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EXPRESS CD
MANUFACTURING
READY IN 3 WEEKS!

/300 CDs p|us 300 Cassettes |
for only $2,390

with two-color inserts

Bcethanice
Blumenfeld

Steve
Urquhart

ir Call fodc:y for your FREE
| 1996 full color catalog:

'1-800-731 8009

I FAX818 848 4199

~ )DISC MAKERS

AMERICA’S #1 MANUFACTURER FOR THE INDEPENDENT MUSIC INDUSTRY

% FEEDBACK

#1 Gover Charge

Dear MC:

The fact that the title of your
magazine contains the word “mu-
sic” should indicate a magazine that
genuinely concerns itself” with the
subject. However, based on my re-
centexperiences with vour publica-
tion. I have reason 10 doubt your
commitment to exploring, exploit-
ing and objectively reporting on the
local music scene. In fact, [teel that
if one were to look up censorship in
the dictionary. they'd find the refer-
ence “Sec Music Connection.”

Your editorial deeision to not
publish areview of the CD entitled
Role Model. by Gang A Noise
(Soundhole Records). was in my
opinion. unprofessional. undigni-
fied. unecthical and unbefitting a
decent-sized publication in a so-
cially diverse market such as L.A.
The reasons given me for your
choice to ignore reviewing our al-
bum had more 10 do with your per-
sonal agenda. as opposed to any
valid editorial high ground. You
said the cover of the album was
unpublishable due 1o the violent
nature of the photo. Therefore we
would receive no unbiased review
of our material: in fact. no review at
all. You, in essence. judged our
book by the cover, a cover which
contains i close-up of the lead
singer’s mouth with a shotgun bar-
rel pointed down his throat. Gee.
couldn’t art be reflecting life? The
contentol' the albumisalso anissue

YOU SAY IT.
WE’LL PRINT IT!

Voice your opiion to the industry!

CALL MUSIC CONNECTION'S
24 HOUR

OPINION
HOTLINE
818-503-7485

with the editorial staff of your maga-
zine. Our album is heavy metal hip-
hop with Ozzy-esque vocals and
plenty of Cypress Hill style raps.
Musical validity alone is obvi-
ously not the primary concern of
your reviews. which is why at this
point. | consider myself” a former
reader of this magazine as well asa
former advertiser. | also point out
that vour magazine gladly accepted
my paid advertising for the CD in
question and had no qualms about
publishing paid ads which promi-
nently displayed the cover in gues-
tion. I guess it we pay. you display,
whether the cover is a guy with a
guninhismouthoragirlonahorse!
1 offered my renewal of adver-
tising for my label and my record-
ing studio i MC would publish any
review of Role Model. The resuli-
ing brush-oft was not unexpected.
My reply was. “1f you won’t review
our CD. then publish my ~Letter To
The Editor.™ Perhaps then we'll see
some honesty and integrity.
Meanwhile, even a bad review
sells records. I'm certain your |as-
sessment] of Gang A Noise would
provoke a lot of people to consider
ourproduct. at leastenoughtojudge
for themselves. [ 1old your sales
representative that if this gets pub-
lished. ['d be impressed.
Jan Lucas
Soundhole Recording
Jandemonium Recording Studios.
Inc.

Editor’s Reply: To set the record
straight. a paid advertisement does
notinsure thatanartist geis a record
review in Music Connection. [ur

thermore, our assessment of the
albunt’s merits was based more on
the Ivrical content than itwas on the
cover. We svongly support free

dom of speeclt ideals. bur in this
case—rfor betier or worse—we felt
that the record’s negative imagery
and Ivrical content ourweighed any
redeeming musical gualities.

Attention!!!
A&R Community

You Need Real Talent?
We have It!
Delivered to your front door. No strings attached.
Rodell Records has compiled talent from a three year
nationwide search. Let us put a Lexus in your driveway!

Direct (714) 434-7730
or voice mail (213) 960-9447
Artists Demos Still Welcome

Rodell Records, Inc.
P.O. Box 93457-MC, Hollywood, CA 90093
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CALENDAR

By Trish Connery
If you have an event, workshop, class or seminar that you want us to announce, send the info in

writing to: Calendar, c/o Music Connection,

Current

A unique collection of artwork and
lyric sheets from legendary rock &
roll artists will be up for silent auction
at the Fourth Annual Real Radio
97.1 KLSX Rock Art Show on Sep-
tember 21-24 at the Directors Guild
of American (7920 Sunset Bivd.,
West Hollywood). Proceeds fromthe
sale of the pieces will go to the Elton
John AIDS Foundation and the
American Foundation for AIDS Re-
search (AmFar). The silent auction
will feature works from such artists
as Elton John, Phit Collins, Jerry
Garcia and Peter Gabriel. The pub-
lic is invited to see the show and bid
at the silent auction on September
21-24, from 9:00 a.m.-9:00 p.m. All
bidding will close on September 24
at 4:00 p.m. Admission to the show
and silent auction is free to the pub-
lic.

The City of Glendale will present the
third and final in a series of free
summer street parties, Glendale
Rocks!, on Saturday, September 9,
7:00-11:00 p.m. The event will fea-
ture a free Sixties-flavored concert
with the original Big Brother and the
Holding Company, including origi-
nal members Sam Andrew, James
Gurley, Peter Albin and Dave Getz.
The vocal chores will be handled by
Michelle Bastain. Also from the rock
archives is Sixties band Spirit, who
penned the 1968 hit single “] Got A
Line On You" and features original
members guitarist Randy California
drummer Ed Cassidy. Also sched-
uled to appear is Doors guitarist/
songwriter Robbie Krieger, who will
show off his new band, the Robbie
Krieger Organization, while perform-
ing many of the Doors greatest hits.
Opening the event will be Straw-
berry Alarm Clark, the band who had
a national hit in the summer of 1967
with “Incense And Peppermints.” The
street party is free and open to the
public and will take place on a closed
section of Brand Blvd., between
Broadway and Lexington, inthe heart
of Glendale. For more information,
call 818-548-4844.

On September 13, 1995, the Asso-
ciation of Independent Music Pub-
lishers will present “Update on South-
east Asia” as part of its ongoing
series of music publishing luncheon
panels. The panel will be held at
Hotel Sofitel Ma Maison, 8555
Beverly Blvd. (just westof La Cienega
Blvd.) in Beverly Hills, from 11:45
a.m.t02:00p.m. Featured panelists
will include David Cha (Hanon Mu-
sic, Korea)and Jonathan Ho (People
Music, Hong Kong). The cost of ad-
mission is $28 ($22 for AIMP mem-
bers) and includes lunch. For more
information and to make a reserva-
tion, call 818-842-6257.

Eight radio industry guest speakers
are scheduled to discuss their dy-
namic field at UCLA Extension's

6640 Sunset Bivd., Hollywood, CA 90028.

twelve-session course, “Introduction
To The Radio Business: Careers
And Opportunities,” starting Septem-
ber 26th. Designed for advertising
agency personnel, advertisers, those
already working atradio stationsand
others interested in radio broadcast-
ing careers, it provides an overview
of the radio broadcasting industry.
The instructor is veteran advertising
and broadcast consultant Harry
Spitzer of the Harry Spitzer Net-
work. Along with industry speakers,
he will cover such topics as: radio
station programming and produc-
tion, station management and op-
erations, strategies for station ad-
vertising, promotion and selling ra-
dio time, radio syndication, public
service and public affairs and radio
market research. Guest speakers,
subject to availability, include Gor-
don Mason, President of the South-
ern California Broadcasters Asso-
ciation, along with Ken Christiansen,
General Sales Manager, KFI/KOST;
Luz Erdmann, National Sales Man-
ager, KIIS-FM/AM; Carl Goldman,
President, General Manager, KBET;
Allen Kiein, President Media Re-
search Graphics; Ed Krovitz, Gen-
eral Sales Manager, Greater Pacific
Radio Exchange; Jerry Symon, Vice
President, Sales, KLVE/KTNQ; and
Shelly Wagner, Marketing Director,
KABC/KMPC. This special course
takes place on Wednesday, Sep-
tember 26-December 19, 6:30-9:30
p.m., fora fee of $265. For complete
details, call the UCLA Extension De-
partment of Business and Manage-
ment at 310-206-1579.

Re-Caps

The Songwriters Guild has some
interesting September activities on
tap. Beginning Monday, September
11, Phil Swann, Vice President of
Southern Cow Music, will conduct
an eight-week country writing work-
shop. Wednesday, September 13,
7:00 p.m., SGA’s Ask-A-Pro will fea-
ture Michael Horner, film music
agent/partner of Film Music Associ-
ates, as industry guest. Finally, on
Wednesday, September 27, 7:00
p.m., the SGA will present a special
Ask-A-Pro event, “Basic Questions
About Songwriters,” co-sponsored
by the American Latin Music Asso-
ciation, Please contact the SGA for
additional information, 213-462-
1108.

The Inner City Cultural Center is
sponsoring Talent Fest '95, a series
of talent contests through October
27 featuring actors, singers, danc-
ers, comedians, musicians, poets
and more. Held at the now respect-
able New lvar Theater, 1605 Ivar
Ave. in Hollywood, the contests will
take place nightly at 7:30 p.m. (ex-
ceptFridays); 1:30 p.m. on Saturday
and Sundays at 11:00 a.m. Admis-
sion is $7. Call 213-464-3667 for
reservations or for additional sched-
ule information.
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Musicians Institute, L.A.’s premier hands-on m

school is proud to announce the addition of “MI at

Ni is series of in-depth evening classes will help
musicians of all styles and levels to supercharge their
knowledge, experience, and creativity! We're even
offering private lessons that are custom designed to fit
your interests, your needs, your schedule, and most of
all...your bank account!

Classes offered include: .

MUSIC BUSINESS

HOME RECORDING

SONGWRITING

VOCAL PERFORMANCE

MUSICIANSHIP

BEGINNING GUITAR

BEGINNING KEYBOARDS
JAZZ IMPROV.
PERFORMANCE

(All instruments & levels}

PRIVATE LESSONS

1655 McCadden Place, Box MC1, Hollywood, CA 90028 fax: (213) 462 6978

CALL

o

Catalog!

Produced by
NOW! LIQUID PLANET

http://kspace.com/planet

Attention Distributors & Music Retailers:
Get it while it’s HOT!
For free phone sample

call (818) 349-5777, Ext. 6242

or write to:

Scar Baby Records
11684 Ventura Bl., #298
Studio City, CA 91604

CD $4.99 (818) 841-4515

T-Shirts $14.98

planet@kspace.com

Liquid Planet's Internet address

Email address:

Enmzm_

cds

OMPACT DISC SERVICE

& CDS GRAPHICS

By Karen Orsi

Compact Disc Services is a full-
service, one-stop facility that can fully
handle your compact disc needs. All
design, typesetting and graphics can
be dealt with on the premises, as well
as all your manufacturing needs.

The company was founded by Rick
Goldman five years ago. “| had been
in record manufacturing,” he recalls,
“and worked in packaging for JVC
when discs were first coming out. |
had also worked in sales for JVC in
Alabama and also for another disc
manufacturer.

“| felt | had enough background to
offer this service to musicians and
producers so that they didn't have to
mess with getting their graphics done,
having their discs pressed and get-
ting them packaged, shipped and so
forth,” explains Goldman. “I had had
the experience, and | know it's areal
pain in the neck to put all these
components together. | found that
there was a need for this type of
service.”

Goldman started CDS out of his
home in Glendale. “Originally, |
farmed out everything,” he says. “It's
amazing how the graphics end of this
has progressed. Five years ago you
had to find a graphic designer and
get it pasted up. Then youtookittoa
lithographer who would scan the im-
ages and stripitall in. It was all done
manually, including the type. When |
started CDS, | availed myself of vari-
ous graphics programs and hired a
graphic designer who knew
Macintosh. It all grew from there.”

Through Goldman's mastering
experience, he knew most of the
mastering engineers in L.A., who
referred a lot of business to CDS. He
also had contacts in various sales
and manufacturing departments.
“Also,” he says, “there were many
people who came to us because they
wanted to buy everything under one
roof and not have to go to all these
different places.”

CDS has manufactured product
for Cameo, the Gap Band, Down By
Law and Sons Of Soul. USC and the
Air Force also have availed them-
selves of the CDS facilities. “Most of
our customers want the look and
quality of a major label package,”
Goldman says. “That really is our
customer niche. Our prices for discs
and printing are competitive. But we
encourage our customers to come in
and see the place and see what we

do. They can sit in and get exactly
what they want. They are going to
get quality from a company that will
go to great lengths to give them
something they're proud of.”

Whenitcomesto fostering a great
design, CDS encourages the cus-
tomertocome inand bring their liner
notes, photos and artwork and all
their ideas to the design table.

“Most of our customers,” Goldman
says, “go to sleep at night envision-
ing exactly what their CDs are sup-
posed tolook like. Most people have
photos and can picture their CD on
a shelf at Tower Records.

“We will sit down withthem,” adds
Goldman, “and take as much time
as we need to go over the concept
for their design. We discuss the best
way to put it together, and we're
pretty vocal about making recom-
mendations on whether or not their
photos are up to snuff. We'll suggest
differentthings they candoand what
their options are. We are able to
translate what the client sees on the
computer monitor.”

Because CDS has control over
the color used in the design pro-
cess, fromthe scanning of transpar-
encies to the final film outputs and
match prints, CDS has complete
control over what the job will actu-
ally look like when it's done.

“We have also selected a printer,”
Goldman explains, “who prints out
the booklets and J-cards, and one
we have chosen entirely based on
quality.”

Most of CDS’ competitors don't
offer in-house design and graphics
services such as outputting four-
color film and drum scanning. “We
go to great lengths to make sure our
customers are happy,” Goldman
says. “If something is messed up,
we will make sure it's done right and
that the customer is satisfied.”

CDS offers compact disc manu-
facturing (done locally in Southern
California), Digalog cassettes and
full graphics services, including de-
sign, drum scanning and match
prints.

They also offer a very attractive
price on 1,000 discs when the whole
package is done with CDS.

CDS is located at 1220 So. Cen-
tral Avenue, Glendale, California.
Call Amy Strong at 818-241-9103
for more information. [
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GET A $10 REBATE ON
THE SM58 MICROPHONE

FROM SEPTEMBER 151 THROUGH OCTOBER 3151 1995
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[(NEWS |
RIAA Report Shows
Increase in Shipments

By Paul Stevens

CD single shipments enjoy biggest increase,
cassettes continue to decline and somewhat
surprisingly, vinyl’s portion of market grows

Washington DC—With the ship-
ment figures for the first half of
1995 in. the Recording Industry As-
sociation of Americahas announced
that the net number of CDs. CD
singles, cassettes, cassette singles,
LPs. vinyl singles and music videos
shipped to record retailers. record
clubs and mass merchants grew by
1.8 percent over the first six months
of 1994,

The actual figures that manu-
facturers shipped to all U.S. mar-
kets grew from 479.5 million be-
tween January and June of 1994 1o
488.3 million in the first half of
1995.

In addition, the RIAA announced
thatthe value of that product (calcu-
lated at suggested list price) climbed
8.5 percent—up from $4.8 billion
at midyear 1994 1o $5.2 billion for
the first six months of 1995,

“In the current uncertain eco-
nomic climate, these figures repre-
sent a healthy picture of our indus-
iry.” says RIAA Chairman Jay

FUTURE GRAMMYS
i

NARAS has announced that A&M President/CEO Al Cafaro and L.A. Times
Executive Vice President/General Manager EuGene Falk will co-chair the
L.A. Grammy Awards Host Committee. The announcement was made by
NARAS President/CED Michael Greene (pictured right).

Berman. *Based on prior year ship-
ment patterns, the highest level of
shipment activity is yet to come.
The demand for
productin the sec-
ond half of the year
represents  ap-
proximately 60
percent ol the
year-end total.”
As expected.
the CD format en-

joyed the biggest

jump in ship-
ments, with CD
singles leading the
way with an in-
crease of 43.9 per-
cent. followed by

downturn of [4.6 percent. from
148.2 millionunitsshipped to 126.5.
Surprisingly. vinyl made some noise
in the first half of "95 with ship-
ments up 1 1.1 percent (although the
demand for vinyl continues to be
the lowest among all the music con-
figurations).

“There is definitely a subculture
of vinyl enthusiasts outthere.™ says
Berman. “Vinyl is a relic with a
tremendous amountof nostalgia that
many high-profile alternative acts
are capitalizing on in their market-
ing strategies.”

The RIAA’s midyear figures.

which are compiled quarterly by
the accounting firm of KPMG Peat
Marwick. representdirectdata from
companies that distribute approxi-
mately 85 percent of the prerecorded
music in the United States.

To calculate unit shipments and
dollar values for the remaining fif-
teen percent. Peat Marwick utilizes
actual retail sales data from
SoundScan to estimate industry
shipments by non-reporting retail
companies.

(Seeaccompanying chart forthe
complete 1994 and 1995 shipments
and dollar values.)

1995 RIAA Midyear Statistics

Recording Industry Association of America, Inc. (202) 775-0101

January-June 1994 vs. January-June 1995

Manutfacturers’ Unit Shipments in Millions (Net After Retums)
Doftar Value in Millions (Suggested List Price)

January-June 1994 January-June 1995 Percent Change

the CD.whichhad
a 12.6 pereent
bump (up from
276.8 10 311.8).
The biggest
dip came in the
cassctte format.
which showed a

Units Dollar Value Units Doller Value Units | Dollar Value
cD| 276.8 |3,298.8 311.8 | 3,885.7 12.6 17.8
Cassette | 148.2 [1,236.8 126.5 |1,037.4 -14.6 -16.1
VInyI(LPIEP 0.9 7.5 1.0 10.0 111 33.3
CD Single 4.1 25.0 5.9 36.0 43.9 447)_
Cassette Single 39.1 1311 32.9 11 4.0% T.'..o .-1 ::
Vinyl Single 6.1 23.8 ;7 24.0 -6.6 0.8
Music Video 4.3 72.3 4.5 93.7 4.7 29.8
00.8

Hard Rock Gonvention
Comes to Southland

By Matthew Davidson

The yearly Foundations Forum convention comes
to Burbank, September 7, 8 & 9; Motdrhead,
Monster Magnet and Paw slated to perform

Burbank—The Eighth Annual
Foundations Forum—the hard rock
community s most popular conven-
tion—will take place at the Hilton
in Burbank (for the third year in a
row) from September 7 through the
9th.

This annual event features nu-
merous industry panels, as well as
live performances from some of the
biggest names in the genre, in addi-
tion to new burgeoning acts.

This year’s list of performers
includes CMC International record-
ing artists Motorhead, who will close

the convention with a scheduled
11:40 p.m. performance on Satur-
day. September 9th.

Other bands playing throughout
the weekend include Metal Blade™s
United and Burnt Offerings” Testa-
ment on the 7th, Delicious Vinyl's
Excel. Hollywood's Wicker Man,
A&M’s Paw and Monster Magnet
and London Records’ Meat Pup-
pets on the 8th.

For more information on the
panel topics and registration costs,
call Concrete Marketing at 212-645-
1360. [MC
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Alan Jackson Garners
Most CMA Nominations

By Ernie Dean

Nominees for country music’s biggest awards
are announced, Alan Jackson leads with six
nominations, Alison Krauss’ Album of the
Year nomination is abruptly withdrawn

Nashville—The nominees for the
29th Annual CMA Awards were
announced on August 15 by coun-
try superstars Trisha Yearwood and
Tim McGraw onbehalf of the Coun-
try Music Association. As expected.,
superstar Alan Jackson ted the way
with six nominations.

“The annual announcement of
the CMA Awards nominees is one
of the most anticipated moments of
the year for our industry,” says Ed
Benson. Executive Director of the
Country Music Association. “This
year's slate of nominees is a won-
derfully diverse mix of the different
styles found within today’s country
music format—from the traditional
sound of Alan Jackson to the blue-
grass intluence of Alison Krauss to
the ultra-contemporary Mavericks.”

Rounder recording artist Alison
Krauss was one of this year's inter-
esting stories, as she was originally
nominated for five CMA awards
but almost immediately had her

MOTOWN MAVEN

pictured during recent festivities
at the Motown Cafe in New York.
Reeves presented one of her se-
quined gowns to the collection of
classic memorabilia that will adorn
the new Motown Cafe, which opens
in September.

nonination for Album of the Year
withdrawn when it became known
thather album had not met the quali-
fication standards of the CMA
awards, which specifies that “atleast
60 percent of the product in the
album must have been first mas-
teredorreleased during the eligibil-
ity period.”

It was determined after the nomi-
nations were announced that
Krauss™ Now That I Found You: A
Collection did not meet those speci-
fications.

“Regrettably. none of us were
aware that Alison’s album was a
collectionin which a majority of the
tracks had already been previously
released.” explains Benson. "While
we are more than distraught athav-
ing to disqualify the album, we had
no option. Other greatest hits col-
lections whichreceived preliminary
nominations this year had been
climinated during the screening pro-
cess. We will take every precaution
in the future to make sure this situ-
ation does not occur again.™

With the disqualification of
Krauss' album, Patty Loveless’
When Fallen Angels Fly joins John
Michael Montgomery’s self-titled
release. George Strait’s Lead On,
Vince Gill's When Love Finds You
and Alan Jackson’s Who I Am as the
five nominees for Album of the
Year. (Krauss® other four nomina-
tions remain in place.) Vince Gill.
the top CMA Award winner of all-
time (with fourteen awards) earned
four nominations, and recent Music
Connection cover subject Shania
Twain garnered two nominations.

Other artists with two nods in-
clude Garth Brooks, Brooks &
Dunn. George Jones. John Michael
Montgomery. Reba McEntire, the
Tractors and George Strait.

The winners will determined by
the 7.000 industry professional
members ot the CMA and will be
announcedonthe CBS telecast from
the Grand Ole Opry House on Octo-
ber 4th. Vince Gill will host the
three-hour ceremony.
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By Steven P. Wheeler
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Jack Rovner

Jack Rovner has been named Execu-
tive Vice President/General Manager of
RCA Records. Rovner will work with
RCAPresidentRobert Jamieson in man-
aging the development of RCA’s roster.
Additionally, Kevin Evans will now serve
as RCA’s Senior Vice President, Black
Music Division. Evans comes to the label
from Scotti Bros. Records, where he was
President of the Black Music Division.
Prior to that he was head of Black Music
A&R at A&M Records.

Both Rovner and Evans will work out
of the New York offices (212-930-4000).

Teresa Field

Teresa Field has been promoted to
Director of Creative Services for CEMA
Distribution. In her new post, Fietd will
oversee the design and development of
all marketing materials, as well as super-
vise the creation of advertisements for
trade publications.

In addition, Michael Terry has been
promoted to the post of National Man-
ager of Urban Artist Development.

Both Field and Terry will work out of
the CEMA headquarters in Woodland
Hills, California (818-587-4000).

Arista Records has appointed Jason
C. Ricks to the post of Director of Rap
Promotions. Ricks was most recently the
Director of Promotions & Marketing for
Noo Trybe/Virgin Records. Also, Gourav
Dalmiya has been promoted to the posi-
tion of Senior Director of Finance and
Accounting, where he will oversee the
day-to-day operations of the department,
including financial reporting.

Finally, Scott Wheeler was named
Senior Director, Financial Analysis, and
Diane Weiner was promoted to Associ-
ate Director, Marketing Administration,
in the Finance Department.

Ricks, Dalmiya, Wheeler and Weiner
are based in New York (212-489-7400).

Audio-Technica U.S. recently ap-
pointed several new independent sales
representative firms. Online Marketing
in Wadsworth, Ohio will service Indiana

and Kentucky. Bruce Wismer Sales of
Marietta, Georgia will serve as Audio-
Technica’s rep representative in Florida,
Alabama, Georgia, Mississippi, North and
South Carolina and Tennessee. Borman
Marketing in Edina, Minnesota will be
responsible for covering Minnesota,
North and South Dakota and western
Wisconsin.

Youcan reach Audio-Technica's Ohio-
based headquarters at 216-686-2600.

Nat Rew has been named General
Manager of Pandisc/Streetbeat Records,
a Miami-based independent label spe-
cializing in urban music. Previously, Rew
worked as a marketing consultant for a
variety of indie labels. Rew is based at the
label’s Miami offices (305-557-1914).

Dave Kapp

Dave Kapp has been promoted to the
position of Senior Sales Manager, Rhino
Records. Kapp joined the label in 1988
and was most recently National Sales
Manager. Rhino also appointed Colleen
Andersen to the post of Product Man-
ager. Shewas previously Marketing Man-
ager for Epic Records.

Kid Rhino, Rhino Records’ family di-
vision, promoted Torrie Dorrell to the
post of Senior Director, where she will
provide leadership and direction.

Rhino Records can be reached at 310-
474-4778.

Capricorn Records has announced
the appointments of Marcia Flowers-
Simms to the post of Director of Opera-
tions and Jeremy Much to the position of
National Director of Publicity.

Both Flowers-Simms and Much will
work out of the Nashville headquarters
(615-320-8470).

Michelle Gutenstein

Michelle Gutenstein has been ap-
pointed to the post of National Director of
Publicity, Elektra Entertainment Group.
Prior to the announcement, Gutenstein
was Associate Director, Media Relations,
for American Recordings. She will work
out of EEG’s New York offices (212-275-
4000).




% A&R REPORT

Jim Scherer
Title: VP, A&R
Duties: Talent Acquisition
Years With Company: 2 months
Company: Arista/Nashville

Mailing Address: 7 Music Circle
North, Nashville, TN 37203

Phone: 615-780-9100
FAX: 615-780-9192

Dialogue
Background: Getting his startinthe
country music industry as an intern
for Charley Pride’s publishing com-
pany, the Pride Music Group, back
in 1983, Scherer later embarked
upon a studio career, engineering
demos, working with writers and
pitching songs.

Throughout this time, the industry
veteran continued his performing
career with the band Moments No-
tice, who released an album on
Camel/MCA Records. After having
worked his way to the post of Gen-
eral Manager of the Pride Music
Group, Scherer left in '89 to join a
new co-publishing venture with Tree
Publishing International.

In 1992, Sony Tree executives
brought Scherer to the mother ship,
and by 1994, he was the Senior
Director of Creative Services and
was given the additional duties of
managing Sony Life (Sony Music
Publishing’s Christian music divi-
sion).

At the same time, Scherer was
given the task of representing the
Nashville catalog to the filmand tele-
vision industry. Another aspect of
his duties soon encapsulated bring-
ing new talent to Sony, including
Ron Wallace, whose upcoming Co-
lumbia debut was co-produced by
Schererand Paul Worley. By April of
this year, Scherer was promoted to
Vice President of Creative Services.

Recently, Scherer left the Sony
family for the newly created position
of Vice President, A&R, at Arista/
Nashville, a five-year-old label
started by Tim DuBois that has pro-
duced 43 gold, platinum and multi-
platinum albums since opening their
doors. Arista has also started an-
other label, Career Records.

Arista/Nashville: “This is my first
A&R job, but the main thing that
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ARISTA

drew me here was Tim DuBois, be-
cause Tim really looks to achieve
greatness. He wants to make great
music, and he just figures out a way
to sell it. He doesn’t go by the old
standard formulas, whatever they
may be.

“l think he has a real vision for
that, and he stays focused. He
doesn’'tbring in 30 acts in hopes that
twelve of them will sell. There are
sixteen acts on the roster, and it's
safe to say that most of them are
contributing to the bottom line.”

A&R Duties: “In Nashville, we still
have a lotof artists who don'twrite all
their own material, so we spend alot
of our time with publishers and writ-
ers trying to find songs. We aggres-
sively work to try and get the first
listen.

“Maybe five or sixyears ago, there
were maybe a 100 or so artists, but
today there are probably 200 artists,
so the demand on songs is very
high, andif we don’tgetto hearthem
first, we might not get them at all.

“We have a staff here that is con-
stantly on publishers and writers,
trying to get the first listen. So that's
probably the main A&R job. The
second is trying to find talent, and
beyond that, working with our cur-
rent artists on a technical and a
creative level to make sure the
records sound great and that we're
helping the artists grow creatively in
a direction that's going to take them
to another level.”

Song Search: “Since | got here, |
set up a cross-reference file on my
computer of great songs thatI've run
across that may not have been right
for the particular artist | was working
with at the time.

“I classify them by tempo, by style
and lyrical content, and | keep them.
| don't tie them up with the publisher,
but | know the songs are there be-
cause we could sign an act tomor-
row and I'mthatfaraheadif Ilhave all
these strong songs in my files.”

Career Birth: “| think the reason
Career was started was that Tim felt
there were only so many people on
a label at one time that can properly
service the acts.

“There were people at Arista that
were ready to grow, and unless
something happened, they might
have left to find that career growth,
because they had gotten as far as
they could get with a label that size.
That was something that was in the
back of Tim's mind—finding a way
for his employees togrow. And while
Tim is still a very hands-on person,
he is helping to grow the next gen-
eration of not only artists, but execu-
tives as well.”

Country Music Explosion: *| think
partof it was the fact that rock fans of
Seventies singer-songwriters didn’t
have anything to listen to anymore. |
think that the main country boom hit

when there wasn’'t muchin the main-
stream, exceptrap and heavy metal.

“So there was a musical void for a
lot of listeners. In addition, the pro-
duction values and production stan-
dards in country music became much
higher, and the presentation of art-
ists improved. Plus, country music
kind of rediscovered itself at that
time—Randy Travis came out witha
real strong identity as a country
singer, then at the same time coun-
try music began to grow and diver-
sify, which you could say resembled
some Seventies rock influences,
which appealed very muchtopeople
intheir Thirties and Forties who grew
up loving guitar-oriented rock and
great lyrics.”

Production Values: "I think part of it
had to do with when Jimmy Bowen
came to Nashville, and he pretty
much threw upin people’s faces that
he was going to spend more money
and bring in digital equipment to
make better sounding records. He
was very determined to do it, even
though some of that digital equip-
ment wasn't really ready at the time
[taughs].

“But | think he led the charge in
terms of the technology changing in
country music and the production
values. | remember when | startedin
the country industry about twelve
years ago, album budgets seemed
tobeinthe $15,000t0 $30,000range,
and now the budgets are $150,000
to $200,000. So you now have the
resources to make better sounding
records because you can spend
more time and utilize better equip-
ment that wasn't available within a
$30,000 budget.”

Talent Acquisition: “I think it has to
do with hearing from people | know
and trust, as well as getting tapes.
Plus, Nashville is such a songwriting
town, a lot of artists rise up from
songwritingbackgrounds, sowe see
a lot of songwriters every day and
we hear a lot of songwriters every
day on demos.

“Several artists on our roster hap-
pened like that, but we also find
artists through networks of people,

and we listen to just tons of stuff
through those various sources. So it
can really come from anywhere—
but mostly from the publishing com-
munity and other industry contacts.”

Signings: “| have a couple of things
that we'’re going to be signing here,
but | can’t say anything about either
of them yet. We do have a couple of
things we're going to be bringing on
that we're really excited about, that
we really think have the uniqueness
factor.”

Out-Of-Town Talent: “Quite often |
go looking outside of Nashville be-
cause we hear a lot about things
from all over. Although, if you're a
developing artist, | think it can only
help you to move to Nashville, be-
cause it's kind of like going to col-
lege. You really see what the real
competition is and you see where
everybody is at and you hang out
with a lot of people trying to do the
same thing. It justmakes you better.

“But we definitely hear about
things and find artists from all over
the country. People from all over
discovered country music during the
country music explosion, and | think
it allowed people to be more free
with their expression, which has led
to more creative things musically.
You hear things on country radio
today that would have been bias-
phemy ten years ago, but it's a big,
wide open field today. There’s a lot
of stuff that can appeal to a lot of
different people. You may not love
everything on country radio, but you
probably don't love everything on
pop radio either.”

Nashville Growth: “There are a lot
of L.A. people, who have moved
here, and it's neat to see their influ-
ence. | think peoplein Nashville have
open arms for those people and are
anxious to make this a true musical
community.”

New Country Outlets: “You have
things like dance remixes in country
music now. If you go to a country
dance club, you're hearing remixes
with a lot of synth-stuff replacing

i i\l

Virgin VP of A&R Danny Goodwin, Kelly Newy of Jeff Wald Entertainment

and Virgin Director of Product Management Phil Fox gather round Virgin

singer-songwriter Danny Tate at the House Of Blues, where the artist
performed in support of his sophomore opus, Nobody’s Perfect.
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MC cover boys, Brian Johnson and Angus Young, were presented with

plagues commemorating 80 million albums sold worldwide during recent
festivities held in New York. AC/DC’s new East West Records opus,
Ballbreaker, their first studio album since the multi-platinum The Razor’s
Edge, is set for a late September release. Pictured (L-R): AC/DC U.S.
manager Steve Barnett, Senior VP of Sales Alan Voss, Brian Johnson, AC/
DC manager Stuart Young, Executive VP Craig Lambert, Angus Young,
Senior VP of Marketing Steve Kleinberg, Elektra Chairwoman Sylvia
Rhone, AC/DC husiness manager Alvin Handwenker, Elektra President
Seymour Stein, Senior VP of Promotions Greg Thompson and VP of A&R

Derek Oliver.

drums. That didn’t happen until five
years ago, andit got started by Arista,
with Brooks & Dunn'’s ‘Boot Scootin’
Boogie' being the first country dance
remix.

“Country music today is the result
of a lotof different influences. | didn't
grow up listening to only country
music, although it was part of our
household, but I loved to rock. So |
bring that influence, albeit subcon-
sciously, intowhat | do. It's very cool,
because there’s still a lot of room for
creativity here, a lot of ‘what the
heck, let's try it,” and that's how a
musical style develops and ex-
pands.”

Country Video: “I definitely think
the visual part is very important. |
think that years ago, looks weren't
as important in country music, but at
the same time, the marketing was a
little different, too. You either got
songs on the radio, or you didn't.
Now people see you on television
and they see you inthe press, soit's
just a fact of humanity that people
respond to the visual.

“But obviously, not everybody on
this label goes by their looks alone.
For example, the Tractors are not
young 20-year-olds with hats and
starched shirts. They're just guys
playing their music, and they are
who they are.”

Roster Expansion: “Right now,
there are probably about thirteen to
sixteen artists spread out over two
labels (Arista/Nashville and Career
Records), so that's really not a huge
roster to deal with.

“l doubt that it will get much bigger
than that, although it will expand
some. There are only two artists
officially on Career right now [Lee
Roy Parnell and Brett James], so
there is room to grow, but at this
point, | don't think it's anything that
we'llhave to deal withanytime soon.”

News

Dwayne Goettel, a member of
American Recordings group
Skinny Puppy, was found dead on
Wednesday, August 23, at his par-
ents’' home in Edmonton, Canada,
the victim ofanapparent heroin over-
dose. Goettel had been in Canada
since May of last year, working on
the band’'s first album for Rick
Rubin’s American Recordings.

Skinny Puppy vocalist Ogre, who
left the band several months ago
due to extreme internal friction be-
tween the band members, released
this statement: “lam completely dev-
astated by the loss of Dwayne. The
loneliness and separationthat comes
when faced with the unbearable re-
alization of addiction can sometimes
prove too much.”

The news of Russ Thyret’s ap-
pointment to the post of Warner
Bros. Records Chairman/CEQ has
met with praise from most corners of
the music industry, helping to ease
growing fears concerning the sto-
ried label's uncertain future. Indus-
try pundits regard Thyret as a very
capable record man and a good
choice tolead Warners back to glory.

Clueless, featuring babe of the
moment, Alicia Silverstone, has
proven to be one of this summer
season’s biggest hits, both on the
movie charts as well as the record
charts. One of the Capitol Records’
soundtrack’s best tracks, “Super-
model," by Lava Records recording
artist Jill Sobule, hasbeenreleased
as the follow-up to her quirky ditty, “I
Kissed A Girl.” The song, which is
not on Sobule’s current album, will
be added to all subsequent
pressings.

Atlantic recording artist Jewel
won top honors at the recent San
Diego Music Awards. In addition to
Artist of the Year and Best Acoustic
Act honors, Jewel was awarded Al-
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bum of the Year kudos for her Atlan-
tic debut, Pieces Of You. Accepting
the award for Jewel was Wally “the
doorman”Medina, well-knownto San
Diego fans as the guy who works the
door and sells T-shirts at all Jewel's
San Diego area shows.

Restless Records President Joe
Regis has announced the formation
of a new booking agency, the Van
Go Agency. Industry veteran Kio
Novina will be Managing Director
for the new company, whose roster
includes Lori Carson, Penny
Dreadfuls and Gem.

The Van Go Agency can be
reached at 213-856-8050.

Chart Activity

The Michael Jackson camp and
Epic Records have finally received
some good news. The self-pro-
claimed King of Pop’s new single,
“You Are Not Alone,” has become
the first single to debut at Number
One in the history of the Billboard
singles chart.

The single’s hotshotdebutcan be
attributed to the immense buzz cre-
ated by the accompanying video,
whichis the most played in the coun-
try.
With his album slipping down the
charts, this is just the sort of news to
make the Jackson camp crow, as in
this statement from a Jackson
spokesperson: “Michaelhas accom-
plished something that the Beatles
or the Rolling Stones could not man-
age. No one can beat him now—his
record can only be tied!”

Speaking of great accomplish-
ments, the debut album, Cracked
Rear View, by Atlantic actHootie &
the Blowfish—the success story of
the year—has become the biggest
and fastest selling debut in the his-
tory of Atlantic Records—surpass-
ing such stellar company as Led
Zeppelin’ 1969 debut and Crosby,
Stills & Nash’s inaugural offering.

Cracked Rear View is on its way
to selling over seven million copies.

Deals

Alternative Nashville-based indie
CORE Entertainment Corporation
has inked an exclusive manufactur-
ing and distribution agreement with
Redondo Beach-based Macola
Record Group. Macola Record
Group (310-937-3789) was estab-
lished in the early Eighties and is
known for having released early prod-
uct by such seminal rappers as Dr.
Dre, Ice-T,N.W.A, MC Hammer and
2 Live Crew. Beginning life in 1991,
CORE's roster includes Engelbert
Humperdinck and his new album,
Love Unchained.

Hollywood Records (818-560-
5670) has been doing a lot a staffing
these days. The Disney-owned pop
label has named Robert
Seidenberg to the post of Director
of A&R.

Rick Rubin’s American Record-
ings (818-973-4545) has announced
the appointment of Dino Paredes to
the label’'s A&R staff. Prior to joining
American, he was the A&R Director
for Priority Records.

On The Move

Capitol Records has named
Karyn Rachtman to the post of Vice
President, A&R and Soundtracks.
Based at the label's Hollywood digs
(213-462-6252), Rachtman will be
responsible for acquiring and music
supervising new soundtracks for the
label. Her first project for Capitol was
the soundtrack to the Paramount
Pictures’ Clueless. She has worked
on the soundtracks for Reality Bites,
Pulp Fiction and Judgement Night.

Elektra Entertainment Group
(212-275-4000) has announced the
appointment of Janet Weber to the
post of Senior Director of A&R Ad-
ministration. Weber previously
helmed her own company, Janet
Weber Management, supervising
recording projects for Epic, Colum-
bia and Disney Records.

Virgin Records and Noo Trybe Records have announced the signing of
Teddy, the first R&B artist to be signed to Virgin Records America’s label
division. Teddy’s inaugural effort, Soul, is set for an October release.
Pictured (L-R): Noo Trybe Director of Rap Promotion Shirlene Head, Virgin
Records America President/CEO Phil Quartararo, Noo Trybe President Eric
Brooks, Teddy, manager Jorge Hinojosa, Noo Trybe GM Mike Mack, Noo
Trybe Director of Artist Development Carmonique Roberts and Virgin VP of

R&B Promotion Wayman Jones.
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NAS GRABS THE GOLD
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The National Academy Of Songwriters recently inaugurated a new concert
series, NAS Gold At The Cinegrill, at Hollywood’s historic Roosevelt Hotel,
with a sold-out performance by hit songwriter Allan Rich, whose hits
include “Run To You” (Whitney Houston), ! Live For Your Love” (Natalie
Cole) and “t Don’t Have The Heart” (James Ingram). Pictured (L-R) are
concert producer Dan Kimpel, MCA Music VP Carol Ware, NAS Executive
Director Brett Perkins, Allan Rich, BMI’s Barbara Cane and NAS President

—STEVEN P. WHEELER

BMG SNAGS GILES
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BMG Music Publishing has acquired the catalogs of top Nashville songwriter
Rick Giles, who alsosigned an exclusive co-publishing agreement with the
company. Giles’ catalogs, Rickenpat (ASCAP) and Patenrick (BMI), con-
tain a slew of Top Ten hits recorded by the likes of Patty Loveless, Tanya
Tucker, Reba McEntire, Collin Raye, Ricky Van Shelton and Restless
Heart, including three chart-toppers. Pictured in BMG’s Nashville offices
are (L-R) Henry Hurt, VP/GM, BMG Music/Nashville; Rick Giles; Nick Firth,
President, BMG Music Publishing Worldwide; Randy Hart, Senior Director,

Jeff Barry.

ASCAP Workshop

The ASCAP Foundation has an-
nounced its Seventh Annual “Musi-
cal Theatre Workshop.” This year's
event will be presided over by com-
poser/lyricist Stephen Schwartz,
whose credits include Godspell and
the blockbuster Pocahontas. The first
of the nine weekly workshop ses-
sions is slated for December 11th.

Participants in the workshop will
have the opportunity to present se-
lections from their original works in
progress for professional critique.
Each session will feature prominent
guest from all aspects of musical
theatre, including producers, direc-
tors, performers, composers and
even the dreaded critics.

Interested parties should submit
a resume and a cassette tape con-
taining four original theatre songs

(including a copy of the lyrics) and a
brief outline of the musical, to:
Michael A. Kerker, Director of Musi-
cal Theatre, ASCAP, 1 Lincoln Plaza,
New York, NY 10023. Deadline for
entries is October 31, 1995. Due to
space restrictions, only a limited
number of applicants willbe selected.
ASCAP workshops are free of charge
and application is open to everyone,
regardless of performing right affilia-
tion.

ASCAP Licenses
The Net

As reported in our last issue, BMI
has reached an agreement with At-
lanta-based music company
MultiPreviews, which now affords
the company access to the vast BMI
archives.

Creative.

Now ASCAP has joined the on-
line surfing party, signing their own
agreement with MP, which aliows
MusicPreviews access to the sev-
eral million copyrighted musical
works in the ASCAP repertoire.
MusicPreviews offers music buyers
worldwide Internet access to
samples of music CDs and tapes
and can be found at http://
mpmusic.com.

If you have any questions about
this ASCAP agreement, call Randy
Castleman, Director of New Media &
Technology Strategy, at 212-621-
6221. For more information about
MusicPreviews, call 404-237-7825.

Songwriting Contest

Applications for the Seventh An-
nual Billboard Song Contest are
now available through any Gibson

guitar dealer, or by calling 918-627-
0351, or you can send a self-ad-
dressed stamped envelope to: P.O.
Box 35346, Tulsa, OK 74153-0346.

This contest was created by Lee
Zhito, a 50-year veteran of Billboard
magazine, and veteran music agent
Jim Halsey as a way for amateur
songwriters to get their songs heard
by top industry professionals. To
qualify for the competition, entrants
must not have received more than
$5,000 in annual income from their
songwriting over the last five years.

Eve Horner, Tom Horner and
Tim Starnes won first place in the
country category at the sixth annual
contest, and as a result, they will
receive a BMG Music Publishing
contract, a Gibson Chet Atkins SST
guitar and $1,000.

Good luckin ‘96 to all you would-
be songwriters!

MANGRAM IN THE WARNER/CHAPPELL
=

Qwest Records artist Kenneth Mangram was all smiles after signing a
publishing deal with Warner/Chappell Music. Mangram’s album, /Interwine
Da Fold, was released last month. Pictured (L-R) are Rick Shoemaker,
President, Warner/Chappell; John Ryan, Executive Producer; Rachelle
Fields, Sr. VP, Creative, Warner/Chappell; Kenneth Mangram; Les Bider,
Chairman/CEO, Warner/Chappell; Denise Weathershy, Director, Creative,
Warner/Chappell; Joe Porter, attorney.
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FAMOUS GOES PUBLIC

Roger Charlery (Ranking Roger of Epic recording artists General Public)
has signed a worldwide co-publishing agreement with Famous Music.
Along with Dave Wekling, Charlery was a founding member of both the
English Beat and General Public. Since dishanding in 1987, General Public
made a strong comeback with their party-time version of the Staple
Singers’ classic, “P'll Take You There,” from the Epic soundtrack to the
film Threesome. Pictured backstage after General Public’s performance
at the Palace in Hollywood are (L-R) Jon Blaufarb, band manager; Roger
Charlery; and tra Jaffe, President, Famous Music.
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Caroline act Ben Folds Flve recently performed at the BMI Showcase
during the first annual Macintosh New York Music Festival. Pictured
following their performance are (L-R) Alan Wolmark, band manager; BMI’s
Mark Fried; Ben Folds; BMI’s Jessica Young; band members Darren Jessee

and Robert Sledge; BMI’s Marc Kleiner.

Bug News

Indie publisher Bug Music has
inked a deal with critically acclaimed
singer-songwriter Graham Parker
(if you missed his brilliant Razor &
Tierelease, 12 Haunted Episodes,
you're missing out on one of 1995’s
finest albums).

Bug plans a massive campaign
that will focus on exposing Parker’s
powerful catalog, not only to other
artists but also the motion picture
and television markets. “He has a
strong catalog of nearly 200 songs
that have never really been aggres-
sively exploited,” says Bug Music
Senior VP Garry Velletri, who signed
Parker in Bug's Nashville office. "if
you check out the material on the
fifteen albums that he has recorded,
you will find that he did very, very few

ASCAP BEAUTIES

Kaper/RCA group Blackgirl was caught hanging out with singer Aaron Hall

covers. ltis mostly all vintage Parker,
which means melodic, beautifully
crafted songs laced with wit, humor
and comment. There are limitless
possibilities to introduce this music
to other areas and to other perform-
ers.”

In addition to the Parker signing,
Bug welcomes other new writers,
including Chris Smither, Suzanne
Cox, Colin Morris, Gene Aguilera,
Richard Gabai, Jeff Coppage, the
Farm Boys, Jo Carol Pierce,
Jovino Santos Netoand Bob Tyler.

Celebrating its 20th anniversary,
Bug pioneered the system that al-
lows artists to retain their own copy-
rights while still having the support
system of a publisher actively pro-
moting their musicat all levels. Bug's
Hollywood office can be reached at
213-466-4352.

at the recent ASCAP Award ceremonies in New York. Pictured (L-R) are
Aaron Hall and group members Pamela Copeland, Tye-V Turman and

Rochelle Stuart.
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thriving $15 million a year enterprise with offices in Hollywood, Nash-

ville and London—a long way from when Bug Music Chairman Dan
Bourgoise and his brother, Bug Music President Fred Bourgoise, opened
their doors in a $50 a month magazine storage room in Hollywood.

A publishing administrator that acts like a creative publisher, Bug Music
has carved out its own niche in the highly competitive publishing world and
has become one of the most respectedindie publishers in the music industry.

Eddie Gomez came to Bug a little more than a year ago as Creative
Director, following numerous internships in the A&R Department at Virgin
Records and Famous Music, which led to a seven-year run at All Nations
Music, as well as dabbling in management throughout that time.

As Bug's Creative Director, Gomez acts as an A&R rep—seeking out new
talent, signing writers and bands. And he is quick to note that even though
Bug is mainly a publishing administrator, they are also an aggressive
publisher, serving the interests of their wide-ranging roster of talent that
includes such artists as Dave Alvin, Peter Case, Danny Elfman, Buddy Guy,
John Lee Hooker, John Prine and the Estates of Willie Dixon, Harry Nilsson
and Muddy Waters.

"People think of us as just an administrator,” says the easy-going
publisher, “but we're an aggressive administrator with a creative department
that a lot of administrators don't even have.

"It's all about coming up with innovative ways to exploit the copyrights,
continues Gomez. “| think Bug has kept its vision clear and its integrity high
over the past twenty years.”

When it comes to the talent search, Gomez says, “A lot of times young
writers and bands won't even consider publishing until later in the game
because all they're focused on is getting a record deal. Bug can be very
instrumentalin helping them to secure that deal. We're also trying to educate
young writers and young bands about the advantages of retaining their
copyrights, which is what an administrating publisher does, as opposed to
selling the copyrights off for a publishing or a co-publishing deal.”

A songwriter can accept a co-publishing deal and give up his copyright
(and creative control) or he can turn down the big advances and keep his
copyright (and creative control).

“An attorney or manager is definitely going to want a co-publishing deal
because they get their commission,” states Gomez. “But those people may
just be in it for the short term—whereas an administration deal is going to be
a lower advance or no advance but the writer or the artist is going to retain
their copyright ownership and get higher percentages down the line, and
that's a better deal for the writer.

“We find ourselves working with a lot of young writers who have previously
gone the route of the big publishers and got burned,” relates Gomez. “Bug
takes care of the business side of things, but unlike a majority of administra-
tive publishers, we have a creative division that I head up. We're working for
the benefit of the writer, helping them to set up their own publishing
company—which we run for them—and they get to work closely with the
creative department, where we're working to secure covers, as well as
television, film and commercial usages.”

Comparing this deal with the better-known major publishing and co-
publishing deals, Gomez points out: “When writers or artists sign publishing
or co-publishing deals with a major publisher, they're getting a big advance
up-front, which basically benefits the managers and the attorney and just
about everybody but the writer. And because they're getting that advance,
they're often giving up creative control because the publisher has to do
whatever they have to do to recoup that initial advance and those ideas don't
always meet the writer or the artist’s desires.”

As for the unsigned writer or artist, Gomez gives Bug's philosophy, saying,
“We're open to any source. A lot of our writers came to us through
recommendations from attorneys, managers or label people that we've
worked with in the past. But the biggest source comes from our other artists.”

Gomez works out of Bug's Hollywood-based headquarters and says he
seesastrongclub scenein L.A. "I definitely see a healthy music scenein L.A.
It's opened up to the point where almost anything goes. But it still comes
down to great songs, and we're sifting through it all and picking up great
writers along the way.”

c urrently celebrating their 20th Anniversary, Bug Music has become a

Bug Music can be reached at 213-466-4352.
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ZOMBIE NOD: White Zombie leader
Rob Zombie has been recognized
by MTV with a Best Hard Rock Video
nomination for “More Human Than
Human,” which Zombie directed him-
self. The MTV Music Video Awards
take place September 7 at Radio
City Music Hall in New York.
RECORD PLANT: The Record Plant
recently hosted Lionel Richie; ses-
sions were produced by James
Carmichael and David Foster; engi-
neered by Milton Chan, Humberto
Gatica and Fred Law and assisted
by Robbes Stieglitz and James
Saez...Filmscoringveteran Ira New-
born was in producing the soundtrack
release for Universal’s new film Malf
Rats; Frank Wolf engineered, Bran-
don Harris assisted.

STUDIO 56: Motown Records has
kept all three rooms at Studio 56
very busy with a revolving door of
talent. Engineer Booker T. Jones ||
has been working with producer Keith
Crouch in Studio A on the Neve VR
60 console and in Studio B on the
Trident console with such artists as
Brandy, TLC and Jason Weaver.
Producer Derrick Edmundson, atong
with Jones, has kept Studios A and

C (equipped with a Neve 8028) busy
with the likes of Jody Watley, Toni
Braxton, Tevin Campbeiland Ronee
Martin.

SKIP SAYLOR RECORDING: Love
& Rockets were in tracking and mix-
ing their upcoming American Re-
cordings release; the self-produced
project was engineered by Sylvia
Massy, with Erin Mclnnes assist-
ing...Atlantic recording artist Brandy
was in mixing her new single, “Bro-
ken Hearted”; produced by Soul
Shock & Karlin, with Jay Lean engi-
neering and Erin  Mcinnes
assisting...A&M’'s Ce Ce Peniston
was in mixing a track for her upcom-
ing album; Oji Peirce produced, with
Jim Ebert engineering and Erin
Mcinnes assisting...Big Beat/Atlan-
tic recording artist Hi-C was in mix-
ing his upcoming album; produced
by DJ Quik and Hi-C, engineered by
Chris Puram.

ROCKET LAB: Harvey Mandel
mastered his new Clarity Record-
ings album, Snakes And Stripes;
Paul Stubblebine mastered the
project...Stubblebine also mastered
Henry Kaiser's The Sweet Sunny
North Vol. I (the follow-up to his

L SN

Geezer Butler, co-founder of Black Sabbath and current Dzzy Oshourne
bassist, has assembled a side project entitled G.Z.R. The outfit’s first
release, Plastic Planet, is being issued on TVT Records on October 3rd.
Pictured at Long Farm Studio in Massachusetts are (L-R) Geezer Butler,
producer Paul Northfield and G.Z.R. vocalist Burton C. Bell.

YA MAHA

THE MU50 TONE GENERATOR
GIVES MUSICIANS YAMAHA
XG TECHNOLOGY AT AN
ACCESSIBLE PRICE

Professional musicians and multimedia
users can now have the best of both
worlds—advanced technology atan at
fordable price—with the introduction
of the Yamuha MU30 Tone Generator
The MUS3Q, the newest product toin-
corporate the Yamaha XG MIDI for
mat, ofters advanced features tor only

$395, putting the future of music

within a musician'’s reach

The Yamaha XG format is a unigue
tone generator specification that en
compasses the versatile gualities of
MIDEand General MIDI—such as
adaptability and compatibility—and
brings it to a much higher level

Propelling today's player into the
next generation of music making, the
MUS30 has the capacity tor 737 instru-
ment voices and 22 drum kits. Stretch
ing the boundaries even further, the
MUS0 offers advanced features inelud-
ing Performance Programs. The Perfor-

S YNTHES.I

a AUDIO / VIDEO —STEVEN P. WHEELER

Grammy nominated A World Out Of
Time, also mastered at Rocket)..R&B
legends the Drifters recently re-re-
corded their all-time favorites, along
with new renditions of other oldies,
at a live benefit concernt. Ken Lee
mastered the project, which is en-
titted The Drifters Live.

OTHER STUDIO NEWS: NRG Re-
cording Services recently hosted
Loosegroove artists Weapon Of
Choice; label co-owner Stone
Gossard produced, with engineer-
ing assistance from studio veteran
Matt Wallace...Sound City Studios
held court for Interscope recording
act Red Five; produced by Matt
Wallace, engineered by Tony
Phillips, assisted by Jeff Sheehan
and Billy Bowers...Studio Cat hosted
Bone Thugs-N-Harmony, recording
radio vocals for their single, “First Of
The Month"; Dove Shack on Warren
G's G-Funk label mixed (in the SSL
room} with Aaron Connor...Montell
Jordan was in cutting vocals for Def
Jam/PMP...Paul Jackson Jr.and Joe
Sample jammed in the Trident room,
with Paul Andris at the helm.
MAKING WAVES: Former Journey/
Santana guitarist Neal Schon re-
cently hosted 50 Bay Area guitar-
ists, Zaire rocker Shaka Ra, a 30-
voice choir and an a capella group in
his Oakland-based studio. The group

Would you allow Brazilian metalers
Sepultura into your home? Well,
it’s safe now that they’ve released
Third World Chaos, their first long-
formhome video. Featuring 54 min-
utes of crushing concert segments
and footage shot by the band and
their crew, this video affords
headbangers a front-row seat and
backstage view of the South Ameri-
can quartet. There’s also a contro-
versial Indonesian religious cer-
emony involving the insertion of
long needles, as well as cameos by
members of Pantera and Biohazard
and even a guest appearance by
Dead Kennedy’s Jello Biafra, who
performs “Holiday In Cambodia”
with Sepultura’s guitarist Andreas
Kisser and drummer lgor Cavalera.
The band is currently writing and
rehearsing material for their sixth
album, tentatively scheduled for
an early 1996 release.

Z ER

mance maode incorporates 128 user and
64 preset programs, allowing the player
to laver up to four voices plis all eftect
settings for new and exciting sound
textures.

Eight types of reverb, cight types of
chorus and thirty-eyght types of etfect
variations can be applied simultane-
oy for i wide selection of multiple
effects. For complete sound control,
these voices and effects can be edited
nd stored to a Performance setting.

For the ultimate in expressive musi
cal output, the MU30 has 32-note

1

i 4
Producer/film composer Guy Mann-
Oude is currently producing former
Toto guitarist Steve Lukather for a
Jeff Beck tribute album on Triage
Records. Mann-Oude recently fin-
ished his first film score, for the
movie A/l You Are. Pictured in the
studio are (L-R) Guy Mann-Oude,
Steve Lukather and engineer Tom
Fletcher.

recorded a song to help raise money
for AIDS and Ebola virus research.
The aforementioned song, “Make
Waves,” was recorded in conjunc-
tion with an international music fes-
tival that took place in San Francisco
as part of the 50th anniversary of the
United Nations celebration. The track
has been released on World Po
Records.

THIRD WORLD MEN

EPULTURA

THIRD WORLD CH AOS ’

polyphony, Advanced Wave Memaory
(AWM) and 16-part multitimbral ca-

pacity for a wide variety of computer

and MIDI sequencing applications.
Further multimedia options are

available with the built-in MIDI inter-
face, eliminating the need for addi-
tional MIDI devices. The MUS0
provides a direct connection to a host
computer, which allows the MID] ter-
minals to connect to MIDI sequencers
and controllers through the MIDEm,
MIDI out, and MIDI thru jacks.

© 1995 Yomaha Corporation of America
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PRODUCER CROSSTALK

HERNANDEZ

This budding mariachi
king helped fashion
Selena’s posthumously
released hit album

By Jonathan Widran

rise of late Tejano superstar Selena to the top of the pop charts and into
the mainstream consciousness.

And while the tunes produced by big pop names suchas Guy Roche, Keith
Thomas and Rhett Lawrence will no doubt dominate pop radio, the real gems
of the collection are the very authentic Latin pieces which capture the true
soul of the real Selena. Among these are two simple, yet exquisite mariachi
pieces helmed by Jose Hernandez, one of the genre’s foremost authorities.
Hernandez and his renowned band, Mariachi Sol De Mexico, also perform
on “El Toro Relajo” and “Tu Solo Tu,” the latter of which has spent numerous
weeks at Number One on Billboard's hot Latin tracks chart.

Hernandez—whose expertise in the traditional Mexican folkloric music
makes him a first call arranger-producer for both films (The Old Gringo,
American Me)and numerous vocal stars (Juan Gabriel and Linda Ronstadt)—
began his association with Selena as part of his arranging chores for the
Michael Kamen-scored film Don Juan DeMarco. The movie's director chose
some classic tunes and asked Hernandez—whose role as Assistant Director
Coordinator on Ronstadt's famed 1988 album, Canciones De Mi Padre, led
to somewhat of a pop breakthrough for this traditional sound—to work a
similar magic on them for a certain club scene.

“He liked the sound of my group and asked me if | knew any female
vocalists who could do this music,” recalls the L.A. native, who is currently
working on an album of Glenn Miller standards done mariachi style as part
of his overall deal with EMI Latin. “There was a girl named Lydia | produced
inMexico who had an amazing voice, butwhen | brought herin, they saw that
she was only fourteen, and they said that was too young. They were on a tight
schedule and didn't want to fuss with permits for minors. That's when |
thought of Selena, and it turned out she was perfect.”

Although English was her first language and she was raised in Texas,
Hernandez believes that Selena was an amazingly diverse performer. “The
whole trick is capturing the real native soul of the music, the joy and the
tears,” he explains. “Any musician or singer can hit the right notes, play the
right chords, but there’s a certain feeling that comes from being born and
raised within the Mexican or Mexican-American culture.

“The saddest thing for me about her death,” he continues, “was that she
loved the music so much and we had talked about doing an all-mariachi
album together. It's a real denied creative opportunity.”

Most Americans traditionally view mariachi music as the weepy, brass
andviolin tinged background music heard in Mexican restaurants. Hernandez
and Mariachi Sol De Mexico, indeed, spend much of their non-touring and
recording time playing at Cielito Lindo near his home in South El Monte, but
they are also the only mariachi unit that performs in the classical music
circuit. He has taken his innovative talents on the road, performing with the
L.A. Philharmonic and other symphony orchestras. He is also musical
director of the Mariachi USA festival, an annual event at the Hollywood Bowt.

“What we do is extend the boundaries of the format and let people know
that this music is still a growing force,” says Hernandez, who plays trumpet
live, but can also be heard as a vocalist on the Don Juan DeMarco
soundtrack, doing a Spanish version of Bryan Adams' Number One hit,
“Have You Ever Really Loved A Woman.”

“I either write new music,” he adds,” or we take the kinds of music not
normally associated with mariachi and give it new arrangements. Our tribute
to Leonard Bernstein was a perfect example. West Side Story never
sounded like this.”

Though he studied jazz at the Dick Grove School and played in the brass
sections of soul and funk bands during his developmental years, Hernandez,
like Selena, couldn't really run far from his family ties when it came time to
focus on afavorite style. A fifth generation mariachi whose family has played
the music since 1879, he started on trumpet so he could play and tour with
his father and five older brothers. It became his mission to fuse the rhythms
of the music he grew up with—Tijuana Brass, Beatles, Michael Jackson,
Diana Ross—uwith the strains that ran in his blood.

“It makes sense that I'm the guy every pop star calls when they need my
type ofarrangement,” he concludes. “My success with Selena takes me back
to those roots while once again bringing mariachi music to a wider, Anglo
audience that might not have heard it otherwise.”

One of the greatest musical phenomenons of the year is the posthumous

Contact Hernandez through llene Proctor PR (310-858-6643).
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NEW TOYS

—BARRY RUDOLPH
E-Mail: BRudolph1@aol.com

Korg's XS5DR Synth

The X5DR uses the same A2 Synthe-
sis that the 0, X and / Series Music
Workstations have made popular. In ad-
dition to the new 64-note polyphony, the
X5DR’s ROM has been augmented to a
full eight-megabytes for a total of 430
multisoundsand215drum sounds. There
are also 47 different effect types in the
digital multi-effect system that are con-
trolled in real-time. Fully compatible with
the Korg 05R/W Sound Module and X5
synth, the X5DR has 128 General MIDI
programs plus eight drum programs. If
you would like know more, contact Korg
U.S.A.,Inc.,at 89 Frost Street, Westbury,
NY 11590. Phone them at 516-333-9100
or FAX 516-333-9108.
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Rivera $120 Stereco Combo

The $120 is the first stereo, all-tube
combo guitar amp. This is a three-chan-
nel amp with a switchable preamp for
different voicings. Channel One voicing
has a metal crunch with increased sus-
tain, compression and distortion while
Channel Two is voiced for a sweeter and
fatter tone. The exclusive “Slavemaster”
circuitry is a separate slaving amp that
acts as a load box for up to six different
sounds all accessible via the footswitch.
You may also change the power amp
class by selecting triode or pentode op-
eration. This feature allows the amp to
sound and respond completely differ-
ently as you are changing the amp's
power section internal operation.

There is a built-in reverb and chorus
and an effects loop that has stereo re-
turns that feed the left and right power
amps for insertion of any outboard ste-
reo effect. The S120 has 60-watts per
channelandis availablein 2x10inch,4x10
inch or 2x12 inch speaker configura-
tions. You may also buy the $120 as a
head-only, ready to power a large selec-
tion of speaker/driver enclosure options.
For more about it, contact Rivera Re-
search & Development at 13310 Ralston
Avenue, Sylmar, CA 91342 Call them at
818-833-7066 or FAX 818-833-9656 E-
Mail: privera@lightside.com.us

DOD’s Bass Grunge Pedal

I'm attracted to this one because of
the funny control knob names. | have to
check out any box that calls the mix
control *More”, the distortion level “Stu-
pid”, the high EQ gets “Zip" and the
output level control is called “Juice.” The
FX92 Bass Grunge pedal is designed for
bass guitar so the low frequencies are
not rolled-off like some guitar distortion
boxes. The “More” control mixes the
original signal with the distorted signal
for just the right amount of grunge du
jour. The pedalretails for $129.95 and for
more information, contact DOD at 8760
South Sandy Parkway, Sandy, Utah
84070. Phone them at 616-695-5948 or
FAX 616-695-7623.

Rhythm Tech's Solo

The crescent shape tambourine is the
newest addition to the Rhythm Tech per-
cussion line. Called the Solo, this tam-
bourine features a single row of eight
pairs of nickel steel jingles. The narrow
handle frame and ultra fight weight make
it easy to hold and comfortable to play.
Check out Rhythm Tech Inc., at 511
Center Avenue, Mamaroneck, NY 10543.
Phone them at 914-381-2279 or FAX
914-381-5389.
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How much do you know about the
original Star Trekseries? How much
do you really need to know? Scien-
tific impossibilities? Changed story
premises? Equipment oddities, pro-
duction problems and how much time
is cut from which episodes for syndi-
cation? If the sky is the limit to the
knowledge you need, then you'llwant
to pick up The Nitpicker’s Guide
For Classic Trekkers—Part One.

READ BY THE ORIGINAL STAR TREK ACTORS:

e
ll("/

This K-tel Inter-

GEORGE national offering
TAKE! on the Audio-
scope label is the
first of three
lengthy packages.

Dyed-in-the-wool
Trekkers will want
to own all three
setsof audiotapes
narrated by Star
Trek cast mem-
bers Walter Koe-
nig (Chekov),
Nichelle Nichols
(Lt. Uhura) and
George Takei
(Mr. Sulu).

It takes a pretty
intent fan to sit
through each four-
and-a-half hour
collection and a
real stickler for
detail to make it
through all three.
If that's you, look
forthis package at
your local Star
Trek convention
or contact K-tel at
15535 Medina
Road, Plymouth,
MN 55447,

When come-
dian and actor Francis (Fran)
Solomita tells you he enjoys host-
ing Liars, will you believe him? This
Fox Television offering, which
Solomita describes as a combina-
tion of Love Connection and
Peoples’ Court directed by David
Lynch, is the place for real people to
straighten out real life stories while
making light of the things that make
people stretch the truth. Hopefully,

Francis Solomita

16

this will be the ve-
hicle to stretch
Solomita’s career.
He began his ca-
reer as a stand-up
comedian logging
appearances on
ABC's Day's End,
NBC's Friday
Night Videos,
Fox's Comic Strip
Live, A&E, MTV,
Showtime and
Comedy Central.
Along the way, he
found time to write
One Of Ten, an
autobiographical
story of being
raised in a family
of ten children.
Still, there's nothing like aregular TV
gig to get the industry’s attention.
“I'm reaping the benefits,” Solomita
says. “People take my calls now. It's
despicably obvious.” The syndicated
relationship game show can be seen
in Los Angeles 11:30 p.m. M-F and
7 p.m. Saturdays on Fox and at
various times in most major mar-
kets. If you believe what Solomita
says, Liars will launch nationally in
January.

Though he remains the top rhythm
& blues artist of all time, the key to
James Brown is his reputation as a
live performer. The Hardest Work-
ing Man In Show Business now re-
turns to those roots with The Great
James Brown: Live At The Apollio,
19950n ScottiBros. This 74-minute,
eighteen-track CD of course doesn’t
do justice to his visuals, but it does
prove that39years later, Soul Brother
Number One is still in fine form. The
voice is still there, and the Godfather
of Soul boasts and testifies his way
through classic hitsincluding “Papa’s
Got A Brand New Bag,” I Got You (i
Feel Good),” “Get Up (| Feel Like
Being A} Sex Machine,” “Please
Please Please” and “It's A Man’s
Man’s Man’s World.” Of particular
interest to his fan’s are two songs
Brown never previously recorded,
“Georgia On My Mind” and “Respect
Me.” Mr. Dynamite is still explosive,

JA

'rucgncxr o

ES -B

A" .;*s

LI '
V’rt THE APOLLO

| 1995

both innovative and historical. Pick
this one up and hear for yourself.

Everybody loves the Beatles.
Everybody wants to cash in on their
success. Two new productions are
gearing up todojustthat. Kid Rhino,
Rhino Entertainment’s family divi-
sion, is readying Bugs & Friends
Sing The Beatles, the firstalbumin
a new series featuring Looney
Tunes characters singing the hits
and adding their shtick. In related
news, an attorney for the surviving
Beatles and Yoko Ono is threaten-
ing to sue Dove Audio Inc. over an
album of dogs barking to the tunes of
Fab Four melodies. When asked
about the possible infringement on
Beatles’ trademarks, a lawyer for
the dogs refused to speak.

The Ringling Sisters, shownhere
after a recent show at the Derby with
everybody’s new pal, Kato Kaelin,
are planning their Tenth Annual Holi-
day Fun-Raiser. Proceeds from the
annual event go to help needy chil-
dreninthe Los Angeles area. Verbal
confirmations for the project have
been given by benefitregulars Henry
Rollins, X, Possum Dixon and the
Circle Jerks. A special commemo-
rative CD is planned. If you'd like to
help the Ringling Sisters put on a
great show for a very worthy cause,
contact lris Berry 818-344-1944 or
Annette Zilinskas 213-969-4609.

The Ringling Sisters with Kato Kaelin at the Derby
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Thefirstoriginalmade-for-TV car-
toon show, Ruff And Reddy, had its
premiere December 14, 1957. Most
of us grew up on cartoon shows
such as Quick Draw McGraw, Yogi
Bear and The Flintstones. Many of
us can still sing their themes, if not
their praises. The man responsible
for these and other Hanna-Barbara
themes was Hoyt Curtin. Like his
compatriot. Carl Stalling over at
Warner Bros., Curtin drew from the
dominant musical form of his day. in
Curtin's case, that was the big band
sound of the Forties and Fifties. He
used many of these musical ele-
ments—some from the needle-drop
library at Capitol Records—inamore
melodic and complete manner than
did most of his cartoon-making con-
temporaries. This makes Rhino’s
release Hanna-Barbara Classics,
Volume 1one of the most listenable
collections of animated music one is
likely to find. You can listen for the
sheerbeauty of Curtin’s musical con-
structions while thrilling to the long-
ago pleasures of the themes to your
favorite shows, including the im-
mensely popular maintitie to Scooby
Doo, Where Are You! from 1969.
Available wherever you buy fine
music or through Rhino mail order
800-432-0200.

In Philadelphia, they know Elvis
Presley is dead. Resident Robert

NIVERSAL
HTHEATRE
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Sammons is of-
fering copiesof the
King's will for $15.
"Here’s proof posi-
tive that you can
frame for yourden
that Elvis is dead.
Legally, anyway,"
said the entrepre-
neur. Sammons
paid $35 to the
Shelby County
Department of
Records in Mem-
phis, TN, foracopy
of the signed docu-
ment.

Tapestry, a
nostalgic revue of
the work of Carole
King, has just
completedits run at the International
City Theatre. In the West Coast pre-
miere of this work, a cast of six
singer/performers wove a wonderfut
web of 40 songs written or co-written
by King. An interesting experiment
as theater by director Caryn Morse
that was also a worthy tribute. For
more information on future produc-
tions, call 310-420-4128.

Anational touringcompany of Les
Miserables is slated to hit the Ter-
race Theater in Long Beach Dec.
27-Jan. 7. Tickets are already on
sale. For information, call 310-436-
3661.

Andrew Lloyd Webber's Jesus
Christ Superstar recently returned
to the Universal Amphitheatre. The
national touring company, launched
at the Amphitheatre roughly a year
ago, features original castmembers,
who also appeared in the film adap-
tation, Ted Neeley (Jesus) and Carl
Anderson (Judas). This is the third
coming of Jesus Christ Superstar.
Neeley and Anderson were also on
board when the musical played the
Amphitheatre for a lengthy engage-
ment in 1992 before the relaunch of
this long-running tour. On hand for
this most recent return were Linda
Blair (The Exorcist) and Walter
Koenig (Star Trek) but the person
who got closest to Jesus was Alex
Hodges, Senior Vice President of
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Carl Anderson, Ted Neeley and Alex Hodges
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MCA Concerts.

A former Ma-
rine leaves an
officer's commis-
sion and a nine-
year military ca-
reer to pursue her
dream of becom-
ing an English
teacher. She ends
up at an inner-city
high school where
she fights to
change a compla-
cent system that
has given up try-
ing to teach diffi-
cult students with
hearts of gold to
think. Michelle
Pfeiffer stars in
Hollywood Pic-
tures’ Dangerous
Minds, this year’s
remake of To Sir
With Love. (After
all, a plot is a ter-
rible thing to
waste.) MCA
Records has the
soundtrack with
Immature,
Coolio and
Rappin’ 4-Tay,
among other fine
acts. Both film and soundtrack are in
general release.

“We're gonna bring down some
power from our tower, and a little
extra high wattage to your cottage
out there in TV land,” announces
Marty Stuart in the opening to The
Marty Party Ill. “Are you ready to
rock?” If you are, this TNN special
airing Wednesday, September 27 at

Michelle Pteiffer stars in Dangerous Minds

5 p.m. (PST), may be your ticket.
Helping Stuart roll things along are
notorious firebrand Jerry Lee Lewis,
country rocker Steve Earle and mui-
tiple country music award winners,
the Mavericks. Backing is provided
by Stuart’s group, the Rock & Roll
Cowboy Band. Check your guide
for additional show times in your
area. [I¢

Marty Stuart (r) jams with Raul Malo of the Mavericks




RARE SURF: In last issue’s Local
Notes section, we mentioned Popu-
lar Culture Ink's new tome The lilus-
trated Discography Of Surf Music,
1961-1965, profiling surf music and
the musicians who played it. Now,
AV Entertainment, which has been
quietly reissuing some fine Sun
Records volumes, has issued Rare
Surt Volume 1: South Bay Bands
and Rare Surf Volume 2: South Bay
Bands, both CDs containing instru-
mental surf music recorded during
the early Sixties by bands bred in
that Southland hotbed of surf activ-
ity, the South Bay (not too far from
the Hawthorne home of Brian Wil-
son and his brothers). All selections
(54 tracks in all, 37 unreleased!)
have been digitally remastered from
original source material by Paul
Johnson, writer of the surf classic
“Mr. Moto.” With the summer wind-
ing down, the timing of these re-
leases—which were produced and
compiled by Johnson, noted Califor-
nia sound historian Domenic Priore
and AVI's Rob Santos—may be a
little off, but these volumes are at-
tractive additions to any suri music

DANCING QUEENS: WestHollywood nightclubLunaPark and Polydor Records
recently hosted a tribute evening to Swedish popsters Abba, which
featured an costume contest and some special guest performances. A
renewed wave of interest in the Seventies dance outfit has been sparked
by the movie Muriel’s Wedding (which featured Abba music prominently)
and the handsome four-CD box set, Thank You For The Music, which
contains previously unreleased material and remastered Abba classics.
Pictured (L-R): promoter Dennis Davison, performance artist Ann Magnuson,

—MICHAEL AMICONE

SHACK SHINDIG: The folks at Capi-

tol Records threw a nice little bash
at Jack’s Sugar Shack recently to
herald the arrival of Chocolate Milk,
the sophomore outing by soul pop
duoCharles & Eddie. Chocolate Milk
is the follow-up to Duophonic, the
band’s debut LP, which sold over a
million copies worldwide and
spawned the hit “Would 1 Lie To

enthusiast’s CD collection.

A&M Product Manager Beth Tallman and promoter Jonathan Lea.

You?” —Tom Farrell

SUMMER AT THE DASIS: A Middle Eastern-themed “Summer Dasis” party
was held recently at the Los Angeles offices of World Domination Records
and Gold Mountain Entertainment. World Domination artist Noah Stone
and Gold Mountain Entertainment’s Pippi Bernstein provided live enter-
tainment for the event. Shown (L-R): World Domination’s Everett Thomp-
son, Dave Allen, Rosie Estrada, Chris Kelly, Craig Mingus, Stephanie
Cramer and Gold Mountain’s Randi Perrin, (kneeling) Noah Stone (holding
Dylan Allen), Pippi Bernstein and Dana Pilson.

GUTTY PANEL: According to the panelists at the Los Angeles Music
Network’s recent “Major Label Marketing Strategies,” most marketing
strategies, even with today’s sophisticated market research, still come
down to gut instincts. Shown at the event: Capitol Marketing VP Tom
Corson, Los Angeles Music Network President Tess Taylor, Interscope
Sales & Marketing head Steven Berman, Music Marketing Network Senior
Director Lisa Lewis and Zoo Senior VP of Marketing Brad Hunt.
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TAKING THE BULL BY THE HDRNSBY: As part of an acoustlc tour promoting
the release of his new RCA opus, Hot House, piano man Bruce Hornshy
performed at the Borders Books And Music on the Third Street Promenade
in Santa Monica. In addition to his free performance, Hornshy answered
questions and signed autographs for the assembled crowd of fans.
Pictured (L-R): RCA VP Hugh Surratt, KSCA-FM PD Mike Morrison, RCA VP
of Promotion & Trade Relations Bonnie Goldner, Hornsby and RCA National
AAA/West Coast Alternative Promo man Nick Bull.

UNIVER
MPHITHEAT

UNIVERSAL APPEAL Recent MC cover boys and one of this year’s blggest
success stories, Dave Matthews Band, are pictured at the Universal
Amphitheatre where the RCA act performed for a capacity crowd. Pictured
backstage at the UA are (L-R, back row) MCA Concerts President Jay
Marciano, band member Boyd Tinsley, MCA Concerts Talent VP Melissa
Miller, Dave Matthews, MCA Entertainment Services VP Larry Vallon,
(frontrow) band members Stefan Lessard, LeRoi Moore and Carter Beauford.
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ATTRACTING FLIES: Upstairs/Warner Bros. act SF Spanish Fly taped a
commercial spot, “Educate Your Mind,” for the Fox Children’s Network.
Shown with North Hollywood High School students, who were also in the
video, are Milo and Octaviano of SF Spanish Fly.

’
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GUITAR SELLERS: If you have a quality used or vintage guitar or bass that
you can afford to part with, then you might want to consider availing
yourself of a new service for buyers and sellers of vintage equipment,
“Consignment Guitar.” The brainchild of L.A. Guitar Show producer Loni
Specter, “Consignment Guitar’ offers a secure, alternative brokerage
service for primarily vintage and used instruments. “Consignment Guitar”
is located at Ferguson Music in Encino. Hours of operation are Monday-
Thursday, 11:00 a.m.-8:00 p.m., Friday, 11:00-6:00, and Saturday (by “!:'\ ;
appointment only). For more info, contact Loni Specter at 818-992-0745. X \ ‘ ‘,5 d
{ il

Pictured: Specter and David Ferguson, owner of Ferguson Music. : : s

TECH DREAMS: In town to promote their current Miramar/BMG release,
Tyranny Df Beauty, ambient music pioneers Tangerine Dream recently
played at Xsess Alive, an event sponsored by Xsess Living CDZeene and
KRDQ-FM. The event featured a fashion show, technology displays and a
worldwide cyberchat which allowed fans to interact with Tangerine
Dream. Several companies were on hand to add to the techno vibe, most
notably local interactive entertainment publishers Cyberdreams, who

L

MEALS DN WHEELS: The members of the band Venice—Scott Crago, Mark
and Michael Lennon, Mark Harris and Pat and Kip Lennon—gather in front
of Fatburger’s new restaurant-on-wheels, the “Fatmobile,” which pro-
vided lunch for the recent Tower Records Marina Marketplace Music
Festival. The event, which raised over $2,800 and 2,500 pounds of food for
the Los Angeles Regional Foodbank’s program, Extra Helpings Westside,
featured performances by Venice, Kevin Gilbert of Tuesday Night Music
Club and MCA alternative act Water.
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promoted their new CO-ROM games,
IHave No Mouth And I Must Scream,
based on famed sci-fi writer Harlan
Ellison’s short story, and Dark Seeds
Il, which features the artwork of
H.R. Giger, both due this fall, which
is when Tangerine Dream will start
their U.S. tour. Pictured: band mem-
bers Jerome Froese and Linda Spa,
Miramar Executive VP/GM Sean
Gleason, band member Edgar Froese
and Sean Perkins (publisher of Xsess
Living COZeene). ~ —Tom Farrell

OOPS: In issue 16's Local Notes
section, we erroneously reportedthat
Reprise’s mammoth upcoming
Sinatra 20-CD box set, The Com-
plete Reprise Recordings, would be
released in a limited edition of 2,000
copies. It will definitely be a limited
edition, but 20,000 copies will be
manufactured, not 2,000. This box
set, which will be one of the most
lavish packages ever made, while
certainly not in everybody's price
range (around $500), is a must for
Sinatraphiles and completists.

MUSIC CONNECTION
Tidbits from our
tattered past

1980—PUMP UP THE VOLUME:
Guitarists Joe Perry of Aerosmith
and Ted Nugent, in the midst of
separate national tours, jammed
onstage at Night Court recently.
Being used to huge halls hasn’t
kept the Nuge’s love for small club
sound systems alive. “I've got a
bigger amp in my bathroom!” he
quipped.
1990—ENVIRONMENTALLY
SOUND: In an unprecedented
united effort, 23 record companies
have agreed to include pro-envi-
ronmental consumer messages on
album packaging. The series of ten
messages will be rotated and placed
on aminimum of 100 million pack-
ages. The messages are specific
consumer-oriented tips.
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THIS HARD ROCKIN’ OUTFIT HAS SOLD AN AMAZING 80
MILLION ALBUMS WORLDWIDE....AND STILL COUNTING

all them what you will. The Ramones of

Hard Rock. Hard Rock’s Energizer

Bunny. But one word you can’t use to
describe AC/DC is “unemployed.”

While hard rock bands have come and
gone, sometimes casualties to their excessive
lifestyles, AC/DC is entering its twentieth
year—and that’s a merit badge that most rock
bands will never be able to pin on their
guitarist’s unitorm.

Talkingviatelephone from New York, good-
natured frontman Brian Johnson reflects on
AC/DC’s past (the band recently received
plaques commemorating 80 million albums
sold worldwide), their continued popularity
(the group’s last studio album, The Razor’s
Edge, released in 1990, scored multi-plati-
num) and the group’s steadfast refusal to cater
to modern trends.

“Yeah, we still sound the same,” states
Johnson, “but the thing is, this is what we all
love playing, and it works, so we're sticking
with it.

“We see a lot of bands who start out as hard
rock,” he continues, “and then they try to
change and adapt with the times and end up
becoming part of the times. With AC/DC, we
just play what we love and don’t worry about
everything else that's going on. To be honest
with you,” he says laughing, “we're so
wrapped up in what we're doing, we don't
even know what’s going on out there!

"We've always gotten a lot of grief from
people who say we sound the same and from
people whosay our form of music is dead. But
we like it, and the people who come to see us
play like it.

"We've never worried about it, actually.
People ask us if we're a metal band, or
whatever. We've always called it rock & roll.
We still do. Butif people wantto call us heavy
metal, then Il take that as a compliment,

“
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By Tom Farrell

because most of the people who listen to AC/
DC are heavy metal fans, and they‘re the most
dedicated and enthusiastic fans the world has
ever seen.”

Certainly, one of the reasons for AC/DC’s
staying power is a result of the band’s solid
musical foundation. When the Young clan
moved from their native Scotland to Australia
in 1963, with brother Angus and Malcolm
still in their formative years, older brother
George Young teamed up with a handful of
other Beatlemania-influenced European im-
migrants. Adopting mop-top haircuts, the
group christened themselves the Easybeats,
and by 1964, they had risen to the top of
Australia’s embryonic pop music world.

in 1967, with the British Invasion in full
bloom, the Easybeats returned to England and
scored a Top Ten hit with “Friday On My
Mind.” But, like many bands of the period,
their success was short-lived, and by the end
of the Sixties, the Easybeats were no more.
George Young and his songwriting partner,
Harry Vanda, returned home and found work
in the Albert Street Studio complex. The pair
utilized their songwriting skills and devel-
oped a talent for production, working with a
handiul of rising Australian bands, a list that
would soon include AC/DC.

Not only did George Young's foray into the
music world set the spark which would ignite
AC/DC, it also provided the youthful Angus
with the inspiration to throw his cap into the
performance arena. Angus, along with his
older brother Malcolm, began to notice that
George was getting all the girls, which
prompted him to pick up the guitar and learn
how to play.

Malcolm was the first to follow in George's
footsteps, with Angus bringing up the rear
and receiving his older brother’s guitar hand-
me-downs. Malcolm formed a few bands,

including one called Velvet Underground
(norelationtothe legendary American band),
which ironically featured alead singer named
Brian Johnson.

Angus practiced constantly, returninghome
from school and plugging in while still in his
school uniform, the sight of which prompted
his older sister Margaret to suggest keeping
the outfit as a gimmick. Angus left school at
fifteen, puttering around in odd jobs, which
included printing work on a pornographic
magazine.

Angustormed his first band, Tantrum, when
he was seventeen. Like his older brother
Malcolm, Angus didn’t have any luck, and in
1973, the siblings decided to form their first
real band together. Once again, their older
sister Margaret was in the right place at the
right time, this time giving the band their
electrifying moniker, which she had noticed
moments before on the back of a vacuum
cleaner.

George Young eventually signed his
younger brothers to a production deal. Dur-
ing the next year, AC/DC went through mem-
bership and image changes, weeding out the
elements of the then-popular glitter/glam
phase (evident in their early publicity stills).
In 1974, an early incarnation of AC/DC re-
corded their first single, “Can | Sit Next To
You Girl”/"Rockin’ In The Parlour,” at Albert
Studios, with George and Harry Vanda at the
production helm. Released on Albert Records,
the single became a very minor hit in select
local markets. The group even managed to
appear on Australian TV.

But the group was still evolving—image-
and personnel-wise. Before settling on his
school boy image, Angus went through a wild
variety of stage costumes, including a Super-
man get-up, amasked swordsman (a la Zorro)
and even a gorilla outfit. Then, remembering
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his sister’s sound advice, Angus settled on his
old school uniform, an image he has retained
for more than two decades!

Michael Browning became AC/DC’s man-
ager and financed the fledgling band, even
hiring an equipment van and driver. The
driver, Bon Scott, who, at 28, was consider-
ably older than the Youngs, was also a Scot-
tish immigrant and an aspiring musician. The
fledgling frontman tinkered with the piano
and accordion before he was ten years old,
later donning full Scottish regalia and playing
drums and bagpipe in his father’s marching
band of local Scottish ex-patriots. His friends
called him “Bonnie” Scott (short for Bonnie
Scotland), which he abbreviated to “Bon.”

After leaving school, he wound up in jail
forassault and battery and was rejected by the
armed forces. Eventually, Scott resumed his
music career and ended up doubling on
drums and vocals for a local band named
Valentine.

By late 1975, AC/DC’s lineup had settled,
with Scott changing his role to frontman.
Browning approached Atlantic Records with
the Vanda/Young-produced tracks, and the
band was signed to a deal.

AC/DC beganto make some stateside chart
noise with their 1977 release, Let There Be
Rock. Amidst the burgeoning disco and wa-
tery arena rock scene, the harsh resonance of
AC/DC—one of a handful of outiits who
championed an unabashed approach to hard
rock—was taken to heart by U.S. fans.

The group’s career continued to prosper
while punk and disco came and went, with
1979’s Highway To Hell solidifying the
group’s loyal following.

It was 1980 that would prove to be AC/
DC’s most turbulent year. On February 19,
following a night of heavy drinking, 34-year
old Bon Scott was found dead in the back of
acarin London. Exactly two months later, the
band named Scott sound-alike Brian Johnson
as his replacement and went on to release
Back In Black, their greatest commercial and
artistic triumph.
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AC/DC frontman Brian Johnson

It's fifteen years later, and not much has
changed in the AC/DC camp. There have
been a few lineup changes, with Phil Rudd,
who played with the bands’ original Seven-
ties lineup before departing in 1983, return-
ing to the fold. “Hell, Phil was in the band
before | was,” explains Brian Johnson. “It's
strange, but great to have him back in the
lineup.”

In late September, AC/DC will release their
latest salvo on the East West fabel (which
absorbed former Atlantic subsidiary Atcoy),

Angus Young: Hard rock’s enfant terrible

their first studio album in five years. Entitled
Ballbreaker, the album, which was co-pro-
duced by Rick Rubin and Mike Fraser, is
chock full of the standard AC/DC sonic trade-
marks that their fans have come to know and
love, with the Young brothers’ chunky guitar
rifis sounding as razor sharp as Johnson’s
vocals.

In addition to its title track, Ballbreaker

boasts the usual AC/DC classic double
entendre, nod-and-wink song titles—*Hard
As A Rock” (the first single), “Cover You In
Oil” and “Caught With Your Pants Down,”
which, along with “Hail Caesar,” are the best
tracks on the album by merit of their infec-
tious hooks. And lyrically, don’t look for
these guys to tour with Amy Grant anytime
soon. AC/DC once again unabashedly takes
the Spinal Tap "Lick My Love Pump” award
for their innuendo-laced lyrics.

Perhaps the one track that AC/DC fans will
find the most ironic since the band released
“Have A Drink On Me” on Back In Black, will
be “Whiskey On The Rocks.” Keeping in
mind that Scott choked on his own vomit
following a night of drinking double whiskey
shots, lyrics such as “I've been drinkin’ all
night long/So long baby, I'm gone,” “I'm
drinkin” whiskey on the rocks/A double or a
shot” and “Pour me a double here comes
trouble on the rocks” will undoubtedly show
longtime fans that AC/DC hasn’t forgot their
original lead singer and still pays their re-
spects in their own unique way.

The band will take to the road in support of
Ballbreaker, but not until early next vear.
"We want to give our audience a chance to
hear the songs first. We're also still working
on what live extravaganza we're going to
unleash,” muses Johnson, referring to the
band’s trademark live shows, which have
included everything from a two-ton liberty
bell to a 21-cannon salute.

“And besides, it'll probably take us that
long to decide what songs we're going to
play. Whatever we do, there are going to be
a handful of fans who go, “How come you
guys didn’tplay....?” Butl guess you can’t win
‘em all.”

And will Angus still don the school boy
attire that has made him the enfant terrible of
hard rock for the past two decades?

“Of course,” Johnson says matter-ot-factly.

For these hard rock survivors, who keep
going...and going...and going..., some things
never change.
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Tom Lipsky,

General Manager

By Steven P. Wheeler

veteran who got his start as the PR
Director and later the General Manager
for Painter’s Mill Music Fair, a now-detunct
venue chain. In the late Seventies and carly
Eighties, Lipsky started his own management
company and then joined torces with CMC
Productions, which was at the time a man-
agement company. Eventually, Lipsky be-
came a partner with CMC tounder Bill Cain,
and they changed CMC's focus trom a man-
agement company to a record label in 1990.
Since that time, CMC has become a home
for hard rock retugees—in the process heing
ridiculed as “the place where hard rock bands
gotodie,” butthey have also been successtul,
both domestically and internationally.
General Manager Tom Lipsky spoke with
MC about the label’s origins, the current state
of hard rock, as well as addressing the
naysayers who helieve that the genre is dead.

B altimore-born Tom Lipsky is an industry

MC: What was the most difficult aspect of
starting a new label?

TL: Getting distribution is a big problem;
getting good distribution is a bigger problem.
We went through several distribution con-
tracts in our first couple of years that just
didnt work out.

Those problems ended in March of ‘94
when we came across Alliance Entertain-
ment and their distribution company, AEC
Distribution, which is our current distributor.
Once we signed withthem, our lives changed
dramatically. Our confidence grew to the
point that we now had good enough distribu-
tion to take a larger scale gamble, make a
larger scale investment and sign the War-
rants, Slaughters and Motérheads of the world.

——

MC: Since CMC began signing big name
bands of the past, the media has been calling
you the “home of the hard rock dinosaurs.”
TL: | don’t agree with that assessment, but |
understand it. What I'm faced with is a roster
of bands that have had success over the past
two decades. Some of them, such as Accept
and Motorhead, go back ten or twenty years.
But you also have to realize that between ‘90
and ‘93, bands like Warrant and Slaughter
sold between four and six million records
apiece, andthat’s not all that many years ago.
MC: But it seems as though most of the
original fans of these bands may have out-
grown the hard rock genre and the younger
audience may have nointerest in these bands.
What market are you targeting?

TL: | am sensitive to the fact that the younger
segment of the market today is looking for its
own set of heroes and they don’t want to
adopt their older brother or sister’s rock stars.
But | feel that a certain percentage of that
young market is reachable, just because the
bands are great and the albums are first-class.

I also feel that there’s a percentage of the
audience, who were the original fans of these
bands, that are reachable. These are fans who
might have evolved out of metal and rock
radio and MTV and into VH1 and Top Forty
radio. Those are the vehicles that | think can
reach the historic fans who have outgrown
their headbanging days.

The point is, there are hundreds of millions
of people out there, and not everybody likes
what we have, but not everybody likes all
these alternative bands on the radio and
MTV. I'm just trying to reactivate the hard

rock genre. Part of it has to do with waking up
a sleeping giant—the 25-to-30-year-old con-
sumer who isn’t ready to listen to Barry
Manilow and isn’t an alternative fan but who
still wants to rock & roll.

MC: So you don’t think these fans have
disappeared entirely?

TL: | think they’ve been inactive music con-
sumers because their favorite groups have not
been active. My biggest job is to re-cultivate
a segment of the market that has been filled
with mostly inactive music consumers since
about 1992.

Luckily, we're sort of being supported in
that endeavor by some of the major labels.
You've got John Kalodner at Sony, who |
consider the Number One A&R man in the
history of the music industry, and he just
signed Dokken, which is right in the pocket
with the groups that I've been signing.

You still see Van Halen kicking ass. In
September, the new AC/DC and Ozzy
Osbourne albums are coming out, and as
those consumers get driven back inthe stores,
I hope to highlight my records, and maybe
they’ll find the Warrants, the Motdrheads and
the Slaughters. | have to reach them in the
stores, and one of those ways is when they go
in to get a mega-star album.

MC: When | see a hard rock chart in the Los
Angeles Times featuring everyone from Bon
Jovi to Green Day to Primus to Foo Fighters,
I have to wonder if hard rock is even a
legitimate genre anymore.

TL: 1 think the hard rock market is definitely in
a state of flux right now. | think there are an
awful lot of hybrids coming out now, and
you're right, “hard rock” is a broader term
than it ever used to be. Punk, alternative,
traditional metal, speed metal, mainstream
hard rock are all failing under the broad
umbrellaof “hard rock.” But if you segregated
all those hard rock styles, you'd need 27
charts to deal with them all [laughs].

There are all different kinds of hybrids that
are being developed, and for lack of a better
term, they're all being called hard rock or
metal because it’s the closest to a traditional
peg as anyone can put on them.

MC: Doesn’t that make marketing difficult?
TL: It does, because you have radio and video
networks playing everything. The key isn'tto
hit quantities of people in the audience, it’sin
hitting quantities of quality people. I'd rather
hit 100,000 hard rock people than one mil-

finding the best studio for your project.

commercials and related projects.

Studio I
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“I think hard rock isin a
state of flux. Punk, alter-
native, traditional metal,
speed metal and main-
stream hard rock are all
falling under the broad
umbrella of ‘hard rock.’”
—Tom Lipsky

lion alternative tans.

That's why we're promoting at metal and

AOR radio and getting ready to go to CHR or
Top Forty radio. We have to go to multiple
formats and do multiple campaigns on each
record to get a percentage of people out of
each format. It is a nightmare from that end.
MC:How important is the international mar-
ket to CMC’s bottom line?
TL: Extremely important. I'd say that 30 per-
cent of the records that we sell in a vear are
goingtobesold outside the U.S., and thatcan
make the difierence between breaking even
and either making or losing money.

I count heavily on the Japanese market and
our distributor there [Pony Canyon Records|,
and we've enjoyed great success because the
Japanese market is not very trend-oriented.
They like mainstream rock & roll.

In the European market, you have territo-
rics like Germany that still like straight-for-
ward hard rock. The U.K. is more fashion-
conscious, but the German market is a solid
rock territory, and we count on that market to
sell a certain amount of records.

Of course, the U.S. is still where a bulk of
our sales are going to happen, but we also
have a deal with MCA in which they will be
distributing our catalog in Canada, which we
hope will kick in another ten percent.

We are one ol the very few independent
labels that has a complete worldwide struc-
ture. That gives us a big edge in going after
bigger bands, because we can out-gun most
indies and compete with some majors.

MC: What signings are you excited about?
TL: I'm excited about the Motdrhead record.
A lot of people weren’t sure of their value
because their last album didn’t sell that much,
but that was only because the foreign label
they were on didn’t have any distribution. So
when people saw the numbers of the last
record, they wouldn't even consider a new
album, but I saw this as the band’s 20th
Anniversary, after having a bad experience
witha smallforeign label. We've tripled what
people said we were going to do.

We just signed Iron Maiden (The X Factor
is due out October 3) and Saigon Kick. Also,
we're releasing Iron Maiden’s former lead
singer Bruce Dickinson’s live double-album,
which is due out at the end of October.
MC: What about Warrant?

TL: | feel that their musical transition on this
album is brilliant, even though they're not
really getting their dav in court. People say,
"Oh veah, that ‘Cherry Pie’ band,” and they
won't even listen to the damn album, which
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ismodern as hell. It's hard and it's aggressive,
but we had to work it for a month just to get
people to listen to it because they ignore the
possibility that these bands can evolve.
They haven't sold-out and re-camouflaged
themselves. They've grown as artists and
people, and that's retlected in the writing and
the performance. How many people dress the
same or think the same things they did five
years ago? Why is the growth of a rock band
so different? What Warrant has done is have
a totally legitimate evolution, not a con-
scious-trendy change. I'm very proud of what
they've done musically, and the record’s do-
ing very well for us.
MC: What kind of sales figures are consid-
ered good for CMC?
TL: For a multi-formated groups such as War-
rant or Slaughter, I'm very pleased with re-

leases hitting the 100,000 mark, and Warrant
and Slaughter both did that for us. Warrant is
probably around the 175,000 mark on a
worldwide basis and selling steadily every
week, and 1 fully expect to sell several hun-
dred thousand units by Christmas.

With a pure metal band—a single format
band—I look for an initial release in the 35-
50,000 mark, which is a lot of records to start
with because pure metal bands are gradual
sellers, exceptfor the superstars like Metallica.
That’s exactly where we fell with Overkill,
Widowmaker and Motérhead, and that’s right
where they ought to be. Then add another 30
to 40 percent from international sales, and
you're right on target.

CMC International is hased in North Caro-
lina (919-269-5508).

RED

SOING SOM

b
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"Killer Lyrics 'N' Mellow, Musically
Genius Melodies" - Rock City News

-THING ELSE?

OKY

Call 818932-1488 for Band and CD info!
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The History Of

HARD MUSIC

By Charlie Ray, Jan McTish and Tom Farrell

The hard rock genre has seen good and bad
commercial times since its late Sixties birth.
We trace the evolution of hard rock/heavy metal
and how it has metamorphosed in the Nineties.

Hard rock and heavy metal have been a
part of the rock & roll lexicon for nearly 30
years now, but the definition of the terms has
changed dramatically over the past four de-
cades.

Sincethe terms’ birth in the late Sixties with
such bands as Cream, Led Zeppelin, Iron
Butterfly, the Yardbirds, Blue Cheer and
Steppenwolf, the genres have gone through a
wide array of stylistic changes and fashion
trends, but they have survived.

Under the hard rock banner have fallen
such genres as heavy metal, psychedelic rock
and acid rock in the Sixties, progressive rock,
theatrical rock and heavy duty boogie in the
Seventies, satanic rock and pop-metal in the
Eighties and a myriad of styles in the Nineties,
including funk-metal, alternative rock, rap-
metal and mainstream hard rock.

Depending onwho you ask, "heavy metal,”
a term that would encapsulate most of what
was considered hard rock during the Sixties,
Seventies and Eighties, was
started by Steppenwolf
frontman john Kay on the
immortal hard rock anthem
"Born To Be Wild,” via the
memorable lyrical phrase
“heavy metal thunder,” or
legendary rock journalist
Lester Bangs, who is ru-
mored to have coined the
term. Or maybe it was re-
nowned science fiction
writer William Burroughs,
whose story, Nova Express,
includedthe character Ura-
nian Willie, the Heavy
Metal Kid.

Whatever the origin,
heavy metal would become
an entirely new musical

hard rock.
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M SURVEY I—
DEFINE
HARD ROCK

We surveyed musicians and
industry movers and shakers
and asked them to define a
hard rock band and list an
example. Answers were var-
ied, though Led Zeppelin
seemed to be the common
denominator. Many cited Se-
attlerock stars Soundgarden—
oops, no, they’re a grunge
band. Of course, grunge is
merely another incarnation of

genre, and by the Nineties, the umbrella term
of hard rock/heavy metal had broadened to
include everything—mainstream rock
(Aerosmith, Bon Jovi), punk rock (Green Day,
Offspring) heavy metal (Metallica, White
Zombie), alternative rock (Foo Fighters,
Smashing Pumpkins), grunge (PearlJam, Stone
TemplePilots, Nirvana) and adrenaline pump-
ing speed metal.

What follows is a brief history outlining the
seeds of hard rock/heavy metal, the shift in its
sound and fury, its present state and its pos-
sible future.

e | ate Sixties

As the giddy screams of Beatlemania sub-
sided, rock music began to resonate the
heavier and more turbulent atmosphere of
the late Sixties. One of the first groups to
reflectthat change were the Yardbirds, whose
contribution to the future
of hard rock is probably
the greatest. Guitar gods
Eric Clapton, Jeff Beck and
Jimmy Page—who fol-
lowed each other into the
Yardbirds’ lead guitarist
berth—became hardrock’s
trinity of influence. Page,
in particular, lent a harder,
more aggressive treatment
to classic blues riffs, tem-
pered with distortionand a
thick timbre, which be-
came the trademark for
hard rock and heavy metal
guitarists. Jeff Beck, follow-
ing his Yardbirds departure,
also continuedtoinfluence
the burgeoning genre with

his self-named Jeff Beck Group, featuring a
young Rod Stewart.

Another early hard rock standard bearer
and another British import was Cream, featur-
ing Eric Clapton, Ginger Baker and Jack Bruce,
who would receive spectacular press and
album sales, in large part due to their techni-
cal virtuosity. Cream—who many consider to
be the first heavy metal band and the first
super group—would disband by the end of
the decade, but it was their legacy that would
be a powerful influence on the future of hard
rock, particularly on Led Zeppelin, who would
form in 1968 following Jimmy Page’s dis-
banding of the Yardbirds.

At the same time, other English-based hard
rock outfits such as Deep Purple would form
and carry their influence into the next de-
cade.

But America answered with its own hard
rock/heavy metal salvos, including the jimi
Hendrix Experience’s "Purple Haze,” Blue
Cheer’s hard rock take on Eddie Cochran’s
“Summertime Blues,” which reached Num-
ber Fourteen in 1968, iron Butterfly’s "In-A-
Gadda-Da-Vida” and Steppenwolf’s heavy
metal number “Born To Be Wild,” the latter
two vying for first hard rock anthem honors.

Atthe end of ‘68, Led Zeppelin began their
first U.S. tour in support of their 1969 seli-
titled debut, which the press dismissed as an
inferior imitation of Cream. Their instant popu-

Jimmy Page
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larity with American rock
fans would alienate the
rock press even more and
the critics would carry on
their distaste for Zeppelin
throughout the band'’s ex
istence.

By the end of '69, the
band had released Led
Zeppelin 1, including the
classic “Whole Lotta
Love,” featuring Page’s
cutting-edge production
techniques, which setnew
standards in the flourish-
ing hard rock genre.

e Eqrly
Geventies

As the Sixties came to an end, hard rock
began to diversify even more. Hard rock and
heavy metal entered an era of escapism,
youth anthems and dark tones.

Black Sabbath debuted their dark, plod-
ding heavy metal at the outset of the Seven-
ties, forging an important contribution twenty
years down the line as the primary influence
on Seattle’s grunge movement, which resur-
rected Sabbath’s somber tones and heavy
delivery. The late Kurt Cobain would com-
ment that he listened to Black Sabbath reli-
giously every day until he was fifteen.

Throughout the carly Seventies, the mean-
ing of hard rock would take on various incar-
nations—the only real unifying aspect would
be the volume of the music and the long hair
of those producing the noise.

While the popularity of hard rock hit new
heights at the outset of the decade, the social
activism of the Sixties dissipated, and bands
like Zeppelin, Black Sabbath and Iron Butter-
fly unleashed a lyrical content that leaned
more toward mythology than sociology.

With this escapism came theatrics and
showmanship. Alice Cooper rose to notoriety
with his hit single, “School’s Out” (a perfectly
timed release in the summer of '72).

Throughout hard rock’s heyday in the Sev-
enties, technology would play a big role in

market music.”
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the expansion of the genre, as bands were
abletoplay bigger arenas with a volume only
hinted out in the Sixties. The Guinness Book
Or World Records certified Deep Purple as
the loudest band in the world (who can forget
lead singer lan Gillan’s memorable onstage
patter on Live In Japan, during which he
muttered tothe soundman, “Make everything
louder than everything else”).

By 1972, Led Zeppelin had solidified their
position as the Kings of Hard Rock. They were
also the first to stretch the parameters of the
often-limited genre with their epic master-
piece, “Stairway To Heaven,” after which
Zeppelin bassist John Paul Jones proclaimed:
“Idon’t think anyone will ever compare us to
Black Sabbath again.”

However, other veteran bands were still
vying for the crown, including the aforemen-
tioned Deep Purple with their classic anthem,
“Smoke On The Water.”

By 1973, new contenders sprang up on
both sides of the Atlantic. Queen, Aerosmith,
Kiss, Status Quo and Rush all debuted that
year. Queen’s classically textured hard rock
was quickly dismissed as “Zeppelin for rich
kids,” Aerosmith was ridiculed as nothing
more than a “Rolling Stones’ clone,” Kiss was
still two years away from their breakthrough
Alive! album and Status Quo and Rush be-
came targets for many a poison pen.

But the fans loved it all, or to paraphrase
Willie Dixon: “The critics don’t know, but the
kids understand.”

The Mld"
Seventies

As America’s rock scene
gave way to the laid-back
California sound of the
kagles and Fleetwood Mac,
cartoonish rock act Kiss,
picking up where Alice
Cooper left off, strove to
keep the fires burning for
heavy metal with their the-
atrical philosophy of “ex-
cess.”

B SURVEY I
IS HARD ROCK
DYING?

The vast majority of the people
questioned stated, “Well, |
guess that depends on what
your definition of hard rock
is.” After that, the overwhelm-
ing majority opined that hard
rock is not dying. Quite a few
realized that hard rock is cy-
clical and has evolved, hence
the hard rock of yesterday is
all butgone, being replaced by
Seattle grunge and the ilk.

essesssssns: N JO
consesnauns 1D Y0

M SURVEY I i | the relcase of Alive!
HOW IMPORTANT ARE
MUSIC CLASSIFICATIONS?

VERY IMPORTANT ........ SRR SR Ssssssessenssssssissssaasenensivnss 17 Y0
SOMEWHAT IMPORTANT ............
NOT IMPORTANT ..cceeniiiiiiinninnens
MUSIC SHOULDN'’T BE CLASSIFIED
INDIFFERENT ....ccevennnninnnnnnn. desseudnseens oo nans Reveuns chsasseasena I 70

The vast majority of industry people stated that musical classifications are both
important and necessary for the industry to function correctly and smoothly.
Nearly all of the people who think that music should not be classified or that
classifications and categories are not important were musicians. The majority
of the nine percent who remained “indifferent” were mainly publicists. Julia
Roberts of local hard rock band Driven Steel seemed to sum up the opinions
of her musician colleagues when she pointed out, “Categories and labels
seemed to have been designed predominantly for the devices of people who

in 1975, Kiss established a
career-high water mark that
continued until the arrival
of new wave. This live
double-album effectively
solidified a fan base that
would perpetuate their ca-
reer well into the next two
decades and garner them
legendary status with more
than 100 million album
sales.

At the same time, other
hard rock outfits—from
heavy duty boogie bands
such as Bachman-Turner-
Overdrive, Grand Funk
Railroad, Bad Company,
Foghat and Black Oak Ar-
kansas, to more metal-
based acts such as Angel, Blue Oyster Cult,
Ted Nugent and Rainbow—would all have
their moment in the sun.

Back in 1975, when Bachman-Turner-
Overdrive was at the top of the charts, Randy
Bachman dismissed the critics who continu-
ally assailed the hard rock genre. “They call
us a loud, thundering wall of monotony,” he
told Rolling Stone. “Well, that’s what we are.
That's what Deep Purple is. That's what Led
Zeppelin is. Everything’s monotonous. Who
cares if some turkey thinks we're monoto-
nous. There's a million people who happen
to like our monotony.”

With the spreading popularity of riff-ori-
ented hard rock, even pop-rock icons such as
Elton John would jump on the bandwagon
with such manic guitar-bashing classics as
“Saturday Night's Alright For Fighting.” As
the piano-pounding madman noted at the
time, “The kids will always want their ear
drums splattered.”

Hard rock, more than any other genre,
began to represent the youth of each suc-
ceeding generation.

Bands began to spring up from all over.
Scotland’s Nazareth and Ireland’s Thin Lizzy
would also score chart hits in the States—the
latter with their single, “The Boys Are Back In
Town,” while Nazareth would popularize
the hard rock ballad with their Top Ten ren-
dition of “Love Hurts.”

But the biggest overseas conquest came
from Australia’s hard rock-
ing outfit AC/DC, who
made their U.S. chart de-
but with their 1977 Atlan-
tic effort, let There Be
Rock.

Unlike their metal pre-
decessors, who appealed
tobothsexes, AC/DC, with
their bawdy lyrical humor
and frat-styled concerts
seemed to appeal largely
to male metal fans.

In fact, it's safe to as-
sume that the band’s
school boy-clad guitarist
Angus Young single-
handedly started the

30 >»
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CONNECTION

DIRECTORY: INDEPENDENT PUBLICISTS

As partof Music Connection’s ongoing effort to supply you with useful information to help you navigate the music industry
maze, we offer our annual guide to independent publicists. A comprehensive listing of Southland indie publicists—
ranging from the smallest to the largest—is included, along with pertinent information and numbers.

J THE ALBRIGHT ENTERTAINMENT
GROUP

3575 Cahuenga Blvd. West, 2nd Floor
Los Angeles, CA 90068
818-508-6874 FAX 213-850-5508
Contact: Jeff Albright

Clients: The Doors, Vince Neil, Pat
Benatar, Ric Ocasek, Much Music,
Robby Krieger, Tommy Shaw, Jack
Blades.

J ARSLANIAN & ASSOCIATES

6671 Sunset Blvd., #1502

Hollywood, CA 90028

213-465-0533 FAX 213-465-9240
Contact: Oscar Arslanian
Styles/Specialties: Corporate, pop, clas-
sic artists from the Fifties and Sixties.
No. of Publicists: 2

Clients: Fabian, Tommy Sands, Chris
Montez, Farm Animals.

) BAKER/WINOKUR/RYOER

405 S. Beverly Or.

Beverly Hills, CA 90212
310-277-6200 FAX 310-277-8260
Contact: Henry Eshelman, Jamey
Gottleib

Styles/Specialties: All

No. of Publicists: 20

4 BRC COMMUNICATIONS

299 W. Grand View Ave.

Sierra Madre, CA 91024
818-355-8481 FAX 818-355-0821
Contact: Brian Cieslak
Styles/Specialties: All

No. of Publicists: 2

0 THE BROKAW COMPANY

9255 Sunset Blvd., #804

Los Angeles, CA 90069

310-273-2060 FAX 310-276-4037
Contact: Sandy Brokaw, David Brokaw
Styles/Specialties: All

No. of Publicists: 5

) BURSON-MARSTELLER

1800 Century Park East, #200

Los Angeles, CA 90067

310-226-3000 FAX 310-226-3009
Contact: Holly Codd
Styles/Specialties: Television, feature
films, corporate publicity.

J CATHCART PUBLIC RELATIONS
3518 Cahuenga Blvd. West, #320
Los Angeles, CA 90068
213-845-9918 FAX 213-845-9936
Contact: Laura Cathcart
Styles/Specialties: Hip-hop, R&B
No. of Publicists: 2

Clients: Columbia Records, MCA
Records, Loud/RCA Records.

J LYNN COLES PRODUCTIONS

P.O. Box 93-11

Los Angeles, CA 90093
213-874-2954 FAX 213-974-2556
Contact: Lynn Coles
Styles/Specialties: Jazz, pop. Also
management services.

No. of Publicists: 2

Clients: Nancy Wilson, Carmen
Bradford, Avery Brooks, Jimmy and
Jeannie Cheatham.

J TERESA CONBOY

P.O. Box 27766

Los Angeles, CA 90027

213-660-7748 FAX 213-660-2529
Contact: Teresa Conboy
Styles/Specialties: Record companies,
actors, authors, celebrities, radio
personalities, musicians, managers and
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special events. All styles of music,
including rock, alternative, classical,
world, jazz, blues, etc.

No. of Publicists: 1

Clients: Code Blue/Atlantic Records,
Meridian Arts Ensemble, Terry Gladstone,
Afro-D-Ziak, David Robyn, Art Johnson.

1 COSTA COMMUNICATIONS

8265 Sunset Blvd., #101

Los Angeles, CA 90046

213-650-3588 FAX 213-654-5200
Contact: Ray Costa
Styles/Specialties: A full-service PR
firm working with all levels and genres
of music.

No. of Publicists: 4-6

Clients: GNP Crescendo Records,
Thump Records, Sage Records, Lockett-
Palmer, JV, Trini Lopez, Tierra, Maco,
Old School, Star Trek soundtracks.

1 BOBBI COWAN PR

P.O. Box 805

North Hollywood, CA 91603
818-980-2372 or 818-789-4366
FAX 818-788-1841
Styles/Specialties: All

J SUZAN CRANE PUBLIC RELATIONS
6399 Wilshire Bivd., #4

Los Angeles, CA 90048

213-655-4151 FAX 213-655-4533
Contact: Suzan Crane, Les Schwartz
Styles/Specialties: All

No. of Publicists: 3

Clients: Bad Company, Andy Prieboy,
Eddie Money, Sepultura.

J CREATIVE IMAGE ASSOCIATES (CIA)
723 1/2 La Cienega Blvd

Los Angeles, CA 90069
310-657-2211 FAX 310-657-7750
Contact: Shelley Selover
Styles/Specialties: Pop music artists
and soundtracks.

No. of Publicists: 2

J OAVIOSON CHOY MCWORTER
PUBLICITY

4311 Wilshire Blvd., #202

Los Angeles, CA 90010

213-655-8926

Contact: Tim Choy

Styles/Specialties: Music, theater, fine

arts.

No. of Publicists: 6

Clients: Greek Theatre

J 00UG OEUTSCH

8033 Sunset Blvd., #31

Los Angeles, CA 90046

213-953-1091 FAX 213-953-1092
Contact: Doug Deutsch
Styles/Specialties: Blues

No. of Publicists: 1

Clients: Brody Buster, Blue By Nature,
Red Eye Blues, Border Crossing, Jimmy
(0). Shades of Blue, Bluegoat Records.

J EOELMAN PUBLIC RELATIONS
WORLOWIOE

5670 Wilshire Blvd., #1500

Los Angeles, CA 90036

213-857-9100 FAX 213-857-9117

Contact: Josh Baran

J FIVE FOOT 2, INC.

1245 N. Crescent Heights Bivd., Suite A
West Hollywood, CA 90046
213-848-3024 FAX 213-848-2034
Contact: Chris Reade
Styles/Specialties: All styles of urban
music, including rap, R&B, dancehall,
reggae.

No. of Publicists: 1

Clients: Warren G, Method Man, Dove
Shack, Twinz, WC & the Maad Circle,
Redman, Mello.

J GREAT SCOTT P.R. ODUCTIONS
135 N. Doheny Dr., #203

Los Angeles, CA 90048
310-274-0248

Contact: Rick Scott
Styles/Specialties: Urban, alternative,
pop. jazz, indie record labels, record
producers.

No. of Publicists: 1

Clients: Earth, Wind & Fire, Richard
Elliot, Unity Label Group.

1 HANOS ON PUBLIC RELATIONS

3424 Primera Ave.

Los Angeles, CA 90068

818-901-4878 FAX 818-901-4875
Contact: Craig A. Melone
Styles/Specialties: All styles. Indie
labels are our forte.

No. of Publicists: 4

Clients: Attitude Records, Big Doggie
Records, Pan Disc Music, Eureka
Records, Black Olive Records, Fountain
Bleau Records, P. Hux, Mike E., Debbie
Deb, Karel, DJ Trans, C.C. Lemonhead.

J INNOVATIVE MEOIA

12190 1/2 Ventura Bivd., #412
Studio City, CA 91604
818-755-0155

Contact: Parvene Michaels, Jeff
Urdank

Styles/Specialties: All

No. of Publicists: 3

J JAZZMYNE PUBLIC RELATIONS

928 E. San Jose Ave.

Burbank, CA 91501

310-288-6061 FAX 818-841-7311
Contact: Gwendolyn “Makeda” Smith
Styles/Specialties: R&B, rap and jazz.
No. of Publicists: 1

Clients: AJ Jamal, Cart Martin, Kevin
Eubanks.

J JENSEN COMMUNICATIONS

230 E. Union S

Pasadena, CA 91 101

818-585-9575 FAX 818-564-8920
Contact: Michael Jensen
Styles/Specialties: Rock, heavy metal,
jazz, event coordination.

No. of Publicists: 1

Clients: Santana, Gorbachev
Foundation, Jon Anderson, Graham
Nash, Jingle Cats, ETM, John
Entwistle, Peace Jam, Miramar, Nash
Manuscript Originals.

J LAURA KAUFMAN

1252 N. Havenhurst Dr.

West Hollywood, CA 90046
213-654-5685 FAX 213-654-6001
Contact: Laura Kaufman
Styles/Specialties: Hard rock, metal
No. of Publicists: 2

Clients: CMC International, Motérhead,
Overkill, Slaughter, Warrant, Kix, Dee
Snider, Saigon Kick, Tony Nicole Tony
Records, Peter Criss, Wildside, Peter
Tork.

2 LEVINSON ENTERTAINMENT

VENTURES INTERNATIONAL INC.
1440 Veteran Ave., #650

Los Angeles, CA 90024
213-460-4545 FAX 213-663-2820
Contact: Robert Levinson, Sandra S,
Levinson

Styles/Specialties: All

J LEVINSON/GREY ASSOCIATES
9889 Santa Monica Blvd., #204
Beverly Hills, CA 90212
310-556-5610 FAX 310-556-0752
Contact: Bob Levinson, Linda Grey
Styles/Specialties: All

J THE LIPPIN GROUP

6100 Wilshire Blvd., #400

Los Angeles, CA 90048
213-965-1990 FAX 213-965-1993
Contact: Ronnie Lippin
Styles/Specialties: All

J LLOYO & CLARK MARKETING ANO
COMMUNICATIONS

5530 Corbin Ave., #323

Tarzana, CA 91356

818-757-0070 FAX 818-757-0083

Contact: Jack Reed, Michael Lloyd

Styles/Specialties: All

No. of Publicists: 4

Clients: Tony Rose Productions

1 LOBELINE COMMUNICATIONS
8995 Elevado Ave.

Los Angeles, CA 90069
310-271-1551 FAX 310-271-4822
Contact: Phil Lobel, Jeremy Helfgot
Styles/Specialties: All events and
creative publicity.

No. of Publicists: 2

Clients: MCA Concerts, Universal
Amphitheatre, Reggae Sunsplash,
David Copperfield, Tony Robbins,
various TV and film personalities.

J BOBBI MARCUS PUBLIC RELATIONS
1514 17th St., #20!

Santa Monlca CA 90404
310-829-9800 FAX 310-829-9222
Contact: Bobbi Marcus
Styles/Specialties: Jazz, corporate
events.

No. of Publicists: 4

Clients: ASCAP, Chick Corea, Leiber &
Stoller, Lee Ritenour, Larry Carlton, The
Rite of Strings.

.J MCMULLEN ANO COMPANY
9744 Wilshire Blvd., #301

Beverly Hills, CA 90212

310-276-5214 FAX 310-276-6133
Contact: Sarah McMullen
Styles/Specialties: Music, corporate.
Clients: Elton John, plus a rotating set
of clients.

J MIRROR PUBLIC RELATIONS

6350 Laurel Canyon Blvd,, #205E
North Hollywood, CA 91606
213-466-1511 FAX 818-985-1236
Contact: Janie Bradford
Styles/Specialties: All

No. of Publicists: 5

Clients: Claudette Robinson, Regina
King, Ray Parker Jr., Jo Marie Payton,
Holland-Dozier-Holland.

J NICOLETTI MUSIC CO./CREATIVE
NETWORK CO.

P.O. Box 2818

Newport Beach, CA 92659

714-494-0181 FAX 714-494-0982

Contact: Joseph Nicoletti

Styles/Specialties: All

No. of Publicists: 3

.J DALE C. OLSON & ASSOCIATES, INC.
6310 San Vincente Blvd., #340

Los Angeles, CA 90048
213-932-6026 FAX 213-932-1989
Contact: Dale C. Olson
Styles/Specialties: All entertainment-
oriented, from motion pictures and
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television, production companies
personalities, music, books, corporate
entertainment.

No. of Publicists: 3

1 PARKER PUBLIC RELATIONS
11500 W. Olympic Bivd.. #400
Los Angeles. CA 90064
310-312-4562

Contact: Joel Parker
Styles/Specialties: All, including
music. film, television, food. sports,
corporate.

No. of Publicists: 6

2 PLA MEOIA

8721 Beverly Bivd.

Los Angeles, CA 90048

310-358-8688

FAX 310-659-6906

Contact: Cary Baker. Amy Kastens
Styles/Specialties: Full-service
entertainment company with an
emphasis on music. Includes venues
and corporate publicity

No. of Publicists: 5

Clients: The Palace. Ratfi, Carla Olson
Charley Pride, Country Star Restaurant,
the Right Stuff, Motown, Rykodisc.
CuntCo’s Home Theater Technology
Magazine. Drive Entertainment. Blues
Heaven Foundation, Sweet Relief
Foundation. Drywall, Winter Harvest.

-1 PRES PAK PUBLIC RELATIONS

7985 Santa Monica Blvd., #109-250
West Hollywood. CA 90046
310-532-9448

FAX 310-544-2627

Contact: Tom Kidd, Tracy Carrera
Styles/Specialties: Rock, pop, country
comedy, events.

No. of Publicists: 2

Clients: Shakeh. Marc Anton, Nobody.
the Homewreckers, Don't Ask.

1 PUBLIC RELATIONS PARTNERS (PRP)
723 1/2 La Cienega Bivd.

Los Angeles, CA 90069

310-657-2211 FAX 310-657-7750
Contact: Patti Mitsui, Cori Chill, Erik
Filkorn, Melissa Jones
Styles/Specialties: Pop music artists,
soundtracks and interactive media.
No. of Publicists: 3

1 REO ROOSTER PUBLICITY

2028 Dracena Dr.

Los Angeles. CA 90027
213-660-0672 FAX 213-661-8074
Contact: David Budge
Styles/Specialties: All

No. of Publicists: 2

Clients: George Thorogood, Etta James.

Fabulous Thunderbirds, Taj Mahal.

 GAIL ROBERTS PUBLIC RELATIONS
3917 Riverside Dr., #9200

Burbank, CA 91505

213-934-7765 FAX 213-934-1566
Contact: Gail Roberts

No. of Publicists: 3

 ROGERS & COWAN

1888 Century Park East

Los Angeles, CA 90067
310-201-8800 FAX 310-788-6600
Contact: Tom Pardio, Paul Bioch

Styles/Specialties: Allentertainment,includ-
ing music, motion pictures, television, corpo-

rate product placement and marketing.

- PATRICK WILLIAM SALVO &
ASSOCIATES

6290 Sunset Bivd., #916

Hollywood. CA 90028

213-469-6732, 310-659-1792

FAX 213-465-4738

Contact: Patrick William Salvo

Styles/Specialties: All music

No. of Publicists: 7

CASSETTE

- MITCH SCHNEIOER ORGANIZATION

14"24 \)entura Blvd., #410

Sherman Oaks, CA 91403
818-380-0400 FAX 818-380-0430
Contact: Mitch Schneider
Styles/Specialties: Music

No. of Publicists: 9

Clients: David Bowie, Tom Petty. Black
Crowes, Dwight Yoakum, Alanis
Morissette, others.

1 SCOOP MARKETING

3701 Wilshire Blvd., 7th Floor

Los Angeles, CA 90010

213-381-2277 FAX 213-381-2275
Contact: Larry Solters, Lisa Vega,
Bonnie Poindexter
Styles/Specialties: Music, entertain-
ment, events, corporate entertainment.
No. of Publicists: 4

-1 BARBARA SHELLEY PUBLIC
RELATIONS

8380 Melrose Ave.. #105

Los Angeles. CA 90069

213-852-1043 FAX 213-852-7127

Contact: Barbara Shelley

Styles/Specialties: Major, national CD

releases, catalog product.

No. of Publicists: 3

Clients: K-tel International, Kansas, Mr.

Bili's 20th Anniversary Special.

1 SHEFRIN COMPANY

800 S. Robertson Blvd.

Los Angeles, CA 90035
213-655-5960

FAX 310-657-0441

Contact: Paul Shefrin

No. of Publicists: 1

Clients: Dick Clark, Academy of
Country Music, Crystal Gayle. American
Music Awards, Dick Clark Productions
Monty Hall, Don Rickles.

- LEE SOLTERS COMPANY

8383 Wilshire Bivd., #850

Beverly Hills, CA 90211
213-651-9300 FAX 213-651-5944
Contact: Lee Solters
Styles/Specialties: All

No. of Publicists: 10

1 SONIC UNOERGROUND

11526 Burbank Blvd.

North Hollywood, CA 91601
818-752-9930 FAX 818-752-9932
Contact: Rhonda Saenz
Styles/Specialties: Rap, metal,
alternative, pop.

No. of Publicists: 1

Clients: Crystal Palace Recordings,
Black Sabbath, Music Mine, Blue
Dolphin, Soul Recordings, Entourage
Records, Take One. Organized Rhyme.
Overdose

1 W3 PUBLIC RELATIONS

8380 Melrose Ave., #105

Los Angeles. CA 90069
213-852-1043 FAX 213-852-7127
Contact: Sharon Weisz
Styles/Specialties: All

No. of Publicists: 2

Clients: Michael Feinstein. BMG U.S.
Latin, Stefanie Powers.

- WASSERMAN GROUP

6500 Wilshire Blvd., #500

Los Angeles. CA 90048

213-651-0253

Contact: Paul Wasserman, Brian O’'Neil

1 NORMAN WINTER & ASSDCIATES
6255 Sunset Blvd.. #915

Los Angeles, CA 90028

213-469-3434 FAX 213-469-6422
Contact: Norm Winter, Guy McCain
Styles/Specialties: Musicand film, artists
and corporate, urban/rap.

TSijo

& COMPACT DISC DUPLICATION

CD MASTERING  GRAPHIC DESIGN » COLOR FILMS AND SEPARATIONS

High Speed and Real Time Duplication  Discount Prices on Major-Label-Quality Cassettes and Compact Discs @ Duplication, Packaging, Fulfillment

§SC 500 CD’s COMPACT DISC SPECIAL ....cveuneereeenressnnsesesereasnsesssnssanss 1310
Compact Disc

s ° I {From your DAT, Includes 2 reference CD-Premasters, Glass Master, 2 Color Disc Imprint, Jewel Box, Shrink Wrap)

1000 CD’s COMPACT DISC SPECIAL ..........cccccccvccccccsccccccnccorsannanneeees * 1610

(From your DAT Includes 2 reference CD-Premasters, Glass Master, 2 Color Disc Imprint, Jewel Box Shrink Wrap)

100 HIGH QUALITY CHROME CASSETTES ........ccceeeeeeeeeeeicccccccnssscccccccces $249

{Up to C-60, Includes Master, Test Cassette, Printing on Clear Cassette, Clear Box, Shrinkwrap)

RE-ORDER ... 129
500 HIGH QUALITY CHROME CASSETTES .....cccceuveerenrecnecnecncseosccscsascecse - 569

(Up to C-60, Includes Master, Test Cassette, Printing on Clear Cassette, Clear Box, Shrinkwrap)

RE-ORDER .. ... o 450

Tape Specialty, Inc.  (818) 786-6111

13411 Saticov St., N. Hollywood, CA 91605  (800) 310-0800 (CA Onlv) fax: (818) 904-0267

Cassette
Specials

{menhon this ad)
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HOOSING

Who needs an
independent publicist?

Get serious about publicity when you get
serious about your career. Both signed and
unsigned acts need publicity, though un-
signed acts may need it more.

The signed act has the most consistent
need. A publicist will get the band live re-
views, both intown and on tour, and reviews
of its product. Record companies will usually
assign acts out to independents if the label is
over-burdened or the label and publicist have
built a relationship that signals to the record
company that the publicist would do an espe-
cially stellar job for the client. Publicity will
only kick into gear for a performer if that act
has fresh product or performances sched-
uled.

The independentband doesn’t get as much
publicity as their signed brethren. Before hir-
ing a publicist to get the attention of the press,
the band should be at the point where public-
ity would help them. This means the band has
a decent studio tape of at least three songs, is
playing regular gigs at least monthly and, if
possible, is ready to go on tour. Some public-
ity firms will not accept an act without a
commercially available recording, since the
outlets available to the unsigned artist who
doesn’t have one are limited. This assumes
that the act also has a decent distribution
network for their product. Only the most
dedicated press personnel report on product
they can’t find at their local outlets.

Most importantly, the act should have a
game plan that includes near and long-term
goals. It’s hard to take you somewhere unless
you know where you want to go.

How do you choose a
publicist?

Choosing a publicist is like choosing a
band member. He or she should understand
what the act is trying to accomplish and can
help map out a path to that destination. Some
acts only want to work with publicists who
are excited about their project. This certainly
helps, but no publicist loves everything that
comes across the desk. It is more important
that the publicist knows how to make other
people love the artist’s work. The indepen-
dent chosen should exhibit at least a general
knowledge of which print or broadcast out-
lets these could be.

Because the publicist functions as a liaison
between the artistand the press, choose some-
one with a presentable style. Physical appear-

28

You're an unsigned band with a killer album. Now how do you get the word
out to the press and the public so that someone can hear or report on your
magnum opus? Answer: independent publicists. As part of our continuing
quest to arm the musician with the necessary tools to help further their
careers, we offer a handful of tips on what to look for when hiring an indie
publicist and what to expect for your hard-earned publicity dollar.

By Tom Kidd

ance is a part of the equation, but because
most of the publicist’s work is done via phone,
FAX and Federal Express, other elements come
into play. Personality, diplomacy and aggres-
siveness are the most important parts of pub-
licity. Keep this in mind during the interview.
If the publicist cannot sell you on his or her
product, how can they sell someone else on
yours?

What should you expect
a publicist to do?

It is the publicist’s job to let the public
know aboutthe act. When the artist is playing
either locally or out of town, the publicist will
notify the appropriate press and request re-
views. If the artist has a CD or cassette in the
stores, the publicist will request reviews of
the product in the appropriate press. There
may also be press to be had if the artist lands
a song or performance in a movie or a TV
show, or if one of the members secures a
licensing deal. For this reason, it is essential
that the act or their management keeps the
publicist abreast of developments in the act’s
career. No one can publicize asecret, and the
publicist will only work as hard for the act as
the act works for itself.

What should you not
expect a publicist to do?

The publicistis not abooking agent. Unless
he or she has a booking license, in the state of
California they are prohibited from legally
finding the act a gig. Though this law varies
from state to state, the point to remember is
that for every phone call you ask them to
make to a bar, time is taken away from what's
allotted for them to phone the press.

The publicist does not solve band member
disagreements or handle day-to-day band
business. The company you hire should not
be expected to call the A&R community for
the band. Though some publicists will take
on these management functions, especially
on the part of unsigned acts, this is not part of
their normal job description. Expect to pay
extra for these assignments.

Though responsibility for fan club mainte-
nance is not a part of the publicist’s normal
duties, many of them will take on this func-
tion for an additional fee.

How much should you
pay?
What you pay depends on what results you

PUBLICIST

seek. Therate for in-town press will necessar-
ily differ from tour press because of the differ-
ence in postal and phone rates. Also, public-
ity will cost more for an act with a CD than for
one without, not just because the postage on
the package is more, but because there are
more places to send a CD.

Rates also vary widely from independent to
independent. Larger companies with larger
staffs will usually charge larger rates. The act
could pay anywhere from $500-$5,000
monthly for services. Smaller companies will
usually be at the low end of the scale.

It is possible to find someone who will
work for nothing or next to it. These are
people who really believe in the act and are
hoping for a bigger payoff down the road, or
are more likely, start-up operations. These
people may not be well-known to the indus-
try, which merely means that sometimes you
get what you pay for.

It is more likely that a beginning act will
land with a company in the $500 range.
Because you are renting the publicist’s name
and reputation, this money is generally pay-
able on the first of the month and covers the
following month. Some publicists also re-
quest a separate deposit to be used against
expenses. It is not uncommon for the publi-
cist to request a three-month retainer, be-
cause this is how long it takes for press to
appear in the monthly magazines and some
of the newspapers.

Any time money exchanges hands, insist
on a contract or a letter of confirmation. This
is for your protection and for the protection of
the publicist.

What do you get for
your money?

Theact should get clips in the press, whether
these are listings of upcoming concerts, re-
views of concerts already performed and CDs
released by the act, or feature articles about
the performer. It is the publicist’s job to find
these clips and deliver them to the artist or the
artist’s handlers.

But these are just the tangibles. The artist
gets the benefit of the publicist’s time, knowl-
edge and reputation. This is particularly im-
portant to the unsigned act where multiple
reminders and requests usually need to be
sent before the first review is granted.

When one industry professional is inter-
ested in an act, others come running. A good
publicist runs at the head of the pack, charg-
ing on the press as they pursue that elusive
next big thing.
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FROM YOUR CD-READY MASTER

PACKAGE

INCLUDES:

 ORIGINATION

* 4-PAGE BOOKLET* WITH 4-COLOR COVER
* 1-COLOR BACK

¢ 4-COLOR INLAYCARD

¢ CD LABEL FILM & 2-COLOR LABEL IMPRINT
* JEWEL BOX & SHRINK WRAP

DOES NOT INCLUDE TYPESETTING OR COMPOSITE Film

Convertible to our 1-Color CD-Package (from

00

TOO - T2~

TOOO 7’ VINYL 45
MASTERING/PROCESSING /TESTS /2 COLOR LABELS/WHITE SLEEVE

SAME AS ABOVE REORDER -

1000 CD’S + 1000 CASSETT

FINISHED ART » JEWEL BOX * SHRII

500 CASSETTES $595

o COMPOSITE NEGS FROM YOUR CAMERA READY ART
o CASSETTE RUNNING MASTER
o TEST CASSETTE
o APEX PRINTING ON CASSETTE
+ 1000 x ONE-COLOR INSERT {500 FOR REORDER)
o NORELCO BOX CELLO WRAPPED
REORDER ANYTIME $385

500 CD’s $1099.99

COMPLETE (FROM YOUR CD-READY MASTER):
FREE LAYOUT & DESIGN,
2 COLOR LABEL PRINTING - PROTECTIVE VINYL SLEEVE

1 Color - 2 Page Booklet and Traycard, Jewelbox and Shrinkwrap (including Composite Negs) add $399.00.
1 Color Rear Cards including Typesetting add $100,00

PROMO PRICE PACKAGE $1099.99

- CASSETTES
TESTS » 1-COLOR INSERTCARDS (FROM YOUR CAMERA READY ART) » NORELCO BOX » SHRINKWRAP o QUICK TURNAROUND

500 7 VINYL 45°s

TOOO T2 VINYL 4-COLOR PACKAGE $1.999
MASTERING/PROCESSING /TESTS /2-COLOR LABELS/4-COLOR JACKETS*/SHRINKWRAP REORDER - $1459.00

TOOO T2 VINYL 7-COLOR PACKAGE 51.899
SAME AS ABOVE  (WITH 1-COLOR JACKET"] REORDER $1299.00
* Does not include composite negotives. {from your Comero Ready Art)

your Camera-Ready Art):

VINYL

TESTS » LAQUER MASTERING * METAL PARTS » 2 COLOR LABEL  WHITE JACKET WITH HOLE » SHRINKWRAP ¢ QUICK TURNAROUND

s S719 OO0
QUICK TURN AROUND  REORDER  $379 00

S$599.00
$269.00

ES $2650.00

CD'S (FROM YOUR CD-READY MASTER} INCLUDING: GLASSMASTER » 1-COLOR PRINTING ON CD BOOKLET & TRAYCARD FROM YOUR
INKWRAP

CASSETTES (FROM YOUR DAT OR TAPE) INCLUDING: TESTS » RUNNING MASTER » LABEL PLATE © BLACK IMPRINT ON CASSETTE
1000 1 COLOR INSERTCARDS FROM YOUR FINISHED ART * NORELCO BOX » SHRINK WRAP

REORDER $20893

D.J. PROMO

100 - 12" Vinyl LP’s
MeTaL PARTS © LACQUER MASTER
Two Cotor LaseLs
WHITE JackeTs
w/Hote

WHITE INNER  SLEEVE
TEST PRESSINGS ® SHRINK WRAP 699 00

1000 4-COLOR CASSETTES $899

o CASSETTE RUNNING MASTER
© TEST CASSETTE
* APEX PRINTING ON CASSETTE
¢ 2000 x 4-COLOR INSERTS (1000 EXTRA FOR REORDER)
FROM YOUR PRINT-READY FILM
o NORELCO BOX SHRINK WRAPPED
REORDER ANYTIME $750

CASSETTE SINGLE

500 - $499.95 (Reorder - $349)
1000 - $799.95 (Reorder - $659)

Includes:

S RUNNING MASTER
i TEST CASSETTE
7 apex PRINTING ON SHEWL

1 COLOR WRAP-AROUND CARD
COMPOSITE NEGS ® SHRINK WRAP

N7

o
.,
4

*22 minutes per side maximum
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RAPPIN 4 TAY

RAG TOP
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LABEL
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SOUNDGARDEN | ASM

MUD HONEY SUB POP
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BRAND NEW HEAVIES | DELICIOUS VINYL
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TUPAC INTERSCOPE
[ICECUBE | PRIORITY

DR DRE DEATH ROW
JUVENILE STYLE | PUMP
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BORN 2WICE BIGGA

RODG _ |BossmAan
THE CLICK SICK WID IT

EL MAESTRO

YOUR TALENT ¢OUR KNOWHOW ¢A MIX THAT STIXI

EXPLICIT

WE'RE STILL THE OLDEST & LARGEST INDEPENDENT CD, AUDIOTAPE & VINYL DUPLICATION FACILITY WITH ONE STANDARD MAJOR LABEL QUALITY!

Park on the Roof

since 1939

RECORDS & CASSETTES
|738 BERKELEY ST. = SANTA MONICA  CA 90404
(310) 829-3476 - Fax: (310) 828-8765



<« 25 Hard Music History
“head-banging” craze, as
he would violently bang
his chin to his chest in
rapid succession during his
fiery solos.

Meanwhile, the ladies
got into the act. Scattle’s
Wilson sisters brought fe-
males into the hard rock
arena with Heart-—the first
female-driven hard rock
band to escape the tag of
“gimmick.” Unlike some
of their female pop star
counterparts, the Wilson
girls played the sex game
like the men.

After years of intense
touring, Aerosmith rose to
recognition. Their first
three albums went platinum, and the band
went on to became a hard rock icon.

“Walk This Way” solidified their role as
one of America’s brightest new hard rock
hopes. (Aerosmith would also play a leading
role in marrying metal and rap when they
would complement Run-D.M.C. on the rap
group’s 1986 remake of “Walk This Way,”
which also hit the Top Ten.)

Alice Cooper’s theatrical tours would hit
new heights throughout the mid-Seventies,
while veteran axe-slinger and onstage gonzo-
man Ted Nugent would become a concert
hall favorite and platinum hard rock guru.

e | ate Seventies

While disco, punk and new wave began a
rapid ascent following the success of Satur-
dav Night Fever, the Sex Pistols and the rest
of the new English invasion—hard rock and
heavy metal struggled for a foothold. The

music.”

commercial fortunes of BTO, Aerosmith, Kiss
and other stalwarts of the Seventies declined
in the aftermath.

Yet, amidthe silver jackets, white polyester
suits and a growing army of skinny ties, Van
Halen rose out of L.A.’s Sunset Strip scene
with a career that continues to this day.

With hard rock deemed unfashionable at
the end of the Seventies, many heavy metal
andhardrock performers released discotracks,
much to the dismav of their fans. Neverthe-
less, Kiss managed to achieve a Top 40 hit
with their danceable ditty, 1 Was Made For
Lovin’ You.”

Warhorses like Queen and Zeppelin would
maintain their popularity, the former with
their stomp-a-long hit, “We Will Rock You,”
and Zeppelin with their 1976 theatrical con-
cert release, The Song Remains The Same,
which would compete with The Rocky Hor-
ror Picture Show for teenage audiences at
midnight screenings.

British heavy metal act Judas Priest finally
hit the U.S. charts for a very brief appearance
with theirfourth outing, Stained Glass. And in
the final months of the Seventies, Zeppelin
released their swan song, In Through The Out
Door, which would effectively signal the end
of an era in the history of hard rock.

As hard rock entered the Eighties,
Motorhead, Whitesnake, Def Leppard, Quiet
Riot and Iron Maiden would emerge from the
shadows of Zeppelin and Sabbath to lead the
genre in a whole new direction.

CHE
WHAT IS THE STATE OF HEAVY METAL?

Heavy metal has been around since the late Sixties and has never rea ly gone
away. Most of the bands are underground (true heavy metal music has never
been designed for mass appeal). Some heavy metal bands—Metallica,
Megadeth—have managed to stay above ground, while bands like Judas Priest
and their contemporaries have been covered over by the sands of time. The
underground metal scene is fueled by homegrown labels, fanzines, etc.
Occasionally, a band like Slayer is allowed out of the sewer to poke its head
into the blinding daylight of the Billboard album charts, while bands like White
Zombie, Pantera and Helmet represent a newer breed of heavy metal.

But what does the term “heavy metal” mean these days? Concrete Market-
ing/Foundations Forum President Bob Chiappardi observed, “I think heavy
metal is in a precarious state right now, but it’s more of a media problem. Most
of the bands that spawned out of a heavy metal background, particularly those
influenced by Black Sabbath, have been absorbed into ‘alternative.””

To reflect this change, the Foundations Forum hard rock convention is now
being advertised with the more generic and consumer friendly phrase, “hard

e Eqrly
Eighties

The Eighties hard rock
scene started outon a som-
ber note. AC/DC frontman
Bon Scott was found dead,
after choking on his own
vomit in the back seat of a
car in London after a night
of heavy drinking. AC/DC
replaced Scott with sound-
alike vocalist Brian Johnson
andreleased Back In Black,
definitely one of the finest
hard rock albums of all
time.

Months later, Led Zeppelin drummer John
Bonham met a similar fate after reportedly
drinking an equivalent of 40 vodka shots.

A few years later, Ozzy Osbourne’s 25-
year-old guitarist Randy Rhoads had his rise
to stardom cut short when he was killed in a
bizarre airplane mishap. Still, Rhoads’ guitar
playing served as an influence to many aspir-
ing guitar heroes over the next few years, and
his legion of fans immortalized him with
guitar god status.

Meanwhile, a new hreed of hard rock
began to emerge. Iron Maiden built a loyal
following, while already established Judas
Priest saw their popularity soar as they moved
into the forefront of the re-emerging hard
rock/metal scenc.

British bands Motorhead and Girlschool

R TEL.

L TN 14“ =

PHOTO ANO IMAGING
Since 1945

K0 FOR 50 YEARS, A PREFERRED
PHOTO REPRODUCTION SOURCE!

g

25% |
DISCOUNT,

[}
|
UP TO 100 PRINTS, :
WITHTHISAD |

J.EE. SoOuUND

PRODUCTIONS

* Trident Custom Console ® Otari 24, 16 & 2 Trk ® Panasonic DAT Machines
e Yamaha 8 Grand Piano ® Large Selection of outboard Gear & Mics.

e Adams-Smith Interlock Systems for 1/2" & 3/4" Video ¢ Lockup for
24 Trk. 16 Trk. 2 Trk & Video ® Scoring Stage ® Music Video, Film, T.V. AD.R

Recording

BLACK AND WHITE OR COLOR SERVICES INCLUOE: Mem e -

HEAD SHOT PRINTS B TYPESETTING ON PRINTS M CUSTOM ENLARGEMENTS B DURATRANS
B BLOWUPS B TYPE R PRINTS B ILFOCHROME CLASSIC @ MOUNTING / LAMINATING

Beautiful 3000 Sq. Ft. Facility

"Get The Production of A World Class Studio
Without A World Class Budget.”

(213) 462-4385

Hollywood, CA

1522 N. HIGHLAND, HOLLYWOOD, CALIFORNIA 90028
CUST. SERVICE: 213+466+°7544 m 1-800-520-7544

VISA

30 MUSIC CONNECTION, SEPTEMBER 4—SEPTEMBER 17, 1995




made fans sit up and take notice, but back in
Los Angeles, the music scene once again
became a hotbed of activity—the home to
Motley Crue, WASP, Dokken and Ratt, who
began their rise to national prominence. In
New York, the decade-old bar band Twisted
Sister inked their first major label contract.
The Scorpions scored their first U.S. plati-
num album, and L.A.’s Sunset Strip saw its
most successful days since the golden era of
the late Sixties. Worldwide, literally thou-
sands of bands were springing up, with L.A.
bands virtually being signed on every street

Def Leppard drummer Rick Allen lost his
arm in an auto accident, but continued on as
the band’s drummer with the aid of a new
techno-kit. Kiss took off their make-up, as
most of L.A."s new bands put it on.

Away from the spotlight, the nation’s fun-
damentalist right, no longer able to complain
about the earlier taboos of hard rock (drug
usage, loud volume and bawdy sexual come-
ons), pointed an accusatory finger at heavy
metal’s diabolic imagery, claiming that many
artists were in league with Satan.

Alternative bands like the Red Hot Chili
Peppers and Jane’s Addiction began to rise to
national prominence, changing the face of
hard rock once again. As expected, L.A. pop
metal declined, and the tastes of the world
market soon followed suit.

But the hard rock genre moved on to con-
quer new fans. Metallica, heartily endorsed
as the one true metal band, skyrocketed in
popularity. Anthrax rose from the New York
metal scene, Megadeth formed in Los Ange-
les and even Kiss saw its popularity take the
firstupward gain in nearly a decade. The Cult

corner throughout Tinsel Town. resurrected the Doors myth and Aerosmith »

e Rest Of The Eighties

As satanic rock disappeared from the fore-
front of heavy metal, it was replaced with the
popularity of pop-metal. Quiet Riot, Ratt,
Twisted Sister, Motley Crue, Warrant and
Bon Jovi led the charge, as long hair and bell-
bottoms were replaced by “big” hair, lipstick,
spandex and leather—a combination of Jim
Morrison’s imaging, glam-rock’s cosmetics
and Kiss’ theatrics.

L.A. continued to explode as Poison, Guns
N’ Roses and scores of others were signed by
labels that weren’t even waiting for the ink to
dry before moving on to the next band.

Much of this overwhelming success was
due to MTV’s preference for slick imaging.
However, like most trends and signing fren-
zies, within one year, many of the bands that
came out of L.A.s first metal-wave were on a
downward spiral. Still, Guns N’ Roses moved
to legendary status as their success crossed
over the waters and exploded worldwide.

ARE YOUREADY FOR SCI - FI?

In the ZIGGY STARDUST tradition, the newest album and paperback from

SPERS = CHAKES
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Fl'etalli

NOW YOU CAN USE THE SAME FACILITIES

THAT PRODUCE THE WORLD'S BEST SELLERS!
Including WEA MFG. (TiIme-Warner) WEA is #1 in USA music sales

PREMIUM PACKACE

1000 CD'S + 1000 Digalog/Cobalt

“Recommended Pick!"
- BURRN!

“Cool SWEET cover!”

- RIP

“Totally Superb!"

- KERRANG!

“Big Time Bound!"
-HIT
PARADER
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Cassettes for $2695

Better Qualitv Control. Personalized Service, Faster Delivery.

INDIVIDUAL CD PACKAGES:
Includes glass master, disc replication. one or two color label imprint,
process printing -- 2 panel® full color front card [4/1] and inlay card [4/0]
from your composite film ~ jewel box & shrink-wrap.

Premium quality discs -- from your U1630, CD-R or 44.1 Dat, j
full color inserts” in jewel boxes: 500 for $1599 e 1000 for $1795 |
* 2000 for $3289 « 3000 for $4746 « 5000 for $7390 |

.09 ea. add’l page (4/1 means full color outside, black on inside pages).
Bulk Discs (raw):1000 for $980 » 3000 for $2850 « 5000 for $4450

INDIVIDUAL CASSETTE PACKAGES:
Includes WEA Digalog {Time-Warner], Dolby/HX Pro, Clear Sonic Shells,
Clear Boxes, Apex labeling, full color j-cards, shrink-wrap.

EElalog I

WEA Digalog/Ferric: 1000 for $945**e 2000 for $1646
3000 for $2427 « 5000 for $3975

WEA Digalog/Cobailt: 1000 for $999 *e 2000 for $1795
3000 for $2619 e 5000 for $4245

**Over 45 minutes is additional;.04 each additional J Card panel or pnnt
backside (4/1 means full color front panels, black on reverse, minimum Digalog
reorder is 500; over 45 mir_\utes is addigional; Digalog master requires 15 sec

“Arachnomania” (EP) “2000 Retro” (LP) spiit between Side A & Side B)

5 song CD-$8/CS-$6 10 song CD-$12/CS-$9
' ©) (800)323-PACK

IN STORES OR SEND CHECK, CASHORMO w/S3IP& HTO: “S & S" FAN CLUB
c/o SANSEI RECORDS, P.O. BOX 6245, BEVERLY HILLS, CA 90212-1239 USA
» HOTLINE: DIAL (310) 274-4050, THEN PRESS 2" BEFORE BEEP FOR MESSAGE!

“Well worth it!"

- WILDRAG

All products are guaranteed for quality.
Creative Sound Corp.
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Turn Your Amp into a

B-Haed Monster

1,'
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TECH21NYC

Tech 21 Presents the First
Triple Channel Switching Overdrive Stomp Box.

Now you can step through 3 completely different tube amp characters
with a single footswitch. Whether your amp set-up is mini or mighty,
put the best clean, rhythm and lead tones right at your feet.
Brought to you by the makers of SansAmp.™

TECHZ21-INY O
Designed & Manufactured in the U.S.A. by Tech 21, Inc.

1600 Broa&, New York, NY 10019 - Tel: 212-315-1116 - Fax: 212-315-0825
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Shure SM-57 03 $69
Alesis Studio Monitor One, (each) y $130
E.V. ND757-B Pro N-Dym Mic $179
Roland Sound Canvas SC-33 $199
$499
$799
Gibson Les Paul 1960 Classic w/case! -52180- $999

YOU MUST BRING THIS AD WITH YOU TO RECEIVE THESE PRICES!!
Be sure to bring

your Trade Ins!
All offers expire
All Iltems reflect 9 e 17’05,
cash discount »
and are subject
to prior sale.

6251 SANTA MONICA-HOLLYWOOD-(213

Marshall JMP-1 (Full Warranty, Factory Demos)
Fender Twin Amp,Classic Tube Tone w/New Features-$1566-

60-6773
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<«returned to centerstage and scored multi-

platinum with Permanent Vacation.
Meanwhile, up in Seattle, Nirvana released

Bleach on Sub Pop and set the stage for yet

another chapter in hard rock’s history.

™ Nineties & Beyond

As pop-metal vanished from sight, other
veteran hard rockers like Iron Maiden and
Judas Priest also saw their popularity decline.

Led by Nirvana, grunge exploded out of
Seattle, and the fallout hit the national psyche
with no less force than the Hiroshima bomb,
making the Pacific Northwest the new hotbed
for hard rock’s latest phase.

Soundgarden, Nirvana and Alice in Chains
helped change the face of contemporary hard
rock, in most cases resurrecting a sound very
familiar to early Black Sabbath and other
Seventies hard rock and metal icons.

Pearl Jam came next and achieved incred-
ible success with their debut outing, and
through the mass acceptance of grunge and
other alternative music, the definition of hard
rock has changed forever.

Alternative rock has become the main-
stream genre of America’s youth, with an
almost processed mall-like atmosphere of
Doc Martens, goatees, flannel and nose
rings—seemingly the stamp of approval for
Generation X.

As for the future of hard rock, rappers such
as Ice-T paved the way for the rap/metal
musical stew with his group Bodycount, but
bands such as Metallica, Pearl Jam,
Soundgarden, Megadeth, Tool, White Zom-
bie and Alice In Chains are the best bets to
takethe radically transformed hard rock genre
into the next century.

What that future holds for hard rock is
anyone’s guess, but we can surely forecast
that like its flamboyant past, it will most
accurately represent the next generation of

youth around the world.
I SURVEY I

IS HARD ROCK STILL
A PART OF THE
LOCAL CLUB SCENE
AND HOW MUCH?

Once again, this question was impossible
to really answer until you established ex-
actly what hard rock is. Given that the
hard rock of the Eighties is pretty much
gone, and that bands such as White Zom-
bie and all that Seattle stuff is the Nineties
hard rock, then, yes, hard rockisstill a part
of the local scene. But not as much—not
nearly as much!

Hard rock bastions such as Gazzarri’s
are utterly gone and along with them, the
glory days of the Sunset Strip when tons of
bands and fans crowded the Strip every
weekend. Most notably, the local hard
rock and heavy metal scene suffered a
setback from the loss of KNAC, who spon-
sored many local shows as well as airing
local bands on their homegrown hour.
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> PRODUCTS FROM OVER 100 OF

THE BEST NAMES IN THE BUSINESS
IN STOCK I OUR GIANT WAREHOUSE,
READY TOSHIP RIGHT TO YOUR DOOR.

D> FRIENDLY, DEPENDABLE AIJVICF

FROM OUR SALES ENGINEERS

ALL OF WHOM HAVE REAL WORLD
MIDI AND STUDIO EXPERIENGE.

D> QUTSTANDING TECHNICAL SUPPORT

AND AFTER-THE-SALE SERVICE
THAT'S FLAT-OUT THE BEST IN
THE ENTIRE MUSIC INDUSTRY.

> OUR EXCLUSIVE, INDUSTRY-FIRST

MONEY BACK GUARANTEE
YOU SIMPLY CAN'T GO WRONG!

In short. everything you need to 1zTEIsan
compose and record great music is
right here at Sweetwater Sound.
What's more, we treat you like family!
See, there's really no excuse for poor
performance in this business — there

KORG X3 SYNTHESIZER ALESIS ADAT DIGITAL MULTITRACK

w
¥
- fonan | St 4
B z . \
Ay ¥
o, v

E-MU SYSTEMS EIV SAMPLER

u MACKIE DESIGNS 8-BUS MIXER

AR.T. MDM-8L 8-CHANNEL LIMITER

@crown Mwobad
‘ CROWN POWER BASE 3 AMPLIFIER

EQUITEK E-100 MIC COMMUNITY SPEAKERS

DIGIDESIGN SYSTEMS FOR MAC & PC

KURZWEIL K2000 SYNTH/SAMPLER

GENELEC 1031A SONY MDR-7506 B 7 AUDI HNICA KRK K-ROK
MONITORS HEADPHONES UE]'?QEEOCWCC MONITORS

AKAI DR8 DIGITAL MULTITRACK
- BN 120
are dozens of dealers who are more

i L LT Rres e o ll 0IGITECH GSP2101 PREAMP/PROCESSOR  APHEX SYSTEMS DOMINATOR |

cash. At Sweetwater, we go the extra A 9 )
mile to make sure all our customers B N
get exactly the right products for their

needs at affordable prices and we . '
ROLAND JV-1080 SYNTH MODULE

back up that sale with the best service _
MARK OF THE  OPCODE SYSTEMS

and technical support on the planet.
DBX MODEL 266 COMPRESSOR/GATE UNICORN SOFTWARE SOFTWARE

TANNOY PBM6.511  KAT TRAPKAT

Digidesign » TASCAM » Mackie ® Korg » Alesis ——
Genelec » Roland = AKG = Opcode ® Neumann
Sony = KRK = Panasonic » JBL » Kurzweil s ART
Mark of the Unicorn @ KAT = Marantz » Fostex
E-mu »Aphex = Akai ® Lexicon ® Fatar #Digitech
Furman » Summit® TOA #DBX ® Shure =Crown ' ]
MARANTZ PROFESSIONAL CD RECORDER

Carver®Sennheiser ® Twelve Tone=Rang=Coda [ 1NN NEUMANN  QUICK-LOK SL-200 PLUS TONS OF OTHER GREAT PRODUCTS
Tannoy = Soundcraft » TAC/Amek » JLCooper X' ak oSSR TLMi93MIC  TWO-TIER STAND  WE JUST DON'T HAVE ROOM FOR HERE!

Dynatek = BBE = 3M, Ampex and Denon Tape - epeyrmreriisypemruyfigs

ool M St Mt s 5 oy wrcer o R The ULTIMATE
: Gl L irwswestwater.com” music retailer

ARE YOU KIDDING? Of course | want to recelve a full year of
Sweetwater Sound's SWEET NOTES newsletter absolutely free! g / i ) /
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- T%sou}vb"//vm
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cIy , :
STATE I

g S0 PHONE -
m MaxlNup )

5335 BASS RD., FT. WAYNE, IN 46808 ( 219) 432-8176 L7 &2l
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Niki Smart
Contact: Jeff Jacobs
714-642-2858
Seeking: Label/Distribution Deal
Type of music: Triple A/Rock

South Bedlam
Contact: Lustre Management
818-980-0453
Seeking: Label Deal
Type of music: Hard Rock

_‘q’f

oLy 8 S
Whiffen
Contact: Artist Hot Line
213-368-0733
Seeking: Label Deal
Type of music: Adventurous Pop

Roadside Attraction
Contact: Artist Hot Line
408-946-7471
Seeking: Label Deal
Type of music: Hard Rock
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DEMO CRITIQUES
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Musicianship ....c.ccoevevvinnennnes (7]
Average
000000 HYOOD

Comments: This South African-born
singer-songwriter has sentinademo
that couldn’t have any better timing.
Her lyrical attitude reflects the same
acidic power that Alanis Morissette
has sent sailing up the charts. This
artist is definitely ready to take the
next step, and we humbly recom-
mend that A&R representatives
make the call.

Production ...........cccoevvneennnnnnnns (6]
Ly e e (6]
MUSIC ..ceviirrieniiiintiecnetecnneee (5]
VOCalS ....covveiiinnieneeecneeeenne (7]
Musicianship ........ccccevveennnen. (6]
Average
00000 HOOO0Q

Comments: While the lead vocalist
shows great rock attitude and phras-
ing and the occasional poetic lyrical
twists show promise, there is noth-
ing really unique shining through at
this time, but there is a foundation
here. The gritty guitar patterns work
wellattimes, butmore subtle grooves
would help build the dynamics that
seem to be lacking on this demo.

Musicianship
Average

00000V OOD

Comments: Insightful lyrical obser-
vations revolving around dark
themes, orchestration and piano-
based dirge-like material captured
our attention at first, but the formula
grew thin by the middle of the sec-
ond song. The soft, whispery vocals
don't help the presentation. As it
stands now, Whiffen might want to
look toward film scoring.

Production ..........ccceeeevueennnnnns (4]

Lyrics ...

L e oraeonos

Aol | ) e e oo

Musicianship .........cccoeeveenenne (4]
Average

000 HOOBOOOD

Comments: While this band dis-
plays numerous influences in their
music, they don’t yet seem to know
what to do with them. This quartet
basically starts every song slowly,
but then builds into a raucous fury.
What starts out interesting soon dis-
solves into uninspired hard rock that
sounds no different than a majority
of unsigned headbangers.

Nada-Loka
Contact: Barron Steffen
310-288-3446
Seeking: Label Deal
Type of music: Rock

Apostrophe 'S’

Contact: Jeanne Ann Krawzonek
305-341-9138

Seeking: Label Deal

Type of music: Acoustic Punk Rock

Heartache
Contact: Artist Hot Line
805-526-4036
Seeking: Label Deal
Type of music: Pop/Rock

Vocals

Musicianship .......ccoceevviennen. (7]
Average

00000 HYBOOD

Comments: Seductive grooves
blend thoughtfully with axe-grinds
and power flashes, and the resultis
a very tasty one. While Nada-Loka
has released an acoustic album in
Italy, we listened to the three electric
band songs recordedinL.A.,andwe
were pleasantly surprised by the
thought that obviously went into the
material. Check it out.

Musicianship ......cccocoeveeeeennnnn. (6]
Average
0000HYOVOOO

Comments: These songs are very
concise and filled with energy, but
the problem is that Elvis Costello did
this nearly twenty years ago, which
wouldn’t matter much if this singer
didn’t sound almost exactly like
Costello and Graham Parker in their
younger days. We have to wonder if
this Florida-based band can get far
by cloning such icons as Costello.

Musicianship ...
Average

00000V OOD

Comments: This Simi Valley trioleft
us in a quandry in the sense that
there's nothing really wrong here,
but there’s not much right about a
band harkening back to the pop
sounds of the 1965-66 era. Influ-
ences are one thing, but direct cops
of the Byrds’ and the Beatles’ pat-
ented sound can spell big commer-
cial problems, especially in 1995.

SUBMISSION GUIDELINES

Send your package to: Demo Critiques c/o Music Connection, 6640 Sunset Blvd.,
Hollywood, CA 90028. All submissions should include the following items:

1. Cassette tape with no more than three songs

2. Unscreened black & white photograph (no larger than 8x10)

3. Brief biography with a contact name and phone number

4. Lyric sheet

Send us the identical package you plan to send out to the A&R community,
management companies, publishers and attorneys. All of your packages are
selected at random and reviewed by an executive committee. Packages are not
selected inadvance, but rather, at the very time they are to be critiqued for a given
issue. All submissions become the property of Music Connection and will not be
returned. Because of the tremendous amount of packages we receive, we
unfortunately cannot guarantee that each and every tape will be reviewed.

Submissions for Disc Reviews should also be sent to the same address. If you
are submitting an indie CO for review, please let us know how one can purchase
your product so we can pass that important information on to our readers. Once
again, we cannot guarantee that every submission will be reviewed.
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featuring:

“Secrets of Singing

“the voice hox” 1s sponsored
by Warner Bros. Publications

This Year
Put Some Thunder
In Your Throat!

There s no better time than NOW for a litde dream fullillment. So
damn the allergies and full speed ahead. 1 personally nominate
(and expect) cach and every one of you to achieye more this year
than you've ever dicamed possible. Especially you who think
miricles are for others luekier. more gifted or more talented than
you. Not true! No way

Don™t justsit there, sing something. Yes, we all feel Tike litle
nobodies several tmes a day, but the truth is, so do those
suceesslul performers you admire. Somew here along the way,
they decided o get up each morning and go ahead and do
the impossible any way

My latesteredo (for those of you who hasen’tstopped in lately

is that this is the year tor having “our cake and cating it too!™ It
has become apparent over the sears that not having your
Pillsbury sour cream m-the nis real tudge Trosted chocolate
cahe und cating it 18 passe. So | say, aspire 10 pay the bills.
AND have the career you want too!

Ok Tadmit it ics double the work. But you get double the return
The trick is to work ctghteen hours a day on your singing now so
you don’t have 1o work cight hours a day for someone else Jater. 1
am personally challenging you to renew yourself. rejuvenate your-
self. and revitalize yourenergies. Update your tired. worn-out game
plins. Restore your sense of hope and well bemg. Revive your
campaign for personal happiness and musical success

Never forget there's only one you. This gives you an automatic
and absolute advantage. Insist on you and eapress vourself big
time. Your innate unigueness makes vou the very product most
sought after by the protessional musie community and the public
in general. The listening public is bored to belly aches under the
weightand repetition of mediocre songs and performers. 1Us time
for someone new, tfresh, and different. Next please! IUs your un
There are no quick laes here. [0S going o take you doing YOU in
abig way. Chosen foralife in the ans by fate. you must take time
to thoroughly evolve. Singers unfold slowly. For all of you (1 know

who vou are. there's no tooling me). have been blessed with o
little something extra that will bring cnormous success and break
throughs if you reman steadfast

Life for you nmay feel perpetually delayed. with all of the dreams
you want seemingly bestowed upon others, Howeser. your time
will come. This year 18 vour vear. Aftirm yoursell and vour
talents. Lets mosve on

Get started today!

'//I(’ 7(//1'('!/ I//(’H
7 ceal '\/Il(/[(‘
P.P.S. Get real. Get this book
To order vour copv of Scerets of Singing, call (800) 628-1528 Ext. 214 or 215
lo train privately with Jeffrey Allen or for the location of the dealer

nearest vou carrving his vocal products, call (818) 782-4332

N sound system tor Jetb < LT T stens seek workshop is being provided
courtesy of the Singing Store LS.\ Locations in Santa Montca and Van Nuws
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Recording Studio
Auction & Appraisal Services

Hamilton Brosious Associates (HBA) is the nationally
recognized expert in recording studio auction and appraisal services.
[f you are thinking about selling or closing vour studio. we will help
you get the most out of your investiment.

HBA has been in the studio business for more than 25 years
and has earned the trust of the industry. We will discuss your
situation confidentially.

Cull Matt Brosious toll-free at 800-423-5499,

The next HBA Auction event is August 29th.
A major Neve/Studer studio liquidation with
loads of tube mics, pultecs. neve modules, etc.
The auction is located on the East Coast (NJ),

but we will be accepting absentee bids.
Call the HBA Auction line 800-423-5499.
Or cruise the HBA homepage on the web
at http://soundwave.com/hba/hbaindex.html

Hamilton Brosious Associates

Auctioneers and Appraisers to the Recording Indusiry

T4 A
DIREGTORY

CONNECTION

EVERY

SUBSCRIBE NOW!
213-462-5772

IN
ISSUE!
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Don Dokken

Anyone who thinks that bands
like Dokken are dead should have
shown up for their performance at
the Hollywood Grand earlier this
month. Dokken’s first L.A. perfor-
mance in many years {and their first
L.A. club gig in over ten years) was
packed to the rafters with fans who
still appreciate the kind of music
Dokken has to offer. But this was no
trip down memory lane. Dokken
played a lot of material from their
current Sony outing, Dysfunctional.
But like the old days, it was really,
really loud. We're talking “the airport
is calling asking you to turn the noise
down” loud. Despite some raspy
vocals due to a sore throat, Dokken
was in good fighting shape, espe-
cially guitar wiz George Lynch. But
how will they do on a national level?
We'll wait and see.

Cleopatra, the L.A.-based label
that specializes in gothic and indus-
trial music, has released a couple of
noteworthy products: The Coiled
One, by dark, electronic group
Spahn Ranch, and A Saucerful Of
Pink,atwo-CDtribute to Pink Floyd.
The latter features local artists Sky
Cries Mary, as well as Hawkwind
(featuring co-founder Nik Turner),
British industrial group Psychic TV
and a host of others. Cleopatra has
amassed one helluva catalog, in-
cluding works by the Damned, Sigue
Sigue Sputnik, popular punks the
Exploited, the Germs, Kommunity

A w

W P,
LA 4
PJ Harvey

36

FK.Sex Gang Children, Motérhead
and Kraftwerk, to name a few. You
can contact Cleopatra (who are dis-
tributed by Caroline) at 213-465-
5438.

Although singer-songwriter Gre-
gory Gray lives in Northern Ireland,
he named his recently released EMI
Records debut disc, Eurofiake In
Silveriake.1 guess he wasover here
long enough to get the picture.

In support of his new Ozzmosis
album, Ozzy Osbourne will play the
Palladium on October 27 on his
“Retirement Socks” tour.

On a larger scale, the Greek
Theater’s summer season will be
drawing to a close in spectacular
style with Santana and Jeff Beckon
September 19,20and 21st. Youcan
restassuredthatthese dates will sell
out.

Looking down the road a bit, P.J.
Harvey will be returning to Los An-
geles for yet another performance—
catch her at the Wiltern on October
2nd. Also on the return trail, Van
Halen willbe atthe Irvine Meadows
Amphitheater on October 15th.

Motor City Cobra (named after
pugilist Thomas Hearns—the band
members are evidently boxing fans)
has been making quite a bit of
progress on the local scene since
their inception nearly one year ago.
The L.A.-based (and formed) band
recently released their self-titied, fi-
nanced and produced CD on their
own label, L.A. Records. They're
one of a handful of local unsigned
actsto headline the House Of Blues
(and twice, mind you!) and recently
played an afternoon set at Tower
Records on Sunset to promote their
CD (which is in the Tower stores).
Their song, "Evil Woman,” was re-
cently featured as backing music on
H30, aweekly surfing highlights show
onthe Prime Sports Network—which
is rare for an unsigned band.

The band will be playing the
Whisky on Saturday, September 16,
if you wanna see what all the fuss is
about. Showtime is 10:00 p.m. The
group describes theirmusicas blues-
influenced AOR rock inspired by
Carlos Santana, Stevie Ray
Vaughan and Johnny Winter. Con-
tact James Robinson at 818-760-
0878 for more information about the
band or the show. —Tom Farrell

Lightnin’ Willie (of Lightnin’ Willie
& the Poor Boys), Ray Doyle and

Wylie Gustafson (of Wylie & the
Wild West Show)

Big doin’s at Jack’s Sugar
Shack.... It was cowboy heaven
when Wylie & the Wild West Show
played on the same Barndance bill
as Lightnin’ Wiilie &the Poor Boys.
Bruce Springsteen made a sur-
prise visit and played with Ronnie
Mack, Harry Orlove, Marty Rifkin,
Steve Duncan and Russell Scott,
to everyone’s delight. Also, the Muff
Man has announced that as of Octo-
ber 19, his Songwriter’s Circle will
be moving to Jack’s. The show will
be held on the third Thursday of
each month.

Also, look for Lightnin® Willie and
the band in Old Town Pasadena at
One Colorado on September 3, from
4-8 p.m. A free show! Call 818-564-
1066.

Angie Monroeis moving her Sun-
day nightjamto the Crestin Reseda
as of September 10th. Bands are
welcometo showcase. Formoreinfo,
call Angie at 805-947-4484.

Look for the Sixteenth Annual
KLON (FM 88.1) Blues Festival on
September 9 and 10 in Long Beach
at the Cal State Athletic Field. Big
guns this year include Buddy Guy,
Dr. John, the Fabulous Thunder-
birds, Booker T. & the MG’s, Ma-
vis Staples and the legendary
Brownie McGhee. Thisis the coolest
blues festival around and highly rec-
ommended. Hip DJ the Wag Man
and smooth producer Gary Chiachi
will both be there!

For tickets and more information,
call KLON at 310-985-1686.

'a .

L

Also in Long Beach for the boot
scootin’ crowd is the first California
Country Jam ‘95, with headliners
like cowboy singer Chris LeDoux,
Canadian diva Michelle Wright and
country rockers the Pirates Of The
Mississippi. Some of the very best
locals will also be there, including
the Bum Steers, the Lucky Stars,
Robin Pearl, John Swissheim,
newcomer Katie Trickett and the
much-loved Doo Wah Riders. This
event takes place September 2-4 at
Shoreline Village. Call213-936-6101
to find out more.

The legendary Mad Dog Studios
in Venice is pulling up stakes after
more than fifteen years and relocat-
ing to Burbank. Honky tonk hero
Mark Insley will be one of the last
artists to record in the old studio.
Look for Mark and his producer,
Taras Prodaniuk, to do some fin-
ishing work at the new facility prior to
a big grand opening celebration
slated for October 31, according to
Mad Dog owners Michael Dumas
and Dusty Wakeman.

Candye Kane will be celebrating
her new record release at the very
eclectic Alligator Lounge on Sep-
tember 16th. Joining Candye will be
favorites Big Sandy & His Fly-Rite
Boys and, all the way from Texas,
the Derailers. This promises to be a
good night of true country & western
music. Call the Alligator (310-449-
1844).

Ray Doyle is one of our unsung
singing heroes. He recently did an
amazing songwriter’s set at Graffiti.
Look for Ray to demo his tunes as
well as hit the road for Australia with
the Wild West Show. He'libe playing
around town again after October.

Finally, it's been eighteen years
since the King of Rock & Roll Elvis
Presley tragically passed away in
the afternoon hours of August 16,
1977.

Still, the sound of his voice and
the style that was distinctively his
own continues to captivate the hearts
and minds of his ever-expanding
and adoring public. Simply put, there
will never be another Elvis.

Long live the King!

—Jana Pendragon

k4 > 1 ] % g - e . =
(L-R standing) David Raven, Skip Edwards, Greg Leisz, Billy Wild, Mark

Insley, (sitting) Michael Dumas and producer Taras Prodaniuk
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Benny Carter

Imagine being 88, playing alto as
if you were 58 and being able to walk
and talk with the confidence of a 38-
year old! Benny Carter, a major
force in jazz since 1927, recently
celebrated his birthday with a five-
night stint at the Jazz Bakery. Pia-
nist Roger Kellaway (very hyper
and colorful in his solos but quite
supportive and tasteful while accom-
panying the veteran saxophonist),
bassist John Heard and drummer
Sherman Ferguson were all in ex-
cellent form. As for Carter, he inter-
preted his typical repertoire ("On
Green Dolphin Street,” "Misty,” “Only
Trust Your Heart”and “Just Friends”)
with thoughtful improvisations that
were full of subtle surprises. If | didn’t
know any better, I'd say that he was
still improving!

A potentially great triple-bill at the
Hollywood Bow! was quite erratic.
Cuban pianist Gonzalo
Rubalcaba—in a trio with bassist
Ron Carter and drummer Lewis
Nash—was excellent, alternating
bop standards with his own originals
and recalling early Herbie Hancock
in his virtuosic yet fairly restrained
style. Youngtenor Joshua Redman

Gonzalo Rubalcaba

was a definite disappointment, not
coming up with any ideas that Red
Holloway couldn’t have played bet-
ter and sounding uninspired; maybe
itis time for himtobecome a sideman
for a while. Redman’s remarkable
verbal introduction of trumpeter
Nicholas Payton (no one is that
good!) was a hard act to follow, and
Payton {(who was only on two songs)
seemed incapable of playing five
straight notes without a mistake! The
night closed with Wynton Marsalis
leading a big band. Everyone per-
formed well, but the great trumpeter
only playedon“The Legend Of Buddy
Bolden” and two choruses later on,
otherwise sticking to conducting his
episodic ten-movement “Mastery Of
Melancholy,” which sounded like a
modernized and slightly demented
version of Duke Ellington. The audi-
ence was clearly disappointed at
Marsalis’ musical near-absence.

Much more rewarding was a
record release party held forarranger
Bill Holman at the Jazz Bakery,
celebrating his JVC release, A View
From The Side. Despite bassist
Dave Carpenter’s late arrival, the
sixteen-piece Holman Orchestra was
in superior form, playing his over-
crowded and consistently exciting
ensembles with spirit ("No Joy In
Mudville”is particularly memorable).
Standout soloists (among manyy) in-
cluded Pete Christlieb and Ray
Herrmann on tenors, altoists Bill
Perkins and Lanny Morgan and
trumpeters Ron King and Ron
Stout.

UPCOMING: Catalina’s (213-
466-2210) features Betty Carter
(September 5-10) and the Toshiko
Akiyoshi Trio (September 12-17),
the Jazz Bakery (310-271-9039) has
Jacky Terasson (September 6-8)
and the T.S. Monk Sextet (Septem-
ber 13-16).

And don't miss the Los Angeles
Classic Jazz Festival (310-337-
1635) September 1-4, which has
music in seven places at once!

—Scott Yanow
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Ziggy Marley & the Melody Makers

The success of Shaggy, Ini
Kamoze, Patra and other artists in-
dicates that the pubilic has a growing
appetite for hip-hop with a rough-
edged reggae flavor. This “ragga-
muffin” style is well-represented by
L.A’'sown DaNayborhoodz, whose
debut, Afta Dark, was recently re-
leased on local indie React Record-
ings.

The quartet consists of Pro-Jay,
Frankie Culture, Minus and DJ B-
Dub. Group member Pro-Jay has
already made a name for himself
behind the scenes as a producer
and mixer who's worked with such
artists as 2Pac, tce-T and the Real
Seduction. Afta Dark has the dis-
tinction of being recorded live in the
studio, and the "what you hear is
what you get” quality is a refreshing
change from the overblown over-
dubs and studio trickery that often
plague hip-hoprecordings. Formore
information on Da Nayborhoodz, call
React at 310-550-0233.

While we're on the reggae tip,
Ziggy Marley and the Melody Mak-
ers have been wowing people atthis
year's H.O.R.D.E. Festival. The late
great Bob Marley would be proud of
his son's latest release, Free Like
We Want 2 Be. But to really appre-
ciate this talented artist, you have to
see him perform live. The Southland
is fortunate enough to get three per-
formances from Ziggy & Co. in one
week: the H.O.R.D.E. show at the
Olympic Velodrome September
2nd and headlining shows at the
House Of Blues September 5thand
6th.

Remember Doug E. Fresh? He's

Da Nayhorhoodz

been attemptinganother comeback,
which saw him roll into the Martini
Lounge recently to promote his lat-
est album, Play. Unfortunately, the
material isn't strong enough to make
a huge impact. Better luck next time.

Long Beach was in the house at
the Century Club, where Warren G
and Def Jam Recordings hosted a
party to celebrate the launch of his
new label, G Funk Music. Lucky
partygoers got to see performances
by the G-Man himself, plus show-
cases fromthe Dove Shack, Twinz,
5 Footaz and DJ Rectangle.

Def Jam has plenty of reason to
celebrate because the label threw
another party recently—this time for
South Central L.A. native son
Montell Jordan. The party, at Para-
dise 24 in Hollywood, was in honor
of the smash success of Jordan’s
“This Is How We Do It" single and the
album of the same name, which have
both gone platinum. Jordan’s sec-
ond single, "Something 4 Da
Honeyz,” is currently zooming up
the charts.

The Godfather of Soul, James
Brown, was all over L.A. recently
promoting his latestrelease, Live At
The Apollo 1995. In addition to a
rare in-store appearance at the Vir-
gin Megastore, he also performed
atthe L.A. A La Carte Festival and
atthe House Of Blues, a show which
also featured appearances by Ham-
mer, Skee-Lo and Casey Kasem.
Atfter all these years, they still don't
call James Brown “the hardest work-
ing man in show business” for noth-
ing.

Clockers is the latest Spike Lee
movie {due out September 13th),
based on Richard Price’s novel
about street crime and decay. Spike
Lee films always create a unique
kind of buzz, and this one is no
exception. Some industry pundits
are even going as far as saying it's
Lee'sbestmovie since Do The Right
Thing.

The Clockers soundtrack, avail-
able in stores now, offers a diverse
array of urban music. Artists fea-
tured on the soundtrack include
Chaka Khan, the Crooklyn Dodg-
ers (Jeruthe Damaja, Chubb Rock
and OC.), Buckshot LeFonque,
Seal, Des’ree, Strictly Different,
BrooklyNytes, Marc Dorsey,
Rebelz Of Authority and Mega
Banton. —Carla Hay
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BAND &
HEADSHOTS

Paul

Novman

310
3021421

;'- . .
Al
Unsigned Bands

Promote your own
music through the
Music Phone Net.
Let the industry & public
have direct access to
your product.

1800°784°5669
“MUSIC DEAL”

New Talent Visions
We are looking for talent who
has a budget for finishing your
project. We will give you the
sound you are looking for.
Some of you will be signed
to our label.

9096530619

EXPOSE
YOURSELF!

e Bios
o Press Kits

e Company Profiles
e Public Relations
e Consulting
7 years experience in the industry

PASCALE
21324622784

RECORD INDUSTRY
REPRESENTATIVE

(AWARDED 72 GOlIl/PLATINUM
For Smlcu Mmlmd

@n

“WE SPECIALIZE IN:”
1) Presenting your DEMO for a record deal.
2) Representing your 1abel and product for
a major distribution deal.
3) Assisting you in starting a new label.
4) Offering you expert promotion and
marketing services.

21324610757
Cé'conaT E«.s;}m

Seeks Acousuc (& L|ght Electnc) Artists
To Perform at our New Downstairs
CROOKED BAR"

100° Re ' New e!
For "Crooked Bar” Bookings Send 1apes/Promo Faxs 10

Open M|c Talent Showcase Every
Monday!
Sign-up 6:30 or
call Dawn at (818) 353-6241
For Upstairs Rock Bookings:
Len Fagan & Audrey Marpol
(213) 654-4887
Mon-Fri 2-8 PM
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Supergrass
The Troubadour
West Hollywood

000000 WHYOOD

Contact: Cathy Watson, Capitol
Records: 213-871-5258

The Players: Gaz Coombes, guitar,
vocals; Danny Goffey, drums; Mickey
Quinn, bass.

Material: Most critics are holding to
the party line that even though
Supergrass is a band of shameless
thieves, they maintain their integrity
because they steal such a wide va-
riety of styles. These guys have been
compared to bands as diverse as
the Buzzcocks, the Beach Boys, the
Rolling Stones, David Bowie and
even Herman's Hermits. Though
most of Supergrass’s material has
the signature high harmonies of early
British rock, a few numbers also
have tempo changes and breaks
that could have erupted from Holly-
wood or Ventura Blvd. But it's easy
to forget that this band's eclectic
influences aren’t the only reason
Supergrass has built such a fanati-
cal following overseas. The neurotic
teenage anthems on their U.S. de-
but release, / Should Coco, defi-
nitely have an authentic edge and
are beautifully arranged and pro-
duced. Could their show at the Trou-
badour live up to the tremendous
promise of their recordings and the
reputation of their wild club dates in
England? Well, not quite... but pretty
damn close.

Musicianship: Gaz Coombes often
seems like a younger Jagger who
can still hit the high notes. It's really
scary that he sings the word “time” in
their song “Time” very much like
young Mick belting out “Time is on
my side.” Coombes’ guitar playing
was tight and interesting as well; the
kidisn't blindingly fast, but he’s tasty,
and whenever he bent a string, he
always nailed the note he wasreach-
ing for. Bassist Mickey Quinn has a
hyperactive right hand that's a great

Campfire Girls: Rhythmical, thundering rock.

—
H ‘

L
Supergrass: Beautifully neurotic teen anthems.

."..

relief from many droning American
alternative bass players, and he un-
leashed some fine backing vocals
from his upper register. And listen-
ing to Danny Goffey’s rave-ups on
the drumsis like being a spectator at
some blood sport that was banned
centuries ago, though comparisons
to Keith Moon may be a bit prema-
ture.

Performance: American fans who
first heard Supergrass on CD may
have been disappointed that at the
Troubadour, Coombes’ lead guitar
lost some of the groovy signal pro-
cessing it had on the album. But in
general, Supergrass established
themselves as a polished confident,
international act and seemed quite
athome in L.A. Yet, after hearing so
much about the wild antics of these

lads, it seemed curious that they
weren't a little looser and sillier
onstage. The capacity crowd re-
ceived them with great enthusiasm,
but stopped a bit short of the rabid
insanity described in the British
press. Supergrass sounded more
like a pop band than one might ex-
pect and were a little tamer than the
savage local acts that L.A. audi-
ences have grown used to.

Summary: Thisband putsonagreat
show, but canthey find a place in the
black littte hearts of the deviant, tat-
tooed youth of Hollywood? Super-
grass may have trouble reaching
teenagers who have been dodging
bullets in Venice, but this band’s
gentler, British breed of lunacy may
eventually break through our thick
American skulls. ~ —Matt Jansky
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The Aunt Bettys: Down home, edgy melodic rock.

Campfire Girls
Las Palmas Theater

Hollywood
0000000 YOO
Contact: Dave Tomberlin,

Interscope: 310-443-4539

The Players: Christian Stone, gui-
tar, vocals; Andrew Clark, bass; John
Pikus, drums.

Material: There are plenty of other
acts around town that borrow more
than a little from the gritty sound of
bands such as the Butthole Surfers
and Sonic Youth. But the Campfire
Girls’ arrangements hold together
better than most of the competition,
possibly because there are very few
droning, artsy, boring passages or
gratuitous tempo changes. Whenthe
Girls do change the tempo, it hap-
pens at exactly the right moment,
and it really kicks you in the teeth.
Most of the songs were unusually
strong rhythmically and built to thun-
dering, satisfying crescendos. Musi-
cally, the band belts out plenty of
offbeat chord progressions. They
alsodidacoverof “Strawberry Fields
Forever"—a reckless, low-odds
gamble. Incredibly, it paid off, and
the Girls delivered a terrific rendition
that was somehow both faithful to,
and very different from the original.
Musicianship: Each of these guys
has a really distinctive style, and
together, they explode with seeth-
ing, spontaneous energy. Clark ac-
tually strums a lot of bass chords,

but he rarely sounds murky or over-
bearing, which is definitely an ac-
complishment. Stone's strength as
a guitar player is his offbeat, sweetly
dissonant guitar lines. Pikus's drum
fills are fantastically spastic, and his
frantic rave-ups make your heart
pound like a jackhammer. His cym-
bal-bashing, however, was a little
too savage and almost lapsed into
heavy metal parody. Stone’s vocals
were tortured and compelling, and
his enunciation was far better than
one usually finds in this genre.
Performance: One reason this show
was so seamless is that the Camp-
fire Girls have mastered many tech-
nical gremlins that other bands are
still struggling with. Stone and Clark
can actually tune up unobtrusively
between songs—arreally critical thing
when you're bashing your instru-
ments as hard as these guys do. But
more importantly, the Campfire Girls
are clearly comfortable enough with
their demanding material to be very
relaxed onstage. They don't jump
around a lot, but they do have really
cool moves and plenty of energy. It
was very sick—but kind of sweet—
for Stone to dedicate a song to his
dead cat, and the plastic campfire
onstage was a cozy touch.
Summary: Even if the Girls’ upcom-
ing EP (due out September 5 on
Interscope) is a hit, it could still take
awhile for their material to catch fire.
Let's hope this high-energy band
doesn’t burn out before that hap-
pens. —Matt Jansky
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The Aunt Bettys
The Whisky
West Hollywood

0000000 WOD

Contact: Elektra Records: 310-288-
3800
Musicians: Mike Knott, vocals, gui-
tar, Andrew Carter, guitar; Brian
Doidge, bass; Chuck Cummings,
drums.
Material: Whatdothe Stone Temple
Pilots, Led Zeppelin, Thomas Dolby
and the Aunt Bettys all have in com-
mon? Well, the $100,000 answer is
that they were each threatened with
lawsuits because of their monikers.
In the case of the Aunt Bettys, they
had Ford Motor Corp. afterthem (the
band originally called itself Aunt
Betty’s Ford). Frankly, it's too bad
that Ford shot first and asked ques-
tions later, because if they'd have
taken the time to listen to this Hun-
tington Beach-based foursome's
music, they probably wouldn’t have
been so quick to raise hell in the
courts, and just might have been
proudto share their name with them.
The Bettys’ material is raw and rau-
cousinplaces, while in other places,
it's more along the lines of down
home/middle America. melodic rock,
a la Soul Asylum or the Replace-
ments.
Musicianship: | don’t know what it
is about Orange County bands, but
no matter what genre their music fits
into, most tend to play with reckless
abandon, naked honesty and acom-
mitment to their music that you just
don't see amongst most of the L.A.
band contingency. Maybe it's be-
cause they play music to communi-
cate their songs and ideals, rather
than playing for the sole purpose of
snagging a record deal. Ironically,
the Aunt Bettys were plucked from
OC'’s fertile music scene and landed
arecord deal. Vocalist/guitarist Mike
Knottputs hisvoice throughits paces.
One moment he's screaming at the
top of his lungs; the next, he's sing-
ing a heartfelt passage. The remain-
ing members are competent on their
respectiveinstruments, and they give
the songs so much kinetic energy,
it's hard to keep from hitting the
dance floor.
Performance: Bianca’s Hole nights
at the Whisky tend to attract a wide
and varied audience and this par-
ticular audience was no exception.
The Aunt Bettys seemed to hold
their attention, which was impres-
sive, considering most of the audi-
ence probably had never heard the
band prior to that evening. Knott was
constantly in the audience's face,
which kept things lively, and the re-
maining members were mobile, tight
and their playing underscored the
importance of the songs themselves.
Summary: Currently, the Aunt Bettys
are putting the final touches on their
debut album, which should be re-
leased sometime early next year.
With their catchy, edgy songs and
interesting, almost rockabilly stage
personas, this band should have an
easy time attracting the MTV crowd.
—Pat Lewis

The Musician’s Wisest Choice

ROBERT

“RIFF”
PISAREK

MUSIC ATTORNEY
Former Member-Major Label Act
— (213) 883-0900 ——

Now Accepting New Clients

PHOTOGRAPHY

BANDS.COMMERCIAL-THEATRICAL
HEADSHOTS-MODELS-PORTFOLIOS
Call for the BEST price in town!

100% Guaranteed-
Over 15 yrs experience

Makeup included - 7days/wk

1-800-400-1606

MUSIC
ATTORNEY

Demo shopping
Contract Negotiations
Business Management
William W. Blackwell

Attorney at Lawn

(310) 286-1790

T.K.O.

Communications

L I R R T Y

Biose+Press Releases
«Company Profiles«Press Kits
«Brochures«Bookse«Interviews

Karen Orsi
818-907-ORSI (6774)
Pager 818-607-23580
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HISTORY
BREAK:

On April 18, 1775,
Paul Revere left on
his historic ride
to announce
“The British
Are Coming.”
He was captured
by the British
and a man named
William Dawes
completed that ride.
Why did
Paul Revere
become famous?

He must
have hired a
PUBLICIST!

Costa

Communications

8265 Sunset Blvd., Suite 101
Los Angeles, CA 90046
213-650-3588

FAX: 213-654-5207
E-Mail Costacomm @ 901-com
costacom @ caprica. com

Our music clients
include:

STEVIE B.

BAKA BOYZ,
LES BAXTER.
DICK DALE,
GNP CRESCENDO
RECORDS,

OLD SCHOOL.,
“PULP FICTION",
QUEEN IDA.
STACEY Q,

STAR TREK,
THUMP RECORDS,
& more.
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Supersport 2000
Las Palmas Theater
Hollywood

0000 HBOD

Contact: Cherielynn Westrich, 213-
662-5113

The Players: Rod Cervera, guitar,
vocals; Cherielynn Westrich, bass,
vocals; Mike Fletcher, drums;
Graciela Germann, guitar, vocals.
Material: At first glance, Supersport
2000 may remind you of other fe-
male-fronted, low-tech alternative
acts. But this band avoids the abra-
sive minimalism of artists such as
Bettie Seveert in favor of a thicker,
more melodic sound that’s all their
own. Supersport’'s arrangements are
also rich and interesting, and you'll
never catch the guitars doubling the
same melody. The lyrics did have a
couple of clunkers, however. Lines
such as “Think Il go on a killing
spree” seem like calculated refer-
ences to the dreary early-Nineties
culture of casual violence that
spawned movies such as Natural
Born Killers. Also, it's too bad that
almost all the tunes were atthe same
tempo, because this made the songs
sound more similar to each other
than they actually were.
Musicianship: This band has only
been together about a year, and
even though their chops are rela-
tively primitive, their playing is tight
and professional. Wisely, each mu-
sician plays simple but very original
parts that are tailored to his or her
musical strength—and plays them
very well. Guitarist Graciela
Germann even has the guts to stop
playing entirely at some points just
to highlight someone else’s solo,
and she also drops in some really
haunting vocal harmonies. Cervera
has got a lush, ringing guitar sound
that's an appealing contrast to the
more dry, flat timbre of Germann’s
rig. Westrich’s bass lines aren’t ter-
ribly complicated, but she makes
good use of unusual intervals, and
her lead vocals are warped and in-
triguing. None of this would hang
together without drummer Mike
Fletcher, who never overplays,
throws the beat or lets the other
band members wander too far from
musical safety.

Performance: One of Supersport’s
greatestassetsis theircomplete lack

p A

Supersport 2000: Mesmerizing teir audience.

of pretension onstage. They say al-
most nothing between songs, yet
they retain a friendly, accessible
demeanor. The attitude is just right,
but the stage show could use a little
work. They just kind of stand there
without moving—and for a while, it's
actually pretty cool to watch them do
that. But after a half-dozen songs or
s0, it gets a little scary, and you find
yourself wondering if they're really
completely human. Supersport 2000
definitely mesmerized the crowd at
the Las Palmas Theater.
Summary: Already, there could be
a bullet lurking somewhere in their
set. Imagine what they'li be like in a
year or two when they've actually
mastered their instruments.

—~Matt Jansky

Big Sandy

& His Fly Rite Boys
Jack’s Sugar Shack
Hollywood

00O00ORIHOD

Contact: Allan Larman: 213-913-
3918

The Players: Big Sandy, vocals,
guitar; Ashley Kingman, guitar; Lee
Jeffries, steel guitar; Wally Hersom,

Big Sandy & His Fly Rite Boys: Top-flight performers.

bass; Bobby Trimble, drums.
Material: Big Sandy & His Fly Rite
Boys play a mix of western swing
and rockabilly that can’t be beat.
With the release of their second al-
bum, Swingin’ West, on HighTone,
the group has even added more new
material to their set. Whether rock-
ing on tunes such as “Blackberry
Wine” or crooning on ballads such
as “A Healer Like Time,” Big Sandy
andband know their way around this
music. At times, you can close your
eyes and hear Bob Wills or other
westernswing stars, that's how close
to the real thing this is.
Musicianship: These are some
jumping musicians, butthe one mem-
ber of the band that has always
stood out is Lee Jeffries on steel
guitar. His feeling for the swing sound
is uncanny, especially for someone
who was not even born when this
music was in vogue. Aiso deserving
of mention is Wally Hersom on the
stand-up bass, whokeeps the rhythm
rocking at every turn. Also, no re-
view of Big Sandy could go without
mention of Sandy’s sweet and pure
voice.

Performance: Big Sandy & His Fly
Rite Boys are five tightly knit musi-
cians, and they play as if they know
where the others are headed,
whether they know or not. A band
this tight has obviously played a lot
of gigs and also spent some time in
the rehearsal studio. Sandy is a great
frontman—a performer who, with a
sly smile and a knowing wink, can
convey more meaning than most
performers can with words. Also,
Sandy knows how to lead a band,
sometimes standing aside and let-
ting the band go through its paces.
Summary: If you are not hip to Big
Sandy & His Fly Rite Boys, check
them out at one of the local clubs
before it is too late. This is a band
that is destined to go somewhere
and they will not be playing small
clubs forever. This is the real thing.
And by the way, bring your dancing
shoes. —dJon Pepper
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The Geraldme Flbbers Inventlve fun and entertalmng.

The Geraldine
Fibbers

Las Palmas Theatre
Hollywood

00000RIONO

Contact: Carol Burnham, Virgin
Records: 310-288-2467

The Players: Carla Bozulich, vo-
cals, guitar; Daniel Keenan, lead
guitar; Kevin Fitzgerald, drums; Wil-
liam Tutton, double bass; Jessy
Greene, violin, viola.

Material: So you like weird? How’s
this for weird: Ethyl Meatplow's in-
dustrial strength dominatrix, Carla
Bozulich, in a country band? Well,
the Fibbers are not exactly just an-
other country band. They're more
like a good shotof country and a little
bit of hard-core punk. Imagine all the
whining, crooning sap of country’s
emotional baggage building to a
head, which, at full capacity, ex-
plodes into a divine screaming and
thrashing punk tantrum. The Fib-
bers’ songs are melodic and mean-
ingful, touching on everything from
pain and love to drugs and sex.
Musicianship: The Fibbers dash
the idea of “faceman vs. backup
band,” functioning more as a con-
glomerate of equally talented and
involved music folk. Drummer
Fitzgerald provides a steady foun-
dation with Tutton’s incredibly fat
bass sound. When Tutton bows the
lower strings, every rib in the house
vibrates sympathetically with the
rumble of his lines, which are not
acrobatic but simple and to the point.
Greene plays a mean country fiddle,
in addition to twisted and provoca-
tive solos with juicy effects, which
are traded back and forth between
her and guitarist Daniel Keenan.
Vocalist Bozulich supplies a shock-
ing contrast of sound between her
throaty, guttural tones and piercing,
high-pitched shrieks; a schizophrenic
combo of Reba McEntire and
Courtney Love.

Performance: With the exception of
Bozulich’s hyper performance on
“Dusted,” the band calmly swayed to
and fro in tandem throughout the
entire set, The Fibbers are a rela-
tively stationary crew onstage, but
this does not detractin any way from
the excitement of their performance.
The only unfortunate aspect of their
Las Palmas show was that for most
ofthe evening, violist/violinist Greene
was obscured behind the stage cur-
tains. Occasionally, she moved
deeper into the stage, but then dis-
appeared again.

Summary: The Geraldine Fibbers
are a fun and entertaining band to
see live. Their inventive style and
verve for performance is a reminder
of what club music is supposed to
be. —Traci E

Everclear
The Troubadour
West Hollywood

00O00OBLHOOD

Contact: Donna Salazar, Capitol
Records: 213-871-5118

The Players: Art Alexakis, guitars,
vocals; Greg Eklund, vocals, drums;

Craig Montoya, vocals, bass.
Material: This straight-up Northwest
power punk trio uses jangly guitars,
edgy drumming and raspy, driven
vocals to create a unique, tight sound.
Punchy, punk-accented songs flow
around precise instrumentation and
well-timed vocal delivery. Lyrics
cover ironic personal situations with
songs such as “You Make Me Feel,”
to the harsher societal realities of
drug abuse on “Heroine Girl.” The
Fibbers’ musical Influences are most
obviously Nirvanaandless obviously
PiL.

Musicianship: Natural, first-rate
frontman Art Alexakis maneuvers
Everclear’s songs, guitar and audi-
ence with sincere, slick showman-
ship. Each song is delivered suc-
cinctly and heartily. Awe-inspiring
drummer Greg Eklund and colorful
bassist Craig Montoya act as fine-
tuned cogs in the Everclear machine.
Although punk influences abound in
songs such as “Heroin Girl,” softer
songs such as “The Twistinside” and
“Santa Monica” verge on a pop sen-
sibility that the band may want to
explore more in the future.
Performance: Everclear’s live per-
formance—although forceful and
magnetic—is almost so well-tuned,
it is sometimes not very engaging.
Never missing a cue from frontman
Alexakis, Eklund and Montoya make
performing appear as simple as
walking. Montoya uses constant,
seemingly planned, air jumps to get
the audience’s attention. However,
there is very little improvisation in
this band’s performance. Even the
screaming encore of Tom Petty's
“American Girl’seemed abitcanned.
Alexakis, with his bleach blond,
cropped hair accented in blazing
black roots, possesses an element
of showmanship usually only British
performers such as David Bowie and
Peter Murphy truly understand. Even
with this, there is nothing else re-
motely British about this band. A
more relaxed, spontaneous ap-
proach to performance might ex-
pose the vulnerabilities | suspect
Everclear possess.

Summary: Although there is some
soul missing from the proceedings,
this is an intensely adept band con-
sisting of three very proficient musi-
cians who deliver extremely well-
written material. —Kim Taylor

Everclear: Forceful and magnetic performance.
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Find your right
writing partner
on the
Songwriter’s
Collaboration

Network

http://www. earthlink.
net /~ songmd/

310-828-8378
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Where Music Minds Meet

Discover services designed to help you get
ahead. Electronic NewsStand. A&R 411
Database, Music Business Seminar, MIDI
Software, Technical Suppont, Musicians
Referral Service, Classifieds. Internet E-
Mail, Shopping Mall and more...

We offer complete information
resources for industry professionals.
Be a part of the 21st century. get on-line
with Music Network USA, Free Access
with any computer equipped with
modem and commumication sofiware,

Via Modem 310 312-8753

1

The Club of Choice
for Local & National
Rock Bands

FREE
ADMISSION

FOR YOU AND
YOUR PARTY

W/AD UNTIL 9-17-95
(EXCEPT SPECIAL EVENTS)

11700 VICTORY
BLVD.

(AT LANKERSHIM)
No. Hollywood

1(818) 769-2220]
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MUSICIANS

Music Connection’s Employment
listings are intended as leads for
musicians seeking work and are not to
be construed as endorsements of clubs
or agencies. Be sure your music is
protected and always enclose a
stamped, self-addressed envelope
when mailing promotional material you
wantreturned. If you encounter difficulty
with an individual or company listed
here, or if you are confronted by a
dishonest or “shady” operation, drop
us a line informing us of the details so
that we can investigate the situation.
No phone calls, please.

LOS ANGELES COUNTY

AL'S BAR

305 S. Hewitt St.. Downtown Los Angeles, CA
90013

Contact: Lizzy: 213-625-9703

Type of Music: Original. unique. Experimental
only

Club Capacity: 175

Stage Capacity: 10

PA: Yes

Piano: No

Lighting: Yes

Audition: Call

Pay: Percent of door. No guarantees

CHIMNEYSWEEP LOUNGE

4354 Woodman Ave., Sherman Oaks, CA91423
Contact: Dan Singer: 818-783-3348

Type of Music: Blues & Classic Rock

Club Capacity: 70

Stage Capacity: 4

PA: Yes

Lighting: Yes

Piano: Mo

Auditions: Call for information or come in Sun-
day night and see Dan Singer

Pay: Negotiable

CINEGRILL (HOLLYWOOD ROOSEVELT
HOTEL)

7000 Hollywood Blvd.. L.A.. CA 90028
Contact: Alan Eichler: 213-466-7000

Type of Music: Top 40 & accoustic

Club Capacity: 150

CLOSE-UP

Stage Capacity: 10
PA: Yes

Lighting: Yes

Piano: Yes—Baidwin Baby Grand
Audition: Send promo

Pay: Negotiable

GENGHIS (COHEN) CANTINA

740 N. Fairfax Ave.. Hollywood, CA 90046.
Contact: Jay Tinsky: 310-578-5591

Type of Music: Original vocal/acoustic: pop,
rock, folk, blues. country

Club Capacity: 60

Stage Capacity: 6

PA: Yes

Lighting: Yes

Audition: Send promo package to Jay care of
club or call

Pay: Negotiabie

THE JUNGLE

17044 Chatsworth St., Granada Hills, CA 81344
Contact: Lorna Kaiser: 818-832-4978

Type of Music: R&R cover and original bands
Club Capacity: 250

Stage Capacity: 5-7

PA: Yes

Piano: No

Lighting: Yes

Audition: Send promo to: The Jungle, P.O. Box
467, Canoga Park, CA 91305

Pay: Negotiable

THE MINT LOUNGE

6010 W. Pico Blvd., Los Angeles, CA 90035
Contact: Jed: 213-937-9630

Type of Music: Rock. acoustic, blues, C/W
Club Capcity: 100

Stage Capacity: 7

PA: Yes

Piano: No

Lighting: Yes

Audition: Send tape & promo package/contact
Jed

Pay: Percentage of door/no guarantees

RENAISSANCE

1212 3rd Street, Santa Monica. CA 90401
Contact: Galia: 310-587-0766

Type of Music: All types. No rap or hip hop
Club Capacity: 398

Stage Capacity: 8

PA: Yes

Lighting: Yes

Piano: No

Audition: Send promo to Galia at club
Pay: Negotiable

ST. MARKS

23 Windward Ave., Venice, CA
Contact: Steve Salmon: 310-452-2222
Type of Music: Jazz. R&B and salsa
Club Capacity: 150

Stage Capacity: 10

PA: Yes

Lighting: Yes

Piano: Yes

Audition: Call Steve or send package

SUNSET

322 W. SierraMadre Blvd., SierraMadre, CA 91024
Contact: Bob: 818-355-3469

Type of Music: Hard rock, alternative, blues,
Top 40

Ciub Capacity: 238

Stage Capacity: 15

PA: Yes

Lighting: Yes

Piano: No

Audition: Send tape, bio and photo to above
address

Pay: Negotiable

TILLY'S CcLUB

1025 Wilshire Blvd., Santa Monica, CA 90401
Contact: Hugh Lavergne: 310-393-1404
Type of Music: World beat, african, reggae,
acoustic

Club Capacity: 120

Stage Capacity: 4 - 6

PA: Yes

Lighting: Yes

Piano: No

Audition: Send tape. bio and photo to above
address or call

Pay: Yes, from the door

THE TOWNHOUSE

52 Windward Ave., Venice, CA 90291
Contact: Frank Bennet: 310-392-4040
Type of Music: All types: Dance, rock, alterna-
tive, acoustic, top 40

Club Capacity: 150

Stage Capacity: 20

PA: Yes

Lighting: Yes

Piano: No

Audition: Send promo package or call
Pay: Negotiable

Miscellany ads are free to businesses offer-
ing part- or full-time employment, or intern-
ships for music industry positions. To place

EMPLOYMENT MUSIC INDUSTRY GIGS » 213-462-5772

your Miscellany ad: mail, fax or bring in your
ad of twenty-five words or less. Ads will not
be taken over the phone. If space allows, ads
will run for more than one issue. Please call
when you wish your ad to be cancelled.

PAYING POSITION with L.A. based talent
agency, good phone manner & reliable transpor-
tation a must. Prefer sales experience & CRT
skills. 213-957-1999

EVENING RECEPTIONIST wanted for major
recordingstudio & publishing company. F/T (3pm
- 11pm apprx). Fax resume & salary require-
ments to G. Curtis. 818-842-5763

MARKET REP needed to work on celebrity
hosted music show on the Net. Great opportu-
nity. Tremendous growth potential. P/T. Gale or
Mike, 818-761-2239

INTERN WANTED for fast-paced music public
relations firm. Must enjoy a wide variety of music.
College students preferred. Kristie, 213-655-4151
MUSIC MANAGEMENT firm seeks intern for
administrative support. Must be reliable, com-
mitted, love R&B/HipHop. Could iead to paying
position. Fax resume, 818-344-7510
PUBLICITY INTERNS needed at major inde-
pendent record company. Basic clerical, phone,
and computer work. No expernence necessary
Benefits! JD, 818-953-7910

SUBSONIC MANAGEMENT looking forinterns
willing & eager to learn the business. Hands on
experience. Michelle, 818-762-5648

INTERN WANTED for P.R./Celebrity Booking
TV Production Co. Learn all facets of business
No pay. Work your own hours for college credit
or experience. 818-905-5511

IGNITION MARKETING-L7. Faith No More
Responsible & reliable interns needed for music
marketing company. Loads of potential, net-
working, fringes, college credit. Catherine or
Lorain 213-937-1727

INTERN NEEDED forrecording studio, 2-3 nights
per week, depending on studio schedule. Be-
comes paid position after training period. Dave
(after 11am), 818-993-4778

INDEPENDENT RECORD label seeking interns
for retail promotion. Must have good phone
skills. $5 an hour. Located in Santa Monica. 310-
451-7313

SONGWRITERS EXPO 18 needs volunteers
prior to the event to assist with typing. phone
calls, etc. Hours credited towards admission for
the event. Josh, 213-467-7823

RETAIL MUSIC store seeks F/T salesperson
with background in keyboards & recording. Must
be self-starter & service onented. Also seeking
F/T receptionist. Peter. 213-464-0872

advertisement

anyone is willing to admit.

For a musician, more than anyone, hair loss is a steady. unrelent-
ing emotional drain that knows no socioeconomic bounds. Waking up to an-
other comb-full of lost hair can be devastating. Instead of simply a "bad hair
day." you feel as if you're having a bad hair life. But if you've got something,
anything at all growing up there, there is something you can do that will make
a difference. It's called hair replacement. And according to Linda Pritt, owner
and hair artiste of Scissor Wizards, it's apparently a ot more popular than

A lot of people, according to Linda, are finding that all the major
medical miracles we've heard about for hair loss don't really work. Thirty per-
cent of her clients have had miserable, painful experiences with transplants,
miracle lotions, etc. Linda says she has several clients, some very well known,
that discovered the problem early, faced it head on and began coming to her
to add hair to areas where it was receding or thinning. No one ever got a
chance to notice that they were losing hair.

Replacement entails either a permanently attached hairpiece or
strands of hair attached to a client's own locks here and there, or both. Using
a fascinating variety of techniques. she can cover virtually any amount of scalp.
or simply fill in what you've got to give volume and density. The process is
permanently attached, requires "tightening" every five to nine weeks, and lasts
from one to five years before it has to be replaced. Once the hair is attached,
the client can do anything at all, including swim. shower or simply bang his
head on his guitar for hours on end.

Linda uses premium virgin hair. Some businesses that profess to
do the same kind of work use oriental hair, which is cheap, overprocessed and
badly colored and doesn't even come close to matching the color, texture and

feel of the real hair of her Caucasian clients. Scissor Wizards uses the highest
quality ltalian, European or Russian hair available. it is beautiful. It is incredibly

glossy, strong. and healthy.

The most amazing things you will find about Scissor Wizards are the
"before" and "after" photos of our clients. Not only is the replacement hair in-
credibly natural looking, but the expressions of the gentlemen in our photos are
the most telling clues that a deep transformation had taken place, Many of the
"before” photos capture the pained expressions of someone who's been going
through hell for a long time. and the “after” photos depict a man who's feeling
virile, powerful, masterful and sexy. These men get up from her chair with a new,
confident walk and demeanor that was totally absent when they sat down. Linda
is adamant about keeping her prices within the grasp of her musician clients.
Serious hair replacement can cost between $500-$1600. Simply adding volume
to hair starts at $50. Most custom orders can be completed within 6-10 days.

Linda is a likable woman whose sensilivity to her client's needs is
surely one of her greatest assets. She is also the femme fatale of the company's
logo. Her consultation offices are upstairs in a business complex with just a
number on the door. For this business. privacy is everything. Each client is ser-
viced in a private office with a closed door. Everything is strictly confidential. For
those who are really worried about being seen, they call ahead, make sure the
place is empty, book the entire facility for the day and leave in a cloud of body-
guards. Linda has serviced clients on planes, tour buses and in hotel rooms.
Some get extremely paranoid about maintaining the mythology of what a musi-
cian is supposed to be in the eyes of the public. but this is to be expected in a
world where just about anything can make headlines.
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Call PA.LN. at 818-349-5777

#6056 for CD sample.

Call ABG Manangement at (8!8&932-!488 for Band and show info!
CD distributed and promoted by Radio & Retail - (213)876-7027
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2N EXPERT TALENT FOR HIRE 25235 L (213) 462-5772 122N0n 5o ol 3
NAME FERE] QUALIFICATIONS 22 ds8
ROBERT BELL - Mandolinist 818-705-3467 s/ Selt-taught 8 years collective expetience in rock. tradihonal, and bluegrass My specialty 1s writing music for electrnc rock S v
mandolin. Sight read tablature & charts Improvise well clicktrack fine mandolin, but 'm happy to sight read improvise,
4 string electric & 8 stnng (standard) acoustic. Peavey custom stack for rock. perform & recard most styles from Vivaidi to Bil
Peavey P A. & Shure mics for acoustic Monroe Reasanable fates
CHRIS BERRY - Vocalist/ Producer 818-3444713 s s / / s !have produced over 40 atbums and have post production coordinated over 3000 My specialty s getting the bestoutof you 1ama o/ f f o/
albums including Bady Count, Stane Temple Pilots Urge Dverkill etc post production. mastering. and product
Vocalist producer. production director Over 20 years pro expernence in manufacturing expert. | can save you fons of Do it right the
everything from blues. alternative R&B. Hip Hop Rap money and tme. ) first ime
BERN "E' - Musital Gigolo 310451-8996  / / ~ |eat sleep. dnnk & breath music Recording engineer attop L A studio Studied 24-trk recording studio Belevethatall muscchas o/ o/ o/ /
. N . violin since age eight Music composer, orchestrator for feature hims. Headbanger ~ purpose, but the kind that moves you is finest
Producer/Arranger'Studio Musician. Rock guitarist. classical violinist. vocalist. 3t heart but have fecently released dance vinyl Techno House, Funky stuft $100.000 worth of gear is great (i've got it)
Macintosh programmer. keyboardist
KIRWAN BROWN - Bassist/ Composer 8169056143 s /s s Recoring & performance credits include Jill Sobule Nelson Rangell. Bruce Great teel sound groove atttude ear.energy o/ o/ / / /
Hornsby. Bryan Savage. Rob Mullins. Bab Harnis {Frank Zappa). Sonny Landreth, ~ Sight-read References
Modulus, Tobias. & Fender custom basses. Ensoniq TS-10 Peter Kater Ferron numerous TV commercials Driginal music used on E T
television show Gramm; nominee candidate
COURT CONNOR - Drums/Perc./Voc, 8187845720 s s s s s Virginrecording arist international touring recording experience Fast feafner (Will nail the parts fast) Easy lo SIS
Berklee educated well versed in many styles of music Great feel & time Recently  vsork watn Record lve drums un your Adat at my
Assor. drums, cymbals, some percussion & vocals featured on Big Pisht Audio s West Coast funk stew loop ¢d s. Charts, clicks. & home in fully soundprooted rehearsal, demo stugio FAX # 818
owerdubs no prablem Avail nov tor sessions & demos 990-7065
ROBERT COPELAND - Producer/ Arr. 213-217-8469 Vs / ~ Recentcredits include Danny James Bitly Preston Deon Estus. Jonathan Moffer.  MIDI oriented with extreme hve appeal Heawyon s/
I Larry Seymour (Biliy Idol) HBD 20 years experience Musician producer. good socal production to showcase the artist. not
16 - 48 track. Mac Performer. Vision. Cubase, Finale. K-2000. Ensoniq. atranger, composer. programmier, Laid back yet meticulous working environmient.  the producer Very positive, constructive Ballads dance
Proteus. RM-50. Roland V-80 R-8 EFX Available for albums scoring artist development atmosphere rap & funk
BRYAN FOUGNER - Bassist/ Vocalist 8187150423 /s / /. / s 18yearsexpenience, 3 independent albums. Extensive tourng. live perfarmance and - Afways listening Very professional attitude VAV ARV V4
c D stage expenence BIT Honor Award Graduate Finalist Midwest Best Bassist Solid player yet inventive when needed Love live .
ustom 6 string. Yamaha, Hamer & Gibson 4-string. D-tuner. Lead & or backup Contest Stuctied reading with Putter Smith Jim Lacetield Also stiufied asth Tim  performance. w an extensive repertoire. Ready A rocker at
vocals. 3-octave tenor range Bogert Steve Bailey Gary Willis Excellent vocals to tour anytime Also studio Casuals & Top 40, heart
LiSA FRANCO - Medieval Strings 818-569-5691 S W/ 10yedrs pro studio & stage expenence Extensive European telestsion & radio Read charts harp score not neccesary Mystic /v o/
. appearances album credits commercial credits B | T gractuate Highly skilled in sound textures for rock ballacs, also pop. tolk .
Renaissance harps. nylon or steel stnngs. mandolins. dulcimer, bouzouki compostion & arrangement tradhtional classical & new age Rates are Did mstruments
reasonable & negotiable maderm sound

BYRON FRY - Gtr./ Wtr./ Arr./Prod.  818-248-4876 7/ / /7 v Topstarinternational tour expertence. ilm TV and album experience with top Published songwriter extremely versatile player o/ o/ o/ o/
session players 31 years on axe Deep grooves, great solos. Strong arsenal of axes imaginative and tast in the studio. Great

An axe and rig for every occasion Double on bass. keys. and percussion. Tenor ;4 gear Bigger than life arrangements for 1 to 100 pieces. Dialed productions. appearance and presence. Nice to animals and arrangement

lead and backing vocals. MIDI lab. transcriplions, scores. people. Higher education. lower rates lessons. 15 everything

PETER G. - Drummer/ Vocals 818-761-9081 v/ / /  Seasoned pro.over 12 years experience in studios, clubs & road work. Well rounded  Consistently smaoth & solid My personality & NAVAVAV VS
Schoo of K D very dynamic with great feel and time. Can take direction or improvise without musicianship can & will unquestionably enhance any
chool of Hard Knocks graduate with Maslers Degree in common sense & nassles Quick study some reading. Dverdubs & click tracks no problem artist s performance. live or studio Just dot
patience. Great drum sound, some percussion & vocals.
MAURICE GAINEN - Producer 2136623642 /' s v/ ~ Read music Berklee College of Music National Endowment for the Arts Complete master & demo production Livedums o/ o/ / '/ o/
. - Scholarship Discovery Records solo artist LASS & NAS pro member. Lots of ive okay Keyboards arranging composing, &
ADA;'; D'g'gF';sF ostex '6'"1" analog. MAC w/Logic Audio. DAT mix & editing. g recording experience. Jingle & songwriting track record woodwinds MIDI & studio consultation Nospec  New jack swing
sax. flute, 16+ sampler. many synths. real piano. Atan comp. deals Pro situations only MIDI-rock
PETER GRANET - Producer/Engineer 818-848-3505 va /  Recorded albums with Van Mornison Jackson Brown Linda Ronstadt Kansas. My work 1s highty crafted Super drums guitars / o/ /7/ v
) Ralling Stones George Harrison ELP. Eddie Rabbit, Crusaders, the Jacksons. & acoustic sound' 1 a'so do orcitestral sconng
World class Grammy nominated recording engineer & producer with over 20 gold modern Jazz Quartet & many more! major films Drehestral
& ptatinum alburms i scarng
CARLOS HATEM - Percussion/ Drums 213-874-5823 VANAVAN VS Driginal music projects in the pop & dance field. Nat'i & internat | touring exp. Good ears, good hands & a pro attitude. Available SN
P Television & film credits. Soundtrack percussion. Music production. Drums & for lessons. Call tor special Music Connection rate!
ercussion & drum-set. Acoustic drums, shakers, bells, whistles. Full MIDI percussion on Paul Rodiiguez Show. MTV. Artist Df The Year award winner on Dance mus.
gear ABC television senwes Bravisimo Fluent languages English & Spanish Latin styles
JULIE HOMI - Keyboardist 310-306-5029 /| / 1/ |/ o~ Toured as keyboaidist for Martin Page (/n The House of Stone and Light), Yanni.  Excellent player. reader. improviser Backing aavavs
Kevboard Robert Palmer Anqae!a Bofill. Tracy Chapman & others Recording and video vocalist Songwniter. arranger Transcribing and
eyboardist experience copyist SlkI"S Patient teacher Excitingstage  Avallable for
presence lessons.
CHRIS JULIAN - Producer/ Writer/ Eng 310-583-9729 Young skilled, fair Ss. Dig work' Over 30 Gold & Platinum. 1 Emmy. 3 Grammy Inspired creatise technical - all styles Learned
T TR /I g T E— '/“I/"/ L4%4 nominarions! Credits with Warner. Sony. SBK. ABC. NBC HBD' Fox TV Elektra. | from best - Don Was Jimimy Webb. many legends ACACAL4tS
M?I'aRCOO utomated 48-track studio overlooks Pacitic from Malibu hl S Atiantic 20th Cert Fox many more. Chops on guitar, bass. pana'synth. voice.  |am currently producing Art Garfunkel & logking! - Deveioping
90M. drums, piano, top mics, heavy MIDI/samples, history of hits! Mac Great attituce! Teach. artists. scoring
STEVE KAHN - Bassist 800-827-8522 v v Ten years prafessional stage & studio experience in varied situations Reader (notes Especially interested in pngles and short-term S v
E Js t r . & charts) improviser. Great ears, fast learner, Demo tape & resume available recording work. Specialty: feeling, intellect.
ender J's: fretted/fretless. Guild Stafire Il bass for that vintage sound. éddnmnal .g;als & cello A real team player (for example: | would play backupon  enthusiasm. craftmanship
ages 433).
KEITH KAPLAN-Prod./ Arranger/ Guit. 3103924233 s s s s s Mydemos & sessions get deals. 24 years music experience. Film, record. TV & I'm a producer/player that spotiights the artist. s/ /
. . tounng credits. A team player. Latest project fanded $ 1.2 million record deal not myself
Producer, arranger, guitar. Great studio & great gear for all your needs Making it sound
great
BOB KNEZEVICH - 310-312-0125 v Vs 25 years playing. wniting recording & teaching Studio Music/Jazz degree U Songwriters Sang development through fiished s /' /' /f
: = ‘ Mianu Over 800 local & regional reieases, arrangements: sessions, demos in masters Band members Shov your band exactly
Akai sampler. Panasonic DAT, TSR-8. Alesis/Tascam boards. RolandiJL Mid-Atlantic region Fast creative team player. Know s fodays sounds Studio what you re hearng. not just a sketch to be Hot €D quality
Cooper seq. Equitek/Shure mics. D-40, Roland synth. many guitars/basses. opening In Westwood 1t s not the piane. it s the pilot butchered by acommittee. moes
LEIGH LAWSON - Bassist/ Vocalist 7143731400 s /'/ / ~ Sixteen years stage & studio experience. National & international touring Versatile performer who 1s hard working & Vav4 /?/ v
Electric & acoustic fretied /frefless basses. MIDI pedal keyboard. Boogie & expenience. Reader of charts & notation. Lead or backing <ocals. Good work ethic  dedicated to making the music you make sound Cant
2 : : . ast | h t !lca n fax resume
SWR ngs, Fender, Gibson Alembic, Washburn, Rickenbaker Tenor vocal ﬁgﬁﬂ worthy. dexterous. tenacious, fast learner with stamina to get the job done  , great! | can play many styles & genres.
MARTIN LOMBARDI - Lead Guitar 310-357-5485 Vs 20 years stage & studio experience. Soundmaster graduate. Mature rocker. good soider. Can play all rock V4

B . les from punk to metal
Moditied Marshall & Hiwatt stacks, Kramer & Yamaha guitars shvks =

r-----—-----—----—-—-—----—-—-—--———————

{ MUSICIANS, SINGERS & PRODUCERS: GET PAID FOR YOUR TALENT! ONLY $25 PER AD.!

Find out for yourself what other Pro Players already know...Pro Player ads work!!! To become a Music Connection Pro Player, here’s all you do:
WRITE IT! 16 insure accuracy, put it in writing using this coupon. FAX IT! Fill out this coupon, include your credit card
number and fax to {213) 462-3123. MAIL “li Send in this coupon along with a check, money order or credit card info to:

Music Connection Magazine “Pro Player” 6640 Sunset Blvd., Hollywood, CA 90028
IName Phone ( )
linstruments and/or vocal range (20 words maximum)
I Available for: 1 Sessions 1 Touring  a Club work 3 Production 1 TV/Movies

[ Qualifications (40 words maximum)

Comment (25 words maximum}

LMusic styles: 'JRock W Pop JR&B JJazz U Country Specialty (4 words maximum) |
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AVAILABLE FOR

PRO PLAYERS

EXPERT TALENT FOR HIRE
PHONE
3103922107

Electrc fretted/fretless bass guitars. 4, 5 & 6-string. Some keyboards  Tenor
vocals cross between Philip Bally/James Brown,
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LUB WORK
RODUCTION

'OURING
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LESTER MCFARLAND - Bassist

MUSICIANS: GET PAID FOR YOUR TALENT!

RESERVE YOUR PRO PLAYER AD NOW - ony $25
cal (213) 462-5772
QUALIFICATIONS

7 o/ /| ity years of pro credits. albums. tours including The Crusaders with Joe
Sample. Larry Carlton. Jeff Lorber. John Scofield. Tom Grant. Robert Cray
Esther Phillips. Tony Willams. Eddie Henderson, Chick Corea. Patrice Rushen,
Albert Collins, many others. Chithn circult alumnus.

| Aka “The

Wednesday, Sept. 6 z

12 Noon Eal NS

<] ‘8 & g0

€4 oS0

Specializes in developing matenal. players & S
arranging music. Reads music. plays by ear, loves - :

to teach. Cited 1n "Downbeat’ & “Bass Player.”  Makes you sound

NEXT DEADLINE *usicsms

Funkmaster * hetter

24/48-track automated production, large MIDI setup with lots of loops, samples
& drum sounds. Trident board. best mics. outboard galore.

818980-1675 1 Va4 1 Expert MIDI programmer/arranger 15 years as keyboardist . 8 years with MID|

Boys. Mallia Frankiin (ClintorvParhament), Volume Ten. Steve Reid (The
Rippingtons) TV Paradise Beach

LISA ANNE MILLER - Orchestrator 213-650-9888 J/ Specalize in hom & stnng arrangements for live musicians. Demo avartable on Very professional results. Access to beststudioc /' / \/ o/
. T request. Numerous awards including Addy. New York Festival. & awards from | musicians. Will work with any style 0f music S
Will orchestrate for live musicians & conduct your music. Also will provide MIDI ' ASCAP & BMI Member of Society of Composers & Lyricists. | Dedicated to making your music stand out from | Makng you sound

synth orchestrations. Reasonable rates. the rest hetter
JEFF MOSZER - Drummer 714-895-3289 Extenstve live & studio experience Performed with the Tease Boys. Jim Dandy Well tuned drum kit & great showman Photo &
. —VJ—'/—'/ itald Krokus. MSG. Overdose. Elvin Bishop. Talisman Currently with Blues-Opera Evrdec available on request Pro situations only SIS
Drums & percussion, double kick acoustic kit Riser, microphones. & flight please!
cases.
STEFAN NEARY - Prod./ Eng./ Gtr. 8187825096 |/ | Clients include Warner Brothers, IRS. Atlantic. EMI & various independents. Record without compromise SIS
* Excellent recording skills. Biggest drums in town Modern production style tor |
Complete 24-track digital. 24-track analog. rehearsal pre-production, ASR 10 cutting edge modem music Industrial, Al
MPC 60. Fender. Marshall. Laney. Ampeg. elc. i Metal
MARK NORTHAM - Pianist/ Keybrds. 2136509997 / / / ./ Flm. TV album credits - over 15 years expenence Play & read all styles Perfect  Professional attitude - quick results Excelient 7\ iz 7
pitch. Current work includes HBD series. many demos. arrangements/charts, sight reading. great ears. Protessional results - [
Piarust. keyboardist & arranger/producer Complete digital MIDI studio with jingles/ad music & albums Also live performances Pager # 310-917-1616. the first time aking care of
samplers. synths. DAT business.
DIRTY RAT PRODUCTIONS 213-202-0938 Wt ]_,/J/ Producer/Arranger with the skills to give your demo the radio quality it needs to I /i
get placed If you re looking for contemporary Hip Hop R&B, Pop. & Jazz styles

Akai 1212 digital 12 trk recording, Akai MPC 60 |1, 99 music tracks. Keyboards | gt smooth or street grooves look no further
& sound modules. Effects rack, mix to DAT masterning & 4 trk pre-production
WILL RAY - Country Producer/ Picker 818848-2576 Many years country exp inct TV & recording dates Worked with Carlene Carter, Cow thrash, farm jazz. prairie metal, nuke-a-billy |

L) / I/L WS Steve %arl. Joe Walsh. Tom Jones, etc Can produce 16.24,32-track master 0 specialize in country music. both as a producer & = * l L
Electnc & acoustic guitars. mandolin, lap steel. vocals String benders & slide | recordings. Access to the best country musicians i town for Sessions & gigs session guitanst. | love to discover new talent and  Western beat.
rings on both hands make my guitar sound like WWIIl thru a Fender. Currently a member of the Hellecasters. Friendly. p aftordable. work with established giants as well Letstalk  range rock
DAVE SCHEFFLER - Producer/ Prog. Urban/R&B/tunk/rap/dance tracks are my v

production. Degree from Berklee School of Music. Recent credits include: The LA Ispecnalty4 Creative. fast & consistent. Album i

quality

But 1s it tunky?

KE SMITH - Guitarist/ Vocalist 714-497-3946 Recorded for Universal. Reality Bites, for HBD, 1994 Sports lMustrated Swimsutt | (cont d) P-Funk, Ronnie Laws. Sally Kellerman. !
P . £ : 404 4744 Video. Young Comedtans Special, Boris & Natasha. for Fox TV. the Ben Stiller the Rhythm, Litte Anthony | read. | histen, | SIS
All acoustic and electric guitars (custorm Strats. Jacksons. Ibanez, etc.) Roland | show, Sunday Nite Comics. Mother Love Show. the Edge, Comic Strp Live. groove hard, | sing. | m versatie, { m easy going, | groove!
guitar synth. Full blown Mesa Boogie programmable rack with toys Recorded and toured with Bobby Womack. Carlos Santana. Geratd Albright | m on time. 1 return calls. | m p
"STRAITJACKET" - Violinist 818-359-7838 /. / / /v | 20 years expenence on violin & electric violn in all styles. Quality vocals. Fast and Easy-going, but fast in the studio State ofthe |/ |/ /' / '/
g eftective in the studio; a madman on stage Record producer/arranger Wayne | art equipment Digital signal processing.
Acoustic violin. electric violin. digtal signal processing. Vocal range: tenor State University, Michigan Ravi Shankar School of Music. LA City College exceptional ear Flexible rates. Let s make your A rocker at
Demo/bio available musk happen heart

"TAKA" TAKAYANAG! - Keys./ Prod. 2138766950 / / /' /v

Written/produced songs for Peabo Bryson, Angela Bofill. Whispers, Nancy Wilson. Producing. arranging. playin
g

00d ears & good business. Give power to music i £

keyboards lessons. 1/ '/ (o]

Top 10 hi il
Complete MIDI studio, keyboards. sampler, drum machine, DAT, 8-track ]Shalamar 2nd MalingredTenty Top 10 hils) & fim creds any style. Pop R&B.
| llads
PAUL TAVENNER - Drums 818-753-3959 | /| |/ |/ |« 15 years pro experience in clubs. sessions. festivals. etc. Excellent reader, excellent | | help you get just the nght drum grooves & AW AN AN 4V g
. ear | specialize in pocket playing. but can pull out the chops when needed. Berkiee | sounds. Pocket playing without being pocket
Yamaha Recording Custom & customized vintage Ludwig kits Nobel & Cooley | graduate, 1386, studies with Erskine, Whackerman, Dawson, etc. draning. Demo avarlable. Groove is the key!
piccolo. Yamaha maple custom, Ludwig. DW snares, Zildjlan cymbais.
TREVOR THORNTON-Drums & Percus. 818-380-:0453 | Top English drummer now available in USA. 18 professional years. Many album Very professional Solid Inventive Versatile 1
—",/ Cé At credits including Martin Page World tours including Asia Aqua tour, 1992-93. Kim | Quick in the studio. Sympathetic to songwiter's AL
Full international Yamaha & Zildjian endorsee Acoustic/electric. real-time wilde, 1994 Proficient with click. programming, reading Master class clinician  needs Very together image. Resume & demo Fresh approach
programming including P.I T_London. available Pager: 818-504-5543 from England!
TOM TORRE - Violin/ Fiddle, Guitar 8183406548 s / / /1 Many years expenence. sessions & clubs. Schooled but not stif, Demo available on  Quick ear & quick study Good stage presence. o/ /. f
oy — | request , can read, Tasty melodic improviser. creator and e, -
Electric & acoustic violins. MIDI-violin set up for programming or live work arranger | Swing styles a
Electnic & acoustic guitar specialty

FREE CLASSIFIEDS

24-HOUR HOT 13-462-3749

TO PLACE FREE ADS

If you or your business charge a fee for your service; or if you are an agent,
manager, producer, publisher or record company, you do not qualify for
the free classifieds. To place an eligible classified ad, call 213-462-3749,
24 hours aday, 7 days a week before the printed deadline. When you hear
the beep, begin with your category number including available or wanted.
Then state your ad followed by your name, area code and phone number
in that order. Ads must be 25 words or less. Your name counts as one
word, your area code and phone number count as one word. You may
leave up tothree ads perissue, but only one ad per category, and you must
call separately for each ad you place. Be sure to list a price on all
equipment sales. All ads placed are final and cannot be cancelled or
changed once put on the hotline. Ads placed on the hotline will run for one
issue only. To renew your ad after it's been printed, call the hotline again
and repeat the procedure. Ineligible ads or improperly placed ads will
not be printed. For questions or discrepancies about a free ad, do not
leave a message on the hotline—call our office directly. For display ads,
call213-462-5772, weekdays and ask for advertising. For Miscellany ads,
call 213-462-5772. MCis not responsible for unsolicited or annoying calls.

2. PA’S AND AMPS

«3 Electrovoice pert mics top of the ine $350 ea Brand
new n the box, wireless 818-996-0160

*Acous bass amp, 125 rms, pwr, cab w/one 15"JBL spkr
$400 818-990-2328

sAmpec SVT 410whorn, $300 Electravoice 400watt 15"
proline spkr. Hilywdenclos. $225 Hrkey 15" and5' $275
310-530-6541

*Bass cabs, one 15° EV. great shape $200 One 2x10
cab, great shape. $150 Yamaha bass amp 100 watt
$150, must sell Tim, 213-650-8622

*Fender Tweed Tremolux combo amp. 1953, sounds
great, looks OK. $800 obo or trades? Carvin X100B 100
watt guit hd carpet cov xint cond $300 obo Bryan 805
269-0917

*Kustom style tuck & roll 4x 10 empty skr cab/combo shell

black vinyl $45 818-902-1084

sLCC bass cab, 2x15 w/EVM s front loaded w/carpet
$325 310-247-6695
sMarshall JCH
reverb, new p: pi
$700 Jotaro. 310-670-2681

*Mesa Boogie 2x15 road ready bass cab w/JBL's. $475
310-559-7586

*Mesa Boogie 400+ w/case xintcond. $850 MesaBoogie
4x12 spkr cab. $450 Everything like new. 213-874-9530
*Mesa Boogle 800 watt 215 cab. road ready. cost $820.
sacraf $450 RT3300 300 watt bass amp. mint cond new
tubes. preamp. $600 new. sacrat $400 Enc, 310-209-
2336

*Mesa Boogie Mark |l simulclass 100-50 watt small
chassis hd. 3 chan, 5 band EOQ, 2 toot switches. reverb &
more, w/anvil case. $775 818-761-1635

*Mesa Boogie rack. contains 50/50 pwr amp. studio
preamp. quadraverb, 8 spc carpetd rack. $1100. will
separate DJ. 310-787-8125

*Roland JC120 pertect cond great for guit & kybd w/
wheels & cover, hate to sell. but must, $400 Randy, 805-
297-6092

*Soldano 4X12 cab. empty, brand new, perfect cond.
black polex. all plywood $200 firm Tom, 818-244-7910

*Soundcraftsman 450x2 pwr amp, $300 Andy, 818-845-
*Trac Eliot 1x15 bass cab. $400. Trace Efihot 4x5 bnght
box cab $200 310-837.5973
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*Washburn SX50 amp. 12° spkr. ettects loop, $225. 818-
985-8601

3. RECORDING EQUIPMENT
mpex 2 tr

Model 440 $400 w/rolling rack & drawer

*Ampex 457 1/4" reeftoreel. audiotape brand new shnnk
wrap seal case of 20 tapes for $125 818-752-0708
*Ampex 499 2"tape. $100 ea Stock up now. qty Itd Greg

porta studio, 6 trk cassette w 8 chan mixer
paid over $1500. must sell $500 Tim. 213-650-8622
*Fostex E-16 16 trk brand new hds. $2750 Fostex 4050
autolocator sync box. $450 Fostex A-2 1/4° 2trk. 350 Ciitf
213-469-4981, 2 64

*Roland M12E 12 chan rack mixer great cond. clean
quiet. wiowners manual. $300 Barry. 818-766-7545
*Tascam 38 8 trk 1/2" reel to reel. ike new. w/DBX. $950
obo Robert 310-556-3841

*Tascam TSR8 8 trk 1/2°. xint machine, xint shape plus
M3B80B Tascam mixer, $1500 Paul, 213-655-4346

4. MUSIC ACCESSORIES

*Celestian spkrs 75 watt. 16 ohms. 12°, $60 ea. Fender
molded case for Strat, $70. 818-771-9585

*Dos ME6B muli effects unit for bass gunt designed for
bass. brand new. $250 310-837-5973

sFender tube reverb unit. black. Jan, “63, flat logo. dark
gnil. looks great, sounds sweet, $700 firm 818-902- 1084
*Leprechaun lighting board LP505 18 chan w/road case.
xint cond. $400 obo 818-996-3857

24 HOUR LOCKOUT
STUDIOS AVAILABLE

West L.A. location.
CALLTK Productions

(310) 445-1151

*Pickups for Fender Strats. assorted, Demarzio. Duncan
Fender. $10-35 Wtd anvil cases for JCM 800 1x12, 2x12
combos reasonabl 818-771-9585

*Roland MC-300 seq, downioad from computer for live
shows i box. like new. $200 213-461-7889

*SKB 8 spc rack. $100 SKB pop up mixer case. $75 SKB
kybd case #4214, $75. anvil case 39"x24"x12°, $175 obo
Martin, 310-375-5485

«Teac mixer & road case $299 Tascammodel 1 mixdown
unit. $79. Teac MB20 meter bndge, $120 310-246-0444
*Wtd: Seymour Duncan hotrails for Strat. reasonable
818-771-9585

»Alembic series 1 bass. short scale, just Iike Stanley
played works great. costs new now over $6000 sell
$1300. 310-837-5973

*Cramer Van Gogh white. offset. gold hw, Floyd Rose

rosewood neck, hard soft case incl Plays great. $400
818-761-1635
sCustom built P-basses. Carruthers. Schecter &

Pertormance, $350-$750, will trade for gui/gut amps
Msg. Bryan, 805-269-0917

*ESP custom Strat. Duncan p‘u locking tuners mint
cond. dk blue, w/hs case. $500 818-981-9997

E £
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*Fe er ‘62 or
$600 w/case. 310-559- 7586

*Gibson Hummingbird copy. full size. great student guil
wicase, $100. 818-902-1084

*Musicman fretless stingray bass, 34 model, black, great
cond, $750 obo. 213-653-7480

«String bass 3/4 German 1803, used on 100's of Sinatra
rec, $5500. 818-990-2328

6. KEYBOARDS

*Accordian, vlnlage, made in ltaly, pearl inlay w/
rhinestones & hs case, $500 obo Martin, 310-375-
*Baldwin baby grand plano vintage 1956, model R, 5'1
black, xInt cond, beaut tone, family heirloom. $5000. 213
461-78689

+Korg DSS1 library & case, $1000. Roland MP32, $150
Akar S700 samplr, library, trigger to MIDI conv, triggers
spk. $500 310-328-1787

*Roland $550 sampler w/mouse monior & disc library.
$500. obo Andy. 818-845-6758

«Conn tenor sax, w/case. not a model 10M, very good
cond, great for students, $599. Yamaha trumpet, $200, w/
case 310-246-0444

8. PERCUSSION

«Basgs drum, 20x16°, DW, purple w/maple hoops. $500
obo 213-848-7025

*DW drum 26° bass drum. also 20° bass drum, toms 10",
12, 14, 16, wirack, lacquer limish, w/cases, $4000. 213-
848-7025

*Toma Grandstar 5 pc complete, rack system. power
toms, paid $4000. will sell for $1200 obo Amber, 818-766-
6747

Why pay more for less?

L.A. SOUND SERVICES
REHEARSAL STUDIOS
(213) 931-5299

BIG, clean rooms w/pro PA, AC,
mirrors, carpet, variable lighting
and great sound...at a great rate!

3 hrs/$20 3 hrs/$25 $9-12/hr.

Block rates, referral discounts and storage avail

e 818+764+8181

B Monthly
LockesOut

Rehearsal

Facility

Rooms from
200 - 800

24 hr. access
On site security
8-18' ceilings
Secure parking
Optional A/C

7413 Varna
N. Hollywood

- ZmILmo

GUITARISTS AVAI

*#1 lead gull/sngwm seekmg hly motivatd. ambitious
musicians or band 8S.T

esnake/80's KISS, TNT
Dokken. No drugs. 213-469- 2309

«1st class guit, 28, seeks signed or estab band, pro att
equip & image, extensv tounng/studio exp. also plays
keys. 818-380-1230

«24yr old lead guit, songs & backing voc. long hair image.
avail to joinfform melodic hard rock band, no grunge/
thrash, 213-469-2309

«Alternative indepen rec arlist seeks drmr & bst for pro
rec/live si. style between STP, Peppers. Zombie 818
782-8762

*Black lead guit, age 26, ala Eddie Hazel. Ernie Isley.
Pnince, avail for paid studio only. 310-372-3208

*Drmr & guit avail to form Metallica tribute band. Kirk
Hammet type plr. Edwin, 818-382-7918

«Elec violnst seeks to jonform progrsv rock band in style
of classic Kansas, Styx, Rush. Pro plyrs, wniers only. Enc
818-998-4484

«Exp pro avail tfor tull tme working band. paid studio
sessions, well versed in all styles, able to learn matenal
quickly. 818-716-0122

«Guit, 31, seeking aggresv metal hard rock band for
tounng & rec, lots of exp, pro att. good equip. Infl Metallica,
Zombie, Judas Priest. Mike. 818-783-6721

*Guit, very cool & current, heavy indie meets early 70's.
Earthy feel, freaky tone, open tunings, vintage gear Infl
Quicksand, Nirvana, Bowie, T-Rex. 310-821-2115
«Guit, bluesabilly, rockaboogie. R&Bband ala CCR, Beat
Farmers. Vintage plyr & equip 310-449-3671

*Guit avail, seeking others to joinfform band. Infl Korn
Ministry, Bad Brains, Helmet, xInt equip, dedicatn Mike
818-246-9809

*Guit avail versatl, expresv. stage, voc, chops, contemp
look, seeks enterprising sit w/great plyrs Michael, 818-
993-7002

*Guit seeks alt rock, folk, cntry, blues band Water Boys,
Grani Lee Buffalo, Pretenders. Very ong, very serous
Gordon, 2130848-2064

«Guit seeks funk fusion rock band w/some folk, serious
extremely open minded musicians w/sense of humor. Infl
Fish, Hendrix, Simon, Jim, 213-466-3097

*Guit/sngwrtr avail to join estab band. one guit only. STP
meets Jeft Buckley Don. after 6PM. 213-465-6108
*Guit/sngwrtr looking 1o join/form band. Infl Paul Weller,
Neit Young, Dead. acous, elec. Greg, 818-789-8016
incred guit avail for hard rock, blues, rec & showcase
proj, jpoin/lorm, must be 30+, pro att. 909-626-5563
sLead guit w/album & touring credits seeks to join/form
thrash metalhard rock band Pro aft & dedicatn a must
Bryan, 310-379-8135

_NORTH HOLLYWOOD
Only 6 Rooms Left!
From $375.% - $575.%

CLEAN * SAFE » SOUNDPROOF

(818) 760-0818

24 HOUR LOCKOUTS
*A CUT ABOVE THE REST*
¢ Double Doors & Walls
¢ Accoustic Foam
Sound Board & Carpet
* Easy Freeway Access
between

Hollywood & Glendale

213-851-9210

FRANCISCO
STUDIOS

24:-hr Access

Acoustically Designed Rooms ® Very Secure ¢ Free Utilities ® Mirrors
® Carpets ® Private Parking ® New Freight Elevator ® Fan Ventillation

e Clean Facility ® 9'-

2' Ceilings

® Less than 3 miles from 5, 10 & 101 Freeways

LA: 213-589-7028
SF: 415-469-8912
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*Melodic plyr avail for band work, sessions, travel, paid
only Infl Cheryl, Melissa. Jimi. RJ, 310-281-6551
-OI chool, funk soul p /bhstenngleads & hot grooves,

v ow for world cl n.tours, or clubs Paying sit
nnly passport ready. 310-842-9894

*Passionate gulllsngwm wjiong music seeking next great
sngr or band wigreat sngr. Young. w/touring & album
credits. U2, Beatles, Smiths. 818-884-0166

*Precision wi/
Halen Dennis, 818-761-7
*Reggae/Soca/Jazz/Funk gunt, 36, album, tour credits,
expressv, EX. Sapidilla, Phil Chen, Upstream, Ras
Michaels Proonly Dale Hauskins, 310-693-3471
*Rock lead guit w/xint high range voc seeks working top
40/classic rock cover band, pros only. 805-526-1428
*Slammin soultul pro guit w/Pauls, Sirats, Marshalls, voc.
slide, greatlooks, chops, major credits, seeks rock band w/
things going on. Doug, 310-370-0360

«Siammin soulful pro gut w/Pauls, Strats, Marshalls, voc.
slide, great looks, chops, major credits, seeks rock band w/
things going on Doug, 310-370-0360

«Song orien rhythm & lead plyr avail for pro tours. rec
showcases, proonly. Infl Clapton meets Landau at Voodoo
Lounge. Jackson. 818-786-4468

*Talntd creatv guit seeks hard edged progresv rock band.
pro gear, att. Paul, 213-436-0351

«The guit thing 1s worn out. tired. My electric 6 string viola
can do so much more for your band. | shred all 310-822-
7550

«Vegetarian guit n S. in D. pro. spec in tunk rhythms &
bhistenng leads. seeks world class concert. tours, or other
paying sit Good looks, passport. 310-998-5113

*Versatl guit avail for live/studio gigs. album credit, int'l
mag appear & awplay, endorsed by Seymour Duncan &
ESP. 818-985-8601

*World class lead guiwlead voc from East coast w/pro
gear, transpo, looking for pro paid sit, credentonreq. 818-
771-9585

«XInt rhythm gun seeks classic rock band, Southern rock
blues. R&R, 50's. 60's. 70's pros only 310-946-2000
*09Guit witd bst seeks brutal guit to perform extremely
heavy hard rockband. Sepulturameets Sabbathw/Zombie-
type image Mid 20's, pro only. 310-358-6982

9. GUITARISTS WANTED

*90's rock band seeks guit into both heavy & subtle
sounds. Nirvana. Beatles. Radiohead. REM. S'garden,
etc. Greg, 818-542-0688
«Acous guit wid seasnd in Braziin R&B, Latn jazz &
Beebop. 818-891-0668

*Asian, African, Latinlead gun wid. bnliant hooks, melody.
solos, dedicatd, hard working, open minded, patient,
spiritual Journey. Santana, new age Arjuna, 310-390-
9796

*Black leather, war pant, hair teasing, louder than heli,
insane, Hilywd rock show band seeks lead guit & bst into
old Crue, KISS, Pretty Boy Floyd. Billy, 213-427-8527
*Blues rock guit/sngwrir wid for fem fronted blues rock
band, have rmgmt, blues pros only, no metal pls, 818-342-
5343

Van

«Bst seeks overly distorted giri guit form exirem heavy
hardrock band, Sepultura meets Sabbath, w/White Zombie
type image. mid 20's, pro only, 310-358-6982

*Cnlry guit wtd 1o form band w/sngr, pros only. Michael,
310-318-1186

«CRASH, emaotional hard rock/punk infl band ala Bush,

€ JIU
2 A A‘ » '

Rehearsal Studios:
Seven extra clean rehearsal rooms
Air Conditioned ¢ PA » Equipment Rentals
Cassette Duplication:
Best Prices, Fast Turnaround
(310) 478-7917
2033 Pontius Ave ¢ L.A., CA 90025
VISA/MC/AMEX Checks Accepted

Are You Setting Up & Tearing Down

Your Equipment Just To Rehearse...?

Don’t Waste Your Time and Money!
All Our Rehearsal Rooms Contain:

¢ New Drum Kits w/Cymbals
¢ New Guitar & Bass Amps
* PA System/Mics & Stands

Anaheim
$11-12nr

Van Nuys
$10-14n

SCOUNTED RATES ON WEE
R.T. Productions: Digital Recording

* “Live Demo” Recording Package - $100
Incl. 2hr Room Rental/DAT/Cass/Engineer
16 Trk - 4 Songs (8hr Lockout) Tape Incl. $220

Sound Prena
REHEARSAL & RECORDING STUDIOS
Van Nuys (818) 994-9425 |
Anaheim (714) 956-4656 '

Sugar Ray. Bad Religion, Sponge, Nirvana Sngwriinga +
rm member. pro gear, dedicatn John, 310-391-2508

818-985-2310

«Creatv guit wid, serious only Infl Pixes, Jane’s,

Cranbernes, Doors, Dead. Mazzy Star. Jeft, 213-653-

2123

«Emotional hard rock/punk infl band ala Bush, Sugar Ray.

Bad Religion, Sponge, Nirvana Sngwrting a +, perm

member, pro gear. dedicatn. John, 310-391-2508

*Exp guit witd to join fem voc/sngwrir in collab Infl Nat

Merchant. 310-826-3369

*Fem cntry rock sngr seeks musicians to form all girl cntry

rock band. 818-971-4571

*Fem drum & bass team seek guil plyr w/abihity for many

styles, road ready by Oct. 818-345-3873; 909-594-3215

*Fem sngr sngwrlr seeks musician to perf/coliab. Alt

verges on mystical Dead Can Dance to U2. Leave msg.

310-572-6398

*Fem sngr/sngwrtr nds guit for funk groove onen rock

band, starting from ground up, must play for music. Open

rminded sngr. 818-762-2578

*FINE RUM PUNCH seeks guit for imed rec & shows

Concrete Blond meets Pearl Jam. Plenty of matenal wniten

demos avail. Danny, 818-559-3630

«Frustratd exceptl drmr seeks other like musicians to

form/collab spintually groovin hard rock aggresv band w/

no walls/boundry. Rick, 310-596- 1846

«Guit nded, wired, high energy groove rock, must play all

styles, hard. funky, smooth, Navarro meets Halen New

school. Mid/earty 20's. Gabriel, 714-586-3873

«Guit nded for song onen. ait band, must be determd

creatv, open to expenm. Chris, 818-248-2508

«Guit sought by voc/sngwrir for collab/form band, must

have strong, melodic, alt style, heavy infl Crowded House.

Seal. 213-650-0772

«Guit wtd by heavy aggresv groove band., styles of Korn,

Descones, Tool. Hunting Bch area 714-840-2559

*Guit wid by iInsane drmr 10 creat unique rhythmic proj. Infl

Korn, Slayer, Pantera. Pro & commid. Gregg, 818-992-

1154

*Guit wid by signed ariist. Infi Beatles. old Yes. Greal

melodies, divers style, no tull-time plyrs or hired guns,

Greg. 818-963-7855

«Guit wtd by THERE GOES BILL. alt pop band. Infl Duran

Duran, XTC, Nick Heyward, Bunneymen, Smiths, Cure,

Dave, 213-650-4473

«Guit wid for aggrsv heavy groove band from Hunting Bch

fnil Descons, Korn, Rage. 714-840-2599

«Guit wtd for melodic orig rock band, technical wizard w/

creativ & indwid style, pro att, voc a +, senous only, no

drugs. David, 818-558-5766

*Guit wid for once/wk paid club gig. Brazi/Latin jazz,

prefer Hispanic. 310-289-3383

Guit wtd to form alt rock band ala Mazzy Star. Infl surf

illy, Doors. Roxy Music, Jesus & MaryChain. Kerry

310-452-5520

«Guit wtd w/open mind for new proj. dark, heavy grooves

hip hop rhythms, some fast/slow, very moody, atmospheric

David, 818-761-7795

*Guit wid w/voc for signed Hunting Bch band. Infl Ken

Gordon, D'Arcy, Exvne Cervenka Plscall Kevin, 310-431-

0551

*Guit wid with punk att for up tempo aggrsv band w/rec

completed. Infl Sex Pistols meet Monkeys w/hit matenal,

all connects in order, rehers studio. 818-891-3671

*Heavy aggresv but soulful guit nded w/dark image. Infl

Zombie, A'chains, Manlyn Manson 213-874-7462

*Hllywd band wants Fendery shde dualing lead plyr w/

effects textures & refined teel for new cniry metal sound

Infl Alice. Floyd. Acous a + 213-739-3726

sJohn Coug Mellankamp, forget about all that macho.

forming John Coug Mellan tribute band Il be John

Interested gunt, call for set list & detail$, 213-876-5837

*Lead guit plyr for rock band fronted by fem snger for gigs/

rec. Tony, 818-703-0574

*Lead guit wtd for cover band, classic rock, authentic

blues, must have exp. 818-887-2217; 818-828-7107

+Lead guit wid for heavy aggrsv groovin band, all orig. Infl

GNR, Motorhead, Crue, Aerosmith, etc. Hilywd area. Band

ages 20-25, no posers. 213-851-9194

. ustask Guns N' Roses, Megadeth. Concreteblond.

Hlty Gally

Rehearsal Studios
Daytime Special $8-10/hr
Drummers Special $5/hr
No Minimum
Triamp P.A. w/ monitor & effects

©(213) 666-6320

Red Devils, Social Distortion. Buck Owens, Los lobos ...

ers

sters

Dwight Yoakum. Janes Addiction. Bla
siaddng 1eapy ‘ysiueq s ey “staddadmy

FREE 88-Page Catalog
with a huge selection of
name brand profes-
sional gear for Musi-
cians Studios, DJ's, &

Clubs all at
discount prices!

Retail Super Store:
13110 Magnolia St
Garden Grove, CA 92644

CALL-TODAY (714)-530-6760

PRO-SOUND
& STAGE LIGHTING™

CATATOG a2
OUR 19th
YEAR!
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NEXT DEADLINE: WED., SEPT. 6, 12 NOON

eLead guit wtd for heavy Hitywd street band, all ong. Infl
GNR, Crue, Motorhead, etc Hllywd. rehers 213-851-
9194

sLead rhythm guit w/backing voc wtd for rock altband. We
have celhst/viol plyr, must have acous guit. 818-341-8423
sLooking for mature gay acous guit betw ages 17-20 to
create with. Kann, 213-465-8788

*NATIVE TONGUE seeks gurt plyr w/strong b/u voc, pro
gear, transpo, for upcoming reteas & tour. Contact Dirty,
818-503-1924

*Percuss seeks acous guit to play coftee shop gigs only.
Hollywd area. 213-461-5678

*Pro pop rock guit wtd for tutoring exp guit in textural
playing ala U2 for upcoming shows/rec, no heros, team
plyr. Chns, 818-348-3733

*Pro sngr/sngwrir w/iprod deal seeks guwsngwrr, 70's
hard rock & 90's alt hard rock infl. Talent, deswe, mage a
must. 213-874-1090

*Rec artist/sngr sngwrir w/albums & touring exp seeks
innovatv guit for rec/shows, no drugs, att. Chnstan pref.
A'Chains, STP, 818-569-5575

*Rhythm guit wtd for hybnd hillblly ong act, w/prod deal &
mgmt, rehers in NHIlywd. 818-985-5778

*Second guit nded forferocious melodic pop band, smokin
demo, gigs, lead/rhythm, voc &wntinga + Chns, 213-882-
6781

*STICKY FINGERS nds Keith, for gigs, must be Stones
fan, know open tunings, no fat guys, some travel 213-878-

6949

*SUN GODDESS auditioning guit, in negot, have atty/
video, good songs. Rock, bluesy ballads, some progressv.
310-289-4734

*TWENTY CENT CRUSH in search of lead guit, voc a +,
style: Kravitz, Matt Sweet, Replacements. We have CD,
airplay in Europe/Far East. Phil, 310-823-2720

*Young rock guit wtd for Giendale area band, covers/orig,
snging/playing Enghsh/Persian music. Patnck, 818-829-
5462

10. BASSISTS AVA

*#1 pocket plyrlookingtojon ong, dark. innovatv, passionat,
musical scene, no fiakes or att. | am pro, exp, connected
& team plyr. 818-763-5618

«20 yrs exp 4-6 string bst, lead voc, avail for paid sit, studio,
live, current/classic rock, top 40. SWR gear, Bryan, 818-
715-0423

+20 yrs exp bstlead voc avail for pad sit, studio, live,
currentclassic rock, top 40, 6 sting, SWR gear Bnan,
818-715-0423; 805-297-1325

*A-1 heavy seeks heavy band. great plyr/equip,
infl Geezer, J P Jones with some funk thrown in Layne,
310-207-9988

*Bstand/or voc avall, perm ortemp, no drugs, cntry, blues
R&R, punk, heavy metal, stage/studio exp. Kevin, 310
454-3883

*Bst avail, 10 yrs exp, all styles 818-828-7107

+Bst avai! for paid tounng, rec, double on kybd, pros only
213-782-0334

*Bst avail for super heavy dark aggresv groove orien
band, SWR gear, senous sit only Paul, 818-753-4170
*Bst av

paid gigs pre! Mark. 310-391-5223

*Bst avail to | et, good tone, blues
foundation. GNR, NY Dolls, Aerosmith. Queen. Ramones.
What are your infl? 213-876-9816

*Bst a

gear, good image. 310-530-6541

*Bst avail. Dominique, 818-761-3710

*Bst seeking hard rock/altindus band Rage, Zombie
Tool Have pro gear/att 213-876-7172

*Bst seeks band Infl Pixies, Lush, Cocteau Twins, XTC
Sugar Cubes 310-453-3337

*Bst seeks edgy alt band w/ambition & connect, tour &

studio, exp, pro gear & att, no funk/metal or 818 Bob. Pgr.
310-759-4630

*Bst soloist seeking pro sit, wilhing to travel, read capab,
double on keys/lead voc. 818-342-2942

*Bstivoe, 32, avail for paid sit, orig/cover, rock/pop/alt,
much live & studio exp, versall, travel, 310-798-5461
*Exp bst avail for coftee shop gigs w/acous guit, only | can
sing lead if you can't. Have Hilywd practic place. 310-358-
6982

*LookIng to jointorm band, good tone, in the pocket style,
blues based hard rock. GNR, NY Dolls, Aerosmith,
Ramones, 213-876-9816

*Pro bst, 30, w/pro gear, looking for band. Infl Styx,
Joumey, Super Tramp, Alan Parsons, Have keys, great
songs, great voc. 90's sound, melody a +. Roger, 805-285-
5107

*Pro rock bst recorded & tourd w/major act, avail for studio
work, 818-767-0637, 818-569-5674

*Top notch bst, all pro gear, Musicman, SWR, 15 yrsexp,
JP. Jones, Flea Must have demo tape, Enc, 310-209-
2336

*World class bst, int'l album touring credits, good att,
strong voc/image, seeks paid sit or signed band. Steve,
310-543-5093

10. BASSISTS WANTED

«#1 bass for estab showcasing band w/24 trk studio, heavy

groove, very aggressv. 818-380-7172

*#1 bst wtd for altymod rock band w/CD. Grooving, good

level, U2, Jesus Jones, Simple Minds. 310-208-3772

*A melodic power pop band nds bstvoc to promote CD,

great songs, will pay $10/r rehers, $50-75/gig. Jim, 818-

398-3675

sAlternative indepen auditng bst for pro rec/live sit, style

between STP, Peppers, Zombie. 818-782-8762

*Artful aggresv bstbacking voc, over 25, male/fem, wtd

wigear, ability, transpo, stability. for pwr tno, ala S'garden,

Jane's, Zep. Lane, 818-980-5553

*Artist? Only reason to be in band is to play. Play bass,

work hard, be ateam Alt, 28+. Roben, 310-556-3841

*Attn bst: You could have joined a 60's or 70's super

group, butwere too young. Here's your onlychance n90's.

Grab it. Joe, 310-826-3369

*Black bst ala Doucie wtd for all black ult mod, Band of

gypsies, Funkadelic, earty Pnnce. 310-372-3208

*Blues alt bst looking for JP Jones style bst for ong band.

Larry, 818-352-6002

*BLUESREVUE bst, voc, kybst, drmr,

plyr w/vintage style & att. 310-573-9347

*British band sks bst, Oasis/Radiohead/Suede style
g I n Image w/a aggression. 310-

*Bst & drmr wtd tor 3 pc from hell, Infl Fugazi to ZZ Top.
pls contact Chns, 818-787-2917
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EXCLUSIVE VALLEY
REHEARSAL STUDIO

* 24-hour access g\\*“ W

. é'i;-(onditioned Special ¢
o P.A. system }
¢ No other bnnds }Wﬂﬂkﬂl’lﬂ

while you're playin Rates f
* 5350 ;er mo:thy I {j w‘ W 0“\\
© Hourly rates available A

CALL (818) 989-3877

~ GUITAR
CLASS

Individual Studies ti Increase the
Awareness, Resource and Potential for
Your Guitar Artistry! Includes; songs,
rhythms. chords, scales, techniques
eartraining, theory.

BLUES ALTRNTV

ROCK

In‘,nuuor Darren Housholder
International Recording Artist

% Berklee School of Music

(818) 382-4704 pl Iv mes, -

REHEARSAL
Buy 2 hrsIGet 1 Free

Daytime Rates

10/hr

Faux Cue Studios
10623 Magnolia
North Hollywood
OPEN: Noon - 1am

(818) 505-9979
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*Bst nded for singing gigs, right away, must be sohd
reliable plyr, Tahni, 310-855-7959

*Bst nded w/punk att for up tempo aggrssv band w/rec
complete, infl Sex Pistols meets Monkeys, hit material, all
ready to go. 818-891-3671

*Bst replacement, Zep, Hendnx, Van Halen infl band
seeks musiclans for soul sake of expression, not bucks,
altho we do play out. Mike, 310-377-3172

*Bst w/backing voc nded to complete alt to ? band. David,
818-982-8708

*Bst w/ivoc harmonizing ability nded for hard edged alt
band, FEAR NO EVIL, We have solid business marketing
plan, 310-214-6961

*Bst wtd, inll Violent Fems, Hoodoo Gurus, Social D. John,
213-876-3091

*Bstwid, aggresv fastintense heavy power grooveinsane,
expenenced. Can you relate? 818-702-9147

*Bst witd, 18-29 yrs, melodic Hendrix, hard core, Dr. No,
old Corr of Conformity, Nirvana, Pixies, ethnic stuff, vanous
others. 310-670-2681

*Bstwtd. have rehers studio at Paramount, exp, proequip.
Infl metal & punk. 310-864-2313

*Bst wtd by fern voc & 2 guit for gigs & rec, orig, melodic
rhythmic, mood evoking music, dependable. motivtd
ambitious. 818-379-9963

*Bst wtd by guit plyr/sngwrtr into indus, dark, gothic, hard
core. InfININ, Thrill Kill Cult, KMFDN. Sean, 818-781-3099
*Bst wtd by sngwrir & drmr to form rockin’ 3 pc amazing
band. Msg or pg. 213-460-0080
*Bstwtd by versatl, heavy on dynamics band
Jason, 818-840-2768

*Bst wtd for cosmic rock band into T-Rex, Ziggy Stardust,
NY Dolls, 213-883-0706, 213-666-3189

*Bst wtd for formed & funded grp, male 16-20 w/equip.
exp, voc & desire to succeed. Beastie Boys, Beatles.
Jackson 5. No drugs. egos. Dawid, 213-851-9210

*Bst wtd for forming ecclectic heavy band. styles from
thrash, hip hop, progrsv, funk, reggae, indus, etc. Pro sit,
w/commitmnt Ron, 213-707-5939

=Bst wtd for intell rock proj, Beatlesque over funky grooves
& odd times, voc & writing skills a +. 310-434-5443

*Bst wtd tor KROQ theme cover band, must have equip

yintense.

ranspo. de
only 818
*Bst wtd fol once/wkpaldclubgvg BraziVLatinjazz, prefer
Hispanic, 310-289-3383

*Bst wtd forong rock band. Infl Queen, Xtreme, Duran. No
covers, sngwrting a must. Cory, 213-874-1055

*Bst wtd for very aggress dark metal band, no pros, hate
everybody. Alex, 818-892-7713

*Bst wtd hypnotic super power trio, Hendnx, Cream,
Doors, earty Floyd, Late 60's sound req Competent plyrs
only, 25 & older, voc a +. 213-874-3071

*Bst wtd to complete 3 pc heavy sounding band, Long
Beach rehers. infl Metallica. Jane's, Slayer, Exp notessen,
reliability is. 310-439-3505

+Bst wtd to complete ong groove soul rock band Infl
Hendnx, Zep. Sly, Santana. Marley. Upcoming gigs, rec
Dedicatd. 310-652-6450

*Bst wtd to form alt rock band ala Mazzy Star Infl surf
rockabilly, Doors, Roxy Music, Jesus/Mary Chain Kerry,
310-452-5520

Attention!!!
Inovative Musicians
Sell your product
over TV.

We provide 800
#order taking
and credit card
processing.

cal 80024240445

GUITARIST
AVAILAEBLE
* Songwriter
* Backing vocals
* Top-notch equipment
* 10 yrs. live/recording
experience
Seeking ambitious
hand/musicians
Melodic hard rock style.

213°469°2309

’CONNECTION

SUBSCRIBE
o PHONE!

AMERICAN
EAPRESS

VISA . -

213-462-5772

Musicians...
Bands...

$1.95/minute

Your connection is

-(900) 933-BAND

, 18 & older

¢ Find musicians and bands

¢ Get names and addresses

* Use the GIG LINE

* Renew your ad each month

* Make the audition process easier

e Learn how to submit demos

* Your ad stays on the system

by recording and listening
1o voice classified ads.

by screening demos
over the phone.

1o specific record labels.

of labels accepting demos.

1o advertise your band’s gigs.
Sfor ONE FULL MONTH!!!

without re-ordering it!

THE ONLY SERVICE OF ITS KIND!!!
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*Bstwtd tojoin multi-racial, all orig, altrock band, moderate
harmonic music w/mournful singing, practice near
downtown. Gabnel/Floyd/Camel. Richard, 213-222-0585
*Bst wtd with punk att for up tempo aggrsv band w/rec
completed. Infl Sex Pistols meet Monkeys w/hit material,
all connects in order, rehers studio. 818-891-3671
*Complete flake wtd for lousy band going nowhere, no
direction, no money, lame gigs. Insecure stoners in
Glendale, totalty unpro, success inevit. 818-244-7713
*Dark well-rounded experimenal bst wid by estab band.
Floyd, Killing Joke, Dead Can Dance. Gary, 213-644-1038
«Drmr & guitforming Metallica tnbute band, looking for bst
plays like Jason or Cliff Burton. Edwin, 818-382-7198
*Emotional hard rock/punk inflband ala Bush, Sugar Ray,
Bad Religion, Sponge, Nirvana. Sngwrting a +, perm
member, pro gear, dedicatn. John, 310-331-2508; 818-
985-2310

*Fem cntry rock sngr seeks musicians to form all girl cntry
rock band. B18-971-4571

sFrustratd except! drmr seeks other like musicians to
form/cotlab spintually groovin hard rock aggresv band w/
no walls/boundry. Rick, 310-596-1846

*Garage band seeks bst, dark, moody, sensual. grunge
melal meets jazz. Killer voc, totally unique music Sarcastic
humorous vibe. Stardom. Ray, 818-500-1282

*GRAND PRIX w/Duft Bros. prodcd demo seeks bst, must

Piano & Bass
lessons.

Cuban Instructor offers
Tumbau lessons of
Afro-Cuban music;
Salsa & Merengue
for piano and bass.

call

213-935-9019

Ultra Low End

Bass Monster
age 20-26 needed
ASAP for Hempcore,
Heavy Groove Act.

Have mgmt. lahel interest. &
private studio. Must have pro gear.
Scrious musicians only.

Call 8189728500
ext *57064
!

BROADEN YOUR
VOCAL HORIZONS!
Perfect your breathing
technique. Extend your
range. Project with Power.

BEATRICE
(310) 273-5940

B.A. Northwestern University in
Music and Speech. Has taught
Belinda Carlisle as well as
numerous other professionals

be down. fnfl Cheap Trick, Brian Wilson, My Bloody

Valentine, tons more. 818-881-8794

*Guit & drmr seek down to Earth bst, must sing, have gear

& team att, ages 20-30. Floyd, Cure, Nirvana, Jane's.

Greg, 818-993-0746

*Hands & confidence a +. Infl Floyd, NIN, Helmet. Bryan,

B18-752-4177

*Hard rock soul band, open minded, 818-307-7004

*Heavy thrash metal, eic., eic., must have n all. Rex, 818-

845-9546

*Hilywd band want bst in 20's for new metal cntry sound

Infl Mon Magnet, Surters, ZZ Top. 213-739-3726

*Hllywd band wants bstin 20's for new metal cntry sound.

Infl Sarzo, Claypool, Deleo. 213-739-3726

sInspired African Amer bst desired to heal world w/

beautiful origmusic, creatv open, dedicatd, patient, spintual

Infl EWF, Gabriel, Journey. 310-390-9796

*LIMESTONE ROAM seeks versatl bst to collab/rec ait

rock witasty guit, dynamic voc. George, 213-351-3983

SsMARSHALL LAW nds bst able to harmonize & walk,

covers & ong, paying gigs soon. 818-508-1022

*PINCUSHION now auditioning heavy rocking & grooving

bst, groove, taste, dedicatn a must. We have concept,

material, jockout, sefious musicians only. Eric, B18-755-

9174

«Pro bst nded, heavy rock, must have xint voc. image.

sound, chops, no drugs. BLACK SYMPHONY, 805-273-
321

*Pro hard rock band w/album & seasnd plyrs ready for

studio, need band member w/pro image. Mark, 818-707-

1628

*Progrsv retro cniry rock band seeks bst w/voc abil,

covers/orig, working sit. 818-755-9161

*R&R band seeking sngr & bst. 213-851-2033

*Rec artist/sngr sngwrtr w/albums & touring exp seeks
innovatv bst for rec/shows, no drugs, att. Chnstan pref.
A'Chains, STP. 818-569-5575

*Super funk bass nded for top 40 disco funk variety band
w/momentum, lead voc, image a must. Brick, Pnnce. Ohio
Players. PA equip a big +. 818-508-6053

sUnique alt elec to acous. UNDERGROUND. Not metal,
goof, nor punk. 213-931-0971

*Upright acous bst wtd, seasnd in Braziln, Latin & R&B.
818-891-0668

*Upright bst for cntry, fem fronted, hillbilly, rockabilly type
band. Infl Patsy, Wanda Jackson, Janice Martin. Stack,
213-650-2779

«Versatl bass plyr to groove & rock to all orig proj, dedicatn
a must, currentty showcasing acous ong. Check us out
818-985-7010

*Voc/guit seeks bst to form ecclectic unique ong band,
rock, folk, blues, psyched groove. Doors, Dead, Hendrix to
current. Under 30 please. 310-202-7782

11. KEYBOARDISTS AVAILABLE

*Blues, fusion, rock, cniry, classic, ong sit, for long term,
b/u voc also, great ear. Paid gigs only. Elin, 310-335-1327

*Kybst avail for all sessions, play all styles, worked w/
Barry White, New Edition, Tom Brown, lo name but a few.
Have CD out now, airplay. Tom, 213-750-2976

*Kybst looking for paying gigs, any style sit. Paul, 213-
734-6743

*Kybst/compsr seeks ong melodic progrsv hard rock
band. Joseph, 818-807-3399

*Kybst/pianst blues, rock, world beat, jazz, great chops,
an gear, pro but not jaded. David, 213-662-8868

BASS PLAYER WANTED
MALE 16-20
Original group with
funding, national exposure,
label interest, & private studio.
Must have pro gear,
experience, singing ability.
Influences include:
Beatles, Beastie Boys, Jackson 5.

NO DRUGS OR EGOES.

213-851-9210

VOICE LESSONS

¢ SOLID TECHNIQUE
e STRONG PERFORMANCE
o LESSONS, WORKSHOPS,

SHOWCASING W/ BANDS

SUE FINK
310/478-0696

YOU SAY IT.
WE’LL PRINT IT!

Voice your opinion to the industry!
CALL MUSIC CONNECTION'S
24 HOUR

OPINION

HOTLINE
818-503-7485

CLOSE-UP

A SHORTAGE OF LEAD-SINGERS? WHY?

Lee, Trevor Rabin and Greg Aliman

you expressed so freely as a child.

Reason #1 is invalidation (or put-down) of a child's naturally unin-
hibited yelling and calling-out, leading to inhibited, shy adult voices. Rea-
son #2 is vocal training that produces a classical and flowery style, un-
suitable for a passionate and powertul rock-singer.

| believe that all musicians are basically singers, but many chose
to play an instrument they could buy already assembled. After all it's so
much safer than the complexities of finding out how to turn one's own
body into a musical instrument! imagine “cracking® on a "highnote," or
forgetting the words, ugh! Major humiliation! Somehow it's not as per-
sonal hitting a wrong chord on the guitar or keyboard!

Here are a few musicians who became singers: Phil Collins, Don
Henley, Tommy Shaw, John Sykes, Kip Winger, Ritchie Sambora., Geddy ELIZABETH

Rock-singing is very different from singing classica music, and dif-
ferent from musical theatre, Broadway and pop. Rock is fun, passion-
ate, sassy, feisty, challenging, demanding, poignant, etc. And definitely
uninhibited! it's hard to sing rock’n'roll though, if you have been trained
as a classical singer, and you are restricted and lost those great calls

If you've always wanted to sing, but have been too embarrassed or
unsure of yourself to get started, just give it a fling! Call Sabine NOW!
You do have a voice and there is a band looking for you! 818°761-6747

SABINE
Voice
STRENGTH-
ENING
SPECIALIST

P! for hire. quick reader for studio sit, paying
g only, can travel, lots of pro gear, 18 yrs playing most
styles. Barry, 818-766-7545

*One kybst avail for sessionsflive work. | have prod &
arrang album credits, extensv studio/touring exp. Great
stage presence. Keith Sterling, 818-241-4435
*Pianst/kybst, jazz infl, nded for orig pop soul jazz proj, w/
managd sngr/sngwrtr. Call for info/appt, 310-821-0807
*Pro accompanst formerly w/Sarah Vaughan & Joe
Wilhams avail for sngrs pro) Herb Mickman. 818-890-2328

THE ROCK ‘N’

ROLL TEACHER
Gloria Bennett

Voice Teacher of
EXENE ¢ AXL ROSE
Motley Crue ¢ Offspring
Red Heaven ® Invisible Poet Kings
Red Hot Chili Peppers

(213) 851-3626 (310) 659-2802

- 2 SINGING TRAINING
&/ & VOICE THERAPY

plus Choreography & Showcases
Gold record & Grammy winning clients.

VOCAL PROBLEMS?
Licensed Voice Therapist
Medical insurance accepted.

24-HOUR HOTLINE: 213-462-3749

*Pro kybst availimed for working sit, studio work, live. Will
Iravel, also avail for arranging. Rick, eves, 818-878-1448
*Pro kybst avail seeking pro sit, willing to travel, read
capab, double on lead voc. 818-342-2942

*Pro kybst looking for pro sit only, have great chops,
equip, image, songs, production skills, publisd sngwrtr,
range, all styles. 309-396-9908

*Progrm/kybst avail for studio, armgmnts, demo. Keys,
seq, drums, Atari Cubase, Korg M1, Roland R8M, etc
Extens exp. Eric, 310-208-3772

*Relocating male rocker kybst looking for fem musicians.
Vixen, Heart. Lance, 417-886-5944

*World class pro kybst recently ret from Euro tour, seeking
touring acts, top 40, cntry, dance, all styles, etc. Complete
wicontracts only. B18-773-9943

11. KEYBOARDISTS WANTED

*BLUES REVUE seeks kybst, drmr, sax’harmonica plyr w/

vintage style & att. 310-573-9347

*BMI pub pop/rock band w/great fern voc ala Patti Smyth/

Benetar & strong songs seeks pro kybst, gig money spiit.

Chris, 818-348-3733

-Dynamlc kybst wtd |or mufti cullural music/film proj,
d, creatv, y aware, b; int, ong

Arjuna, 310-390-9796

*Fem cotry rock sngr seeks musicians to form all girl cntry

rock band. 818-971-4571

*Fem kybst nded for orig/cover band w/pending gigs &

demo. Jill, 818-505-8585

sFem kybst wtd, infl Peter Gabnel & acid jazz. Gabby, 818-

222-5148

*Fem synth, good left hand, backing voc, heavy MiDI,

Kate Bush, Sky Cnes Mary proj Jim, 310-865-1699

«Keys nded for top 40 LA disco funk vanety band w/

momentum, lead voc a must, equip, mostly around LA, PA

equip a big +. 818-508-6053

*Kybst nded for MSG/UFO tribute, lots of fun. Dennis,

818-761-7173

*Kybst wtd by signed artist. Infl Beatles, old Yes. Great

melodies, divers style, no full-ime plyrs or hired guns.

Greg, 818-963-7855

*Kybst wtd tor future rec proj. Infl cross btw Steely & Petty.

213-463-8963

*Kybst wtd for ong rock band. Infl Queen, Xtreme, Duran.

No covers, sngwrting a must. Cory, 213-874-1055

+Kybst wtd to form cntrt band w/sngr, pros only. Michael,

310-318-1186

*Kybst wtd to form progresv rock band in style of classic

Kansas. Styx. Rush with electnc violnist. Pro plyrs, writers

only. Enc, 818-998-4484

*Kyst string arranger for special showcs & rec. 310-289-

4734

AL

*Organist/pianst wtdfor regularchurch position, classical
& contemp. Jim, 818-367-1929

+Orig progrsv rock band seeks kybst w/passion talent. Infl
Bjork. Sting, Alanis Morr. 213-782-8121

*Sampling kybst nded by guit sngwrtr to coilab for indus
material. Infl NIN, Thrili Kill Cult, KMFDN. Sean, 818-781-
3099

Rock Your
Worid

VOCAL COACHING

Immediate Resuitsl!

All Styles. Professional
Techniques & Strengthening
And, yes  very affordable

Michael Adam
213=2504=2437

Member Nat'l Assoc. Teachers of Singing
SAG-AFTRA

Mary Grover, M.A.
818) 787-SONG (7664

VOICE LESSONS

No famous names—No hype
Just great results at reasonable rates!
The DANTE PAVONE METHOQD increases
range, resonance, power, stamina and
eliminates vocal stress through proper
breathing and vocal technique.
KAREN JENNINGS ° (213) 668-0873

GRADUATE OF BERKLEE COLLEGE
CERTIFIED TEACHER OF PAVONE METHOD

N vy
Get your 3\‘ Se' "%

hands on ;Warm:r Brosr
the BIBL pry ek d
of singing REY i
and you'll

swear by it} >

Available
NOW from
Warner Bros.

Publications,
Inc.

“The Secrets
Of Si

by J

Call foe
your copy
8007844767

Allal

PRODUCTION COMPANY
LOOKING FOR

BANDS/ SOLO
ARTISTS

For showcasing in L.A.
and out of state
engagements.

213-243-9387

WESTSIDE
VOCAL STUDIO

Build your Vocal Image
with Professional
Singer Songwriter

(Paris Conservatory -UCLA)
* Stage & Studio Techniques ¢
® Demo Producing e
» All Styles »

(310) 264-4160
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24-HOUR

TLINE: 213-462-3749

sSober kybst w/solo ability v o s on:
eligious, song onen, hard rock band D

Rush, backing voc helpful Lee. 818-886-4626

*Solid funk kybst for funk rock band w/mgmt pro gear,

ability to seq alt sounds on stage superbwnting team plyr
Dave. 818-892-3240

*Top exp kybst w/strong voc it poss nded lor soultul R&R
cover/ong band. arrangmnt skills a +, def pay. commitd

bst w/2nd instrum, voc
ess Positv, usetul att w/
er, 206-752-2200
«Versatl male sngv/wnlar seeks composr/kybst for collab
on A/C & pop music, imed start on req demo Bnghton,
310-429-9939

*Voc/guit seeks kybst to form ecclectic unique ong band,
rock, folk. blues, psyched groove Doors, Dead, Hendrix to
current Under 30 please 310-202-7782

*WINDS OF CHANGE seeks background kybst ke Jeft
Nichols Call for more into, Norm, 818-897-5811

12. VOCM.ISTS L

oL 1" seeking lab on
Dead, Feet, Allmans, ong, groove Senous. Russell, 310-
306-4614
«22yr old fem voc, R&B. ready to Jam Infl Hathaway,
Rachelle, Sarrelle. No egos, no tnps. 310-440-4060
+24 yr old fem voc, energetic, great voice, seeks to collab
wiguit or kybst. versatl inf'style Nat Merchant. Alanis,
Miloa. Senous only. 213-876-8369
+25 yr old power voc seeks working band, xInt image,
studio/jingles/stage exp Rartt, Ethndge, Jopln Sarah,
213-852-0143
+28 yr old front man, lead voc. avail lor big rock proy Infl
early Van Halen, Aerosmith. Montrose, Journey Have
promo pack & demos. Pros only 818-841-2152
eAttract fem voc for hire. Jooking ltor work, demos. rec.
sessions, album proj, etc. Pop R&B, top 40, jazz. funk
$75/song back, $100/song lead Taraword, 213-756-8416
*Attracty fem voc seeks modern hard alt rock band w/
Peart Jam, Hole Prefer 25+, senous
Tavy 1"0-'1‘#‘4‘01‘6
*Black femsngr, 34, looking to join group or sing backgrnd
style mellow ala Seal Marjorie, 818-846-4243
+Do you have a band and no song? | need two guit band
to play my demo, att tunings, tnppy, heavy. 310-827-5048
E tic fe il

3

ny abil
Joplin. Jenny. 818-752-3021
*F¢

°I Fem lead/b/u beautiful voice, soul, power & r
& st p

Aretha

2. attract
Sade

213-662 H\!)H
sFem voc avail tor paid %ll 2|’! 461-9698
Fa ¢ ready ! s/d
76
«Fem voc seeks band, pop rock style, orig and:or cover

Cyr

lessons in your home
or office or

McCabe’s

Guitar Shop

Blues & all styles
Practice in the car

Dave Gage
(310) 393-8264

WANT YOURADTO

STAND OUT?
DO IT IN

COLOR

CONNECTION

213-462-5772

Low Cost, lns!anlly Available
Background Music From the Original
s, Records, CDs, even
FM Radio! does every-
thing Karakoke does .
Better and gives you ”
the Thom
Eliminator™!
Features the Best Vocal Enhancement and Ke;
Transposer_Available. The Latest Digital Signai
Processing Technoto%y is User Upgradeable so you
aren't locked into yesterday's tec
Call Now for Free Catalog & Demo T are
T Sound (404)482-4189-Ext 11
Lahoria GA 30058

mmun

*Great scott, sngr/sngwrtr, vein of Hoolie. Pearl Jam
J ug. to join ss/rock band w/s ver
ong voc, lyncs, rhythm guit & contacts, 213-876-5837
*Hypnotic young front man, caress face. crush skull
stage & studio exp, seeking dynamic pwril core, great
songs Infl Mornson. Vedder, LIVE Alex, 310-477-0917
*Male pop rock voc avail for studio, session, demo gigs.
pros only, 310-474-2711

*Male pop snger avail for demos, jingles, session work,
exp, talentd, most styles When need real sngr, call me,
Steven. 213-876-3703

*Male tenor voc, pro exp, most styles, avail tor leads, b/u,
sessions, demos, gigs. JR, 818-884-214

*Orig trippy psyched voc for any ong super songwnting
band Matenal, only innovatv ong people inquire. 818-980-
7453

*Pro fem lead/background sngr. great sound, avail for
session, demos, clubs, yingles. Creatv, ala Raitt, Braxton.
Desree. Paid sit only Claudia, 213-851-5509

*Pro fem voc seeks R&B & pop band to play ong material
for live engagemt. Lamonie, 213-937-7969

+Pro lead voc avall for blues rock band. 818-708-7772
*Pro voc to join rock band rehers in Orange Cnty, age from
upper 20's to 30's. Infl bands from 70's. Robent, 714-937-
5424

*Radio personalty/snger looking to be in bitchin rock.
cross betw Jesus & Charhie Manson Infl Doors, Queen,
Moody Blues. Serious calls only. Mike, 213-856-4849
*Rock lead sngr w/CD looking for musicians for sngwrting
collab. club work & poss tour Donald. 805-527-6356
*Sngr, sngwrtr, musician, form/join group, straight ahead
rock wfedge, pro, exp, open minded 510-458-1649
*Sngr sngwrtr looking for band, guit plyr, bass plyr. kybst,
drmr, rock, pop. Krawitz, U2, Hendnix. 310-475-9818
*Sngr/guit avall, 26. to form epic, heavy rock band Infl
Cocker & Hattield 213-739-3726

sTalentd pop R&B fem voc, strong lead, b/u for demo,
sessions, gigs, 3 octav range, sight sing. harmoniz by ea
pro att 310-669-4797

*Talented & blond cntry sng: looking for
guit to coliab with Shania Twain meets John Mutt Lang
310-827-4037

*The Cranberries meet Ton Amos, attract fem voc, early
20's, seeks creatv band, no flakes. Alison, 213-436-0351
*Voc avail for your demos, pop. A/C. type voice, very
marketabl. Let's talk Johnny, 213-508-8462

Attention

Artists & Bands!

You made your own CD - now what?

@ Sell your CD's World Wide!

@ Enhance industry exposure!
Via the internet (WWW

DIAMOND H

Music & Entertain

' 310-372-52

VOCALISTS!
UNLOCK THE MAGIC
Power « Intenstty « Intimacy ¢ Passion

Mike Cam&bell s

Vocal Performance Workshop
* Master vocalist & recording artist
» Vocal Program Director,
Musician's Institute
* All Styles »
8185051029

Private Lessons Also Available

Rock, W«

Scream, Ri
Growl, Blues,
SEX, TALK, Coon,

TORCH, Stomp

I CAN SHOW YOU HOW... NOW!
Private Lessons
Performance Workshops
Showcases
“Don’t let your voice limit your passion!”

e
STEVEN MEMEL
waver
For info and FREE trial lesson

Call (818) 789-0474

*Voc/sngwrtr guit avail to form power pop trio Infi The
Pixies, Elvis Costello, Sugar. Beatles. Phil, 818-894-0104
*Vocalist seeks band or musicians for ong sound. Infl
Goth. early Bowie, dreams & subconscious mind Bruce.
213-384-5021

*World class lead voc/lead guit East coast wipro gear,
transpo, looking for pro paid sit, credent on req 818-771-
9585

12. VOCALISTS WANTED

*A sngr nded for aggrsv alt band w/song in film soundtrk

have rehers spc & rec studio. 213-599-4870

*A sngwrtr has ong malefem cntry, A-C, folk, R&B tor use
by P! on your . 11AM to 8PM, 818-
901-8218

+A-1 male lead sngr wid for ong heavy rock band w/studio,
PA & outstanding matenal. For more info, 714-850-9944
*A-1 voc wid by R&R band, ages 24-25, intl Zep, Doors,
Crows, Stones. 310-452-8230

sAdept voc who plays guit wtd by kybst, bst team. Queen,
Faith No More, Dream Theater, Cheap Trick, yet totally
different. Curt. 818-996-1881

*Aggresv melodic soulful band w/lockout seeks voc/tront
man, must be open minded, be exper, good att, transpo.
Danny, 818-969-1951

*Aggrsv sngr wid for band in style of Tool. S'garden. Have
rehers spc & rec studio, 213-599-4870

*All types sngrw wid by Billboard credited sngwrtr, must
be senous Msg, Michael, 310-572-4173

*Alt hard rock groove movin' estab band seeks lead voc to
complete songs & start tour. 310-409-3420

*Alt sngr wid for song orien band w/
aggrsv, melodic. dynamic, 26 or y
Day. Radiohead. Nico, 213-467-9274

*Amazing voc under 27 nded by alt band, have lockout.
very commitd to success. Infl Alice, Jane's. Doors Scott.
213-856-6181

*Attn: prodcr sngwrtr w/major pub deal seeks black fem

ALTERNATIVE » HARDROCK

Yivpsr J A

h { /-'/f*

. moody
. Sunny

MUSICIANS
CONTACT
SERVICE

Need a gig?
Need musicians?
ESTABLISHED 26 YEARS IN L.A.

(818) 347-8888

CALL ANYTIME 24 HOURS

voc sou S r
demos Stevie. 818-716- 1238
eAttractv fem Latina voc wid, sings R&B, hip hop, etc
bilngual 213-757-2053, 310-289-7232

*Back voe wid for tunk rock band w/mgmt, strong soul infl
depth, pertect ear. abily 10 scat & harmonize, no ego
Shelly. 310-313-5669

*BLUES REVUE kybst. d
plyr w/vintage style & 0-573-9347

*Blues voc nded for rec sess w/2 guit white boy band. rec
first, gig later Allmans, Winter, Rod Stewart George, 818-
508-8278

*Call machine, hear samples, top notch voc wtd. Infl
Floyd, U2, Trower, Jezebel 818-343-5508

+Estab hard groove ait rock band seeks pro minded voc
Intensity, range. image. att. will & dedicatn. no 80's
screamer 310-402-7794

*Estab rock band w/foreign & Amer label, mgr & upcoming
tour needs talentd & orig sounding sngrimed. Infl A'chains,
Floyd. No heavy metal pls Thomas. 213-882-6369
*Fem b/u singers/dancers that can shake em down ilke a
mudslide for hypnotic, psyched funk hip hop proj 310-559-
7586

*Fem b/u snger wid, xint harmonies. happy camper att. for
alt cntry act, rehers in SF Vailey, rhythm guita + 818-985
5778

*Fem sngr wid for R&B, pop. dance. fem grp. good look
aged 18-26, have tape, be ready to go. 818-996-0160
*Fem voc wid. young blond gtam rocker to tront hot top 40/
ongband. Infl Pat Bentar, Madonna, Cyndi Laup. Blondie
Video & movie proj in works. Ernie or Cory, 805-964-3035
sFrontman for MSG/UF O trbute nded. chance tojoin ong
rec proj. Denmis, 818-761-7173

Y)0cAL [PYPNOTHERAPY
Jocsease Power-& Range, Bridge the YoeskGop.” Bloh, bloh

Discover what

ANNIE LENNOX, GLADYS KNIGHT,
BON JOVI, BLACK CROWES

Have in common other than lifelong success

WE TRAIN YOU TO SING

NOT JUST EXERCISE!

Vocal Therapy Centers + Est. 1958 London. England.
Ph. (818) 7539367, (310) 288-8254 Fax (818) 7538526,

ME==DPZTIM-rD>

D
GABRIEL
213-962-1814

INGERS!

YOU CAN’TFIX IT IN THE MIX

| IF YOUR VOCAL TECHNIQUE IS BAD,
YOU CAN’T POLISH THE PERFORMANCE

Learn the vocal technique that has assisted
over 86 grammmy award winners...

THE SETH RIGGS METHOD |
Jodi Sellards sen Riggs Associate |

“Few teachers understand the bridges in the
hwman voice. Jodi can teach them and sing them. ™

818-7-VOICE 4 YOU

| 818-786-4234

—Seth Riggs
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P

*John Coug Mellankamp, forget about all that macho
forming John Coug Mellan tnbute band. I'll be John. If
nterested. call for set ist & detail$. 213-876-5837
*Lead sngr front man wid for orig hard rock band w/songs
Too much to st For more info, leave msg. 310-409-3420

SABINA

FEMALE
DRUMMER/
PERCUSSIONIST

Has worked with
Sammy Haggar.
John Wiite

Lita {ford

I Ronnie James Dio.
Jan & Dean

B & more

\ et
and stage

C perienee.
Secks personal
mamgement,
original rock/

p Nl licrnative band
Video and bio on request

(310) 364-0612

Leave message

“A Master Teacher”
N.A.J.E. Magazine

S x *“*Modern Prummer”
Poll Winner.

Jazz/Pop/Rock/
Reading/Chops

(818) 766-3851

Ed Shaughnessy

YoxFore

RECORDING

Our dlients care about quality

24 TRACK

TRIDENT SERIES 80
Room acoustics make a difference!
Iso-Booths © Major Outboard Gear
Yamaha (7 Grand Piano
100% Satisfaction

(818) 787-4843

FREE CLASSIFIEDS

sLead voc wid for cover band SIC
blues, must be versatl. 818-887-; 22!7 8!8 828 7"‘7

Looklng for fem lead or group, hip hop. R&B style. 310-

838-1

oL cok m_, for pre-teen male sngr who wants rec deal

Dmo. 213-460-5135

*Ma fem vocs

*Male voc Mo lor cover band style Stones to STP, Zep
ll an )

spcc Jeftery Osborne/Whitney Houston style. Aarion.
213 443

It's JoMusik!

*16 Track + Sequencing
* Mac/DAT/Sampling

* Fully Produced Demos
* Guitar + Vocals

* Hourly /Per Song/By Mail
"Betcha can't do just one!” M

818078746135

Trident 80C, Otari MX-80,
ADATs, 480L, Eventide,
U47, G12, U87’s, LA-2R’s,
Steinway, Tube EQ's &
Pre's, Performer, 3 iso’s,
BIG room, studio bauton
designed, from $40/Hr.

(818) 781-2263

sTUDIO K

(310) 434-0431

(4 hour minimum-
includes engineer)

Live & MIDI facility
24 HR ACCESS

Long Beach
Peninsula
8 - 16 - 24 trk Digital *MACKIE 32-8 buss brd
*MAC w/Studio Vision AV
$15-20-25 per hr. *JV 880 keyboard

*Tube mic pre-amps
*Full outboard gear
*Tape mastering/editing
*FREE consultation

50

sMetal band seeks voc/lyrcst Intl Metallica. Pantera. No
faines. Don, 818-360-6042

=Metal still exists. Doyou? Pantera, Zombie. Machinehead.
818-702-9147

+Open minded soulful aggresv voc wid for estab band
dustnb deal w/BMG Polquam no eqos leam plyr. Infl

OOrua\(r)c band looking for v )mm"su M e locko
& label int Infl Cult. Tool. Doors. JD. 213-460-2494

vocal control, good ear. for challenging harmony. Robin

of
ala Enc Martin, Tony Harne

No att or band leaders pls

o
wfl 310-479-0146

Fllx.al! RATES

(213) 654-7921

—REEL SOUND —

MULTIMEDIA
* 2" Analog CD Quality 16/24/48 Trk
* Digital Editing / Mastering
* Big Live Room
* Spacious Fully Loaded Mix Room
* Complete Post Production
* AVID System, Video / Film
« rates start at $30+R.»
BLOCK RATES ARE AVAILABLE

(818) 7698242
— DIGITAL
—
Highest Quality CD Demo
Digital or Analog Transfers
Affordable Rates
Customer Qriented Service

Cover Art Available
CALL

(818) 583-8200

24-HOUR HOTLINE: 213-462-3749

*Sngr wid, male/fem, alt. folk, rock, cntry, blues, Youl
words & melody, mymusic Pretenders. PatsyCline. REM,
Grant Lee Butfalo. Gordon 213-848-2064

TLC SWVor Bvandy sound a\lkes wid for pa\d sngwnrs
emo i A

*Unique alt e
goolf, nor punk. 2
*Visionary voc

t voc/lyrics sought by passiona

forever. Smiths, U2, Beatles 213-782-4094
*Voc wtd for progrsv rock band, energy. melody, s

310-3225420
«Wtd: male/termn rappers for LA most

wid group. must be

A

13. DRUMMERS AVAILABLE

GRANITE

RECORDING

RELAXED ATMOSPHERE
BuiLt For Live ReEcorpING
CompLETE CD PAcCKAGES

Sync 1o VIDEO SERVICES

Call for our Low Rates
310 659-8565

ILEARNTHE ART OF|
RECORDING

Learn the practical skills needed to start a career
las a recording engineer, produ((-r studio|
musician. ¢ No previous experience required ¢ 300+
[hours, two months *Six stmhus vulh the 1z
equipment *Small clas Job pla
‘assistarca *Financial 1|d . m campus housing

Callor write forfreeinfo:
| g gl 800-848-9900
3 [3Te] The Recording Workshop

455-N Massieville Rd
workShOP Chullicothe, Oh 43601

Funk Laboratory
Recordings

* 24 Track ADAT
 Total Music Production
R&B / Hip Hop / Dance / Alternative
Master Quality Recordings
Let us Funk you!

Call for Special Rates

31026594397

When it cornes to recording, some...

PRODUCERS SUCK.

The other guys

Two Guys

MONEY-HUNGRY PORSCHE-
DRIVING MATERIALISTS |

T PUBLISHING-GRABBING,
SMELLY LARD ASSES WITH
BIMBO CHICKS WAITING IN
CAR W/CEL-PHONE,

1. FUN-LOVING. GOOD-NA TU/?ED
TALENTED, BEEN-THERE -DONE
THAT CATS WITH AN ABUNDANCE
OF ENLIGHTENMENT POURING
FORTH FROM THEIR ETERNAL
CREATIVE SPRINGS.

WELL-DISGUISED WHITE
COLLAR SEX OFFENDERS

COPYRIGHT INFRINGING,
2-BIT HUSTLERS WITH
GOOD ARRANGER-KEY
BOARD-PLAYING-TYPE

FRIEND

2.2 THRU 48 TRACK FULL
PRODUCTION FACILITY

Two Guys From the Valley

NORTH HOLLYWOOD (818) 985-2114
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*A-1 dr
very | / please rehers siu 0 gear.

Ay st
st

818-779-4218
*Drmr & guit avail to joinfform band Infl Megadeath

ca. lror

Dl )kr

*Dr ki

orhard r 'wk know 1000 songs Atier 8PM, 818-352-2365
*Drr vail.

Ex< ot
avail. 805-298-1287
«Exotic itife

DIGITAL AUDIO - MIDH

“LA'S BEST ADAT/DIGITAL EDITING/MIDI STUDIO*
Nissan, Brownstone, Time-Warner, Portrait,
ABC, Legs Diamond, Sony, Los Lobos, Fox...
Major Quality
Major Affordabili

Major Mind Up Yet???
WE CAN WORK WITH ALL TYPES OF BUDGETS

(818) 762-8531

J R movucrions
24 TRK

Recording Studio
LIVE & MIDI FACILITY
We Specialize in Production
Solo Artist/Song Demos/Bands
Album Credited: Engineers, Drummer,
Kevhoardist, Writer & Arranger

2 TRK Digital Editing
Call for more info & rates'

(818) 785-6751

Or Page: (818) 604-4302

NEXT DEADLINE: WED., SEPT. 6, 12 NOON

ical great band F 310-798-8
Frustratd exuep(l drmr seeks other Ilke musicians to
yrm/collab spintua o

*Groove master, sold drmr w/voc avail for R&B. R&R
*Groove master w/album & touring exp seeks same

o KN jo

co regg. 8

Percuss avail for coffee shop acous gigs only, Hollywd
Prodrm 25yrse ; rock aul |azz. pop. blues, look

Pro drmr, 40, avail for rock 'usuon band. Infl new Jeff
Beck. King Cnmson Bill. 213 8

*Pro drmr all styles. world bea |5 yrs exp, late 20's
*Pro drmr avail for pro band w/pro mgmt. Crunch, crunch,
crunch, getit?

*Pro drmr avail for pro sit only. all styles. 213-848-7025
*Pro drmr avail for studio work. pop, R&B infl, very versat

ATTENTION!
UNSIGNED ARTISTS

IF YOU'RE THINKING OF
RECORDING & RELEASING
YOUR OWN CD...

CALL ME First!

310-395-4835

GET YOUR ACT

Let's Organize Your Recording
Proiect for Maximum Results!

t Songwriter, Singer & Band De
"iemmmq & Pmducmg Workshops

Call William Williams to \lw

Discuss Your Project )l\
1-800-380-2288 * sn DIOS Y4pm

Priceless Results for Reasonable Prices

24TRK e 16TRK

BIG SCARY
TREE

RECORDING

Call and inquire about
our rates

21326808733

High Quality Sound at a
price to fit your budget

See Crose-up MC XIX #6

V& \DEM® DOCTOR

o

engineers, then you literally have  synths

eyboards, symphonic

PRODUCER ANDY CAHAN, ORIGINATOR OF THE
$100 DEMO*
ADAT « DAT

15T Hr Free (Live Overdubs)

818°762-8622

(Programming Fee)
(Additional Fees)

Whatever you need, And
Cahan can put it together for you-

24-HOUR HOTLINE: 213-462-3749

13. DRUMMERS WANTED
by it

*Pro drmr seeks working sit, all styles, many years exp
cniry specialst. acous & elec percuss. Paying sit only. 818-

76
T 1' , funk

contem P. cmry World lours rec cred\(s sgnedxpaymg
mqso y. Peter. 310-390-6959

World- Class

pro sit only. Mark, 818-223-8006

ADAT - RENTAL

2 ADATS. 24-8 Muckie
Mixer. Yamahia NS-10.
Also. Shure. Sennheiser

Including Engineer
# Limited Time Offer
* Sony 2" 24 Track

Includes Everything

1.500. for 1 Month.
Great for independent and demos
Shorter rental periods available.

(818) 566-8461

{[{{ P DIGITAL RECORDING!
Tmﬂs ] \ EEE ﬁ?@%ﬁ?ﬂcs

| /
!/’ « ADAT ¢ DAT «StudioVision
+ SoundTools + Digital Editing

e 72-input AMEK
Console

* AKG 414’s

e UREI 1176’s

* UREI 809’s

* Huge Tracking Room

818-782-0763
Stemo Timee 2

Becording Stndio
21 Traek Digital
Tight MIM Sequencing
Customized Sampling & Looping
Composing. Arcamging. & Full Production
Live Sound Room
Engineer/Programmer Included
Special pate: S25-35 hr.

2138719682

+ Killer Midi + Classic Guitars
HIDDEN CHARGES

N O

818) 241-4435

MAJOR MUSIC
RECORDING

¢ Songwriter & vocal demos
¢ Album Production
*Digital Recording 8 to 24 tracks
¢ Top industry arrangers/producers
available

* Complete music production facilities
¢ Comiortable and friendly envi nt

¢ We do mail in demo work

CALL TODAY
8187522521
800248426956 ext 7664 (song

3 SONGS ’
1 VIDEO
$700.00

DA 88 « Tascam Board s DAT
Includes: 2 CD's and 2 Video Tapes
Each Project: Unlimited Time

Sound and Light
Industries

31037249016 Studio 3103186571 Audio
31009374561 Office 310468641351 Pgr

* 24 TRACK DIGITAL
* 16 TRACK ANALOG

(310) 641-5608
Deluve Recarial

THE PSYCHEDELICATESSEN
NOW APPEARING....24 WOURS A DAY

THE PASTRAMI /7.7
¢ THE HOT BRI(KETS

LORX AROUND THE CLOCK
CORNED BEEF, SLAW & NOCH

8730 SUNSET BLVD. - WEST HOLLYWOOD

310-659-1225

A
SURE WE'RE RApPERS...
WE RAD ANYTHING TO (0!
OR TO BF PELLVERED
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FREE CLASSIFIEDS

*A melodic band nds hard hitting drmr to promote CD,
many great songs, will pay $10/hr rehers, $50-75/gig. Jim,
818-398-3675

«A-1 drmr being sought by alt fem rock funk blues jazz,
whaltever, band. 213-917-0523

«A-1 drmr for rock/acous band, have film soundirk & gigs
sched, need team plyr, not proj mentality. infl Stones,
Crows, Bowie. John, 213-962-0266

«AAA drmr nded now. We have gigs, mgmt, studios.
Where are you? Let's go already. Beatles meet Zep.
Passion meets commitmnt. It's your Wte. Paul. 818-761-
6770

«All orig heavy Beatles, dark pop rock band seeks drmr w/
bad meter, bad att. no idea how to play. Must be into
wasting a lof of time. pros only. Frank, 213-851-6165
*Alt, punk, rock drmr nded w/good tempo & groove
Nirvana, Jane's, KISS, Ozzy. efc. Serious but fun John,
818-996-3406

«Alt band seeks powrll drmr willing to forget past/current
trends, create own music, be honest, loyal, dependabl.
Sayne, 818-794-81243

«Altdrmr wid, in the pocket, grooving witaste & dynamics,
record deal pending. U2, Jane's. Pearl Jam. Nico, 213-
467-9274

*Alt punk pop rock band seeks drmr w/great timing & feel

Clear Lake

Audio
24/48 TRK Analog/Digital
Studer<Trident*NeveeVintage Tube Gear
Chientelle: Crosby & Nash, Melissa Ethridge,
Liule Richard. Clint Black, Ringo Starr, Pavl
Rothehild, Chaka Khan, Tony MacAlpine.
No Doubt, Mike Tramp, Al Stewart, Jason
Bonham. Hurricane. Portrait, Brownstone
We cut single CDs!
Ask us about our late night rates!

818-762-0707

48 TRACK
RECORDING STUDIOS

WITH FIRST 10 HOUR BLOCK
SEEER . Automated SSL 4000
-« Aytomated Trident 808
¢ 2 Sierra-Hidley Rooms ¢ C7 Grand Piano
» Engineering Staff with Major Credits « SoundTools
(G A*R:T-1-5-A*N
LAY souND KECORDERS

(213) 461-2070

RENT-A-RECORDER
ADAT Digital 8TK $175/wk
2ADATS (16 TK) $300/wk
2ADATS + Mackie 24+8 Mixer $450/wk
DAB88 + sync card + RC848 $300/wk

DA88 $225/wk
DATS (SV3700 or DA30) $90/wk
Neumann U87 or U89 $75/wk
AKG C414 $60/wk

AKG C12VR tube Mic $50/day $130/wk

Pseudo 47 Tube Vocal Mic ~ $90/wk
Tube mic pre/compressor $75/wk
Behringer Combinator $90/wk

Reverbs, Compressors, BRC's, efc.

1-800-287-2257

band has demo deal & gigs. poss tour, ages 18-30.
Pumpkins, Suede, Blur. 213-851-1680

sAlternative indepen rec artist auditng drmrs for pro rec/
live sit, style between STP. Peppers. Zombie 818-782-
8762

«Animal! Pls contact Jetf or Deanna, left your number on
voice mail. 818-403-0570: 818-403-1100

*Blues alt guit looking for Keith Moon Ginger Baker style
drmr for ong band. Larry. 818-352-6002

«British band sks drmr. Oasis/Radiohead/Suede style
Young, ultra-hip London image w/att & aggression. 310-
473-2566

*Bst & drmr wid for 3 pc from hell, Infl Fugazi to ZZ Top
pls contact Chris, 818-787-2917

«Bst looking for drmr to form band, in pocket, blues
foundation. GNR, NY Dolls, OQueen, Ramones. What are
your infl? Call to inquire. 213-876-9816

*Cntry drmr wid to form band w/sngr, pros only Michae

310-318-1186

«Creatv drmr wtd, infl by blues explosion, Velvet
Underground. James Brown, to complete band, serous
only. 310-652-9037

*Creatv percuss sought by acous trio. relaxed atmosph to
rehers in Calabasas 2x per week. gigs to follow Inflclassic
rock. 310-453-1599

*Creatv percuss wid by fem voc + 2 guit, for gigs. rec, orig,
melodic, rhythmic. mood evoking music. dependabl,
motivatd, ambitious. 818-379-8963

*Dangerously discipld dynamic drmr sought by rockin
melodic alt pop band w/lots of songs, rehers spc, motivatn.
David, 213-268-9275

TOP QUALITY

DEMOS

00 per son
+ Unbelievable Sound ¢ Digital Recording
Latest Pro Gear ¢ Tons of Synth,
Bass & Drums ¢ Great Mics, Guitars
Mac, SMPTE, MIDI » Master To DAT
DOESN'T GET ANY BETTER
Producing. Arranging.
Collaborating & Playing of
Instruments Available.
Also: DEMOS By Mail.

310 820 5781

* JUST ASK: COURTNEY LOVE, ANDY JOHNS. SLASH

. Automation, Studer A-80,

H-3000, SRV-2000's,
1176's, U-67, Eco-Plate,
Grand Piano and more.

213) 462-7761

Digital Sucks

100% Pure Beef
24-channel, 8 buss, 16-trk analog
recording studio w/digital mastering.
If you want balls, we got 'em!
$125/day for limited time only.
We offer t-shirts, j-cards, CDs, stickers,
musical repairs, rentals & more!

If we don't have it, we'll find it!
Cheap as hell.

(310) 364-3625

YOU NEED A KILLER DEMO
WE HAVE A CLEAR MASTER QUALITY SOUND

FREE ENGINEER/WORLD CLASS DRUM PROGRAMMING
HIT SONGWRITERS RECORD HERE & GET RESULTS!
JIMMY HUNTER’'S

QZQOO0r

AFFORDABLE-FAST-DEPENDABLE
FOR MORE THAN A DECADE

213 655 0615

52

-OARCY S KISS nds drmr, hard hiting, experimen, open
ghto pla
type aggression and Ilke both. Wade 818 QBB 5713
«Dmr wid for aggresv heavy band, all ong. Infl GNR,
Aerosmith, Motorhead, Crue, Aerosmith, etc. Hilywd area.
Band ages 20-25, no posers. 213-851-3194
«Drmr nded for hard edged alt band FEAR NO EVIL. We
have solid business marketing plan, 310-214-6961
*Drmr nded for indus proj. dynamic range. groove. image.
equip. Infl NIN, Thall Kill Cuit, KMFDN. Sean, 818-781-
3089

«Drmr widy wtdfororig band, CO/Fall
tour. Jack. 714-536-1144
*Drmr wid, infl Violent Fems, Hoodoo Gurus,Social D
John, 213-876-3081

*Drmr wid, 18-29 yrs, melodic Hendnix, hard core. Dr. No,
oldCorrof Conformity, Nirvana, Pixies, ethnic stuff, various
others 310-670-2681

«Drmr wtd, male/fem, melodic alt band. Infl Grant Lee
Buttalo, Mazzy Star. 310-455-1000

«Drmr wtd by band infl by The Breeders, The Cramps,
Mazzy Star, Johnny Thunder. 213-854-7685

sDrmr wid by intense, versatiband Jason, 818-840-2768
«Drmr wtd for dance, funk band, label int. Infl Earth Wind
& Fire. KC, Rick James. 818-373-5044; 310-236-2313
«Drmr wid for hard rock, blues proj, must be extrem
talentd, min 15 yrs exp, voc a +, rec showcasing pro|. 908-
626-5563

*Drmr wtd for heavy Hilywd street band, all ong. Infl GNR,
Crue. Motorhead, etc. Hllywd rehers, band ages 20-25, no
posers. 213-851-3194

«Drmr wtd for melodic ong rock band, musical plyr, solid &
CC it v S d
818- 553 5766
«Drmr wtd for orig rock band. Infl Oueen, Xtreme, Duran
No covers, sngwrting a must. Cory, 213-874-1055
*Drmr wid for perf band, variety of styles. thrash. hip hog
progressv, funk, reggae, etc. Pro sit w/commit Ron, 213-
707-5939

Drmr wtd for rock alt band w/cello & viohn plyrs, voc
helpful. Kay, 818-341-8423

*Drmr wid for very aggress dark metal band, no pros, hate
everybody Alex, 818-892-7713

«Drmr wtd to form alt rock band ala Mazzy Star. Infl surf

RECORDING ENGINEER
ON THE JOB TRAINING

AT MAJOR STUDIO
IN YOUR AREA.

Keep present job.
No experience required.
Train around your
own schedule.

THE
RECORDING

Recording Studio
for Sale
* Vintage 32 Input API
¢ 24 Track Studer A-80
* Wide Selection of
Mics & Outboard
¢ Super value.
» Steady clientele.
Must Sell!

$95,000. 0.8.0.

213-469-1002
916-224-9388

CD REPLICATION
* FAST TURNAROUND
1000 CD's $1299
Includes:

+ 2 Color Label Imprint
+ Jewel Box and Shrinkwrap
Bring your own CD Inlays
| 1000 Cassettes $599
1000 CD's AND 1000 CASSETTES
$1859
| Phone 818.856.8625
Fax 818.856.1736
- Eric ProducTions
15705 Arrow Hwy. Unit 1
frwindate, CA 91706

24-HOUR HOTLINE:

462-3749

rockabilly, Doors, Roxy Music, Jesus/Mary Chain. Kerry

310-452-5520

«Drugged out psycho sngr looking for drmr w/half of a

brain. Zeke. 818-762-3064

*Electronic drmr only, bst forming very heavy hard rock

band, into Zombie, Ministry w/image to match. Pro, mid-

20’s a must. Hilywd 310-358-6982

«Exp drmr nded for rock/pop R&B Las Vegas cover band

+ ong, must be hard hitter for rock. w/groove, rehers show

matenal w/sngr & dancers, deferrd pay. 818-916-6890

«Fem percuss, elec pad, backing voc, Kate Bush, Sky

Cries Mary pro). Jim, 310-865-1699

-F’mmaie drmr nded for heavy. funky, folky sound SF
alley area, CD in progress. have shows. mgmt, fabel int

714-642-1310

*GODS OF DAWN looking for drmr/bst, male/tem. We

have drum set, congas a +. Tues, 8/29. mdnight. befow

Coco Teazer. 800-928-4059

sGRAND PRIX w/Dulf Bros prodcd demo seeks drmr

must be down. Infl Cheap Tnck. Bnan Wilson. My Bloody

Valentine, tons more. 818-881-8794

»Guit seeks drmr to form ecclectic progrsv heavy band w/

positv msg, pro sit, w/icomm & integ F

707-5939

«Hard core punk band nds heavy hiting machine gun

drmr. Infl Fugazi, Black Flag, Minor Threat. Have gigs,

space. strong matenal. 310-836-2802

*Hard edged alt band w/fem voc seeks heavy grooving

drmr. Infl Jane’s, Pumpkins, Nirvana. Transpo a must

Chnstine, 213-525-0978; Jef, 818-442-7014

«Hard hitting drmr/sngwrtr wtd, Bonhan w/hip hop nf

New dark heavy groove proj. kinda indescribably different

no wasle cases. David, 818-761-7795

*Hllywd band seeks drmr. R&R, heavy rock. Infl Who

Aerosmith 213-739-3726

*If you're infl by Gene Hoagland or Pete Sandoval, and

other styles as well. Tounng. rec Call George
13-344-9689

sLIQUID PLANET seeks drmr w/image to join band rec

next CD, Must be 11684

Ventura, #298, Studio City. CA 91604

sPercu d

releas, must be exp & ver. saU no imed pa,

310-396-9558

*PINCUSHION now auditioning heavy rocking & grooving

drmr. groove, taste, dedicatn a must. Have concept,

matenal, lockout, senous only. Enc, 818-755-9174

sPro drmr nded, heavy rock, must have chops. image

groove, top gear, energy, conviction, no drugs. BLACK

SYMPHONY, 805-273-4321

*Rec ams!/sngr sngwm wialbums & (ounng exp seeks

rehers WLA

A hains, STP. (11(1 '.5 75

-Hush Dream Theatr, Floyd, Yes. Beethov, Tull, S'gard.
Tchaisky, Sabbth, Genes, Pean, Kansas, Dregs.818-761-
0195

*Solid funk drmr wtd for funk rock band w/mgmt. Your infl

DIGITAL BIN

CASSETTE
DUPLICATION

THE BEST:®

NOTHING BETTER!
1(800) 423-2936

S EEEENEEEES
. |

]

]

[ ] each based on 1,000

® Inserts(std) $.25  Jewel box §.27
Graphic Art $25hr. Packaging $.40
Way-To-Go! Music 1654 Cahuenga, LA .CAS0028
m (213) 466-1661 tel. (213) 466-7230 fax g
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NEXT DEADLINE:

= of Powe e e = a1a.

980-2880
*TRANSRUTRA seeks d

“TWELVE ANGRY N

Box 56441
mio 818 988 1774
*UniqL It e
Not metal, goof, nor punk 213-931-0971

*Voc/guit seeks drmr to form ecclectic unique ong band,
rock, folk, blues, psyched groove Doors, Dead, Hendrnixto
current. Under 30 please 310-202-7782

“We 3

Matthews. John, 310-274-9332

14. HORNS AVAILABLE

*Sax/flute plyr avail for studio & pro work of any kind. all
styles, no unpd showcs. Maurice, 213-662-3642

-\r u(l pro sax/woodwnd plyr av:

styles, horn sec also avail. 310

14. HORNS WANTED

*Sax plyr & trumpet plyr nded for dance, funk band. label
int. Infl Earth Wind & Fire, KC, Rick James. 818-373-5044
=Sax plyr and trombone plyr wid for rockin swing style proj.
805-376-0749

*Serious exp sax plyr w/good solo nded for soulfut rock
R&B pop cover/ong band. willing to rehers & travel, def
pay. Giselie, 818-916-6890
oTre

band 213-465-1375

«"0J Come out and " video ready for airplay Call
LIQUID PLANET. 818-841-4515

*Ambitious male mode! avail for work In music studio.
Jason, 419-536-4283

*B"JARCO, hot R&E

568-8788

*Ba

John, 818-845-9004

® FREE Graphic Design © laclodss Insert Printing
 Major Labef Quality ® No-fine-Print Guorontee
Tl today for your FREE, 1995 full color catalog

1-800-731-8009

818-348-4180

FAX
18-848-0199

DIGITAL BIN
CASSETTE DUPLICATION
ABSOLUTELY THE BEST!!

NO MINIMUM ORDER, CUSTOM
CASSETTE AND CD DUPLICATION,

BLANK TAPE LOADI
COLOR KAGES

VISA/MC/DISCOVER

1-800-BIN-LOOP

OR (714) 871-1395

+ No need for Jewel Boxes or J
Cards ¢ Printed black on recycled
cover stock » Easy wrap & seal
design * Supplied flat for typing or
inkjet imprinting ¢ Available in
quantities of 500, 1000 or more *
For samples & price contact:

K. Runyon & Associates
Quality Commercial Printing
Call (310) 829-6405
FAX (310) 829-7105

WED., SEPT. 6,

12 NOON

*BMI sngwrtr 12 string plyr avail for studio/session work

Arun, 310-559-7017

*Cellist wid for acous alt pro] 213-931-3242

*Cellist wtd tor alt rock tno for rec & live. 213-663-2842

*Drugged out mind warped psychotic man looking for the

p 0-451-8996
*Elec violinst seeks to joinfform progrsv rock band in style
of classic Kansas, Styx. Rush. Pro plyrs, writers only. Enc,
818-998-4484

*Exp House of Blues bound. AAA group. seeks mgmt,
bookings, in support of upcoming EP release. STONE
RAIN 818-700-3434

*Exp opinionated complicatd overly sensitv musicians. |
am passionat about music, seek others, any gender. talent
amust, genius need not apply Stevie Gurr, 818-769-1854
*Freelance video maker, makas cooler videos by myselt
than any seen on MTV, smalllarge budget. have stock
footage. 818-980-7453

*Keybd tech looking for tour, exp w/Hammond B3 organ
& other vintage keybd equip. John, 800-805-1004
*Music Indullry take notes: BAD BOY JOE'S new alt

unic

J‘M 396-9908
-Fenonal mgr nded by pop R&B voc w/CD about to be
releasd Infl Ingram. Bryson. Vandross. Jimmy, 213-478-
9934

*POWER LOUNGE, Hunting Bch new hard core groove

band, seeks mgmt. booking agt. 714-840-2599

*Prodcriwriter guit wid. Pls don’l say. “l can do anything
not too hillbillyish. 818-905-4545

*R&B dance band. classic to current, looking for agency to

book us for gigs. Butch, 818-964-9586

*Rock kybst moving to LA looking for fem musicians for

support group Lance, 417-886-5944

*Saxophonist w/24 td studio sks thought provoking/earthy

music forCD Jazz/world music/hip hop infl. No new age or

Anything Audio-Video

5 Any Size Orders

< Cassette & CD Manufacturing =
DATs - Rt&R - Blank Cassettes
Audio Video Supplies & Equip
S Warehouse Prices
ki FREE Catalogue, Call
800-483-TAPE (800-483-8273)
fax: 904-398-9683

Visa - MasterCard - Discover

o THE WAREWSESE <

71-20mc Emerson St., Jacksonvil e, FL 52207 - 904-399-0424

R TOK MARA 12
W 29401

4 COLOR J CARDS 2 )
BSW J CARDS S65

4 COLOR CD COVERS s u..
B&W CD cOvERS

QUANTITY: COLOR 1,000/ B&W 500

One Slop Printing & Graphit Design Service
1-800-300-1212 © tax 310-690-8858

Inc

DON'T BE FOOLED
BY AMATEURS!

pacific coast sound works features...
* Sonic Solutions Digital Mastering Facility
* NONOISE™ Processing * Digital Editing
' Personalized CD Packages
CD and CD-ROM One-offs
COMPETITIVE PRICING

Ask about our exclusive
i-trax™ enhanced CD’s!
The |atest in CD technology!

p (213) 655-4771 f (213) 655-8893

/19/: Radio Ready
CD's

Next Day
Buy2¢ ':%549 jch, get the
third one um order)
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happy jazz. Tracks w/o melody OK. Maunce. 213-662-

°S|long male voc w/songs s’age presence. exp. seeks
981-8025 - ’
*Voe seeks working band for wnting collab & work. truly
unique voice, xInt stage, Raitt, Ethndge infl. Sarah, 213-
852-0143

swTall long haird guys for free cable TV show. 213-461-
5678

*Wtd: Percuss wtd for all ofig ecclectic band wiindie
releas, must be exp & versatl, no imed pay. rehers WLA
310-396-9558

*Witd! ng rr.,sc Dlodc s what tup hop tracks & studio
hook-L

*Your money help ex"em gifted artist ala Murray White,
Loggins, Morrison. Returns on investment. 5K, 310-842-
9894

16. SONGWRITERS

*A sngwrtr has ong maie/fem cntry, A/C, folk, R&B, voc/
proder on your demo/album. 11AM-8PM, 818-901-8218
*A1 traxofong songs avail for your rec ordemo. R&B, New
Jack, alt, dance. rock, etc. Maunce, 213-662-3642

sAttn: lyrcists, songwrir seeks collab, John/Taupin, power
ballads, music theater, both serious & casual. Nick, 714-
378-8949

*Authentic Egyptian plyr. spec in all mid Eastern styles,
15 yrs exp, avail for rec or touring. George, 818-985-5593
*BMI sngwrtr 12 string plyr avail for studio/session work
Arun. 310-559-7017

*BMI writer w/rec studio nds great R&B funk lyncst/sngr w/
xint melodic sense, TLC, Brandy, R Kelly. Published
wnters only pls. David, 818-883-2924

SONGWRITERS
SUCCESS PLAN

a. Write cool songs
b. Make great records
¢. Earn lots of money

ANY QUESTIONS?
ASK-A-PRO
The Songwriters Guild Foundation

Sept. 11 Country Music Workshop

Sept. 13 ASK-A-PRO/Film Music

Sept. 28 Jack Segal Songshop
213-462-1108

24-HOUR HOTLINE: 213-462-3749

»Gold & plat sngwrir, have hit songs for sngrs or prodcrs
Lamonie, 213-937-7969

sLooking for fem songwrir. pop. hip hop. R&B style. 310-
838-1665

sLooki 1gl r

together, S 1 58
818-208- 0°18

sLyrestlookingtocollab, strongon verse
versatl, R&B, hip hop, pop. ba Iad ‘m_A 1/wk, senol
619-630-3044

sLyricst lookhg for male/tem voc to start R&R band
Intense, youwon't ted 16-698-1985
*Monster band s ton, invest
pkg. high retums. 310-28
*Songwrts: pro guit will t
9585

*Versatl male sngr/writer seeks composr/kybst for coltab
on A/C & pop music, imed start on reqdemo. Brighton, 310-
429-9939

*Wid: #1 lyrics. 714-846-3699

WHOLESALE CD
MANUFACTURING

TOP QUALITY
AS LOW AS

.60°%:

1-800-330-4237
CD ROM AVAILABLE

34
de svcs for equip? 818-771-

CONNECTION

SUBSCRIBE
By PHONE!

AMERICAN
LAFRESS

[ ]
VISA Hestercu

213-462- 5772

At CDS our knowledgeable production team,
backed with years of record industry
experience, will help you right from the
beginning - from suggesting your best options
to answering all of your questions.

« Compact Discs
« Digaloge cassettes
e In-houseDesign and

Film Output

1,000CDs AS LOW ASs0.85 EACH!

With One of Our Complete Packages

cds

1220 SOUuTH CENTRAL AVE. #205

GLENDALE, CA 91204

TEL 818.241.9103

53




CD anp CASSETTE DUPLICATION

[ 1] 1
24 TRACK| BT
2 inch Includes . OR GReAT Pr
analog HU"Hssg engineers Best decks (AlIHX o 0 rect printing and labe
live rooms digital editing majors Digital editing » Hands-on outboard gea

".. mefrosound (.é
0 ] 0 Q0 LY

100 (1Side) C-30, Real-Time Copies #1.59 ea.
Indedes: dwome tape, laser printed labels & boxes

1000 CD Specil *1.49 o0,
(9] Se(iuls DAT to DAT Complete Packaging
Quaury Crones Tape Duptication
(213) 464-5853

FOUR 24 TK STUDIOS:
SSL/NEVE/STUDER

$25-$65/HR

D) 699-04

MUSIC OPPORTUNITY
RECORD CONTRACT

Record _ $25
1 quy

(4 * Quality MORE RECORD DEALS 1 |

« DAT ¢ Programming and engmeer Serwce Free

TAnol CD Qual 24/48hk Amonmd“lnpovkoovd

- u Call for the best! Utk " o Adat D Includes Pro ex
(2;3) 465 420’10 (8l1d80) 5&5-84?5'7 DATEdmng/nM!oenn o Wler Live Sou "ﬁu For defals: SAS MILESTONE MEDIA
VisA f ; y lels 893.0258 J P.0 Box 869 Dept MC, Venice CA 90291

STUDIO DE
32:24+16+8 TRK §
TRIDENT2°<ADA

CASSETTE DUPLICATION

Best Prices, Real Time or High Speed, Fost
Turnaround, DAT to DAT, Lots of Outboard Gear

GP Sound

8 $AA0 o TLLS-TIV-ELT SC

N
il
&
&
o
"
&
N
N
N
®
©
o
o
L")
fo
=

leS TIV-€1T

NEVE, API, SUMMIT TUBE MIC PRE
64 INPUTS, 2 DAT'S, NEUMANN U87,

Eéi“fé‘é’&%%‘iﬁ%ﬁ}%ggﬁéﬁ (818) 982-7072 SERVICES
$30/°35HR - -
e (818) 494-4904 (pager) Wl wwl (310) 478-7917 )
pZ MM RV B0 HONUND SYSTEM RENTALS Sg)e grLdE %t u%!{r TAPE I)IJPI.E[:/\;I'{I;\(!»N
ad at STAGE LIGHTING RENTALSY | ..... ‘24 rack = y ¥
Includes Delivery, Set Up & Operation Outhoard e + v v e
IN 8 HR BLOCKS w / ENGINEER '525/HR W/Engmeer AZ-12z Productions

VISA (818) 994-5368 MC

(310) 676-4702

24 TRK - $18

includes engineer

% STUDIO

Demo Rates Available

818-981-9590

18340
\.

(310) 445-2090 or (800) 435-8737

S. Sepulveda Bl

J

SUBSCRIBE
sy PHONE!
ERRMUSI

CONNEC "¢\ cEwa

Professional Engineer

State of the Art Equipment
4 Casseltes DN 5

PTRTYYed — 4 Songs *189 <

i S ERL N B \\\\\
Time Capsule

Recording Studios

RAP

RECORDING STUDIOS
IFIT'S NOT RAP-DON'T EVEN CALL

(213) 463-4046

No more long drives
for your recording supplies!

R -
B10Lieai?gxn Einé':: MULTIMEDIA Cassette / D.AT. Producer/Composer/Arranget
Homosa Beach, CA 90254 8range SsTUDIOS Reel to Reel / Video . Uil
| ounty Best Dr R - Utilizing the “Nakomichi ; ;
‘aRe'zlct,relial:leeelclgrse:lD(:JT Illac‘;?lon since elf' cheu{,?;":;'m M Cossette Duplicating System o k 4
' '3M‘and Ampex Dealzrs 1982 818.993.4778 l2]3\ 876'599] 8]1—8-909-0“92

'ADAT * MACKIE = ATARI = MA("

‘MASTER!

QUALITY

ull productions or MIDI Pre-Productiol

DLP (818) 901-0700
?m“ﬁw
" SILERCS

Z&-'Zmrk Q’roDurtwns
- 818-361-2224 = | |

OLAND

s
<
F

S1va e« 13

CASSETTE COPIES

* Realtime Maxell Tape  * Open Weekends
# Some Doy Turnaround * 1 Guaranlee

STRAIGHT COPY

CASSETTE DUPLICATION
(818) 509-6774
[ 2=t ]

-
POWERHOUSE

PUT YOUR MUSIC
ON PAPER!

WUALITY LEAD SHEETS
AND ARRANGEMENTS.

818-956-3279
QUALITY DEMOS

24 INPUT 1/2° 16 TRACK
Effects, DAT Lots of Mic Vocal Booth
Piano, Hammond Organ and More...$15.00h
~ ENGINEER INCLUDED ~
DENNISON
PRODUCTIONS (213) 466-9425

MAN ALIVE

0
D Manufacturing

1 o
We Offer Complete Graphic Design & Film Services
State of THE ART CD MasTERING

213-462-5772 wm 818¢341°2846 818753¢3959 (818) 7698242
AM POST PRODUCTION | IRiglise- Akl [LONG HAIR ROCHS| | WESTWORLD
« REAL TIME CASSETTE DUPLICATION A'm(bg Trims, Cuts. Color. Highlighting. Bleach 4
« SHORT RUN CO OUPLICATION ' 2513 €. Colorado Bivd.. Pasadena BEST VALUE
el $20 p/ho! g HIGHEST QUALITY
213-856-2797 800.913 .2025 $5 off with this ad on first trim or cut (818) 782-8449

CHEAP & TERRIFIC!
16 TRk 1" - $15un
Digital Mastering, D-50, R8
Lexicon FX, Mac Sequencing

Great Engineer—also 8, 4 trk.,
Producer, Arranger,
Vox Coach, Players Available.

310-862-1722

All Day Special-20% OFF!

Real Time & High Speed

GUITAR INSTRUCTOR
SCOTT VAN ZEN

is now accepting students. Learn to focus
your mind properly. Discover the master
guitanst within yourself. Get the sound out
of your head and onto the guitar
Al styles, All levels

(213) 654-2610

AUDIO VIDEO& CD
REPLICATION SERVICES
« Fast turnaround ume
* Real time. high speed thin loop
« Custom pachaging

QUALITY AT AFIORDABLE PRICE
V-CORPORATION

Off (B18) 9660412 Fan (815 966-1465

(800) V-CORP 49 M/C-VISA

REEL SOUND/MULTIMEDIA
2 Analog CD Quality 16/24/48 Trk
Digital Editing / Mastering
Big Live Room. Spacious Fulty Loaded
Mix Room, Complete Post Production
AVID System. Video : Film
* rates start at $30.#

BLOCK RATES ARE AVAILABLE

Real Time Cassette Copies

60 NCLUDES DUPLICATIONBOXES
LASER JET LABELS / HIGH BIAS TAPE

{15 MIN PROGRAM 100 TAPE MINIMUM)
s 15 MIN PROGRAM / 20 TAPE MINIMUM

1 CD (uP TO 60 MIN PROGRAM)

$30 - oyt

16 TRACK "4 IN. = $15/u* |

GREATDEMOWITHOR WITHOL TA BAND

$22/HR
24-TK
465-4000

VISA MC AX

Hi Quality
06 *Packaging

¢SEI,
Q\
Y- '0 *Great Service
— *Best Price

% \¢~ (818)
4y W 76.SPEED
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COMPACT DISCS & CASSETTES

MAJOR LABEL QUALITY

1000 for ¢ 1890

/.

DELUXE
PACKAGE

INCLUDES BIN LOOP MASTER, TEST CASSETTES, CHROME
TAPE, DOLBY HX-PRO (UP TO C-45), CLEAR SHELLS AND
“S@l NORELCO BOXES, IMPRINTED DIRECT-TO-SHELL, 4" x 4“

4 COLOR J-CARD, AND SHRINKWRAP.

CUSTOMER SUPPLIES FINISHED COMPOSITE NEGATIVES
AND COLOR KEY FOR J-CARDS, AND CAMERA READY ART
FOR LABEL IMPRINTING.

COMPLETE ART
DEPARTMENT

N/
0’0 0’0

DESIGN
LAYOUT
TYPESETTING
SEPARATIONS
COMPOSITION

GUARANTEED QUALITY

DON’'T SETTLE FOR LESS THAN THE BEST

i COMPLETE DELUXE PACKAGE
INCLUDES BOTH PACKAGES
SHOWN ABOVE

CUSTOM SERVICE

1015 Isabel Street, Burbank, CA 91510
1-800/423-2936 TEL: 213/849-4671 FAX: 818/569-3718
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