
do when copyright has been infringed. Practical
examples bring complex concepts to life



~  GREAT NEW LOCATION! =
» Saturday and Sunday June 2&3 2012 10AN\-6\PM

4 Embassy Suites Hotel
455 Plaza Drive Secaucus, New Jersey O709i1\
'OVER 40 MAUFACTURERS each in DEMO ROOMS

COOLEST NEW AMPS-CABS-PEDALS-GUITARS-SPEAKERS and more

WIN E_RLZ_?S EACIl-IyDAY - FﬂRE_E PARK.ING' $20door\
One set of Dunlop Strings to the first 50 in line each day!
seminar

Dont miss the "TONE WIZARDS;,

INFO: AMPSHOW.COM




We are o 4-year college that takes music as seriously as you do.
Learn Audio Recording for Live Performances, Movies, TV & Gaming

Open House Saturday, May St 1 PM

Five Towns College - f
632.656.2110 305 N. Service Road Dix Hills, NY 11746

www.ftc.edu
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America’s #1
Multi-Format Radio Promotion
Larry Weir/Masika Swain

National Record Promotion
323-658-7449

137 N. Larchmont Blvd S-#500
Los Angeles, CA 90004
email: lweir@larryweir.com
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By Jonathan Widn

ikening his multi-faceted business to a “candy shop for guitar players,”
LBemie Hefner's Whittier, CA, based B. Hefner Company and Guitar

Alley is dedicated to manufacturing guitar parts for more than two
| dozen of the finest guitar companies and countless small custom builders
| all over the world, including Kramer, Gibson, Epiphone, Dean, Steinberger
and Travis Bean. In addition, B. Hefner Company crafts beautiful custom
Edenhaus guitars and provides a guitar repair service. The facilities consist
of four buildings and 10,000 square feet of shop space, but thanks to the
full-service website (http:/bhefner.com), it's truly a global operation housed
in a classic boutique setting.

Although Hefner uses CNC machine tools and machinery that is custom
built and configured to suit a specific process or task, the company’s
greatest asset is its team of skilled craftsmen. Guitar Alley, which Hefner
dubs *“the premier Hot Rod Shop for your guitar in the Los Angeles area,”
carries a full inventory of bodies, necks, miscellaneous guitar parts and
accessories.

B. Hefner is licensed by Fender under a quality control license to build
Fender replacement parts. “We manufacture Strat, Tele, J Bass and P
Bass parts the same way Leo Fender did, by hand,” says Hefner. “Our
guitar parts and paint shop is suited for those discriminating vintage fanatics
who are the foundation of our business. We provide the finest handpicked,
weighed and moisture tested guitar woods available. Our paint shop offers
the hard to find Nitrocellulose lacquer and the basic urethane finish which
is so prevalent in the industry today. Our bodies and necks are the most
accurate Fender vintage reproduction parts availabie, bar none. We're best
known for the custom guitars we make, which give musicians twice the
| instrument for the price, backed up with a lifetime warranty.”

Heffnerspecifies thatallwoodworking, manufacturing, guitarandamp repair
are done on site. “Though we sell parts to major guitar companies, we want to
keep our business smaill and intimate. We enjoy working with clients on a one-
on-one basis. We build according to their specs and the hardware they want.”
| The Player’s Club section of the website includes a list of well known artists
who have become loyal Hefner/Guitar Alley clients—including Green Day,
Randy Jackson, Slash, Bobby Shneck, Steve Fister, Becky Barksdale, Jack
Sony and Blues Saraceno (a former guitarist for Poison), to name a few.

B. Hefner Company was founded in 1985—the year Hefner, a guitarist
himself, moved from Wisconsin to California—when he began guitar build-
ing for friends while running a successful cabinet building business that
catered to many high-end clients in Los Angeles. Hefner's company grew
into a full-on guitar business in the early ‘90s. All of these woodworking
endeavors grew out of being raised by a father and uncle who were pro-
fessional pattern makers and woodworkers.

“l was building more and more guitars, learning to repair them and
meeting more musicians, and so when the recession hit in 1992,” says
Hefner, “I| made the crazy decision to close my cabinet shop and put all my
resources into the guitar business. | think the deciding factor was the emo-
tion | would feel when I'd go to clubs and see these incredible players who
were producing something so beautiful out of what is essentially a carved
piece of wood. They were capable of so many specific sounds. You can
take 10 of the same pieces of wood and each can create a different sound
based on how exacting the parts are made. It's a product that can touch
| people’s hearts and souls, and as a guitar player myself, it made sense to

give this everything | had.”
| A self-taught woodworker and builder who cites famed hardware
| and guitar manufacturer Trevor Wilkinson as a mentor, Hefner makes
l it his mission today to educate guitarists about the mechanics of their
instrument—and feels that such knowledge among players can help move
the music industry forward.

“My favorite part of all this is when I'm finished building a new custom
| guitar, | invite some of my friends and associates to join me and we sit
around, shoot the breeze and just start piaying. That's where the real magic
of all this comes in.”

Contact Bernie Hefner,
562-945-9490
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GREEN DAY STARTS TRACKING
TRILOGY: Nor Cal-natives Green
Day are currently in the studio
recording three albums. A trilogy
entitied jUno!, jDos!, and Tré!,
will be released one-by-one by
Reprise Records in September
and November 2012, and January
2013, respectively. Produced by
long-time Green Day teammate
Rob Cavallo in Oakland, CA, the
three-album set is the follow-up to
the Grammy award-winning 27st
Century Breakdown. See http:/
greenday.com for more.

HANDGUNS CREATE ANGST:
Harrisburg, PA pop-punk band
Handguns have starting recording
their debut full-length for Pure
Noise Records. The band are
tracking with producer Chris
Curran in Webster, MA. Titled
Angst, the album will be released
in late summer 2012. The band

recently wrapped up a headlining
stint on the Pure Noise Records
Tour and will be out as direct
support on a short No Bragging
Rights’ spring tour. For more
information, check out http:/
facebook.com/handgunspa.

JOB FOR A COWBOY UNLEASH
STUDIO OFFERING: Death

metal goliaths Job For A Cowboy
unleashed their new studio
recording, Demonocracy. Released
in North America in April, via Metal
Blade Records, the nine-track
Demonocracy was produced

by Jason Seucof (Black Dahlia
Murder, Whitechapel, Trivium),
who recorded the band’s full-length
Ruination at Audiohammer Studios
in Sanford, FL. The album includes
yet another detailed concept cover
by artist Brent Elliott White. Head
over to http://jfacmetal.com for more
information.

// Tegan & Sara Get Behind Glass //

Canadian pop-rock duo Tegan and Sara are in the studio recording their
seventh studio release, the follow-up to the 2009 critically acclaimed
Sainthoad. The Quin sisters are working with three separate producers on
the album: Greg Kurstin (the Shins, Lily Allen, Sia), Mike Elizondo (Regina
Spektor, Mastodon, Rilo Kiley), and Justin Meldal-Johnsen (Neon Trees, M83,
Moving Units). Tegan and Sara have already finished up with Elizondo and
are currently working with Kurstin before beginning sessions with Meldal-
Johnsen in early May. For up-to-date info, visit http://teganandsara.com.

// Ruralex, SoundCheck Hit The Right Notes //

Pictured above at SoundCheck Republic in East Greenbush, NY, is owner Seth
Powell with Charlie Watts Riots bandmate Mike Pauley. The studio, located on
the second floor of a large, historic home in a residential area, was recently
outfitted with several Auralex products in order to isolate the space as well
as provide a more acoustically accurate environment.

18 May 2012 ! www.musicconnection.com
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“When you can’t
get things right,
it's important to let
them go, even if
only temporarily. A
20 minute break can
make a difference.
Sometimes you're
chipping away at
nothing and you
can spoil the initial
vibe.”
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(Bashy,
Roots Manuva)

Interviewed

// John Williams Writes For BoSox //

In celebration of the 100th Anniversary of Fenway Park, legendary composer-
conductor John Williams composed “Fanfare for Fenway,” a special tribute to
the Red Sox ballpark. The piece, just over three minutes long, was recorded at
Boston’s Symphony Hall, and performed by musicians from the Boston Pops
Orchestra with Williams conducting. For more information about Fenway
Park’s 100th Anniversary, visit http://fenwaypark100.com. For information
about the Boston Pops, see http://bostonpops.org.

Singer, songwriter, multi-instrumentalist, poet, political activist and System
0f A Down frontman Serj Tankian is in his Serjical Strike Studios in Los
Angeles, CA, putting the finishing touches on his third solo studio album,
Harakiri, the follow-up to 2010’s Imperfect Harmonies. The record will be
released this summer on Serjical Strike/Reprise Records. Tankian admits, “I
used the Apple iPad as a songwriting instrument to sketch out three of the
songs on the record. We must trick ourselves into writing in different ways to
get unexpected results.” See http://serjtankian.com.



STUDIO MIX —ANDY MESECHER ondym@musicconnection.com

// Foo Fighters Go Analog On Wasting Light //

At the 54th Grammy Awards show Dave Grohl proclaimed proudly
that his band recorded and mixed the Foo Fighters album in his
garage and used all analog gear throughout the production, including
recording all the tracks to tape. But the analog sound didn't stop
there. The multi-Grammy-winning Wasting Light was mastered by
engineers Emily Lazar and Joe LaPorta at The Lodge Mastering in N.Y,,
using the highly analog Dangerous Music “Master” which features the
appropriately rock & roll named S&M capability for processing the
sides and the middle of the stereo field separately. Pictured {I-r}, back
row: Joe LaPorta, Butch Vig, Pat Smear, James Brown, Chris Shifflet,
Taylor Hawkins. Front row: Nate Mendel, Emily Lazar, Grohl.

// SPARS Swings By North Carolina //

SPARS recently completed the first summit in a new series of regional
Studio Summits in Asheville, NC. The response from the local Asheville and
surrounding production communities was overwhelming, resulting in a
sold out conference and SRO crowds. The well-received event was held at
Echo Mountain Recording (http://echomountain.net) and brought out local
students and industry pros as well as artists, producers and engineers from
the Carolinas, Tennessee, Georgia and surrounding states. There were also
several registrations from as far away as New York, Florida and Texas.

UNIVERSITY OF RECORDING ARTS AND MusIC

NEW VR 3D,STUDIO

// HRVRD Sign With Equal
Vision, Track In Maryland //

Jesse Clasen of Charlotte, NC-based band,
HRVRD (formerly known as Harvard) is seen
recording at Salad Days Studios in Baltimore,
MD, with Brian McTernan (Circa Survive,
Senses Fail). The band recently announced
signing to Equal Vision Records and will
release their new full-length album later this
year. The yet-to-be-titled record is produced,
engineered and mixed by McTernan, with
mastering by Ryan Smith at Sterling Sound.

// Giorgio Fareira tops
By Ellen |/

Giorgio Fareira became a recent You-
Tube sensation with his music video at
a Sonic restaurant drive-thru (http://
bit.ly/ggosonic). This video caught
the attention of The Ellen DeGeneres
Show. Just days before appearing on
Ellen, Fareira went to Blue Microphones
studio to record three title tracks to be
released on iTunes after the show aired.
The songwriter used Blue's Dragonfly
on guitar and Kiwi on vocals to record
“Woe is Me Without You,” “Someday”
and “Dear Ellen” during his session at
the Blue studio. All three tracks are now
available on iTunes.

/] Rod_ewaics Opens New Australian_ Desig}n St;dio /l

Rode Microphones has opened its new Rodeworks design studio. The
Australian-based professional audio company had Mr. lan Murray AM as
guest of honor to officiate the opening, as well as a range of guests from the
media, design, academic and financial sectors. Rode made the bold decision
to purchase an entire floor of an inner-city building and establish a self-
sufficient design studio in Surry Hills, Australia—a place known for its vibrant
creative community—to immerse its existing designers and encourage a new
breed to join this enviable creative community. Pictured is one of the show
rooms. [ MC]

EXPERIENCE THE
3D VIRTUAL REALITY STUDID'

Recording Engineer 101 On Line program
Take a walk through this 3D replica of a World Class Recording

Studio and learn the ART of Recording Music.

Learn to record Music like a Pro -

in YOUR home Studio!

LiMITED TIME OFFER CHECK IT OUT AT

www. U RAMoNuUNE.cam
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music since before he could talk. Indeed, he refers to it as his first

i Producer, arranger and composer Brent Fischer has been exposed to

learn new lessons from nearly every
project on which he works. “Clients
have specific needs and it's my job to
get inside their heads, learn what those
needs are and translate them into art,”
he says. “As a producer you have to
be able to do just about any job in the
industry, whether it's putting together a
recording session or an entire CD.
“Something will always fall upon you
‘ that you don’t expect and you learn how
| to do it on the spot” he continues. “You
. never know what's going to happen,
whether it's finding a solution to a mut-
ing issue with horns or learning how a
particular aspect of a contract is put
together. It's my job to do it all quickly
and efficiently because studio time—
especially with most of the projects that

|

language. He's worked extensively with his father, the late jazz legend
Clare Fischer, and his credits appear on records ranging from Al Jarreau to
Paul McCartney. Last year he produced and did some arrangement on his
father's CD Continuum, which earned a Grammy nomination.
Although music is his first language, he admits that he continues to

The three most important
things he’s learned as an
arranger, composer and
producer are:

* Preparation. | devote a lot
of attention to the details and
anticipate things that could go
wrong.

* Flexibility.

« Confidence in knowing what
you want and how to get it.
When | did “This Is It” for
Michael Jackson, that was three
hours with a 45-piece orchestra.

Has toured
nationally,
recorded for

Polygram/ |
Mercury,

NB(
and more

Contact: stevenossana@gmail.com

20 May 2012 Bt www.musicconnection.com

I'm working on where there are a lot of
live instruments—is expensive. | have a reputation for getting projects done
on time and on budget. That comes from a lot of planning.”

One of his biggest challenges with respect to composition and arranging
is carving out sufficient biocks of time to complete work without interruption.
He finds that he’s called away frequently. “The ideal way to proceed is to
have 10 to 15 hours at a stretch,” Fischer observes. “Part of the problem of
being a producer is that you're constantly inundated with phone calls. But
I've never been a person that suffers from writer's block.

“The way | like to differentiate myself—and what | teach in classes—is
through an unconventional harmonic vocabulary,” he continues. “And being
a live instrument person, | have access to and know how to write for many
of the lesser-known orchestral instruments, especially wood and brass.
They add colorings that can't be found in a lot of the other material that's
out there. In some cases I've had to write two different arrangements of the
same song back to back. That's always come naturally to me.”

One of the issues that he feels is commonly overlooked is that composers
often write passages for horn or stringed instruments that are too long or
are simply impractical. “You have to leave space for people to breathe,” he
asserts. “So many composers write a horn part that lasts for a minute and
a half, which is obviously impossible with one breath. Even string players
have to put the bow down from time to time.”

Fischer is affiliated with artist development company Fame Wizard. Part
of what they do is help musicians maximize their earning potential as well as
retain rights to what they're created. “I've worked with many artists that were

| not able to enjoy the fruits of their labors simply because they didn't realize

what they were signing away,” he explains. “Fame Wizard is interested in
artists maintaining the rights to their music and in finding ways to monetize
them through placement in film or TV. Even though the record business is
down, generally, there's more money being made in the industry today than
at any other time.”

He teaches music master classes that address expanding compositional/
arranging techniques and transcribing complex harmonies for study. He's
currently working on a few of his own CDs and several independent projects.

Contact Claris Dodge / C Artist Management,

818-427-1675, claris@studioexpresso.com
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EXEC PROFILE

ANDY KAUFMANN

BACKGROUND: Handling
engineers, producers, mixers,
arrangers and composers, Joe
D’Ambrosio has spent the past
decade managing behind-the-
scenes talent and coordinating
their work with labels and
artists. Having learned the
industry under the tutelage of
Phil Ramone, his clients have
amassed 25 Grammy nods and
seven wins after adding Elliot
Scheiner’s recent statue for his
work on Eric Clapton’s Layla and
Other Assorted Love Songs.

Joe D’Ambrosio
Founder and CEO
Joe D'Ambrosio Management, Inc.

Years with Company: 10
Address: 875 Mamaroneck Ave., Ste. 403, Mamaroneck

NY 10543-1976
Phone: 914-777-7677
FAX: NA

Web: http://idmanagement.com

E-mail: info@jdmanagement.com

Clients: Evo Music, Larry Gold, Nic Hard, Kevin Killen,
Lawrence Manchester, Mario J. McNulty, Thom Monahan,
Brian Moncarz, Rob Mounsey, Jay Newland, Hugh
Padgham, Mike Pela, Eric Robinson, Elliot Scheiner, Ryan
Shore, Ryan Steward, Tony Visconti, Joe Zook

Club, ‘88 to ‘91. Then, in ‘91 | moved
to Chicago with the China Club. In
‘95, | moved back to New York to
go back to Phil Ramone and work at
N2K, which was a unique label that
catered to classical, pop and jazz.
That lasted till ‘99 and then | worked
as Phil Ramone’s manager, until
2002, when | started my company.
We started with three clients. We're
up to anywhere between 19 and 20
depending on what day it is.

Figuring It Out:

When | worked with Phil | spoke

Client Needs:

You have to look at what people
want. The first thing | ask them is a
quote from the Tubes, a great band
from the ‘70s: “What do you want
from life?” Do they want to be rich?
Do they want to be respected? Do
they want to work on indie projects?
They tell me and we draw up a plan
to satisfy their goals.

Managing Situations:

Some of the duties a manager must
[handle] are looking for work, closing
deals, following up on payments

“Not everyone, no matter what their skill set, is

right for any project. Certain producers, mixers
and writers are good for certain projects.”

Bat Man:
In 1976 and ‘77, | was the New
York Yankees bat boy. As | became
older, the Yankees said, would you
like to come work in our PR and
marketing department? | had a lot
of duties while | was there, but one
was handling celebrities. So when
Joe DiMaggio, Richard Nixon, Henry
Kissinger, Jimmy Buffet, Billy Joel,
Meatloaf, Gregg Allman and Phil
Ramone would come to games, |
would sit with them, explain the nu-
ances of the game, get them food,
whatever they wanted. Phil and |
became friendly. He would bring me
his Billy Joel sessions and saw that
| was completely enamored with it.
In 1982, I was in the Yankees front
office. He called me and said, why
don’t you work for me? Help run my
production company.

| worked for Mr. Ramone from
‘82 through ‘87, overseeing the
production of records from artists
such as Paul McCartney, Billy Joel,
Frank Sinatra, Barbra Streisand,
Jullian Lennon, Kenny Loggins, Ma-
donna, Paul Simon... That was my
introduction to the music business
and | have Phil Ramone to thank for
that.

Returning East:
[t spent] five years in California, many
of them as the PR guy for the China

to every manager and lawyer in the
business and kept a mental record
of what | saw work and what didn't.
Combine that with things you're
taught as a human being, like treating
people how you'd like to be treated.
All that in a blender comes out with
Joe D’Ambrosio. Other people go
to management companies or have
brothers or uncles who are in the
business. | didn’t have that. | had
to formulate what | thought a good
manager would be.

Your Language:

Most managers today don't come
out of the studio. They come out of
either business or an A&R position.
I'm one of the few people | know
of who came out of the studio. So
when engineers and arrangers or
producers and composers talk to me
in their language, | understand what
they're saying.

Business Confidence:

| was never a musician. When
people say to me, Joe, what do
you play, | say the radio. | used to
dabble in drums, but | didn't know
what | was doing. | always liked the
business side. | saw that if you can
be forthright and honest and help
people, you can make a difference.
Phil gave me confidence to go out on
my own.
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and seeking new opportunities. We
have done advertising campaigns
starring Tony Visconti. We've done
product endorsements. We've had
speaking engagements with many
of our producers outside of the
normal record-making box. We have
done things outside straight record
projects such as film and TV and live
recording and mixing. But the overall
aspect of a good manager is to be
involved in your clients’ business
and make sure things are going
well, keeping them working, making
sure they get as much information
as possible. If they need to take a
meeting, you make it happen. If they
need to hear some work, you get
them reels of material. If they want
to know what someone’s like, you
sit down with them and try to put
the right people together. One of the
keys in our business is to have the
right guys work on the right projects.
Not everyone, no matter what their
skill set, is right for any project.
Certain producers, mixers and writ-
ers are good for certain projects.

Time Management:

We get a couple calls a week to
represent people, sometimes as
many as a few a day. You can only
do so much. | don't want to over
saturate my business and promise
things | can't deliver. That's one of

the toughest things in our business.
A lot of people would like me to
represent them, but | don't want to
disappoint them. In agreeing to rep-
resent someone, you have to agree
to set aside as much time as you can
to help that person fulfill their dreams
and desires and how much and with
whom they'd like to work. You give
your best effort to make that happen.

European Vacation:

| always knew | had to reach
overseas, because we do a lot of
business overseas. | met a young
woman named Emily Gonneau who
| thought would be ideal. She had
space in Paris, so now she handles
Europe for me. | met her one after-
noon in New York and thought she
was a good fit. We email every day,
but we talk for a couple hours at
least once a week on Skype.

What Have You Done Lately?:
People are judged on what they've
done, what's been commercially
accepted and what music has sold.
That's what the people ! pitch to
want to know. You need to know
what people have done and that you
can help further their career. There
are a lot of people who are brilliant
at what they do but may not have the
credits. It's a very tough sell in this
day and age to take a person with no
track record and make it happen. It's
like selling sneakers—you have a
better opportunity with Nike because
people know of Nike rather than the
brand new pair.

Keeping It Running:

Many producers and mixers who are
red hot say, | don't need a manager.
That's exactly when you need a
manager, because you need some-
one to keep feeding the logs into the
oven, the coal into the steam engine.
The producer or mixer is focused on
his current act or mix, not furthering
his or her career. A manager's job is
to look at furthering their career, as
well as the current mix, the current
act and about five hundred other
things.

Results Matter:

You have to deliver results. Sadly,
hard work, while it's mandatory,
doesn’t always prove effective, be-
cause you can bang your head
against the wall all day and you're
not going to get smarter. You have
to pay attention to what's going on
in the music marketplace, have
clients who work effectively in that
marketplace and can add value to
the artists that are out there.

The Bright Side:

It's terribly en vogue right now to
trash the music business. But the
truth is music consumption is up,
physical sales are slightly up and
digital sales are way up. Music is
being consumed in larger quantities
than ever. The key to the longevity
of this business is monetization. |
hope the powers-that-be have a
team in place looking toward the
future, not just reviewing the past.
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Business Affairs

delivers up-to-date
infarmation about the sign-
ings of new artists, significant
developments at major and
indie labels, as well as news
of managers and attorneys who
are active in the A&R aspect
of the music business. So
that MC can provide the most
current infarmation possible,
please send any industry news,
buzz or rumors that need to be
verified to BBatMC@aol.com.

OPPS

e Artists in Music Awards Sum-
mer Showcase is accepting sub-
missions. Selected artists will per-
form an acoustic set in front of
a live audience at the House of
Blues in West Hollywood, CA. The
winner will then perform at the 2013
Artists in Music Awards on Feb. 8
at the Key Club in Hollywood. The
competition takes place in June,
July and August. Solo acts, duos, full
bands and ensembles of all genres
may apply. If interested, send your
“best song” along with links to your
music on Reverbnation, Face-
book, YouTube, etc. For rules and
info, see http://aimusicawards.com.

* The Music Masters Camp Series
is hosting “The Women’s Music
Summit,” from Aug. 27 - 31st. This
event is the first of its kind to focus
on female musicians. Located at
Full Moon Resort in the Woodstock
area of NY’s Catskill Mountains,
it will present workshops, panels,
performances, and more. Players of
all instruments and levels are invited

FUN. CELEBRATE 6 WEEKS AT No. 1

BiliV unEs

Fun. celebrated making digital sales history by landing the No. 1 spot on

to come together to learn, practice,
perform, and connect. Respected
female musicians will teach master
classes and workshops, and par-
ticipate in panel discussions, sem-
inars and Q&A sessions. Head
over to http://womensmusicsummit.
com for futher registration details.

* Suckfree Radio, an independ-
ently owned online music site,
is looking for tracks from Indie
artists. Suckfree Radio is dedicated
to promoting a diverse range of
music from emerging artists and
bands. Artists retain full legal rights
and may revoke their permission to
be featured on Suckfree Radio at
any time. To learn more, visit http://
suckfreeradio.com.

¢ Alemar Music is seeking fresh
new acts for roster consideration.
The company, which calls itself
“‘more than a record label,” was
set up by musicians who have
been through the same things all
artists face. Alemar is interested in
great songwriters and performers
from various genres. They are not
interested in anyone who sounds
like today's pop. Alemar claims, “If
it's good, we want to hear it. If we
like it, we'll be in touch.” Go to hitp://
alemarmusic.com to find out more.

* The Joint, in West Los Angeles,
CA, has new management that is
“artist friendly,” and is looking
for acts to play its stage. The
club is booked on Thursdays and
weekends by Francesca Capasso,
a former “Music Connection Hot
100 Artist.” Capasso reports, |
know what it's like to get booked
in this town, and we want to make
it easy. This club is NOT pay to
play! In fact, we offer a backline and
generous door-split.” All genres will
be considered. Just send links to
your music and performance videos

Billboard’s Hot 100 for the sixth week in a row with their hit single “We
Are Young” at “Live In The Vineyard” in the legendary Napa Valley. The
trio performed a special acoustic set including their No. 1 single from their
sophomore album Some Nights for a small crowd of special VIP guests in the
barre! room of the Nickel & Nickel Winery. Pictured (I-r): Jamie Reynolds,
Director of Hospitality for “Live In The Vineyard;” fun.’s Nate Ruess, Andrew
Dost and Jack Antonoff; and Sean Ramm, Director of Operations for “Live In

The Vineyard.”

to fransings4u@yahoo.com. Go to
http://thejointlive.com.

LABELS © RELEASES
SIGNINGS

¢ The Smashing Pumpkins have
chosen EMI Label Services for
the launch of their new album,
Oceania, which is due to drop on
June 19th. EMI's relationship with
the Smashing Pumpkins dates back
more than 20 years, to the release
of Gish in 1991. That album was
reissued this past November along
with 1993's Siamese Dream. The
new record is the band’s seventh
studio record, and is “an album within
an album,” part of their 44-song
work-in-progress Teargarden by
Kaleidyscope. Fans can find out
more at http://smashingpumpkins.
com.

¢ Los Angeles-based progressive
metal trio Polarization has signed
with Mediaskare Records. The
brainchild of guitarist and songwriter
Prashant Mathias, the band came
together a year and a half ago when
Mathias moved from his native India
to attend the Musicians Institute
in Hollywood, CA. Polarization’s
label debut, Chasing The Light, is
scheduled for release sometime this
summer. To check out the band, visit
http://reverbnation.com/polarization.

¢ Music industry veterans Vic
Steffens and Michael Caplan
have formed the Connecticut-
based label, ElIm City Records.
The new venture secured a North
American distribution deal via EMI
for its inaugural release, Omerta
from heavy metal super group
Adrenaline Mob. The record re-
cently debuted at No. 62 on the

May 2012

Axe-master Ronny North
played for NASCAR at
the Auto Club Speedway
in Fontana, CA. North is

| a favorite at a variety of
sporting events, from
the Long Beach Grand
Prix to World Wrestling
Entertainment (WWE)
extravaganzas. But,
according to North, “The
NASCAR fans are the
best by far...and working
with the organization

is always great.”
Endorsed by numerous
companies, North is

an in-demand player,

a musicians’ musician.
North hosts the all guitar
instrumental radio show
Get Your Shred On at
WPMD on the Cerritos
College campus. He also
plays at charity events
and leads guitar clinics.
See http://ronnynorth.

{ com.

Billboard 200 Chart. Adrenaline
Mob features former Dream Theater
drummer Mike Portnoy who has
sold over 10 milion CDs/DVDs
throughout his 25-year career. The
label will be announcing several
new signings in the coming months.
For additional information, go to
http://elmcitymusic.net.

* Drexel University’s MAD Dragon
Records (MDR) and Motion City
Soundtrack’s recently launched
record label, The Boombox Gener-
ation, teamed together at South
By Southwest in Austin, TX,
and are jointly releasing Making
Moves, a series of singles by
emerging artists curated by Motion
City. The tracks will be released in
limited edition on 7-inch vinyl and
digitally via MAD Dragon Records.
Distribution will be handled by Alter-
native Distribution Alliance. For
more info, check out http://making
moves.maddragonmusic.com.

* Century Media Records will
reissue Andrew W.K.'s | Get Wet
album on July 17th. The album
features hit songs that made An-
drew W.K. the household name he
is today, including party anthems,
“Party Hard,” “Party Til You Puke”
and “She Is Beautiful.” The pop-
metal icon is currently headlining
a world tour where, in honor of the
10-year anniversary of | Get Wet,
his band is performing the entire
track listing, from front to back, at
every show. For tour details, visit
http://andrewwk.com and/or http://
facebook.com/andrewwk.

e Carole King has reissued of
four classic albums: Pearls: Songs
of Goffin and King (1980), Touch
the Sky (1979), Welcome Home
(1978), and Simple Things (1977)
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via her own Rockingale Records
and Concord Music Group. One of
the primary architects of the singer-
songwriter movement of the early
1970s, King wrote hit songs for other
artists for nearly a decade before
stepping into the spotlight with her
landmark 1971 release Tapestry,
which received a Diamond Award
from the RIAA for sales of more
than 10 million units in the US, and
over 25 million units sold worldwide

You can visit http://caroleking.com
and/or http://concordmusicgroup.
com to get the latest news.

* Neil Young & Crazy Horse will
release a very special album tit-
led Americana on June 5th. It's
the first album from Young and
Crazy Horse in nearly nine years.
The record is a collection of classic
American folk songs, which in their
day may have been referred to as
“protest songs,” “murder ballads,”
or “campfire” songs with universal,
relatable tales for everyman. The
album was produced by Young
and John Hanlon along with Mark
Humphreys. Young has additionally
penned historical details about each
of the songs. To find out more, visit
http://neilyoung.com.

» Cort Guitars has announced the
endorsement of Tuareg guitarist
and songwriter Omara “Bombino”
Moctar. Bombino plays the Cort
G250. Described by the Chicago
Reader as a definitive and timeless
African guitarist, Bombino's debut
album Agadez was selected by
National Public Radio (NPR) as
one of their favorite albums of 2011
along the likes of Adele, Radiohead,
James Blake and Wilco.

Bombino has already been
featured in the New York Times, Wall
Street Journal and multiple times on
the BBC. For more about Bombino,
see http://cumbancha.com/bombino.

For more about Cort Guitars, visit
http://cortguitars.com.

PROPS

* The Nikhil Korula Band (NKB)
has scored a slam-dunk at major
sporting events. The Los Angeles
Lakers and Clippers are playing
the band'’s songs during their games
at the Staples Center arena.
Additionally over 20 radio stations
around the country are spinning
tracks from the band'’s latest album,
Music of the New Day. Moreover,
this summer NKB will be opening
for David Gray at Summerfest,
Milwaukee’s cornerstone musical
event that attracts some of music's
hottest stars. You can learn more
about NKB at http://nkband.com.

* Kids have been rocking along
to Riff Rockit’'s debut CD since
its January release. And, parents
have been thriled to have some
cool kids’ music to listen to. In fact,
the album received the official seal
of approval with a coveted Parents’
Choice Award. Riff Rockit is a live
action children’s entertainer who
performs music the entire family
can enjoy. Part of a growing musical
genre known as “kindie rock,” Riff
Rockit's songs are both inspirational
and educational. The 12-song CD,
Riff Rockit is currently available
on iTunes, Amazon and at http:/
riffrockit.com.

* Shinedown has made rock
history with an unprecedented
eBook. They announced the upcom-
ing release of For Your Sake:
Inside the Making of Shinedown’s
Amaryllis, the eBook companion
to their new album. It is the first-
ever eBook by a major recording
artist created using Apple’s iBooks
2 platform. The eBook creates an
interactive album experience that

-

A seven-time Grammy winner, Usher will release his eagerly anticipated new

album Looking for Myself on June 12 via RCA Records. The genre-defying lead

single, entitled “Climax,” was written by Usher along with Redd Stylez, Ariel
Rechtshaid and Diplo, who also produced the single. Usher is currently in the
studio putting the finishing touches on the record with Salaam Remi, Diplo,
Rico Love, Jim Jonsin and Max Martin, among others. Usher has been ranked
by the RIAA as one of the best-selling artists in American music history,
having sold over 43 million albums worldwide. See http://ushernow.com.
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| her single “Impostor.”

DIY: Spotlight |

NMonica

Matocha

© Known for her relentless determination and edgy style, Monica Matocha burst onto the pop sene with ‘

©To fund her music career, Matocha put her love of fashion o work by creating her own hondmade
jewelry line, hosted jewelry parties and sold her wares online {http://monicamatocha.com/store).

© The artist’s latest designs include lava beads, bone brocelets and contemporary bullet necklaces.

© Matocho also transformed her residence info o recording studio. “I learned more about ‘gear” thon |

ever wanted fo. ..but it was worth it,” she loughs.

© Her resolve propelled “Impostor” into the Mediabase Pop Chorts and the Independent Artists Chart,

just three months ofter ifs release.

© At lost yeor's “Houston Press Music Awards” it all paid off. She won every category in which she wos
nominated, indluding “Best Pop Artist” and “Best Female Vocals,” and is now endorsed by Daisy Rock

Guitars.

| ©To learn more, visit http://monicamatocha.com

Have a successful DIY strategy to share? Email bbatmc@aol.com

tells the official story of Shinedown's
new album with over 75 pages of
words, never-before-seen photos,
videos and more. Written by rock
journalist Jonah Bayer and pro-
duced by Atlantic Records, it
features four sections of exclusive
content. For further news, visit http://
shinedown.com.

THE BIZ

* A federal judge has made a
significant ruling regarding the
ownership of a group name.
According to Barry Werbin, chair
of the intellectual property practice
at New York City-based law firm
Herrick, Feinstein, “The decision
ends a six-year dispute over who
has the rights to the name the
Duprees. The judge found that the
Estate of Michael Arnone was the
rightful owner of the trademark.”
Formed in the ‘60s, the Duprees
are one of the world’s leading doo-
wop groups and tour to this day.
Werbin points out, “The decision
rejects the notion that early members
can use the group's name if they
leave the band without securing an
agreement to do so or a license to

use it.” The group recently appeared
at the Landmark Loew’s Jersey
Theatre in Jersey City, NJ.

* Clear Channel Media and Enter-
tainment has announced that
KCRW and KUSC have joined
the iHeartRadio Digital Platform.
KCRW is a Los Angeles-based
National Public Radio station with a
worldwide fan base, while KUSC is a
broadcast service of the University
of Southern California and is one
of the most listened to classical
radio stations in the country.

iHeartRadio is available to con-
sumers through the Web, mobile
devices and automobiles; and is the
No. 1 free broadcast radio app on
the iPhone and Android.

MICRO-BIO: Voted one of the
“Top Music Business Journalists"
in the country, Bernard Baur is the
connection between the streets and

the suites. Credited with over 1,200
Sfeatures in a variety of publications,
he’s a Contributing Editor at Music
Connection.



“I’m Smiling Because I Just
Cashed Another Royalty Check”

John Mazzei - TAXI Member

My music is played regularly
on the top daytime TV talk show as
a direct result of my TAXI
membership.

I was a full-time gigging
musician, playing covers to earn a
living. I always thought that was the
only way to make money with
music. Sure, I'd heard of royalties,
but I thought they were just for
music industry insiders.

[ saw the ads for TAXI but was
skeptical that they could help me
get an inside track to the music
business. I'd always composed in
my home studio, and really didn’t
think my music would ever be heard
by anyone but family and friends.

The Leap of Faith
A few years and a corporate day
gig later. I finally decided to give
TAXI a try. Within a few months
they started sending my music to
some great companies. That
encouraged me to attend my first

Road Rally - TAXTI’s free,
members-only convention. That
gave me a huge jolt of inspiration
and knowledge.

I Didn’t Have To Be
An Insider...

I just needed to write consistently
great, targeted music and learn
more about the business side of the
music industry. [ was also learned
that the music business is made up
of some pretty cool people. I went
home from the convention with
renewed energy, kept submitting to
TAXI, and used their feedback to
hone my skills.

My First Composing Gig
A couple of years later, I handed
out my demo at the Road Rally. As
a result, [ was invited to compose

TAX

The World’s Leading Independent A&R Company

1-800-458-2111

for the famous daytime TV talk
show mentioned above. Needless to
say, | said, “Yes!!”

Since then I’ve also signed with a
number of Film & TV Music
Publishers and my music’s been
placed on HBO’s True Blood. In
just three years I’ve signed
publishing deals for more than 100
pieces of my music and have an
open door to submit to those
publishers any time. All of this was
a direct result of my TAXI
membership.

Quitting the Day Job...

I can’t quit my day job just yet,
but that day gets a little closer with
each deal! Give TAXI a call. If
you're willing to work hard, learn
from their feedback and have
patience, you can hear your music
on TV and cash royalty checks too.

Thanks to TAXI, I'm smiling all
the way to the bank! Give them a
call.




SIGNING STORIES

Hey Rosetta!

Date Signed: November 2011

Label: ATO Records

Type of Music: Rock/Pop

Band Members: Tim Baker, vocals, guitar; Adam Hogan, guitar; Josh Ward, bass;
Phil Maloney, drums; Romesh Thavanathan, cello; Kinley Dowling, violin.
Management: Jason Burns, Louis Thomas / Sonic Entertainment
Booking: Rob Zifarelli, Adam Countryman / The Agency Group

Legal: David Jacobs / Mark Music & Media Law

Publicity: Ashley Ayers / Tell All Your Friends PR

Web: http://heyrosetta.com

A&R: Marty Nolan / ATO Records

pendently released Plan Your Escape and followed up two years later

with Into Your Lungs. In the interim between the albums, the indie rock
act began working with its current co-manager, Jason Burns and Canadian
record label, Sonic Records.

Burns explains, “| met Hey Rosetta! through playing music. We toured
together and | was always that guy who would coordinate all the gigs, book
the side shows and just knew a lot of people. | decided one night to give
management a shot, so Tim [Baker, lead vocalist] and | decided to [work
together].”

With Bums managing the band, it went on to sign with Sonic Records
in 2007. Gathering a fair amount of press with Into Your Lungs, the sextet
released Seeds with Sonic in 2011. “We had gotten other offers in Canada,
but Sonic just does a great job with their in-house marketing. It's small
enough, yet big enough, to where you have a lot of their time,” says Burns.

Canadian six-piece, Hey Rosetta!, hit the scene with 2006’s inde-

“1 would coordinate all the
gigs, book the side shows and
just knew a lot of people.”

With Seeds completed, Burns and managing partner, Louis Thomas,
began sending the material to labels in the US. ATO Records called back
right away inquiring about the band. “Marty Nolan from ATO was a pretty big
believer from the first time he heard the record,” says Burns.

Together with their management team, the combo felt they would fit in
nicely with ATO'’s creative roster and appreciated the label's preliminary
ideas for pushing the band. The fact that Bank Robber Music (a licensing
company Hey Rosetta! works with) was located in the same building as ATO
was additional incentive for them to sign on for a multi-record contract, as
well. “It's been great dealing with Marty {Nolan] and the point people at ATO.
It's certainly been an instant, natural relationship.”

The digital version of Seeds, including acoustic EP, the Sing Sing
Sessions, is now available in the US, with a physical release forthcoming.

—Albert Vega
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Stellar Revival

Date Signed: July 2011

Label: EMI/ Capitol

Type of Music: Alternative Country / Southern Rock

Band Members: Rino Cerbone, vocals; Daniel Uricoli Jr., bass; Steve Morgan,
guitars; Ryan Spears, guitars; Andrew Koussevitzky, drums.
Management: Bobbie Jeffries / indegoot Ent., bobby@indegoot.com,
856-981-5844

Booking: The Agency Group / theagencygroup.com

Legal: Nick Ferraro

Publicity: Kristen Kanopka / EMI / kristen.kanopka@emi.com

Web: http://stellarrevival.com

A&R: Michael Howe / EMI

words of frontman Rino Cerbone. So they signed with a major label.

The band started a few years ago after singer Cerbone and bassist
Daniel Urcoli, Jr. (as young teenagers) formed a bond and a band. While
that initial group didn't gel, the two stuck it out to form Stellar Revival. After
solidifying the current lineup, they caught the attention of local A&R scouts.
Cerbone had respect for the production work of Brian Howes (Hinder,
Nickelback, Daughtry), and did some research to find out how to reach him
through Howes’ manager. After sending an email, and then a demo, the pro-
ducer became interested in working with the band. Stellar Revival flew to
his Vancouver, British Colombia, studio and they all hit it off. In fact, Howes
co-wrote much of the material that is on their debut.

Florida-based rockers, Stellar Revival, “wanted to take a big risk,” in the

“Indie labels are great, but to
get your music out to as many
people as possible, and on the
radio, you really need to be
aligned with a major.”

Howes has an arrangement with EMI/Capitol, and the resulting recordings
were a fit for the label. But was the label a fit for the band? “We were excited
about how they can get the music out there,” says Cerbone. “Indie labels are
great, but if you want to get your music out to as many people as possible,
and to get it on the radio, you really need to be aligned with a major.

“The people at EMI didn’'t make us feel like a number. They respected us
and our music” Cerbone adds. “We have the whole nine yards in terms of
tour support—transportation, hospitality, per diems. The whole reason for
doing this is the hope that maybe a song that we perform will connect with
someone.”

With a multi-album deal, the Stellar Revival EMI debut album Love, Lust
and Bad Company will be released on June 19th,

—Brett Bush
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Argonaut

Date Signed: November 2011

Label: Criminal Records

Type of Music: Rock

Band Members: Lorna Lyons, vocals; Nathan Lyons, guitar, backing vocals; Abby
Werth, synth, guitar, backup vocals; Paul Saiya, bass; Rob Siddall, drums.
Management: Zac Bagio / Criminal Records, 44 0208-123-5572

Booking: Ash Lewis / Criminal Booking Agy, 44-774-520-6244

Legal: NA

Publicity: James Hartles / Criminal Records, pr@criminairecords.cc
Web: hitp://myspace.com/argonautband

A&R: Sharon Charabi

years to navigate. Others are express routes, perhaps the result of an

A&R rep coming to see one band and signing another. But in the case
of London outfit Argonaut, it was simply a matter of asking. An email was
sent to reps at London label Criminal Records. The company execs checked
out the band’s MySpace page, came to a show and invited Argonaut into the
studio. Tracks were re-recorded and soon a deal was offered.

“We were gigging acoustic shows around London at places like [The]
Dublin Castle in Camden, where we had to pay to play,” says Argonaut lead
singer Lorna Lyons. “We'd been trying to build a fan base when we found
Criminal Records’ website. We asked them to come to one of our shows at
The Anum Bar. We were only a two-piece band with a drum machine then.
They showed up, we did an acoustic gig and they liked us. That very night
they invited us to visit their studio.”

Some roads to a record deal are long, dense with dead ends and take

“Recording in [the label's] studio
was much better than recording
at home. They had everything we
needed to make our songs sound
amazing.”

Previously Argonaut had recorded seven CDs and a number of rough
demos. The label chose the songs they liked best and the band re-recorded
them at Cartel Studios. When the members heard their songs recorded pro-
fessionally, it put them in a different light. “Recording in their studio was
obviously much better than recording at home,” Lyons observes. “They
had the proper equipment and everything we needed to make our songs
sound amazing. Working in a professional studio also helped me develop
my technique.” The record company was also impressed and a deal was
offered shortly thereafter.

From the time the tabel checked out the band to the day a deal was signed
was about six months. Argonaut's first single, “Touch Electric,” is targeted
for a spring release, followed soon after by the full album. It is currently
untitled, but will likely be self-titled. A regional tour is also being planned.

—Rob Putnam

Cherri Bomb

Date Signed: February 14, 2011

Label: Hollywood Records

Type of Music: Rock/Pop

Band Members: Julia Pierce, lead vocals, lead guitar; Miranda Miller, keyboards,
guitar, vocals; Rena Lovelis, bass, vocals; Nia Lovelis, drums, vocals.
Management: Samantha Maloney / Superior Artists Mgmt,
teamcherribomb@me.com .

Booking: Jenna Adler / Creative Artists Agency, 424-288-2708, Steve Strange/X-Ray
Touring, steve@xraytouring.com .

Legal: Michelle Jubelirer, jubelirer@khpblaw.com, 310-282-8965

Publicity: Sharrin Summers, sharrin.summers@disney.com

Web: hitp://cherribombband.com

A&R: Matt Harris

girls is not named for the famed breakout single by another pubescent

all-female outfit, the Runaways. They instead took their inspiration
from a survival handbook for girls who chose to make rock & roll their calling
and profession. The members of Cherri Bomb learned their lessons well,
aligning themselves with former Hole and Métley Criie drummer Samantha
Maloney. Sisters Rena and Nia Lovelis’ mother was in a band with Maloney
years before so there was a familiarity there. “Sam was in a band called
Chelsea Girls, had heard us and asked if we wanted to open for her,”
explains 14-year-old lead vocalist Pierce. “She saw the potential we had
and really wanted to take us under her wing.”

Contrary to popular thinking, this rock quartet comprised of teenage

“She saw the potential we had
and wanted to take us
under her wing.”

Maloney was instrumental in getting the girls on a number of prestigious
European festivals in 2011, such as Reading and Leeds in the UK, Highfields
in Germany and Lowlands in Holland, playing with acts like Foo Fighters
and Smashing Pumpkins. This young Los Angeles-based quartet not only
vindicated Maloney's faith in them, but proved they could hold their own in
front of major audiences.

“After a while we knew we were ready and showcased for a couple la-
bels,” explains Pierce. “Hollywood Records really liked us and knew what
we were about. They wanted us to be on their team and they treat us like
family.”

Their sound is a cross-section of sophisticated harmonies, hard rock
rhythms and remarkably evolved song structures. But, as highly developed
as their musical approach is, the girls still face their fair share of adversity.
“A lot of times we’ll play at venues that are 21 and over and they won't let us
in," states 16-year-old keyboardist-guitarist Miller. “We played a lot of bars
at SXSW and it took us an hour sometimes to convince a bar that we were
playing there. It was pretty ridiculous!”

Since they signed with the label, the band have released an EP called
Stark, are about to release a full-length entitled This is the End of Control on
May 15 and have more European and Australian touring planned.

—Eric A. Harabadian[R
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Kauai Calls for Music Fest

The 2012 KMF Songwriter Conference will
be held July 11 - 14 at the Kauai Beach Resort,
Lihue, HI. This four-day annual event is held
on the island of Kauai and includes songwriting
seminars, panel discussions, one-on-one meet-
ings, informational workshops, songwriting com-
petition, and evening concerts in a gorgeous
beachfront setting.

The KMF Songwriter Conference is a world
class event that draws talented attendees from
around the world and provides an opportunity for
these songwriters to hone their skills and work
one-on-one with, and be heard by, an impressive
list of distinguished Grammy, Emmy, and Na Hoku
Hanohano winning artists, producers, publishers,
TV and film music supervisors, A&R executives,
and other music industry executives from New
York, Nashville, Los Angeles and Hawaii.

See http:// kauaimusicfestival.com for complete
information.

Make Waves with
Chris Lord-Alge

Waves Audio, the industry-leading developer
of professional audio digital signal processing
technologies, and AudioFanzine, an online mag-

o

Broadcast Music, Inc. (BMI) honored the songwriters and publishers of Latin
music’s most-performed songs on US radio and television at the 19th annual
BMI Latin Music Awards at the Encore Las Vegas. BMI Latin Songwriter of
the Year Award International superstar, Pitbull, received the BMI President’s
Award in recognition of his influence on the entire entertainment industry.
Pictured (I-r): Del Bryant, President and CEQ, BMI; Pitbull; and Delia Orjuela,
Vice President, Writer/Publisher Relations, Latin Music, BMI.
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SESAC hosted a night of music during the Nashville Songwriters Association
International (NSAI) annual Tin Pan South music conference in Nashville, TN,
at the Listening Room Café. SESAC songwriters Victoria Shaw, Gary Burr and
Billy Mann were joined on stage by special guest Mark Hudson for a hit-
packed night of music. Pictured above (I-r): John Mullins, SESAC; Victoria
Shaw; Tim Fink, SESAC; Hudson; Shannan Hatch, SESAC; Mann; and Burr.

L
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azine catering to musicians as well as sound
engineers, home-studio recording enthusiasts,
and audio engineers, have teamed up to present
the CLA Song Competition. The contest gives
entrants a chance to have their song mixed by
multi-Grammy-winner Chris Lord-Alge (CLA),
one of today’s most in-demand engineers. Lord-
Alge’s credits include such acts as Green Day,
Bruce Springsteen, Bon Jovi, Dave Matthews
Band and Daughtry. Participants can enter via
the Waves website or Facebook page.

To enter, artists should simply submit their best
song, and Lord-Alge will pick the winner himself.
He will make his choice based on the overall pre-
sentation: song, image and performance. Public
voting will determine the Top 25 finalists; one
lucky (and talented) winner will have his/her song
mixed by Lord-Alge.

Visit http://waves.com for complete submission
information.

Panzer in NY for Manilow

Hit songwriter, lyricist and storyteller Marty
Panzer will make a rare onstage appearance in
New York City on April 28 at a Benefit for the
Manilow Music Project. A full slate of vocalists
will perform hits co-written by Panzer for Barry
Manilow, Kenny Rogers, Julio Iglesias, Disney
Projects and many more.

‘ -
- i
At the 20th annual ASCAP Latin Music Awards, the Songwriter of the Year
award was given jointly to Claudia Brant and Anthony “Romeo” Santos. Marc
Anthony was honored with ASCAP’s Founders Award. Pictured (I-r): Claudia
Brant and ASCAP President and Chairman of the Board, Paul Williams.

A masterful raconteur, Panzer will relate the
stories behind the songs at The Triad Theatre,
1598 W. 72nd St. at 9:00 p.m. Info is at http://
manilowmusicproject.org. Tickets (a portion of
which is tax deductive) are available at http:/
brownpapertickets.com/event/223237.

“Stand By Me” Inducted

“Stand By Me,"” the song written by Leiber
& Stoller and Ben E. King, will receive the
Towering Song Award at the 2012 Songwriters
Hall of Fame (SHOF) Gala Event to be held at
the Marriott Marquee Hotel in New York City
on Thursday, June 14, 2012. Mike Stoller will
accept the award along with King, who will also
be honored with the Towering Performance
Award for his performance on the Leiber & Stoller
produced recording of “Stand By Me.”

Other SHOF inductees to be feted on June 14
at the Awards Dinner include: Gordon Lightfoot,
Bob Seger, Don Schlitz, Harvey Schmidt &
Tom Jones and Jim Steinman. Lance Freed
will receive the Abe Olman Publisher Award
and Bette Midler will be honored with the Sammy
Cahn Lifetime Achievement Award.

Tickets are available by calling Buckley Hall
Events at 212-573-6933. Net proceeds from the
event will benefit the Songwriters Hall of Fame
programs. To learn about the SHOF, see http://

~

BMI UNLEASHES PITBULL AT LATIN AWARDS DEIRDRE CHADWICK APPOINTED

Deirdre Chadwick
has been elected
to the Board of
Directors of the
BMI Foundation,
Inc., a non-profit
corporation
dedicated to
encouraging

the creation,
performance

and study of
music. See http://
bmifoundation.org
for further details.




ERIC LOWEN: LAST SONG IN THE SET

songwritershalloffame.org. For Leiber & Stoller
Music Publishing, see hitp:/leiberstoller.com.

Warner/Chappell

Production Music Launches

Warner/Chappell Music, the global music
publishing arm of Warner Music Group Corp.,
has announced the launch of Warner/Chappell
Production Music, uniting the company's award-
winning production music houses, which consist
of more than 70 catalogs, including 615 Music,
Non-Stop Music, Groove Addicts, Full Tilt and
CPM.

As part of the launch, Warmer/Chappell has
unveiled a new website (http://warnerchappellpm.
com) which allows visitors to easily and intuitively
search its production music catalogs from a single
source, for quick and direct access to Warner/
Chappell Production Music's extensive catalog.

WarnerChappellPM.com hosts all of Warner/
Chappell Production Music's 70+ catalogs of
music, allowing users to preview all of its tracks
and view them sorted by brand, catalog, style or
purpose. The site also features video and audio
montages of the various uses of Warner/Chappell’'s
production music, including sports programming,
news, music packages and advertisements, am-
ong others. WarnerChappellPM.com will also pro-

CHRIS YOUNG IS NO. 1

Music Row toasted the success of Chris Young s latest No. 1 “You” at CMA’s
newly renovated office with the creative teams behind the song from EMI
Music Publishing, Universal Music Publishing and Sony Music Nashville. “You”
is Young’s fifth consecutive No. 1 single and the ninth for Luke Laird. Pictured
(I-r): Ben Vaughn, EMI; LeAnn Phelan, ASCAP; Chris Young; Luke Laird; Kent
Earls, Universal Music Publishing; and Jody Williams, BMI.

Song Biz notes

the passing of

Eric Lowen, of the
songwriting and
performing team,
Lowen & Navarro,
after a nine-year
standoff with

ALSO {Lou Gehrig’s
Disease). Along with
“You Belong,” a hit
for Pat Benatar,
Lowen & Navarro
penned songs for
the Bangles, Dave

—DAN KIMPEL don@dankimpel.com

SESAC BETS ON ACM’S IN VEGAS

Edmunds and David
Lee Roth while
performing and
recording as a much
appreciated duo.

vide users with up-to-minute news from across its
various brands, including the latest additions to its
catalogs.

From Klezmer to
Kick-Ass Rock

A new book, There was a Fire: Jews, Music
and the American Dream, explains how the earl-
iest motion pictures could only be seen through
the viewfinders of nickelodeon machines, am-
usements disdained by the WASP majority as low-
class fads. Like nickelodeons, the merchandising
of songs, whether to stage shows or publishing
houses, was a pennies business. Songs became
merchandise and industrious songwriters and
businessmen worked their way to owning pub-
lishing houses by saving the profits of song
sales. Quickly enough, author Ben Sidran telis,
choosing a life of music, letters or design became
a normal, not exceptional, path to take for young
Jewish Americans.

The book's early lessons concerning Jewish
commerce and creativity segue to fascinating
examples of more modern-day pioneering: Max
Yasgur at Woodstock, Bobby Zimmerman's
transformation into Bob Dylan, the jam band
prowess of Phish’s Michael Gordon and the fury
of seminal punker Erdélyi Tamas, aka Tommy

A NATURATL

SESAC hosted a celebration at MGM Grand’s Rouge nightclub after the “47th
Annual ACM Awards” in Las Vegas, NV. A festive gathering of songwriters,
publishers and music industry friends gathered at MGM Grand’s Rouge
nightclub to toast country music’s big night and raise a toast to Lady Ante-
bellum, who took home the award for Vocal Group of the Year. Pictured
(I-r): Shannan Hatch, SESAC; Catt Gravitt (writer of Jake Owen’s current No. 1
“Alone With You”); and Tim Fink, SESAC.

Ramone. For additional details see http://bensid
ran.com.

Ole Signs Turnbull

The ole music publishing company has signed
top-tier Nashville hit songwriter Dave Turnbull. ole
has also acquired Turnbull's song catalog which
includes three 2011, No. 1 hits and more than 130
unexploited works and multiple holds by a number
of major artists.

Notable copyrights in this deal inciude Kenny
Chesney's “The Boys of Fall” Brad Paisley’s
“Anything Like Me” and Alabama’s “Old Ala-
bama, the three No. 1 Billboard Hot Country
Songs chart hits that brought Turnbull the coveted
Country Music Association's Triple Play Award
in January of this year. For further details, contact
Kathryn Gatto, kathryn_gatto @ olemm.com.

MICRO-BIO: Dan Kimpel’s new-
est book, 1t All Begins with the
Music, is penned with legendary
A&R exec Don Grierson. Hear
Dan’s audio interviews worldwide
on Delta Airlines.

CAROLE KING: POPPING THE PROSE

She is one of the greatest living
American pop songwriters:
Now, with A Natural Woman
from Grand Central Publishing,
Carole King reveals her
miraculous path from Brooklyn,
NY, to the Rock and Roll Hall

of Fame. Life, art, love—both
precious and perilous—are
intercut with a fascinating
account of how she emerged
from the pop cubicles of the
‘60s to become a massively
successful singer-songwriter.
See http://caroleking.com,
http://hachettebookgroup.com.
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Hollywood, California * 310.598.6038
www.marshmastering.com

. 3 X

studio reterral setvice

With our netwerk of the finest hand selected
recording fucilities we create a quick no
hassle way to find the right studio for
you and your project.

One call is all it takes to insure you get
the best place for your individual needs.

This is a free service
8718-222-2058
www.studioreferral.com
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By Dan Kimpel

s president of Leiber & Stoller Music Publishing, the company found-
Aed by the late songwriter Jerry Leiber and his collaborator Mike

Stoller, Randy Poe has represented a monumental catalog of songs
including “Stand By Me,” “Hound Dog" and “Kansas City." Along the way,
Poe has penned essential music business books including Skydog: The
Duane Allman Story, Squeeze My Lemon: A Collection of Classic Blues
Lyrics, and the ASCAP/Deems Taylor Award winning Music Publishing: A
Songwriters Guide.

With Stalking the Red Headed Stranger or How to Get Your Songs
into the Hands of the Artists Who Really Matter Through Show Business
Trickery Underhanded Skullduggery, Shrewdness and Chicanery, as
Well as Various Less Nefarious Methods of Song Plugging: A Practical
Handbook and Historical Portrait, Poe makes good on an extravagantly
hyperbolic title.

The premise is Poe’s travel across land and sea to meet up with Willie
Nelson in Canada at the bequest of Jerry Leiber to pitch Leiber & Stoller's
“The Girls | Never Kissed.” But Poe shares an inventory of essential truths
that apply to any business.

The genesis of the book was a dinner conversation with two friends
shortly after his Canadian sojourn. Says Poe, “One said, ‘That would make
a great magazine article.’” | didn't think about it for four years. | was working
on another book, but my editor said they had to put off the publication of
it and asked if | had anything else. | told him this story and he said, ‘That
would make a great magazine article.’ But | wanted to create something for
a bigger audience and | realized this could be a book about song plugging.”

Given the stern directive to meet with Nelson, Poe says that other than
brief meetings he didn't know him. Fortuitously, someone he did know—
John McEuen from the Nitty Gritty Dirt Band—was on tour with Nelson.

“Now how do | tell the story of song plugging?” Poe asks. “Since the
‘Truth is Stranger than Fiction’ chapter was a cliché, | thought, ‘Don't fight it,
go with it—this will be a book of clichés.’ The reasons clichés exist are that
they are all little snippets of truth. | wanted this book to be about the truth of
the music business.”

Poe’s path: from a temp in a music publishing office to the Executive
Director of the Songwriters Hall of Fame and ultimately to Leiber & Stoller
Music Publishing is filled with serendipity. “It's been an entire life of co-
incidences,” he concurs. “You have to be lucky. But at the same time you
have to create your own luck as best you can.”

A deep love of roots music is palpable in Poe’s prose. “I come from ‘You
have to love what you're doing—you have to want to do it, and meet those
people you need to meet,’” not some way to leap up the ladder per se. |
wanted to meet Mike and Jerry because | admired their accomplishments. It
never occurred to me they would hire me to run their company.”

Among the narrative passages that reveal Poe’s gifts as a raconteur is his
recollection of the pitch session on Neison's tour bus. Returning to his hotel
after blazing on what he speculates must have been a joint infused with
dried magic mushrooms, he writes, “There was an entire carnival going on
in my brain: rollercoasters, Tilt-A-Whirls, cotton candy, juggling clowns with
giant feet, carnies with bad teeth—all vying for my attention.”

Vibrant hallucinations notwithstanding, Poe relates that the essential
skills of connecting songs to artists requires a knowledge of musical history,
an inexhaustible list of contacts, a deep catalog, and utter fearlessness.

Randy Poe appreciates how, in this era of music, artists and songwriters
can maintain control. “If you create something you're proud of and throw it
up on YouTube, people can hear it, get excited and it can grow and turn
into something. | love the fact that the music world is the way it is now, as
opposed to being controlled by corporate structures determining what you're
going to do and when and where you're going to do it.”

Contact Leiber & Stoller, 310-273-6401
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Peachtree Village International Film Festival
(Atlanta: Aug. 16-19th) and the Curacao Music
& Film Festival (Curacao, Lesser Antilles: Oct.
4-6th) are open to submissions of features, shorts,
documentaries and music videos. screened at
two premiere film festivals. There is a $30 fee
for features, $25 for short fiims. Submissions are
either online at http://pviff.squarespace.com or via
mail to Gipp. Museums, Inc. 7075 Baywood Dr.,
Roswell, GA 30076.

Hollywood Music in Media Awards is now
accepting music and visual submissions for 2012
nomination considerations. To submit, go to http://
hmmawards.org.

OMG Global, a music website, is seeking music
videos in all genres. Visit the site for submission
guidelines at http://omgglobal.com.

MIHE is currently working on a new show for a
video outlet that will feature emerging artists and
small businesses. The show will be featured online
as well as shopped to major television networks.
MIHE is looking for a host to be the face of the new
show as the project develops. The ideal candidate

Darren Criss
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(1964 THE TRIBUTE

will be between the ages of 21-29 years old and
a big music lover. An emphasis of knowledge of
the independent soul and hip-hop scene and any
past experience in the entertainment industry is
a plus. For more information, email mihemusic@
gmail.com.

New York-based storyteller Jennifer Vazquez
recently taped an episode of The Rhythms of
New York, the 2009 BETA Award recipient
for Best Entertainment/Variety/Performing Arts
program. The series seeks to examine the un-
ique musical scene that is New York City and is
always open to artists ranging from beginners
to highly seasoned professionals. This diverse
program is produced and hosted by respected
music industry veteran, Dave Brodsky, and co-
hosted by Nicole Ashley. To submit, visit http:/
rhythmsofny.com or contact Brodsky directly at
718-933-0633 or dave @ rhythmsofny.com.

A new television show from Prestigious Pro-
duction Company, The Hochberg Ebersol
Company (THE Company) and MysticArt
Pictures is searching for people who were on a

path pursuing their dream career but life got in the |

way. Producers specify “incredibly dynamic men
and women” in the greater Los Angeles area with
at least 30 years of life experience. There is pay.
To submit, email name, phone number, city/zip
code where you live, your dream career, a brief
story of how life got in the way and a recent photo
to sammycasting @ yahoo.com.

—» The Festival of New American Musicals

(FNAM) has announced the launch of its new
initiative, the 2012 SHOW SEARCH, looking
for the next generation of Broadway musical
composers. Show Search is specifically on the
lookout for the best 10-minute musical, written by
persons 13 - 25 years old. FNAM’s First Annual
National Search was just announced online
by FNAM's spokesperson Darren Criss. Deadline
for submissions is Sept. 1st. Visit http:/lafestival.
org/showsearch/index.htm! for full information.

Melissa Waldhorn, Vice President at Division
of Sound, is launching her new company to
specialize in licensing music for use in film,
TV, advertising, Internet, video games and all
other forms of new media. The company is
welcoming submissions from all independent
artists, bands and record labels. There is no
charge for membership or registration. Visit them

on Facebook at http:/facebook.com/Divisionof
Sound or on Twitter @divisionofsound.

Scott Stevens at Alaska Music Publishing is
looking for music and songs for film projects his
company is working on. For further details, email
Stevens at alaskapublishing@gmail.com.

PROPS

» 1964 THE TRIBUTE, a Beatles tribute band
which headlines over 120 shows around the
globe each year, have announced plans for a
tour of the US, which culminates in a stop at New
| York's famed Carnegie Hall in January 2013. The
| lineup features Mark Benson as John, Graham
| Alexander as Paul, Tom Work as George and
| Bobby Potter as Ringo. TV host Dick Clark said
“1964 creates the magic of the Beatles.” To find out
‘ when 1964 hits your area, visit http://1964site.com.

Canadian horror rockers, Patron Saint Of
| Plagues, (pictured opposite) have released
| a tune for the recently announced followup to
the Tim Burton fim classic, Beetlejuice. The
song, entitled “Betelgeuse,” tells the story from
the perspective of the bio-exorcist as he tries
to convince a recently deceased couple to set
him free. The song can be downloaded from
PSOP’s website or their Bandcamp page (http://
patronsaintofplagues.bandcamp.com), and the
video is available on YouTube (http://youtube.
com/user/xpsopx). For further details, visit http:/
patronsaintofplagues.com.

The theme song to the action adventure
comedy Men in Black 3, titled “Back In Time,”
has been written and recorded by RCA Records/
Polo Grounds Music/Mr. 305 recording artist
Pitbull. The song is currently available as a digital
single. Men in Black 3 will be released in 3D in
theaters nationwide on May 25th.

For complete information, contact Todd Kaplan
at Sony Pictures Worldwide Marketing and Dis-
tribution, 310-244-2505.

» Kareem Fort, creator and director of the doc-
umentary DEMOS: An Independent Artist’s
Guide to Success, has announced Brooklyn
emcee Skyzoo as the star of the film. Production
is coming to a close on the film which features
interviews with artists such as Torae, Nitty Scott
MC, Naughty By Nature, Tech N9ne, Talib
Kweli, Jean Grae, Crooked |, DJ Quik, Rapper

| Big Pooh, Terrace Martin, Freeway and many

more. The film is intended to educate and inspire
emerging music artists by providing insight on
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—TOM KIDD prespak1@verizon.net

ways to establish and further their careers. Watch
the trailer at http://youtu.be/wwwkTA-rJOs.

See http://demosdocumentary.com or contact
Crystal “Charlie” Ochemba at cthefreelancer@
gmail.com.

Now in pre-production is a documentary film on
the life of Grand Funk Railroad’s frontman, Mark
Farner. I'm Your Captain - The Mark Farner
Story is slated for release in September 2013
to celebrate both Farner's 65th birthday and the
40th Anniversary of Grand Funk Railroad’s “We're
An American Band” hitting No. 1 on the Billboard
charts. The producers of the film have a website
where fans can participate in funding the project
and investors can get involved to help fund the
film at http:/indiegogo.com/im-your-captain-the-
mark-farner-story.

Contact director Vincent Straggas at Flagday
Productions, 781-760-2468, vstraggas @rcn.com,
or see hitp://markfarnermovie.com.

DROPS

—» When a plane crashes in the Alaskan wil-
derness, passengers must battle to stay alive in
the exhilarating action-packed survival epic, The
Grey. Starring Academy Award-nominee Liam
Neeson, the action is driven by a score from
| Marc Streitenfeld. A big hit in theaters when it
was released, The Grey is
available on Blu-ray Combo
Pack with UltraViolet and DVD
beginning May 22nd. More
details at http:/facebook.com/
thegreymovie.

P ——
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In Evangeline, the Queen
of Make Believe, a young
Chicana’s neighborhood ro-
ots and make-believe world
collide when she experiences
the music and art of Los An-
geles' famed Sunset Strip,
Laurel Canyon and La Cien-
ega Boulevard. The world
premiere, running for four weeks at Hollywood's
Bootleg Theater May 3 - 27, is a multimedia
theatrical event featuring the songbook of Louie
Perez and David Hidalgo of Los Lobos. Tickets
are available at http://aboutpd.org.

Hollywood-based movie, television and theater
composer Daniel Alcheh (The Man Who Col-
lected Food) provides a Greek-inspired score for
The Trouble With Bliss, a new release starring
Michael C. Hall (Dexter), Lucy Liu (Charlie’s
Angels) and Peter Fonda (Easy Rider). In ad-
dition to the score, Alcheh wrote and arranged
original songs featuring vocals by celebrated
Greek artists Sofia Papazoglou, Vasilis Lekkas
and Pantelis Thalassinos with lyrics by Maria
Papadaki. The soundtrack is available at http://
itunes.apple.com/us/album/trouble-bliss-original-
motion/id514418655. For detailed information, visit
http://danielalcheh.com or contact Greg O’Connor-
Read at 702-407-0935 or greg @
topdollarpr.com.

actor and dancer. Now Shane
Harper has recently released
his self-titled album, Shane
Harper, which has already
been making quite an impact !
at Radio Disney. Harper's
new album was produced by
Adam Anders (Executive
Mu-sic Producer of Glee and
the upcoming fim Rock Of
Ages) through Anders’ record

W
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— Shane Harper

label, Deep Well Records, and was released
physically through Target and digitally on iTunes
and Amazon on Feb. 14th. Harper performed his
hit single “One Step Closer” on two Disney series,
Good Luck Charlie and So Random. For further
information, contact Deborah Radel at DRPR,
310-360-3997 or deborah@drpr.us.

Cary Stuart and Quarter Water Productions
capture a first-hand look at Immortal Tech-
nique’s childhood and adolescence, in the
upcoming documentary, The (R)evolution Of
Immortal Technique, due for a Spring release.
The double-DVD documentary features in-
depth conversations with major figures such as
Chuck D., Dr. Cornel West, Ice T, and Woody
Harrelson. The film culminates with the artist's
expedition in Afghanistan for the launching of
the Amin Institute, an orphanage, school, and
medical facility established by Immortal Technique
and Omeid International. For more information,
contact Samuel Donado at Public Wizard, Inc.
305-766-7726 or sdonado @ publicwizardinc.com.

ATV NIV

L» Masterworks Broadway has released Liza
Minnelli’s historic concert album Legends Of
Broadway: Liza Minnelli Live At The Winter
Garden. The recording is derived from the or-
iginal master engineered by Phil Ramone and
includes performances from Minnelli's Broadway
show in January 1974 as well as three recently
discovered live bonus tracks that were recorded
but not included on the original LP. The CD and
digital downloads are exclusively available at

http://masterworksbroadway.

com. Contact Beth Krakower,

212-533-6864 or beth@cinem

ediapromotions.com.

MICRO-BIO: In a 20-year
career that includes extensive
experience as un artist,
producer and performer, Torm

Kidd has promoted, marketed
and developed Emmy- and
Oscar-winning composers.
He is President of Pres Pak
Public Relations.

OutTAKE

Actor/Comedian/Musician

E-mail: c¢/o Ed Bunker at No Problem!
Marketing, ed @ noproblemmarketing.com
Web: http:/halsparks.com

Most Recent: Zero?

are words that describe Hal Sparks more
directly than to merely point out that he is
an actor, comedian and musician.

Educated, erudite and accomplished. These

Sparks is all of these things. Probably best
recognized for his role in Showtime’s Queer
as Folk or from his hosting duties on E!'s Talk
Soup, he is also an outspoken activist and a
strong political voice. Sparks is a regular on
the nationally syndicated Stephanie Miller
Show and has his own weekly talk program on
Chicago’s Progressive Talk Network.

“All of these things are things | can't not do,”
says Sparks. “There is a level of expression |
need and some things just will not fit into certain
boxes.”

With Zero1, Sparks’ hard rock CD produced
by King's X's Dug Pinnick, signing a worldwide
recording deal with Rocket Science Ventures/
RED, Sparks is letting the world in on a side of
him previously unseen: his rage. “In comedy,
there is no rage,” he points out. “In acting, you're
portraying someone else's rage. In metal, rage
can be yours.”

Agents have pushed back against Sparks’
need to play music. This is expected, at least
by Sparks, because it is easier for agents when
an actor is either one thing or another. Sparks,
though, refuses to be pigeon-holed.

Putting himself out in front of the public,
whether touring as part of the Sexy Liberal
Show or fronting Zero1, he sees as something
of a responsibility not to the brand that is Hal
Sparks, but to his audience and to himself.

“With today’s social media, you can be more
you than ever before,” Sparks says. “In fact, you
have a responsibility to do so.” MC
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» HARD ROCK
REOPENS WITH A
BANG: Art Alexakis
of Everclear,
Hamish Dodds,
President and

CEOQ of Hard Rock
International, and
Nick Wheeler and
Tyson Ritterof of
the All-American
Rejects smashed
defective Fender
guitars to mark the
grand reopening
of Hard Rock Café,
in San Antonio,
TX. Pictured (I-r):
Dodds, Alexakis,
Wheeler and
Ritterof. Head over
to http://hardrock.
com/sanantonio for
further details.
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<A OWEN VISITS
LENO, GOES GOLD:
RCA recording
artist Jake Owen
performed his hit
single “Alone with
You” on NBC’s
The Tonight Show
with Jay Leno in
March. The song
was just certified
gold by the RIAA,
hased on sales in
excess of 500,000
digital downloads

| todate. Pictured

(I-r): Leno and
Owen. See http://
jakeowen.net for
more details.

<( LOLLAPALOOZA HITS BRAZIL: Following the second annual
Lollapalooza Chile, the inaugural Lollapalooza Brazil took
place at San Paulo’s Jockey Club. Brazilians were treated to
first-ever performances by Joan Jett & the Blackhearts, Cage
the Elephant and Band of Horses, while the Foo Fighters,
returning for the first time in 10 years, offered an unforgettable
performance for the festival’s 75,000 fans. Performances
from Foster the People (pictured), Gogol Bordello, Thievery
Corporation, the Arctic Monkeys and Jane’s Addiction wowed
the South American fans. Visit http://lollapaloozabr.com for
more details.

V MUSICIANS GATHER FOR PLAYBOY JAZZ EVENT: Young Cuban
pianist Alfredo Rodriguez (a protégé of Quincy Jones) greets
drummer Sheila E. and percussionist Ndugu Chancler at an event
held recently to announce the lineup for the upcoming 34th annual
Playboy Jazz Festival to be held June 16 and 17 at the Hollywood
Bowl. Sheila E. will be one of the headliners with her own band
and percussionist Chancler will again perform with Bill Cosby’s
Cos of Good Music. Premium tickets are still available. See
http://playbeyjazzfestival.com. Pictured below (I-r): Rodriguez,
Sheila E. and Chancler.
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MIXED NOTES —ANDY MESECHER andym@musicconnection.com

A MOSLEY RECEIVES FIRST DOVE AWARD: Me In Motion frontman Seth Mosley has rapidly become one of Nashville’s
most notable songwriters, and 2012 is bringing the performer well-deserved accolades from his peers. At the SESAC
Christian Music Awards, Mosley won each of five categories in which he was nominated. Pictured (I-r): John Mullins,
Senior Director, Writer/Publisher Relations, SESAC; Steve Rice, Centricity Publishing; Mosley; and Doug McKelvey, Co-
writer (Eye 0f The Hurricane).

» AEROSMITH WARMING
THE GLOBE: After touring
South America and Japan,
Aerosmith announced their
Glohal Warming Tour of

18 US markets. Dropping
the news at The Grove

in Los Angeles, CA, the
hand's Steven Tyler made
a colorful entrance to
deliver the message, “The
old Aerosmith is back
with a new vengeance

and we will kick your ass
and make out with your
mothers.” The tour begins
June 16 in Minneapolis,
MN. More details at http://
ticketmaster.com and
http://livenation.com.

R —— — - A IRIS WINS ART AWARD |

A FREEBIE WINNER BEEFS UP STUDIO WITH SOUND PANELS: nominee Tierney Sutton presented Cirque du Saliel’s /RIS with
Guy Mess (pictured) from Mound, MN, recently won six Full the Hollywood Arts Council Entertainment Arts Award at the
Tone Acoustic Sound Panels (retailed at $300) through our 26th annual Charlie Awards held in the Blossom Room of the
weekly Friday Freebie drawing. Handcrafted in Los Angeles, Hollywood Roosevelt Hotel in Hollywood, CA. Pictured {I-r): Nyla
CA, LA Sound Panels are made with eco-friendly Roxul Arslanian, President of the Hollywood Arts Council; Tierney
mineral wool insulation, framed in white pine and finished Sutton, Entertainment Arts Charlie Award Presenter; Denise
with an attractive and durable fabric covering. To find out Biggi, Cirque du Soleil’s Artistic Director and Award Recipient
what we’re giving away this week, head over to http:// for Cirque du Soleif’s /RIS, and Kate Langrall Folb, Co-Chair of
musicconnection.com! the Hollywood Arts Council’s 26th Annual Charlie Awards.
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Tidbits From Our
Tattered Past

1982—US Festival—(Issue. #19):
| Music Connection's recap of
[ the star-studded three-day event
I known as US Festival near Los
| Angeles, CA, included a legend-

ary backstage rage by promoter

Bill Graham, whose tactics were |
| at odds with the festival's bene-

factor Steve Wozniak. Elsewhere

in the issue are interviews with

Jethro Tull's lan Anderson, song-

writing team Cynthia Weil and

Barry Mann and a report from the

front lines about the record indus-

try's struggle to bounce back from
the effects of home-taping and
the sluggish economy. Concert

reviews covered Nina Hagen, J.J.

Cale and King Crimson.
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1994—Curtis Mayfield—(Is.#6):
Soul music legend Curtis Mayfield
spoke to Music Connection about
his long career and summed up
his unique music thusly: “A lot
of my work was unorthodox, be-
cause knowing nothing about
music, | just automatically put in
what | felt." Meanwhile, the issue
has an interview with producer
John Simon (the Band, Simon
& Garfunkel, Janis Joplin) and a
songwriting discussion with Ron-
nie James Dio. Our club reviews
section spotlighted Swervedriver,
Morphine, Black Market Flowers.
A concert review of Rush at the
Great Western Forum in Los An-
geles rounds out the issue.
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A chat with Howlin’ Pelle Almquvist

By Andy Kaufmann

, fans of cheeky garage punk will
urchase the Hives' fifth full-I
fling, Lex Hives, the Swedish oup's first
self-fu album, and first since 20

forin tive promotional techni , much as
for unrelentingly fierce and fun |j ormances,
the record’s track-listing was as part of a

website. As t
made their

word jumble contest via the §
black-and-white-clad h
to a featured perform this year's
Festival near Palm Springs, CA, brash
Howlin’ Pelle Almqvist spoke with Mu
about style, slang and the rush of perf
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WUl aluialiViic Vil yOur
new album. It doesn’t disappoint.

Thank you. I'm glad you liked
it. It took us a long time to make. It was definitely
tough, but we're happy with it and that's always
better than not being happy.

This is the first album you've done
without a label.

1

Yeabh, it's true. It's the first time we've
done our own label [Disque Hives]. We sort of
have several labels. It's on our own label, but we
have label partners who help out. It's not like we
press up CDs ourselves. The way we see it, we're
getting the best of both worlds.

L Did having a different type of label
situation affect the sound of this album?

! No, | don't think it did. They're separ-
ate, the business and pleasure part. One of them
is like personal hygiene—you kind of just do it at
home in the morning and don’t talk much about
it. The other part is the music and the actual
creative bit and that's the reason we have to do
the business. If we don’'t do the business, we
have no music, so we have to get through both.

How have fans reacted to the album’s
new material?

Really great. We get a great reaction
whenever we play, actually. People jump up and
down from the first second and leam the chorus
by the third. We've always had direct songs, too,
which we've always liked. [ think that's the sign of
a successful rock song, when you know what it's
about within the first three seconds.

Do you ever change your set list acc-
ording to the audience’s reaction?

Yeah, absolutely. Our ant as a live
band is that the audience is very much a part of
it. It's not a one-way thing. Our shows become
better if the audience is excited and therefore
we try our best to make the audience excited
by putting the right song in the right place and
structuring the shows to where everybody can
like it all the way through. It just makes for a
way better show. If we just played 15 beats it'd
probably be a good show, but the crowd wouldn’t
know all the songs. We know they want to hear
us play our hits, but they’re our most successful
songs probably because they're our best ones.

“1t was very
important for us,
from the beginning,
to be a band
that was easily
re -o'Eg'-'n‘lzabIe, both

ok and sound.
'Everythmg about the
- band was supposed
to be instant.”

TUMT SUTTIYSs Aait TALUITINITly Laltllily. vwiich
you write songs, do you consciously think
about hooks that are going to stick in the
listener’s head?

Well, we like catchy songs. We try
to make it catchy, but we’re not that big into
melody. it's not about having a big chorus or all
these typical songwriting tricks that people use.
It's about making it catchy just by finding a hook
and going with it. You want people to understand
the music, but you also want to have a touch of
originality and not just do the expected things in
the right parts.

One of the things that make the Hives
original is the look that you change for every
tour. How do you agree on what you’re going
to wear for a particular tour?

daiiUo WU, § ATIVYVY OUNNIC Udiido 11attc 1, Jul vwo
always thought it was this neat thing to have a job
where you get to make a short film and you get
to make a t-shirt, you get to make all these things
that don't have that much to do with the actual job.
It's just a bonus that we get to make videos.

The Scrutinized Press section of your
site, where you turn the tables on reviewers, is
great. Was that your answer to an abundance
of misinformed journalists?

Yeah, i think it was. It was bothering
us that the press always gets the last word. No
matter how witty you were in an interview, if they
didn't like you they can just cut out all that stuff
and put in what they said instead. We were going
to film the interviews and edit them ourselves.
We have all these high concepts that are way too

“Try to be your own favorite
band. Figure out what that band
would sound, look and be like
and then become that band.”

s very much a collaborative thing,
putting together the outfit. And the fact that we
always do them in black and white gives it a kind of
continuity even though we change it up quite a bit.
It was very important for us, from the beginning,
to be a band that was easily recognizable, both in
look and sound. Everything about the band was
supposed to be instant. You could know we were
the Hives just by looking at us four miles away
or just hearing a few chords. That's what we've
always strived for—a strong identity.

Tell us a bit about your website. There’s
so much funny writing on it. Which of you is
the major contributor?

Well, we all write there, but | guess
Nicholaus {Arson] and Chris [Dangerous] are the
main ones who come up with most of the lingo.
That language is something we were always
really interested in. You watch American movies
and there's different slang. You watch English
movies, there’s other slang. We were always
very interested in slang from different parts of
the English speaking world. How they talked in
movies from the ‘50s, how they talked in movies
from the ‘70s. We were aiways interested in
language in that way. We just like slang. English
is such a rich language.

Do you guys all have to approve some-
thing before it goes up on the web?

Nah, we trust each other. | don't even
think all of us read! We're free to write whatever
we want on there. If it really went to hell, we'd
know it, | think.

How do you come up with the concepts
for your highly stylized videos?

| don’t know. How do you come up with
an idea at all, really? Something’s in your head
and you think, maybe this’ll be a cool video. Then
we throw it back and forth until it's something.
We've always loved the art of the rock video since
we were young. It seemed like a big part of what

much work, so we never did. Scrutinized Press is
not really the success we would have hoped it to
be, because we don't do it enough. But we got to
do a couple and they're really fun.

My favorite part of the website is where people
write about when they met us, The Time | Met The
Hives bit. That was pretty fun.

You really involve your fans with things
like contests. Our favorite is the one where
you had fans dress up like the band. Where do
these ideas come from?

i It's not like we need a contest,
therefore we make a contest. We'll find a cool
prize—like we're going to give away our old tour
van—but we don’t know what the competition
is yet. Mostly, we’ll come up with a contest like
descrambling song names. We thought that was
really fun. But we have the greatest fans. They
come up with really creative solutions to things.

Have you been able to tell whether your
contests have had a measurable impact on
your popularity? Have you seen ticket sales
and record sales go up since you've started
doing those sorts of promotions?

Well, more web ftraffic, certainly, or
more friends on Facebook and stuff like that. |
don't know that much about ticket or album sales.
| couldn'’t say, really. But definitely it's increased
our web presence.

Do you have any new ideas for contests?

Usually, the best ones are where
you do it in really broad strokes, like they have
to come up with a story as to why they should
win. The best contests ask {fans] to do something
creative instead of just raffling it away. That's not
nearly .as fun. People come up with the coolest
stuff. Like, what about a contest where there was
a poster that you could print and you had to put it
in a weird place and take a photo of it? That would
be really good.
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YOU'RE A
MUSICIAN.
YOUR
LANGUAGE
IS MUSIC.
BBE IS YOUR
ESSENTIAL

Sonic Sweet .

-

You speak through your instruments
and your songs. No ordinary words
can convey all the complexities,

the joy, the pain, the ideals and the
dreams. Only your music can do that.
But how does the music you hear

in your head fight its way through a
morass of electronics to reach the
ears of your audience without losing
some of your meaning?

BBE IS THE ANSWER!

BBE will become your indispensable
companion in the recording studio,
the radio station, the club and concert
stage. BBE will reveal the richness

of your texture, the nuances, the
subtleties, the inner meanings in your
music. Your artistic presence will be
more vivid, the colors in your sound
more vibrant. The crystalline clarity
of your music will be triumphantly
unveiled!

Sound Inc.

www.bbesound.com
(800) 233-8346 - (714) 897-6766
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| MC: Not that long ago, you suffered a con-

cussion as a result of a performance mishap.
What happened? Are you fully okay now?

Almqvist: Yeah, 'm okay now. I'm fully recov-
ered. | climbed up on a lighting rig. | was trying to
jump down and my foot caught in some cabling
or something. I've been doing stuff like this for 10
years and nothing bad ever happened. | guess
| thought that meant that after 10 years you're

| kind of invincible. But this time, it didn’t work. | fell

straight between the stage and the lighting rig.
This was a really high festival stage, so we were
probably three or four meters above ground, and |
landed on my head. By some miracle, all | got was
a concussion. | woke up and people looked really
spooked. There was a doctor who asked me if |

' wanted to continue playing and | felt fine, so | did.

But it turns out that if you get a concussion you
shouldn't listen to anything loud, you shouldn’t
see any bright lights, you should just lie in a quiet,
dark room. What | did was jump back on stage
in front of 50,000 fans with a strobe light in my
face and a guitar amp behind my back. It probably
wasn't the best thing for my recovery. Afterwards,
the doctor said | probably got a concussion, so
they put me on a stretcher and brought me to
some high-tech medical facility in Switzerland

| where | spent a few days.

MC: Tell us a little about the Hives’ merch. You

| guys sell everything from buttons to onesies

“We wanted
to have as

much merch as
possible. ... | want
everything with a
Hives logo on it.
I’d make a Hives
house if | could.”

for bables. Is that something you developed
as a way to deal with the state of the industry
and Internet piracy?

Almgvist: We thought it was cool to be a band
like KISS. There's something funnily larger than
life about having your own pinball game and
things with your logo on it. We wanted to have
as much merch as possible. That takes time to
develop, but the more the merrier is the way | look

I-r: Howlin’ Pelle Almquist, Vigilante Carlstrosm, Dr. Matt Destruction, Nicholaus Arson, Chris Dangerous




The Hives

° The band originally

wv» united in 1989 under a

different name and didn’t
adopt the Hives title and
sound until 1993.

U

S ° The group claim

(¥ they were formed by a

mysterious guru named
Fitzsimmons, but

ch as Gran Tourismo 4,
FA 12 and $SX On Tour.

° The deluxe version
of their latest release
features tracks produ
by Queens of the Stg
Age’s Josh Homme

° The title Lex Hi
from a Roman,
means to codi
of laws.

at it. | want everything with a Hives logo on it. I'd
make a Hives house if | could.

MC: How do you feel about the fact that artists
have been reduced, monetarily speaking, to
mere fronts for t-shirt shops?

Almqvist: People don't realize how hard it is for

a mid-level band. We do okay, because we're |

popular and get good money playing shows. But
for a mid-level band, it's way harder now to make
money. You used to have a label that made a lot
of money off of you selling albums and also paid
you because you sold a lot of albums. The fact
that they made a lot of money meant they could
pay tour support so you could live on the road.
Basically, you're left with merchandise and now
labels and venues are trying to get a cut of the
merchandise. There are too many fingers in the
pie. | think more labels and venues should leave
bands alone in that respect.

MC: Tell me how the Christmas song you did
with Cyndi Lauper came about.

|
Almgqvist: It was all pretty fast. We were at a bar |
eating dinner, | think, and one of her songs came |

on the radio. We said, oh, we love Cyndi Lauper
Our manager was there and she said she knew
Cyndi Lauper and you should send her an email
asking if she wants to do a duet. We did and she
said yes. We didn’t have a song when we asked
her. A couple of months later, a Christmas song
came about. When it did, it was not long before
Christmas, so we were in a hurry if we were going
to get it out. | was in New York and the band was
in Cleveland and the band recorded the basic

tracks. | flew in from New York and sang and
Cyndi was playing shows through Stockholm
just a few days after. She came to the studio,
we convinced her to sing those awfut lyrics and
we got it out just in time for Christmas. It was all
such a whirlwind that | don’t remember a lot about
it being made, but it was something we always
wanted to do, a duet with Cyndi Lauper and a
Christmas song, so why not combine them?

| think all Christmas songs should sound like
Phil Spector. I'm not into metal Christmas records.
Christmas songs should have that nostalgic sheen
and that Phil Spector-ish ‘60s chord structure. That
really works for Christmas music.

MC: Do you have any advice for musicians?

Almgqvist: The most important thing is knowing
what you want and how you want to sound. Most
of the people who ask me for advice say, “What

lllustration by Harris Grad Anyez Cheung

should we do? What should we sound like?” It
really has to come from you. That's the trick. You
have to figure out what you want. Basically, try
to be your own favorite band. Figure out what
that band would sound, look and be like and then
become that band.

MC: Looking at the big picture, what’s most
important to you?

Almgqvist: What's important to me is that we're
touring again. It's my favorite thing in the world.
It's almost like a religious experience, being on
stage with the Hives. I've realized that's what |
want to do with my life and that’s it. | don’'t need
much more than that. 'm going to keep riding this
horse until it falls over.

Contact Brady Brock @ GoldVE Inc,
212-741-2400,
bradyb@goldve.com

Accelerated 1 year Diploma Programs taught by 64 industry leaders start on
March 19, July 16 and November 12, 2012 in Toronto, Canada. Call 1.800.291.4477
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ARadio
Round-
table £

By Matt Schild

radio remains one of the best tools to help a musician put his music in

front of a wider audience. Although most commercial radio stations’
playlists remain strictly programmed and out of reach for independent
artists, nearly every large city supports a noncommercial signal or two,
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