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EXPRESS CD
MANUFACTURING

500 CDs plus 500 Cossettes

with black & white inserts

“.h\\ll
o MIDME

€€/ 1want 1o thank you for your assistance on all of
onr projects this year for onr new recording label
Palmusic. Ereryone tells ns bow great erervthing
looks and sounds. I would especially like to thank
vorr graphic artists and design staff for making
projects. such as faime Valle's “Round Midnight
look 50 /);'Q/i'.s'_\'im/(l/.”

—David B. Aikeus,

PALVIISIC
San Diego. €A

Only Disc Makers offers all these benefits:
e FREE deluxe graphic design
e Insert film and printing

Proot Positive  Reference CD

Tests and proofs sent via FedEx

Fedbx shipping at UPS Ground rates

Major Label Quality

No-Fine-Print guarantee

Cal today for your FREE,
1995 full color catalog:

1-800-468-9353

|
{ 24 HOURS TOLL FREE

DISC AEAKERS

AMERICA'S #1 MANUFACTURER FOR THE INDEPENDENT MUSIC INDUSTRY
1328 North Fourth Street ® Philadelphia, PA 19122
Outside USA call: (215) 232-4140 » FAX: (215) 236-7763

FEEDBACK

#; Universal Complaint

Dear MC:

My name is John Andrade. [ am
a musician and [ strongly feel that
my civil rights as an American citi-
zen have been violated.

[ went to an audition for the
Universal CityWalk street perform-
ers recently. Almost four weeks
have passed and Fhave received no
reply by telephone or in the mail.
have called them several times and
have gotten the runaround.

Not being able to secure a job
playing on the Universal CityWalk
is a blatant violation of my civil
rights as an American citizen. [ am
38 years old with 24 years of expe-
rience. [ am very well-known in the
San Fernando Valley. the Los An-
geles area and the surrounding ar-
eas as well. There is no excuse for
this kind of unfairness by the Uni-
versal CityWalk management.

[ am an American of Mexican
descent and I feel that 1 have been
wrongly denied employment for a

job that I am qualified for. In the

interest of all thatis fair, this Kind of

racism should be put to a stop im-
mediately.

John Andrade

Sherman Ouaks. CA

4> Brown Praising

Dear M

Perhaps Pamela Ellison (I‘eed-
back. Issue #4) needs to get her
facts straight before belittling Tony
Brown’s considerable talent.

While Reba. Vince and George
Strait all attained success before
working with Tony Brown. it was
under his direction that they
achieved the superstar status they
now enjoy.

As tor Kelly Willis. I didnt re-
alize that album sales are the ulti-
mate barometer for determining the
creative worth of an album. Kelly
released three albums during her
time at MCAL IUs unfortunate that
she did not garner the commercial
success that funs hoped tor. but one
must realize that the producer is not
wholly responsible for “making a

star out of an unknown face.” as
Ms. Ellison theorizes: promotion
and marketing are factors. too.
Ms. Ellison’s remarks demon-
strate a narrow-mindedness  about
what constitutes a “successful™ al-

bum and a lack of understanding of

the intricacies of the business. Ob-
viously, Mr. Brown’s record stands
onitsown. IU's just unfortunate that
someone like Ms. Ellison would
“bad-mouth™ one of the truly inno-

vative and creative individuals of

the Nashville music scene.
Ray Carroll
Nashville, TN

= Rap Defense

Rod Palmer
Los Angles. CA
“I'm calling about the Nathan
Samples Feedback letter which ap-
peared in issue #5. What bonehead
things you have to say about rap.
Clearly. you hear what the media
wants you to hear and see and
haven'tdone your homework. First
of all. are you going to knock the
rest of TLC for one member’s ac-
tions, especially since the music
has nothing todo with drug dealing.
crime and other “aberrant behav-

ior.” as you put it? Vince Neil of

Motley Crue killed a person be-
cause of the type of behavior he
describedin his music. yetthe genre
of rock wasn’tcondemned. nor was
the rest of the band. As for rap. for
every Snoop Doggy Dogg. there’s
an Arrested Development. a De La
Soul and a slew of other groups.
And there’s just as much misogyny
in one Aerosmith video as there is
inany ganstarap song or video. We
need to stop harping on the content
of the music and focus on how soci-
ety creates criminals. Ghetto people
aren’t manufacturing and distribut-
ing drugs or guns. yet no one has
any problem figuring out where they
come fromorhow they re getting to
the hood. Film glorified gangsters
long before music did. and rock has
long embraced the idea of the anti-
hero. Since ghetto folk see as many
movies as they listen to records.
you should address that as well.”

Now’s your chance to voice
your opinion to the industry!
CALL MUSIC CONNECTION'S

24 HOUR

OPINION

HOTLINE
818-503-7485

You say it and we'll print it!

Part Time Typist Wanted

* Flexible home hours

* Must own Mac or PC and
micro cassette transcription
machine

e Minimum 50 w.p.m.

* Deadline-oriented

* Musical knowledge helpful
Call Trish 213-462-5772
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CALENDAR

By Trish Connery

If you have an event, workshop, class or seminar that you want us to announce, send the info in
writing to: Calendar, c/o Music Connection, 6640 Sunset Blvd., Hollywood, CA 90028.

Current

The Songwriters Guild Foundation is
sponsoring a special “Ask-A-Pro” series
of intensive workshops designed to help
the singer-songwriter improve vocal,
guitar and keyboard abilities. Firstin the
series is Steven Memel, vocal coach and
UCLA instructor, who will focus on what
the singer-songwriter must do to get the
most out of their showcase performance.
The session will be held at the SGA
Hollywood office on Monday, April 3,
7:00-10:00 p.m. The fee is $25, and the
class is limited to ten participants. Con-
tact the Guild at 213-462-1108 for reser-
vations.

The National Academy of Songwriters
presents “Nashville On Fairfax,” where
four of Nashville’s most acclaimed
songwriters will make a rare West Coast
appearance. The event takes place on
Wednesday, March29, 8:00p.m. atLargo
Pub, 432 N. Fairfax, in West Hollywood.
Featured will be Gary Burr (Patty Love-
less, John Berry, Reba McEntire and
Garth Brooks), Jill Colucci (Wynonna,
Michelle Wright and Travis Tritt), Pam
Rose (Restless Heart, Patty Loveless and
Lee Greenwood) and Randy Sharp (Exile,
Restless Heart, Patty Loveless and Ala-
bama). Tickets are $12.50 for the general
public, $7.50 for NAS members. Seats
are limited, advance purchase is highly
recommended. Call NAS at213-463-7178
for tickets or information.

“Skills For Teaching Singing: A Seminar
With Seth Riggs” is anew, one-day work-
shop from UCLA Extension, scheduled
for Saturday, April 3, 10:00 a.m.-3:00
p.m., at UCLA, 39 Haines Hall. This pro-
gram is geared for singers, actors, danc-
ers, vocal coaches and record producers
and will include class participation exer-
cises of the Riggs technique, along with
discussions on the challenges for the
vocal performer in today's market, vocal
chord adjustment, establishing a more
lucrative career and more. The feeis $95.
Contact UCLA Extension for additional
information at 310-825-9064.

Also from UCLA Extension is “The Rap
And Street Music Phenomenon: Artist
Management, A&R, Marketing and Pro-
motion.” This six-session course, which
meets Mondays, April 3- May 8, 7:00-
10:00 p.m., UCLA, 121 Dodd Hall, is
geared for anyone interested in breaking
into the music business either on the
creative or business level. The course is
taught by Evan “E-Man” Forster, Presi-
dent of Tuff Break Records, whose roster
includes Tragedy, Dred Scott, Str8-G,
Fourtie and Tasc 4orce. Forster, along
with guest speakers, plans to discuss
such topics as what it takes to be an
artist, what it takes to make it in this
highly competitive business, the record
company: who’s who in the corporate
world of music, street marketing and
nightclubs and more. The fee is $295,
and there are a limited number of schol-
arships available for deserving individu-
als. Contact UCLA Extension at 310-825-
9064 to obtain more information.

Veteran songwriter and teacher K.A.
Parker has four classes coming up over
the next couple of months. These classes
include: “Foundation: The Basic Course,”
“Copyright Law & The Music Business,”
“Writing The Love Song” and “Advanced
Workshop.” The classes vary in length
from on-going to four-to-eight weeks,
and the fees range from $50 to $250. Call
818-377-9730for detailed class descrip-
tions.

The Vocal Point is offering an intensive,
four-week workshop for singers begin-
ning Saturday, March 25th. There will be
a complete overview of vocal technigue
forstrength, pitch, endurance, resonance,
breath control and bridging the break. in
addition, the class will place emphasis
on the emotional delivery/performance
of your song and will include on-mic
work. The fee for all four classes is $100.
(Call 213-938-7819 to reserve you seat.

Jai Josefs' “Advanced Songwriters” pre-
sentsan evening featuringsome of L.A.’s
hottest unsigned songwriters, plus spe-
cial guestJan Buckingham, on Saturday,
March 25, 8:00 p.m. at Emerson's Coffee
House, 13203 Ventura Blvd. in Studio
City. Performing will be some of L.A.’s
top unsigned talent from Josefs' “Ad-
vance Songwriters” group. Arrive early
as seating is limited. Call 213-466-7451
for additional information.

Recaps

Voice strengthening specialist Elizabeth
Sabine, well-known for her work with
hard rock, grunge and metal singers, will
conduct a new workshop on Monday,
April 3,1995, 8:00-10:30 p.m. The work-
shop will present research done after
discovering the actual source of power
for all voices. Sabine will allow recording
of the workshop, and she will give vocal
demonstrations. The fee is $10and does
include a discount toward voice lessons
if taken within a three-month period. Call
the Sabine Voice Strengthening Institute
at 818-761-6747 for additional informa-
tion.

The Los Angeles Music Network (LAMN)
next panel is “Records, Technology &
Consumers,” on Tuesday, March 28, 7:00
p.m. atthe Derby, 4500 Los Feliz Blvd. in
Hollywood. The speakers for the event
are David Leibowitz, Executive Vice Presi-
dent and General Counsel for the Re-
cording Industry Association of America;
David Archambault, Vice President and
General Manager of WarnerActive; and
Jerry Rubinstein, Chairman and CEQ of
Digitai Music Express. The panel will
address the information revolution and
its impact on the record industry. Issues
to be discussed include the economics
and exploitation of pre-recorded music
in new markets and the areas of collabo-
ration and conflict between the record
industry and service providers. Cocktails
are at 6:00 p.m. Admission for LAMN
members is $5 and $10 for non-mem-
bers. Contact LAMN for additional infor-
mation at 818-769-6095.
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BLANK CD-R'S

63 MIN. 10/100/1000 $10.93/$9.43/$8.69
74 MIN. 10/100/1000 $11.20/$9.70/$8.95

CD PACKAGLES

2 Color Labels & 2 Premastered CD's
From Your CID Ready DAT

SO0 @ %504

1000 @ %1004

SHORT RUNS
FROM 1 TO 500

COLOR PRINTING ON SHORT RUN
BLANK & DUPLICATED CD'S

IN HOUSE ART DEPT:
PROVIDING PFRSONAILIZED SFRVICE
FOR QUICK TURNAROUND
ON YOUR CUSTOM CREATFID ARTWORK

BLANK CASSETTES

CUSTOM LENGTH
TDK PRO SA

CASSETTE DUPLICATION

— — Frof¥cobai [BASF-\

Call for current
prices on packages

CUSTOM LENGTH

TDK PRO SA

‘ DIRE( T I’AD I’RINTING

'NATIONAL DISTIQIBIJTOIQC

SERVICING YOUR ANAILOG & DIGITAL REQUIREMENTS
AMPEX, 3M, BASF IOV

1928 14th St. Santa Monica, Ca. 90404-4605 |4

[(310) 396 2008 (800) 736 8273 [\

IMPERIAL
I TAPE
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DAT to CD
Mastering
for only

$79.50 *

CD LABS will put your music
on CD Masters for the
lowest price in the industry!

Instead of a1630 tape, we master your
Dat to a Master CDR. It plays on any
CD player, is better quality & saves
you hundreds of dollars.

Here's why we're the choice of studio
professionals for mastering to CD,
editing & quantity CD replication:
Same or next day service on Master CD
Lowest Mastering Prices in the Industry
EQ & Level Correction Service
Every Disc Unconditionally Guaranteed
Digital Editing and NoNoise « Service

SPECIAL DELUXE CD PACKAGES
1000 CD's w/4 page 4 color inserts.....ONLY $1975
500 CD's w/4 page 4 color inserts.....ONLY $1495

SPECIAL DELUXE CD/CASS. PACKAGES
500 ea.w/4 page 4 color inserts ONLY $2195

1000 ea w/4 page 4 color inserts ONLY $2895
Also available 500 or 1000 CD's $995 & $1150 respectively

THE ABOVE PRICES INCLUDE DAT TO CD MASTERING w/PQ LOG SHEETS, CD &
CASSETTE LABEL IMPRINTING , JEWEL BOXES & 2 FREE MASTER CD'S

*2 Disc Minimum

CD LABS "

Direct to CD Mastering

12517 CHANDLER BLVD,, STE.. 107
NO. HOLLYWOOD, CA. 91607
(818) 505-9581--(800) 4 CD LABS

I I I

THE ORIGINAL

DEM

DOCTOR

By Karen Orsi

He's played with Jimi Hendrix and
the Turtles. He's worked with Harry
Nilsson and Ringo Starr. He's the
original demo doctor, with more
samples in his bag of tricks than
Carpeteria.

“| provide a unique and special
service to the singer-songwriter,”
explains Andy Cahan, who is cel-
ebrating his fifth anniversary. “Most
demo services have different people
who do different things. They have
one guy who engineers, then you
literally have to get outside musi-
cians to come in to program and
sequence your stuff. This alladds up
to a lot of money.

“But I'm a one-man demo ser-
vice,” adds Cahan. “| sequence and
program all the music myself with
my 32-track workstation. | use over
6,000 samples, instruments and ef-
fects.”

His library of sounds includes all
manner of drums, percussion, gui-
tars (electric and acoustic),
basses (electricand acous-
tic), synths, keyboards,
symphonic sounds,
brass, double-reed
woodwinds, strings, eth-
nic instruments (sitar,
bagpipes), as well as
sound effects such as
cars crashing, babies
crying, footsteps, etc.
“| literally animate the
song exactly the way
they want it,” says
Cahan.

“There are several requirements
that help speed up the process and
help it flow smoothly,” he adds. The
firstinvolves being prepared. “When
| first started five years ago, people
used to come in for a session and
say, ‘Hey, you know that song by so-
and-so? Could we get that same
drum sound? Do you have it?" And
I'd say, ‘No, | don't. Do you have a
copy of it?” They'd just be hoping
that I'd remember the song from the
radio.

“So my first requirement for the
person coming in is to bring ex-
amples of the sounds and the
grooves and the style of music that
they want to do. When | grew up in
the Sixties, R&B was like Sam &
Dave, but now there are so many
categories and subcategories of rock
and R&B. | tell people on the phone
to bring in examples. it could be a
CD, cassette or phonograph record.
That way | can hear it and go right to
my library, and I'll know exactly what
sound to use.”

Andy Cahan

Another requirement is for the cli-
ent to know how the song goes be-
fore they come in. “I'm not asking
them to know how the intro and the
outro and the musical bridge or any-
thing goes, because | can do all that.

“They need the meat of the song—
they have to have the verses, cho-
ruses and bridges written,” explains
the Demo Doctor. “it's notnecessary
for them to be a musician. They can
stand there and sing the song a
cappella, and | literally will put the
music to their voice. | can also trans-
pose the pitch of the song, the key
thatit’s in, or the tempo or the instru-
mentation. | can dothis atany timein
the project.

“Let’s say that we learn a song of
yours,” says Cahan. “You're not a
musician, and we learn it in the key
of ‘C." Then we play it back, and you
say, ‘When | come to the bridge, it's
way too high—it's just notin the right
range.’ Well, I'm really good at that

as well.
“When I'm sitting down
with somebody," continues the
industry veteran, “I'm like a
vocal coach, and they de-
pendonme. | may say, ‘That
line sounds a little flat, let's
just go back and fix that.’
But I'm never bossy. |
always let the client
boss me around.”
The Demo
Doctor also requests
that his clients have a
typewritten or neatly written lyric
sheet—something whichis very help-
ful during the programming process
and the editing process.

Cahan affectionately refers to his
place as a Volkswagen studio, since
it doesn’t sport some of the heavy-
hitting equipment of larger studios.
“But the sound | get out of here is
broadcast quality,” he says. His stu-
dio was recently upgraded and now
boasts state-of-the-art digital equip-
ment such as the Alesis ADAT.

In addition to fashioning the per-
fect sound for someone’s demo, the
Demo Doctor can supply you with
good contacts for graphics, pressing
and packaging. He has packages
available for those looking for a ba-
sic demo and packages for those
who want something state-of-the-
art.

Whatever you need, Andy Cahan
can putittogether for you—andfora
reasonable price.

For more info regarding the Demo
Doctor, call 818-762-8622.
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i MUSICIANS STUDIO BLOWOUT?!

FULL FACTORY WARRANTY, NEW, DEMOS, ONE-OF-A-KIND, SPECIAL PURCHASE

)

KEYBOARDS & SYNTHESIZERS

ALESIS ENHANCER rack mount enhancer.......o.c.cccovercrnennne. $79
ALESIS MICRO EQ rack mount parametric EQ $69
ALESIS QUADRAVERB GT Guitar effects processor............. $660° S399
AMR AEQ2800 MIDI Programmable graphic EQ....ccccccoerenner S$650 $199
AMR DSR1000 Stereo Multieffects $199
AMR NGT2 Stereo gate........c.cevcenee. » S99
APHEX 103A Aural exiter type C........ $99
BBE 422 Stereo sonic Maximizer...........coornereerernneensineens 5149
BEHRINGER EX 2200 Sonic bass processor........ccecuveevcnne. S560 $229
BEHRINGER MDX2400 Multicom compressor.. ..8330 S279
BEHRINGER PEQ305 Parametric qualizer.... ..5330 8279
BEHRINGER SNR202 2 channel studio denoiser............ ..S2200  $179
BEHRINGER XR2000 Intelligate 2 ch. expnr/gate/ducker.......S3330  $279
BOSS BES guitar muiti-effects........covviiircniniiccnniennnn. 3486 S199
BOSS BF2 Pedal Flanger...... .8165  S69
BOSS BP1 trigger pad.... ..3H60 $29
BOSS CE3 Pedal chorus.............. ..SH0  S59
BOSS CES Pedal chorus ensemble..........ccoceecniccncincnnens S143 $69
BOSS CH1 Pedal super ChOTUS......cccormrrerecrrmreccree e cncenienas $429 $59
BOSS DC3 Pedal digital dimension.........ccoeeeeereeerveniarecrenes $2700 S99
BOSS DD3 Pedal Digital delay.......ccoriminiiviicceciincnne 5240 $99
BOSS EH2 Pedal Enhancer $49
BOSS EH50 stereo enhanCer...........ccereecnneenncnienne e $280° $99
BOSS GE21 21 band graphic EQ.......ccocovivmiiiiiiinnas 5360 $99
BOSS GE7 Pedal equalizer.........cuiiiiirioiinciiiineiicccinne SH49 879
BOSS HF2 Pedal hi-band flanger..........cooviiiiinininnnns S50 S69
BOSS HM2 Pedal Distortion.......... ..5480° S49
BOSS ME6 guitar multi-effects......... ..8425  $269
BOSS NS2 Pedal Noise Suppressor ..5458 $79
BOSS PH2 Pedal SUPErphaser........cccrvceeenmrvcreerercranes S0 $79
BOSS PQ4 Pedal Param. EQ.......cc.ccccouiiieniiniicciniicinene Sue $39
BOSS PS2 Pedal pitch shifter/delay.........ccooovniiiiiicccnnaas $2300 S99
BOSS ROD10 rack distortion Unit........cceceverocerociiciinininnns S260 S49
DBX 160XT pro. compressor..... $299
DOD DFX9 Pedal digital delay... $49
DOD EQ660 Pedal EQ............... i $29
DOD FX56 American metal pedal.........ccoreericireeirinecrcenann. ~583 8§39
DYNACORD DRP15 24-bit effects processor........ccececeeneee $1350 $699
FURMAN GQ15 15 band stereo graphic EQ.. ..5380 §229
LEXICON LXPS5 digital Multi Effects................ ..3650 $349
LEXICON PCM70 Digital effects processor..................c...... 52500 $1,399

OBERHEIM ECHOPLEX DP Digital delay looping sys........... 5660 S399
PEAVEY AUTOGRAPH MIDI Programmable graphic EQ......$650  $249
PEAVEY AUTOMATE Remote MIDI Prog. graphic EQ.......... 8450  $229
PEAVEY PROFEX digital multi-effects.........ccocccmvrccriricirennens 5800 $399
PEAVEY ULTRAVERB digital multi-effects...........
ROLLS RP147 Rotorhorn leslie speaker emulator....
SANSUI WSG10 graphic EQ.....cccooivvnnnnne
VESTAX Buff & loop Delay looping pedal........c.conniireciniiiinnn S200° $49

UNIVERSAL CITY
3501 CAHUENGA BL. WEST

(LANKERSHIM EXIT 101- —
HOLLYWOOD FWY. TURN LEFT) g

(213) 845-1145

(818) 760-4430
CLOSED SUNDAY

DIGITAL & ANALOG RECORDERS

AMR MCRA4 - 4 rack reCorder..........oceeuenererunreresrereseeneseannnens S1860° $199
AMR MCRA4/S - 4 track recorder....... LS00 $299
CASIO DA2 - Portable DAT recorder... 33600 $399
CASIO DAY - Portable DAT recorder... 31300 $399
DFX DMEX-4 - Digital Audio Workstation .LS4500° $599
FOSTEX 280 - 20x8 mixing console............... ...-3850 $599
FOSTEX 380S - 4-track recorder w/built in mixer... .S1200 $799
FOSTEX D10 - SMPTE capable DAT recorder.. ...53300 $1999

FOSTEX G16S - 16 track with Dolby S........... 510660 $2999
FOSTEX R8 - 8-track reel to reel recorder.......... ...S3086 $1288
FOSTEX X18 - 4-track studio with mic. purchase..........ccc..o.... 5420 $269

FOSTEX X18H - Hi-speed 4-trk rec. w/built in mixer............... 5660 $299
FOSTEX X28 - 4-track recorder with buiit in mixer.... $369
FOSTEX X28H - Hi-speed4-trk rec. w/built in mixer.. $399
JVC V661TN - Professional cassette deck........cccccocecerreernrennns $299
MARANTZ PMD201 - Cassette deck .......ccccceereeererrreecereenenns 5300 $199
MARANTZ PMD720 - 4-track recorder..........c....... .. 5680 $549
NAKAMICHI MR2B - Professional cassete recorder. .. 300 $399
ROLAND RAP10 - Digital Recorder & Synth for PC.. ...5660 §259

VESTAX HDR6 - 6-track direct-to-disk recorder.... 523007 $1699
VESTAX MR300 - 4-track recorder................. ...9438 $199
YAMAHA C300 - pro cassette desk..........c.cermerecrernunnnas S1186~ $599

YAMAHA MT8X - 8-track casette multitrack........ccceeeereenens $1139

MIXING CONSOLES

ALLEN & HEATH GS3V24 -24 ch. auto mixing console........... 58,500 $3,995
ALESIS 1622 - 16X2X2 MUXET..vecieriireereereieiieeeerenieeeesrestenssneseesnenes $960 $399

AMR 1242 - 12x2 mixing console.. ..81400  §499
ART 602A - 24X8 MiXEl....coviereeerirrrerinraenannas 31260 $699
BI-AMP RACKMAX - 12 channel rack mixer...... .. S2,100 $399
DYNACORD MCX1900 - 16 ch. stereo rack mixer................... S52200  S699
EV BK1642 - 16x4x2 mixer $699
EV BK832 - 8 channel mixer. . $499
FOSTEX 2016 - 16 channel [iN€ MIXer......cccucceerreeeeivreriiiriiniinnaenn 5466 $299
FOSTEX 2412 - 24x12 recording MiXer.....cccoeeeereeerersencrenneesrenens S8:800° $2,995
FOSTEX 812 - 12x8X2 MIXET.....ccoeeerrereennn $799

GENERALMUSIC 86! - 8+6 mixing console... $249
HILL DATUM - 28x8x16x2 mixing console...... §7,997
KAWAI MM16 - 16 ch. MIDI controlled mixer.. $199
KAWAI MX8R - 8 channel rack mixer................. . $199
MARK OF THE UNICORN 1450 - MIDI Mixer 7s... ) $349
PEAVEY 502 - 5 channel rack mountable mixer.........c.ccccecevveennnee. $179
PEAVEY MDIII-16 - 16x2 mix. console w/6 aux sends................ $849
PEAVEY MKVIII36 - 36x8x2 sound reinforcement console........ $4,999
PEAVEY PLM8128 - 8 channel MIDI prog. line mixer.......c...cc..... $299
PEAVEY PLM8128E - 8 channel expander for 8128........c..coceuuene. §199
ROLAND PA200 - 8 channel powered Mixer..........c.ccoeveurervennn. $799

SOUNDTRACS SOLO MIDI-24x8 console w/MIDI automation. .55-900' $2,699

SOUNDTEK S824 - 24x8 mixing CONSOIE.......ccrereevernererecacnnn. S4:500° $2,995

VESTAX BRMC88 - 8 channel MiXer........c.covivireirieiecrrenesseeearaens 5900
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Blockhuster Debuts People

Choice Awards Show

By Jeremy M. Helfgot

Customers can vote for film, music and video
favorites during March, show set to air in June

Hollywood—Blockbuster Enter- |
tainment Group has announced the
first annual Blockbuster Entertain-
ment Awards, to be broadeast Tues-
day. June 6. on CBS. The awards
will honor artists in the fields of
film, video and music.
Throughout the month ol March,
Blockbuster Video and Blockbuster
Music shoppers will be able to vote |
on the awards via electronic voting
systems located inover 3.400 of the
chains’ retail locations nationwide.
The three nominees in cach of the
37 awards categories were deter-
mined based on consumer data.
Motion picture nominees were
based on the top grossing films re-
leased between January 1 and De-
cember 25. 1994 as reported by |
Basceline, with music category nomi- |
nees scelected based on unit sales |
data for music releases between |
January 1 and December 9. 1994 as |
reported by SoundScan. Video |
nominees were chosenbased ontop |
rental titles in Blockbuster Video |
|
|
|
|
|

Blockbuster Entertainment Group
and the show’s co-executive pro-
ducer. “"We wanted to produce an
entertainment awards show based
solely on the votes of the funs and
consumers to honor the artists who
might not be recognized by the in-
dustry. Some of the public’s favor-
ite actors, actresses and musicians
will never be honored with Oscars
or Grammys. and this is the fans’
opportunity to show them the ap-
preciation that they deserve.”

Nominees forthe awards include
Forrest Gump. The Lion King and
True Lies in the favorite movie cat-
cgory: Speed. Mrs. Doubtfire and
The Fugitive in the arca of favorite
| video: and Boyz [I Men’s 11, The
Lion King soundtrack and Tim
McGraw's Not A Moment Too Soon
for favorite album.

The Blockbuster Entertainment
Awards will be taped on an as-yet-
undetermined date within one week
of the television broadcast. A venue
his not yet been announced. though
Woods anticipates that the event
will be held at one of several pos-
sible locations in the Los Angeles
area. Blockbuster Entertainment is
currently in the process of booking
talent for the event. [ MC]

stores.

“We're very excited to see the
Blockbuster Entertainment Awards
come together after several years in
the works.” says Brian Woods, Vice
President of Marketing for the

ROCK THE VOTE BENEFIT

The Second Annual Rock The Vote benefit was held recently at the Palace
in Hollywood. Rapper/TV star Queen Latifah received Rock The Vote’s
Second Annual Patrick J. Lippert Award during the event, which raised
over $250,000 for the organization’s 1995-96 voter registration campaign.
Pictured (L-R, top) Jeff Pollack, Hale Milgrim, Ricki Seidman, Judy
McGrath, Jeff Gold, (middle) Bonnie Raitt, QueenLatifah, MelissaEtheridge,
(bottom) Sydney DeBear.
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Sire/Warner Bros. artist Seal recently met former President and negotiator
extraordinaire Jimmy Carter during an appearance on the Tonight Show.
Also pictured: Jay Leno.

Women Band Together for
Breast Health Awareness

By Keith Bearen

Mercury releases benefit album featuring
fracks by today’s hottest female artists

New York—Mercury Records. in
conjunction with Hammer & Lace
and the National Alliance of Breast
Cancer Organizations (NABCO).
has released Women For Women.
the first album supporting breast
health awareness.

In addition to featuring tracks
by Annie Lennox. Amy Grant,
Vanessa Williams., Aretha Franklin,
Melissa Etheridge. Sheryl Crow and
Tina Turner. the album contains
information on breast health, in-
cluding breast cancer early detec-
tion methods.

Multiple Grammy winner Sheryl
Crow is currently appearing in an
MTV-produced commercial and
breast health PSA.

Breast cancer is the most com-
mon form of cancer among women
in the U.S.. and NABCO. based in
New York. is the leading non-profit
information resource on the dis-
ease.

A portion of the proceeds from
the sale of Women For Women will
benefit NABCO.

Rounding out the list of artists
who contribute tracks are Lisa
Stansfield. Oleta Adams. Julia
Fordham. Carly Simon. Kathy
Mattea. Cathy Dennis and Taylor
Dayne.

NABCO can be contacted by
calling 212-719-0154 or write to:
NABCO. 9 East 37th Street. 10th
Floor. New York. NY 10016. [

John Lee Hooker Inducted
By Keith Bearen
Rock Walk honors legendary bluesman

Hollywood—On February 24, leg-
endary bluesman John Lee Hooker
was inducted into Hollywoods
Rock Walk. Guitar Center’s side-
walk gallery honoring music inno-
vators,

Hooker. known for the blues
classics “Crawlin® King Snake.”
“Hobo Blues™ and “Boom Boom.”
has influenced several generations

of rockers and bluesmen.

Past Rock Walk honorees have
included Johnny Cash. Bo Diddley.
Willie Dixon, Jimi Hendrix. B.B.
King, Johnny Cash. Jimmy Page
and ZZ. Top.

John Lee Hooker won his first
Grammy Award in 1989 for his

| duet with Bonnie Raitt on the song

“F'm In The Mood.”
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MNI Interactive Debuts
CD-ROM Music Shopping

By Paul Stevens

CD-ROM series enables consumers to see,
hear and purchase new music releases from
the comfort of their own home

San Francisco—MNI Interactive.
Inc. has introduced the MusicNet

CD-ROM. which enables consum- |

ers to see. hear and purchase the
latest music releases via their home
computer.

The San Francisco-based com-
pany. which was tfounded in 1990,
develops and markets interactive
services that specialize in changing
the ways consumers sclectand pur-
chase entertainment products.

need. You can explore a wide range
of music. preview before you buy.
order anything you like at a reason-
able price and have itdelivered over-
night. 1's a whole new way toshop.”

Subscribers canreceive four CD-
ROMs per year for only $29.95
(single discs are avaitable for $8.99).

| While browsing through the CD-

Each CD-ROM features ap- |

proximately 250 new albums re-
leased by major and independent
record labels covering all spectrums
of music, with a graphical interface
that allows users to explore albums
and artists and preview three 30-
second audio clips from cach al-

bum. In addition. subscribers can |

view video clips. see album cover
art and get detailed album and artist
information (track listings, profiles.
credits and discographies).

“Hundreds of new albums are |

released cach month in the U.S..”

says John Atcheson, President of |
MNI. “Through traditional outlets. |

it's difficult for consumers to keep
track of the music that’s available.

ROMs. users can create a shopping
list of albums they want and order
them via on-line, telephone or fax
24 hours a day. seven days a week.
CD prices range from $11.98 to
$14.98 (plus shipping: there is no
additional premium charge forover-
night delivery).

The MusicNet CD-ROM is a
cross-platform product. designed for
both Macintosh and Windows and
includes over six hours of audio on
a single disc.

The premiere issue features
some of the best albums of 1994,
including audio selections. selected
videos and Rolling Stone editorials,
in addition to the information al-
ready supplied by MusicNet.

Subscriptions to the MusicNet
CD-ROM canbe purchased by call-

| ing 800-MUSICNET.

let alone find something they like. |

The MusicNet CD-ROM gives you
all the music and information you

MusicNet is scheduled to be
available on-line beginning this

spring. [MC

MUSICARES DINNER _

Artist Steven Curtis Chapman, MusiCares Executive Birector Jerry Sharell,

David Croshy, MusiCares Person of the Year Tony Bennett, NARAS Presi-
dent/CED Michael Greene and Arturo Sandoval are pictured at the 1995
MusiCares Binner. The event raised over one million dollars, making it the
largest single event fund-raiser in the history of MusiCares.
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Ron Osher

Ron Osher has been named Senior
Vice Presidentand Chief Financial Officer
of EMI Records (EMI/Chrysalis/SBK).
Osher, who will be responsible for the
supervision and management of all fi-
nancial aspects of EMI Records’ opera-
tions, will be based at the company’'s
New York offices (212-492-1700). Osher
joins EMI after fourteen years with BMG
Music.

Rhino Records has named Coco
Shinomiya to the post of Art Department
Director. Formerly the company's Art
Director, Shinomiya will now supervise
all members of the Art Department and
will oversee and coordinate design and
production of graphics and packaging
for Rhino merchandise. Rhino can be
reached at 310-474-4778.

Janet Billig

Atiantic Records has appointed Janet
Billig to the post of Senior Vice Presi-
dent. Billig will be based atthe company’s
New York offices (212-275-2000) and
will focus on the signing and develop-
ment of new and established artists. Prior
to her new position, Billig was an artist
manager at Gold Mountain Entertain-
ment, where her clients included the
Breeders, Hole, the Lemonheads and
Nirvana.

MTV Networks has promoted Janet
Scardino to the post of Vice President,
International Marketing. In her new post,
Scardino will provide guidance and stra-
tegic planning for the music channel
around the world. In addition, MTV has
named Bryan L. Knapp to the post of
Senior Vice President, Human Resources
and Administration.

MTV sister network VH1 has named
Marcia Mulé to the post of Director of
News Production, and Rob Barnettto the
post of Supervising Producer, VH1 News.
Mulé will be responsible for overseeing
the production of news programs and
specials, and Barnett will be responsible

By Steven P. Wheeler

forsupervising the production of all news
packages. Scardino, Knapp, Mulé and
Barnett are based at MTV's New York
offices (212-258-8000).

Sony Wonder has promoted Alan
Winnikoff to the post of Vice President,
Media Relations, and Deborah Strafella
has been named Manager, Public Rela-
tions. Winnikoff will create, oversee and
implement press and public relations
strategies and campaigns for Sony
Wonder's product lines and individual
audio and video titles. Strafella will be
responsible for the creation and execu-
tion of press and public relations plans
for the audio and video titles, including
the Nickelodeon Collection. Both
Winnikoff (212-833-5358) and Strafella
(212-833-4539) are based in New York.

Michelle Steinberg

House Of Blues Entertainment has
promoted Michelle Steinberg to Direc-
tor of Corporate Public Relations.
Steinberg will be responsible for all fac-
ets of national publicity for all House Of
Blues sites and HOB Entertainment, which
includes HOB Music Company and House
Of Blues Productions, among others.
Steinberg was previously a publicist at
McMullen & Company. She can be
reached 213-848-2510.

MCA Records has named Liz Hays to
the post of Director of Inventory. Hays,
who will be responsible for the manage-
ment and ordering of inventory for the
label, spent eighteen years with the Mu-
sic Plus/Blockbuster retail chain, most
recently as Regional Inventory Manager,
West Coast. Hays will work out of MCA's
West Coast offices (818-777-4000).

DOoug Daniel

Elektra Entertainment Group has
named Doug Daniel to the post of Senior
Vice President, Black Music Promotion.
Prior to the appointment. Daniel was VP
Black Music Promotion at Arista Records.
Daniel will be based at Elektra’s New York
office at 212-275-4000
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Tim Sommer
Title: A&R Rep
Duties: Talent Acquisition
Years With Company: 2
Company: Atlantic Records

Address: 9229 Sunset Bivd.,
Suite 900, Los Angeles, CA 90069

Phone: 310-205-7455
FAX: 310-205-7475

Dialogue
Background: Thirty-three-year-old
Tim Sommer has spent more than
half his life in the music industry, first
as a teenage journalist for Trouser
Pressin New York City. which led to
work withthe Village Voice, the Daily
News and various U.K. publications.
During this time, Sommer covered
the punk and hard-core music scenes
extensively. In 1981 he had his own
radio show and began promoting
shows the following year. including
the very first Beastie Boys show.

Then Sommer put away his pen
and promotional hat and began a
career as a musician, eventually
‘arming the avant-garde group Hugo
Largo in the late Eighties. The band
recorded two albums for Warner
Bros., with the first one being pro-
duced by none other than R.E.M.’s
Michael Stipe.

MTV/VH1: “The band ended around
1989, then because of my previous
journalism experience, | got a job
writing for MTV News. From there |
became the Senior ProducerforMTV
News, then in 1990 | made the jump
to VH1, where | was the Senior Pro-
ducerandon-airhostfor VH1's news
segments. That went very well for
me, but in 1992, Danny Goldberg
came over to Atlantic and asked me
to come to the West Coast and do
A&R for the label. Danny and | had
known each other forawhile through
various ways.”

A&R: “| was always aware of that
side of the business, and | always
got along pretty well with record com-
pany people. | was always into the
professionalism and hard work in-
herent in making a band succeed. |
believe that there is virtually no such
thing as luck. In any band that | work
with, | look for songs, and | look for
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ATLANTIC

work-ethic. Work-ethic is the bottom |

line. The musicindustry doesn'towe
anybody a living, whether it be an
artist or an A&R person. It doesn't
matter how smart you are or how
talented you are. It doesn’t matter
how much ability you have at finding
great artists. It doesn't matter how
brilliant of a musician you are. It's
hard work. In the music industry,
there are just too many musicians
who believe that the world owes
them a living.”

A&R Misconceptions: “In this day
and age, I'm still pretty sure that
most people who do A&R don't re-
ally know what it is and don't really
understand it. There's too much
emphasis in the industry on talent
scouting and not enough emphasis
on good old-fashioned A&R. Good
old-fashioned A&R is the art of act-
ing as a mid-wife, helping bands
make the best possible record and
making sure that the second record
is even more successful, more inter-
esting or a better piece of work.

“I've learned a lot at Atlantic, but
the one thing | know is that you have
to respect hard work. Two of the
bands that I’'ve signedto Atlantic are
two of hardest working bands in the
business, and those are Hootie &
the Blowfishand 7 Year Bitch. These
are bands who don't expect anyone
to do them any favors. They just
want to know where the gig 1s and
where they can sell their T-shirts. I'd
say that A&R is alt about making the
bestpossible records, whichincludes
finding the right producer foran artist
and basically helping your record
company turn T-shirt sales into
record sales.”

A DayInThe Life: “l getinthe office
around 9:30 a.m., but other than
that, there’s no typical day. Right
now, | have several major functions,
and | juggle themthroughout a given
day. One of my major functions is
keeping the Hootie train under con-
trol. It’s important for people to feel
that they are a part of this band’s
success. A record company is a
wonderful machine, and when they
smell money and when something’s
working, they want to jump on that
train. But sometimes you have to
slow that train down in the best inter-
ests of the band. So that's one duty.

“The other daily thing I'm dealing
with now is spending a lot of time
thinking about 7 Year Bitch and when
they're gonna go in the studio, which
will probably be around May or June,
and I've got a list of possible produc-
ers to consider. And | have a strange
and unique project coming out on
May 11 thatI’'m extraordinarily proud
of which requires a great deal of
unique setup work, and that's with
an artist named Bruce McCulloch.
It’s a very strange and bizarre rock/

comedy record, so working on that
album setup is taking up a lot of my
day right now.”

Atlantic Philosophy: “l think the
bottom line at Atlantic is that if an
A&R person would really kill to have
something, then you can sign it. |
think any A&R person has to really
ask himself that question, though.
Do | have to have this? If you really
have to have something, then [Presi-
dent] Val [Azzoli] will let you do it.”

The Talent Search: *I never know
how to answer that question, other
than saying | don't accept unsolic-
ited tapes. | do trust the process that
if something’s worth hearing about,
I’'m going to hear about it. | think the
biggest problem is when you find
something too early, but at that point
you can’tquestion yourowninstincts.
No matter how strange somethingis
or how different or how little other
people are interested in it, you just
have to really think to yourself, can |
sing along to it? Are they hard work-
ers? Are there people out there who
will put their picture up on their
locker?”

Marketing Involvement: | think an
A&R representative should be
heavily, heavily involved in the con-
tinuing marketing and promotion of
an act, but | feel the first stage in that
process is having a great communi-
cative relationship with your product
manager and your manager. | don't
think an A&R person should be
marching around the company tell-
ing people what to do. The art de-
partment and the promotion depart-
ment don't tell me how to make
records. However, | do need to work
very closely with the manager and
the product manager so they cantell
those people what to do.”

Power Of VH1: “It doesn’t hurt, but
I'm not convinced—even asaformer
VH1 employee—that VH1 helps sell
records, although they have been
absolutely wonderful to Hootie.”

LIFEBEAT BENEFIT

LIFEbeat Executive Director Tim Rosta, Sandra Bernhard and Courtney

Trends: “I'm proud, and to a certain
degree, surprised at my diversity, in
terms of what I've brought to this
label and what I'm looking at. 'm a
dyed-in-the-wool punk rocker. But |
was saying to someone the other
day that I feel like I'm the last person
in the A&R business who still has
really, reallylonghair. Everyone else
has cut off their hair because they're
embarrassed aboutthe factthat they
were hanging out at the Rainbow
three years ago [looking for hair
bands]. | don’t mean that derogato-
rily; they were doing their job three
years ago. It's just that now
everyone's a punk rocker. | was al-
ways a punkrocker, therefore, |don’t
have to prove to myself or anybody
else that | am by having really short
hair.

Signings: “Hootie & the Blowfish, 7
Year Bitch and Bruce McCulloch. |
don’tmeanto sound obnoxiousabout
the short hair/long hair thing, it's just
that it amuses me to no end. | think
to myself, they cut their hair because
punkrockers don’t have long hair, so
I'd better cut my hair so they don't
find out that | used to work with
Winger. Hell. | used to work with the
Misfits and the Beastie Boys and all
that shit, so | can wear ridiculously
long hair no matter how bad it looks
on me.”

News

Ninety minutes into R.E.M.’s set
at Lausanne’s Patinoire Auditorium
on March 1, one of the dates on the
European leg of the band’s Monster
tour, drummer Bill Berry fell ill with
an acute migraine. Following over-
night observation by Swiss doctors,
it was determined that Berry had
suffered aruptured aneurysmonthe
right hand outside surface of his
brain (there was no internal bleed-
ing).

On March 3, a successful
craniotomy was performed on the
drummer, who is currentily recuper-
ating and expected to fully recover.

Love are pictured at New York’s Irving Plaza during an after-show benefit
for LIFEbeat, the music industry AlDs organization. The benefit followed
Courtney Love and Hole’s two sold-out shows at Roseland.
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Foreigner principals Mick Jones and Lou Gramm flank Connecticut Gover-
nor John Rolland. The meeting occurred when the duo recently visited
radio station WTIC as part of a promo tour for their new Priority/Rhythm
Safari release, Mr. Moonlight.

In the meantime, R.E.M. has can-
celed their remaining indoor Euro-
pean concert dates, including per-
formances in France, Germany and

| Cards,” states GTS President Pauil

the U.K. As of press time, the U.S. |

legis still scheduled to beginin Phoe-
nix on May 5 (the tour comes to the
Southland for three performances
on May 9, 12 and 14).

On February 22, a Toronto judge
fined Snow (Darrin O'Brien) $500
after the Toronto-born rap star
pleaded guilty to threatening hotel
staffers during a 1993 incident. The
judge, who elected not to send the
rapper to prison, told him, “Your
mouth gets you in trouble and it
makes you a success.”

Accordingto Snow, the incidentin
questioninvolved a “misunderstand-
ing” that occurred when he returned
to his Toronto Marriot Hotel suite
following a performance at an AIDS
benefit and found that other people
had been booked into his room.

Because Snow was not given a
prison sentence, Elektra has re-
newed hope thatthe rapper canover-
come his visa problems (he has al-
ready served one year on an earlier
assault charge). “I'm very close to
clearing things up here so | can
reapply formy U.S. visa and perform
for my fans in the States,” said the
rapper.

If he does straighten out his visa
woes, optimistic reports have Snow
touring the U.S. in support of his all-
important (especially for a rapper)
second album, Murder Love, as early
as this spring.

If E.T. were to phone home in the
Nineties, he would probably use a
phone card. And a new trend ap-
pears to be collectors phone cards.
Global Telecommunication Solu-
tions, Inc. (GTS) has issued two
Led Zeppelin PhoneCards designed
to look like backstage passes. This
limited editiontwo-card series (2,000
each) gives the listener ten minutes
of calling time at $15.00 a pop.

“After our success with the
Woodstock and Mickey Mantle
PhoneCards, we are truly excited
about our new Zeppelin Phone-

Silverstein. “Backstage passes
have always been considered a rock
collectible, that is why we took this
unique approach in design to create
a phone card with the backstage
pass style and chain.” (For more
information, call LogoFon at 800-
280-1166.)

Also capitalizing on the budding
collectors phone card business is
Select Records, which has issued |
a limited edition collectors Jerky |
Boys callingcard. These crank-call-
ing knuckleheads are the perfect |
match for a phone card, something
notloston Select Records President
Fred Munao.

“The Jerky Boys are a cultural
phenomenon,” explains Munao.

| “What better product to match them

with than a calling card? It's a
marketer's dream.”

The Jerky Boys phone card re-
tails for $10.00, plus $2.00 shipping |
and handling. (Call 800-298-6640
for more information.)

Victory Music has just released
fledgling punk pop band face to
face’'s new full-length album, Big
Choice. The band has been enjoy-
ing extensive KROQ airplay with the
song “Disconnected,” originally re-
leased on the Victory EP over it. Not
only is the song included as a bonus
track on the new album, but as an
introto the track, there’s a tongue-in-
cheek argument between the band
and Victory President Phil Carson
regarding the song’'s inclusion.
Carson explains the merits of includ-
ing the song, and the band, fighting
against the big bad record company,
adamantly refuses.

Deals

The Atlantic Group has acquired

| eclectic West Coast-based label

Mesa/Bluemoon Recordings. Un-
der the terms of the new agreement,
Atlantic will market and distribute
Mesa/Bluemoon releases world-
wide.

Foundedin 1989 by Jim Snowden
and Executive VP George Nauful,
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the label boasts a diverse roster,
including reggae stalwarts Black
Uhuru, jazz guitar legend Al Di
Meola and singer-songwriter Al
Stewart. Mesa/Bluemoon, which

venture with Rhino Records, recently
captured the 1995 Gavin Award for
Jazz/Adult Alternative Indie Label of
the Year—the label's fourth win in
that category in the last five years.
CMC International Records has
added rock group Slaughter to its
roster. The label, whose roster also
boosts Warrant (Warrant's new al-

co-lead guitarist Tommy Skeoch is
no longer a member. The band will

| continue as a quartet.

Country rock superstar Mary

| Chapin Carpenter, who recently
was established in 1989 as a joint |

bum, Ultra Phobic, has just been |

unleashed), will release Slaughter's
new self-produced album, Fear No
Evil, on May 2nd.

Warrant and Slaughter's last al-
bums, released on Columbia and
Chrysalis, respectively, did not per-
form as well as previous efforts, and
bothbands hope thatan indie record
company might better serve their
troubled careers. What CMC prob-
ably sees in both bands are two
multi-platinum artists who may have
stumbled last time out, but, via a

loyal, built-in fan base, can stillmove |

enough units to satisfy an indie's
balance sheet.

On The Road

Comedian/songwriter/author/re-
naissance man Steve Allenis sched-
uled to play the House Of Blues on
Tuesday, March28—a performance
the man who created the Tonight
Show dynasty describes as “the
mother of all big band concerts.”
There is certain to be a star-studded
crowd of luminaries attending this
show, so get your tickets early.

“We tried for MTV Unplugged,”
quips Allen, “but there was no room
for the audience after my orchestra
got seated. This way, | even get to
dive off the stage if | want to.”

Geffen act Tesla has announced
that due to health considerations,

receiveda history making fourth con-
secutive Grammy for Best Country
Performance, Female, will embark
onafull-band touron March 4th. The
Stones In The Road Tour reaches
the Southland on June 10 for a per-
formance atthe Greek Theatre (there
will probably be more dates added to
the engagement).

And last but certainly not least
comes word from Curtis Manage-
ment that Peart Jam will not—con-
trary to rumors—Dbe touring with Neil
Young this summer.

On The Move

Tim Riley has been appointed
A&R Representative for Giant
Records. Riley will perform his A&R
duties out of the label's New York
digs (212-275-4664).

The China Club Monday Night
ProJam, once the premier Southland
jam session, has moved again. Fol-
lowing the China Club's demise, the
jam session, which had attracted
such superstars as Bruce
Springsteen, Elton John and Stevie
Wonder, found a new home at
Beverly Hills hot spot Tatou. Now,
the China Club ProJam, produced
by Allan Kaufman, will set up shop
at Roxbury, beginningon March 20,
and if all goes well, will continue
every Monday thereafter.

Correction

In last issue’'s manager/agent
guide, we neglected to list Sound
Management. Headed by Tiffany
Barsotti, the company handles
Dianne Reeves and Kathie Talbott.
Sound Management canbe reached
at 213-932-0323.

Canadian trio Bass Is Base has signed a co-venture agreement with Loose
Cannon Records in the U.S. and A&M Records Canada. The group’s Loose
Cannon/A&M debut will be released later this year. Pictured (L-R, stand-
ing): A&M Canada VP of A&R Allan Reid, A&M Canada President Joe
Summers and Loose Cannon President Lisa Cortes; (seated) Bass Is Base

members lvana, Chin and Mystic.
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Shows & Showcases

For the third consecutive year,
Ticketmaster has opened its doors
and mailrooms to unsigned bands
across the country. At stake is a
chance for unsigned bands to re-
ceive music industry exposure on a
national level.

That's right, it's the Third Annual
Ticketmaster Music Showcase.
Interested bands can pick up an
entry form at Ticketmaster Ticket
Centers across the country. Bands
may submit their entry form along
with a cassette of two original songs
to: Ticketmaster Music Showcase,
3701 Wilshire Blvd., 7th Floor, Los
Angeles, CA90010. Entries must be
received by 5:00 p.m. on May 31st.

Ticketmaster will route all band
submissions through an A&R evalu-
ation process from which 180 bands
will be selected to perform live at
local showcase events held through-
out the country from mid-August
through November. The '95 Show-
case Tour will pass through 30 states,
allowing bands to broaden their fan
base—since college markets ac-
count for the majority of stops on the
itinerary.

Showcasing bands will perform a
30-minute set of original material for
Ticketmaster's A&R panel and fans.
Each band will be evaluated on mu-
sicianship, performance, songwrit-
ing, originality and potential. Indus-
try feedback willbe provided tobands
at the tour’s end.

The five bands chosen to perform
at the National Ticketmaster Music
Showcasein New York City willeach
receive a minimum of $2,500. The
winning band will also receive a |
week-long recording session at Bad |

ASCAP HONORS WARREN

—
Diane Warren (right), the most commercially successful songwriter of the

past decade, became this year’s recipient of ASCAP’s prestigious Voice Of
Music award during a recent industry reception at Spago. Warren, who
was named ASCAP’s Songwriter of the Year in 1990, 1991 and 1993, is
pictured with ASCAP Chairman Marilyn Bergman.

Animals Recording Studios in Se-
attle.

“In putting together this year's
Showcase Tour, we lookedintoways
we could improve the program even
more for the bands,” said Tom
Mooney, Ticketmaster Music Show-
case General Manager, in a pre-
pared statement. “We're doing more
college markets this year, and we're
starting the tour later when the col-
lege campuses will be in full swing.
Most importantly, we're going into
more markets and more states so
that bands and their fans won't have
to travel as far to attend a perfor-

EXECS TAKE CENTERSTAGE

1

mance.” For further information,
bands may call the Showcase Hotline
at 800-800-3232.

The National Academy of
Songwriters is putting on a special
show featuring four of Nashville's
mostsuccessful songwriters. “Nash-
ville On Fairfax” features rare ap-
pearances by Gary Burr, Jill
Colucci, Pam Rose and Randy
Sharp, who will perform songs that
have been made popular by such
artists as Garth Brooks, Reba
McEntire, Wynonna, Travis Tritt,
Patty Loveless, Restless Heart and
Alabama. This special evening will

ASCAP turned the tables durng a recent edition of their ‘‘Quiet On The Set” Showcase at Largd Pub by having )

industry executives perform for charity. The special showcase—which featured performances by such industry
pundits as Larry Willoughby (MCA Records/Nashville), Shari Saba & the Warner/Chappell All-Stars, Thom Schuyler
(RCA Records/Nashville), Bob Thiele (EMI Records), Justin Goldberg (Sony Music) and special guest, Island
recording artist Jules Shear—collected more than $1,000 for NARAS’ MusiCares. Pictured are Shari Saba & the
Warner/Chappell All-Stars (L-R: Neil Gillis, Shari Saba, Tony DiNiri and Greg Sowders). Warner/Chappell writer Bob
Thiele is on the keyboards behind Saba.
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W/C PROMOTION

President, Legal and Business Af-
fairs, Warner/Chappell Music.

take place at Largo Pub on Wednes-
day, March 29, at 8:00 p.m. Seats
are limited, so advance ticket pur-
chases are highly recommended.
Call NAS for further information at
213-463-7178.

The Palomino has announced a
special tribute to Neil Young on
Wednesday, March22nd. “Long May
You Run: A Salute To Neil Young”is
designed to honor the career and
recent Rock & Roll Hall Of Fame
induction of Young. The evening will
be hosted by local singer-songwriter
Jim “Muffin” Yessian and will fea-
ture over twenty well-respected
Southern California songwriters per-
forming many of Young's classics.
The evening will be capped by a wild
jam finale. For more information re-
garding the event, please call 818-
764-4018.

W/C PROMOTION

President, Business Affairs/General
Counsel, Warner/Chappell Music.
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SONGWRITER'S PROFILE

e AN
Jamaican rapper Ini Kamoze was recently congratulated by Rondor Music
and BMI executives for the success of “‘Here Comes The Hotstepper,”
featured in Robert Altman’s film, Ready To Wear. Pictured are (L-R) Lance
Freed, President, Rondor Music; Karen Durant, Rondor Music; Ini Kamoze;

Kim Jackson, BMI; Newton Merritt,

Industry Grapevine

Keri Kelli, songwriter and guitar-
ist for Los Angeles-based alterna-
tive rock group Blow, has signed a
worldwide co-publishing agreement
with Billy Meshel's All Nations Mu-
sic. Kelli is currently in the studio.
Veteran hitmaker Michael Lloyd is
producing.

Chicago-based songwriter Dan
Weitzman has signed publishing
contracts with Nashville’s Cedar
Creek Music on the song “If | Hold
You Once, Il Hold You A Thousand
Times,” as well as “The Sweetest
Ransom Note” (co-written by Dan
Furmanik).

Sony Music Publishing has
named Scott Francis to the post of
Senior Director, Business Affairs.
Formerly an attorney at Mayer, Katz,
Baker, Leibowitz & Roberts, P.C.,
Francis will be based in New York
(212-833-8241).

Dianna Maher has been pro-
moted to VP of Magnatone Music
Publishing, formerly known as Mo-
raine Music Group in Nashville. She
can be reached by calling 615-383-
0400.

Warner/Chappell Music has pro-
moted Don Biederman to the post
of Executive Vice President, Busi-
ness Affairs/General Counsel, and
Edward P. Pierson to the position
of Senior Vice President, Legal and
Business Affairs. Both men can be
reached at 310-441-8600.

Zomba Music Publishing has
named Ashley Waldron to the post
of Creative Coordinator, West Coast.
Formerly Office Manager and Assis-
tant to the VP, Waldron will be in-
volved in all aspects of Zomba Music
Publishing's West Coast activities,
working with existing writers as well
as helpingtoidentify talent for acqui-
sitions. She will be based in Los

manager; Mark Fried, BMI.

Angeles (310-247-8300).
Peermusic has announced the
appointment of Mallory Lambert to
the post of Managing Director of its
South African operations (2711-648-
5404). Mrs. Lambert has been Gen-
| eral Manager of the firm and serves
| on the board of NORM (National
Organization for Reproduction
Rights in Music in South Africa).
National Music Publishers As-
sociation (NMPA) has appointed
Donna Hilley, President & CEO of
Sony Tree Music Publishing, to the
Board of Directors. The NMPA was
founded in 1917 and works to pro-
| tect and advance the interests of the
American music publishing commu-
| nity. The NMPA can be contacted at
212-370-5330. [MC}

ZOMBA APPOINTMENT

Ashley Waldron has been named
Creative Coordinator, Zomba Mu-
sic Publishing, West Coast.

ROBYN
HITCHCOCK

This cult figure returns
to the limelight with
Rhino’s extensive
re-issue series

mirror, telling myself that someday they're all gonna recognize me and

know who | am. The people or the artists that | always liked were cult
figures,” says Robyn Hitchcock, regarding his critically acclaimed but less
than commercially spectacular career.

“I'mashadow cat, really,” says the fast-talking Englishman. “A shadow cat
is something beautiful that sneaks up on you while you're not looking. I'm not
saying that | am, but | like to think my art is, anyway.”

For music fans who are unfamiliar with Hitchcock's twenty-year career,
Rhino Records’ new nine-CD reissue collection, which focuses on his fertile
mid-career period (between 1980-87), serves as a way for the uninitiated to
discover one of rock’'s most eccentric and prolific artists.

Since his last A&M studio album, Respect, was released in 1993,
Hitchcock has recorded a three-song seven-inch vinyl EP for K Records in
Washington. Now he is also about to embark on a solo tour to promote the
Rhino reissue series.

"I'm not signed to any label in the States at the moment, but there’s an
enormous amount of material coming out. There's a whole album called You
And Oblivion[due in stores on March 28], which is all unreleased songs from
the mid-Eighties.”

Yet, Hitchcock’s most famous cohorts, the Egyptians, are not working with
him at the present time. "I'm working by myself these days. The Egyptians
are on ice for the moment. We spent a lot of time doing things together, and
you can basically just get tired of being in a three-legged race. I've also gotten
more and more competent in performing my songs on my own, which is
something ! could have never done ten years ago.”

Or twenty years ago, for that matter. Hitchcock’s musical abilities didn’t
come naturally to him. "I was inclined musically, but | didn't have much innate
musical ability,” Hitchcock admits in his English accent. “l used to reach up
and hit the keys of my grandparents’ piano, and 1 couldn’t understand why
the sound of it didn't make sense. | had seen other people play things, and
it sounded really coherent.

"Very slowly, over the years, | sort of worked out how you played the guitar
and the piano, and the people | played with along the way sort of taught me
other things.”

Hitchcock would spend most of his adolescence and teenage years
“incubating” musically. It wasn’t until the mid-Seventies that Hitchcock
began his professional career. “The Soft Boys came about in late 1976, and
1 had probably already written 50-100 songs by then. | had sort of worked out
how you did it, although none of those songs were any good. It was a very
slow process, believe me.”

Regarding the evolution of his songwriting skills, Hitchcock says, “My
songwriting technique has changed over the years. Early on, | would
basically write poems and try to set them to music. But | had no idea how the
music should fit. Now I sit and play until | have a title, and if that works, then
I know that | might have a song, and then I'll go down to the laundromat and
actually write the lyrics. | used to write the lyrics first, now I'll get the title and
probably a melody, and then I'll fit in the lyrics. In the beginning, the lyrics
were the easiest and the music was the hardest, but it's definitely the other
way around now.”

Hard work is one thing, inspiration is quite another. The key, according to
the quick-witted Englishman, is to take full advantage of those key moments
that flash through your muse when you least expect it.

“The important thing is not finding the lightning bolt [of inspiration], but
rather the important thing is to try and extend the period of the lightning bolt,
so what actually strikes in a nanosecond is stretched to a half an hour.
Imagine the potential of that if you could do it with the orgasm [laughs]. You
gotta try and create that state of being ‘full-on.’ It just goes away, and you
have to wait for it to come back. It's like anything else, you have to re-charge.
1 think too much self-consciousness just kills everything.”

The key is to keep working at your craft and not to wait for the muse to find
you. “I'm always working on songs, but | think that before | make another
album, | want to make sure that I've got the right songs. I've got something
like twenty albums out there now, and with the Rhino series, there’s a lot of
stuff out there. So before | add to that library of songs, | want to take my time
and think about what | want to put out.”

I t wasn't my goal to be recognized. | didn't sit there posing in front of a

Contact Rhino Records at 310-474-4778 [MC)
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COMPLEX SESSIONS: The Com-
plex Sessions, a series of music
videos featuring Neil Young & Crazy
Horse and directed by Jonathan
Demme, has been released by
Warner/Reprise Video. Last Octo-
ber, Young and Crazy Horse re-
turnedto the Complex recording stu-
dios in Los Angeles, where they had
recorded Young's album, Sleeps
With Angels. The sessions docu-
mented in the home video were spe-
cifically set up in order for Oscar-
winning director Demme (Philadel-
phia, The Silence Of The Lambs) to
film Young and the band. The result-
ing 30-minute video, which features
the band playing at full live intensity,
retails for $16.98.

MAD HATTER: Chick Corea has
opened a new mix room in his Los
Angeles-based Mad Hatter Record-
ing Studios facility. More than four
years in the making, the room in-
cludes one of the rarest consoles in
the world: a vintage 64-input Neve
8078 with 64 channels of GML auto-
mation. This modified console com-
bines (40)-Neve 31105 four-band
EQ modules with (24)-Neve 1073
three-band EQ modules, all in one
frame with 64 full-length faders and

a highly modified monitor section to
give the console a lot of flexibility
and options. The room is filled with

|

outboard gear and uses the new |

Studer A-827 multi-track recorder,
as well as containing a great sound-
ing ISO booth foroverdubs. The new
room was built and designed by
Lakeside And Associates, in con-
junction with Chief Engineer Bernie
Kirshand DP Construction, with con-
sole modifications by Pat Schneider.
Clients availing themselves of the
facility have included Color Me Badd,
Flowerhead and L7. For more infor-
mation, call 213-664-5766.

HOLLYWOOD SOUND RECORD-
ERS: Epic artist Kate Gibson, over-
dubbing and mixing with producer
Victor Mergatroyd; Chris Johnson
engineered and Bryan Davis
assisted...Epic's Masters Of Reality,
mixing with producer Chris Goss;
Brian Jenkins mannedthe board and
Bryan Davis assisted...American
Recordings act Freewheelers, over-
dubbing and mixing for their upcom-
ing release, with studio captain
George Drakoulias shepherding the
sessions, Jim Scott engineering and
James Manstfield assisting... Stone
Temple Pilots vocalist Scott Weiland,

Record Plant has become an all-SSL faciity with the purchase of an 80-

channel Solid State Logic SL 9000 J Series console with 48-track DiskTrack
Digital Multitrack Recorder/Editor and 80-channel SL 4000 G Plus console
with Ultimation. Pictured at the studio are Record Plant Chairman Rick
Stevens and independent engineer Dave Reitzas.

YA MAHA

M ULT

| mixing for the movie project Tank

Girl; Chris Goss produced, Brian
Jenkins engineered and Husky
Hoskulds assisted.

ROCKET LAB: Bluestone Records
artists the Soul Drivers were in mas-
tering their debut album, Tight White
Dress.

PENTHOUSE STUDIOS: EastWest/
EEG artist Snow was in this Jamai-
can studio working on an all-star
remix of the song “Anything For You,”

the first single culled from his sopho- |

more release, Murder Love (due on
March 28). The remix features Buju
Banton, Louie Culture, Kulture Knox,
Beanie Man and label mate Terror
Fabulous.

MAJESTIC FILMS: Actor Tyrin
Turner (Menace 11 Society) has been
signed to direct music videos for the
L.A.-based film company. Turner
began his career starring in Janet
Jackson's long-form music video for
“Rhythm Nation 1814." Lately, Turner
has been apprenticing with veteran
music video directors James Michael
Marshall and Gary Gray.

MORE VIDEO NEWS: RCA artist
Willi One Blood filmed the video for
his single, “Whiney, Whiney (What
Really Drives Me Crazy),” in New
York City recently. The video of the
single from the Dumb And Dumber
soundtrack was directed by Drew
Carolan.

RIOT IN THE HOUSE

R

Veteran hard rock act Qui

. " -
>~

et Riot recently record

HARMONY MIX

Platinum producer DJ U-Neek and
owner/engineer Aaron Connor are
pictured at Studio Cat Productions
during mixing sessions for the forth-
coming album from Bone Thugs N
Harmony, the follow-up to last
year’s double-platinum smash.

GUITARZEUS UPDATE: We previ-
ously announced legendary
stickman Carmine Appice's Guitar
Zeus recording project at Music Box
Studios in Hollywood, which features
such guitar-slingers as Slash, Ted
Nugent and Yngwie Malmsteen.
Recent additions to the lineup in-
clude Queen’s Brian May, six-string
legend Jeff Beck and Kings X’s Ty
Tabar.

—

ed guitars, vocals and

drums at the Track House in Van Nuys. Pictured (L-R): Alex Woltman,
engineer; Carlos Cavazzo, guitar; Kevin DuBrow, vocals; Evan Levy; Frank

Banali, drums.

TRACK

F ORUM

YAMAHA BUILDS ON GREAT TRACK
RECORD WITH TWO NEW MULTITRACK
CASSETTE RECORDERS

“Back To Basies” sound is no longer a
financial necessity; it's an atritude.
Many top artists find thar four-track
analog recording lets them caprure the
essence and passion of their music
sometimes more etfecnively than large
digiral mulritrack systems. The atti-
tude captured in an impromptu four-
track recording session can say more

to the listener than hours spent in ex-

pensive commercial studios. Getting
“hack to hasics,” Yamaha offers two
full-function four-track multitracks at
their most affordable levels.

At an unprecedented price of $449,
the MT50 Multitrack Cassette
Recorder provides overdub, pig-pong
and mixdown multitracking functions
Its tour identical input channels-
cach of which can be set for mic and
line-level signals—feature simple
channel-to-track assignment systems,
making the unit extremely easy to use.

Channel functions include two-band
EQ and auxiliary send for adding echo
and effects during recording or mix-
Jdown. Each channel also contains a
LED level meter, pan control, and a
level fader.

The new MT4X Multitrack Cas-
serte Recorder delivers all the power
tor top-quality production at only
$599. Impressive channel benefits in-
clude 3-band EQ for extensive sound
shaping capability during recording
and maixdown, plus two aux sends and

two stereo eftect returns, to allow sig

nal to be sent to two separate eftect
units.

Other highlights of the MT4X in-
clude four rape output jacks, allowing
etfects ro be added ro cach track dur-
ing mixdown, and two pairs of stereo
outputs, which provide simultancous
connection to a mixdown recorder
and ro a monitoring system. A large,
comprehensive electronic display with
three-digit rape counter provides vi-
sual monitoring of tape position track
levels and transport status.

© 1995 Yamaha Corporotion of America
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PRODUCER CROSSTALK

NEW TOYS

—BARRY RUDOLPH

DON GEHMAN

This studio vet (John
Mellencamp, R.E.M.)
returns to the U.S.
charts with Hootie

& the Blowfish

By Steven P. Wheeler

ailing from Lancaster, Pennsylvania, Don Gehman has spent most of
H his life surrounded by music—whether it was a classical upbringing (he

began as a viola player) or as a teenage bassist around the time of the
first British invasion.

The early Sixties is when Gehman's young life would take a detour from
performing and enter a phase he has never left. "in 1964, | was the bass
player in a band, and it was my job to find a PA."

Enter two local Pennsylvania brothers who, along with Gehman, would
make big advances in the way live concerts are heard today. "A couple of
local kids were starting a little garage operation,” explains Gehman. "It was
actually two brothers, Roy and Gene Clair, and | became friends with them,
and that's how | got our group’s PA."

However, this led to something bigger than the band that never was. "l also
became their cabinet maker. They were doing church installations back
then. Of course, this whole thing grew into Clair Brothers Audio Systems,
which is probably the largest sound reinforcement company in the world
today. | helped start that company, and | worked with them until 1973.

“We designed pretty much everything there is in regard to live touring
today,” continues Gehman. “The whole monitoring system, wedges on the
floor, multi-cable consoles out front, hanging PA’s—| was instrumental in
designing all that stuff.”

Throughout his time with the Clair brothers, the budding studio guru was
attending engineering school at Penn State, which eventually led himinto the
studio where he has made his home since the early Seventies when none
other than Stephen Stills took him under his wing.

“Stephen was one of my clients around the time of CSNY and Manassas,
and he thought I'd be really good in the studio, so he asked me to come out
to Caribou Studios to help him finish a record in 1973."

Tiring of the grueling road work he had been doing for eight long years,
Gehman found much more interestin the studio, and with Stills’ involvement,
the young man from Pennsylvania obtained his first staff engineering job at
the famous sun-drenched Miami-based Criteria Studios in 1973.

Perhaps Gehman's strength as a studio guru can be seen as a perfect
blend of all facets and aspects of the business he has encountered over the
past three decades. “I'm probably evenly split between the technological
side and the musical side,” Gehman says in agreement. “I had ten years of
musical training before | got into my technical mentality. But | still react to
everything based on music and what works for me emotionally.”

Don Gehman would find commercial success as a producer a few years
later when he worked on the debut album by an Indiana boy named John
Cougar—an album that would include the hit single | Need A Lover.” But
things really took off for the producer in 1982 when the Cougar-Gehman
team hit the multi-platinum plateau with American Fool.

Ironically, the soft-spoken producer chuckles when asked if producing an
album that would go on to sell five million copies changed his career. “Believe
it or not, nothing really happened to my career following that record, even
though it was a major seller. Right after that, | came to L.A. and knocked on
doors, but nobody would answer. Finally | realized that | needed @ manager
to represent me, and that helped. | started to get my foot in the door a little
bit, but | had to work at it, and it took a couple of years. It probably wasn't until
| worked with R.E.M. [Life's Rich Pageant] and Brian Setzer that people
actually said, ‘Okay, he knows how to produce a record.”

As for production style or preferences, Gehman notes, “People come to
you because of something you've done in the past, but that doesn’t mean that
they necessarily do that same thing well. A lot of people do come to me
because of the sound we had on the [John Cougar Mellencamp] records, but
maybe all that means is they like their snare drum tuned high [laughs].

“Music to me is very much a gut-level thing,” continues the Southern
California resident. “I like records to have continuity. | think that a nice way
to make a record is to use a limited number of tools.”

Like most things in the music industry, production is a fickle business, but
there are ways to keep yourself alive. “Your career will go up and down. Over
the last few years, I've had great success in Australia but not much in
America, and people thought | was history. So the Hootie & the Blowfish
record is the first thing to hit for me in America in a long time, and people stili
weren't calling me up until two weeks ago.”

Contact World's End (America), Inc. at 213-965-1540
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KeyDisk TERMINATOR™ Version 2.0

SYDNEY URSHAN MUSIC

KeyDisk TERMINATOR™

KeyDisk TERMINATOR™ is a soft-
ware package for Macintosh computers
that allows licensed software users to
run most Original Copy-Protected Mas-
ter Key Disk applications without using
the Master Key Disk. You will be able to
copy the copy-protected software an
unlimited number of times, as well as
launch the application without further
installs or authorizations.

KDT is an extension and Desk acces-
sory that works on any Mac computer
running System 7.0 or higher. You do
not need much more RAM than you
would normally need to run the program,
and your original copy-protected soft-
ware must have at least one install left.
KDT does not work with copy-protect
schemes that utilize "dongles” or hard-
ware-based ADB port keys.

Using KDT is easy once you have
completed the installation process thatis
detailed in the included easy-to-read-
and-do manual. Essentially, the KDT pro-
gram creates a "Barrier file” that acts like
a separate hard drive with its own SCSI|
number. This file resides on the desktop

Schecter's New
Semi-Hollow Guitars

These two new semi-hollow bodied
guitars are based on one of Schecter's
most recognized designs. The PT-CET/H
guitar features balanced tone chambers
carved into a premium grade Honduran
mahogany body with a highly figured
contoured exotic top, and the PT-Hollow
has balanced tone chambers carved into
a hand-crafted, two-piece swamp ash
single-cutaway body. Both models come
with master volume and tone controls,
three-way selector switch, one-piece
maple or maple/rosewood necks and a
choice of pickup configurations.

Suggested retail price for the PT-CET/
H is $2,495, while the PT-Hollow goes
for $1,895. For additional information,
contact Schecter Guitar Research at6920
Santa Monica Blvd., L.A. CA 90038 or
call213-851-52300r FAX213-851-9409.

and as a partition on your internal hard
| drivethatisisolated from the rest of your
| hard drive. Barrier files can be locked
from virus, and once authorized, they
behave just like any other non-copy-
protected software which can be copied
and launched anytime without authoriza-
tion.

Furthermore, once you have used KDT,
you can replace installs or authorizations
back on your original copy-protected
master key disk for safe keeping. This
means that you can take software copies
on the road with no worries.

KDT willnot alter any proprietary codes
of the original software, and since you
can reload the software as many times as
you want, you do not lose authorizations
(installs) every time you want to optimize
your hard drive for smoother and faster
computer performance.

The KeyDisk TERMINATOR™ sells for
$99 directly from Sydney Urshan Music.
Phone them at 800-883-9332 or FAX
818-901-9332. The address is P.0. Box
1007, Hollywood, CA 90078-1007.

E-Mail as follows: Internet:
urshan@netcom.com (preferred)
AppleLink/AOL: URSHAN World Wide
Web Page: ftp:/ftp.netcom.com/pub/ur/
urshan/sum.htmi
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Hypercardioid Condenser Mic
from Audio-Technica

The tight pickup pattern of a
hypercardioid microphone becomes very
important when trying to capture a
singer’s voice amid the din of alive music
stage setting. The highly directional
AT873Risanew phantom-powered con-
denser hand-held microphone that uses
the latest low-mass technology. Withthe
diaphragm only two microns thick and
the moving mass (of the diaphragm)
reduced by one third, this microphone is
able to better respond to higher frequen-
cies, higher volume levels while main-
taining lower distortion. Frequency re-
sponse is 70Hz. to 20Khz. with a dy-
namic range of 113 db and maximum
input sound level of 140 db SPL.

As an extra, versatile feature, Audio-
Technica makes an assortment of inter-
changeable capsule elements that screw
on the microphone’s body. These ele-
ments provide different pickup patterns
that vary from hypercardioid to cardioid
to omni-directional. Also included with
ali the mics are both a wind screen and a
stand clamp.

For more information, contact Audio-
Technica U.S., Inc. at 1221 Commerce
Drive, Stow, Ohio 44224 or call 616-695-

5948.
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Walt Disney Records recently
hosted a great party at LunaPark for
South American expatriate per-
former/composerLebo M. Lebowas
showcasing songs from his new
Disney release, Rhythm Of The
Pride Lands, a collection of songs
inspired by the smash success of
The LionKing. Lebo’s rhythm-packed
set was as inspiring as the movie,
but way too short. Disney is releas-
ing Lebo M'’s duet with Jimmy Cliff
on the song “Hakuna Matata,” but
the big hit here is the opening track,
aLebo Moriginal called “He Lives In
You,” which will bring tears to even
the most jaded eyes. In exile in the
United States since the age of four-
teen, the now 30-year-old artist was
honored witha Grammy Award (with
Hans Zimmerand Mbongeni Ngema)
for Best Instrumental Arrangement
With Accompanying Vocals for
“Circle Of Life” from The Lion King
soundtrack. Wherever fine record-
ings are sold.

How do record companies pick
theirsingles? Street Level Records
wants you to help. Each release
from the new label—Street Rap,
Volume 1is first—will feature a cus-

w 2L

tomer response card with the toll
free number 800-722-SONG. Cus-
tomer calls will help the label deter-
mine which single to service to radio.
Those not wishing to purchase prod-
uct they haven't yet heard on the
airwaves can hear the sampler by
dialing 800-LA-HITS-3. This is an
interesting new concept by former
MCA Records President Robert
Siner which, if successful, will be a
whole new way for record compa-
nies to communicate with their audi-
ence.

Waylon Jennings, a legend in
the world of outlaw country music,
has his own limited series on the
Nashvilie Network. The series had
its debut March 2, and Mark
Chesnutt, Kris Kristofferson,
Alison Krauss and John Ander-
son dropped by. On March 30,
Waylon Jennings & Friends fea-
tures a special edition with children’s
music. On hand will be Jennings’
wife, Jessi Colter, kids song-and-
dance troupe the Lil’ Waylors and
Garfield the cat. This part of the
ongoing The Legends Of Country
Music series airs Thursdays at 5

| p.m. and repeats at midnight.

Mark Chesnutt, Kris Kristofferson, Waylon Jennings, Alison Krauss & John Anderson
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BMG Classics
recently restored
Sergie Eisen-
stein’s epic film,
Alexander
Nevsky.

Their work on
the project in-
cludes a com-
pletely new and
utterly compelling
recording of the
original soundtrack
as performed by
conductor Yuri
Temirkanov and
the St. Petersburg
Philharmonic Or-
chestra. Look for
the film in general
release and the
soundtrack wher-
ever you buy good
music.

In stores March
21, courtesy of the
WORK Group, is
the soundtrack to
Bad Boys, featur-
ing a diverse col-
lection of R&B and
hip-hop artists, in-
cluding Diana
King, Warren G., Da Brat (with No-
torious B.I.G.) and Xscape. Espe-
cially notable are Ini Kamoze, who
hit with “Here Comes The
Hotstepper” from Pret-A-Porter, and
Inner Circle, who perform a remix of
the title track “Bad Boys” from TV's
Cops. Bad Boys stars Will Smith
(Fresh Prince Of Bel Air, Six De-
grees Of Separation) and Martin
Lawrence as detectives who must
find $100 miltion in heroin stolen
from the Miami Police Evidence
Room or accept the consequences.
The Columbia Pictures release
opens nationwide April 7th.

Thoseinterested in multiculturism
will want to rush over to Highways
during the weekend of March 16-18
for their first ever weekend of perfor-

—TOM KIDD

mance, storytelling and hula by tra-
ditional and contemporary Native
Hawaiian artists. The program, en-
titled Kalo, features the always-col-
orful and seldom-dressed Keo pre-
miering a solo work entitled He
Hawai’i Au, a performance piece
depicting young Hawaiians on the
edge of the millennium. Tickets for
the event are $10 on Friday and
Saturday and $20 on Sunday (50
percent of the proceeds from Sun-
day night's performance will go to
benefit the Hawaiian Community
Center Association). Kalo is part of
Treasurein The House: Highways’
Fourth Asian Pacific American
Performance And Visual Arts Se-
ries. For reservations, tickets and
information call 213-660-TKTS.
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Sir Mix-A-Lot (Anthony Ray)

Tales of murder, lust and greed
unfold before the eyes of Sir Mix-A-
Lot. No, he's not workingon the next
Snoop Doggy Dog CD, he's starring
in a TV show. The Watcher, Para-
mount Network Television’s new
one-hour mystery drama, stars the
Grammy Award-winning rap star as
an enigmatic figure holedupinalas
Vegas hotel casino. A bank of moni-
tors lets Sir Watch-A-Lot pick up
every sight and sound in the City of
Sin while he narrates tales symbol-
izing the bestand worst of the Ameri-
can Dream. The Watcherairs Tues-
days at 9 p.m. on UPN.

Based on a true story, Peter Falk
starsin Hollywood Pictures’ Room-
mates as 107-year-old Rocky
Holeczek. After single-handedly rais-

ing his orphaned
grandson Michael
(D.B. Sweeney),
Holeczek begins a
new life after being
evicted from his
home and accept-
ing the now 35-
year-old Michael's
invitation to share
an apartment with
him. This inspira-
tional saga spans
over 30 years, be-
ginning when
Holeczek i1s 75. It
represents a real
tour-de-force for
Falk—not to men-
tion makeup man
BobLaden. Acad-
emy Award-win-
ning composer
Elmer Bernstein
(Thoroughly Mod-
ern Millie)provided
the music.

Marc Mancina
is the composer of
the soundtrack to
Walt Disney Pic-
tures’ Man Of The
House. Mancina's |
credits include Speed and the up-
coming Outer Limits. Man Of The
House stars Jonathan Taylor Tho-
mas as eleven-year-old Ben Archer
who is trying to scare off his mother
Sandy’s (Farrah Fawcett) finance,
Jack Sturges (Chevy Chase). The
plotis pretty predictable, but so was
Home Aloneand that certainly didn’t
hurt box office receipts. The ques-
tion unanswered at press time is
whether the magic of Disney can
resuscitate Chase’s career—or why
the kid doesn't get Chase his own
TV show and get rid of him that way!

“The power and passion of sport
has long been an overwhelming in-
fluence in my life—the beauty and
grace of bodies in motion providing
an inspirational canvas for my musi- |

Peter Falk stars in Roommates
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cal compositions,” explains John
Tesh in the intro to his current PBS
special, Live At Red Rocks. Tesh
goesontodescribe this performance
at Colorado's majestic outdoor the-
ater as a "magic night.” It's hard to
argue with that. The special features
Tesh in concert with the dynamic
Colorado Symphony Orchestra
and performances by Olympic stars
Nadia Comenici and Bart Conner.
What you'll hear as you watch the
gymnasts perform in the shadow of
the towering rocks that embrace the
amphitheater are rousing pop sym-
phonies and symphonic versions of
pop standards such as “Against All
Odds." The soundtrack hasjustbeen
released on Tesh's own GTS {abel
and is well worth checking out. PBS
should be repeating the special,
which debuted March 2nd. Check
your guide for show times.

Once they fought for their fans,
now they fight for frogs. Pearl Jam
hasjoined with People For The Ethi-
cal Treatment Of Animals (PETA)
to ask students to find another way
to study amphibians in school labs.

0 kP2

' I
Chevy Chase, Farrah Fawcett & Jonathan Taylor Thomas in Man Of The House

Students can call a phone line set up
by the band (800-95FROGS) and
requesta petition asking school prin-
cipals to “cut out dissection” and use
computer programs or life-size mod-
els instead. The first 50 students
returning a copy of a completed pe-
tition will receive a Pearl Jam T-shirt,
shorts, single, poster or album
autographed by Eddie Vedder. The

| band's singer and spokesman has

been a PETA member since 1989.

For chubby Gerry Garner (Aaron
Schwartz)andagroup of overweight
kids at Camp Hope, big is beautiful.
Thatis until fitness guru Tony Perkis
(Ben Stiller) comes to camp and
tries to force-feed his rigorous train-
ing methods on the boys. You can
readily guess who wins this battle of
wills, but to find out how the kids win,

| go see Walt Disney Pictures’ new

live-action comedy, Heavyweights.
The film has an interesting score,
including a bubble gum track by the
Bay City Rollers, a taste of Hot
Chocolate and Bow Wow Wow's
take on “I Want Candy." Heavy-
weights is in general release.  [[14

- >

Cast of Heavyweights
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—MICHAEL

GRAMMYS R US: The City of Angels
recently hosted the Grammy Awards
ceremonies, and as is the custom,
major record companies held vari-
ous star-studded affairs across the
Southland to honor their own. Pic-
tured (clockwise) at the PolyGram
Group party, held on the A&M
Records lot, are A&MRecords Presi-
dent Al Cafaro, big Grammy winner
Sheryl Crow and fellow winner/
labelmate Chris Cornell of
Soundgarden; at BMG’s sumptuous
gathering, held at the Hollywood
Colonnade, are Kenny G and wife
Lyndie, BMG Entertainment North
America President/CEQ Strauss
Zelnick, Carly Simon, Arista head
man Clive Davis and BMG Entertain-
ment Chairman/CEO0 Michael
Dornemann; at EMI’s posh post Grammy affair, held at Rex il Ristorante, are PointBlank
President John Wooler, EMI Records Group Worldwide Chairman/CEOQ Jim Fifield, Virgin
Records America President/CEO Phil Quartararo, Grammy winners Bonnie Raitt and Pop
Staples, Bonnie’s father John Raitt and Virgin America Executive VP of A&R Kaz Utsonimiya;
at Warner Music Group’s shindig, held at the Parkinson Building, are Atlantic Nashville
President Rick Blackburn, Atlantic Group President Val Azzoli, John Michael Montgomery and
Warner Music U.S. Chairman/CEO Doug Morris; and at the MCA bash, held at the Four Seasons
Hotel, are MCA COO Zach Horowitz, MCA Music Entertainment Group Chairman/CEO Al Teller,
Uptown President/CEQ André Harrell and MCA President Richard Palmese.

HIS LONESOME ROAD:
Since his untimely
death in 1953, Hank
Williams Sr. has be-
come an American leg-
end. As famous for his
hard living as for the
wealth of great music
he created during his
short lifetime (check
out The The’s ncu
record, Hanky Panky, a
contemporary homage
to the country super-
star)—Williams’ leg-
end has oftentimes
overshadowed the real
man in the mind of the
public. But, with this
new biography penned
by Colin Escott (with
George Merritt and Wil-
liam MacEwen) and
published by Little,
Brown & Company, the
great tragedy of the pri-
vate Williams is
brought to the forefront

HOOPING IT UP: A special screening of Hoop Dreams, the acclaimed
documentary about the trials and successes of two aspiring basketball
players, was recently held in South Central Los Angeles. Pictured at the
free screening for underprivileged children (each child received a gitt bag
tilled with music and related products) are Kareem Abduiiah of rap group
Black Dynasty, Amde Hamilton of pioneering rap group the Watts Proph-
ets, Mandingo Entertainment Director of Marketing Rochelle Epps, Otis
0’Solomon of the Watts Prophets, In-House Marketing Director of Market-
ing Diane Pinsky, Richard DeDeaux of the Watts Prophets and Dion Stewart
of Black Dynasty.
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with startling sensitiv-

ity. Born frail, Williams

fought a constant battle against the pain caused by the degenerative
disease spina bifida occulta. His constant use of drugs and alcohol
stemmed from this physical ailment as much as it did from the emotional
pain he endured at the hands of his mother, Lillie, and his first wife,
Audrey. Hisrise and subsequent fallis colored by the behavior of these two
women, both of whom cashed in on his name and music after he died. The
reality of Williams’ life is as heartbreaking as any song he ever wrote, and
Escott’s presentation underscores this effectively. —Jana Pendragon
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Robert Plant and Jimmy Page flank
host Steve Oownes of Global Satel-
lite Networks’ award-winning na-
tionally syndicated radio call-in
show, Rockline. The duo recently
guested on the long-running pro-
gram and discussed their new al-
bum and U.S. tour, which kicked off
on February 26 in Pensacola,
Florida.

A ROYAL RELEASE: Once again
the Beatles are leading the way. Hot
on the heels of the Fab Four's multi-
platinum Live At The BBC, a two-
disc set culled from the radio pro-
grams the Beatles recorded for the
BBC, Hollywood Records, the home
of the Queen catalog, has released
At The BBC, an eight-track CD culled
from Queen's BBC performances
on February 5, 1973 and December
3, 1973. Previously available over-
seas, this first-time-ever-in-the-U.S.
release, which sports a never-be-
fore-seen cover photograph of the
band snapped during Queen’s very
first photo session (at Freddie
Mercury’'s Kensington flat), includes
“Keep Yourself Alive” and other
tracks that appeared on Queen’'s
self-titled debut. It probably won't be
long before labels begin releasing
other BBC recordings (there’s sup-
posedly a Rolling Stones/BBC
project in the works, and a Led Zep-
pelin set would certainly be wel-
come).

AND THE BAND PLAYED ON: It
was the biggest outdoor rock festival
in history (no, it's not Woodstock),
and it featured the Band, the Grate-
ful Dead and the Allman Brothers
Band. Held on July 28, 1973 at
Watkins Glen in New York, the con-
cert drew nearly 600,000 fans and
featured the Band's return to live
performing following a hiatus (they
recorded Moondog Matinee during
that time). Recently discovered in
the Capitol Records vaults (as they
were putting together the record
company’s three-CD Band anthol-
ogy), Live At Watkins Glen, set for
release on April 4, features the Band
plowing through a great set of cov-
ers and Band classics. Highly rec-
ommended.
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HOT AIR: Led Zeppelin principals P>

< SHE’S SO VAIN, SHE PROBABLY

THINKS THISCAPTION IS ABOUT HER:
Veteran singer-songwriter Carly
Simon, backed by an impressive
backup singing corps (including
June Pointer, Toni Braxton, Annie
Lennox, Sarah MclLachlan and
Pebbles), is pictured performing
during Arista Records President
Clive Oavis’ annual pre-Grammy
Awards party, held this year at the
House Of Blues in West Hollywood.
Simon sang a rousing version of her
big hit, “You’re So Vain,” before an
enthusiastic, star-studded audi-
ence.

HEAP BIG SHOW: Capitol execs, including Capitol President/CEO Gary
Gersh (second from right), gather round label act Big Chief at the Viper
Room, where the band recently performed for a packed audience. The
band is on the promo trail for their debut effort, Platinum Jive.

=1/ Abbey Road Record Dist.

SNIOER VISIT: Margaritaville/MCA artist Todd Snider (pictured with his
finger crossed under “Oist.”) recently greased the star-making machinery
with a visit to Abbey Road Distributors. Snider—his “My Generation (Part
Two),” a Pete Townshend-influenced, tongue-in-cheek anthem for the X
Generation, and “Alright Guy,” from his auspicious debut, Songs For The
Daily Planet, are two fine examples of his wry sense of humor and
penchant for clever hooks—also recently performed at the Viper Room.

ALL FUNKEO UP: Long overdue—
and worth the wait—is Rhino’s ex-
cellent new two-CO set, Funkify
Your Life, profiling those mighty
New Orleans funkateers, the
Meters. Rivaling such soul combos
as Booker T. & the MG’s in chops
and tight-as-a-frog’s ass rhythm
interplay, the Meters—keyboardist
ArtNeville, guitaristLeo Nocentelli,
bassistGeorge Porter, Jr. and drum-
mer Joseph “Zig” Modeliste—cre-
ated a body of work (instrumental
and vocal) which may surpass their
more famous Stax/Volt counter-
parts. Arguably the funkiest band
on the planet, the Meters recorded
classic after classic for Josie and
Reprise/Warner Records (with fa-
mous New Orleans musical guru
Allen Toussaint handling most of
the production chores), including
“Cissy Strut,” “Sophisticated
Cissy,” “Fire On The Bayou” and
“Hey Pocky A-Way”—classics
which have long been out of print
(and which command high prices
on the collectors market). Leave it
to Rhino to clear the legal air and
get these tracks on CO (here’s hop-
ing that the Meters’ Warner/Reprise
albums will soon be released). To
support the new anthology, the
Meters—with Russell Batiste and
Brian Stoltz taking the place of
Modeliste and Nocentelli, respec-
tively—have embarked on a tour,
which reaches the Southland on
March 27 for a show at the House Of
Blues.

MUSIC CONNECTION
Tidbits from our
tattered past

1984—N0 MO’ US: Those of you
who justlove to sitin dirt for twelve
hours in the hot, smoggy summer
sun and watch your favorite rock
acts on video screens with over
100,000 complete strangers will
no doubt be disappointed to hear
that there will be no US Festival this
year. The UNOSON Corporation
decided that the prospect of losing
a few more million dollars was not
appealing.

1990—O0VER THERE: In a show of
amazing compassion—and as a
way to generate some positive pub-
licity—Giant owner Irving Azoff has
announced that the record label is
sending 4,000 audio cassettes to
U.S. troops stationed in eighteen
different locations in Saudi Arabia.
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Jim “Soni”’ Sonefeld

Dean Felber

R )

Mark Bryan Darius Rucker

By Steven P. Wheeler

or Hootie & the Blowfish, 1995 is one

yearthatthey won’t want to look back on

through a Cracked Rear View, the title of
their Top Ten debut.

This four-piece outfit from South Carolina
would much rather have a state-of-the-art
camcorder than shattered glass to view what
they have accomplished.

Catchy songs, sterling melodies and heart-
felt lyrics have never been a guarantee of
platinum success—especially in the modern
alternative-driven world—and in the case of
Hootie & the Blowfish, their success with an
album that has been on the charts for well
over half a year resulted from a mixture of
musical elements, a loyal fan base and most
of all, a record company that wouldn’t say
die.

“We stayed with this record because we
had a series of little successes,” explains
Atlantic Group President Val Azzoli, “and the
record really just started kicking inlast month.
I'm talking huge sales, and we're still on the
first single. There was a time when we were
thinking that radio just wasn’t gonna play
‘Hold My Hand.” God bless our promotion
people, because they just wouldn’t take 'no’
for an answer.”

Hootie & the Blowfish-—lead vocalist/gui-
tarist Darius Rucker, guitarist Mark Bryan,
bassist Dean Felber and drummer Jim ”Soni”
Sonefeld—have been working hard since they
formed the band in 1986 in Columbia, South
Carolina as a way to pass the time while they
finished their studies at the University of
South Carolina.

The band’s name resulted from Rucker’s
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penchantior passing out nicknames to fellow
students. "People are always expecting this
great funny story, but it’s actually pretty bor-
ing,” says Rucker. “There was this one guy
who had really big eyes and wore glasses, so
I called him "Hootie’” because he looked like
an owl. This other guy was really fat and had
big checks, so 1 called him ‘the Blowfish.’
One night we were at a party in South Caro-
lina, and they walked in, and | said, "Look,
Hootie & the Blowfish.””

With name in hand, Hootie & the Blowfish,
instead of moving to L.A. or New York, de-
cided to be a big fish in a small pond. “That’s
the reason we didn’t move after everybody
got out of college,” relates Rucker. "We were
very content with where we were, and we
figured that if we were good enough, some-
hody would find us in Columbia. If you go to
New York, Atlanta or L.A., you can get lost
because there are 62 million bands in those
places. We just decided to stay home, and if
someone wanted us, they could find us.

“We did send out demos to record compa-
nies,” admits the group’s charismatic lead
singer, "but we never called people a million
times to try and get people to come out and
see us. We figured that if it was gonna come,
it would come; and if it didn’t, we'd have a
blast for a few years and then get real jobs.

"We finally realized that no one was bang-
ing down our doors to manage us or to give us
anything,” continues Rucker, “so we knew
that we’d have to do it all ourselves. We
found Rusty [Harmon|, who's our manager,
and we asked him if he wanted to be part of
ourorganization and just run the business for

TIE & TRE BLOYFISE

This South Garolina
quartet achieved
success through
husiness smarts,
constant gigging
and a label that
wouldn’t let their
record die

us, and he did.”

Because the band had started building the
core of what would become a powertul re-
gional following, the band made the next
logical step. “We set up our own partnership,
and a few months later, a corporation,” says
Rucker. ”"We were making pretty good money
from shows, and we’d always done well with
merchandise.”

In 1990, the band recorded the first of their
three self-released EPs, and according to
Rucker, with that came more financial con-
cerns and creative strategies. “Most bands
splitthe money at the end of the week, but we
didn’t want to do that. What happened if |
blew my knee out or something, and we
couldn’t play for a month. I wanted to make
sure that I'd still get my weekly paycheck, so
that’s how we set it up. | think more bands
should start looking at it that way, because
this is a business. Even though it’s great fun, it
is a business.”

Fortunately, the band’s bassist was a finan-
cial marketing major in college. “Dean had a
lot to do with setting everything up,” says
Rucker. "Dean knew all about the S-corpora-
tions and the C-corporations and all that crap,
and he knew people at the university who
were glad to help us out with things. There
were a lot of people who helped us out for
free, which was really cool.”

In fact, the 1993 release of the EP
Kootchypopreally set the band up as anindie
musical force. "The EPs were basically demos
thatwe recorded,” explains Rucker, “ya know,
five songs in five days. We wanted to have
something to sell at our shows, and we even
put the last one, Kootchypop, on compact
disc.

“I worked retail at this chain in South
Carolina, and we had such a nice following
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from New York down to Georgia that the
stores didn’t mind selling them on consign-
ment, and a few stores were really pumping
them out. We'd also carry as many of those
CDs as we could to our shows, and we'd play
2,000 seaters and sell a thousand of them
afterwards. All in all, we sold 60,000 copies
of Kootchypop.”

But it wasn’t always smooth sailing. For all
this country’s advancements against racism,
the early career of Hootie & the Blowfish
gives a clear indication of the prejudice that
still plagues the nation. “Early on, there were
clubs that our manager, Rusty, would say, ‘I
don’t think we can play there,” and 1'd ask
why, and he'd say, ‘Well, because you're
black.” So it was like, ‘Fuck ‘em, | don’t
wanna play there, anyway.’

“I've probably experienced some form of
racism every day, in one way or another,” he
adds, “and I think playing in a band with me
has opened the other guys up to things that
they would have never thought of . 1t's amaz-
ing, because I deal with things by letting it go,
but if one of the other guys hears something,
it’s like fisticuffs, and we're in a big brawl
somewhere.”

By 1993, Hootie & the Blowfish were not
only a finely tuned live attraction but also
seasoned businessmen. Since 1990), the band
has been living on the road, playing 200 to
250 nights a year (last year, they were out for
300 days). Hootie & the Blowfish adopted the
blue-collar work ethic of a bygone era when
artistssuch as Bob Seger and Bruce Springsteen
did much the same thing.

“Hootie & the Blowfish are a band that
America likes,” says Tim Sommer, the Atlan-
tic A&R rep who signed the band. “We started
getting reports that this seli-made record,
with no record company aifiliation, from a
band in South Carolina, was outselling Pearl
Jam in that entire state. It doesn‘t take a brain
surgeon to see that Hootie was a good sign-
ing—even though they were not courted by
other labels and were basically signed for
nothing.”

Sommer points out that the band’s keen
business sense was also a deciding factor.
“Signing the band was sological thatitamazes
me that more people weren't seeing it-
especially if youtake into account that Hootie
did hali-a-million dollars in merchandising
before they even signed with Atlantic. This is
a band that no one had heard ot outside of
North and South Carolina, Delaware, Vir-
ginia, Alabama and Georgia.”

Sommer’senthusiasm aside, Rucker laughs
before clarifying, “Well, | think that number
may be a little exaggerated, but 1 can say that
we will not give our merchandising rights
away. We have our own merchandising com-
pany; we've got three people at home and
one guy on the road. Somebody might give us
$250,000 and then eighteen percent, but we
can make that in less than two months be-
cause we're playing places now where most
ofthe people haven'thad a chance to buy our
merchandise. Being away from the East Coast,
we're just selling tons of stuff.”

Their Atlantic debut was helmed by Don
Gehman. “Don Gehman was the one and
only producer I suggested,” explains Sommer,
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“and Dondid atremendous job. L did not give
them one other name. They were familiar
with Don bhecause they're big R.E.M. fans,
and they thought [Life's Rich Pageant] was
R.E.M."s best.”

“When I started out on the Hootie project,
I thought to myself, ‘Well, this is gonna be just
okay,”” recalls Gehman, “but as we went
along, I became more and more excited about
it, and by the time ' was mixing it, it was like,
‘Wow!'

“I've gotta say that this was probably one of
the most charmed projects I've ever worked
on,” continues the studio captain. “Some
bands are almost anal and very protective,
questioning everything. And then there are
bands like R.E.M. and Hootie who somehow
seem to skate along on top of all of that.
They're just very willing to let whatever hap-
pens happen, and they go with it.”

As for his input on the album, the modest

“Early on, there were clubs
that our manager would say,
‘l don’t think we can play
there,” and I'd ask why, and
he’d say, ‘Well, because
you’'re black.’ I've probahly
experienced some form of
racism every day, and |
think playing in a hand with
me has opened the other
guys up to things that they
would have never thought of.”
—Ilead singer
Darius Rucker

producer would only say, “Most of the work
thatt contributed was really just editing things
down a little. Because they're a live band—
used to playing club gigs and stuff—the songs
were all a little long. 1 think | chopped a good
minute out of most of the songs because they
had an extra verse or they'd repeat the first
verse or the chorus again, so they weren’t
really radio-ready to my liking. And the band
was very willing to make changes.”

“This wasn’t like making a record,” says
Rucker, “it was like five guys sitting around,
burning candles and incense, reading runes
and just chilling out. Don made it so relaxing
and so cool that if he suggested something,
we'd try it.”

No disagreements whatsoever? “When we
were going into the studio,” answers Rucker,
“I'was always saying, ‘We're just going to do
the songs as they are, and then we’re just
gonna let it lie.” But Gehman had a soothing
way of saying, “Let’s try that shorter, let’s do
this'—and he definitely shortened some of
the songs. Radio-ready is not for me, but most

of Don’s ideas were great and made them
hetter songs.”

Although the album has proven to be a
strong seller, it didn’t start out that way. In
fact, the silhoueltted figures located on the
album cover seemed to be the band'’s way of
defying the critics and thumbing their noses
atthe image-conscious video age. In essence,
the album cover was a matter of wanting to be
judged by the music and nothing else.

“That's it exactly,” maintains Rucker. “|f
you see three white guys and a black guy,
people will usually think that it’s either a funk
band or a hard-core band. The black guy has
to be the bass player or the drummer.

“We just didn’t want anyone to have any
preconceived notions,” adds Rucker. “Plus,
we're not very attractive. I didnt want to look
back onthis album coverinten years and say,
‘God, we were dorks!” We are dorks, but we
can hide it a little.”

It took a long time for this record to break,
and in this day and age of throw it against the
wall and see if it sticks, Atlantic deserves a lot
of credit for plugging the leaks that threatened
to sink the Hootie Express before it even left
the harbor. “We knew that radio wouldn’t be
enamored by this band out of the box,” ex-
plains Atlantic President Azzoli, “because it
really doesn’tfitaformat. Isit alternative? Not
really. Is it pop? Not really. Is it AOR? Not
really. Is it AC? Not really.

“We figured that we'd just try 1o create a
buzz and notworry about whatstation played
it, let’s just worry about astation playing it. So
we toured and we did press, we toured and
did press, toured and did press...and we got a
buzz. Then we started 1o get a little bit of AOR
airplay—not a lot, but they did start to play it.
And what happened was, everywhere it got
played, it started to sell records.”

Everyone involved agrees on the one inci-
dent that was the turning point—an incident
involving a certain late night talk show icon.
“The play of the game in the life of this
record,” explains Azzoli, “was when David
Letterman was driving home one night, and
he heard ‘Hold My Hand’ on WNEW, and he
said he had to have this band on his show.
They played the Letterman show the very
next week, and things really started to turn
around at that point.

“We did a lot of in-store play,” continues
Azzoli, “and that worked because it’s a magi-
cal sound. 1always felt what this band did and
why people like itis that it’s a straight-down-
the-middle rock & roll band. it didn‘t go left,
and itdidn’t go right. After you see these guys
in concert, you feel happy. You don’tieel like
you wanna kill somebody, you don’t feel like
you wanna do drugs, you don’t feel like you
regret being alive. You just say, ‘I saw a greal
band playing great music, and life is okay."

Tim Sommer gives his impression of the
Hootie phenomenon: “Why | think it was a
good signing is, despite the trends that come
and go, people really like Bob Seger, John
Mellencamp, Tom Petty and carly R.E.M. It
didn’t take a genius to sce that if you could
find a band that espoused those values and
wrote quality songs and had the same vibe as
a Bob Seger or a CSN or a John Mellencamp,
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ATLANTIC

Val Azzoli,
President

By Steven P. Wheeler

as an eighteen-year-old manager, 40-

year-old Val Azzoli brought nearly
twenty years of experience with him when he
joined Atlantic Records at the beginning of
the decade.

Last November, Azzoli was named Presi-
dent of the Atlantic Group and has been one
of the central figures in one of the industry's
biggest turnarounds. The candid and humor-
ous industry exec spoke freely about his back-
ground, the restructuring of the legendary
label and last year's well-publicized turmoil
within the Time-Warner family.

H aving started out in the music industry

MC:How did you get started in the industry?
VA: One day, my roommate asked me to
manage his band, and I said, ‘Why not?’ This
was around ‘73, and | was eighteen years old.
I basically ended up being a glorified road
manager—Ilugging gear, loading trucks and
driving the van. But the band did have a
modicum of success in Canada.

From there, | was offered a job working at

ATV Music, a music publisher. What hap-
pened was, an attorney | knew was offered
the job of running ATV, and he approached
me about running the company on a day-to-
day basis, because he was more a figure head
than anything else. Of course, | said, ‘Yes, |
know everything there is to know about pub-
lishing,” when in fact | knew nothing about
publishing. But like everybody else in this
business, you do whatyou havetodo [laughs].
MC:Did that serve as a major learning expe-
rience for you?
VA: The interesting thing about that phase of
my career was that ATV became a very suc-
cessful publisher, and we turned out to be the
Number One publisher in Canada at one
point.

What | learned, though, was the impor-
tance of songs. | had no idea how important
a song was, and publishing is one of those
mysteries of the music industry. A lot of
people think they know what it is, but they
often don’t know.

After doing that for a couple of years and
taking it to a very successful level, | was still
relatively young. [ was still in my mid-twen-
ties at the time, and | realized that that wasn’t
what [ wanted to do in the music industry. It
just wasn’t exciting enough for me. So |
decided to leave ATV and work for Rush’s
managementcompany. Thatentailed awhole
bunch of things—not only the management
side of things, but we owned our own little
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label and that enabled me to run a record
company while co-managing Rush with Ray
Danniels. | did that until 1988, and then |
moved to New York to work at Q Prime in
artist management, and ! did that for a year
and a half.
MC:How did you get involved with Atlantic
Records?
VA: Doug Morris [Chairman/CEQO of Warner
Music U.S.| brought me in. Doug’s a great
people person, and while he acknowledged
that | could contribute a ot to Atlantic, it was
sort of a case of, ‘Val’s a good player, and we
don’t have a position for him now, but let’s
just get him on the team.’
MC:So what exactly did you do during those
early days at Atlantic?
VA: They gave me all these divisions that no
one wanted, all the orphans [laughs|. This is
in 1990, and 1 had the alternative music
department, which was not a glamorous divi-
sion at that time. | also had the dance music
division, the metal division and the country
music division. Those were all my divisions,
and then | got more into the marketing side of
it, because those divisions that | had are very
marketing oriented, and Atlantic didn’t really
have a marketing department, per se, so | was
the guy who worked on that for a while.

In 1991, | was made a Vice President, and
| oversaw all these departments, and | started
product development. In the latter partof ‘91,

“For every success, there are
four failures. One week we
might have a Number One
record on the country radio
charts, and for ten minutes,
that’s fantastic. Then 1 get a
call from the other five
country artists who have
dropped on the charts.”
—Val Azzoli

they made me General Manager, and that’s
when Doug Morris said to me, ‘We've gotta
change this company around. Let’s start mak-
ing some moves’—and that’s when the major
moves happened when we restructured the
company. We started our restructuring four
years ago.

MC: What were you trying to accomplish
with the restructuring?

VA: In the late Eighties and early Nineties,
Atlantic Records was considered a dinosaur
company. We felt that in order to get the
company to the next level, changes had to be
made. We really had to revitalize the com-
pany and make it more contemporary. | think
the main thing | did was really decentralize
the company. By decentralizing, | empow-
ered the department heads with a lot of au-
tonomy. Before this, the alternative and metal
music departments had their own promotion
and marketing departments, and 1 said, ‘This
is bullshit.” This is music, and promotion is
promotion is promotion, and marketing is
marketing is marketing.

So we decentralized, got rid of some de-
partments, amalgamated other departments
and empowered people with a lot of au-
tonomy. With that autonomy, we gave these
people a lot of room to maneuver. My theory
is that you get smart and intelligent people
and letthem do their thing, and the profits will
come. We also created a marketing depart-
ment.

MC:What was Atlantic’s philosophy prior to
the restructuring?

VA: Prior to that, the theory at Atlantic was
you signed an act, you got it on the radio and
people would buy it. Well, the world changed.
So we started a marketing department, we
started a product development department
and a progressive marketing department, a
college marketing department, a touring de-
partment. We took the press department from
five people to sixteen people because press is
another extension of marketing. I'm not trying
to undermine the importance of promotion,
but there are other ways of selling records.
Those are the kinds of things we did, and at
the same time we were doing that, we were
fine-tuning promotion and A&R. We pur-
chased other companies like Interscope,
Mammoth, Matador, and then we concen-
trated on the country division, which is now
one of our most successful divisions.

MC: There was a much-publicized political
battle within the Warner family last year.
Was that a tough period for you?

VA: It was hairy, and it was distracting to an
extent. But you have to realize that '94 was a
great year for us. That's when we became the
Number One label [based on domestic-mar-
ket share rankings]. Someone told me a long
time ago that when political-type situations
arise, the best thing to do is to go back to your
core business and work hard.

Throughout that period of time, | was the
Executive Vice President and General Man-
ager of Atlantic Records, and the day-to-day
operations of the company were going through
me, anyway. So | figured that I'd let them
work out their political wars. All | did was
work my ass off. I'm serious when | say that |
didn’t read the newspapers. The phone kept
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ringing from journalists, and | just avoided
calls. I probably never worked so hard in my
life as I did in the last two months of ‘94
Haughs]. 1 figured that there was nothing |
could do. All  knew was that at the end of the
day l would be judged on the performanee of
Atlantic Records. It was a hairy time, | can't
say otherwise, but | was able to turn that
negative into a positive.

MC: You were named President in Novem-
ber of '94. What are the duties of a label
president?

VA: !l can obviously only speak for myself, but
as a label president, I'm not responsible for
the day-to-day operations. That's really the
General Manager’s job. | think I'm respon-
sible for the culture of Atlantic—ifrom person-
nel to keeping momentum going and keeping
morale high and keeping people moving in
the same direction. I'm not the head of A&R.
The A&R department reports to me, but each
individual A&R person can sign any act they
want. | manage people, and | hired these
people, and I'm responsible for these people,
and if they're that committed to an act, [ trust
them.

The most important thing about a label
president is that you really are strategizing for
the future. You become very artist-oriented,
because you realize that your assets are your
artists and music. My first priority right now is
to the artists, and | think | have to have
accessibility to all the artists and the artists
have to have accessibility to me. | spend most
of my time dealing with artists and managers
and looking for new acts and working with
the creative community, because that’s the
future of Atlantic Records. I'm like the keeper
of Atlantic, and it’s my job to make sure that
this company is going to be around fifteen or
twenty years from now.

MC: You make it sound like you never get a
chance to enjoy the successes when they do
come along.

VA: You're absolutely right. It's funny that
you should say that because | was recently
talking with a manager friend of mine, and he
asked me what | missed most about being a
manager. 1 said, ‘There’s nothing like that
feeling of being backstage at an arena filled
with 15,000 screaming fans.” | mean that
adrenaline rush is incredible. Then after the
show, you sit down and have a beer and the
chapteris closed. You get 1o savor the success
of that evening. There’s nothing more you
can do.

As a label president, for every success there
are four failures. One week we might have a
Number One record on the country radio
charts, and for ten minutes, that's fantastic.
Then [ get a call from the other five country
artists who have dropped on the charts. And
| teel for them, man.

You're right, you can never savor things.
But that’s okay. Where my sensc of accom-
plishment comes is looking at some of these
bands that we took from ground zero to
where they are, and also walking down the
halls of Atlantic and seeing the people and
seeing that they’re happy. If we can sell a lot
of records and make a lot of people happy at
the company, then [ figure that I've done my
job.
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<21 Hootie & The Blowfish
but were twenty years younger, you were
g0ing to have something special.
‘Just betore Hootie’s album came out,”
continues Sommer, “l remember Bob Seger’s
Greatest Hits album was in the Top Twenty.

ED

21&0over

loss back a few on St. Paddy's at

UNOE | CLUJ

March T7th, &30pm

322 W. Sierra Madre Blvd.
Sierra Madre (off 210 fwy)

What the hell was Seger’s Greatest Hits doing
in the Top Twenty? You have to figure that
everyone who grew up with Bob Seger al-
ready had his records. The fact is, there were
sixteen-, eighteen-, twenty- and twenty-two-
year-olds buying Bob Seger’s Greatest 1Hits.
We're not talking about guys in pickup trucks
in Des Moines. We're talking about kids in
New York, Boston and Los Angeles, really hip
kids whao are also buying Hole and Weezer.”

“For years, no one wanted a band that sang
with harmonies or played acoustic guitar,”
concludes Rucker. “No one wanted anything
to do with us, and while things have changed,
it’s still hard tor a band like us to get respect.
We just wish people would take our record as
a Hootie & the Blowtish record and not worry
about what everybody else in the music busi-
ness is doing.”

ORY

$4 w/tlyer

“,

Call @181856-3319 for info and CD
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MUSIC DIRECTORY: PRODUCERS

The unsung heroes of the music industry are the studio wizards, more commonly known as producers. They are responsible
for helping to realize an artist's vision, for getting the best performances out of the musicians and capturing it all on tape.
This select directory lists independent producers, their management contacts and other valuable information. Our
apologies to those we may have missed.

-

UCER MANAGERS &
AGENTS

+ PETER ASHER MANAGEMENT
644 N. Doheny Dr.

Los Angeles, CA 90069
310-273-9433 FAX 310-273-2859
Contact: Chris Kerr, Brigette Barr
Producers:

J CRITTER & HOWIE BENO

J FRANK FILIPETTI

- DAVID HEMMING

J GEORGE MASSENBURG

2 BILL PAYNE

J RANDY PEKICH

J PHIL RAMONE

- ARTY SKYE

1 FRANK WOLF

*Does not accept unsolicited material.

+ BRULE/COLE-BRULE MANAGEMENT
4711 Cartwright Ave.

Toluca Lake, CA 91602

818-753-8842 FAX 818-753-5797
Contact: Emanuel Brule, Donna Cole-
Brule

Producers:

1 BRUCE ATKINSON

1 ANTHONY CHANDLER

) CONLEY ABRAMS

- CARLGS GUIACO

2 JOE SOLO

J KT ROBINSON

1 AARON SMITH

1 TOMMY THOMAS

JJ. MITCHELL

% GUNTON MANAGEMENT
6553 Sunset Blvd.
Hollywood, CA 90028
213-467-6152 FAX 213-467-5780
Contact: Gary Gunton
Producers:
J BRYAN CARLSTROM

Specialty: Hard rock, alternative
) DENNIS HERRING

Specialty: Alternative, pop, rock
1 DAVE JERDEN

Specialty: Hard rock, alternative
1 STEVEN KLEIN

Specialty: Pop, alternative
*Does not accept unsolicited material.

* KUSHNICK/PASSICK MANAGEMENT
914 S. Robertson Blvd., Suite 101
Los Angeles, CA 90035
310-659-9081 FAX 310-659-9118
NY 212-696-9077 FAX 212-696-9455
Contact: Ken Kushnick
Producers:
' DON WAS
Specialty: All styles
2 PETER WOLF
Specialty: Pop
2 JON LIND
Specialty: Pop
- PHIL GOLDSTON
Specialty: Pop

+ LIPPMAN ENTERTAINMENT

8900 Wilshire Blvd., Suite 340
Beverly Hills, CA 90211

310-657-1500 FAX 310-657-1199
Contact: Michael Lippman, Terry
Lippman, Kathy Anaya, Tim McDaniel,
Matthew Freeman
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Compiled by Jeremy M. Helfgot

Producers:

J JAMES "JIMBQ" BARTON
- ROY BITTAN

'J WARREN A. BRULEIGH
J PAUL BUCKMASTER
) STEVE CHURCHYARD
J MIKE GLINK

) TERENCE TRENT D'ARBY
.J PM DAWN

- MIKE DENNEEN

J MICHAEL FOSSENKEMPER
J PAUL FOX

J MIKE FRASER

2 JUD FRIEDMAN

- NOEL GOLDEN

J KELLY GRAY

J BRETT GUREWITZ

J STEPHEN HAGUE

- VINCENT HERBERT

- NELLEE HOOPER

'J ROB JAGOBS

- PHIL KAFFEL

2 RHETT LAWRENCE

- PETE LORIMER

J DAVE MCNAIR

- PETER MOKRAN

J GIORGIO MORODER

- RON NEVISON

J RICK NOWELS

2 KEITH OLSEN

-1 THOM PANUNZIO

J RICK PARASHAR

- TONY PHILLIPS

J T-RAY

-1 STEVE RINKOFF

- ERIC ROSSE

- TOM ROTHROCK & ROB SCHNAPF
1 RALPH SCHUCKETT

- MATTHEW SERLETIC
- MARK "SPIKE" STENT
1 JAMES STROUD

- ED THACKER

- VICTOR VAN VUGT

- RIC WAKE

J DAVE WAY

- THOM WILSON

2 TOBY WRIGHT

J DAVID Z

2 RICHIE ZITO

*Does not accept unsolicited material
No phone calls, please.

+ THE STEVE MOIR COMPANY
16101 Ventura Blvd., Suite 325
Encino, CA 91436
818-995-8707 FAX 818-995-8705
Contact: Steve Moir, Lisa Marie-
DeFranco, Frank McDonough, Thom
Trumbo

Producers:

1 CHRIS LORD-ALGE

- TOM LORD-ALGE

-1 DAVID BARRATT

- TONY BERG

4 TIM BOMBA

- MICHAEL BOSLEY

) DAVID BRIGGS

2 MALCOLM BURN

1 T BONE BURNETT

-1 DAVID CASTELL

J TERRY DATE

) EDDIE DELENA

-1 NICK DIDIA

1 MITCH EASTER

2 HUMBERTO GATICA

-1 BEN GROSSE

- JERRY HARRISON

) JEFF HENDRICKSON

2 BOOKER T. JONES
J LARRY KLEIN

4 MICHAEL KOPPELMAN
2 KRAMER

J RUSS KUNKEL

J GREG LADANYI

J FRED MAHER

2 BRIAN MALOUF

J TERRY MANNING

J PIERRE MARCHAND
J SYLVIA MASSY

- KEVIN MOLONEY

J PAT MORAN

J MAX NORMAN

- RICK NEIGHER

-) BRENDAN O’BRIEN
J JACK JOSEPH PUIG
J JIM RONDINELLI

J MIKE SHIPLEY

- ED STASIUM

J STEVE SYKES

J DAVID THOENER

2 MATT WALLACE

J JEFFREY W00OD
*Does not accept unsolicited material.

% PILOT ENTERTAINMENT

201 N. Robertson, Suite A

Beverly Hillls, CA 90211
310-247-2766 FAX 310-247-9117
Contact: Bob Raylove, Patty Nichols,
Mark Sullivan

Producers:

- “PRINCE CHARLES” ALEXANDER
-1 BROOKS ARTHUR

- MARTIN ATKINS

4 JAMES BROADWAY

1 STEVE DUBIN

) BERNARD EDWARDS

) ANDRE FISCHER

2 JIM GAINES

- MICK GUZAUSKI

- JEAN-MARIE HORVAT

-1 DAVE “RAVE” QGILVIE

- |AN PRINCE

2 RAY PYLE

- DAVE RIDEAU

2 AL SCHMITT

- MONTY SEWARD

1 JEREMY SMITH

1 MARC TANNER

2 ERIK ZOBLER

*Does not accept unsolicited material.
No phone calls, please.

+ SHANKMAN DE BLASIO MELINA,

INC.
740 N. La Brea, First Floor
Los Angeles, CA 90038
213-933-9977 FAX 213-933-0633
Contact: Randy Cohen
*Does not accept unsolicited material.

+ SUBSONIC

11908 Ventura Blvd., Suite 201

Studio City, CA 91604

818-762-5648 FAX 818-762-8224

Contact: Frank Volpe, Justin van Stom,

Michelle Needy

Producers:

) RONNIE CHAMPAGNE

J TORCHA CHAMBA PRODUCTIONS:
ANTHONY HOLMES & EDDIE
GOODMAN

1 MARK JORDAN (P.K.A. D.J. POOH)

- ROBBIE ADAMS

*Call before sending material

+ SURVIVAL MANAGEMENT/GHR
ENTERTAINMENT

23391 Mulholland Dr., Suite 409

Woodland Hills, CA 91367

818-789-9822 FAX 818-340-6954

Contact: Bob Ringe

Producers:

- BOB ST. JOHN

'J EDDY OFFORD

J PAT REGAN

J THE BROTHERS ROBB:
BRUCE, DEE & JOE ROBB

J MACK

J JOHN CUNIBERTI

J JACK DOUGLAS

- RONNIE S. CHAMPAGNE

J JOHN “TOKES” POTOKER

J PAUL O’NEIL

J RUSS FREEMAN

+ TOP ROCK DEVELOPMENT CORP.
6399 Wilshire Blvd., Suite 1001

Los Angeles, CA 90048
213-655-5009 FAX 213-655-1543
Contact: Doug Thaler, Stephanie
Gurevitz

Producers:

- JOE BARRESI

*Does not accept unsolicited material.

+ WORLDS END (AMERICA), INC.
183 N. Martel Ave., Suite 270

Los Angeles, CA 90036
213-965-1540 FAX 213-965-1547
Contact: Sandy Roberton, Mary
Hogan, Diane Medak, Deneen Harmon
Producers:

- ERIC ANEST

- NIKO BOLAS

1 MICHAEL BRAUER

- JOE CHICCARELL!

- JACK ENDINO

-1 DAVID FRANK

_1 DON FURY

- DON GEHMAN

J RICHARD GOTTEHRER

2 JOE HARDY

4 FEMI JIYA

- DAVE “STIFF” JOHNSON

2 NEILL KING

) DANNY KORTCHMAR

J NICK LAUNAY

2 MIKE MANGINI & SHANE FABER
2 RICH MOUSER

- PAUL NORTHFIELD

2 MARK 0PITZ

2 TIM 0’HEIR

2 TIM PALMER

J RICHARD PERRY

2 MIKE PELA

- RICKY PETERSON

1 JOHN PORTER

1 DANIEL REY

- SUSAN ROGERS

) GLENN ROSENSTEIN

- DON SMITH

- KEVIN SMITH

) CARL STURKEN & EVAN ROGERS
- TOM TUCKER

1 BRAD WO0OD

*Does not accept unsolicited material.

INDIE PRODUCERS

PETE ANDERSON

223 W. Alameda, Suite 101
Burbank, CA 91502
818-567-0040 FAX 818-567-1682
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MUSI

MUSIC DIRECTORY: PRODUCERS

Contact: Entertainment Management,
Inc., Barbara Hein
Specialties: All styles

J THOMAS APPELL

4050 Calle Isabella

San Clemente, CA 92672
714-492-3320

Specialties: Adult contemporary, rock,
country, new age

2 “B” PRODUCTIONS

Sunset Plaza Dr.

Los Angeles, CA 90046
213-848-8362 FAX 213-848-8362
Specialties: All styles; writers,
musicians, engineers, mixers
Clients: Available upon request
*Call before sending material.

(J STEVE BARTEK

c/o Engel Entertainment

3208 Cahuenga Blvd. West, Suite 57
Los Angeles, CA 90068
213-874-4206 FAX 213-874-8506
Specialties: All styles; orchestrator,
arranger

- BOLDFACE MUSIC

725 Michelle

West Covina, CA 91790

818-917-5923

Contact: Ralph Dudley

Specialties: All styles, emphasis on
R&B and rap

Clients: Minor, Tasha (“Char”) Jackson
*Currently accepting new and
unfinished material for recording deals.

(J BREWMAN PRODUCTIONS, INC.
2121 Avenue of the Stars, Suite 600
Los Angeles, CA 90067

310-551-5250 FAX 310-551-4144
Contact: Alan Brewer

Specialties: Rock, alternative,
contemporary country, film soundtracks,
song-oriented production

J GUY CHARBONNEAU

11131 Weddington

N. Hollywood, CA 91601
818-506-8481 FAX 818-980-1239
Specialties: All styles

*Does not accept unsolicited material.
No phone calls please. Works with
major labels only.

1 ALEX CIMA

1501 E. Chapman Ave., Suite 100
Fullerton, CA 92631

714-680-4959

Specialties: MIDI synths, film &
television scoring, troubleshooting
*Does not accept unsolicited material.

1 ROBERT COPELAND

7095 Hollywwod Bivd., Suite 836
Hollywood, CA 90028

213-217-8469 FAX 213-850-5302
Specialties: Pop, R&B, dance, film
scoring

Clients: Danny James’ “Skin Party,”
Billy Preston, Johnathan Moffett, HBO,
Warner Bros., USA Television

- DE WALDEN MUSIC GROUP

11324 Ventura Bivd.

Studio City, CA 91604

818-763-6995 FAX 818-763-6997
Contact: Christian De Walden
Specialties: International pop, dance,
rock

1 FOLKLORE, INC.

1671 Appian Way

Santa Monica, CA 90401
310-451-0767 FAX 310-458-6005
Contact: Mitch Greenhill, Manny
Greenhill

Specialties: Roots music, world music

1 DITO GODWIN

c/o Tony Nicole Tony Records
16000 Ventura Blvd., Suite 1105
Encino, CA 91436

818-784-1969 FAX 818-784-4652
Specialties: Pop, rock, hard rock
Clients: Asphalt Ballet, Peter Criss,
Joey C. Jones, No Doubt, St. Thomas,
Wild Side, Wolfgang, Capitol,
Interscope, MCA, RCA, Tony Nicole
Tony

- GREAT EASTERN MUSIC

5750 Wilshire Blvd., Suite 590

Los Angeles,, CA 90036
213-851-9632

Contact: John Boylan

Specialties: Pop, rock

*Does not accept unsolicited material.

'J KVD PRODUCTIONS

6718 Murietta Ave.

Van Nuys, CA 91405

818-785-6601 FAX 818-787-4066
Contact: Ken A. Van Druten
Specialties: All styles

Clients: Tony! Toni! Tone!, Warrant

J TIM LANDERS MUSIC

4325 Gauguin Ave.

Woodland Hills, CA 91364
818-884-2929 FAX 818-888-9587
Contact: Tim Landers
Specialties: Rock, pop, jazz

1 BRIAN LEVI
10520 Burbank Bivd.
North Hollywood, CA 91601

818-762-0707
Specialties: Rock, pop, country
*Does not accept unsolicited material.

- CLAIR MARLO

c/o L.A. Personal Development
950 N. Kings Rd., Suite 266
West Hollywood, CA 90069
213-848-9200 FAX 213-848-9448
Contact: Mike Gormley
Specialties: All styles
*No phone calls, please.

- GUY MARSHALL, TUTT & BABE
Music

950 2nd St., Suite 304

Santa Monica, CA 90403

310-395-4835 FAX 310-395-9033

Contact: Guy Marshall

Specialties: All styles

Clients: Singers, songwriters, signed &

unsigned acts, Baywatch TV series, film

soundtracks, Venus and Mars

'J MARCUS MILLER

1543 7th St., 3rd Floor

Santa Monica, CA 90401
310-393-8283 FAX 310-393-9053
Contact: Patrick Rains & Associates
Specialties: Jazz, R&B, hip-hop

J BILLY MITCHELI. PRODUCTIONS
P.O. Box 284

South Pasadena, CA 91031
818-441-9577

Specialties: Jazz, pop; artist
development consulting

Clients: String of Pearls

J 0.A.F. PRODUCTIONS

P.O. Box 93068

Los Angeles, CA 90093
310-288-0281 Pager: 310-587-7788
Contact: Keith Barrows

Clients: Mick Fleetwood, Andy
Summers, lke Turner, Jeff “Skunk”
Baxter, Sir Jinx, Dirty Looks, Nancy
Sinatra, Johnny “Guitar” Watson

J GENE PAGE

c/o IMC Entertainment Group, Inc.
1146 N. Central Ave., Suite 400
Glendale, CA 91202

818-500-0953 FAX 818-500-0945
*Does not accept unsolicited material.

2 RICK PHILLIPS

6016 St. Claire

North Hollywood, CA 91606
310-657-1199

Contact: Kathy Anaya

Specialties: Mainstream rock

*Does not accept unsolicited material.

K Studio
:isfsru]
») zrvicz

Looking for a Recording Studio?

Our Network of over 300 select recording and video
sweetening facilities will make your work a pleasure. We
climinate the runaround, hassles and headaches involved in
finding the best studio for your project.

Since 1980 Studio Referral Service has assisted
thousands in getting great results for their records, films,
commercials and related projects.

Next time . . . get it right from the start!
This is a free service
818-508-8828
310-858-1140
FAX 818-508-8077
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2 WILL RAY

P.O. Box 1150

Burbank, CA 91507
818-848-2576 FAX 818-841-7449
Speciaities: All country styles,
including cow-thrash, nuke-a-billy,
range-rock, folk

Clients: Wylie and the Wild West
Show, the Hellecasters, Solomon
Burke, Kasey Jones

J RIKKI ROCKETT

c/o HK Management

8900 Wilshire Blvd., Suite 300
Beverly Hills, CA 90211
310-967-2300 FAX 310-967-2380
Contact: Howard Kaufman
Specialties: Rock, techno

J WILL ROGERS

2252 Laurel Canyon Blvd.

Los Angeles, CA 90046
213-650-3888 FAX 213-654-7740
Specialties: All styles

Clients: Michae! Jackson, David
Foster, Rod Stewart, Stanley Clarke &
Stewart Copeland, Julio Iglesias,
Starship, Tori Amos, Kashif, and all
major record labels

- RICK RUBIN

c/o American Recordings

3500 W. Olive Ave., Suite 1550
Burbank, CA 91505

818-973-4545 FAX 818-973-4571
Specialties: Rock and hard rock
Clients: Red Hot Chili Peppers, AC/DC

- SOUNDSTATION/U.K. PRODUCTIONS
P.O. Box 8422

Universal City, CA 91608
818-753-6638 FAX 818-753-8526
Contact: Jon Sinclair

Specialties: Pop, rock, alternative,
soundtracks, jingles, voice-overs.
Clients: Richard Grieco, Dunmore
Band, Stone Soldier, Rick Monroe
*Currently accepting completed material
for independent release.

) STORM PRODUCTIONS
818-886-3924
Contact: Peter A. Barker

- TYRELL MUSIC GROUP

8295 Sunset Blvd.

Los Angeles, CA 90046

213-656-7244 FAX 213-656-4690
Contact: Steve Tyrell

Specialties: Music for TV/film

"Does not accept unsolicited material.
No phone calls, please. [MC]

DEATH & TAXES

TwO ABSOLUTES, ONE SOLUTION

H.N.R. CLARK

THE MUSICIANS INCOME TAX SPECIALIST

8188485858

OVER 10.000 SERVED
NOT AFFILIATED WITH UNDERTAKING
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SEVEN TOP PRODUCERS. SOUND. OFF -ABC

We recently spoke with seven top producers and asked them questions pertaining to the art and
business of recording. How they choose a studio, what’s theirfavorite studio, how they get paid, how
they hook up with an artist, how the industry has changed, who are the artists they would like to
work with in the future and if they could change anything about a past recording, what would it be?
What follows are their candid—and sometimes surprising—answers.

SYLVIA MASSY

Clients: Tool, Green Jelly

Contact: Steve Moir
Company 818-995-8707

STUDIO HUNTING:

“| try to find a studio that suits the project. Many
things have to be considered. Sometimes it is appropri-
ate to go out of town to a remote location to avoid
distractions. In other instances, itis more convenient to
work close to where the artist lives. This may limit my
studio choices, especially if the band lives in, say,
Norway. There are also budgetary limitations laid out by
the label. | prefer a versatile recording space with a
vintage Neve or AP| console and a good selection of
mics. But | canmake do with justabout anything, as long
as there’s a decent set of monitors.”

FAVORITE STUDIO:

“Sound City Studios in Van Nuys is the first that
comes to mind—though Ocean Way is excellent and
Grandmaster is funky and fun. My very favorite in the
U.S.is Bearsville Studios in upstate New York. Bearsville
has a great Neve and a massive room in the middle of a
forest near Woodstock. But not every project can afford
to put Bearsville in their budget.”

PAYMENTS/BUDGETS:

“I used to write up the budgets myself, though now
my manager, Frank McDonough at the Steve Moir
Company, coordinates the budget with the label. In-
voices are usually sent directly to the label. In most
cases, my fee is paid half at the beginning of the
project’s pre-production and the balance paid when the
record is completed.”

WHERE WORK COMES FROM:

“Some A&R reps find me through my manager,
though many bands that are active in the decision of
their record’s producer seek me out through my previ-
ous clients.”

INDUSTRY CHANGES:

“Labels definitely don’tthrow money at record projects
like they used to, and bands are savvy to how recording
budgets must be paid back before they will see any
royalties. This usually translates to more time in pre-
production and less time in expensive studios. Some
bands are even choosing to record all or part of their
albums in a home studio setup. Besides saving money,
ahome recording environment may make the perform-
ers more comfortable—but sometimes too comfort-
able and no work gets done.

“Another downside to home recording is working
with sonically inferior equipment. If a band starts rent-
ing professional gear and good mics to make up for
what they lack, they may find themselves not saving any
money at all. As a producer, I've prepared myself for
these situations by having available my own gear and
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By Steven P. Wheeler

vintage instruments to beef up a low-budget session.
Some people say | can make a great sounding record for
only a dollar. Well, that's not quite true, but it's close.”

ARTISTS YOU'D LIKE TO WORK WITH:

"Wow. | think the Flaming Lips are about the coolest
band on the planet—Dbesides Tool, of course. | have the
utmost respect for XTC. Also a great sense of humorand
in-your-face grind puts L7 on my list. But there are so
many more.”

MIKE CLINK

Clients: Guns N’ Roses,
Sammy Hagar

¥
z
=

Contact: Lippman
Entertainment 310-657-1500

STUDIO HUNTING:

“I would say that more often than not, | pick the
studio. I've never had an incident where the label chose
the studio. | have had an artist pick the studio, and that
was because they liked the sound of that studio’s
monitors, but that’s only happened one time.

“The number one thing that's important to me when
it comes to a studio is the support staff. | want to make
sure that the second engineer that I'm working with
knows the room and can help out and making sure that
the people they have working there are courteous and
able to help the artist with anything that they may need.

“The other thing | look for is a great sounding room.
In the control room, | usually like English consoles—
Neve or Trident consoles.”

FAVORITE STUDIO:

“In terms of having a favorite studio, the answer is
yes and no, because you have a budget that you have to
deal with. If the sky'sthe limitin terms of the budget, you
can work anywhere. When you have a smaller budget,
you obviously have to work within the constraints of that
budget. | always try to develop the sound that | think the
band’s trying to achieve by booking them into a particu-
larstudio. Ilike towork at A&M, Record Plant and | work
at Rumbo a lot because it seems to work with most of
the budgets that | have. They have a lot of great rooms,
and each one is different from the other. They’re not
really super high-end rooms, like A&M or Record Plant,
but they're great sounding rooms, and the staff is
excellent.”

PAYMENTS/BUDGETS:

“Each producer might have a different way of doing
things, but in my case, | actually prepare the budget.
Before | start a project, | prepare a budget for the label,
and I'm responsible for it from that point on. | oversee
the budget all the way through, and | have the label send
me copies of the invoices and | approve them so | can
see everything that comes through, and that’s the only
way | can know where I'm sitting as the project moves
along. You have to realize that as the producer, you are
held responsible for the budgets. The money comes

from the label, but they don’t give me a lump sum of
money. Personally, | get half of my fee upfront and half
at the completion of the project.”

WHERE WORK COMES FROM:

I've been with Lippman Entertainment since 1986, so
a majority of the projects come through them. They’re
a great funnel, which allows me to weed out projects
that | don’t have time to deal with. Even though | listen
to every single project that comes through, | don’t have
time to deal with each person individually.

“Through the years, you develop a rapport with the
different A&R people at the various labels. So a lot of
work will come from the A&R people directly. When
Tom Zutautand John Kalodner were at Geffen, | did a ot
of work for them. They would just call me directly and
say that they had something that | might be interested
in. Other times, it's through people that | meet—engi-
neers or members of the studio staffs. In fact, 'm doing
a project now with a girl who | heard singing at a studio
when | was working on something else, and I've just
finished doing a development deal with her.”

INDUSTRY CHANGES:

“The biggest change that I've noticed is that artists
really want to have a bigger part in the making of their
records. | used to do records where the artist would tell
me to just do it. Now | think they have a responsibility,
and they want to have a big hand in the production of the
record. That's good most of the time because artists can
really have a lot of valuable ideas and input for the
record. Other times, you get people who don’t have a
clue about making a record, and that can really bog
down the process.

“Years ago, artists would come in the studio and
have no idea what we were doing technically because it
was so complicated, and they didn’t have the means to
learn athome. Now with all these companies coming out
with these home consoles, which make it very afford-
able for artists to make demos in their bedroom, these
people have already gone through the recording pro-
cess, usually before you even enter the picture.”

ARTISTS YOU'D LIKE TO WORK WITH:

“There are so many different people that I'd love to
work with. I'd love to work with Tom Petty, I'd love to
work with Joe Walsh and 1 always wanted to work with
the Who, although | don’t think they exist anymore as a
band. Maybe Pete Townshend.”

CHANGING PAST WORKS:

“I've been extremely happy with things I've done, and
the artists have been extremely happy. | don't think I've
had a dissatisfied customer.

“But there is one song that I've always wanted to go
backand doagain, and that was ‘You're Crazy,’ from the
Guns N’ Roses live EP, because there was a vocal sound
that AxI [Rose] wanted to get and we never quite got it.
We were mixing the song, it was five or six in the
morning, and it just escaped us. Axl always says to me,
‘| wish we would have gotten that vocal sound | always
heard in my head on ‘You're Crazy,’ butthat’s about the
only incident that comes to mind.”
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I THE ART & BUSINESS OF RECORDING

Clients: Eric Clapton, Bob
Dylan, Belly, the Who

Contact: Steve Moir
Company 818-995-8707

STUDIO HUNTING:

“The location of the studio and the size of the studio
have to do with the project, so you're limited by that.
Basically I look for rooms that | know the band will
sound good in and that also have a good monitoring
system for me, as well as having the correct console for
the job I'm doing. That's very important. You always
have several aspects to balance out when you're looking
for a studio, and very often you have to forego at least
one of those considerations because it’s difficult to get
them all.

“I choose the studio, but | choose it by taking all the
requirements of the artist and the label into consideration.
| can't just go barging off and pick a studio that | want
without consulting everyone else because it may not suit
them and then | wouldn't be doing my job. The record
company doesn't get involved very often. They're far
more concerned with the financial aspect of things, and
that has to be taken into consideration. Usually, you're
given an overall amount of money to make the record and
it's up to you to make it come within that budget.”

FAVORITE STUDIO:

“I have several studios that | really like working in,
like O’Henry's in Burbank. My favorite studio in recent
years is Ocean Way Studios. | think that's one of the

finest studios in the world. It was built during a period
when music was recorded en masse, so the rooms are
all built for fairty large sections of musicians to play live
in. They haven't really been altered very much, and since
| like to record that way, it suits me very well. All of the
rooms have very good sound, and the monitoring in all
of the rooms is quite extraordinary, and there’s also an
incredible range of microphones there. There are other
studios—in fact, I've got my own studio in England—
but Ocean Way is my favorite studio at the moment.”

PAYMENTS/BUDGETS:

“| am responsible for initially working out what the
budget would be, which is then approved by the record
label. That's standard procedure. Then it is my respon-
sibility to make sure that the record is done within that
budget. | am never given alarge sum of money that | pay
out to individuals or the studio. What | am required to
do—and it's very much a producer’s job, in my book,
anyway—is | am responsible for negotiating the indi-
vidual fees of the musicians and the studio. | am equally
responsible for making sure that they get paid. | don't
actually pay them myself, but | do expect to see copies
of invoices that they send in to the record company, and
| approve those payments. The same goes for the
studio. | want to see all the studio invoices to make sure
they are correct. Any expenditure that I'm involved in, |
check over and approve.”

WHERE WORK COMES FROM:

“For most of my career, which is fairly lengthy, |
didn'thave anyone representing me, and artists came to
me through just about every possible avenue you can
imagine. They might call me directly or their manager
would call me directly. It may be the artist's idea, it may
be the manager's idea and it may even be the record

company's idea. It really varies tremendously. Recently,
| have taken a manager on, and things have changed
slightly, although the business has changed tremen-
dously and isn't quite the same anymore. Now a pro-
ducer needs an individual representing you because
without a manager fielding calls, you could easily miss
out on some really good stuff.”

INDUSTRY CHANGES:

"Changes in the industry? How long have you got
[laughs]? I think the major difference is that years ago,
one had very little interaction with the record label. In
fact, there was actually none [laughs]. They really didn't
get involved; they were grateful for what they got. For
years, | never even saw anybody from a record com-
pany. They wouldn't ring me and bother me. Nowadays,
the guy who puts the stamps on the envelopes has an
opinion about the running order of the album.”

ARTISTS YOU'D LIKE TO WORK WITH:

“I've got to work with most of the people that I've
really wanted to. Although I'd love to get in the studio
with Aerosmith because there aren’t many good rock &
roll bands feft, and they're one of them. | would love to
have a crack at making a record with them, but the fact
is, they make very good records, so what the hell do they
need me for? t would love to work with Sheryl Crow. I've
always wanted to make a studio atbum with Dylan. I've
worked with Dylan a couple of times in live situations,
but I've never made a studio record. Probably if | did it
now, it would be a disappointment [laughs].”

CHANGING PAST WORKS:

“No, | really don't have any regrets about anything
I've done. I'm not saying that | haven't heard things that

[ VISA

Most Major Record Labels and Publishers
1 JO[0SI N Accept Unsolicited Tapes.

They 8] Accept Tapes From Us.

The fact is, you won't get a deal it you can’t get your tape solicited by a major label or publisher.
We work with about a hundred of them. You're curious but suspicious.
So were over a thousand other songwriters, artists, and bands who have become our members.
Now their tapes get to A&M, ATLANTIC, COLUMBIA, ELEKTRA, EMI, EPIC, GEFFEN,
GIANT, MERCURY, MCA, MOTOWN, RCA, SBK, VIRGIN, and many more.
I all this sounds too good to be true, wait until you find out how we do it. Then you'll wonder why nobody s ever done it before.
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1 would have done differently if | had spotted them at the
time. | mean, | have certainly listened to older records
that | made years ago and said, ‘How did that get past
me?'

“I've been unbelievably fortunate to work with the
people I've been able to work with over the years, and
I'm just grateful that | was around to do it. | don’t have
any regrets about any of that. I'm too busy going on to
the next thing to worry about that.”

' MATT SERLETIC

Clients: Collective Soul

Contact: Matthew Freeman
of Lippman Entertainment
310-657-1500

STUDIO HUNTING:

“Usually the producer wili pick the studio, in consul-
tation with both the record company and the artist. In
regard to the label, you have financial considerations,
and with the artist, you're thinking of vibe, feeling and
location. We did the bulk of Collective Soul's new record
in Miami at Criteria Studios. That was my first choice,
and then | checked with the band and asked if they
wanted to hang in Miami and get some sunshine in
winter time, and everybody was fine with that. It wasn't
a real tough sell, believe me.

“As long as the studio fits within the budget, you're
fine. The main thing is the acoustics of the room. | think
the industry went through some periods when it really
didn’t matter. In the Seventies, everything was very
close-mic'd, and it didn't matter that much. For me, |
walk in the center of the room, clap my hands and | hear
the feel of the room. No matter what you do, the sound
of the room is going to come out on the tape, so that's
the first consideration for me.

“The second consideration is the staff. With millions
of dollars of equipment, you know something’s going to
mess up, S0 you have to have the technical staff that can
come in and fix something in two hours instead of two
days. The considerations for me are the room, the
technical support staff and always the equipment. | like
to use Neve equipment and boards in order to get that
warm, fat sound.”

FAVORITE STUDID:

“One of the great things about Criteria is that it's a
five-studio complex. So you can work in the big Neve
roomand getyour great drum sounds, and thenyou can
move into a smaller studio and do vocal overdubs for
less money while changing the vibe at the same time.
That's really important, because there's always that
feeling after two weeks or so, where it starts becoming
too much like home. it's nice to be able to keep every-
body fresh just by having the ability to go to a different
room down the hall. There are some drawbacks to
working in big studios, but the big advantage is that you
can move around but still be in the same place.”

PAYMENTS/BUDGETS:

“You work out either a royalty advance or a royalty
scheme. You agree on an amount that goes into the
budget, that is payment for your services, and then you
get half of that upfront and half of that upon completion.
That is really just an advance that is recouped by the
label. You don't start making money from album sales
until after the record company has recouped the money
they gave you during and right after the recording
process.

“You set up a budget. You say, ‘I think we can finish
this album in two months or three months,” whatever
the case may be. You pick the studio, and then you sign
a contract with the label that states that if you go over
budget, you as the producer lose out. It starts being
recouped from your money. They'll usually work with
you if you ask them for another day or something, but
you are totally responsible for the budget, and they have
clauses to protect themselves if you go over budget. It's
a real juggling act sometimes. Like maybe the lead
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guitarist gets sick or something when you were sup-
posed to lay down some leads, then you better be able
to figure out something else to do on that day.”

WHERE WORK COMES FROM-

“I'm just getting into this so | hooked up with a
manager. Collective Soul was something that | had been
involved with since | was fifteen. | was in the band for a
while, playing on the road, and before that | was working
withthem. Now | get a lot of tapes from A&R people and
friends of bands, so it comes from all angles really.”

INDUSTRY CHANGES:

“People are much more interested in hearing differ-
ent elements, and the general listening audience seems
to be more accepting of that. You can borrow and grab
things from different musical styles now.”

ARTISTS YOU'D LIKE TO WORK WITH:

“Everybody. For me, it comes down to the songs. It
can be pop or hard rock, if | feel the songs relate to me
and other people, then it makes my job very enjoyable.
Itcan be anewartist oran older artist that's been around
for twenty years, as long as they have great songs, I'd
love to work with them.”

CHANGING PAST WORKS:

“I've been really lucky in that | have a pretty limited
discography. I'm pretty happy with everything so far.
The first Collective Soul record was done as a demo; it
was done in our basement studio with very minimal
equipment. We worked onitand shopped it, but nobody
seemed interested so we put it out ourselves. Sonically,
we did it on a Peavey board, which probably wasn't the
greatest, but it served the purpose, and | wouldn't want
to change anything. It was certainly one of the best
selling demos in the world.”

TONY BERG

Clients: Michael Penn, X,
Ted Hawkins

Contact: Steve Moir
Company 818-995-8707

STUDID HUNTING:

“I built my own home studio nine or ten years ago,
and I've done 30 or 40 albums there. | think you will find
an incredible number of home studios throughout this
country, really great sounding home studios.

So, bearing in mind that the producer having access
to the studio frequently determines where the album is
made, you have a lot of other considerations, such as
where the artist lives, where the producer lives, proxim-
ity to the label and whether or not the A&R person is
involved heavily in the recording process. Rarely does
the label say to the artist, ‘Thisis where you should make
your record.’ That's very uncommon. The artist shouid
have the final say.”

FAVORITE STUDID-

“It's in my backyard. | had been a session musician
for fifteen years and a film composer and a musical
director, and | knew that producing albums was what |
wanted to do most of all. Atthe time | was ready to make
the leap into production, Steve Moir was ready to start
a management company for producers, and | became
his first client. Coincidentally, | was building my studio
in my backyard, and literally upon its completion, Steve
got me my first production job, working with the band
Broken Homes.”

WHERE WORK COMES FROM:

“Itis largely due to the position of the artist. Is he an
indie artist? Is he pursuing a major label deal? Does he
have disdain for major labels? If you go to Boston,

there's a great studio called Fort Apache, and there are
a number of great producers who work there. That
serves as a magnet for talent, and artists literally come
to them with tapes. | have found that my greatest
successes came when | found artists, made demos with
them, shopped them deals and then made their albums.
That's how my career and Michael Penn’s career be-
came almost inextricably linked, because we made
demos together for years before we got him a deal.”

INDUSTRY CHANGES:

“Ironically, in the last few years, you have seen a
return to the technology of twenty years ago. That's
quite a profound change, in the sense that people are
embracing 16-track two-inch. That is one of the most
profound changes.

“The other is the fact that among young artists, there
seems to be a great fear of the word ‘producer’ and the
concept of production. Fear in the sense that a young
artist feels that a producer might try to redefine who he
is. And | attribute that to two things: one, the almost
innate protection that young artists feel for their music,
and secondly, a big fear of overblown production that
took place in the Eighties.”

ARTISTS YOU'D LIKE TO WORK WITH:

“| became Director of A&R at Geffen Records a
couple of years ago. After years of working in Peter
Gabriel's studio, producing albums for his Real World
label, the irony is that now I'm his A&R person. He is a
guy who | have admired since | was eighteen years old.
| would go so far as to say that | can play every note on
every record he’s ever made.

“While artists such as Gabriel mean a great deal to
me, my favorite thing in the world is to meet a young
artist like Beck or an artist like Ted Hawkins who had
been playing on the streets for 30 years. That's what
interests me, working with new artists. Since | became
the Director of A&R, the truth is | produce one album a
year now, but | am looking for an artist right now for that
project.”

CHANGING PAST WORKS:

“| had a very ill-fated, aborted experience at the
beginning of the Replacements’ album, Don't Tell A
Soul.| would say that my greatest regretis not maintain-
ing thatrelationship as it might have been maintained so
as to finish that album.

“As for any one song, | would say Michael Penn’s
song, ‘Bunker Hill," from his second album. | honestly
think itis among the best songs |'ve ever worked on, but
for some reason—and ! don't know what it is to this
day—it didn’t get to the place that | had hoped, and it
kills me because it's such a superior song. | can't even
articulate what it is that | think is missing, and in fact,
Michael disagrees with me; he feels that it's fully real-
ized. But | know that if we had spent one more day in the
studio with that song, something would have occurred
to each of us, and we would have looked at each other
and said, ‘That's it."™

PHIL RAMONE

Clients: Billy Joel, Paul
Simon, Barbra Streisand

Contact: Peter Asher
Management 310-273-9433

STUDIO HUNTING:

“It depends on the project. For instance, I'm doing
the Brian Setzer Orchestra at the moment, and | wanted
to do that in a large comfortable room where | could do
something unusual like putting a PA system up and
letting the band act like they're onstage, and yet have the
element of the room work for me as well. With that in
mind, we chose Ocean Way.

“| really prefer to find a place that has good service
and is maintenance conscious. The L.A. area is very

comfortable for that, but if you're talking about the rest »
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of the country, it varies. Some people are techies, other
people go for atmosphere. If the walls are good, that's
great, but if the equipment doesn’t hold up, that's not
going to help me. You don’t want the artist standing
there and saying, ‘I can’t hear myself.’ That turns me off
of any place.

“The other thing is, nowadays it's almost all indepen-
dentengineering. Sometimesyou’llgo toastudioonthe
recommendation of an engineer who has a good rela-
tionship with a place, especially when you're working
out of town. Artists are usually very flexible if they feel
that the room is going to work and that their vocals or
their instruments are gonna sound great.

“The big basis for choosing a studio is clearly that if
you're going to make a good record, it should sound
incredible. Sometimes you'll have the money to get the
biggest room, and other times you'll take a lesser room
but still make it sound good, because in today’s world,
you can bring in your own pre-amps or rent any micro-
phone in the world.”

FAVORITE STUDIO:

“What are you trying to do, get me killed [laughs]?
There are quite a few studios that I've worked well in
over the years. It's not about having the most modern
gear sitting in the room, it's about having the most
functional, warm sounding and technically efficient
room.

“I don't think | can say what my favorite studio is
because they all have something to offer. How's that for
diplomacy [laughs]?”

PAYMENTS/BUDGETS:

“I have a company in L.A. called Humble Heart that |
work with, and | work with a girt in New York, and they
specialize in production coordination. The budget is
agreed to by the label, myself and the manager of the
artist, and we live very strictly by that budget. The
luxuries and the lack of tuxuries and the things you need
have to be controlled. | find that studios thatare well-run
will bend and shape when you give them the project or
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most of the project or split the project, because some
projects aren’t done on just one coast.

“I don’t believe in going over-budget. You need to
know if you're going to block-book a studio, but you
can't be block-booking if the songs aren’t ready. There
is a sensibility clause built into the budget. You have to
look long-range, and you have to understand who
you're working with. Some people tire out a lot quicker
than others, and | think that all goes into the consider-
ation of how you budget yourself. You have to have
people that can turn on adime, and that's when studios
really become your friends, because we are talking
about artand people do get sore throats or have gloomy
days, and you have to adapt accordingly. Artists are
starting to understand what their managers are telling
them, thatit’s their money, and the band shouldn’t blow
it.”

WHERE WORK COMES FROM:

“It's definitely acombination of an A&R rep’s recom-
mendation or a manager and an artist who like what
you've done in the past. Obviously, you have to be
approved by everybody; you need a clean bill of health
from the artist, the label and the manager. You are
starting from ground zero with each project, and your

reputation will not pay off on an album unless you make °

a great record.”

INDUSTRY CHANGES:

“Things have become more costly. There are no
more B-sides. People have to make a really, really
strong and believable album. | think there was more
room forgrowth, and in some cases, failure, so that you
could grow again. It's much less forgiving now, and you
have to be on target and you can't play ball in the arena
unless you know what you’re doing.”

ARTISTS YOU'D LIKE TO WORK WITH:

“There are the Peter Gabriels and the Paul McCartneys,
some that I've worked with for a day here and there. But
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| think the inventiveness of several artists influence me
all the time. ! think that cutting-edge music becomes
normal music after a while, so 1 don’t think you can
always say, ‘I'm after this week's cutting-edge act.’ For
me it's all about enthusiasm. Music turns me on, and
when somebody can perform it, and you can help bring
life to it in the studio, that’s what it’s all about.”

CHANGING PAST WORKS:

“That's a difficult question because there’s a reason
for having a deadline and having time constraints and
financial constraints. You live every project many times
over, in different ways. I'm not sure that | can comfort-
ably say, ‘Wow, | wish | had done this or that.’ | did do
an album with Karen Carpenter that never came out
because of her untimely death. If she had lived, I'd
certainly be back in the room fixing it.”

PETE ANDERSON

Clients: Owight Yoakam,
Michelle Shocked

A Contact: Entertainment
] Management 818-567-0040

STUDIO HUNTING:

“In my experience, | generally pick the studio. | would
think that if you liked what | did sonically, | don’t think
you'd come to me and tell me where to work. What |
personally look for are Neve consoles and Studer ma-
chines for tracking. I'm not really into making clinical
records. | like them to have a real organic, kind of analog
quality to them. 1 like to have a lot of tube-stuff, warm
outboard EQ and Studer machines.”

FAVORITE STUDIO:

“My favorite room to work in is Capitol/Studio B in
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Hollywood. It's a big, live room and very musical sound-
ing, and the engineering and technical staff that's there
are the best that I've ever worked with. I've also worked
a lot at Mad Dog Studios, which my partner, Dusty
Wakeman, kind of patterned after Capitol/Studio C, so
we have a little, newer Neve board, and yet it's still old
Neve and Studer there. It's a smaller room, but it's got
the same kind of tube-outboard gear and a real comfort-
able environment. I've also worked at Track Records in
the Valley, which is another Neve and Studer room with
a big live wood room.”

PAYMENTS/BUDGETS:

“A producer is two things: he’s the director of the film,
and he’s a contractor. Like a contractor that would build
you a pool, | have to give the label a bid. | hire all the
participants, and | try to give them as much of a picture of
what the record’s going to be before we start it, so that
they’re happy with the end result. A producer is also like
the director of a film, responsible for all the technical
things as well as the creative things that go on tape.
Instead of a cameraman, we have an engineer, who
understands the sound, instead of the look that we're after.

“Aproducer s hired on a royalty participation, which
means that you would get somewhere around three
percent of suggested retail, against the cost of the
record. If it cost you a $100,000 to make the record,
when the record company makes a $100,000 on the
sales of the record, they go back and figure out three
percent of those sales, minus the recording costs, and
if that figure is greater than the sum they advanced you,
they owe you money. If it's less than that, you've gotta
wait for more cash. There is a fee involved, but it's
actually just an advance against your royalty participa-
tion in the sale of the record.”

WHERE WORK COMES FROM:

“More often than not, it's the artist who has heard
something I've done and says, 't like that sound, | like the
way his records sound.” Now that's dangerous, because
you don’t want your records to sound like anything
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because that starts to mean that your producing is
getting in the way of the artistry.

“l don’t really know how people pick producers
because how the hell do they know what | realty did. |
might have taken a demo that was perfect and just re-
created it, and on another record | might have taken a
horrible demo and been like Houdini and made some-
thing terrific out of it. That's a mystifying part of the
business to me. | think it's a lot to do with personality
and overall presentation. | think what | bring is a
sparseness and a simplicity of arrangement toa project.
| love arranging, and | think that's one of my strong
suits. 1 basically love working with songwriters, and it
doesn’t matter what genre of music it is, which is why
I've been fortunate enough to have a diverse career.”

INDUSTRY CHANGES:

“A lot of things have changed on a technical level. |
think there's been a lot of technical advances that have
enabled people who can't sing, write or play to make
records, which is obviously a negative. Back in the
Buddy Holly days, you had to be able to play because it
was mono, or maybe you had two tracks. It's like taking
apicture of somebody and they say, ‘My noseis too big.’
It used to be that there was nothing that you could do
aboutit, now you put that picture on a computer and put
inthe nose you want. Same thing with music, and that's
the downside of technology.

“We're seeing a collision of all styles of music today.
It seems like every twenty years, the kids discover what
was happening twenty years before. In the Eighties, they
were doing the Sixties. In the Nineties, they’re gonna be
doing the Seventies. What happens in 2010, when you
have the kids doing the Nineties, which was the kids of
the Nineties doing the Seventies. That's frightening
[faughs]. You need a strong foundation to build your
musical future on, and hopefully, more of the young
musicians will be doing that.”

ARTISTS YOU'D LIKE TO WORK WITH:

“| think five or six years ago, when | was really fired
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up to produce records for hire, my immediate answers
would have been Aretha Franklin and Tony Bennett. |
think | could make a great record with Buck Owens and
Willie Nelson, but I'm not sure that these guys want to
make great records.

“| read an interview with Bob Dylan that was a real
eye-opener for me. Somebody asked him about his new
record, and the interviewer was saying that some of the
songs were really good but some of them were really
bad. And Dylan said, ‘Look man, if you expect me to
make a great record at this stage of my career, you're
nuts.’ | thought that was a brilliant statement, because
whenyou’re 35, you're much more of a zealot than when
you're 45, much less 55.

“It's kind of like the Rolling Stones new record. It's
great they made one, but it's really a disappointment.
It's like, "Are you the same guys that wrote ‘Jumping
Jack Flash.’ | don’t care who the artist is, as a producer
you have to say, ‘Hey guys, you can fire me, but these
songs suck. We need better songs, or | don't wanna
make this record.’ | don’t wanna put my name on an
album just to say | worked with the Rolling Stones.
That’s bullshit.”

GCHANGING PAST WORKS:

“| worked on a record with Steve Forbert, and he kept
insisting that the record was done after eleven days. He
just tortured us to no end because of that. When Steve
came to me, he brought nine out of ten of the best songs
anybody’s ever brought into a room and said, 'Pete,
here’s my demos, I'd like you to do this album.’ I'm
telling ya, this guy had the goods. But he kind of had
some extra baggage and personal problems that had
nothing to do with music at the time. The record is a
good record, and I'm proud of it, but that's only because
the songs are so strong. But | didn't get a complete
opportunity as a producer. It's kind of like | put out an
uncompleted record. It was the first time in my entire
career that | really just wanted to quit a recording
project. During the making of the record, | was tortured,
and [ finally just relented and say, ‘Yeah, fine, whatever
you wanna do."”
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Sway
Contact: Future Star Entertainment
310-553-0990
Seeking: Label Deal
Type of music: Contemporary Rock

Ronnie Satterfield
Contact: Ed Klein
818-346-5536
Seeking: Label Deal
Type of music: Country

ol g /gt
Notes From The Underground
Contact: Jean Paul Sabbagh
213-656-5926

Seeking: Management/Label Deal
Type of music: Hard Rock

Nalini
Contact: Joan Hopke
310-839-9125
Seeking: Label Deal
Type of music: Pop/Rock

34

Musicianship
Average

00000 DOOD

Comments: Mixing Sixties-styled
pop and Seventies rock with traces
of grunge thrown in for good mea-
sure, Sway has an appealing sound,
although the various tracks mine
entirely different musical territories.
Kudos to the recording, but the mix
leaves a little to be desired. It's our
feeling that A&R reps would want to
see more musical focus, but there's
some potential here.

Production .........cccccevvvuneeennennns 6]
Songwriting .......coeceeeeeiinennnn. (4]
VLo ToT: | - SO (4]
Musicianship .......cccceevneeennenee. (5)
Average
0000HYOBOOOD

Comments: Whileit's hard todislike
a few of the cuts on this up-tempo
collection of country/pop tunes,
Satterfield's limited vocal style (that
lives in the higher register) does not
seem to possess the qualities of
contemporary country radio. The
songwriting shows promise, although
it's a bit derivative. We recommend
working on the songs and turning his
attention toward a publishing deal.

Production ........cccccevvvunevinnnnenns (5]
Songwriting .......ccceeeieiiennnennn. (4]
\"TeLof: | -3 oo oo (4]
Musicianship ..

Average
0000 HYOBOOO

Comments: This band’s philosophy
of “Strong Songs + Strong Team =
Success” shows that these guys
have the right workman-like attitude,
but the first ingredient in the equa-
tion is lacking. While the lead guitar-
ists ripthrough some blistering leads,
this tape doesn't give any indication
of why this band has been selected
for various “Battle Of The Bands”
contests.

Production .........ccccccevvvnuinnnnnns (5]

Songwriting .......cccoeeeeinnninninne (4]

O C ] e 3]

Musicianship .......ccccoeveeveennnee (5]
Average

000 HOBBOBOO

Comments: Thislocal musician sent
in two songs that reflect the mood of
“Have A Nice Day"-styled pop. We
hear traces of artists such as Rick
Springfield throughout, and that
causes a slight concern, in that the
formersoapoperaidol's time passed
more than ten years ago, which is a
lifetime in the music business. With
that in mind, Nalini may want to
reconsider his current direction.

2 N .
Kenny Tex
Contact: Artist Hotline

213-467-7710
Seeking: Lead Guitarist Role
Type of music: Hard Rock

Peter Torsiello
Contact: Lietle Recording
602-247-3376
Seeking: Label Deal
Type of music: Alt. Folk

And | Am
Contact: Evil Empire Management
213-962-7890
Seeking: Label Deal
Type of music: Pop/Rock

Production .........ccceeeveeneenennns (6]

Songwriting ........cocceeviinineennnns (3]
Vocals ........ .0
Musicianship ......ccccceeeereveeeennne 6]
Average
0000 HOBOOOD

Comments: This local musician is
seeking a band to utilize his impres-
sive six-string skills, and the demo
clearly showcases Tex’s prowess
with an axe, yet the songwriting and
bland vocals show his limitations as
asolo artist, whichis why he is intent
on becoming an addition to an al-
ready existing hard rock outfit. At
least this is one musician in L.A. who
knows what he wants.

Production ..........cocceceeeeiinennns 7]
Songwriting .......ceceeenieinnennen. (6]
VOCAIS ..covneerereenccneneeeeeeceeenenee (5)
Musicianship .......ccccevveeinnnnens (7]
Average
00000 YOOOD

Comments: This versatile singer-
songwriter-guitarist has submitted a
veryinteresting collection that moves
from Al Di Meola acoustic stylings to
Paul Simon's more interesting works.
The up-tempo song “Telephone’ll
Have To Do (Latin Lady)" had our
executive staff bouncing around the
office looking for a limbo stick.
Torsiello is definitely worth looking
into.

Production .........ccccceevveinnnnnns (6]
Songwriting .......cocceeeiiininnnenn. (6
VOCAIS ..ueveeeeeeeeeneneeeeeeeeccenenenes (6]
Musicianship ...

Average
00000 HYOOOD

Comments: This intriguing band
keeps the listener guessing within
the context of each groove, which
scores well for originality, but could
hurt when it comes to finding com-
mercial acceptance. Moody musical
textures swirl around deep and dark
lyrics, showing promise. Perhaps
getting the band together with an
experienced producer will help this
group turn the corner to success.

SUBMISSION GUIDELINES

To submit a package for review, send a cassette tape with no more than three
songs, an unscreened black & white photo (a small 5x5 square photo works best,
but nothing larger than 8x10 can be used), a brief bio and a contact name and
phone number to Oemo Critiques c/o Music Connection, 6640 Sunset Blvd.,

Hollywood, CA 90028.

Send us the identical package you plan to send out to the A&R community,
management companies, publishers and attorneys. All of your packages are
selected at random and reviewed by an executive committee. Packages are not
selectedin advance, but rather, at the very time they are to be critiqued for a given
issue. All submissions become the property of Music Connection and will not be
returned. Because of the tremendous amount of packages we receive, we
unfortunately cannot guarantee that each and every tape will be reviewed.

Submissions for Oisc Reviews should also be sent to the same address. If you
are submitting an indie CO for review, please let us know how one can purchase
your product so we can pass that important information on to our readers. Once
again, we cannot guarantee that every submission will be reviewed.
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MAKING MILLIONS, MAKING MUSIC
SEMINAR

April 29th & 30th 1995
Sat. & Sun.

8:00 am til 5:00 pm
~ at the ~
MARRIOTT HOTEL
13480 MAXELLA AVE.
Marina Del Rey, Ca.
for

Producers, Songwriters, Artists, Musicians

and MusiC Entrepreneurs.

~ KASHIF ~

the Producer, Songwriter, for Whitney Houston, Kenny G,

George Benson, Dionne Warwick, and author of
“Everything You'd Better Know About the Record Industry”,

answers all your questions about:

Getting Started Getting Paid
What producers, songwiiters, and artists Leam how to read recording, production,
can do to jump start their careers. and publishing contracts,
Making the Deal Happen Being in Control
Obtaining record & publishing contracts. Starting your own record label & publishing company.
Keeping Current Heading the team
How new technology is affecting how How to make sure your manager, lawyer, and
music is being made and soid. accountant wiil negotiate the right deal for you.
Winning Guest Speakers,
Get a chance to win a free one on one evaluation Includes
& consultation with Kashif and a copy of his new book. Performers, Publishers, Songwriters, Attomeys.

“The most important event of this year's BRE Conference came In the form of a le¢iure given by Kashif on the redlities of the music business.”
- J. R. Reynolds, Billbaard Magozine
“One of Kashif's greatest assets is his effectiveness as a communicator-deliverng Information with great clarity and sensitivity.”
- Ronny Rubin, Directar UCLA Extension
“Kashif has the perspective of the ‘state of the art’ creative person‘able to function.on many levels in the record industry. Kashif tells it straight.”
- Carol Ware, Vice Pres. Creative Services, MCA Music Publishing

Due to limited availability, we sdvise early registration.
Advance registration fes: $295, $350 at the door

To register by phone or to order Kashif's book “Everything You'd Better Know About The Record Industry”,
call 800-974-R11S5(7447)

Visa, MasterCard, American Express, and Discover Card accepted.
OR
Send Checks to:

RIS P.O. Box 3029 Venice, CA 90294-3029




Siouxsie Sioux

The Dickies have released Idjit
Savant for the Triple X label. The
fourteen-track CD is full of the smart
ass humor we've come to love and
expect from the Dickies, and it's
wrapped in memorable punk pop
tunes, a la Celebrity Skin. Check
out “Make It So,” their humorous ode
to Star Trek: The Next Generation,
as well as their schematic for the
Picard Pez dispenser!

My Wish, the debut disc by local
band Battery Acid (which features
ex-members of Mary’s Danish and
the Three O’Clock), is due out May
9 on the Geffen label.

Clawhammer has released
Thank The Holder Uppers, their
debut outing for the Interscope la-
bel. The band was previously signed
to Epitaph Records, but the ties
don'tstop there. Brett Gurewitz pro-
duced the disc, and Clawhammer
features the Gurewitz-penned “Blind
Pig.” The music is sort of a grunge-
Black Crowes thang that hits like a
Mack truck. Recommended. Look

v
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for local dates soon.

Starting March 19, Joey Sehee
and his new project, the Wonderful
World of Joey, will be playing Sun-
days at the Bokaos nightclub (lo-
cated at 8689 Wilshire just west of
La Cienega). lt's a pretty diverse
sound—check it out for yourself.
Also, check them out on Livin’
Lounge: The Fabulous Sounds Of
Now (available on Continuum
Records March 28).

You've probably heard by now
that Dokken has been signed to
Columbia Records by A&R czar
John Kalodner. Yes, it's the original
lineup that was inked by Elektra
Records back in 1982, with Jeff
Pilson on bass, Mick Brown on
drums and guitarwiz George Lynch.
The band later split after internal
differences, but Pilson explains,
“We've worked out the bad blood
and grown a lot.”

So, how will Dokken fare in music’s
new world order of pierced noses,
goatees and flannel shirts? Dokken
answers, “We’re aware of the trends,
but we can’t worry about them. We
have no pretense about what we
are.”

Both Dokken and Pilson are ex-
tremely enthused about signing to
Columbia. Dokkenadds, “We've had
lots of long-term vision from the la-
bel.” Dokken is currently on tour in
Japan and will play some Los Ange-
les dates around May when their
record is released. Will they be do-
ingold Dokken material? “Of course,”
answers Pilson. “We have no re-
grets about what we've done.”

Siouxsie & the Banshees will
play the Wiltern on April 13 in sup-
port of The Rapture, their current
release for the Geffen label.

I'm looking for lounge, rockabilly
and surf bands for my new club,
Swizzle Stick, held Wednesdays at
the Crooked Bar (formerly known
asthe 8121 Club). Interested parties
should leave a message at 818-503-
5517.

Fair City has changedits name to
the Mean Fiddler. More on that in
my next column.

By the way, you can reach me on-
line at TomFri @ AOL.COM.

—Tom Farrell

ry |

Don McNatt & Crarig'Je;lsenA

Southland Sundays are definitely
happening in the country and roots
music community. Russell Scott &
the Red Hots have a regular gig at
the Derby on every Sunday night
that keeps them rockin’ hard. Ronnie
Mack and Eddie Betos have been
known to show up at the Derby and
sit in. Things start around 9:30 p.m.

Another Sunday hot spot is the
Hideaway in Kagel Canyon where
Don McNatt hosts a jam that gets
underway at 3 p.m. Jack’s Cinna-
mon Cinder in Burbank also has a
Sunday night jam, hosted by Angie
Monroe. Guests have included Toni
Dodd, Mark Sellers and Reed Wil-
liams, who recently blew everyone
away with his interpretation of sev-
eral Hank, Sr. tunes.

Troubadour manager Lance
Hubp is guiding the career of Mon-
tana singer Wade Montgomery.
Montgomery, who has a definitive
western edge, and his band, the
Gypsy Cowboys, played several
successful dates at the Palomino
this past month. Also, Jim Lauder-
dale wowed the crowd at the Trou-
badour on February 27 when he
shared the bill with Nick Lowe. This
was Jimmy's first stop at home in
many a month.

Cajun fans should keep their ears
open because the Highland
Grounds Coffee House on High-
land Avenue will soon be starting a
Cajun music night on the first Tues-
day of the month.

Another Cajun feast—featuring
Chris Gaffney—is already under-
way atthe Alligator Loungein Santa

Ronnie Mack joins Russéll Scott at

Aa

Monica. Call Deb or Robbie Randall
at 310-449-1844 for information.

Muffin, the host of the songwriter
circles at the Pal, is planning a spe-
cial tribute to Neil Young for March
22nd. Expect special guests from all
musicalgenres, aswellas Neil Young
aficionados Barry Holdship and
partner Steve Kobashigawa. Call
the Muff Man at 818-760-0470 to
find out more.

Judy Toy and Eddie Cunning-
ham have organized a show at the
Iguana Cafe in No Ho for March
23rd. “The Best Of Unsigned L.A.”
begins at 7:30 p.m. and features not
only Toy and Cunningham but also
an array of talent from roots rock to
cowboy blues. In addition, iook for
Eddie and Rio Grande lead Tony
Wagoner to host the “Second An-
nual Gram Parsons Tribute” to ben-
efit Angel’s Flight at the Pal on Sep-
tember 17th.

Wendy Waldman and Brad
Parker host a songwriter’s night at
Le Cafe in Sherman Oaks. This past
month the reclusive J.D. Souther
made a special appearance. On
March 21, expect to see and hear
the sweet harmonizing of the Byron
Brothers, a.k.a. Bare Bones and
the mesmerizing Steve Cochran at
Le Cafe as well.

According to FANFEST ‘95 orga-
nizer Jim Grant, the second West
Coast country fan festival will top the
first.

Look for Nashville talent and the
very best from the local community
to perform as well as cowboy poetry,
dancing and many other attractions.
California’s own shuffle and twang
king, Buck Owens, is slated to ap-
pear, and that's reason enough for
any honky tonker to make it out to
FANFEST ‘95.

The event is scheduled for early
May. Call the FANFEST '95 office at
310-358-0900 for more details.

Finally, Becky Barksdale is the
first artist signed to the House Of
Blues record label.

Becky is a phenomenal guitarist
and singer who can best be de-
scribed as a combination of Janis
Joplin and Stevie Ray Vaughan.
Her President’s Day performance at
the House Of Blues was beyond
description. She is a must-see per-
former whose star is rising quickly.
—Jana Pendragon

the Derby
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Horace Silver

Catalina’s recently hosted a rare
Sunday afternoon concert, a four-
hour-plus tribute to the late singer
Carmen McRae that was success-
fully organized by Barbara Brighton
With most singers and groups re-
stricted to two songs, there were
many highlights. Among those who
distinguished themselves were the
Bill Cunliffe Trio, a sextet with pia-
nist Billy Childs, singer Angela
Carroll Brown, the Kevin O’Neill
Ensemble, vocalist Sweet Baby J’ai
(whodidacloseimitationof McRae's
behind-the-beat phrasing on her
original “Carmen’s Blues”), singer
Kate McGarry, the B Sharp Quar-
tet, surprise guest Carmen Lundy
(tearing the place apart with an excit-
ing“There's Never Be Another You"),
Sandra Booker, the Stephanie
Haynes/Dave Mackay duo (“If You
Could See Me Now" was touching),
the always wonderful Cathy Segal
Garcia (her“My One And Only Love”
was beautiful) and altoist Vi Redd.
For the conclusion, Garcia, Haynes,
J'ai and Lundy all shared the spot-
light (and challenged each other) on
“I Got It Bad.” A memorable after-
noon that deserves to be repeated.

Billy Higgins

Also quite unusual was what was
billed as the first annual Los Ange-
les Jazz Day. Put on by Jazz Cel-
ebrations at the First Lutheran
Church in Glendale, this lengthy,
free event honored the great vet-
eran drummer Billy Higgins and
had performances by B Sharp,
Black/Note, Phil Vieux, an all-star
group and a unit headed by Higgins.
A bittoo much chitchat and constant
calls for contributions (why not
charge admission instead?) slowed
down the music’s momentum, but it
was still fun.

Although it does not take place
until June 17-18 at the Hollywood
Bowl, thelineup has beenannounced
for the Seventeenth Annual Play-
boy Jazz Festival, and it is remark-
ably eclectic. On the definite plus
side is pianist Horace Silver and the
Silver/Brass Ensemble, Benny
Carter’'s Quartet with Doc
Cheatham (Carteris 87 and Doc will
be 90 by then!), Joe Sample’s Trio,
a Herbie Mann Reunion Band with
Les McCann and David “Fathead”
Newman, Ernestine Anderson,
Herbie Hancock, Gerald Wilson’s
Orchestra, Geri Allen, Kevin Ma-
hogany, the Dirty Dozen Brass
Bandandan all-star group with saxo-
phonists Stanley Turrentine,
Charles McPherson, James Carter
and Craig Handy. Probably worth
seeing for the jazz fans are the fe-
male big band Diva, Grover Wash-
ington, Jr., Hiroshima and
Cachao’s Orchestra, butthe juryis
definitely out on the creativity of the
Brecker Brothers, Boney James,
AlJarreau, Los Lobos and Donald
Byrd’s New Black Byrds. It prom-
ises to be a very interesting week-
end, to say the least!

UPCOMING: Catalina’s (213-
466-2210) presents Eastern Rebel-
lion (through March 19) and the
John Patitucci Quintet (March 21-
26), while the Jazz Bakery (310-
271-9039) hosts Joe Lovano (March
23-25) and Diana Krall (March 28-
30). —Scott Yanow
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Freddie Jackson

People are talking about Ice
Cube’s upcoming new movie, Fri-
day, which he co-wrote with DJ
Pooh. It's a comedy about a day in
the life of South Central L.A. charac-
ters and it's the first film from Cube’s
Ghetto Bird Productions. Dr. Dre's
“Keep Their Head Ringin™ is the first
single from the Friday soundtrack,
which willbein stores April 11th. The
soundtrack, available on Priority,
will also include new material from
Cube, Cypress Hill, Bootsy
Collins, Scarface and many others.

In a related note, it was Priority
Records Night at the Whisky nottoo
long ago. It's rare to see such an
impressive lineup of top rap acts—
including Da Lench Mob, Paris, Lil
1/2 Dead, the Bums, Rally Ral and
Don Jagwarr—performing on the
same night.

Freddie Jackson is back with
Private Party, his first album for
Scotti Bros. after leaving RCA. Pri-
vate Party boasts a multitude of
producers, including Jackson, Barry
Eastmond, Kevin Evans, Beau
Higgins and Gerald Levert.

Anyone looking for a radical musi-
cal departure from Freddie Jackson
won't find it here. He's still crooning
those suave and sexy ballads in his
trademark style. Hey, if it ain't broke,

-

Ice Cube and Dr. Dre

then don't fix it.

New partners Wild West Records
and American Recordings recently
threw aparty at World On Wheels in
L.A.tocelebratethe release of Worid
Ultimate, the debut release by local
rappers the Nonce. The Nonce—
Nouka Base Type and Yusef
Afloat—became an underground
favorite through that time-honored
hip-hop tradition of selling tapes at
local record stores. Last year, the
duo’s “Mix Tapes” started gaining
more attention by winning the nightly
Rap Attack on Power 106 and hit-
ting the national radio charts. Unlike
the G-Funk sound of many of today's
SoCal rap artists, the Nonce con-
centrates on blending instruments
such as keyboards with smoother-
edged vocals. It's a sound that's
been termed “now school"—a com-
bination of the “old school” grooves
of the past and the forward hip-hop
style of the present.

The biggest story at the recent
National Association of Recording
Merchandisers (NARM) Convention
in San Diego was that the King of
Pop himself—Michael Jackson—
made a rare industry convention
appearance to hype his greatest hits
compilation, HIStory—Book 1.
There’s no official release date yet,
but it's expected to be a double-CD/
cassette that will feature a few new
songs, including “Scream,” the long
awaited duet with Michael’s sister,
Janet.

The multi-talented Des’ree makes
an exclusive L.A. appearance at the
House Of Blues on March 29th. This
stylish British songstress has been
making a splash with her debut, /
Ain’t Movin’, a collection of songs
that defies categorization with its
unique blend of R&B, jazz and other
genres.

If you haven't heard Des'ree’s ul-
tra-catchy “You Gotta Be” by now,
you probably haven't been listening
to the radio or watching MTV, VH1 or
BET. With a Top Ten hit, Des'ree
has become the first major break-
through artist for Sony 550 since the
label’s formation in 1993.

—~Carla Hay
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SONGWRITING
CONSULTANT

| have 1 platinum, 2 goid records
& an Emmy nomination.

My clients have a Grammy
nomination, and placed 34
songs in TV shows and movies.
| can help you polish and
market your songs, too.

Molly-Ann Leikin

Private/Telephone Consultations

31008288378

VISA/MASTERCARD

INCOME TAX

SERVICE
"THE MUSICIANS EDGE"
It's not how much you earn -

It's how much you keep
that counts!

LOWER YOUR TAXES
INCREASE YOUR REFUND!
Bruce Shapiro & Associates

Encino (818) 342-4886

Established 1977

The Musician’s Wisest Choice

ROBERT

“RIFF”
PISAREK

MUSIC ATTORNEY
Former Member-Major Label Act
— (213) 883-0900 ——

Now Accepting New Clients

RECORD INDUSTRY
REPRESENTATIVE

(AWARDED 72FGDLDIPLATINIJM RECOROS)

0 Services Rendered

o e,
Vg

“WE SPECIALTIZE IN:”
1) Presenting your DEMO for a record deal.
2) Representing your label and product for
a major distribution deal.
3) Assisting you in starting-a new label.
4) Offering you expert promotion and
marketing services.

213+461-0757 or

800-742-7629

(" )
MUSICLANS:

For Compelling music videos call an nnovatve
company who's main focus is the art of videomaking
Work with highly acclaimed video production
professionals with over 12 years of experience
EZTV offers amazing videos at honest, reasonable rates
and lots of personal attention, We can handle your
whole package from production through post-production.

Call for Free Consultation

ENEZTV I

= We know video because we
helped make it happen

2139397100

7280 Melrose Ave.

\ Suite 1, L.A,, CA 90046 J
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The Cranes
The Whisky
West Hollywood

0000ORBIHIOD

Contact: Arista Records: 310-789-
3900

The Players: Matt Cope, guitar; Mark
Francombe, guitar; Alison Shaw,
vocals, bass; Jim Shaw; drums, pi-
ano, guitar.

Material: The Cranes—one of Rob-
ert Smith's favorite bands—played
before a sold-out crowd that couldn't
get enough of this neo-Goth quartet.
The show started with a powerful
rendition of “Shining Road,” the first
cut from their latest album, Loved.
Winding through songs such as “Ev-
erywhere” and “Adrift,” they showed
that a band can survive without the
screeching guitars and manic
rhythms that have become a trade-
mark of success in the past few
years. The band returned for three
encores, which included “Lilies.”
Musicianship: The most obvious
distinction is Alison Shaw's eerie,
child-like voice. Her voice lends a
quality of innocence and foreboding
that perfectly blends with the music.
They delve heavily into effects and
samples and add a unique drum-
beat that gives their sound a tribal
feel. The only problem with their
Whisky performance was Alison's
low vocal level, which was corrected
by the fourth song.

Performance: A true show. The
Cranes’ wide range of songs, vary-
ing from slow and melancholy to
grinding and energetic, cover the
spectrum of emotions, andit showed
in the mesmerized stares of many in
the audience. And what they lack in
spontaneity, they make up for in
energy.

Summary: The Cranes are a great
band, and theirdiversity offers some-
thing for everyone. —Monica Seide

NOFX
The Roxy
West Hollywood

00000 HOOOD

Contact: Gina Davis, Epitaph: 213-
957-7555

NOFX: Party punk,

gt

The Players: Fat Mike, bass and
vocals; El Hefe, guitars, vocal and
trumpet; Eric Melvin, guitars; Erik
Ghint, drums.

Material: Party punk. On-the-loose
thrash act NOFX stays true to clas-
sic punk tirades while mixingintaste-
ful dollops of pop and comedy. Their
show (and perhaps their lives) is a
strange ode to drunkenness, mas-
turbation and inevitably, drunken
masturbation. Relying on furious
underground beats, NOFX also
dabble in reggae, ska and calypso
sounds. They seemhell-benton chal-
lenging the norms—every norm. It's
the kind of music that makes you
want to either dance, laugh hysteri-
cally or kill someone.
Musicianship: Though they could
probably carry off their shows on
attitude alone, NOFX doesn't have
to. Admitting they sucked for the first
six years of their existence, at some
point about four years ago Fat Mike
came of age. His harsh, disturbing
vocals and bass playing exhibit the
polish and rawness necessary to
give NOFX a unique edge. Drum-
mer Erik Ghint carries his own, which
isnosmall feat forabandthatcranks
out such rapid beats, and guitarist/
trumpet player El Hefe, the band's
newest addition, is probably the star

The Cranes: Something for everyone.

of the show, providing a polished
intensity to the overall sound.
Performance: Like a lot of really
hard, loud bands, NOFX has trouble
reproducing studio sound in a live
performance. Their musical subtlety
was obscured in a throbbing drone
ofinarticulate rage. Fortunately, their
stage performance more than com-
pensated for the muddled sound. In
front of a silk-screened caricature of
an angry youth choking his chicken,
NOFX put on a show to remember,
inciting the crowd into sweaty mosh
mayhem.
Summary: NOFX crank out hearty,
raucous punk with glib style and a
sense of humor.

—June Casagrande

Monster Voodoo

Machine
The Whisky
West Hollywood

00000O0LHPOOO

Contact: Laura Morgan, A&M
Records: 213-469-2411

The Players: Adam Sewell, vocals;
Jason Cuddy, guitar; Darren Quinn,
guitar; Terry Landry, bass; Stacey
Hoskin, sampler; Dean Bentley,
drums.

Material: Monster Voodoo Ma-
chines’ material is more like a throb-
bing wall of sound effects than mu-
sic. The use of the sampler turns
what might have been tunes at one
point into noise, but a good noise.
With songs like “Bastard Is As Bas-
tard Does” and “Fetal Position,” from
their current release, Suffersystem,
Monster Voodoo Machine shows that
even noise can have catchy lyrics.

Musicianship: The two mainmen
here are Sewell and Hoskin. It is
very unusual for a band to bring the
person running the samplermachine
onto the stage, but that is what Mon-
ster Voodoo Machine does, with
Hoskin standing to the side thrash-
ing out various squeaks, crashes
and other cacophonous noises from
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his sampler. Sewell wails like a ban-
shee and still makes the lyrics un-
derstandable enough for the audi-
ence to know whatthe songis about.
The rest of the band is more like
back-up noise to these performers.
Performance: Sewell prowls the
edge of the stage, encouraging, ex-
horting and provoking the audience
in front of him. The rest of the band
gets into the act, tossing different
things into the audience and urging
them to generally cause a fuss. In
fact, at one point Hoskin got down off
the stage and got into the mosh pit
himself. Ail of this mayhem is ac-
cented by strobe lights, chemical
smoke and flashing red lights, which
add to the level of chaos surround-
ing the band.

Summary: Monster Voodoo Ma-
chine may not be the perfect band
and may not have a lot to say to the
youth of America, but they are fun to
watch. Not everyone is going to ap-
preciate their blend of industrial
noise, loud guitar fuzz and ear pierc-
ing vocals, but for those who do
enjoy this, they are definitely a band
to see perform. -Jon Pepper

Zen Boy
FM Station
North Hollywood

00000 YOOO0D

Contact: Michelle Murphy, Zany
Management: 310-289-6517

The Players: Rich Galderi, vocals,
guitar; Matthew Bruck, guitar; Chris
Lester. bass; Allen DeSilva, drums.
Material: Zen Boy plays a lyrical
kind of hard metal that is typical of
bands that are associated with the
Van Halen school of metal. Guitar
player Matthew Bruck was Eddie
Van Halen's guitar tech for four and
a half years, so it is inevitable that
some of the phrasing and sound of
Van Halen would be evident in Zen
Boy's sound. What is nice is that Zen
Boy is not just another Van Halen
clone band; they leave an impres-
sion of having an identity of their
own.

Musicianship: Bruckis a very good
guitar player, and the group's sound
is based around this exceptional dis-

play of guitar artistry. Bruck is very
nimble fingered, firing off long runs
with an economy of motion that would
make many players very jealous.
Rich Galderiis acompetent vocalist,
but does not really have the vocal
chops to stand out on his own. Chris
Lester on bass and Allen DeSiiva on
drums are a rocking rhythm section
and provide magnificent support for
the guitar pyrotechnics of Bruck.

Performance: One problem with
Zen Boy is that they look like every
other band and don't really have
enough stage presence to make
themselves stand out from the crowd.
While their music is good and will
carry them part of the way, they
need to establish a concrete stage
identity to break out of the pack.

Summary: Zen Boy is one of those
bands to keep an eye on. They may
just have what it takes to break out of
the morass that surrounds many lo-

cal hard acts. —dJon Pepper
Pizzicato 5

The Roxy

West Hollywood
000006000

Contact: Spencer Gates, Matador
Records: 212-995-5882

o —
Zen Boy: Lyrical hard rock.
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The Players: Maki Nomiya, vocals;
Yasuharu Konishi, programming,
bass; K-Taro, guitars.
Material: The music of Japan's
Pizzicato 5 consists of an affable
blend of the quirky machinations of
Yellow Magic Orchestra and Sigue
Sigue Sputnik, the dance beats of
Deee-Liteandthe currentrising trend
of lounge music. The music is wa-
tery, and the hooks aren't strong
enough to reel in the big one. Even
their alternative radio hit, “Magic
Carpet Ride,” came off as a bit thin.
Songtitlesincluded “Twiggy Twiggy,”
“Bossa Nova 2001" and “Adult Ori-
ented Cha-Cha.”
Musicianship: Basically, Pizzicato
5's (yeah | know, there are only three
of them) musicis on tape. Except for
Konishi's and K-Taro's string riffs, it
was all DAT city. The guitar riffs
were more atmospheric than what
you’d expect from a rock band, but
then again, Pizzicato 5 are certainly
no rock band. Taken at face value,
displays of musical prowess were in
the back seat, but Pizzicato 5 getthe
job done.
Performance: Their strong point.
For a warm-up, Pizzicato 5 used a
large projection screen which flashed
images of late Fifties/early Sixties
consumer kitsch (and the band’s
logo). Pizzicato 5 definitely held their
audiences attention long before tak-
ing the stage and helped set the
mood. Once onstage, Konishireeled
and posed like he should have been
onstage at the Country Club open-
ing for Motley Crue about a decade
ago! Entertaining, but not as enter-
taining as K-Taro’s almost spastic
dance steps and antics, which looked
like Ringo’s dance moves during the
party segment from A Hard Day's
Night. As for Nomiya, the stage raps
were trite and few.
Summary: For the first five songs,
this performance was a great expe-
rience. But then the show began to
wear thin as the next weak, se-
quenced dance beat was shot out of
the tape machine. Bottom line:
Pizzicato 5 are the Nineties answer
to Sigue Sigue Sputnik. What was
the question?

—Tom Farrell

BANDS-COMMERCIAL-THEATRICAL
HEADSHOTS-MODELS-PORTFOLIOS
Call for the BEST price in town!

100% Guaranteed-
Over 15 yrs experience

Makeup included  7days/wk

1-800-400-1606

Income Tax
Accounting

Individuals / Partnerships
Best Rates for
Music Industry Professionals
7 Davs/ Same Day Service
Bruee Willer & Assoc,
(818) 909-0998 \

MICHAEL R. GARDNER
ENTERTAINMENT

ATTORNEY
714.521.0790

MUSIC INDUSTRY
INSIGHTS

Will present your music to major
record labels and guarantee a
written or verbal response within 2
weeks of submission.

We offer years of expertise in the
music industry serving major
record labels & working with
groups including
* Metallica » Bon Jovi  Kiss
» Bruce Springsteen * Aerosmith

213/848-7261
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GET SIGNED!

GET PAID!

* New record & songwriter deals
¢ Artists breaking in TV & Movies
* Promo Kits that get noticed
¢+ US & Foreign record deals.
This Is Our Business

A&R DIRECT
X(213) 461-1753

MUSIC
ATTORNEY

Demo shopping
Contract Negotiations
Business Management

William W. Blackwell
Attorney at Law

(310) 286-1790

CASH PAID
IMMEDIATELY
for CD's and Masters for

Worlwide Distribution.
Send samples to:
AMERICAN MUSIC
INTERNATIONAL

P.O. Box 450
N. Olmsted, OH 44070

TAKE CHARGE OF
YOUR CAREER!

Don't wait for someone else to
make you successful. You can
generate YOUR OWN
Radio Airplay, Club Dates &
Tape/CD Sales
For FREE information send SASE to:

Robin D Enterprises
2107-0 West Commonwealth Ave
Suite 321 (1A)
Alhambra, CA 91803
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Bob Malone: Musical gumbo.

Bob Malone
The Mint
Los Angeles

00000 IHOD

Contact: Artist Hotline: 310-798-
0317

The Players: Bob Malone, vocals
and piano; Lynn Keller, bass; Jake
Jacobs, drums; Larry Goldman, tenor
sax and clarinet; Steve Stassi, trum-
pet.

Material: Bob Malone’s specialty is
New Orleans-soaked piano rolis in
the Dr. John vein. This show was
billed as a Mardi Gras party, so the
music had to be heavy on the bon
temps, which is what he delivered
from the opening “When You Go To
New Orleans.” Mailone's tunes are
loaded with Big Easy imagery,
French Quarter mornings, Zulu
Queens and sex—Iots of sex. You
know that by the song titles—"| Know
That He's Your Husband, But He

Don’t Know I'm Your Man,” “It Took
An Older Woman To Make A Man
Outta Me,” “Just ‘Cause | Came In
Here Alone Don’'t Mean | Wanna Go
Home With You.” But what would
proper New Orleans-influenced mu-
sic be without a little skin? “Drinkin’
For A Living,” an evocative ballad
that recalled early Tom Waits, was a
nice change of pace, and “Gold Rush
Inn,” about “crappy motels in
Rosemead,” had a pretty melody in
the Hornsby style.

Musicianship: Funky and glorious,
like the Second Line procession of a
New Orleans jazz funeral. Bassist
Keller supplied deep, farting bass
riffs. Horn guys Goldman and Stassi
cut loose wildly and often, but never
upstaged Malone. When their brass
collided with Malone's keys, it was
easy to imagine a hopping Bourbon
Street outside the Mint instead of a
deserted Pico Blvd. But that just
proves the transportive powers
Malone's brand of music can have. if
there were any slip-ups by the band,
only they knew about them, since
the crowd was too happy (or drunk)
to care.

Performance: Malone sure knows
how to play to the crowd. He's bigon
sing-alongs and sassy call-and-re-
sponse chants. He also got some
cheers by taking verbal potshots at
easy targets such as Barry Manilow
and Snoop Doggy Dogg. But Malone
knew his way around the piano, and
that made up for those indiscretions.
This was a Mardi Gras bash, after
all.

Summary: You really can't be too
hard on someone who saves us the
expense of a New Orleans plane
ticket to hear quality piano boogie—
a genre that's sorely under-
representedinL.A. —Rich Kane

Issa Joone
Club Lingerie
Hollywood

000000 HOOD

Contact: Paul Hendison: 213-876-
8496
The Players: Issa Joone, vocals,

percussion, guitar; Mark Blasquez,
guitar; Joe Goff, drums; Joel Virgel,
percussion; Toby Skard, bass.
Material: Issa Joone's sound can
best be described as cyber groove
with a tribal twist. The songs waver
from hard-edged alternative dance
to raw primal rock with an African/
Middle Easterninfluence thatalways
keeps you moving.
Musicianship: A multi-talented
musician, Issa Joone is the driving
force behind the band. She pos-
sesses a deep and forceful voice, a
la Grace Jones, and is the principal
songwriter. It appears to me that this
lineup is comprised of accomplished
players that have yet to truly gel. The
rhythm section could definitely be
tighter. Blasquez and Skard were
solid, but very straightforward. Play-
ing to sequenced tracks can be re-
strictive, and in this case, the whole
band suffered from trying too hard to
be precise instead of really cutting
loose. Sometimes feel and intensity
are a better tradeoff for perfection.
Additionally, the arrangements could
be more varied and have better dy-
namics. These songs have some
ambitious musical ideas whichdidn't
always come across effectively.
Performance: Issa Joone is a cap-
tivating personality. The rest of the
band was pretty reserved except for
Virgel who would occasionally stand
and dance while playing. Overall,
the energy was good, with the high-
light being a song called “Welcome
ToMe,”which, withits driving rhythm
and heavy guitars, would give Trent
Reznor a woody. “Angela” was an-
other strong song with a trance-like
quality that leaves the melody roam-
ing in your head.
Summary: An original sound which
keeps you moving along with a great
stage personality make Issa Joone
worth seeing. With some work, she
could find herself rising to the next
level and gracing stages internation-
ally; she has that kind of appeal. In
the hands of a good producer, this
material could make for a break-
through record. For a cool change
from the norm, check her out at a
show near you.

—Christopher Horvath
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movin-and shakin at

SUBCULLURE

Marclhy 50th. 9:OO0PMm
1262 N. Cahuengoa Blvd.
Hollywood 21 & over

and sippin’ and spelin’ at

NO FUTURE CAFE

March Slist. 1O0:00prn

Call ®I8856-330 for discount tix and infl




MUSICIANS

Music Connection’s Employment
listings are intended as leads for
musicians seeking work and are not
construed as endorsements of clubs or
agencies. Be sure your music is
protected and aiways enclose a
stamped, self-addressed envelope
when mailing promotional material you
want retumed. If you encounter difficulty
with an individual or company listed
here, or if you are confronted by a
dishonest or “shady” operation, drop
us a line informing us of the details so
that we can investigate the situation.
No phone calls, please.

LOS ANGELES COUNTY

AL'S BAR

305 S. Hewitt St., Downtown Los Angeles, CA
90013

Contact: Lizzy: 213-625-9703

Type of Music: Original, unique. Experimental

only

Club Capacity: 175

Stage Capacity: 10

PA: Yes

Piano: No

Lighting: Yes

Audition: Call

Pay: Percent of door. No guarantees

CHIMNEYSWEEP LOUNGE

4354 Woodman Ave., Sherman Oaks, CA91423
Contact: Dan Singer: 818-783-3348

Type of Music: Blues & Classic Rock

Club Capacity: 70

Stage Capacity: 4

PA: Yes

Lighting: Yes

Piano: No

Auditions: Call for information or come in Sun-
day night and see Dan Singer

Pay: Negotiable

CINEGRILL (HOLLYWOOD ROOSEVELT
HOTEL

)
7000 Hollywood Bivd., L.A., CA 90028
Contact: Alan Eichler: 213-466-7000
Type of Music: Top 40 & accoustic
Club Capacity: 150

Stage Capacity: 10
PA: Yes

Lighting: Yes

Piano: Yes—Baldwin Baby Grand
Audition: Send promo

Pay: Negotiable

FM STATION "LIVE”

11700 Victory Blvd., North Hollywood, CA 91606
Contact: Toy: 818-769-2221

Type of Music: Rock, alternative. All styles
Club Capacity: 500

Stage Capacity: 10-12

PA: 4-way concertsystermwith 24-channel board
with independent monitor mix system, full ef-
fects, houseman

Lighting: Yes

Piano: No

Audition: Send tape, promo pack, SASE.
Pay: Negotiable

GENGHIS (COHEN) CANTINA

740 N. Fairfax Ave., Holtywood, CA 90046.
Contact: Jay Tinsky: 310-578-5591

Type of Music: Original vocal/acoustic: pop,
rock, folk, blues, country

Club Capacity: 60

Stage Capacity: 6

PA: Yes

Lighting: Yes

Audition: Send promo package to Jay care of
club or call

Pay: Negotiable

RENAISSANCE

1212 3rd Street, Santa Monica, CA 90401
Contact: Galia: 310-587-0766

ic: All types. No rap or hip hop
398

Stage Capacity: 8

PA: Yes

Lighting: Yes

Piano: No

Audition: Send promo to Galia at club
Pay: Negotiable

ST. MARKS

23 Windward Ave., Venice, CA
Contact: Steve Salmon: 310-452-2222
Type of Music: Jazz, R&B and salsa
Club Capacity: 150

Stage Capacity: 10

PA: Yes

Lighting: Yes
Piano: Yes
Audition: Call Steve or send package

SUNSETY

322W. SierraMadre Bivd., SierraMadre, CA91024
Contact: Bob: 818-355-3469

Type of Music: Hard rock, alternative, blues,
Top 40

Club Capacity: 238

Stage Capacity: 15

PA: Yes

Lighting: Yes

Piano: No

Audition: Send tape, bio and photo to above
address

Pay: Negotiable

ORANGE COUNTY

THE COACH HOUSE

33157 Camino Capistrano, San Juan Capistrano,
CA 92675

Contact: Ken Phebus: 714-496-8930

Type of Music: Rock, alterantive, C/W, jazz,
world beat

Club Capacity: 480

Stage Capacity: 10-12

PA: Yes

es
Audition: Call for info or send promo
Pay: Negotiable

Miscellany ads are free to businesses offer-
ing part- or full-time employment, or intern-
ships for music industry positions. To place
your Miscellany ad: mail, fax or bring in your
ad of twenty-five words or less. Ads will not
be taken over the phone. If space allows, ads
will run for more than one issue. Please call
when you wish your ad to be cancelled.

SOUNDTRACK/PUBLISHING department
seeks enthusiastic intern to learn great experi-
ence in the music industry. Must be motivated.
Denise Williams, 310-288-5321 0r818-274-7957,
box #2017

INTERN WANTED for record label in publicity,
marketing, catalog departments. Mailings, phone,
etc. No pay, excellent experience. Macintosh
Microsoft Word, Filemaker helpfut. Michae! or
Cary, 818-753-4143

INTERNS WANTED for TV taping of “The
Sampsell Showcase™ - a music show featuring
singers & songwriters. No pay but great opportu-
nity. Gareth, 310-394-0957

PROMINENT NATIONAL rock music trade

EMPLOYMENT USIC INDUSTRY GIGS * 213-462-5772

magazine seeks interns to volunteer P/T. Typing
& computer skills a plus. Jim, 818-955-4000
LEARN PR from a pro. No pay to start, but great
experience. Flexible hours, work with bands,
transportation a must. 213-654-5685
ATTENTION MOTIVATED individuals. We're
seeking you for our exciting internship program.
Very good learning opportunity. Bernie, Wed -
Fri, 818-783-7717

WANTED SKILLED live audio engineer for 500
seat theatre in Holtywood. Rob Joyce, 213-848-
3677

INTERN WANTED forindependent label in ship-
ping deptartment. Will lead to P/T position for
dependable person with knowledge of punk rock.
Sandi, 11-4 pm, 310-390-7000

INTERN WANTED by independent record label
for marketing, promotion & general office sup-
port. Mac literate a plus. 2-3 days per week.
Melanie, 310-550-0233; fax 310-550-0235
MAJOR ENTERTAINMENT PR firm seeks a
motivated & responsible intern. Great opportu-
nity to learn business. No pay. Must be enrolled
in school. Elizabeth, 213-651-9300

24 PLUS Recording Studios is seeking two
interns, one clerical & one engineer. Both gigs
will lead to paid positions. Ritchie, 818-782-
0763; fax 818-782-2371

INTERN WANTED for major label publicity de-
partment, Mon-Fri. Must be reliable, on time &
willing to learn. College students preferred. 213-
856-7195

BUG MUSIC Hollywood seeks a self-motivated
& responsible person for a P/T internship in the
Creative Department. Call Eddie or John, 213-
466-4352

INTERNS NEEDED for cool independent label
in Hollywood. P/T - F/T for the right person. Call
Tommy, 310-289-2515 or fax 310-0767
ASSISTANT ENGINEER. Top Hollywood re-
cording studio seeks knowledgeable assistant
engineer familiar with SSL, Neve, Studer, etc.
Electronics & musical understanding a plus.
Experience required. 213-957-2996

SALES DEPARTMENT administrator. Should
be computer literate (IBM/PC), type 30 wpm, &
have basic bookkeeping & accounting skills.
Direct sales experience a plus. Steve Sattler,
213-874-1060

EXPERIENCED GRAPHIC designer/producer/
team leader. Catalog production, ads, P.O.P.’s.
Pagemaker, Quark. Direct to film experience
required. Salary, benefits, room to grow. Steve
Sattler, 213-874-1060

WANTED - DIRECT sales/marketing reps.
Knowledge of MIDI, music software & hardware
required. F/T, great opportunity, benefits. Pros
only. Steve Sattler, 213-874-1060

*6000 SQFT

*5 ROOMS

*PRO P.A. SYSTEMS
-Call for list

*STORAGE

*OFFICE

*AIR CONDITIONING

*PHONES

*ALARM

*PARKING

*GREAT BURBANK LOCATION

STUDIO 1

Room: 40’ x 65 16’ ceiling
Stage: 20' x 40' 20"tall

32 Inputs

10 Monitor Mixes on stage, 8000 watts
Stereo front of house. 4000 watts
Great acoustics - beautiful room

Production Office:
3 phone lines, fax, copier

STUDIO 2
Room: 25' x 40' 14’ ceiling
Stage: 16'c 25' 20" tall

24 Inputs

STUDIO 3.4.5

Room: 20’ x 20' 14’ ceiling

16 inputs

3 monitor mixes, 1500 watts

LEADING REHEARSAL FACILITY

3 4

Stage

Lockers
Storage

Stage

6 Monitor mixes on stage, 3600 watts 1

Prod.
Office

Loading Doors
10 x 14

Parking

I
I
|
|
|
I
—_—

CURRENT CLIENTS: Van Halen, Fleetwood Mac, Motley Crue, Dwight Yoakam, EnVogue, KISS, Dio, Chick Corea,
Tears For Fears, Anthrax, Rippingtons, BioHazard, Ozzy All major labels plus a well established local hourly clientele.

FOR SALE

(818) 848-3326 OR (818) 843-2121
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oATTENTION MUSICIANSe

WHY PLAY WITH PAIN?
PLAY BETTER & FASTER

NEW APPROACH | T FREE
o Tendinitis . CONSULTATION

CALL NOW!

e Garpal Tunnel

Syndrome . £ B ( 2" 3]
eHaNd& - A\ Y

Arm Pain S § 436
e Numbness = A=
+ Wealness 0303
- 5 N i l

BILLY SHEEHANEX\ &

"I WAS DEALING WITH SEVERE PAIN FOR ABOUT 20 YEARS UNTIL ARLO WORKED ON IT.
NOW, IT'S FIXED. | PLAY WITH MORE STRENGTH, FLUIDITY AND CREATIVE FREEDOM."

(Nﬂ DRUGS, NO SURGERY! FAST & AFFGDHBABLED
FREE SEMINARS FOR ALL MUSICIANS!

MAY 2 e CALL FOR OTHER DATES
PLAYERS TIP- IF YOU HAVE WRIST PAIN, DON'T DO REGULAR PUSH UPS. THE BENT BACK
WRIST POSITION CAN CAUSE CARPAL TUNNEL SYNDROME.
WORLD RENOWNED FOR HEALING MUSICIANS' HANDS AND MORE

HERE ARE JUST A FEW OF OUR PATIENTS:
BILLY SHEEHAN, BECK, CHICK COREA, STUART HAMM, GINGER BAKER DARRYL DRAGON, ALVIN LEE...

DR. ARLO GORDIN e

BLVD. WEST

DOCTOR OF CHIROPRACTIC SUITE 206
IITHE M“SIK DUBTUH" L.A.. CA 90068




PRO PLAYERS

NN EXPERT TALENT FOR HIRE

SESSIONS
TOURING

CONLEY ABRAMS - Engineer/Prod. 818-382-4756

CLUB WORK
PRODUCTION
TV/MOVIES

AVAILABLE FOR

MUSICIANS: GET PAID FOR YOUR TALENT!
RESERVE YOUR PRO PLAYER AD NOW - oniy $ 25

can {213) 462-5772
QUALIFICATIONS

s/ /s Worked with some of the bgyest names in R&Bhip hop taday including’ Sitk. Jade ~ Can help build your project from ground up

EnVogue Heavy D Quwen Latifa Keith Sweat Angela Winbush isley Bros Gold &

NEXT DEADLINE Mesicsme

Wednesday, Mar. 22
12 Noon
COMMENT

through completion. Specialize in awxing finished 4Lala4

24 track ADAT Mackie 8 bus 24-48-track analog. MPC 60. SQI. Proteus FZI. | pianym album credits Expert MPC programmer play keyboards bass lead &  album & single remixes Budgeter! projects on Developing

large sample library backgraund vocal arrangements artists. miang

CONRAD ASKLAND - Orchestrator 619-2417625 o/ Staff witer for Cuntel GTE Numerous sourdtracks 1JCLA Schaol of Film I specialize n the avant-garde Youmhtealit o/ f

Sconng Musical director 1992 San Bemading summer music festal. Heavy sight  classical grunge Germianic archestrations

MIDI synth orchestrations or custom printed scores Specialize in “John reader nserted into your modern materal Kiaus Nomi

Willams style

TOMMY (MUGS) CAIN- Drums/Perc. 8052874781 s s / s  Exiensivelouning & recording experience Numerous TV and video appearances  Pro drumming for the singer and the song /vl

2 acoustic kits, large variety of snare drums. AKAI S-1000 sampler, Alesis D-4 Performed &or recorded with Jonathan Can Eric Martin The Givynyls. David Hard-hitting great groove, meter and click AT i
Si b b B -4, Foste /ears niton 2 r 3 lave done it a

SPX-00, DrumKat, Acupads, LP Spikes & B0ss 550 drum machine ster & 8 vears with Michael Baitol playing Pro situations only piease done it

FRANCESCA CAPASSO - Vocalist 805 268-1022 /S 105ean of studio stage & songwuiting expenence n U'S & Europe Worked for — mque extremely versatiie powerhouse soulful, /o o/ /

Female vocalist with wide vocal range Lead & background Light percussion

Dynamic voice & exotic looks

VG Sony & BMG Worked wath Garmine Appice Raniy Jackson & Bubhy Taylor
Various album pngie & commercial credits & demos for songwniters Numerous TV
& racho apprarances

Hiesy 4 alternative from E«wva ta Janis Jophn
vith Tor Whitney En Vogue Etta & Bonnie The vace. The
ilong the way Youthful & ndern image look

ROBERT COPELAND - Producer/Arr. 2132178469 o/~ Recentcredits mclude Danny James. Billy Preston Deon Estus Jonathan Moffett  MIDL anented with extreime live appeal Heawyon o/ o/ o/
Larry Seymour (Billy Idoly HBO 20 sears experience Musician praducer good vocal production to showcase the artist not
16 - 48 track. Mac Performer. Vision, Cubase, Finale, K-2000. Ensoniq. arranger composer programmer Laid back vet meticulous v:orking environment  the praducer Very positive constructive Ballads dance
Proteus, RM-50. Roland JV 80. R-8. EFX Avanlable for aibums sconng artist Je,eiopment atrlisphere rap & funk
CATHLEEN CRONE - Voc/Orch/Arrngr 310-453-4692 S/ / / / FImTVsessans ive performance demas ises musical theatre casuals Lisent qualt; preparation positive & SIS
extensive education - reasonable rates protessional results Energetic & pro atttude
Complete MIDI studio, Mac. Performer 42. orchestrations, arrangements. MIDI dedicated *u mak g you sound your best Pager  Bringing you
synth score. also onginal score, vocal arrangements #310-888-7318 Excellence!
DELUXE RHYTHM MASTERS 818-761-3000 SIS 110 years carnbied rock-salid. professional expenence piayng music that sounds  Easy to werk #ath Positive, creative, inspied V4
great & locks in the pocket. Extensive studio & live experience playng snging nput Additional players available on request
Top notch. time-tested. four-piece rhythm & blues rhythm section songwniting & producing Full credits on request Great sousding gear The Real Feel
LISA FRANCO - Medieval Strings 8185695691 s o/ 1/ 1/ 10 vears pro studio & stage expenence Extensive Eurapean television & radio Read charts harp score not neccesary Mystic o/ o/ '/
appearances album credits. commercial credits. B I T graduate Hight, skitied in - sound textures for rock ballads. aiso pop. folk
Renaissance harps, nylon or steel stnngs, mandolins, dulcimer, bouzouk. composition & armangement traditonal ctassical & new age. Rates are Old nstruments,
reisonable & negotiable modem sound
PETER G. - Drummer/Vocals 818-761-9081 S/ /// Seasoned pro over 12 years experience in stuchos, clubs & road work. Well rounded Cansistantly smooth & solid My personalty & SIS
very dynamic with great feel and ttime. Can take direction or improvise without musiclanship can & will unquestionably enhance any
School of Hard Knocks graduate with Masters Degree in common sense & hassles Quick study. some reading Overdubs & click tracks no problem artist s performance. live or studio Just do it
patence. Great drum sound, some percussion & vocals
MAURICE GAINEN - Producer 213662-3642  / / / / ~ Read music Berklee College of Music National Endowment for the Arts Compiete demo & master production. Live SIS
. . Scholarship. Discovery Records solo artist. LASS & NAS pro member Lots of hve ! sounding tracks. Keyboards arranging o=t -
Fostex 16-trk, 40 ch mxr, Mac w/Logic Audio. DAT w/editing. sax. flute & recording experence Jingle & sangwniting track record composing & woodwinds MIDI & studio New jack swing
Ensomq EPS16+ samp, Alesis D4, Korg M-1, FX. Acc. piano. Atan comp consultation No spec deals Pro situations only ' MIDI-rock.

PAUL GERVASI-Producer/Musician 213-655-4346 VAV AA 20 years studio & live expenence. Many album credits, inclucing Sting. Ernie Isley, | love producing & arranging songs & bringing out WS
c . TT : Sergio Mendez & Blood on the Saddile. Stucied voice & songwriting at Pasadena the best in an artist Specializing in vocals

MPC-60. AKAI, Technic's DAT. TSR-8. Tascam Board, D-50. acoustic & University. NAS ASCAP member | m hip to what s happening now. Resume an request. Beeper. 213-812-0863.

electric Fender guitar. bass. GP8-Roland Sennheiser mics.

DAVID GOLDMAN - Guitarist 310-398-1221 s, s / /' Bestplayers delightto ||st§n to wusuc Connection. Many years experience inall - Quick study. good ears, easy to work with. SIS

- tuatl I L 8 nal all =
Stral, 335, Fender. Boogie, Bradshaw Board, Boss FX. situations Versatle styles Read. charts ar improvise Professional all the way Sessions, clubs,
casuals

DENNIS GURWELL - Accordion/Keys. 8188430514 P2 '/" 3/ Many years experience club & casual work Good ear Slghl read charts Recent It sounds OK. but it would sound a lot better with ./ ./ a4
) ’ " wark with Fox Teievision s Culture Clash comedy group. Session waork tor the Disney | an accordian o

Sonola 3-reed piano accordian w/ musette, Hohner 4-reed piano accordian w/ channe! Caun & Zydeco

musette. Hohner 3-reed button accordian w/ musette, Ensoniq EPS. Tex-Mex/irish

CARLOS HATEM - Percussion/Drums 213-874-5823 /'/'/'/ v Onginai music projects 0 the pop & dance field Nat | & internat | touring exp Good ears. good hands & a pro attitude Avallable VAvA4 S/

. . > -~ Television performance credits Soundtrack percussion Music production Drums & ' for lessons. oy

Percussion & drum-set. Acoustic drums, shakers, bells. whistles. Full MIDI percussion on Paul Radriguez Show. MTV. Artist Of The Year award winner an Dance music

gear. ABC television series Bravisimo Fluent languages’ Enghish & Spanish. Latin styles

HISPANIC MEDIA ENTERPRISES 818-458-5731 4 N4V4 | Expeniencia en producciones y grabacion de discos, conexiones can companias. Compania dedicada en desarraliar dl maxmo ia Wi 3/

Estudio MIDI de preproduction. estudio de grabacion disponible.

cahidad creativa e interpretativa del artista
Todos los estilos bienvenidos Los mas
profesionales resultados. Precios accesibles

Todos los estilos|

JOHNZELMAN HOLMES - Drummer 2137316524 /| /. /. /| Over 27 years experience. Played with big bands, combos & musical plays. Excellent - Also write & arrange. sing & play keyboards 7/'/;/

Percussion & drum set. reader.

JIM HOYT - Producer 1213466-9011 v v CD quality production. Proven record of success. Excellent songwniting & arranging | specialize in producing high quality recordings '/'/' '/
" skills. Access to great studio musicians. Comtartabie, creative working for up and coming bands and solo artists. My goal |°_ =

24-track MIDI studio. Neve & Manley pre-amps, lube mics. Lexicon 300 enviranment 100°% satistaction guaranteed. Nothing leaves my studio until you're 15 10 do great onginal sounding wark for all of my - Singer/songwri-

Tannoy, Mac sequencing. Fender & Martin guitars, Korg 01/W, & more completely satisfied! clients. ters

TOMAS JANZION - Guitarist '213850-1215 s/ / /  Graduate of the Conservatary of Stockhalm Sweden. Outstanding Guitar Player  Tall slim & expressive Excellent reader. Good o/ /\/ |/ '/

Fender Stratocaster, Gibson L-7, electric classical, Korg MIDI converter.

of the Year Musician s Institute. Mentars include Joe Otoria- Scott Hendersan 5
years of clubs touring and recording experience in Scandnavia Worked with David
' Goldblatt. Theima Jones. Troy Millard: Ken Fifiano, Billy Mintz, Joe Brancato

vocals. Lessons available
Blues'R&B/jazz

CHRIS JULIAN - Producer/Writer/Eng 310-5899729  /\/ / / |/

Real cool Automated 48-track studio overtooks Pacific from Malibu hills
MTR90II. drums, piano, top mics, heavy MIDI/samples, history of hits!

Young. skilled, fair $s, Dig work! Over 30 Gold & Platinum, 1 Emmy 3 Grammy

= 'nominatons! Credits with Warner Sony, SBK. ABC. NBC. HBO Fox TV, Elektra,

Atlantic, 20th Cent. Fox, many more. Chops on guitar, bass, plana/synth, voice,
Mac Great attitude! Teach

Braslian & Latin
Inspired creative/techmical - all styles. Learned
from best - Oon Was, Jimmy Webb, many legends I
1.am currently producing Art Garfunkel & looking! 1 Oeveloping

artists, sconng

KEITH KAPLAN-Prod./Arranger/Guit. 3103924233 /' s/ /i /s My demos & sessions get deals 24 years music experience. Film. record. TV & ¥'m a producer/player that spotlights the arust, ./ / /'
. -~ touning credits. A team player. Latest project landed $ 1 2 million record deal. not myself
Producer, arranger, guitar. Great studio & great gear for all your needs. Making it sound
| great.
DAVE KLINE - Violinist 818-420-2729 s/ o/ / / Played professiomally for over 20 years Expenenced in wide variety of styles Extremely versalile proficient & creative From ./ s/ / f
. S including rock, jazz blues, new age. country, folk. Extensive clubtounng & studio * melodic harmony to screaming leads Professional ! o~
Violin, efectric violin. axperience Add a little something different & extra to your project! In attitude & ability Providing what
' you want.

BOB KNEZEVICH - Producer/Musician 310-3120125 s
Akai sampler, Panasonic DAT TSR-8. Alesis/Tascam boards, Roland JL

4

Cooper seq, EquiteksShure mics, D-40, Roland synth. many guitars/basses.

25 years playing, writing, recording. & teaching Studio Music/Jazz degree, U
* Miarmi Over 800 local & regional refeases: arrangements. $essions, demaos in
Mid-Atlantic region. Fast creative team player Know s todays sounds. Studio
opening in Westwood 1t s not the plane 1t s the pilot

Songwriters. Song development through finished \ / o/ / 1/
masters Band members. Show your band exactty ;
what you re hearing. not just a skeich to be Hot CD quality
butchered by a comnutiee. moes.

ANDY KOTZ - R&B Guitar - Producer 8188456758
Vanous electnic guitars, Mesa Boogre powered 18-space rack.

/// o 11yearsof album. soundirack & Ive expenence Onginally from Detrail Recorded

& or toured with Gerardo {interscope). Loute Loue (Warner Brothers). Chante
Maoore {Silas Records)

Read music. accomplished soloist & thvthmplayer 7/ /' /
00d feel, inventive with a good versatile sound
refer tunk/R&B Reads/writes/produces Funk
music, elc

BART KUHLMAN 818-885-5506

/' o/  Over12years plays by ear expenenced ive performer team player reliable

equipment & transportation

Strang pirsonality very (reative. easy going V4
Give me a cail

Lead & rhythm guitar, bass, keyboards, vocals, songwriter, lyricist. Alternative

s blues new age
MICHAEL LIGHT - Vocals 909-394-0256 /o  Promusicain since 1975 Over 2 300 ve gigs B A Music 1984 Private vacal Natural teel Big sound-small ego Excellentear. / o/ s/  /

study 3+ years Command of harmony & vocal arrangement Also play keys bass & — Call me for your next demo yingle or album
Bantone to tenor range. Back-up, group & lead vocals PerCussION project Package

avallable

MIKE MANCHESTER - Prod./Composer 3104508100 s /s / Lotsof proexpernience as player & wiiterproducer Fim scores master & demo — Quick, competent & confident withall stles & oy of f f f

recordings Excellent programmer Multi-instrumentalist guitar bass keyboards ievels of production Reasonable rates
Trndent recording console. 16-track. also MIDI, DATs  Great microphones & ot Good athtude
outboard gear. Many synths, samplers. guitar & bass stuft Acoustic piano. great results
LESTER MCFARLAND - Bassist 310-392-2107 SIS Thirty years of pro evedits albums tours including The Crusaders with joe Specializes in developing matenal plavers & SIS

Samgie Larry Garlton Jetf Lorbe® Jare S¢difield. Tom Grant Robent Gray arranging music Reads music. plays by ear, loves

Electric freftedifretless bass guitars. 4. 5 & 6-string. Some keyboards. Tenor  Ecther Phillips. Tony Wiltarms Eddie Hetklersan: Chick Corea Patrice Rushen to teach Cited in Downbeat & Bass Plaver ~ Makesyou sound
vocals cross between Philip Baily'James Brown Albert Collins. niany others Chuthin 1 alymnus Aka The Funkmaster better
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AVAILABLE FOR

MUSICIANS: GET PAID FOR YOUR TALENT! NEXT DEADLINE Mustcsmies
RESERVE YOUR PRO PLAYER AD NOW - oniy $25 Wednesday, Mar, 22 £
L (213) 462-5772 12 Noon SaoN3
QUALIFICATIONS 8 2 g‘_, 8

7 Specialize in horn & string arrangements for Iive musicians. Demo available on | Very professional results Access to beststudio |/ /' /' /
request Numerous awards including Addy. New York Festival, & awards from | musicians Will work with any style of music

PRO PLAYERS

EXPERT TALENT FOR HIRE
PHONE
2136509888

'RODUCTION
V/MOVIES

SESSIONS
TOURING
CLUB WORK

a

LISA ANNE MILLER - Orchestrator

1

Will orchestrate for live musicians & conduct your music. Also will provide MID! " a5CAP & BMI Member of Society of Composers & Lyricists. & Pacific Composers ' Dedicated to Making your music stand outfrom  Making you sound
synth orchestrations. Reasonable rates Forum the rest better
GARY MYRICK - Guitar/Vocals/Slide 816-7614062 s s s s s Credisinclude Jackson Browne, Queen Ida Wilson Pickett Stevie Wonder John Also writer producer LIl

. 4 Warte Havana 3 AM . & much more i :
Guitars vintage Fenders, custom_lap steel I Biues.rockabilly

Swamp. roots
MARK NORTHAM - Pianist/Keybrds. 2136509997 / /  Fim TV.album credits - over 15 vears experience Play & read all styles Pertect | Protessional atiilude - quick tesults Excellent /| VWV
: pitch Current viork includes HBO senes. many demos, arrangements/charts, sight reading great ears Protessional results - ' 2
Pranist. keyboardist & arranger/producer Complete digital MIDI studio witt ymgles/ad music & albums Also live pertormances Pager # 310-917-1616  tne first ume aking care of
samplers, synths, DAT business
GEORGE PATRONO-Producer/Drums 3103149664 /s s 7 /1 Twotme Grammy nominated Artist/Producer 90/92 Worked with Misha Segal Drum lessons MIDI studio available for SIS
Chic Corea. Mark Isham, Randy Crawtord. Micheal Dunlap Commercials Tylenol programming preproduction, great demos. Best

Yamaha recording Remo timbales. Octapads, tngger pedal. MIDI studio. ABC KNBC ESSD Tic Tac Nissan Ethnic scoring Heart of Darkness  ice ethnic grooves (Afncan: Latin, Brazilian), Gabriel
ADAT. Mac. Ensoniq endorsee & ASR-10 demo developer Runner, African Lions (CNN) Languages English & Spanish alternative & beyond Depeche

EAST BAY RAY -Guitarist 5106528176 " | The guitanst from Dead Kennedys Creative and unigue Studio sessions with Aggressive psychedelc sound that s not for v

Robert Fripp. Flea, Geza-X. Pearl Harbour toured worldwide (North America everyone but can come up with unexpected i =
Guuars-Fendet, Gibson. Gretsch elec 12 stning. ovation. Amps-Marshall, Europe. Australia) int | TV appearances. videos Gold record in UK choices that work Interested in playing with or  Echoplex
Fender Danelectro. Etfects-digital delays and pawnshop stutt MiDI Song-oreented. listens dependable for alternative artists
WILL RAY - Country Producer/Picker 818-8482576 s/ s / Many years country exp ncl TV & recording dates Worked with Carlene Carter.  Cow thrash, farm jazz. prainie metal, nuke-a-billy L v

Steve Earl Joe Walsh Tom Jones etc Can produce 16.24.32-track master
recordings Access to the best country musicians in town tor sessions & gigs

| 1'specialize n country music both as a producer &

Electric & acoustic guitars. mandohin, lap steel, vocals Strng benders & shide session guitanist | love to discover new talent and  Western beat

nngs on both hands make my guitar sound like WWIII thru a Fender Currently a member of the Hellecasters friendly professional. attordable work with estabhished giants as well Letstalk  range rock
CARL RYDLUND - Guitarist/Comp. 818-440-0624 v/ / / / 12years expenience TV/Im sessions. shows (Cats Westside Story efc) great | Top qualy. protessional attitude & experience /| / M4ra"s
. +ears Clubs, casuals. excellent reader composer_orchestrator arranger, copyist, ‘BA in Composition Univ ot Colorado
Custom Strats. Telecaster. Les Paul Gibson Jazz guitar. Guild Steel Stnng. — ¢onductor. TV commercials (Taco Bell Chevy. etc ). teacher Bio/resumeftape | Composing/Arranging Program & Fim Great reader &
Classical, Banjo. Mandolin. Dobro. custom rack. vintage amps_ effects upon request. Lessons avalable Composttion - Grove School of Music transcriber
DAVE SCHEFFLER - Producer/Prog 818-980-1675 Ve 7 Expert MID! programmer/arranger 15 years as keyboardist 8 years with MID! Urban/R& B/tunk/rap/dance tracks are my WAV 4V
> " {production Degree from Berklee School of Music Recent credits include The LA speciaity Creative. fast & consistent Album

24/48-track automated production, large MIDI setup with lots of loops, samples
& drum sounds. Trnideni board, best mics, outboard galore.

SISTER TRIO - Vocalist 213-656-4531

Professional bilingual lead or backups - all in one. Powertul & versatile 3-1/2
octave range

MERRY STEWART-Keybrds/Prod/Voc 818788-7008 s s s s ! 10years piano Royal Conservatory of Canada, toured for Mina Hagen. Zephyr Etta
James. opened for PIL. Quincy Jones John Lee Hooker, Ike & Tina Turner, wrote
CBS stngle "Only In My Dreams” and Cheech & Chong “Still Smokin * soundtrack

Boys Mallia Frankiin (Clinton/Parliament), Volume Ten Steve Reid (The quaity But 15 1t funky?

Rippingtons) TV Paradise Beach
/7 /| Promusician with over 10 years expenience in recording & touring Top 16 hits as
featured artist Grammy nomination Amenican Music Award. 1993
t

Passionate & creative Will arrange vocals if

desired Fast consistant, instant blend IS

Cutting edge artist, player, vocalist, wter, “/] v
arranger co-producer. huge swiring modern

sound. ol stage look. HIRE me! REPRESENT me! | ‘Psycho-Delic
SIGN me' (Warning. | shred Trans Dance”

Full MIDI studio/concert nig: rare analog synthesizers: "lead clavitar” through
Marshall stacks & effects Vocal range - 3 1/2 oclaves

"STRAITJACKET" - Violinist 818-359-7838  / / v o/ / 20yearsexpenence on violin & electric viohin in alt styles Quatity vocals. Fast and Easy-going. but fastin the studio. State of the '/ '/ / |/ '/
=7 7 effective in the studio; a madman on stage. Record producer/arranger. Wayne art equipment. Digital signal processing. T
Acoustic violin. electric violin. digital signal processing Vocal range. tenor State University, Michigan Ravi Shankar School of Music, L A. Ctty College exceptional ear. Flexible rates. Let's make your A rocker at
Demo/bio available musiKc happen heart

213-878-6980

"TAKA" TAKAYANAGI S L/n/l Written/produced songs for Peabo Bryson, Angela Botill. Whispers, Nancy Wilson.  Producing. arranging. playing keyboards. lessons. ./ P44

Shalamar and Main Ingredient Top 10 hits & film credits good ears & good business. Give power to music in

Complete MIDI studio, keyboards, sampler, drum machine, DAT, 8-track. any style Pop. R&B.
baflads
GARY TAYLOR - Drummer 213-883-1837 s 7 7/ Formerly played drums with punk metal band Tank Tours mchude Ride The Lightring Very hard hitter, solid. straight-ahead Double Wl L
. 1 Metaliica, Motorhead After fifth album moved to New York. in England played bass or single style Totally professional Senious
Pearl Export drums, double pedal. Paiste cymbals drums with John Sykes Recorded three CD s wath punk alternative band including | situations only Very hard hitter!
members of the Replacements, Dead Boys. Huskerdu
TREVOR THORNTON-Drums & Percus. 5183800453  Top English drummer now available in USA 18 professional years Many album Very professional Solid Inventive Versatile. | s/
S | credits. World tours including Asia Aqua tour, 1992-93. Kim Wilde. 1994, Quick n the studio Symipathetic to songwiter s AL
Full international Yamaha & Zildian endorsee. Acoustic/electnic. real-time Proficient with click, programming, reading. Master class clinician including P1.T ' needs Very together image Resume & demo Pager
programming. London. available. Fresh attitude from England! 818-504-5543
TOM TORRE - Violin/Fiddle, Guitar 818-340-6548 S Many years expenence. sessions & clubs. Schooled but not suff Demo avallable on  Quick ear & quick study Good stage presence s W/
P = request canread Tasty melodic improwiser. creator and ©_ ©
Electric & acoustic violins. MIDI-violin set up for programming or live work arranger Swing styles a
Electric & acoustic guitar | specialty
KARINA VAN RON - Vocalist 213-876-5144 S/ Syearssiudio work - 6 years lead singer hive bands Album released in South Lots of passion, great attitude & a blues-rock S
y America Music video & TV Touring experience. MI-VIT grad 1 year Acting & sorae  lover Musicis my Iite! i ’
gl?f‘g‘ée vocal range. Lead or back-up. Powertul, versalile. gut feeling. pro dance. too Smg 1 Spanish, French. & English Additional bass & keys
ituge.
SUSANNE WIGFORSS -Writer/Lyrics 310-826-1908 7 o« Awarded lyncist with over 35 songs published or recorded in Europe Have written  Writes the “hard way™ 1e from the music WANANAW AN g
== | on commuission for artists on stage & tor ilm/TV_ Experienced in rock. pop. R&B. i Looking for new collaborators with strong sense
FAX #310-826-2683 Jazz country & gospel. References/samples available of mel Strong

singable lyrics

FREE CLASSIFIED
TO PLACE FREE ADS

If you oryourbusiness charge a fee for your service; orif you are an agent,
manager, producer, publisher or record company, you do not qualify for
the free classifieds. To place an eligible classified ad, call 213-462-3749,
24 hours aday, 7 days a week before the printed deadline. Whenyou hear
the beep, begin with your category number including available or wanted.
Then state your ad followed by your name, area code and phone number
in that order. Ads must be 25 words or less.Your name counts as one
word, your area code and phone number count as one word. You may
leave up to three ads per issue, but only one ad per category, and you
must call separately for each ad you place. Be sure to list a price on all
equipment sales. All ads placed are final and cannot be cancelled or
changed once put on the hotline. Ads placed on the hotline will run for one
issue only. To renew your ad after it's been printed, call the hotline again
and repeat the procedure. Ineligible ads or improperly placed ads will
not be printed. For display ads, call 213-462-5772, weekdays and ask
for advertising. For Miscellany ads, call 213-462-5772. MCis not respon-
sible for unsolicited or annoying calls.

PA’S AND AMPS

#1965 Dan Electro. DS50, 2 chnitube hd, reverb & vibrato
xint cond, gone thru, sounds sweet $185 818 709-6068

*1976 Marshall 50 wit hd w gaine mod xInt cond $400
Ron or Iv msg. 310-516-8133

«1978 Peavey XR600 PA includes & chnl mixer & 2 sphe
columns w/two 12°.two 10° & twrreter, $300 obo 310-372
7921

sAcous bs amp 125 RMS pwr cab w/one 15 JBL., used
w/Frank Sinalra, $400 818-990-2328

sAkai MPX820 progrmmbl automated 8 chnl mixer 12

rck mnt 100 midi presets xint cond. $1000 Roger. 310+
320-2477 pager 213-368-4731

«Carven quad X amp & 450 wit pwr amp w/portable case.
$750 obo or ea sold separately Mintcond Mark 213-851

5841

*Dynamc Audio Propoly senes 1901 12-4-3° spkrs,
Ferrofiwdcooled. polypropylene cone, 125 wits, ist$1200.
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rs new. $450 obo Must sell Robert msg. 818-905-
55

Y
*Electravoice 18" pro line 400 wit spkr. 2 y/o. Peavey
4x2x2 horn cab $195 Brian 310-390-4348

«Fender 1972 super reverb, siver lace, non master volume
modei $450 obo Darryl 213-874-4501

*Kustom style tuck & roll 4x10 empty spkr cab combo
shell. black $45 Old Fender tweed pro. $825 Old blonde
reverb unit $720 818-780-4347

«Marshall 50 wtt hd 1976 xInt cond asking $400 Ron
pager 213-707-5939

eMarshall half stack. 1969 super id 100 wil w/tweed grii
metal handles small gold logo all vintage w/ong RCA
EL34 $1700 or hd. $1000 310-479-6558

*Mesa Boogle Strategy 400 stereo pwt amp xInt cond
brnd new tubes $550 obo Dave 818-985-4719
*Roland CPM-1200ipwr d mixer 50 wits per side 8 chnls
new iInbox gd for keys, small PA, stereo, guit $1200 list
sell $425 818-902-1084

*Samson voc wireless, tiue diversity VHF TD concert
senes includes EV 757 mic pad $2.500 new. mus! sell
will sacnfice $1000 obo 818-782-0763

*SWR basic 352 & solid state amp. 350 wtts, mint cond w
manua! & box $425 213-427-5816

*Two Carvin 2x12 guitcabs 6months old. mini cond. hvy
covers convenient rugged xInt spkrs $375/pait John
310-205-5795. 213-931-0456

3. RECORDING EQUIPMENT

*Audio arts recrdng console, 22 inputs. 3 buss 38 chnis
atmix includes 288 point patch bay very clean & punchy,
$18,500 new. will sacnfice, $7,500 obo 818-782-0763

«DAT recrdr. Sony model DTC-75ES. 2 speeds. has
chgital ins & outs & remote control perfct cond $590 818-

774-0352

=Korg 05RW sound mod $350 Pls call 310-693-3277
«Tascam 644 recrdr. ncludes 16 chnl mixer & DBX noise
reduction, pertct cond $690 310-289-5613

*Tascam 688 w/manual. mint cond, asking $1700 obo
Call 818-382-4752

sTascam PSR8 8 trk synth. $1430 E-Max 2R sampler &
sounds $1090 Roland M240R 24 ine mixer. $690 Seqgncr

gold & computer, $290 Sing. 415-992-8463

«Teac A3440S reel to reel 4 trk xInt cond. foot remote
included. $650 obo 310-372-7921

*Tiac A-3440reel toreel. 4 chnls, xInt cond Zac. 213-650
9571 x122

4. MUSIC ACCESSORIES

*ADA MP1 w mid toot contrilr & manual. $300 firm cash
only Scott 818-762-9980

«Akai DR40 hrddish new Conner, CT30340-340M $200
310-693-3277

*Alesis MMT-8 segncr new $150 Yamaha RX21 drm
machine, $75 obo. 310-394-3395

*Alesis Quadraverb GT. $275 roland GM 70 midi
converter w/GK-2 p/u. $350 TascamPora2 4 trk cassette
recrdr 6 1nputs $300 Johnny 213 8782359

sAnvil style road case for smallbox 60 s style Marshall hd
or simitar size hd. $100 818-902-1084

*BBE 822A sonic maximizer, xInt cond. $150 Kevin 310
581-9839

*Boss gult wireless, true diversity, fx loop rck mntd
includes 2 transmitters, paid $1 200 new, must sell, will
sacnfice $600 obo 818-782-0763

*Boss OD1 overdnve pedal. very gdong, $80 Steve.310
479-6558

*Encore softwr nolation. $30 Recewer, $90 CD plyr.
$190 Sharp recrdr wireverse $90 Sing 415-992-8463
starge Anvil type fight case. 21 shock mntd front rck
17" top rck_on casters. hvy duty. xIni cond. $400 Roger
310-320-2744, pager, 213-368-4731

sMacintosh SE30 w/40MB hrd disk & 5MB RAM, includes
monitor, keybd & mouse, very fast. pertcicond. $590 310-
289-5613

*Mackey 1604 16 chnl mixing board w/3 band EQ. very
clean sound. xint cond. $690 818-774-0352

*Peavey cyber bs. complete bs to midi systm including 4
stning bs guit, rmidi contrlir & vox mod. 10MB RAM, 16 vox
24 bit ix, not yet avail. Srs calls onty $2400 Josh, 310-
421-5064

*Seqncr, model by Brother MDI40 disk compsr, seqner w/
disk dnve, perfct cond. in box, $150 818-709-6068
*Stereo pwr amp. Carvin DCB8300. 300 wits, grt for gun

45



7EX || FREE_CLASSIFIEDS 24-HOUR HOTLINE: 213-462-3749

rcks or PA’s, $250 obo. B05-250-9433

*Two 6 spcrck cases, 1 carpeted, very strong, $100. Other
nylon w/storage pouch & shoulder strap, $80. Both mint
cond. Barry, 818-766-7545

5. GUITARS

*12 string acous guit w/case, xint cond, $275. Cali 310-

479-6558
#1982 Charvel star body w/custom metallic gold pant w/
custom graphics, routed for 2 hmbckng p/u’s & F.Rose
tremolo, xint cond, $100. Ron, 310-516-8133
*1993 Gibson ES335, custom shop edition, white, gold
hrdwr, dot neck, mint unply'd cond w/new Gibson hrd
case, $1450 obo. 818-902-1084

Classic) gult, handmade for 6-7 strings, Brazilian
rosewood sides & bck, made by Ron Carnveaue in 1969,
wicase. $400. Jim, 310-390-4978

*Dbl neck, 6-12 stnng, Ibanez copy of Gibson SG. white
wigoldhrdwr. customHSC. xintcond, plys grt. $700. John,
213-466-2314

*Epiphone coronet, 1965. dbl cutaway, solid body, single
P90 p/u, gd cond, $650 obo. Darryl, 213-874-4501
*Epiphone Emperor, 1943. superb cond. old pro refinish,
blonde w/orig HSC & cover, grttone & action, $3,500. 213-
735-6221

sFender Pbs, 1983, maple neck, cream colored, perfct
cond, just shop calibrated, w/Fender hrd case, $600.
Roger, 310-320-2477: pager, 213-368-4731
sFernandez vintage style strat, tks & feels like vintage
strat, Jackson p/u, Kahler tremolo, $250 obo. Tim, 310-
690-8585

sFiddle, made in America, tum of century, plys & sound
ant, Iks rough, w/case, $750. 818-780-4347
«Gibson Les Paul custom, Alpine white w/HSC, $950firm.
cash only. Scott, 818-762-9980
*Gibson $G90 1988 wWHSC, paid $1000, sell $500. Fender
P bs, 1974, new frets w/HSC, $800 firm. Brian, 310-390-

4348

«Ibanez Destroyer 2 bs, Explorer body, Badd-Ass Bridge
DeMarzio p/u, coral red, perfctcond, killer Ik, $250 obo. W/
hi/s/c, 818-980-9987

-~ Y-}
Srypro?
Rehearsal « Showcase

Pre-Production
(818) 786-8907
"...Serious About Sound..."

Only 6 Rooms Left!
From $375.% - §575.%

You will get your money's worth at ||

NIGHTINGALE|

REHEARSALSTUDIOS
|| Just come and check us out!!
|| You won't be disappointed

$10/ Hr. '

Monthly at $450 I

Call NOW (818) 562-6660 ||
Ask about our "Ultra-Convenient" Stoage!

sLeft handed Explorer, custom built, mahogany, maple
neck, PRS p/u's, Schalier hrdwr, $450 Greg, 818-78%-
4973

*Ovation custom legend, acous/elec cutaway, mint, must
see, chase included, mega inlaid, $650. Chuck, 818-753-

B
@w

*Tobias 5 string signature bs, made by Michael Tobias,
pre Gibson, top of line, $2500 firm. Worth much more. 213-
427-5816

sYamaha elec bs, black ightweight body, plys grt, $350 w/
gig bag. 818-990-2328

6. KEYBOARDS

*Korg M1R, rck mnt version of M1, onboard 8 trk seqncr

& fx, $500. Johnny, 213-878-2359

*Tascam MSR16 Analog 16TK tape machine, $2250.

Roland U220. $400. Ensonig EPS sampling keybrd
wi2x mem 1, output . $650.

213-463-4046

7. HORNS

oFrench horn, Conn 2D 1918, silver plated w/D&E
attachments, has 3 piston valves, xInt cond, $250. Bnan,
310-390-4348

8. PERCUSSION

+16" Sabian HH raw crash, barely used, $85. Jack, 310-
649-5271

«Ludwig pwr kit. 14x26", 15%, 16", 18" toms, archic white
w/flong lugs, drms only, still in box, absolutely perfct,
$1000. 809-595-9737

sPearl 24" MLX bs dm, $300 obo. Pasty 2002 18°
medium, new cond, $120. Rude 3000 14" hi hat, $150.
213-883-9578

sPearl 4 pc maple shell, black diamond finish, 24, 16’
12", 6-1/2x14 snare, complete w/stands & cases, $975
obo. Rick, 818-908-9147

GUITARISTS AVAILAB

*22 y/o blues rock guit plyr witons of feel from TX. Infl
S'Garden, Allman Brothers, Sabbath, Zep. Skg band w/grt
sngs, att & drive. Lee, 818-755-9161

*A dedictd guit, sngwrir to join/form diverse, meldc, blues
infl rock band. Hvy to acous. Strong sngs, feel, creatv. Inft
Page, Gilmour. 310-837-2533

*Aero freak Id guit sks others for tribute band. Srs side
giggers only. Pete, 213-650-7257

«Altrntv guit, voc for estab band. Guit, Allman Brothers
mits Helmet. Vox, strong, meldc, for co-1d vocs. Demo tape
required. Sense of humor helpfl. 213-969-4083

sAltrntv HR, pro abil. Are there any bands out there that

962-2926

*Guit w/cntry & pop bckgmd sks affiliation w/band or other
musicl components. Paul, 818-358-6863

«Guit w/demo, Infl Zep, Tesla, STP, Rush. Skg voc,
sngwrtr, bs, drmr, keybdst to collab on proj. Srs & committed,
no drugs. Michael, 310-316-1359

ndsingr, sngwrtr, Id guit? Studio, label intrst, finar

Pete, 818-782-8762

sAmbitious guit, voc sks studio wrk & pro band. Uniq
style, very verstl, 90's sound. xint equip, pay neg. Pros
only pls. Keith, 310-397-2212

*Black funky rock guit avail to joinfform band. Shred, but
believe sng comes first. Have tunes, tools, trans, 'tud. 213-
342-9323

*Blues guit plyr avail. Nobi, 310-477-3525

*Creatv Asian guil, sngwrir sks musicians or team to
estab new progrsv , meldc HR band. Infl O'Ryche, early
Priest. Pros only. Howe, 213-353-4773

*Exp pro id rhythm guit sks wrkng sit. Rock, blues, R&B,
cntry, Cover & ongs, xInt gr, chops & att. Brian Keith, 213-
665-3535

*Fem Id or thythm guit, voc, sngwrtr avail for wrkng or
signed rock band. LynZe, PO Box 592324, Orlando, FL,
32859 407-293-6144

*Fusion guit sks to join/form fusion, jazz band. Pro equip.
infl Stem, Cariton. Tnbal Tech. John, 310-540-1858
*Guit & drmr to join possessed Zep, Sabbath, Beaties,
ritualistic vibe sit. 50+ tunes, dedictn. 310-931-0328
*Guit & singr team w/Hllywd rehrsl sk bst & drmr for hrd
edge, groove orientd matrl. Inft Zombie, Alice, Love Bone.
213-962-8981

*Guit, 20 yrs exp, sks band or individual doing covers or
ongs. Infl 70's HR. Lv msg, 818-382-1920

*Guit avail for studio wrk, demos, TV & records. Acous,
elec, killer chops, grt teel plyr. All styles, aff rates.

*Guit sound avail for demos & sessions. No jazz
or cntry gigs. Easy going & quick leamer. Dave, 818-985-
4719

*K/A guit avai w/grt feel for HR or hrd blues rock K/A band
w/mgmt or signed. Brad, 818-980-4605

+Ld guit avail for hvy, progrsv & modem band sit. Tmspo,
gr, image. Miles, 818-752-0535

-Ldgult avail for HM band. Has gd equip, tmspo, image.
Infl Pantera, Metallica, Megadeth, Slayer. Mike, 818-783-
5541, 818-865-9550

Ld guit plyr, 27 yrs exp. lkg for Id bs plyr, Id singr, drmr to
torm rock band to do parties & gigs. Inft early Bntish rock,
Beatles, Who. Robert, 818-797-4356

Ld guit, sngwrtr w/orig matrl sks to join/lorm band mixing
boogse, rock, blues, soul, etc. Jeff, 818-348-6671

sLd rhythm guitavail. intoHM, no B/S bands. Nd bandinto
writng sngs, no flakes or wntabes. Steve, 213-525-1558
sLefty guit, raw, aggrsv. pro, visual, ong, Ikg to join 2 guit
band w/aggrsv, exciting sound. Hvy guit, groovin rhythm.
Greg, 818-781-1973

*Meidc, dedictd pro guu w/strong bckng vocs & Marshali
sound sks hrd httg HR band w/pulse. No thrash or drugs

Joe, 818-787-9220

*Meloda-groove guit. sngwrir sks audio artists for
emotionally, spiritually expressive dance HR w/integrity.
Pumpkins, Cure, Kings X, U2. Image is nothing, obey your
heart. Tony, 213-413-2377

*Open minded guit, 21, will form/join w/male, fem

Marona, 310-374-3281

*Guit avail for hve & studio gigs. Album credits, int'l mag
appearncs & airply. 818-985-8601

*Guit avail to joinform band. Infl GNR, Pistols, Aero.
Winston, 213-876-9656

*Guit avalil. Infl folk, blues, etc. Mark, 818-762-2084
*Guit, exp, sks band or people. Sonic Youth, Velvet
Underground, Big Star. 818-752-0885

*Guit, no boundaries or fimitation. Music is your deslirg_
Ik no further, I'm here. Infl Randy Rhodes, Hendnx, UFO.
818-368-8779

*Guit plyr avail. Infl Guy Thunder, Keith Richards, Brian
James. Lv msg. 310-842-6104

*Guit plyr avail. Gary, 818-343-9410

ful( sks complete hvy rockinband. Sng orientd & musich.

IBIR STUDIOS
IN WLA NEAR10 AND 405
(310) 836-1479
$8/HR, $10/HR, $14/HR
DAY RATES:
$20/3HRS, $25/3HRS, $12/HR
YOU HEAR ONLY YOU IN OUR CLEAN, PROF.
ROOMS WITH QUALITY, NEW PA EQUIPMENT.

OISCOUNTS AFTER 12 HRS, GEAR RENTALS,
PARKING, STORAGE, AC, CONCESSIONS

. stasic Guns N' Roses, Megadeth, Concreteblond,

Bty Gully

Rehearsal Studios
Daytime Special $8-10/hr
Drummers Special $5/hr
No Minimum
Triamp P.A. w/ monitor & effects

(213) 666-6320

Red Devils. Social Distortion, Buck Owens. Los lobos ...

HALFNOTE
STREET

REHEARSAL STUDIOS

LOCKOUTS ONLY
LOW RATES
24 HR ACCESS
A/C, CLEAN AND SECU

(818) 765-8402

Yoakum, Janes Addiction, Blaster

sjaddng Jeayy “ysiueq sy “siaddadyy)

Dwig

FRANCISCO STUDIOS

Monthly Rehearsal Studio
24-hr Lockout/No Deposit Req’d

Acoustically Designed Rooms ® Very Secure ® Free Utilities
Mirrors  Carpets ® Ample Parking ® New Freight Elevator

213-589-7028
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musicians only. No grunge, thrash,
punk. Infl Rage/Machine, Kings X. 818-783-3953
*Guit sks to join/form hvy, eclectic, progrsv soutfl band w/
infl Zep, VH, Hendnx, Kings X, Rush, A/Chains. Pro sit w/
commitment to success. No drugs. Ron, 310-516-8133
*Guit, sngwrtr avail to join/form or totally tum any proj
upside down. It's Pearl Jam's world, we just live in it. 213-
969-8072
*Guit, sngwrtr lkg to join/form hvy rock band. Infl Yngwie,
.s(gkes. New in area from E.coast. Howie, 818-766-0402
uit, sngwrtr sks musicians or bands w/progrsv infls to
collab w/on sng deas. Infl Rush, Kansas, Fate’s, Dream
Theater. 818-385-1307
*Guit, sngwrtr w/sngs sks lyncst, singr to formband. Style

Guar, Crash Worship, varous jazz, U2,
Parliament, anything catchy, peculiar. 805-987-5656
*Pro guit from NY w/positive att wig to join estab hrd,
altmtv band. Inff Jellyfish, Kings X, Costello, Zep. Brian,
310-636-1954

*Pro HR guit sks band w/things happening. Hendrix, VH
Sykes, Candlebox, S’Garden. Equip, image. Pros only
Mike, 310-370-9835

*Pro rock guit sks signed, nearly signed or managed
band. Extensive five & studio exp. Progr,image, att, bckng
vocs. Fred, 213-876-9647

*Pro rock guit avail. Lots of maj label albums, 10 yrs tour
& recrdng exp. pro gr. xint tks. Pros only. 213-969-4752
*Pro session guit avail for your demo wrk. Jade Perry,
818-281-7574

*Pro sng minded, meldc guit avail for paid tours & records.
Infl Danny Cootch. JR, 310-281-6551

*Pro world class guit, sngwrtr wivox sks signed, nearly
signed band. Album credits, nat'Vworld tour, versed in alt
styles & able to learn matrl quick. 818-989-0118
*Reggae, soca, jazz, rock guit, 35, album, tour credits.
Expressive, flowing improv. Pros only. Dale Hauskins,
310-696-7120

*Scorching 6 string, solid body, flying V viola avail.
Nothing on earth sounds like it. Sks srs musicians. All
styles except heehaw. Mack, 310-822-7550

sSlammin soulfl pro guit w/Les Pauls, Marshalls, vocs,
shde, grt Iks, grt chops, maj credits & connex sks rock band
withings gmngpon. Doug, 310-798-0782

.

IR

over techniq. Jymm, days, 818-962-8707; Iv msg, 213-

EXCLUSIVE VALLEY
REHEARSAL STUDIO

© 24-hour access AR V/ (%4

o Air-conditioned Special ¢

o P.A, system Daytime <

. Nt;' 't|)' er bundsl 9} Bllgﬁ'r(l :' }
while you're playin

*$350 ;er mm?thy { e

¢ Hourly rates uvui|uble4'4 “"“ W

CALL (818) 989-3877

age, The Edge, etc. 50's to 90's, deep

roots, but not retro. Steve, 310-470-7167

*Verstl, expressive rock guit w/sngs, vocs, stage, chops,
y ks, sks prising sit w/grt plyrs. Michael,

818-993-7002

sVerstl pro avail for paid sits Appeamcs in Guitar Player

& Guitar World mags. Extensive pro exp & credentials.

818-716-0122

*Voc & guit kg to joinfform band. We have groovy sngs.

l@m
PRODUCTIONS
(FORMERLY L.A. ROCKWORKS)

COMPLETE REHEARSAL/STUDIO

s %05 Fwy N
. ""I Sepulveda h"“"‘
7801 NOBLE LD

CALL NOW (818) 782-5096

Professional P.A. systems, A/C, complete MIDI
and 1/2° production room (32 tracks total)

Why pay more for less?

L.A. SOUND SERVICES
REHEARSAL STUDIOS
(213) 931-5299

BIG, clean rooms w/pro PA, AC,
mirrors, carpet, variable lighting
and great sound...at a great rate!

3 hrs/$20 3 hrs/$25 $9-12/hr.

Block rates, referral discounts and storage avall

A EMENK

MONTHLY LOCK-0OUT REHEARSAL FACILITY

If you're tired of driving to Vernon or Downtown L.A. for rehearsal, check
out our convenient location in North Hollywood at 7413 Varna Ave.

* Great Pri

s » 24 Hr Access = Top Security

* Free Utilities « Carpcet/Sonex © Parking

818-764-8181

MUSIC CONNECTION, MARCH 20—APRIL 2, 1995



*f

818-842

oA

5119

«

oA it

*f

o

*Attn HR v

of

of

of

k rt

yr

tor altrntv_band witer

FREE

REHEARSAL
Buy 2 hrs
Get 1 Free

Daytime Rates
S$S10/hr

Faux Cue Studios
10623 Magnolia
North Hollywood

OPEN: Noon - 1am

(818) 505-9979

NEXT DEADLINE: WED., MARCH 22, 12 NOON

*Guit wtd tor non trendy, non cmrcl, punk, funk band

eaks nd not apply Call, pager, 310-418-0413,312-736

«Guit wid for Suede. Cathenne Wheel infl grp Must be
e gnt

o

o
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. t
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10. BASSISTS AVAILABLE

24 HOUR LUCKUUT
STUDIOS AVAILABLE

MUSICIANS. . Got lots of questions & choices,
but lack qualified Info? Lawyers know law, but not
career development. cost a ton & managers want
contracts. We Don't & We've Got the Answers!

We've worked for labels & managed over 20
years. We'll review Jlour demo kit, any offers &
give you the career direction you need now. We'll
explain the deals' pub. producllon demo, indies
vs. majors. management & who's best for you,

“Should you sign a pub or label deal first? Can
studio spec demo deals hurt you? Should you

give up your publishing? How do labels really
work? The AR guy loves you, but is his label
best for your music?* We provide full consultation,
explain everything, know who you're talking to
(or should be) & al i the pmalls before e you | S|gn

Get The Info You Need NOW!
No Strings. No Contracts. Just Facts.

SAS (213) 874-4973
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%20 yrs exp bs plyr, Id vocs aval for paid sits, sludio, live,

world by trying to save it. Intrstd? Mike

*Ag

805-581-2026

min
sAlt

Sit O 5 me

*Avail bst, very versil.inlojazz. rock. funk & R&B Fretles

*Bs plyravail Pls fret retless, keybrd & upnght bs

«Bs plyr lkg for very hvy. 2 g dae band }

&

-

INSTRUMENT SERVICES
COMPLETE GUITAR
REPAIR

Former Gibson Custom Shop
MASTER LUTHIER ROGER GIFFIN

213« 874+ 8531

INCOME
TAX SERVICE!

Specializing in
Musicians
&
Entertainers

818.752.0443

UH B A )
U A 2{0]0
(] [ ) 0 ()
0
U J DUYU

24-HOUR HOTLINE: 213-462-3749

1o your craft Paul. 310-459-5056

A

*A swirling

AT I

only

Stones TRex. Bowie, James Brown Must have less 1s
grtbst Doordie Sngs are 100 gd

*Absolutely must hav
t [

«Actions count. {f you ply wipick, are inspired, not infi'd
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“A H
«Aggr
Al
sAlirnt
ntv orig d w/mgmt sksgrtbs plyr Infl Pretenders
A
*BACK ALLEY SALLY. have record dea! Must have

Pro Guitarist

Available for
* Sessions * Showcases
* Demos * Guitar Instruction
Paul Murphy
310.396.2123
pager 310.585.0311

BASS PLAYERS!

Alt Rock Band Needs You - NOW!!
* Voted "Best 100 Unsigned Bands"
* Forthcoming Indy Release
N Ma;or Label lnturest

SGES: MIYVE: REPLAGEMENT
PEARL JAM, BEATLES

(310) 841-5608

Sound &
Lighting
Catalog

FREE 68-Page
Catalog with a huge
selection of name
brand professional
gear for Musicians
Studios, DJ's, & Clubs
all at discount prices!
Retail Super Store:
13110 Magnolia St
Garden Grove, CA 92644

CALL TODAY (714)-530-6760 OUR 18th

YEAR!
PRO SOUND
& STAGE LIGHTING™

(o ATALOG ﬂ

a7




FREE CLASSIFIEDS

*Bs plyr wid lor psychdic 3 pc ong band. Doors, Hendrix,
Floyd. No kids, pros only. Vocs a plus. Must be exp. 213-
874-3701
*Bs plyr wtd for something a little different. Stand up &/or
fretless pret. Vocs a plus. Mark, 213-656-0480
+Bs plyr wid for metallic punk band. Infl Damned, Cramps,
Mistits. Andy, 213-931-9505
*Bs plyr wid for atmospheric groove band. Ready to
record CD & do upcoming shows. Srs inquines only
Shawn, 213-461-9501: 213-966-6504
*Bs plyr wid by blues grp, GASOLINE ALLEY. No booze,
no dvugs. Infl early Beck, Bad Company. Pros only, 213-
654-5416
*Bs plyr wid for orig proy. infl Tears/Fears Police. Big
Country, Srs only. 310-358-6121
+Bs plyr wtd for ong band. Inf| Eagles Big Country, Mr Mr.
No flakes. 310-821-7100
*Bs plyr wid by singr forming orig new style cntry band.
Andy, 714-840-4821
*Bs plyr wid for sonically hvy jam band that does more
than jam. Must have exp, dedictn, equip, soul. Open to
everylhnng from jazz to punk. Jim, 818-782-7746

lyr wid for hvy, meldc, aggrsv band. Must be dedictd
&abe inflCnimson, Floyd, Helmet. Brianor Duncan, 818-
752-0266
*Bs plyr wid by estab band for pro sit. Infl S'Garden,
Sabbath, Pearl Jam, Hendnx. Jason, 818-840-2768;
Sheldon, 818-786-3366
*Bs plyr. Pwr, pop, punk. Wild, freakish youth. 818-972-
9710

*Bst &/or drmr for estab musicl act. Must have pro gr &
tmspo. No actors pls. Jeff, 805-520-0943

*Bst ndd for progrsv metalband. Style Sabbath, Q'Ryche,
Dream Theater, Album in production w/release & tour in
early summer, Determination a must. 213-896-1756
+Bst ndd. If you're into music, join band, No pay. no record
deal yet. Newly forming. Infl Badlands, Journey, Aero,
Boston. Rush, 213-654-7976

*Bst, sngwrtr, singr sks estab prosit. Steve. 818-994-8928
+Bst sought for meldc rock band a la U2, REM, Jane's
Russ, 213-654-3191

*Bst wivocs wid for rock. funk band wisrs groove. We

BASS

Lessons
BIT grad.
Theory, Reading, Technique
Walking Bass Lines
$25/hr

JOHN FLITCRAFT
(310) 390-2573

internationally. Gold and
Platinum session/touring
experience worldwide, Producer |
| credits, major label credentials. ;
|

} Multi solo albums released Y

Available for:
* Session *Production
*Demos sInstruction
| Jon Butcher

[ 8187594062
[ LEAVE MESSAGE B

e SINGER
e SONGWRITER
e FRONTMAN
Just Arrived from N.Y,
Currently (reating
“Thunder Road," an original
World-Class Rock Ad.
Major Influence: Clussic Billy
Joel, Bryan Adams,
Mellencomp, Springsteen.

Must have the tafem,
o .~ dedication and presence fo
Y 2 conquer the world,
. ' Al instruments needed.
Drug-Free.

213.469.7185

have rehrsl spc. Can you dig it? Howard, 310-578-7661
+Bst wtd by fem voc, lyncst. Infl Pretenders. Police to
C.Crowes, Cranberries. Forming plugged unpluggedband
No chickens, no babies. 818-584-0463

+Bst wid for hvy duty R&R extravaganza. New sound w/
energy of AC/DC. Call 212-688-3230: 213-874-0934
*Bst wid forcreatv music. opento interpretation. T40, AC
Noel, 818-780-4524

+Bst wid for down home blues band. The Delta to Chicago
to Texas & beyond. No metal or pinhds. Bubba, lv msg.
818-341-5050

+Bst wid for cover band. Creatv interpretation of 70's rock.
funk to current. Vocs a plus. funkser the better. Gigs soon.
Anthony, 818-587-0575

*Bstwid to join on%meldc no. Must be srs. Infl Big Star,
Sugar, Pavement, Pumpkins. John, 213-650-0825

*Bst wid to complete a%lgvsv 4 pc HR band. Hvy, meldc a
la Pantera, Zombie, Fight, etc. Musi Ik cool, ply cool, & be
cool. We're estab wfindie deal & tour pending 310-659-
0638

*Bst wtd to complete ong roots rock band w/srs label
intrst, Must have stage & studio exp & voc abil pref. Gene,
310-376-0915
CAROLINE'S FIND sks tour ready, srs bs plyr, ready to
hit road. HR. altrntv. Jason, 818-306-8920
«Cntry, altrntv grp skg aftractive lem musicians only. Maj
industry connex, $ avail for rehrsls. Mike, 213-960-4378
*Conspicuous drmr who s actually an exp guit sks
abo! ing & partying to
classic & dancable rock tunk, metal, blues. Tony, 213-
413-2377
*CRUELLA D'VILLE sks pro bst a la S'Garden, STP,
Helmet. John, 818-981-6220
sDark, hvy show band, all orig. Dan, 310-459-6951
sDown to earth tintd bst witd for ambitious ong proj. Inft
Rantt, Mark Cohn, Van Mornson. Pls no egos or amateurs
Derek, B18-766-6075
«Drmr sks dyed hr, semi glam, gothic, theatncal image
plyr for modern sounding, hvy, NIN mts Crew mts Rage.
24+, no drugs. 213-883-9578
*Electrified, hrd rockin, funky, blues, mystical, meidc,
earthy, acous, sort of musicl Joe into endless Jams, ongs.
covers, bars, cash, tun, pnzes. Mike, 310-377-3172
*Estab HR band Ikg for young, tintd bst. We have it
together, do you have it? If so, call. Eric. 818-566-7117;
Yuri, 818-846-8057
*Exp solid grooving bs plyr wid by Amencan R&R band.
infl Etvis, Mellencamp. etc Ma) connex. lockout studio.
etc. 310-828-0979

SOLO VOCALISTS
WANTED

for a TV on lip-syncing. Singers
must have their own original song
pre-recorded on an audio casselte.
For audition appointment, call
Gareth at

(310) 394-0957

= 2 SINGING TRAINING
s/ & VOICE THERAPY

- plus Choreography & Showcases

Gold record & Grammy winning clients.

VOCAL PROBLEMS?

Licensed Voice Therapist

Medical insurance accepted.

Member Nat'l Assoc. Teachers of Singing
SAG-AFTRA

Mary Grover, M.A.

818) 787-SONG (7664

IMSTITUTE

(818) 895-SING

ATTENTION MUSICIANS!!

Gigs! Community Involvement!

Cable TV coverage! Networking!

Get connected at "Power of Music,"
Saturday, April 8thm 3-7 PM,
Unity Arts Center, 412 S. Park View St., L.A.
Lots of CD door prizes, too! Information: 310-398-4477

48

OTLINE: 213-462-374

*FEAR NO EVIL now holding auditns for 2nd gull plyr &
bst. Intense & hvy music for 80's. Lee, 213-882-8169
sFem bs plyr wid a la Non Blondes, Zep, Beatles w/strong
vocs. No smoking or drugs. N.Hilywd. B18-985-3617
*Fem bst, sngwr\rw/slron? techniq & hi bckng vocs wtd for
pop, altrntv band w/atty, killer demo & gigs. 818-763-9299
«Fem bst, voc wid for hotel, casino & club band. R&B,
dance, classic rock. Male. fem members share vocs 310-
372-7921

sFem bst wid for dark, hypnotic, dnving altmtv band. No
70's mentality, no beginners. Call 818-557-7306

sFem fronted blues rock band sks bs plyr. Have mgmt &
1abel intrst. Call 818-700-3356

«Fem pop, rock duo sks bs plyr for pad gigs. No vocs.
Must have trnspo & equip. Margot, 818-793-2262
sFemme guit, femme bst wid. Bckng vocs, melody minded.
Charlatans, Stones, My Valentine, 60/70's groove. Hitlywd
Jeff, 213-525-1613

*Finger pickin bs plyr wivocs for ong 4 pc rock band,
Darryl, 818-543-0926

sFunkyfem bs plyr w/very up todate, contemporary, funky
sound, up to date equip. infl Marcus Miller. For all girl pro|
213-656-7338

*GRUM FURRY TONGUE sks bs plyrtor studio demo proj.
Sound between Pumpkins & REM. There i1s pay. Srs
musicians only. Terry, 310-285-7774

*Guit, singr sks bst. Intense adult music, both hvy &
serene. Mazzy Star, Church, Doors. Jay, 714-635-5323
*Guit, sngwrtr, singr. 26, sks amazing bst, bckng voc to
torm dynamc, meldc, intelignt, verstl rock band. Have
plenty of sngs. No flakes, I'm srs. Scott, 818-848- 8853
*Hllywd HR grp w/24 hr rehrsl & deal pending sks bst. Inf!
Zep, Zombie, Love Bone. 213-876-6805

*HR/HM band w/many infls & steady place to rehrs sks bs
plyr immed. Brad, 310-672-4544

*Hrd edge, groove onentd band w/Hllywd rehrsl, sks bstw/
drive & dedictn. Inft Alice. Zombie. Love Bone. 213-962-
8981

*lf you dream of UFOs. strange new worlds & HM music
then you're the bs plyr we're Ikg for. Ryan, 310-459-0763
sInterstellar bs plyr w/exp ndd for orig recrdng, toumng
arstinto Floyd, Hendnx production, grt gr. grt sngs. Vocs
a plus. 213-883-1

*MAN;S RUIN Ikg for bs plyr in altmtv, cntry westem
swing, rockabilly style band. Must be able to ply upnght &
elec bs & have both. No Ing hr. 1940's type image 213-
650-2779

*Mature bst wid for hvy band w/tunk feel. Harry, 818-986-
451

*Signed band sks bs plyrw/bckngvocs. infl Stones. Petty,
Crowes, R&R, very 90's. Jason, 310-B54-3086; Danny,
818-754-4436

*SOUL HARVEST, symphonic Christian folk rock proj, sks
bsttocomplete band, ELP, Etton, Zep, but Jesus mentality.
Dedictd Chnistians pis. Jonathan, 818-349-5463

+Uniq sounding ong band sks spiritually, socially aware.
open minded, verstl & creatv team plyr. Have demo avail
310-392-6913

*Unsigned veteran voc has writen rock opera. Lkg for
skilled, spiritual musicians to form band, showcs, tour. Calt
for demo Nalni, 310-839-9125

*Upright & elec bs plyr wid for 50/60's rockabilly & ong
music grp. Summer concerts in park. Billy Lemon, 310
643-9992

+Verstl bst w/voc abil ndd for uniq, post aitrntv band w/grt
sngs. Matt, 818-985-3380

*Very srs metal thrash band nds srs bs plyr w/pro att,
trnspo & equip. Metallica, Slayer, Sepultura. No drugs, call
now Dean, 818-980-1332

*We're heading into studio soon & we nd bs plyr w/grt feel,
really laying bek or pushing hrd. Vocs aplus 818-801-7102

THE ROCK ‘N’

ROLL TEACHER
Gloria Bennett

Voice Teacher of
EXENE « AXL ROSE
Métley Criie ® Offspring
Red Heaven ¢ Invisible Poet Kings
Red Hot Chili Peppers

(213) 851-3626 (310) 659-2802

VOICE LESSONS

e SOLID TECHNIQUE
* STRONG PERFORMANCE
o LESSONS, WORKSHOPS,

SHOWCASING W/BANDS

SUE FINK
310/478-0696

Creative and Innovative

- BASSIST AND DRUMMER
| WANTED

| wivocal ability, needed to support
upcoming record release. Style: |
from Hendrix to King's X and
Fusion. Must be dependable.
| Send response w/cassetie 1o: |
| Constancia Records |
P.0. Box 6859 |

Torrance, CA 90505

Attn: Ron ]

*Wtd bs rlyr to check oul & facilitate startup of rhythm
section. Pop, rock, soul. infl Elvis Costello, RLJ. Bob, 818-
342-8581

11. KEYBOARDISTS AVAILABLE

*A tastefully creatv keybrdst, AC & street R&B, . R&R
oldies, rap. Strong ear & showy image. Infl Babyface. Paid

Kgs only. 809-469-4282

eybrdst & bs plyr Ikg for plyrs for ong band. Inft Police,
Mr Mr & Seal, Srs only, 310-358-612f

sKeybrdst, pianist for hire. Quick reader for studio sits,

paying gigs only. Can travel. Lots of pro gr, 18 yrs plyg
most styles. Barry, 818-766-7545

«Keybrdst, progrmmravail for studio, demo, arrangmnts.
KorgM 1, Atari Cubase, R8M Roland. U220. etc. Extensive
exp. Enc, 310-208-3772

*Pianist, keybrd plyr avail for all pro sits. large repertoire,
xlnl sigm reader, equip. Will travel. David Green, 310-399-

OPro & Joe
Wllllams avail for smgrs pro]s Herb Mlckman 818 990-

'Tolally1pro keybrdst. Just bek from Euro tour skg pro
tourng. T40. dance, jazz. cntry. etc. Soon to be tourng
bands only. 818-773-9943

*World class keybrdst, sngwrir Ikg for pro sits only. Have
gn chops, equip, sngs, image & producnon skills. Also
arrange & progrm all styles. -396-9908

11. KEYBOARDISTS WANTED

*3rd ear nds keybdst. Multi faceted progrsv jazz rock
Srsly minded band. Improv, gd ears, passion, groove &
dedictn to your craft. Paul, 310-459-5056

sAmerican Indian keybrdst for nat'l toumg prod. Onig rock
onentd world beat music, traditional cultural perfrmnces.
Verstl. Pro, actingexp. Avail to tour. Pamela Whitman 213-
467-7249

*Bckgrnd voc w/keybrd abil for band w/CD released
Team plyr a must w/rehrs| ime avail. 818-905-1622
*BMI publshd pop. rock band w/strong meldc sngs, grt
vocs a la Lennox, Maniacs, industry intrst, sks keybrdst
rhythm guit for gigs, recrdng. Cash neg. Chns, 818-348-
3733

«Cntry, altrntv grp skg aftractive fem musicians only. Ma)
industry connex, $ avail for rehrsls. Mike, 213-960-4378
*Does your music create a mood? Voc, visionary sks
keybdst, sngwrir to collab for perfrmng altrntv band. Infl
DM, new U2, etc. B18-382-7064

*Eilec 6 string viola plyr sks keybd, synth plyr for guitiess
rock band. 310-822-7550

*Funky fem keybrdst of color wtd for all fem band. Nat'l
tour w/conscious fem hip hop R&B arntist. prodcr on indie
label. 213-656-7338

sKeybdst wtd for dow home blues band. The Delta to
Chicago to Texas & beyond. No metal or pinhds. Bubba,
iv msg. 818-341-5050

*Keybdst wid for creatv music, open to interpretation.
T40, AC. Noel, 818-780-4524

*Keybrd plyr w/vocs wid for mainstream progrsv rock.
tunk, pop band, Talen, exp, gd att, pro essential. Meldc.
rhythmic, tight, intense sounds. J.V., 310-455-4304
sKeybrdst sought by fem guit to form band. Early &
psychdic 60's, altrntv 80's. L. 213-656-0787

*Keybrdst wtd for ong altrntv pop band a la REM, Sting.
Blossoms. Must sing upper range harmonies, be exp &
pro. Tom, 310-394-4890

*Keybrdst wtd, some vocs, for haunting sound. Infl PJ
Harvey, Mazzy Star. Jill, 213-933-4915

*Ldsingr, sngwrtr forming ong pop rock band skg keybrdst
w/100% dedictn, focused, drug free. Infl otd %'Ily Joel,
Blossoms, Bryan Adams. Mark, 213-469-7185

*Must have knowledge of gospel & rhythm & soul. Old
school 60/70's feel w/modern, percussive sampling abils
Fem pref. Rick Dunbar, 213-738-7167

*Naima Ikg for fem keybrdst & other musicians to form
new urban dance sound. Be part of wision. 310-936-6206
*Singr, sngwrtr sks keybrdst to form srs new jazz band.
Infl Sade, Miles Dawvis, Harry Connick Jr, David, 213-565-
3783

*Skg exp fem keybdst. Singing abil a pius. I'm superb
lyricst, meldly strong, pop. soft rock. etc. Sk committed
parinership for demo. Sean. 213-653-8782

*Synth ndd to form electrnc music band for live ply. Styles
Tangerine Dream, the Orb, etc. Pros only. Dean, 310-829-

Rock Your
World

VOCAL COACHING

Immediate Results!!

All Styles.
Technigues & Strengthening
And, yes. .very affordable

Michael Adam

2135504=2437

Professiondl

ME==DpTIM={rD>

D.
GABRIEL
213-962-1814
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NEXT DEADLINE: WED., MARCH 22, 12 NOON 24-HOUR HOTLINE: 213-462-3749

12. VOCALISTS AVAILABLE

#20 y/o tem voc sks to front all tem band No exp. but a lot
of gu(s & integnity. Relocating in May from llinois 618,
3006

24 y/p a

ngrsv singr. guit plyr Ik% to foirvform band Infl
STP. Pumpkins, Police Bnan 213-728-6953
*AAA fem voc avail for classic rock gigging band 818-
771.7733

*Aggrsv voc w/insane vocs & image sks aggression &
sound of A/Chams, Nirvana, S'Garden to Mefaliica type
act 818-380-3401

*Altrntv & pop male singr avail for recrdngs & demos.
Verstl, exp & fast John, 818-345-4423

*Are you a sng orientd band that can actuaily write? Nd

1 ]
ingredients? Paul. 213-467-5413
«Attn platinum. HR male voc. 13 yrs exp, sks top tint only
to form/join band. Old GNR. Skynyrd Zep. Humble Nc
80's 818-843-3711

*Black fem & male w/pwril bckg
dep: |. pref R&R. butopentoa

06 ¢

d voCs

*Exp k.r;\ Id & bekup singr, also trumpet plyr, sks wrkng
<Exp fem Id singr Iké for estab HR band Lisa. 805-257-

-k;"p fem singr. sngwrtr Ikg for musicians in folk. rock vein

> male voc.

Jarreau, Benson type. avail for r

s Phip. 310-397-4799

310-457-8389

*Fem voc avall for sessions, demos & showcs's Lds &
bekgrnds. Tape avail. Jennifer, 818-769-7198

*Fem voc.lyncstavail. Infl Pretenders, Police toC Crowes
Cranberries. Formmg plugged, unplugged band No
chickens. no babies Pasadena Blue 818-584-0463
*Fem w/cntry vox sks fem altrnty musicians to form cntry
pOp. altrntv, techno band 818-! 380-3482

*Frontmn wistar pwr Ikg for band w/brains, brawn &
briliance Infl Hendnx. Zep. Beatles Must be grt tint Joe.
PO Box 1272, Hllywd. CA, 90078

*HB, Hllywd area Ikg for bst & drmr tor Nirvana type band

Selt indulgent Must be willing to ply 3-5 times per wk
dedictd. Scott. 714-969-6691
*HR blues singr, lyr s to join'torm guit orientd rock

band. No projs pls. Zé‘p.v SRV. Paul Rogers. B Crowes.
818-763-1556

onnex sks dy > pwr generator
at can caress a face or crush a skull depending on mood
Reality only. Infl C.Crowes, Too!l Alex 310-477-0917
sIncredible fem Id voc, sings all types of music. availi 1o do
studio wrk, demo wrk Very neal. pwrfl vox Ginger, 310-
275-6372
+Jazz, soul, R&B, funk | doitall & do it well If youre on
srs tip of music, call. Nadia, 310-478-4312
«Ld or bckgrnd vocs avail. Altmtv or biues Steve, 310-
281-!856
Linda Benson, 5717 Corsa Avenue, Westlake, CA
91362 Grt vocs avail for blend of R&B & cntry tunes a la
Bonnie Raitt. Send ta,
*Male baritone, tenor availfor club wrk. yingles or sessions.
Ron Love. 213-504-5370
*Male pop singr avail for demos, jingles & session wrk
Exp tintd. most styles covered When you nd real singr.
call me. Steven, 213-876-3703
*Male tenor voc, pro exp, most style. avai for Ids, bckups

b FI/, TOGETA
\ “GOOD DEAL
. YOU NEED A
- GOOD VOICE!

Learn how to have solid technique
and still keep your unique style.

PowerePitcheRangeeFreedom
with an emphasis on heart & passion’
Very affordable » Workshops, too!

(213) 938-7819

sessions, demos, gigs JR, 818-884-2146

*Male voc, strong raspy tone. quality on tune. Rack, cntry
or blues Avail for all sits Neil, 818-760-7209

*Plucky fem voc sks altrntv band. Infl Squeeze, Blondie.
Psychedelic Furs, BS2s. Missing Persons 310-471-1827

*Singr, lyricst, no gigs. sks compsr for completed lyrncs
Cntry F!&R etc Wil wme !or your melodies & help
promote Cara. 818-785-569

*Singr, sngwrtr, guit plyr, been sheltered for 2 yrs writng
sngs, hme to interact Drmrs, bsts apply Pis call the
twilight phone. Randy, 310-815-9892

*TIntd fem voc sks bluesy. folk, rock. cntry a fa C Crowes
Neil Young. Dead. 310-201-9204

*Vocavail, 29yrs, tojoin/form band w/authentic absolute
unflinching, steadtast. spintual conviction No pros U2
Pearl Jam Dan 83
Vo ]

sensibilities Infl Cash Willams, Misfits Damned 213
fVoc‘mmlmrl. sfrong vox w/slamnna, slage energy ala
‘;\‘a‘s!e cases Srsonly David, 818-761 ’795

?v(rn Gabrel. Jack Bruce Dbl on percussn Pro omy‘
-Vw sk' modem motor showcsng You prowde 2 remslf

-Voung, black tem singr, lyricst sks m%/ prodcr W/strong

-Voung frontmn sks vnsuonary spiritual musicians to

create outlandishly creatv music Devon, 310-476-5328

12. VOCALISTS WANTED

*#1 pro male voc wid to comple|e allm(v rock band. Label
rst proteam Rehrs| & i Infl U2, NIN

Depeche. 213-461-1753

A voc ndd now for ong HR band wkiller matrl, PA. studio

& equip Call for more Info Srs only 714-85

*A1 pwrfl, emotional male voc for meldc diverse. blues
rock band, H y to acous Gd range & creatv. Infl Zep

Flo 3

eAbominable gu:!

818-905-45/

*All girl pwr pop rock band forming now Prodcr, BMI

publshv w/Long Beach sludlo sks mulh tintd fem singrs &

or collab on org 4 pc HR band

213
ATE FAITH nds s(mng bckngvoc Urgen!
rehrs| spc Ve
& cool voc only. Faith, 818- 840

h,\npenmg nw] Real

-Al ntv rock singr tor band w/label intrst. No screamers
or weak vox wimps Can you bel( wipassion. nuance &
commit to griness? 213-969-4

eAmerican Indian v
orientd world beat m

Britich Coach
Tneseose-Power-&-Range. " Bridge-the-Yoxatbep” Bloh, bloh
iscover whi
ANNIE LENI%OX GlA?)YS KNIGHT,

BON JOWI, BlA(K CROWES

Hove in common other than lifelong success.

or nalt (oumg prod O
ic. tradional cultural perir

'"WE TRAIN YOU TO SING

NOT JUST EXERCISE!

Vocal Therapy Centers ¢ Est. 1958 London, England.
Ph. (818) 7539367, (310) 2888254 Fux (818) 753-8526.

VOICE LESSONS

No famous names—No hype
Just great results at reasonable rates!
The DANTE PAVONE METHQOD increases
range, resonance, power, stamina and
eliminates vocal stress through proper
breathing and vocal technique
KAREN JENNINGS » (213) 668-0873

GRADUATE OF BERKLEE COLLEGE
CERTIFIED TEACHER OF PAVONE METHOD

CLOSE-UP

A SHORTAGE OF LEAD-SINGERS? WHY?

Lee, Trevor Rabin and Greg Aliman.

you expressed so freely as a child.

Reason #1 is invalidation (or put-down) of a child's naturally unin-
hibited yelling and calling-out, leading to inhibited. shy adult voices. Rea-
son #2 is vocal training that produces a classical and flowery style. un-
suitable for a passionate and powertui rock-singer.

I believe that all musicians are basically singers. but many chose
to play an instrument they could buy already assembled. After all it's so
much safer than the complexities of finding out how to turn one's own
body into a musical instrument! Imagine “cracking” on a *highnote,” or
forgetting the words, ugh! Major humiliation! Somehow it's not as per-
sonal hitting a wrong chord on the guitar or keyboard!

Here are a few musicians who became singers: Phil Collins, Don
Henley, Tommy Shaw, John Sykes, Kip Winger, Ritchie Sambora., Geddy

Rock-singing is very different from singing classica music, and dif-
ferent from musical theatre, Broadway and pop. Rock is fun, passion-
ate, sassy, feisty, challenging. demanding, poignant, etc. And definitely
uninhibited! It's hard to sing rock'n'roll though, if you have been trained
as a classical singer, and you are restricted and lost those great calls

It you've always wanted to sing, but have been too embarrassed or
unsure of yourself to get started, just give it a fling! Call Sabine NOW!
You do have a voice and there is a band looking for you!

Advertisement

ELIZABETH
SABINE
Voice
STRENGTH-
ENING
SPECIALIST
81876146747

Verstl, Pro actingexp. Availtotour Pamela Whitman 213-
467-7249

*Are you a star? Verstl. dynamc, grooving & aggsv
ensemble style band w/grt sngs sks meldc singr a la Glen
from Toad 310-636-1108

*Are youafem smgr Ikg for R&B. pop tunes? BMI sngwrtr
Larry, 818-700-06

*Attn black vocs, 20-30, wid by male voc grpwlmay record
deal Direction, Boys/Me
818-716-1238
*Attractive fem voc for hire Demos. recrdngs. sesston
album projs. etc. Music styles pop. R&B. T40. gospel
funk, jazz Bckup & Id Tara Word, 213-756-8416
*Bckgrnd voc ndd. fem/male. for studio proj. 310-302
1152

. Babytace Srs o Stevie

*Bckgrnd voc w/keybrd abil for band w/CD released
Team plyr a must w/rehrsf time avail 818-905-1622
*Black fem singrs for motown show Diana Ross
sound alike fem smgr 213 658-9670

*Blonde Hawaiian male voc Chuck, State of Mind, wid for
?cx!ended g Kim Geracr 808-737- 6376
t

allrmv rock sng for fiim soundrk Infl Amgma Paul, 818

sngwrtr sks pwril voc to estab new

NE 13-C

*DAMONCAIN, voc wtd Dark, meldc met al Prosit 213
891-3881

°Dark hvy modern rock band w/inoisy. psych

-‘x"emely ﬂghl mo sk pwrﬂ dw'ar" I
HM band Inil Pantera Mviaﬂmr'
°F511lyr|cs!md!o:omguv! bsmpamnamsucexpressnon

«Fem Marr m;i tem Momsse, Terry. 310-474-6072
Fe 8

ntrst Infl Cocteau Twins, Cranberres,
Breeders Chadwick. 310-306-6160
*Fem singr witd for OC altrntv band, under 30 y/o Infl
Cranberries. Sarah McLoughlin, PJ Harvey Srsonly Call
between 6-10pm. Chnis, 714-630-1173

*Fem voc, under 25, Ing hr. attractive image, wtd for orig

VOCALISTS!
UNLOCK THE MAGIC
Power « Intensity « Intimacy ¢ Passion

Mike Camabell s

Vocal Performance Workshop
* Master vocalist & recording artist
+ Vocal Program Director,
Musician's Institute
| Styles
8185051029

Private Lessons Also Available

MUSICIANS NATIONAL
REFERRAL

Whirre prRO Mesiciass & basds cossier
NAnoNs [araest velirral

istablishied 1979
Working bands list Irie
Mones Dack ¢rarasig

Ash abott ok Bl sesmbership

Call MAR vow

Your ticker 10 the world

(800) 3664447

70'snf'd funk rock pro) Earty Prince. Pariament, funkdic
Zep 310-372-3208

*Fem voc wisoulf! blues. gospel. R&B style & rock roots
w\d Orig matrl Have mgmi. studio tme. demo avail

-Fem voc w\d by pop punk band a Ja Avengers. Elastica.

Patty Smith Must be verstl & dedictd Pls cail 213-303-
0158
*Fem voc wid for recrdng session HR style Pad sit

Anthony, 818-786-1280

*Fem voc wid Orig. creatv. sexy & verstl R&B, jazz,

qosoel, blues & rock styles. Pro recrdng & gigging 213-

735-6221

*Fem voc wid Youwg blonde. glam rocker to tront hot

TAO ong band Infl enalar Madonna mdy Lauper
. 80

t\Ls.vu“‘ Mike, 21 €
*Harmony, bckup entertainer tor ma
) &

hangs w/Sade on Gabriel's

-'iR Jﬂ’D pro; sksld smqr infl Pantera, Rage/Machine

Brian 815 383-1909

+Ld guit sks raspy edged voc & musicians for HR, blues
Jdnano Pros only Pete, 213-650-7257
+Ld guit. sngwritr w/ong mairl sks voc to joinfform band

nixing L;ocg‘e ock, blues. soul, etc. Jeff. 818-348-6671
wtd for groove onentd HR band w/mgmt. Cali 818-

MUSICIANS
CONTACT
SERVICE

ESTABLISHED 25 YEARS IN LA,
Check us out, it's cheap, it works!

213-851-2333

7315 SUNSET BLVD.. HOLLYWOOD
(haltway between Guitar Center & La Brea)
11-8 MON. 11-6 TUES -FRI

VOICE
LESSONS

Take Your Musical
Performance To
The Next Level!
Perfect your breathing

technique, Extend your range.
Project with power

BEATRICE
(310) 273-5940

B8.A. Northwestern University in Music
and Specch Has taught Belinda Carlisie
as well as numerous other professionals

INGERS!

YOU CAN’TFIX IT IN THE MIX

IF YOUR VOCAL TECHNIQUE IS BAD,
YOU CAN’T POLISH THE PERFORMANCE

Learn the vocal technique that has assisted
over 86 grammy award winners... .

THE SETH RIGGS METHOD |
Jodi Sellards sen Riggs Associate)

’818-

“Few teachers understand the bridges in the
human voice. Jodi can teach them and sing them.’

-VOICE 4 YOU

818-786-4234

—Seth Riggs
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+Ld voc widby exp sessions plyrs w/24 trk tape, voc ready
Creatv inpul welcome Mature att. dependbl. For the love
of music. Lance, 818-348-6359

sLkg for attractive black Latino fem voc for pro demo proy.
possible record deal. 310-289-7232

sLkgfor tem singrs & dancers forband. Diane, 310-572-4173
sLow & bluesy male voc wid by guit plyr w/ong tunes to

The Soul

Teacher
Singers Techniqued-out
Let me teach you how to
sing with Soul at

Bennie G's
VYocal Soul Studio
We specialize in
Soul Singing
21329065910

SOUTH BAY
VOICE
INSTRUCTION

* A Seth Riggs Associate
Manhattan Beach Location

Jean Arnett
B.A. in Music ASU
(310) 546-3740

You don’t have 1o
drive 1o Hollywood.

Rock, W«

Scream, Ri
Growl, Blues,
SEX, TALK, O

TORCH, Stomp ,

I CAN SHOW YOU HOW... NOW!
Private Lessons
Performance Workshops
Showcases

“Don’t let your voice limit your passion!”

{ fe
STEVEN MEMEL
Studie
For info and FREE trial lesson

Call (818) 789-0474

startband a la Stones. blues. early 80's Bntish pop bands

TJ. 213-461-0681

sMale & fem vocs ndd by keybrdst. arrangr for demo wrk

on spec. Jeftery Osborne, Whitney Houston style. Aarion.
213-482-8443

sMale & fem R&B. pop voc w\d 101 vevy hlp chorr a la Cunt

Frankiin & Family. Sierra,

OMale Id voC w/soulll blues slyle & rock roots w\d Have

ud

otime, demo avail. Polished prosonly Denni

310 985 3168

*Male voc, 13-18 yrs, New Kids type. for male grp. Strong.

soulfl Id vocs only. Recrdng deal possible. Ed, 818-308-
2

PRES + PAK
Dellic Rlatians
Bl1Os
PUBLICILY
CONSIIIJI‘IN(-

Tom Kidd e=sco

somes 310-532-9448

Recording Engineer

Radio Announcer

ON THE JOB TRAINING IN LOCAL
RECORDING STUDIOS/RADIO STATIONS
Part time, nights, weekends. No experience
required. Free brochure and recording tells how.
For Audio Engineering call
1-800-295-4433
For Radio Announcing call
1-800-858-4241

Recording/Radio Connection Dvision of Career
Connection, Employer Trained Altemative Educaton

48 TRACK
RECORDING STUDIOS

3 HOURS FREE

WITH FIRST 10 HOUR BLOCK
S . Automated SSL 4000
< Automated Trident 80B
+ 2 Sierra-Hidley Rooms ¢ C7 Grand Piano
. Engmeenng Statf with Major Credits » SoundTools

*Male voc wid a la Glen Hughes. Ray Gillen, David
Coverdale. for forming HR band. Call 818-766-0402
*Male voc wid for wrkng show band. Strong inblues & sout
styles & exp fronimn. 818-346-6610

*Meldc, blues, rock voc wid for grp. GASOLINE ALLEY.
alaPaul F!ogers of Bad Company To ply live & record. No
drugs or booze hds. Pros only. 213-654-5416

*Metal band sks dynamc voc, lyricst, Oronlmn We have
sngs & exp. All we nd is you. Steve, eves. 818-352-7332
“Must sing wlmove &ply percussn in groove Funk world
beat band sks bckup voc, percussnst, under 30 Jonathar
213-994-9133

*0rig blues rock band nds nice. creatv. versti ferr

OProgrsv HR
bekup voc pwr. Lkg for passion & orig 21 9
*R&B, hip hop. midi musicians, sngwm sks black lem

l'%iﬂ'&%?!'

Solid, driving, groove-oriented
drummer for rhythmie, sonic,
tribal, acoustic, overdriven media
art band. Influences: Jane's
Addiction, Sonic Youth, Bauhaus,
Sa.nta.na s Phythm section.

All inquiries welcome.

21 3—660—6072

WANTED:TRAINEE FOR
RECORDING ENGINEER
On the Job Training at Major
Studio IN YOUR AREA.
Keep Present Job.
Train Around Own Schedule.
Call For Free Brochure:
Recording Connection
1-800-795-5750

-‘ A URNI)T Kr(?)l{lel Rr:
(213) 461-2070

MAJOR MUSIC
RECORDING

* Songwriter & vocal demos
e Album Production
eDigital Recording 8 to 24 tracks
* Top industry arrangers/producers

available
 Complete music production facilities
+ Comfortable and friendly environment
* We do mail in demo work

CALL TODAY
8187522521
800248426956 ext 7664 (song

CONNECTION

I 6640 Sunset Blvd., Hollywood, (A 90028
I NAME:

- SIX MONTHS %22

(13 ISSUES) SAVE *10.50

- ONE YEAR 540

(25 ISSUES) SAVE °22.50

- TWO YEARS %5

I
I
I
(50 ISSUES) SAVE %60.00 :
I
I
I

jA0DRESS:
oy STATE: ___ ZIP: N
l()UISII)F THE U.S. ADD $25 (U.S. CURRENCY) PER YEAR « MAKE CHECK OR MONEY ORDER PAYABLE TO l
| MUSIC CONNECTION MAGAZINE |
TO SUBSCRIBE BY PHONE (VISA, MC., AMEX). CALL 213-462-5772
l NOW, YOU CAN SUBSCRIBE ON-LINE (VIA MODEM) l
DIAL UP MUSIC NETWORK U.S.A. 310-312-8753

| B

50

PLEASE ALLOW 4 TO 6 WEEKS FOR DELIVERY OF FIRST ISSUE
LR N N

‘ * Tube Preamps

Limiters & EQs

« Extensive

Out i/Midi Gear
Qy * Great Sounding Live Drums
“‘ 1" 16-Track Analog

0

FLEX g g RATES

(310) 358-0317

DIGITAL
EDITING

529

per hour

ROLEE
Productions

(310)273-8089

Get your

your copy
800+784+4767

FREE CLASSIFIEDS 24-HOUR HOTLINE: 213-462-3749

voc. 18-29. Let's wrk together to get you record deal
Warren. 213-851-8674

*Reliable fem bckup singrw/strong harmonies & percussn
skills for LA folky. pop. rock estab singr. sngwrir. band w/
CD., etc. Paul. 213-464-0316 x940

*SHINE now audllng singrs 70's rock & soulinfl. Very pro
sit 213-739-61

*Signed band Ikg for Id voc. Must ply rhythm gun. Pros
only for upcoming Canadian/American tour & 2nd CD
Beatles. S'Garden, Stones. NY Dolls. 818-781-6069
*Signed band w/oplion sks hvy. death style voc. Real att
& lyrics. Lv msg. 818- 773 931|

«Singr, dynamc sngv wid to ply live or
Ivncs&covers Eclecucmlls Zep. Hendrix, tolk. funk. 310-

melodies

-0961
-Slngr witd. Clamp down melodles for ong blues, funk
7284

....... oref. 213-935-

Manno VA 91118 For |n10 call 818-798- 8459

*THE 4TH REICH sks dedictd members. Leather, Vampire
image. Infl Bad Religion, Bobby Fuller Four mts Death
Metal Mozart fans a plus Mark. 213-851-5841
sVisionary, poetic frontmn w/strong meidc sense wid to
createt "neless music nﬂ Jane's Marley. Hendrix. Cobain
Fu Y

sVoc wtd. Must be ong. tintd & cool. Stage presence & pro
delwew a must. Hvy guit, hvy groove, in your face 818-

Billy Cobb

Recording
"When your ears can
hear the difference”
2" 24 trk, Soundcratft, Stephens,
7' Mason & Hamlin grand,
excellent engineering,
very reasonable rates

818-410-2458

Clear Lake

Audio
24/48 TRK Analog/Digital
StudereI'ridentsNeveeVintage Tube Gear
Clienielle: Crosby & Nash, Mchssa Ethridge.
Latle Richard. Clint Black. Rigo Starr, Paul
Rothchild, Chaka Khan. Tony MacAlpine,
No Doubt, Mike Tramp. Al Stewart. Jason
Bonham. Hurricane. Portraut, Brownstone
We cut single CDs!
Ask us about our late night rates!

818-762-0707

24TRK 2 16TRK

BIG SCARY
TREE

RECORDING

Call and inquire about
our rates

2136808733

High Quality Sound at a
price to fit your budget

METR4N&ME

*24 & 48 TRACKS RECORDING

+ DDA 56CHANNELS AUTOMATION

* SMPTE LOCKING (VIDEO/TV)

* FULL MIDI FACILITY

+ DIGITAL EDITING

+ CD MASTERING

+ BIG CONTROL ROOM &
RECORDING AREA

+ YAMAHA PIANO

* GRAPHIC DESIGN

(818) 990-4444

16661 VENTURA BLVD
#120

ENCINO CA. 91436
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24-HOUR HOTLINE: 213-462-3749

*World class voc, lyricst, perfrmer sks ight, gig ready unit
100

oXInt sngwrir, guit w/lull production digital studio sks

band Mike. 818-762-8169

13. DRUMMERS AVAILABLE

rs exp, premier dbl bs. protour

only. {
-3 yh drmr & vrr qu for grt cover band w/paying gigs If

-All prodrmravail Hrd hiig. in the pocket & versti Toured

Paid sits only pls. 805-525-4126

*Articulate

Dave, 310-224-1191

*Drmr & guit to form possessed Zep. Sabbath. Beatles
t

«Drmr, 25 s m| ans or proj Infl Drowned ad/

Il styles Pro

~ Stron Tone 2
Recording Studio
24 Track Digital
Tight MIM Sequencing
Customized Sampling £ Looping
Composing, \rrun e, & Full Produetion

Engineer/Programmer included
Call nowe for special rates:

21368719682

* Full Production & Arranging
* Sequencing w/ Cakewalk/'SMPTE
» Sampling/DAT
* Musicians & Vocalists Available

81892421650

ROCKS'
COOL
RECORDS

<)

24TK RECORDING
LOCK OUTS $300/DAY
(818)904-9400

Drmr avail for biues. classic rock. T40 or csl wrk. 18 yrs
exp. quick study Pros only. Phil. 310-925.3446
*Drmr avail for demo, glgs pm. any su 1Byrso| plyg exp

-Drmruvalllor wrkng cover band Enevgenc anything but
*Drmr avail. Fusion, funk. Latin. jazz. R&B. rock Infl

tours & club wrk SVR rw -8342
*Drmy Ikg to join 3 or 4 pc band Breeders, Cather
ral Pixi S Youth Under

>

*Drmrsks anything

>es band alafunk,jazz. Aincaninbal

*Ormr sks guit into blues. Hound Dog Taylor. Elmore

*Drmr sks tocomplete uniq 90's rave, rock band. Madonna

*Drinr wistage & studio exp in all styles Strong groove &
«Ex-Aftershock drmr, Armon, avail for records. tourng

*Exoftic, beautiful, soulil fem percussnst, singr. sks T40

LEARNTHE ART OF
RECORDING
. . redo tart a career

urs, two months *Six ~ludm~ mth lhe Idle~l
squipment *Small N )l

s ial aid *On-campus housing
Callor write forfree info:
>> 800-848-9900
L K- 614-663-2544

[FEGTe] The Recording Workshop
Workshop s =

Cht

[HE UNDERGADUNE

8 ¢ 16 « 24 trk Digital,
DAT mixdown. midi, SMPTE, live
drums. samplers, keyboards/modules

wall of guitars and basses
Flexible Rates ¢ Flexible Hours

(213) 664-7467

Call for more info. Ask for Josh.
Rock, Hip Hop, Jazz, Funk, etc.

othe. Oh 15601

IMQN'S

ReE.C Q.R
SOUNDCRAF SAPPHYRE
XF‘ 3 2" B4 TRACK

4

| G

g frue custom servig

2I3 585 1890

When it cornes to recording, some...

PRODUCERS SUCK.

The other guys

MONEY HUNGRY PORSCHE-
DRIVING MATERIALISTS

. PUBLISHING (.HABBIN(;
SMELLY LARID) ASSES WITH
BIMBO CHICKS WAITING IN
CAR W/CEL -PHONE

. WELL-DISGUISED WHITE
COLLAR SEX OtFENDERS

. COPYRIGHT INF RINGING
2-BIT HUSTILERS WITH
GOOD ARRANGE R-KEY
BOARD-PLAYING-TYPE
FRIEND.

Two Guys

1 FUN-LOVING. GOOD-NATULIRED
TALENTED, BEEN-THERE DONE
THIAT CATS WITH AN ABUNDANCE
OF ENLIGHTEFNMENT POURING
FORTH FROM THEIR FTERNAL
CREATIVE SPRINGS

Two Guys From the Valley

NORTH HOLLYWOOD (818) 985-2114

MUSIC CONNECTION, MARCH 20—APRIL 2, 1995

«Ex meldy
a Journey Toy Mallnee Slee!y 1st tenor
ible

*Exp drmr, solld rehabre skskang sil Blues rock. R&B
ldies or cnty or relocation ok 213-427-8298
*Fast drmr lkg for full band only Into HM or HR No punk
no altmtv Bill, 818-352-2365

oF 9

rcck vools modermized. Tour & studio exp Sks magical. gd

Glcovedrmrlag\orad It contemporary proj Dave.818-

-Hrd hng demr sks hvy aggrs» band Infl Zep, S'Garden.
COC Jimmy. 81

Digital Sucks

100% Pure Beef
24-channel, § buss, 16-trk analog
recording studio w/digital mastering,
If you want balls, we got 'em!
$125/day for limited time only.
We offer t-shirts, j-cards, CD.s, stickers,
musical repairs, rentals & more!

If we don't have it, we'll find it!
Cheap as hell.
(310) 364-3625

GREAT STUDIO
Complete DEMOS from
$1S0/SONG
PRO 1" 16TK recording. Friendly.
efficient engineer/programmer. MAC
sequencer w/SMPTE. Tons of sampled
and synth sounds. LIVE ROOM (o

drums, guitars, vocals, All sty fes.
DAT MASTER -—
Call 1o discuss your project. \h?)‘*i

(818) 787-3203-C.reck

GUESS
RECORDING

24 TRACK STUDIO
ALBUM PRODUCTION

MASTER QUALITY RECORDING
OTARI 2° 24 TRACK ANALOGUE

EVENTIDE, LEXICON, AKG, UREI
GREAT LIVE SOUNDS
EXCELLENT OVERDUBS
COMFORTABLE, FRIENDLY ENVIRONMENT

3/508-HYPE

* 24 TRACK DIGITAL
* 16 TRACK ANALOG

(310) 641-5608

Delure Rehearsal

sJazztus
4940
sLkg for blues band or R&B pop straight ahead groove

Eru
of

tnbutes Also ong HR metal & T40 classic cover band

PRESENT TIME
/<°\ RECORDING

Pro Tools Ill
DA 88 Digital
MCI Analog
Post & Music
Call for Rates
8188425506

YoxPre|

RECORDING

Our clients care about quality

24 TRACK

TRIDENT SERIES 80

Room acoustics make a difference!
Iso-Booths ® Major Outboard Gear
Yumuhu (7 Grand Piano

(818) 787-4843

TRACK
HOUSE

24 ANRLOG/32 DIGITAL

Trident 80C, Otari MX-80,
ADATs, 480L, Eventide,
U47, U8T’s, LA-2R’s,
Steinway, Tube EQ's &
Pre's, Performer, 3 iso’s,
BIG room, studio bauton
designed, from $40/Hr.

(818) 781-2263

THE ORIGINAL

F&Y\DEM® DOCTOR

7

PRODUCER ANDY CAHAN, ORIGINATOR OF THE

$100 DEMO*

(Programming FEE)
Celebrates His Fifth Anniversary In L.A.

Patients Include: Harry Nilsson, Eric Carmen, Jimmy Webb, The
Turtles, I.R.S. Films, Polygram Publishing, Arrow 93FM.

* ADAT * DAT

* First Hour Free (Live Overdubs/Mix) * Full Sequencing, Production And Arrangement «
Complete Library Of Over 6000 Sampled Instruments And Effects » Mail In Demos (Male And
Female Vocalists Available) « All Styles: R&R, R&B, AOR, MOR, AC, Pop, Altemative,
HipHop, House, Dance, Raggae, Funk, Jazz, Country, Bluegrass, Heavy Metal, Commercials,
Soundtracks, Full Orchestration * All Ethnic Styles (Bagpipes, Sitar, etc.)

* Additional Fees
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sNoisy punk rock drmrtojoinband set to tour w/indie deal.
Must surf or snowboard. 213-256-7967

*Noisy punk rock drmr for band set to tour wfindie deal
Surler or snowboarder only. 818-557-1365

*One drmr sks grp or musicians to make one sound w/. Infl
Aero, Beatles, Mr Big, Metallica. Let's push the envelope.
Andrew, 818-445-5134

sPercussnst, East mis West, pro tabla plyr, dbls on
congas, bs, fiute. Lkg for band w/altmty sound. Srs only.
Hubie, 818-366-077

*Pro drmr, percussnst avail for recrdng, tourng. Paid only
Paul, 818-786-4468

sPro male drmr, 27 y/o, 20 yrs exp, Sonar dbl bs, ing hr
image. Infl Peart, Portnoi, Copeland, Smith. For pro sits
Andy, 818-772-6907

+Studio drmr building resume. Will do you recrdng projs
for gas $. Al slyles proficient wiclick trks. Xint equip.
Brian, 818-919-596'

*Well seasoned, Id voc, sks steady wrkng sit, 2-4 nights.
Orig proj, csts, T40 pref. 1st tenor. Dedictd. reliable,
responsible pro. Jay, 818-764-0229

13. DRUMMERS WANTED

*#0 drmir wtd for hi energy altmtv grp. Hrd wrkng, team
plyr. Development deal w/A&M, gigs, rehrsl. 213-655-
4346

*#1aggrsv drmr wtd tor loud, hvy rock band. Must have dbl
bs, pro aft, Ing hr image. 714-841-6468

It's JoMusik!

*16 Track + Sequencing

* Mac/DAT/Sampling

¢ Fully Produced Demos

* Guitar + Vocals

* Hourly/Per Song/By Mai

"Betcha can't do just one!”

818¢787¢6135
({7 DIGITAL RECORDING!

A
<ﬂ « Full Song Production

+ Pro Studio Musicians
+ Set Music to your Lyrics

« ADAT ¢ DAT +StudioVision

+ SoundTools « Digital Editing

« Killer Midi » Classic Guitars
NO HIDDEN CHARGES

14

RENT-A-RECORDER

ADAT Digital 8TK $175/wk
2ADATS (16 TK) $300/wk
2ADATS + Mackie 24+8 Mixer $450/wk
DA88 + sync card + RC848 $300/wk

DAB8 $225/wk
DATS (SV3700 or DA30) $90/wk
Neumann U87 or U89 $75/wk
AKG C414 360/wk

AKG C12VR tube Mic $50/day $130/wk

Pseudo 47 Tube Vocal Mic ~ $90/wk
Tube mic pre/compressor $75/wk
Behringer Combinator $90/wk

Reverbs, Compressors, BRC's, etc.

1-800-287-2257

«#1 drmr wid for extremely aggrsv band. Violent dbl kick,
timing required for fast, technical matd. Demo pending.
Mike, Jim, Robert, 310-430-3829

*#1 tunk world beat band wnts drmr for creatv trio w/tunes,
s!udm & glgs Under 30 & willing to ply hrd. Jonathan, 213-
994

] llme keeping madman ndd for estab local band w/2

indie 12 sng LPs. Must be tinid, glam, straight Ing hr

required. 213-960-5184

«Ace drmr, lyncst wid by sngwrtr for collab. Lv msg. 310-

288-6500

«Acous, elec band sks drmr to complete band. Srs

musicians. Infi C.Crowes, Toad, Cheryl Crow, STP. Jeff.

818-249-8853

sAltentv HR fusion style drmr ndd for band recrdng CD.

Pro abil only. Must wnt recrdng contract & be able to ply

out. Pete, 818-782-8762

*Are there any funky fem drmrs out there? If so, call. Pete,

213-665-2072

*Are you David Grohl's brother or sister? Altrntv band w/

gn sngs, lockout, a:gs, tint. Pro att a la Breeders, Nirvana,
reen Day, Veruka, only different. 213-663-0779; 310-

531-4795

*BACK ALLEY SALLY. have record deal. Must have

equip, image, dedictd, ready to tour. Old school sound.

Nazareth, AC/DC, CCR. No flakes. 213-460-2825

«Beginning band skg drmr. Infl Doors, Sabbath, U2,

Hendrix, Beginning drmrs ok, but all welcome. No flakes.

Tony, 310-575-4012

*Brush plyr wtd for aitrntv tno. Grt sngs for gigs, recrdng.

John, 213-385-8553

+Bst & guit Ikg for drmr for beginning band. Infl Doors, Zep,

Hendrix. 818-377-9714

*Bst, singr, sngwrtr wigroovy. funky, psychdlc. moody

sngs sks soulfl, rhythmic, mature. eclectic drmr for orig

rock band. 818-761-2681

«Cntry drme only nd apply for pro cntry band. Must have

MUSIC BOX

Trident 80-8, 40 Channel
Automation, Studer A-80,

H-3000, SRV-2000's,
1176's, U-67, Eco-Plate,
Grand Piano and more

(213) 462-7761

R monvcrions
24 TRK

Recording Studio

LIVE & MIDI FACILITY
We Specialize in Production
Solo Artist/Song Demos/Bands
Album Credited: Engineers. Drummer,
Kevboardist, Writer & Arranger

2 TRK Digital Editing
Call for more info & rates!

(818) 785-6751

Or Page: (818) 604-4302

YOU NEED A KILLER DEMO

WE HAVE A CLEAR MASTER QUALITY SOUND

FREE ENGINEER/WORLD C

S DRUM PROGRAMMING

HIT SONGWRITERS RECORD HERE & GET RESULTS
JIMMY HUNTER'S

CQZQOO0r

AFFORDABLE-FA

-DEPENDABLE

FOR MORE THAN A DECADE

213 655 0615
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time & dedictn. Nadine, 818-557-7706

*Complete w/grt sngs, just nd us a drmr. Swampy blues
witouch of cntry. Raging Slab mts Marian Faithful. Ben,
818-985-7827
«Drmr &/or bs plyr for estab rock grp. Siamese twins pref,
small petok. Must have pro gr. Srs inquiries only. Jeff, 805-
520-0943

*Drmr desired. Orig pop rock. Infl Tears/Fears Copeland,
Phii Collins. Srs only. 310-358-6 12

*Drmr foraltmty, colle eradlorockband Mustbeeclectic,
but a rocker at heart. Team plyrs only, no egos or kid att.
Sayne, 818-794-8143

«Drmr for pop punk band wiabel deal & mgmt. st CD out.
Must be ready to tour immed. Chris Wilson, 805-493-2354
«Drmr for punk band. Infl Fugazi. Glendale area. Phil, 818-
951-1429

*Drmr, i ut groove w/altorig HR, bluesy,
altmtv’band is. No « drug add;cis fiakes. Commitment a
must. 818-985-7010
«Drmr nddfor showcsng orig R&R band wifem singr. Pwrll
& tastefl, hrd wrkr. Meldc music w/bluesy feel. 310-289-

*Drmr ndd for folk based rock band. Paying cover gi%ls &
orig showcs's. Let's enjoy jamming. Infl Dead, Fish,
Mornson. Scoft, 310-837-6206

sDrmr ndd for estab, hvy altrntv rock band. Must know odd
time & be able to groove. Ndd for gigs & recrdng. Exp only.
Enc, 818-380-7185

*Drmr ndd for record to be released onindie label. Infl Bad
Religion, Rage/Machine, Clash, Tool. 818-894-7599
sDrmr wid by hvy aSgrsv groove bandin HB. Music styles
of Korn, Downset, Det Tones. 714-840-2599

sDrmr wid by hvy rock, altrnty band w/pro mgmt to showcs
for labels immed. Lockout rehrs! w/drm kit provided. Call
msg for info. 818-407-7909

Drmr wtd by gull plyr to form very aggrsv rock band.
Around 24 y/o. Louis. 818-752-2769

*Drmr wid by estab band for pro sit. Infl S'Garden,
Sabbath, Pearl Jam, Hendrix. Jason, 818-840-2768;
Sheldon, 818-786-3366

*Drmr wid for meldc rock band a la REM, U2, Jane's
Russ. 213-654-3191

*Drmr wid !or altrntv pop rock band w/mgmt. Pro att &
easy to wrk w/. Call 310-202-0788

ODrmr wid for eslab band, THE BIG PICTURE, w/Keith
Richards lawyer. gigs, intrst & recrdng. Solid. exp plyrs
only. Crowes. Kravitz, James Brown. 213-469-3459
*Drmr witd for orig, hrdcore band. Must be exp. have
equip. Jason, 310-271-0658; Anna. 213-874-8854
sDrmr wid for demos & upcoming album proj. HR to
acous. Send tape to 8205 Santa Monica Bivd, #1-184
W.Rllywd, 90046

*Drmr wid for ong proj. Infl Big Country, Eagles, Phil
Collins. 310-306-0648

*Drmr wid for altrntv band w/fem singr. Infl Nirvana,
Blossoms, Breeders. Ben or Sylvia. 310 455
*Drmr wid for non trendy. non cm
Retro glitzer image. No demo, new Dand Gvunge allmlv

PRoductions

[ HIGH-SPEED CASSETTE DUPLICATION |
| CD REPLICATION » FAST TURNAROUND [
1000 CD's $1299 | 1000 tes $599
| Includ . Inc I:u(h'
2 Color Label Imprint | 3in Loop Master
[l Jewel Box and —
Shrinkwrap

ar Shells

- Norekco Box & Shrinkwrapl
- Imprinted Direct to Shell

Bring your own J Cards |
and/or CD Inlays
DELUXE PACKAGE $ 1859
| 1000 CD's AND 1000 CAS- |
SETTES PACKAGE INCLUDES
| ALL FEATURES SHOWN ABOVE
Phone 818.856.8625
Fax 818.856.1736

Eric ProducTions |
15705 Arrow Hwy. Unit 1

Irwindale, CA 91706 |

— - — — — -

'reaks nd not apply. Call, pager, 310-418-0413; 312-736-

oDrmr wid for estab band. Infl Pumpkins, Veruka Salt,
Hole. Equip & trnspo a must, 21-30, srs only. Minnie, 818-
966-7288

*Drmr wid immed for southern blues rock band. Solid
single kick. We have shows, label possibilities & mgmt.
Kevin, 310-454-3883

«Drmr wtd, maie/fem, alaLush, Biurr, Echobelly, Elastica,
Pale Saints. Patrick, 213-255-9220

*Drmr wid to join orig meldc trio. Must be srs. Infl Big Star,
Sugar, Pavement, Pumpkins. John, 213-650-0825
«Drmr wid. Must sing. Indie record & Euro summer tour.
Noyo cats. Wnitrs intrstd in hie long collab. Scott, 310-397-

05

«Drmr wid. Nd solid time keeper, dbi kick, for MSG tribute.

Dennis, 818-761-7173

*Drmr wid. Orig music. infl Santana, Peppers, War,

Tower/Power. Must be committed, studio in W.LA. Emest,

for demo. 818-423-0604; Jose, 310-306-7146

«Drmr wid. Srs & reliabie, artistic pocket plyr for hrd edge

folk rock. All orig, sng orientd tunes. Barbara Tanner, 818-

776-0319

Electrified, hrd rockin, funky, blues. mystical, meldc,

@arthy, acous, sort of musicl Joe into endless jams, ongs,

covers, bars, cash, fun, prizes. Mike, 310-377-3172

sEstab trio nds uniq, solid tempo drmr. Dark, meldc,

altrntv pop wisoul. No infls. Connected & srs. Jennifer,

213-463-8434

«Fem drmr wid by poppish punk band a la Elastica, Patty

Smith, Avengers. 213-303-0158

*Fem pop, rock duo sks drmr for paid gl s. No vocs. Must

have trspo & equip. Margot. 818-793-2262

sFunk drmr wtd to get wllunky hip hop. Zep style w/
Y . tribal & ind | 0 310-358-6497

«Groove orlentd drmr ndd for showcs's for artist w/

fimshed CD. Infl Steely, Dead, Aliman Brothers. Lee. 818-

712-0838

*Gult, singr sks drmr Intense adult music, both hvy &

serene. Mazzy Star, Church. Doors. Jay, 714-635-5323

*Hilywd HR grp w/24 hr rehrs| & deal pending sks drmr. Infl

Zep, Zombie, Love Bone. 213-876-6805

*HR/HM band w/many infls & steady place to rehrs sks

drmr into same. Brad. 310-672-4544

*Hrd edge, groove orientd band w/Hliywd rehrsi, sks drmr

w/%rwe dedictn. Infl Alice, Zombre, Love Bone. 213-962-

8981

sLight & hvy. Bonham & Bruford. Gentle foreply & hrd sex.

If you ply drms like this, call 818-506-5372

*Meloda-groove guit, sngwrir sks audio artists for

emotionally, spintually expressive dance HR w/integnty.

Pumpkins, Cure, Kings X, U2. Image is nothing. obey your

heart. Tony, 213-413-2377

sMetal band sks hvy, sohd, dblbs drmr. Sabbathto Slayer.

Steve, 818-352-7332

*Naima Ikg for fem percussnst & other musicians fo form

new urban dance sound. Be part of vision. 310-936-6206

*New projnds ai ggrsv time keepev wilaid bck att. No egos,

no drugs, no B/S. It's time to ply. Cole. 818-592-6186

«Orig sngs sk drms. Srs proj. Timing, gr, exp, versatiity,

gd feel for sngs. Infl melody. personality. presence, gd

sngs, not too hvy. Anthony, 818-792-5124

*Percussnst wid for something a little different. Vocs a
plus. You will ply by yourself. Nodrmr involved. Mark, 213-

656-0480

a
-

100 per son
« Unbelievable Sound « Digital
Recording  Latest Pro Gear ¢ Tons
of Synth, Bass & Drums ¢ Great
Mics, Guitars » Mac, SMPTE, MIDI
* Master To DAT
DOESN'T GET ANY BETTER
Producing, Arranging.
Collaborating & Playing of
Instruments Available.

310 820 5781

(learfike

DIGITAL AUDIO - Mt

S BEST ADAT/DIGITAL EDITING/MIDI STUDIO"
Nissan, Brownstone, Time-Wamer, Portrait,
ABC, Legs Diamond, Sony Los Lobos, Fox...

Major Quality
Major Affordability
Major Mind Up Yet???
WE CAN WORK WITH ALL TYPES OF BUDGETS
(818) 762-8531

STUDIO K

(310) 434-0431

Long Beach Peninsula

8, 16 & 24 trk Digital

(4 hour minimum)
*includes engineer

24 HR ACCESS

$20-25-30 per hour*

*MAC w/Studio Vision AV
32 trk sequencing

»JV 880 keyboard

*Kawai XD5

*Full outboard gear
*Tape mastering

*FREE consultation
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*P My
Costello. Tom, 310-838-0786
«Pop drr

*Pro plyrs, majcredits, formingHR, altrntvband Skgdrmr

times. Jay, 310-581-4887
«Pr. i o1
3

Intense, srs Pro att pis. 818-761-0195

*Pr

hav gwrtrs, nd the beat Live gigs & recrdngs
F 7I Hl 135?- 8

-Hel ble. verstl drmr &

>, -' 2

*Rhythm machine, drmr, per

for demo. Nalini, 310-839-9125
Ve

14. HORNS AVAILABLE

*Creatv sax
Fem 1
ax, 50 y/o, aval 2 T J y

*Sax, flu
14. HORNS WANTED

P
90404
*S

CASSETTE DUPLICATION
DIGITAL HARD DISK MASTERING

MAXIMIZE GAIN sHISS REMOVAL
PERFECT FADES « EXACT SONG
SPACING « CROSSFADE
10 BAND PARAMETRIC EQ
AND MORE

All done completely in digital for
unmalched qualily and professional sound

1000 CDs - $1495
CD replication from your production-
ready DAT, 2-color disc imprint from
your transparency, insertion of your
printed material, CD jewel box and
shrinkwrap.
/‘4665_1/ Artist
Headquarters
9525 Vassar Ave., Chatsworth, CA 91311
(800) 257-BEST
ySIMPLY THE BEST

GUARANTEED!”

alog
DIGITAL BIN

CASSETTE DUPLICATION

ABSOLUTELY THE BEST!!

NO MINIMUM ORDER, CUSTOM
\D CD DUPLICATION,

VISA

CASSETT!
BLANK TAPE LOADING,
COLOR PACKAGES

VISA/MC/DISCOVER

1-800-BIN-LOOP

OR (714) 871-1395

NEXT DEADLINE: WED., MARCH 22, 12 NOON

lyr wid for insane swing punk soul band
-Amblllous guit, voc, sngwrtr sks agent &/or mgmt, Wi
'Avall pro violn plyr, sem pro keybrdst, sngwrtr for

*Bad boy Joe's here. Music mduslrv (ake nole Breast Sed
it

albe
*Band forming now. Voc w/studio, prodcr. BMI publshr &
Doors. Peppers SKX, 213-739-4824
*Ba E IC

"

ot exceptional qual g eatv, imited ume ohe

*Bands, solo artists, apr

.‘;‘

*Cntry musicians wid to form orig cntry band for fun

DEBBIE ROCK CONSPIRACY. a black rock duo. skg
[l 8

Engi Ikg formixing, expinlA,

*Engineer w/midi & gd cheer wtd for very low budget
5 [ I
& i
«Fin

G

*Ke
*Lkg tor engineer trainee tor hands on exp In recrdng
oLkg apper, Bron A M. 9yrs. 1o

sManager, agent wid by tintd, focused, tight HR act w/hi

*Scorching 6 stnng solid body. flying V viola a

DAT to GD

Mastering
for only
$79.50°

12517 CHANDLER BLVD., STE. 107

NO. HOLLYWOOD, CA. 91607
(818) 505-9581 - (800) 4 CD LABS

Premium Quality

Full Color Digital Packages
Cds: 500-$1599 / 1000-$1795
Cassettes: 500-$579/1000-$895
500 Ea. $2157 #1000 Ea. $2695
1000 Bulk Cds for $980
Microchip Process - WEA Digalog

Creative Sound Corp.

(800) 323-PACK
CA (310) 456-5482
NY(718) 921-2807

BJM

Audio Replication
* Compact Disc
* High Speed Cassette
* Real Time Cassette
* DAT Duplication

Complete Package Available
6821 Tujunga Ave.
No. Hollywood CA 91326
(800) 9000-BJM
(818) 761-2924

ONE STOP HEADQUARTERS
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styles except heehaw Mack, 310-822-755

’”‘QY ""‘v‘vﬂ sks innovative, imaginative, adventurous
pvodcrw/mml grtocreate irks for self- veleasedCD Meldc,
atmospheric, altrntv pop n Milla, jer.
Kate Bush. 310-829-3287
*Six funky, hip hop, street dancers ndd for local s shows
Male & fem, all ethnics welcome, 18 & over. James, 31

*Two techs ndd for new progrsv rock band. Must have

knowledge or midi. Family atmosphere. Litlle pay to start

818-7

Voc sks modernmo for showcsng. You n ovide 2 rehrsis
g | prc

o

flute, violin, harp e!c,wm vmorc-gvsv band Call 818-506-

*Young, black fem singr, lyrncst sks vr%r gvodc- wistrong

845-9936, 213-845-9974

16. SONGWRITERS

*A 1 trax o
OAreymratew nr' m'«;c"v'»'?”%ﬁ pc%‘unesgemhs”nﬁ};r’

“Attn singrs & sngwnrs Versil pro gun avail for your
-xm 985-4719

Jade Perry. 818-281.7574

singrs H%K pop. Infl Sting. Crowded House, Seal. R&B

«Ele: ygwrtr, keybdst sought by voc
v |

*Exp Id voc. BMI sngwrir w/film & TV credits, sks guit, voc

WHOLESALE CD
MANUFACTURING

TOP QUALITY
AS LOW AS

-75¢EA

213-465-7522

Good Vibrations—R|R Digital

500 CD's—$1734*
500 Bulk—$983

*

CD label

-0 | sy posit

DIGITAL BIN

CASSETTE
DUPLICATION

THE BEST!!

NOTHING BETTER!
1(800) 423-2936

YOUR Oy,
2

)

500 CDs and
500 Cassettes

& only $2,590
« FREE Graphic Design ® Ready In 3 Weeks
* Major Label Quafity ® Money Back Guorantee
DISC MRAKERS
1-800-468-9353

Call today for our FREE
full color catalog

24-HOUR HOTLINE: 213-462-3749

corg, pertr Int
*Have lots of sngs. some voc metodies, but not words.

-‘nslrmmllsl sngwm wtd by voc, pevcussr\s' sngw !o

91382.Lkg for Dlend of R&B & cntry sngsa laABonnle Ravu
S DE

«Lyricst avail. Strong meldcly pop. soft rock ballad

st
Cntry, R&R. etc. write for your melodies & help

*5| sngwrl ds mg Prox publshr v ge
div eVsezaax & pro bio. T40. AC Noel. 818-780-4524
*Sn.

fon Amos. Fe ;Ies Yes Nick, 310-985-6949

&amra‘-
“Sngwrtr wig

*Soulfl pro male voc sks matrl for demo proj. R&B. gospel

*Verstl sngwrtr w/2 albums out, R& B, reggae, jazz, blues

erlng partner, bst wtd by pop. alimitv rock band. We

-/ouna male SINGr, SNgwrir sks sngwrtr, musicians 1c:

SONGWRITERS
SUCCESS PLAN

a. Write cool songs
b. Make great records
c. Earn lots of money

ANY QUESTIONS?

ASK-A-PRO

Presented by The
Songwriters Guild Foundation
Steven Memel
Vocals & The Singer Songwriter

April 3, 1995, 7 PM
213-462-1108

FrIVVVVVYIYVVYVVYVYVYYY

1000 - C/DAna
1000 - CASS

$2070

COMPLETE FINISH PRODUCT

2.000. COLOR J. CARdS § 295

MAXI CASSETTE PRODUCTIONS INC.
1440 E.ARROW HWY.UNIT -L~
IRWINDALE CA.91706

In California:(818)358~-1644
Out Of Cal.& Can.(800)344-6294

VM Radio Ready
CD's

Next Day

Buy 2 CD's at $49 mh get the
third one free. (No Minimum order)

(213) 969-0908




e (24 TRACK ] R L

100"2:::;)' €30, h:"ﬁ:';ol:: :'1:9 ea. CFrosT4 $1 .5(0 / Mastering )

I ‘ome tape, laser Xes . *CD .00 (Album Length

1000 €D Speciad *1.49 o0 gn'c’,’,‘;”g Hﬂ“n83 9 422%225 *Best decks i kaPr%) . [::lreillprinting g fabels
’ * 3 R * Open weekends ¢ Fast turnaroul

CD Speciols DAT to DAT Complete Packoging live rooms digital editing majors + Digital editing * Hands-on outboard gear

Quauiry Crones Tape DupLicaTion @ mefrosound @ - an;?,:: sgdiooswgg;m&n

(213) 464-5853 K to DAT

FOUR 24 TK STUDIOS: J P STUDIOS '[ Record $ ‘ MUSIC OPPORTUNITY
SSL/NEVE/STUDER B A T o 21 1R sSIUDIOsWay | RECORD CONTRACT
o i A s ane et “MORE RECORD DEALS THAN ANY OTHER STUDIO!
$ 25- $ 6 S/HR ;:T ?’ro(_(;)rammlng and edngr'neef 2 And /(D Quolity 24/48 tk. Automoted 64 nputBoard . execulies Service Free ! not accepled

/2 to Adat Dupes | cludes Pro Ove

r the best!

(818) '543-0477

(213) 465-4000
STUDIO DEE A Al CASSETTE DUPLICATION Bl FullService 24 TkProduction

32:24+16°8 TRK S ‘ DIO W n Best Prices, Real Time or High Speed, Fast Dgg;{,,},,ﬁ‘,’,,g,‘g‘n
TH'nENT.zII.ADA .snc P '. Tumnaround, DAT to DAT, Lots of Outboard Gear & DAT to DAT Transfer

eve sy veencen - I DY o U A S esh\ STUDIO 2 ampes 275 SALE

64 INPUTS, 2 DAT'S, NEU u8?, . " .

EVENTIDE H3000 SE, EPS SAMPLER, .- o . AW SF 12" Ampex 456 (1x) . .
LEXICON 224XL, ATARI, DBX, URE!, . -OW SERVICES Charles Laurence Productions

B e Bomaroions GRS TS B = (310) 4737917 B [ == BN O (510) 368-4962

E MILESTONE MEDIA
MC. Venice CA 90291

DAT Ediing/Mastering Kiler Live Sou oerdl
818.893.0258

P 3 an 86

. ( A
When cassette copy quality REAL TIME TAPE DUPLICATION
is your highest priority... Our #1 concern s QUALITY!
* Eac! d v HX v - b
[ ol CD & DAT COPIES [ Ay sl
o d ! g LOWEST PRICES IN TOWN AZ-1Z Productions
aser prinfed pac a 310y 443 le M) o (xum -U X7 37
\d ProSound AUdl Labs i . 21 3 > 356 e 8908 Sy L
T— 818.841-8508 18401 Sepulveda BL )

Pro Tools Il $20.00/HR MAN ALIVE nyo produci

gets you started on the production of your
Pop. R&B, Hip Hop & Dance Music songs

1000 CD's $1750

Reel Sound & Multimedia
Digital and Analog Recording

DH PRODUCTIONS 1000 Bulk CD's 51150 featuring the AVID SYSTEM

STATE OF THE ART CD MASTERING Voice over * Full MIDI and more
(213) 463-0242 PHOTOGRAPHY Sy P (818) 769-8242
Record quality at low demo price 213 463-4166 CDMTLEYE?MCS TR TY T 1(800) 55 RECORD

BLUE MOUNTAIN
| PRODUCTIONS WEszmg(Rl'D

16 TRK DIRECT TO DISK
T, : . BEST VALUE

ST NCO0 A $20 p/hr! Ni0E0 PRODUCTIONS| | HIGHEST QUALITY
BRI l S009132025 3-254-2932 (818) 782-8449

CASSETTE COPIES LT TR CLR | Real Time Gassette Copies
v gt || SCOTT VAN ZEN B e e
15 now accepting students. Learn to focus 15 Ml AM 100 TAPE MINIMUM}
RECORDING STUDIOS STRAIGHT COPY your mind properly. Discover the master

CASSETTE DUPLICATION gurtarist within yourself. Get the sound out 15 MIN PROGRAM/20 TAPE MINIMUM

IF IT’S NOT RAP-DON’T EVEN CALL (818) 509-6774 viiyotdnoad andloniofheioutiar 1CD (UP TO 60 MIN PROGRAM)

(213) 463-4046 | b=t v ] el (213) 654-2610 ' o-bs9-9095
“°ﬁ§§?;?"4"‘22"?§?‘." TR | Real Time & High Speed

TE el DPro 24 trk
4| TEN YEARS NOW OF BLIC ‘ u

REAL TIME CASSETTE DUPLICATION

16 TRACK "4 IN. = $15/HR- |

CREATDEMOWITHOR WITHOU [ A BAND

MULTIMEDIA Cassette / D.AT. | Praducer/Composer/Arranger
STUDIDS Reel to Reel / Video ||t raduo Gl T and album credns il |
Best Drum Raoom [l Utilizing the “Nakamichi e vl MCaTUpEauIpinS

in the Valley! B Cossette Duplicating System o AL r:,
818.993.4778 213) 876-5991 8]18 9(’9 909

MASTER

QUALITY DEMOS

Specializing in R&B/Pop
Full productions or MIDI Pre-Production

DATTODAT %19 $22/HR
"ONE UP" CDs %45
DEMQS 24-TK

AS LOW AS $15/HR

), 019990-4889 (MESTICTr rrvsl 465-4000

ODDS & ENDS 213-462-5772  ODDS & ENDS 213-462-5772  ODDS & ENDS 213-462-5772

CLLS-TIV-EIT SGN! 8 $AA0 o TLLS-TIV-ELT SANI B SGGO o TLLS-TIV-ELT SC

DLP (818) 901 0700 VISA MC AX
\
e 1 ‘
AUDIO VIDEOX €D
‘{ \3&4“ | QUAI-I I nEmos REPLICATTION SERVICES @5”7; *Hi-Quality
A %& | 24 INPUT 1/2 16 TRACK " '-I i turnaround tme Q z *Packaging
R SITI IS @ Effects DAT Lots of Mic - Vocal Booth - G picRage P Y '0 *Great Service
;Z(}/hr Jutro 6};9["{ ano. HammondOrganarg More. .$15.00Mm OQUATITY AT ATFORDABI | PRICE S *Best Price
~ ENGINEER INCLUDED ~ - > i §
| e racis G aDuipys L T B e 4':1 W 76-5PEED
| 818-361-2224 PRODUCTIONS ) R0\ CORP 99 M/C V1S3




 COMPACT DISCS
CASSETTES

~\

UARANTEED QUAng

\/

DIGITAL BIN
CASSETTE
DUPLICATION

1000 for $999
500 for $599

PACKAGE INCLUDES
¢ DIGITAL MASTER o TEST CASSETTES
¢ DOLBY HX-PRO ¢ CHROME TAPE
e CLEAR SHELLS ‘(UP TO C-45)
& NORELCO BOXES ¢ IMPRINTED
e 4"X 4" COLOR DIRECT-TO-SHELL
J-CARD (2000) e SHRINKWRAP
(1000 for reorder)

CUSTOMER SUPPLIES
*  FINISHED COMPOSITE NEGATIVES &
COLOR KEY FOR J-CARD
» CAMERA READY ART FOR LABEL IMPRINTING

AISHIRG

CUSTOM SERVICE

1015 W. ISABEL STREET
P. 0. 7107
BURBANK, CA 91510
(800) 423-2936 o (213) 849-4671
FAX (818) 569-3718

k ember o RI)

\ DON'T SETTLE FOR LESS THAN THE BEST
S

COMPACT

DISCS
1000 for $1990

REFERENCE CD NO CHARGE

PACKAGE INCLUDES
* GLASS MASTER e CD'SIN JEWEL BOXES
* 2-COLOR LABEL * 4-COLOR BOOK
* SHRINKWRAP AND INLAY CARD

CUSTOMER SUPPLIES
» DAT MASTER OR 1630
¢ FINISHED COMPOSITE NEGATIVES &
COLOR KEY FOR BOOK and INLAY CARD
¢ FILM POSITIVE(S) FOR CD LABEL

e DELUXE PACKAGE -

COMPACT DISCS
AND
CASSETTES

1000 EACH FOR $2899

INCLUDES BOTH PACKAGES SHOWN ABOVE

oo ART DEPARTMENT

Design e Layout e Typesetting
Separations ¢ Mac Compatible ]




In the audio industry, success keeps going with 3M DAT, 3M Audio U-matic

y

DIGITAL depends upon vision. It’s vision that Digital (AUD), and for professionals who are

AUDIO

gives our ears not just the ability to after the latest in digital recording, there’s 3M CD-

hear, but to create. It’s what makes Recordable and Magneto-Optical

an innovator an innovator and DO your Disks. Finally, 3M 8mm and 4mm

others mere spectators. Data Tapes are perfect for back-up

A few years back, 3M had a ears and archiving.

vision. We set out to produce the have a Our
fullest line of digital recording ¢ o ?
VISION !

analog tapes

have built a

media for audio professionals. The

. 3M Digital
reputation for Audio Media

result can be summed up in two

words: mission accomplished. performance and reliability. Our

First, there’s 3M™ 275LE digital line lives up to that high

- an open-reel, digital tape standard in every respect. So it

which delivers clear, clean comes as no surprise that 3M

sound for the most critical digital audio recording products

music mastering. Next in line have consistently low error

are 3M ASD (for studios that rates throughout.

want to hear Picasso had his paint and
Precision
sound.

No kidding.

unparalleled canvas. Shakespeare had his

sound from pen and paper. You have your

their ADAT " recorders) and ears and 3M Digital Audio. So what’s your vision?
3M AHD (for incomparable sound from audio Hi-8 For more information on our full line of profes-
recorders). Where others might stop, our list sional digital audio products call 1-800-752-0732.

L] L] L]
©1994 3M Audio and Video Products Division. St Paul, MN 55144-1000 w Rellablllt))





