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HEART & SOUL 

The 
Rainforest 
Foundation 
There are many celebrities who 

create their own non-profit organi¬ 
zation and some, unfortunately, 
care very little about the cause and 
do it mostly for the publicity. Just 
the opposite can be said about 
rock superstar Sting. 

In 1987, Sting and his wife, 
Trudie Styler, visited the Brazilian 
Rainforest in South America and 
fell in love with the natural beauty 
of the area. During the trip, they 
met with some local leaders, 
including Menkragnoti Indian Chief 
Raoni, who explained to them that 
the land was being threatened by 
mining and lumber companies. 
Chief Raoni asked the couple to 
help save the local rainforest. They 
eagerly agreed, and, in 1989, 
Sting and Styler created the 
Rainforest Foundation. 

One of the first priorities of the 
Foundation was to get this piece of 
land demarcated (recognized by 
the Brazilian government as legal¬ 
ly belonging to the Indians), so 
Sting and Chief Raoni traveled 
around the world to raise aware¬ 
ness and funds. In 1993, the 
Rainforest Foundation won its first 
major battle when approximately 
17,000 square miles of rainforest 
(about the size of Switzerland) 
was demarcated at a cost of 
approximately $600,000. 

This was a huge victory, but it 
didn’t end the organization’s work. 
Once the land was demarcated, 
local residents needed to learn 
how to protect and nurture it—and 
this is where the Foundation has 
really made a difference. 

During the past few years, the 
Rainforest Foundation has worked 
closely with the local residents to 
create health and education pro¬ 
grams, provide emergency med¬ 
ical services, provide communica¬ 
tion and transportation services to 
various communities, and train 
local Indians to be teachers in the 
villages. It is currently working with 
seventeen different tribes in the 
Brazilian rainforest. 

“One of the problems in that 
area is that most people never 
stay that long, so they have teach¬ 
ers who know nothing about the 
people or the area,” explains Lars 
Lovold, Executive Director of the 
Foundation. “Our program is help¬ 
ing to teach natives how to teach 
their own children basic things like 
reading and writing. In essence, 
we are helping them create their 
own education program. 

“We're also trying to create eco¬ 
nomic opportunities for them on a 
very low scale," Lovold continues. 
“One example is by having them 
sell to cities around Brazil, simple 
things such as palm oils, honey 
and handcrafts." 

The Foundation is also working 
with the tribes to create and main-

—SUE GOLD 

tain an active border control to 
keep out intruders such as loggers 
and miners, and it recently joined 
forces with the Amerindian Peo¬ 
ples Association of Guyana to pro¬ 
vide independent legal services to 
the Amerindian peoples of 
Guyana, so they can pursue their 
own indigenous land claims. 

Besides its work in South 
America, the Foundation coordi¬ 
nates activities to protect rain¬ 
forests around the world, with 
offices in England, Norway, Italy 
and Japan, and it is currently pro¬ 
viding local support in Africa and 
Asia for their rainforests. “We're 
finally at a point where we can lend 
support to people beyond Brazil," 
Lovold says. “We try and see what 
is important in each situation and 
we’re doing what we can." 

The Rainforest Foundation has 
accomplished a lot in a few years, 
and one of the reasons is the 
strong support it receives from the 
music industry. Among the sup¬ 
porters behind the Foundation are 
Arista Records, MTV, EMI 
Records Group, HBO, A&M 
Records, Elektra Entertainment 
Group, Polygram, ASCAP, Time 
Warner, Inc. and BMI. 

In addition, Bruce Springsteen, 
Bryan Adams, Tina Turner, Don 
Henley, Elton John and George 
Michael have all performed at the 
organization’s annual benefit con¬ 
certs at Carnegie Hall. 

And while the concerts often 
bring in more than one million dol¬ 
lars annually, the Foundation is 
now turning to the industry for a 
different type of fund-raiser. It is 
currently putting together a 1997 
Rainforest Foundation desktop 
calendar. The Rainforest Foun¬ 
dation is selling pages (dates) to 
artists, record labels and others. 
The deadline is September 30th. 

“The pages can say anything 
you want,” Lovold explains. “It can 
have a company’s logo, informa¬ 
tion or even a poem. At the same 
time, there will be other pages with 
information on rainforests and the 
environment in general.” 

STATS: 
Funding Breakdown: 
73% Programs, 17% Overhead, 
10% Fund-raising 
Fund-raising Activities: Annual 
concert at Carnegie Hall is the pri¬ 
mary fund-raiser. The Foundation 
is now selling pages in its 1997 
desktop calendar. 
Supporters: Sting, Don Henley, 
Elton John, James Taylor, Diana 
Ross, Billy Joel, Bruce Spring¬ 
steen, Paul Simon, Bryan Adams, 
George Michael and Tina Turner. 
Address: 270 Lafayette Street 
Suite 1107 
New York, NY 10012 
Phone: 212-431-9098 
FAX: 212-431-9197 

If you or your organization is 
making a difference in the music 
community, please fax, mail or e-
mail Heart & Soul columnist Sue 
Gold at Music Connection. 
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NEWS 

Downtown Rehearsal 
By 

Jonathan Widran 

Aside from offering one of the 
largest practice facilities in town, 
with a total of 62 private studios, 
Downtown Rehearsal offers both 
veteran and up-and-coming bands 
many advantages over their local 
competitors. 

Chief among these are a 24-hour 
lockout system (whereby clients 
can come and go at any time by way 
of key card entry), monthly rentals, 
gated parking, a fault-free security 
system and a perfectly central loca¬ 
tion where the 5, 10 and 101 free¬ 
ways meet. 
“Both popular bands and 

younger performers like the scene 
in this quiet industrial area as 
opposed to Hollywood, for a variety 
of reasons," says Mike Daugherty, 
who has managed Downtown for 
the past two years. 

Daugherty claims that many 
operations who advertise a similar 
lockout system actually close at 
night and fail to offer the card secu¬ 
rity systems. “This isn’t quite a nine-
to-five business, and I think it’s 
important for bands to come and go 
as they please,” he adds. 

Those who have taken advan¬ 
tage of Downtown’s friendly and 
acoustically sound environment 
(which runs anywhere from $350 to 
$800 a month, depending on room 
size and amenities) over the years 
include Failure, Fishbone, Blind 
Melon, Stan Ridgeway and Chris 
Pollen from Megadeath. Ranging 
from 18x18 feet to 20x30 feet, the 
studios offer carpeted floors and 
walls, specially insulated sound 
panels, ceiling fans, forced air ven¬ 
tilation and free utilities. 

Downtown’s owner, Greg Koch, 
had been running the business 
along with his outside music man¬ 
agement company when he hired 
Daugherty to help with computer 
tasks and collections. Koch was 
pleased enough with Daugherty to 
go back to managing full-time. 

“Musicians are turned off by overt 
hustling, but since I deal with so 
many record labels as part of my job 
here, I tell them I'm always here if 
they need someone to pass their 
tapes along,” Daugherty says. 

“Musicians know they’re getting 
a clean facility with a dedicated 
staff,” he adds. “The comfort level 
is one of the biggest reasons we 
have become so popular." 

Contact 213-627-8363. eh 

City Of Hope 
To Honor 
VH1 Prez 

By Sue Gold 

‘Spirit Of Life’ awards 
honor John Sykes; 
Don Henley, John 
Mellencamp, Sheryl 
Crow and Sting are 
slated to perform 

Los Angeles—The City Of 
Hope's annual "Spirit Of Life” 
awards ceremony will take place 
at the Universal Citywalk on 
October 17, and will honor VH1 
President John Sykes for his com¬ 
mitment to and support of the 
organization’s charitable efforts. 

The evening will also feature 
an all-star band made up of such 
superstars as Don Henley, John 
Mellencamp, Melissa Etheridge, 
Sheryl Crow, Sting, Steve Win¬ 
wood and Tony Rich. 

Since 1973, the music industry 
chapter of the City Of Hope has 
raised more than $25 million, and 
has continually garnered strong 
support from musicians and exec¬ 
utives alike. 
“The money raised by the 

music industry has helped make 
incredible progress in medical 
research and innovative treatment 
protocol possible,” explained City 
Of Hope’s Scott Goldman. “In 
addition, volunteers in the music 
industry can feel proud for 
impacting thousands of individu¬ 
als and families in ways they will 
never know.” 

As for the honoring of John 
Sykes, City Of Hope Chapter 
Chairman Bruce Resnikoff said. 
“John has time and again proven 
his committed concern for press¬ 
ing health care issues. This com¬ 
mittment, combined with his sup¬ 
port of City Of Hope’s innovative 
research programs, lead the music 
and entertainment industry chap¬ 
ter to honor him with this award.” 

Past recipients of the "Spirit Of 
Life” award include Clive Davis, 
Mo Ostin, Quincy Jones, Tommy 
Mottola, Al Teller and Fred 
Rosen. To purchase tickets for the 
upcoming event, contact 213-892-
7129. EH 

White 
Launches 
New Label 

By Paul Stevens 

Earth, Wind & Fire 
founder opens 
Kalimba Records; 
boutique label will 
sign artists in all 
musical genres 

Santa Monica—The growing 
trend of artist/producers starting 
their own labels continues with 
the announcement that Earth, 
Wind & Fire founder Maurice 
White has opened the doors of 
Kalimba Records. 
White, who still produces, 

writes and records, but no longer 
tours with the group he founded 
back in 1970, will serve as the 
company’s President/CEO and 
Earth, Wind & Fire co-manager 
Art Macnow will head up the 
business affairs of the Kalimba 
label. 
Based in Santa Monica, 

California, the plans are for 
Kalimba Records to issue three to 
four albums per year—some of 
which will be produced or co-pro¬ 
duced by White. 

For further information, you 
can contact the label at 310-576-
6140. EH 

Quantegy 
Acquires 3M 
Corporation 

By Ernie Dean 

Acquisition solidifies 
Quantegy’s position 
in the marketplace; 
will work with 3M 
customers as long as 
supplies last 

Peachtree City, GA— In a move 
designed to strengthen its position 
as the industry’s sole remaining 
American supplier of professional 
audio and video recording tape 
products, Georgia-based Quan¬ 
tegy Inc. has announced the 
acquisition of the assets, intellec¬ 
tual properties and remaining 
inventory of 3M Corporation’s 
professional tape products. 

As part of the acquisition, 
Quantegy will obtain relevant 
professional patents regarding 
tape formulations, manufacturing 
processes, plastics, hanger ship¬ 
pers and tape care packages. 

Quantegy is also taking every 
step possible to ensure that the 
acquisition will not harm 3M’s 
current client base. 3M customers 
will continue to be able to order 
3M products through the 3M cus¬ 
tomer service mechanism already 
in place. EH 

(L-R): Tower Records’ Freddi Szilagi, NARM's Mickey Granberg and 
RIAA’s Paul Russinoff display new posters and counter cards which are 
being distributed to music retailers for display, to help increase con¬ 
sumer awareness of the Parental Advisory/explicit lyric label program. 
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MC Makes 
Editorial 
Changes 
Steven P. Wheeler is 
promoted to Senior 
Editor; Jeremy M. 
Helfgot joins as 
Associate Editor 

North Hollywood—Entering its 
20th year as the West Coast’s 
leading music trade publication. 
Music Connection magazine has 
announced a restructuring of its 
editorial hierarchy, as Steven P. 
Wheeler has been promoted to the 
top staff position of Senior Editor, 
and Jeremy M. Helfgot has joined 
the magazine as Associate Editor. 

Wheeler is an industry veteran, 
who ran L.A. Vision Entertain¬ 
ment, a management and publici¬ 
ty company, from 1985 to 1992. 
He also held the post of Feature 
Editor for Happening magazine, 
and has written for Music-
Connection since 1987. He was 
named Associate Editor in 
November of 1994. 

As Senior Editor, Wheeler will 
be responsible for the print edi¬ 
tion of the magazine, as well as 
managing the writing staff. 

Helfgot has been a contributing 
writer for Music Connection and 
Factor-X over the years, and has 
worked as publicist for the Uni¬ 
versal Amphitheatre. Prior to his 
current job at MC, Helfgot was 
head of media relations and mar¬ 
keting for Quality Records. 

As Associate Editor, Helfgot 
will be the driving force behind 
Music Connection's expansion 
into cyberspace, which includes 
maintaining MC's web site (http:// 
www.musicconnection.com), and 
overseeing the eventual on-line 
publication of the magazine. 
Helfgot will also edit the print 
edition of Music Connection and 
write the Cyber Music column. 
MC Publisher J. Michael Dolan 

says. “These changes mark a turn¬ 
ing point in our 20-year history. 
We look forward, with great 
enthusiasm, to integrating the suc¬ 
cessful concepts of our paper edi¬ 
tion with today’s emerging 
Internet technology.” E3 

g SIGNINGS & ASSIGNMENTS —STEVEN P. WHEELER 

Jay W. Krugman 
Jay W. Krugman has been named to 

the position of Senior Vice President of 
Marketing at Arista Records, where he 
will be responsible for the marketing of 
the label's artists and will also oversee 
the Artist Development and Publicity 
Departments, as well as supervising the 
administration of the Creative Services 
and Video Departments. In addition, Sid 
McCain has been appointed Associate 
Director of Publicity. Joe Hecht has 
been named Vice President of Rhythm-
Crossover Promotion, and Marc Zimet 
has been appointed to the position of 
Senior Director, Video Promotion. 
Contact the label’s New York offices 
(212-489-7400). 

Warner Music Group has appointed 
Chris Tobey to the newly created posi¬ 
tion of Vice President, Marketing/New 
Technologies. Based on the West Coast 
(818-569-0527), Tobey will work close¬ 
ly with the Warner Music Group labels 
on new marketing initiatives, new media 
opportunities and the development of 
new computer-based marketing-analy¬ 
sis tools. 

Keith Clark 
Keith Clark has been appointed 

Public Relations Manager at Eastern 
Acoustic Works, a leading supplier of 
loudspeakers and associated products 
to professional markets worldwide. 
The Massachusetts-based company 
can be reached at 508-234-6158. 

Skip Bishop has been named to the 
position of Senior Vice President, 
Promotion at MCA Records, where he 
will be responsible for coordinating all 
radio promotion efforts and overseeing 
the activities of the promotion field 
staff. In related news, Rejina Brown 
has been appointed Marketing Ser¬ 
vices Manager for MCA Music Media 
Studios, where she will handle all 

aspects of marketing, sales and pro¬ 
motions for the mastering, audio and 
post-production facility. 

Paradigm Music Entertainment has 
appointed Billy Gentzsch to the post of 
Director of Marketing, and Kim Zonca 
to the post of Marketing Manager. 
Paradigm’s New York headquarters can 
be reached at 212-387-7700. 

Mark IV Audio North America has 
expanded their Pro Sound team with the 
addition of Kevin Rusch as Market 
Development Manager, Professional 
Sound Reinforcement, and John Gatts 
has joined the company as Director of 
Marketing, Professional Sound Rein¬ 
forcement. Mark IV Audio is a subsidiary 
of Mark IV Industries. You can contact 
Mark IV Audio at 616-695-6831. 

Bonnie Goldner 
Bonnie Goldner has been named 

Vice President, National Promotion for 
RCA Records, where she will oversee ail 
aspects of Top 40 Promotion. She will 
be relocating to the New York offices 
(212-930-4882) from Los Angeles. 

Touchwood Records, a new self-dis¬ 
tributed independent record company 
formed by Managing Directors Scott 
and Lisa Schiff, has announced its cre¬ 
ative team: Andy Uterano has been 
named National Director of Sales, Dick 
Vanderbilt has been appointed as 
Research & Marketing Director, Billy 
Bell has been named Manager of 
National Sales. Ed Strait is the Retail 
Account Manager, Ron Corno has been 
appointed Regional Manager. John Stix 
is Director of Artist Development, Don 
Manetta is the Chief Financial Officer, 
Danielle Bonsanti nas been named 
Communications Di-ector, and Chris 
Finch has been appointed A&R Man¬ 
ager. Contact Carol Kaye of Kayos 
Productions. Inc. (212-645-9178) for 
further information on the New York¬ 
based label. 

Snowden Bishop has joined Angel 
Records as Executive Assistant, where 
she will report directly to label president 
Steve Murphy. In further news, Mary 
Ann Flynn has been promoted to the 
position of Manager of Sales Admin¬ 
istration at the label. Contact Angel’s 
New York offices (212-603-8600). 

Leslie Chinea has been named 
National Retail Sales and Marketing 
Manager for TAG Recordings Chinea 
was most recently with Compact Disc 

World. In a separate announcement. 
Matthew Chook has been promoted to 
the post of Product Manager. Both 

Chinea and Chook will work out of TAG 
Recordings' New York offices, which 
can be reached py calling 212-275-
2000. 

Knut Rosness 
Knut Rosness has been appointed 

CEO of KH America, a subsidiary of 
Celestion International. a leading man¬ 
ufacturer of speaker components and 
loudspeaker systems. In addition, Cele¬ 
stion Industries has promoted Bill Fox 
to the post of Sales and Marketing 
Coordinator. You can contact the 
Massachusetts-based corporation at 
508-429-6706. 

Roadrunner Records has annou¬ 
nced the addition of Billy Cox as Vice 
President and Head of Promotion. 
Formerly with Island Records, Cox has 
also spent time with Polydorand Geffen. 
Contact the label’s New York headquar¬ 
ters (212-274-7560). 

John F. Lappen has co-founded the 
independent record label Monster¬ 
sounds Entertainment. Lappen will uti¬ 
lize the tide of President of Creative 
Development, while co-founder Scott 
M. Lasker will be the President of 
Business Development. The label's first 
project, Paul Kantner’s A Guide Through 
The Chaos: The Spoken Word History 
Of The Jefferson Airplane & Beyond was 
released on July 16th. The Encino¬ 
based label can be reached through the 
Albright Entertainment Group (818-
508-6874). 

Mike Kraski 
Mike Kraski nas been promoted to 

the newly created position of Senior 
Vice President, Sales & Marketing for 
Sony Music Nashville, where he will 
oversee the sales, marketing and media 
operations for both Columbia and Epic 
Records and their associated labels. 
Contact 615-742-4321 EB 
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A&R REPORT 

Matt Bower 
Title: Director of A&R 
Duties: Talent Acquisition, 
Publicity, Tour Promotion 
Years With Company: 3 
Company: Metal Blade 
Records 
Mailing Address: 2345 
Eringer Road, Suite 108, 
Simi Valley, CA 93065 
Phone: 805-522-9111 
FAX: 805-522-9380 
E-mail:MtlBldRcds@aol.com 
Website: http://www.iuma.com 

/MetaLBIade 

. Metal Blade accepts unsolicit¬ 
ed material and we listen to all of 
it. " —Matt Bower 

Dialogue 
Background: Hailing from Buffalo, 
New York, Matt Bower moved to 
Southern California six years ago 
and got his start in the music busi¬ 
ness at the age of eighteen, intern¬ 
ing for indie labels Restless 
Records and Metal Blade. He later 
became a publicity assistant at 
Metal Blade, and when Director of 
Publicity/A&R Marco Barbieri left 
the label in 1995, Bower was pro¬ 
moted to take his place. 

Now 23, Bower heads Metal 
Blade’s A&R department and is that 
rare breed of A&R person who could 
be part of the same audience of 
young people who are fans of Metal 
Blade’s artists. Metal Blade, distrib¬ 
uted by R.E.D., has carved out a 
niche as a label that specializes in 
heavy metal with a hard-core, con¬ 
troversial edge. 

Metal Blade’s roster of artists 
includes acts like King Diamond, 
Gwar and Cannibal Corpse, but the 
label also has a few more main¬ 
stream rock bands like the Goo Goo 
Dolls and Galactic Cowboys. In an 
era when metal is considered less 
than trendy, Bower explains why he 
goes against the grain and works in 
a genre that’s often ignored or mis¬ 
understood. 

The State of Metal: “I just got an 
A&R directory and I saw that our 
label was the only one that had 
‘metal’ listed under style of music, 
even though there are a couple of 
other labels that are just hard rock 
and metal like we are. Metal has 
become a dirty word. 

“Metal Blade has even had some 
ads that said. We're not afraid to 
say metal.’ Look at Korn, Alice in 
Chains and Soundgarden—those 
are metal bands. The bands just 
look different now. They cut off their 
hair, wear baggy pants and got 
nose piercings and goatees.’’ 

Music Biz Origins: "I never really 
realized what the music business 
was when I was younger. I didn’t 
know what the difference was 
between Metal Blade or Capitol 
Records. As far as I was concerned, 
they were just huge companies that 
put out records, but I always 
thought it would be cool to be the 
person who found the bands who 
would be on a label. I started think¬ 
ing about doing this when I was 
about fourteen or fifteen.’’ 

Ancient: “Ancient is the first band 
that I’ve signed here. We released 
their latest album this year. The gui¬ 
tar player founded the band in 
Norway and the singer is from 
Alexandria, Virginia. Their music is 
very dark, mythological and very 
extreme. They had released a full-
length record in Europe and that’s 
how I first heard about them. 

“They wear interesting costumes 
and makeup, kind of like King 
Diamond. They’re not Satanic, but 
I wouldn't call them friendly to God, 
either. Their record revolves a lot 
around paganism. 

“I had never seen Ancient play 
before I signed them. All I saw was 
a show on videotape. With bands 
like Ancient, it’s more the recording 
and image that sells the band, 
because once you get all that down, 
the live show becomes important.” 

Creative Control: “As a label, we 
give as much control as possible to 
the artist. They have the final say 
on just about everything they do 
when it comes to things like picking 
their producers and what songs will 
be on the album.” 

Talent Search: “I read every mag¬ 
azine that I can get my hands on. I 
read a lot of fanzines. When I see 
a band getting a lot of positive 
reviews, and if it’s music that I’d 
probably like, I usually contact the 
band and get a demo from them. 
Metal Blade accepts unsolicited 
material and we listen to all of it.” 

Signing Process: “If I find a band 
I like, I have to come up with as 
many reasons as possible for why 
we should sign them and try to con¬ 

vince [Metal Blade founder and 
Chairman/CEO] Brian Slagel why 
we should sign them. He has the 
final say on who gets signed. But 
Brian and I have the same tastes, 
so convincing him usually isn’t a 
problem.” 

Label Direction: “The kind of 
music we’re signing is getting dark¬ 
er. By that, I mean darker themes 
and the music is moodier and more 
sinister, but not necessarily evil. 
We’ve had some gothic metal 
bands that we've put out in the past 
year, like Celestial Season and 
Decoryah, but it seems like with all 
our bands, no matter what style, 
their music is getting darker.” 

Foundations Forum (now known 
as F Music Fest): ’Tve been there 
three times so far, and every time I 
noticed that there are about two or 
three bands that get a lot of hype, 
and to be honest, those are the 
bands that I'm least likely to sign. I 
ignore hype. If everyone else likes 
a band, that doesn’t mean anything 
to me. I want to like a band myself, 
before I push for them at all.” 

L.A. Club Scene: “The Sunset 
Strip used to be packed on the 
weekends, but now it’s dead in a lot 
of ways. Afew years ago, it seemed 
like more bands were experiment¬ 
ing and being more original. Now, 
it’s gotten back to bands imitating 
each other again. Bands have got 
to go back to doing what they want 
to do, instead of following a trend to 
get signed.” 

Metal Radio: “There’s some radio 
that’s good. I’ve seen some inde¬ 
pendent radio playlists and they 
play a lot of cool stuff. It kind of 
sucks that [L.A. hard rock/metal 
radio station] KNAC is gone, but 
hard-core metal on the radio has 

always been underground and it 
always will be.” 

Controversial Artists: “If any of 
our bands are considered contro¬ 
versial, I don’t lose any sleep over 
it. I like the attention that people like 
Bob Dole give us, because all it 
does is help us sell more records. 

“When I was a kid, I listened to 
Iron Maiden’s Number Of The 
Beast, and I haven’t killed anybody 
yet. If someone says that they got 
messed up from listening to a 
record, then they were messed up 
in the first place.” 

A&R Qualities: “An A&R person 
should have an open mind and be 
straightforward. When you’re talk¬ 
ing to a band, you don't want to say, 
‘I didn't like your music,’ you try to 
be nice. You have to be able to be 
up-front with them or the band is just 
going to be led on and they’re going 
to be wasting their time. I think I was 
asked to be head of A&R here 
because I really follow the under¬ 
ground and I like to pick up on things 
before anybody else does.” 

Signing Criteria: “People think 
getting signed is the hardest part, 
but it’s actually the easiest part. 
Bands that I sign have to be willing 
to go out on the road with nothing 
and starve their asses off. 

“When a band is recording an 
album, I don't want have to get to a 
point where I’m breathing down 
their necks and telling them that 
their record sucks. They have to 
sense when they’re not doing well 
or know when they’re not writing a 
good song, and then have the abil¬ 
ity to improve without someone 
telling them how. We don’t really 
care what the Next Big Thing' is. 
We just put out music that we like.” 

—Interview By 
MC Staff Writer Carla Hay 

MTV AWARDS 

Atlantic superstars Hootie & The Blowfish were in New York recently to 
announce the nominees for MTV’s 1996 Video Music Awards. The cere¬ 
mony itself will be held in New York City’s Radio City Music Hall on 
September 4th. The Smashing Pumpkins lead the way with eight nomi¬ 
nations, followed by Alanis Morissette, Foo Fighters and Bjork with 
five, and Bone Thugs-N-Harmony and Coolio with four nods apiece. 
Pictured (L-R) are: Judy McGrath, President, MTV; Mark Bryan of 
Hootie; Andy Schoun, Executive VP, MTV; Darius Rucker of Hootie; Dean 
Felber of Hootie; Patti Galluzzi, VP, Music Programming, MTV; Jim 
Sonefeld of Hootie; and Linda Ferrando, VP, Video, MTV. 
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R.E.M. stunned the industry by staying with Warner Bros., but an $80 
million contract will make a band do the most unexpected things. 

Rumor Mill 
After months of speculation, 

R.E.M. shocked the recording 
industry by re-signing with Warner 
Bros. Records, instead of testing 
their free agency status, which they 
earned with the completion of their 
latest album. New Adventures In 
Hi-Fi, due out in stores on Sept¬ 
ember 9th. 

Of course. the band from Athens, 
Georgia, had good reason to stay 
with the new Warner Bros, 
regime—80 million reasons actual¬ 
ly. The five-album deal, said to be 
worth an estimated $80 million, was 
inked on August 24, and is the most 
lucrative recording contract in 
music industry history, far surpass¬ 
ing Janet Jackson's $70 million 
deal with Virgin this past January. 

R.E.M. has been with Warner 
Bros, since leaving I.R.S. back in 
1988, but rumors had been circu¬ 
lating around the industry that they 
would be looking for a new home 
upon the completion of their con¬ 
tract, possibly even joining former 
Warner heads Mo Ostin and Lenny 
Waronker, who left the label in 
1994, and now head the new 
DreamWorks label for the power¬ 
ful Spielberg-Geffen-Katzenberg 
triumvirate, DreamWorks SKG 
Throw in the fact that the band 
recently severed ties to their past oy 
announcing the dissolution of their 
working relationship with longtime 
manager Jefferson Holt, and most 
of the evidence seemed to point to 
a period of transition for R.E.M. 
And DreamWorks wasn’t the 

only major label trying to woo the 
band that has sold nearly ten mil¬ 
lion albums with their last three 
releases, as Capitol and Sony 
reportedly put in substantial bids. 

This surprising announcement 
marks a major victory for the new 
Warner Bros. Records leadership 
team ofChairman Russ Thyret and 
President Steven Baker, as it solid¬ 
ifies the new regime and quiets the 
turbulence that has surrounded the 
Warner Music Group over the past 
couple of years. 

Unsigned Showcase 
Disc Makers is now accepting 

submissions for its second annual 
Southern California Unsigned 
Band/Artist World Series. Six 
finalists will compete for a grand 
prize worth $25,000 during a show¬ 
case performance before industry 
reps, fans and Internet cameras at 
the Troubadour on November 7th. 
The prizes range from the 

recording, mastering, manufactur¬ 
ing and promotion of a CD to gui¬ 
tars, a mixing console, DAT rec¬ 
order, effects processor and micro¬ 
phones. Last year’s L.A. winner, 
Toe, was recently signed to a label 
deal with nu.millennia records. 

The contest is open to all original 
unsigned acts residing in Southern 
California. The entry fee is $15 and 
must be received with your demo 
tape or CD by September 27th. For 
more information and a complete 
entry package, call 800-468-9353. 

Germ Tribute 
Who woulda thunk it? More than 

fifteen yea's after the heroin over¬ 
dose of lead singer Darby Crash, 
the Germs are getting the recogni¬ 
tion they failed to achieve in their 
brief existence between 1977 and 
1980. While they were one of L. A.’s 
first punk bands, they were by no 
means the best, but they still man¬ 
aged to capture the imagination of 
many. 

Now, the punk outfit is being hon¬ 
ored with the release of Germs 
(Tribute) A Small Circle Of 
Friends, a tribute album featuring 
such artists as L7, the Wrens. Meat 
Puppets, Melvins. D Generation. 
Mike Watt & J Mascis. Flea and 
the Posies Others go under inter¬ 
esting monikers like the Holez, 
which is Courtney Love and com¬ 
pany, joined by Germ guitarist Pat 
Smear. 

The album is being released on 
New York indie label Grass 
Records, in association with punk 
indie, Gasatanka Records, who 
compiled the record. 

Fantasy Rock 
You’ve heard of the popular 

baseball fantasy camps where for¬ 
mer high school and college ath¬ 
letes turned belly-bulging yuppies 
pay for a chance to relive past glo¬ 
ries by playing against the major 
league stars of yesteryear. 

Well, welcome to Rock ‘n Roll 
Fantasy Camp, where you'll spend 
a jam-packed week of seminars 
and music classes with music stars, 
as well as theme dinners with par¬ 
ticipating rockers. The week ends 
with a gala concert that will benefit 
Nordoff-Robbins Music Therapy, 
the New York-based music industry 
charity that works with autistic and 
severely handicapped children. 

David Fishof, producer of the 
Ringo Starr & His All-Star Band 
tours, has joined forces with John 
and Marsha Phillips’ Marathon 
Entertainment to create a series of 
camps in Los Angeles, Miami, 
Atlanta and New York. 

Artists who have reportedly 
committed to take part include Mick 
Jones and Lou Gramm of Fore¬ 
igner. Clarence Clemons and Nils 
Lofgren of E-Street Band fame, 
Liberty DeVitto and Mark Rivera 
of Billy Joel's band, and veteran 
keyboardist Billy Preston, who has 
played with the likes of the Beatles 
and the Rolling Stones. 

The first camp is scheduled to 
take place in Los Angeles early next 
year. For reservations or further 
information, you can call the hot line 
at 888-CAMPROCK. 

New Releases 
Heartland rocker John Mellen¬ 

camp has his eleventh album com¬ 
ing out this month on Mercury 
Records. Mr. Happy Go Lucky 
may confuse die-hard fans with its 
use of sonic textures associated 
with the contemporary urban genre, 
but at the foundation of the materi¬ 
al is the straightforward rock sound 
and lyrical prowess that has 
enabled the former “Johnny 
Cougar” to develop into one of 
American rock’s elder statesmen. 

Miki Howard has a new record 
deal with Alibi Records, and a new 
album. Redwood, featuring guest 
appearances by Terence Trent 
D'Arby, Chaka Khan, Brown¬ 
stone and the Goo Goo Dolls. The 
album is due out in stores this 
month. 

NBA Connection 
Norm Nixon, former NBA star 

with the Lakers and the Clippers, 
has formed a new management 
company with restauranteur/pro-
ducer Brad Johnson. And if their 
first client is a sign of things to come, 
Nixon and Johnson have a bright 
future in the management field, as 
they have reportedly signed a deal 
with multi-platinum rap/R&B super-
stars TLC. For further information, 
contact Michael Nyman at 310-
274-7800. 

Current NBA star and bassist 

Wayman Tisdale has a new album 
out on MoJAZZ Records, the jazz 
division of Motown, called In The 
Zone This is the second MoJAZZ 
effort for the Phoenix Suns power 
forward, who wrote and produced 
much of the material on the album. 

Grapevine 
Simon Collins has been named 

Manager, A&R, at MCA Records, 
where he will be responsible for 
signing and developing new talent 
for the label. Contact 818-777-
4000. 

Mitchell Krasnow has been 
appointed to the post of Senior VP, 
A&R, at Krasnow Entertainment, 
a joint venture with MCA. Krasnow 
spent twelve years at Elektra 
Records before helping to start 
Krasnow Entertainment in January 
of 1995. His first signing for the 
company was Vanessa Daou. The 
New York-based label can be 
reached at 212-841-8033. 

Elektra Entertainment Group 
has brought in Tom De Savia as 
Senior Director of A&R. Formerly 
the Associate Vice President of 
ASCAP, De Savia has been very 
involved in searching out new tal¬ 
ent on the West Coast. 

In addition, John Kirkpatrick 
has been named Director of A&R for 
EEG. Most recently he was Director 
of A&R at Revolution Records. 
Elektra’s West Coast offices can be 
reached at 310-288-3800. 

Rhino Records has promoted 
Patrick Milligan to the post of A&R 
Manager. Milligan, who received a 
Grammy nomination in the Best 
Historical Album category for his 
work as Executive Producer on the 
impressive John Coltrane box set, 
The Heavyweight Champion: 
The Complete Atlantic Record¬ 
ings, will continue to work out of 
Rhino’s Los Angeles-based head¬ 
quarters. Contact Rhino’s offices at 
310-474-4778. E3 

Sixteen years after his heroin 
overdose, Darby Crash of the 
Germs is honored with a tribute 
album. Neil Young was right, it is 
better to burn out... 
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—CARLA HAY 

BUG & MAMMOTH JOIN FORCES 

Independent music publisher Bug Music has inked a worldwide admin¬ 
istrative deal with alternative label Mammoth Records (see story, this 
page). Pictured celebrating the deal are (L-R): Fred Bourgoise, 
President, Bug Music; Eddie Gomez, Creative Oirector, Bug Music; and 
Chris Sawin, Director of Operations, Mammoth Records. 

The annual National Music Publishers’ Association/Harry Fox Agency 
meeting took place not too long ago in Los Angeles, and it was 
announced that the Harry Fox Agency will reduce its mechanical rate 
from 4.5 percent to 3.5 percent and its synchronization licensing rate 
from 5 percent to 3.5 percent. Speaking at the meeting were (L-R): Irwin 
Z. Robinson, Chairman of NMPA/HFA and Chairman/CEO of Famous 
Music Corporation; Shira Perlmutter, keynote speaker and the United 
States Associate Register of Copyrights and International Affairs; Rang 
S. Manglapus, Chairman of the Filipino Society of Composers, Authors 
& Publishers, Inc. (FILSCAP); and Edward P. Murphy, President/CEO of 
the National Music Publishers’ Association/Harry Fox Agency. 

Bug/Mammoth Deal 
In a move aimed at expanding 

its alternative music roster, inde¬ 
pendent publisher Bug Music has 
joined forces with leading alterna¬ 
tive label Mammoth Records 

Under the new deal, Bug will 
administer the label's in-house 
publishing companies Threptos 
Music (BMI) and Strep Throat 
Publishing (ASCAP). 

Bug's worldwide administrative 
deal with Mammoth gives the pub¬ 
lishing company the right to maxi¬ 
mize the label’s catalog through 
use in various media, including 
film and television. Mammoth’s 
back catalog includes the copy¬ 

rights of Vanilla Train Wreck, 
Chainsaw Kittens. Big Wheel 
and Dillon Fence. The first pro¬ 
jects under the Bug/Mammoth 
deal are the new records from Kill 
Creek and Squirrel Nut Zippers. 

North Carolina-based Mammoth 
Records, formed in 1988 by Jay 
Faires, is a label that falls in the 
gray area between being an indie 
and a major. Mammoth entered 
into a worldwide joint-venture 
agreement with Atlantic Records 
in 1992, giving Atlantic/WEA the 
right to distribute some of Mam¬ 
moth’s product. Other Mammoth 
recordings are distributed by inde¬ 
pendent distributor Alternative 
Distribution Alliance. Mammoth 

Shirley Walker (far right), the wizard behind the industrial score of 
Paramount’s blockbuster, Escape From L.A., is pictured with BMI’s 
Director of Film-TV Relations Linda Livingston and Escape co-star Steve 
Buscemi. 

12 

founder Faires, who serves as 
both President of Mammoth and 
VP of A&R for Atlantic, determines 
which Mammoth recordings will be 
distributed by which company. 
Among the artists on the 

Mammoth roster are Seven Mary 
Three, Juliana Hatfield, the Dirty 
Dozen. Joe Henry, the Melvins, 
Pure. Victoria Williams. Frente, 
the Backsliders, Bandit Queen 
and Machines Of Loving Grace. 
The company has satellite offices 
in Los Angeles, New York and 
London, and plans are currently 
under way for Mammoth to open a 
recording studio and a film produc¬ 
tion company. 

Earlier this year, Bug inked a 

BMG GETS LaBOUNTY 

joint venture deal with reissue 
label Rhino Records to form R&B 
Music, a publishing company that 
will be activated on a per-project 
basis. Bug Music is headquartered 
in Los Angeles with satellite offices 
in Nashville and London. 

Industry Grapevine 
MCA Music Publishing has 

announced a string of new 
appointments. In their Nashville 
offices (615-327-4622), Step¬ 
hanie Cox has been named Vice 
President, Creative Services, and 
Wally Wilson has been named 
Senior Director for the newly-
formed MCA Music Productions 

Country songwriter Bill LaBounty has signed a publishing agreement 
with BMG Music Publishing's Nashville division. LaBounty has written a 
string of hits, including “Vicinity Of The Heart” (recorded by Alison 
Krauss and Shenandoah), “Tequila Talkin'” (recorded by Lonestar) and 
“Rock My World Little Country Girl” (recorded by Brooks & Dunn). 
Shown celebrating the signing are (L-R): Henry Hurt, Vice President, 
Acquisitions, Country, BMG Music Publishing; Nick Firth, President, 
BMG Music Publishing Worldwide; Bill LaBounty; and Randy Hart, Vice 
President, Country Music, BMG Music Publishing. 
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PUBLISHER PROFILE 

Warner/Chappell has inked an exclusive worldwide publishing deal with 
Bon Jovi keyboardist David Bryan. Bryan, who is still a member of the 
multi-platinum group, is currently working on a solo album set for 
release sometime in 1997. Pictured (L-R): Bryan's manager Scott 
Balone; David Bryan; and John Titta, Senior Vice President, 
Warner/Chappell. 

Cox was previously the Senior 
Director of A&R at Capitol 
Records, and Wilson was previ¬ 
ously a music producer. At MCA’s 
Los Angeles headquarters (310-
235-4700). Julie Glaze has been 
appointed Manager, Motion Pic¬ 
ture & TV Music/Creative. She was 
previously a music coordinator at 
New Line Cinema. 

Elsewhere, David Conrad has 
been promoted to Senior Vice 
President at Rondor Music Inter¬ 
national. Conrad, who helped 
open the company’s Nashville 
offices in 1981, can be reached at 
615-321-0820. 

EMI Music Publishing has 
appointed Hugo Burnham to the 
post of Senior Director, Creative. 
Prior to joining EMI, Burnham was 
Senior Director of A&R at Qwest 
Records. He will be based at EMI's 
L.A. offices (310-652-8078). 

Indie publishing firm peermusic 
has promoted John Lloyd from 
Creative Manager to Senior 
Director, Talent Acquisition, where 
he will be responsible for signing 
talent to peermusic’s U.S. roster. 
Contact him at 213-656-0364. 

Stephanie Cox, Vice President, 
Creative Services, MCA Music 
Publishing Nashville. 

BMG Acquisition 
BMG Music Publishing has 

acquired a 50 percent share of 
Koka Media, France’s largest pro¬ 
duction music library. Koka Media 
has also entered into a joint ven¬ 
ture deal with BMG Music Pub¬ 
lishing France. The deal futher 
implements BMG’s diversification 
strategy in France, which included 
the formation of =rance’s Music 
Vision Film/TV Department in 
1995, and the Commando label, 
which started this year. 

Koka Media was established in 
1985 by its French-based parent 
company Cezame-Argile. Fred¬ 
eric Leibovitz, who co-founded 
Cezame-Argile in 1975, will contin¬ 
ue to be President of Koka Media. 

Nicholas Firth, President of 
BMG Music Publishing Worldwide, 
commented: “Koka is a perfect fit 
with BMG’s own aggressive inter¬ 
national moves in this vital area. 
We look forward to a long and suc¬ 
cessful realtionship with Frederic 
Leibovitz, and I know we will bene¬ 
fit greatly from his talent and expe¬ 
rience." 

The 50 percent acquistion of 
Koka Media gives BMG Music 
Publishing access to Koka Media’s 
extensive catalog, which contains 
over 10,000 works and a multime¬ 
dia client roster of over 2,000 
users all over the world. Koka’s 
library covers all genres of music 
and the company also owns a 
back catalog of French pop artists. 

Zomba Deal 
Zomba Music has signed an 

international publishing deal with 
animation film studio Film Roman, 
Inc. Under the terms of the agree¬ 
ment, Zomba will look after Film 
Roman’s publishing interests out¬ 
side the U.S. Film Roman is one of 
the leading independent animation 
studios, whose works include The 
Simpsons. Garfield And Friends 
and Felix The Cat. EH 
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NEIL 
PORTNOW 

Vice President, West 
Coast Operations, 
Zomba Music Services 

With a background in A&R, Neil Portnow came to independent pub¬ 
lisher Zomba Music eight years ago after stints at record labels 
such as Fox, RCA, EMI America and Arista. 

“My relationship with Zomba at the time had been based on the fact 
that Arista was distributing Jive Records [Zomba’s label affiliate]," he 
says. “When Zomba decided to establish a West Coast office, they 
thought of someone like me because, as they put it, ‘We’re not going to 
take the corporate approach to this by hiring six vice presidents. We'd 
rather find an all-purpose, well-rounded individual who can run the office 
and grow it from there.'” 

Portnow has “a hybrid job" which entails overseeing an office of 40 peo¬ 
ple and the entire spectrum of Zomba Music Services on the West Coast, 
including the publishing operations, Jive Records (R&B/urban), Silvertone 
Records (blues) and Segue Music (music editing for film and TV). His 
responsibilities include writer-publisher relations, artist development, cat¬ 
alog acquisition, music clearance and development of Zomba’s produc¬ 
tion music libraries. 

Headquartered in London, Zomba is the largest independent music 
group in the world, owning various recording studios, management agen¬ 
cies and equipment rental companies in addition to its diverse publishing 
and record label operations. 

Zomba’s publishing roster includes Robert John "Mutt” Lange. R. Kelly, 
Teddy Riley and Sonic Youth, and the publisher has consistently placed in 
the Top Ten of Billboards year-end list of leading publishers, and songs in 
Zomba’s catalog have won numerous awards from ASCAP and BMI. 

Commenting on catalog acquisitions, Portnow says, “We take a very 
aggressive posture on acquisitions. We’re not motivated by issues like 
market share. We really do think quality over quantity. We like to do busi¬ 
ness deals that make sense for everybody. 

“Many moons ago,” he continues, “it was much more about artists find¬ 
ing great songs and having those be the vehicles, like in the Motown era. 
But now that’s changed, and artists are more likely to write their own 
songs. I don’t think that’s an R&B phenomenon; it’s an industry phenom¬ 
enon. The songwriter plugging his works to other people is, with some 
notable exceptions, a rapidly fading activity in the music business.” 

A New York native, Portnow moved to L.A. several years ago, and 
when he was asked to build Zomba’s West Coast operations from 
scratch, he says he was up for the challenge. 

“What Zomba likes to do is to have each of its offices bring something 
unique to the company. About five years ago, I started thinking of ways to 
develop Zomba in an area we weren’t really focused on—film and televi¬ 
sion. Since then, we've come to the point where Zomba Music Services 
has become a one-stop shop for the film and TV communities.” 

Among the strides that Zomba has made in this area was last year’s 
acquisition of Segue Music, a leading music editing company for film and 
TV. Portnow was instrumental in this deal and he says Zomba’s growing 
presence in film and TV has been “a phenomenally successful concept for 
us. What makes it unique is that, unlike corporate operations, we don’t 
have a tendency to erect rigid walls between our divisions.” 

He continues, “I don’t think Warner/Chappell and Warner Bros. 
Records spend a lot of time dealing with each other, because the Warner 
corporation is so large, and in large corporations there’s a sense of com¬ 
petition between the divisions. In Zomba’s case, everything has grown in 
the last 20 years in a more organic way. Everyone who gets involved here 
is trained to look out for the good of the whole company, instead of the 
good of an individual division.” 

Zomba plans to continue expansion in music supervision for film and 
TV, and Portnow says, “Since I have a hybrid job, it's fascinating and stim¬ 
ulating to keep changing the hats that I have to wear. This is the most 
interesting job I’ve ever had. Zomba is very entrepreneurial and it’s won¬ 
derful to have the management support people’s ideas in the company. 
Despite all the changes that may happen in this industry, it’s still about 
talent, visionary artists, uniqueness and taking risks.” 

Contact Zomba at 310-247-8300. EB 
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AUDIO / VIDEO STEVEN P. WHEELER 

Rapper Notorious B. I. G. stopped by Daddy's House Recording Studio in 
Manhattan, where Island recording artist Ronald Isley was in the studio 
remixing “Floatin’ On Your Love,” the next single from the Isley 
Brothers’ latest, Mission To Please. The song is an up-tempo duet 
between Isley and his wife, Angela Winbush. Pictured (L-R) are: Hiriam 
Hicks, Senior VP/GM, Island Records Black Music; Notorious B.I.G., 
producer/mixer Sean “Puffy” Combs, and Ronald Isley. 

SKIP SAYLOR: Warner Bros, 
artist Something For The People 
were in mixing their upcoming 
album; Kevin Davis engineered 
with an assist from Rod Michaels... 
JVC/Japan artist Hide was in 
tracking and mixing his new 
album; Eric Westfall and Jason 
Mauza engineered with an assist 
from Rod Michaels...Delicious 
Vinyl act The Pharcyde were in 
tracking a project with producers 
Laylaw and D-Maq; Tulio Torrinello 
engineered and James Danis 
assisted...France Gall was in 
tracking for her stage show in 
France; Rod Michaels engineered 
and James Danis assisted. 
KURZWEIL RETURNS; The Berk-
lee College Of Music has chosen 
Kurzweil Music Systems again, by 
adding twelve PC88 and twelve 
PC88MX Performance Controller 
Digital Pianos to their music labs 
at the 1996 Berklee West Coast 
Summer program at Claremont 
McKenna College. 
7TH LEVEL OF EUPHONIX: 
Euphonix has announced that 
industry veterans Bob Ezrin and 
Scott Page have inaugurated a 
new audio production division at 
7th Level, Inc., featuring a 
Euphonix CS2000 console and 

Spectral digital audio workstations. 
7th Level’s new studio is integrat¬ 
ed with the company’s extensive 
production/post-production opera¬ 
tion, which currently employs a 
total of 250 people in Dallas and 

Los Angeles. 7th 
Level’s first pro¬ 
ject utilizing the 
Euphonix con¬ 
sole is G-Nome, 
which is a series 
of 3-D CD-ROM 
games, featuring 
the talents of 
Chris Boardman 
(the Oscar-nomi¬ 
nated composer 
of such film 
scores as The 
Color Purple and 
Silverado), chief 
audio engineer 
Paul Ray, mixing 
engineer Jimmy 
Hoyson and sax-
ophonist/Exec-
utive VP of 7th 
Level, Inc. Scott 
Page. 
NEWS FROM 
WESTLAKE: 
Pop star Toni 

Braxton returned to Studio E to 
remix her song, “You’re Making Me 
High”; Bob Brockman engineered 
and Chris Brooke assisted...Brian 
May of Queen fame was in Studio 
D tracking and mixing the score to 

The Adventures Of Pinocchio; 
Armin Steiner engineered and 
Chad Fridirici assisted...Curt 
Kirkwood, leader of the Meat 
Puppets, worked on his solo pro¬ 
ject in Studio A with engineer 
Stewart Sills and assistant Chad 
Fridirici...Montell Jordan was in 
Studio C tracking and mixing his 
new album; Bryan Carrigan engi¬ 
neered with assistance from Tim 
Gerron. ..Igloo/Atlantic act Pet 
were in Studio D mixing a track, 
“Lil’ Boots,” for The Crow: City Of 
Angels soundtrack; Robert Cara-
nza engineered. 
CANYON STUDIOS: DealWright 
(featuring Bud Deal and Bobby 
Wright) are currently in working on 
their debut album for Award 
Records, at the Laguna Beach¬ 
based recording facility; Mike 
Hatcher is engineering and pro¬ 
ducing the project...Gina Quartaro 
was in recording lead vocals on 
the Fairlight Digital system for her 
debut album; engineer/producers 
Mark DiLorenzo and Carl Marsh 
manned the boards during the 
sessions...Rick Mandella (aka 
Jamandella) was in editing and 
mastering Jamandella 1; Mandella 
engineered the recording along 
with Mike Hatcher. 

Country singer-songwriter Jim Lauderdale is pic¬ 
tured sitting at the console putting the finishing 
touches on his upcoming Upstart Records album, 
Persimmons, with co-producer/engineer Tim Coats 
at Moondog Studios. The September release fea¬ 
tures appearances from Emmylou Harris and long¬ 
time guitarist Buddy Miller. 

LIQUID PLANET’S HIDDEN TRACK 

Local pop-alternative rockers Liquid Planet are busy wrapping up pro¬ 
duction on their first full-length CD, Psycho World. One of the tracks, 
“Strange Visitor,” features a voice sample of Shadoe Stevens, star of 
the popular CBS sitcom Dave's World. Liquid Planet vocalist Dan Warren 
says about the song, “This hidden track is something you must find 
when you pick up our latest CD.” A dance remix of the song is planned 
for release as well. Pictured (L-R) are: Zack Montez, Liquid Planet gui¬ 
tarist; Shadoe Stevens; and Dan Warren. 

Don’t get all mixed up about your mixdown. 
The new D-5 from Fostex is your best buy in a stereo mastering 
DAT recorder. Its 4-motor professional transport, AES/EBU 
S/PDIF inputs, One-bit converters, 3 sampling frequencies and 
jog/shuttle controls are all available at a very affordable, very 
competitive price. Best of all, it sounds great. Go hear it. If you ever 

Fostex had mixed feelings about DATs, the D-5 clears everything up. 

Fostex • 15431 Blackburn • Norwalk, CA 90650 • (310) 921-1112 
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PRODUCER CROSSTALK 

KURT 
FARQUHAR 
This multi-faceted jazz 
drummer brings a fresh 
beat to television as a 
top composer 

by Jonathan Widran 

Most people see the craft of television composing as a study in 
extremes—either you're the rare legend like Mike Post who can 
crack the Top 40, or you toil anonymously, underscoring the actors’ 

given emotions while receiving minimal recognition. Kurt Farquhar, on the 
other hand, brings a multi-facted background as a jazz drummer, record¬ 
ing artist and producer to his work on such popular series as Fox’s Ned 
And Stacey and pop singer Brandy's UPN hit, Moesha. 

“I bring a different slant to the music," says Farquhar, who released a 
solo album on Modern/Atlantic Records in 1988, based on the main title 
for Livin’ Large. “In this business, there are certain physical necessities to 
enhancing what you see on-screen, but beyond that, I can put my own 
stamp on the music, making the audience feel happy, scared, sad or 
whatever, but in a way that's more artistic.” 

For the Chicago native who claims to have written over 5,000 songs 
(incuding his first symphony at age twelve), each assignment for a main 
title or background music is a completely innovative adventure, requiring 
a unique approach. For South Central, the well-received urban dramatic 
comedy, he fused avant-garde jazz with hip-hop. Ned And Stacey fea¬ 
tures an alternative rock theme and score, while the music of Moesha has 
the distinctive feel of a Brandy song. 

The Moesha experience has been one of his most gratifying to date 
because Farquhar is able to make the music like another character in the 
show. “There are club scenes which need scoring, for instance,” the com¬ 
poser explains, “and as a prolific songwriter, I am always striving to mix 
things up to keep the sound fresh. There are also guest artists on the 
show, different rap acts and Natal e Cole, whom I write songs for. I’ve got¬ 
ten to work with a lot of artists, sort of like doing a new album project every 
week." 

Farquhar’s greatest recent challenges nave been the larger scale 
duties required for the hour-long dramas Under One Roof (featuring 
James Earl Jones), and Matt Waters (with Montel Williams), which have 
offered even more creative opportunities, as the composer notes: “One 
scene in Matt Waters had the characters talking in a country bar, so I drew 
on my songwriting experience to write a country and western song. 
Another scene in the same show had me composing a score which drew 
upon my Beethoven influence. 

“That’s why I think it’s funny when I hear people say that writing music 
for TV is limiting. If anything, it opens you to new ideas and styles, and it’s 
gratifying to realize that a few million homes are listening to it." 

The Mike Post-like breakout hit, of course, is a concept Farquhar would 
embrace wholeheartedly. “TV soundtracks seem to be making a come¬ 
back, with the Friends and X-Files compilations by outside artists. I think 
in the next few years, even more shows will be set up for breakthrough 
hits. And that, in turn, will motivate writers like me to do better material, 
because the thought of crossing mediums is very exciting." 

With eight years of TV composing under his belt, it would seem that 
Farquhar has found his niche, but it took him a while to find it. Fresh out 
of the Paris and Berklee School jazz and classical programs, he moved 
to L.A., and soon found himself working with such jazz legends as Art 
Farmer, Herbie Hancock, Freddie Hubbard and Wayne Shorter. 

However, his older brother Ralph, a successful TV writer and producer, 
helped convince Farquhar that being fast and prolific would be great 
attributes to a career in the industry. After Livin’ Large earned him a record 
deal, though, Farquhar saw TV work as just a paycheck while he pursued 
his recording career. Once some of the harsher political realities of the 
record business got to him, however, he decided to focus on becoming 
what the president of Modern Records has called, “the black Mike Post." 

Ironically, the one thing Farquhar is trying to overcome is being pigeon¬ 
holed as a writer who works exclusively on African-American oriented 
shows. “It wouldn’t bother me to work just on black shows, since so many 
seem to be coming on the air and I could dominate that market,” he con¬ 
cludes. “But if you listen to my work on Matt Waters or Under One Roof, 
or that country song I wrote, you realize that for me, music is just music, 
and race and culture shouldn’t be the dominating issues. I just try to cre¬ 
ate a memorable mood every time out." 

Contact Norman Winter PR (213-469-3434). IAW 

NEW TOYS —BARRY RUDOLPH 
E-Mail: BRudolph1@aol.com 

Vestax's PDX-d3 Turntable 

The new PDX-d3 is an advanced, 
digitally controlled turntable. There is a 
joystick for speed adjustment of plus 
or minus 50 percent. DJ's need not 
touch the table now for tempo adjust¬ 
ment and this feature works in reverse 
since the table is reverse play capable. 
There is also a selectable range of pitch 
control for wider or finer pitch control 

with 3, 6, or 12 percent ranges. 
Another feature is a motor off switch 
that gives a “wind down” effect with¬ 
out turning off the turntable power. 

Information on this new Vestax unit 
is available from Tracoman Inc., at 
3015 Greene Street, Hollywood, FL 
33020. Phone them at 305-927-3005 
or e-mail: tracoman@tracoman.com. 

Aria’s Model FL-10 and FL-60 Guitars 
One in the Fullerton Series, the FL-

10 is made of hybrid wood covered in 
a colored varnish finish and equipped 
with a white pickguard. Available col¬ 
ors are red, blue cr black. The maple 
neck is attached to the body with four 
bolts and has 22 frets on a rosewood 
fingerboard. There are three Aria sin¬ 
gle-coil pickups, Aria machineheads 
and the VFT-1M tremolo tailpiece. 
There is also the model FL-1 OH with 
two single coils and one humbucker. 

Also in the Fullerton Series is the 

FL-60, which has a five-bolt maple 
neck on an alder body. You also get 
three Seymour Duncan pickups and a 
Wilkinson vintage tremolo system. 
Available in apple red, vintage sun¬ 
burst or transparent black finishes, the 
FL-60 has Sperzel machine heads. 

For more general information on 
the pricing of these guitars, you can 
contact Aria USA by mail at 9244 
Commerce Highway, Pennsauken. NJ 
08110, or you can call them at 609-
877-7789. 

Klipsch's Two-Way Monitor 
KP-102 

Based on the KP-101 system, the 
KP-102 acoustic suspension speaker 
system is a compact, two-way system 
in a trapezoidal cabinet. The system 
uses an eight-inch woofer and a 
Tractrix Wave™ horn-loaded, one-inch 
compression driver. 

Designed for side-fill or foreground 
and near-field monitoring applications, 
the KP-102 delivers high output with 

low distortion. The special shape 
makes it perfect for theater surrounds 
or under-balcony fills where square 
shapes don’t fit well. 

The KP-102 uses the Klipsch 
Limiter Protection, or KLiP™, circuitry 
to automatically protect the high fre¬ 
quency driver from being overdriven. 
When the input to the tweeter is about 
to exceed the safe power handling 
limit, the KLiP circuit kicks in and 
reduces the level automatically. The 
KP-102 system Is rated at 100 watts 
(AES Standard) at eight ohms with a 
maximum continuous output of 115db 
at one meter with 300 watts input. 
Sensitivity is 95db SPL with the 
acoustic output power calculated at 
0.93 acoustic watts. 

The enclosure is made from 3/4-
inch nine-ply void-free that is internal¬ 
ly braced and lined with acoustical 
foam. Input connections are 1/4-inch 
Neutrick phone jacks and five-way 
binding posts. There is also a large 
variety of mounting options and cabi¬ 
net finishes. 

For more info, contact Klipsch 
Professional at 149 N Industrial Park 
Rd., Hope, Arkansas 71801. EB 
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HESE —STEVIN P. WHEELER 

John Wesley Harding gets Hot Wired 

your artistic ver¬ 
satility, like it did 
with an entirely 
new generation 
of rockers like 
Nirvana and 
Pearl Jam 
Now, Viacom 

has brought you 
the history be¬ 
hind the acoustic 
music revival, 
which is the 
most important 
and influential 
thing MTV has 
done in the past 
ten years. MTV 
Unplugged CD-
ROM is a very 
entertaining look 
back at the phe¬ 
nomenon which 
started out in a 
low-key fashion 
back in 1989 
with an almost 
impromptu per¬ 
formance by 
Squeeze 
Since that time, 

HOT WIRED HARDING: For-
ward/Rhino recording artist John 
Wesley Harding recently took part 
in a live on-line performance and 
chat session at the offices of Hot 
Wired, the San Francisco-based 
on-line publication. If you’re inter¬ 
ested you can access Harding’s 
web page at http://www.armory. 
com/~auerbach/jwh 

Pictured above after the Hot 
Wired on-line session are (L-R): 
(top row) Brian Benetiz, audio 
engineer: Kim Danders, audio 
producer; Susanna Camp. Piazza 
producer; (center row) Rob Levin, 
Music Editor, Hot Wired, Chris 
von Sneidern. co-producer of 
Harding’s album, John Wesley 
Harding's New Deal; Greg 
Bertens. “Club Wired” producer; 
and John Wesley Harding in front. 

UNPLUGGED ROM: Being “un¬ 
plugged" on-line isn’t going to get 
you very far into cyberspace, but 
being “unplugged” on MTV just 
might jumpstart your career, as it 
did with Eric Clapton and Rod 
Stewart, or show another side of 

nearly every major icon from Bob 
Dylan. Paul McCartney and 
Elton John to newer superstar 
acts like Nirvana, Pearl Jam, 
Sheryl Crow, Live and the 
Cranberries, have stepped under 
the lights to reveal their music in a 
way that fans have never seen 
before, usually stripped down to 
their bare essence, which has 
made for some often riveting per¬ 
formances. 

If you enter the Vault, you can 
get the entire alphabetical listing of 
every single Unplugged performer 
or a chronological listing of every 
single Unplugged performance, 
and with each artist you will find a 
bio, a complete set list of material 
performed, a sample of a song 
(the country-rock rendition of “Cat 
Scratch Fever" by Ted Nugent 
and his band, Damn Yankees, 
gets my vote for most unique ren¬ 
dition)—many of the artists also 
have a video clip available—and 
each artist section also includes 
an audio recollection of the partic¬ 
ular artist’s performance from Un¬ 
plugged producer Alex Coletti. 

You can also use your All 
Access pass to go backstage and 
follow the producer, director, set 
designer or sound and camera 
techs for an intimate look at how 
the show is put together. Finally, 
there are also full-length, unre¬ 
leased, full-screen video perfor¬ 
mances from McCartney, Lenny 
Kravitz and 10,000 Maniacs. The 
only complaint with the ROM is 
that more full-length performances 
weren't made available, as many 
of these tasty audio teasers are 
only going to make you beg for the 
complete recordings. Perhaps 
we'll have another Unplugged 
compilation and a further 
enhanced CD-ROM coming our 
way in the future? 
Viacom has also released 

another CD-ROM based on an 
MTV series, but this one is much 
different than Unplugged. Here's 
your chance to go on an interac¬ 
tive “mis-adventure” with those 
cartoonish characters of class, 
Beavis and Butt-Head. MTV's 
Beavis And Butt-Head In Virtual 
Stupidity is the only CD-ROM 
game that, in their words, “doesn’t 
suck." It’s up to you to help the 
boys join Todd's gang, and you’ll 
do that by helping them avoid the 
things that “suck” and find the 
things that “rule!" 

Of course, you’ll probably be 
leaving trails of destruction and 
chaos along the way. Fans of the 
show will no doubt find much 
enjoyment in the various adven¬ 
tures, whether you're in the Hock-
A-Loogie area or in Bug Justice, 
where you try to fry creepy 
crawlers with a magnifying glass. 
You may also find firing a tennis 
ball cannon at a park full of tennis 
yuppies pretty cool, but then 
again, maybe that’s just me. Both 
MTV CD-ROMs are in stores now. 

YAMAHA ONLINE: Yamaha 
Corporation Of America has un¬ 
veiled a site on America Online 
(keyword: YamahaXG) that is 
dedicated to the Yamaha XG MIDI 
software and related hardware, 

which is designed for the latest 
generation of multimedia audio 
products. 

The company already has on¬ 
line sites available on Compu¬ 
Serve (go: Yamaha) and The 

Microsoft Network (go to: Yam¬ 
ahaXG). Michael G. D’Amore 
Yamaha Office of Strategic Bus-
ness Development, said in a press 
release, “Through these ventures. 
XG enthusiasts have instanta¬ 
neous access to the latest product 
information, XG tips and tricks, 
downloadable software and more.” 

THE PALACE: Originally a project 
of Time Warner Interactive. The 
Palace virtual world chat software 
has been on the ‘Net since 
November of last year. Now the 
folks behind The Palace have 
announced that they have formed 
a new private corporation (in¬ 
vestors include Intel. Softbank 
and Warner Music Group). 

For those who have yet to see 
the virtual reality of its chat rooms, 
The Palace truly enhances the 
Internet experience, bringing us 
closer to the realization of a true 
“Global Village.” 
On the music front, MTV. 

Capitol Records and the House 
Of Blues have all incorporated 
The Palace technology into their 
new media ventures. Capitol was 
the first label to ever create a 
Palace server for promotional and 
communication purposes, spot-

Have a chat in The Palace... MTV, House Of Blues and Capitol Recoids 
are just a few companies in the industry who have made it their home. 
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Enter the SSL Universe on the 'Net 

lighting their act the Jesus Lizard 
in the format. 

Liz Heller. Senior VP of New 
Media at Capitol, says, “The 
Palace is a natural extension of 
our web site and has become a 
valuable part of our overall on-line 
strategy.” Marc Schiller. VP of 
New Media at the House Of Blues, 
concurs: “With The Palace, we can 
now provide a virtual House Of 
Blues for people to interact with 
each other on-line. We’re excited 
about the possibilities it holds, as 
the Internet moves from static web 
pages to dynamic environments 
which create on-line communities.” 

A free demo version of The 
Palace is available at its web site 
(http://www.thepalace.com). 
Enhanced features can be un¬ 
locked by registering The Palace 
software at a cost of $25. 

SOLID STATE SITE: Producers, 
engineers and artists will find 
much to entertain themselves with 
at the brand new web site for Solid 
State Logic (http://www.soHd-

state-logic.com), a leading manu¬ 
facturer of analog and digital 
sound recording equipment. 

With this venture, SSL has offi¬ 
cially journeyed into cyberspace, 
and now you’ll be able to find infor¬ 
mation on all the latest products 
from the Music Recording & Film 
and the Broadcast & Post divi¬ 
sions, including the SL 9000 J 
series console that has proven to 
be a major instrument in major stu¬ 
dios all over the world. 

There's a Who’s Who listing of 
key personnel at SSL offices 
worldwide (and direct e-mail 
addresses to access them all), as 
well as press releases dealing with 
the latest innovations and equip¬ 
ment. You’re also now able to pur¬ 
chase products via e-mail 
(sales@solid-state-logic.com). 

HOTZ PLAYERS: Ever tried to 
play a musical instrument, and 
something goes haywire between 
your brain and your nands? If so, 
you might want to check out the 
Hotz Player software. This prod¬ 

uct provides non¬ 
musicians with music¬ 
making abilities. 

The first level 
involves choosing 
material from a selec¬ 
tion of complimentary 
MIDI-compatible Hotz 
Files, and then sim¬ 
ply playing along. 
Then you can move 
up to the full-feature 
version of Hotz Trax, 
where you'll be able 
to select from more 
than 100 instruments, 
while being able to 
record, edit and mix 
your own songs. 

You can download 
the Hotz Player and 
place your orders for 
Hotz Trax at the same 
time. You can do it all 
from the Hotz Virtual 
Music Studio (http: 
//www.hotz.com). 
Pretty cool stuff. EH 

1 OOO €2O’s 
_ as low as 

Mastering Included 
CD LABS will master your music and 
put it on CD’s for the lowest prices in the 

industry! 
We use the finest Master CD writers & software to guaran¬ 

tee you the best 
quality available and save you hundreds of dollars in mas¬ 

tering fees. 
Here's why we’re the choice of studio professionals 

for CD mastering and editing, and quality CD replication: 
Same or next day service on Master CD 
Lowest Mastering Prices in the Industry 
EQ & Level Correction Service 
Digital Editing and NoNoise tm Service 

__ .DELUXE CD PACKAGES 
500 CD s w/4 page 4 color inserts.ONLY S1350 
1000 CD's w/4_page 4 color inserts.ONLY $1795 

DELUXE CD/CASSETTE PACKAGES 
500 ea. w/4 pg 4 color book & J-card.ONLY S1995 
1000 ea. w/4 pg 4 color book & J-card.ONLY $2795 

THE ABOVE PRICES ALSO INCLUDE DAT TO CD MASTERING w/PQ LOG 
SHEETS. 

2 COLOR CD LABEL. CASSETTE LABEL, JEWEL BOXES & 2 MASTER CD S 
•BULK PACKED W/2 COLOR LABEL also 500 CD'S ONLY S795 

COMPLETE GRAPHIC DESIGN SERVICE AVAILABLE 

CD LABS ™ 
Direct to CD Recording & Mastering 

12517 CHANDLER BLVD., STE 107 
NO. HOLLYWOOD, CA. 91607 

(818) 505-9581-(800) 4 CD LABS 

Susan Toney 
TYPE OF MUSIC: Alternative AAA #

UPCOMING GIGS: Sept 27th, 9:00 pm Rustys Surf Ranch 256 Santa Monica Pier 310-393 
7437. Oct 11th 9:00 pm at Back to the Grind, 3575 University Ave. Riverside Ca 909-784-
0800. Also listen to KUCR Radio with Tina Bold in Oct. for a live set & interrview, 
call 909-787-3421. 
REVIEWS: This is the kind of music that's so good it bring out a barrage of goose bumps on 

7°^ ŝ'n Tony's a ra^ player who isn't 
afraid to take chances. "Catch this rising star 
quick on the club scene before you have to pay 
real money to see her on tour," Music Connec¬ 
tion. " She adresses personal emotion that all 
walks of life can connect to," Night Moves mag 
azine. Look for Susan's 3 song E.R at Arron's 
1150 N. Highland Hollywood, Hollywood Bor¬ 
ders Books & Music 330 S. La Cienega Blvd., & 
Hear Music 1429 3rd Street Promenade Santa 
Monica. 

Land of Malls 
TYPE OF MUSIC: Thinking Man's Rock. 
UPCOMING GIGS: Sept. 6 Alexandria Canal Concert Series, Alexandria, VA. Oct. 
12, Capitol Hill Festival, Washington D.C October, Cool Hands Cafe, Fairfax, October, IOTA 

Bar, Arlington, VA. . Internet Address: 
http:\\nicom.com\~jason\lom.html 
CONTACT NAME: Cindy Cisneros 
with any questions on this at, 
(202) 260-1659, 
(703) 836-2752 
COMMENTS; "Forward-Looking Rock I 
Group with Backward Glance." Offering 
Grade A melody, lyrics with Beatlesque variety. 
Music Connection says, "Defies classification," 
" Original, esoteric approach that is 
refreshing." 
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SHOW BIZ TOM KIDD 

Janice Davies and Bo Stallion of Strip! 

The best way to raise money for 
laundry is to remove your clothing. 
That’s what the Tomcats are 
doing to help Aunt Bee's, a non¬ 
profit organization that provides 
free laundry service to homeless 
and financially disadvantaged peo¬ 
ple with AIDS. Songstress Peggy 
Lee heads the honorary board of 
directors. 

The show is Strip!, a sexy com¬ 
edy featuring renowned models, 
and film and adult video stars in 
the buff. The brainchild of actor/ 
writer/director Steven McCarthy, 
aka Madame Dish, Strip! allows 
audiences to safely walk on the 
wild side by interacting with the 

Tomcats, a male version of the leg¬ 
endary Playboy bunnies. There is 
plenty of music, too, from Brazilian 
sounds to country, disco, romantic 
and metaphysical numbers, all 
composed by Alex Verden. 

The cast is notable for more 
than their looks. Michael Ellis is 
there beside Bo Stallion, Kevin 
Kramer and Euri. Strip! debuts 
September 13 at the Globe Play¬ 
house and continues through 
November 2nd. The Globe is locat¬ 
ed at 1107 N. Kings Road, West 
Hollywood. For further information 
or reservations, you can call 213-
660-TKTS. 

There are two new productions 

Robin Williams plays a ten-year-old boy in Jack 

based on the film The Return of 
Martin Guerre playing around. 
The best known is Martin Guerre. 
the mega-musical penned by the 
team of Boublil & Schonberg 

track. Both film and soundtrack are 
in general release. 

Hollywood Records also has the 
soundtrack to The Rock, the Hol¬ 
lywood Pictures release starring 

(Miss Saigon). This 
version opened recently 
at the Prince Edward 
Theatre in Toronto. A 
competing production, 
The House of Martin 
Guerre, with music and 
lyrics by Leslie Arden, 
is playing at Chicago's 
Goodman Theatre. 
Miramax Records/ 

Hollywood Records 
has the soundtrack to 
The Crow: City Of 
Angels This follow-up 
to The Crow stars Vin¬ 
cent Perez. Mia Kirsh¬ 
ner and Iggy Pop. Like 
the movies themselves, 
the soundtrack proves at once 
kicky and dark. 

The first radio track is Hole's 
version of Stevie Nicks’ classic 
“Gold Dust Woman.” Produced by 
Ric Ocasek, the track should eas¬ 
ily make the charts wherever irony 
is appreciated. Ditto a cover of the 
old K.C. and the Sunshine Band 
hit, ‘Tm Your Boogieman," given a 
whole new meaning when per¬ 
formed by White Zombie. 

The best, and probably least 
commercial, track here is “Knock 
Me Out,” a San Francisco wail-
and-jam original by Linda Perry 
performed with Grace Slick. Like 
the soundtrack itself, this is 
intense musical pleasure. 

Academy Award-winning direc¬ 
tor Francis Ford Coppola is on a 
career roll right now and it’s easy 
to see why, what with charming 
films like Jack under his belt. 

In this new comedy from Holly¬ 
wood Pictures. Robin Williams 
stars as the title character, a ten-
year-old boy with a rare condition 
that causes his body to age at four 
times the normal rate. Enrolled in 
fifth grade, he must learn to deal 
with new and unusual situations 
like making friends, avoiding bul-

Nicholas Cage, Sean Connery 
and Ed Harris. Three composers 
(Hans Zimmer, Nick Glennie-
Smith and Harry Gregson-
Williams) contribute to a most 
dramatic and inspiring listening 
experience. 

The Rock is the story of 
Brigadier General Francis Xav¬ 
ier Hummel (Harris), who is 
angered by his government’s 
refusal to honor the men lost dur¬ 
ing highly covert military opera¬ 
tions. Seizing control of Alcatraz 
Island, he threatens to poison San 
Francisco, which he will do, unless 
he is stopped by prisoner John 
Patrick Mason (Connery) and 
chemical/biological weapons ex¬ 
pert Stanley Goodspeed (Cage). 
Wherever you buy music. 

You can’t have too much infor¬ 
mation when you’re trying to make 
it in music. Advice from profession¬ 
als always helps. Editors Tom 
Russell and Sylvia Tyson provide 
that in abundance, in a new quali¬ 
ty paperback called And Then I 
Wrote: The Songwriter Speaks 
This offering from Arsenal Pulp 
Press is a revealing look at the 
craft of songwriting in the words of 
the songwriters themselves. The 

lies and having a 
crush on his tea¬ 
cher. Through his 
adventures, Jack 
learns to live life 
to the fullest as 
he proves there 
is always time to 
get what you 
need. Brian Ker¬ 
win and Diane 
Lane co-star as 
the parents. 
“Star" from 

Bryan Adams 
(taken from his 
appropriately 
titled 18 Til I Die 
album) and “Re¬ 
united” from Pea¬ 
ches & Herb are 
two of the tracks 
on the Hollywood 
Records sound-
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authors collected a wealth of 
sometimes astonishing quotes 
from a wide range of subjects 
including Irving Berlin, Stephen 
Foster, Mick Jagger and Kurt 
Cobain. 

Chapters cover song ideas, 
early influences, philosophies of 
song, bad business deals and con¬ 
quering writer's block. At $16.95, 
this is a relative steal for the 
amount of useful information 
included within the pages. Wher¬ 
ever you buy books, or order from 
Arsenal at 103-1014 Homer St., 
Vancouver, B.C., Canada V6B2-
W9. 

L.A. Women In Music will hold 
their Music Resources Market¬ 
place on Wednesday, September 
11 (6-9:30 p.m.) at the Olympic 
Collection Banquet and Confer¬ 
ence Center (11301 Olympic Blvd, 
in Los Angeles). All distributors 
present will offer a ten percent dis¬ 
count on their merchandise. 

This is a marvelous industry 
event, highly recommended for 

Disney’s The 
Lion King and 
revivals of Chic¬ 
ago and Once 
Upon A Mat¬ 
tress. 
The Raging 

Honkies have 
new music in the 
Paramount film, 
A Very Brady 
Sequel. Honky 
members Mic¬ 
hael Landau, 
Teddy Landau 
and Abe Lab¬ 
oriel, Jr. have a 
new album out 
that was pro¬ 
duced by Chris 
Lord-Alge. 

International 
film distributors 
have received 
their first taste of 
Evita, starring 
Madonna in the 
lead role, and 

Marcia Brady's new boyfriends? Nope, it’s just the Raging Honkies. 

music industry veterans and novi¬ 
tiates alike. Exhibitors confirmed 
for the event include Taxi, the 
National Academy of Recording 
Arts and Sciences (NARAS), the 
National Academy of Songwrit¬ 
ers (NAS) and a slew of indepen¬ 
dent artists just itching to give you 
their new CDs. 

Admission is $5 unless you’re a 
member of L.A. Women In Music. 
If you need more information or 
would like to be a distributor, call 
event coordinator Andrea Brauer 
at 213-664-2440. 

The musical is back in vogue on 
Broadway. The list of upcoming 

are reportedly pleased. They were 
shown ten minutes of footage at 
the Cannes Film Festival, a clip 
with film stars Madonna, Antonio 
Banderas and Jonathan Pryce 
singing. Madonna is said to be a 
dead ringer for Evita Peron When 
it is completed, Disney will handle 
distribution of the Cinergi produc¬ 
tion in North and South America. 

What began as a stand-up com¬ 
edy act written by out-of-work 
actor David Eisenstein for Cafe 
Luna owner Corinne Lorain, has 
turned into a film. 

Giving Up The Ghost will have 
its premiere during the indepen-

rot supposed to be cashed. It’s a 
touching comedy, bubbling over 
with whimsy. Theres plenty of 
scene-setting music provided by 
co-star Lorain, Glenn Goss, Jeff 
Morose, Troy Lush, Connie Kim, 
Dona Palmer plus Steven Bauer 
and Animal Kingdom. Coming 
soon to haunt an independent film 
house near you. 

Is Howard Stern really the 
“King ot All Media?” it seems like 
everyone listens to him, his radio 
show is syndicated nationwide, he 
is a best-selling author and also 
the hos: of popular shows on tele¬ 
vision. 

terpoint to the various shocks in 
the text. It’s yours for $14 wherev¬ 
er you buy audio books. 

Box-office star Bette Midler and 
Murphy Brown television star 
Candice Bergen are set to co-star 
in a remake of Billy Wilder's clas¬ 
sic 1966 comedy farce The For¬ 
tune Cookie. This new film for 
MGM has this potentially powerful 
comedic team of ladies reprising 
the roles orginated by Neil 
Simon’s original odd couple, Wal¬ 
ter Matthau (who won an Oscar 
for his Fortune Cookie perfor¬ 
mance) and Jack Lemmon. EH 

productions for the 1996-97 sea¬ 
son includes Whistle Down The 
Wind, Ragtime, Steel Pier, The 
Skin Of Our Teeth. The Royal 
Family Of Broadway, Time And 
Again, I Love A Parade, Jane 
Eyre, Titanic, Faust and Sisterel-
la. Also look for two musicals 
associated with Al Jolson: Jolson 
and The Jazz Singer, as well as 

dent film festival in September. 
This is a modern Los Angeles love 
story with a social consciousness, 
following the travails of a beautiful 
socialite-turned-ghost (played by 
Lorain), and a homeless man 
(Eisenstein), who invades her 
mansion and takes it over. Add into 
the mix a handsome, but wily, 
politician and a hefty check that is 

David Eisenstein and Corinne Lorain star in Diving Up The Ghost 

So it seems 
that there is a 
market for How¬ 
ard Stern: King 
Of All Media, the 
unauthorized 
biography of the 
shock rock giant 
The tome, writ¬ 
ten by Paul D. 
Colford has just 
been issued as a 
book on tape by 
AudioScope. 

Colford, who 
is not only the 
Rush Limbaugh 
biographer, but 
also Newsday’s 
radio columnist, 
chronicles the 
meteoric rise of 
Stern through 
the radio ranks, 
with interesting 
pit stops at his 
FCC battles and 
his obsession 
with sex. 

Veteran actor 
Elliott Gould is 
the man behind 
the voice on the 
cassette books, 
providing an in¬ 
teresting coun-
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LOCAL NOTES 

HEART OF SOUL: EMI Records 
has released a rich catalog of soul, 
R&B, disco and funk music that 
spans the pop era from the Sixties 
through the Nineties. The series, 
entitled Heart Of Soul, kicked off 
last month with six releases: Ike & 
Tina Turner Live At Carnegie 
Hall (recorded in 1971), In Bed 
With The O’Jays: Their Greatest 
Love Songs. Fats Domino—25 
Classic Performances If You're 
Ready...The Best Of Enchant¬ 
ment. The Freddie Jackson 

—STEVEN A WHEELER 

STILL WORKIN' FOR MCA: 
Lynyrd Skynyrd vocalist Ronnie 
Van Zant and guitarist Steve 
Gaines may have been killed in a 
tragic airplane crash back in 1977, 
but their legacy lives on. Their 
original record label is now behind 
the soundtrack for the new concert 
film, Freebird The Movie (Cabin 
Fever Entertainment in associa¬ 
tion with Freebird Film Produc¬ 
tions), featuring the Southern rock 
icons in their prime during their 
1976 Knebworth concert when 

Story and the multi-artist compila¬ 
tion Sex & Soul Volume One 

PALACE OF RAMONES: In what was dubbed the band's final perfor¬ 
mance, punk pioneers the Ramones ripped through a set at the Palace 

they opened for the Rolling 
Stones, and in the words of drum-

This is sweet soul music at its 
finest—especially the raucous per¬ 
formance by Ike & Tina—with all 
the material digitally remastered, 
and each CD filled with compre¬ 
hensive liner notes. 

last month, which included such guests as Eddie Vedder of Pearl Jam, 
Lemmy Kilmister of Motorhead and Chris Cornell of Soundgarden. The 
event was taped for a concert documentary and live album, which are 
due out later this year. Even in their waning days, the Ramones broke 
new ground as they were also the first punk band to be inducted into 
Hollywood’s RockWalk during a quiet ceremony prior to their Palace 
performance. 

mer Artimus Pyle, “blew them off 
the stage” on their home turf. 
Here’s a chance to see the “real” 
Lynyrd Skynyrd, not the various 
reunion lineups that have contin¬ 
ued to resurface over the years. 

BAG FULL OF NICKELS: Iguana recording group Nickelbag celebrated the 
release of their debut album, 12 Hits And A Bump, with a performance 
at the New York nightclub Coney Island High. The band spotlights the 
talents of Rolling Stones backing vocalist and Charlie Watts Quintet 
frontman Bernard Fowler, and veteran guitarist Stevie Salas. Pictured 
(L-R) backstage are: (top row) part-time Nicklebag keyboardist Bernie 
Worrell of P-Funk fame, veteran bassist Carmine Rojas, former Stray 
Cat Slim Jim Phantom, Bernard Fowler, Living Colour's Wil Calhoun, gui¬ 
tarist Eddie Martinez, (bottom row) Stevie Salas, guitarist Carlos Alo¬ 
mar and an unidentified guest. 

RUN TO THE BORDER: A&M artist Jann Arden, and labelmates Billy Mann 
and Patty Griffin, continued their "Borders Tour'' in Los Angeles recent¬ 
ly, prior to their show at the John Anson Ford Theater. The three artists 
have been playing free afternoon acoustic shows at Borders bookstores 
throughout their current national tour. Pictured at the L.A. stop are (L-
R) Rachel Feingold, Sales, A&M; Robin Kirby, Sales, A&M; Sam Dailey, 
Polygram Group Distribution; John Feins, Borders; Alan Miller, Polygram 
Group Distribution; Peter Wolff, Polygram Group Distribution: Patty Grif¬ 
fin; Rose Sokol, Sales, A&M; Jann Arden (with arms folced rapper¬ 
style); Billy Mann; Dawn Surnegie, Polygram Group Distribution; Cindy 
Malig, Borders. 

VIRGIN FINNS: MC cover subjects (issue #14) the Finn Brothers (Neil and 
Tim) gave a recent in-store performance to a packed house at the Vir¬ 
gin Megastore on the Sunset Strip in West Hollywood. Sponsored by 
Triple A radio station KSCA (101.9 FM), the event was hosted by the sta¬ 
tion's program director/DJ Mike Morrison. Following the 30-minute per¬ 
formance, the talented brothers signed more than 100 copies of their 
self-titled Discovery Records release. Pictured (L-R) are: (standing) 
Cary Baker, VP/Media, Discovery; Cindy Paul, National Sales Director, 
Discovery; Syd Birenbaum, President/CEO, Discovery; Steve Vertel, 
Manager, Virgin Megastore; Neil and Tim Finn; (kneeling) Mike Morri¬ 
son; and René Magallon, Triple A Promotion Director, Discovery. 

NO MERCY: Poison's Rikki Rockett (left) and special effects guru Mark 
Williams (right) are pictured autographing Sisters Of Mercy, the debut 
title from their company, No Mercy Comics, at the San Diego Conven¬ 
tion Center during the 27th Comic-Con International, the largest popu¬ 
lar arts convention in the U.S. Actor Charlie Sheen is the third owner of 
the L.A.-based No Mercy Comics. 
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DRIVING LESSONS: Motley Crue bassist Nikki Sixx gives his san, Gunner 
Nicholas, a driving lesson into the halls of the Hard Rock Cafe in Los 
Angeles. Actually, Sixx was merely donating his first Harley—a yellow 
Heritage Softail—to the restaurant during a recent presentation. 

ANTHOLOGY VIDEO SERIES: After months of rumors and speculation. The 
Beatles Anthology, the home video series from Turner Home Entertain¬ 
ment, in association with Capitol Records and Capitol Video, is sched¬ 
uled to hit stores on September 5th. This eight-volume video set (each 
video runs approximately 75 minutes), which features more than five 
hours of rare footage that was not seen in the Emmy-nominated ABC 
Television documentary last year, is being released ahead of the final 
installment of the Fab Four CD trilogy of unreleased tracks, Anthology 
Volume 3. The home video series takes an even more intricate look at 
the most important musical group in pop music history, as seen through 
the eyes of John, Paul, George and Ringo. Volume One covers the indi¬ 
vidual childhoods through to their first musical breakthrough in March 
of 1963; Volume Two passes through the whirlwind year that made up 
Beatlemania in England; Volume Three takes a look at early 1964 when 
the lads first ventured to the States, where they charmed the hard-core 
press and screaming girls alike; Volume Four has Bob Dylan introducing 
the boys to marijuana; Volume Five includes the legendary Shea Stadi¬ 
um shows and the group's growing need to experiment in the studio with 
such albums as Bubber Soul and Bevolver, Volume Six watches the boys 
give up the road and create their masterpiece, Sgt. Pepper's Lonely 
Hearts Club Band,- Volume Seven shows the Beatles reeling from the 
death of their manager, Brian Epstein, the formation of Apple and the 
introduction of Yoko Ono; Volume Eight spotlights the various breakups 
during that period through to the eventual dissolution of the greatest 
rock band in history. With a suggested retail price of $159.98, this doc¬ 
umentary series is far superior to the previously televised version. 

BILLBOARD LIVE: Last month's opening of the new Billboard Live club in 
Hollywood was one of the biggest events in recent memory on the Sun¬ 
set Strip, and although 90 percent of the attendees ended op wander¬ 
ing around the streets, the chosen few made their way in. Pictured 
(above) are Morrissey and Tony Bennett arriving at the event. 

RHINO HUMOR Rhino Home 
Video and Comedy Central have 
combined forces in a long-term 
distribution deal, which will include 
the home video releases of award¬ 
winning programs from the one 
cable channel dedicated entirely to 
laughs. The first releases, already 
in stores, are two videos (each 
containing two half-hour episodes) 
of Bill Maher's award-winning talk 
show, Politically Incorrect, and 
the Emmy-winning animated pro¬ 
gram, Dr. Katz: Professional 
Therapist, one video (containing 
two half-hour programs) for the 
urban comedy series. Comic Jus¬ 
tice, and Comics Only featuring 
stand-up comics in informal set¬ 
tings. 

Future titles will include perfor¬ 
mances by Garry Shandling, 
Brett Butler, Howie Mandel, the 
late Sam Kinison. Rita Rudner, 
Richard Belzer, Rosie O’Don¬ 
nell, Lily Tomlin Tim Allen, and 
many more. The videos will range 
in price from $9 to 12.95. 

MUSK CONNECTION 
Tidbits from our 
tattered past 

1984—PRE-ALANIS: Vicki Peterson of 

the Bangles talks Io MC about being o 

female in the mole-dominated rock world of 

the Eighties and writing songs from the per¬ 

spective of o young woman: "It's a very 

strong viewpoint. There have been men who 

have become slightly freaked out by the 

lyrics, thinking, 'Uh oh, castrating Bangles.' 

But we're just saying, Tm gonna leave you 

'cause you fucked up.' We're certainly not 

saying, Tm gonna sit around and wait for 

the phone to ring.'" 

1986—IS THAT REALLY OZZY?: 

Metal madman Ozzy Osbourne stunned MC 

by revealing the music he listens to: "I like 

Sting, I like the new Dire Straits album, the 

Cars. I don't listen to too much metal music, 

or whatever they coll it. My preference is 

not punk music either." 
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The most difficult thing about trying to establish a career in the music industry, whether as an artist or a song¬ 
writer is balancing the promotional aspect with the creative aspect. While everyone’s situation is different, here 
are some general tips from musicians and industry execs that just might possibly help you on your career quest. 

Compiled by Tom Kidd 

Songs, Image & Confidence 
To the possible detriment of their career, 

many artists or bands will just start playing and 
hope that someone catches on to what they're 
doing. This often leads to confusion within the 
band and disinterest from the industry at large. 
A new artist or band should figure out what they 
want to represent, what they hope to accom¬ 
plish and, most of all, spend time building a 
foundation upon which to grow. 

J. Love What You Do 
It all comes down to this first item. If you are 

in this business because you want to be rich 
and famous it will be an often exhaustive, uphill 
struggle. If you are in this business because 
you love it and you have an inner-need to cre¬ 
ate and express your special talent to the world, 
your path will be a less efforting and more 
rewarding. 

2. Make sure you have something worth 
marketing 

Give the people what they want. Or, more 
precisely, give them what they’re used to see¬ 
ing. You need memorable melodies and logical¬ 
ly-constructed lyrics. Once this is accomplished 
to the best of your abilities, you need to work on 
a concise and interesting presentation. And 
don’t forget colorful, unforgettable packaging. 

3. Learn how to write a song 
It may not seem obvious, but every music 

business success story begins with a good 
song. It's important that you recognize classic 
song construction of both music and lyrics. 
There are several excellent classes offered 
through the National Academy of Songwriters, 
UCLA Extension and various other outlets 
around town. Another important resource is the 
book The Craft And Business Of Songwriting by 
John Braheny. Check the listings in our own 
Music Connection for the latest offerings and 
songwriting resources. 

4. Don't be trite 
The worst thing you can do as an artist is to 

reproduce something that has already come 
before. If your melody or lyric sounds too famil¬ 
iar, it probably needs more work. You are an 
artist, and it’s your job to create works that are 
new and fresh. 

5. Don't be too clever 
The flip side is not to be too clever or witty, or 

to recognize when it is appropriate to be so. “It’s 
very tempting for a naturally witty person to be 
clever when (s)he writes,” says Harriet Schock, 
composer of the Grammy-nominated standard, 
"Ain’t No Way To Treat A Lady." “But the kiss of 
death for a witty line, in conversation, is to hear 
‘ba dum bomp’ afterwards.” 

6. Uniformity 
Many young artists and bands make a mis¬ 

take by recording a demo tape too soon. A 
demo that is too unfocused and premature can 
harm the artist more than it can possibly help 
them. The most important thing in the early 
stages of a career is deciding on what musical 
style you want to pursue. If you give an impres¬ 
sion of not knowing who you are, no one else 
will care who you are. 

7. Don't be afraid to experiment 
“Sometimes the things I want are so out of 

synch with fashion," says Joni Mitchell. “I’ve 
been in this business long enough to have 
bucked these things before. The difficulty is in 
holding your ground and maintaining confi¬ 
dence in your own ideas against unanimous 
expertise." 

8. Produce a decent demo 
The demo is the heart and soul of your pack¬ 

age, so it should receive great care. Keep in 
mind the most important parts of the demo are 
your lyrics and melodies. Keep the lyrics and 
melodies up front. No one is interested in long 
jams or prolonged introductions. Never present 
more or less than three songs per cassette. 

9. Play your tapes for people 
Try not to surround yourself with only “yes-

men.” Look for constructive criticism at times 

from those who don’t feel an obligation to feed 
you an ego-stroking line of encouragement. 

10. Put your songs in the proper order 
When preparing a demo tape, put your best 

foot forward. Many acts will build their demo 
tape like they build their live set, building slowly 
so to allow the listener to experience a live 
show vicariously through the tape. No one has 
time for this. Put the best, strongest and most 
representative song up front. 

Eyes On The Prize 
11. Career Planning 
Once you’ve arrived at your musical style 

and image, a good, well-researched and exe¬ 
cuted plan can help an artist survive in an 
increasingly crowded and demanding industry. 
The nature of the industry has become more 
intensely competitive than ever before. The 
successful artist is the one with the best-
planned over-all career strategy and a profes¬ 
sional approach to getting noticed. 

12. Develop your story 
This may be, for instance, the colorful way 

your band got together or the tragedies you've 
had to overcome to get where you are. The 
background story will not only be an important 
way for your fans to keep in psychic touch, but 
will come in handy when dealing with both 
record companies and the press. 

13. Put together a professional press kit 
Before you approach any member of the 

media, you must have something to put in their 
hands. Now that the recording is finished, you 
need to put together a demo package. Think of 
this as learning a new language. Since you’re 
competing with major labels—with major money 
behind them—you have to communicate in the 
same terms they use. Your demo package has 
to look as professional as possible. 

14. Write yourself a bio 
The bio is an important part of your package. 

The principle idea is to give a thumbnail sketch 
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of your personal and professional history that 
gives some sense of you as an individual and 
as an artist. Keep the elements in your bio rele¬ 
vant to what you do. Distill your life to a brief 
(one typed page) comfortable style that informs, 
rather than hypes. 

Group biographies should, in the interests of 
brevity, dispense with the biographies of indi¬ 
vidual members. Concentrate on how the band 
came together, group members’ names, any 
information about other bands the members 
may have belonged to if those bands had some 
level of success, and some idea of where the 
new band is at musically. Don't try to make a 
band out to be a collection of solo artists. 

15. When you smile for the camera 
A typical $35-$65 shoot buys three rolls of 

35mm film with two or three different looks. This 
is not recommended for groups because the 
photo tends to look like an old-time family por¬ 
trait. Bands are better serviced by a more 
expensive studio shot where the camera angle, 
lighting and shadows can be controlled. This is 
also a more difficult shot, with more opportuni¬ 
ties for error. Someone with experience in the 
music field, someone who has successfully 
photographed a friend or whose work you’ve 
admired in the press is your best bet. For a live 
shoot, the photographer may charge by the 
hour. Often this is the best way to give a visual 
feel to the music. 

16. Make up a business card 
Your demo package will be looked at without 

a business card attached, but will it be remem¬ 
bered? When everything else has long gone to 
the recycling bin, it’s your demo and card that 
are most likely to remain. 

17. Use your strengths 
“Take advantage of what you have,” advises 

Kenny Kerner of Kerner Entertainment. “If you 
look incredible, sell it. If you look like a dog, 
market that. If your body gets you in the door, 
people will listen to your music.” 

18. Build a team 
Develop a list of specialists who can help you 

with your career. You will not only need people 
who work directly with you, but people you will 
never meet, like radio programmers, record 
companies and concert promoters. 

19. Attract a manager 
Your first manager is not likely to be some¬ 

one in the business; they will more likely be a 
friend or relative with a lot of enthusiasm. The 
manager will help you with songs, image, book¬ 
ings, baby-sitting and whatever else a new act 
needs to get by. Of course, your career will 
receive extra points if the manager is known 
within the industry, as record companies prefer 
to deal with people they know. 

20. Captivate an attorney 
In a perfect world, both sides would know 

what they wanted from the other, you’d shake 
hands and everything would be fine. Imperfect 
worlds like ours have laws to protect both par¬ 
ties. These laws are reflected in any business 
arrangement and the terms of the agreement 
must be written down. Attorneys have a stan¬ 
dard set of practices they use to draft a con¬ 
tract. When you’ve got serious business to 
attend to, call an attorney. 

21. Work with people with similar goals 
It’s important that you find and try to keep 

team members who share your goals. Richard 
Mora, whose RPM Entertainment Group works 
with Dying Breed, notes that it is most important 
for him to “have people that work well together 
in my camp. Always affiliate with people who 
are in the same field as you are.” 

22. Learn about the music scene 
Learn everything you can about the local 

music scene. This will help you with your short¬ 
term planning. Also, learn about the national 
scene for long-term goals. This is the sequence 
you should pursue. Develop first locally, then 
worry about being big across the country. 

Stepping On Stage 
23. Build a following 
The artist always has to be relentless in pur¬ 

suit of what he or she wants, according to inde¬ 
pendent artist Lauren Wood. "Play live as much 
as you can and hopefully you can start a buzz,” 
she says. 

24. Prepare a proper booking tape 
Put your best foot forward. Put the best, 

strongest and most representative song up 
front. According to Len Fagan, booking agent 
for the Coconut Teaszer, booking agents are 
looking for the same strong points as other 
music industry professionals—a well-construct¬ 
ed song, with powerful melody, lyrics and struc¬ 
ture. 

25. Prepare a proper booking package 
Your demo package begins with an artist bio 

and a demo cassette or CD. You may also 
include flyers the act has created for previous 
shows and/or press the act has received in the 
past. The demo can have two songs on it, or it 
can have 200. If the booking agent doesn't ike 
that first song, though, he’ll never hear the rest. 

26. Put your name on your demo package 
If sending a cassette, make sure it is in a 

plastic box with a J-card. Booking agents and 
music industry professionals tend to stack thou¬ 
sands of cassettes in the office. They need the 
J-card to be able to read the name of the act on 
the side in big, bold print. Most importantly, 
make sure your name appears on the cassette 
itself. 

The outside of the envelope should also fea¬ 
ture the name of the act in big, bold letters. If a 
booking agent wants to book an act, yet can’t 
find the package buried among the thousands 
in his or her office, he or she will go on to book 
the act they can find. Of course, include the 
contact phone number and name on all materi¬ 
als submitted, especially on both the J-card and 
cassette. 

27. Set up your own gigs 
The good part about doing business this way 

is that there is no middleman or booking agent 
taking a share of the proceeds. On the other 
side of the coin, there is also no one to take the 
fall for a bad booking. 

However, if the gig does go smoothly, you’ve 
gained clout on your local circuit. Booking 
agents will tend to smile more fondly upon you, 
and the press will be impressed. Things will get 
easier, but never any less hectic. 

28. Set up a string of gigs 
People are notoriously flaky, so you probably 

shouldn’t think of promoting yourself unless you 
have a string of live performances set up. This 
shows press and fans alike that you are serious 
about what you do and it also give them more 
than one chance to see you. It also lets you play 
the guilt factor. The morning after the greatest 
show of your life, you can call people whose 
names were not scratched off the guest list to 
tell them what they missed. Given enough 
reminders, sometimes people will show up. 

29. Play anywhere 
Gigs don’t have to be limited to venues nor¬ 

mally associated with live music. Veteran artist 
manager Laura Engel of Engel Entertainment 
notes that, when booking guitarist Craig 
Chaquico, “He'll show up at in-stores for any¬ 
body who will have him.” This includes the 
Natural Wonders chain, a retail outlet that spe¬ 
cializes in nature-oriented products, but that 
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• Fulfillment 

[ur Art Department will assist 
you in designing the right look 
for your new project 

IMPRESSIONS 
NASHVILLE 615-244-3535 

USA 1-800-489-7756 

WE ARE NOT 
YOUR AVERAGE DUPLICATOR 
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also sells new age CDs including Chaquico’s. 
“The idea is to take advantage of people who 
may not otherwise be exposed to the artist.” 

30. Treat Your Fans Well 
Set up special performances on occasion to 

thank your fans for their support—since most 
clubs sell drink tickets, you could pick up the tab 
or rent transportation and bus in your fans to 
shows. They will have a great time, and you will 
have taken the extra step to keep your fans with 
you through the rough times. 

31. Use the personal touch 
At the end of the set, all members of the band 

(or at least the lead singer) should thank each 
and every person in the crowd for listening. This 
is also a good time to get them to sign up for 
your mailing list. 

32. Contact charity organizers 
Charities are always looking for ways to raise 

money. Many times you'll find they’ll only be too 
happy to accept a percentage of your receipts 
in exchange for good karma and, perhaps, free 
publicity. Ask them if they need a performer for 
an upcoming event of their own design. This is 
a good way for the fledgling band to play some 
really good venues. At the Heart Walk in Los 
Angeles, bands play the legendary Greek 
Theatre. Something like that looks pretty spe¬ 
cial on your resume. 

33. Contact high schools 
Especially in less-populated areas, there isn’t 

a whole lot for teenagers to do. Many school 
districts would love to have someone as whole¬ 
some as you come and keep their kids busy on 
a Saturday night. Extra points to you if you can 
also provide a mid-set speech about staying in 
school. Granted, this is something that escapes 
many rockers, so maybe you could give your 
drug awareness speech instead. Talk about 
what you know. 

34. Play the college circuit 
College gigs tend to pay better than bar 

dates. Bands interested in going that direction 
may want to become members of the National 
Association of Campus Activities (NACA). 
NACA gigs range from $750 to $4,000 a night 
per band, making this a great opportunity to get 
both money and exposure. Contact NACA at 
800-845-2338 or 803-732-6222. 

35. Get out of town 
Clubs in the big cities are for showcasing. 

This is great if you want to get seen by the 
industry, but not so hot if you really want to sur¬ 
vive on your music alone. Outside the major 
cities (Los Angeles, New York and, to a lesser 
extent, Nashville) clubs tend to be very open to 
touring bands. They may even pay, something 
you don’t expect playing on the coasts. 

“Touring endlessly builds a hands-on audi¬ 
ence and friends," says Tim from the band 
Tommie Griggz. “Communication with these 
people is important. They are as real as we are 
and the world gets smaller every day. Build up 
these areas and expand open regions.” 

36. Give advance notice of your gigs 
If you’re looking for a review, remember the 

average press outlet has a four-to-six-week 
lead time required just to get someone down to 
the gig, and at least another four-to-six weeks 
before the item shows up in print. That’s a 
longer time than many new acts stay together. 
To fully utilize this press window, the act should 
be playing long before the reviewer is expected 
at a show and playing long after the review 
shows up. 

37. Get on agent 
This all depends on the band’s growth, as 

you must first prove to an agent that you can 
draw a crowd before they will consider taking 

you on as a client. “The agent’s job is to make 
sure that a band plays enough gigs so they 
have enough money to survive, and then to 
make sure they are playing enough dates and 
the right type of dates to exist in the business," 
writes Joe Owens in Welcome To The Jungle. 

38. Give your CDs/cassettes away 
When you’re just starting out, you want to 

build awareness of what you do and to develop 
contacts. Give away your CD to industry reps 
and anyone who signs up for your mailing list. 

Merchandising 

39. Learn to merchandise 
Tim Sweeney’s Guide To Releasing Inde¬ 

pendent Records advises: “Before each gig, set 
up a small table near the front door where you 
can sell CDs and T-shirts and sign people up on 
your mailing list. During your set, be sure to 
mention at least twice who you are and the fact 
that you have CDs and T-shirts available for 
sale.” 

40. Sell your recordings at shows 
Recordings allow your fans a little something 

to take home and share with friends. Hopefully, 
those friends will also like your music and will 
come to a later show. They are also a way to 
get publicity, but only if the recording is avail¬ 
able to the public. Your music doesn't have to 
be in stores. Plenty of people buy via mail order, 
whether through the Internet or directly at per¬ 
formances. The act will get more press with a 
product that is available in stores, but as long 
as the music is commercially available, you're 
golden. 

41. Invite record stores to where you play 
Michael Kline of Michael Kline & The Gypsys 

advises that a really good way to sell product 
and build an important relationship is to invite 
record stores to gigs in their area to set up their 
own table. This means that another interested 
party is working your product while you play. It 
also means that everyone walks away happy. 
“It’s like they open a branch of the record store 
at your gig,” Kline explains. “It’s great for me 
because instead of the 70/30 split I usually 
make, we work it 80/20." 

42. Learn to micromarket 
Laura Engel says she gets her best Sound¬ 

scan results from what she calls “micromarket¬ 
ing.” The idea is to pick a territory, and book 
gigs, press and media of any and all sorts. She 
also advises contacting retailers in the commu¬ 
nity about buying into their programming, which 
would include store posters advertising upcom¬ 
ing events. You want everyone to see your 
name. That’s the best way to build familiarity 
and a really good way to increase both crowds 
and sales. 

43. Research your market 
“Figure out how many people you play to 

each month and then estimate how many of 
them you think are big enough fans to part with 
fifteen or twenty dollars to buy a T-shirt,” advis¬ 
es Joe Owens in Welcome To The Jungle. “As 
a rule of thumb, major acts sell some item of 
merchandise to about fifteen to twenty percent 
of their audience at each show. Early on, you 
will probably sell about five to ten percent.” 

44. Sell quality items 
If someone takes home a shirt that they 

bought from you, washes it and the whole thing 
comes apart, he or she isn’t likely to remain a 
fan for long. Your merchandise is an important 
part of your image. Everything you sell reflects 
on you. 

45. Set reasonable prices 
Don’t get greedy. There’s nothing more 

worthless than a promo item nobody buys. 

Takin' Care Of Business 
46. Learn what labels want 
There are essentially two things you need to 

prove to a record company: 
1. They will make a profit by investing in your 

career. 
2. You can make it easy for an A&R person to 

sell your story to his label co-workers. 
They want to see that you’ve accomplished 

on a small scale what they hope to accomplish 
on a larger one. They want to see a foundation 
on which they can build. 

47. Attend industry showcases 
Musician see, musician do. A really good way 

to learn what the industry expects from you. 

48. Learn to network 
One good way to get people interested in 

your music is to build your own musical scene. 
Get together with like-minded bands and pool 
your mailing lists. Get to know other musicians 
who share your style. Most musicians are will¬ 
ing, and even eager, to share their experiences 
and exchange ideas about marketing. 

49. Join a networking group 
Networking groups are very important, points 

out Erin Connelly, lead vocalist for independent 
band Churchill’s Window. These groups bring 
together musicians of various stripes and ability 
levels, all willing to share contacts and knowl¬ 
edge to help further a common goal. Connelly 
belongs to L.A. Women In Music, but points out 
that there are many other like-minded groups 
around town. 

50. Research label rosters 
When going after a record label, it's always 

best to know what they already have. This way, 
you can point out to them how your music dif¬ 
fers from anything else they have or how it is 
similar. Record companies like to see this. It 
shows that you’re paying attention. 

51. Play where they sell your recordings 
Just about any place that sells your recording 

will be interested in having you do an in-store 
appearance. This shows you are interested and 
aggressive. It also shows you know how to 
move product. You will tend to sell a lot more 
units if you are there to personally oversee their 
sale. 

52. Get on listening booths at record stores 
This is often a pay-to-play situation, but well 

worth the expense. There are increasing num¬ 
ber of outlets, though, that will place your 
recording in their stores for nothing. All you 
have to do is make sure they like your music. 

53. Look for opening slots 
Once people have your package, and if 

response has been favorable, you can start 
asking around as to who needs an opening act. 
Record companies and club bookers have most 
of the pull in this regard, but sometimes the act 
has a say-so. It never hurts to ask. 

54. Get industry reps to your show 
The best way to get the industry down to see 

you, according to Reprise Director of A&R Julie 
Larson, is to first get a tape into the appropriate 
hands. This tape doesn’t come from the act, but 
through their manager or lawyer. Then, she 
says, “Follow up and let the A&R person know 
where and when you’ll be playing. The best way 
to do this is with cards saying the act is per¬ 
forming at whatever date, time and locale." 

55. Don't forget the publishing community 
Send your songs to publishers. (You’ll find 
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MUSK 
CONNECTION DIRECTORY: MUSIC INDUSTRY PUBLICISTS 
The music industry is driven by name recognition, and the publicist is the one whose job it is to get your 
name on the lips of those who matter. With that in mind, MC is proud to present our second annual list of 
independent publicists throughout Southern California. Our apologies to those we may have missed. 

Compiled by Carla Hay 
J THE ALBRIGHT ENTERTAINMENT 
GROUP 
3575 Cahuenga Blvd. West. 2nd Floor 
Los Angeles, CA 90068 
213-850-5507 FAX 213-850-5508 
Contact: Jeff Albright 
Clients The Doors, Vince Neil, Pat 
Benatar, Ric Ocasek. Robby Krieger. 
Damn Yankees. Rob Halford. Styx. Fleet¬ 
wood Mac, Lynyrd Skynyrd, Night Ranger, 
MonsterSounds Entertainment. 

J SHELLI ANDRANIGIAN 
P.O. Box 9996 
Glendale. CA 91226 
818-507-0221 FAX 818-507-7623 
E-mail rakelle11@aol.com 
Styles/Specialties All 
No. of Publicists: 1 

J ARSLANIAN & ASSOCIATES 
6671 Sunset Blvd.. Suite 1502 
Hollywood. CA 90028 
213-465-0533 FAX 213-465-9240 
Contact: Oscar Arslanian 
Styles/Specialties: Corporate, pop, clas¬ 
sic artists from the Fifties and Sixties. 
No. of Publicists: 2 
Clients: Fabian. Tommy Sands. Chris 
Montez. Farm Animals. 

J BAKER/WINOKUR/RYDER 
405 S. Beverly Dr. 
Beverly Hills, CA 90212 
310-277-6200 FAX 310-277-8260 
Contact: Henry Eshelman, Jamey Got-
tleib 
Styles/Specialties: All 
No. of Publicists: 20 

J BNA MEDIA GROUP 
5478 Wilshire Blvd.. Suite 300 
Los Angeles. CA 90036 
213-931-3315 FAX 213-934-0385 
Styles/Specialties: R&B. jazz, hip-hop. 
blues, alternative. 

J BOTH GUNS BLAZING PROJECTS 
219 Broadway. Suite 177 
Laguna Beach. CA 92661 
310-795-3159 
Contact: Jan Ballard 
Styles/Specialties Full service PR com¬ 
pany for independents. All styles. 

J THE BROKAW COMPANY 
9255 Sunset Blvd., Suite 804 
Los Angeles, CA 90069 
310-273-2060 FAX 310-276-4037 
Contact: Sandy Brokaw, David Brokaw 
Styles/Specialties All 
No. of Publicists 5 

J BURSON-MARSTELLER 
1800 Century Park East, Suite 200 
Los Angeles. CA 90067 
310-226-3000 FAX 310-226-3009 
Styles/Specialties Television, feature 
films, corporate publicity. 

J CAROLYN PUBLIC RELATIONS 
(CPR) 
6710 1/2 West Olympic Blvd. 
Los Angeles. CA 90048 
213-852-1548 FAX 213-852-1567 
Contact: Carolyn Broner 
Styles/Specialties All 
Clients: Navarre Corporation and various 
record labels and musicians. 

J CATHCART PUBLIC RELATIONS 
3518 Cahuenga Blvd. West. Suite 320 
Los Angeles, CA 90068 
213-845-9918 FAX 213-845-9986 
Contact: Laura Cathcart 
Styles/Specialties Hip-hop, R&B. 
No. of Publicists 2 
Clients: Loud/RCA Records, Island 
Records. 

□ CHASEN & COMPANY 
8899 Beverly Blvd., Suite 407 
Los Angeles. CA 90048 
310-274-4400 FAX 310-274-4467 
Contact Ronni Chasen 
Styles/Specialties Movie composers, 

record producers, record labels, awards 
campaigns. 
No. of Publicists 4 
Clients: Glen Ballard, Elmer Bernstein, 
John Dedney, John Frizell, Elliot Golden¬ 
thal, Miles Goodman, James Newton 
Howard, Michael Kamen, Mark Mancina. 
Randy Newman. Thomas Newman. Pitts¬ 
burgh Pops Orchestra. Mark Snow. Steve 
Tyrell, Hans Zimmer. 

J LYNN COLES PRODUCTIONS 
P.O. Box 93-1198 
Los Angeles, CA 90093 
213-874-2954 FAX 213-874-2556 
E-mail: lcprod@earthlink.net 
Contact: Lynn Coles 
Styles/Specialties Jazz, pop. Also man¬ 
agement services, actors/actresses. spe¬ 
cial events. 
No. of Publicists: 4 
Clients: Nancy Wilson. Carmen Bradford, 
Avery Brooks. Jimmy and Jeannie 
Cheatham. Maurice Davis. 

□ TERESA CONBOY 
P.O. Box 27766 
Los Angeles. CA 90027 
213-660-7748 FAX 213-660-2529 
Contact: Teresa Conboy 
Styles/Specialties Blues, rock, alterna¬ 
tive, jazz, authors/books, celebrities, 
events. 
No. of Publicists: 1 
Clients: Code Blue/Atlantic Records. 
Meridian Arts Ensemble. Terry Gladstone. 
David Robyn. Aloha Concert Jam Music & 
Cultural Festival, the Hutchinsons, Andy 
Hill & Renee Safier. 

J COSTA COMMUNICATIONS 
8265 Sunset Blvd., Suite 101 
Los Angeles, CA 90046 
213-650-3588 FAX 213-654-5207 
Contact: Ray Costa 
Styles/Specialties A full service PR firm 
working with all levels and genres of 
music. 
No. of Publicists: 4-6 
Clients: GNP Crescendo Records, 
Thump Records. Sage Records. JV. Trini 
Lopez. Malo. Lisa Lisa, Old School series, 
Star Trek soundtracks. Chase Rucker 
Music. 

BOBBI COWAN PR 
P.O. Box 805 
North Hollywood. CA 91603 
818-980-2372 
Styles/Specialties All styles. 

J SUZAN CRANE PUBLIC RELATIONS 
6399 Wilshire Blvd., Suite 412 
Los Angeles, CA 90048 
213-655-4151 FAX 213-655-4533 
Contact: Suzan Crane 
Styles/Specialties All 
No. of Publicists: 3-4 
Clients: Fishbone, Blessid Union of 
Souls, Z, Nicklebag. 

J CREATIVE IMAGE ASSOCIATES 
(CIA) 
723 1/2 N. La Cienega Blvd. 
Los Angeles, CA 90069 
310-657-2211 FAX 310-657-7750 
Contact Shelley Selover 
No. of Publicists: 2 

J DAVIDSON & CHOY PUBLICITY 
4311 Wilshire Blvd., Suite 202 
Los Angeles, CA 90010 
213-954-7510 FAX 213-954-7520 
Contact: Tim Choy 
Styles/Specialties Music, theater, fine 
arts. 
No. of Publicists: 6 

□ DEF PRESS 
430 South Niagra, Suite 210 
Burbank, CA 91510 
818-843-8026 FAX 818-955-8710 
Contact: Phyllis Pollack 
Styles/Specialties Specializing in rap, 
hip-hop. 
*No unsigned artists, please 

J DOUG DEUTSCH 
8033 Sunset Blvd., Suite 31 
Los Angeles, CA 90046 
213-463-1091 FAX 213-463-1092 
Styles/Specialties Blues 
No. of Publicists 1 
Clients: Brody Buster, Taryn Donath, Jay 
Gordon. Howard & the White Boys. Wal¬ 
ter Trout, Carl Verheyen, Blue Ace 
Records, Mighty Tiger Records. 

□ EDELMAN PUBLIC RELATIONS 
WORLDWIDE 
5670 Wilshire Blvd., Suite 1500 
Los Angeles. CA 90036 
213-857-9100 FAX 213-857-9117 
Contact: George Drucker 

□ GREAT SCOTT P.R.ODUCTIONS 
135 N. Doheny Dr.. Suite 203 
Los Angeles, CA 90048 
310-274-0248 FAX 310-274-8361 
Contact: Rick Scott 
Styles/Specialties Urban, alternative, 
pop, jazz, indie record labels, record pro¬ 
ducers. 
No. of Publicists: 1 
Clients: Earth, Wind & Fire, Maurice 
White, the Rentals, Richard Elliot, Keiko 
Matsui, Martin Page. 

J GREY MEDIA GROUP/NADM PRO¬ 
DUCTIONS 
9889 Santa Monica Blvd., Suite 205 
Beverly Hills, CA 90212 
310-556-5610 FAX 310-556-0752 
Contact: Linda Grey, Susan Fincham 
Styles/Specialties All 

□ HANDS ON PUBLIC RELATIONS 
AND MARKETING 
3424 Primera Ave. 
Los Angeles, CA 90068 
818-901-4878 FAX 818-901 -4875 
Contact: Craig A. Melone 
Styles/Specialties All styles. Indie labels 
are our forte. 
No. of Publicists: 4 
Clients: Samantha Fox, DJ Trans, Simply 
Smooth, the Puppies. I.C. Red, Boo Yaa 
T.R.I.B.E., CC Lemonhead, DJ Laz, Deb¬ 
bie Deb. the Delphines. Stevie Stiletto, 
Jon Paris. Corey Stevens. Benny Mar-
dones, Bluester. Catfish, the Lonesome 
Romeos. Orville Davis. Bierce in LA, 
Adam Records, Attitude Records, Rococo 
Records, Fountainbleu Records. Pandisc 
Music. Eureka Records, Kent Entertain¬ 
ment. Shel Talmy. 

J DEBRA HARNER MEDIA RELATIONS 
4220 Tosca Road 
Woodland Hills. CA 91364 
818-716-8479 FAX818-716-1079 
E-mail: debhar@earthlink.net 
Contact Debra Harner 
No. of Publicists 1 
Clients: The Mermen. Randy Crawford. 
King Sunny Ade. Willie and Lobo. Rick 
Braun. Jeff Golub and Avenue Blue, Brian 
Culbertson, Scott Henderson, Toure 
Kunda. 

J INNOVATIVE MEDIA & MARKETING 
11328 Magnolia Blvd., Suite 3 
North Hollywood. CA 91601 
818-509-0192 FAX 818-509-1601 
Contact: Parvene Michaels, Jeff Urdank 
Styles/Specialties All 
No. of Publicists: 5 
Clients: Lookout! Records (The Mr. T 
Experience, The Queers, Pansy Division, 
Avail, The Hi-Fives), BYO Records (Youth 
Brigade, Hepcat, Automatic 7), Theolo¬ 
gian Records (Out Of Order), Water Lily 
Acoustics (Tabula Rasa w/Bela Fleck, 
Bourban & Rosewater w/Jerry Douglas, 
Mumtaz Mahal w/Taj Mahal), Solid Discs 
(Permission To Breathe). 

□ JAZZMYNE PUBLIC RELATIONS 
928 E. San Jose Ave. 
Burbank, CA 91501 
818-848-6056 or 310-288-6061 
FAX 818-841-7311 
Contact: Makeda Smith 

Styles/Specialties R&B. rap. jazz 
No. of Publicists 1 
Clients: AJ Jamal, Carl Martin, Oji Pierce, 
Itai Joe, Triple X Records. 

□ JENSEN COMMUNICATIONS 
230 E. Union St. 
Pasadena, CA 91101 
818-585-9575 FAX 818-564-8920 
Contact: Michael Jensen 
Styles/Specialties: Rock, heavy metal, 
jazz, event coordination. 
No. of Publicists: 1 
Clients: Santana, Gorbachev Foundation, 
Jon Anderson, Graham Nash, John Ent-
whistle, Peace Jam, Nash Manuscript 
Originals, Peter, Paul & Mary, Hotel 
Oceana, Gary Remal-Malkin, Steven Sea¬ 
gal. 

□ LAURA KAUFMAN PUBLIC RELA¬ 
TIONS 
5115 Kester Avenue #21 
Sherman Oaks, CA 90046 
818-501-8880 FAX 818-501-8055 
Contact: Laura Kaufman 

□ LEVINSON ENTERTAINMENT VEN¬ 
TURES INTERNATIONAL. INC. 
1440 Veteran Ave., Suite 650 
Los Angeles. CA 90024 
213-460-4545 FAX 213-663-2820 
E-mail: leviinc@aol.com 
Contact: Bob Levinson, Jed Leland, Jr. 
Styles/Specialties: All 

□ THE LIPPIN GROUP 
6100 Wilshire Blvd., Suite 400 
Los Angeles, CA 90048 
213-965-1990 FAX 213-965-1993 
Contact: Ronnie Lippin 
Styles/Specialties: All 

□ LLOYD & CLARK MARKETING AND 
COMMUNICATIONS 
5530 Corbin Ave., Suite 323 
Tarzana, CA 91356 
818-757-0070 FAX 818-757-0083 
Contact: Jack Reed. Michael Lloyd 
Styles/Specialties All 
No. of Publicists: 4 

J LOBELINE COMMUNICATIONS 
8995 Elevado Ave. 
Los Angeles. CA 90069 
310-271-1551 FAX 310-271-4822 
E-mail: sky1phil@aol.com 
Contact: Phil Lobel, Mark Tunkara 
Styles/Specialties All events and cre¬ 
ative publicity. 
Clients Reggae Sunsplash, David Cop¬ 
perfield, Tony Robbins, various TV and 
film personalities. 

□ LOBO COMMUNICATIONS 
P.O. Box 462089 
Los Angeles, CA 90046 
213-874-3328 FAX 213-436-6232 
Contact: Dawn LoBaugh 
Styles/Specialties Rock 
No. of Publicists: 1 

□ BOBBI MARCUS PR 
1514 17th St., Suite 205 
Santa Monica, CA 90404 
310-829-9800 FAX 310-829-9222 
E-mail: bmarcuspr@aol.com 
Contact: Bobbi Marcus 
Styles/Specialties: Jazz, corporate 
events. 
No. of Publicists: 4 

J MCMULLEN & COMPANY 
9744 Wilshire Blvd., Suite 301 
Beverly Hills, CA 90212 
310-276-5214 FAX 310-276-6133 
Contact: Sarah McMullen 
Styles/Specialties Music, corporate. 
Clients: Elton John, plus a rotating set of 
clients. 

□ MIRROR PUBLIC RELATIONS 
6510 Rhodes Ave. 
North Hollywood, CA 91606 
213-466-1511 FAX 818-985-1236 
Contact: Janie Bradford 
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Styles/Specialties All 
No. of Publicists: 5 
Clients: Claudette Robinson, Regina 
King, Ray Parker, Jr., Jo Marie Payton, 
Holland-Dozier-Holland. 

J MORGAN & MORGAN PR 
7543 Woodly Avenue #200 
Van Nuys, CA 91406 
818-904-9555 or 800-800-6961 
FAX 818-904-9333 
E-mail: mandm19@ally.ios.com 
Contact: Marty Morgan 
Styles/Specialties: Jazz only (20 years 
experience). Also various sports and 
entertainment concerns. 
No. of Publicists: 2 
Clients: Sandy Graham. Steve Huffsteter, 
Doug MacDonald. Rob McConnell. Lanny 
Morgan, Claude Williamson, Billy Mitchell. 
Bill Henderson, Mike Melvoin, Fred 
Ramirez, Polyhedra. 

J NICOLETTI MUSIC CO./CREATIVE 
NETWORK CO. 
P.O. Box 2818 
Newport Beach. CA 92659 
714-494-0181 FAX 714-494-0982 
Contact: Joseph Nicoletti 
Styles/Specialties All 
No. of Publicists: 3 (Rhona Moulton, 
Canada; Timothy Parker, Arkansas; 
Melvin Dirkese, Texas; David Catford, 
Australia; David J. Whitham, UK/Europe; 
Al Delory, Nashville) 
Clients: Paramount, Columbia, Warner 
Bros., RCA, Capitol, Lorimar TV Music, 
and many managers and producers. 

□ DALE C. OLSON & ASSOCIATES, 
INC. 
6310 San Vincente Blvd., Suite 340 
Los Angeles, CA 90048 
213-932-6026 FAX 213-932-1989 
Contact: Dale C. Olson 
Styles/Specialties: All entertainment-ori¬ 
ented, from motion pictures and televi¬ 
sion, production companies, personalities, 
music, books, corporate entertainment. 
No. of Publicists: 3 

□ OMEN FICTION MEDIA 
& ENTERTAINMENT 
1223 Wilshire Blvd., Suite 411 
Santa Monica, CA 90403 
310-449-6929 FAX 310-315-9765 
Contact: Gina Nemo 
Styles/Specialties R&B/urban/hip-hop, 
alternative rock, TV music productions. 
No. of Publicists: 2 
Clients: Warren G, G Funk Records, Uni¬ 
versal Records (West Coast), Tower of 
Power, Five Footaz, Omen, the Hunger, 
Fleming & John. 

□ PARKER PUBLIC RELATIONS 
11500 Olympic Blvd., Suite 400 
Los Angeles, CA 90064 
310-312-4562 FAX 310-478-2399 
Contact: Joel Parker 
Styles/Specialties: All, including music, 
film, television, food, sports, corporate. 
No. of Publicists: 6 

□ PASCALE 
PO. Box 2203 

Beverly Hills, CA 90213 
213-462-2784 
Styles/Specialties All styles of music. 
Media campaign planning only. 
No. of Publicists: 1 

J PLA MEDIA 
8721 Beverly Blvd. 
Los Angeles, CA 90048 
310-358-8668 FAX 310-659-6906 
Contact Les Schwartz 
Styles/Specialties Full service entertain¬ 
ment company with an emphasis on 
music. Includes venues and corporate 
publicity. 
Clients: Raffi, Charley Pride, The Right 
Stuff, Drive Entertainment, Blues Heaven 
Foundation, Sweet Relief Foundation, 
Winter Harvest. Munich Records America. 

J PRES PAK PUBLIC RELATIONS 
7985 Santa Monica Blvd., Suite 109-250 
West Hollywood. CA 90046 
310-532-9448 FAX 310-544-2627 
E-mail: prespak@aol.com 
Contact: Tom Kidd 
Styles/Specialties All 
No. of Publicists; 1 
Clients: Shakeh, Thrill My Wife, Alan 
O’Day, Don Peake, Come Out & Play, 
Judy Toy. Paul Inman. 

□ ILENE PROCTOR PUBLIC RELA¬ 
TIONS 
9427 Charleville Blvd. 
Beverly Hills. CA 90212 
310-858-6643 FAX 310-858-8036 
Contact: Ilene Proctor 
Styles/Specialties: All styles, including 
Latin music. 
No. of Publicists: 4 

J PUBLIC RELATIONS PARTNERS 
(PRP) 
723 1/2 La Cienega Blvd. 
Los Angeles. CA 90069 
310-657-2211 FAX 310-657-7750 
Contact: Patti Mitsui. Cori Chill, Erik 
Filkorn 
Styles/Specialties Music artists, interac¬ 
tive media. 
No. of Publicists: 3 

□ CHRIS READE COMMUNICATIONS 
(CRC) 
7510 Sunset Blvd., Suite 1426 
Los Angeles, CA 90046 
213-466-0140 FAX 213-466-0147 
E-mail: chrisreade@earthlink.net 
Contact: Chris Reade 
Styles/Specialties: All styles of urban 
music, including rap. R&B. dancehall, reg¬ 
gae. 
No. of Publicists: 2 
Clients: Flesh-N-Bone, Erick Sermon, 
Group Home. Mark Sparks. Crystal John¬ 
son, Method Man. Onyx. Redman. Code 
3. Domino. Kausion. Kinfolk, Paperboy, 
Richie Rich, WC & the Maad Circle. 

□ RED ROOSTER PUBLICITY 
2028 Dracena Dr. 
Los Angeles, CA 90027 
213-660-0672 FAX 213-661-8074 
Contact: David Budge 
Styles/Specialties All 

No. of Publicists: 2 
Clients: George Thorogood. Fabulous 
Thunderbirds. Taj Mahal. Jimmy Thack¬ 
ery, Jessica, Coco Montoya. 

GAIL ROBERTS PUBLIC RELATIONS 
3917 Riverside Dr.. Suite 9200 
Burbank. CA 91505 
213-934-7765 FAX 213-934-1566 
Contact Gail Roberts 
Styles/Specialties All styles, also inter¬ 
active multimedia. 
No. of Publicists: 3 

J ROGERS & COWAN 
1888 Century Park East 
Los Angeles. CA 90067 
310-201-8800 FAX 310-788-6600 
Contact Maureen O'Connor, Sandy 
Friedman 
Styles/Specialties AE entertainment, 
including music, motion pictures, televi¬ 
sion, corporate product placement and 
marketing. 

J EDEN ROSEN 
P.O. Box 6872 
Burbank, CA 91510 
818-848-7650 
Styles/Specialties Country 
No. of Publicists: 1 

□ ROSKIN-FRIEDMAN ASSOCIATES 
8425 W. Third St.. Suite 309 
Los Angeles. CA 90048 
213-653-5411 FAX 213-653-5474 
Contact: Monroe Friedman 
Styles/Specialties Full service PR firm. 

□ PATRICK WILLIAM SALVO 
& ASSOCIATES 
6290 Sunset Blvd., Suite 414 
Hollywood, CA 90028 
213-469-6732 
FAX 213-465-7671 
Contact: Patrick William Salvo 
Styles/Specialties All 
No. of Publicists: 5 

□ MITCH SCHNEIDER ORGANIZATION 
(MSO) 
14724 Ventura Blvd., Suite 410 
Sherman Oaks, CA 91403 
818-380-0400 FAX 818-380-0430 
Website: http://www.msopr.com 
E-mail: msoorg@aol.com 
Contact: Mitch Schneider 
Styles/Specialties: Music 
No. of Publicists: 9 
Clients: The Black Crowes, David Bowie. 
Exene Cervenkova, Craig Chaquico, 
Crosby, Stills & Nash, Dick Dale. 
Deftones, Descendents, Diamond Rio, 
George Ducas, Goldfinger, Susanna 
Hoffs, Billy Idol, Impeiial Drag, Little Feat. 
Lush, Shelby Lynne, Alanis Morissette, 
Me shell Ndeqecello, the Offspring, Stevie 
Nicks, Ozzy Osbourne. Linda Perry, Tom 
Petty & The Heartbreakers, P.M. Dawn, 
David Lee Roth, Screamin’ Cheetah 
Wheelies, the Sex Pistols. Social Distor¬ 
tion. Speech. Tears For Fears, the Tony 
Rich Project. Voodoo Glow Skulls. Warn-
er/Chappell Music. Dwight Yoakam. 

J SCOOP MARKETING 
3701 Wilshire Blvd.. 7th Floor 
Los Angeles. CA 90010 
213-381-2277 FAX 213-381-2275 
Contact: Larry Solters, Lisa Vega 
Styles/Specialties: Music, entertainment, 
events, corporate entertainment. 
No. of Publicists: 4 

□ SFPR 
10850 Wilshire Blvd.. Suite 570 
Los Angeles. CA 90024 
310-475-8668 FAX 310-475-8895 
Contact: Sheryl Feuerstein 
Styles/Specialties All 
No. of Publicists: 5 

□ SHEFRIN COMPANY 
800 S. Robertson Blvd. 
Los Angeles. CA 90035 
213-655-5960 FAX 310-657-0441 
Contact: Paul Shefrin 
No. of Publicists 1 
Clients: Dick Clark. Academy of Country 
Music, Crystal Gayle, American Music 
Awards. Dick Clark Productions. Monty 
Hall. Don Rickles, John Denver. 

□ BARBARA SHELLEY PR 
8380 Melrose Ave., Suite 105 
Los Angeles, CA 90069 
213-852-1043 FAX 213-852-7127 
Contact: Barbara Shelley 
Styles/Specialties All 
Clients: The Right Stuff, K-Tel Int’l, Greg 
Kihn, Paul Jackson. Jr. 

□ THE LEE SOLTERS COMPANY 
8383 Wilshire Blvd., Suite 850 
Beverly Hills. CA 90211 
213-651 -9300 FAX 213-651 -5944 
E-mail: mfo@solterspr.com 
Contact: Lee Solters, Steve Levesque 
Styles/Specialties All 
No. of Publicists: 10 

□ URGE ENTERTAINMENT 
3325 Blair Drive 
Hollywood, CA 90068 
213-851 -8743 FAX 213-874-1986 
E-mail: uraent@directnet.com 
Contact: Chris Carrico 

□ W3 PUBLIC RELATIONS 
8380 Melrose Ave., Suite 105 
Los Angeles, CA 90069 
213-852-1043 FAX 213-852-7127 
Contact. Sharon Weisz 
Styles/Specialties: All 
No. of Publicists: 2 
Clients: Michael Feinstein, Blix Street 
Records, Stefanie Powers. 

□ WASSERMAN GROUP 
6500 Wilshire Blvd., Suite 500 
Los Angeles, CA 90048 
213-651-0253 FAX 213-651-0354 
Contact: Paul Wasserman, Brian O’Neil 

□ NORMAN WINTER & ASSOCIATES 
6255 Sunset Blvd., Suite 915 
Hollywood. CA 90028 
213-469-3434 FAX 213-469-6422 
Contact: Norm Winter, Guy McCain 
Styles/Specialties: Contemporary 
music/film and corporate, urban/rap. CH 

Memorandum 

To: The Music Industry 
Fr: Michael Jensen. Susan Stewart. Monica Jara. Ted Matson. 
Re: Strategic and Sophisticated Communications Management 

Jensen Communications, INC. 
230 E. Union Street,Pasadena, Ca 
818-585-9575, Fax: 818-564-8920 

Q: Can you afford to pay for PR? 
A: You can't afford not to! 

Call us at 1-800-800-6961 for a free consultation on how a positive 
public relations campaign can benefit you and what it should cost. 

“We’ve been relating to your public for 20 years.” 

Morgan & Morgan PR Inc. 
7543 Woodley Ave #200 Van Nuys CA 91406 

(818) 904-9555 Fax: (818) 904-9333 

Email: mandml9@ally.ios.com 
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these listed in Album Network’s Yellow Pages 
Of Rock or the Recording Industry Sourcebook. 
Music Connection's Annual Directory to 
Publishers is due out October 28th.) The local 
offices of ASCAP, BMI or SESAC also publish 
newsletters containing lists of their member 
publishers. 

Every major record company has a publish¬ 
ing division, and over the past few years the 
publishing community has largely become the 
development agency of new talent. Publishing 
is becoming a very important stepping stone 
towards getting signed. 

Promotion & Publicity 
56. Get an 800 number 
An 800 number is an efficient way to promote 

your gigs. Put the number on all your flyers, in 
your ads or in your newsletter. People call in to 
find out when you’re playing, or maybe to hear 
a bit of your music. 

57. Promote your act on the 'Net 
The cyber world is constantly changing. 

There are literally hundreds of options available 
to the struggling, hungry musician. Here's a 
sampling of a few. 

If you’ve got gigs or product available in New 
York City, Chicago, Boston, Washington, DC. 
or Los Angeles, you can post your information 
on the Web to SonicNet. They will list any 
upcoming show in these areas and include a 
description of the music—all for free! 

Music View is branching out from their suc¬ 
cessful 800 number service with the Musician’s 
Network. Artists with their own page will link the 
page to theirs; they will also create one for the 
band. The rate for this service is approximately 
a dollar a day, with the requirement that artists 
pay for six or twelve months at a time. 

58. Use the World Wide Web 
Set up your own home page if you can spare 

a little time. If you stay in control of your own 
page, it becomes another avenue of expres¬ 
sion. If you really don’t have the time, find a 
friend or company that can do it. Collaborate 
with them to create something that is uniquely 
you. Like your photos, remember that this is the 
way the world is going to see you. 

59. Publicize shows cheaply 
Not everyone needs a fulf package from you. 

Many publications—newspapers, magazines 
and the like—will list your upcoming gigs free of 
charge. Be sure to send this out far in advance, 
at least four to six weeks, of the gig. You might 
throw in a photo if you can afford to. Many of 
these publications will run your picture if they 
have the room. 

60. Look for publications that review 
unsigned acts 

There aren’t a whole lot of publications out 
there that will review music by an unsigned act, 
although Music Connection is one of the few 
national publications that does. Most often, the 
ones that do are college newspapers and 
‘zines. 

61. Learn who to target 
Once you’ve spent more time and money 

than you ever thought possible making up your 
demo package and producing your own con¬ 
certs, you need to target publications and 
broadcast outlets in the area where you and 
your product are available. 

Lists of publications nationwide are easy to 
find. Your local library probably has a copy of 
the Gale’s Directory Of Publications & 
Broadcast Media. This four-volume publication 
lists virtually every broadcast and print outlet in 
the United States. It is much easier to get press 
in a smaller town where the entertainment edi¬ 

tor doesn’t usually get pitched as often. 
Use an atlas or state map to find any small 

town within driving distance, then look them up 
in Gate's alphabetically. The directory gives you 
publication name, address, phone, fax and con¬ 
tact names of those you’ll want to get in touch 
with. 

62. Develop a hook 
Your job is to make the job easier for the 

press and the music industry. It’s not enough to 
tell them your band has great songs and puts 
on a great show. They’ve heard this, and ver¬ 
sions of it, a million times before. Give them a 
reason to push your show. Make your gig a 
record release party, for instance. This is a 
proven, if not particularly original, practice. 

63. Write a press release 
The most efficient way to get someone’s 

attention is through a press release. The first 
paragraph should grab their attention while 
simultaneously telling them what you want them 
to know. You also need to tell them why they 
want this information, or why their readership 
would really appreciate your art. The third part 
of the press release tells the reader what you 
want them to do with the information. Are you 
looking for a calendar listing? Do you want a 
review of your live show or CD? Do you feel 
worthy of an interview? If you don’t ask, they 
won’t offer. 

Finally, be sure to include a contact name 
and phone number at the bottom of the press 
release. Use a different font or type style to 
make it stand out. Also, offer to send them a CD 
and photo if they would like. Be sure to thank 
them for their time and interest. All of this needs 
to fit on one page and, preferably, not utilizing 
more than a few paragraphs. 

64. Buy display ads 
The parts of any magazine that are most 

read are the display advertisements. A small 
display ad in every issue of music industry pub¬ 
lications will give you so much more mileage 
than even one review, and you are also in con¬ 
trol of the editorial content of the ad. 

65. Use your mailing list 
You always want to mail out flyers at least a 

week previous to your gig. This list is most like¬ 
ly made up of friends, family, co-workers and 
schoolmates. These people are going to be 
very excited about hearing your music at first. 
Then they get busy—or lazy. You’ll notice your 
crowd starting to dwindle, usually after the band 
has been playing about a year. Little by little, if 
the band stays together, these people will be 
replaced by “real” fans. These are people who 
come for the music, not because someone beg¬ 
ged them to show up. 

66. When you have a success, tell the world 
Nothing breeds more success in this world 

than success. If one radio station adds your 
song, then tell all the others. If one magazine 
writes a positive review, tell its competitors. No 
one likes to be scooped, of course, but its often 
viewed as better to be the second source to dis¬ 
cover the next big thing than to admit never 
having discovered it at all. When you have a 
failure, keep it to yourself. 

67. Use your fax machine 
The most efficient way to disperse your new 

press release is via fax. The Gale’s Directory 
gives you most of the fax numbers you will need 
and the phone numbers to call to get the ones 
missing. This is another reason to keep the 
press release to one page. You don’t want to tie 
up a busy office fax with a lot of paper. 

68. Use e-mail 
If you have an e-mail address, this is also a 

good way to send your information, as more 
and more the recording industry has taken to 

utilizing e-mail as a viable form of communica¬ 
tion. 

69. Use snail mail 
You can always send your information the 

old-fashioned way, through the mail. The good 
point is that, because mail is a traditional 
method of communication, the media have 
devised traditional methods of dealing with it. 
The bad point is that the mail is a much slower 
method of doing business than either fax of e-
mail. It can also be more expensive, once you 
figure in postage, envelope and paper. And, of 
course, it is also more ecologically unfriendly. 

70. Use voice mail 
Once your package has been dispersed, you 

may receive calls requesting the promised 
photo and CD. If they don't call you, you call 
them. Wait about a week after initial contact to 
do this. Remember to first ask if you have 
reached them at a good time. If they are too 
busy, ask for a good time to call them back. If 
you are shuttled off to voice mail, leave a short 
message asking if they've received your infor¬ 
mation, telling them what you want (a review, 
listing, etc.) and offering to send music. Don’t 
forget to speak slowly and leave your name and 
number. 

Film, TV, Radio & Video 
71. Make a video 
Only the most committed would include a 

video in their initial package, because the cost 
it adds to initial outlay for a Hi-Fi VHS copy and 
postage are great. Nevertheless, Green Jelly 
began as a “video only” band, and it didn’t do 
them any harm. Assume that what people will 
be looking at is on the tape, not the wrapper. If 
it’s a freebie or part of a larger package, you 
don’t need anything fancy on the outside, but do 
include the name of the act and contact infor¬ 
mation. Many local cable stations offer the 
opportunity for unsigned bands to get their 
videos played. 

72. Contact indie and student filmmakers 
Most colleges and a few high schools have 

film production departments. Many young 
adults will be thrilled that a professional musi¬ 
cian, such as yourself, would contact them 
about granting use of your music. A few of them 
may even remember you as they go on to big¬ 
ger and better paying projects. 

73. Contact college radio 
Most college stations take great pains to 

search out the new, the exciting and the 
unknown. College DJs can usually play any¬ 
thing they like. They rely on word-of-mouth, 
record store referrals and well-versed music 
directors to bring the new music in. They may 
also do quite a bit of footwork. If the program 
director sees a band that he or she likes, they 
may well ask for a tape to play the next day. 

To get airplay at most places, a band needs 
product. In most cases, that product must be a 
CD or tape, though vinyl is still acceptable at 
many college stations. 

74. Contact commercial radio 
Commercial radio isn’t always open to 

unsigned artists, but there are plenty of pro¬ 
grams across the country that are designed to 
showcase new performers. Be aware that most 
of these have a local slant, as stations view 
these shows as a form of community service. 

However, if you’re touring and come into their 
area, that gives you a wonderful opportunity to 
contact the station. If you can get through to the 
program director, if they like your music and if 
you’ve given them a long enough lead time (two 
months is best), they may well play your music 
and pump your show. If you want to all but guar¬ 
antee they will, buy commercial time. 
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75. Hire an indie promoter 
An independent promoter works your record 

to literally hundreds of stations across the coun¬ 
try for a few hundred dollars (usually $500) a 
week. 

Usually, the beginning band will want to hire 
them on a month-to-month basis. Because of 
their already-developed relationships, they are 
likely to get you on stations that won’t even 
accept your calls. 

76. Contact public access TV 
Potential performers will want to shop the 

local public access stations and programs 
before pitching to a particular station. All it takes 
to be a guest of an existing show is to get the 
usual picture/bio/tape package to the produc¬ 
er’s open ears. 

Public access TV is a great first step toward 
exposure. It is also a good way for performers 
to test and develop their on-camera skills. It’s a 
good way to develop ideas for future video pro¬ 
jects and to learn the limits of possibility. If a 
producer or promoter is watching and likes what 
they see, all the better. 

77. Contact broadcast TV 
Morning TV is always hungry for fresh faces 

and entertainers. It's a special treat for them if a 
band from the big city comes to a smaller town. 
It’s a special treat for the band, too, because 
they not only get to play a song or two, but the 
hosts will let you promote your gig to their often 
large and loyal audience. 

78. Contact commercial and film supervisors 
Granted, searching out TV and film supervi¬ 

sors to get work on commercials and in film 
scores is a difficult path, but it’s only impossible 
if you never send your tape. 

Do some brainstorming about ideas. Look for 
projects where there is an obvious or clever tie-
in. Got a song about coffee? Call Starbucks! 
Once again, it never hurts to ask. 

Distribution 
79. Put your recordings in record stores on 

consignment 
Even if you can’t get your record distributed, 

or if you don’t want to wait, you can still get on 
the shelves. This is known as consignment. The 
deal is that the record store will agree to take a 
certain amount of your product and will pay you 
when, and if, they are sold. The danger here is 
that, if that record store is far from your home 
base, you may never see that cash. Of course, 
you're an artist, so you're not doing this for the 
money, right? 

80. Get distribution 
Most musicians think getting distribution is 

impossible. In truth, it’s not. It’s just extremely 
difficult. All you need to approach your local dis¬ 
tribution company is a “one-sheet,” which is 
nothing more than a one-page description of 
your record that tells distributors and retailers 
why they should carry it. This is mailed, along 
with the record, to the distributors in your area. 
Follow this up with either a phone call or an in-
person meeting. 

81. Learn to write a "one-sheet" 
The components to a “one-sheet” are: 
Artist name: 
Name of release: 
Label name: 
Date of release: 
UPC (bar code) #: 
Selection #: 
Suggested retail price: 
A brief description of the record, the band 

and what you’re doing to promote both. 

Dealing With The Industry 
82. You make the call 
Always send your package to a specific per¬ 

son at whatever company you’re trying to 
reach. You get this information by calling the 
company you want to pitch, before you assem¬ 
ble the package they will receive. 

This call serves several purposes. First, to 
find out whether the company accepts unsolicit¬ 
ed packages like yours, and second, to find out 
specifically what the company wants you to 
send them and to find the specific name and 
title of the person who will review your submis¬ 
sion. Include his or her title under the name on 
the outside of the envelope, just in case some¬ 
one else fills the position between the time you 
call and the time you mail. Keep the call brief 
and upbeat and by all means spell his/her name 
correctly! 

83. Only send packages that are solicited 
You’ve got a weighty list of contacts and a 

pile of press kits ready to go. Then you mental¬ 
ly add up the costs. Do you really want to put a 
package in the mail to all of those people? 

Of course you don’t. You only want to send 
packages to people who want them. Even 
record companies are realizing that to send 
CDs or cassettes to everyone on their lists is far 
from cost-effective. There are still companies 
that do that, but those are the rich ones such as 
Disney. Most of the rest only send product to 
people who want them. Your job as an indepen¬ 
dent artist is to get people to want your pack¬ 
age. 

84. Professional Appearances 
In designing your package, the goal is, in the 

words of one A&R professional, “to have some¬ 
thing that at least looks as if you're attempting 
to be professional.” When the outside of the 
package tries too hard to get attention, it is 
widely perceived that what is inside merits no 
attention at all. 

Your product should mirror those produced 
by the recording industry, itself, though no one 
really expects you to compete with their record¬ 
ing or promotional budgets. 

85. Learn when to call 
You actually only have a three-day window in 

which to call. Never call on a Monday, unless 
requested to do so, because that is the busiest 
day of the week for any business. Fridays are 
also bad because all your contacts want to do is 
to finish up the week's work and get out of town. 
Call Tuesday through Thursday. 

86. Be persistent but patient 
Persistence pays off. This trait can show that 

an act is aggressive with their fan base and the 
industry, which can lead others to presume that 
the act will have the same attitude towards its 
career. Nobody likes a quitter. 

Still, not everyone will like what you have to 
offer or have time to get to love it as quickly as 
you might like. Learn to make a call or two each 
week, then sit back and patiently wait. 

87. Don't expect a call back 
Not everyone calls back. In fact, almost no 

one calls back. Don't take it personally. They 
are busy. They’ll call you when you have some¬ 
thing they want. 

88. Remember to follow up 
Once you’ve sent your faxes, follow up with a 

hard copy of your press release. Include a 
photo if you can afford to do so. Most often, 
those press releases accompanied by artwork 
get primary attention. Journalists often come 
down to deadline and find, for whatever reason, 
they have space to fill. If they have your photo 
on hand, you may find yourself in a position to 
take advantage of this unexpected open space. 

89. Don't keep the industry waiting 
After you’ve got someone’s attention, and 

they’ve said to send your music, do it right 
away. These are busy people who are likely to 
forget they ever gave a go-ahead and unlikely 
to remember your name, let alone the name of 
your band. You might want to remind them by 
attaching a cover letter. 

90. Send thank you cards 
After a listing or review has been published, 

remember to send a thank you card. This is 
uncommon in the industry as a whole and that’s 
why it's so effective. Maybe they didn't like this 
record, but maybe they will like the next one. Or 
maybe you can just earn some guilt points to 
redeem on your next trip through town. Also, 
don’t forget to thank whatever record company 
people come down. And it doesn’t hurt to send 
at least a Christmas card to your fan base. 

91. Read the trades 
The best way to keep up with this constantly 

changing business is to read and subscribe to 
the trades. There is at least one small tid-bit of 
information that is invaluable to your career in 
every single edition. It’s much cheaper to sub¬ 
scribe and you'll never miss an issue. 

92. Remember the Three P's 
When making calls, always remember to be 

Persistent, Pleasant, and Professional. 

Best Of The Rest 
93. It's Who You Know 
Make lot of friends in all areas of the indus¬ 

try—from record store clerks to major execu¬ 
tives. Building a fan base and industry friends 
requires the same amount of sweat and tears 
you put into any relationship. Learn how to lis¬ 
ten, to be there for them and to enjoy doing 
whatever it takes to keep them happy. 

“The more people who know who you are the 
better off you’ll be,” says local artist Michael 
Kline. “Someone’s Aunt Edna may be a pro¬ 
gram director’s mother." The easiest way for 
someone to like an act is to get someone else 
to like the act first. Referrals are an important 
source of contacts in the industry, and the act 
gains credibility if referred by someone the 
recipient also respects. 

94. It's Also Who Knows You 
Keep trying to get your name to appear in the 

various industry trade publications, as name 
recognition is the name of the game. If you’re 
on everybody's lips in town, you might also find 
yourself on every A&R rep's CD player as well. 

95. Go your own way 
“Do what you want to do, not because some¬ 

one else wants you to do it," says Ian Jones of 
the Virgin Records act, Pluto. The Vancouver 
B.C. quartet originally made their name via 
indie record releases. “Put on your own ‘all¬ 
ages’ show. Ask three favorite bands to play 
with you. You open the show and promote it. 
The bottom line is, if your stuff is good, act like 
you know it’s good.” 

96. Never take any advice 
Never listen to rumors or gossip from anyone 

unless it’s coming from the horse’s mouth. Only 
take legal advice from a real attorney and only 
take publishing advice from a real publisher. 

If someone gives you advice and they are not 
a horse, simply take it as interesting informa¬ 
tion, then do your own research but don’t get 
sidetracked from the path you've already cho¬ 
sen. 

97. Never give any advice 
Never give any unsolicited advice to others, 
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unless you are the horse out of which the wis¬ 
dom spews. Don't become party to spreading 
poisonous gossip and rumors around an indus¬ 
try that is already infected with such nonsense. 

98. Remember what's really Important 
The most important thing to remember, says 

Daniel Lorca from Nada Surf, is that “what 
counts is how you lead your life during every 
moment. It’s the road, not the end, that’s impor¬ 
tant.” 

99. Be committed 
To the degree you can be committed to your 

career, and to the degree your actions correlate 
to your commitment, to that degree you will suc¬ 
ceed. 

100. Be philanthropic 
From the looks of things, the world isn’t work¬ 

ing too well these days. It takes rich, famous 

people to influence government. Therefore, 
once you get rich and famous, use your money 
and power to do good things in the world. 

101. Don't believe this list! 
J. Michael Dolan, Publisher of Music 

Connection, says: “Don’t get stuck in a belief 
system that you must follow these 101 tips (and 
many more like it) in order to succeed. If you 
have truly found what it is that you love to do, 
and you do it better than anything else, and if 
you are committed to sharing it with the world to 
make it a better place, then you can toss all of 
these ideas out the window and simply fo>low 
your own path. 

These pointers are merely guides on the 
rocky road to success; they can help you, but 
they can also mislead you if you simply rely on 
them instead of your own talent and beliefs. 
Music Connection wishes you the best of luck in 
your career and the expression of your art.' EH 

ONLY 
THE BEST! 

SINCE 1977 

1.000 
COMPAQ 

DISCS 
$1875.00 

Includes glass master, 
two-color disc imprint, 

1,000 four color fold cards 
& back tray cards printed 
from your composed film. 
Jewel box & shrinkwrap. 

1,000 AUDIO 
CAssencs 
£ O A E Includes Bin Loop Master, 
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~ * ^chrome tape duplicated with 
Dolby® HX-PRO (up to c-45), clear shell 
with direct imprint, Norelco boxes, standaid 
size 4 color ¡-cards and shrinkwrap. 
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3404 Century Boulevard • Inglewood, California 90303 • (3IO) 070-5575 • (800) 742-7204 • Fax (310) 412-2731 

F 

SO IF YOU WANT 

Super low-cost musical 
equipment insurance 

Free legal assistance and 
arbitration on all union-
recognized contracts 

General information: (213) 462-2161; 
from 619, 714, 805, or 909: (800) 834-4789 
Membership and Services information: 

(213) 993-3106 or (213) 993-3163 

and lots more services 
geared for today's pro 
musician. 

Free, full-service musicians' 
referral department with 
the best database of pro 
musicians in Southern 
California 

LOW-COST 

MEMBERSHIP. 

Dirt cheap rehearsal rooms 
at our Hollywood facilities 

State-of-the-art, 24-track 
digital recording @S30/hour, 
including engineer 

TO MAKE MUSIC, 
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when you’re all alone. 
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PROFESSIONAL 
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DEMO CRITIQUES 

B.J. Lyman 
Contact: B.J., Inc. 

360-479-4147 
Seeking: Publishing/Label Deal 
Type of music: Blues Rock 

Production.Q 
Lyrics. 0 
Music.O 
Vocals.@ 
Musicianship. Q 

Average 

O00O00O00O 
Comments: While this gutsy 
vocalist can growl the blues, there 
are some reservations about her 
limited vocal range. However, we 
have no such reservations about 
this Seattle resident’s songwriting 
ability, as artists such as Melissa 
Etheridge might find something of 
use from this musical veteran. 

Delray M. Richardson 
Contact: Carlos D. Flores 

213-874-3115 
Seeking: Label Deal 
Type of music: Hip-hop/Pop 

Production.0 
Lyrics.0 
Music.0 
Vocals.O 
Musicianship.0 

Average 

O00O0OO00G) 
Comments: Smooth, seductive 
grooves with a velvety vocal 
approach is what makes this Lake¬ 
wood, California resident ready for 
label attention. Guest rapper 
Grand Master Melle Mel shows 
that Richardson knows the right 
people, but more importantly it 
sounds like more of the right peo¬ 
ple will soon know him. 

Leo Key 
Contact: 4-U Sound 

213-668-2608 
Seeking: Label Deal 
Type of music: Blues 

Production.0 
Lyrics.© 
Music.0 
Vocals. 0 
Musicianship. Q 

Average 

0000600000 
Comments: Solid, no-frills, pre¬ 
dictable blues, featuring Key's ver¬ 
satile vocal range and six-string 
antics. The band is tight and slick, 
which is a positive or a minus, 
depending on your preference of 
the blues. The only mistake on this 
three-song demo was the cover of 
B.B. King’s “The Thrill Is Gone," 
which was totally ill-advised. 

The Raging Honkies 
Contact: Lon Cohen Management 

818-762-1195 
Seeking: Label Deal 
Type of music: “Blues Punk” 

Production.0 
Lyrics. 0 
Music.© 

Vocals. 0 
Musicianship.0 

Average 

O00OO0000O 
Comments: This self-proclaimed 
“blues punk” trio has put together a 
coherent and unified sound, but 
the material is sorely lacking. It 
seems to be more of an exercise 
of solid musicianship that really 
doesn’t go anywhere. The riffs are 
often hypnotic, but they eventually 
meander and the songs fail to 
develop. 

The KGB 
Contact: Artist Hot Line 

213-356-7185 
Seeking. Publishing Deal 
Type of music: Urban Pop 

Production.0 
Lyrics. Q 
Music.O 
Vocals. © 
Musicianship. 0 

Average 

O00O00Ô00® 
Comments: This talented singer¬ 
songwriter is spreading himself too 
thin. The songs show some clever 
lyrical ideas, and the hooks can be 
seductive (if not overly produced), 
but The KGB is not quite ready yet. 
Bonus points for the thoughtful 
humor of “Sweet Nothings,” which 
features the tragic romance of 
King Kong and Fay Wray. 

Pop Chef 
Contact: Artist Hot Line 

310-925-6752 
Seeking: Label Deal 
Type of music: Alt. Rock 

Production.0 
Lyrics. 0 
Music.O 
Vocals. 0 
Musicianship.0 

Average 

000060000© 
Comments: Heavy garage rock 
with a melodic pop edge filled with 
enticing riffs and grooves that grab 
your ears and shake your soul, but 
the weak lyrical ideas are a detri¬ 
ment to the memorable music. 
This has possibilities because he 
does score high in a couple of the 
more important categories, but 
we’re not totally convinced. 

Penelope Shibley 
Contact: Artist Hot Line 

213-851-6362 
Seeking: Production Deal 
Type of music: Triple A 

Production.0 
Lyrics.0 
Music.Q 
Vocals.0 
Musicianship.0 

Average 

000066000© 
Comments: Recorded on a four-
track in her bedroom with just a 
guitar, Shibley seems to know who 
she is, what she wants and how to 
get it. Unfortunately, her thin 
vocals give an indication that she 
should probably focus on songwrit¬ 
ing. She should also look into col¬ 
laborating with others to help bet¬ 
ter formulate some of her ideas. 

SUBMISSION GUIDELINES 
Send package to: Demo Critiques c/o Music Connection, 4731 Laurel Cyn. Blvd., 
N. Hollywood, CA 91607. All submissions should include the following four items: 
1. Cassette tape with no more than three songs 
2. Unscreened black & white photograph (no larger than 8x10) 
3. Brief biography with a contact name and phone number 
4. Lyric sheet 
Send us the identical package you plan to send out to the A&R community, man¬ 
agement companies, publishers and attorneys. All of your packages are selected 
at random and reviewed by an executive committee. Packages are not selected 
in advance, but rather, at the very time they are to be critiqued for a given issue. 
All submissions become the property of Music Connection and will not be 
returned Because of the tremendous amount of packages we receive, we unfor¬ 
tunately cannot guarantee that each and every demo tape or CD will be reviewed. 
Submissions for Disc Reviews should also be sent to the same address. If you 
are submitting an indie CD for review, please let us know how one can purchase 
your product so we can pass that important information on to our readers. Once 
again, we cannot guarantee that every submission will be reviewed. 
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MUSIC 
ATTORNEY 

Demo shopping 
Contract Negotiations 
Business Management 
William W. Blackwell 

litornev al Law 
(310)286-1790 

playlist.com 

Music/ trade publication 
for an altematiue world 

http://www.playlist.can 

314.481.4711 

CiedXCve Ndwik™® 
Division of Nicoletti Music Co. 

P.O. Box 2818 Newport Beach, Ca. 92659 
MARKETING, CONSULTING, PUBLICITY, 
DOMESTIC & INTERNATIONAL FOR 

MUSIC, FILM, TV., CABLE, PUBLISHING 
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.Joseph Nicoletti Pres. 

New York. Nashville TN., California, U.K. Australia 

Attention Musicians 
Why Play With Pain? 
Play Better and Faster 

Dr. Gordin w/ patients 
Stuart Hamm and 
Ginger Baker 

Stuart Hamm Says: 
"I'm playing freely and easily 
for the first time in years." 

New Approach To: 
Tendonitis, Carpal Tunnel Syn¬ 
drome, Hand and Arm Pain 
Numbness and Weakness. 
No Drugs, No Surgery 
Fast and Affordable 

Dr. Arlo Gordin 
Doctor of Chiropractic 
"The Musik Doctor" 

(213)436-0303 

1 Good For One Free Consultation J 

CLUB REVIEWS 

The Del Rubio Triplets: Hollywood darlings with boots made for rockin’ 

The Dei Rubio 
Triplets 
Jacks Sugar Shack 
Hollywood 

Contact: Millie Del Rubio: 310-831-
6610 
The Players: Millie Del Rubio, lead 
guitar, vocals: Elaina Del Rubio, 
bass, vocals; Edie Del Rubio, 
rhythm guitar, vocals. 

Material...© 

Vocals...Q 
Musicianship...  Q 
Performance.-.© 

O00O00OO0Q 

This trio is another long-standing 
act dedicated to entertainment. 
Once they were considered only a 
novelty, but now, after decades in 
the business, they have gained 
some respect. 

While the material is mostly cov¬ 
ers from a variety of eras, there is 
still an element of originality 
involved in the delivery. A cult 
favorite is Devo’s “Whip It,” which, 
in the hands of the Del Rubio sis¬ 
ters, becomes an entertaining jaunt 
filled with humor. Another favorite of 
the legions of fans who follow them 
from gig to gig is Nancy Sinatra’s 
“These Boots Are Made for 
Walking,” a Sixties hit that calls 
attention to the ever present boots 
worn by the sisters. From Patsy 
Cline to Nat King Cole to Marvin 
Gaye, the Del Rubio Triplets play 
with great gusto. American music is 
brought to life for all generations via 
the Del Rubio connection. 

As for musicianship, these three 
ladies are more than just passing 
players. Fast and nimble, they 
never miss a beat. Working togeth¬ 
er for decades has allowed them to 
form a bond that enables them to 
fluently play the music without 
effort. Skill and talent obviously 
come into play. And, while neither 
of the three will ever give Clapton a 
run for his money, they can certain¬ 
ly outplay some of the kids on their 
way up without so much as break¬ 
ing a nail. 

As performers and show biz vet¬ 

erans, the Del Rubios know the 
value of giving a great live perfor¬ 
mance—they have built an entire 
career upon that knowledge. They 
always deliver the goods. Spark 
and energy rush out from the stage 
and into the audience with every 
note and lyric. Smiling and acces¬ 
sible, this threesome manages to 
charm even the most cynical audi¬ 
ence. Fun seems to be the name of 
the game here, delivered in an intel¬ 
ligent manner. 

Like all good performers who 
please a crowd, they always seem 
to get called back for encores, as 
was the case this night when they 
returned to do “Light My Fire” in their 
own distinctive fashion. 

It is hard to find another musical 
act like the Del Rubio Triplets. They 
are unigue to the Hollywood that 
they love so dearly, and they are a 
product of the Hollywood that has 
long since passed away into mem¬ 
ory. 

Glamourous, kind and caring, 
the Del Rubios are the type of per¬ 
formers who take the time to talk to 
their fans, sign autographs and 
accept gifts. While all this may be 
secondary to the music, it is very 
much a part of their charm. And they 
are very charming indeed. 

—Jana Pendragon 

Grapefruit Moon 
The Coconut Teaszer 
Hollywood 

Contact: Todd Jensen, Project 13: 
714-673-8729 
The Players: Matthew Jensen, 
lead vocals, guitar; Kevin Brando, 
keyboards, vocals; Gregory Geo¬ 
rge, rhythm guitar; Josh Kerr, lead 
guitar; Toby Wilson, bass; Sandy 
Chila, drums, percussion. 

Material.© 

Vocals ..© 

Musicianship.© 

Performance .© 

O00O00OÖ0O 

Grapefruit Moon may share its 
name with a mellow ballad from 
Tom Waits’ first record, but any 
other similarities between the band 

and the nicotine-throated crooner 
were not remotely evident at this 
Coconut Teaszer performance. 

While manager/lyricist Todd 
Jensen busily taped posters every¬ 
where. the six-piece ensemble 
exploded from the gate with an all-
out assault of sound, with three gui¬ 
tars blazing—courtesy of Gregory 
George, Josh Kerr, and frontman 
Matthew Jensen (brother of Todd). 
Throw in Toby Wilson’s rubbery 
bass, Sandy Chila's biting drums 
and Kevin Brando’s frenetic key¬ 
board acrobatics, and the result 
was a hybrid of progressive rock 
and white boy funk. Red Hot Chili 
Peppers, I’d like you to meet Rush. 

“6 Days In May” mixed metallic 
thrash with seductively soulful 
organ textures, unfortunately, the 
band was “two men down,” accord¬ 
ing to Todd Jensen, and one of 
those men was a woman, harmony 
vocalist Jennifer Oundjian. And her 
testosterone-combating sensitivity 
was sorely missed on this number, 
as the bevy of pulsating, pounding 
chords made my hips spasm. 

Machismo notwithstanding, Gra¬ 
pefruit Moon perform with tightrope-
taut cohesion, as well as a confi¬ 
dence beyond their tender years. 
The band’s arrangements are 
fraught with counter melody, tempo 
changes and false endings that 
require everyone to be on the same 
page—fortunately, they are. 

The vocals were a glaring fly in 
the band's ointment, as they were 
miked too low throughout, which 
only added to the inherent difficulty 
of deciphering, much less identify¬ 
ing with, already unfamiliar lyrics. 
Usually, the only folks who can deal 
with the words at these shows are 
the ones who were there at the 
beginning, in the garage, during the 
endless rehearsals—the ones who 
constantly had to be told not to play 
with the instruments. 

On “Charades,” Grapefruit Moon 
defaulted to what they do best— 
hyperactive, staccato, Latin-edged 
riffs crammed into nomadic, pro¬ 
gressive rhythms. 

Overall, this was an earnest, pro¬ 
fessional offering, but next time, 
let's hope Ms. Oundjian is feeling 
better. —Scott Lenz 

Grapefruit Moon: A hybrid of pro¬ 
gressive rock and white funk. 
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CLUB REVIEWS 

Losin' Brother: A class act that excels in all areas. 

Henry Phillips 
Genghis Cohen 
West Hollywood 

Contact: Bobbi Cowan: 818-789-
4366 
The Players: Henry Phillips, guitar, 
vocals. 

Material.© 
Vocals.© 

Musicianship.Q 
Performance.© 

O00O00O00O 

Losin’ Brothers 
Webers 
Reseda 

Contact: Ric Arnett: 213-939-9317 
The Players: Ric Arnett, guitar & 
vocals; John Bertini, mandolin & 
vocals. 

Material.© 

Vocals.  © 

Musicianship.© 

Performance.© 

O00O00OO00 
This duo is a longtime L.A. 

favorite with a treasure chest of 
original material. The tunes penned 
and performed by this talented two¬ 
some are traditionally based. “Hill¬ 
billy Power” is their credo in the stu¬ 
dio and onstage. 

Favored by Jim Lauderdale and 
the Lonesome Strangers the Losin’ 
Brothers write from the heart. 
Ballads, mountain tales and honky 
tonkers all posses an unusual hon¬ 
esty found only in the early record¬ 
ings of the Louvin Brothers, the 
Stanley Brothers and the Delmore 
Brothers. Tunes performed on th.s 
occasion included the very pro¬ 
vocative “The Meanest Woman I 
Ever Loved,” “A Rose NeverGiven,” 

Henry Phillips: A uniquely twistend 
and often humorous out 00k. 

“The Devil’s Play Yard,” and the wild 
and rowdy, “Another Barstool.” 

Touching as well as invigorating, 
the Losin’s move through a set with 
ease, making musical commen¬ 
taries on life, love and the state of 
society. Also interesting is their 
salute to the desert hillbilly oasis 
known as Pioneertown. “Old Pie 
Town" celebrates Pappy & Harriet’s 
restaurant and honky tonk, a spe¬ 
cial place frequented by the L.A. 
country and roots music communi¬ 
ty-

The musicianship here is com¬ 
plex. Bertini, whose style is intense 
and sharp, has been playing pro-
‘essionally for decades, only taking 
up the mandolin on a whim a few 
years ago. 

Arnett, new to the music world, 
but an old hand at entertaining and 
performing, took up guitar while 
recovering from an accident that 
ended his dancing and Broadway 
career. Always close to his roots, he 
joined forces late in life with his 
longtime friend, and has worked 
hard to catch up with Bertini and 
continues to improve as a musician 
of substance. 

Performance is the key to the 
Losin’ Brothers. Working a room 
with finesse, their down-home 
approach is an important aspect of 
their success. Friendly and com¬ 
fortable with any crowd, the Losin's 
are as charming as they are unique. 

The highlight of any performance 
is thei' very distinctive harmonies, 
as they are capable of emulating 
the high lonesome sentiment of 
Ralph Stanley and conveying the 
pain of a lost love as well as 
Emmylou. There is nothing here to 
detract from the music and the 
mood. Humor is also an important 
element, being able to laugh at our 
own humanity is an important part 
of their live show. 

All in all, this is a class act. 
Excelling in songwriting, harmony 
vocals and performance, the Losin' 
Brothers know how to put on a 
show. Their sets are well balanced 
and always end on an upbeat song 
ike “Tnere Ought to Be a Law,” a 
hit-waiting-to-happen for sure. After 
seeing them live, there is no doubt 
as to why this outfit was voted one 
of the top unsigned acts on the Los 
Angeles music scene. 

—Jana Pendragon 

Sort of a Tom Lehrer, folk-comic 
for the Nineties. Phillips offers a 
uniquely twisted, often hilarious, 
usually clever point of view on a 
wide variety of personal and social 
themes. Catchy simple musical 
hooks aside, his appeal relies on 
sharp, biting lyrics, which have 
Phillips figuring out how to blend 
stand-up observations within a 
three minute folk-song framework. 

Along the way, he also pokes fun 
at a talk show-obsessed pop culture 
mentality (anyone who disses 
Tempest Bledsoe and Danny 
Bonaduce in song is cool in my 
book!) and a zippy Reader’s Digest 
summary of the world's problems 
refrained by “But What Do You Want 
Me To Do About It?" 

Phili ps is like an adolescent sud¬ 
denly thrown into an adult world so 
complicated he can only laugn. 
Sure, these themes have been 
tackled before, but Phillips brings a 
research-filled intelligence and 
strong 'hythmic and melodic sense 
to tunes whose shock value you can 
take seriously at your own risk. 

This is an easy one, since there’s 
basically so little to evaluate. 
Phillips is simply a competent trou-
badouring Strummer, using his 
acoustic guitar solely in the service 
of his wit, wisdom and rhymes 
There’s no pretense, no flash, no 
artifice; simply solid, no frills melod¬ 
ic simplicity. 

Phillips balances a confidence in 
his work with an amusing wide-
eyed innocence, that seems to ask. 
people are actually laughing at 
these silly thoughts? But they are 
laughing, a lot, and Phillips feeds off 
that energy. 

Because his ooservations come 
with the accompaniment of simple, 
generally soft melodies, Phillips 
doesn’t give you much time to let 
one guffaw settle down before strik¬ 
ing with another. Then again, fusing 
the mediums of comedy and music 
is so difficult that you have to go 
back years to find someone com¬ 
parable. 

The good news is, he seems will¬ 
ing to face that uphill commercial 
battle, and his immense likeability 
will make things easier. Think of a 
less pretentious Adam Sandler with 
more true musical and lyrical tal¬ 
ent...if that guy can sell a million, 
maybe Phillips has a shot after all. 

—Jonathan Widran 

RECORD INDUSTRY 
REPRESENTATIVE 
(AWARDED MANY GOLD/PLATINUM 

RECORDS) 
Professional Record Company Executive 

1) We can get you a record deal. 

2) We ll start your new record label 

with distribution 

3) We ll promote and market product to radio 

stations and record stores. 

213*461 «0757 

LYNN C OLES PRODI ( HONS 
Public Relations and 
Management Services 

For Theatrical and Jazz Artists 
Also Special Events 

Management 
Music Publishing Services 

Reasonable Rates 

213-874-2713 
213-874-2556 FAX 
Email:lcprod@earthlink.net 

SONGWRITERS 
SUCCESS PIAN 

a. Write cool songs 
b. Make great records 
c. Earn lots ot money 
ANY QUESTIONS? 

ASK-A-PRO 
The SGA Foundation Presents: 

ASK-A-PRO ! Song Critique 
David Christiansen, Mgr. 
Stardust Management 
9/18/96, 7-9 pm, Fee 

213-462-1108 
For Information 
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Music Artists 
w/ CD Products 
Needed For 
Overseas 
Licensing 
Call EMG 

(213) 427-8312 

3D Interactive 
Portraits 

And Packaging 

We Are The Best! 
Meredith Day 

Interactive Photography 
(800) 941 -1479 

T 
The Club of Choice 
for Local & National 

Rock Bands 

FREE 
ADMISSION 

FOR YOU AND 
YOUR PARTY 

W/AD UNTIL 9/16/96 

(EXCEPT SPECIAL EVENTS) 

11700 VICTORY 
BLVD. 

t(ATLANKERSHIM) No. Hollywood 

(818)769-2220 

CLUB REVIEWS 

Taryn Lynn Donath: The teenage princess of the boogie woogie blues. 

Taryn Lynn Donath 
Smokin ’ Johnnie ’s 
Studio City 

Contact: Doug Deutsch: 213-953-
1091 
The Players: Taryn Lynn Donath, 
piano, vocals: Dave Nassie. guitar; 
John Viau, saxophone; Flaco 
Medina, bass; Marcus Bashore, 
drums: Johnny Dyer, vocais har¬ 
monica. 

Material...© 

Vocals.© 

Musicianship.© 

Performance.© 

O00O0O&O0® 

The idea of a blond-haired, blue¬ 
eyed. 15-year old “Princess of the 
Boogie-Woogie Blues’ reeks of 
sheer gimmickary. That is, until you 
hear Miss Taryn Lynn Donath rip 
into a piano solo so vicious that it 
would turn the head of Jerry Lee 
Lewis himself. The deptn of her tal¬ 
ent was merely hinted at during her 
debut as a band leader. 

The first set started out rather 
shakily, for Taryn and her group of 
seasoned pros were pretty stiff on 
the three instrumentals that began 
the show. It was apparent that she 
was nervous. She seemed to fade 
into the background as her side¬ 
men slowly warmed up on the tiny 
stage. 

It wasn't until veteran harp play¬ 
er Johnny Dyer climbed onto the 
stage for the sixth song that the 
group remembered what they were 
there for...to play the blues! His 
presence gave the music ans an 
aire of confidence and comfort they 
sorely lacked at the beginning. 

In fact, if Taryn’s name wasn’t on 
the marquee you would have thou¬ 
ght that the gig was a showcase for 
Johnnie Dyer and Infectious 
Grooves guitarist Dave Nassie. 
Nassie commanded most of the 
audience's attention unt'l Mr. Dyer's 
arrival. He seemed to have that 
Stevie Ray Vaughn white boy-blues 
thing down pat. While he had excel¬ 

lent technique, his playing was self-
conscious and at times even insin¬ 
cere. His lack of feel showed when 
he stepped all over Taryn's sole 
vocal number. It was a shame too, 
because she possesses a smooth, 
smoky voice that blooms when it 
leaves her mouth. So beautiful was 
her voice thatyou prayed that she’d 
sing more. Alas, it wasn't to be. 

It’s really hard to gauge how 
deeply Taryn’s talent runs from one 
set of her debut show. Her skills at 
the keyboard are quite formidable. 
Once she relaxed her chops were 
devastating. Given time to grow as 
a bandleader and as a vocalist, 
Taryn Lynn Donath will truly be a 
force to be reckoned with. 

—Edward Rodriguez 

Ulateka 
Luna Park 
West Hollywood 

Contact: Artist Hot Line: 213-931-
8063 
The Players: Teeka Ballas, vocals; 
Chris Gubisch, piano; Mike 
Borgsdorf, bass; Josh Mancell, 
drums; Rick Arbuckle, saxophone, 
flute. 

Material.© 

Vocals.O 
Musicianship.  © 

Performance.-.-.© 

O0ÔO00OO9O 

Although Ulateka bills them¬ 
selves as an “Acid Lounge Act.” 
they are truly more jazz than any¬ 
thing else. Easy grooves, female 
vocals, and smooth transitions 
make up the whole of songs which 
hold together well. A few shtick and 
vaudeville effects are thrown in, but 
nothing truly acid exists here. 

There’s nothing too radical here, 
but profound may not be what this 
band is striving for. The material is 
on the slight left of mainstream and 
quite suitable for a nightclub atmos¬ 
phere. It was perfect forthe intimate 
confines of LunaPark’s downstairs 

room on a Saturday night. 
Sincerity and skill are key ele¬ 

ments behind keyboardist Chris 
Gubisch, bassist Mike Borgsdorf 
and drummer Josh Mancell, who 
each possess remarkable musical 
ability and display confidence while 
performing. Yet the confines of this 
band may not push them to creative 
extremes. Again, this may not be 
the intent of a band like Ulateka. 

One couple in the crowd kept 
saying “Barbra Streisand, Barbra 
Streisand.” And yes, Barbra, along 
with Billie Holiday, seems to have 
influenced singer Teeka Ballas who 
certainly possesses a powerful 
voice. But her singing range is a bit 
limited, although her sound is 
melodic and rich. She could evolve 
more in the creative direction of 
Portishead’s lead Beth Gibbons, as 
opposed to the traditional ones that 
appear to have influenced her. 

Ballas seems to enjoy perform¬ 
ing, but is a bit too aware of herself 
onstage. With more focus, chan¬ 
neling and a calmer sense of per¬ 
formance, she would make a more 
engaging performer. As things 
stand now, at times the band 
appeared to be going in one direc¬ 
tion while their vocalist went in 
another. 

Musical dexterity driven by a 
jazz/blues sensibility and strong 
performance ability defines Ula-
teka's lounge act. However, no one 
member appears to be moving 
toward the abyss. 

Perhaps Ulateka is content as an 
exceptional dinner jazz act, which 
they are. Yet there is potential for 
them to become more of a cross 
between the Lounge Lizards and 
Portishead, as opposed to an 
Eighties jazz group. 

Although they are all good musi¬ 
cians, the band lacks an identity 
uniquely its own, and in time this 
may develop. 

In the meantime, they are well 
worth a dinner club bill and a nice 
Saturday night date, but not a sta¬ 
dium ticket price. The musicianship 
is certainly not lacking, but if you are 
looking for the originality of The 
Broun Fellinis or Beck, you won’t 
find it here. —Kim Taylor 

Ulateka: More jazz than their 
“Acid Lounge Act” billing. 
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ENAS CASSETTE WORLD, INC. 
829 MERIDIAN STREET, DUARTE CA. 91010 

CASSETTE & COMPACT DISC DUPLICATION 
Ki /xi. time i lic it i 

DISCOUNT PRICES ON HIGH QUALITY CASSETTES & COMPACT DISKS WITH THE FASTEST 
TURNAROUND TIME IN THE INDUSTRY FROM 1 TO 1,000,000 PCS. 

IVE WILL BEAT OR MEET ANY ADVERTISED PRICE. 
IN HOUSE PLASTIC INJECTION MOLDING PLANT 

MANUFACTURING OF NORELCO BOXES & CD JEWEL BOXES 
CUSTOM COLORED NORELCO BOXES ( MIN REQUIRED) 

FOR A COMPLETE LINE OF PRODUCTS, SUPPLIES & SERVICES PLEASE CALL US AT: 
( 818 ) 358-0532 FAX ( 818 ) 358-3562 ( 800 ) 922-0887 
_ OUTSIDE CALIFORNIA ONLY 

Don’t Miss these 
Upcoming 

Special Issues!!! 

CONNECTION 
Issue #20 

Our Annual Indie Everything Issue 
Publication Date: 
September 30, 1996 

Advertising Deadline: 
September 17, 1996 

Issue #21 
Annual Guide to Music Attorneys 

Special 
Publication Date 
October 14, 1996 

Advertising Deadline: 
October 2, 1996 

818-755-0101 
FAX 818-755-0102 
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EMPLOYMENT MUSIC INDUSTRY GIGS • 818-755-0101 

MUSICIANS 
Music Connection s Employment listings 
are intended as leads for musicians 
seeking work and are not to be con¬ 
strued as endorsements of clubs or 
agencies. Be sure your music is protect¬ 
ed and always enclose a stamped, self¬ 
addressed envelope when mailing pro¬ 
motional material you want returned. If 
you encounter difficulty with an individ¬ 
ual or company listed here, or if you are 
confronted by a dishonest or “shady" 
operation, drop us a line informing us of 
the details so that we can investigate the 
situation. No phone calls, please. 

LOS ANGELES COUNTY 

ALLIGATOR LOUNGE 
3321 Pico Blvd . Santa Monica, CA 90405 
Contact Milt Wilson. 310-449-1844 
Type of Music All styles 
Club Capacity: 300 
Stage Capacity 8-10 
PA Yes 
Lighting: Yes 
Piano: No 
Audition By tape with bio and picture 
Pay Negotiable 

Need Exposure? 
High Energy 

Entertaining Groups 
Top 40, Country, 

50's and 60's 
Needed for Guest 
Performances on 

New Worldwide Video 
Entertainment Service 

For More info and details 
Contact: 

Night Club America, Inc. 
(800) 647-7444 

AMAZON BAR & GRILL 
14649 Ventura Blvd . Sherman Oaks, CA 90401 
Contact Jimmy D . 818-340-8591 
Type of Music All types except metal 
Club Capacity: 250 
Stage Capacity 12 
P.A Yes 
Lighting Yes 
Piano No 
Audition Call for info 
Pay: Negotiable 

THE BLUE NILE 
1066 S Fairfax Ave , Los Angeles CA 90019 
Contact Boomer Maverick, 213-939-0223 
Type of Music World Beat, African, reggae, jazz, alter¬ 
native 
Club Capacity 120 
Stage Capacity: 4-6 
PA Yes 
Lighting: Yes 
Audition Send promo package to Boomer 
Pay Percentage of door / No guarantees 

BRAVE BULL 
261 S. Mission Dr. San Gabriel 
Contact Del Weston, c/o MPR, 532 Monterey Pass 
Rd , Monterey Park, CA 91754 
Type of Music All types, specializing in country 
Club Capacity: 3 rooms: 100, 279, 400 
Stage Capacity: 3 rooms: 3. 5. 8 
PA Yes 
Lighting Yes 
Piano: No 
Audition Send promo package to Del Weston, c/o 
MPR 
Pay: Yes 

CLUB AVALON 
19470 Nordoff St Northridge CA 91324 
Contact Marvin Estrada. 818-834-1700 
Type of Music: All types, except heavy metal 
Club capacity: 700 
Stage capacity: 10 
PA Yes 
Lighting Yes 
Piano No 
Audition Send tape, promo pack, or call 
Pay Negotiable 

CLUB 414 
414 N LaCienega, Los Angeles. CA 90046 
Contact Toi, 310-652-680Ö 
Type of Music: Acoustic. Pop, Alternative 
Club capacity: 60 
Stage capacity 5 
P.A Yes 
Lighting: Yes 
Piano No 
Audition Send tape, promo pack 
Pay Negotiable 

COCONUT TEASZER 
8117 Sunset Blvd . Hollywood, CA 90046 
Contact Audrey Marpol. 213 654-4887 
Type of Music Upstairs-R&R originals, 
R&B/Downstairs-8121 Club (acoustic sets). 
Club Capacity: 400 
Stage Capacity: 12 
P A Yes, with pro engineer 
Lighting System: Yes 
Piano: Yes upstairs, downstairs no 

Audition: Send Promo 
Pay: Negotiable 
FM STATION 
11700 Victory Blvd , North Hollywood, CA 
Contact: Booking, 818-769-2221 
Type of Music All new, onginal music Rock, alternative 
Club Capacity: 500 
Stage Capacity: 10-12 
PA 4-way concert system with 24-channel board with 
independent monitor mix system, full effects, houseman 
Lighting: Yes 
Piano: No 
Audition: Send tape, promo pack, SASE 
Pay Negotiable 

HENNESSEY S TAVERN 
8 Pier Ave , Hermosa Beach. CA 90254 
Contact John Tyler. 310-372-5759 
Type of Music: Top 40. acoustic. & rock 
Club Capacity: 125 
Stage Capacity Singles/duos only 
PA : Yes 
Lighting: Yes 
Piano: No 
Audition Send tape/package to club 
Pay: Negotiable 

TOWN HOUSE COCKTAIL LOUNGE 
52 Windward Ave. Venice Beach. CA 90291 
Contact Richie, 310-821-3616 
Type of Music Rock 
Club Capacity: 200 
Stage Capacity 6 
P.A No 
Lighting No 
Piano: No 
Audition: Send demo c/o Richie to club 
Pay: presale/negotiable 

TROUBADOUR 
9081 Santa Monica Blvd . L.A., CA 90069 
Contact Lance or Zack, Mon.-Fri.. 2:00-6:00 p.m . 
213-276-1158 
Type of Music: All types 
Club Capacity 450 
Stage Capacity 8 
P.A.: Yes. 
Lighting: Yes 
Piano: No 
Audition Tape, bio, picture 
Pay: Negotiable 

THE WHISKEY 
8901 Sunset Blvd , W Hollywood, CA 90069 
Contact Jeff Taverner, 310-652-4206 
Type of Music: All original. Rock. Heavy Metal. 
Pop. Funk 
Club Capacity: 450 
Stage Capacity 8-10 
PA : Yes 
Lighting Yes 
Piano: No 
Audition: Call or mail tape/promo pkg to above 
address 
Pay: Negotioable Pre-sale tickets 

MISCELLANY 

Miscellany ads are free to businesses offering part- or 
full-time employment, or internships for music industry 
positions. To place your Miscellany ad: mail, fax or bring 

in your ad of twenty-five words or less Ads will not be 
taken over the phone If space allows, ads will run for 
more than one issue. Please call when you wish your 
ad to be canceled 

ENGINEER/MIXER wanted for Digital Audio Post 
Production and Music Facility Fax resume to Leeway 
Entertainment Group Inc. 310-260-6901 Attn Jim 
Clayton 
INDIE RECORD Co. needs interns to help out part time 
in radio, publicity, video, and general office work 
Located in Simi Valley Interested9 Fax Melodie 805-
522-9380. or call 522-9111 
INDIE LABEL seeks reliable, enthusiastic interns Must 
be willing to learn Computer knowledge helpful 
Excellent experience Will give college credit Ask for 
Cynthia 213-650-1000 
MAJOR RECORD seeking interns in the A&R depart 
ment Fax reusme to Delly 310-246-0547 
WORLDWIDE DISTRIBUTION A promotion company 
looking for reliable, motivated interns who want to learn 
the music business. Contact Human Resources 310-
333-1733 
ASSISTANT TO music company executive Must be 
very motivated and professional Bilingual and music 
industry experience preferred Great earninq and 
advancement potential Fax resume to: 818-243-/596 
MUSIC PROMOTION company currently offering 
internships in record promotion Candidate should have 
a working knowledge of computers Fax resume to 
818-901-6513 
REHEARSAL STUDIO Manager wanted for new hourly 
complex No drugs. Experience necessary 213-851-
9210 
SEEKING INTERNS ^ initiative Multi-national dance 
label seeks responsible interns Many fringe benefits, 
plus may lead to employment for hard workers Fax 
resume to Intern Program" at 818-505-9314 
DANCE PROMOTION position Multi-national dance 
label seeks record execs experienced with promoting 
dance music Fax resume to "Gen. Manager" at 818-
505-9314 
RECEPTIONIST NEEDED. Multi-national dance label 
seeks friendly receptionist with personality and verve 
and can whistle the theme to “Mission Impossible" Fax 
resume to President" at 818-505-9314 
RECORDING STUDIO seeking interns. Prefer record¬ 
ing school students Promotion for motivated reliable 
person 818-760-7841 
INTERNS WANTED New independent record compa 
ny seeks interns within U.S Work from home Possible 
pay Send resume Rude Records 20121 Diehl Street 
Walnut. CA 91789 
INTERNS WANTED for new promotion/record compa 
ny. Must be reliable, and creative Learn and grow with 
company. Possible pay Call 310-659-7906 
WORLDWIDE DISTRIBUTION Ä promotion company 
looking for motivated interns. Strong phone and data¬ 
base skills. Internet experience a plus Commissioned 
pay. college credit available Human resources 310-
333.1733 
ARTIST MANAGEMENT Promotion firm opens doors 
for interns Outgoing personality and strong dedication 
required Learn the biz from the inside! Paul 310-325-
2800, or fax resume 310-325-2560 
RETAIL Ml SALES position Unlimited earning poten 
tial Bilingual (Spanish/English). FT/PT. Previous sales 
experience Motivated self-starter Peter 818-789-4250 
NATIONAL MUSICIAN is seeking a production crew 
and staff for a music industry event. Possible pay For 
more information please call 516-935-1930. ext 560 

hollywood interactive 
more than a studio 

E 

studio b 

studio c 

E studio d 

E 

œ 

E 
HiSiTE DESiCn 

digital video non-linear editing 
beta sp capture and output 

offline edl/online broadcast quality 
in house music video production 

35mm, 16mm and hi-8 shoots avail, 
quicktime clips for the web 

digital audio editing 
premastering, recordable cd, 

pro-tools, deck II, soundedit-16 
emulator IV, sample cell, synth rack 

studiovision, cubase audio, samples * loops 
in house production and composition 

complete graphic design 
CD's, posters, promo's and internet 

internet web site programming 
interactive design and development 
Authorized Macromedia Developer 

Shockwave specialist 

iuujhj 

STUDiO CiTY 

818-508-4447 
http: / /WwhoUywood-interactive.com/media 

audio, video, graphics and the web 
complete solutions for today's artists 

studio a 56 channel moving fader automation 
total recall and instant reset... all the time 

fat 2" analog, pro tools m, ADAT's and DA-88 
tube mies, tube mic pre s, tube compressor 

recording, tracking êc overdubs for music * film 
dialog recording, adr and sf x to picture 
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3 days 18 clubs 

180 bands 

alternative 
and hard 
music 
in L.A. 

panels • shows 

exhibits • parties 

film screenings 

and much much moré ... 

october 
3-5 

For Information Call 
1-888-fchannel 

email:fmusicfest@themusiczone.com 



PRO PLAYERS 
MAURY BAKER - Drummer 6-0434 
Acoustic and Electronic Drums 
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MUSICIANS: GET PAID FOR YOUR Ti 
RESERVE YOUR PRO PLAYER AD NOW - only 

_ CALL (818) 755-0101_ 

Over 30 years professional experience. Recorded and toured with Janis Joplin. Frank Zappa. Trini Lopez Bobbie Gentry. Tim Buckley, and Ars Nova. 

UENT! NEXT DEADLINE 
>25 Wednesday, September 4, 

12 Noon 

friendly. 

MUSIC STYLES 

Oí 

8 & s 9 ! OC Q. Œ -5 U 
✓ //// 
Very good 
ears/chops 

FUNKY JIMMI BLUE - Prod/Kybd 213-525-7240 / / / /| 
Complete digital studio: 16 tk DA-88. Mackie 32-8. Mac Performer. DAT mixdown, Akai sampler, synths. JD-800, SY-99, XB-2, & various other kybds. 

15 years experience musician. 10 years pro recording experience. 5 years with major labels International touring, musical director. R&B top 20 single. R&B top 40 album. Soul Train & BET credits 
Versatile, easy to work with, very knowledgeable 
and soulful. Professional attitude. State of art studio. Flexible rates. Great stage presence. 

// 
70s soul, gospel, 
house 

CLIFF B.-Kybds/Prod/Prqmr/Enqinr 213-469-4981 / / / / / 
Complete Pro MIDI Studio 16 track ADAT. Digital Performer 1.7. Sample Cell II. K-2000S, JV-1080. Custom loop library. AKG 414, iso booth. 

BA in Production. Engineering, and Synth programming from Berklee College of Music. Many album, film, and TV credits. Worked on projects with Polygram, Warner Bros. Motown. Atlantic 9 years in business - same location. Call for 
complimentary meeting. 

Honesty, integrity, commitment to excellence, master craftsman, down to earth, reliable 
Influenced by the Beatles. Bowie, Led Zepplin, Tod Rundgren/Utopia. Ask about new client 

/!✓✓[/ 
Master quality, 
gifted player 

J.P. CERVONI-F. GROSSI- Producers 213462-0615 / / / / / 
Analog & digital facilities, live rooms. 2724 trax Ampex, API board, fully automated recording /mixing studio The best "new-old sound". 

J. Julian (Sting. Police. Paul Young). Nina Hagen. Vinne Colaiuta. Buddy Miles. Steve Vai. Gregg Bissonette. Lita Ford. Mark Wolfson (S.T.P.. Ice-T. Talking Heads). B. Cantarelli (A. Franklin. Joe Cocker. Quincy Jones). Jack Ruben (K. Loggins. Billy Idol. Lionel Ritchie). Flock of Seagulls & more. 

Songwriting, pre demo production. Album tracking and mix. Solo artists to full band. Back 
up band and top name players available. Will work with your budget. 

/// 
Blues. Indst. 
Alternative 

PETE DALLAS - Drummer 

Small drums, solid big beat. 
310-859-5898 / / / Tons of tounng experience backing signed & unsigned artists - R&B. techno pop. 

rock, blues, and alternative. Recently toured with Lee Rocker. Presently working with Mason Ruiner, in Austin and Los Angeles. 
Click tracks no problem. Hired gun or tribesman. 
Whoa! There's a fire in the basement boys! /// 

Nice shuffles, 
fresh grooves 

TY DENNIS -"Songwriter's Drummer" 213-256-5681 / / / / / 
Acoustic/Electnc custom drums, drum programming KAT. snares.dble pedal. AKG/Shure mies. No drum room, use MIDI kit. Real-time MIDI to sequencer. 

Tons of experience live/studio. Song specialist. Reading/arrangmg. Click friendly. 
Dynamic Senous groove from Bonham to Chad Smith to hip-hop. I ve been hired (and re-hired) for every kind of recording/live gig. Alternative/funk - dynamic. 

My first concern is the whole musical picture. I listen - period. Art of the alternative sound -1 get 
it, know it. love it. Flexible rates. 

///// 
Master of the 
vibe. 

DEVERICK - Producers 909-989-6303 // 
Established production team with track record and history of creating hit songs. Willing to work with established or unestablished artists and songwriters. 

Production/songwriting team with major labels that have achieved gold and platinum 
sales to exceed 5 million units. Multi faceted, musicians, programmers, etc. Credits include Tom Jones world tour. Soul Train. BET. MTV. and Solid Gold. 

It's your pro demo, for your deal Bring your lyrics, we have the beats & grooves. Recently recorded for the legendary Barry White. Quality demos. 8 or 24 tk. Call for appointment. 

//// 

LISA FRANCO • Medieval Strings 818-569-5691 / / / / / 
Renaissance harps (nylon or wire strung), mandolins, dulcimers. (Appalachian or 
hammered) psaltry, bouzouki. 

Extensive pro studio, stage, media, and tour experience. Five solo albums and four more with international group 'Celestial Winds' Own independent record company and publishing. Numerous album and commercial credits. B.l.T graduate, highly skilled in composition & arrangement. 

Read charts, harp score not neccesary. Mystic 
sound textures for all styles Website: http://www.gezi.eom/gzworld/c_winds/home.h 
tml E-mail<harpgirl@aol.com> 

///// 
Old instruments, 
modem sound 

MAURICE GAINEN - Producer 213-662-3642 / / / / / 
ADAT Digital. Fostex 16-trk analog. MAC w/Logic Audio. DAT mix & editing, 
sax, flute. EPS 16+ sampler, many synths,acoustic piano. 

Read music. Berklee College of Music. National Endowment for the Arts Scholarship. Discovery Records solo artist. LASS & NAS pro member. Lots of live & recording experience. Jingle & songwriting track record. 
Master & demo production. Best live drums for the price Keyboards, arranging, composing. & woodwinds. MIDI & studio consultation. CD and cassette mastering. No spec. 

✓!/;✓!✓!✓ 
New jack swing. 
MIDI-rock. 

TERRY GLENNY - Violinist/Compsr. 

Acoustic / electric custom 5 string violin. 
818-249-5200 ///// Most recent credits: Concertmaster with John Tesh orchestra, national tour, television (including Tonight Show): electric violin on Mitsubishi jingles: country, new 

age albums: alternative bands; gypsy musical; 20 years professional experience. USC degree. Composer, arranger, producer. Live, video, film. 

Very soulful soloing, improv., excellent reader. Strong stage presence. Flexible and fast. Very strong in rock, fusion, alternative, progressive, 
new age. 

///// 
Versatile and 
friendly. 

CARLOS HATEM • Percussion/Drums 213-874-5823 
Acoustic percussion and Drumset. 
Plus MID 1. pads, triggers and sound modules. 

///// RECORDING AND PERFORMING ORIGINAL MUSIC PROJECTS. NATIONAL AND INTERNATIONAL TOURING FILM AND TELEVISION SOUNDTRACKS. MUSIC PRODUCTION. FLUENT LANGUAGES: ENGLISH AND SPANISH 
GOOD EARS. GOOD HANDS. AND A PRO ATTITUDE AVAILABLE FOR LESSONS / / / / / 

Music with 
groove. 

ROBERT ILLES-Producer/Writer/Guit 310-2030982 / / / 
Portable digital studio. Guitarist, producer, arranger, writer, vocalist. 

Four records on my own label all got airplay. Own and operate 64 track mobile studio. Very current sound. Can take your songs to the next level. Record where you live, work, or rehearse. ///// 
Get airplay. 

BOB KNEZEVICH-Producer/Musician 

"Songwriter's One-Stop." 
310-312-0125 /I i ¡/I 25 years playing, writing, recording. & teaching. Studio Music/Jazz degree. U. Miami. Over 800 local & regional releases, arrangements, sessions, demos in 

Mid-Atlantic region. Fast, creative, low-rates. 
Live, sampled, and MIDI arranging. Emphasis on mood. flow, and style. //// 

Hot CD quality 
mixes. 

BOB LUNA - Pianist/Kybds/L. Vocs. 213-250-3858 / / / / / 
Kurzweil K-2000. Kurzweil PC-88. Apple Power Mac 7500, Roland S50 and various other keyboards. 

Arranger/composer/producer in all styles of music. Grove graduate, disciplined classically, strong rhythmic grooves, read music. Strong background in orchestration. Lead sheets, take downs.horn/string arrangements at reasonable rates. Piano instruction available. 

Strong soloist. Excellent ear. Quick learner Musical director for numerous artists. Lead vocalist/tenor range. Rehearsal pianist. 
Specialize in 'last minute' emergencies. 

///// 
Extremely 
versatile. 

LESTER MCFARLAND - Bassist 310 301 2107 / / / / / 
Electric fretted/fretless bass guitars. 4. 5 & 6-string. Some keyboards. Tenor vocals cross between Philip Baily/James Brown. 

Thirty years of pro credits, albums, tours including The Crusaders with Joe Sample. Larry Carlton. Jeff Lorber. John Scofield. Tom Grant. Robert Cray, Esther Phillips. Tony Williams. Eddie Henderson. Chick Corea. Patrice Rushen. Albert Collins, many others. Chitlin circuit alumnus. 

Specializes in developing material, players & 
arranging music. Reads music, plays by ear. loves to teach. Cited in 'Downbeat' & 'Bass Player.' Aka The Funkmaster.' 

///// 
Makes you Sixiixi 
better. 

BIBI McGILL • Guitarist 213-462-7365 / / / / / 
Gibson ES-335, Fender Strat, Marshall Fender Twin. Talk Box, Cry Baby, and numerous guitars and effects available to me. 

Extensive studio experience albums/demos. National & international tour experience. Good ears, fast learner Highly versatile, unique, yet able to adapt my style to give you what you want. Alternative, punk, psychedelic: as well as dance, blues, and funk. 
Born performer, great image, professional, dependable. Hired again & again Availbable for sessions, touring and casual gigs. Reasonable 
rates. 

/// 
Strong lead 
player. 

RUSS MILLER-Drums/Per«/Ele< Per« 818-759-5022 / / / / / 
Also: Arranging & Programming. Master Classes. Lessons. Sound Design Film work includes The Specialist, Mortal Combat. AF of M #47 member. 

Internationally recognized player newly relocated to L A. Tons of tour and album 
credits including: Jon Secada. Slash. Dave Koz. N.Y. All-Stars (w/Spyro Gyra & Sting members). Full Yamaha, Zildjian. Remo, and May Microphone endorsee. Member of electronic design for Yamaha. 

Top professional, advanced reading (have book 
with Warner Bros). Very versatile, together person and image. Resume and demo (solo album). 

///// 
Also afro-cuban 
musc 

STEVE MILLINGTON-Drums/Sngwrtr 818-761 -1431 / / / / / 
Drummer and songwriter. DW Drums, electronics, programs, keyboards, sounds, live drum room, click. 

Specializing in the smoothest Pop/R&B grooves to the most slammm 
alternativerfunk jams. Great listener, musical & creative. III put the right feel and the right groove on your hit songs! (Live/recording) Great attitude, reliable and on 
time Very experienced. 

The ability to capture the vibe and direction of the song & artist. Songs, beats, sounds, great gear, will work with your budget. 
/// 
Just call me! 

CRAIG OWENS - Keybrds./Prod./Arr. 310 559 8403 / / / / / 
ADAT Digital. DAT mixdown, full MIDI recording studio, vocal booth, killer 
synth's, sampler, guitars. Hammond B3. Wurlitzer, piano, bass, horns. 

Young, talented keyboardist/producer. Good ears, ass kicking arrangements. My programming sounds as live as any band. Play many styles of music. Have done 
hundreds of sessions. Clients signed from my demos. Soulful lead & backing vocals. 

Professional attitude. Friendly & easy to work with. Professional results. Can work very quickly to achieve desired goal. 
///// 
Alternative, 
hip-hop. funk. 

WILL RAY - Country Producer/Picker 818 848 2576 / / / / 
Electric & acoustic guitars, mandolin, lap steel, vocals. String benders & slide rings on both hands make my guitar sound like WWIII thru a Fender. 

Many years country exp incl TV & recording dates. Worked with Carlene Carter. Steve Earl. Joe Walsh. Tom Jones, etc. Can produce 16.24.32-track master recordings. Access to the best country musicians in town for sessions & gigs. Currently a member of the Hellecasters. Friendly, professional, affordable. 

Cow thrash, farm jazz, prairie metal, nuke-a-billy. I specialize in country music, both as a producer & session guitarist. I love to discover new talent and work with established giants as well. Let's talk. 

/ 
Western beat, 
range rock. 

BOB REYNOLDS-Vocalist/Sonqwriter 

Powerful, soulful voice. Great range and tone. 
805-252-6063 ✓ ✓/// Tons of stage and studio experience. Worked with many major artists and producers. T V. and film experience. Demo and session work at affordable rates. Great rock voice. Quick in the studio. Tight harmonies. Easy to work with Get your songs the way you want them the first time. 

/// 
From blues to 
heavy. 

"STRAITJACKET" • Violinist 818-359-7838 / / / / / 
Acoustic violin, electric violin, digital signal processing. Vocal range: tenor 

20 years expenence on violin & electric violin in all styles. Quality vocals. Fast and effective in the studio: a madman on stage. Record producer/arranger. Wayne State University, Michigan. Ravi Shankar School of Music. L.A. City College. Demo/bio available. 

Easy-going, but fast in the studio. State of the art equipment. Digital signal processing, exceptional ear. Flexible rates. Let's make your muse happen 

///// 
A rocker at 
heart. 

TREVOR THORNTON-Drums & Perçus 818-380-0453 / / / / / 
Full international Yamaha & Zildjian endorsee. Acoustic/electric; real-time programming. 

Top English drummer now available in USA. 19 professional years. Started gigging age 12. Many album credits including Martin Page. World tours including super group Asia. 1992-93: Kim Wilde, 1994. Proficient with click, programming, reading. Master class clinician including P.l.T. London. 

Very professional. Solid. Inventive. Versatile Quick in the studio. Sympathetic to songwrter s 
needs. Very together image. Resume & demo available Pager: 818-504-5543 

///// 
Fresh approach 
from England! 

SCOTT TURCHIN - Vocals/Vocals 310-826-8883 / / / / / 
Lead and backing vocals, ballads to rock, baritone-tenor. 3 1/2 octave range. 

Pro singer/songwriter can really make the difference in your song or project. Extensive studio and live experience. Soulful, intense style based on real feeling, not 
just empty vocal production. Read, double on guitar/keys. Versatile, quick study, easy to work with. 

Specialize in alternaroots folkrock-reggae style, 
world beat like Seal. Petty, Gabriel. Henley American, Celtic, African. Caribbean influences. 
Superb backups-instant harmonies. 

///// 
Rock, reggae 
country/folk. 
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FREE CLASSIFIEDS 24-HOUR HOTLINE • 818-755-0103 

TO PLACE FREE ADS 
If you or your business charge a fee for your service; or if you are an agent, 
manager, producer, publisher or record company, you do not qualify for the 
free classifieds. To place an eligible classified ad, call 818-755-0103, 24 
hours a day, 7 days a week before the printed deadline. When you hear 
the beep, begin with your category number including available or wanted. 
Then state your ad followed by your name, area code and phone number 
in that order. Ads must be 25 words or less. Your name counts as one 
word, your area code and phone number count as one word. You may 
leave up to three ads per issue, but only one ad per category, and you 
must call separately for each ad you place. Be sure to list a price on all 
equipment sales. All ads placed are final and cannot be cancelled or 
changed once put on the hotline. Ads placed on the hotline will run for one 
issue only. To renew your ad after it's been printed, call the hotline again 
and repeat the procedure. Ineligible ads or improperly placed ads will not 
be printed. For questions or discrepancies about a free ad, do not leave a 
message on the hotline—call our office directly. For display ads, call 818-
755-0101, weekdays and ask for advertising. For Miscellany ads, call 818-
755-0101. MC is not responsible for unsolicited or annoying calls. 

2. PA’S AND AMPS 
•1969 Marshall Super PA-100, awesome amp. $1500 
213-960-4358 
'Acous bass amp. 125 rms pwr, cab w/one 15" JBL 
spkr Used w/Frank Sinatra $400 818-990-2328 
•Ampeg 8x10 SVT spkr cab. $450 818-881-7220 
‘Biamp 8-chan mixer. 3 band EQ, good cond, $150 
obo JBL 4628-B 3-way cabaret series 300 watt cab. 
$350. obo 818-988-5616 
•Carvin X100B gurt head. $325 obo Patrick. 310-312-1047 
'Crest pro rack-mntd amps 90 watts/chan, $450 obo & 
200 watts/chan. $750 obo Todd. 213-665-2579 
•Fender Blues deluxe, tweed, new Mesa tubes, vinyl 
cover & pedal. $300 310-690-8585 
•Full PA system, Fostex MP 1200 mixer. Rane com-
presr, EV spkrs, quadraverb, all mies, accessones, etc. 
$2500 obo Eric. 818-980-7654 
'Marshall 100 watt head w/Wagner modification 
Wagner tubes, effects loop. $500. 818-796-1647 
‘Old Univox bass amp. Mullard tubes, head & cab. 
$250 obo 213-222-1727 
•Park G25 amp. clean & dirty chan, reverb, headphone 
jack, $100 obo. 213-222-1727 
•Stereo Trace Elliots VA-350 s two 15 s. eight 10 s. 
eight 5.5 s & six cabs. 10.000 rig. 4500 obo. 805-
245-2254 
*Wtd: Nemesis 2x10 or 4x10 bass cargo amps, must 
be in good cond, will pay cash. 310-392-1278, «2 

3. RECORDING EQUIPMENT 
’Alesis 3630 compressr limite mint cond. $185 Frank. 
818-240-6590 

‘Tascam 488 Porta studio 8 trk. xlnt cond. $925 obo 
213-222-1727 

4. MUSIC ACCESSORIES 
•ART SGE digital effects rack, xlnt cond. reverb, delay, 
pitch shift, more, w/hs case $180 obo 213-222-1727 
‘Lexicon Alex effects processr, mint cond. $225. 818-
240-6590 

5. GUITARS 
•’95 Cramer guit. $350 Must sell 310-306-2684 
‘Custom jazz bass, lined ebony fretless neck, natural 
Ash body, vintage p/u. like new cond 1995 model. 
$425 310-392-1278, Box 2 
‘Fender Strat 1980 mint, ong. Candy Apple red. U.S 
made $600 cash or trade for late '70 s Les Paul 213-
960-1005 
‘Ibanez bass. red. brand new. Will sell for $300. 
213-204-1332 
‘Ibanez Ltd. Edition Starfield American, mahagony 
body. Seymour Duncan p/u. Wilkenson tremolo, gold 
hw, burgandy flame finish. Valued $1200, sell for $600 
obo 310-690-8585 
‘Oration electrifd acous guit, steel string, model 
«1517, xlnt cond. looks 4 sounds great, wms case. 
$450 Msg. 818-848-3111 
‘String bass. 3/4 German circa 1803. Used w/Frank 
Sinatra. $5,500 818-990-2328 
‘Wahl custom 5-string, only right handed w/McCartney 
specs, 22K gold hw Buy now, $5500 obo Nelson. 805-
245-2254 
‘Yamaha FG-312 12-string guit, xlnt cond, w/case. 
$350 obo. 818-509-0518 

6. KEYBOARDS 
‘Korg SG1-D piano w/case. $900 obo 818-988-5616 
•Prophet VS rack. $2.195 memory moog* $1.450. 
Linn 9000. $850; Roland Dimension D. $985; Oscar 
bass synth, $475. Matrix 12. greatest analog synth 
ever. $2.775. Call 360-458-8968 
'Steinway A 6 ft ebony grand pano. completely rebuilt 
in 1976, hardly played. New cost replacement, $36.000. 
sacrafice $13,500 obo 818-776-8557 

8. PERCUSSION 
•Boss DR 660 drum machine, mint cond. $325 818-
240-6590 
‘Drum workshop 5000 turbo double bass drum pedal 
great cond. ong §425. must sell $250 Pearl free float¬ 
ing snare drum, chrome. 6.5»14. very cnsp sound. 
$200 John 818-999-1202 
•Paiste 16" signature crash, new. $120 Paiste 20" 
3000 series Novo China. $125. Pearl 6 5" free floating 
brass snare. $225 213-883-9578 
‘Simmons SD-9 electronic drum brain, midi, drum 
mach bit in. xlnt cond. $175. 310-399-6831 

9. GUITARISTS AVAILABLE 
‘•1 acous elec guit. fretless vac, bass I hear it I play 
it. Chops, soul in every note. Serious studio musicn 
Steve. 213-651-4351 
‘24 yrs old. 10 yrs exp. sngwrtr looking to join/form 
band in OC area Infl Def Tones. 311, Tool. Filter Mike. 
310-921-0050 
‘A guit plyr w/focus 4 direction, rhythmic textures to 
animal screams, less is more, no ego trips, senous 
Brett. Pgr. 818-829-2055 
•AAA guit/BMI writer w/voc avail Modern pop rock 4 
blues styles 805-497-9401 
•Alt guit avail, tremolo phase shifter. Theremin. Les 
Paul, Dan Electro, voc. exp. look, wah-wah SIS-
341-0850 
‘Alt guit avail, temolo. wah wah, theremin. Echoplex. 
Les Paul, strong vocs. exp stage/tour/studio 818-341-
0850 
‘Blues. R4B guit sks pro gigging blues band. Senous 
pros only. Peter. 818-501-7758 
‘Creatv soulful funky bluesy guit/wrlr w/tons exp sks 
groovin pro band Infl Clapton. Dave Matthews. REM. 
Dead Positv vibe Patty 714-377-9096 
•Exp dedicatd rhythm guit. acous 4 elec, w/soulful lead 
style Also, supremely melodic harmonic 4 high bari¬ 
tone voc range Stevie. 818-769-1854 
‘Exp pro rock guit/sngwrlr w/najor label credits now 
avail for pro sit only. 213-874-0882 
‘Funky funky guit plyr sks exp groove plyr Must be 
faithful to funk music. Infl Larry Graham. James Brown. 
Parliament Know how req Chad. 818-343-8606 
‘Guit, 29. sks to join/form band. Infl Black Flag. Dead 
Kennedys, old Social Distortion 10 yrs studio/stage 
exp. Serious only. 818-316-423« 
‘Guit avail. 28 yrs old. old school Funkadelic type 
band. Infl Hendrix. Serious ony. No drugs. 310-444-
2990 
‘Guit avail for pro southern rock or harmony grp or 
blues grp. Pros only, full band. 805-581-4861 
‘Guit avail for sessions/demcs, pro sound, soulful 
parts, solos, acous/elec Msg. 838-757-6768 
‘Guit avail seeking band. Infl Afghan Whigs. Pumpkins. 

Senous only. Gus. after 3PM, 818-341-2907 
‘Guit into Funkadelic 4 Band of Gypsys looking for 
serious people. Stage, tour, studio exp 213-467-1433 
‘Guit into Verve. Electrafixion, Suede. Cocteaus, look¬ 
ing for band or collaborators 213-874-2183 
‘Guit sks heavy rock/metal band for tour/rec 
Oversees work welcome Good equip, lots exp 
Mike. 818-783-6721 
‘Guit sks indus band Fem voc pref. Full bands only 
213-665-7571 
‘Guit w/Les Paul 4 Mesa/Boogie sks to join/form band 
20 yrs exp pro. Voc plus. S Garden, Zep, Frank Marino 
Bob. 818-988-0539 
•Guit/sngwrtr sks band or musicns. Infl everything 
from Curtis Mayfield. Wutang Clan. Brian Wilson, 
Oasis. Beastie Boys 818-881-8794 
‘Heavy rhythm avail w/10 yrs metal exp 818-994-4226 
•Lead 4 rhythm guit, lead voc, backup voc, club 4 
casino exp. easy to work with 818-794-2176 
'Lead guit. 29. w/voc. sks success driven band. 
Rancid. Gold Finger. Ramones. Everclear. Red Five, 
Jane's Short black hair, giant guit sound. 310-288-5705 
•Lead guit w/lots of rec 4 tounng exp sks 90 s band 
w/heavy groove ala STP 4 Pearl Jam Have xlnt equip 
4 transpo Serious only 213-465-6828 
‘Pro guit. 40 yrs old cntically acclaimed good ears, 
good equip, good att, sks highly pro sit. 310-398-1221 
•Rhythm guit. hr, heavy groove Sabbath White 
Zombie Gibson. Marshall, to join/form. 310-305-1009 
•Rhythm guit sks accomping guit for collab Creatvty 
more import than exp. Infl Cracker. Uncle Tuppelo, 
Wilco. Floozy Flores. Beck Michelle. 310-271-0528 
•Road ready, chops gear, att 213-655-9382 
•Tasteful melodic blues rock lead, slide acous guit 
wrtr sks working or rec proj only Currently doing studio 
work 818-761-9354 
‘World class lead guit/lead voc avail for pro paid sit. 
recording, band. Pro gear, credentials on req 818-771-
9585 
‘World class lead guit/lead voc avail for pro paid sit 
Credentials on req Pro equip, etc 818-771-9585 

9. GUITARISTS WANTED 
•1 funky guit nded for funk rock band, voc a * No 
drugs. Republicans or other societal burdens. Vic, 714-
708-DRUM 
‘A creatv guit/sngwrtr wtd for estab band to work on CD 
Band «1 pnonty No drugs or metal Matt. 310-226-6313 
‘A visionary sngwrtr, voc, Jackson Browne meets 
Alanis, sks unplugged stylish guit Have demo, label mt. 
solid connects. Hllywood. ground floor going up Sean. 
213-871-6823 
‘A1 guit wtd for orig pop rock band w/mqmt 4 major 
connects Infl XTC. Radiohead, Police Senous only 
310-358-7194 
‘AAA pop band seeking Mike Campbell-style guit to 
combine w/new 90s sound, alt Petty/Eagles/Beatles 
pop band, great songs, studio, connects. 310-289-4645 
‘Anybody looking to jam? This 36 yr old intermed level 
bst w/voc is sending out invite. Serious but fun Blues, 
entry, roots rock 818-763-2908 
‘Are you diverse? Band sks 2nd guit. creatv team plyr 
Radiohead. Velvet Undergmd, Jane’s. 213-464-3675 
‘Bass guit/sngwrtr/rhythm guit w/2 gold albums. 3 
world tours, sks guit. No flavors of the week Infl Stones, 
old Aerosmith. Cheap Tnck. GNR 310-671-2264 
•BLACKWATER sks guit/voc for currently gigging 

WÛilhJ UH i 

/^United airlines 

URL: http:// 

State: 

Band members: (#)_ 
E-mail:_ 

_ Foreign Postal Code: 
Evening Phone: ( ) 

■ 199b NM bHOWCAbb APPLICATION 
I MATERIAL: 

I Artists should send orte cassette or CD (3 song minimum, more is accepted) and a photo of artist. Artist name must appear on inserts of recorded material 
■ APPLICATION FEES: FEES (checkone) - [ ] S25 postmarked before Aug 31 [ ] $30 postmarked before Sept 17 I Final Application deadline is Sept. 17.1996 

I HJ T I IJ ’ / r I \ I t i i 1 I I I • f I f I \ I 1 ■ páyment must accompany applcation(s) Make All Checks or Money Orders payable to UiHlLkJ MjIOILIjJ - ■ 
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I APPLICANT: 
■ Your Name 

Artist / Group:_ 
I Mailing Address 
I City 
_ Country:_ 
■ Day Phone: ( ) 
|F»( )_ 

3g; oí imœ irum »»y;;, olu% and Miiy ' 
SSí; tu jazz, pop, iiaíd and iiaídcura arite. 1
WJúmii an fur ciiowcaci^ pifen ¡¡Il oui dia 11 
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Jagermeister 
...so smooth MIDWAH 

INQUIRE ABOUT THE HM SHOWCASE CD SAMPLER 

ÊFHE PALACE 
LlOS ANGELES 
OCTOBER 2,1996 

The NM Showcase is an annual event which unites ■ 
hundreds of music industry professionals from ' 

ground the world including: major and independent 
récord labels, management companies, booking 

‘ ' —•Icies, distribution companies, producers, 
tshers, radio, press, etc. 

. his year, the music industry will be in attendance 
and assembled at The Palace in Los Angeles on 
Wednesday, October 2, 1996, offering you the 

. 'Opportunity to perform, network, distribute, and 
expose your artist/company to the future of today's 

music. 
• • tir - — 
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FREE CLASSIFIEDS 24-HOUR HOTLINE • 818-755-0103 

band. Infl S’Garden. Crowes. Zep, U2. Sample & info 
24 hrs, 714-223-3913 
*Bst & guit to form good alt band w/sngr(guit) & drmr 
Infl Pumpkins, Floyd. Nirvana Friendly & commitd, no 
rock stars Space in LA area Ages 22-29. James. Pgr, 
213-888-5516; 213-773-7246 
*Bst & voc looking for innov guit to form indus-groove 
proj Infl NIN, Cop Shoot Cop. Jesus Lizard. Ministry 
310-391-8202 
•Bst/sngwrtr/rhythm guit w/2 gold albums, 3 world 
tours, sks guit No flavors of tne week Infl Stones. 
Cheap Trick, old Aerosmith, GNR 310-671-2264 
•Bst/wrtr sngr w/prodcr & mgmt sks guit & drmr for alt 
pro proj Melodic, high energy Pros only. 213-961-1970 
•Celtic rock band. FINN MACOOL. sks acout guit 
Knowledge of Irish ethnic rhythms a must. Pro team 
plyrs only. 818-360-1646 
‘Colorful guit wtd for ohg band. Infl Toto. Steely Dan. 

Center Stage ( 
L REHEARSAL STUDIO A 
¡I Former BR Location, It 
W 10 & 405 FWY Close U 
1 Extra Clean Rooms! 1 
If New Professional PA's v 
■ with Monitors. Central AC. U 
f Mirrors. Carpet, Storage, Parking 1 
J/ Concessions Discounts For: Lt 
U Referrals and 12+hours U 
J $5/Hr Drummer Specials | 
JI S GREAT RATES S7-$13/Hr ll 
I “A CUT ABOVE...” H 
U 310-202-STGE or 310-202-7843Jf 

ELBEES STUDIOS 
"We Help Build Great Bands” 

Two separate buildings, each with a 
clean, private studio, equipped with 

a full PA. monitors, stage lights, 
drum riser, engineer, rentals, stor¬ 
age, parking, A/C, easy load-in, 

centrally located, low hourly rates. 

818*244*8620 

STOP GETTING 
RIPPED OFF! 
Why pay more for less? 

L.A. SOUND SERVICES 
REHEARSAL STUDIOS 

(213) 931-5299 
Mackie mixed Pro PA's w/monitors, 
AC, mirrors, carpet, variable lighting, 
storage, concessions, friendly staff 

Clean & private 
JUST REMODELED! 

Only $8-10/hr Weekdays 3/$20 
Just say no to cheesy rental gear... 
Storage $20-40 1 month, your lock. 

Peter Gabriel. We have the pwr; we have the force, do 
you9 818-948-7368 
•Colorful lead guit w/very strong harmony voc wtd for 
rock band w/demo, gigs, mgmt Infl Beatles. Who. 
Cheap Trick, Jane's. No flakes. 213-883-1665 
•Drmr forming rock band sks lead guit Infl Van Halen. 
Zep No grunge, glam or egos. Jay. 213-651-2960 
*Estab aggressv alt band. Infl Jane's, Pumpkins Need 
exp lead guit for gigs, demo Al or Tom. 714-488-8142 
•Fem lead guit wtd to form band Pwrful. dynamic, cre-
atv Blues based w/progressv edge, harmony voc a ♦ 
Stephen. 818-365-8325 
•Fem lead/rhythm guit wtd w/abil to create music, sing, 
200% dedicatd. wiling to tour. Infl Motley Crue. KISS 
Senous artists call 714-270-8956 
•Fem sngr/sngwrtr guit sks weirdo guit who sings, not 
req. to create dark, catchy strange band. X. The 
Damned. Siouxsie No pros Came. 213-951-7009 
•Fem voc/kybst sks guit for live work Infl Smiths. 
Mission Nicole. 818-752-7140 
•Fem voc/lyrcst sks guit/sngwrtr w/101 9 feel to 
rec/form band. Must be strong sngwrtr/arrangr. serious 
pro only 618-754-2430 
•First guit wtd, acous/elec. strong picking abil. for rec 
disc & tour, have backing, ready to go Are you Senous 
& dedicatd Anthony, 714-373-2103 
•Guit plyr nded, clear headed, dedicatd, groove & 
melody, w/rehers studio Infl Alice, S’Garden, Pantera, 
Korn 818-973-3198 
•Guit sks wnter/quit form orig sound/band Infl Cracker 
Son Volt, Uncle Tuppelo. Beck. Michelle, 213-271-0528 
•Guit w/good voc wtd for orig rock band into armgmnts 
w/clean melodic 2&3 pari harmonies Infl Beatles to 
Yes 30+ yrs, serious, dedicatd plyrs only. Mike, 818-
991-2001 
*Guit wtd for band w/CD, airplay & great songs 
Crowded House-esque You must groove Nick, 213-
653-1065 
"Guit wtd for indus band Infl NIN, KMFDM, Ministry 
Alice Must be dedicatd. have transpo, good equip 
Lewis. 818-334-6968 
‘Guit wtd for ong pop band. Infl Police. Seal. Dire 
Straits Dedicatn a must 310-373-3214 
‘Guit wtd to complete indus band, have killer songs 
Louis. 818-334-6968 
•Guit wtd to form alt pop rock band Must be cre-
atv. unique, melodic & fun. Voc a ♦ Msg. Gina, 
818-382-7988 
‘Guit wtd to perform Bntish blues & classic oldies ala 
Elvis 800-655-7664 
‘Guit wtd who can compose & make melodies in alt 
music catagory. 310-285-8805 
*Guit wtd. Funk plyr for sic tasty groovin' live & studio 
proj 310-559-7586 
•Guit wtd. Infl Frank Black. Replacements. The Clash 
Fat & bald ok. Seth. 310-273-5826 

FREE 
Rehearsal 

Buy 2 hrs/Get 1 Free 
Weekdays SI 0/hr 

Central Air, Storage 
Faux Cue Studios 

10623 Magnolia 
North Hollywood 
OPEN: Noon - 1AM 

818.505.9979 

'Rehearsal Studios 

3 CLEAN PRO ROOMS 
Stereo PAs with Monitors 
AC • Storage • Rentals 

5725 Cahuenga Boulevard 
NORTH HOLLYWOOD 

(818) 753-7563 
http://www.awesomeaudio.com 

WHAT DO ALL THESE 
BANDS HAVE IN COMMON? 

GREAT SONGS! (Guitar Player Wanted 
Piano Player wanted 

To Write and Play 

ISonic Retro Pop 
Free Recording, Free Rehersal 

CALL SLUCBUC PRODUCTIONS 
213-969-0794 

*Guit/sngr wtd for R&B. rock & blues band w/homs & 
keys. Infl James Brown, Van Morrison. Clapton. 60s 
soul. Bnan. 213-876-7735 
‘Indus guit wtd. electronic based band. Alt groove ala 
Gravity Kills. Stabbing Westward. NIN. Drown. Tim. 
818-506-1984 
•John Couger tribute/orig band. Dedicatd guit nded. 
Early Couger up to American Fool Orig music vein of 
Couger, Hootie, Tesla unplugged. Acous/rock band. 
Msg, 213-876-5837 
•KROQ-style guit nded to complete paid working 
band Lead or backgmd voc a + David, 818-986-8537 
•Lead guit to join orig band Quirky, melodic w/edge 
ala Suzanne Vega meets Los Lobos. Serious only. 
Connie. 213-848-9970 
'Lead snging bst sks guit form two guit 90 s blues rock 
band S’Garden meets ZZ Top Must be under 30 w/pro 
equip 213-526-2979 
•Looking for nylon string acous guit plyr into clas¬ 
sical pop jazz & Flamenco. I am publishd sngwrtr 
213-954-8635 
‘Musicans wtd for THE NATIONS OF INCAR Must be 
able to do arena tours, no drugs Infl Hendrix. Marley, 
old R&B Great contacts, have mgmt Michael. Msg. 
818-951-6039 
•OC’s BRAT PRINCE sks lead guit. Infl The Cult. 
KISS. Aerosmith. Have mgmt & CD. Tommy. 714-
758-1243 
■Pop voc grp seeking talentd acous rhythm guit for 
orig proj Great harmony a must, tenor voc range 
Serious only 818-786-5537 
•Pro-minded, commitd guit w/strong rhythm & soley 
between blues & metal wtd for R&R metal blend 
w/image. No flakes Tracy, 213-845-9549 
•Punky reggae lead guit into Black Grape. Clash. 
English Beat, Bob Marley. Wonderful songs 714-
499-4192 
•Rhythm guit wtd by exp pro band. Voc a must. 
Creatv. funky, bluesy, kind Infl Dave Matthews, Dead. 
Little Feat Senous only. 714-377-9096 
•Rhythm orien lead guit w/deep aggressv nchness for 
pro heavy rock band w/rehers. mgmt, gigs Goldie. 
213-933-1104 
‘SEDONA, working on first album, name produce 
strong connects Need quit to join band & fininsh rec 
Positv Chnstian vibe Great oppty. Lance. 818-341-
6268 
•Sngr/sngwrtr lyrcst sks guit into soul, pop, funk, old 
R&B Infl Seal. Wonder Mark. 310-202-7843 
‘Sngr/sngwrtr w/soulful pop songs sks acous guit for 
pert great songs & connects. Infl Blessid Union of 
Souls. Seal, Tony Rich. Johnny. 213-874-4599 
‘STEPFORD GIRLFRIEND sks capable & reliable guit, 
no closet rock superstars We are punk psycho pop infl 
by Sonic Youth, Pixies, Hole Tracy. 213-661-1826 
‘SUGAR SONG sks 2nd guit All orig We play all the 
time Blues Traveler. Dave Matthews. Peart Jam. Zep. 
the 70 s Msg. 213-464-6084 
‘Team plyr sought by modern rock artist. I have air¬ 
play, rec int, represnt. You must play xlnt & sing har¬ 
mony. 818-281-7574 
•Virtuoso guit w/voc to complete contemp 90's band 
Infl Steely Dan, Toto, Xtreme, maybe you. If you've got 
it. call 818-884-7760 
‘WOMB, textured, emotional, unique guit. alt band, 
sks rhythm guit who doubles on kybds for great 
band. Euro deal. Beatles. U2. Portishead, Floyd. 
213-782-4094 
•Wtd: guit, bst or drmr for collab process. A heavy 
intense vision req. No exp necess Must be open to all 
infl. Dean. 818-994-4226 
*Wtd: lead guit to join band Infl Crowes. Beatles, 
Bowie. Elton Slide a must. 310-288-6298 

10. BASSISTS AVAILABLE 
*41 Bst w/lead voc. 4 & 6 string basses, SWR amp, 
looking for pd sit, live/studio 805-297-1325 
*20 yrs exp bst. lead voc. avail for paid sit. studio/live. 
current/classic rock. 6-stnng, SWR gear Bnan. 818-
715-0423 

Month to Month Rehearsal 
24-hr Access 

Acoustically Designed Rooms 
Very Secure • Free Utilities 

MirrorsCarpets • Private Parking 
New Freight Elevator • Fan Ventillation 

• Clean Facility • 9'-12' Ceilings 
• less than 3miles Hom 5, I0& 101 Freeways 

LA: 213-589-7028 

STUDIQS 

•3O's exp bass plyr to join guit. drmr. writing team. voc. 
classic rock roots modernized. France. 310-798-8294 
*36 yr old intermed level bst w/voc looking to jam 
Serious but fun Blues, entry, roots rock 818-763-2908 
*A#1 funk to R&B bst/producr looking for paid live or 
studio proj Pgr, 310-403-0610 
•Avail bst, plays acous upright & elec fret/less bass, 
into blues, jazz, rock, R&B. for gigs, rec & showcases 
Joseph, 818-763-8078 
•Bassist. 6-stnng/lead voc/wnter sks industry sit & 
working grp 310-835-5484 
•Bst & voc. 60’s & 70s. R&B. blues, jazz, Motown, 
stacks. B B King. Bobbie Bland. Marvin Gaye, etc 
Steve. 310-475-1776 
‘Bst avail, infl blues, reggae, Dylan, Dead 818-762-
2084 
*Bst sks career minded alt pop band Infl Radiohead. 
Beatles, Bowie Look good, sing well Serious only 
Msg. 213-953-1164 
•Bst sks hr/rap band in vein of Rage Against Machine 
White Zombie Heavy groove a must. Pro equip. 213-
876-7172 
•Bst w/voc avail for rec/live. Exp pro. Paid sit pref 
Patrick. 818-338-5102 
•Bst/lead voc, 25 yrs exp, sks top 40/country, country 
or oldies vanety work, will tour Chuck. 818-784-1830 
•Bst/voc avail, tours only, solid. Bio, tape Phil, 510-
489-5982 
•Fretless bst avail for rec/live proj. Rock to jazz fusion 
15 yrs exp. pros only. Shawn, 818-701-1519; Daytime. 
818-727-2344 
•Pro bst w/20 yrs exp for studio proj specializing in fret-
less bass 818-344-8306 
'R&B funk bst avail for gigs, tours, rec session. Bruce 
818-769-1434 
•Solid 6-string bst. can sing 20 lead voc/mght. looking 
for band working 4 mghts/week, w/i 100 mi of LA. 818-
424-0946 

10. BASSISTS WANTED 
•#1 absolutely fresh KROQ/Y107 band. BLESS 
w/Godhead tunes, connects, gigs, studio, lockout, 
momentum, auditioning bst w/vox. style, discipline, 
hunger, sanity! 213-662-5269 
•#1 bst nded, great orig sound/songs New U2, Seal. 
LIVE Promo pack, upcoming gigs, very serious. 818-
242-3545 
*19-25 bass plyr wtd to join progressv rock band, focus 
on musicianship, direction. I have matenal No drugs, 
serious only. Westside pref 310-576-2053 
‘60 s & 70 s blues rock funk & jazz. All ong matenal 
Ryan, 310-476-1289 
'A self motivatd bst that can groove Direction Petty 
Kravitz, Crowes, Stones. LIVE. Team plyr a must. 818-
340-9865 
*A1 bst, pro only. 30-35. good att. ear. open mind, for 
signed indie band 310-203-0982 
•AAA funk bst wtd by slinky funk guit plyr to build incred 
rhythm section Infl Larry Graham. James Brown, Flea 
Chad. 818-343-8606 
•AAA pop band seeking Dishwalla style rhythm section 
to combine w/new 90's sound, alt Eagles/Beatles pop 
band, great songs, studio, connects 310-289-4645 
'Audition for bst of all styles, imed perl & studio ses¬ 
sions. chops & backgmd voc a must. Senous self-moti-
vatd only Steve. 213-651-4351 
•Bass plyr w/backup voc wtd for song onen band Infl 
Elvis Costello, Gin Blossoms. Bryan Adams. Groove & 
profess a must. John. 818-548-4757 
‘Bass plyr wtd. Auditioning melodic, groovin’ bst for hr 
slightly punk band 213-876-5104 
•Black bst ala Bootsie. Larry Graham wtd for all black 
funkadelic mob Hendnx. Parliament, early Pnnce. 310-
372-3208 
‘Blues jazz only, blues voc/guit sks upright bass plyr 
only 213-384-4688 
*Bst, good level, wtd for alt/new wave band. U2. David 
Bowie, Electrafixion Commitmnt & groove req 310-
208-3772 

STUDIO 
SERVICES 

Rehearsal Studios: 
Seven extra clean rehearsal rooms 

Air Conditioned • PA 
Equipment Rentals 

(310) 478-7917 
2033 Pontius Ave « L.A., CA 90025 

VISA/MC/AMEX Checks Accepted 

••VOU 
aeUvered... 

, location 
KÇX 15th! 

opening • 

6 MORE ROOMS! 
each room fully 
equipped with 

new Pearl andTama drum kits 

w/ mies & stands REHEARRAI. AND RECORDING STUDIOS 

w/Sabian cymbals, 
Marshall, Fender & Crate 

guitar & bass amps, full P.A. 

RESEDA 818-609-9972 

VAN NWS 818-994-9425 

ANAHEIM 714-956-4656 

SAN DIEGO COMING SOON! 

$ll-$14/hr! 
æ tear down" 

"No mote æt up o+ 
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NEXT DEADLINE: WED., SEPTEMBER 4, 12 NOON 24-HOUR HOTLINE • 818-755-0103 

‘Bst & guit to form good alt band w/sngr(guit) & drmr 
Infl Pumpkins. Floyd. Nirvana Friendly & commitd. no 
rock stars Space in LA area Ages 22-29 James. Pgr. 
213-888-5516. 213-773-7246 
’Bst nded asap for creatv hr proj Metal sound, 90s 
image, must be young & hungry. Van Halen. Ratt, Crue. 
Sponge 714-846-3963 
•Bst nded for alt act GRUM FURRY TONGUE, ages 
30-35. have atty & label int Oasis/Lemon Heads meets 
STP Harry. 818-986-4513. Terry. 310-284-6631 
•Bst nded now S Garden-Sabbath style Dedicatn a ♦ 
Decent equip Heavy low end Senous only Derrick, 
310-542-5233 
•Bst nded to fimnsh out orig band, intermed to pro 
Infl from Counting Crows to Eagles to AC/DC 818-
241-5034 
'Bst w/good voc wtd for orig rock band into armgmnts 
w/clean melodic 2&3 part harmonies Infl Beatles to 
Yes 30* yrs. senous. dedicatd plyrs only Mike. 818-
991-2001 
•Bst w/great groove & backup voc wtd by full band 
w/matenal ready to go Melodic, psyched, haunting 
rock Doug. 213-656-3170 
'Bst wtd. action rock style fretbd theory master We 
will succeed Bryan. 805-584-2182 
•Bst wtd by guit w/voc & songs to complete vision No 
ego trips Less is more 818-829-2055 
*Bst wtd for all ong rock/funk/blues band 818-563-
3740 
*Bst wtd for alt jazzy pop band w/fem voc. Must have 
dynamics Charles. 213-874-4486 
‘Bst wtd for band w/CD. airplay & great songs 
Crowded House-esque You must groove Nick. 213-
653-1065 
•Bst wtd for blues funk rock band SR Vaughn meets 
George Benson Kevin. 213-876-4652 
•Bst wtd for contemp jazz band. Infl Will Lee. John 
Padatoochie Bill. 213-874-7118 
"Bst wtd for dark & haunting supernatural hypnotic 
heavy voodoo rock band Infl Zep. Sabbath 213-
468-0998 
’Bst wtd for free thinking pop/prog band Infl Beatles 
King Crimson Joey. 310-784-7284 
*Bst wtd for orig band Infl Infl Alice, Pantera. 
S Garden, Def Tones. NIN Serious only 213-467-1047 
"Bst wtd for ong pro) w many infl. Toad, Smash, Jimi, 
Alice Dave. 818-352-2416 
*Bst wtd for progressv rock band Infl Zep We have 
own songs & studio Enc, 310-498-1175 
•Bst wtd for ultimate Bon Jovi tribute, voc a ♦. pro plyr 
pro att, good $ sit. too many details Call. 310-927-6698 
‘Bst wtd: agqressv picker w/att & charisma 
Motorhead. AC/DC style w/Sabbath & punk nuances. 
SVT's, short hairs & tattoos welcome Rehers in LA. 
Eves. 818-441-4011. 909-867-7940 
•Christian melodic bst plyr wtd We re getting desper¬ 
ate. We are fem fronted modern rock band on the 
dreamy side w/kybds & guit Non-ministry Doug. 818-
301-0434 
'DAHLARHYDE sks melodic pro bst Andrew. 213-
463-1263 
•Drmr & bst wtd to rehers. play spots. & rec Hip-hop 
beats, funky rhthms. bluesy flows Shannon. 818-240-
2598. Ron. 818-840-8549 
‘Estab working band looking for exp bst. lead/back-
grnd voc. into funk, R&B. jazz. pop. etc Serious only 
Mike. 818-508-1374 
•Fem bst to form eclectic alt bluesy Celtic rock band, 
must be senous. open minded, intuitive, creatv. willing 
to experiment musically 213-860-8764 
•Fem bst w/abil to create music, sing. 200% dedicatd 
wiling to tour Infl Motley Crue. KISS Serious artists call 
714-270-8956 
•Fem bst w voc wtd Must be free to tour 805-251-
3623 
•Fern fronted rock band looking for solid, serious bst 
for gigs & rec We have free rehers spc & storage 
Hllywd 310-842-7830 
•FUNKY JUDYS, alt rock band, sks pro fem bst Rehers 
in Garden Grove. Just bnng your bass Rob, 310-594-
6176 
‘Glitter rock bst Thin, good looking Hllywood-type 
rock star nded for ong R&R act Infl KISS. Cheap Trick. 
Alice Cooper. New York Dolls 818-701-9308 
’Groove meister wtd for Jewel/Crow/Alanis ong 
band Creatv. spontan, sngwrtr You're in charge of 
your instrum. Dedicatd grp No tired souls June. 
310-457-1171 
‘Groove orien bst wtd for melodic alt pop band 
Playing out live Robert. 213-954-8295 
•Guit seeking members for a blues, funk, rock band for 
club gigs. Rehers at M l Photo, tape & bio will be help¬ 
ful Kevin. 213-876-4652 

“Hey You’re no 
Roadie, try our fully 
equipped rooms. 

Drum, Bass, Guitar 
Amps, P.A. Central 

Air $12 / Hr.” 
10623 Magnolia 
North Hollywood 

OPEN: Noon - 1 AM 

818.505.9979 

GUITAR 
INSTRUCTOR 
scon VAN ZEN 

is now accepting students. Learn to focus 
your mind properly. Discover the master 

guitarist within yourself. Get the sound out 
of your head and onto the guitar. 

All styles. All levels. 

(213) 654-2610 

‘Guit sngr/sngwrtr forming working orig & classic rock 
pwr trio Great origs. good att. rehers spc Infl Beatles. 
Hendrix. STP. Nirvana. Doors Mike. 805-287-1604 
‘Guit w/Les Paul & Mesa/Boogie sks bst to collab/form 
band Pros only S'Garden . Zep. Frank Manno Bob. 
818-988-0539 
•| FOUND GOD sks bst Indie CD. Euro distrib. lockout 
rehers Pumpkins. Sabbath. Hole No drug problems. 
Not a Chnstian band Stress. 213-876-7228 
•Intense & creatv bst nded imed for alt ong rock band 
Have gigs & demo Infl Zep. U2. Who Johnny. 213-
876-1921 
'Japanese fem bst plr & guit wtd for heavy metal band 
Exp not necess. just good heart Miwa or Sean. 213-
937-2565 
•Jazz bst. 30-40 yrs old. to form jazz grp. covers & 
ong. must be dependabl, no money exchange 818-
249-5161 
"Lead guit. 29. w/voc. sks bst w/voc Rancid. Gold 
Finger. Ramones. Everclear. Red Five. Jane's. Short 
black hair, giant guit sound 310-288-5705 
‘Looking for Zep & Hendrix infl Guit forming band of 
ong material Have rehers & rec studio Kind souls, no 
raging egos Mike. 310-377-3172 
‘LOVE DRUNK is auditioning bsts New York 
glam/punk type pref If you can play, call. 213-876-
5104 
‘Major label quality band sks bst w/backup voc Infl 
STP. Nirvana. Garbage Sngwrting abil a big ♦ 818-
842-8750. 818-762-9652 
•Money, money, money" Bubble gum cover band 
(some origs) playing all the hits & clubs nds pro bass 
plyr asap 1910 Fruitgum Co.. Archies. Buddha 
Records, etc. 310-473-4944 
•Musicans wtd for THE NATIONS OF INCAR Must be 
able to do arena tours, no drugs Infl Hendnx. Marley, 
old R&B Great contacts, have mgmt Michael. Msg. 
818-951-6039 
•Orig hr band w/album sks pro bst w/pro gear & dedi¬ 
catn Styles Aerosmith, GNR Brian, 818-285-1104 
•PHILTRE BLUE looking for bst Style Alice. STP. 
Who Ted. 213-933-2211 
‘Poet sks bst for jazz, funky, Latin, hip-hop band Infl 
Ron Carter. Paul Jackson. Smooth, versatl, no slap. 
Edgar. 310-376-3914 
•Pro-minded, not money orien. commitd bst wtd for 
R&R metal blend w/image Wanna play out soon. 
Flakes will be beheaded Tracy, 213-845-9549 
•Progrsv rock band sks bass plyr. Strong backing 
vocs a must Indie label w/CD release For more info, 
call 818-981-6212 
■SCREAMING POLITICIANS seek fourth member 
Must be capable of singing harmony. Base skill & 
positv att req Rob. 818-996-8571 
‘Seeking to form aggressv band exploring metaphysi¬ 
cal realm of punk, metal, rock, psycho-funk & jazz all 
together into the music Zin, 213-876-5751 
‘Sngr/sngwrtr w/soulful pop songs sks bst for perf 
great songs & connects Infl Blessid Union of Souls, 
Seal, Tony Rich Johnny, 213-874-4599 
‘STONE BLUE, bluesy hr band looking for killer bst, 
must have groove, att. exp, transpo, betw 21-29. Infl 
old GNR. Alice Steve. 310-657-5671 
'Super pwrful sngr & heavy guit plyr looking for solid 
bst Infl Pantera, Metallica, Machine Head No deals, 
just killer music Mark. 818-773-0257 
'Talentd & dependabl bst wtd, age 21-27. Have EP. 
mgmt, showcases pending Beatles vibe. Sean. 714-
631-6646 
•Talentd bst nded to complete trio performing Bntish 
blues and slappin rock classics. 800-655-7664 
•Talentd bst w/equip & transpo to do live shows 
w/modern pop rock band Ages 22-35. voc a + Jaime, 
310-393-7913 
•Team plyr sought by modem rock artist I have air¬ 
play, rec int. represnt You must play xlnt & sing har¬ 
mony 818-281-7574 
•Team plyr wtd for blues rock band Have rehers spc 
& studio Recording album for int i release. 213-874-
4078 
•Very heavy construction proj Bnng your hard hat & 
tape your wrists Must have own bass ng. Infl Pantera 
213-876-0156 
•Vibrophonst looking for upnght bass plyr or bsts for 
jazz music & contemp music Darryl. 213-936-4844 
‘Voc guit & drmr together 6* yrs seek bst & guit for alt 

Bass Lessons 
all styles intermediate to 

advanced.theory, 
technique, sieht reading, 
walking bass lines, etc. 

818-909-4952 

fA MAZON 

P NEW LOCATION 
NORTH HOLLYWOOD 

; Only 6 Rooms Left! 
* From$375 “-$575.00 

- CLEAN • SAFE • SOUNDPROOF 
(818)760-0818 

grp. Serious goals Pumpkins. Jane's. Green Day. 
Nirvana. Beatles Mid city area Pgr. 213-699-1086 
•Yngwie meets old Van Halen Pwr trio nds pro bst 
w/equip & transpo a must Jason. 818-332-4448 

11. KEYBOARDISTS AVAILABLE 
‘Attention: sngrs. sngwrtrs. artists talented kybst. 
producr, progrmr w/fully equiped digital/midi rec studio 
avail for your proj Craig. 310-559-8403 
’Kybd progrmr/plyr avail for studio demo, arrngmnts 
Extensv exp. Worked w/Cure & Phil Collins producr 
Oingo Bomgo. etc 310-208-3772 
‘Kybst avail, pro accompanst formerly w/Sarah 
Vaughan & Joe Williams avail for sngrs proj Herb 
Mickman. 818-990-2328 
‘Kybst/pianst for hire, midi fluent, good reader, paying 
gigs only, can travel, lots of pro gear. 18 yrs playing 
most styles Barry. 818-766-7545 
‘Kybst/sngr/sngwrtr w/2 albums avail for band 
w/major label deal 818-342-3100 

11. KEYBOARDISTS WANTED 
•BLACKWATER sks kybst for currently gigging band 
Voc & multi-instrum a * Infl Zep. Verve Pipe. AIC, 
Stabbing Westward. U2. Sample & info 24 hrs. 714-
223-3913 
•Blues jazz only, blues voc/guit sks blues jazz honky 
tonk plyr 213-384-4688 
’Estab working band looking for fem kybdst. 
lead/backgmd voc. into funk. R&B, jazz, pop. etc 
Serious only Mike. 818-508-1374 
’Gay or gay fnendly. male or fem, no drugs or alcohol 
Inland Empire or Riverside 909-788-8327 
’Kybd plyr needed imed Infl Allmans. Blues Traveler, 
Crows Unbelievabl oppty. West LA area Joe, 310-826-
3369 
’Kybd plyr wtd by complete band for paying gigs & 
other proj Sasha. 213-666-8232; Pgr. 213-390-1500 
’Kybd plyr wtd for ultimate Bon Jovi tribute, voc a ♦. 
pro plyr, pro att, good S sit. too many details Call. 310-
927-6698 
•Kybd/synth nded for BAROQUE FUSION ensemble 
Must read Bob 310-659-8328 
’Kybdst wtd for top 40. classic rock, blues, disco, alt 
band Working & soon to be working Must be exp, 
good chops, good equip Voc a * Joe. 818-331-1578 
’Kybst sought by guit. bst. drmr to join orig proj. 90s 

Large Clean Rooms - Full PA's 
Hourly - Monthly - 24 Hour Lockouts 

Equipment Rental 
$8.00 - $13.00 Per Hour!!! 

Call 818-763-4594 

REHEARSAL 

CLEAN FACILITY / DEDICATED STAFF 
ONLY 10 MINUTES FROM HOLLYWOOD 
LESS THAN 1/2 MKE OFF THE 5, 10 & 101 FWYS 
GATED PAMNG LOT w/REMOTE CONTROL ENTRY 

MONTH TO MONTH REHEARSAL 
24 HOUR KEYCARD ACCESS 
CEILING FANS^^_ 
11-13 CEUNGS 
OPE NABI E WINDOWS 
FORCED AIR VENTILATION 
PHONE JACKS / FREE UTILITIES 

-^(213) 
627-8863 

melodic hr Infl Van Halen, Dishwalla. Peart Jam No 
d.uqs Serious 310-316-1359 
’Kybst wtd by a contemp-jazz band Must play in styles 
o' Be-bop, tusen, elec jazz Infl Herbie Hancock. Lyle 
Maise Bill. 213-874-7118 
’Kybst wtd by instrum aurf band Must have equip 
transpo & commitmnt Caver & ong Double on rhythm 
guit a * Dan. 818-989-5125 
’Kybst wtd for gigging ong/top 40 rock band Percuss 
sax or rhythm guit a ♦ Backup voc a must Infl Petty. 
Crowes. Eagles. Clapton. 213-436-6213 

CALL (818) 989-3877 

EXCLUSIVE VALLEY 
REHEARSAL STUDIO 

IT™ 
f Ask About 4 
► Special « 
e Weekend : 
r Rates ; 

Open 24 Hours 
Air-conditioned 
P.A. system 
No other bonds 
while you're playing 
Hourly - Weekly & 
Monthly Rates 

24 HOUR LOCKOUT 
STUDIOS AVAILABLE 

West L.A. location. 

callTK Productions 
(310)445-1151 

ASSOCIATED 
REHEARSAL 
PROPERTIES 
24 HOUR 
LOCKOUTS 

• DRUM • BAND • 
-SHOWCASE 
R00MS-

5 VALLEY LOCATIONS 

(818) 762-6663 

Los Angeles Nashville New York San Francisco 
(213)848-3660 (615)255-4500 (212)627-4900 (415)863-8200 

Fax (213) 650-6866 Fax (615) 255-4511 Fax (212) 627-707& Fax (415) 863-9757 
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FREE CLASSIFIEDS 24-HOUR HOTLINE • 818-755-0103 

•Kybst wtd tor ong southern rock type grp Must be pro 
level No top 40 jockeys 805-581-4861 
‘Kybst wtd for sad. twisted, angry, alt, entry, swing 
lounge band Infl Nick Cave. Tom Waits, Johnny Cash. 
Tom Jones. Rev Horton Heat 818-994-9325 
‘Kybst wtd for semi-progressv melodic hr band No alt. 
Senous only. Darryl, 818-368-3074 
‘Kybst wtd to play these sounds: piano, stnngs, 
Hammond, Fender Rhodes. Infl Elton, Bowie, Crowes. 
Beatles 310-288-6298 
‘Kybst/organst wtd by band w/shows & serious label 

^wnirrai^ 
Bad Boy Blues Rockers 

Killer frontmah/Vocalist looking to 
join/form rock bawdwith Heavy Woes 

Influence.Hanoi, Stones, Crowes. 

Choirboys. Seeking Guitarists, bassists, 

and drummers. Must be responsible and 

dedicated, flamboyant on stage, and 

have a soulful barroom blues style. 
Call A.S.A.P. - Leave Message 

(818)752-2118 

Voice Lessons 
Build A Solid Vocal 

Technique 
All Styles Of Music 

All Levels 
(714) 224-5574 

VOICE LESSONS 
• SOLID TECHNIQUE 

• STRONG PERFORMANCE 
• LESSONS, WORKSHOPS, 
SHOWCASING W/BANDS 

SUE FINK 
310/478-0696 

for R&B Zinger Doncer 

Group with Record Deol 

Height 5' 7" ond over 

ylO) 777-0417^ 

int. Infl Doors, NIN. Jane s. Zep Robert, 310-239-2212 
‘Kybst/sngwrtr nded by lead voc to form band 818-
332-7064 
‘Money, money, money!) Bubble gum cover band 
(some ongs) playing all the hits & clubs nds pro kybst 
asap 1910 Fruitgum Co., Archies. Buddha Records, 
etc 310-473-4944 
‘Piano accompnst wtd fem sngr wants to form/devel-
op cocktail lounge type act. Gershwyn. Broadway, soft 
rock Manlyn. 818-506-3767 
•Pro multi-instrum voc sks Southbay musicns for sng-
wrt & rec CD in productn. John. 310-372-5495 
‘Seeking organist w/Moog Hammond sound for funky 
groove jazz hip-hop band. Infl Groove Holmes, Joe 
Zowanall, early Herbie Hancock Edgar. 310-376-3914 
•Top notch kybst wtd for Journey tnbute band Must 
have state of art equip Know Greg Rolley & Jonathan 
Cain parts Looks secondary Must be able to sinq 
Tony. 818-889-6858 
‘WIND OF CHANGE sks kybst/sngwrtr. open minded, 
versatl, creatv. dedicatd Inn Dream Theater, Journey 
Floyd, Q Ryche 818-897-5811 
•WOMB, textured, emotional, unique guit, alt band, sks 
kybst/sampler who doubles on rhylhm guit for great 
band Euro deal Beatles. U2. Portishead, Floyd 213-
782-4094 

Senken" 

THE ULTIMATE VIDEO I 

1-800-BEL-VOCE 

“Discover 
The True Art 
of Singing” 

All Levels 
All Styles 

Expand your vocal 
RANGE AND 

dynamics with the 
ESSENTIAL 

BREATHING TECHNIQUE 
For Dramatic Results Only. 

Jo Alice 
Call for Rates 
81 8-997-0449 

CLOSE-UP Advertisement 

A SHORTAGE OF LEAD-SINGERS? WHY? 
Reason #1 is invalidation (or put-down) of a child's naturally unin¬ 

hibited yelling and calling-out, leading to inhibited, shy adult voices. Rea¬ 
son #2 is vocal training that produces a classical and flowery style, un¬ 
suitable for a passionate and powerful rock-singer. 

I believe that all musicians are basically singers, but many chose 
to play an instrument they could buy already assembled. After all it's so 
much safer than the complexities of finding out how to turn one's own 
body into a musical instrument! Imagine ■cracking'' on a 'highnote,' or 
forgetting the words, ugh! Major humiliation! Somehow it's not as per¬ 
sonal hitting a wrong chord on the guitar or keyboard! 

Here are a few musicians who became singers: Phil Collins, Don 
Henley. Tommy Shaw, John Sykes. Kip Winger, Ritchie Sambora., Geddy 
Lee, Trevor Rabin and Greg Allman. 

Rock-singing is very different from singing classica music, and dif¬ 
ferent from musical theatre, Broadway and pop. Rock is fun, passion¬ 
ate, sassy, feisty, challenging, demanding, poignant, etc. And definitely 
uninhibited! It's hard to sing rock'n'roll though, if you have been trained 
as a classical singer, and you are restricted and lost those great calls 
you expressed so freely as a child. 

If you've always wanted to sing, but have been too embarrassed or 
unsure of yourself to get started, just give it a fling! Call Sabine NOW! 
You do have a voice and there is a band looking for you! 

ELIZABETH 
SABINE 
Voice 

Strength¬ 
ening 

Specialist 
818'761 «6747 

12. VOCALISTS AVAILABLE 
•»1 fem demo/jingle sngr avail, professional, exp. entry, 
pop. rock. TV, film credits. Denise, 310-285-4628 
*22 yr old sngr/sngwrtr w/worid class appeal sks pro-
ducr & mgmt. Pop material ala Blessid Union of Souls. 
310-967-4018 
*22 yr old tenor avail for rec session, concert, back¬ 
ground, front. Styles pref: Madonna. Michael Jackson. 
Baby Face Shemm, 213-990-8248 
*A visionary sngwrtr, voc, Jackson Browne meets 
Alanis, sks unplugged stylish guit. Have demo, label 
int. solid connects Hllywood, ground floor going up 
Sean. 213-871-6823 
•Attractv fem voc w/good range, blues, rock, folk Infl 
Joplin, Aretha, Raitt Enea, 818-509-8783 
'Dedicatd eclectic sngr/sngwrtr looking for exp well 
focusd complete band Extensv studio/stage exp 
Zep/U2 to Stmg/Henley Paul, 213-467-5413 
'Dedicatd lead fem voc seeks band or proj. Blues, 
rock, even entry infl. Strong voc. 818-259-0206 
•Fem Billy Corrigan sounding guit/sngwrtr wants to 
make music now Would prefer it if you did not suck 
Pamela. 213-383-4544 
•Fem voc avail for live pert, specialties, house, R&B, 
hip-hop 818-828-5016 
‘Fem voc avail for session, demo, showcases, lead & 
backgrnd, tape avail, 818-769-7198 
•Fem voc avail for top 40 funk R&B working band for 
demos or backgrnd work. Serious only Chris, 310-465-
4955 
•Fem voc avail w/orig material for live pert, special, 
house, R&B & hip-hop 818-828-5016 
•Fem voc looking to join/form band for live work Infl 
Oingo Boingo, Eurythmies. Kate Bush. Xymox. Nicole, 
818-752-7140 
‘Fern voc needs musicns for rec proj. Perm band poss. 
Alt sound, ala REM. Cranberries. Bjork, Mazzy Starr 
No hard rock. Jenna. 310-457-4748 
•Fem voc sks work, pwrtul range, exp Regina. 31-821-
0881 
•French fem sngr/artist from Pans avail for live shows. 
TV. radio. R&B style, serious only. Sinai, 310-358-6438 
•Frontman voc w/stage & rec exp looking for band 
w/presence Melodic to heavy, can actually sing Love 
Bone. LIVE. Alice Josh. 818-324-6197 
'Genious voc/sngwrtr w/record. airplay & major labels 
very int sks full band to sign & play w/now Steve. 310-
925-6752 
•Guit avail. 310-306-2684 
'Lead male tenor voc. Infl Boston. Journey. Seasnd 
plyrs only pls Long or short hair 818-710-4656 
’LETTIN- ROCK, ong songs, drmr & fem voc seek bst 
& quit Infl Corea. Vital Info, Cranberries, Loreena 
McKennitt. Very unique sound 818-296-2986 
•Lyric pkg avail for estab band or producr Infl The 
The. White Zombie. Morphine KNAC to KROQ My 

Writing/Producing Team 

W/ Major Credits Seeks 

Female R&B Pop Artist or 

Group for recording 

Whitney/Mariah style 

310-544-5003 

VOICE LESSONS 
No famous names—No hype 

Just great results at reasonable rates! 

The DANTE PAVONE METHOD increases 

range, resonance, power, stamina and 
eliminates vocal stress through proper 

breathing and vocal technique. 

KAREN JENNINGS • (213) 668-0873 
GRADUATE OF BERKLEE COLLEGE 

CERTIFIED TEACHER OF PAVONE METHOD 

lyrics, your music, their institution Brett. 714-894-6311 
•Male pop sngr avail for demos, jingles, session work 
Exp, talentd, most styles covered When you need a 
real sngr. call me. Steven, 213-876-3703 
’Male tenor voc. pro exp. most styles, for leads, back¬ 
ups. sessions, demos, gigs JR, 818-884-2146 
•Male voc. great range, many styles incl funk, R&B 
jazz, rock, hip-hop Interested in gigs, demos, sessions, 
any proj. Great ear & natural talent. Jeremy, 818-786-
4865 
•Male voc sks orig rock band already formed Infl Bon 
Jovi, Lou Graham. Team plyr, dedicatd, much 
studio/stage exp. Doug, 805-375-7270 
‘Male world class male lead voc sks blues or 
blues/rock band. Infl Gregg Allman, Jack Bruce, Joe 
Cocker Nathan. 818-243-2696 
‘Mystic soulful rock voc looking for other voc & musi¬ 
cians. Imagine these infl: Bowie. Ferry, Sade meets 
rockin' Terrence Trent, Kravitz, NIN Blue, 213-612-
9790 
•Pro fem voc avail for rec session and live work Paid 
sit only. Great range, good credits. Specialty R&B. 
blues, pop. soul, funk Susan. 818-784-1643 
•R&B hip-hop sngr w/tenor voice, pretty cool, ala Kevin 
Michael/gospel Looking to be in grp Very dedicatd 
213-291-1495 
‘Serious careerist lead sngr/sngwrtr sks conventional 
band Drmr, guit. bst, fem or male musicns welcome 
Infl Madonna, Culture Club, Nirvana, Hole, Joni Pqr 
G.J., 213-912-4589 
•Sngr/sngwrtr looking for gritty rock blues band, inno-
vatv heavy edge Infl Stones. Crowes, Zep, Humble Pie 
Melanie. 818-789-6502 
•Sngr/sngwrtr lyrcst, second tenor, 3.5 octaves, soul 
pop. funk, old R&B Infl Seal, Wonder. Cooke Polishd & 
pro Mark. 310-202-7843 
‘Soulful fem voc sks working cover band and/or paid 
studio sit Infl by Chaka. Whitney. Basia 818-846-8166 
‘Super pwrful sngr avail Infl Pantera. Metallica 
Machine Head No deals, just killer music Mark. 818-
773-0257 
‘Talentd sngr looking to perform w/tno doing classic 
rock oldies ala Elvis & British blues 800-655-7664 
•Voc avail, chops, att, new rock 213-655-9382 
*Voc avail, blues only male voc/guit sks band Upnght 
a ♦. 213-384-4688 
‘Voc avail. Infl Staley. Cornell. Anselmo Want heavy 
groove band, I have PA Jim. 818-919-3858 
’Voc looking for sit w/backing or label int Have exp in 
rec. tour, sngwrting. Infl Chns Robinson meets Chris 
Cornell Tyler, 213-651-1954 
•We have dozens of songs 24hr rehers, digital studio, 
album & tour exp Fnendly rapport We need your voice 
Call us. let's hear what you've got Pgr. 818-499-2409 

12. VOCALISTS WANTED 
‘#1 AAA hr male voc wtd for group w/five albums We 

VOCALISTS! 
UNLOCK THE MAGIC 

Power • Intensity • Intimacy • Passion 
i^Atike Campbell's 

Vocal Performance workshop 
• Master vocalist & recording artist 

• Vocal Program Director, 
Musician's Institute 
• All Styles • 

818«505«1029 
Private Lessons Also Available 

BOOK 
“BREAKING THROUGH” 
Gloria Bennett 

Voice Teacher of 
OFFSPRING • Keb'Mo 
Invisible Poet Kings 

Red Hot Chili Peppers 
Xene • Axl Rose 

Vince Neil 
(213) 851-3626 (310) 659-2802 

Vocal Success!!! 
Power! Confidence! 

High Notes! 
Break Through Your 

Personal Sound Barrier! 
Jeffrey Allen Studio 

818.782.4332 
Let's talk it over. Call today and I'll send you ” The Ten Stupid Things 

Singers Do To Mess Up Their Voices (and Careers) 11 free. 
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NEXT DEADLINE: WED., SEPTEMBER 4, 12 NOON 24-HOUR HOTLINE • 818-755-0103 

have rec/rehers studio. Must have great range 4 att. 
Pros only. 310-375-4209 
*1 funky voc nded for funk rock band Intellectual lyncs 
4 gurt a + . No drugs, egos or Republicans. Vic. 714-
708-DRUM 
*27 yr old sngwrlr/guit/kybst sks voc/lyrcst for collab to 
form band and/or get publishd Jellyfish, Space Hog. 
Blur. Bowie Scott. 818-980-9563 
•90 s hr band sks sngr to complete CD 4 as potential 
member Infl S’Garden, STP. Alice Send demo: PTPN, 
20955 Warner Center Lane. Woodland Hills. CA 91367 
•90 s hr band sks sngr to complete CD 4 as potential 
member S'Garden, STP. Alice Send demo: PTPN. 
20955 Warner Center Lane. Woodland Hills. CA 91367 
•90 s ranges lyrcist. guit/sngwrtr Don't worry about bst 
4 drmr Stan, 213-462-2561 
•90 s voc w/voc, chops, wisdom to complete melodic 
band for 90 s band and beyond. Theory knowledge 
essential Instrum a * 818-884-7760 
•A #1 versatl voc wtd, 18-27 yrs old. male or fem 
Senous only. Must have PA 4 transpo Label int. 213-
969-8840 
•AAA style voc wtd by 38 yr old guit/sngwrtr Infl REM. 
Matthew Sweet. Paul Westerburg. Senous only. 818-
953-8522 
•Alt duo sks fem voc for rec proj. Style: U2, Sinead 
O'Conner. Tncky SOLAR TEMPLE. 818-345-4052 
•Are you an ASCAP or BMI snar looking for R4B. pop. 
contemp Christian matenal? Contact Larry. 818-836-
0916 
•Attn: sngrs, sngwrtrs. artists Talentd kybst, progrmr. 
producr w/fully equiped digital/midi rec studio avail for 
your proj. Craig. 310-559-8403 
•Attractv fem Hendrix, Zep, Heads need apply Band 
w/completed CD nds backing fem voc to repro CD live 
Many benefits 818-769-8764 
‘Auditioning pro voc, must be strongly focused, reli-
abl. easy to work with, have CD recorded, very strong 
matenal From Alice to Prong. Paul, 818-753-4170 
•Awesome male voc. 19-27, wtd for all orig band 
Have mgmt, rehers spc. Zepp, STP. Hendrix, 
S'Garden, Alice John. 818-980-2537 
•Black handsome natural tenor nded. Pros only. If you 
can sing Jackie Wilson. Johnny Mathis, call Elmer. 310-
399-4492 
‘Blues rock band w/demo deal nds sngr Send demo 
5782 E 2nd Street. «598, Long Beach. CA 90803 
‘Brave voc wtd for ong band w/major mgmt. Infl Police. 
Radiohead. XTC. Seal Serious only 310-358-7194 
•Bst/sngwrtr/rhythm guit w/2 gold albums. 3 world 
tours, sks frontman No flavors of the week Infl Stones. 
Cheap Tnck. old Aerosmith. GNR. 310-671-2264 
‘Christian male hr lead voc wtd for successful grp. We 
have digital rec studio 4 rehers room. Must have great 
range. Pros only. 310-375-8468 

BANDS & MUSICIANS 
Proven Results in shopping 
unsolicited music to major 

A & R Reps. 
Get your music heard! 

Send $8.95 to: 
CSM, 

Box 231358, 
Encinitas, CA 92024 

(Booklet) 

ON THE JOB TRAINING 
AT MAJOR STUDIO IN YOUR AREA. 

Keep your 
present job. 

No experience 
necessary. 

Train around your 
own schedule. 

EXPERIENCE 

For Free Brochure: 1-800-795-5750 

‘Creatv, animatd nsky voc stylst wtd for rock band 
Many infl: alt. indus, rock, punk, pop, heavy 4 dark-
edged packed into one sound 818-882-1576 
‘Exp pro guit/sngwrtr w/major label credits sks R4B infl 
R4R sngr/frontman to form band. 213-874-0882 
‘Fem voc, black, ala Braxton, very attractv. under 28 
wtd for R4B proj. Infl Isleys, Parliament 310-372-3208 
•Fem voc wtd by sngwrlr for form alt band 4 to rec 
Good stage presence 4 hard work a must Pgr, 805-
730-2498 
•Fem voc wtd for estab working band, steady work, 
pood pay. lead/backgm. into dance, rock. funk. rap. etc 
Mike. 818-508-1375 
‘Guit/sngwrtr, 23. sks voc/lyrcst/bst, under 29. to form 
hr pwr tno. Have orig songs, no flakes, serious only. 
818-558-1984 
•Hr band looking for young voc/frontman w/Whiskey 
soaked bluesy raspy voc 4 good range for all ong hr 
band. Infl Zep. Aerosmith, etc If senous sngr 4 under 
24. call Sonny or Tyler. 213-469-0619 
‘Kybst sngwrlr looking for glamish fem voc/lyrcst. hr. 
metal. Will relocate Lance. 2150 S Ingram Mill Rd. 
#832. Spnngfield, MO 65804 
‘Lead voc wtd to complete band. Wide range of styles. 
Elvis Costello. REM. Gus. 818-345-3711 
•Looking for fem voc for R4B, hip-hop proj to be pre¬ 
sented to new/current artists Must be creatv 4 soulful 
Senous 310-239-7832 
‘Looking for male sngr w/accomp music. Make 
demos 310-470-1922 
•Male sngr/poet nded for ona/cover band. Must have 
strength, pwr. integnty, soul. Our music has everything 
you could wish for Matty. 213-660-5118 
‘Male voc nded for blues infl R4R band. Writing skills a 
+ Call for more info. Pete. 213-650-7257 
‘Male voc nded for orig pop band Infl Police. Seal 
Serious only. 310-373-3214 
‘Male voc wtd for male voc grp. sng R4B music. Be 
able to sing first tenor, second tenor, baritone, good ear. 
know harmony Higher the falsetto, the better Michael. 
213-292-9046 
•Male voc wtd for orig band. Infl Alice. Pantera. 
S'Garden. Def Tones. Serious only. Age 25 4 under 
213-467-1047 
‘Male/fem voc wtd by 3-pc band Progressv. melodic, 
diverse. Heavy sounding hr to metal Ong matenal 213-
954-1719 
‘Monster voc frontman wtd by popular image con¬ 
scious band Talent, stage pres, dark long hair image a 
must. Infl S'Garden, Cult. Sabbath 818-774-7784 
‘Newly formed band, all orig, sks pro sngr. positiv 
lyres, abil, good att. 90s melodic hr Halen to Chili 
Peppers Michael. 310-316-1359 
•Pop voc grp seekina male tenor voc. must play acous 
rhythm guit or kybd. Great ear for harmony. Jean, 818-
786-5537 

VOCAL COACH 
25 Years Exp. Teaching & Singing 

Worked with Kenny Loggins & 

Paul McCartney to name a few 

All Levels All Styles 

Work Shops & Private Lessons 

Great Rates!!! 

“Don't Wait Do It” 

Call Michelle Hart 818-888-9410 

THERE IS 
NO ONE 
VOCAL 
METHOD 

that works for everybody—what 
works well for one singer may 
cause you trouble. I combine dif¬ 
ferent techniques to give you 
greater power, pitch, range, stami¬ 
na, passion, blend—WITHOUT 
changing your style! 

TlfKVncAl POINT 
(213) 938-7819 

Vocal Training 
With professional 

recording artist and vocal coach 

4 Michael Adam-:-
Powerful technique for 

all styles 
Affordable Prices 
1 I 3.504.1437 

Call for info and 

FREE trial lesson 

•Pro, solid, tight band sks pro sngr to take the on 
world S'Garden. Alice 213-969-9209. 805-449-1972 
•Pro voc wtd for top 40. classic rock band J R . 310-
864-7567 
•Progressv band w/connects sks pro-minded male 
voc to complete rec proj. Barry or Bill. 818-342-4234 
•R4B group sks Latino or black male voc. 18-21 look¬ 
ing. Ear for harmony a must. Tnple Platinum producr 
Michael. 310-775-1770 
•R4B sngr, preferably play instrum. Eddie, Pgr, 818-
204-3161 
•Seeking couple of backup vocs w/good harmony 
skills Have major labels coming to hear us. offering 
contract, poss tour, local gigs, showcases 310-289-
4734 
‘Sngr wtd for Rati tribute band Steven Piercy look 4 
sound alike We have rehers studio and are ready to 
Rati 4 Roll Msg. 818-763-2421 
•Sngr/frontman nded for ong band Infl early Wno 
Oasis We have songs, tape, gigs Phil, 818-841-9315 
until 8PM 
•Top 40 cover band/ongs sks fem voc, paid gigs, 
rehears in Monterey Park Dominick, 213-726-0464 
•Voc nded asap for creatv hr pro). Metal sound. 90s 
image, must be young 4 hungry. Van Halen, Ratt, 
Crue, Sponge 714-846-3963 
•Voc wtd, male or fem, for metal style, progrssv tc 
melodic, heavy sounding ono material Senous 4 ded-
icatd. George. 310-837-4364* 
•Voc wtd for unit that pushes sonic envelope Infl 
Jane's, King Crimson. Creativity 4 presence a must. 
Joey, 310-784-7284 
•Voc wtd to complete mosh metal act, upcoming rec. 
gigs pending. 818-705-4376 
‘Voc wtd. Exp or bad-o jivin' white male rapper/sngr for 
acid funk trance hip-hop live 4 studio proj. 310-559-
7586 
•We are full-time working cover band, THE BARFLYS, 
in search of lead voc. playing 3-5 nights/wk, classic 
R4R to KROQ/alt. OC area, some travel, rhythm guit a 
♦. Keith. 714-540-5687 

MUSICIANS 
CONTACT 
SERVICE 

Need a gig? 
Need musicians? 

ESTABLISHED 26 YEARS IN L.A. 

(818) 347-8888 
CALL ANYTIME 24 HOURS 

Music Video Demos 
Label Shopping? you need video! 

•Pro Digital Format «Killer Effects 
with audio from your master 

Only $50 per song! 
Live Showcase Performance 

taped at your gig or our studio from 
$150 per show 

DIGITAL VIDEO PRODUCTIONS 

Calvin Van P. 818-973-3128 
call now and get on ' Breakout" 

our new cable show for unsigned bands 

•WIND OF CHANGE sks sngr/sngwrtr, open minded, 
stamina, versatl. pwrful Infl Mercury. Perry. Tate 818-
897-5811 
•Wtd: versatl voc. cross betw Beck 4 Cypress Hill 4 
Oasis Must be funky 4 melodic, male or fem 818-881-
8974 

13. DRUMMERS AVAILABLE 
‘A versatl drmr. solid 4 exp. avail for live/studio 

Your Voice Is A Muscle 
Train For The Olympics! 

Credits Include: 
Whitney Houston, Bob Seger 
Linda Ronstadt, Bonnie Raitt, 

Bruce Springsteen 

ROSEMARY 
BUTLER 

Private Vocal Coach 
310-572-6338 

Available for 
Record Sessions, Demo 
Sessions Lead and 
Background Vocals 

R&B, Pop, Rock & Country 
• Professional • 

Call (213) 634-7468» 
Audrey Madison 

Attention Singers 
voice lessons for serious 

artists, all sessions held in 32 
trk fully automated digital 
studio w/seasoned vocal 

coach/producer. “I'll help 
you to achieve your own 

vocal style while becoming 
comfortable in a professional 
recording environment, call 

for appointment. 
Ron Weiss 

818-986-5442 
reasonable rates 

SINGERS 
MN CAN’T fl* IT IN THE MIX 

IF YOUR VOCAL TECHNIQUE IS BAD, 
YOU CAN’T POLISH THE PERFORMANCE 
Learn the vocal technique that has assisted 

over 86 grammy award winners... 

THE SETH RIGGS METHOD 
Jodi Seilards Seth Riggs Associate 

“Few teachers understand the bridges in the 
human voice. Jodi can teach them and sing I 
them.” —Seth Riggs 

818-7-VOICE 4 YOU 
818-786-4234 
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FREE CLASSIFIEDS 24-HOUR HOTLINE • 818-755-0103 

•Pro drmr wtd for cover/top 40. classic rock, blues, 
disco, alt band. Must have pro equip, exp, good meter, 

I NAKED RECORDS I 
IS SEEKING ROCKS. 

ALTERNATIVE 
BANDS & ARTISTS 

SEND DEMOS & PHOTOS TO: 

P.O. BOX66824 

LA, CA 90066 

THE ART OF NOISE 

16-24 TRK 
• Big Live Room 

•Great Atmosphere 

• $20-25 per hour 

• Packages Available 

213-874-2447 

JR Productions 
24 Traci 
'Rccoriiuÿ Stuiio 

2 trk Digital Editing/Complete MIDI Workstation 

Engineers w/many Album Credits 

Studio Musicians/Writers & Arrangers 

Production for Solo Artists/Song Demos/Bands 

Special Block Rales For Your Project! 

(818) 887-0484 

UCLA Extension Instructor 

David "(aK (ohen 
(ASCAP, NARAS) 

Song Sfruc+ure 
Workshops Ai /1 / 
Small Personalized Seminars for the 
Intermediate and advanced Songwriter. 
Held on alternate Monday Nights in 2 convenient 
locationsfWestside & Pasadena) Sept 23-Dec. 9th 

hr mfc «i (213) 258-0245 

STUDIO SEEKS 
ENGINEER/ 

PRODUCER 

MUST HAVE 
ESTABLISHED 
CLIENTELE 

PRO SIT. ONLY 
FOR PROJECTS 
OR PARTNERSHIP 

ASK FOR RICK 

(310) 479-4117 

also voc a definite ♦. San Gabriel area Joe, 818-331-
1578 
•Pro heavy metal thrash band auditioning drmrs. Infl 
Slayer. Sepultura. Megadeath 213-850-6043 
'Pro-minded, not money ohen. commitd. click loving, 
solid double bass drmr wtd for R&R metal blend 
w/image Wanna play out soon Tracy. 213-845-9549 
'Signed indie pop punk band sks pwrhse diverse drmr 
tor rec/tour Transpo. dedicatn a must Cheap Trick, 
MC-5, Stooges. Dead Boys. 213-782-1071 
•STEPFORD GIRLFRIEND sks capable & reliabl drmr 
No closet rock superstars. We are punk, psycho pop inlf 
by Sonic Youth. Pixies. Hole. Tracy. 213-661-1826 
•STONE BLUE, bluesy hr band looking for killer drmr. 

-48 TRACK-
RECORDING STUDIOS 
3 HOURS FREE 
WITH FIRST 10 HOUR BLOCK 

mib • Automated SSL 4000 

mbm * Automated Trident 80B 

• 2 Sierra-Hidley Rooms • C7 Grand Piano 

• Engineering Staff with Major Credits • SoundTools 

TsS] A-R-T-I-S-A-H 
SOUND RECORDERS 

(213) 461-2070 

Digital Bin 
Cassatt« Duplication 
"Ultimato Quality" 

Now Nvailabla at 
V-CORP 

1-800-V-C0RP-99 

i big planet 
Complete album production 

S ingwnter band & publisher demos 

j 24-tracks, automated mix, midi, 
J real live instruments 

V / Specializing in Modern Rock, 
jJ Triple A, R&B/Pop 

(818)764-4242 

music studio. 

1000 CDS 
as low as 

$995.00* 
Mastering Included 
(818) 505-9581 - (800) 4 CD LABS 

RENT-A-RECORDER 
DA88+ Sync Card S200/wk 
ADAT XTDigital 8Trk $175/wk 
ADAT Digital 8Trk $155/wk 
2-ADATS (16 Trk) $280/wk 
2-ADATS+Mackie+24«8 Mixer $450/wk 
DA88 + Sync Card + RC848 $240/wk 
DATS (SV3700 or SV4100) $90/1 OOwk 
Neumann U87 or U89 $85/wk 
AKGC414 $80/wk 
AKG C12VR Tube Mic $130/wk 
Neumann Tube Vocal Mic $100/wk 
Tube mic pre/compressor $85/wk 
Reverbs. Compressors, BRC's, etc. 
1-800-287-2257 

must have att, exp, transpo, betw 21-29. Infl old GNR, 
Alice Steve. 310-657-5671 
‘Straight ahead chunky style drmr nded for R&R band 
Huge kit not necess Call for details. Pete. 213-650-
7257 
‘Strange drmr wtd for strange band 310-967-5276 
'Super pwrful sngr & heavy guit plyr looking for solid 
drmr Infl Pantera Metallica. Machine Head No deals, 
just killer music. Mark, 818-773-0257 
‘Team plyr sought by modem rock artist I have airplay, 
rec int, represnt. You must play xlnt & sing harmony 
818-281-7574 
•THE JULIES seek drmr for major LA dates & poss col-
lab Infl punk, lounge, pop, surf, Pixies. Hole, Lesley 
Gore Julie, 213-466-0651 
•Versatl drmr wtd for unique ong band Mark. 310-930-
0440 
*Wtd: drmr. Must be able to play to a click if need be 
Infl Crowes. Beatles. Bowie. Elton. Slide a must. 310-
288-6298 
•Young hungry raw visual ong drmr wtd. Sickening 
tight grooves, assaulting, head convulsing rhythm, pro 
proj. Greg. 818-996-8530 

14. HORNS AVAILABLE 
‘Sax plyr/EWI wind synth plyr avail for studio work, 
demos, all styles, also for horn section arrangmnts 
Rick, 818-845-9318 
‘Sax/flute plyr avail for studio & pro work of any kind 
All styles, no unpaid showcases. Maunce, 213-662-
3642 
‘Trombonst avail for work, styles of any kind. Horn 
section & arrangr also avail Hank, 800-610-0611 
‘Trumpet/trombone plyr avail for all jobs, all styles 
Arrangmnts, horn sections Skip Wanng, 310-828-5192 

14. HORNS WANTED 

MAJOR MUSIC 

WHOLESALE CD 
MANUFACTURING 

TA°sPS)WsY

.85C¡» 
1-800-330-4237 
CD ROM AVAILABLE 

'y recording artists and studios. 

Call today for your FREE copy: 

1-800-468-9353 
609-663-9030 • hWp://www.discmakers.com 

PREPARATION 
Full of tips from the 

V yttw**”0*) manufacturing side on how to 

DI SC MAKERS 

■Trumpet wtd for ong blues, jazz, rock & Latin band 
Orig band Must love to play music. Call anytime. 213-
874-7771 

15. SPECIALTIES 
*70's R&B/disco dance band forming Need kybst. lead 
guit. bst. drmr & two fem voc. 213-957-4735 
‘AAA funk guit plyr avail for rap, R&B or funk proj Paid 
gigs only Chad. 818-343-8606 
‘AAA guiVBMI writer w/voc avail. Modem pop rock & 
blues styles 805-497-9401 
‘Alt/new wave band looking tor tour. Gigs & mgmt We 
have songs & very extensv live exp Prodcrs welcome! 
Eric, 310-208-3772 
‘Backline bass & guit tech. 9-12 yrs exp. avail Pro. 
hard working, seeking tour w/local & major acts. 
Resume on req John, 818-845-9004 
‘Black musicns nded by pro producr/musicn to start 
live funk to R&B ong proj. Serious only. Pgr, 310-403-
0610 
‘Brazilian/Latin pop band forming Need kybst. lead 
guit. bst. drmr, percusst & fem backup voc. 310-572-
6335 
‘Cellist wtd by fem voc w/legal label int. Infl Tori, Joni. 
Kate Bush 213-969-4776 
‘Cellist wtd for ong AAA/sngr/sngwrtr type material 
Weekly rehers. local gigs. Improvisation a ♦. but not 
neccess. No imed pay. Michael. 818-990-7540 
‘Celtic rock band. FINN MACOOL. sks mandolin. 
flute, violin, or any lead instrum for estab Celtic ban. 
Pro team plyrs only 818-360-1646 
‘Cross Gentle Giant w/Kansas, CD proi needs 
$10,000 donation No strings. Ed Benoit P.O Box 
17154. San Diego. CA 92117. 619-223-0016 
‘Guit & drum techs nded to work for many local clubs, 
bands, parties, etc John, 818-759-8382 
‘Investors wtd for album & tour proj for 22 yr old bilin¬ 
gual multi-talentd business orien male artist Shemm, 
213-990-8248 
‘Investors wtd for rock music video Senous inquiry 
w/credentials only. Paul. 818-505-0918 
‘Kybst sngwrtr looking for glam rockers, male or fem, 
hr. metal Will relocate Lance. 2150 S. Ingram Mill Rd, 
•832, Springfield. MO 65804 
‘Looking for artist, fem pref, pop rock in Spanish to 
present to rec companies Image necessary. Jerry, 
310-944-6373 
‘Looking for fem violnst into soulful pop jazz I am 
publishd sngwrtr 213-954-8635 
•Percuss, harmonica, voc avail Reqgae. funk, Soka, 
afro. Ska. acid, hip-hop. jazz, folk, R&B Exp pro 818-
345-2345 
‘Percusst w/backgrnd voc, pro atl, sks paid sit 
w/signed act, for gigs, rec, showcasing, etc. Very ver¬ 
satl & funky 310-281-1778 
‘Piano accompnst wtd fem sngr wants to 
form/develop cocktail lounge type act Gershwyn. 
Broadway, soft rock Marilyn, 818-506-3767 
‘VINYL, LA based alt act w/CD. just finished nat'l tour, 
sks regional & internat ! booking contacts. Ted, 213-
856-5603 
‘Wtd: Alt duo seeking mgr to finalz deals Style 
Gargage. U2, Tricky Large catalog incl film & soundtrk 
work SOLAR TEMPLE 818-345-4052 
•Wtd: fem fiddler to form eclectic alt bluesy Celtic rock 
band Must be serious about music, open-minded, intu-

CASSETTE & CD DUPLICATION 
REAL TIME & HIGH SPEED 
FAST TURNAROUND 
CUSTOM PACKAGING 

ENAS CASSETTE WORLD, INC. 
TEL: (818) 358-0532 
FAX: (818) 358-3562 

The Lowest Prices 

$800 $845 
for 500 for1OOO 

CD's 
Complete Package 

$1.85 
Each 

'Complete package includes CD. graphics. 

_ print, packaging, and film_ 

Camp Records (213) 466-1152 In Ca. ¡800) 993-2300 

Recording Studio 
For Lease 

North Hollywood “NOHO” 
District. 2120 Sq. Feet 
Soundproof Room with 
Wood / Velvet Finish and 
Office Space (Need your 

own recording equipment) 

818 - 766 - 3332 
Page 818 - 377 - 0065 
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NEXT DEADLINE: WED., SEPTEMBER 4, 12 NOON 24-HOUR HOTLINE • 818-755-0103 

rive, creativ, willing to expand musically 213-860-87G¿ 
*Wtd: genious sngr/sngwrtr w/rec. airplay, major 
Übels very int, sks full band to sign & play w/now 
Steve 310-925-6752 
*Wtd: investors, attractv fem w/business knowledge 
looking tor professionals for investment Senous 310-
239-7832 
*Wtd: male dancers, all ethnicity, for live perl. 816-828 
5016 

16. SONGWRITERS 
'22 yr old male seeking pro artist to write for or collab 
Span/Eng Styles pref Madonna. Michael Jackson 
Baby Face Shemm. 213-990-8248 
*22 yr old sngr/sngwrtr w/world class appeal sks pro¬ 
ducr S mgmt Pop matenal ala Blessid Union of Soul j 
310-967-4018 
*27 yr old sngwrtr/guit/kybst sks voc/lyrcst for collab to 
form ».and and/or get publishd Jellyfish. Space Ho?|. 
Blur. E’Owie Scott, 818-980-9563 
*A1 trax of ong songs avail for your rec or demo R&B 
New ^ack. alt. dance, rock. etc. Maurice. 213-662-3642 
•Are you a publishd or recorded lyrcst (ASCAP or 
BMI)7 Looking for R&B. pop. contemp Christian mate-
nal Contact Larry. 818-836-0916 
“Attn: sngrs. sngwrtrs, artists Talentd kybst. progrrrr 
producr w/fully equiped digital/midi rec studio avail for 

WB 
Recording, Rehearsal 
Rentals & Cartage 

Hollywood's finest 
Pre-Production & 
Rehearsal Studio! 

16 TK Analog 
ENORMOUS Room 20'x30'xl7* 

Great for Independent Label Records/ 

Demos & Affordable Pre-Prod, or 

Live to DAT Recordings 

(213)466-1216 
'We do everything but make the musk for you!* 

8117 Sunset a., Hollywood. CA 90046 
Seeks Acoustic (& Light Electric) Artists 

To Perform at our New Downstairs 

“CROOKED BAR" 

100% Remodeled1 New Sound System, lights i Stage! 
Fw ‘Crooked Bar' Bookings Send TapesPromo Paks to 

Coconut TeaszerfCrooked Bar1 at above address c/o Dawn. 
Open Mic Talent Showcase Every 

Monday! 
Sign-up 6:30 or 

call Dawn at (818) 353-6241 
For Upstairs Rock Bookings: 
Len Fagan & Audrey Marpol 

(213) 654-4887 
Mon-Fri 2-8 PM 

your proj Craig. 310-559-8403 
•Avail: attractv fem sngwrtr looking for work in R&B. 
hip-hop & house Good w/melody & hooks. Serious 
310-239-7832 
‘Black multi-instrum. 27, ala Bootsey. Parliament, 
early Pnnce. sks R&B. hip-hop writer w/digital studio & 
updated drum sound for collab. 310-372-3208 
•Fem voc/lyrcst sks guit/sngwrtr w/101 9 feel to 
rec/form band Must be strong sngwrtr/arrangr. senous 
pro only 818-754-2430 
•If you need a pop R&B lyrcst. call 213-734-2217 
‘Lyrcst wtd by rec artist/kybst w/2 albums, must have 
xlnt connects to have songs placed 818-342-3100 
•Lyric pkg avail for estab band or producr Infl The 
The. White Zombie. Morphine KNAC to KROQ Brett, 
714-894-6311 
'Pro multi-instrum voc sks Southbay musicns for sng-
wrt & rec CD in producto John, 310-372-5495 
‘Serious fem snqwrtr/sngr looking for producr to collab 
in ong songs. Specialty R&B. pop. great lyrics & 
melody Have connects. 818-727-2713 
‘Sngr/sngwrtr lyrcst. second tenor, 3.5 octaves, soul, 
pop, funk, old R&B Infl Seal Polishd & pro To 
join/form pro) Mark. 310-202-7843 
•Sngr/sngwrtr w/soutful pop songs sks musicns for 
pert Great songs & connects. Infl Blessid Union of 

DIGITAL BIN 
CASSETTE 

DUPLICATION 

THE BEST!! 
NOTHING BETTER! 
1(800) 423-2936 

CONNECTION 
TH< Will COAST MUSK HUM MAGAIINI" 

SUBSCRIBE 
By PHONE! 

818-755-0101 

Robert P. Richleigh 

loog hoir 
Specialists 

LONG SENSUOUS HAIR FOR 

TODAY S WOMAN 

Open 

Tuesday through Saturday 

Late Appts. 

Tuesdays & Thursdays 
2513 E. Colorado Blvd. 
Pasadena CA. 91107 

818.795.1272 

Fearless Music 
Newly Founded 

Record Company With Succesful History 
Seeking Outstanding Artists with exceptional Original 

Material to sign to Label for 1997 release: 
in the categories of 

Adult Top 40, Urban, Pop, World-New Age 
Send Sample Masters or Demos to 

Fearless Music 
8825 W. Olympic Blvd 
Beverly Hills, CA 9021 1 

Souls, Seal. Tony Rich. Johnny, 213-874-4599 
‘Sngwrt/guit wtd to form ong band/collab Int Patty 
Rothenburg. Cowboy Junioes. Cracker Mw.-heMe. 
(7)271-0528 

I Meet Your Maker | 

MasterDisc Standaad 
M-F 8:30-4: «1PM 714.582.3400 

W h at D a Hendrix/ 

Joplin/Morrison and 

Cobain have in 

common....WRONG! 
TheyMntrecoriatwMwüo 

Í t-m. Hill Flooring S®“v oes 

Macde®Neve®Adx>®Tube 

For Rates and Booking Info 
Please Call (818) 500-7741 
- j 

1-800-310-0800 CA 
818-786-6111 

"Your Best Value" 

Do It Now 
500 CD's 
$1195 

ready to ship in 2 weeks 

800-549-5528 

SELL YOUR MUSIC 
with custom postcards! 

Promote Record Releases & New 

Bands • Perfect For Recording & 

Sound Studios • Use For Trade 

Shows & Promotions • Feature 

Accessories & Instruments • CD 

& Cassette Covers Also Available 

• Call Now For Information 

& A Free Sample Kit! 

Modern Poskard 
1800 959 8365 

1,000 CDs 
for only $980 
• Major Label Quality 

• Fast Turnaround 

CALL TOLL FREE 
1-888-DISC-PLUS 

or 818.243.7595 

CD PACKAGES 
DISC PLUS 
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» 
144 Channel Console Automation 

818-830-3822 

STRAIGHT 

Visa MC AMEX 

BURN 
IBCâTfB IM BII KUMM K 

CD and CASSETTE DUPLICATION Reel Sound Studio 

Flu, 

MAN ALIVE Music Productions BAD E PRODUCTIONS 

Great Live Drum Rooms 

818*753*3959 

Lcn 

Fm 

ANALOG HEAVEN 

Flu, 

18-243-6165 
liÕOWaV 

Audio Cassette Dup. Co. 
10-CDs $136 ■ 15 min pgm. 
10-CDs$184 - 30 min pgm. 
4 color printing Available 

www.acdc-cdr.com 
818.762.2232 

Iti ZtUCK ^TOVUitiOHS 
818-361-2224 

STUDIO DEE 

32*24»16>8 TRK STUDIO 
A DAT>2"A n a I o g *C D R 
NEVE. API, SUMMIT TUBE MIC PRE 
64 INPUTS. 2 DATS, NEUMANN U87, 
EVENTIDE H3000 SE. EPS SAMPLER, 

LEXICON 224XL. ATARI. DBX, 
$30/$35HR (213) 662-9595 

GP SOUND 
(818)982-7072 

(818)829-6797 (pager) 

Duplication Special 
OUR SELECTION AND PRICES ARE AMAZING! 

32 TRK • $20/hr 
ADAT • ProTools III • 888 
Lexicon • Neumann • AKG 

Ine 1 udes Engineer_ 

We Sell All Types of Recording Products 
Since 1982 (800)966-TAPE 

You Call . We Ship All Major Credit Cards Accepted 

Sonic Solutions 
Digital Editing 
$45/Hr and up 

(213) 465-4000 

800.257.BEST “ 
Mastering • CD One-Offs 

Real Time Tape Duplication 

•60 INPUT CAD MAXCON II 
•MCI 16 Trie. 2" 
•NEVE 1073'S 
•UREI 1176 
•LEXICON PCM70 
• ROLAND JD800 
•MAC WITH PERFORMER 
•GENELEC MONITORS 
•Call For Sample Tope 

MASTERING l «EPIKATION 

• CD & Cassette Duplication 

• One Day Tum- Around 

• 100% Guarantee 

818.509.6774 

2 

J P STUDIOS 
16 TK and 8 TK from S15/HR • Large live room • 56-input console 
• Full midi • Quality mies and effects 

• DAT • Programming and engineer includ¬ 
ed • Call for the best! 

(818) 543-0477 
Rap & live groups welcome 

2" 16 TRK 
NEVE - API - PULTEC 

GREAT MIC’S. AUTOMATED 
MIXDOWN 

ROOM 222: (213)462-4222 

Ampex 16 Track 2 inch 
Mackie 32-8 Console-2 Live Rooms 
Great Drum Sound-Album Credits 
COMPETETIVE DAY AND BLOCK RATES 

No Hidden Costs 
•Run By Musicians for Musicians-

30 Mtn reel time cass includes tape labels and boxes 
ibotti sides) 
100tape mm 

_ mention this ad_ 

FOUR 24 TK STUDIOS: 
SSL/NEVE/STUDER 
$25-$65/HR 
(213) 465-4000 

POWERHOUSE 
MULTIMEDIA 
STUDIOS 
24 Track Recording 

Digital Editing 
Sequencing 

318.993-4778 

Mastering Sonic Solutions 
100 (ISUrl C-JO, Real-Tim« Copies *1.59 «a. 
Includes: chrome tape, laser printed labels I boxes 

CD Special : 500 CD’s for 799.00 
Quality Clones Tape Duplication 

(213) 464-5853 

2" 16 & 24 Trk 
API Mixing Console 
Great Mie's Selection 

Top Quality Outboard Gear 
We also do transfers from all formats 

S25 / Hr 
(818) 886-5676 

1000 CD Package 
$1295 

ï 

WESTWORLD 
24 TRACK 
BEST VALUE 

HIGHEST QUALITY 
(818) 782-8449 

It TRK/$20 HR 
MAT 

24 TRK Also Available 
(2131 754-1779 

Masted Qoove Studios 
_$18/ H R _ 

QUALITY CASSETTE 
AND CD COPIES 

Copies From S1.55 
Best decks (All HX Pro) • Direct printing and labels 

• Open weekends • Fast turnaround 
• Digital editing • Hands-on outboard gear 

• 24 TK Studio • Live recording 
Call anytime (310) 659-0432 

cox wn/a , 
1- 35 ea nnDo 
3 20 ea bUnS 
21- IB ea OUICK TaKHaKOUHO 

24TK 2” $19 HR 
Digital Mastering $25 
1OOO CD'S $650 
Music Hollywood 

21 3.91 2.2293 

16 TRACK 1/2 in. = $15/hr-
GREAT DEMO WITH OR WITIKX I ARAND 
Producer/Composer/Arranger 

with radio, film. TV. and album credits will 

turn your idea into hot music! Top equipment 

& great sound for a small price! 

818-909-9092 

RAP 
RECORDING STUDIOS 
IF IT’S NOT RAP-DONT EVEN CALL 

(213) 463-4046 

raaUaiipp êviiniA» Studio *610-994-1203 DOCHOUSE STUDIOS 

MUSIC OPPORTUNITY 
RECORD CONTRACT 

We will present your demo tape to maior record 
executives Service Free if not accepted 
Over 25 years experience in the industry 
For details S A S E MILESTONE MEDIA 
PO Box 869 Dept MC, Venice, CA 90291 

Platinum Engineers 
Tube Mie's /Pre's 
32 Track Adat 

I’ & I Studio 48 Track Film and Music Post-Production 24 Adat with BRC / 24 Otari Analog MX-80 2’ Focusrite. Manley, ASR-10. MPC 3000. Neuman ProTools & PC-Session 8 Digital Editing -CD Recorder Digital BetaCarrV Betacam SP lock to Effects/Music Prior Clients Warner Brothers. ABC .-Playboy From S25 an hour Repair of any Equipment / Rewiring from S20 hr. 4350 Lankershim Blvd, (at Riverside Blvd.) 818-761-9834 or 818-761-9206 

AM POST PRODUCTION 
• REAL TIME CASSETTE DUPLICATION 

• SHORT RUN CD DUPLICATION 
DAT DUPLICATION AND RE SEQUENCING 

•24 HOUR TURNAROUND 

213-856-2797 

SOUND SYSTEM RENTALS 
STAGE LIGHTING RENTALS 
Includes Delivery, Set Up & Operation 

Porta-Sound Systems 
(310) 676-4702 

fuluiesou^= ng
Vintage Tube and Digital Gear 

MIDI. Producers. ADATS 
24/48 Track Analog 

SPECIAL INTRODUCTORY RATE! _ 
818.769.0358 ■■ 

KI K-b Ub-4 4 K 4 Jl^*^ 

FÜGT g MW g  DIGITAL AUDIO 

Real Time Cassette Copies 
£ __ INCLUDES DUPLICATION/BOXES 
al 60 LASER JET LABELS I HIGH BIAS TAPE 

I (15 MIN PROGRAM/100 TAPE MINI-
MUM) 

$195 15 MIN PROGRAM / 20 TAPE MINIMUM 

(h 1 CD (UP TO 60 MIN PROGRAM) 
ME 2^0 CD $25 / 1 SONG $21 

310-559-9095 

nrn ira studtoaty: oi 8) 

Kt^Ro 762-0804 
AMPS • KEYS • SYNTHS 

PEDALS • EFFECTS • MIXERS 
24 years experience 

ANALOG 24 TRACK 
INCLUDES PLATINUM ENGINEER S7R 2 KILLER TUNED LIVE ROOMS 
DIGITAL EDITING & MASTERING 

VINTAGE MICS & FULL OUTBOARD 

"Radio Play. ...E very day " 

(X) metrosound 
818-366-5588 

TAPE DUPLICATION 
Our #l concern is QUALITY! 

✓ HX-Pro decks ✓ real time 
✓ Maxell XL-li CrO2 tape ✓ Fast turnaround 
✓ laser print tables ✓ Great pnces S seen 

AZ IZ Production/ 

(310) 445-2090 or (800) 435-8737 
Conveniently located in West LA 18401/2 S. Sepulveda BL. |Ums 

24 TRK / $20 HR 
Best Vocal Sound In 

d u d I The va|ky 
IN 8 HR BLOCKS w/ENG 
NEUMANN AND AKG MIC S 

BONGHIT STUDIOS 
VISA (818) 994-5368 MC 

PA AND LIGHTS RENTAL 
PAUL HILTON 

CD Manufacturing 
• CD's w J( olors AS 
• |ewd Box It Shrinkwrap .40 
• 4-Page I till ( olor Booklet A Inlay JS 
We Offer Complete Graphic Design & Film Services 
State of the Art CD Mastering 

AIRPLAY! 
GET SIGNED NOW 

SEND PACKAGE TO: 

RESTRAINING ORDER ENTERTAINMENT 

513 WILSHIRE BLVD. #190 

SANTA MONICA. CA 90401 

(310) 205 2650 

108 Input / Automated 
..w^_ Flying Faders /Recall 

24 trk 2* Analog 2 io ADAT Dupes 
Editing/ Mastering Cassette Duplication 
_CD Mastering/One Offs_ 

Filthy Kat 
Live 
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EFFECTIVE RICHT NOW 111 

RIGHT HERE IN RURRANK111 
CD’S S1595 

4 COLOR CD BOOK AND TRAY CARDS ♦ 2 COLOR CD LABEL PRINT ♦ JEWEL CASE AND SHRINKWRAPPED 
♦ Customer Supplies Printer Ready Film & Proofs ♦ 

500 CD’S $1349 

i Cassettes S799 

Art Department 
Box 7107 

CUSTOM SERVICE 

1015 W. ISABEL STREET • P. O. 

Clear Shells & Norelco Boxes ♦ 4'x4" Color J-Card ♦ Imprinted Direct-To-Shell ♦ Shrinkwrapped ♦ Test Cassettes ♦ C-45 max 
♦ Customer Suppues Printer Ready Film & Proofs ♦ 

Digital Bin Duplication 4 The Best 

GUARANTEED QUALITY 
don’t semi eon uss thin the best 

500 “Digital Bin” Cassettes $549 
1000 CD’S ” 1000 “Digital Bin” CASSETTES 
COMPLETE ! ! $2389 Ready To Go ! 

BURBANK, CA 91510 
(818) 843-6792 • (800) 423-2936 

FAX (818) 569-37)8 
Mem Dec of 

NZXÎRD_ 



If You're Hot Recording Your Tones at CD Quality, Your Career Could Be at deak 

Medium. 
The MD Data recording medium 
gives you 37 minutes of flawless 
digital audio on 4 tracks. 

You won't find another studio-quali¬ 
ty recorder at this price. As opposed 
to cassette, MD4 offers noise-free, 
loss-less track bouncing. 

Well Done. 
Introducing the Yamaha MD4 Digital 

Multitrack Recorder. Never before 
could you record, edit and mix 

with CD quality for only $1199. 
Available now! 

©1996 Yamaha Corporation of America. 
Pro Audio Products. P.O. Box 6600. Buena Park. CA 90622. 
Yamaha Canada Music Ltd.. 135 Milner Avenue. 
Scarborough. Ontario M1S 3Ri (416) 298-1311 

YAMAHA MQ »-4 
DIGITAL MULTITRACK RECORDER 

REMARKABLE. DIGITAL. AFFORDABLE 

Ext 

«M 

Call, for more information. 




