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During Guitar C Centers

GREEN TAG DAYS You'll
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HALF OFF!
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Rack Effects
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38% UFF' = = Oktava MK012 $599.00  $249.99

. JBL EON 15 $599.00 $299.99

Fostex D90 Demo $2595.00 $1297.50
Alesis ADAT XT Demo $3499.00 $1699.99
Lexicon PCM80 Demo wrearss $3643.00 $1799.99

Studiomaster 82RDC $629.95 $299.99
Community CSX5782 $1049.00 $499.99
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MONSTER CABLE AKAI | Aesis |rRema m o | mesents
CLINIC prasaels resents ToCA A INTRO T0
Learn about which OPS12 CLINIC presents LEON = ACID
cables will et sere ' ! INTRO T0 THE ADAT | MOBLEY presents rounsry | SOFTHARE
your live an earn about Akai's X120 .
studio needs. powerful new recording tool 3/16 - Covina Wikl 4715 - Fountain Valley
A 3/17 - Hollywood 4/16 - Hollywood
3/3 - San Bernardino 3/10 - San Bernardino 316 - San Bernardino | 319 - San Bemardino 3/17 - Sherman Qaks 3/31 - Fountain Valley | 4/29 - Sherman Oaks

Seven Convenient Southern California Locations

HOLLYWOOD FOUNTAIN VALLEY COVINR SHERMAN OAKS SAN BERNARDIND SOUTH BAY BREA
1425 Sunset Bivd. 18361 Euclid 1054 N. Azusa 14209 Ventura Blvd. 120 8. “F" St 4525 Antesia 606 S. Brea
(213) 874-1060 (114) 241-9140 (626) 967-1911 (818) 990-8332 (909) 383-3700 (310) 542-9444 (114) 672-0103
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EXPOSE
YOURSELF!

Get the exposure your music needs
when you manufacture CDs and
cassettes with Disc Makers. Only
Disc Makers offers you:

A FREE Web Site
on IUMA!

IUMA (www.iuma. com) is the most-visited indie music
Web site, with 20,000 visitors a day!

Details: www.discmakers.com/iuma

FREE posters with every
CD package! ..o o

300 Full Color 11" x 17" posters — a $590.00 value!

Details: www.discmakers.com/free

Best of all, this exposure won’t give
you frostbite.

Call for your FREE catalog and Web site info today!

1-800-731-8009

(Southern California)

3445 Cahuenga Blvd.West « Los Angeles, CA 90068- 1329
213-876-1411 « FAX 213-876-6724

1-800-869-0715

(Northern California)

42650 Christy Street * Fremont, CA 94538-3135
510-226-0800 + FAX 510-226-0455

DISC MAKERS

AMERICA’S #1 MANUFACTURER FOR THE INDEPENDENT MUSIC INDUSTRY



Your Dream of An Alesis Digital Recording Studio Just
Became A Reality at an Unbelievably Low Price only af

West L.A. Music

2 ADAT XT
8 track digital recorders ' s
STUDIO 32 List \\‘ R

Mixing console Price "‘“‘“““f W

e 11,116
Reference monitors

RA-100 Suve 39%

Power amp

2 NanoCOMPRESSORS Just add mics and you have
Stereo Compressor/limiters everything you need to record

NanoVERE and master your music for
18 bit digital effects processor

e 6759

Desktop master reverb
:OSTEX D-5 , .. Finance this packsge for as

o
Dat mastering little as

recorder DAYS $

WEDGE CABLE plus . Same As

2 HOSA SNAKES Cash'"

Complete Cabling Ser Month

*On approved credit. Rates and payments subject to cmount financed, Example is at 15 99% for 60 months. Ask your salesperson for complete details.**Offer valid
on consumer purchases on an approved Whirlpool Financial Nafional Bank Account. The APR may vary from month to month Minimum transaction $3500. Also, the APR is dependent upon
the amount o?'he transaction. As of January 1, 1996, the current APR is 15.99% on transactions of $3,500 fo $7,500; 14.99% for transactions over $7,500. Minimum monthly finance
charge of $0.50. No payments required for 90 doys Finance charges will be assessed from date of purchose unless tofal is paid in full within 90 days.

“Where The Pros Shop” R AR
' WEST L.A. MUSIC c:orcaros,
WEST LOS ANGELES UNIVERSAL CITY FINANCING

11345 Santa Monica Bivd. 3501 Cahuenga Blvd. West
{2 blocks west of the 405 San Diego Fwy.) {Lankershim exit off? 01 Hollywood Fwy.) AND LEASING.

{310} 477-1945 Fax: (310} 477-2476 213) 845-1145 (818) 760-4430 Fax: {213 845-1199
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“CMS has been my
home for many years.

s NO DOUBT
Robert o=, BUSH
depth and clarity to JOHN HIATT

S P JOHNNY WINTER

T COREY STEVENS
RICHARD ELLIOT
SHAQ

Don Murray ) EARTH WIND

Grammy award winning engineer

{Lee Ritenour, Dave Grusin, Fourplay, EWF) & FIRE
LEE RITENOUR
CHARLIE
MUSSELWHITE

CMms

cms mastering
Old Town Pasadena 626.405.8002

SELL YOUR MUSIC!

Create Your Own Full Color Promotional
(ards To Feature Record Releases &
New Bands e Perfect fFor Recording
& Sound Studios e Market Musical
Accessories & Instruments e Use
For Trade Shows, Promotions

& Events o (all Now

For More Information &

A Free Sample Kit!

Modern Postcard
1-800-959-8365

500
(Ds
5986

Package includes

full color 2 page/4 panel insert
3 color on cd printing

glass master

jewel box

shrink wrap

Free catalogue
visg/amex

K> 2,

e

CART,

',.""n‘ﬁ
1-800-876-5950
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#7 A&R Backlash

Dear MC:

Tom Kidd's A&R Report on Ari-
sta’s Michelle Ozbourn (Vol. XXII,
Issue #3) gets a D-, but | can’t de-
cide if that is due to a lack of any
useful information given in the re-
port or because the subject is such
a dud.

Michelle Ozbourn has been with
Arista for three-and-a-half years,
but failed to mention a single act
she has signed, with which she is
working, in which she has an inter-
est, or ANY act on the Arista ros-
ter. She definitely knows who her
bosses are, though, and includes
each one by name.

She also names the acts to
whom she listened growing up and
was even excited by being close to
Keith Richards (who wouldn’t be?).
It is, however, her gig to help cre-
ate the illusion of superstardom for
the unmentioned artists she is al-
legedly developing, to cast the
spell under which she herself has
unwittingly fallen. Hanging out with
rock stars is cool and all, but that’s
not A&R.

She never tells us which clubs
she goes to five-nights-a-week.
What band did Michelle like so
much that she drove all the way to
the San Bernadino Mountains to
sce perform at 3 a.m., or was that
hypothetical? If she found a band
she likes, can she sign them on
the spot? What, indeed, is the
importance of playing live in Los
Angeles? How does playing live a
lot in L.A. clubs translate to record
sales in Europe or Asia or even
New Mexico? What about R&B
acts or studio acts who don't play
clubs, yet scramble to the top of
the charts? Going to clubs to scout
bands is cool, but that's not A&R.

Michelle wants the bands to
work hard? She will never know
the kind of hard work it takes just
to keep a band performing, much
less put out a record. If she ever
signs one, can she help them
make a record? What is it that she,
or, for that matter, Lonn Friend
(keep rockin’, bro) has been doing
for three-and-a-half years at Ar-
ista? A&R desk jockeys soaking
up the corporate dime?

They are not alone. They are all
over L.A. (Interscope seems infest-
ed). Too cool to sign anyone ever.

A&R people are so pissy. Al-
ways searching for the perfect
band. There are plenty of awe-
some bands right here, no matter
where “right here” happens to be.
Just find one you like. Sign them.

CORRECTIONS:

Develop them. Promote them.
Stand by them. Do your job. Then
they will be the perfect band.

We got into music because we
love music. We got into the music
business because we'd love to
support ourselves playing music.
A&R people are that link for artists.
They are the National Endowment
of Rock & Roll.

We need them, but not if they
don't return phone calls. Not if they
don't listen to demos. Not if they
refuse show promotion. Not if A&R
response encompasses “yea” or
“nay” How about, “I wasn't into it
because..” or “such and such
might be more into it, why don’t
you send a copy.” And certainly not
if they don’t sign bands.

Hey Music Connection, when
picking subjects for A&R Report in
the future, here’s a good rule of
thumb: If they're no one, we don't
give a shit about what they have to
say. And that's the truth.

Eric Mayron
Brutal DLX

#5 Hendrix Corrected
Dear MC:

Thanks for your regular report-
ing on new Jimi Hendrix releases.
However, Steven Wheeler's “Hen-
drix Again” paragraphs on page 13
of (Vol. XXII, Issue #3) deserve a
few important corrections.

Hendrix played two shows each
night at the Fillmore East on De-
cember 31, 1969, and January 1,
1970. On January 28, 1970, the
Band Of Gypsys played their final
show. It was on this evening, not
“the night after the Fillmore shows”
that Jimi walked off the stage at
Madison Square Garden after only
two songs.

Drummer Buddy Miles was fired
by Jimi's manager after the show.
By the time of Jimi's next live ap-
pearance (April 25, 1970, at the
Los Angeles [Forum), Experience
drummer Mitch Mitchell was back
behind the drum kit, with Band Of
Gypsys’ Billy Cox on bass.

While this recent re-release is
valid, due to its use of the original
master tapes and the addition of
an additional booklet, info and
photos, Hendrix fans around the
world continue to wait for an “offi-
cial" release of all four Band Of
Gypsys Fillmore performances.
And, of course, the rehearsal tap-
es, studio outtakes, and the Jan-
uary 28, 1970 performance would
also be welcome.

Matt Taylor
Sacramento, CA

In the Crosstalk section of Vol. XXIl, Issue #3, we mistakenly listed the
wrong contact number for film scorer Harry Gregson-Williams. He can be
reached through Media Ventures at 310-260-3171.

In our Guide To Everything Jazz (Vol. XXII, Issue #4), under the header of
Record Labels, we inadvertently omitted Chase Music Group. Their informa-
tion is as follows: Chase Music Group, P.O. Box 11178, Glendale, CA 91226.

Contact Bill Stilfield at 818-507-4240.
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If you have an ovent, workshop, class o seminar that you want us to announce, send the info, in
writing, to: Calendar. c/o Music Connection, 4731 Laurel Cyn. Bivd., N. Hollywaod, CA 91607

Current

TJom Kidd, veteran Show Biz col-
umnist for Music Connection, will
once again present his popular
songwriting class for South Bay
Adult School, beginning Tuesday,
March 17th. The class meets for
six Tuesdays from 7-9 p.m. at Mira
Costa High School, in Room 2.
This lab-style class traces the evo-
lution of a song from the first inspi-
ration to its final destination on the
charts. Students share songs and
experiences with industry profes-
sionals. Past guests have included
Alan O’'Day, writer of the Number
One hits “Undercover Angel” and
“"Angle Baby." Mira Costa High
School is located at 701 S. Peck
Avenue, Manhattan Beach (at Ar-
tesia Blvd.). Class fee is $41, pay-
able at the first meeting. For more
information, call 310-937-3340.

Los Angeles Women In Music will
be promwoling and showing their
support of Women’s Month this
March, by organizing two concerts
to be held at local Borders Books
& Music stores. The concerts are
free of charge, and wiii be peiform-
ed by members of the organiza-
tion's Goal Setting Groups. If you
are inlerested in attending, the lo-
cations are Borders Books & Mu-
sic in Westwood, Friday, March 6,
8-10 p.m.; and Borders Books &
Music in Torrance, Saturday, Mar-
ch7,8-10 p.m.

UCLA will launch two new exciting
certificate programs for New Me-
dia, and Digital image Creation for
Entertainment. The programs will
provide for artistic and inteliectual
enrichment, skills training in the la-
test software and hardware, and
an awareness of the business dy-
namics of the industry. To familiar-
ize the public with the program,
UCLA will present a free open
house titled “Preparing For A Ca-
reer In New Media And Digital im-
age Creation,” on Wednesday,
March 24, 6:30-9:30 p.m., at the
UCLA Faculty Center. Special dis-
counts will be available to persons
enrolling the same evening. Don’t
forget, whether you are interested
in one course, or an entire curricu-
lum, UCLA Extension provides the
highest level of instruction and
course content to help you achieve
your career goals, taught by top
professionals in the music industry.
Course topics include “Perform-
ance,” “The Music Business" “Re-

cording, Engineering And Record
Production,” *“Songwriting” and
“Music Technology.” For more infor-
mation, a free catalog, or to enroll,
call UCLA Extension's Department
of Entertainment Studies & Per-
forming Arts at 310-825-9064, or
check out their web site at http://
www.unex.ucla.edu.

On Wednesday, March 4, at 7
p.m., the Songwriters Guild Foun-
dation will host “Story Night At The
Guild,” featuring Gretchen Adam-
son, widow of lyricist and songwrit-
ing great Harold Adamson, who is
best known for such classic hit
songs as “Around The World In 80
Days," “An Affair To Remember,” “|
Love Lucy” and mare. The “Story
Night” sefies is an informal even-
ing of stories and insights offered
by those who “lived it, succeeded
at it, and helped form it A volun-
tary donation of $5 will be request-
cd upon arrival. On Monday. March
9, from 7-10 p.m., Phii Swann, Ex-
ecutive VP and staff writer for Sou-
thern Cow Music, will begin anoth-
er “Country Songwriting Work-
shop.” This six-week workshop
consists of song critiques and dis-
cussions on a topic chosen week-
ly. The fee is $60 for SGA mem-
bers, $90 for non-members.

The SGA also continues their
“Ask-a-Pro/Song Critique" ses-
sions on Wednesday, March 18,
from 7-9 p.m., with industry guest
Rich Dickerson, Director of Film &
Television Music at Transition Mu-
slc. Dickerson, who has success-
fully placed songs in such televi-
sion series as Party Of Five, Fam-
ily Matters and Sister Sister, will be
looking for all styles of music. This
ongoing event is free to members,
and $10 for non-members.

Guitar Center and Monster Cable
are co-sponsoring two SoCal clin-
ics in March. The clinics will focus
on live and studio cabling tech-
niques and products. The first
event will be held at the Guitar
Center in San Bernardino (720
South “E" St., 909-383-3700) on
March 3, with the second clinic set
for March 4 at the Guitar Center in
San Marcos (733 Center Dr., 760-
735-8050). Both programs will
begin at 7 p.m. Also, during each
clinic, there will be special pricing
on ali Monster Cable products. For
more information, contact the Gui-
tar Center location which is closest
to you, or call Guitar Center corpo-
rate at 818-735-8800.

" ]EE ISN’T IT ABOUT TIME
couu:cnouEYOU HAD IT DELIVERED?

To order Music Connection, call 818-755-0101,
subscribe online at hitp://www.musicconnection.com,
or see the convenient subscription blank on page 65!
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LOOK NO FURTHER!
You’ve Found The Best

CD LABS®
w@

The sounds of music

The owners of CD LABS have been serving
the music industry since 1957. We provide
special personal attention to all our clients

and guarantee your complete satistaction

300 CD’S
only
799

Mastering from DAT included

DELUXE CD PACKAGES

1000 CD’S w/4 pg 4 color inserts....$1595
500 CD’S w/4 pg 4 color inserts...$1195

DELUXE CD/CASSETTE

PACKAGES

500 ea. w/4 pg 4 color inserts....$1895
1000 ea w/4 pg 4 color inserts....$2695

THE ABOVE PRICES ALSO INCLUDE DAT TO CD
MASTERING w/PQ LOG SHEETS, GLASS MASTER,
CD & CASSETTE LABEL IMPRINTING, JEWEL BOXES
& SHRINK WRAP.

ALL PRICES ARE BASED ON CUSTOMER SUPPLIED
PLATE READY FILM FOR COLOR INSERTS, CD
LABEL AND CASSETTE SHELL IMPRINT

WE HAVE FULL GRAPHIC DESIGN SERVICE
AVAILABLE WITH FPRICES STARTING AS LOW
AS $285.00. CALL FOR INFO IF YOU NEED
ASSISTANCE WITH YOUR GRAPHICS.

CD LABS, INC.
12517 CHANDLER BLVD., SUITE 107
NORTH HOLLYWOOD, CA 91607
(818) 505-9581.. (800) 4 CD LABS

www.cdlabs.com
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Imperial
Tape
Company

Tel: 310-396-2008

800+736-8273

Fax: 310-396-8894

D

Packages
come with
Free
cyberpresence!

B .

visit
our
web

Site !

www.nutunes.com

info@nutunes.com

1928 14th Street
Santa Monica, CA
90404 - 4605

wow!

CDR
Clones
for
only
$10.00
per disc

from your CD

Any length
10 minimum

Bring your DAT
in and it's only
an additional
$75.00 setup.

Blank Media

74 min
CDR ‘s

$6.10

CDR
Printing
$2.00
per disc

ServicesQuali[RESENTXEIRN

HEART & SOUL

¥

The paintings
of Macey Lip-
man, foundet
and owner of
Macey Lip-
man Market-
ing, were re-
cently on dis-
play at the
Rick Wolfryd
Fine Art Gal-
lery in West
Hollywood, to
help benefit
MusiCares.
MusiCares is
a non-profit
organization

—CARRIE COLOMBO

under the National Academy of Recording Arts & Sciences (NARAS)
which provides financial aid to industry professionals for medical emer-
gencies, as well as for the treatment of substance abuse. A portion of
the proceeds from leased paintings and sales of high-quaiity prints and
note cards will be donated. Prints and note cards may be obtained
through MusiCares at 800-333-4487. Pictured at NARAS headquarters
are Macey Lipman (left) and NARAS President Michael Greene.

Guitarists For Charity

If you think you have what it
takes to go up against the hot-
test guitarists in Los Angeles,
you'll need to be at the Blue Sa
loon on Sunday, March 8, for the
first of four consecutive semi-
finals for the A-440 Axe Off,
sponsored by Wisdom Enter-
tainment Group.

The contest is open to all gui-
tarists, and how it works is that
each contestant is provided with
a two-minute rhythm track, and
they must then improvise a gui-
tar lead. The finals will take place
on Sunday, April 5th. More than
$5,000 in prizes are being of-
fered in exchange for an entry
fee of only $25. The event is be-
ing hosted by Joe Leste of
Bang Tango, and the judges are
from some of the industry’s lead-
ing companies. Tickets to attend
the event are $8 in advance and
$10 at the door.

A portion of the proceeds from
the event will be donated to the
K.M..S. Foundation ("Keeping

Superstar Elton
John is pic-
tured receiving
a check for
£10,000 for the
Elton John AIOS
Foundation
from Sennhei-
ser execs Paul
Whiting (left)
and Stefan Ex-
ner (right). The
sizeable dona-
tion from Sen-
nheiser, the
leading micro-
phone manu-

Music In Schools”), which is at-
tempting to provide Southern
California high schools with mu-
sical instruments, equipment
and materials to facilitate music
education. If you are interested
in sponsoring, participating in, or
attending this event, contact Axe
Off producer Dave D'inco at
818-760-8860.

Priority Disc

Priority Records and sister
radio stations Power 106 in Los
Angeles and New York's Hot 97
are working in unison, having put
together a compilation CD of
popular hip-hop tracks entitled
Hip-Hop Coast 2 Coast. Pro-
ceeds from the CD sales will go
to each station’s local charities~
the Knowledge Is Power Foun-
dation (Power 106) and the Hip-
Hop Has Heart Foundation
(Hot 97). Featured artists include
Blackstreet, LL Cool J, Foxy
Brown, A Tribe Called Quest
and Wu-Tang Clan. The CD is
available in stores now.

facturer, was presented to the performer at Wembley Arena at the end
of the first leg of the piano man’s latest sold-out tour.
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L EXI'ENSION Entertainment Studies

Train with lop Professionals
in the Music Indusry

Whether vou are interested in one
course or an entire curriculum, CCLA
Extension provides the highest level of
instruction and course content to help
you achieve your career goals.

Here are some of the courses we ol ler
this spring:

Performance

Vocal Technique for Singing, ROGER
LOVE, vocal technique teacher whose
clients inclide Chicago, Def Leppard,
and Scorpions

Playing Popular and Jazz Piano
Styles, HERB MICKMAN, musician with
over 35 vears’ experience perforining
in nighiclubs, concerts, and rccording
sessions with such arrists as Sarah
Vaughan, John Colirane, and Joe Pass
Blues and Rock Improvisation on
Electric Guitar, MARK FITCHETT
guitarist and composer

Beginning Piano and Keyboard
Technique, MICHAEL PAWLICKI, MA,
CPhil, musicologist and pianist

The Music Business

Breaking into the Music Industry:
A Practical Workshop in Career
Advancement, BRENDA FREEMAN.
TROUPE, Human Resources Munager.
Somy Developiment

Artist Development in the Music
Industry, JEFF BLUE, Creative Dircector,
Zomba Music Publishing

Music Supervision for Film, siaraL
CHURCHILL, music supervisior and
music consultant whose (ilm credits
include Little Women and Blue Sky

Independent Music Publishing:

Business and Legal Elements, JEFFREY

GRAUBART, entertainment lawyer,
independent music publisher

Understanding the Contracts of the
Music Industry, MARK GOLDSTEIN.
Senior Vice President, Business Affairs
Warner Bros. Records. Inc.

Recording Engineering and
Record Production

New Course

Record Production II: Unique
Production Approaches, MATT
WALLACE, musician, producer, and
engineer/mixer best known for his
ahilitv to combine pop melodies with
darker undertones tor such artists as
The Ralling Stones, Shervl Crow,

and RN

Producing Prolessional Demos, JEFF
LEWIS, stw'io musician, producer, co-
owner. Moonlight Studios, Los Angcles
Digital Audio Editing with Pro
Tools 4.0: A Studio Workshop, josE
*CHILITOS" VALENZUELA, design
engineer and sound designer

Audio Signal Processors: Effects
Devices, JERROLD C. LAUNER, recording
and mastering engineer, MI1DI
programmer, and musician
Recording Engineering Theory,
STEPHEN O'HARA. composer, producer,
and engineer with six Grammy-
nominated projects 1o his credit

Music Creation

SONGWRITING

New Conrse

Songwriters’ Roundtable. BOB THEILE.
JR., songwriter who has composed for
such artists as Bonnie Raitt. Aaron
Neville, and Rav Charles

Writing Hit Songs I: Building a
Professional Vocabulary, BARRY KAVE,
songwriter, Grammy Award-nominated
producer. and performer and ARLENE
MATZA, songwriter, A&R consultant
publisher, music supervisor

Spring Quarter Begins

April 4, 1998

MUSIC TECHNOLOGY

The Digital Musician: Tools for
Making Music in the MIDI Era,
SCOTT WILKINSON, Technical Editor,
Electronic Musician

Synthesis and Sound Design,
BENJAMIN DOWLING, COIMPOSCT,
producer, kevboardist, synthesist
Sequencing Strategies Using Cubase.
ZACH KIRKORI1AN, Technical Support,
Steinberg North America

New Course
Webcasting: Entertaining a World-
widc Audience, CHARLES HOLLINS,
Web technologist, consnltant, and
teacher

FILM SCORING

New Course

The Art and Business of Composing
Music for Low Budget Films, DENIS
DREITH, 11lm composer, orchestrator,
conductor; International President,
Recording Musician's \ssociation
Music Editing for Film and
Television, VIRGINIA S. ELLSWORTH
music editor whose credits include
the tilmy The Babysitters Chub

Film Scoring in the Electronic Age,
ALEX WURMAN, composer whose filin
scoring credits include Fat Your Heart
Out and French Exit

Techniques of Film Scoring:
Preparing for the Profession, ROBERT
DRASNIN, composer/conductor of scores
for numerous television series, movies,
and documentaries

Techniques of Film Scoring: Systems
of 20th-Century Harmony, JERRY
GRANT, television and film composer
whose tdlesvision credits include
Quantum Leap and Magnum P.1.

The Fundamentals of Conducting,
JEFFREY SCHINDLER, conductor, Music
Director of the Centre Svinphony
Orchestra in New York

Do vou have questions about a specific
course? Call us at (310) 825-9061.
wiwvw.unex.ucla.edu

HIL. BOY

Call now for your free catalog (800) 554-UCLA, Dept. EIl2.




tarting a record label as an
Soffshoot of his family’s com-

mercial real estate business,
Robert Case is in the unique posi-
tion of applying the principles of
one arena to another. While his
brother, Randy Case Il, handles
real estate and entertainment law,
Robert's experience in music, mar-
keting and advertising led him to
launch Case Records, whose
small but strong roster boasts pop,
country, rock and hard rock artists,
led by folk singer Lisa Bigwood
and the rock band Silence.

Marketing them is a more diffi-
cult matter, as any indie label chief
knows. But rather than go the typi-
cal Nineties route of Internet web
sites, he has gotten loads of atten-
tion by—among other things—
placing his artists on various sam-
plers put out by music magazines
and by organizers of music confer-
ences.

“I've hired indie promoters in the
past to work records to radio, but
they are extremely expensive and
it's not wise to spend blindly unless
you clearly identify your target
market,” says Case from his offices
in Colorado Springs, Colorado.
“I've spent a lot of time in New
York, setting up accounts with
companies like Borders and Mu-
sicland. With 50 songs in our cata-
log now, | realize the name of the
game is exposing those songs so

Rohert Case

Case Entertainment

By Jonathan Widran

that even if our artists don't be-
come stars, their material can be
covered by similar styled artists.

“All the major music conferenc-
es throughout the country have
compilations, as do the CMJ direc-
tory and Album Network maga-
zine,” he adds. “So I'd rather spend
my money on that sort of exposure
than an indie promoter in certain
cases. | approach it as a develop-
er, a numbers game where | need
to only sell one in 50 houses to be
successful”

While Case is still looking for the
proper major label distribution for
the artists on his roster, his place-
ments on such samplers—and re-
sulting positive reviews—have got-
ten his artists meetings with major
labels, and an eagerness to hear
more. Capitol showed interest in
Bigwood (whose largest following
is around her base of Rochester,
New York), while MCA met with
Silence. “If | don’t expose them, no
one will know about them,” is how
Case sums up his philosophy.

He believes that for an indie to

have any chance of survival, to
have any shot at a major label's in-
terest in its artists, you have to get
in their face.

Other avenues Case employs
are frequent showcases at music
conferences, as well as direct cat-
alog mail through such large
chains as Best Buy. Consumers

" Business

>Terrific prices

(800)

(B18) 786-6111

>State-of-the-art equipment

>Great customer service
>Fast turnaround

>Expert staff
>Reliable

For over 20
years, TSI has come through
with quality that's unbeatable. Major
or independent, your project means
a lot and we treat each and every
one on a priority

- FAX: (818) 304-0267

basis.

310-0800

At TSI, you can

can literally order through the com-
puter catalog at such a store. “It's
crucial to develop relationships
with national buyers like these,” he
says. “And | always keep in mind,
as | promote my artists in the re-
gions that seem receptive to their
music, that my ultimate goal is ma-
jor label interest or getting an es-
tablished artist interested in a
song whose publishing we own.”

While Case—who likens his
own physical struggles with Ce-
rebral Palsy to the challenges of
surviving in the record business-
simply looks for good singers with
strong writing ability in his artist
search, he recognizes that the fu-
ture of the business really lies in
the success of indies like his.

“Major labels seem to be strug-
gling in their ability to develop new
artists from scratch these days, as
we see s0 many big artists starting
more grass-roots campaigns be-
fore getting big deals,” he says.
“I'm in the business of developing
artists | believe in, taking them to
the next level and hopefully reap-
ing the benefits that selling their
masters to a big label would afford
them. The trick is in how to best
spend money to get them in front
of the right people. That's where
my knowledge of the real estate
business really kicks in

Contact 719-632-0227.

cassette and compact dist

duplication

Digital Bin Cassette
Duplication

CD Manufacturing

CD-Audio
CD-ROM

CD Mastering

CD Packaging

Fulfillment

count on us
We Care.
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Sherri Trahan

The Sire Records Group has
appointed Sherri Trahan and Bar-
ry Pinlac as Vice Presidents of
Promotion, where they will work
jointly to develop the label’s artists
at all radio formats. Trahan was
previously National Director, Alter-
native Promotion for Maverick Re-
cordings, while Pinlac had been
National Director, Top 40 Promo-
tion for EMI Records. Contact
Sire’s Santa Monica, California
headquarters at 310-828-1033.

Larry Germack has been nam-
ed National Director of Sales for
Universal Records, where he will
implement national sales eftorts
on behalf of the label's artists. Pre-
viously, Germack headed national
account sales for RED distribution
for more than ten years. Contact
Universal's offices in New York
(212-373-0600).

< £
Peter Weinstock
Peter Weinstock has been
named Director of National Radio
Promotion for Edel America Re-
cords (FAR). Based in New York,
Weinstock will work with EAR ar-
tists at all radio formats and will
coordinate all promotional activi-
ties. He was previously Crossover
Promotion Coordinator for MCA
Records. Contact 212-541-9700.
The Recording Industry As-
sociation of America (RIAA) has
named Matthew J. Oppenheim
Associate Counsel for Civil Liti-
gation, where he will work with the
RIAA’s litigation team responsible
for bringing civil suits against indi-
viduals and businesses who in-
fringe on the organization's mem-
bers' sound recording rights. Con-
tact the RIAA at 202-775-0101.

Hard Rock Cafe International,
inc. has announced a slew of ex-
ecutive appointments: Fred Hultz
is VP of North American Opera-
tions; Jamie Strobino is VP of In-
ternational Operations; Susan
Reid is VP of Worldwide Saies;
Matthew Durfee is VP of Human
Resources; Horace Dawson is VP
of Business Affairs/General Coun-
sel; David Gust has been appoint-
ed Managing Director of Licensing
Ventures; and Steve Goodwin is
VP of Strategic Development. You
can contact 212-489-0434.

Cathi Black

Cathi Black has left her posi-
tion as the Conference Director of
Music West to take on Music Li-
censing & Music Supervision at
Vancouver's Boxx Entertainment
(International) Corporation. Boxx
is an international agent/broker re-
ptesenting record labels, recording
artists, composers, a distribution
company and two production com-
panies. Call 604-664 0437.

Carol Wright has been appoint-
ed Vice President. Marketing for
Universal Music, Latin America.
Based in Miami, Florida, Wright
will be responsible for marketing
all of Universal's Anglo and Latin
products throughout Latin Ameri-
ca. Contact Universal Music Group
at 818-777-0915.

\

Lynn Haller

The Windham Hill Group, in-
cluding the Windham Hill, High
Street, Private Music and Wind-
ham Hill Jazz labels, has named
Lynn Haller Director of Premium
Sales, where she will be responsi-
ble for exploiting the group’s cata-
log via premiums and licensing.
Contact 310-358-4800.
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Russ Regan

Title: President

Duties: Full Service
Years With Company: 6
months

Company: Starbound Re-
cords

Mailing Address: 1888
| Century Park East, #1777,
Los Angeles, CA 90067
Phone: 310-277-6755
Web Site: http://www.star
boundrecords.com

Background: Russ Regan had al-
ready built quite a career for him-
self by the time he decided to
launch Starbound Records in late
1997. The label president was,
after all, a formidable industry vet-
eran, who can list Elton John and
Neil Diamond as his early discov-
eries while heading MCA’s Uni
label. And his impressive resumé
also notes work with Olivia New-
ton-John and Barry White.

His ears can't be faulted, which
is why when Regan says the kind
of modern swing that his new label
offers on the newly released Big
Band Crazy: The Swinging Party
Album is going to be big, one
tends to trust him. Other releases
from the new label include new re-
cordings of classic hits by KC And
The Sunshine Band interspersed
with three hits by the nine-piece
German girt group Silver Conven-
tion on Superstars Of Dance, and
jungle-flavored lounge music from
the Bongo Kings on the aptly-titled
Bongos In Paradise.

Starting Anew: “I've done it a long
time and I've been very fortunate.
This is my first opportunity to have
a piece of the company I'm work-
ing for. That was the main reason |
did this, for ownership. Actually,
we've only been up and running for
about six months now, so we're
brand new.”

Label Direction: “| want to be cal-
led a unique label. We can't com-
pete with the big boys being like
them, so we have to be different.
I'd like to find our niche in different
areas and hopefully make an im-
pact. That's our game plan. We
can't compete with the Columbias
and the Capitols.

“The smaller labels have to take

12

chances. If you don’t take chances,
you're not going to make it. The big
boys swallow up the little guys and
it keeps on going. The tragedy of
some of this stuff is that | see
groups that are given plenty of at
tention by the little labels and
they've sold tons of records. Then
they go to the big companies and
they don't sell. They hurt their ca-
reers. It's called grabbing the mon-
ey and running, and saying to hell
with the career. That's not good.”

Developing Artists: “More and
more the world is becoming instant
gratification-oriented. The record
companies are no different. Once
in a while you get lucky and come
right out of the box with a hit, but it
doesn't happen every time. | think
it's going to happen with Pleasure
Force.”

Pleasure Force: “We're very excit-
od about a lot of things wo've got
coming. I've got a group called
Pleasure Force. The album is cal-
led Love, Sex And Rhythm. | think
it's going to be one of the biggest
albums of my life. The songs are
great, the group is great, and the
whole thing is great. It's an album
people are going to use to make
love. It's going to go to the bed-
rooms of America. It will definitely
improve the love life of America.
We're not even going to drop the
album until April, so it will be at
least nine months until this thing
really happens.”

Return Of The Seventies: “It was
a vision of mine where | thought
KC And The Sunshine Band was
due to come back. So we went in
and remixed [their material] and
digitized it and put it out. It's doing
pretty well. Not big time, but it’s sel-
ling. That’s going to be like a cata-
log item.

“In the Seventies, there was a
group out of Germany called Silver
Convention. ‘Fly Robin Fly’ was
their Number One hit record. We
decided to do a superstars of dan-
ce album. In those days, they were
superstars with three or four hits.
KC was burning up the charts dur-
ing the Seventies so | thought I'd
combine the two of them together
and kind of make an interesting
package. The public’s liking it, and
KC liked it, himself, which is good.
He's a wonderful guy to work with.
Very cooperative and I'm glad he's
back. He’s a very talented guy.”

The Elton Legacy: “Five record
companies had turned down [Elton
John’s British debut] Emply Sky
before | took it. | can't sit here and
say | knew Elton was going to be a
superstar, but I'll tell you when |
knew it. That was when | got [his
second album] Elton John.

“I liked the Empty Sky album
and | thought it was damn good. |
was ready to put it out, but when
the Elton John album came along,
my employees from those days will
tell you that | stopped the office. |

put the phones on hold and told
everybody to come into my office.
Everybody sat on the floor. For an
hour we listened to this album and
everybody was knocked out. That’s
when | felt he was going to be a
big, big star.

“I think he’s one of the greatest
artists on this planet, because he’s
giving back, which is a great thing.
The man not only makes great mu-
sic, but he’s become a great hu-
manitarian.”

Learning From The Past: “In to-
day’s market, it would be pretty
tough to build a career in the same
way Elton’s was built. 'm-one of
those guys who never says never,
but it would be tough. Making an
impact like that doesn’t come
around very often. I've been bles-
sed. Barry White made an impact
when he came along too. And Neil
Diamond. I've been blessed with
impact artists. I'm the luckicst A&R
executive in the world.”

Big Band Crazy: “That was an al-
bum where we took the original
music and enhanced it. We took a
shot to see if we could make some
really hot dance type music. There
are people who love it; there are
people who hate it. The true swing-
ers hate it, but there are an awful
lot of kids who aren’t true swingers
and they're digging it.

“There are more clubs opening
up with swing music now. That's a
great sign of a trend. If you remem-
ber in the Sixties there were a lot
of what they called coffeehouses
that were the spotting grounds for

THE RETURN OF THE BEACH BOY

Former Beach Boy chieftain Brian Wilson has signed with Irving Azoff’s

folk music, which evolved into rock
music. That's what's happening in
swing today. The China Club in
New York is now the Supper Club.
San Francisco’s got tons of swing
clubs. Merv Griffin just opened up
Coconuts in the Hilton Hotel for
swing. | don’t know how big swing
is going to be, but it's certainly go-
ing to be a force”

% A&R REPORT
|
|
|
|

Promoting Swing: “We're coming
up with concepts on how we're go-
ing to do it. If we tour, we can prob-
ably tour it with about ten-to-twelve
pieces because we can enhance it
with synthesizers and stuff. We're
going to have a live drummer be-
cause live drummers were the ba-
sis for the big bands. Then proba-
bly enhance it with synthesizer, a
couple of trumpets, trombones,
saxophones and clarinet. The syn-
thesizer will probably drive the
swing purists nuts, but 'm going
for the 16-35 crowd."

Developing An Audience: “We
basically started out being a dance
label but then we expanded into
other things. | signed a diva, for in-
stance. Sabrina Johnston is a fab-
ulous singer. Then | have a little
rap girl, MC Luscious, who has
had hits. We're going to be an
eclectic kind of a company.

“I think we're going to develop a
whole new crowd. That’'s what I'm
always trying to do. I'm always try-
ing to develop new crowds and
new buyers. | like to be a pioneer a
little bit. I'm going for the young
crowd” —Interview By

MC Staff Writer Tom Kidd

&

Giant Records, and is set to release his first solo album in ten years,
entitled /magination. The album, which is slated for release this spring,
was co-produced by Wilson and Joe Thomas. Pictured in the recording
studio, flanking the seated Wilson, are (L-R): Irving Azoff, owner, Giant
Records; Joe Thomas, co-producer; and Jim Zumwalt of Paladin Re-

cords.
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WHAT WOULD YOU DO FOR YOUR ARTIST?

§

un ANd ON /
R o = { l D1 ANd Oy

As Island Records band the Longpigs’ single “On & On,” went up Bill-
board Monitor’s Modern AC chart, the hair on Promotion VP Jeff
Appleton’s head came off. It was all part of a bet that the exec made
with the label’s promotion staff: Get the song on Billboard Monitor’s
tirst chart of the year and Appleton would shave his head. Needless to

say, judging by the photos above, the promo staff pulled it off.

Woody Lives On

Singer-songwriter Billy Bragg
and rock hand Wilco are putting
the finishing touches on an album
featuring never-before-released ly-
rics by legendary folk hero Woody
Guthrie. Bragg and Wilco have
been recording the as-yet-unnam-
ed album in Dublin, with a release
date slated for June on Elektra.

The project came together
when the late folk singer’s daugh-
ter, Nora, discovered the unreleas-
ed lyrics at the New York-based
Woody Guthrie Archives, which
she heads. She chose Bragg to
write the music for the material,
saying, “Billy is perfect. There is a
spirit to these songs that matches
Billy's outlook and intensity. Billy
has a way of getting a message
across without being pompous, the
same way Woody did.”

JARS OF GOLD

In rn, Bragg, who performed
Guthrie's "Hard Traveling” at the
1996 Rock & Roll Hall Of Fame
celehration (along with Bruce
Springsteen and Guthrie’s son,
Arlo), says that most of the lyrics
were written by Guthrie in the late
Forties and Fifties. “This is not a
tribute album, but a genuine col-
laboration between contemporary
artists and the man, who in many
respects, is the original singer-
songwriter.”

Guthne, who wrote such epic
standards as “This Land Is Your
Land,” and was immortalized on
the silver screen in the powerful
1976 Oscar-winning film Bound
For Glory (with David Carradine
in the starring role), was a major
influence on such icons as Bob
Dylan and Springsteen. He died in
1967 after a long battle with Hunt-
ington’s disease.

Essential/Silvertone group Jars Of Clay recently received gold records
for sales of their sophomore effort, Much Afraid. Pictured (L-R) back-
stage at New York City’s Irving Plaza are: Dan Haseltine, vocals; Bob
Anderson, Sr. Director, National Sales, Silvertone/Jive; Rendy Lovelady,
band manager; Tom Carrabba, Sr. VP/GM, Silvertone/Jive; Michael
Tedesco, Label Director, Silvertone; Matt Odmark, guitars/vocals;
Stephen Mason, guitars/vocals; and Charlie Lowell, keyboards/vocals.
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Demos To The Olympics

New Jersey-based singer-song-
writer Russ Bonagura, whose
indie release Daydreamin’, was
named one of Music Connec-
tion’s Top Ten Demos at the end of
1997, had several tracks from the
EP chosen by CBS Sports for the
Winter Olympics’ soundtrack. He
can be reached through Frimpy
Muzik Productions at 973-616-
7890. Congratulations Russ!

Say Yes To Surround Sound

Veteran prog-rock outfit Yes is
slated to release a special audio-
phile edition of last year's Open
Your Eyes CD (released by Be-
yond Music, distributed by Tom-
my Boy and ADA) on March 25th.
The new tech-
notogy,
which was
pioneered
by Seattle
A udlo
Imaging
Labs,
Inc.
(SAIL),
is the
first in mu-
sic history to utilize a new
process that reproduces a
truer surround sound for the
more than 25 million owners of
home theater systems.

The album features four-fifths of
the classic Yes lineup (Jon Ander-
son, Steve Howe, Chris Squire
and Alan White) and new member
Billy Sherwood. Yes is currently
on tour in North America, and will
embark on its Yes Surrounds
America tour during the summer.
For more information on this new
audio breakthrough, contact Paul
Huber at SAIL (206-365-8080).

Ska Against Racism

Ska music fans will get their
chance to see such bands as Cap-
itol's Less Than Jake, Roadrun-
ner’'s Kemuri, Moon Ska's Toast-
ers, Asian Man’'s MU330 and la-
bel founder—and tour organizer—
Mike Park, Thick's Blue Mean-
ies, 5 Minute Walk’s Five Iron
Frenzy and Hopeless' Mustard
Plug, during the upcoming Ska
Against Racism tour, which kicks
off on the West Coast in late March
and will travel through 38 U.S. mar-
kets until mid-May.

As for the anti-racism angle of
the tour, three organizations—Anti
Racist Action (ARA), Artist For A
Hate Free America (AHFA) and
the Museum Of Tolerance—will
also be involved with the tour.
These organizations, and others
named by the bands, will receive a
portion of the proceeds at the end
of the tour. Each band will choose
the organization they'd like to ben-
efit and will decide what portion of
their tour earnings will be donated.
For further info, and show dates,
contact Fly PR (213-667-1344).

Re-Live The Grammys

The 1998 Grammy Awards may
be over. but you can still pick up
the annual Grammy Nominees
CD, which this year features such
top-selling artists as Fiona Apple
(“Criminal”), Paula Cole (“Where
Have All The Cowboys Gone?"),
Jamiroquai (“Virtual Insanity”),
No Doubt (“Don’t Speak”), Fleet-
wood Mac (“Silver Springs”), Ery-
kah Badu (“On & On"), the Rol-
ling Stones (“Anybody Seen My
Baby?"), Hanson (“MMMBop"),
Shawn Colvin (“Sunny Came
Home"), R. Kelly (“I| Believe | Can
Fly”) and Sheryl Crow (“Everyday
Is A Winding Road").

Proceeds from the sales of this
annual release project, which be-
gan in 1995, will aid various chari-

table organizations
that are spon-
sored by the
National
Academy of

Recording

Arts and

Sciences
(NARAS).
Each year, a dif-
ferent record label re-
leases the CD, with this
year's honorary label be-
ing MCA Records.

EAT’M Conference

Back in January (Vol. XXII, Is-
sue #2), we first told you about the
first annual Emerging Artists in
Talent and Music (EAT’'M) music
conference and showcase, which
takes place in Las Vegas, May 14-
16th. This three-day event includes
a music industry expo, educational
panels and mentor sessions with
industry professionals. as well as
150 showcase performances at fif-
teen venues around the Vegas
Strip.

While the February 15 deadline
for showcase performance sub-
missions is now past, there have
been a few updates as far as the
various industry panels are con-
cerned. There will be a publishing
panel (“What Do They Do To Sell
Or Not To Sell The Song"), a
glimpse behind the concert indus-
try (“The Place To Play From Clubs
To Arenas”), a look at booking
agents (“Core Vs. Clout”), a song-
writing pane! (“The Art Of The
Song”), a discussion about A&R
(“What It Takes To Get Signed”), a
management topic (“Now That
We're Signed: The Next Steps”), a
panel dealing with the World Wide
Web (“The Internet: Issues Of Use
And Misuse”), a conference on
producers (“Plug In The Power”), a
look at record label contracts
(“Majors Vs. independents”) and a
publicity panel (“From Print To
Radio”). If you would like further
information on the conference, you
can contact the EAT'M hot line at
702-837-3636.

—Compiled By MC Senior
Editor Steven P. Wheeler

13



SONGWORKS

5

BMG MUSIC’S SONIC ESCAPE AT SUNDANCE

Pictured at the Sundance Film Festival are (I.-‘R:- recording artists e
and Kim Fox; Brian Lambert, Director, Film and TV Music Licensing,
BMG Songs; recording artist Julia Darling; and Art Ford, VP Film and

Music Division, BMG Songs.

A Song For the Road

The BMG Sonic Escape was
the first-ever music festival to be
held at the annual Sundance Film
Festival in Park City, Utah. To fur-
ther its involvement in the film in-
dustry and to expose its artists and
music to filmmakers, BMG Music
Publishing rented a house during
the festival, which was the head-
quarters of the BMG Sonic Es-
cape. Indie filmmakers were invit-
ed to the house to meet with BMG
Music artists and watch live acou-
stic performances. Performers in-
cluded Jude (Maverick), Kim Fox
(DreamWorks), Mary Lou Lord
(WORK Group/Sony), Julia Dar-
ling (Wind-Up/BMG), Larry Lof-
tin, Grammy-nominee Duncan
Sheik and Nigel Harris from the
band Dodgy.

Last Session Continues

Steve Schalchlin’s hit Off-
Broadway musical, The Last Ses-

MAYS’ D SESAC

Maxine Mays, Director, Licensing
Administration and Support at
SESAC.
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sion, continues to rack up kudos
for its extended New York run. En-
tertainment Weekly raved, “Few
Broadway extravaganzas are as
intensely moving as composer-ly-
ricist Steve Schalchlin’s five-per-
son musical” Collaborator Jim
Brochu, who wrote the book, is
also directing the show. Schal-
chlin, a longtime AIDS survivor,
has been nominated for a GLAMA
(Gay Lesbian American Music
Award) for “When You Care” from
his album The Bonus Round.
Joining him on the track are: Gin-
ger Freers, Charlie Esten and
Alan Satchwell & The Heaven
Bound Sound. Other GLAMA
nominees include the Indigo
Girls, Erasure, Me’'Shell Ndege-
cello and k.d. lang. Bob-A-Lew
Music represents The Last Ses-
sion publishing catalog. You can
reach them at 818-506-6331.

STORY NIGHT AT THE GUILD

Hit film and TV composer Vic Mizzy (The Addams Family and Green Ac-
res themes) was a featured guest at the Songwriters Guild Foundation
“Story Night” in Hollywood. Pictured with the man of the hour (center)
are SGA’s Aaron Meza (left) and SGA Board member Janet Fisher (right),

hostess of the event.

Nashville Promotions

Pat Finch has been promoted
to Vice President of Famous Mu-
sic's Nashville Division, where he
will oversee the daily activities of
the country music division, as well
as sign and develop writers and
artists. Contact 615-329-0500.

Maxine Mays has been promot-
ed to Director, Licensing Admini-
stration and Support at SESAC,
where she will supervise the oper-
ations of the licensing department
and the licensing administration
staff. Contact 615-320-0055.

Kent Earls has been named
Associate Director, Creative Ser-
vices for MCA Music Publishing,
Nashville, where he will be re-
sponsible for pitching songs from
the MCA catalog, as well as work-
ing with and signing new staff writ-
ers. Contact 615-248-4800.

FAMOUS PROMOTION

Pat Finch, Vice President, Fam-
ous Music/Nashville Division

Veteran singer-songwriter Marsha Malamet (a Songwriter Profile in Issue #1 of this year) has signed an exclu-
sive worldwide publishing deal with Warner/Chappell Music. Malamet, who co-wrote the song “Lessons To Be
Learned” on Barbra Streisand’s recent Number One album Higher Ground, has a cut on the upcoming Faith Hill
album, and is also readying her own album for release. Pictured (L-R) are: Les Bider, Chairman/CEQ, Warner/
Chappell Music; Rick Shoemaker, President, Warner/Chappell Music; Marsha Malamet; Barbara Quinn, VP/
International, Warner/Chappell Music; Kim Guggenheim, Malamet’s attorney; and Guy Blake, attorney, War-
ner/Chappeil Music.
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SON DOESN’T HEDGE WITH HAMSTEIN 7

Ray Benson, founder of Texas band Asleep At The Wheel, has signed an
exclusive songwriting and publishing agreement with Hamstein Pub-
lishing. In addition to producing albums by the band, Benson has aiso
produced albums or songs for many artists, including Aaron Neville,
Bruce Hornsby and Willie Nelson. In addition to the exclusive agree-
ment, Hamstein has also acquired 50 percent of the back catalogs of
Paw Paw Music and Asleep At The Wheel Music and will be administer-
ing those catalogs. Pictured (L-R) celebrating the signing are: Dean
Migchelbrink, VP/Business Affairs, Hamstein; Ray Benson; and Richard
Perna, VP/Creative Affairs for Hamstein.

WARREN’S XSCAPE

- - =
Grammy-winning songwriter Diane Warren has been working with the hit
group Xscape in her studio, Banana Boat Studios. Pictured (L-R) are:
group members Latocha Scott, Tamika Scott and Tameka Cottle, Diane
Warren, and Xscape’s Kandi Burruss.

Sunset Boulevard Entertainment entered into new sub-publishing agree-
ments at MIDEM °98, the international music soiree held in Cannes,
France. The company, a division of Shankman DeBlasio Melina (SDM),
inked with BMG Music Publishing for the Benelux territory and Air Chry-
salis Svyeden for Scandinavia. In addition, Sunset Boulevard Entertain-
ment will represent Chris Andrews’ Glissando Music catalog in the U.S.
and Canada._ You can contact Sunset Boulevard Entertainment at 213-
933-9977. Pictured (L-R) at MIDEM are: Blake Everett, Sunset Boulevard
Entertainment; Chris Andrews, Glissando Music; Atan Melina, Presi-
dent, Sunset Boulevard Entertainment; and Charles Negus-Fancey,
President, Negus-Fancey Group.
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TERRY
CALLIER

This veteran bard
has new stories to tell

By Dan Kimpel

Sixties to the shore of the upcoming millennium. His blend of sty-

les—R&B, African chant, jazz and folk—forms a colorful mosaic link
in an ageless American musical legacy. At age 52, Callier, after seventeen
long years away from the business, now has a resurrected career, a major
label home, and audiences in Europe and the U.S.

Born and raised in Chicago, Callier began writing songs at age eleven,
spending his adolescent years as a pianist in local groups before switch-
ing to guitar in college. Just in time, too, since these were the early Six-
ties—years of the fertile folk boom—and Chicago, with a surfeit of Old
Town clubs, was a prime locale.

“When | was growing up, the homes of Jerry Butler, Curtis Mayfield,
Major Lance and Ramsey Lewis were within walking distance. It was the
vibe of the neighborhood, and you could plug into all of that essence. On
the Southside, groups like the Flamingos, the Eldorados and the Spaniels
were gaining international recognition. You could bump into these guys at
the barber shop. They were like normal people,” laughs Callier.

As one of the Windy City's most popular folkies, Callier's career was
soon on its way. He was signed by Prestige Records producer Sam Chart-
ers who recorded a solo debut, The New Folk Sound Of Terry Callier.
Then Charters went South—literally—taking the master tapes and disap-
pearing to Mexico. Two years later, the album, and Charters, resurfaced.
With the sound of guitar, two double basses and an extended jazz take on
traditional material. the record was a musical marker in the changing folk
idiom. But an era was ending, folk was becoming less of a commercial
commodity, and rock. pop and soul were dominating the charts.

So Callier and songwriting partner Larry Wade joined singer Jerry But-
ler's Chicago Songwriters Workshop as staff writers at $100 a week. The
company, dubbed the “Ebony Brill Building,” featured Chuck Jackson &
Marvin Yancy, Grey & Hanks and Charles Bevel, who were churning out
hits for Chess and Cadet Records acts. Callier and Wade hit with the
Dells’ Top 20 1972 hit “The Love We Had Stays On My Mind."

“Jerry had a studio on 14th and South Michigan, a very nice, open
place—front door, back door, back porch,” Callier recalls. "We could hang
around. There was no structure per se; guys were coming in all the time.
Some people spent the night. There were no steadfast rules as to how
many tunes or how fast to produce them. Every six weeks or so there'd be
a demo session. The writers would bring in singers or perform their own
songs. Jerry presided over it all, and we managed to get things done.”

Callier signed to Cadet Records and recorded an album, Occasional
Rain, with simple instrumentation and guest vocalist Minnie Ripperton
lending backup support. Two subsequent albums, What Color Is Love and
! Just Can't Help Myself, followed. He began to tour nationally and to make
some noise on the folk circuit, but, in 1976, it all came crashing down. He
was dropped by Cadet and Butler shut down the publishing operation.

A year later, he was signed to Elektra's Jazz Fusion label and record-
ed Fire On Ice with charting singles and an appearance at the Montreux
Jazz Festival. But the man who'd signed him, Don Mizell, left the label,
and Callier was, once again, on his own.

In the Eighties, Callier, then a single parent with a twelve-year-oid
daughter, took a job as a computer programmer and left the business,
though not music nor Chicago. Then British music fans, with a reverence
for classic American R&B, somehow rediscovered him. Acid-jazz group
Urban Species sampled Callier songs on their dance cuts. And, in 1991,
an old EP, / Don't Want To See Myself (Without You), which Callier had
recorded as a farewell to the biz, was re-released in the UK. The revived
Callier toured, got rave reviews, and, after all those years, was back.

Verve Records chief Chuck Mitchell signed Callier in 1995. Two years
later, TimePeace—recorded in London and Chicago—is here. “Time-
Peace is a play on words," Callier explains. “People usually think of a
watch, and that's one kind of time. Now, peace—P-E-A-C-E—that’s a dif-
ferent kind of time. Peace is not only the absence of conflict, it should
actually mean the absence of the things that cause conflict: absence of
starvation, absence of poverty, absence of terrorists, absence of racism,
absence of starvation, absence of oppression, absence of an appalling
child mortality rate, absence of governments that control, exploit and
make life miserable for people. So it's time for peace.”

Terry Callier's musical history flows from the well-spring of the early

Contact Verve Records at 212-333-8000.
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BIG SCARY ROLLINS

PRO AUDIO MERGER: Telex Com-
munications, Inc. has successfully
closed a merger with EV Interna-
tional, Inc. The combined compa-
nies will be headquartered in Min-
neapolis, Minnesota, and will oper-

——ate using the Telex name. The

merged company will continue to
design, manufacture and market
audio, wireless and multimedia
communications equipment for the
pro audio market. For additional de-
tails on the merger, contact John A.
Palleschi at Telex (612-887-5542).
MASTERING GAMBLE: Califor-
nia-based Tom Parham Audio has
openeda new locationin Las Vegas,
Nevada, offering CD mastering and
digital bin cassette duplication. The
new operation (located at 1006 E.
Sahara Ave.) offers multiple rooms
and top-of-the-line equipment, in-
cluding a complete Pro Tools 24-bit
system for 32-track recording. You
can call the new facility at 800-MAS-
TERS or 800-BIN-LOOP.

IMAGE RECORDING: Image Re-
cording, in Hollywood, California,

FLAMES IN HO YWOUD

has recently played host to several
projects with engineer Chris Lord-
Alge.The veteran soundmanwasin
mixing bonus cuts for the upcoming
Stevie Nicks box set for Atlantic
Records, as well as mixing a new
studio atbum for punk icons Bad
Religion, with producers Greg Graf-
fin, Ronnie Kimball and Alex Peria-
las. For more information, contact
Image Recording at 213-850-1030.
SOUND IMAGE: Pop-rock singer-
songwriter Rick Springfield was re-
cently in Sound Image Studios’
Studio B, working on a new project
with engineer/producer Bill Dresch-
er. Contact the Van Nuys, Califor-
nia-based studio at 818-787-5558.
NRG GOES SSL: NRG Recording
Services, in North Hollywood, Cali-
fornia, is building a third room to
house a new Solid State Logic SL
9000 console. The room will have a
gothic motif, and is being designed
by Grace Gayman with architectur-
al acoustics by George Newborn.
For details, contact studio manag-
er Kit Rebhun at 800-760-7841.

Francesca & The Flames, fresh from being named one of Music Con-
nection’s Hot 100 Unsigned Bands for 1997, have been at Music Box
Studios, in Hollywood, recording their upcoming CD debut. Pictured (L-
R) during one of the sessions are: GL Productions President Greg Lee,
Francesca, Flames keyboardist Marshall Thompson (and son) and Mu-

sic Box owner Mike Wolf.

Punk legend, author, producer and aII around scary guy Henry Rollrns
has been busy at Big Scary Tree studios producing the upcoming album
from Top Beat artists Mother Superior. Pictured (L-R) in the studio are:
(seated) producer Rollins, engineer Brian Kehew, and Mother Superior’s
Jason Mackenroth, Jim Wilson and Marcus Blake.

NASHVILLE’S OCEAN

Nashville’s Ocean Way studios has been home to the latest recording
project from artist John Michael Montgomery, for Atlantic Records. Mont-
gomery has tapped the talents of veteran producers Joe Chiccarelli and
Csaba Petocz for the project, which also features Sting drummer Vinnie
Colaiuta. Pictured taking a break at Ocean Way are (L-R): Montgomery,
Petocz, Colaiuta and Chiccarelli.

Fastex

e 8 Tracks ® No Compression ® Versatile Mixer
Full Random Access Editing

A 1.3GB Hard Drive offers about 30 minutes of recording. So
why settle for anything less? Check out the Fostex DMT-8VL
Digital Multitracker at your local Dealer today.

DMT-8VL Digital Multitracker

156431 Blackburn Ave ® Norwalk, CA 90650 ® 562. 921.1112 e http://www.fostex.com
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ENGINEER CROSSTALK

After working on John Fogerty’s Blue Moon Swamp
for nearly five years, this veteran engineer has a
Grammy nomination to show for it

By Jonathan Widran
ohn Lowson found out in the most exciting way possible that diligence
J in the studio pays off. After working as John Fogerty's engineer over
the nearly five years it took to complete last year's critically acclaimed
Blue Moon Swamp, his patience and great effort has been rewarded with

a Grammy nomination for “Best Engineered Album (non-classical)”
While the merits of the CCR legend’s comeback recording are indis-

putable, the first logical question to the man behind the boards is: Why did |

it take so long to complete?

“There was just no rush for him to put it out, and he decided from the
start that he would take his time," replies Lowson, a veteran producer/engi-
neer/mixer whose resumé includes work with Roger Waters, T-Bone
Burnett, Juan Gabriel and, most recently, Brian Wilson. “It was trial and error
from the start. He liked the analogy that [golf pro] Arnold Palmer made about
why it took fourteen strokes to sink a ball: ‘Because | didn't get it quite right
the first thirteen times.’

“John was going for a certain feel, of soul and dynamics, and his need
for laying the proper foundation required a lot of recording and editing drum
tracks,” the engineer notes.

Ironically, Lowson, who insists his forte is creating sonics around very
organic rock & roll, says that Fogerty and his studio companions were not
going for perfection. “You'd think that we were just trying to be perfection-
ists, spending time second-guessing ourselves, but that wasn't it at all,” he
muses. “It was simply a matter of getting the right feeling, the best perfor-
mance. Editing it all on analog helped give it the human feel which every-
one has seemed to respond to."

Coming from a background as a singer-songwriter/guitarist, Lowson is
able to see the recording process from both a technical and emotional per-
spective. While best known as an engineer, he is slowly gravitating towards
the producer's chair, with projects like the recent album by the band Blak
Jun. And his experience as a musician helps him immeasurably in both
capacities. “For me, there are two aspects to engineering—the technical
side and the creative," he explains. “The technical is a given, based on our
experience and knowledge of how to twist the knobs. But | also know just
what will produce the sonic quality which a guitarist can feel as well as hear.

“Baslcally, 1t boils down to the engineer giving the choices, while the pro-
ducer is in charge of making the final choice after hearing all of the experi-
ments,” he says. “It all must fit in the end. As producer, | like to do comps
where I listen to various takes of a certain passage and combine the best
qualities of each one. Sometimes by the fourth or fifth take, rough edges
are ironed out, but one of the ideas on the first take might work well, too”

While still actively taking on producing, engineering and mixing projects,
Lowson is working on a project of his own material, describing it as “Hootie
meets James Taylor,” and talking to managers in the hopes of working with
more developing artists. And though he has been working behind the glass
steadily since 1989, his long-term experience with Fogerty both tested and
strengthened his chops. Ironically, he was called in just to be a backup engi-
neer on Swampfor a few weeks, early in the sessions. When the other engi-
neer dropped out, he came on full-time.

“I'm an independent engineer, basically, and just got that call one day,
and never dreamed it would both take so long and be so interesting and
satisfying,” he says."| appreciated his open-mindedness towards my ideas,
but, in the end, I had to keep first and foremost the attitude that my job was
to betof service, be reliable and enthusiastic and make every last note sound
great.”

Contact All Media Entertainment (310-753-3930). MC|
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rd NEW TOYS —BARRY RUDOLPH

E-Mail: brudolph @worldnet.att.net

Yamaha's DSP Factory

Yamaha Pro Au-
dio has introduced
the DSP Factory Sys-
tem with the DS2416
digital mixing card.
The DS2416 goes
in your IBM-com-
patible PC (it's not
available for Mac)
and provides a vir-
tual version of the
popular Yamaha 0?7R
digital mixer plus
sixteen tracks of
hard disk record-
ing Further, the
system will record
with up to 32-bit ,‘ .
precision, and two cards can be linked.
The DSP Factory has a full-time 24-
channel digital mixer, with two Yamaha
effects processors similar to the
REV500, and does not rely on the com-
puter's internal processing capabilities.
The card will allow eight tracks of simul-
taneous recording and sixteen tracks of
playback from the computer’s own hard
drive.

Features found in both the 02R and
the DSP Factory include a 24-channel,
32-bit digital mixer with ten bus outputs
and six aux sends; 104 bands of para-
metric EQ (which can be used in any
combination); 26 dynamic processors;,
two effect processors; channel delay on
20 channels; comprehensive metering;
digital cross-patching; two-channel 20-
bit AD/DA converters; stereo digital in-
put and output with 24-bit resolution
and multichannel analog and digital 1/0.

The DS2416 half-card installs in the
PCl slot of any standard PC and uses the
computer's CRT, keyboard and mouse.
The card comes with both stereo ana-
log and coaxial 20/24-bit digital inputs
and outputs. The AX44 Audio Expansion
Unit provides four analog inputs (with

two usable for direct input of micro-
phone levels), four analog outputs and
a headphone jack. The AX44 module
occupies one drive bay slot in your PC
tower and two AX44’s will work with a
single DS2416 card. Coming soon will
be the AX16-AT card, which will inter-
face sixteen digital inputs and outputs
in the ADAT™ format. This will enable
you to transfer multi-track audio to and
from your ADAT stack.

Only PC/Windows 95® software dri-
vers are currently available, but Macin-
tosh drivers are in the works. Third-
party software companies who are sup-
porting the DSP Factory (as of 1/29/98)
include Cakewalk, Canam Computers,
C-mexx, Emagic, 1QS (Innovative Qual-
ity Software), Musicator, SEK'D, Sonic
Foundry and Steinberg. The DSP Fact-
ory card sells for under $1,000.

For more information about this new
system, you can contact Yamaha's Pro
Audio & Combo Division at 714-522-
9011, or e-mail them at info@yama-
ha.com. You can also visit them on the
Internet at http://www.yamaha.co.jp/
product/proaudio/homeenglish/index.
html.

SP-808 Groove Sampler from Roland

Roland’s SP-808 Groove Sampler is
a hybrid professional-quality phrase
sampler, digital audio workstation and
remixer performance instrument. It fea-
tures four stereo tracks of random
access digital audio recording and six-
teen assignable sample pads per bank
(64 banks lotal).

Ali audio tracks and phrase samples
are recorded using the internal Zip™
drive to 100M8B disks, giving sampling
musicians and remixers up to 64 total
track minutes instantly accessible with-
out any load time Internal memory per
disk is 64 songs, 64 sample banks, 198
effects patches, and up to 1,024 sam-
ples. Phrase event memory size (Songs
are fabricated from a sequence of
phrase events) is approximately 2000
events.

The performance aspect of the unit
is made apparent with the new dual D-
Beam® controller. This is an infrared
light-sensing controller that is used to
trigger and manipulate samples by way
of the remixer's hand and body gestic-
ulations—sort of a Nineties version of
the Theremin. Synthy-like effects like
big pitch changes or filter openings, as
well as any two sampled phirases or any

two parameters of the 20 onboard ef-
fects, can be triggered and altered in
realtime. This is fun and elicits both a
live and visual performance that’s easy
the very first time you try it.

The SP-808 has several unique fea-
tures which will make a remixer’s life a
lot less complicated, and it will be avail-
able for purchase in May of this year.
The unit will carry a price tag of approx-
imately $1,695 retail. For further infor-
mation on this product, you can contact
Roland Corporation U.S. by phone at
213-685-5141, or you can visit them on
the World Wide Web at http:/www.
rolandus.com.
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A SMOKING CASUALTY?

A popular Los Angeles nightspot
(which insisted on total anonymity
in exchange for this information)
was recently shut down for three
days by the ABC when hatf-empty
beer bottles were discovered out-
side of the venue, which is a clear
violation of the law.

Of greater interest is the sus-
pected reason as to why the situa-
tion even occurred. Apparently, the
venue in question, like many other
Southland venues, has adopted a
policy of allowing smokers to exit
the nightclub temporarily in order to
light up, in accordance with the cur-
rent statewide smoking ban—and it
seems that the beer bottles in ques-
tion were in all likelihood smuggled
out of the club by a couple of smok-
ers who allegedly followed the age-
old bar adage, “I always smoke
when | drink”

The temporary lift on the “no ins
and outs” policy came about in
response to venues who don't have

patios, but are trying toacco-
modate, rather than lose
their smoking patrons. Sus-
pending the “once you'rein-

]

side, you stay inside"
rule has been causing
various headaches to lo-
cal nightclub proprietors.

LOUNGING AT
GOLDFINGERS

Cool nightspot Goldfingers has
made every Wednesday night a sort
of sing-a-long piano bar affair, host-
ed by longtime loca! lounge scen-
ster Joey Sehee. According to Se-

hee, the club’'s operators
want to “recreate the vibe of
the traditional American old
schoolpianobar, where any-

.. one can come in to get a
cocktail and also get up
and croon a number or

two.” There will be a regular

piano player providing ac-
companiment as well as an open
drum kit. (Various musicians will
also lend their talents on occasion.)

In addition to Sixties pop stan-
dards by Burt Bacharach and Jim-
my Webb, Sehee promises a lot of

“genre-bashing"—Americanized

bossa nova, swing, and even a few

with a “slight rock feel for the young

—TOM FARRELL

people,”as he putsit. There will also
be DJs (Chris Curtis and his part-
ner, Lance of Hypnotique) spin-
ning lounge classics. It all happens
every Wednesday at Goldfingers
(6423 Yucca St. in Hollywood, near
Wilcox and Cahuenga) with a $3
cover. The venue is 21 & over.

HOUSE OF 'BILLY

The folks at the House Of Blues
in Hollywood have been bringing in
some rockabilly shows that are
“gone, really gone, daddy." Their
“Elvis Birthday Bash” in January
highlighted scores of local talent (a
whopping 47 local acts performed,
including James intveld, Deke
Dickerson, Neil Mooney, Dwight
Yoakam and Rosie Flores), as well
as a rare appearance by Elvis-era
rockabilly queen Wanda Jackson,
who also stopped over at rockabil-
ly hangout Bar Deluxe to show her
appreciation to an audience that
has never forgotten her.

Another big rockabilly event that

DY .‘

The Crystal Method may well be the most critically-lauded band to
come off the local scene since Beck, but do you remember seeing them
during their rise from the local scene in the early Nineties? Well, if you
were looking for them at places like the Roxy or the Dragonfly, you
wouldn't remember them. Like Beck, the Crystal Method played to a
somewhat underground scene whose listings generally don't make it
into mainstream publications like the L.A. Weekly or, ahem, Music
Connection. Instead, the group hit parties and places like Magic Wed-
nesdays and (later) Frequency at the Hollywood Athletic Club and
other icons of L.A''s subterranean rave circuit.

Ken Jordan and Scott Kirkland left their hometown of Las Vegas in
the early Nineties to become part of L.A's thriving underground rave
scene. The Sunset Strip was dying, grunge and alternative were “in"and
hair bands were out (ironically, Jordan had once taken guitar lessons
from fellow Vegas native Mark Slaughter). But while most of the local
club scene was watching bands trade in their Aquanet for flannel shirts,
the Crystal Method, who had relocated to Glendale, were becoming part
of L.A’s dance-oriented rave culture.

Now, if you're wondering where this rave scene was, you're not alone.
While the Crystal Method was starting in L.A., then-rave band Prodigy
was on the underground rise in England along with the Chemical
Brothers, and, in Belgium, the Lords Of Acid were the darlings of the
techno-dance underground. But regular Angeleno club-goers had no
idea it even existed. Most raves (which, if you don't know, are huge late
night gatherings that orbit around fast-paced electronic dance music)
are held in abandoned warehouses or other non-traditional club venues.

Most participants think of the events more in terms of parties than
gigs or shows. As a rule, you can only find out about them by calling a
phone number to get directions/locations, usually off one of those bright-
ly colored glossy postcard-sized flyers that someone thrusts into your
hand or leaves on your windshield after you leave an event like KROQ
night at the Palace.

What'’s with all the secrecy? Well, most rave promoters are operating
without the proper paperwork, beauracracy and permits, and, as such,
are staying one step ahead of the police. Plus, rave parties are gener-
ally associated with drugs—usually ecstasy or speed. Kinda sounds like
some of the Sixties gatherings, eh?

So that's the scene that drove the Crystal Method to Southern Califor-
nia. A couple of years after their arrival, the pair hooked up with elec-
tronic dance scenesters Justin King and Steven Melrose, who want-
ed to start a Los Angeles label to showcase the handful of American
electronic dance artists. The Crystal Method ended up releasing three
singles for Melrose and King's City Of Angels label.

The underground dance circuit does have its benefits from the nor-
mal club scene—no pay-to-play, mainly. Plus, the sense of community
and party atmosphere espoused by the scene’s better promoters have
given the circuit a lively sense that seems to be getting better with age.

METH AT THE PALLADIUM

In a recent interview for Sweater magazine, CM’s Scott Kirkland com-
mented on the dance scene, saying that “the people going to the par-
ties now know more,” with Ken Jordan adding, “When you look at some
really good promoters, they build parties around acts...that's where
everything happens—2,500 people in one room all going for it

Allthe while, the group was gaining popularity on the clandestine rave
scene. But the group faced a rather interesting dilemma—how do you
get industry attention when you play in a scene that prides itself (and
owes its continuing existence) to staying underground? It’s not like you
can just showcase at the Whisky.

The answer? You rise to the top of your scene, you pray for airplay,
and, in the words of the Doors, try to “break on through to the other side.”
In January of 1995, the Crystal Method peeked out of the underground
when they were asked to open for England’s reigning electronica duet
the Chemical Brothers. Then their second single, “Keep Hope Alive” (a
song aboutthe glory days of the Los Angeles rave scene), accomplished
all of that, landing the band on KROQ and attracting the attention of
Outpost/Geffen Records, who later signed the band. Their debut disc,
Vegas, was recorded and produced by the duo in their Glendale garage,
which they had converted into a home studio.

The duo returns to L.A. on March 15, when they will bring their un-
derground electronic dance music above ground to the Hollywood
Palladium. The band has vowed to keep the same vibe of the scene
that spawned them, turning each of their gigs into one giant dance party.
This one gets my pick for not only Gig Of The Month, but also as the
most anticipated gig so far this year.
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recenlly touk place al the House Of
Blues was the Stray Cats reunion,
which sold out in 20 minutes flat.
The show was more than a reunion,
though, it was also a tribute to the
late rockabilly pioneer Carl Per-
kins, with proceeds benefitting Mr.
Blue Suede Shoes’ favorite chari-

books the hippest funk, soul and
R&B grooves in LunaPark's Club
Room (the upslairs porlion ol the
venue). Some of the hottest local
and national acts have played the
Soul Garden in the four years since
its start-up.

So why the move to Thursdays?

ties. Because

Com- the Tam
ing up on L U n Q 0 P Q R K T a m
Friday, Club

March 6, at HOB, there will be a rare
appearance by Link Wray, widely
regarded as the King Of The Rocka-
billy Guitar. Wray, who started outin
the Fifties, is also credited as being
the man who “invented” distortion,
by poking his guitar speaker cone
with a pencil to alter it's tonality.
Opening for the legendary Wray
{whose predominantly instrumental
music can be heard on that popular
Taco Rell commercial) is former
Hee-Haw co-host Buck Owens,
also widely regarded as one of the
best country-guitar pickers by those
who know better. To prepare your-
self for this show, you can check out
Wray's compilation CDs on both
Rhino and Cleopatra Records.

CHANGES AT THE PARK

LunaPark's Friday night Soul
Garden has been doing quite nice-
ly. hut starting March 19, it's mov-
ing to Thursday nights. Soul Garden

(LunaPark's world music night) is
moving to Friday from its Saturday
slot, which will be occupied by High
Society (featuring DJ Markus Wy-
att spinning the hottest in house
music) starting March 21st. Bands
wishing to play Soul Garden (re-
member, it's R&B, soul, funk and
acid jazz only) or the Tam Tam Club
{(world beat music only) should send
their packagos to: Laura Connelly
at LunaPark, 665 N. Robertson
Blvd., West Hollywood, CA 90069.
No phone calls, please.

The New Music Mondays for-
merly held at the Alligator Lounge
{which remains closed at this time)
will be moving to LunaPark starting
on March 16th. At this time, New
Music Mondays is completely book-
ed up, and the promoters are not
currently accepting submissions.
But keep reading Nightlife for infor-
mation on when to start submitting.

For more infc on any LunaFaik
happenings. call 310-652-0611.

ROCKIN' IN L.A.: Maria Muldaur (photo 1) recently celebrated the
release of her new Telearc CD, Southland Of The Heart, with a
party and performance at the House Of Biues, where she per-
formed both her new material and old favorites like “Midnight At
The Oasis.” Guest artists who shared the stage with Muldaur in-
cluded Taj Mahal, the Chambers Brothers and Brenda Burns...
Teenage blues star Jonny Lang (photo 2) arrived in town for two
sold-out shows at the Troubadour, showing off his expressive gui-
tar work in a great show, while A&M labelmate Matthew Ryan
opened hoth gigs with his own quality set...Local act Swamp
Boogie Queen (photo 3), whose N2K Encoded Music debut, ///
Gotten Booty, will hit the streets on March 24, played a set at

the House Of Blues, while also previewing the
video for their first single, “Ease
My Mind,” which features ani-
mation from famed DC artist

Neal Adams, noted for his
Batman and Superman illus-
trations.

—Jon Pepper

Rot
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BOOKER PROFILE

ouse of Blues talent buyer/head E L-
H booker Kevin Morrow started off

in the music industry about six-
teen years ago. in San Diego, promot-

ing shows for that area’s Blues Society,

where he booked such iliustrious artisls l
as John Lee Hooker and Albert Collins.

“That's where | started becoming a promoter,” recalls Morrow. “The
first venue was a place called the Mandolin Wind, and then from there
on out, it was shows at the Belly Up Tavern in Solana Beach. From
there, | became a partner with one of the guys at Belly Up and we
opened up acompany called Falk & Morrow Talent. Thatwas an agency
that booked all of the Belly Up shows, and also did artist management
and agency representation.

“ would produce special events [at the Belly Up], specializing in
blues events, and, at the same time, | represented a number of artists
— inmanagement, and as an

1 agent,” says Morrow. “{ had
| the Paladins, the Bonedad-
dys, [former Rolling Stone]

Mick Taylor and the James

Harmon Band. We had

about 20 artists”

Being a promoter as well

as an agent really helped

| give Morrow a thorough

understanding of how the

' business works from both

sides of the table. “As an

\ agent, you've got to service

| two clients. Obviously num-

| beronelsthe artist you rep-

resent, and yet, yuu've got

‘ to make sure that it's a ‘win-

win' situation for the pro-

moter, also,” he explains. “I

know a lot of agents that

have never been promoters

Talent Buyer and they go, ‘I'll take the

House Of Blues | door and you take the bar,”
| chuckles Morrow.

Send packages to: “The reality is that to do a

8439 Sunset Bivd,, #304 major venue costs a helluva

West Hollywood, CA 90069 lot more than to do door

Phone: 213-848-2519 deals like that. | also man-

e aged the Blind Boys Of
Alabama, the Paladins, Charlie Musselwhite, and then, when | cut a
record deal, | got the understanding of how all that went down.”

Morrow worked at the Belly Up for about ten years before coming
to the House Of Blues, where he’s been since the Hollywood location
opened. As you could probably imagine, Morrow’s chores keep him
busier than a one-legged man in a butt-kicking contest. Fortunately,
he is assisted by a strong support team. “I have a really good team. |
have John Pantle, who specializes in rock en espanol and world music,
and Walter Coffey, who assists me in the urban stuff. But | still do ten-
to-twelve-hour days.”

Commenting on the diversity of acts booked at the House Of Blues,
which hosts bands from Dio to the Damned, Morrow says, “It was
never meant to be just blues. Blues is what most of the stuff is derived
from, but it's always been about diversity That's one of our sayings—
unity in diversity—and that applies to our bookings, too.”

So what does Morrow attribute the House Of Blues’ success to?
“First off, we always go after the best acts available. And we'll take
chances, too. We'll go after multi-night runs with bands that should be
playing bigger venues, so we're doing a lot of high-profile stuff. | also
think we market our stuff in a way that people are aware of us. And,
above all, with all of the slags that have been thrown at us, | still believe
it's the best club-going experience you can have—the club is clean,
the sight lines are great, the sound system is probably one of the best
in the country, and | really think we offer a pretty good experience.”

As for booking local talent, Morrow points to the venue’s “Locals
Only”night.“We give guys who are normally playing 100 or 200-seaters
a shot, and put three or four of those acts together on one bill, and
give them the exposure and the opportunity to play in front of more
people than normal.

“Also,” he continues, “we attempt to put some of the better local acts
on some of the bigger shows as support, but, usually, the headliner
picks their opener, but we do that as much as we can”

. [
| Kevin Morrow ‘
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CYBER MUSIC —JEREMY M. HELFGOT
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CYBER MUSE-IC:
Songwriters canfinda
wealth of resources
online nowadays, and
one of the best around
may be The Muse's Muse (http:/
www.musemuse.com), a site de-
voted to everything songwriting.
The Muse's Muse provides a
load of information, from songwrit-
ing news and a catalog of lyric sam-
ples to extensive links to other song-
writing resources online. It's all laid
out in an easy-to-navigate format,
with quick-loading pages contain-
ing large amounts of useful materi-
al. While it won't write
the tunes for you, it
could certainly help in
the inspiration de-
partment when your
muse is dormant.

ON THE COVER: If
youreadourinterview
with  Marcy Play-
ground’s John Woz-
niak (page 28), you'll
learnthatthe singeris
a frequent lurker on
the bulletin board at
the group’s web site
(http://www.marcy-
playground.com),
and even if that fact
doesn't interest you,
you still might want to pay it a visit
to learn more about the purveyors
of “Sex And Candy.”

The site is packed with informa-
tion on the group, from Wozniak's

3] Netstape \ulumuu!n.\-lll

board which is a
great forum for
longtime fans of

the group and new-
comers, alike. You need not be a
tot to have fun at this playground.

A DIFFERENT KIND OF LINK:
Songlink may sound like the name
of a new song-driven search en-
gine, butitis actually an established
songwriter/publisher tip-sheet, cur-
rently in its third year of publication.
The newsletter, which has an inier-
national readership—and interna-
tional resources—has now opened
up shop on the web, at http:/
www.songlink.com.

At Songlink’s site, you can not
only find out more about the publi-
cation in general—in-
cluding who some of
the heavyweight sub-
scribers are (song-
writers and publish-
ers worldwide)—but
also learn more
about some of the
success stories that
the newsletter has
had a hand in, both
placing writers’songs
with artists and find-
ing tunes for publish-
ers. In addtion, there
is also an extensive
set of songwriter-re-
lated links, a song-
writing news page,
and even sample en-
tries from the tip-sheet. If you have
a collection of tunes together and
you're not with a publisher, this
could be a useful resource. Follow
the right link to find out more.

Createg Intermet
Entertimment

Chick in the kale

Ecaturea/New Artists & Promes
Ksnace Int >

Reading @ Interactive
Room Arena

]

CYBER-SPACE: One site for inde-
pendent artists, which has contin-
ued to grow over the past couple of
years, is Kspace (formerly Kalei-
dospace), at http://www.kspace.
com.

An alliance of Internet artists, the
site has continued to increase its
level of exposure, making it a good
place to be if you want your music
presented to the masses, or if you
just want to check out what other
artists are doing to promote them-
selves online. The site was created
by artists for artists, so there's areal
communal sense about it. Point
your browser in the right direction,
and see for yourself.

SURFTHE NET WAVES: Indepen-
dent artists looking for another
online outiet for their music might
also want to catch the next wave at
Netwaves Radio (http://www.net
waves.net), a site dedicated toinde-
pendent artists.

Organized by musical genre, the

Songlink elcome to Songlink

about

only

The No 1 industry |
| resource for music
publishers &
professional or
semi-pro
songwrilers
Published 10 Limes
a year

by Email, Fax and

. | Airmail

on subscription

Soagl int 15 the dost
PILCh shael In the world
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througn 1t1*

= Michelle Vice,

rongs, Los

Angeles

[~ k4
Netwaves site also hasits owninter-
nal radio format, where you can
sample tunes from Netwaves-bas-
ed artists. The graphics are catchy
and the site format is well-thought-
out, making it a worthwhile visit for
online talent scouts, as well. Grab
your board, ‘cause the surf's up!

BOULEVARD TO EUROPE: Once
again, online music content pro-
vider N2K Entertainment is mak-
ing waves, this time with its web-
based music retail outlet, Music
Boulevard (http://www.muslc
blvd.com).

The company has announced an
agreement with MSI of Miami Cor-
poration to create a European dis-
tribution hub for Music Boulevard.
Under the agreement, MSI will also
add as many as 150,000 interna-
tional titles to the Boulevard’s cata-
log, making it the largest collection
of recorded music available for pur-
chase online, with over 550,000 ti-
tles. Shop 'til you drop.

Netscape: Netwaves Artists ]
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CYBER MASTERY: Music Con-
nection Publisher J. Michael Do-
lan has published his lalest book.
Mastering Show Biz...From The
Heart, through MulhoHland Pacific
Publishing (http://www.probity
net.com/mp). In conjunction with
the bocok’s releace, there is also a
new web site for the book, at http://
www.probitynet.com/ms.

Included at the site are details on
the book's content. excerpts from
each chapter, an online direct order
systeimn and more. Corning soon will
be a bulletin-board style discussion
group open to ali visitors of the site.
Check back soon.

MUSIC FOR THE MASSES: Im-
ports, imports, Imports! That's the
real appeal of online music retailer
Mass Music (http://www.mass-
music.com), which boasts a selec-
tion of more than “260.000 aibums
and 40,000 imports.”

One search ol the site’s sophis-
ticated database and you'll find the
above claim to be true, particularly
if you seek rare and hard-to-find
importtitles forboth albums and sin-
gles. While your iocal mom and pop
record siore may do okay in the
import department, Mass Music is
overflowing And not only do they
carry album and single titles, but re-
lated items as well, including books

related to many of the artists
whose music they stock.

The Mass Music database
also makes cyber shopping a
breeze. with search results in-
cluding detailed information

such as full track listings and

explanations on each item in
their impressive inventory.
Grab your shopping list and
join the masses.

INTERNET ALLSTAR: For
the latest in music news.
the place togoonlineis all-
star magazine, at http:/
www.allstarmag.com.
The allstar news page
is updated daily with the
latest breaking stories on
artists from throughout every spec-
trum ot music, and aiso features the
day’s juiciest gossip from the prob-
ing ears of "Miss Truth.”

If you don thave a nose for news,
allstar is also loaded with feature
stories and interviews with top art-
ists, culture pieces, special features
and loads of album reviews. updat-
ed weekly.

If you do want to get the latest in
news but don't want to wait for web
pages to download. then yot can
also subscribe to the allstar news
daily e-mail digest, which will deliv-
er the daily news and gossip direct-
ly to your e-maii box in a simple text
format. To subscribe, e-mail major
domo@n2k.com with the mes-
sage body: subscribe allstarmag
[your e-mail address].

The news at alistar is edited by
former BillboarcdHealseekers editor
Carrie Borzillo, with staff writer Ti-
na Johnson and a host of daily con-
tributors, so it's information that you
can count on. Get the scoop! [
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SHOW BIZ

Hey local musicians! Jenny
Sherwin and Alisa Christensen
are looking for a whole bunch of
songs for the soundtrack to a film
being produced for Vista Street
Entertainment. The working title is
WeHo Stories, so those of you with
gay content should figure that in-
cludes you. Even if that's not you,
you should send them music. The
next film the duo scores may well be
straight. No pay, but lots of expo-
sure, just like everything else in
Hollywood, right? For further infor-
mation, you can write to Sherwin at
14755 Ventura Blvd., #1-953, Sher-
man Oaks, CA 91403, or e-mail
phouston@ix.netcom.com.

Thereis this luxury liner, see, and
it's on its maiden voyage. Then
something happens, the ship sinks
and almost everyone dies. The dif-
ference between Deep Rising and
Titanic, however, is that this time
the ship is sent to its watery grave
not by an iceberg, but by sea mon-
sters; grand sea monsters who re-
semble octopuses, but with more
than eight mere tenta- g
cles. They also have @
mouths on the end of
each arm, all the better
to squeeze the life from
each cruise passenger
before sucking the life
out of them. The special
effects here aren't as
striking as in Titanic but
hey. what is? Treat
Williams, Famke Jans-
sen, Derrick O’Connor,
Anthony Heald and
Kevin J. O’Connor star
in what is basically an
adventurous little thriller.
Currently on screens
everywhere.

Single Cell Pictures,
owned by R.E.M. frontman Michael
Stipe, has signed a deal with Uni-
versal's October Pictures division.
Among the projects being men-
tioned is a filmed version of Bret
Easton Ellis’ terrifying novel Am-
erican Psycho.

22

—TOM KIDD

They have been together ten
years, have a Number One album
and two Number One singles under
their belts, but you will be excused
if you have never heard of E.L.I.O.
But in ltaly, they are famous. One
part Monty Python, two parts
Frank Zappa, this six-piece rock
band/comedy troupe has ruled the
pop charts in their native land for
one season, and been banned from
TV for another. With that kind of his-
tory, it's no wonder that they plan to
conquer the U.S. with a specially
Americanized recording and com-
panion home video, The Artists
Formerly Known As Elio E Le
Storie Tese. The perfect sound-
track for any ltalian frat party, guests
include folksters James Taylor and
The Bulgarian National State
Television And Radio Female
Choir. The group’'s U.S. perfor-
mances—they were just at Luna-
Park—are being taped as an [talian
TV special. If they come to your
town, bring your brain but leave your
good taste at home.

Famke Janssen and Treat Williams star in Hollywood
Pictures’ action thriller Deep Rising.

How hard do you have to try to
stand out these days? “What we do
is very original,” says Bert Hill, who
sings and plays guitar and moog
synthesizer for St. Surreal. “Pres-
ton and |, as writers, are literary
through my schooling in Flamenco

St. Surreal have released a fun night out of fasting on Coventry Records.

guitar, which is a freestyle, gypsy-
type music. And the way those two
go together, lyrically, with this pas-
sionate freedom music —it's new.”

Though they claim to be inspired
by Hieronymus Bosch,
SL. Surreal’s a fun night
out of fasting isn't really
any more surrealistic than
most rock & roli. Though
their lyrics are more tone
poem than strict rhyme
and rhythm, that too fails to
detract. What does come
through here is the unbri-
dled joy of music and the
creative process. The mu-
sic of St. Surreal is com-
prised of intelligence that
is smart enough to know
not to draw attention to
itself. This is progressive
music without pretension,
which many of us didn't
think was possible. An
excellent offering. Contact Steve
Levesque at 213-651-9300, or e-
mail info@solterspr.com, if you
can't find it in stores.

Kids’ WB! Music/Kid Rhino
have announced the release of
Baby Tunes, a new music series

Italy’s six-piece rock band/comedy troupe E.L.1.0.

designed to enhance an infant's
development. Thefirstfourreleas-
es in the series include classical
performances the sounds of Af-
rica and nature’'s peaceful har-
monies. The instrumental series
($9.98/CD or $5.98/cassette) isin
stores now or you can order
through RhinoDirect (800-432-
0020).

ABC-TV is in negotiations to
film Lorna Luft’s upcoming book,
Me And My Shadows: A Family
Memoir, as a new four-hour mini-
series. Peabody Award-winning
producers Craig Zadan and Neil
Meron hope to have the project,
which will chronicle the ups and
downs of the author's life with her
famous mother, Judy Garland
and half-sister Liza Minnelli, in
your home by the next television
season.

In his upcoming memoir, A Pi-
rate Looks At Fifty, pop singer
Jimmy Buffett says it was crash-
ing his airplane in 1994 that
caused him to slow down. “What
| know for sure is that there are a
lot of smart middle-aged people,
but not many wise ones. That
comes with ‘time on the water, as
fishermen say. We could all use a
few more minutes out there,” he
says.

From Millicent Shelton, best
known as music video director for
acts including Salt-N-Pepa, Hea-
vy D, MC Lyte, The Winans,
ThirdWorld and CeCe Peniston,
among others, comes Ride. This
indie film, a hip-hop road comedy,
is an exaggeration of a real-life
incident that happened to Shelton
and record producer Teddy Ri-
ley. The real story occurred when
they were filming a video in Flori-
da, but the producer was insisting
thatthe extras come from Harlem.
The ensuing bus trip was anything
but easy for those on the bus, but
even harder for Shelton and her
crew, whose production was held
up until those extras arrived.

What happens in Ride wasn’t
exactly what happened in real life,
but both versions are funny.
Among the cast members on Ms.
Shelton's wild ride are Sticky
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Veteran video director Millicent

Shelton makes her big screen
directorial debut with the hip-hop
road comedy Ride.

Fingaz. Kellie Williams, Idalis
Leon. Julia Garrison. Malik Yoba.
Fredro Starr. Mclissa DcSousa
and Snoop Doggy Dogg. The film
snould be in retease right about
now

You probably know him as
Corcus The Alien Power Ranger

on the top-rated children’s series
Mighty Morphin Power Rangers.
but Alan Palmer has his softer side.

On his second indie release Just

One Person. Paimer touches many
hearts by exploring little-known
Broadway ballads. such as the
Bergmans’ “Fifty Percent.” and giv-
ing them an inlensely personal
spin. Particularly hauiiting 1s “My
Old Friend.” in which every time
the singer breaks up with a lover
he and a very close friend qo
drown their sorrows. Vocallv. the
soaring “Since | Don t Have You

in which Paimer s near falsetto cries
to heaven, sends chills up the spine
This is a masterful cabaret collec-
tion that pumps much-needed new
blood into an often-anemic genre.
Yau can order direct by calling 818-
727-5296.

Prime Time Musicals. produced
by Grammy nominee Bruce Kim-
mel. is a newly recorded collection
of songs from shows written specif-
ically for TV by such legendary com-
oosers as Cole Porter, Richard
Rodgers. Burt Bacharach. Bock
& Harnick, Comden & Green and
Barry Manilow. inciuded here is
material from Porter's last musical.
Aladdin. alongside Jack And The
Beanstalk. a combined live-action
and animaton from Hanna Bar-
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Studios starring
Gene Kelly Bach-
arach/David's On
The Flip Side is
represented, as
is Rodyers' An-
drocles And
The Lion. Mani-
low's Copa-
cabana and
songs from
Hansel &
Gretel, Rug-
gles Of Red Gap. Pinoc-

chio, Junior Miss, The Cantervil-
le Ghost, I'm Getting Married and
Our Town. Despite some wonder-
ful vocal turns from Broadway's best
vocalists, including Jason Graae.

Tactoge;
Ragryyy

"oy 04,

Odette Springer and Julie Strain go over notes

tor Some Nudity Required.

Michelle Nicastro and. particular-
ly, Sally Mayes (“Ride On A Rain-
bow’). these songs are more light-
weight than they are classics. Still.
the disc is worth having for the great
vocals and production efforts

Also produced by Kimmel. Rag-
time: Themes From The Hit Mu-
sical.isthelatestreleaseinaseries
of “cover” versions of Broadway
musicals which currently includes
Chicago...And All That Jazz, and
the Sondheim scores to Com-
pany. Passion. A Funny Thing
Happened On The Way To The
Forumand Sweeney Todd. For this
recording, Kimmel again brings to-
gether the swinging Brad Ellis
Little Big Band, the same team
responsible for 1997's Chicago.
Both Prime Time Musicalsand Rag-
time are from Varese Sarabande.
and you can order your copy by call-
ing 800-VARESE-4.
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Our condoiences to fiilmmaker
Odette Springer and all those in-
volved with Some Nudity Re-
quired. a fine and informative inde-
pendent film by
Springer that some-
now oame away from
the Sundance Film
Festival empty-hand-
ed. Springer. a for-
mer musiC supervi-
sor who worked for
iconic filmmaker Ro-
ger Corman, whois
ot course. acknowl
edged as the king of
ow-budget movies
helped make over 50
erotic/siasher/action
adventure tims in
the past. But when
she was offered a
chance to make het
own  sexploitation
film, she chose in-
stead to make a doc-
umentary film about
the making of those films.

Theresultis the exposure of such
things as script “nipple quotas.” the
difference between actresses like
Julie Strain. who enjoy this kind of
exposure. and those like Maria
Ford, who really don't: and gener-
ally what happens when smart peo-
ple get together to make dumb
movies

Though widely celebrated as a
film that paints a powerful portrait of
the fragility of fame. as well as the
cost of stardom. Some Nudity Re-
quired found itself up against sur-
prisingly stiff competition in the doc-
umentary category this year, which
certainly shouldn't keep you from
seeing it for yourself. At least. not
after it finds a distributor. Until then
if you want furtherinformationabout
the film, you can send your ques-
tions in e-mail form to: filmtran@
odyssee.nel.
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LOCAL NOTES

KING SALUTE: Hip-O Records is
setto release Living The Dream—
A Tribute To Dr. Martin Luther
King, Jr., a fourteen-song collec-
tion featuring such notable R&B
artists as Erykah Badu, Mary J.
Blige; Aretha Franklin, Patti La-
Belle and Immature. Sprinkled
throughout the album are portions
of Dr. King’'s immortal 1963 “| Have
A Dream” speech, and the entire
text is printed in the album’s liner
notes. A portion of the album’s pro-
ceeds will go to the Martin Luther
King, Jr. Center For Nonviolent
Social Changein Atlanta, Georgia.
The album is due out on March
24th.

—STEVEN P. WHEELER

AL, PIPS, SHALAMAR & MORE:
The Right Stuff has a handful of
new reissues, including the excel-
lent greatest hits collections from
Gladys Knight & The Pips (Best
Of Gladys Knight & The Pips), as
well as two albums (1983's The
Look and 1985’s Heart Break)
from Shalamar—a trio that includ-
ed Jody Watley and Howard
Hewett—and two early Eighties of-
ferings from the Whispers, 1981’s
Imagination and 1983’s Love For
Love. The label has also released
an excellent compilation, More
Greatest Hits, from soul legend Al
Green. All of these items are avail-
able in stores now.

PARTYIN' IN L.A.: Cherry
Entertainment/Universal
Records recording arilst
Ricky Jones is pictured
with actor Keifer Suther-
land at a recent party in Los
Angeles. Jones’ seli-titled
debut album, due out this
spring, makes the R&B/pop
singer-songwriter the first
artist for the Cherry Enter-
tainment Group, a newly
established A&R/publish-
ing/soundtrack company
founded by successful mu-
sic industry veteran Jolene
Cherry.

ORAL HISTORIES

Avon Books has released the
first three volumes in the new
For The Record series, in
which the reader is taken
behind-the-scenes for firsthand
accounts in the words of the
artists, themselves. The first
books are Black Sabbath: An
Oral History, Sun Records: An
Oral History and Sam And
Dave: An Oral History. All the
selections in the series were
edited by noted journalist
Dave Marsh. If you're having

trouble finding them in your

local stores, order directly

from Avon at 212-261-6800.
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RAINSONG GRABS A RIPPINGTON: RainSong Graphite Guitars can now
add Russ Freeman (left), leader and founder of the Rippingtons, to their
illustrious list of endorsees. Freeman and his band are currently in the
midst of their tenth anniversary tour, in support of their current Peak/
Windham Hill Jazz album, Black Diamond. Pictured with Freeman is
RainSong’s Paul Peterson.

A HARLEY FOR LILI: ‘
Asylum recording ar-

tist Lili McCann re-
cently celebrated her
sixteenth birthday at
the Country Star Am-
erican Music Grill in
Los Angeles, with
country fans, as well
as KZLA 0J Bob Har-
vey (left) and Country
Star GM Larry Mee-
han (right). In honor
of the teen’s birthday,
McCann was present-
ed with a new motor-
cycle by KZLA and . 1

Harley Davidson. McCann also performed her two hit singles, “Down
Came A Blackbird” and “| Wanna Fall In Love.”

JEB & JOE: Veteran
recording artist Joe
Jackson (right) re-
cently checked out
Jeb Loy Nichals’
sold-out show al
Wesbeth Theatre in
New York City. Nic-
hols (left) is cur-
rently touring with
Holly Cole, and per-
forming  acoustic
versions of songs
from his Capitol al-
bum, Lover’s Knot.

COPS HONOR BOONE: The Nation-
al Association 0f Chiefs Of Police
(NACOP) recently presented pop
icon Pat Boone (left) with its first
“Michael The Archangel Award,”
honoring his ettorts in suppori of
families of officers killed in the
line of duly. Boone, & pro active
supporter of the police, recorded a
two-song cassette, featuring “A
Part Of America Qied” and “Empty
Uniform,” which have heen sent
out by NACOP and the American
Federation of Police & Concerned
Citizens to family survivors of fall-
en officers for the past two years. Pictured presenting Boone with his
award is Gerald S. Arenberg, a former Illinois police chief, who is also
NACOP’s founding director.
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YANNI & THE BOSS: New
age superstar Yanni took a
second to pose for the
camera with his new boss,
Virgin Records America
Vice Chairman Nancy
Berry, after performing ten
sold-out shows at New
York’s Radio City Music
Hall. The artist’s iatest
album, Tribute, is his first
for Virgin and has already
secured platinum status.
Pictured (L-R) are: Yanni,
Berry, and Yanni’s manag-
er. Danny D’ Donovan.

BACKSTREET JIVE: Jive Records recording group the Backstreet Boys are pictured backstage during
their current tour, where they received their first platinum plague from label execs in honor of their hit
self-titled debut. Pictured (L-R) are: (front row) AJ McLean, BB; Brian Littrell, BB; Donna Wright, co-
manager; Howie Dorough, BB; Barry Weiss, President, Jive Records; (back row) David McPherson, VP,
A&R, Jive Records; Jeff Fenster, Senior VP, A&R, Jive Records; Tom Carrabba, Senior VP/GM, Jive
Records; Janei Kieinbaum, VP, Artist Marketing, Jive Records; Nick Carter, BB; Kevin Richardson, BR;
and Clive Calder, Chairman/CEO, Zomba Recording Corp.

The China Club in New York has set up their new back line of instruments, including keyboards from
Korg USA. Standing in front of the venue's new Korg keyboard is Korg USA President Michael Kovins,
who is flanked by China Club President Dan Fried (left) and venue musical director Mark Rivera (right).
Rivera says, “You never know who's going to show up at the China Club to jam, so you've got to have
the right equipment to cut it.”
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Tidbits From Our
Tattered Past

IRECTORY OF COMPUTER CONSULTANT:

CONNECTION

1994--Jabbing With Jett (issue
#12): The original female rocker, Joan
Jett. talked to MC about how her first
band the Runaways received little re-
spect from the media: “One of us—
mast times all of us—-would end up
dealing with a hostile journalist who
wouldn’t take us seriously so we would
end up blowing up and start screan-
ing ai this person.The media was able
to bait us into giving them an obscen-
ily-filled interview that would make us
ultimately look like idiots, Which is
exactly how many people wanted us
to fook."

1993—Idol Worship (Issue #12):
While Billy Idol may be currently ham-
ming it up with comedic actor Adam
Sandler in the film The Wedding Sing-
er, when Music Connection spoke
with him about his 1993 Cyberpunk
album, he had more serious things on
his mind: “The Saturday of the [L.A.)
riots was the lirst day we had sched-
uled to record at my house. The first
song we were going to do was ‘Shock
ToThe System’...We had atitle, we had
the grooves, and there was the sub-
ject matter happening right in the
streets.”
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MANAGING Music:
Do’s & Don'ts For Artists & Managers

It can be safely said that the history of artist management is as old as the
music business, itself. Throughout the years, we have all been privy to the
sordid tales of Colonel Parker manhandling a naive boy from Tupelo,
Mississippi, and, in effect, creating the king of rock & roll. Or what about the
late great Peter Grant who protected Led Zeppelin and their interests with
an intimidating—some say, physical—presence. Even pop star Elton John’s
longtime manager, John Reid, once slugged a photographer in an effort to
shield his client from unwanted attention.

There are clearly no limits to the extremes some managers will go to, to
protect their clients and their interests. Perhaps the Eagles’ Don Henley said it
best at the band’s recent Rock & Roll Hall Of Fame induction ceremonies, when

he said of manager Irving Azoff: “He may be Satan, but he’s ourSatan”

Despite the previously-mentioned managers who went, and continue to go, to the ends of the earth for their clients,
there are also more manager-artist horror stories than anyone would care to admit, such as Billy Joel suing his for-
mer manager, who also happened to be his brother-in-law, for $90 million. So much for the belief that you can only
trust the security of your career with friends and relatives.

And since, today, there seems to be as many artist managers in the music business as there are artists, hiring a
manager to represent you and your creative interests can be as effective as a death row inmate picking a lawyer
out of the yellow pages for his appeal.

In short, when it comes to management, what makes one person better than the other?

A good manager can be, and usually is, the most important member of an artist's creative team, as well as a busi-
ness advisor. To effectively fill such a role, he or she needs to know a little about a lot of the ins and outs of the
music business. No small feat.

Within the mind of an artist manager must exist, at least, a basic knowledge about sales and promotion, con-
tracts, bookings, the logistics of touring, press and publicity, and, of course, psychology. It's a complicated job, but
no more difficult a task than the artist has in choosing a manager. Management is not something you can learn in
school. The only real teacher is experience. So what is an artist—naive to the business world—to do?

MC interviewed a number of experienced people in search of answers to that simple, yet complex question. And,
in that quest, we also elicited responses from artists, record label reps and managers on what a manager should

do and, perhaps more importantly, By Tom Kidd

what a manager should not do.

_I._THE MANAGERIAL SEARCH

1‘ DO IT YOURSELF FIRST

Jude Chauvin, Thunderbird Management
Group, L.L.C.: "A new act can do a lot bv
themselves hefore getting a manager. So
you have a band. Have you booked your
own shows? Hung your own flyers advertis-
ing these shows? Called all your friends to
encourage them to attend? Sent your press
kit to local radio stations and newspapers?
Called writers to invite them to your shows?

“This self-help will get things happening
for a developing artist who will attract man-
agers, as well as fans. Managers want hard-
working artists. Additionally, all this work
will help an artist understand what it is a
manager actually does. It will help an artist
know what questions to ask of a prospec-
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tive manager while at the same time help-
ing sell the artist to the manager.”

Lindsay Jones, artist, Nubile Thangs!: “The
biggest misconception is that you have to
have a manager to get anywhere. While it’s
true that they are pretty essential by the
time you sign a major label deal, you don't
need them to play in clubs, make and dis-
tribute records, go on tour or just about
anything else that an indie band can do.
You can do anything a manager does on an
independent level. You just need to find the
information that you nced to figure out
what you want, which you can find in
books, magazines and the Internet. Then
you just gotta have the drive to do it. But
know the business! Learn all you can!
“The worst deals are always the ones
made out of ignorance and that goes for
managers, labels or anything else. Believe

me, once vou know how to fend for your-
self, your standards for who you work with
goes up considerably. But it's your job to
figure that out—not anybody else’s. Do
vour homework. And once vou get through
all this business stuff...don’t forget to rock!”

Scott Cohen, Sol 3 Records: “There are sev-
eral questions | ask artists looking for a
manager: What do you think a manager is
going to do? Is what they are going to do
worth giving away 15-20 percent of your
future earnings? If you can do it yourself,
why pay someone else?””

2‘ BE PROFESSIONAL

Joey Baker, Stay Gold Productions: “If you
are a new artist seeking representation, you
should be ready to approach a potential
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manager fully prepared. Have your bio,
photo, any press and references, and demo
ready to send. Always call or write first to
obtain permission to submit your material
Be protessional in all your dealings with
this person. Do not send a re-used demo
tape with a handwritten letter on notebook
paper in a #10 envelope if you want a pro-
fessional manager to take you seriously.

“Most agents and managers receive
many submissions daily. Those that are
unsolicited usually go into the wastebasket.
There is not enough time to review materi-
al from an artist that hasn’t taken the time to
oblain permission to submit,

“If you feel you are an established artist,
with your ‘road shoes” in place, several self-
produced andfor indie releases to your
credit, and a promo pack stuffed with favor-
able press, your initial approach should be
almost the same as with a ‘newbie’ artist.
The manager may know your work and the
proving time may be shortened. However,
just because you opened for the Gin Blos-
soms, Ben Folds Five or Earl Klugh in your
hometown, does not mean you should be
signed based on that alone. Your music and
marketability still needs to be great, and
your dealings with management profession-
al and polite.”

Scott Schorr, Lazy Bones Recordings, Inc.:
“If the artist is going for top management,
do not submit anything until it is 100 per-
cent ready. Get a few opinions about your
music and package from [people other
than] family and friends. Stress that these
people give you honest opinions. We get so
many submissions that unless your stuff is
amazing—from the songs to the packag-
ing—it won't stand a chance with a rep-
utable manager. Taking that extra time to
rework your material prior to seeing man-
agement is criticaf!”

Jason Whitmire, The Whitmire Empire: “Ar-
tists should avoid having the first question
coming out of the mouth being, "Would
you like to manage my band? That is usu-
ally the first question | hear before | even
know the name of the band or what they
sound like. Artists should first drop off or
mail material, then follow it up with a
phone call letting me know when the next
time they are playing is.”

. DO YOUR RESEARCH
Lindsay Jones, artist, Nubile Thangs!: “In
our seven years together, the Nubile Thangs
have always been self-managed and self-
booked. But we have just signed with a
national booking agency and we are cur-
rently starting to meet with managers. We
already have experience with people who
would like to be our manager and the ques-
tion that we ask ourselves every time is,
‘Can this person do what we've been doing
for ourselves better than us?’

Michael Faley, VP, Billy Boy Productions:
“Artists should do their homework and
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check into the credentials ot the manager
they are hiring. Talk to their clients. If you
are signed, talk to your A&R rep or pr()(ru(‘t
manager about manager recommendations.
Consult with your attorney. Find a manager
that understands your goals and has a short-
term and long-term plan for your career.”

. DEVELOP A VISION

Ken Malucelli, Prince/SF Productions: “The
band, if it’s got its head on straight, already
knows what its vision is and where its place
in the musical scheme of things is. If the
band is passionate about its positioning,
that passion spills over into the manager’s
brainpan. Hot diggity! Then, running with
the idea and taking the proper steps for the
career arc all fall into place - providing the
manager has the proper contacts/relation-
ships in hand. As any fool should know hy
now, this business is all about relationships
and marketability.”

Joey Baker, Stay Gold Productions: “There
are thousands and thousands of talented
artists out there looking for the perfect mar-
riage with a manager/agent. Competition
seems to be at an all-time high; know your
competition. Be original and creative in
your approach. Be aware of the current
trends in music and try to stay current, if not
a step ahead. Don't try to sound like any-
one clse oul there. Write, write and write
some more.”

. LOOK FOR ENTHUSIAM

Sandy Serge, The Music Label Conneclion:
“Avoid managers who are not enthusiastic
about your music. This one element can
make or break a musician or songwriters. If
a manager doesn’t believe in the music that
the musicians create, chances are he or she
won't exude that enthusiasm when promot-
ing you to others. A big name in the busi-
ness isn't everything. Look for enthusiasm,
honesty, credibility and integrity. Those four
elements can skyrocket any career into mo-
tion!”

. DON'T SIGN TOO SOON

Jude Chauvin, Thunderbird Management
Group, L.L.C.: “Developing artists need to
realize that a manager is making a big com-
mitment when he signs a new artist. A man-
ager has limited time and resources. Each
time a manager signs a new act, he has cut
down on the time he can spend on another.

“If managers are seeking you out and
wanting to sign deals right away, beware!
There needs to be a ‘courtship.” An artist
should want to find out about the manager’s
track record, his reputation and industry
contacts, details about how the manager is
to be compensated, etc. The scrupulous
manager will also have many questions for
the artist. Only after both the artist and the
manager feel comfortable with each other

should any agreement be entered into. Get
ting out of a bad management deal can be
costly. It can ruin the career of a potential
star by being saddled down by a bad man-
agement relationship.”

Tam McClure, Artist Management Services:
“A local artist, here in Arkansas, signed a
five-year contract and the manager seemed
tu lose interest in pushing the artist’s career.
The client is then tied into the contract and
unable to seek outside management with-
out having to pursue legal means to get out
of the contract. This definitely slowed this
artist’s career down to a virtual halt.”

Zain Khan, Khan Music Services: “Artists
need to review all contracts presented to
them by their managers. While most man-
agers are honest, some may not be. Thus,
the artist needs to be aware of what he or
she is getting into.”

Amaechi Uzoigwe, Ozone Entertainment:
“Managers who make promises and try to
woo an artist with stories of who they know
and how much money they can make him/
her is a red flag. If a manager is a good one,
they should have a track record that speaks
for itself. You should also be wary of man-
agers who pay little attention to the artist’s
music or the way the artist feels.

“Artists cannot be afraid of asking the
hard questions. Artists should also ask to
speak to other artists a prospective manag-
er handles. With larger managers, being a
priority has to be a concern, unless you're
still developing and, in that case, make sure
you have a manager who is prepared to
stand by you through the process. Also,
avoid managers who are obsessed with
making money. Not that it isn’t important,
but, at the end of the day, it can't be the
prime mover.”

Lindsay Jones, artist, Nubile Thangs!: “The
most important thing about finding the right
manager is making sure that the person that
you are going to entrust with the guidance
of your career understands what you're
about and has a definite plan to make it
successful. So you have to talk to him a lot.
Where does he see the band in six months?
A year? Two years? If the only answer is, ‘At
the top of the charts, man!’ keep walking.
It's a step-by-step process and only careful
planning will get you there.”

. SET CONTRACTUAL GOALS

Tam McClure, Artist Management Services:
“Never sign a management contract unless
you have researched the manager or man-
agement company and have gotten refer-
ences from other clients. Also, if you are a
first-time client to them, never sign a con-
tract longer than one year with the option
to renew at the end of that year. That way if
things just don’t seem to be working out,
the artist isn't tied down or put in a breach
of contract position.”

Artist /Manager Do’s & Don‘ts 43 P
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Marcy Playground:

Sex + €andy = Success

By Jeremy M. Helfgot

This New York outfit has already ridden the industry rollercoaster, landing a
major label deal, only to see that label close its doors only months after the release
of their debut album. After bouncing back with a new label, Capitol, this group
has watched their premiere single, “Sex And Candy,” top the alternative radio
charts for seven consecutive weeks.

y first experience with Marcy Play-
Mground was watching the band’s lead

singer, John Wozniak, being carried
offstage, tied up in rope, by members of
their then-tourmates Toad The Wet
Sprocket, as an end-of-tour prank. What
made watching this onstage drama unique
was that even as this obviously unexpected
turn of events unfolded, Wozniak contin-
ued to play his guitar and sing, as if un-
phased by what was going on around him.
("1 couldn’t give them the satisfaction of me
giving up,” he says in retrospect.)

Now, more than nine months later, it's
beginning to make sense. Despite the clo-
sure of their original label, EMI Records,
mere months after the release of their self-
titled debut album, followed by having to
regroup and join a new label family (Capi-
tol), and now endless touring, tremendous
radio airplay, flourishing sales and an im-
pressive seven-week run atop Radio & Re-
cords’ Alternative airplay chart, Marcy Play-
ground (who take their moniker from the
playground at the Marcy Open School in
Minneapolis, Wozniak’s alma mater) are
still just playing their instruments and sing-
ing, as if unphased by everything that’s go-
ing on around them.

“It really hasn't affected us,” confirms
Wozniak, on behalf of himself and band-
mates Dylan Keefe (bass) and Dan Reiser
(drums), before rethinking that statement a
bit. “It's been busy. We've grown a lot, and
we've experienced a lot more. Touring with
Toad, in fact, was kind of an eye-opening
experience. It's been kind of a trip.”

One could almost say it's been a climb—
up the charts, that is—as the group contin-
ues to pervade the airwaves, crossing over
to multiple formats, and fueling major up-
ward jumps for the group’s still self-titled
but re-released debut, currently sitting at a
respectable Number 36 (certified gold) on
Billboard's Top 200 Albums chart, no small
feat for a group’s frst outing.

Actually, though, the origin of Marcy
Playground runs back to the early songwrit-
ing efforts of Wozniak, who was living in
Olympia, Washington, and writing and re-
cording tunes both solo and with some of
his local musician friends.

"l did a vanity pressing, and [EMI A&R
rep] Don Rubin got a copy of that,” Woz-
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niak recalls of his early recording exploits.
“I had a meeting with him in New York, and
he said, ‘This is great, but it would be real-
ly useful if you didn’t live so far away. If you
lived in New York, it would be great.” So, |
moved to New York—not just because of
that, but because | wanted to pursue music.
About a year after that, | remember coming
across his name and going, ‘Hey, Don Ru-
bin, at EMI Records—! should give him a
call!

“1 had already recorded another record,
in New York, and ! handed it to him, and he
freaked out. He was like, ‘Oh my god, I'm
so glad you called me with this.” And it was
that record that’s out now.”

Of course, technically, it's that record
which is out now for the second time, hav-
ing been scooped up by Capitol after EMI's
demise.

“{The transition| was really easy on the
distribution side, because Capitol has the
same distribution company that EMI did,”
Wozniak explains. “And we had the same
A&R person, because Don is on the corpo-
rate level—part of the whole Capitol/EMI/
Virgin company—so he didn't go any-
where. There were some important people
we had to reconnect with, but it was pretty
smooth. There are nice people there [at
Capitol]. Really nice”

hat may affect the “niceness” of
Wthose at the label, though, is the
group’s reputation for being laid
back, and talking with Wozniak further
reveals his casualness and easiness of man-
ner, which he admits is all about having
fun—"Why not?” he laughs. “I mean you
only get one chance at this, right?”—and he
does notice a difference in the way which
those on the business end treat his band
versus others.

“ think it's refreshing for them,” he ob-
serves of his label representatives at Capi-
tol. “People in the record business are used
to dealing with artists who are tempera-
mental and egomaniacal and basically rude
all the time—or they're stoned out of their
minds!” he laughs. “So | think they like us a
lot at the label, because we're easy to talk
to and we actually do what they say. And
we don’t make incredible demands on
them. In fact, we don’t make any demands
on them at all,” he laughs again.

Still, this is usually the point in a young
career where artists start to complain about
all the demands being placed on them by
the record companies, but Wozniak is
equally calm in his approach to that issue,
noting that the touring and time demands
on the group are “increasing, but pretty
much par for the course.”

In fact, about the only thing that Wozniak
seems to get riled up about is the issue of
rock and commercialism, and the “bullshit”
that he finds all over the industry, noting in
particular Fiona Apple’s infamous speech at
last year’s MTV Video Music Awards.

“I would have been kind of embarassed,
had ! been her,” he says of his younger peer
(Wozniak turned 27 in January), “because if
you have a podium like that, the last thing
you should do is go out there and say, ‘This
is all bullshit.” | mean, if you're going to say
that, and that's how you feel, then why even
get all dolled up and go?

“l think that what she was saying was
right,” he continues, 1 just don't think she
chose the right place or the right time or the
right words to express it. But there is a lot of
bullshit!

“Like connecting and relating fashion to
music is bullshit, because fashion has noth-
ing to do with music. It's just that compa-
nies want to sell products, so they take
something cool, like music, and use it to
sell products. And that process makes the
music they’re using uncool, because, of
course, products are uncool.

"Before music was used to sell products,
like in the Sixties and Seventies,” he adds,
“the sound was innovative, but it didn't
change very much, and there was more
depth to it. Now that there’s tons of money
and fashion involved, it's different. Fashion
goes in and out of ‘fashion’ every fucking
week, so if you connect fashion to music,
then once the fashion goes out of style, so
does the music. So it's a really dangerous
game to be playing—it's bullshit!”

hen the notion that their hit single
W”Sex And Candy” would make for a
great M&M’s ad campaign is men-

tioned, Wozniak becomes even more vehe-
ment: “We were asked to do a thing for
Pepsi and a thing for Coke, and we were
just like, ‘What?! No fucking way! That's
ridiculous. There’s no way in hell that we’d
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ever allow any company to do that. They
could offer us $10 million and we’d laugh
in their faces, Music is so much more valu-
able than that, socially, and it's totally de
meaning to the music.”

After taking a decp breath and settling
down, his blood temperature presumably
reduced to a fine simmer from its previous
boil, Wozniak begins to talk a bit more
about the art of his music, and, most impor-
tantly, his songwriting.

“It needs to be like two in the morning,
and | need either cigarettes or chewing to-
bacco and my guitar,” he says of his sorgs’
genesis. “And, tor the most part, it takes
about a year for me to finish a song. I'll be
writing 20 songs at a time, so at the end of
the year I'll have 20 songs finished, but it’s
just a year-long process for me. It's just start-
ing it, forgetting about it. coming back o
it—not refining it. You can refine something
to death, and it | can avaid that, | will. |
don’t like to refine so much as write some
of it, put it away, forget about it and then
come back 10 it. And by the time that |
come back to it, it'll be alrcady written or
almost already written. When I’'m thinking,
about a song, I'm obsessing about it sn
what I have to do is ohsess for several hours
when I'm working and then put it behind
me for a while.”

When he isn’l working, Wozniak devotes
his time to his wife and sixtcen-month-old
son, Keegan, who he says is a huge source
of inspiration. And contrary to what suing
titles like “Poppies” and “Opium” and ly-
rics like “disco lemonade” might imply, he
is not a recreational drug uscr.

“‘Poppies’ is actually about the opium
wats, and ‘Opium’ is about a struggle —my
personal struggle with drugs,” the now-
clean singer shares, relating his abuse of
prescription painkillers. “It fucked me ap. It
did nothing but fuck me up. 1 lost my moti-
vation and that was it. It doesn’t surprise me
when people die from using things like
heroin. It’s fucking heroin! If you use it,
you're going to die,” he laughs, ohviously
comtortable with his past, though he does
make it clear that he’s not out to save any-
one’s soul or to preach anti-drug slogans

o what about psychedelic lyrics like

S”thcre she was/like disco lemonade”

or “there she was/like double cherry
pie,” hoth from “Sex And Candy"”?

“It's words, and trying to create a feeling
and meaning to words,” he explains.
There's a rhythm and music with words. It
doesn’t matter what you're reading; there’s
rhythm. Fven in a comic book there’s rhy-
thm. And sometimes the rhythm is good,
and sometimes the rhythm is bad. It's art
there’s an art to writing lyrics. I'm always
trying to express something, which is not
really difficult. You just have to think ahout
it—think it through, think about what you
want ta say. Il you can’t find meaning in ail,
then it's worthless.

“If you're going to use two dimensions of
meaning—something that has a certain
meaning on the surface—then you should
back it up with a third dimension,” he con-
tinues, citing things he learned in a college
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art class. “It’'s like, if you're going to express
‘I lost my dog, and my woman ran away,
and my car broke down,” it should be, 'l lost
my dog, my car ran away and my woman
broke down.” There should be somethin
where you take the normal meaning anﬁ
twist it and create a third dimension to it.”
he discussion continues, revolving

Taruund how well the lost dog, run-

away car, broken-down woman con-
cept might work in Nashville, before Woz-
niak returns to the thrust of his own song-
writing: “The only thing you should do, in
my opinion, i1s not end up writing someone
else’s song. | never want to write something
that's already been written.”

That fact on the table, Wozniak does
mention that he’s been writing while on the
road—with more than 60 songs penned
that aren’t on the Marcy Playground album
("I 'have to start whittling thermn down,” he
says)—-and that the group has been playing
about a 50-50 mix of old and new material
on their current tour. As tor how the crowds
are reacting to the newer pieces, “Better
than to the stuff they know,” he laughs.
“There are a couple of songs in particular
one is called ‘The Ballad Of Asland,” and it's
about the Chronicles Of Narnia the classic
series of children’s novels by (.S, Lewis]. |
read posts on the Internet bulletin boards
atter oui shows, and people are like “"How
do | get that song—the Narnia song?—so
that's how | know that they hike it.”

Yes, Wozniak is online, and yes, he does
read the bulletin boards and “lurk” in the
chat rooms and fan groups—under an as
sumed name, “because | don't want people
to think that they're not free to say what
they want lo say”"—though the singer also
admits that he has had 10 come out of his
shell once or twice, particularly when his
songs are heing misrepresented.

“Someone recently posted some lyrics
that were wrong, and the lyrics that they
posted—what they thought were the ly-
rics—were mildly offensive, and 1 just had
to correct them, so | did. But | think that
nowadays, the Internet is the single most
important aspect of communicating with
the fans on a personal level. The great thing
about our web site (http.//www.marcyplay
ground.com) is that 10,000 people can ac-
cess it at once—they can post on the bul-
letin hoard, or get the touring information.

“I've actually made connections with
people lonlinel,” he adds. “There are aclu
ally a bunch of people who started coming
to our shows early on, and liked them, su
they went to our web site and got in touch
with us, and designed their own fan pages.
There are like five of them, and we e-mail
each other back and forth all the time.”

In the end, Wozniak still conveys his
happy-go-lucky sentiments when it comes
to where the band is at and where they are
going. “People know the songs now, so, for
the most part, they’re not just standing there
with their arms folded anymore. We've got
that three-minute commercial all over the
place now, and it helps.”

Contact Capitol at 213-462-6252.

The imaginary wall
— around the music

industry is steep,

treacherous and hard-

to-scale . . . especially

when you're all alone.
By joining the AFM’s
PROFESSIONAL
MUSICIANS,
LOCAL 47, you get
the survival tools

you need:

State-of-the-art, 24-track
g digital recording @$30/hour,

¥ referral department with
the best database of pro
musicians in Southern
California

Dirt ¢heap rehearsal rooms
2Hr. Rehearsal $5 al our
= Hollywood facilities

per low-cost musical
Juipment insurance

Free legal assistance and
arbitration on all union-rec-
ognized contraets

and lots more services
geared for today's pro
musician.

New low cost CD mastering
facilities

Free Radio
Promotion!
Call 213-993-3119

CDR Copies $7 ea.

B B 5O IF YOU WANT

TO MAKE MUSIC,
m not climb walls,
& B CALL ABOUT OUR

| LOW-COST
MEMBERSHIP.

PROFESSIONAL MUSICIANS
Local 47
Experience the Power in Numbers

817 N. Vine Street
Hollywood, CA 90038

General information: (213) 462-2161;
from 619, 714, 805, or 909: (800) 834-4789
Membership and Services information:
(213) 993-3106 or (213) 993-3163
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MUSIC 15TH ANNUAL GUIDE TO MANA

ERS & AGENTS

A strong personal manager can impact an artist’s career more than any other individual on the artist’s team.
Whether shopping for a deal, making critical marketing decisions, or coordinating with labels, publishers,
publicists and agents, the right manager can make or break an act. MC is pleased to help keep you in touch

with these vital artist advocates with our 15th Annual Guide To Managers & Agents.

1 A-1 ARTISTS AGENCY

Web Site: http://www.a1music.com
Contact: Michael Moriarty

Styles: Film music

Services: Management of film/trailer
composers

*No unsolicited material.

_1 ABBA-TUDE ENTERTAINMENT
1875 Century Park East, 7th Floor

Los Angeles, CA 90067

310-788-2724 FAX 818-735-0543
Contact: Mark Abbattista, Esq. or

Dan DeVita

Styles: All

Services: Personal management, legal
services

*Unsolicited material accepted

- ABBEY ENTERTAINMENT

7421 Beverly Blvd., Ste. 8

Los Angeles, CA 90036

213-936-8742

Contact: Stephen E. Smith

Clients: Afrika Islam, Finn Coren, Yello
Styles: All

Services: Personal management, film &
TV music supervision

*No unsolicited material.

1 AKO INTERNATIONAL

20531 Plummer St.

Chatsworth, CA 91311

818-998-0443 FAX 818-998-2537
Contact: Archie Sullivan

Styles: Rock, Top 40

Services: Personal management

*Call for approval before sending material.

- ALEGRE MUSIC PRODUCTIONS
Santa Monica, CA 90404
310-264-1906

Contact: Beatrice Lenes, Lisa Lenes
Clients: Honey Davis, Don Teschner,
Marty Waish, Soul Sign, Chris Morrison
Styles: Blues, Rock, Pop, R&B
Services: Full service

“Unsolicited material accepted.

4 ALIVE ENTERPRISES

P.O. Box 691431

Los Angeles, CA 90069

818-506-7258

Contact: Toby Mamis

Clients: Alice Cooper

Styles: All

Services: Personal management

*No phone calls. No unsolicited material.

- ALL EARS MANAGEMENT
2021 Ocean Ave., Ste. 204

Santa Monica, CA 90405
310-399-0922 FAX 310-399-4831
Contact: Steven Rosen

Clients: Smile, Jeannette Jurado,
Guy Roche

Styles: All

Services: Personal management
“No unsolicited material.

J AMERICAN MANAGEMENT

17530 Ventura Bivd., Ste. 108

Encino, CA 91316

818-981-6500 FAX 818-981-1929
E-mail: jwagner @ earthlink.net
Contact: Jim Wagner

Clients: Freddie “Boom-Boom™ Cannon,
Gallagher, Johnny Tilotson, Chubbie
Checker

Styles: All
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Services: Personal management
“No unsolicited material.

- RAY ANDERSON ENTERTAINMENT
626 Las Lomas Ave.

Pacific Palisades, CA 90272
310-454-9892 FAX 454-8598
E-mail: captiraymo@aol.com
Contact: Ray Anderson

Clients: (hed)pe, Zrazy

Styles: All

Services: Personal management,
production direction

“Unsolicited material accepted.

4 ANGELUS ENTERTAINMENT
269 S. Beverly Dr., Ste. 346
Beverly Hills, CA 90212
310-274-3449

Contact: Pete Angelus

Styles: Rock

Services: Personal management
“No unsolicited material.

J ARNOLD & ASSOCIATES

280 S. Beverly Dr., Ste. 205

Beverly Hills, CA 90212

310-858-4560 FAX 310-858-3803
Contact: Larkin Arnold

Styles: R&B

Services: Personal management, legal
services

*No unsolicited material.

J ARSLANIAN & ASSOCIATES
6671 Sunset Blvd., Ste. 1502
Hollywood, CA 90028
213-465-0533 FAX 213-465-9240
Contact: Oscar Arslanian

Styles: Alternative, rock
Services: Personal management,
publicity, marketing

“No unsolicited material.

- ARTISTS CONSULTANTS
PRODUCTIONS, INC.

11777 San Vincente Bivd.

Los Angeles, CA 90049
310-826-5002 FAX 310-820-3685
Contact: Lou Robin

Styles: Country

Services: Personal management,
consulting

“No unsolicited material.

J ATOMIC COMMUNICATIONS GROUP
10553 Jefferson Bivd

Culver City, CA 90232

310-815-9940 FAX 310-815-0373
Contact: Gabriel Leconte, John Guarnieri
Clients: Pato Banton

Styles: All

Services: Full service

*No unsolicited material.

J A-WY ENTERTAINMENT

6399 Wilshire Blvd., Ste. 712

Los Angeles, CA 90048

213-782-0707 FAX 213-782-6867
Contact: Bill Wyatt

Styles: R&B

Services: Personal management, booking
*No unsolicited material

1 BACKSTAGE ENTERTAINMENT/
LOGGINS PROMOTION

26239 Senator Ave.

Harbor City, CA 90710

Long Beach Office:

2530 Atlantic Ave., Ste. C

Long Beach, CA 90806
310-325-2800 FAX 310-325-2560
E-mail: LogProd @aol.com

Contact: Paul Loggins, Brenda Swan,
Khash Kharazzi, Babette Richards
Styles: Quality artists

Services: Personal management,
consulting, full-service radio promotion
*Unsolicited material accepted.

4 BACKTO BACK ENTERTAINMENT
999 N. Doheny, Penthouse 3

Los Angeles, CA 90069

310-271-1964 FAX 310-278-5144
E-mail: back2back @ earthlink.net

“Call for approval before sending material.

- BARBARA BAKER MANAGEMENT
8267 W. Fourth St.

Los Angeles, CA 90048

213-852-1172 FAX 213-852-1280
E-mail: bbaker@soca.com

Contact: Barbara Baker

Clients: Nana Hagen, Flesh [For Eve,
Mozez, the Dissidents

Styles: All

Services: Personal management
*Unsolicited material accepted. No phone
calls.

4 BARUCK/CONSOLO MANAGEMENT
15003 Greenieaf St.

Sherman Oaks, CA 91403

818-907-9072 FAX 818-907-9102
Contact: Lindsay Chase

Clients: REO Speedwagon, Gino Vanelli,
Love/Hate, Soulsinger, Christopher Cross,
Fabulous Thunderbirds, Kim Wilson
Styles: All

Services: Full service

*No unsolicited material.

J BIG FD ENTERTAINMENT

510 South Coast Hwy.

Laguna Beach, CA 92651
714-494-3311 FAX 714-494-3344
Contact: Doug Goldstein, Rhian Gittins
Clients: Guns N’ Roses, Plexi, Artificial
Joy Club, Jack Off Jill

Styles: Rock, alternative

Services: Personal management

“No unsolicited material.

4 BILLY BOY PRODUCTIONS

12400 Ventura Blvd., Ste. 113

Studio City, CA 91604

818-980-9349 FAX 818-980-3690
Contact: Michael Faley

E-mail: mpfaley @aol.com

Web Site: http://www.billysheehan.com
Clients: Billy Sheehan, Niacin

Styles: Hard rock, metal, alternative, pro-
gressive jazz

Services: Personal management
*Unsolicited material accepted.

J BLACK DOT MANAGEMENT

6820 La Tijera Blvd., Ste. 117

Los Angeles, CA 90045

310-568-9091 FAX 310-568-0491
Contact: Raymond A. Shields, Dary!
Stewart, John Turpin

Clients: Lalah Hathaway, Gerald Albright,
producers, engineers

Styles: R&B, jazz, adult contemporary,
rap

Services: Personal management

“No unsolicited material.

1 BLACKGROUND ENTERTAINMENT
15250 Ventura Blvd., Ste. 705

Sherman Oaks, CA 91403
818-995-4683 FAX 818-995-4398
Contact: Barry Hankerson, Jomo
Hankerson

Clients: R. Kelly, Toni Braxton, Ginuwine,

Magoo, Timbaland, Playa’

Styles: R&B

Services: Personal management,
record label

“No unsolicited material.

J BLAKE & BRADFORD

20292 Pacific Coast Hwy.

Malibu, CA 90265

310-456-3883

Contact: Chris Blake, Joe Mock
Clients: Toad The Wet Sprocket, Marcy
Playground, the Odds

Styles: Rock

Services: Personal management

J BOB-A-LEW MUSIC

P.O. Box 8649

Universal City, CA 91618
818-760-2299 FAX 818-506-4735
Contact: Kim Espy

Clients: Reacharound, Becky Harris
Stytes: Rock, pop

Services: Personal management
“No unsoticited material.

- BOHEMIA ENTERTAINMENT GROUP
8170 Beverly Blvd,, Ste. 102

Los Angeles, CA 90048

213-848-7966 FAX 213-848-9069
Contact: Susan Z. Ferris

Styles: All

Services: Personal management

*No unsolicited material.

J BOOMSHAKA MANAGEMENT

311 N. Robertson Blvd., Ste. 415
Beverly Hills, CA 90211

310-316-3595 FAX 310-246-1905
E-mail: rob@boomshakamusic.com
Contact: Rob Williams

Styles: Street music, including hip-hop,
alternative and rap

Services: Personal management

J BORMAN ENTERTAINMENT

1250 Sixth St., Ste. 401

Santa Monica, CA 90401

310-656-3150 FAX 310-656-3160
Contact: Gary Borman

Clients: Violent Femmes, Yellowjackets,
Dwight Yoakam, Faith Hill, MC 900 Foot
Jesus, Trace Adkins, James Taylor
Styles: All

Services: Personal management

“No unsolicited material.

- THE BRENT AGENCY MUSIC
MANAGEMENT

11739 Ventura Bivd.

Studio City, CA 91604

818-762-7368 FAX 818-762-7227
Contact: Bobby Brent, Barrett Reiff,
Gloria Levy, Elysia Skye

Clients: Essra Mohawk, Clayton West,
Rhonda Schuster, Ron Gentile, Bang
Bang

Styles: All

Services: Personal management
*Unsolicited material accepted

- THE BROKAW COMPANY

9255 Sunset Blvd., Ste. 804

Los Angeles, CA 90069

310-273-2060 FAX 310-276-4037
E-mail: Brokawc@aol.com

Contact: David Brokaw, Joel Brokaw,
Sanford Brokaw

Clients: Riders In The Sky, Sha Na Na,
Vicki Lawrence, Merle Haggard, Bill Cos-
by, Lou Rawils, Ricardo Montalban, Dionne
Warwick, Loretta Lynn, Marilyn McCoo,
Decca Records, BMG, 200 Records,
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J THE BROKAW COMPANY {(Cont'd.)
Heartbeat Records

Styles: All

Services: Full service

“No unsolicited material

4 MICHAEL BROKAW MANAGEMENT
2934 Beverly Glen Circle, Ste. 388—————
Bel Air, CA 90077

213-872-2880 FAX 818-906-3188
Contact: Michael Brokaw

Clients: Lindsey Buckingham, Peter

Morse, the Eels

Styles: All

Services: Personal management

“No unsolicited material

) DENNY BRUCE MANAGEMENT AND
PRODUCTIONS

2667 N. Beverly Glen

Bel Air, CA 90077-2527

FAX 310-470-3248

Contact: Denny Bruce

Styles: All

Services: Personal management, produc-
tion, publishing, label consultant
“Unsolicited material accepted. Enclose
S.A.S.E for return of material.

.J BRULE/COLE-BRULE MANAGEMENT
4711 Cartwright Ave

Toluca Lake, Ca 91602

818-753-8842 FAX 818-753-5797
Contact: Emmanuel Brule

Styles: R&B, urban, alternative, Triple A
Services: Personal management for
artists, producers and engineers
“Unsolicited material accepted.

J MARSHA BURNS CO.

11434 Ventura Blvd., Ste. 201
Studio City, CA 91604
818-505-6984 FAX 818-766-2674
Contact: Marsha Burns

Styles: All

Services: Personal management
*Unsolicited material accepted.

- CALIFORNIA STREET
MANAGEMENT

3220 Altura Ave., Ste. 331

La Crescenta, CA 91214
818-957-8122 FAX 818-957-4711
Contact: Kate Scott-Douglas
Clients: Five Wheel Drive

4 CAMERON ORGANIZATION, INC.
2001 W. Magnolia Bivd.

Burbank, CA 31506

818-566-8880 FAX 818-566-8860
Contact: Scott A. Cameron, Nancy Meyer
Clients: Buddy Guy, Ernie Watts

Styles: Blues, jazz

Services: Personal management

“No unsolicited material

J CAMPANA PERSONAL MANAGEMENT/
CAMPANA & MARTIN PRODUCTIONS
20835 Agoura Hills, CA 91301

818-879-0733 FAX 818-879-0334
Contact: Frank Campana, Jaime Monroy,
Peggy Sheriff

Styles: All

Services: Personal management

“No unsolicited material. No phone calls.

«J CARMAN PRODUCTIONS

15456 Cabrito Rd.

Van Nuys, CA 91406

Contact: Tom Skeeter

Services: Full service, recording studio,
publishing, production

“No phone calls

J CASE ENTERTAINMENT GROUP
102 East Pikes Peak, Ste. 200
Colorado Springs, CO 80903
719-632-0227 FAX 719-634-2274
Contact: Robert A. Case

Clients: Silence, Lisa Bigwood,

C. Lee Clarke

Styles: Pop, rock, country

Services: Personal management
*Unsolicited materia!l accepted.

1 CAST PRODUCTIONS

1539 Viewsite Dr.

Los Angeles, CA 90069
31U-8652-3368 FAX 310-652-3388
Contact: John Castonia

Styles: Everything but rap
Services: Personal management
“Unsolicited material accepted.

J RAY CHARLES ENTERPRISES
2107 W. Washington Bivd., Ste. 200
Los Angeles, CA 90018
213-737-8000 FAX 213-737-0148
Contact: Joe Adams

Ciients: Ray Charles

Styles: R&B

Services: Personal management
“No unsolicited material

J CLASS ACT PRODUCTIONS
P.O. Box 55252

Sherman Oaks, CA 91413
818-980-1039

E-mail: pkimmel @ earthlink.net
Contact: Peter Kimmel

Clients: Terpischore, Don Cameron,
Alfredo Caravelli

Styles: All

Services: Personal management
*Call for approval before sending material.

4 DAN CLEARY MANAGEMENT
ASSOCIATES

1801 Avenue of the Stars, Ste. 1105
Los Angeles, CA 90067
310-470-3696 FAX 310-859-0804
Contact: Dan Cleary, Angela Bradley
Clients: Natalie Cole, Mandy Barnett
Styles: All

Services: Personal management
*Unsolicited material accepted.

J CLM MANAGEMENT

P.O. Box 5154

Sherman Oaks, CA 91413
818-845-5345 FAX 818-988-6778
Contact: CLM

Styles: All

Services: Personal management
“Unsolicited material accepted.

JLON COHEN MANAGEMENT

12826 Martha St

North Hollywood, CA 91607
818-762-1195 FAX 818-762-1196
Contact: Lon Cohen

Clients: Michael Landau, Abe Laboriel, Jr.
the Raging Honkies, Martin Luther Lennon,
Burning Water, Jorge Evans

Styles: All

Services: Personal management
“Unsolicited material accepted.

J COLLIN ARTISTS

P.O. Box 10782

Beverly Hills, CA 90213
213-660-1016 FAX 213-660-0667
E-mail: collinartist@ earthlink.net
Contact: Barbara Collin. Alex Sams
Clients: Sweet Baby Ja'i, Ronald Mul-
drow, Trudy Desmond, Robert O. Twine
Styles: Blues, jazz, pop, R&B
Services: Personal management,
promotion, consulting

“No unsolicited material

1 COURAGE MANAGEMENT
2899 Agoura Rd., Ste. 562
Westlake, CA 91361
805-494-9113 FAX 805-496-0742
Contact: John Courage

Clients: Christine McVie

Styles: Pop

Services: Personal management
“No unsolicited material.

1 DAVIMOS ADVISORS

14724 Ventura Bivd., Ste. 407
Sherman QOaks, CA 91403
818-981-3972 FAX 818-981-5237
Contact: John Davimos

Styles: All

Services: Personal management
*No unsolicited material

J MEREDITH DAY MARKETING

P.O. Box 232111

Encinitas, CA 92023

760-944-1101 FAX 760-944-1123

E-mail: meredithday @ ecs.com

Web Site: http://www.meredithday.com
Contact: Meredith Day

Clients: Trip The Planet, INSOMNIA, Ces
Jacuzzi, Noisepie, Diamond In The
Rough, Omega, Modern Peasants, Old
Pasadena Summer Fest '98, Insight,
Serdar, James Brown, John Butcher
Styles: All

Services: Artist development and market-
ing, soundtrack supervision and brokering,
charity event music and sponsor coordina-

tion and planning
*Call for approvat before sending material.

J DELUXE MANAGEMENT

12750 Ventura Blvd., Ste. 202

Studio City, CA 91604

818-509-9100 FAX 818-509-7836
Contact: Scott Carlson, Carl Stubner,

Clients: Mick Fleetwood, lan Astbury,
Everlast, WIG, Rob Mullins, Cory Zipper,
House Of Pain, Stegosaurus, Big Hate
Styles: All

Services: Personal management
*Unsolicited material accepted.

2 BILL DERN MANAGEMENT
11150 Olympic Blvd., Ste. 810

Los Angeles, CA 90064
310-312-5410 FAX 310-312-5416
Contact: Bill Dern

Clients: Funk Doobiest, Unleaded,
Prophecy

Styles: All

Services: Personal management
*Unsolicited material accepted.

J BILL DETKO MANAGEMENT
127 Shamrock Dr.

Ventura, CA 93003

805-644-0447 FAX 805-644-0469
Contact: Bin Delko

Clients: Laurel Ninon

Styles: Rock, pop, jazz

Services: Personal management

) DIRECT MANAGEMENT GROUP
947 N. La Cienega Blvd., Ste. G

Los Angeles, CA 90069
310-854-3535 FAX 310-854-0810
Contact: Martin Kirkup, Steve Jensen
Clients: The B-52's, Sam Phillips, OMD,
Counting Crows, Andrew Dortf, Cola,
Enormous, Ebba Forsberg

Styles: All

Services: Personal management

“No unsolicited material.

J DME MANAGEMENT

1020 Pico Blvd., Ste. A

Santa Monica, CA 90405
310-396-5008 FAX 310-396-1966
E-mail: laserdme @aol.com
Contact: David Ehrlich, Michael Prieto,
Zanaida Torres

Styles: Pop, rock, R&B, rap
Services: Personal management of
artists, producers and engineers
*Unsolicited material accepted.

U DREAMSTREET MANAGEMENT
1460 Fourth St., Ste. 205

Santa Monica, CA 90401
310-395-6550 FAX 310-395-1840
Contact: Daniel S. Markus, Peter
Himberger, Ed Gerrard

Styles: All

Services: Personal management
“No unsolicited material.

AGOUSTIC FOAM » BASS TRAPS > DIFFUSORS » SOUND BARRIER & MORE!

StevenKlein'» SOUND CONTROL BOOM s the most complete acoustic products

StevenKlein's

SOUND CONTROL
ROOM

ACOUSTIC DESIGN & PRODUCTS

Featuring Products by

¢Auralex

showroom in southem California and the only stocking dealer of Auralex Acoustics
products, the most affordable and versatile sound control products in the world.
You have seen their ads, now see and hear these products in LA. Everything you
need to improve the sound of your room at Steven.Klein's. Come in or call for
brochures and info.

% Full-Service Acoustic Design  Custom Carpentry

acoustics

* Personalized Consultation  License #515303

% Products Now In Stock  Installation

P
YT
Y

Steven Klein’s Sound Control Room * 14200 Ventura Bivd., Suite 101, Sherman Oaks CA 91423 * 818-788-1238
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J EAST END MANAGEMENT

8209 Melrose Ave.. 2nd Floor

Los Angeles, CA 90046

213-653-9755 FAX 213-653-9663
Contact: Tony Dimitriades

Clients: Tom Petty & The Heartbreakers,
Billy Idol, Trevor Rabin, Brendan Benson,
the Why Store, Kula Shaker, Remy Zero,
Lindsey Buckingham, Lauren Christy
Styles: All

Services: Personal management

"No unsolicited matenal.

J ENGEL ENTERTAINMENT

3236 Primera Ave

Los Angeles, CA 90068

213-874-4206 FAX 213-874-8506
Contact: Laura Engel

Clients: Danny Elfman, Oingo Boingo,
Steve Bartek, Jimmy Weod, Craig Cha-
quico, John Avila, Imperial Crowns
Styles: All

Services: Personal management

*Call for approval befure sending material.

4 WARREN ENTNER MANAGEMENT
5550 Wilshire Blvd., Ste. 302

Los Angeles, CA 90036

213-937-1931 FAX 213-837-1943
Contact: Warren Entner. John Vassiliou
Clients: Faith No More. Nada Surt
Deftones. Radish, Chnis Stills

Styles: Rock, alternative

Services: Personal management
*Unsohcited matenal accepted.

4 ESP MANAGEMENT

9056 Santa Monica Blvd.. Ste. 203
Los Angeles. CA 90069
310-276-7600 FAX 310-276-4700
Contact: Mike Renault, Shane Minor

Clients: Megadeth, Primitive Radio Gods,

Bottle Rockets, Squirrel Nut Zippers
Styles: All

Services: Personal management
*No unsolicited material.

J EUROTECH MANAGEMENT
P.O. Box 3077

Ventura, CA 93006

805-658-2488

FAX 805-658-8241 or B05-649-2700
Contact: Bruce Caplin

Clients: Big Mountain

Services: Personal management
‘No unsolicited material.

J FANDEL MANAGEMENT. INC.
4215 Glencoe Ave., 2nd Floor
Marina Del Rey, CA 90292
310-821-0380 FAX 310-821-3804
Contact: David Helfant, Judi Tevrow
Clients: Scatman John

Styles: All

Services: Personal management
“No unsolicited material.

J FELIX ENTERTAINMENT
7985 Santa Monica Blvd., Ste. 520

West Hollywood, CA 90046
213-664-4236 FAX 213-461-3468
Contact: Gloria Felix

Clients: Casey Stratton, River Poets
Styles: Pop, rock, Triple A, alternative
Services: Personal management
“Unsolicited material accepted.

J STANN FINDELLE LAW &
MANAGEMENT

2049 Century Park East, Ste. 1100
Los Angeles, CA 90067
310-552-1777 FAX 310-286-1990
Contact: Stann Findelie

Styles: All

Services: Personal management,
legal services

*Call for approval before sending material.

JBOB FOGERTY MANAGEMENT
15030 Ventura Bivd., Ste. 777
Sherman Oaks, CA 91403
818-365-5257 FAX 818-361-8438
Contact: Bob Fogerty

Clients: Juohn Fogerty

Styles: Rock

Services: Personal management
‘No unsolicited material.

4 FOLKLORE PRODUCTIONS
1671 Appian Way

Santa Monica, CA 90401
310-451-0767 FAX 310-458-6005
Contact: Mitch Greenhill

Clients: Bert Jansch, Dave Van Ronk
Doc Watson, Floyd Dixon, Battlefield
Band. John Renbourn

Styles: Roots music

Services; Full service

‘No unsolicited material

_IFRITZZBYERS MANAGEMENT
648 N. Robertson Blvd

Los Angeles. CA 90069
310-854-6488 FAX 310-854-1015
Contact: Ken Fritz. Pam Byers,
Parker Bartlett

Clients: Rebeka Del Rio

Styles: All

Services: Perspnal management
*No unsolicited material.

4 FUTURE STAR ENTERTAINMENT
315 S, Beverly Dr, Penthouse
Beverly Hills, CA 90212
310-553-0990 FAX 310-553-3312
Contact: Paul Shenker

Styles: All

Services: Full service

*Call for approval before sending material.

4 GALLIN/MOREY ASSOCIATES
345 N, Maple Dr., Ste. 300

Beverly Hills, CA 80210
310-278-0808 FAX 310-205-6199
Contact: Sandy Gallin, Jim Morey
Clients: Musicians, actors, comedians
Styles: All

audiohost.com

Market Your Music with Liquid Audio

Only with audiohost.com:

Full-fledged Liquid Audio Distribution on a per-song basis!
Minimum: 1 Song for just $9.95 per month (offer ends 04/30)
= Fuel Your Success with Liquid Audio -
Visit our Web site! http://audiohost.com/liquidaudio/

Call and sign up NOW!

(888) 292-5598
(818) 845-3399 ¢

For details on Liquid Audio read the article in MC #2,1998 or see full-page ad in issue #4-:97

Services: Personal management
“No unsolicited material.

- GARDNER HOWARD RINGE
ENTERTAINMENT

16601 Ventura Blvd., Ste. 506

Encino, CA 91436

818-789-9822 FAX 818-789-8298
Contact: Mike Gardner, Andi Howard,
Bob Ringe

Clients: Russ Freeman & The Ripping-
tons, the Whispers, Michael Cooper & Con-
funkshun, Howard Hewett, Shiro, Portrait,
Keith Washington, Miki Howard, Paul Tay-
lor, Mark Williamson, Novacaine, Carl An-
derson, Johnny “J", Michael Angelo Sauls-
berry, Mark Feist

Styles: All

Services: Full service

*No unsolicited material

J GENUINE REPRESENTATION

11101 Agua Vista St., Ste. 108

Studio City, CA 91602

818-752-0034 FAX 818-752-3719
Contact: Michagol Mavrolas. L.J. Jackson
Clients: Pro-Jay, Brion James. Designat-
ed Hitters, Chris Bolden. Bilal and Lomax.
Homeless Youth Productions, Troy “Talk-
box" Mason

Styles: R&B, hip-hop. pop

Services: Producer management

4 GARRY GEORGE MANAGEMENT
9107 Wilshire Bivd., Ste. 500

Beverly Hills, CA 90210
310-859-7202 FAX 310-271-9316
Contact: Carry George

Styles: All

Services: Personal management
‘No phone calls

J THE GLICKMAN ENTERTAINMENT
GROUP

P.O. Box 570815

Tarzana, CA 91357

818-708-1300 FAX 818-705-6332
Contact: Zach Glickman, Benny Glickman
Clients: Holy Soldier, Jiboh. L A, Allstars
Al McKay. Mighty Clouds Of Joy. Russ Taff
Christophe Wiliams, Niles Rivers, AMG,
J.D. Myers, the Woodys, James Hollihan
Styles: All

Services: Personal management

*No unsolicited material.

J GLOTZER MANAGEMENT

9312 Nightengale Dr.

Los Angeles, CA 90009

310-276-4111 FAX 310-276-7330
E-mail: glotzer@wavenet.com

Contact: Michael Glotzer, Bennett Giotzer
Styles: AH

Services: Personal management
*Unsolicited material accepted.

4 GOLD MOUNTAIN ENTERTAINMENT
3575 Cahuenga Blvd. West, Ste. 450
Los Angeles. CA 90068

MUSIC 15TH ANNUAL GUIDE TO MANAGERS & AGENTS

213-850-5660 FAX 213-874-6246
Contact: Ron Stone

Clients: Ambrosia Parsley, Beck, Bonnie
Raitt, Ednaswap, Phil Cody. Soul Cough-
ing, Sonic Youth, Tracy Chapman, Foo
Fighters, Beck, Paut Westerberg, Beastie
Boys, Gigolo Aunts, Redd Kross, Rancid,
Susanna Hoffs, Wendy & Lisa, Wild Colo-
nials, Little Feat, Nirvana. Louie Sayse,
Catie Curtis, Charlotte Caffey, Jane Wied-
lin, China Forbes, the Red Telephone
Styles: All

Services: Personal management

‘No unsolicited material.

1 GOODMAN AND ASSOCIATES
MANAGEMENT, MARKETING & P.R.
12440 Landale St

Studic Cily, CA 91604

818-980-7871 FAX 818-980-0785
E-mail: goodmanjoe @ aol.com
Contact: Joseph L. Goodman,

Handy Bunham

Styles: Roch, dlternative, pop
Services: Full service management, mar-
keting. public relattons

*Unsolicited material accepted

J ANDY GOULD MANAGEMENT
8490 Sunset Blvd., Ste. 501

W. Hollywood, CA 90069
310-657-7763 FAX 310-657-6381
E-mail: agmwest@aol.com

Contact: Andy Gould. Barbara Rose
Rob McDermott, Jodie Wilson

Clients: White Zombie. Stabbing West-
ward, Powerman 5000, Gwen Mars, New
York Loose, Flood, UltraSpank

Styles: Rock

Services: Personal management
‘Unsolicited material accepted

J BILL GRAHAM MANAGEMENT
3780 Wilshire Blvd., Ste. 300

Los Angeles, CA 30010

213-388-3879 FAX 213-388-4066
Contact: Jackson Haring, J. Scavo
Clients: Cracker. I[daho, Menthol, Possum
Dixon, Black Lab, aMiniature, Red Five,
Down By Law. 16 Deluxe

Styles: Rock, aiternative

Services: Personal management

‘No unsolicited matenal.

J HANDPRINT ENTERTAINMENT
8436 W. Third St., Ste. 650

Contact; Benny Medina, James Lasser,
Jeff Pollack, David Goillod

Styles: All

Services: Personal management

*No unsolicited material.

JHOOK ENTERTAINMENT

5958 Bush Dr.

Malibu, CA 90265

310-589-3240 FAX 310-589-3245
Contact: Jake Hooker

Clients: Edgar Winter, Carmine Appice,
Steve Plunkett, Maverick, Peter Waldman,

Management Company with major label
artists seeks intern. Must be responsible,
intelligent, and have transportation. Will
lead to to paid position.

Contact Henry:
Phone (818) 993-3050 * Fax (818) 993-4151
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JHOOK ENTERTAINMENT (Cont'd.)
Dwayne Hitchings, Mitch Perry
Styles: All

Services: Personal management

*No unsolicited material.

J IMAGINARY ENTERTAINMENT
”E'WA"‘"‘.’“ ot D,—

Los Angeles, CA 90069

310-854-6444 FAX 310-854-0933
Contact: Jay Levey

Clients: "Weird Al" Yankovic, Stephen Jay
Services: Personal management

*No unsolicited material.

JIMC ENTERTAINMENT GROUP, INC.
1146 N. Central Ave., Ste. 400

Glendale, CA 91202

818-500-0953 FAX 818-500-0945
Contact: Sylvester Rivers

Clients: Gene Page, Paul Riser, T. Renee
Styles: Pop, R&B

Services: Full service

*No unsolicited material.

J INTERNATIONAL NEW SOUND
MANAGEMENT

11300 Otympic Blvd., Ste. 610

Los Angeles, CA 90064
310-479-5544 FAX 310-479-7554
Contact: Vincent Corry

Clients: MC Wild Turkey, New Flavor
Styles: Al

Services: Personal management
*Unsolicited material accepted.

J INVISIBLE ENTERTAINMENT

11666 Goshen Ave., Ste. 8G

Los Angeles, CA 90049

310-264-5750 FAX 310-263-5761
Contact: Bret D. Lewis

Clients: Bunny Wailer, Ike Turner, Four,
Endorfinds

Styles: All

Services: Full service, legal representation
‘Unsolicited material accepted.

J JRE ENTERTAINMENT GROUP, INC.
17291 Irvine Bivd., Ste. 200

Tustin, CA 92680

714-508-0794 FAX 714-508-0793

Web Site: hitp://www.johnnyrock.com
Contact: John Mend

Clients: Wishbone, Box

Styles: All

Services: Personal management, special-
izing in the internationat music market,
booking

*Unsolicited material accepted.

J DAVE KAPLAN MANAGEMENT
315 South Coast Highway 101, Ste. 100
Encinitas, CA 92024

760-944-8800 FAX 760-944-7808

L.A. Office:

520 Washington Blvd., Ste. 427

Venice, CA 90292

310-821-8800 FAX 310-821-8084
Contact: Dave Kaplan, Niels Schroeter

Clients: Brian Setzer, Gary Hoey, Royal
Crown Revue, the M.O.M record, Surfdog
Records, Surfdog Marketing, Surfdog Music
Styles: All

Services: Personal management, record
label, marketing

*No unsolicited material

J KENNY KERNER ENTERTAINMENT
8033 Sunset Bivd., Ste. 848

Los Angeles, CA 90046

310-652-1744 FAX 310-652-1744
E-mail: kkerner111@aol.com

Contact: Kenny Kerner

Clients: Cartoon Boyfriend

Styles: All

Services: Personal management, artist
development with an emphasis on new
bands

*Unsolicited material accepted.

J KRAGEN & COMPANY

1112 N. Sherbourne Dr.

Los Angeles, CA 90069
310-854-4400 FAX 310-854-0238
Contact: Ken Kragen

Clients: Trisha Yearwood, Travis Tritt,
Kenny Rogers, Linda Eder

Styles: Country, aduit contemporary
Services: Personal management
*No unsalicited material,

4 KRUEGER ENTERTAINMENT

P.O. Box 145

Brea, CA 92822

714-529-1261

Contact: Carlys Krueger

Styles: Country, rock

Services: Personal management, booking
*Unsolicited material accepted.

4 KEN KUSHNICK MANAGEMENT
1840 Fairburn Ave., Ste. 303

Los Angeles, CA 90025

310-470-5909 FAX 310-470-2059
Contact: Ken Kushnick

Ctients: Ashley Ingram, Jeff Pescetto,
Tangerine

Styles: All

Services: Personal management for mu-
sic composers and film/music producers,
project coordination

*Unsolicited material accepted.

J L.A. PERSONAL DEVELOPMENT
950 N. Kings Rd., Ste. 266

West Hollywood, CA 90069
213-848-9200 FAX 213-848-9448
Contact: Mike Gormley

Clients: Claire Marlo, Lowen & Navarro,
Paul Schwartz, Page O'Hara, Aria, Kelly
Cutrone

Styles: All

Services: Full service

*No unsolicited material.

J LAKES COMMUNICATION SERVICES
3717 S. LaBrea Ave., Ste. 358
Los Angeles, CA 90016

Escape fo the LOUNGE

with the Hy

A

of the Bongo Kings

A

Hyde / Regan / Jacobus

Production
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213-969-2578 FAX 213-296-5399
Contact: Jeffrey Lakes

Clients: List available upon request
Styles: R&B, soul, urban contemporary
Services: Personal management, market-
ing, promotion

- LARRIKIN MANAGEMENT
86801-Bavery Blivd,, Ste 208

Los Angeles, CA 90048
213-930-9130 FAX 213-930-2806
E-mail: larrikin@pacificnet.net
Contact: Ted Gardner

Clients: Tool, Psychotica, Inch, Poster
Children, Dam Builders

Styles: Alternative rock

Services: Personal management
*Unsolicited material accepted.

J LAUREL MANAGEMENT

10074 Sully Dr.

Sun Valley, CA 91352

818-767-6272 FAX 818-767-1383
E-mail: lauretmgmt@aol.com
Contact: Doug Campbell, John Bush
Styles: Alternative, rock

Services: Personal management
*Unsolicited material accepted.

J LEFT BANK ORGANIZATION

9255 Sunset Bivd., 2nd Floor

W. Hollywood, CA 90069

310-385-4700 FAX 310-385-4710
Contact: Allen Kovac, Laurie Dunham,
Lewis Kovac

Clients: Richard Marx, Duran Duran, Bee
Gees, Meat Loaf, the Cranberries, John
Mellencamp, Tony! Toni! Tone!, Métley
Criie

Styles: All

Services: Personal management

*No unsolicited material.

J LIPPMAN ENTERTAINMENT
8900 Wilshire Blvd., Ste. 340
Beverly Hills, CA 90211
310-657-1500 FAX 310-657-1199
Contact: Michael Lippman,
Matthew Freeman

Clients: Producers, engineers, artists,
songwriters

Styles: All

Services: Full service

*No unsolicited material.

-J DAVID LOMBARD MANAGEMENT
P.O. Box 252

Hollywood, CA 90078

213-962-8016 FAX 213-962-3127
Contact: David Lombard, Angela Quinones
Styles: R&B

Services: Personal management

J LONG ARMTALENT

1655 Angelus Ave.

Los Angeles, CA 90026
213-663-2553 FAX 213-663-0851
E-mail: longarm @earthlink.net
Contact: Chris Lamson

ofic Sounds 4 {

W

Clients: Stan Ridgway, Ultraviolet,
Sweater Girl

Styles: Alternative rock
Services: Personal management

J LOOKOUT MANAGEMENT

2644 30th St., 1st Floor

Santa Monica, CA 90405

310-452-4474 FAX 310-425-4435

Contact: Elliot Hoberts. Frank Glrumda—
Styles: Rock, alternative

Services: Personal management

*No unsolicited material.

J McGHEE ENTERTAINMENT

8730 Sunset Blvd., Ste. 175

Los Angeles, CA 90069
310-358-9200 FAX 310-358-9299
Contact: Doc McGhee, Scott McGhee
Clients: Skid Row, Kiss, Orange 9mm,
Caroline's Spine, Civ, Tracy Bonham,
Sparrow, the Julie Band

Styles: Rock

Services: Personal management

*No unsolicited material.

- THE MERLIN COMPANY

17609 Ventura Bivd., Ste. 212

Encino, CA 91316

818-986-3985 FAX 818-784-2524
E-mail: merlinco @mci2000.com
Contact: Michael Davenport

Clients: Eddie Daniels, Charlie Haden,
Joe Lovano, Fred Hersch, Brad Meldau
Styles: Jazz

Services: Personal management

*No unsolicited material.

J4MGC MANAGEMENT

1007 N.Vinedo Ave.

Pasadena, CA 91107
626-791-3978 FAX 626-798-2052
E-mail: mgc@aol.com

Contact: Mike Crowley

Clients: The Penny Dreadfuls
Styles: Alternative

Services: Full service management
*Unsolicited material accepted.

-J MIDNIGHT MUSIC MANAGEMENT
816 S. Robertson Bivd.

Los Angeles, CA 90035
310-659-1784 FAX 310-659-9347
E-mail: midnitemus@earthlink.net
Styles: All

Services: Personal management

*No unsolicited material.

U MILAN MANGEMENT

2633 Lincoln Blvd., Ste. 317
Santa Monica, CA 90405
310-450-6895 FAX 310-450-2135
Contact: Chuck Milan

Styles: All

Services: Personal management
*No unsolicited material.

J MILESTONE MEDIA
P.O. Box 869

VN [PARADVSEE

Available at Record Stores Everywhere

for Further Info Call: 1 (8001775-0652

INZVINTRIR=

1 800-728-4000
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Venice, CA 90291

310-396-1234

Contact: Dan Sverdlin

Clients: Ray Rae Goldman, Blotter,
Posi-Tone Records

Styles: All

Services: Personal management, demo
solicitation, packaging, consulting
*Unsolicited material accepted.

1 DONALD MILLER MANAGEMENT
12746 Kling St.

Studio City, CA 91604

818-506-8356 FAX 818-980-6888

Contact: Donald Miller, Shelley Wiseman,

Cree Clover

Clients: Jackson Browne, John Trudell
Styles: All

Services: Personal management

*No unsolicited material.

JTHOMAS J. MILLER & COMPANY
1802 Laurel Canyon Blvd

Las Angeles, CA 90048

213-656-7212 FAX 213-656-7757
Contact: Thomas Miller, Karen Deming
Clients: Man-O-War. Saxon, Voodeocult
Styles: All

Services: Personal management

*Call for approval before sending material.

J MISS MANAGEMENT

16101 Ventura Bivd.. Ste. 301
Encino, CA 91436

518-783-2233 FAX 818-783-2288
E-mail: Eilcendemi@ aol.com
Contact: Eileen Gregory,

Kathryn Christopher

Services: Personal management
*No unsolicited material

J MOGUL ENTERTAINMENT GROUP
9744 Wilshire Blvd., Ste. 305

Beverly Hills, CA 90212

310-278-8877 FAX 310-858-1712
Contact: George Ghiz

Clients: The Rembrandts, Marc Jordan,
Talvin Singh

Styles: All

Services: Personal management

*No unsolicited material.

J MOIR/MARIE ENTERTAINMENT, LLC
16101 Ventura Blvd., Ste. 325

Encino, CA 91436

818-995-8707 FAX 818-995-8705
E-mail: mmelic@primenet.com

Contact: Steve Moir, Lisa Marie-DeFran-
cu, Frank McDonough, Thom Trumbo,
Bennett Kaufman

Clients: Producers

*No unsolicited material.

< NEXT LEVEL PRODUCTIONS
1411 Innes Place, Ste. 2

Venice, CA 90291

310-581-4991

E-mail: NLP @virtualrawtalent.com
Contact: Adam Ward

Clients: The G.A.D.

Styles: All

Services: Personal management
*Unsolicited material accepted

J NEW DAY MUSIC GROUP

6255 Sunset Blvd., Ste. 101-137
Hollywood, CA 90028

213-464-6941

E-mail: Newdayent @hotmail,com
Contact: Marci Kenon

Styles: All

Services: TV/film music representative for
Rhubarb Records and Indigo Moon Records

J NIJI MANAGEMENT

18653 Ventura Blvd.. Ste. 307
Tarzana, CA 91356

818-980-1942 FAX 818-980-3084
Contact: Wendy Dio

Clients: Dio/Ronnie James Dio
Styles: Rock

Services: Personal management
“No unsolicited material.

J ERIC NORWITZ MANAGEMENT
3333 W. Second St., Ste. 52-214

Los Angeles, CA 90004-6149
213-389-3477 FAX 213-388-6737
E-mail: enorwitz @leftcoastrecords.com
Contact: Eric Norwitz

Services: Personal management, legal
services

*Unsolicited material accepted

J ONE LOVE MANAGEMENT

308 N. Vista St.

Los Angeles, CA 90036

213-930-1086 FAX 213-930-0424
Contact: Bennett Freed

Clients: Swing Out Sister, Philip Bailey
Styles: All

Services: Personal management

*No unsolicited material.

J OPEN DOOR MANAGEMENT

865 Via de la Paz, Ste. 365

Pacific Palisades, CA 90272-3618
E-mail: opendoor @ earthiink.net
Contact: Bill Traut, Faniel Altmark
Clients: Shelly Berg, Alan Bradbent, Billy
Childs, Kurt Elling, Peter Erskine Trio, Bill
Holman, Alan Pasqua, Fred Simon, Traut/
Rodby Duo, VAS, Laurence Hohgood,
Zane Musa

Styles: Jazz

Services: Personal management

*No unsolicited material.

J PACIFIC MANAGEMENT SERVICES
2774 La Castana Dr.

Los Angeles, CA 90046

213-874-9559 FAX 213-874-5522
Contact: Donnie Graves

Clients: James Hall & The Pleasure Club,
Celia Green, Brother Sun Sister Moon,
Cottonmouth, texas

Styles: Alternative

15TH ANNUAL GUIDE TO MANAGERS & AGENTS

Services: Personal management
“Unsolicited material accepted.

2 PAM ARTIST MANAGEMENT
310-273-9435

Contact: Chris Kerr

Clients: George Massenburg, Chantal
Kreviazuk

Styles: Pop

Services: Personal management

“No unsolicited material

JPANACEA ENTERTAINMENT

2705 Glendower Ave

Los Angeles, CA 90027

213-667-3100 FAX 213-666-9471
Contact: Eric Gardner

Clients: Todd Rundgren, John Lydon, Max
Weinberg, Paul Shaffer. Richard Belzer
Arianna Huffington

Styles: Rock

Services: Personal management

*No unsolicited material

J ROGER PERRY MANAGEMENT
154-C S. EIm Dr.

Beverly Hilis, CA 90212
310-839-7977

Contact: Roger Perry

Styles: All

Services: Personal management

J PERSONAL MANAGEMENT, INC.
P.O. Box 88225

Los Angeles, CA 90009

310-677-4415

Contact: Debbie DeStefano

Clients: Songwriters, artists, producers,
studio musicians

Styles: All

Services: Personal management, consul-
tation, music supervision, publishing
management

*No unsolicited material.

J PLATINUM GOLD PRODUCTIONS
18653 Ventura Blvd., Ste. 292

Tarzana, CA 91356

310-275-7329 FAX 818-757-7300
E-mail: platnmgold @aol.com

Contact: Steve Cohen, David Cook
Styles: All

Services: Personal management, produc-
tion, music publishing

*Call for approval before sending material,

J POWERPLANT ENTERTAINMENT
GROUP

818 755-7927 FAX 818-506-8484
E-mail: ppegi@aol.com

Contact: Scot Gaines, David Pope.
Steven Cantrock

Styles: All

Services: Full service

“No unsolicited material.

J POWER STEERING
10345 W. Olympic Bivd., Ste. 200
Los Angeles, CA 90064

The First Sam Ash Store In Cal

SINCE 1924

MUSIC

STORES

818-905-5343 FAX 818-905-7556
Contact: Sue Davies

Services: Personal management

*Call tor approval before sending material

J PRESTIGE MANAGEMENT
8600 Wilbur Ave.

Northridge, CA 91324
818-993-3030 FAX 818-993-4151
E-mail: prestige @ gte.net
Contact: Richard Rashman,
Wadell Solomon

Clients: Neve, Helter-Skelter (U.K)
Styles: Pop, alternative

Services: Personal management
*Call for approval before sending material

J RON RAINEY MANAGEMENT, INC.
315 Soulh Beverly Dr., Ste. 206
Beverly Hills, CA 90212

310-557-0661 FAX 310-557-8421
E-mail: RRainey425@aol.com
Contact: Ron Rainey, Marcia Beamish
Clients: The Band. Levon Helm, Kid
Creole & The Coconuts, Marshall Tucker
Band, Jefterson Starship, Jazz Is Dead,
JGB, Ten Years After, August Darnell
Styles: Rock

Services: Management

*No unsolicited material.

J PATRICK RAINS & ASSOCIATES
1542 $eventh St., 3id Floor

Santa Monica, CA 90401
310-393-8283 FAX 310-393-9053
Contact: Patrick Rains

Styles: All

Services: Personal management,
record label

*No unsolicited materia!.

J RANDALL ENTERTAINMENT
11041 Sarah St.

N. Hollywood, CA 91602
818-509-9939 FAX 818-509-9727
Nashville Office: 615-340-2939
Contact: Robbie Randall
Clients: Big House

Styles: All

Services: Personal management

J REBEL WALTZ INC.

31652 Second Ave

Laguna Beach, CA 92677
714-499-4497 FAX 714-499-4496
E-mail: ltull@timebombrecordings.com
Contact: Larry Tull, Jim Guerinot
Clients: The Offspring, Chris Cornell,
Social Distortion

Styles: Alternative rock, punk
Services: Personal management
*Unsolicited material accepted.

J RHYME SYNDICATE MANAGEMENT
4902 Coldwater Canyon

Sherman Oaks, CA 91423-2211
818-509-6700 FAX 818-509-8883
Contact: Jorge Hinojosa, Paul Filippone
Clients: Ice-T, Body Count, Silver Jet,

PROFESSIONAL & HOME STUDIO EQUIPMENT

ALL MUSICAL
INSTRUMENTS

14200 Beach Blvd. Westminster ¢ (714) 899-2122

COMING SOON TO » CERRITOS  CANOGA PARK ¢ LOS ANGELES

MUSIC CONNECTION MARCH 2-MARCH 15, 1998

35



CONNECTION

O RHYME SYNDICATE MGMT. (Cont'd.)}
Jimmy Eat World, Ezra Holbrook, Agnes
Gooch, Spain, Goldie (U.S oniy)

Styles: All

Services: Personal management
*Unsolicited material accepted.

J ROCK GODDESS MUSIC
MANAGEMENT

P.O. Box 502

Pacific Palisades, CA 90272
310-281-1934

Web Site: http://www.goddessrecords.
com

Contact: Kevin McCarley

Clients: Kevin McCarley, Thee Imagine
Nation, Brian Martin Stark

Styles:All

Services: Personal management

J SAFFYRE MANAGEMENT
1200 Riverside Dr., Ste. 371
Burbank, CA 91506
818-842-4368

Contact: Estelle Bernstein
Styles: Adult contemporary
Services: Personal management

“Call for approval before sending material.

J SB MUSIC MANAGEMENT

167 Glendora Ave., 2nd Floor
Glendora, CA 91741

626-914-9944 FAX 626-914-9954
E-mail: sbmuzic@aol.com

Web Site: http://members.aol.com/
sbmuzic

Contact: Chris Suchanek, Josh Massie
Clients: Driver Eight, the Lassie Foun-
dation, Earlies, The Autumns

Styies: All

Services: Artist management and
development

*Unsolicited material accepted

J SENDYK, LEONARD & CO.

532 Colorado Ave.. 2nd Floor

Santa Monica, CA 90401
310-458-8860

Contact: Jay Sendyk, Jerry Leonard
Clients: Stevie Nicks, Wailing Souls.
Porno For Pyros, Marilyn Manson
Styles: All

Services: Business management
“No unsolicited material.

J SHANKMAN DEBLASIO

MELINA, INC.

740 N. La Brea Ave., 1st Floor

Los Angeles, CA 90038

213-933-9977 FAX 213-933-0633
Contact: Ned Shankman, Ron DeBlasio,
Randy Cohen, Laurent Besencon

Styles: All

Services: Full service, publishing

“Call for approval before sending material.

J SHARPE ENTERTAINMENT
683 Palmera Ave.
Pacific Palisades, CA 90272

15TH ANNUAL GUIDE TO MAN

310-230-2100 FAX 310-230-2109
Contact: Wil Sharpe, Brian McKinney
Clients: Slaughter, K's Choice, the Tories,
Super 8, Steel Pulse, Fishbone, Protein
Styles: All

Services: Personal management
*Unsolicited material accepted.

J SIDDONS & ASSOCIATES

584 N. Larchmont Blvd.

Los Angeles, CA 90004

213-462-6156 FAX 213-462-2076
Contact: Bill Siddons

Clients: Johnathon Butler, Elayne Boozler
Styles: Rock, pop

Services: Personal management

*No unsolicited material.

J SINGERMAN ENTERTAINMENT
8833 Sunset Blvd., Penthouse West
West Hollywood, CA 90069
310-659-1869 FAX 310-659-9675
Contact: Todd Singerman, Alex Guerrero
Clients: Motdrhead, Sepultura, Monster
Voodoo Machine, Zebrahead

Styles: Rock

Services: Personal management

*No unsolicited material.

- DON SORKIN PRODUCTIONS

2717 Motor Ave.

Los Angeles. CA 90064

310-559-5580 FAX 310-559-5581
Contact: Don Sorkin

Styles: R&B, pop, rock, dance

Services: Personal management,
publishing

*Call for approval before sending material.

0 SOUND CITY ENTERTAINMENT
15456 Cabrito Rd

Van Nuys, CA 90064

818-787-6435 FAX 818-787-3981
Contact: Tom Skeeter

Clients: Hanna Mancini, Billy Tulsa & The
Psycho Crawdads

Styles: Alternative rock, pop, country
Services: Personal management
“Unsolicited material accepted.

J SOUND IMAGE ENTERTAINMENT
15462 Cabrito Rd

Van Nuys, CA 91406

818-787-5558 FAX 818-787-5559
Contact: Marty Eberhardt

Styles: All

Services: Personal managment
*Unsolicited materiat accepted.

J SOUTHPAW ENTERTAINMENT
10675 Santa Monica Blvd.

Los Angeles, CA 90025

310-441-1525 FAX 310-441-0412
Contact: John Dukakis, Qadree El-Amin
Clients: BIIM, the Braxtons. Brownstone.
Deborah Cox, Vanessa Williams, Shades,
Zakiya

Styles: All

eed Ratdio.
irplay?

National Record Promotion
Larry Weir (213) 656-6154

asika Swain
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Services: Personal management
“No unsolicited material

J SPARK MANAGEMENT

100 Wilshire Blvd., Ste. 1830

Santa Monica, CA 90401

310-451-1904 FAX 310-451-9838
Contact: Jade

Styles: All

Services: Artist managment

‘Unsolicited material accepted. No phone
calls.

J SPIVAK ENTERTAINMENT

11845 Olympic Blvd., Ste. 1125

Los Angeles, CA 90064

310-473-4545 FAX 310-473-1994
Contact: Arthur Spivak, Michael Weaver,
Eric Miller, Jennifer Hawks

Clients: Tori Amos, Collective Soul, Eve 6,
Rebekah. Matthew Ryan

Styles: Alternative, pop, rock

Services: Personal management

*No unsolicited material.

J GARY STAMLER MANAGEMENT
1801 Century Park East, Ste. 2400
Los Angeles. CA 90067
310-286-9797 FAX 310-551-0233
Contact: Gary Stamler

Styles: All

Services: Personal management
“No unsolicited material.

J STAR DIRECTION, INC.

9200 Sunset Bivd., Penthouse 20

Los Angeles, CA 90069
310-271-7186 FAX 310-550-8471
Contact: Shelly Berger, Billie Bullock
Clients: The Temptations, the O'Jays
Styles: R&B, pop, aduit contemporary
Services: Personal management

*No unsolicited material.

J STARDUST ENTERPRISES, INC.
4600 Franklin Ave.

Los Angeles, CA 90027
213-660-2553 FAX 213-660-6289
Contact: Derek Sutton

Clients: Robin Trower, the Hunger.
Richard Page

Styles: Rock, alternative, pop, blues
Services: Personal management, tour
management, consulting

“No unsoticited material.

J STARKRAVIN' MANAGEMENT
18075 Ventura Blvd., Ste. 207
Encino, CA 91316

818-345-0311 FAX 818-345-0340
Contact: B.C. McLane, Esq.
Clients: The Jennys, Formula,
Hummingfish

Styles: Pop, Triple A, alternative
Services: Personal management, legal
services

*Unsolicited material accepted.

f:) ¢
magine...

Full-service mastering and post-production

Revolutionary graphic services

Complete internel development and hosfing

Digital bin cassefte replication

Direct fo melal Vinyl mastering (HQ180™ Vinyl)

CD, CD-ROM and DVD Replication

Client graphic proofing on the inlemne!
Digital color prepress and service bureau
Complete custom retail-ready pockages

www.gatemusic.com
The Gate Music Services, Inc.

1-800-655-1625 - 510-558-9045 - F 510-558-9504

ERS & AGENTS

J HARRIET STERNBERG
MANAGEMENT

4268 Haziltine Ave.

Sherman Oaks, CA 91423

818-906-9600 FAX 818-906-1723
Contact: Harriet Sternberg

Clients: Delbert McClinton, Spinal Tap
Styles: All

Services: Personal management

*Call for approval before sending material

J STEVE STEWART MANAGEMENT
8225 Santa Monica Blvd

West Hollywood, CA 90046
213-650-9700 FAX 213-650-2690
Contact: Steve Stewart, Michael Gold-
berg, Joe Sofio, Gina Graffeo, David Lan-
dau, Brian Kiein

Clients: Stone Temple Pilots, Orbit, Twist
Top, 10 Speed, Gordon, Eleven, Knapsack
Styles: Rock, alternative

Services: Personal management
*Unsolicited material accepted; send
demos to Gina Graffeo.

J STIEFEL ENTERTAINMENT
9255 Wilshire Blvd., Ste. 610

Los Angeles, CA 90069
310-275-3377 FAX 310-275-8774
Contact: Arnold Stiefel

Clients: Rod Stewart. Scott Weiland
Styles: Rock, pop

Services: Personal management
*No unsolicited material.

J STILETTO MANAGEMENT

5443 Beethoven St.

Los Angeles, CA 90066
310-306-4490 FAX 310-306-5350
Contact: Steve Wax, Garry Kief,
John Leverett

Clients: Barry Manilow, John McVie,
Mondo, Joey Lawrence, Katey Sagal,
Mary Griffin, Color Me Badd

Styies: All

Services: Personal management
*No unsolicited material.

J SW7,INC.

8844 W. Olympic Blvd.

Beverly Hills, CA 90211
310-785-0900 FAX 310-277-8833
Contact: Tom Mohler

Styles: Rock

Services: Personal management
*No unsolicited material.

J TAKE OUT MANAGEMENT

5605 Wooedman Ave., Ste. 206

Van Nuys, CA 91401

818-908-1577 FAX 818-901-6513
Contact: Howard Rosen, Steven Clark
Clients: Dan Hill, Dave Grow, Julie
Eisenhower, Rodney Shelton, Jana
Styles: All

Services: Personal management
“Unsolicited material accepted.

500 Deluxe CD Package
$1295.00

1000 Deluxe CD Package
$1895.00

500 CD Standard $995.00
Film supplied by client

Call NOWHI

Packages Include: packaging,
mastering, glass maslering, full
color insert, 2 color prinfing on CD
or vinyl, bar code, custom graphic
services, film, consullafion and
much more! No hidden cosls, fax,
‘miscelloneocus fees” or “surprise”
expenses! Full Cuslomized service
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J TALENT HOUSE

7211 Santa Monica Bivd., Ste. 500

Los Angeles, CA 90046

213-883-0360 FAX 213-883-0085
E-mail: muffinplug@aol.com

Contact: Staci Siater

Clients: Season of Risk, Truly, the Presi-
dents Of The United States Of America,
Polar Boar, Aife Wells, Matt Willis
Styles: Alternative, pop, rock
Services: Personal management

*No unsolicited material.

4 TC ENTERTAINMENT

P.O. Box 46182

Los Angeles, CA 90046-0182
213-656-9099 FAX 213-656-9099
E-mail: TCManagement@msn.com
Contact: Todd Culberhouse
Styles: All

Services: Personal management
*Unsolicited material accepted.

J THAT'S ENTERTAINMENT, INC.
1360 N. Hancock St.

Anaheim, CA 92807

714-693-9300 FAX 714-693-7963

Web Site: http://www.t-e-i.com

Contact: John McEntee

Styies: All

Services: Personal managment, booking
“Unsolicited material accepted.

< THREE ARTIST MANAGEMENT
(3AM)

2500 Laurel Pass Ave.

Los Angeles, CA 90046

213-656-3334 FAX 213-656-2093
Contact: Richard Bishop

Clients: Henry Rollins, My Life With The
Thrill Kill Kult, Love Spit Love, Filter, the
Crystal Method, Biack Grape

Styles: Alternative

Services: Personal management

“No unsolicited material.

- TERRI TILTON MANAGEMENT

7135 Hollywood Blvd., Ste. 601

Los Angeles, CA 90046

213-851-8552 FAX 213-850-1467
Contact: Terry Tilton Stewart

Clients: Jimmy Stewart, Toni Lee Scott,
Brian Tarquin, Edward Harris Ross, Tony
Darren, tha Us Project, Farzin

Styles: Jazz, blues, R&B

Services: Management, consulting

“Call for approvai before sending material.

- GEORGE TOBIN MUSIC

11337 Burbank Bivd.

N. Holtywood, CA 91601

818-980-0880 FAX 818-506-5905
Contact: Chuck Hohn

Styles: All, especially alternative/modern
rock, pop, R&B

Services: Personal management, Head-
liner record company, production, publish-
ing, recording studio

“Unsoliciled material accepted.

4 TROLL MANAGEMENT

15043 Valley Heart Dr.

Sherman Oaks, CA 91403
818-907-5471 FAX 818-907-8070
Contact: Ken Johnston

Clients: Stone, Sherman Helmsley
Styles: Rock

Services: Personal managemenl
“Call before scnding matcrial.

- TURNER MANAGEMENT GROUP
9220 Sunset Bivd., Ste. 220

Los Angeles, CA 90069

310-550-5333 FAX 310-550-5335
Contact: Dennis Turner, Karen Dumont
Clients: Kenny G, Brenda Russell, Lili
Haydn, George Benson, the interpreters
$tyles: Jazz, urban, alternative
Services: Personal management

“No unsolicited material.

- THE TWIN TOWERS COMPANY
8833 Sunset Blvd., Penthouse West
Los Angeles, CA 90069
310-659-9644 FAX 310-659-9675
Contact: Jerry Ross, Mike Dixon
Clients: Bus Boys, Bryan O'Neal,
Black Bart

Styles: Rock, pop, variety
Services: Personal management,
publishing

“No unsolicited material.

4 TWIST MANAGEMENT

4230 Del Rey Ave., Ste. 621

Marina det Rey, CA 90292

310-306-1116 FAX 310-822-0693
E-mail: Twistd @aal.com

Contact: David Lumian, Laurel Stearns
Styles: Alternative

Services: Personal management

“Call for approval before sending material.

- UNION ENTERTAINMENT GROUP
17337 Ventura Blvd., Ste. 208

Encino, CA 91316

818-905-6699 FAX 818-906-0697
Contact: Tim i loyne, John Greenberg,
Bryan Coleman

Clients: Dangerous Toys, Tim Skold, John
Corabi, Oleander, Flight 16, Bloody Mary
Morning, Ratt, Paul Gilbert, Chlorine,
Royal Slone

Styles: Rock, alternative

Services: Personal management of
artists and producers

“Unsolicited material accepted.

J UNITY ENTERTAINMENT

207 Ashland Ave

Santa Monica, CA 90405

310-581-2700 FAX 310-581-2727
Contact: Chris Maggiore, Cristihian
Gutterre

Styles: All

Services: Personal management

“Call for approval before sending material.

15TH ANNUAL GUIDE TO MANAGERS & AGENTS

J VISION MANAGEMENT

7958 Beverly Bivd.

Los Angeles, CA 90048
213-658-8744 FAX 213-653-0482
Contact: Lee Ann Myers

Clients: Marityn Scott, Jeff Lorber
Styles: All

Services: Personal management
“No unsoliciled malerial.

- JEFF WALD ENTERTAINMENT

8900 Wilshire Blvd., Ste. 101

Beverly Hills, CA 90211

310-289-0155 FAX 310-289-1967
Contact: Kelly Newby, Steve Thomas
Clients: Smokey Robinson, Paul Williams,
Roseanne

Styles: Country, pop, R&B

Services: Full service

“No unsolicited material. No phone calls.

4 HARRIET WASSERMAN
MANAGEMENT

4268 Hazeltine Ave.

Sherman Oaks, CA 91423
818-906-1700 FAX 818-906-1723
Contact: Harriet Wasserman
Clients: Sheena Easton

Styles: Pop

Services: Personal management
“No unsolicited material.

4 WEISBERG & ASSOCIATES
4451 Canoga Dr.

Woodland Hills, CA 91364
818-592-6260 FAX 818-592-6261
Contact: Gary Weisberg, Les Oreck
Styles: All

Services: Full service

- RONWEISNER ENTERTAINMENT
P.O.Box 26164

Encino, CA 91426

310-550-8200 FAX 310-550-8511
Contact: Ron Weisner

Clients: Rick Springfield, Steve Winwood,
Styx

Styles: All

Services: Personal management

“No unsolicited material.

- WE'RE TALKIN' MUSIC

7 Via San Remo

Rancho Palos Verdes, CA 90275
310-377-6430 FAX 310-377-4055
Contact. Sam Calle

Styles: AOR

Services: Personal management,
consulting, record promotion

“No unsolicited material.

- WHIRLWIND ENTERTAINMENT
213-939-1003

Contact: Debra Baum

Styles: All

Services: Personal management
“No unsolicited material.

- WIGWAM ENTERTAINMENT GROUP
120 N. Harper Ave.

Los Angeles, CA 90048

213-655-7822 FAX 213-655-9419
E-mail: wigwamla@aol.com

Contact: Jerry Levin

Styles: Jazz

Services: Personal management

‘No unsolicited materiai.

- WILD WEST ENTERTAINMENT, INC.
8127 Melrose Ave., 2nd Floor

Los Angeles, CA 90046

213-651-9384 FAX 213-651-1459
E-mail: wildweste @aol.com

Contact: Morris Taft

Styles: All

Services: Personal management
“Unsolicited material accepted.

- WORLDS END (AMERICA), INC.
183 N. Martel Ave., Ste. 270

Los Angeles, CA 90036
213-965-1540 FAX 213-965-1547
Contact: Sandy Roberton

Clients: Producer management only
“No unsolicited material.

4 WYATT MANAGEMENT WORLDWIDE
10797 Onyx Circle

Fountain Valley, CA 92708

714-839-7700 FAX 714-775-4300
E-mail: wmw @wvattworld.com

Web Site: http://www.wyattworld.com
Contact: Warren Wyatt

Clients: Saigon Kick, BMR, John Wesley,
Carmine Appice, Mike Tramp, the Arma-
dillo Man, Flat, Keali'i Reichell (mainland
consuitants)

Styles: Rock

Services: Personal management
‘Unsolicited material accepted

4 ZOMBA MUSIC GROUP

9000 Sunset Bivd., Ste. 300

West Hollywood, CA 90069
310-247-8300 FAX 310-247-8366
Contact: Neil Portnow, David May,
Steven Cagan

Services: Personal management ot TV/
film composers

“No unsolicited material.

BOOKING AGENTS

- AGENCY FOR THE PERFORMING
ARTS

9000 Sunset Bivd., Ste. 1200

Los Angeles, CA 90069
310-273-0744 FAX 310-888-4242
Contact: Jim Gosnell

Styles: All

“Call before sending material.

- ALEGRE MUSIC PRODUCTIONS
Santa Monica, CA 90404
310-264-1906

Contact: Beatrice Lenes, Lisa Lenes

Attention Bands, Singers,
& Writers -

Aggressive, well connected

music mgmt. co. is looking ro
sign -2 more acts to take to the DRL"T
top. Please send cassette or CD
w/ photo & bio (if available)to:

Don't Wait!

UL

NGENCY

KENNY TEX

ROCK N ROLL OR BUST

11733 Ventyra Bivd. Studio City, Ch 31604

TR N =
LAt
v

Singer / Guitarist
Seeking Representation
for Recording Contract.
Energetic Live Show with

Full Band. Ambition,
Vision, Completed CD -
Ready For Distribution &
Tour. Video on Request.

213-467-110

P.0. Box 1863
Hollywood, CA 90078
kennytex@earthlink.net
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J ALEGRE MUSIC PROD. (Cont'd.)
Styles: Blues, rock, pop, R&B
*Unsolicited material accepted.

J AMERICAN MANAGEMENT
17530 Ventura Blvd., Ste. 108
Encino, CA 91316

31U-273-0744 FAX 310-888-4742
Contact: Jim Wagner

Styles: All

*No unsolicited material.

J CORALIE JUNIOR AGENCY
4789 Vineland, Ste. 100

North Hollywood, CA 91602
818-766-9501 FAX 818-766-7059
Contact: Coralie Junior

Styles: Fifties-Sixties. nostalgia
*No unsolicited material.

J CREATIVE ARTISTS AGENCY (CAA)
9830 Wilshire Blvd.

Beverly Hills, CA 90212

310-288-4545

Contact: Tom Ross

Styles: All

*No unsolicited material.

4 FOLKLORE, INC.

1671 Appian Wy.

Santa Monica, CA 90401
310-451-0767 FAX 310-458-6005
Contact: Mitch Greenhill

Styles: Roots, folk

*No unsolicited material.

JHARMONY ARTISTS, INC.

8833 Sunset Blvd., Penthouse West
Los Angeles, CA 90069
310-659-9644 FAX 310-659-9675
Contact: Jerry Ross, Mike Dixon
Styles: All

*Call before submitting material.

J BILL HOLLINGSHEAD
PRODUCTIONS, INC.

1720 N. Ross St.

Santa Ana, CA 92706
714-543-4894 FAX 714-542-3460
Contact: Bill Hollingshead.

Jean Hollingshead

Otyles. Oatiformia surf muoic, olaseis
Fifties and Sixties rock & roll
Services: Booking

*No unsolicited material

o INTERNATIONAL CREATIVE
MANAGEMENT (ICM)

8942 Wilshire Blvd.

Beverly Hills, CA 90211
310-550-4000 FAX 310-550-4100
Contact: Andy Somers

Styles: All

*No unsolicited material.

J JAM ENTERTAINMENT AND EVENTS
2900 Bristol St., Ste. E-201

Costa Mesa, CA 92626

714-556-9505

Web Site: hitp://www.jamentertainment
com

Contact: Dennis Morrison

Styles: All

‘Unsolicited material accepted.

4 JRE ENTERTAINMENT GROUP, INC.
17291 Irvine Bivd., Ste. 200

Tustin, CA 92680

714-508-0794 FAX 714-508-0793

Web Site: http://www.johnnyrock.com
Contact: John Mend

Styles: All

‘Unsolicited material accepted.

CI KRUEGER ENTERTAINMENT
P.O. Box 145
Brea, CA 92822

* Up to the Minute updates
* Mailing services available
* National airplay on-line tracking

* Major/Independent Film
and Television promotion

» Backstage Entertainment
management consulting service

LOGGINS PROMOTION

¢ The first step towards your record deal... RADIO PROMOTION!
A/C - TOPAD - HOT A/C - AAA - Alternative - Colloge - Rap - Urtian - Smooth Jazz - Country - AOR

Call now for more info:
Tel: (310) 325-2800 Fax: (310) 325-2560 email: LogProd@aol.com

* On-air interviews, Ids, liners, and PSRs
» Secure National Retail Distribution
* Publication Reviews

* Weekly Radio Information Faxes

* And much more...

15TH ANNUAL GUIDE TO MANAGERS & AGENTS

714-529-1261

Contact: Carlys Krueger
Styles: Country, rock
‘Unsolicited material accepted.

J MAINSTAGE MANAGEMENT

8144 Big Bend Rd.

8t Louis, MO 8311

314-962-4478 FAX 314-962-6960
Contact: Deborah Sharn,

Terry Kippenberger

Styles: Classical, folk, international, pop,
family

“‘Cali for approval before sending material

J MARIS TALENT AGENCY

17620 Sherman Wy.. Ste. 213

Van Nuys. CA 91406

818-708-2493 FAX 818-708-2165
Contact: Steve Mariscal

Styles: Pop. alternative. rock

‘Call for approval before sending material;
signed acts only.

- WILLIAM MORRIS AGENCY
151 El Camino Dr.

Beverly Hills, CA 90212
310-659-4000 FAX 310-859-4440
Contact: Richard Rosenberg,
Peter Grosslight

Styles: All

‘No unsolicited material.

- PERFORMERS OF THE WORLD (POW)
8901 Melrose Ave., 2nd Floor

West Hollywood, CA 90069

310-205-0366 FAX 310-205-0365
Contact: Terry Rindal

Styles: All

‘Unsolicited material accepted.

J HOWARD ROSE TALENT AGENCY
8900 Wilshire Blvd., Ste. 320

Beverly Hilis, CA 90211
310-657-1215 FAX 310-657-1216
Contact: Howard Rose, Steve Smith
Styles: All

‘No unsolicited material.

JTAPESTRY ARTISTS

17337 Ventura Blvd., Ste. 208

Encino, CA 91316

818-906-0558 FAX 818-906-0697
E-mail: Tapestry77 @aol.com
Contact: Paul Barbarus, Daniel Nunez
Beth Comstock. Skip Taylor

Styles: All

*No unsolicited material.

J THAT'S ENTERTAINMENT, INC.
1360 N. Hancock St.

Anaheim, CA 92807

714-693-9300 FAX 714-693-7963
Web Site: http://www.t-e-i.com
Contact: John McEntee

Styles: Ail

*Unsolicited material accepted

- UNO PRODUCTIONS

10122 Riverside Dr.

Toluca Lake, CA 91602
818-763-1501 FAX 818-763-0466
Contact: Luis Medina

Styles: American, Latin
‘Unsolicited material accepted.

J VARIETY ARTISTS INTERNATIONAL

555 Chorro St., Ste. A-1

San Luis Obispo, CA 93401

E-mail: varietyart@aol.com
805-544-1444 FAX 805-544-2444
Contact: Bob Engel, John Harrington,
Lloyd St. Martin, Gavin Hitt

Styles: All

*No unsolicited material.

CANYON STUDIOS P.O.BOX 1207 LAGUNA BEACH, CA 92652 TEL. 714/497.6152 FAX 714/497.4192

r’i\N YON STUDIOS

I'N A BEACH

G
WE HAVE THE PLACE
YOU SET THE PACE!

MLETING THE HIGH STANDARDS
OF TODAY'S TECHNOLOGY,
WE PROVIDE THE ARTIST WITH
AN AFFORDABLE, CREATIVE, STRESS
FREE ENVIRONMENT.

RECDRDING » MIXING » DIGITAL EDITING
DIGITAL MASTERING » GRAPHICS

serious About Music?

{ RECORDING

INDUSTRY

|
L)
i

y .
Sorcrccbook

1998 EDITION AVAILABLE NOW!

THE RECORDING INDUSTRY SOURCEBOOK
1S THE ESSENTIAL NORTH AMERICAN MUSIC
BUSINESS AND PRODUCTION DIRECTORY.
FOR THE INDUSTRY PROFESSIONAL IT'S THE
PERFECT DESKTOP OR TOUR BUS
REFERENCE. FOR THE ARTIST, AN INSTRU-
MENT TO ACCESS THE BUSINESS OF MUSIC.
NEW 0 the 1998 NINTH EDITION are streom-
lined cotegories to quickly direct you to the infor-
mation you need. This exclusive industry resource is
loaded with essentiol information, cleary defined
by tab sectic r each cotegory. The
SOURCEBOOK s duroble. spiro-bound construc-
tion will seqit Hhweugh repeated office reference

Of 0 Cross-Country tour.

THE RECORDING INDUSTRY SOURCEBOOK & i compicie SOURCE for industry contact

formation, containing over 12,000 fistngs in 7

e thon 53 categories. Production categones

include informotion obout rates, equipment, credts, stoff ond specialties. Business listings inciude
names and tities, phone ond fox numbers, styles of music represented, whether or not
unsolicited materiol is accepted, ond more.

ORDER INFORMATION:

$79.95 pius 59 95 shipping & handing US Mail $11.95UPS delivery; CA residents odd 8.25% soles tax

of send a check or money order made payoabie to
Music Connection Mogazine, 4731 Lourel Canyon Bivd., North Hollywood, CA9

@
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. an Organ Trafisplant
| and it’s FREEIS " *

E‘ Congratulations Kurzwe

K2500 owners! As pa '

our ongoing commi

11 sutd

are upgrade is FREE at our FIPsite o Front panel sliders and mod-wheel

downloadable manual for K2500 .
$300.% value MSRP), Hard copy act as real-time drawbars.

BRI dibuton function e K2500 buttons provide instant control of

ailable for purchase for a fimited time

® plus handling). Contact Kurzweil percussion, vibrato/chorus & roto-speaker speed.

s at 1-800-400-6658. New factory = .
1v.2.52) K2500' will have a list price  © EClit parameters: organ model, key click,

of $300.%, so, buy a K2500 now and percussion, EQ, modulation routings, leakage
S FIRNgS BREE. models & drawbar tunings.

¢ New, powerful synthesis architecture using tone
wheel models!

Kurzweil Music Systems
800-421-9846

K u R z w E I L www.youngchang.com/kurzweil
T

ZFF Ut Tt <—y #7P7%#—  Young Chang Canada, Corp.
' - ' 905-948-8052
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LIPPVIAN:

The “Snake Guy” Cometh

By Bernard Baur
In 1997, one management firm was connected to ten of the top 26 albums,
and five of the Top Ten albums on the Billboard charts. The firm, Lippman
Entertainment, is headed by Michael Lippman, a 20-year industry veteran
who broadened the spectrum of music management by representing song-
writers, producers and artists, and is now reaping the benefits.

has been instrumental in linking record

producers with the superstars of yester-
day, today and tomorrow, in addition to
handling a top-selling artist (Matchbox 20),
a legendary songwriter (Bernie Taupin) and
numerous engineers. This unique manage-
ment niche has Lippman Entertainment
overseeing the careers of more than 60
clients, and, over the years, the results have
been nothing less than staggering.

Finding Lippman in Pensacola, Florida,
where he’s with his latest platinum-selling
artist, Matchbox 20, preparing for a concert
performance, is par for the course. Even
after all these years, he still hits the road
and watches rehearsals until 3 a.m., while
working with his acts to create the best live
show possible. “I'm incredibly hands-on
and | love the whole process,” he com-
ments. “What | am most about is making
sure the public is entertained and that takes
a collaborative effort. Artists can’t always
see what's happening or what works in a
song from the audience’s perspective. And
it's just as important to do an exciting live
show as it is a good recording.”

indeed, Lippman’s personal attention to
every detail and area of his various clients’
careers is one of the reasons for his success.
The other is paying close attention to the
times, and himself. “I'm always reinventing
myseli, somewhat like an artist. It's one of
the most interesting things about the busi-
ness,” the industry veteran explains. “It's in-
cumbent upon me to stay current and to
change with the times. You don't want to
get labeled that you only represent dino-
saurs, especially when it comes to produc-
ers, because you need a significant amount
of fresh vision and talent to help build this
business. After all, it is about selling records
and | have to be able to know what works.”

Lippman didn’t develop this singular
ability to “know what works” overnight,
however. He’s had a diverse career that has
put him in touch with almost every aspect
of the entertainment business in general.
From working with legendary agent Fred-
die Fields—who, at the time, represented
Barbra Streisand, Ryan O’Neal, Steve Mc-
Queen, Paul Newman and Robert Red-
ford—to representing artists like Patti Smith,
Melissa Manchester, Bernie Taupin and El-

For the past ten years, Michael Lippman
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ton John as an entertainment lawyer, Lipp-
man has covered the bases.

He was also hand-picked to be General
Manager and Vice President of Arista Re-
cords under Clive Davis during the label’s
early days, and he was the personal man-
ager for David Bowie and George Michael,
in their heydays.

But most importantly, he has become the
“music matchmaker,” putting together rela-
tively unknown producers with up-and-
coming artists, resulting in a string of plat-
inum success stories. The culmination of all
this experience is that Lippman Entertain-
ment has been a factor in the sale of more
than 200 million records, so far.

Of his early years, Lippman says, “l want-
ed to know about everything—from the
music business to the film industry, and all
aspects of it, from deal-making and man-
agement to marketing and promotion. |
wanted to know it all. And it was a good
idea too, because, nowadays, the business
is so different, you need to know all that to
be effective.”

And while Lippman didn’t exactly start
out with a defined plan as to how he would
go about acquiring all that knowledge. he
didn’t shy away from any particular experi-
ence, either. Eventually he managed to
combine the creative process with the busi-
ness world in an innovative way that single-
handedly redefined the role of a personal
manager. And he did it all with one percep-
tive realization, a little over ten years ago.

| founded Lippman Entertainment 20
years ago, and | practiced law representing
a variety of artists for several years. Then,
about ten years ago, | was negotiating a re-
cording deal for Patti Smith when | got an
offer to run Arista,” Lippman recalls.

“It was owned by Columbia Pictures, and
it was a perfect opportunity to learn both
the record and the film business. So | be-
came the General Manager and Vice Presi-
dent, and it was a fantastic experience.”

Lippman’s particular job at Arista put him
in daily contact with more creative people
than business types, as he was working
mainly with songwriters and producers,
and that was the basis for his next big ca-
reer change, as he explains: “The one com-
mon denominator | noticed among all of
[these songwriters and producers], besides

their creativity, was that they were ‘low
men on the totem pole’ in terms of respect.
They kept telling me how frustrated they
were. They didn't know where their next
job would come from, or what they were
going to do, even after a success.”

This observation sparked a thought in
Lippman that there was a managerial void
in the industry that needed to be%'lﬂed. “Af-
ter hearing the same thing over and over, it
was obvious that what these people needed
was management to help them find the
right project, negotiate the deal and make
sure it was marketed and promoted proper-
ly. They needed as much career guidance as
the artists, and no one was offering it.”

So, with this belief, Lippman left Arista
and created the first producer/writer man-
agement business in existence, and what he
has found is that representing producers
isn’t any easier than representing artists, but
it is different. “You don’t have to deal with
the road or the image factor very much, but
you still have to have the vision, the plan-
ning, the negotiations and the marketing.”

Describing the process he uses to work
with producers, Lippman states: “First of all,
I'm very selective. But my client list keeps
growing larger than | can believe. The way
I handle it comes from some advice Freddie
Fields gave me when | was working with
him. Freddie was handling all leading
men—except for Streisand—and | wonder-
ed how he represented them fairly, because
they were all up for the same type of parts.
He told me that you just make sure they get
to see the best material available and then

"It was my 40th birthday, and
Irving [Azoff] had a live boa con-
strictor
delivered to
my house as
a sort of
message.
That incident
was so wide-
ly reported,
that it took
me from someone only a few peo-
ple knew, to somehody every-
body knew about on a worldwide
basis. | became known as the
‘'snake guy,’ and it boosted my
career tremendously.”

—Michael Lippman

you make the best deal possible, because
ultimately the director makes the decision
about who gets the part.

“The situation in the music business is
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very similar,” Lippman goes on to say. “Our
function is to make sure we know what the
best potential projects are out there, and
then to get our guys in the door. But the
final resolution and decision is that the
artist, and, to some extent, the record com-
pany chooses who gets the job.”

That advice was apparently well-taken
and utilized to perfection, because, over
the years, Lippman Entertainment has been
instrumental in hooking up Mike Clink with
Guns N’ Roses, Rick Parashar with Pearl
Jam, Matthew Wilder with No Doubt and
Thom Wilson with the Offspring. And
sometimes his clients bring acts to him,
which is exactly what happened with his
latest superstar act, Matchbox 20.

“[Producer] Matt Serletic was introduced
to Matchbox 20 and recorded a few songs
with them,” Lippman recalls. “Generally, 1
don’t handle artists, I'm incredibly more
selective with them than 1 am with produc-
ers. But Matt was insistent that | check out
this band, so | had a meeting with Rob
Thomas, their lead singer.

“The first thing | do when | meet anyone
who wants to work with me is try to find out
it they want it as bad as | do, and if they're
willing to collaborate,” he explains. “One
thing that I always look for is a feeling from
my heart—based on my years of experi-
ence—that this is a person who can be-
come a worldwide international success.”

So just what are Lippman's criteria for
selecting acts? “A lot of my ideas concern-
ing artists came from spending four years
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with Bowie. From that time | spent with
David, | became a firm believer in the im-
portance of long-term relationships. It takes
a long time to create a real career, so you
want to maintain an open and honest rela-
tionship—analogous to a marriage. You
want to be able to tell your client the bad
news as well as the good, and you need a
strong bond to do that. You just hope that
it's strong enough that they trust you and
can take it.”

However, there’s another factor that Lipp-
man says plays a part in any successful ca-
reer. “You have to be lucky. It does play a
significant part. You have to do everything
in a special way and hope that what vou do
is right. You have to take your chances, and
be honest with yourself and true to your
image. And ‘image’ is so important. It's vital
for any long-term success, especially nowa-
days. There was a period, from about ‘91 to
‘95, that was anti-image, and it was very
strange because it's an essential part of the
package and always has been. But luck is
also a big piece of the picture and is some-
thing you can’t plan for, or always expect.”

In fact, it was a totally unplanned and un-
expected incident that launched Lippman’s
own career into international notoriety
within industry circles. “It was an interest-
ing thing and not meant to be very nice,”
Lippman relates, “but it was also one of the
most important career moves |'ve ever had,
that i didn’t plan for at all.”

It was, of course, the infamous story of
the birthday present that veteran artist man-

“All you need is love.”

This was a tune that played well in the 60’s...Today you must have your affairs in order!
e If you have not been paid for your performances,
e If you have not been paid for your songwriting,
e If you have not been accounted to for your services,
e If you have not received credit in liner notes,
e If your music has been infringed by a third party, or
e If your contract has been breached,

Contact:

BRET D. LEWIS, ATTORNEY AT LAW
“FOR ALL YOUR ENTERTAINMENT NEEDS”

Phone: (310) 268-8317 FAX: (310) 362-8424 Email: Bretlewis@aol.com
11666 Goshen Ave Ste # 8G Los Angeles, Ca 90049

Teach Your Record Co. The Lyrics!

ager and label executive Irving Azoff sent
Lippman to communicate his displeasure
about the state of their relationship. It was
my 40th birthday, and while | was having a
party, Irving had a live boa constrictor de-
livered to my house as a sort of message.
Luckily, Lyle Alzado [the late football star]
was there, and he and [songwriter/produc-
er] Mark Hudson escorted the delivery man
out of the house and sent him on his merry
way—after scaring the shit out of him.

“That incident was so widely reported,”
Lippman says, “that it took me from some-
one only a few people knew, to somebody
everybody knew about on a worldwide
basis. | became known as the ‘snake guy,’
and it boosted my career tremendously.”

And when he’s not hard at work, the for-
mer all-business-no-play exec has managed
to obtain a balance to his life, something
that includes breeding quarter horses,
which he calls “a fantastic diversion.”

Perhaps it's these diversions that have
kept Lippman in the trenches, rather than
sitting back and delegating tasks to those on
his staff. Even today, while on the road in
Pensacola, he hasn't slowed down, stating,
“You know, | never tire of this business. |
like everything about it. The discovery, the
development, the whole process, and espe-
cially the dreams and the plans. It's so ex-
hilarating and exciting—it's alive. And |
love it.”

Contact Lippman Entertainment at 310-
657-1500.
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<« 27 Artist/Manager Do’s & Don’ts
Scott Cohen, Sol 3 Records: “Attists sccking

management should not enter into a long-
term agreement with a manager unless fi-
nancial milestones are put into the agree-
ment. For instance, if the artist does not
earn a certain amount of money in a spe-
cific time period, the contract can be termi-
nated.”

Ii. YOU & YOUR MANAGER

. DON'T GET LAZY

Lindsay Jones, artist, Nubile Thangs!: “The
other big mistake | see is that when bands
do get a manager, they tend fo get lazy.
That's usually when they get screwed up
and ripped off

“Establish a working relationship with
your manager in that you are working to-
gether to achieve the same goal. Bands that
just sit around and bitch about what they
have to do because ‘their manager made
them’ have nobody to blame but them-
selves. It's a collaborative process, and you
have to be open to all of the possibilities.
But the more that the entire band is on the
same page about goals and desires, before
you sit down with a manager, the better
chance that you will be able 1 iind some-
body that will be able to help you get what
you want.”

. DON’'T LET YOUR GUARD DOWN
Richard Gordon, A Huge Productivn/2
Funky Int’l Records: "The stories of artists
getting screwed by their management are
legion. But to be fair, there are also plenty
of artists who owe their carcers to their
management.

“Ideally, the manager should love the
artist’s music, and believe that there is a
market that can be exploited, and know
where that market is. | would look for
strong organizational skills in a manager,
someone who has the ability to simultane-
ously direct several different projects by dit-
ferent people effectively, and know exactly
what’s going while not getting caught up in
minutia.”

10 IT’S YOUR CAREER

Kenny Kerner, Kerner Entertainment: "An
important thing that artists tend to forget is
that your manager works for you. It's your
career. Even though you may rely on your
manager for guidance and advice, that
doesn’t mean everything he suggests is go-
ing to be right for you and your career.
“There are times when you'll need to
guide him. If he suggest something that you
are opposed 1o, let him know. If it feels
wrong to you—regardless of how much
your manager urges you—don’t do it.”

lil. THE MANAGEMENT SIDE

1 1 COMMON MISTAKES

Michael Faley, VP, Billy Boy Productions:
“Common mistakes that managers make in-
clude not thinking about the global picture
and concentrating only on America; keep-
ing the artist too insulated from the record
company and business in general; and
counting on others to get the job done. The
buck stops at your desk, make sure every-
thing happens.”

. KNOW YOUR LIMITATIONS

Tam McClure, Artist Management Services:
“A big mistake is taking on too many clients
at once. For example, taking on a new
client, tying them to a one-year contract
fully knowing you can't possibly have the
time as a manager to atlend to all of their
needs. 1 think this is something that some
managers tend to do. | have had to turn
down many potentially large money-mak-
ing clients because [ know my small agency
couldn’t possibly handle the extra work-
load.”

Zain Khan, Khan Music Services: “Some
managers tend to take on too many clients.
Ultimately, this means poorer service. Man-
agers are in the service business; this is
something managers need to remember.”

Ken Malucelli, Prince/SF Productions: "The

biggest mistake managers make is taking on
the full responsibilities of an artist's man-
agement when they're not totally connect-
ed with the artist. Do both artist and man-
ager have the same vision? If both sides
don’t have the same vision, it’s not going to
work at all. Everybody has to be on the
same page. That much should be obvious.
The artists have certain things they want to
do or say, and the manager should have the
same goals and visions, or should put to-
gether his own act to advance those mes-
sages or desires.”

18 COMMUNICATE OPENLY

Jude Chauvin, Thunderbird Management
Group, L.L.C.: "A common, and potentially
devastating, mistahe managers sometimes
make is not telling an artist when they dis-
agree with his or her course of action be-
cause they fear upsetting the artist’s ego.
Often an artist who has gained some level
of success through hard work and talent
begins to feel that the success should mean
that he or she has earned the right to slack
off. They've grown too big to sign this auto-
graph, or grant this interview, etc. This is a
point where management needs to step in
and tell the artist how easy it is to fade from
the limelight.

“Managers can become star-struck them-
selves. A manager who has no problem tell-
ing an unknown artist exactly what he
thinks may find himself guarding his
thoughts with more successful artists.”

14 KEEP YOUR TEAM FOCUSED

Robbie Randall, Randall Entertainment: "A
manager’s most important role is to com-
municate and motivate. It is his or her job—
no matter what level the artist or the band
is at prolessionally—to keep everyone in-
fused with excitement. It is also the manag-
er’s responsibility to keep the artist, all the
behind-the-scenes people and the record
label focused on the goals the artist has set.
“It is the manager’s job to keep everyone
around the artist focused on that artist, and
in order to do that successfully, a manager
has to know how to communicate with not
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only his client, but also everyone else who
comes in contact with this client’s career.
The main job of a manager is "focus.””

15 ART & COMMERCE

Amaechi Uzoigwe, Ozone Entertainment:
A big mistake that new ag
not carefully negotiating the fine line be-
tween art and commerce for the henefit of
their artist. Focusing too heavily on one
side or the other can be damaging to the
artist’s ability to move successfully into a
career in music.

”A manager has to be not only passionate
about their artist’s music, but savvy enough
to direct it into the right hands at the right
time. That means knowing the marketplace
and having a network that can push the
project along. A record deal isn't the only
thing that is important—touring or playing
regular gigs and establishing a fan base is
also important. Any leverage an artist can
have going into record label negotiations is
a plus.

“A good manager will make sure that his
or her artist is dedicated to following the
necessary efforts—writing, recording, tour-
ing, etc.—through to the end. A good man-
ager will also educate the artist about the
business of music. After all, the manager ul-
timately works for the artist and not provid-
ing them with the information that is rele-
vant and important to their career can back-
fire.”

s make is—

16 DEVELOP YOUR ARTISTS

Kenny Kerner, Kerner Entertainment: "The
most common mistake made by managers
is that they neglect to develop their artists. |
am a creative personal manager. | oversee
many rehearsals, song-sequences for live
shows, band image, photo sessions, etc. By
doing this, the band looks and acts profes-
sional and can learn from my 30 years of
experience. Record labels want artists that
are ready to go!”

1 ; . BE FLEXIBLE

Robbie Randall, Randall Entertainment:

“A manager is going to have different lev-
els of responsibility depending upon the
professional level of his client. A baby-band
is going to require different skills and differ-
ent kinds of attention than a nationally sign-
ed act. Both require a lot of work, however,
and a manager has to be aware and flexible
in this regard.”

1 8 PROTECT YOURSELF

Tam McClure, Artist Management Services:
“One thing | have seen small local man-
agers do is not get a signed contract with an
artist and then they help get the artist a re-
cord deal, at which point they end up fired
for a larger, more connected management

agency that steps into their place. | have
seen this scenario unfold with many small
local managers and it’s very unfortunate.”

Sandy Serge, The Music Label Connection:
“Most managers fail to get everything in
writing. In this document-intensive busi-
ness, a signed written agreement is more
likely to stand up in court than a handshal
or verbal commitment.”

1! ) . STUDY CONTRACTS

Scott Cohen, Sol 3 Records: "A manager
needs to keep track of important dates in
the contract such as release obligations, ac-
counting periods and the term of the con-
tract. The most common mistake that man-
agers make is not paying attention to the
specifics of their artist’s recording agree-
ment after it is signed.”

20 MAINTAIN YOUR OPTIONS

Richard Gordon, A Huge Production/2
Funky Int’l Records: “I know of a rap act
that a manager got signed to a major label,
but failed to maintain a live appearance
schedule and did not seek other revenue
sources while the label sat on the record. In
the end, the act was dropped, leaving the
artist high and dry because they had no live
audience to support them while they look-
ed for another deal.”

Disneyland Paris,

France is looking for country
musicians for their Buffalo Bill’s
Wild West Show and Country
Saloon to complete their all men
band, The Moody Brothers. If
you are an excellent Singer,
Guitar, Bass and Banjo player,
don’t miss this opportunity!

————n e e
These are full time positions relocating to Paris France,
Disney pay for R/T Airfare, 5 Weeks Paid Vacation,
Housing Allowance, Medical, 13th Month Salary Extra

Auditions will be held on:

March 2nd 1998 between 10am & S5pm
at Debbie Reynolds Studios
6514 Lankershim Blvd.
North Hollywood

(']
F@lsmspLMD.

PARIS

For Information, Call: (818) 623-0145
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LEARN JAZZ, POP, & ROCK!
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% Arranging
__k songwriting

_ iGuitar

_¢Keyboard . |
9: Bass

New 10-week quarter starts April 13th - Call for FREE intro seminar!

800-828-MUSIC +* www.harrisonmusic.com
HARRISON SCHOOL of MUSIC

YOUR VIDEO
SHOT ON FILM!

under $5,000
2 verldrropucTions

FREE SAMPLE:

800-613-9800

MTVIVHI Quality visa/mc
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Behan Johnson

Label: RCA

Manager/Contact: Peter Rudge/Mad
Dog Management

| Address: 303 E. 57th Street. Ste. 18C
New York, NY 10022

Phone: 212-755-5700

Booking Agent: Ron Kaplan/Monterey
Peninsula

Legal Rep: Dana Cook

Band Members: Monica Behan, vo-
cals; Deron Johnson, piano, keyboards,
guitar, bass, drums, percussion

Type Of Music: Folk pop

Date Signed: May, 1996

A&R Rep: David Bendeth

Steve Poltz

Label: Mercury

Manager/Contact: Robert Duffey/Rob-
| ert Duffey Artist Management
Address: 9691 Campus Dr., Anaheim,
‘ CA 92804

| Phone: 714-778-3864

Booking Agent: Rick Roskin/CAA
Legal Rep: David Brantman/Brantman
& Associates

Type Of Music: Triple A

Date Signed: February, 1997

! A&R Rep: Jenny Price

God Lives Underwater

Label: 1500 Records/A&M
Manager/Contact: Gary Richards
Address: 1416 N. La Brea Ave., Holly-
wood, CA 90028

Phone: 213-469-2411

Booking: John Harrington/Variety Art-
ists

Band Members: David Reilly, vocals,
programming, keyboards, guitars; Jeff
Turzo, guitars, programming, drums,
keyboards, vocals.

Type Of Music: Song-driven electronica
Date Signed: July, 1997

A&R Rep: Gary Richards

hen vocalist/songwriter Monica Behan
Wmoved to L.A. in the early Nineties, she

was looking for a musical soul mate to
give an instrumental voice to her lyrics. A mu-
tual friend introduced her to multi-instrumental-
ist Deron Johnson, and the two clicked.

“We sort of hid for a few years before we
found a sound that was authentically ours,” says
Behan, and when Behan Johnson felt they were
ready for public exposure, they started playing
out in small L.A. clubs, attracting the attention of
several different labels.

In 1994, they ended up signing with Wind-
ham Hill. “They were starting a new label—Sub-
sidiary Pop—and we were one of their guinea
pigs,” says the singer. The key person who lured
the duo to sign with the small label was Jack
Rovner, who was then head of marketing for
BMG, their distributor. When Rovner left his
BMG post to become a vice president at RCA,
he took Behan Johnson with him.

The pair did their first record for RCA, but
their sound was definitely lost in the translation.
“It had excellent players on it, but it just wasn’t
our vision,” explains Behan. While the label was
deciding whether or not to even put the record
out, Behan Johnson recorded demos of some
of the same songs at home. It was this home-
made demo that captured the missing magic,

and when the president of RCA heard it, they |
| small boost from the tune he had helped create.

were given the green light.

The duo went to New York to cut a couple of
tracks with a new producer, Michael Mangini,
and the collaboration worked so well that they
began recording their self-titted debut immedi-
ately. “We packed for ten days and ended up
staying for two months,” Behan recalls. “We also
decided that whatever Deron couldn't play
would not go on the record. It had to be simpli-
fied.

“Now the record that we're lucky enough to
have out there is certainly us. We don't have to
give some big soliloquy before we put it on for
anybody. It is what it is.” —Amy DeZellar
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aving already made his mark on the 1997
H Billboard Hot 100 chart as co-writer of the

year's biggest single, Jewel's “You Were
Meant For Me,” Steve Poltz is venturing into solo
artist territory with One Left Shoe, his debut al-
bum for Mercury Records.

“It all started out as therapy,” Poltz recalls of
his earliest brushes with music. "I was a hyper-
active kid, so they put me in classical guitar les-
sons, as an outlet for excess energy.”

A Canadian native, Poltz moved to California
with his family and attended the University of
San Diego. After graduating, he set off for Eur-
ope, where his experiences gave him the confi-
dence to pursue his music in earnest.

Upon returning to California, Poltz formed the
Rugburns, a band whose irreverent songs drew
upon his dark humor while delivering biting so-
cial commentary. They quickly developed a fol-
lowing, touring the country several times. The
band signed with indie label Bizarre Planet, and
eventually graduated to Priority Records, an in-
fluential rap indie with a small rock division.

Unfortunately, the band's record sales did not
match their enthusiasm, and they soon found
themselves dropped by Priority.

With their fan base still in tact, the group con-
tinued to tour, but when they returned to their
San Diego home, Poltz watched with delight as
his friend Jewel shot to mega-stardom, with no

Seeking a break from his current musical di-
rection, Poltz set aside the Rugburns and set
out to record a solo demo, which found its way
to Mercury Chief Danny Goldberg. “He fell in
love with the songs,” Poltz says proudly, “[but]
the success of the Rugburns opened a lot of
doors. It would have been much harder to get
these songs heard without those contacts.”

Having been voted 1997 San Diego Artist Of
The Year, Poltz is preparing for some touring:
“The Lilith Fair helped refresh and reacquaint
audiences with this kind of music. I'm going to
give them another dose." —Eric P. Fleishman

|
|
|
|

Underwater, recent Los Angeles transplants

David Reilly and Jeff Turzo broke nearly every
rule in the “getting signed” book, but they still
managed to create not one but two near-bid-
ding wars. And both times they were signed!

The first time was in late 1993, when the pair
were living in Philadelphia, writing and record-
ing songs in their bedrooms. They had no band
per se and no real following to speak of. They
didn't even have a band name. But they did
have a friend—a DJ at a local radio station—
who sent their one-song demo tape to several
record execs that he knew.

One of those tapes wound up in the hands of
American Recordings A&R rep Gary Richards.
Richards brought the demo to label owner Rick
Rubin, who wanted to hear more songs. “We
had to scramble quick and make some songs,
because we only had the one,” recalls Reilly.
“So, we made two more songs and sent them to
American. But then other labels that we didn't
even send tapes to started calling.”

American released an EP—God Lives Un-
derwater—followed by the full-length Empty, but
neither fared as well as expected. And that, cou-
pled with Richards’ departure from the label, put
the band in a precarious position. So they opted
out of their contract and the label reluctantly
obliged.

It was just at this time that electronica was
sweeping the pop charts and numerous labels
were anxious to sign GLU. But it also happened
that around the same time, Richards (who had
become the band’s manager) joined forces with
A&M Records in a joint-venture and formed the
label 1500 Records. And, not surprisingly, he
wanted to sign GLU, which he did.

Their debut for the label, Life In The So-Cal-
led Space Age, will be released in late March,
but, in the meantime, the first single from the
album, “From Your Mouth,” is being added at a
rapid pace to alternative format radio stations
across the country. —Pat Lewis

In their relatively short tenure as God Lives
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Paper Bridegroom

Contact: Artist Hot Line
818-249-8853

Seeking: Label Deal

Style: Modern Rock

The Chaz Man

Contact: Loud Wild & Proud Records
818-997-6639

Seeking: Label Deal

Style: Funk-Rock

> R
as.

Lewis Gumbeau

Contact: Neon Moon Prod.

626-403-1521
Seeking: Label Deal
Style: Pop

The Tracey Lee Band

Contact: Matt Harris

818-609-0183
Seeking: Label/Mgmt. Deal
Style: Pop-Rock
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DEMO CRITIQUES

ere’s a SoCal band that, at times, de-
monstrates some commercial promise,
but, at others, seems in dire need of direc-
tion. The first song was an inviting pop-rock-
er that could find a spot on the same shelf
as Hootie and the Wallflowers, but the sec-
nd out echoed more Green Day than eithe
of those bands, and the third track had more
in common with Dave Matthews. Versatility
is good, but not when it sacrifices cohesive-
ness. The cover of the Cure's “Just Like
Heaven” was another highpoint.

Production.......... (6 54
LYFiCS ool

Music................ @ |

Vocals......... (5] o A M( 10

Musicianship......

his artist has a definite attitude, which he

unveils on the funky opener "Waitin’ For
The Cake To Bake,” but unlike similar sound-
ing artists like Lenny Kravitz, his material is
not nearly as strong. However, the guy who
calls himself The Chaz Man has a clear
musical direction and artistic purpose that is
refreshing, if not totally unique and original.
He does need to work on his material, since
personality will only take you so far. This
demo shows plenty of promise, and Chaz
should keep working at what he has started.

ewis Gumbeau has put together a CD

that moves across a wide spectrum of
musical styles—from Broadway-styled pop
tunes to childlike story songs (“Mambo And
The Yo Yo Man") and New Orleans-flavored
instrumental funk (“Alligator Gumbo”). Not
surprisingly, the result is that you never get
a clear picture of who Gumbeau is, or what
his artistic goals are. If the songs were
stronger he might look for a publishing deal,
but, as things are, Gumbeau needs to refine
his own vision before entering the studio.

Even if this Southern California-based
group had not referred to their “more
than five years” as a Top 40 cover band in
their bio, it would have been quite clear after
listening to this demo made up of originals,
as it was filled with very generic sounding
pop-rock that is strongly based on the Eight-
ies version of that genre. The musicianship
within the band is strong enough, but the
material, itself, is terribly dated, and Hill's
vocals fail to lift the songs beyond a clichéd
foundation.

his local band sent in a demo tape that

was a bit hit-and-miss, leaning a little
more to the positive side. Lead singer Bret
Levick’s vocal style (reminiscent of Perry
Farrell) is quite effective, and the lyrical
quality is clearly above the usual fare you're
bound to hear in the modern- rook arena.
The only real problems arise in the musical
area, where there seems to be somewhat of
a spark missing that is easier to find in the
other categories. Still, this is a group that
seems to have a potentially bright future.

Gift Horse Production.......... (5] 52
) Lyrics. ..ol (6]
Contact: Fifth Member Mgmt. Musi (4)
818-784-1707 UsiC................... |
Seeking: Label Deal Vocals ...... O 0— [l

Style: Alt. Rock Musicianship... €

hile the melodies and the music shows

promise, the often trite lyrics fail to
challenge or captivate. Also, the use of two
lead singers causes confusion, especially
since the vocalist on the first two tracks real-
ly detracts from the ultimate result. The
band's other lead vocalist (the package fails
to note which is which) is a much more
accomplished vocalist, but the material he
sings isn't as strong as the material sung by
the weaker vocalist. There is definitely a
need for some better direction and focus.

Infinite Touch

Contact: Leone & Simmons
973-523-1481

Seeking: Label Dea!

Style: Triple A

ere are two artists who maintain that

they want their music to be different, and
with this CD they have definitely accom-
plished that goal. Mixing Jim Henriques’
evocative soundscapes (he would definitely
seem to have a future in films or television
as a composer) with singer-lyricist Roberta
Lengua’s off-key vocal approach, Blood Of
Roses are taking an artistic path that is as
difficult to follow as it is to describe. If you're
looking for recording artists who are out of
the ordinary, BOR may be the answer.

Blood Of Roses

Contact: Artist Hot Line
310-558-4233

Seeking: Label/Dist. Deal

Style: Avant-Garde

DEMO SUBMISSION GUIDELINES

Send package to: Demo Critiques c/o Music Connection, 4731 Laurel Cyn. Blvd.,
N. Hollywood, CA 91607. All submissions should include the following four items:
1. Cassette tape with no more than three songs

2. Unscreened black & white photograph (no larger than 8x10)

3. Brief biography with a contact name and phone number

4. Lyric sheet

Send us the identical package you plan to send out to the A&R community, man-
agement companies, publishers and attorneys. All of your packages are selected
at random and reviewed by an executive committee. Packages are not selected
in advance, but rather, at the very time they are to be critiqued for a given issue.
All submissions become the property of Music Connection and will not be return-
ed. Because of the tremendous amount of packages we receive, we unfortunate-
ly cannot guarantee that each and every demo tape or CD will be reviewed. if you
are submitting an indie CD for review and do not have distribution with an es-
tablished distributor, your product will be reviewed in Demo Critiques. If your
indie CD does have distribution with an established distributor, it will be re-
viewed in Disc Reviews.
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2 Album CGatalog from
Established Female Folk Artist
Available for Sale or Licensing

lisa bigwood o IR
like no one else .

Like No One Else Woodland

1996 Grammy Awards Nomination List 1998 Grammy Awards Nomination List
CATEGORY 2 -Aibum of the Year CATEGORY 2 -Album of the Year
CATEGORY 56 -Contemporary Folk CATEGORY 58 -Contemporary Folk
Album of the Year Album of the Year

(1) Mid-Size Entertainment Company with established track record looking to sell or assign
recording contract of Female Country/Folk Artist and two fully produced and released studio
masters.

(2) The Complete 24 Song Music Publishing Catalog for both studio masters is available
through New Pants Publishing, Inc. (ASCAP) for Domestic licensing or International licens-
ing to Major Record Labels - Major Music Publishers - Producers - looking for songs for
upcoming projects intended for Female Country/Folk Artists. All or part of the catalog is
available.

All Serious Inquiries Welcome!

Contact: Randle W. Case or Robert A. Case, Case Entertainment Group™, Inc.

(719) 632-0227 » Fax (719) 634-2274



_

In order to be considered for review in the Disc Review Section, you must have a record deal with a major label or an independent label with an established distrib-
utor. If you do not, please see our Demao Critiques Section. Send packages to: Disc Reviews ¢/o Music Cannection, 4731 Laurel Canyon Blvd., N. Hollywood, CA 91607.

Ani DiFranco
Little Plastic Castle
Righteous Babe

0000000HOV

Eric Clapton
Pilgnim
Reprise

0000000 HOY

Trish Murphy

Trish Murphy
Rhythmic Records

000000H00W

The Young Dubliners
Alive, alive’o
Cargo Music

00000H0000
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Producer: Ani DiFranco
Top Cuts: “Fuel,” “As is” “Puise.”
Summary: Indie rock’s righteous
babe continues to prove far be-
yond a shadow of a doubt that you
don’'t need a major label deal to
make great music. DiFranco’s
meld of singing and spoken-word
poetry set to music is as cerebral
as it is unique. and deives into the
ironies of pop culture. the agonies
of relationships gone awry and the
paradox of her own position as an
anti-icon icon. The album's pro-
duction is clean, and Castle’s ly-
rics pack a bite that could make
Alanis retreat in fear. This record is
sure to be one of the best of '98.
—Jeremy M. Helfgot

Producer: Eric Clapton & Simon
Climie
Top Cuts: “River Of Tears,” “Pil-
grnm," “Circus,” “She’'s Gone," *“My
Father’s Eyes.”
Summary: This is Slowhand's first
studio release of new material
since 1989's Journeyman, ai-
though his popularity reached new
heights in the intenm with Unplug-
ged and the blues tribute From The
Cradle. Fortunately, Pilgrim is a
majestic blend of the more pop-ori-
ented Eighties material found on
August and Journeyman with the
more melancholy sounds of his
more recent releases. A powerful
addition to his illustrious catalog.
—Steven P. Wheeler

Producer: Dave McNair

Top Cuts: “Concession Stand
Song.” “Scorpio Tequila! “Goidi-
locks.” “Date With An Angei.”
Summary: If country music ever
accepts a Triple A alternative for-
mat, this engaging singer-song-
writer couid lead the way. She has
a way with lyrical wordplay that
Music Row would gladly accept,
out she also possesses a rebel-
lious nature that won't always
piease Nashville’s strict formula.
Murphy is an exciting new artist
who would benefit from a new and
diversified alternative country
scene, or a Triple A rock format
that might open its arms to coun-
try-fringe projects. —Charlie Ray

Producer: Steve Albini, Josquin
des Pres
Top Cuts: “Blink.” “One And Only,"
“Fisherman’s Blues."
Summary: This is a unique collec-
tion, as five of these seven live re-
cordings are pieces which have
been a part of the group's live
shows but have never been re-
leased on record. While this CD
does not quite capture the energy
of a real YD show (does any con-
cert recording?), it's worthwhile to
have for the new tunes. ironically,
the gem here is the one new stu-
dio cut, “Blink,” which could easily
find its way onto mainstream and
alternative radio station playlists.
—Michael Harris

Farm Dogs
Immigrant Sons
Sire

000060000V

Great Expectations
Criginal Motion Picture Soundtrack
Atlantic

000000HOOV
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Brutal DLX

ek-fa
J-Bird Records

0000HOVOOW

Sarah Partridge
I'll Be Easy To Find
USA Music Group

068000H00000

Producer: Farm Dogs & David
Cole
Top Cuts: “Whiskey In The Bath-
tub,” “Forelgn " Windows,” = Thi
Face.”
Summary: This sophomore effort
from Bernie Taupin and company
shows that their masterful debut
was no fluke. And while they've
polished up some of the rust from
their rustic rock approach, guitar-
ists Jim Cregan and Robin Le Me-
surier get a chance to spread their
strings even wider this time
around. The harmony sounds are
more effective. as are Taupin's
vocals, and the lyrical content is
still riveting. Keep howlin’ guys.
—Steven P. Wheeler

Producer: Various

Top Cuts: “Sunshower,” “Walk
This Earth Alone,” “Life In Mono.”
Summary: This coilection is an-
other example of a soundtrack that
exceeds the quality of the film for
which it was created. It is highlight-
ed by exceptionai contributions
from former Soundgarden front-
man Chris Cornell (“Sunshower”),
Lauren Christy (“Walk This Earth
Alone”) and new Mercury artist
Mono (with the first single, “Life In
Mono”), as well as two new songs
from Tori Amos, a brooding piece
from Duncan Sheik. and STP’s
Scott Weiland's first solo effort. A
worthwhile album for its sheer
moods. —Jeremy M. Helfgot

Producer: Tim Gerron & Brutal
DLX
Top Cuts: “Stay” “Love Me Any
Less,” “Aunt Minerva.”’
Summary: This is aiternative hard
rock. and while these guys seem
intent on stretching themselves ar-
tistically, the result often leads to
more confusion than cohesion.
Koster's vocais echo those of the
Dictators’ Handsome Dick Manito-
ba. while Mayron's vocals are less
abrasive, yet neither singer carries
things off with much distinction. If
you like a wall of noise with occa-
sionally interesting lyrics. you can
find this CD at J-Bird's web site
(http://www.j-birdrecords.com).
—Steven P. Wheeler

Producer: Gary Stein

Top Cuts: “Once For My Baby,
“My One And Only Love.”
Summary: This album, comprised
solely of covers, could almost be a
primer for lounge singers in train-
ing. While Partridge has a decent
voice—at times reminiscent of
Judy Garland—and the accompa-
nying musicians are all able to hold
their own, there's nothing really re-
markable here. This material has
been done before, and will certain-
ly be done again. The obvious ex-
ception is Lennon & McCartney’s
“Norwegian Wood,” which Partrid-
ge lounges out in the extreme. Not
a bad record, but nothing great,
either. —Jay Spear
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RECORD INDUSTRY
REPRESENTATIVE

(AWARDED MANY GOLO/PLATINUM
RECORDS)
Professional Record Company Executive
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1) We can get you a record deal.
2) We'll start your new record label
with distribution
3) We'll promote and market product to radio
stations and record stores.

213246120757
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“Kame of the Hit"

A Co-op Record Label providing
national distribution, radio
promotion and press campaigns
for guitar/pop artists.
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3 San Tres
The Viper Room
West Hollywood

Contact: Artist Hot Line: 626-744-
2710; or Debbie Fontaine: 310-
471-8631

The Players: Tera Bonilla, vocals;
Bryn Johnson, vocals; Sandra Al-
len, vocals.

Material: While waiting for 3 San
Tres to take the stage in front of a
sold-out room, | asked a few mem-
bers of the huddled masses what
kind of music they did, and every
one of them said the same two
words: “Spice Girls.” At first glance,
it's obvious why you may get that
impression, but after watching and
hearing this trio perform, two other
words came to mind: “they’re bet-
ter” The prerecorded music that
backs their vocals is the same sort
of poppy dance material that the
British quintet has ridden to fame
and fortune, but, although most of
their songs are essentially indistin-
guishable from one another, they
do have one up in the name of Girl
Power, in that the best song in the
set was one the group actually
wrote themselves, “Diva, Diva’”
Overall, their choice of material
was catchy, energetic and man-
aged to keep the room hopping—
even if it was more derivative than
original. In fact, even if this music
isn't your personal flavor, the eye
candy alone is a real treat.

Musicianship: Vocally, this trio is
tighter than one might expect, es-
pecially with all of the dance rou-
tines that they go through. Their
voices are strong, they take advan-
tage of the constantly rotating vo-

3 San Tres: Better than the Spice Girls.

cal leads in their
songs, and their
harmonies may
have been the
strongest point of
their vocals. Each
member infuses a
distinct personal
touch, but not so
much as to make
it stand apart from
the whole. This is
obviously a disci-
plined and welli-
rehearsed group,
and they avoid
being mere Bar-
bie dolls by hav-
ing passion for
their material—a
passion that is in-
fectious and pro-
jects well.
Performance:
This is the reason
the Viper Room
was filled to capa-
city for 3 San Tres.
Whereas the mu-
sic and vocals did
not differentiate
too greatly be-
tween oach of the
singers, their per-
sonalities onstage
were quite distinctive. Their numer-
ous dance moves were intricate,
smooth and precise, resulting in
sexy and stunning choreography.
Summary: 3 San Tres may just
have to weather the inevitable
Spice Girls comparisons, but they
must have been onto this concept
quicker than most to get as good
as they are now. This group of
young ladies has a special endear-
ing quality in a genre which many
labels would love to cash in on.
—Bernard Baur

Moe Daniels
The Viper Room
West Hollywood

Contact: Rhonda Warwick: 818-
562-6593

The Players: Moc Daniels, vocals;
Gabriel Moses, guitar; Dion Mur-
dock, bass; Dave Brown, drums.

Material: This singer-songwriter’s
material might not knock you out,
but her vocal and performance ab-
ilities certainly will. Daniels sings
with a lot of character and convic-
tion, and her voice is borderline
husky, with a graceful earthiness
to it. Most of her material is non-
confrontational—your standard re-
lationship/love fare, with a bit of
abstraction and poetry thrown in.
When she sings about fost love or
misunderstanding, you feel exactty
what she means. In fact, she could
have sung “Mary Had A Little
Lamb” and had the audience rivet-
ed. As an encore to a captivating
performance, Daniels did a Jeff
Buckley song which she imbued
with her own well-developed style.
Musicianship: Daniels’ backup
band was just that, although they
fit the bill adequately. Perhaps all
the better to showcase her vocal
talent and stage presence. Listen-
ing to her voice, you can hear the
work that she has put into shaping
every note and phrase so carefully
that she can remain relaxed and
focused on her performance and
communion with the crowd.
Performance: Moving about the
stage in a simple black t-shirt and
jeans, Daniels’ vibe was fluid and
effortlessly put across. Her attitude
was confident, spontaneous and
just short of swaggering, and, as a
performer, she projected a sense
that she is really in her element on-
stage. Her song introductions were
brief, and were delivered with a
relaxed sense of humor. The em-
phasis was clearly on Daniels, and
her performance came off essen-
tially as that of a solo artist.
Summary: This show by Moe
Daniels was a highly impressive
musical event. Youre hearing it
here first—Moe Daniels is a star.
She has found her voice, and per-
haps with a stronger, more inter-
esting backup band and some hit
material, she is bound to soar.
—Andi Patterson

Moe Daniels: Confident, spontaneous and just short of swaggering.
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The Robbie Laws Band: Straight-up blues with a traditional approach.

The Robbie Laws Band

Cafe Boogaloo
Hermosa Beach

Contact: Tom Hathaway: 619-566-
9684

The Players: Robbie Laws, guitar,
vocals; Pat Counts, bass; Tim
Doyle, keyboards; Drawback Slim,
drums.

Material: The Robbie Laws Band
plays straight-up blues, crisp and
clean, but with a traditional ap-
proach. Most of their set consisted
of covers, with a slight difference:
the intros and endings to familiar
songs were usually personalized
by Laws in his own style, a style
which is very close to Albert Col-
lins, who Laws apparently has a
great deal of affection for. In fact,
he did quite a few tunes from the
A.C. library. This is the type of
blues that won't surprise you, but
can get you excited. Laws’ work
out on “Reconsider Baby” was es-
pecially noteworthy, and the few
originals that he did were on par
with the rest, but didn't really stand
out from them, either.

Musicianship: Laws' guitar work
is pristine, with every note count-
ing where and when it should. You
can feel his passion behind the
music, and, at times, it's elevated
to an exceptiona! degree. When he
holds his leads you can hear a lot
of Collins with a touch of Elvin Bis-
hop and Stevie Ray Vaughan. His
vocals leave a little to be desired,
but there wasn't a lot of singing
anyway, and with his guitar playing
being what it is, it's easy to forgive
him. Laws was accompanied by
keyboardist Tim Doyle, who was a
great choice. He's a master, with a
light-hearted approach tempered
by an intense delivery. His musical
iole was nearly as important as
Laws’, as he had his own leads
and took full advantage of them.
Filling out the taut sound was Pat
Counts, whose bass playing stood
out without being overwhelming,
until he had a solo that turned into
a coupling with drummer Draw-

back Slim, which was just amaz-
ing. And Slim, himself, could prob-
ably back a heavy metal band. His
three-tier cymbal sets were all
used, and he seemed to be one of
the hardest hitting blues drummers
around. Together, this grouping is
a seasoned, polished and powerful
combination.
Performance: There wasn't a lot
of space onstage, but every mem-
ber had a little flash that they threw
into the mix. Slim twirled his sticks
between beats, Counts bobbed his
bass over his head, and Doyle is
simply a very funny guy. At one
point, he stood up and tightened
the mic stand with a vise grip he
just happened to have at hand.
Laws was a bit more reserved than
that, but he had his moments, too.
He certainly has the blues moves
down, but he aiso has a likeability
about him which comes across ex-
tremely well. For the space they
had to work in, this group played it
for all it was worth.
Summary: Robbie Laws and his
band will do more than just fill a
blues craving. They're not fancy or
especially unique, but they know
real blues. And they're able to be
not only entertaining, but oddly
comforting, as well. There's some-
thing about them that makes them
feel like old friends, and not just
another act passing through town.
—Bernard Baur

Accidental Tribe
The El Rey Theater
Los Angeles

Contact: Artist Hot Line: 310-455-
2242

The Players: Brad Burkhart, vo-
cals, guitar; Armando Sandoval,
keyboards, vocals; Steve Kocher-
hans, sax, fiute; Les Bloome, bass;
Roger Friend, drums, percussion.

Material: Accidental Tribe plays a
unique form of propulsive but elo-
guent rock & roli, which focuses
heavily on the history and demise
of Native American culture. Their

MUSIC CONNECTION MARCH 2-MARCH 15, 1998

sound is based in a classic, roots-
10ck tradition, which is rounded out
by the heavy-handed use of con-
temporary effects-laden keyboards,
to produce a modern. textured stu-
dio sound. This, coupled with the
intense subject matter, produced a
powerful set. The songs alternated
between basic rock and acoustic-
based ballads which eventually
bridged into rich, passionate jams.
While the majority of their songs
had a heavily-sculpted orchestral
sound, others were based in more
conventional pop-rock.
Musicianship: There is a high le-
vel of overall musicianship in this
group. not only in their basic musi-
cal ability but in their performance
of complex and sensitive pieces
which requires a heighlened sen-
se of onstage awareness. Singer/
guitarist Burkhart delivered his vo-
cals with passion and a genuine
sense of declaration, while percus-
sionist Friend proved himself to be
a very versatile player who easily
traded in his sticks for a pair of
brushes. Keyboardist Sandoval
stood out as a competent player,
providing diverse background vo-
cals on most of the songs, and oc-
casionally singing lead.
Pertormance: The stage was al-
most filled with musicians (includ-
ing several guests), and it was fun
to watch the parade of many differ-
ent instruments and players. There
was very little emphasis on visual
showmanship, and Burkhart spoke
sparingly during the hour-long set,
so the show was clearly about the
music. And the players seemed fo-
cused on delivering it, with all of its
many fluctuations in sound and
mood. This group’s ability to build
from a single flute or sax part into
a towering crescendo was quite
impressive.

Summary: Accidental Tribe have a
strong sense of artistry and a de-
dication to the Native American
cause, which they channel through
their music. If you like music with a
lot of dynamic energy and a mes-
sage behind it, | would give this
band alisten. —Andi Patterson

Accidental Tribe: Music with dy-
namic energy and a message.

Rob GoobMan

Worth a BIG Listen!

INSIGHT
INSOMNIA
TRIP THE PLANET
CES JACUZZI
HI FI
MODERN PEASANTS
THE RUDES
NOISEPIE

THANKS TO OUR

SPONSORS!
*Fender *Barrett Violins
*SuperSensitive Strings

*SensiCore Strings
We deeply appreciate
your support!

Meridith Day Marketing
(760) 944-1101

SONGWRITERS
SUCGESS PLAN

a. Write cool songs
b. Make great records
¢. Earn lots of money
ANY QUESTIONS?
AS RO

The Songwriters Guild
Foundation Presents

ASK-A-PRO/SONG CRITIQUE
RICH DICKERSON
Dir. of Film & TV Music
TRANSITION MUSIC

March 18, 7-8p.m.
All Styles
SGA mem. Free, non-mem. $10

213-462-1108
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PHOTOGRAPHY

* Special Industry Rates
» CD’s, Band & Headshots

31023921421

N s

For Pop-Rack Recording Project
With Crowded House, Aimee Mann
Feel. Paid Situation. If You're The New
Mitchell Froom or Jon Brion

Please~CaII

5609

'Income Tax
Accounting

Individuals / Partnerships
Best Rates for
Music Industry Professionals
7 Davs/ Sume Day Service

Miller, Roemer & Assor.
(818) 380-0480

‘your music heard

An estimated 50 million people

get online everyday.

The major record labels are utilizing
the web to seek out new talent.

a
3
n

Fulure Hils
ormation visit our website.

www.futurehits.
e-mail to: info@futurehits.com
or call 213.852.9862

UEEK Subscribe
By Phone Today

call = [ @
818-755-0101
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artist without sounding dated.

Ashia
Little Frida’s
West Hollywood

Contact: Crys-Am Entertainment:
310-724-3484

The Players: Ashia Chacko, vo-
cals, guitar; Dahna Rudin, cello.

Material: Bay Area-based singer-
songwriter Ashia is somehow rem-
iniscent of a Sixties-era artist with-
out actually sounding dated. Per-
haps it was the coffeehouse set-
ting—complete with candles and
herbal wreaths—or it might have
been the fact that she actually did
a war protest song, “Black Dog,”
which she started by shrieking a
war cry that evoked a little bit of the
spirit of Sinead O'Connor, and a lit-
tle bit of the spirit of an Apache
warrior. The rest of her set, howev-
er, was along the more listener-
friendly lines of Sarah McLachlan.
Most of her material reflects a sen-
se of personal searching and dis-
plays a sensitive naiveté, as she
tries to understand her life and
herself. On “If Wishes Were Hors-
es,” her cellist, Dahna Rudin, sang
with her in an operatic soprano voi-
ce which complemented Ashia’s
darker and more straightforward
vocals very well.

Musicianship: Ashia’s rich voice
is easy to listen to, and her simple
guitar playing complemented it
well. She seems confident enough
to know that sometimes restraint
can create the greatest impact.
Cellist Rudin added a lot to the
sound. and all of the arrangements
in the set were actually tasteful.
(Ashia just added Rudin last sum-
mer, but it's a nice aural touch.)
Among other things, it helped to
set her apart from the masses of
female singer-songwriters with ac-
oustic guitars, and you can be
thankful for that.

Performance: For the most part,
Ashia puts a lot of passion and en-
ergy into her songs, albeit in a qui-
et, earthy way. She gave a comfor-

Ashia: Reminiscent of a Sixties-era folk

table and relaxed performan-
ce, and created an atmos-
phere of a living room full of
friends getting together for
an evening. Things gol a little
sleepy mid-sei, and looking
around the small room, there
were about fifteen people
there, mostly women.
Summary: Ashia has a cou-
ple of things going for her,
not the least of which is a
very good voice that doesn't
get stale after an hour or so.
She also has a knack for ar-
ranging her songs, and her
writing is also accomplished.
And it seems to be improv-
ing, too, as her newer num-
bers were more interesting
than the pieces she intro-
duced as “older” She's a rel-
ative newcomer to the singer-
songwriter world, and still
seems to be exploring new
ways of expressing her musical
vision. But, at the rate she’s going,
there is a strong possibility that
she will eventually be able to dis-
tinguish herself from the pack of
other singer-songwriters so preva-
lent nowadays. She's off to more
than just a good start.

—Amy DeZellar

Michael Campagna

& The Average Johnsons
Farfala
Los Angeles

Contact: Doug Deutsch: 213-463-
1091

The Players: Michael Campagna,
vocals, guitar; Chet West, bass,
vocals; Morris "Mo Love" Beeks,
organ, piano, vocals; Gary Mal-
laber, drums.

Material: Michael Cam-
pagna is a blues guitar
player, and his music
represents that well.
He plays a mix of stan-
dards and originals,
with the originals actu-
ally being the stand-
outs. Campagna has a
good songwriting sen-
se, and he also has a
real feel for the blues
idiom and soul. It's a
challenge to write solid
blues pieces without
sounding derivative of
one of the great blues
legends, but Campag-
na does a very good
job at avoiding this pit-
fall. His songs are cool
and clean without an
overburdening sense
of having been heard
before.

Musicianship: Cam-
pagna is a very good
guitarist. His solos are
crisp and sharp, with
tasty twists that do not
run on too long—orig-

inal solos which mix many different
influences, showing off Campag-
na's varied background. His voice
is good, but takes second seat to
the best singer in the group, Morris
“Mo Love" Beeks. Not only can
Beeks wail on piano and organ,
but he has a very sexy voice—a
soulful voice, which rocks the
house. Chet West is a strong bass
ptayer and backup vocalist, while
notable veteran drummer Gary
Mallaber (who has played with the
likes of Steve Miller and Bruce
Springsteen), is superb, displaying
force without overriding the rest of
the band.

Performance: This is a group that
has been together for a while, and
the chemistry shows. Each player
seems to know instinctively where
the others are going. Campagna's
solos are only helped by the back-
ing of the Average Johnsons, and
when asked to solo, they respond
to the call. There is a lot of give-
and-take here, as Campagna's
name is upfront, but this is a very
democratic band, with the others
getting enough solo time to show
off their varied skills. While Cam-
pagna is not a tremendous stage
presence between songs, his ban-
ter does work to his advantage, al-
lowing the music to stand strong.
This was a very professional show
that did not come across as being
too glitzy.

Summary: Michael Campagna &
The Average Johnson is a very
good electric blues act. They have
the strong musical chops and solid
material which are the neccessary
backbones for success, and the in-
terplay between the group’s mem-
bers onstage is great. They never
seem to miss a beat. Add all of
these factors together and you
come up with at a group that is
worth seeing. —Jon Pepper

Michael Campagna & The Average Johnsons:
A very good electric blues act.
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With 25 years experience duplicating for some of the largest companies in the nation,
trust United to professionally handle all of your (D, Audio and Video duplication needs.
JUTTFTRRTR i Fast tumaround Lomplete packaging design and printing
il Friendly professional service State of the art equipment and facilities
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TREFIE Sl Guaranteed lowest prices
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THE_WEST COAST MUSIC TRADE MAGAZINE™]

HURRY'! J

WA

_ DEADLINE 4

NO PHONE CALLS, PLEASE

| Band Name:

: Contact:

: Phone: ( )
: Address:

ey
I City:

12TH ANNUAL BAND DIREGTORY

SEND THIS IN FOR YOUR FREE LISTING!

Our annual Band Directory issue is consistently the most popular and request-
ed among club owners, A&R people, managers and musicians.

Make a smart career move NOW. Return this form to us no later than
March 13th for your FREE listing in the most comprehensive Band Directory
in Southern California.

FRIDAY, MARCH 13

To arrange for a display ad in this very special issue, call 818-755-0101 and ask for our ad dept. The display advertising
deadline is Maich 18, 1998.

Please check off the category (s) that best describes your music:

4 Rock J Latin
‘J Alternative J Funk
d Heavy Metal a1 Rap / Hip-Hop
J Dance J Country
1A Blues - Jazz
- 'J Pop 41 New Age
. 1 R&B 1 Reggae / World Beat
_ State: __ Zip: d Triple A u Other

| COUPON MUST BE FILLED OUT CLEARLY AND COMPLETELY. Incomplete submissions will not be listed. If you do not want certain elements of your sub- I
mission printed, indicate CLEARLY. Only one submission per band. One element (Contact, Phone, etc.) per listing. MCis not responsible for duplicate band names |
Lor for unsolicited or annoying calls. SEND TO: MUSIC CONNECTION BAND LISTING, 4731 LAUREL CANYON BLVD., NORTH HOLLYWOOD, CA. 91607 1
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Music MARKETPLACE

THE WORLD’S LARGEST LISTING OF MUSIC CLASSIFIEDS!
Music Marketplace is your connection to a variety of music-related services

including: Equipment For Sale, Musicians Availabl'c.& Wzmte.d, Songwriters, EQUIPMENT
Pro Players, Instructors, Employment Opportunities, Specialty Products, 1. Home Electronics

Music Web Sttes and more. [t’s casy to place your ads in Music Marketplace. PAs & Amps....
. - . . . Recording Equipment
Stmply follow the mstructions below. . Music Accessories
Guitars
Bass Guitars

FREE CLASSIFIEDS - Misc. Strings

.. . . Keyboards
Free ads are reserved for musicians looking to buy or . Horns/Winds

Il equipment or to connect with each other. . Drums/Percussion
sell equipment or to connect with each other. You do not i Sy

q_uulify or free ads if you or your busipess charge any " Trades/Freebies,/Eic
kind of a fee for your produds or services. MUSICIANS AVAILABLE

* You may place your free ad 7 days a week, 24 hours a day. : Sc:]si:?sl;iSSts

» Choose only one of the following ways to place your ad: ;
24 tr, Free Classified Hot Line: §18-755-0103 : i:;l%so}:licgtirs :
E-mail: muscon@earthlink net . Drummers/Percussionists
FAX: 818-755-0102 . Horn/Wind Players.............. .......60

* Deadline: The free ad deadline is printed at the top of every page in the Marketplace section. : \s/gfgﬁlges M

When placing your free ad, follow these simple guidelines: ~ MUSICIANS WANTED
1) State the category # where you want your ad to appear. . Vocalists
2) State your ad in 25 words or less. (Please remember to spell equipment & band names) - Guifarists

3) State your name, area code and phone number. - Bassists........... :
. Strings Players

Note: Your name counts as one word, and your area code and rhone number count as one word. You mur . Keyboardists
leave up to three ads per issue, but only one ad per category. All ads placed are final and cannot be canceled or . Drummers/Percussionists.
2

changed. Free ods will run for one issue only. To renew your ad, simply repeat the above procedure. . Horn/Wind Players................. :
28. Specialties...................... .

PRODUCTION

PRO PLAYERS [‘é\] ODDS& ENDS |  FYYQ DISPLAY ADS | 29 Songuriting

Pro Ployer ads are located ' Located af the very A disploy od in Music . Composers/Arrangers Wanted. ..

Ihrou%houl the free classified sec- end of the Market- (onnection mufguzine 31. Producers Wante

tion and are easily identified by their “float- place section, the Odds & Ends will land in the hands of over 32. Engineers Wanted.......................
ing” location and “fixed” format. These ads oge is easily identified by the 1" 75,000 people, each and every 33. Misc. Prod
are reserved for musicians, singers, songwrit- on ods that fill the page. This issue. We have a variety of sizes, BUSINESS/SERVICES/PEOPLE
ers, producers, engineers, elc. who wish fo popular section con- shapes and colors to choose from. 34. Agents/Managers Wanted
further promote their talent and services. finves o sellout eYp oty Allow one of our friendly adverts- 35 | 9 tors Wi ?d
Each Pro Player ad is only S30 per issue. every issue. There & ENDS ing representatives fo assist you 3 6' S.V esg g c\x/r\}e d
White on Black ads are S35 per issue. is o waiting list with designing o promotion - Distributors Wanted. ..
Deadline: The Pro Player dead- and reservations are compaign that fits 37. Emp‘|oyment
line is printed at the top of PRO o must. Call our main office at your budget, and VRS WA 38 Music Perbsono|s.
every page in the Markefploce QWAL &Y 818.755-0101 and ask for an gets you fast results. ADS 39. Misc. Business....
section. (all Carrie, our Pro advertising representative 1o Coll our ad depart- 40. Web Sites
Pluyer representative, to reserve assist you. ment at 818-755-010% . . g
your ad: 818-755-0101. iy
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24 HOUR HOTLINE (818) 756-0103 « NEXT DEADLINE: 12 NOON, WED., MARCH 4, 1998

| E—

2. PAs & AMPS

+1980 Yamaha B 150, 50W bass amp. Singl 15"
Gombo. Pamprd for 16 yrs, abusd 2. Doug 213-
857-7420..

«2 Peavey bass cabs. 2/10s, 1115, each cab. Gd
shape. $200 ea/$300 pr. Firm. Danny 213-663-4185.
«ADA MPI midi tube preamp w/MCI ft cntrl w/7
pin Phantom pwrd midi cabl. $200 obo. Scott
626-967-2527

«Crate bass amp & spkr 500W, low-hi boost, fx
loop, 7-bnd eq & more, xInt cond. $380. Peavy
PA sys, 300W amp. 818-972-9979

«Crate combo amp $100. Peavy bass cab
wiGauss 1/15” spkr $250. Ampey bass cab
w/4x10 spkr w/horn $350. 213-436-5284.
«Fender Showman amp. pre CBS, 100W in
custm 2/12 combo cab. 2 chnl, 1 chnl modfd, 1
chnl clean. Grt tone. $500. 213-876-0155.
*Marsh| 200W steree tube pwr amp S800.
18-347-4928

sPeavy 60/60 tubc guit pwr amp. Xint cond
pwrfl warm punchy tone 12AX7 & EL34 tube
$180 firm. 818-318-3386.

*Peavy 8.5 550W pwr amp $450, Mackie
FR1400 pwr amp $600, Yamaha 16 chnl
MR1642 recrdng brd $900, JBL WR selies
$1000. 8B0E-681-1961

3. RECORDING EQUIPMENT

*Akai MG140 w/ML14 progrmbl aulo locatr, 6
tapes. punch in pedl, Tascam domag. $750
obo. Scott 626-967-2527.

sAlesis ADAT X1, brnd new. O hrs, must sac.
$1800. 562-435-9200.

sAmek Angela Ampex MM-1500 ATR1GY
$26,000. 310-271-6569.

«Fostex 816 1/2" 16 trk recrdr. Warm analg
wie, swap for tweed pro Gibson 225 or athr
vintg gear. 818-902-1084.

*Multi trk midi recrdr by Alesis, MMT-8, in gd
cond. Sell for $200 obo. 818-999-7915

*Peavy recrdng brd. 36x8. gd cond., 2 pwr
amps w/sland. $3.000. 562-694-1941.

Il Available: High-profile live
music/entertainment venue.The
former Ashi Grove on the Sants
Il Monica Pier. Several live-aud-
|| ence, cable television produc-

tions have been filmed on-site.
I 5,820 sq.ft. plus 1,064 sq.ft.

EQuiPMENT |

_ EQUIPMENT

4. MUSIC ACCESSORIES

sAlesis 3630 compssr Imtr. Supreme cond.
Features, gate, hrd or soft knee, input/outpt
meterng, stereo or dual mono. $150. Doc 816-
980-4685

*0BX wirlss 4 sale. $100. 213-436-5284
*Digitech Wammi Wah XT100, gd cond. $100.
Cry Baby 535 $80. 818-347-4928

*1957 Fender Telecastr. Neck refnshd at factry,
rest orig. swap for othr vintg instrmnts, amps.
818-902-1084

*Ephiphone ST165 12 strng acous $200
Fendr Strat ‘79 ash body, mapl neck. $550.
Daniel 818-763-3142.

*Gibson J50 flat top 6 strng acous guit
w/Rotomatic tuning pegs, vintage colectors
item from 1957 whrastien case, outstanding
fur recrdng. Very gd cond. £10-230-8470
*Honer, blk Srat copy. Grt cond. Glg bag.
$150. Brad. 213-624-7154

6. BASS GUITARS

sibanez Sna Gear 405, 3 sting bass, blk, grt
cond, hig cagy. $425. Brad 213-624-7154.

ARl

THE VALLEY'S ALTERNATIVE T0 ROILYWNDD
HOURLY RODMS $7.00 10 $10.00 AR.
MONTHLY LOCKOUTS FROM $150.00
CENTRAL AIR CONDITIONING & HEAT
VIDEO SURVEILLANCE, MONITORED SECURITY SYSTEM
VENDING MACHIME, ACESSORY STORE. P.A RENTAL AVAIL

(309) 592-5547

= =

a— Pier

private event and filming income Il
potential.Landlord seeking ten-

ant with a solid operating hack- I
ground and financials, Il

Please send written inguiries to

_]

-

[

slbanez SRBO0 bass for $500, Warwick 5 strng
bass $1500 obo, 16 spc, shock mntd rack case
$200. 818-769-1978.

*Rick bass 1964 reissue. C Squire Itd editn,
refinshd, absoltly beautifl, only 1000 made,
matchng case. 626-333-6525

sVintage 1966 Hofner Beatle bass. Rght
handd. plays, snds, looks, grt. Inclds h/s case.
$1500. Paul 818-753-0816

10. DRUMS/PERCUSSION

*5-pc¢ bik drumset. bass, bass tom, tom, snare.
hi-hat. Grt startr kit. $160. Kim 818-972-9979
*Orums for sale Nobl Cooly 10, 12, 14, 16, 20. 1
ply snare. cntrmint rims. DW brkts, diacst chrome.
brn list $6700, sac $3300. 626-578-8134.
*Ludwig Vista-lite 5-pc. blue, xInt cond. DW &
Gibralter hdwre. Rims mnts. Ziidjian & Sabian
cybis, lots more, cali for details. $2400. 213-
465-4702

12. TRADES/FREEBIES/ETC.

*Wntd: elec guit. Will trd Aria Pro SLB bass.
Shane 818-249-2273

FRANCI%CQ
STUDISS

Month to Month Rehearsal
/Recording * 24-hr Access

 EQUIPMENT

Acoustically Designed Rooms

Very Secure ® Free Ulilities
MirrorsCarpes ® Private Parking
New Freight Elevator ® Fan Ventillation
* Clean Facility » 9'-12' Ceilings
® Less than 3 mikes from 5, 10 & 101 Freeways
LA: 213-589-7028

: BEST RATES IN TOWN!

1 Business Since 1979 « Comfortable. Fniendly
pheie = Cei ear hoth 101
5 treew ditt
Rooms with PA « Storage « Music Accessor
and snacks Free Instrument Rentals

Uncle Studios
REHEARSAL

6028 Kester Avenue
Van Nuys. CA 91411

818 « 989 - 5614

-
| MusiciaNs AVAILABLE |

13. GUITARISTS AVAILABLE

BILLY ]

Guitarist - Songwriter
f s Many S
experience.  Published songwriter. album,

parts solid time  Also available for fessons. |
es negotiable
'y

..................................... 213-969-4856

New Label
Seeking
Applicants

Al departments hinng, including
Human Resnuree Admiinistration
and Business Affairs. Paid Pasitions.

lax Resumes to (818) 623-9474

REHEARSAL

2 > Santa Monica Pier Restoration w D - - ]
[l patio. Seats 350. Full kitchen. Corporation (l ;
I Facility in excellent condition. n nica Pier, Sui
| Gt o s 0| COMPOSERS/
i!i faciy ofes samitcant SEISERETT T MUSICIANS/SINGERS
" - |
|
| Once a year Patterson, Walz & Fox,
4000 squa"e Foot | the industry’s leading producer of music for
Recording | Rehearsal Space for Lease broadcast advertising accepts unsolicited
v’ Zoned for Storefront sample reels. |
v Prime Valley Location |
v NoHo Art District NOW IS THE TIME! |
v ‘E/qt.ip.ment Available Patterson, Walz & Fox f
) iving Quarters 1 3135 Del Rey Avenue ’
@ Prices Start at $3500 Monthly “®» La Costa. CA 92009
(818) 505-1984
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| MusiCIANS AVAILABLE |

| MusiCIANS AVAILABLE |

| MusiclaNS AVAILABLE |

MATT MITCHELL
Guitarist - Vocalist - Arranger

Graduated from Grove on Dean’s list. Worked
da : | ds thusit transcrivet tor Cherry Lane. Hal
wiHellecasters, Carlene Carter. Steve Earie. Tom Leonard. and Warner Brothers. 15 years
Jones. Soiomon Burke. efc. | can give you killer | recording and live experience, extremely
guitar tracks &/or help arrange/produce your | versatile, easy to work with, and quick in the
songs. Several openings for qualified students. | studio. Rates negotiable

..................................... 818-759-5066 | reesvssmnssossnnssssnesnen® 1 8-382-7837

«Guit avail for alt band. Infl Navarro, Pumpkins,
W' Z ! ’ a Jz Fl ’ EZ

Cobaine. Gd gear. 30 yrs old. 562-432-0591.
*Guit avail to from hvy groove metl 1 guit band
New Location and Expanded Services!!
Now featuning Full service custom Guitar design,

wihvy tone. | hve exp & equip. Srs onily.
Nicholas 818-992-5477.

restoration, bullding and finishing. Personalized

Service, Master Craftsmen

*Guit avail to join/form hvy rock band. | hve

many infl/ Rdy to kick ass. Srs only. No posers.
highest attention to detai
‘;‘W Reasonable rates,
“Let us know how we can serve you"

Jake 714-879-5613.
(818) 909-7310

*Guit infld by Thunders, Williamson, Ashton
Frehley, Kramer, Young Bros, sks to join/frm
band. W Hllywd. Dave 213-650-4691.
Van Nuys E-Mail wilkinsguitar@usa.net
Since 1984 Se Habla Espanat
hitp://www6_pilot.infr.net/~mag2/wilkins 1.htmi

*Guit plyr sks rock band w/mgmt or recrd deal.
GUITAR LESSONS

Infl Stones, Crowes, ZZ Top. 818-623-7171.
Geared towards inspiring
fluent, tasteful

IMPROVISATION!
Aleo, how to write great songs and great solos
JAZZ BLUES POP FOLK ETC

ANDREW SHYMAN

26 YEARS AS A GUITARIST
12 YEARS TCACHING, RECORUING ARTIST
PERFORMER, SONGWRITER, SOME PHILOSOPHY

(213) 658-6916

Fully Eguipped
Rehearsal Studios!

Rates
$10-14/hr
Drums only-$8/hr,

WILL RAY

Country & Blues Guit & Producer
Elec/acous/slide guitars. mandolin. Dobro

NORTH HOLLYWOOD
Only 6 Rooms Left!
From $375.90 - $575.00

» SAFE » SOUNDPROOF

(81 8) 760-0818

..."Stop wasting your time & money
setting up & tearing down!”

Next time
we're gong to
Sound Arenal

REASONS YOU SHOULD REHEARSE AT SOUND ARENA
« All our studios contain a complete backline consisting of:
« Full 5 pc. Pearl or Tama drumkit, including Sabian cymbals
« Up to 2 guitar amphfiers & one bass rig
« Complete PA system, including mics, cords, and stands
* Qur equipment is new & well maintained
« Each studio is air conditioned, clean, & professionally run
* No hidden or additional charges...one low rate gets all!
* 3 convenient Southern California locations...& more to come
* Discount rates available
* Value and customer satisfaction...our #1 goal!

= Sowrnd Prena g2

REHEARSAL STUDIOS
Check out our Anaheim & Reseda expansions!

Reseda
(818)609-9972

Van Nuys
(818)994-9425

Anaheim
(714)956-4656
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*Guit plyr avail fro pro recrdng or live sit, xint
gear. elec or acous. Pop, rock, funk, R&B. 213-
732-2605

oCusit plyr, 14 yrs oxp, tkng to formioin jam
band. Infl blues, cntry, funk, folk, Grtfl Dead.
etc. Pat 818-843-5583.

*Guit sks alt pop band w/mgmt & or recrd
deal. Infl XTC, Spc Hog, Radiohd. Psyc Furs.
Lk gd, sing well. keys aiso. 213-874-3126.
*Guit sks complt hvy groovng rockng song
orintd band. Upbeat. drivng. R&R. No
grunge/thrash. 818-783-3953.

*Guit/voc avai for compit band. Orig only. Ala
Doobies, Eagles, Fltwd Mac, voc type band. 805-
581-4861.

Hvy met! Id/rhytm guit skng band. 818-243-1568.
«f thought | was an avrg plyr, but | must be a
litir better because everyone | hve met out
here sucks. Rhythm wivocs 714-644-4369.
«im a pro guit skng a pro wrkng sit. Recrdng,
tourng jingles, sndtrks, weddngs, funerls, etc
Chris 714-548-5636, stringboy @webtv.net
«Ld guit voc sngwrtr sks musicns to collab for
band. No drugs. Infl Kiss, Beatles, Ramones.
Mark 626-967-9114.

«Ld guit, kybdst formrly of locl band Izzy the
Pusher avail to join estab band w/directn &
aftitd. Infl Stooge, Bowie, Girls Agnst Boys.
213-953-6263.

«OC basd Id/rhytm guit sks collab band witaint,
ambitn to gig & recrd No drugs, attitds. Hve ovr
2 yrs exp, grt gear, sngs. 714-639-1698

Cali
TK Productions

West LA FULLERTON
(310)445-1151 (714) 680-3036

24 HOUR HOTLINE (818) 755-0103  NEXT DEADLINE: 12 NOON, WED., MARCH 4, 1998

Runners / Receptionists Wanted
to work at major LA recording
studio. Paid Positions! Day and

evening positions available. Great

entry level opportunity to learn the
business and advance. Working

knowledge of recording business

a plus. For immediate considera-
tion, please fax your resume to
(818) 761-0545. No phone calls

or walk-ins please.

MUSICIANS AVAILABLE |

«Qutstndng biues basd guit w/srs day gig sks
a plyrs for blues or classc rock covr band of Itd
origs. Stones, Dylan, Traffic 818-343-9796.
«Pro guit avail Yor sessn work. Stuido, live, TV,
movie. tours, etc. Acous & elec. Tone, timing,
feel, rthythm & soul. Syd 818-210-5592.

«Pro guit avail for sessns & demos. Pro snds,
soulfl parts & solos. Easy to wrk/w. acous &
elec. Lv msg. Matt 818-757-6768.

*Pro guit lkng to join/frm hvy melodc HR
band. Much tourng & studio exp. Pref 1 guit sit.
818-994-7995.

*Rhythm guit, hrd & hve w/a groove. Gibson &
Marshi. Sabbath, Zombie, Prong, COC. To join
or form. 310-305-1009.

*Sessn plyr avail for producd sits & wrkng
witaint, dbl on bass, bckng vocs. Plyd w/P
Townsend. Most styles. Doug 626-913-0761.
*Space rock infl guit lkng for Ik mindd individs
to create synth dnvn, futuristc snd. Hawk
Wind, G Neuman, Tangrn Dream. Kiss. Ryan
213-845-0253.

«Verstl guit & pro sngr wnts to join alrdy formd
proj. Pop rock wiatin infl. 213-993-8639

«Xint plyr, trad Amer roots oritnd blues rock
guit/sngr/sngwtr w/pro gear & demo pkg sks pro
wrkng indstry connctd band. 818-885-8043

14. BASSISTS AVAILABLE

«#1 pro bass, 13 yrs intrnat'l tour & recrdng
creds. Artist endrsmnt, sght reads. strng
image, quick study. Pro sits only. Steve 310-
543-5093.

«Acous uprght bass avalil for gigs, recrdngs. &
showcss. Sght reads. Infl Jazz, bepbop, blues.
& anythng that grooves. For more info calt
818-989-3153

HONIY sk o

Large Clean Rooms - Full PA's

Hourly Monthly - 24 Hour
Lockouts - Equipment Rental
$8.00-$13,00
Per Hour!!!
Call 818-763-4594

Record Label
Being Formed

Material, Artists and
Producers Needed
All Styles

Call (310) 327-8146

Swi

ng House

e Rehearsal
e Rentals

(213) 466-1216

"the finesd in soundi dince 1994"

Recording
e Cartage

MUSIC CONNECTION MARCH 2-MARCH 15, 1998
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Musu:mus AvAILABLE

*Bass avail for Ephitaph type punk band. 818-
764-6958

*Bass avail to join/form band. various infl. Calt
me. 213-850-1548.

*Bass plyr & drmr |kng for exp rytm sectn
Ikng for rock, blues, pop guit who knows how
to do it. Bob 818-842-5241

CLARK SOUTER

Bassist - Vocalist

former model with two music degrees

..................................... 818-788-4884

*Bass plyr 26 kng for HR band w/sngr. Many
inh, ol & new school. Lots of livelstudio exp
LA, Hilywd area only. 213-427-8133

DAVID RICARDO

Bassist

Fretless string bass. Read charts and |
notation, or learn by ear. Union affiliate. |

|
714-543-2691....888-864-5132

«Bass plyr lkng for indie band, Avail to tour. Infi
Bunnymn Pop to Sonc Noise. Steve 310-898-7558.

PAUL N. 7]

Bassist |

Bassists. vocalist available for studio work |
fast creative, solid in the pocket. Strong voice
Reasonable rates.

..................................... 818-753-0816

«Bags sks alt pop hand wimgmt & or recrd
deal. Infi XTC, Spc Hog. Radiohd, Psyc Furs.
Lk gd, sing weil, keys also. 213-874-3126.
*Bass, fretlss w/17 yrs exp sks covr band only
for fun & profit. Any style excpt cntry. Patrick
B18-761.8848

MUSICIANS WANTED

Established Entertainment Co.
seeks vocalists, guitarists,
bassists, drummers, keyboard
players & percussionists.
Standards and pop music.

fax resume: (760) 804-7824

W2
H
A" T

ehearsal Studios:
Seven extra clean rehearsal rooms
Air Conditioned *PA

q, ment Rentals
(310) 4

2033 Pontius Ave . I. A . CA 90025
VISA/MC/AMEX Checks Accepted

Hollywood
Rehearsal

Musn:lANs A\IAII.ABLE

SLOBO

Bassist - Back-up Vocalist
Young European pro. 15 yrs of international
touring & recorring eyperience 11 albyms
released worldwide Major endorsee  Easy to

studio Plays by ear. Alternative groove, chops
& sounds. Rates negotiable

310-281-7632

*Exp west side bass plyr avar for funk/whatevr
band. if the audienc is movn. I'l be groovn. Tran
grt equip. day job. Steve. 310-836-1516

«Is anyhdy out there? Bass nds hvy agro melodc
groove thing or he'll explode. Recrdng & road exp.
open mindd, knows snd. Dave 818-702-7533
*Phat bottm frm tunky & trippy to chunky & hvy
for happening sit. 818-762-0524

*Pro bass 31 into Ozzy, Metallica, AC/DC, sks
complt humble band. SFV. 818-353-5260

*Pro rock bass avail for sessn & showcsng wrk
Maj recrdng, tourng creds, tall, yng impage, srs
pros only pis. 818-382-2805

*Sngl wht male, low brow artist, Sagittarius
bass plyr tkng for band w/edge. Call me, I'm
avail. Johnny 818-341-1883

*Unique bass avail. 5 strng & uprght elec
bass. Reads chrts. Exp w/maj band, natl
tourng, studio wrk. Infl jazz, soul, electrnca,
hiphop, rock. 310-396-6811.

15. STRING PLAYERS AVAIL.

»Jazz & blues violinist avail. Lots of recrdng &
live exp. 618-248-3229,

STRAITJACKET

Violin - Electric Fiddie - Vox
20 years experience on wvichn and
electric fiddle i ail syles. Lasy-going. fast
and effective in the studio, a madman
on stage. Wayne State University, MI.
Ravi Shankar School of Music. LA City
College. Album credits. Demo avail. Fax avail

Straitjact@aol ........ 818-359-7838 |

You will get your money’s \\()llh at..

NIGHTINGALE

Rehearsal Studios
“Where the Pros rehearse.”
The Muffs *» Red Cross
Dig * Dog Star * Vibrolux
Central A/C, Lockouts w/ PA

starting af S425mo. S10-S13Hr

(818) 562-6660

Extensive outboard gear and
microphone selection
Complete Digital Editing and
CD Mastering Services

“One of LA's finest recording studios for 15 years™

(213) 462 4385

« Fully Equipped w/ Pro PA starting at $10 /Hr.
* Convenient Hollywood Location
¢ 24 Howr Security / Access

* Daily, Weekly available » Monthly $250.00 to $1,000.00
6330 Hollywood Blivd. (Near Vine) 213-463-2886

16. KEYBOARDISTS AVAIL.

*Kybdst avail. B3. piano. rhythm guit, seasnd
pro. avail for pro sits. Gregg 213-960-4358

SARAH JAMES ]
Keyboardist
Al ctyl lassical B A of

*Kybdst, bckgrnd voc, sax. avail for live gigs
Rds music, perf pitch, Iit hndd bass, vry reliabl
Andrew 310-914-3263.

*Kybdst, prgimr avel for sessn wrk, Fluant in
hiphop. R&B styles. Exp in sequencng & sam-
ping. Bryant 818-774-0836

17. DRUMMERS/PERCS. AVAIL.

*A monster groove drmr, xinsv stage, studio
exp, recrd creds, visual tricks, dedctd, sks
killer groove band. Outstndng horns & bass
Pros only. Pete 213-464-6257

A Blmk Rehearsal avail.
(.urgums New Facility

24 TRK Dig /16 Trk Analog
04 input M3500 / *Peo DATe Total MIDI
CD QUALITY PRODUCTION

Producer © Musiclans © Vocalists avail
Rates Nepotiable from $25 - $45 /HR

(310) 641-5608

AL
=

MusiciANS AVAILABLE

Musicians AVAILABLE

*As a drmr it is my goal to create a groove
pushng music to a funky mood. Chaz 818-997-
6639

CHRISTIAN WERR

Available for any "Hit and Run” situation

..................................... 818-895-0949

Looking for a
Record Deal?

perience 1o expose your

nationally and internationally

difficult it is to

1 without a li
fnend We reach the unreachable
All Music formats considered. Call
now fur a meeting

Tel: (818) 784-7748
Fax: (818) 784-7743

ABC Rehearsal
LA (near Glendale) &
No. Hollywood (new)

24 Hour Lockouts

Quality for $200-$395

Secured Parking & Patrol

(213) 851-9210 (M-F, 9-6)

(213) 222-0978 (Other)

24 Hr Lockouts

Available
in luxury apt. bivd.

$250-$350 per month!
one bedroom apts.
$650-8750
Deck, spa, laundry, gym
Live upstairs / play downstairs
Great setup!

call Eric 213-874-7241

ATz

.. ..... Rehearsal
Studios
Web Services
Equipment
Rentals .......

5725 Cahuenga Boulevard
North Hollywood ¢ (818) 753-7563

http://www.awesomeaudio.com

MUSIC CONNECTION MARCH 2-MARCH 15, 1998

Entertainment Industry
Office Space for Lease

¢ Prime Hollywood Location
¢ |deal for: Recording
Studio, Record Label,
Artist Space, Film
Production Co., Etc.
Starting at $195.00/Mo.

(213) 463-8633

Center Sta
REHEARSAL STUDIO
Former BR Location,
10 & 405 FWY Close
Extra Clean Rooms!

New Professional PA's 3

®
I

with Monitors. Central AC,
irrors, Carpet, Storage, Parking
Concessions Discounts For:
Referrals and 12+ hours
$5/Hr Drummer Specials
$ GREAT RATES $7-$13/Hr
“A CUT ABOVE..”
310-202-STGE or 310-202-7843

59
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| MUSICIANS AVAILABLE |

PAUL SHKUT

Drums & Electronic Percussion
Univ of Western Ontanio. Canada. Percussion
Jarz and stage tennds 1uck hands, live & SIUUI0.
Midi and click friendly. Accurate and articulate
with a creative and stylistic approach. Pro
equipment. Evans drum head endorsee. Call for
demo and references.  pshkut@pacificnet.net

..................................... 818-980-5833
TREVOR THORNTON

Drums/Perc - Acoustic/Electric
Top Enghish Drummer available in the US Many
world tours and international album credits
Click track/sight read. Quick in the studio
Sympathetic to songwriters needs. Master class

chimigian, incl P.LT. London. Demo & resume
avallable. Professional situations only
Phone/fax. 818-380-0453

«Brilliant live drmr on DW drums sks pro
pop/dance band. Techno, house, hiphop
w/substance. Clk friendly. Not a hobby. Boyney
213-850-3430

Q ROSEMARY
BUTLER

&zue Vocal Co

Credits Include: Natalie Merchant, Wﬁiini’,\
Houston, Bob Seger. Linds Ronstadt.
Bonnie Raitt, Bruce Springsteen
310-572-6338

vocalstarr@aol com
or hup//members.aol.com/
faunydust 1/rose.hum

SINGERS!
GUARANTEED
REesuLts
WITH FIRST SESSION.

“...He has increased my range by more

than 112 octaves, greatly improved my

endurance, strength, power & control.”
Marla Douglas, Vocalist

“Roger’s ability as a vocal coach
is unparalleled.” John DeTerre, Vocalist
“The best vocal coach around period!”
Andrew Robbins, Music Publisher/Manager

ROGER BURNLEY

Vocal Coach
¢ All levels & Styles
* Private Sessions

24 HOUR HOTLINE (818) 755-0103 « NEXT DEADLINE: 12 NOON, WED., MARCH 4, 1998

_—

| Musicians AvaiLABLE | | Musicians A\IAILABLE

«Classc rock roots, modrnizd. Moon, Baker,
Mitchell. Grt tour & studio exp, grt connex, sks
pro plyrs/band, F/T. France 310-798-8294
*Drmr avail for rock/pop eft¢, pro band. 2 CD
creds, much live exp, grt timing, dynamcs &
gear. Road rdy. Robert 562-68-6546.

«Drmr avail pro sit. Bkng bands pref, but open.
Any & all styles. Pro, dedctd. gigs. studio,
showcsng. tours. 213-463-5305.

«Drmr avail. block rockn beat. electrnc &
acous kit. Infl Garbage, Jane's, Verve, U2. Got
loops? Christopher 213-969-8517.

«Drmr from the depths. Passion. guts. & sen-
sitvty. | love music & pushng the envelope.
Total dedictn. Rich 310-822-4148.

*Drmr Ikng for wrkng orig/covr band. All
styles, call. Dave 818-763-7608

*Drmr skng othr musicns to make soul elec-
trnca rock pop groovy type music, w/eclecte
tast a+. Matt 213.661-7916.

«Drmriperc jazz, cuban, Braziln, classcl. rock.
funk, blues. W/chops, taste. intensty, bck vocs.
compositn. Srs plyrs/projs. Reid 818-501-8890.
«Ex Berklee pro drmr. Rock, blues, jazz, funk,
avail for live. Doug 310-556-6152.

*Hrd hittng solid drmr sks hvy alt/metal band for
local gigs for fun. Infl old Metaliica, Foo Fghtrs,
Faith N'More. Greg 310-475-3717.

*Hyper dynamc drmr avail. Infl Motiey. Sean 714-
758-1243.

«Jazz, R&B. rock, funk, fusion infl. many recrdngs,
exp drmr avail for recrdngs, tourng, live. Wrk for
artist, prod, band. Vry verstl, reads. 818-705-3709.
*Mature, solid OC drmr/voc sks mostly estab
orig proj. Pref voc orintd pop alt sndng sit in
OC. Kevin 714-969-5773

VOICE LESSONS

No famous names—No hype
Just great results at reasonable rates!
The DANTE PAVONE METHOD increases
range, resonance, power, stamina and

eliminates vocal stress through proper
breathing and vocal technique.
KAREN JENNINGS * (213) 668-0873

GRADUATE OF BERKLEE COLLEGE
CERTIFIED TEACHER OF PAVONE METHOD

You're Good,
Become Great!

Edie Layland

Personal Vocal Conch
Seth Riggs Associate

t

Lis Lewis
(213) 460-2486

Private Voice Lessons

No Doubt  Michel'le » Steve Miller
Herbie Hancock ¢ Bobby McFerrin
members of "E” St & Robert Cray Bands

http:/mwww.leonardo.neVlisard/

Call for info/appointment: “I core about your career”
213-883-9558 Call (310) 855-8667
Seth Niggs Ausociae, Producer "LAS FNEST. www.halsguide.com/sing!
Host “SINGING WITH ROGER BURNLEY"
Take Control THERE IS
NO ONE
It's Your VOCAL
Voice METHOD

that works for everybody--what
works well for one singer may
cause you trouble. I combine dif-
ferent techniques io give you
greater power, pifch, range, stami-
na, pagsion, blend- WITHOUT
changing youg style!
THE VOCAL POINT

(818) 761-2727

*Pro perc avail. Grt stage pres, congas. djem-
be. timbales, trash cans. bckup vocs. Complt
insanity or uttrly serene tniangl parts. 310-477-
4314

*Pwr hse pro drmr w/20 yrs tour & concrt exp.
New dbl kick drum acous set, new dbl kick
drum Roland TDK elec . 818-981-0545
*Satanc, christn industrl band skng drmr who
can count. M/F headless migets OK. NiN.
Manson, KMFDM, Sinatra. Kenny 213-656-5511
*Sngwrtr's drmr avail. Tastefl, secure, singng,
groove plyr w/xint time & feel. Wrkng sits only.
Berklee grad. Pro gear & trans. Michael 818-
508-7340.

*World tour hird gun drmr/perc avail. Current
credntls. LA, NY, Nashvl. Passprt gd. Call for
pkg. Pro sits only pls. Scott 800-549-0262.

18. HORN/WIND PLAYERS AVAIL.

*Harmnica, diatonc & chromtc. Blues, R&B,
cntry, rock melodc styles. Live & recrdng exp.
Maj labl creds. Matt 213-525-7218

*Sax, harmnca, voc, avall for blues, jazz, reg-
gae, rock. Joseph 310-235-1196

«Sax, woodwinds, & wind synth plyr avail for
studio wrk, demos, all styles. Also for horn
sectn arrngmts. Rick 818-845-9318

19. SPECIALTIES AVAILABLE

*Chinese musicn, compsr, avail. 213-483-
1517

CRAIG OWENS

Musical Sorcerer - Magician
Can turn coal into diamonds. Sing me your
melody & | will create a work of art around 1t!
| am a top notch producer. musician. |
programmer.  Pro studio, pro sound. All (
projects welcome. Very Versatile. Quality &
soul. Listen - decide for yourself |

..................................... 310-535-6089

*Fiddler/mandolin uprght bass wntd to play
ragtime blues, some standrds w/guit/voc.
Rehrsl is cheating. Tom 818-784-5315

Volclall[Clo]alc

GLORIA BENNETT
Voice Teacher of
OFFSPRING ¢ Keb’Mo
Pretty Boy Floyd ¢ Invisible
Poet Kings ¢ Red Hot Chili
Peppers * Xene ¢ Vince Neil ¢
Axel Rosee Alien Fashion Show
(213) 851 3626 (310) 659 2802

Author of Book “Breaking Through”

Vocal Coach

Michele Hart

818-888-9410
All Levels All Styles  Full
Production Recording Studio
Available Work With _

M Pmrate essons

Free Lesson Wth Package Deal
“Don’t WaitTo Do It Now!”

Get with the Program!
Unleash your hidden
Vocal Potential with

- 4
Vocal Performance Workshops
+Weekly Seminars - First Seminar Free « Taught by master
recorcing artist and Musicians Institute Vocal Dept. head
Mike Campbell

Private Lessons available
For more information

Call: 8185051029

http//members.aol.com/mcampbell4/

—

| MusICIANS AVAILABLE |

MAURICE GAINEN
Producer - Keyboards Sax
or
nths. B

Tt aeivice pro
appliation Mac. ‘“‘T M S
drumns for the $$. Real pvancv
R CD. TV &

lee alumnus

M\D

/Studio consultant. AC studio w/lounge No

..................................... 213-662-3642

-Multl-mstrmntlst labla conga, vnbraphone
flute, kybd. lyricst. Ikng for wrk. Eube 818-366-
0777.

*Pro perc avail. Grt stage pres. congas. djem-
be, timbales, trash cans, bckup vocs. Complt
insanity or uttrly serene triangl parts. 310-477-
4314

20. VOCALISTS AVAILABLE

*#1 awsme fem sngr lyricst w/studio sessn
drmr pal are skng bands or sngwrtrs in nd. Any
sessns, live or recrdng. Many creds. 805-252-
2155

BRUCE MICHAEL PAINE

VOCALS
4 albums released with various arhsts.
Extensive expe dio & live. Starred in
Broadway shows Hair & J.C. Superstar  Roots
n biues. rock, & jazz. Led 11 piece group
“Iguana” in latin. R&B, funk project. | guarantee
you'll be happy with my vocals.

310-399-4486....310-917-6995 |

«21 yr old asian fem sngr lkng for ung musicns
to form alt rock band. Beginners welcome. Srs
only. Ruriko 310-839-1063

*25 male sngr sngwrtr guit pianst w/s studio
stage tourng exp sks srs proj. Infi Beatles,
Verve Pipe, (o] Crows. Bob
ChickenBob@aol.com

eAttrct fem voc, Id/bckups, grt harmonies
&stage presnc. Pop, rock, funk, dnce. Pros only
310-281-8630

sAttrctv alto fem voc avail to demo wrk,
sessns, or bckup vocs. Gd strng vox, grt on
harmonies. Toni 818-845-2176.

«Attrctv fem voc lkng for studio wrk only, incld-
ng album projs. Styles: pop, R&B, top 40, &
some gospel. Pref paid wrk. Tara 213-629-
1953.

«Attrctv pro fem voc avail. Classc rock, blues,
cntry, top 40. duos. Lkng for wrkng bands
w/bookd gigs. Diana 818-789-1144
*Exceptnl fem voc/lyrcst ISO guit/sngwrtr to
collab on creatv, melodc music. No HR. 310-
545-3062

*Fem pro blues rock vocs, grt range & stage
presnce, yrs of exp, sks pro wrkng sit.
Alexandra 310-458-6122

*Fem sngr sks jazz kybdst for gigs & rehrsls
213-469-5334.

VOICE LESSONS

e SOLID TECHNIQUE
e STRONG PERFORMANCE
e LESSONS, WORKSHOPS,

SHOWCASING W/ BANDS
SUE FINK
310/478-0696

SUBSCRIBE
By PHONE'

[SQUNECTION

818-755-0101
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«Fem voc sks band/prodcr intrstd in loungy-alt
or big band. Srs only. Cynthia 310-288-1135.
«Fem voc, late Ik, xInt pitch, wide rnge, instant
harmanies avait for sesgns, live gigs. Pros sits
only. Erika 213-388-7705.

*Free, Grnd Funk, Rare Earth. Soulff, creatv,
visionry voc sks grp w/a groove on.
Deep/pockt, deep roots, vnig gear, cool
threads. 213-461-5901

*Hey you, are you rdy? Me 100, sngr w/sngs
sks musicns or band. Infl U2, Live, P Jam,
Beatles. Scott 213-937-3484.

Ld sngr & sngwrir sks band of taintd & ded-
ctd musicns. 310-289-3294.

*Male voc wrid class talnt, vry pro, vry pwrtl,
sks blues, blues rock band. Infl J Bruce, P
Rogers, G Allman. Nathan 818-243-2696
*Melodc edge voc sks rasta, punk, mett, surf
type band 25-35 for gigs, recrdng SFV. 818-
986-3431.

*My vox is an instrmnt used to provoke reactn,
exprss emotin, entertain masses. Chaz 818-
997-6639.

«QC writr has phat R&B hiphop trax for singrs.
*Pro aggrsv metal voc & sngwrir avail for pro
band. Mgmt & labels inq only. 213-850-6043.
*Pro frntman lkng to form funk ska band. Nd
horns, drums, guit, bass. Srs only. Dan 213-
467-6913.

*Pro sngr avail for wrkng covr band. Tenor, vry
verstl, strng vox. in PIm Sprngs, movng to LA
3/1. Vry srs only. Mark 760-323-4707

*Pro sngr w/exp in perfrmng, recrdng,
lyric/sngwrtng, guits, kybds Ikng for estab rock
band based in OC. Robert 714-937-5424.
*R&B, hiphop sngr lkng to join/form top 40 band.
Ronnie 626-237-5538.

*Seasn voc, guit sks mod band to wrk hrd &
gig/w.'m 27. exp. & hve grt equip. 213-769-5108.
*Sngr lkng for musicns to jam/w. R&B, soul, &
pop infl. Alina 213-964-2267. a»
*Sngr/sngwrtr avail. Tenor w/wide rnge.
Artistc, blues orintd, raspy, enigmatic, creatv,
seaend pro, varstl team plyr. MUSI hve regres-
ntatn. Pros only. Canaan 213-259-8333.
*Talnt, verstl male voc avail now for your projs
& demos. Distincty, seasnd & soulll. Al styles.
Demetri 210-712-5724

*Verstl guit & pro sngr wnts to join alrdy formd
pro). Pop rock wiatin infl. 213-883-8639
*Vixen sngr skng wah wah pedl, R Rhodes
guit mastr of flanger, meloac feedbcek, distorin,
also reggae or HM drmr, kybrd & bass. 213-
845-0227.

*Voc avail. groov orintd, infl Massv Atik,
Jamiroquai, Kravitz. Michael 213-782-0317
*Voc/frntman skng to join or form amazng
band wi/strng sngwrtng. Into Radiohd, Verve,
Beatles, Bowie. 213-933-7926.

*Vox frm Kansas to Panatera, lkng for signd
band w/hit sngs, 100% dedctn snd tapes: 19865
Covello St, Winnetka, CA 91306, attn: Top
*Xtrmly pwrfl melodious verstl male voc sks
demo wrk, pref cntry, contemp, soft rock. Terry
714-522-3218.

21. VOCALISTS WANTED

21 yr old Asian fme sngr lkng for ung musicns
to frm alt rock band. Beginnrs welcm. Srs only.
Ruriko 310-839-1063

]

28 yr old pro mindd taintd dedctd sngr lkng for
proj. Hvy hrd blues to HR. Hve sngs, grt frt-
man, no BS. 213-739-6126.

A full band, minus a grt voc, keeps crankng
out unique, chalingng progrsv gems, while
pyscho, no talnt voc parades through, help!
Kurt 818-996-1881.

*Alto to soprano fem bckgrd replecmnt voc ndd
by rock band ESSENCE. Reqmnts, harmny
abil, voc arrngng, 80s style rock directn. Doc
818-980-4685

*Amazng guit & drmr nds incrdbl voc. We hve
Killr tunes & Hyllwd recrdng studio. You must
hve unique styel. Matty 213-660-5118.
*Attrctv id fem voc ndd for niy orig pop rock
proj. Recrdng & live gigs. Gd w/harmnies a+.
Srs only. Tim 714-645-5408

*Band sks energic frtman w/charisma soul &
vibe. Must be into MC5, Taj M, Otis R &
Hypnatics If you got it we want it . 213-782-9099.
*Blk & hispanic fem voc wntd to form R&B
hiphop grp. Maj label intrstd. 213-683-3595.
*Blues sngr wntd ala J Joplin, A Lennox, E
James, J Cocker, S Winwood. 18-29 yrs old.
310-473-8132.

«Cntry male voc/sngwrir  wntd by
sngwrtr/kybdst/guit to form duo for recrdngs or
poss band. John 818-557-0722.

*Drmr & guit sk bass & Id voc. We hve strght
ahead, hooky, blues rock sngs. Labl intrst, 70s
infl. Pros only. SoBay. 310-329-8492.
*Dyanme mod band sks charismic frntman
wi/grt vox. Guit a+. Radiohd, U2, Who, 3rd Eye,
Qasis. No tight jeans. Mark 818-905-5310

+E Vedder voc wiitd to complt P Jam trib band.
Darius 818-506-1470

*Englsh sngr/sngwrir wnid into univrsl top 10,
KROQ. Beatles, Radiohd, Verve, Oasis,
Charlitns, Spec Hog, Stn Roses, Bowie. Colin
805-581-4997.

«Estab band Jkng for male sngr. Pwr & emotin.
Infl Jane’s, Radiohd, Portishd. Mike or Bill 310-
822-6956.

*Estab HR band sks new woc. Exp, trans, ded-
ctn a must. Matt 213-962-7309

«Exp guit & drmr team sk voc for orig proj to
expiore new musict directn bas on spiritualty,
chemstry, harmnyd, raw R&R. Danny 310-
387-3956

Custom Silk Screening
and Embroidery
Gustom Design Album
and C.D. Covers

Call Now!

(213) 786-0978
(213) 732-5421 fax

Also available:
“The Passionate Voice,” a Manual, and
“The Sabine Rock Voice,” an Audio Tape.

Elizabeth Sabine

Voice Strengthening Specialist
Sabine would be honored to share her unusual
techniques with you.

She has taught her voice strengthening techniques to
Ax| Rose (Guns 'n Roses), Dave Mustain (Megadeth),
Chuck Norris, Elisabeth Shue, Michael Sweet (Stryper),
Colin Hay (Men at Work), Chris Hall (Stabbing Westward),
Paula Abdul, Don Barnes (38 Special), Brian Howe
(Bad Company), Jufie Brown and many more!

Private lessons and Singer’s Workshops.

Call for information:

(818) 761-6747 * lizsabine@aol.com
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*Exp rhythm sectn guit keys drums wivocs
sks voc to frnt band & write lyrics. Live &
recrng. Demo tape. Keef 818-773-9545

*Femn bckup sngrs who can get down w/soulf
vox for peycdl funk band. Pls don't call if you
don't hve the time. 310-737-0062.

«Fem guit/sngr ndd to compl band. Must ply &
sing & hve a sense of humor. Infl, Lunachicks,
GoGos, X. Sam 818-248-9777

*Fem voc avail for bckups. Creatv voc
arrngng, grt ear, pitch, reads music, various
sytles. Jessica 626-578-8134.

*Fem voc wntd for bckup & othr voc parts for
orig band wirecrd cmpny intrst. 213-969-3511.
*Fem voc wntd for estab wrkng band. Steady
wrk. Ld & bckgrnd vocs w/passprt for traving.
Into hi enrgy dance, funk. 818-508-1374.
*Femn voc, sngwrtr, musicn wntd by male voc,
sngwrtr, guit to form duo or possbly band.
Music is bright, elec, melodc, dreamy & cool.
Brian 818-995-664Y.

*Funky beat weirdo ala Soul Coughng,
Beasties, Beck, Lush Jackson, to frm funky
beat explosn. Brian 818-762-0524

sinterns ndd by Ark 21 Records, Miles
Copeland'’s label. Must receive college cred.
Cmptr knowldg, writing abil & comm skills a
must. Michael 818-325-1268.

«Janes was grt 20 yrs ago. Visnry sngr wntd
for fresh proj. Stop livng in the pasy. Brian 213-
464-5010

sLd voc wntd for orig hvy groove mis funk
band. Must hve orig qualities. 310-358-6668.
*Male Id sngr wntd for aggrsv melodc pop rock
band. Infl FoaFghtrs. Chp Trick, Police. Mgmt &
labl intrst. 213-461-5759.

*Marriott, Tyler, Rnbinson ndd. Signd band.
Hilywd rehrsl. Snd pkg: Mary Swanson, PO
Box 2453, Seal Beach, CA 90740-1453

*Pro guit writer sks voc for studio wrk, money
makng trib band. Eclectc orig band. The door
is open. Chris 714-548-5636,
stringboy @ webtv.net

TEE SHIRTS
AND STICKERS

FOR YOUR BAND
1-800-BIN-LOOP

MusiciaNs WANTED |

*Sngr, lost in theatr, wnts to get back to his 1st
love. Will bek for demos, anythng, free. Jazz,
rock, whatevr. Gd rnge. 213-913-1282
*Sngr/guit plyr wntd for R&R band. Infl Oasis,
Kula Shkr, Beatles. John 818-382-5390.
*Stylsh fem voc, lyrcst wirnge wnid for
melodc contemp smart pop proj w/sngwrir
musicn. | hve many songs & studio. Jonnie
310-838-5249.

*Unique team plyr to top pwrfl bckup/har-
monies. Gig ready, all orig ala Lvng Color,
Prentenders, Zep. Open mindd. Chris 818-36-
6158.

*Voc ndd Infl A Anderson, S Marriott, MC5,
GnR & more. If you hve style & a vibe call. 213-
782-9099.

*Voc wntd to form grp. Bluesy, soulft, rock voc
styles. Ryan 310-476-1289.

*Voc wntd to write sngs w/guit & bass. We are
both vry schoold & open mindd. Pop sytie, vry
veratl. Rich 818 362-3308

*Voc wntd w/strng lows & highs for orig rock
act. Infl Aerosmith, Sabbath, Ozzy, Scorpions,
Halen, etc. 909-399-3874

*Voc wntd. Stones type band nd voc. Hve maj
deal in Euro, top US mgmt. 213-460-2431.
*Voc, lyricst wintelignc wnid for orig HR
band. Many infls. 60s, 70s, 80s & 90s. Hilywd
locatn, exp only w/tape. 213-368-6537.
*Voc/intrmntist 20-30, aggrsv, educatd,
wi/attitd. Clean & harsh, rap/improvise, jazz,
funk, classcl. HR proj. Reid 818-501-8890
*Wntd, voc/kybdsVlyricst. Are you the one?
Pro guiVenginr has intrviewd 50 sngrs. S
McLaughlin, P Cole. Lifetime commtmnt. Jake
310-396-1019.

LESSOINS .

COMPOSITION -
| SONG WRITING

FILM SCORING -
GUITAR - KEYBOARDS

HEORY - PRODUCING

ROB WHITESIDES-WOO

HAS 7 ALBUMS AND
200 FILMS TO HIS CREDIT.
HEHAS CHARTED IN THE
TOP 13 ON BILLBOARD.

ROB IS OFFERING IN-DEPTH
INSTRUCTION TO STUDENTS
WHO ARE COMMITTED TO MUSIC.

(818) 798-9740

Get Results Now!
[ can make a difference

for your vocal career. Jodi Sellards School of Voice.
Qualified, Caring vocal instruction and performance workshops.
Call now for a @ constultation.

r VAWHrd W (G

* An
)

progr:

weds
® Learn proper warm up
and control exercises!

. )

he LA Singer’s Scene’

Jodi Sellards
Seth Ripes Associate

Call Todny: 818+7-Voice-4-You o 8187864234 |
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22. GUITARISTS WANTED

*2 mind blowng chicks skng B Rhodes, wah

multi talntd, into goth punk & sad pop. 213
845-0227

*2nd guit wind for orig band for gigs & recrdng
labl intrst. infl Fitwd Mac. Heartbrkrs. REM. 213-
969-3511

30 yr old guit w/stage pres, exp & metal in their
bones wntd by pro covr ong band. 818-892-9717.
*90s J Page wntd by J Lennon. must hve cool
hat. 213-288-0073

*AC/DC, Ozzy, Metallica, there all here in this
covr. ong. band. 818-353-5200.

*Acous guit wntd for new proj the WOOD-
MEN. Infl Nirvana. early Bowie. Roxy. Swan,
Joy Div, N Young. Rick 213-461-9592.
*Acous guit wntd. Form alt, biuesy, rock, orig
band w/ld singng bass. Must hve exp & gd
equip. Hilywd area. 213-526-2979.

JoMusik!

* We've Doubled our Size

# 16 Track Analog, Multiple ADATs

* Fully Prodmd Masters and Demus

* Expert Prog ing

* Tons of loyl, Soni- Sampling and

Baby Grand
¢ In~House Killer Guitars, Harmonica, Yocals
 Per Song, Per Hour, By Mail

"Betcha can't do just one!"

818078796135

NO EXTRA CHARGE

DIGITAL BIN
CASSETTE DUPLICATION

SAVE $$$%$

CD REPLICATION
VIDEO DUPLICATION

Complete Packaging
Visa & Mastercard
Accepted

V-Corp
1-800-V-CORP-99
1-800-826-7799

vcorp99@aol.com

L

*Artistc, spirtl, psychdlc band sks Id guit
wipro outlk & sngwring abilties. Infl Doors,
Janes Sabbath, Mad Seasn & Blind Meln.
his ¥- 3480,

-Bass plyr & drmr Ikng for exp guit for semi
regular blues, pop rock club dates. We both
sing & are vry exp. Bob 818-842-5241

*Billon $ Babies Cooper, trib, nds team

Pref long hair vntg gear. No mercenaries
Dalice 213-268-9275

*Creatv guit plyr sght w/postv enrgy ala
Pixies. Beck, P Jam. Portishd. We hve labi
intrst. Pls be reliabl & srs. 310-281-6127
*Estab band lkng for guit plyr w/vry gd stage
pres. Gigs pay. 213-463-0820.

*Estab wrkng band Ikng for exp Id guit w/d &
bekgrnd voc, w/passprt for traving. Into funk,
R&B, jazz. Mike 818-508-1374.

*Faces, Crowes type band nds guit. Financd
proj, top atty, top mgmt, labl intrst. LA basd
626-856-1506.

*Fem sngr/sngwrtr w/hit sngs sks guit/sngwrtr
able to do Egyptn/indian/R&R vibe. Maj recrd
labls & maj mgmt intrstd. 310-281-7174.
*Formng rock band to perf w/me on my cable
access show & gigs. Guit, drmr, kybd ndd.
Mike 818-761-8482.

*Guit 21, sks drmr, guit, bass plyr to frm hvy
metal band. Infl old Metallica/Megadeth & 80s
metal. Hve orig material Peter 602-829-3570.
*Guit for fem frntd band w/labl intrst. Recrd &

YoxPore

RECORDING

Our dients care about quality

24 TRACK

ANALOG + DIGITAL
Moving Fader Automation
Iso-Booths ® Yamaha (7 Grand Piano
Major Outboard Gear *100% Satisfaction

(818) 787-4843

Clear Lake Audio

24/48 TRK Analog/Digital
Studer A-827=Automated Irident 80B « ADATy
Vintage and Tube Mic Pres and EQ's * Large
Control Room and Live Room w/ 3 iso booths
« Kitchen 1V/Rec Rm « Video Lock Up «
No Doubt. Terry Bozio, Tons Levin, Steve
Stevens, Melissa Etheridge, Croshy and Nash.

CD Mastering/CD one offs
818-762-0707

E-mail clearlake@ earthlink.net
http://home.earthlink.net/~clearlake

24 HOUR HOTLINE (818) 755-0103 * NEXT DEADLINE: 12 NOON, WED., MARCH 4, 1998
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tour. 20s. Infl REM, U2, Fltwd Mac, Verve,
Sundays, Mazzy. 310-226-8483.

*Guit wntd to complt hrd & soulfi ong proj for
IMEE alBuMm & showcsng. Auditn now.
Samson 909-931-1928.

*Guit wntd to form Elton covr band. Vocs a +
Mark 818-385-4084

*Guit wntd. Stones type band nd guit. Hve
maj deal in Euro, top US mgmt. 213-460
2431

*Guit, bckup vocs wntd for srs rock band. infl
Fish, Zappa. Hendrix, Beatles. Radiohd.
Jason 818-986-8782. Mike 818-551-1923
*Guit/voc, 20-30, aggrsv. educatd. w/attitd.
Must ply jazz, latin. blues, funk, classcl,
rhythm & ids. HR proj. Reid 818-501-8890.
*Hanoi Rocks/Dolls type band sks guit. Signd
in Japan. LA rehrse/recrd. Snd tape: Skip
Sterling, Box 935, Bellflower CA 90707-0935.
*How come nobody plys Louie Louie any-
more? Wntd. musicns to frm classic
rock/blues/surt band. 2 yrs + exp. Josh 310-
535-4835.

«l don't wanna save the world, just the current
music scene. Voc/sngwtr w/grt range nds guit
loadd w/ix & greatvly. 310-457-9879.

*Ld guit for orig proj. Infl V Morrison, Pixies,
Stooyes. 018-756-6687

*Ld guit ndd for my orig pop rock band. Abilty
to sng harmny a +. Paid live gigs. Srs pros
only. Tim 714-645-5408

*Ld guit w/soul & tone wntd by Id sngr & sng-
wrtr to form 1st class rock band. 310-289-3294.
oLd guit wntd for wrkng dance band. Must hve
gd equip. Fast Irnr. 818-609-0183

*Ld guit wntd to complt P Jam covr band
Darius 818-506-1470.

i
GUITAR SEIOP

. Ex rt'Re air & Modson
ringed Instruments

§18.780 7191
8101 Orion #21
Van Nuys, Ca. 91406

| MusiciaNs WANTED |

*Mainstrm rock, ply mostly pre recrdd music
+ collab on new. Bckgrnd vocs a +. We hve CD
& label intrst. Lv msg. 310-835-n411

*Rhythm guit. kybdst wntd to compit UFO
MSG trib band. Exp pros only. 213-290-1574.
*Side proj anyone? Bass sks guit to form 70s
classc rock covr band. No slackrs or shumcks.
213-526-2979

*Sngwrtng team sks guit for contmp rock
band recrdng in Malibu. 818-341-6268

*Srs hrdwrkng pro, co-wntr, musicn, wntd to
write, sing, recrd, perfm w/same. Commercial
& unique. R&R. C&W ballads. 213-650-0882
*Srs OC band w/follwng., mgmt. & grt songs
sks passiont, tasty, melodc id guit. Infl Melssa,
Sheryl. 714-998-3783.

*The band UNCLE TOM lkng for guit w/attitd
Complt recrd. hit sngs. recrdng/rehrs! studio
attitd, pop mts punk. 818-891-3671.

*THE DEAD FINGERS sks guit. Infl M
Manson. NIN, Filter. Dusty 213-874-3069
*They dont makem' Ik they use to. P Kossoff,
E Isley. Hendrix. Deep/pockt. deep roots, vnig
gear, cool threads. Creatvly a mst. 213-461-
5901.

*Wrld class male Id voc sk yuit iur wrtng col-
lab. Hrd edged blues rock or HR Gibson tone
prefrd. Nathan 818-243-2696

*Zep type w/high enrgy & creatvty call if you
can rock Ik J Page. We exist so mst you. Gary
714-774-9498

23. BASSISTS WANTED

* AREA 51 2nd CD recrdng proj. If you lk
Q'Ryche show up w/a smile. be pro, and
avail.Dennis 818-271-2330

*#1 awsme bass wntd for 80s band. new wave
covr band. You must be totally into new wave
materl & makng money & hvng fun. 805 252-
2580

*2 exp sngwtrs w/CD lkng for bass plyr to com-
plt song orintd, acous/elec mod rock band. Must
commit to hvy rehrsl sched. 714-960-8301.

*90s new wave band sks bass. Infl Echo, Simpl
Minds, Stone Roses, Kitchens of Distinction.
Vocs a +, srs only. Steve 310-306-5314.

*A creatv bass plyr wntd for band into evryth-
ng from Zep to Radiohd. We are guits, drums.
kybds. Goths welcm. 213-852-9339.

*Artistc, spirtl. psychdic band sks bass plyr
w/pro outlk & sngwrtng abilties. Infl Doors.
Jane's, Sabbath, Mad Seasn & Blind Meln.
Frank 818-348-3480

necordmg Classes
HANDS-ON Program!
Taught in Major 24TRK
Studio” 1 Night Per wk for 6 wks
All Recording & Engineering
Aspects Covered” Incl:
Recording of live band,
class limited to 10 persons

Info>» 213/462-7761

Stunio Three 2

Recording \lmlm
32 Traek Digital
Tight MIM Sequencing
Customized Sampling & Looping
lompmm# Arramging. € Full
roduetion
Live Sound Room
Engineer/Programmer included

Call for block rates S50 hr.

2136962:3309

sTUDIOK

(562) 434-0431
Long Beach, CA

8-16-24 trk Digital (r asa)

**$15-320-525**

(4 hour minimum- includes engineer)

Live & MIDI facility
24 HR ACCESS

*» Soundcraft ghost 32-8
* MAC w/Studio Vision AV

* Full outboard gear
Lexicon, DBX, Alesis, TL Audio

* Tube mic pre-amps
* Tape mastering/editing
* FREE consultation

62

When it comes to recording

Mastering just got affordable 1]

The Other Guys

Two Guys

250.00 Per Hour

Too Low To Print!!!

Full Digital Processing

Full Digital Processing

Awesome Lobby

Mediocre Lobby

Years of Experience

Years of Experience

Beautiful Carpeting

Decent Rugs

Many Top Artists

Many Top Artists

#1 Singles

Two Guys From the Valley
Recording & Mastering & CD One Offs
NORTH HOLLYWOOD (818) 768-8800

#1 Singles
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*Band lkng for bass to frm improv jam band.
infl Phish, Dead, Moe, Wd Sprd Panic, Mdsky,
Martin & Wood, Zero. Danny 213-655-3389
*Band Ikng for kybdst to frm improv jam band.
Infl Phish, Hornsby, Dead. Wd Sprd Panic,
Mdsky, Martin & Wood, Zero. Danny 213-655-
3389

*Band lkng for voc to frm improv jam band
Must be bluesy, soulfl, creatv, write lyrics a +
Danny 213-655-3389

*Bass & drmr ndd to join bluesy & funkny sng-
wrtng team ala Kravitz, Crowes, early 70s
vibe. We move quick, grt connex. Val area. Joe
818-727-1964.

«Bass for AAA orig proj. 20s jazz, folk, rock, le
D Matthews, Sting. Rercd demo & showcs
Dynamc. Uprght or frtiss a+. Gabriel 818-776-
1930

«Bass ndd ASAP, ZWOIS MOB. 6 mo int’
tour, "kve” CD. Pro, drug free, educatd, profi-
cient, jazz, funk. rock, chops, bck vocs. Brett
972-385-7078

*Bass ndd by guit & voc team for unique hrd
edge attitd music. Chops of Sabbatn. attitd of
Blk Flag Pros , no yngsiers alf. 310-513-8098.
*Bass ndd for yng aggrsv unique wrkng
career band. Pockt plyr wicreatv groove. Vocs
pref. Dedctn a must. 213-464 6441,

*Bass ndd n SD area for ong R&R band
From Zep 10 Cult. Ady lu gig & recrd. Kevin
619 296-0132.

sBass ndd to form moady, hi enrgy. punk R&R
band. 608 & 70s heroe Lou, lygy. Path. W
Hilywd. Dave 213.A50-4691

eBass piyr & drior ndd tu cuimplt 90s blues
pasd R&R band. Pros only, 5rs mindd musicne
a must. 213-951-1932 eves, 213-951-9515.
*Bass plyr bekgrnd woo ndd to wrk wiincrdbi
heart & soul quit. Rock, soul blues from the
raw gut music. Label intrst. 818-592-6536.
*Bass plyr ndd for giggng ong rack band
wifem voc. Melodc, bluesy snd Hve rehrsi
spc. Al 818-972-0765,

*Baes plyr ndd for ong pop alt rock pioj w/tem
voc nd srs plyrs. 213-467-5901.

*Bass plyr wnid by unconventionl guivvor
wicatchy songs & STP/Nirvana snd. for 3-pc
alt band. Rehrsis CDs. videos. gigs, Dagger
310-550-1953.

Yamaha 02R Mixer $400/wk
DA88+ Sync Card $200/wk
DA38 $180/wk
ADAT XTDigital 8Trk $165/wk
ADAT Digital 8Trk $140/wk
2-ADATS (16 Trk) $250/wk
DATS (SV3700 or SV4100)  $90/100wk
Neumann U87 or U89 $B5/wk
AKG C414 $80/wk
AKG C12VR Tube Mic $130/wk
Neumann Tube Vocal Mic $100/wk
Tube mic pre/compressor $85/wk
Reverbs, Compressors, BRC's, stc.
__1-800-287-2257

*Bass plyr wntd fem prefrd for unique psy-
chdic band. 213-876-3750

*Bass plyr wntd for orig R&B funk rock proj.
Mst be solid, sain & ezy going. 213-732-2605
*Bass plyr wniu to complt proj intu Zombie,
Prodigy. Tool, rdy to gig. 310-473-3822

*Bass wntd by guit & drum team to frm hvy
enrgtc rock band. Dedctn & talnt a must. All
orig materl. Fems encourgd. 626-577-5931
*Bass wntd for band pro.. No mercernaries
pls. AAA/AOR format. Gabriel, Floyd, C Crows,
Boston. Hve Ickout & indstry connex. Ed 213-
933-3784

*Bass wntd for dreamy alt modert tempo rock
vana. Randy 213:935-0566.

*Bass wntd for fem band. Indie intrst, rdy to
gig & showcs. 818-752-9110.

*Bass wntd for hrd pop band w/new CD
Dedcin essentl. Radiohd, Biur. Aeplacmnt.
Posies. Lv msg. 213-769-5557

*Bass wntd for orig band w/recrd cmpny intrst
& bekng. Inti Fltwrd Mac Heartbrkrs. 213-969-
3511.

*Bass wntd for ong band. Must be oxp. M/F,
ala § Crow, Allmans, CSN aftr 6 pm pls 818-
865-1047.

*Bass wnid for orig pro). Must be exp, ala
Alimans Eagles. CSN. 805-581-4861.

*Bass wntd for recrdng proj & perfmng grp.
Indie label signd artisthand 23-969-3511.
*Bass wntd for rock band. Mostly orig, some
covrs. Infl Dokken, Halen, Wasp. Ages late 2uUs
to rmid 30s. Must be vint Lv msg. 90Y-39Y
3874

*Bass wntd for strght ahead. molivid rgck
band wigd sngs CD & lahel intrst, Are you the
missng link? Lv msg. 310-835-0611.

*Bass wntd for theatrcl cuting edge band
310-823-7003

TRAGK
HOUSE

24 ANALOG/32 DIGITAL

Trident 80C, Otari MX-80,
ADAT XT’s, 480L, Eventide,
C-12, U47, UBT’s, LA-2A’s,
Steinway, Tube EQ's & Pre's,
Performer, 3 iso’s, BIf room,
studio bau:ton, production
services, Automation.

(818) 781-2263

SOLID TOP MUSIC

Special Introductory Offer
$75 Per Song/Complete Recording Package
State-Of-The-Art Digital Studio « Separate ISO & Drum Rooms
Yamaha O2R Digital Console/32 Channels/24 Bit Recording
Adats « Compressors « Equalizers
large Mic Selection - Manly Gold Reference + Neumanns & morel

Arrange,

Produce & Record...Songs, Ideas, Lyrics
Highly Qualified & Experienced In All Music Styles
Comfortable Environment * Wide Variety Of Instruments
Master To Cassette, DAT or CD

See the studio everyone’s talking about @

Call Solld Top’s Lake Forest Studio "~
® 714 - 380 - 3070 3
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*Bass wntd to complt P Jam covr band.
Darius 818-506-1470.

*Bass wntd to form Elton covr band. Vocs a +.
Mark 818-385-4084.

*Bass wntd to form grp. Styles incld rock,
blues & funk. Ryan 310-476-1289

*BIG DUMB LOVE skng sks groovy, in/pockt
bass. Gigs, website, CD & CA/AZ tour. Tanner
213-666-2115.\

*Billon $ Babies, A Cooper, trib, nds team
plyn’ killer bass/bck vocs into pre muscie Alice.
Pref long hair vntg gear. No mercenanes.
Dalice 213-268-9275

*Bluesy rock guit/voc nds bass & drums for
ong band. Open mindd, srs mindd musicns nd
apply. Lorca 213-851-7688

*Boston trib band sks bass w/bck vocs & grt
chops. Pros only. Pd gigs. Low maintence.
818-700-8A23.

*DEMENTIONS are skng bass plyr Req: must
|k bands. esp Engl ones w/sense of beauty 1.e
Cocteau Twns, Cult, Smiths, Bunneymen etc.
818-787-8815.

*Drmr & guit sk bass & td voc. We hve strght
ahead, hooky, blues rock sngs. Labl intrst, /0s
infl. Pros only. SoBay. 310-324-8442.

Eclectc funk rock band WOBBLESTONE sks
verstt groove bass to wobble/w. We hve solid
demo, gigs. rehrsi spc. Hitywd. Jim 310-653-5276.

CRAGTOWN RECORDIVG STUDIOS

RECORDING, EDITING, MIXING.
PRE-PROD & REMIXES
24-48 Track B0 imput. Automation, MCI 2°-
DAS8, 2 150 Booths. Private Quiet Location in

the Heart of the Media District
Clients include Sony. A&M, Interscope, RCA

Reasonable Rates
PH 818-566-7139 « FAX 818-566-4047

| Musicians WANTED |

818-762-8622

http://home.earthlink.net/~snarfel

Full CD Production

The Turtles, Nilsson, The Monkees,

*Exp drmr & guit sk aggrsv fem bass for hvy
rock w/punk edge band. Call eves. Rob 213-
726-7262

*Exp guit & drmr team sk bass plyr for orig
proj to explore new musicl directn bas on spir-
itualty, chemstry, narmnyd, raw R&R. Danry
310-387-3956

*Exp verstl in/pockt bass plyr ndd to complt 4
pc moedy dreamy mod rock band. Todd 213-
436-0906

*Fem sngr/sngwrtr w/hip songs Ikng for bass
for band. Maj labels intrstd. Positv R&R. 310-
281-7174

*Guit 21, sks drmr, guit, bass plyr to frm hvy
metal band. Infl old Metallica/Megadeth & 80s
metal. Hve uny matenal Peler 602-829-3670
*Guit/voc 21 sks bass who loves 80s metl. Infi
old Metalhica, old Megadeth, etc. Hve orig
materi. Peter 602-829-3570.

*ISO bass piyr tu compil bard. At rock wipro-
grsv edge, hve mgmt, top prod, upcmng gigs,
commtmtn. Infl No Doubt. Alanis. 818-783-9162

24 Trk
2" Analog

16Trk
1/2" Analog

BIG SCARY
TREE

Incmdibleff'

Great Place
To Do

Your Record
Customized Block Rates 1o fit your Budget

Find-out why this is the studio peaple are
talking about. For free tour call

213680-8733

Unique Vibe

DEM#%¥ DOCTOR

Andy Cahan's Demo Doctor is a
uniqué service designed to
help musicians and songwrit
ers produce professional-quali-
ty presentations of their work
from raw material. Using CD-
quality instrument sounds,
Cahan offers the next best
thing to a live recording ses-
sion at a tiny fraction of the
price of going into a studio
Cahan also provides help with
arrangement for singers and
songwriters with limited musi-
cal experience. Using samples
of music showing the style and
arrangement the client is look
ing for, he creates a profes-
sional demo from his enour-
mous sound collection

Eric Carmen, Jimmy Webb & Ringo

NEED A KILLER DEMO ?

WE RECORD MASTER QUALITY SOUND ON PRO TOOLS

W 32 TRACK DIRE( '-'I'()-I)IS(' AND /OR 16 TRACK 1"

ANALOG

 ENGIN Hi/“()Rl D CLA SS I)Rl M PROGR \\I\Il'\(.

IN-STUDIO V
HIT SONGWRITERS

Jimmy Hunter’s

AL COACHING

CAZQGOr

‘FORDABLE-FA

T-DEPENDABLE

FOR MORE THAN A DECADE

213 655 0615

E-MAIL: Studio;

mi@aol.com WWW.entrenet.com/dgrose/cazador.html

63
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eLd sngr, Id guit lkng for bass plyr, drmr,
kybdst. All orig. Prepare yourself for stardom.
626-441-8441

*Male bass wntd. cool persn, solid style, sng-
witig abi, Jivis musie, exphmntl, acessbl, at
time vry hvy as well as laid back & moody.
213-360-6584.

«Orig pop rock band sks bass plyr. Unique
sngs w/unique sngr. Infl Elton, Lennon. Demo
avail. Emily 562-869-5013

*Pick & slap ability, 90s look, hi energy stage
presnc, alt pop punk band PILLO HEAD nds
pro bass plyr. CD out in May. Matt 818-986-
8425,

*Pro/verstl bass wntd for well connctd mod
rock band w/latin edge. Pro equip & commitm-
nt to the bass necessry. Live, U@, Santana,
Doors. 213-397-3493.

*R&R band skng bass plyr & dron for killr proj.
Infl incld Bowie. TRex, SpceHogs. etc. srs only,
image. mst Ik good. Jay 213-656-6567
*SEVENTH FURY sks exp metal bass plyr for
live shows & recrdng. Infl Sabbath, Maiden.
Srs only, no drugs, must hve fire. 805-379-
1426.

«SEVENTH FURY sks exp metal drmr for live

8Rss 5 GUITRR PLAYER NEEDED

FOR
JAZZY POFP-ROCK RECORDING/
PERFORMANCE PROJECT. GOOOD

COMPENSATION AND BENEFITS

CAaLL
1 (BD0S) BABG-65678

Robert P. Richleigh

LONG HAIR

Specialists
LONG SENSUOUS HAIR FOR
TODAY'S WOMAN
Open
Tuesday through Saturday
Late Appts.
Tuesdays & Thursdays
2513 E. Colorado Blvd.
Pasadena CA. 91107
818.795.1272

| Musicians WanTeD |

shows & recrdng. infl Sabbath, Maiden. Srs
only. no drugs, must hve fire. 805-379-1426.
*Shamu & baby shamu sk estab blues bass
plyr for wrkng sit. 805-650-1429

*Skng bass/voc to rock 2000. Hendrix,
Cream, Aerosmith, Sabbath, Halen, Q'Ryche,
STP, Chains, Peppers, S'Gardn. Be next. 818-
769-1390.

«Still Ikng for someone to ply bass in punk
edgd, surf soakd instrumntl band. Not your
fathers surf band. 818-788-5098.

*Stnd up bass for Rat Pack, Vegas, Cocont
Grove, swing style band. Sinatra, Martin,
Darren, Prima, etc. 25-40 only pls. Lee 818-
558-7273

*The band UNCLE TOM lkng for bass plyr
w/attitd. Complt recrd. hit sngs, recrdng/rehrsl
studio, attitd, pop mts punk. 818-891-3671.
*Yng Hilywd basd band Ikng for bass & drmr
betwn 20 & 30 yrs old. Infl Bowie, TRex,
Stones, aesthetically concious. Monay 213-
719-4009

24. STRING PLAYERS WANTED

*Grt rhythm & blues plyr ndd. Murph & the
Magictones? Peter 818-894-4505. 310-608-
6821.

*Pro cellist dbl bass to join orig grnd breakng
snd. Don't wait, call now. Ken 213-661-7080.
*Violinist wntd by midi pianst for classcl/new
age pop origs duo. Mark 213-937-8911.

’7-- T =~ AT I
SANITY soUND sTupios

 Automated Console
» Awesome Tracking room with Wood
Floors, High Ceiling and IS0 Booth
* Tuhe Preamps, Compressors & Pro Mics
» Music Gear Availble

(310) 998-9292 |

| Musicians WANTED |
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25. KEYBOARDISTS WANTED

* Ld sngr, Id guit lkng for bass plyr, drmr,
Kytast. All BTIg. PrEpare ydursell for stardom.
626-441-8441

*Estab loc) band lkng for kybdst. Bckng vocs a
must. Hve recrd, nd to promote it. Other instm-
nts a +. Lk Waites, Babys. Stewart 213-876-
1466.

*Estab wrkng band lkng for fem kybdst
wipassprt for traving, Id & bckgrnd vocs. Into
funk, R&B, jazz, hi enrgy dance. 818-508-1374.
*EZEKIAL DREAM sks kybdst w/srs groove &
chops. Mgmt & pd gigs. 818-342-4234.
*Flashy key plyr into 70s Bowie style ndd by
new band formng now. Ken 213-467-2392
*Formng rock band to perf w/me on my cable
access show & gigs. Guit, drmr, kybd ndd.
Mike 818-761-8482.

*Jazz kybdst wntd for combntn mainstrm &
contemp jazz quintet. Bill 213-874-7118.
*Kybd plyr ndd to compit band. Infi Lennon.
Radiohd. 310-247-9845.

*Kybd plyr wntd by band w/shows & CD. Infl
Prodigy, Janes, Police. Poss pay sit for rght
plyr. Ben 310-209-3357.

*Kybdst wntd for band proj. No mercernaries
pls. AAAVAOR format. Gabriel, Floyd, C Crows,
Boston. Hve Ickout & indstry connex. Ed 213-
933-3784

«Kybdst wntd for orig progrsv rock band. Srs
only. know how to groove. Rehrs in SFV. Dave
805-373-0866.

*Kybdst wnid for orig rock band. 213-874-1055.
*Kybdst wntd for Rat Pack, Vegas, Cocont
Grove, swing style band. Sinatra, Martin,
Darren. Prima, etc. 25-40 only pls. Lee 818-
558-7273

*Kybdst wntd must hve pro equip, grt vox for
hamonies, wrkng w/indie lable, doing CD & music
video show. We're rdy to go. 818-765-4684.
*Kybdst, rhythm ndd to compit UFO MSG trib
band. Exp pros only. 213-290-1574.
*Kybdst/samplr wntd for orig band. Infl
Portishd. N African, drk wave, folk
acrane8908 @ aol.com, Andrew 213-851-9675.
sLkng for kybdst to do industritechno band.
Call eves. Michael 213-957-2959.

THE ART OF NOISE
4 wre
*Big Live Room
*Great Atmosphere
+$25 per hour
*Packages Available

213-874-2447

48 TRACK
RECORDING STUDIOS

3 HOURS FREE

WITH FIRST 10 HOUR BLOCK
= * S5L 4000 G+ w/ Uttimation ¢z
s+ SSL 4000 B w/ G automation

« 2 Sierra-Hidley Rooms « 7 Grand Piano

. Engmeerilnlg Staff with Major Credits « SoundTools
@ *ReT+1+S-A*N
fA3 SOUND RECORDERS

(213) 461-2070

«Multi kybdst, B3, piano, dbl on rhytm guit. sng-
wrtr avail for pro sits only. Gregg 213-960-4358.
*Orig pop rock band sks kybdst. We hve

unlgué shgs w/unique sngr. Infl E John, J

Lennon. Demo avail. Emily 562-869-5013
*Pop alt band lkng for kybdsr. Vry srs, vry taintd,
gd attitd, too many gigs. Dennis 818-881-3628.
*Pref fem, male OK, for jazz, cabaret style grp
GODDESS. Melba Toast 818-380-1567
*Space rock infl kybdst lkng for Ik mindd indi-
vids to create synth drivn, futuristc snd. Hawk
Wind, G Neuman, Tangrn Dream, Kiss. Ryan
213-845-0253

«Srs hrdwrkng pro, co-writr, musicn, wntd to
write, sing, recrd, perfm w/same. Commercial
& unique. R&R. C&W ballads. 213-650-0882.

26. DRUMMERS/PERCS. WANTED

eLd sngr, Id guit lkng for bass plyr, drmr,
kybdst. Ail orig. Prepare yourself for stardom.
626-441-8441

«#1 dynmc HR band w/labl instrst, Ickout &
upcmng shows skng drmr who grooves, slams
& rocks. Kenny 818-785-5095.

*1 Grohl or Moon type drmr ndd to complt
mod rock band. Infl Foo Fghtrs, STP,
Pumpkins, Nirvana. Aftr 5 pm. 310-214-1197
*A yng drmr is ndd for yng band poised to take
ovr the world. Infl Bowie, Suede, Beatles. Lv
msg. 818-569-5540

*A#1 drmr ndd for hvy alt band w/cuttng edge
snd. Sng/groove orintd. Exp, pro mindd plyrs,
pro, equip, attitd. 818-382-7931

*ADAGIO TRIP sks drmr w/carng hands, grt
ears, happy dispositn & drive to succeed. Inft
Radiohd, Cake, eels. 213-482-8869.

*Aggrsv, progrsv, shifty drmr wntd for aggrsv,
progrsv, shifty band. Stan 818-343-8045.

*All orig HR band sks pro open mindd drmr. We
hve pro gear & rehrsl incldng pro kit for auditns.
Infl Fitwd Mac, Zep to Ozzy. 213-644-3049.

«All orig outfit Ikng for rock drmr w/equip,
trans, exp, for rehrsls. upcmngs shows &
recrdngs. Srs ing only. Jay 213-461-3708.

Alt band w/maj labl intrst sks drmr able to ply on
click. Oasis Nirvana, Bush, Blur. 310-208-3772
*Band Ikng drmr, HR, acous rock, bluesy funk
type snd. Must be team plyr. Marc 310-398-9283.
*Bluesy rock guit/voc nds bass & drums for
orig band. Open mindd, srs mindd musicns nd
apply. Lorca 213-851-7688.

*Christn drmr/perc for non ministry sit.
Moody, fem frntd, alt rock band. sks passiont,
pwrfl, imagntv plyr. Giggng now. Pasdna area.
213-857-7420.

*Complt orig band sks new drmr. Pwr pop rock
witechno flair. Band inclds grt sngs, grt stage
pres many upcmng gigs. Mike 818-210-0003.
«Drmr & bass ndd to join bluesy & funkny sng-
wring team ala Kravitz, Crowes. early 70s
vibe. We move quick, grt connex. Val area. Joe
818-727-1964.

*Drmr & bass plyr ndd to complt 90s blues
basd R&R band. Pros only, srs mindd musicns
a must. 213-951-1932 eves. 213-951-9515.

P I I S S D D BN B B B B .
MUSICIANS, SINGERS & PRODUCERS: GET PAID FOR YOUR TALENT!

Find out for yourself what other Pro Players already know...Pro Player ads work!!! To become a Music Connection

Pro Player, here’s all you do: WRITE IT! To insure accuracy, put in writing, using this coupon. FAX IT! Fill out this
coupon, include your credit card number, and fax it to 818-755-0102. MAIL IT! Send in this coupon along with a

check, money order or credit card info to: Music Connection Magazine, Attn: “Pro Players," 4731 Laurel Canyon

Blvd., N. Hollywood, CA 91607.

NAME
SPECIALTY LINE
INFORMATION LINES

Each space counts as one

letter or space and you can
use up to six lines for your

information

PHONE NUMBER LINE

=

FORMAT

(25 Spaces) Category #

w— (R
P L
(25 Spaces)
(40 Spaces)
(40 Spaces)
(40 Spaces)
(40 Spaces)
(40 Spaces)
(40 Spaces)

(25 Spaces)

YOUR NAME HERE

Musician
Top profe
ing experience. Can read music. Great ear. Can
play any style Degree in Music. Available for
any professional situation. Private instruction

Years ot recording and tour-

Vocalist - Producer I

available Call for references, details. or demo
tape. Rates negotiable

.818-755-0101 |

YOUR NAME HERE

$30 Per Issue I
I

818-755-0101

$35 Per Issue
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| PrODUCTION

*Drmr for AAA orig proj. 20s jazz, folk, rock, ie
D Matthews. Sting. Rercd demo & showcs.
Dynamc. Brushs to stix. Gabriel 818-776-1930
Drmr for al pop grp. Hve mgmt, legal. lahi
intrst. Be clk friendly & dynamcs louf to brushs.
infl Curve. Ruby, Garbage, Mitch 818-998-0994
Drmr ndd ASAP, ZWOIS MOB, 6 mo intl
tour, "live” CD. Pro, drug free, educatd, profi-
cient, jazz, funk, rock, chops, bck vocs. Brett
972-385-7075.

*Drmr ndd by guit & voc team for unique hrd
edge attitd music. Chops of Sabbath. attitd of
Blk Flag. Pros , no yngsters, alt. 310-519-8098.
*Drir ndd for orig pop 2t rock praj w/fem voc
nd srs plyrs. 213-467-5901.

*Drmr ndd ndd for giggng orig rock band
wifem voc. Melodc. bluesy snd. Hve rehrst spc
Al 818-972-2765.

*Drmr ndd to form moody. hi enrgy. punk R&R
band. 60s & 70s heros. Lou, Iggy. Patl. W
Hilywd Dave 213-650-4691.

«Drmr wrelec kit wiitd 4 studio wrk Rock tusn
infl. Pref Bozzio, Smith, ect. No pay. Sorry. Im
a musicn. Chris 714-548-5636,
stringboy @ webtv.net

«Drmr wntd for 60s mts 90s rock band. Must
be yng & srs. Showcss ASAP. 714-648-2157.
«Drmr wntd for ait band. Oasis, Nirvana. Rdy,
able to ply on click Maj labl intrst. Lv msg. 310-
371-7308

*Drmr wntd for dark pop band. Infl Garbage.
Snkr Pimps. Must ply w/click. 818-999-0994
*Drmr wntd for HR band. Infl Styx. Xtreme,
Rush, Halon. Robert 213-340-2245.

*Drmr wntd for orig rock band. 213-874-1055.
*Drini wntd for orige proj infl Beatles Stones,
Radiohd. Oasis, Replcmnts. Tom 310-306-7531.
*Drmr wntd for progrsv rock band. Srs only.
know how to groove. Rehre in SFV Dave 805-
373-0866.

Drmr wntd for signd band w/top mgmt.
Lifetime commitmnt. Infls Kiss, Halen. Tape,
res, photo, video: 10061 Riverside #115,
Toluca Lake, CA, 91602, 818-754-2609.
*Drmr wntd 1o complt hvy rock band. Strong
material & rdy to go. hrd & hvy. Must hve dbt
pedal. Srs only. Jake 714-879-5613.

*Drmr wnitd to furm Elton sovr band. Yocs a +
Mark 818-385-4084.

*Drmr wntd to frm orig mod rock band w/sngr,
sngwrtr. 310-289-3294.

«Drmr wntd top 40 covrs, mod rock, reggae.
disco, vocs a must, some Id, lots of bckup.
Frank 310-578-6507.

*Drmr wntd viee! 2 groave for orig band.
Creatv & dectd a must. Béatles, vveller 310-
478-1843

*Deir wntd wntd by unconvention! puit/voe
wicatchy songs & STP/Nirvana snd, for 3-pc
alt band. Rehrsls. CDs, videos gigs. Dagger
310+550-1353.

“Drmr wetd, for arig pure: rock band. Hred
rockn grooves. Infl Sabbath, J Priest.
Scorpions. etc. 909-399-38/4.

BEST DEMOS
$99.00 Per Song

“Adjian is the dream
of every songwriter
who is longer on talent
then dollars”

-mc
Customized production for your
styles all instr i big
sounds. master quality

310 820 5781

JAMLAND

24-Track Analog Recording
Full Production Assistance
CD Mastering & Digital
Editing, Redbook Standard
CD Masters

e (818) 361.2224 ==

«Drmr wntd. K Arnoff plyng Meilencamp. Top
notch invotvd, w/maj tourng creds. 818-342-8581.
*Ormr wntd. Creatv |k Perkin, solid Ik
Chamberlain. Pg me. 310-724-1489.

*Englsh groove drmr wnid for pnat beats &
loops for univrs| act into Engl style. Stn Roses.
Charlitns. Oasis. Radiohd. K Moon sytle. Colin
805-581-4997

*Formng rock band to perf w/me on my cable
access show & gigs. Guit, drmr, kybd ndd.
Mike 818-761-8482.

*Giggng band sks drmr for drk Brit snd. Infl
Cure, Bauhaus, Love & Rockis. Hve songs &
recrdng oppty. Steve 818-769-8749.

*Guit 21, sks drmr. gult, bass plyr to fiim hwvy
metal band. Infl old Metallica/Megadeth & 80s
metai. Hve orig material Peter 602-829-3570.
«In/pockt hiphop groove loving drmr wntd for
srs orig proj w/horn sectn & bottm hvy, slingng,
slcazy grocves. Shows pendng 818-761-7795
sinventv drmr/perc wntd by LUDLOW. Hvynss
of Kyuss, intensty of Teal, dynames of Jane's,
fury of Stooges. 213-427-855/

sinvtv drmr/perc wntd by LUDLOW. Heavynss
of Kyuss. intnsty of Tool, dynamcs of Janes,
fury of Stooges. 213-427-8557

«J Bonham wntd by Beatlesque mess. 213-
850-0337

sLess is more sucks. | want to push the limits. Guit
sks extrodinry drmy, bass to form group. Mahavishnu
mts Fishbone. Rage. Sam 626-796-1647.

*Male drmr, new proj. creatv, solid meter. grt
attitd. No drugs. Styles: C Smith, C Degrasey.
Music: Ctng Crows, STP, G Blossoms. Mike
310-441-6532

*Scientologist drmr wntd by guitivoc for ska.
reggae, hiphop typé band. Doug 213-644-8226.
*Sheer aggressin. slammng heats. 90s took,
hi energy stage presnc, alt pop punk band
PILLO HEAD nds pro driar. CD out in May.
Matt 818-986-8425.

*Still Ikng for someone to ply drum in punk
edgd, surt soakd instrumnti band. Not your
fathers surf band. 818-788-5098.

*Top band frmng now sks drmr into Bowie,
Chp Trick. 213-467-2392

*Wntd, drmr for orng pop rock band. We hve
uniaue sngs w/unique sngr. infi Elton, Lennon.
Demo avail. Emily 562-869-5013

27. HORN/WIND PLAYERS WTD.

*Horn plyr wntd for Rat Pack, Vegas, Cocont
Grove, swing style band. Sinatra, Martin,
Darren, Prima, etc. 25-40 only pis. Lee 818-
598-7273

*Horn/wind plyrs wntd. Form ecle¢tc 1unky

GEMM

GLOBAL ELECTRONIC
MUSIC MARKETPLACE

1200 VENDORS
TWO MILLION ITEMS

BUY/SELL

HTTP://GEMM.COM

Expert:
CD MASTERING
+ Digital Editing
At

BAN®’/

THE FINALIZER PLUS IS HERE!

17 \agnolia ’

Tel: (818) 846-6880

Email: dmoorhouse@earthlink.net
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band. Infi funk, hiphop, acid jazz. latin. Srs only.
Sam 562-692-2405, Xavier, pgr, 213-356-8270.
*Saxphnst w/itype O blood for acid funk proj
wigrt hook. 310-737-0062

28. SPECIALTIES WANTED

*Musicns wntd to build casul band, startng
w/occasnl low pay jazz gigs at clubs, coffee hses.
etc. Keys, sax, bass, drums. 213-934-5571.

*Techno dnce fem sngwrtr, perfrmr, sngr nds
someone who belives in dnce music who has
contcts to get sngs heard. Star 805-564-6815.

29. SONGWRITING

*24 yr old sngr/sngwrir skng pro artist to write
for/collab. Eng/Span. Styies pref Madonna,
Bbyface. D Warren, D Foster. 213-390-7780.
«Awrd winning poet lyricst avail for pro projs.
Kevin 818-846-3519.

«Catchy pop tune nds funny bone lyricst
wiunique tickle undr the armpits point of view.
Comeéaians welcotne. Jim 818-504-0573.
*Cntry male voc/sngwrir wntd by sngwrtr/
kybdst/ guit to form duo for recrdngs or poss
band. John 818-557-0722.

*Exp pro sngwrtr, kybdst lkng for Id voc for col-
lab. Gregg 213-960-4358.

*Exp verstl guit/sngwrtr w/arrangr, prodcng
skill nds comittd. confidnt, adventureous.
eclectly infl sngr/lyricst ala M McKee, J
Osborne, Sinead, Sarah. 818-788-7098

*Fem sngr/sngwrir frm London sks sngwrtng
partnr/proder tkng for commitd partnrshp for
creatny Jeep dark moody sngs Depeche.
Portishd. Joanne 310-399-8467.

*Guit BMI sngJrtr. keys, voc w/demo setun
humor spritualty. Classc rock to KROQ, AAA
to triphop skng collab. Greg 213-845-9663.
*NYC compsr shs talrtd sxp lyricet to listn tn
my meldy & write cratv commercl wrds exprss-
ng the feeing. Jery 212-873-3923.

*Pro lyricst responsibl & reliabl. skng
melodies w/strong musicl hooks. No flakes pis.
All musicl stytes welcm. Chris 310-473-5623
*Srs hrdwrkng pro, co-writr, musicn, wntd to
write, sing, recrd, perfm w/same. Commercial
& unique. R&R, C&W ballads. 213-650-0882

30. COMPOSERS/ARRANGERS WTD.

If you are an AVAILABLE Composer/Arranger
you must call our display ad dept.

sLyricst skng musicns for collab. 310-535-4835.

SONGWRITERS
& LYRICISTS--WANTED!
“SONG CONNECTION”

The best way to your next bit.

1-800-789-SONG
818-348-0494

I
i
CONNECTION

4731 Laurel Cyn. Bivd., N. Hallywood, (A 91607

(Please Prir

NAME: _
ADDRESS:
CITY:

|F’HONE:

|0UTSIL‘E THE U S. ADD $25 (U'S. CURRENCY) PER YEAR » MAKE CHECK OR MONEY ORDER PAYABLE TO
MUSIC CONNECTION MAGAZINE « TO SUBSCRIBE 8Y PHONE (VISA. MC. AMEX), CALL 818-755-0101
lPLEASE ALLOW 4 TO 6 WEEKS FOR DELIVERY OF FIRST ISSUE
E-Mail Internet Address: muscon@earthlink.net
LWorId Wide Web Address: http://www.musicconnection.com
C N N N N N _§ N N §F N N _§ N _N_JN_J|

_ ProDUCTION |

31. PRODUCERS WANTED

If you are an AVAILABLE Producer you must
call our display ad dept.

=Attrctv R&B/hiphop sngwrtrs trio girl grp lkng
for pro prodcr for collab. Keisha 800-211-3243.
*Fem sngr/sngwrtr frm London sks sngwrtng
partnr/proder |lkng for commitd partnrshp for
creatng deep dark moody sngs. Depeche,
Portishd. Joanne 310-399-8467.

*Poetry band sks prod for epic poem, art film.
Lv msg. 619-230-9347

*Pop sngr/sngwrtr w/orig songs, CD album,
sks prod w/music recrdng indsty connex. Call
M-F, 8 am 1pm. 9N9.397-5578

*Prod wntd for R&B voc, christn, must know
how to get recrd deal or hve labl intrst. Srs, pro
only. 213-971-6173.

*Rich Carpenter, PJ Jones, G Martin. Where are
you when we nd you most? Help us bring timelss
music back 1o the public. Brent 805-522-0857

33. MISC. PRODUCTION

A. JULES l

Producer/Engineer - Writer/Player {
Big sound/90's+. Singers/bands AAA, Alt, R&B

Pro 24 trk 2" analog automated studio/MTR-90 |

Il Many gold/plat recs. 3 Grammy noms as ]

|

|

|

|

J

engineer. Let the next next one be w/me
producing you | play (& lve for) new sounds
on gibass/keys & your voice. Your budget

..310-589-9729

World Famous
Recording Studio
or Sale!

Celebrity Owned, 2 Studios and Offices,
Great, Convenient L.A. Location,
Currently Operating, Good Income,
Owner Moved ro East Coast.
Serious Inguiries Only! No Brokers.

' Call Mark (213) 660-5976

STON [;'ow; )
VI3 BrIng) <300131D
DAT or CD Mastering - $30.00 hr.

tincludes 1 CD or DAT)
Coinplete Digital and Analog Editing
Audio Restoration Available

Experience the Magic of STONL fxwe
Call Now!

(592) 998-3498

1
2 SIX MONTHS - $22 ave$16%5

(13 ISSUES)
1 ONEYEAR -S40 saves337s |
(25 ISSUES)
J TWO YEARS — 565 save 58250
(50 ISSUES)
STATE: ZIP:

AMERICAN
Oxpatas

(4

iH

-4

65
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PRODUCTION |

| PRODUCTION

| Busingess/Services/Peopie | | BusiNEss/SERVICES/PEOPLE |

BOB KNEZEVICH ]
Producer - Player - Engineer (

Songwriter's one ston:

Development/radio quality tracks and mixes. |

Originality/quality/maketablility
24 track analog/ADAT/DA-B8. |

310-312-0125.....310-664
JOE SOLO

-9595 |

Producer
Record Producer puts his ears, experience
& connections to work for you. Look for
Solo on Atlantic, MCA, Warner, Reprise &
many indies. Hear Solo’s work on radio.
Starting at $40/hr.  Your music will jump off
the speakers. Amex, MC, Visa, Financing.

..................................... 310-319-6721

ROBERT COPELAND

Producer - Arranger - Keyboards |
Award winning composer, arranger, producer |
avail for piatinum quality albums, film scores & |
demos. '97 Command Performance/Pres. |
Clinton. '97 Thai Film Fest. Award/Best Video
Editing. Top 10 single B Preston. E Clapton, |
D Estus, HBO, USA TV. State/art prod facilities. |

.213-217-8469 |

INTI

Production
Guitarist. composer, arranger. CAC. NAIRD.
ASCAP awards. Specialist in singer songwriter
projects and acoustic world beat sounds. First
song free of charge if you qualify. Hollywood |

Hills. E-mail: inti@ix.netcom.com |

|
..................................... 213-462-1078 |

* JUST ASK: COURTNEY LOVE, ANDY JOMNS, SLASH «

MUSIC BOX

Trident 80-B, 40 Channel
Automation, Studer A-80,
H-3000, SRV-2000's,
1176's, U-67, Eco-Plate,
Grand Piano and more.

(213) 462-7761

EDGAR WINTER, MICK MARS
44NY¥ 1IVHIIW ‘VEIA A8

GOLDEN EARS
MASTERING
STUDIO

25 YEAR RECORDING INDUSTRY VETERAN
MANY GOLD / PLATINUM ALBUM
CREDITS, DIGIDESIGN, APOGEE
WORLD CLASS ANALOG EQUIP.
FULLY AUTOMATED MIXING ALSO
AVAILABLE. FROM $50 HOUR

310-455-2450

(888) 99-NOISE
Pre-Mastering

S ==

groovestation
com

66

JIM D.

Producer - Keyboards
Arranger, composer. Excepuonal player/pro-
grammer. Album, hiim credits. Diverse styles,
very versatile. Songwriters and solo artists a
specialty! Demos & masters. Rates to fit your
budget. | can make your music stellarl Call for

free ing. E-mail: aci com

..................................... 310-238- ooool
JOE SOLO

Producer
Record Producer puts his ears, experience
& connections to work for you. Look for
Solo on Atlantic, MCA, Warner, Reprise &
many indies. Hear Solo’s work on radio
Starting at $40/hr.  Your music will jump off
the speakers. Amex, MC, Visa, Financing.

..................................... 310-319-6721
ROBERT COPELAND

Producer - Arranger - Keyboards
Award winning composer. arranger. producer
avail for platinum quality albums, film scores &
demos. 97 Command Performance/Pres. |
Clinton. ‘97 Thai Film Fest. Award/Best Video |
Editing. Top 10 single B Preston, E Clapton, |
D Estus, HBO. USA TV. State/art prod facilities. |

..................................... 213-217-8469 |
SONDRA G.

Producer - Songwriting
Artist development, label connex. Low

budget albums Q.K. Styles: Pop, Soul,
Dance, Alternative, "Enya" New Age.
Studio access.  Travel O.K.  For bio

sheet/sample contact: Stomp Management,
Attn: Mike. E-mail: sondrag@mailexcite.com |

..................................... 818-716-7904 |

PRO /| AUTOMATED / LIVE DRUMS

24 TRK 2"

SINGERS / BANDS AAA/ALT/R&B

BIG SOUND 90’s +

GOLD REC. ENGINEER / WRITER / PRODUCER
XL's ON BIT/ BSS / KEYS / VOC / ARR | LOOPS
Your BupGeT 310-589-9729

Factory Direct
CD Manufacturing

e

#1 Quality as
98¢ ea. 1000 min.

383-306-6363

Producer/Engineer

for Hire
If you're ready to record your
Album or Master Quality Demo.
Call me! I have Major Label and
Artist credits, rehearsal studio and
State of the Art 24 track recording stu-
dio featuring Studer, Neve, Trident
and Vintage equipment.

818-763-4188

34. AGENTS/MANAGERS WTD.

If you are an AVAILABLE Agent/manager you
muet o0all our disjitay ad depl.

+5150 the ulitimt Halen trib band is skng agnts
in the US. Dave 519-451-0615,
5150@wwdc.com

At this particular momnt in time | doubt that
anyne is writng strngr materl than us. Why no
risk a phone call? Brent 805-522-0657
«Estab wrkng blues rock band sks bkng
agnt/mgr to take band to next level. 805-650-
1429.

*Maj labls intrstd, alt band Ikng for mngr. 310-
208-3772

35. INVESTORS WANTED

It you are an AVAILABLE Investor you must
call our display ad dept.

*AREA 51 skng investr to help us recrd songs
frm 80 ong catalog inxpnsvly. We jove to wrk!
CD avail. Dennis 818-271-2330

*Everybody wnts money. We simply wnt to
help in gettng our prod out to the work. The
public deserves better, do you agree. Brent
805-522-0657

sInvstr wntd for fem R&B voc w/demo tape
avail. 213-971-6173.

sInvstr wntd for fem sngwrtr, perfrmr, sngr
widnce, techno, songs rdy for recrdng, nd
financ! bckng for new CD. Star 805-564-6815.
*Poetry band sks investr for art film, epic
poem w/music. Lv msg. 619-230-9347

36. DISTRIBUTORS WANTED

If you are an AVAILABLE Distributor you
must call our display ad dept.

* PHARM is lkng for distrbtn of their newly
relsd 4 sng CD. Dave 519-451-0615,
5150@wwdc.com

37. EMPLOYMENT

Employment ads are designed for business-
es offering fulljpart time employment or
internships. To assure accuracy, we sugges!
that you fax or e-mail your ad 1o us.

«Century Media Recrds sks intrns to asst Alt
Marketng Dir w/promotng goth, blk metl & hrd-
core bands to the undergrnd. Fax res. 310-
574-7414

*Grt indstry entry oppty. Music publ co skng
intern intrstd in film, TV music suprvsn.
Transition Music 818-760-1001, onestop-
mus @aol.com

LEARN THE ART OF|
RECORDING

{Learn the practical skills needed to start a career |
{as a recording engineer, producer or studio musi-|
cian. *No previous experience required ¢300+
hours, two months «Six studios with the latest
equipment *Small classes *Job placement assis- |
‘mnce +Financial aid *On-campus housing

> > Call or write for free info:

800-848-9900
I 614-663-2544 |

R "(s[13]s| The Recording Workshop
wecz ?‘ (o4 (55N Mossieviite R, |
NASSAS) Chillicothe, Oh 45601

Digital Bin
& D

Manufacturing
800-310-0800

http://cdmanufacturing.com
info@cdmanufacturing.com

sIndie record label sks intern. Participate &
learn about all aspects of the biz. Isabel 213-
465-8542.

eIndie recrd label lkng for P/T persn. $5.25/hr.
Tour supprt & publcty. 15-25 hrs/wk. Amy 818-
848-2698B, fax 818-848-2699.

sIntern wntd for indie label & prod co, wrkng
w/maj labels in NoHo, Wdind Hills, Hliywd
area. May Id to payng positn. B18-755-7927.
*Make big commisn sellng publshd song cata-
logs to jingle & music house for use in TV, film
& video. Mike 818-566-8745.

*Payng gig + xtras for top levl bands only. Pop
alt music. Palm Sprngs area. Adam 760-340-
6931.

*Persnl asst wntd for
$12.50/hr. 818-780-5248.
*Recrd cmpny interns. Domo Records in WLA
has intern positn. Bryan 310-966-4414 x21
«Secretary for sngwrtr. Type, travl, locatd in S
Diego. Lv msg. 619-230-9347

*Wanna break into music biz. Top music RP
firm skng intrn. Clients incld Alanis, Petty,
Bowie. Rm for growth. Fax res. 818-380-0430.

promo compny.

s(bands)The Insects
http://members.commvtheinsects
+(bands?)UFO Lowrider

http://www.zianet.com/ufo_lowrider
+(misc)T-Bone, Producer bhttp://www.mem-
bers.aol.com/groovdood/Tbone.htmii3

40. WEB SITES

To assure accuracy, we suggest that you fax
or e-mail your web address 1o us.

BANDS

* 1% Hangout
http://www.iuma.com/IUMA-2.0/ftp/vol-
ume2/1_Percent_Hangout
* 16Volit http://www.16volt.com
* 88 Crash
http://www.publicrecords.com/88Crash.htl
« Abusement Park
http://webpst.com/abuse ment*park
* Alchemist
http://members.aol.com/alchemist4/
aichemist.html
* Alternate Faith
http://members.aol.comvaltfaith
* Alexa's Wish
http://4ams.com/slextel/alexa.htm
* Almost Ugly
http://www.cazmedia.com/bands/AlmostUgly
«714
http://members.aol.com/cd7 14rock/
 Alternate Faith
http://members.aol.comvaltfaith

* Anomaly
http://groucho.bsn.usf.edw/~studnick/anom-
aly.htm
* Arianna

http://www.rhythmnet.com/bands/arianna
* Baron Automatic
http://mediaraid.com/baronautomatic
« Bazooka
http://www.tsware.com/Bazooka/
* Brazentribe
http:/finetworld.netbziribe

« Barfbag
http://www.val.net/BartBag
 Bill Gibson
http://www.prismaweb.com/gibson/
« Blue Reign

http://members @aol.com/SunCave/BlueReign

Dig This...

A Real Mastering studio, Real Equipment,
and a Real Mastering Engineer who cares
how your record sounds!

Analog/Digital EQ/ Compression
Sonic Solutions

Don’t rob your project of that
major label punch it deserves!

213-878-2315

MUSIC CONNECTION MARCH 2-MARCH 15, 1998
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* Che Zuro Whiting
http://members.aol.con/cwwhiting2
« Mark Cote
http://www.markcote.com
« Corday and the Curious
www.envyrecords.com
* Cravven Morehed
http://www.geocities.com/hollywood/ 1841
* Curve Of The Earth
http://www.curve of the earth.com
* Cut Throat
http://members.aol.com/cthroatgtr
* The Darlings
http://ww.bomp.com/bomp/Darlings.html
* Defrost
http:/Awww.flash.net/~tucker99/defrost.html
* Dissolve
httpuimembers.aol.com/dissly
« Dogwood Moon
http://lama.com/dogwood.html

* Egodog

Http://iwww.loop.com/~egodog
« Erayna
http://www.geocities.com/heartiand/1569/eray-

na
« Einpty Tremor
http://www.akros.itemptytremorfindex.html
« Grumbletummy
http/Avww-5sC.igpp.ucia.edw/~tamitha/grumble. htrmi
« Heavy Rain
WWW.heavyrain.com
« Holly Heaven & the Issue
http://home.earthiink.net/~hht/
* Hyperview
nnp.ifhome. sprynet.comfigor3000/head. htm
* Happy Death Men
http://nome.earthlink.net/~happydeathmn/
« Heavyrain
hitp:iwww.heavyrain.com
¢ | Found God
http:/iwww cvber-rock.cum/ifoundgod
* Joe Rush
http://members.aol.com/joerush/jrhome.htm
« Joel Pelletier
http://www.joelp.com
« Josephine the Singer
jtsmaggie @ earthlink.net
« Junior’s Garden
htip://members.aol.cem/jregarden
« Chris Jay
http://www.vrone.nevinternetcafe/chrisjay-
main.htm
* Hot Water Music
http:/iwww.hotwatermusic.com
* Juice
www.aa.net/~slaglip/
* Kyler Shogen & Blue Reign
http://members.aol.com/suncave/bluereign
« Kay Bess

_ o
 Wessms |

« Line of Fire -Journey tribute
http://home.earthlink.net/~fretter/
* Legacy
http://www.concentric.net/~smusic./
legacy.him
* Majority Dog
http://www.majority-dog.com
« Marian’a Trench
http:/fwww.fishnet.net/~mariana
« Majenta Jets
http://Awww.angelfire.com/ca/majentajets
« Michelle Penn Band
http://www.michellepenn.com
* Monophonic Tonic
http:www.monophonic.com/~grey
« Native Tongue
hilp./'www.cyber rook.com/nativetonguie/
« Opposite Earth
http://www.Opposite-Earth.com
« Poetry band
http://www.cyber.net/tacamusic
« Pat Milliken
http://www.inanna.com/yggdrasil/milliken
« Primitive Radio Gods
http' //www.primitiveradiogods.com
* Push Comes to Shove
ntp:/www.anmss.convpush
* Rebel Rebel
www.indieweb.net/rebelrebell
* Rebecca Dru
http:/fwww.nightsongs.com
* Rosemary Silence
http://www.haydensterry.comiusemary.litin
* Rick Monroe  http://www.rickmonroe.com
* Rude Awakening
http://www.primenet.com/~rudea
* Joe Rush
http://members.aol com/joerush
« Scary Aides Home
Rttpuiiveeen.searyridechome.com
* She’s Not Jeffrey
www.notjetiery.cum
« Scarlet Blue
http://members.aol.com/scritblue
« The GangBangs
http://home.earthlink.net/~thegangbangs/
« The Jesus Twins
http://www.feelmyubiquity.com

Muttimedia facility in Northridge
Gorgeous control room / xint drum rm.
Photo/video soundstage w/2 wall cyc.
Mac & PC workstations, 4000 sq.
Seller will accept any reasonable offer.
Reduced to $179,000

~ 24 HOUR HOTLINE (818) 755-0103 » NEXT DEADLINE: 12 NOON, WED., MARCH 4, 1998
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*The May Kings
http://www.stinkycheese.com/page6.htm
* The Redhot Blues
http://ourworld.compuserve.com/homepages/red
hotblues
* The Spill
http://www1 linkonline.net/freshair/spill.html
* The Tooners
http://www.unsigned-records.com/tooners.html
* Your God Rules
http://your-god-rutes.com/
« $unday Funny'$
http://www.funnys.com
* Sound Magazine
http://www.geocities.com/Hollywood/5255/pfba
nd.htmi
» Stained & Lit
www.geocities.com/SunsetStrip/Palladium/457
2istained. htrnl
« Strange in the Pocket
http://www.bitemark.com
*T-Bone, Producer
http://www.members.aol.com/groov
* The Congregation
http://www.primenet.com/~biscuit
* The Mechanical Bride
htip:ihomn.conybomp/MechBnde.html
*The Insects
http://members.comm/theinsects
*Two Guns
http:/iwww.iuma.comvIUMA-2.0/tp/
volume9/Two _Guns/
* Twinetar
http://iwww.geocities.com/sunsetstrip/palladi-
um/4572/twinstar.htm
* UFO Lowrider
http://www.zianet.com/ufo_fowrider
« Vincent
http://www.iuma.com/lUMA/bands/Vincent

| WeisSms |

« Vertigo Children
http://www.vertigochildren.com
* Vivid
http://home.earthlink.net/~vividgroove
* Wet Souls

http://members.aol.com/tonycort/wetmain.htm
« Wilbe Productions Inc.
http://www.ilinks.net/~wilbe
* Wobble Shop
http:/Awww.wobbleshop.com
» Zeitgeist
http://www.musx.comv/zeitgeist
* Zoes Garden
http://www.zoesgargen.com
« Zebra Music
http://www.zebramusic.com

EQUIPMENT RENTALS

* Goia Sound
http://mwww2.netcom.com/~ausound/gold-
sound.htm|

:lmn‘ i D covrs $3 75:

jcowor J omos  $275

Imwm&wu@.ml
1-800-300-1212¢ tax 5626900058

I Prices Include: { Color Pichse Scan 8. Separation I
SﬁdadDdgLTMﬁnMPﬂBM‘g_l
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A Sensational New Paperback From The

Publisher Of Music Connection Magazine!

Mastering Show Biz...From The Heart
10 Timeless Principles

“Mastering Show Biz...From The Heart is one of the most informative and
inspiring hooks | have ever read. | highly recommend this book.”
- Al Kasha, two time Academy Award winning songwriter and producer

“Follow these Ten Principles and you'll have the tools to create new possibilities for
mastering your career. This is one of the best books | have ever read about show biz
- Stephen Zinnato, lead actor in the L.A. theatrical productions of
“Phantom” and “Beauty And The Beast”

http://www.lama.com/kaybess.htm
« Little Children
http://members.aol.com/rollydv

(818) 993-4179

n Atin: Musicians Artists Producers

| Gan Help You With Your Career

Professional Management Consulting Services Available
- Contracts - Image Consulting - Networking - Ftc.

Send Demos, Bios Eic to:

Tricon Enterprises / Pyramid Management Inc.

5120 Goldleaf Circle Ste # 180
Los Angeles, Ca 90056

MUSIC CONNECTION MARCH 2-MARCH 15, 1998

(213)295-1800 or (213)508-5502 2=

“Mastering Show Biz...From The Heart serves as a guide to and for survival. A
revealing must-read for those seeking a career in Show Biz and any other biz
where only the strong survive.” - Bob Jones, Vice President, MJJ Productions

“This is more than just another book about Show
Business. There is wisdom you can use to help you
master conscious thinking and create whatever you desire.
- Mark Voiman, University Professor
and a founding member of “The Turtles”

Only $16.95

For FAST service call toll-free and charge it!
1(800) 347-2736

Be sure to visit our web site:
http://www.probitynet.com/ms

J. Michael Dolan has combined extensive research, with over 35 years
of personal experience in show biz, to discover firsthand an effective,

honest approach to creating exceptional career results
without compromising your Creative Spirit!
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| WeB Simes ]

| WesSms ]

MUSIC INSTRUCTORS

« Cliff Brodsky, keyboard/synth Instructor
http://home.earthlink.net/~cliffster/
o Mugigians Institute
http://www.mi.edu
« Edie Layland, Vocal Instructor
http:/Awww.halsguide.com/sing!
* Lis Lewis, Vocal Instructor
http://www.leonardo.net/lisard/

MISCELLANEOUS

* 88 Keys Productions
http://annex.com/88keys/
= Advance Productions
http://members.aol.com/AdvancePrfindex.htm|
« Alivenet Records
http://www.livenetradio.com
* 1st Studio Aid
http/Awww.netcom.comv~thbmusic/studaid.htm
« AliveNet http://www.alivenetradio.com
* AWP Cyber Agency
http://awpcyberagency.com
* Awesome Audio
http://www.awesomeaudio.com
« Backstage Online
http://www.backstageonline.com
* Boss Booking Agency
www.eightysix.com/boss

CREATIVE Discs
& Multimedia

“"The Professional's Choice"

PRO PACKAGE SPECIAL

$1250.00

includes:

1000 CD's in Jewel Boxes

4 page 4/1, 4/0 Booklet & Traycard
Shrinkwrap

Glass Master

1-888-CDMI-DISC

CD Duplication

499 CDs

\ 2 Color Printing only $549
With jewel case & shrinkwrap
only $679

el Par “Fast Turnaround”
|  Small Quantity Specialist!

1626.794.4322

(888) 328-2281

| Wes Simes

]

Wes Sites |

* Bill Gibson
http://www.prismaweb.comvgibson/
* BM Records
hitp-iiwany bmreeords.com
= Concert Direct
http://www.concertdirect.com
» Classical Insites
http://www.classicalinsites.com
« DreamSea Records
http://dreamsea.com
* Dave Cushman Music
http://members.aol.com/dcmuzic
« DJ Bazarro
http//www.wbazradio.com
« DBW Prods
http:// www.rhythmnet.com/p/dbw/.
« Emotif University
http://www.emotif.com
« Faunt School of Creativ Music
http://iwww.paciticnet.net/~taunt/
« Freda Rente's
Concrete Anthill
http://www.concreteanthill.com
* Future Hits
http://www.Futurehits com
* Gary A. Edwards - Songwriter
http://members.aol.comVGEwa27173/index.ht
mi
« Gemm/Global Ek ic Music Marketp
http://gemm.com

« Gigland
http://members.aol.com/gigland2/gigweb_1.htm
* Gig Swap
http://www.indieweb.net/gigswap
* Harrision Schoot of Music
http://www.beachnet.com/harrison
* Hollywood Interactive
http://www.hollywood-interactive.com
* Hollywood Music
http://www.HOLLYWOODMUSIC.com
« International Touch
http://www.internationaitouch.com
« Jazz Central Station
http://www.jazzcentralstation.com

GET A LOAD
OF THIS DEAL!!
10-50 COPIES
from your CDR
as low as $7.99 each

including jewel box.
(818) 505-9581
(800)4CD LABS
www.cdlabs.com

« KallCent$
* KJ Music

http://www.ld.net/?213

http://carmelww.com/kjmusic/
* Lisle Engte’s Trartscendantal Offramp
http:www.wavenet.com/~lisle
* Liz Jackson
http://lizjackson.thepalace.com/lizjackson
« Lost Arts Productions
http://members.aol.com/C01Stop/
« Little Children
members.aol.com/rollydv
« Li’l Hank's Guide for Songwriters
http://www.halsguide.com
« Mall of CD shops for independent labels
http://www.musicmarketplace.com
* Mangotree Music Production
http://brazilonline.com/mango3/
* MeGa ReCoRdS™
http://home.earthtink.net/~scrnplyr/
« MistChild Enterprises
http://www/mistchild.com
* Music Blvd
http://www.musicbivd.com
* Music Network U.S.A.
http.//'www.mnusa.com
* MusicLA
http://www.musicla.com
* Music World Mall
http://www.musicworld.com
* MusX.com http://www.musx.com
* Musician’s Hearing Institute
http://home.earthlink.net/~aures/mhi.html
* Music Collector Homepage
httpz//ourworld.compuserve.comhomepages/col-
lectsoft
* Music link exchange
http//members.aoi.com/fans4/Thunderlink
* Musician's Contact Service
www.musicianscontact.com
* North American Band Name Registry
http://www.bandname.com
* Pacific Asian Musician Alliance
http:// www.abctlash.com/pama
* Pet Retrievers
http://www. pet-retrievers.com
* Push Comes Il Shove
http://iwww.amss.com/push
« Premier Interactive
http://www.lamusic.comv/premierinteractive
« Farren Music America
http://www.cadsoftware.co.uk/FMA/

back cover of this issue.

(s
hen you manufact’ure. x
) ceassye"es, or 12 vmyl

i day
| Disc Makers to
f:r' a complete brochure.

—~ DISC MAKERS

wWW.discmakers.cam/ juma

1-800-731 -8009
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* Photography By Lucia
http://home.earthlink.net/~lucia
» Pocket Dynamo Productions
http://member.aol.com/pdynamo
* Premire Interactive
http://www.lamusic.com
* Rocktropolis
http:/Awww.rocktroplis.com
* Rick Monroe’s Legends Diner
http://rickmonroe.com
*» Rick O'Neil
http://www.hisite.com
« Rick Paul, sngwrir
http://home.earthlink.net/~rickpaul/
* Roger Fiets, voc arrngr
http://home.earthlink.net/~fretter/roger.html
* Scizzor Wizards
http://www.diamondhard.com

* SKB Cases
http://www.skbcases.com
* SINC
http://www.izmedia.com/sinc
* Small World

http://www.ici.net/cust_pages/mully/
* SWR Engineering Inc.
http://www.swreng.com
* Techno/house/electro/hiphop
www.hpsystems.com/sheweylrax
* The Enterprise
http://www.enterprisestudio.com
* The Last Dance
http:/thelastdance.com
* The Nashville Number System
hitp./pw2.netcom.comy/-coolsong/nashnumberhtmi
* The Way Home Media
http://www.wayhome.com
« Tribal Radio Network
http:// www.VibrationNation.com
« Top Design http://www.topdesign.com
* Underwater Traffic~Future Rock
http://members.aol.com/utjam/ut.htme
« Universal Light Tones
http://www.goodnet.comv~mmmj/universal-
it.htm
« Vital For You
http://www.liquidenergy.com

MUSIC PUBLISHERS

* EM! Music Pulishing
http:/'www.emirnuslcpub.com
« Issac Osiris Music
http://www.osirismusic.com
* MPL Communications
http://www.mplcommunications.com
* Natioinat Music Publishers Assn
http://www.nmpa.org
* peermusic
http://www.peermusic.com\

MUSICAL INST. / PRO AUOIO MFG.

* East West
http://www.eastwestsounds.com
« Fender Musical Inst. Corp.
http://www.fender.com
« Fostex Corp.
http://www.tostex.com

We Know Duplication
*Fast Turnaround
1aranteed Lowest Prices
All Formats Available

UNITED
010 / VIDED 6BROUP

Call For Price List
800-247-8606 (
800-433-4271 (U.S

MUSIC CONNECTION MARCH 2-MARCH 15, 1998
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* Hafler
http://www.rockfordcorp.com
< ILIO Entertainment
http://www.ilio.com
* Kurzweil
http://www.youngchang.com/kurzweil
* MIDIman
http://www.midiman.net
* Mixman
http://www.mixman.net
« Nady Systems
http:/mwww. nadywireless.comm
« Sonic Foundry
http:/fwww.sonicfoundry.com
« Studiomaster
http://studiomaster.com
«TC Electronics
http://www.tcetectronic.com/fireworks
+ QSC Audio
http://www.qscaudio.com
* Quantegy
http://www.quantegy.com
«Yamaha Corp.
hllp:/'www.yamaha.com

RECDRDING STUDIDS

« AAA Waterbury Producins
http://www.waterburystudioe.com
« BM Records
www.bmrecords.com
* The Complex
http://www.home.earthlink.net/~thecompiex
« Clear Lake Audio
http://heme. earthlink.net'- clearlake/
« Clitf Sound Pro Demo Studio
http:/fhome.earthlink.net/~cliffster/
- DBW
http://thythmnet.com/p/dbw;
* Demo Doctor
http://home.earthlink.net/~snarfel
* Jamland
http://pw. 1netcom.com/~hipnautijamland.html
« Mad Dog Studios
http://members.aol.com/mdgostudio/site/hom
e.htm
* Playtist
http-//www playlist.com
* Recording Studio Menu.Com
http://www.recordingstudiomenu.com
* Rumbo
http:/iwww pobox.com
* Studio Referral Service
http:/fwww.studioreferral.com
* THB Music
http://audiohost.com/thbmusic
* Westlake Audio
http://www.westlakeaudio.com

REHEARSAL STUDIOS

* Awesome Audio
http://www.awesomeaudio.com
* Bitwerx Recurding
hitp/iwww bitwerx.com
* Down Town Rehearsal
hitp//www.downtownrehearsal.com
* Domo Records
www.domo.com

_WesSmes

« LP Sound
http.//www.lprecords.com
* Gary MclLaughlin
www.netlisting.com/dmoproductions/
« Sideways Recording
http://www.3record.com
* Sound Matrix
http-/iwww.goundmatrix.com

SONGWRITERS' SUPPORT

* ASCAP
http://www.ascap.com
* BMI
http://bmi.com
* SESAC

http://www.sesac.com
« Songwriters Guild
htto*//www sangwriters org
* Songwrtng & Music Biz page
http://www.mindspring.com/~hitmeister

TAPE/CD DUPLICATION & MASTERING

* Amer Snd & Video
http:/fwww.asvc.com
« Audio Cassette Duplicator Co.
http://www..acdc-cdr.com
« Creative Sound Corp.
http://csoundcorp.com
« Discmakers
http:/fwww.discmakers.com
« Eiectric Pencil
http://www.electric-pencil.com
« imperial Tape Company
http://www.nutunes.com
* Gary McLaughiin
www.netlisting.com/dmoproductions!
« Groove House Records
http-/iwww.groavehouse.com
« John Golden Mastering
httg:wwi johingoldenmastering com
* Record Grafix
http://recordgrafix.com
« Rocket Lab
http://www.rocketlab.com
*Tape Specialty, inc.
http://www.diamondhard.com
*Tom Parham Audio
http:#fwww.tomparham.comn

VOCAL INSTRUCTORS

« Edie Laytand
http://www.halsguide.com/sing!

Order 500

Get 500 FREE!
ValuPak CD’s

MCD 18808-2
4/1, 2 Page Inserts, All Films & Proof

weneeae$ 1499
MCD 10080-4
4/1, 4 Page Inserts,All Films & Proof

II"“Is 1 666
Compiete Retall Ready!
W72 Color Disc,Jewel Case & Poly

CDR Transfers S$2()

-
Moactoaslecn
SVEGEATRLsN BRI

714.582.3400

WE ARE LOOKING FOR UNSIGNED
ALTERNATIVE ROCK BANDS
Please send Demo Tape to: 11337 Burbank Blvd.
N. Hollywood, Ca. 9i160i

For more Info Please Call

818-759-2643

MUSIC CONNECTION MARCH 2-MARCH 15, 1998
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« Lis Lewis
http://home.earthtink.neV/~lisard

WEB DESIGN
« Allied Music
http://www.alliedmusic.com
« Always Open For Business
http://wsin.com/ratecard.html|
« Audio Host
http://audiohost.com
« Diamond Hard Music & Entertainment
http://www.diamondhard.com
« DreamSea Design
http://dreamsea.com/design.himl
« HiSite Design
hup.//www.nlteslte.com
« JlUMA
http://www.iuma.com
 Los Angeles Music Access
http://www.lama.com
* MusX.com
http://www.musX.com
* Muiti Media Mania
hlip./iwww.muitimediamania.com

NEED WORK?

Hear job descniptions of copy and origmal
bands updated daily on hotline

NEED PLAYERS?

sk with demos of mamy
available musicians by area code

MUSICIANS CONTACT SERVICE
Established 27 years i LA
Call our 24 hour information line

818-347-8888

www.musictanscontact. com

CONNECTION|

Annual
Producers
Special
ssue

* 11th Annual
Directory of

Record
Producers

. ial Feature:
What Makes A
Good Producer
Great?

DISPLAY AD

DEADLINE:
MARCH 4

_ Wi Sims |

» Netwaves Interactive Radio
http://www.netwaves.net
*» On-Site Media Services
http://www.on-sitemedia.com
*» Pocket Dynamo Productions
http;//member.aol.com/pdynamo
* Rhythm Net
http://thythmnet.com
* Sensitiveartist Design
http://www.sensitiveartist.com
» Stewart Brodian
http://users.nni.com/shar/brodian.html
» The Way Home Media
www.wayhome.com
* Tongue Tyed Design Group
www.home/earthlink.net/~tonguetied
* Van Richter Records
http:/ivr.dv8.net/
* Stratosphere
http://www.wavenet.com/~hippyrok

LEAD GUITARIST &

DRUMMER WANTED

Modern Rock Band with very

melodic, hook-filled songs. Has
mvestment backing w/ recording
studio, rehearsal space & gigs
Ready (o shop deal
Professignal musicians only,
No drugs. No alcohol abuse
You MUST be m your 20%
Immediate salary!
Possible future peréentage

where do
west coast
mastering
studios
refer their
clients?

Cas

compact discs

graphic design

drum scanning
printing

film output

1220 south central ave.

ON SALE:
MARCH 12

suite 205, glendale, ca 91204

69
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CD anp CASSETTE DUPLICATION

MostermgﬁSonic Salutigns
100 {1Side) C-30,
Includes: chrome tape, laser print

eal-Time Copies *1.59 ea.
labels & boxes

€D Speciol : 500 CD's for 799.00
Quaury CLoNES TapE DuPLICATION
£ (213) 464-5853 =

FOUR 24 TK STUDIOS:
SSL/NEVE/STUDER /ADAT
$25-565/HR
(213) 465-4000

STUDIO DEE
3224168 TRK STUDIO
ADAT<2"ANALOG-DABS

NEVE, API, SUMMIT TUBE MIC PRE

NEUMANN TUBE MIC., EVENTIDE, TUBE
COMPRESSOR, 2 DATS, EPS SAMPLER,
LEXICON CRR, 48 TRK. AVAILABLE

$30-840 HR (213) 662-9595

Mastering / $35 HR

pro tools/peak/waves

LP & cassette restoration Best
PLATINUM Mastering
RECORDING STUDIOS Value in

also 24 wack adat So Cal

(818) 994-5368

32 TRACK $30/HR.
RECORDING &
PRODUCTION

$300.00 PER DAY LOCKOUT
LIVE TRACKING ROOM

CREATIVE STUDIOS

818-882-7458

24 TRACK $25

2 INCH ANALDG ® FULL AUTOMATION

CLASSIC & TUBE DUTBDARD & MICS
2 TUNED LIVE RODMS e DIGITAL EDITING

POWERFUL MASTERING DIRECT TD CD

% metrosound (5.
(& e e sbas

AUDIOWORKS RECORDING
Pro Tools 24, * 32 Track / 2, Bit Hard Disk
Resrding « Gigita! CD Mestesing and Editing

16 Track Analog - Large Live room with
150 booth or will come to you with
mobile Pro Tools Great Rates
Call for Details and Specials (818) 543-0477

COLLEGE STUDENT WANTED

Occosional work available with smoll
WLA based Sound and Lighting Compony
Mostly weekends with heovy lifting,
long haurs, ond law poy

310/ 827-3540
http://www2.netcom.com/~ausound

[ 1 1
L ) ) L
0 0
Best d Proje D p g and lab
Op d deDig diting
deo ds-on outboard g
d e recording
all D) 659-0
D A o DA

ek Y e -
Killer |BL Rehearsal PAS
* Cartage / PA Rentals / Storage
* Best Location In LA
L

pS . CO
[TY-MA2W  (818) 763-8289 o fax (818) 763-3642

* Neumann
+ Telefunken
- AKG

* Eventide
* Lecxicon
* DBX

RECORD CONTRACT
‘ IService Free
§ MILESTONE MEDIA
M

2" 241k

SONGS "
20Tk ADAT 4301

1000 (DS ‘1340 COMPLETE

(800) 660-6770

100 BEATS!

PHAT, FUNKY & TIGHT
2 SONGS 31S5.7iNCL
24TRK ADAT TAPES, CD, DAT
10 CASS, ENG/ PROD
(800) 660-6770

64 Digital Tracks
Recording and Production
K2000S, Korg Trinity Plus, JV 1080, JV 880,
Cubase VST, Panasonic Dat, Lexington. Focusrite
Events, KRKs, Etc. Starting at $45.00 per hour.
Record, Edit & Master Direct to CD of Dat

(818) 506-4500

THE SYNE
New Client Special: $15/Hr
$20/Hr 24 Trk ADAT
* R&B/Hip Hop/Dance/Pop Specialist
* Sampling/Sequencing/Mixing
* Production/Songwriting Staff
 Professional Relaxed Environment

(310) 572-6077

Fourth Planet |
Studios Inc.

$13 Per Hr » No Minimum |
| 24tk-48tk 2" « New Giant Location
| Featuring Full Blown Pro Tools Mastering
This is not a misprint » Call me right now!! J

L31 0-450-1198 - 800-679-2034

AN )
(TAPE DUPLICATION
Our #1 concern is QUALITY!
VAl HX V'REAL TIME
V' Ma: (4
VLase 1 v Graat
AZ-1Z Productions
(310) 841-2340 or (800) 435-8737
Conveniently located in Culver City

\ 3825 Willat Ave. (jus1 S of venlce @ Robertson) J

Music Soluble Solutions
* (D Master & Demo Production
« Pro Musician/Composer on Staff « Full MIDI
and Wigital Capabili%es » Live Instruments
Availabte * Live Room « CD, DAT, Cassette
100 per song  $20 /Hr.
* Arranging

Songs * Soundtracks
Transcription « Scorés « Instruction
Contact Neal at (213) 644-0554
email. wayneal @ pacbell.net

Want to Work in Las Vegas?
Available now; Entertainment contact list
updated monthly. Contains over 100
names, addresses and phone numbers
directly to musical and entertainment
directors, agents and producers who
make the hiring decisions for Las Vegas.

Call Now (702) 382-6967

AUDIOPHILE
MASTERING

16 to 72 Track ADAT/DA88 Projects
Edited and Mixed Direct to C.D.

“Aftordable D.V.D. Mixing & Mastering”
“Awsome Gear, Killer Rates!”

RAP

RECORDING STUDIOS
IF IT’S NOT RAP-DON'T EVEN CALL

(213) 463-4046
HOW TO GET NOTICED
Live - Wire

Mastering-

www.Live-WireMastering.com

m‘“ m@@ CD' $799

o

wow (‘l) \ldstcrmg_,
1 ¢ Sonte So futton N
10

$241! _

ALPHASTATE

looking for those bleepy sounds?
music for the next millennium
techno/house/trip hop production

in a state of the art facility

lots of classic analog gear

ph.818.506 8I58/fx818 506.8164

STRAIGHT
COPY

MASTERING & DUPLICATION
(D Cassette Duy

Nirvana, The Doors, Etc.
a Ong Day Tum 1IN
« 100% Guaranted

818 509.6774

L

R

DBW PRODUCTIONS STUDIO

INGER/SONGLWRITERS
HECK 1T OUT!

Full Serv .ce Demo / CD Prod
+ 16 track ADAT xt's * Digital Performer
+in house rhy. section * Drum Room

* Guit «1 Ot COR:
“bymai  (818) 344-4884 "\ tivio

www.rhythmnet.com/p/dbw.

16 TRK - $20/ i
24 TRK - $25/ B

MPC 2000
(213) 754-1779

ThBL" T3 [S

KILLER MASTERING DEAL
$295.00
Includes 2 Master CDs
“Good to Gol”
888) 292 5598

http://audiohost.com/thbmusic

MASTERINO

CD & Cassette Duplication
Mastering & Editing
In the Capitol Records Tower

(213) 871-5003

40 Trks Dlge tal

Professional & comfort.
Edit & Master Direct to CD
Special Introductory Rate

$25/r. and up
Expericnced

, Diana Ross, Etc.

(213) 754-3327

AMPEX 16 & 24 TRACK 2 INCH
Mackie 32-8 ConsoLE ® 2 Live Rooms
GReaT DRum Souno e Alsum CREDITS

CompeTimive Dar & Biock RaTes
No Hippen Costs
RuN B8y MuSICIANS FOR MUSICIANS

(818) 994-1283

Mrster QROOVE Srunios
$ 18/HR and up

Tl nggweers
Tube Mic's "Pre's
32 Track Adol

IOB In?ul / Au'omo!ed
meg aders /Recoll
24 Trk 2" Anolog Ta ADAT Dupes
Editing/ Mastering Cossene Duphcohon
CD Mastering/Gne Offs

818 830 3822

WESTWORLD
24 TRACK
BEST VALUE
HIGHEST QUALITY
(818) 782-8449

Real Time Cassette Copies

$ 65 INCLUDES DUPLICATION/BOXES
1 LASERJET LABELS / HIGH BIAS TAPE
{15 MIN PROGRAM'100 TAPE MINIMUM)

15 MIN PROGRAM / 20 TAPE MINIMUM

qs_

1 CD (UP TO 60 MIN PROGRAM)
2ND CD $19/ 1 SONG $15
DIGITAL MASTERING / EDITING AVAIL.

310-559-9095

529

16 TRACK /2 V. = $19/kR

GREAT DEMO WITH OR WITHOL T A BAND
Producer/Composer/Arranger
] A

818-505-8080

Mastering
From $55/Hr.and up

Sonic Solutions
Also: CD-R, Editing,
Sequencmg
(213) 465 4000

Visa AMEX

Entertainment Promoter

Seeks bands, Credits: David Bowig,
7M3, Radiohead, Everclear and
more. Will fly alt over country,
also nightclub promotions.
Chris (213) 719-0890.

hristian vienna@usa net

CD PACKAGES
PRICE INCLUDES FILMS

TRULY A ONE STOP SHOP
4 page color insert + color tray card
hrink wrapped

A's Printing 1.800.300.4515 Jij

Audio Cassette Duplicator Co.
NEW LOWER PRICES!
12 CD’s-any length-$8.95 ea.
4 color printing available
818.762.2232

www.acdc-cdr.com
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easy math:

(D Package includes replication
with one or two color label from vour
1630 or CDR audio master and suppiied
arwork (see below tor art specs).

- x 1,00

€D Package also includes standard
size 4-calor book and tray card
printing from vour supplicd artwork
(see helow for art specs).

for

D) Package also includes assembly
in standard jewel case and tray
with cello overwrap, and packed
into 50-count cartons for vou.

1,499

It's simple. The Complete CD Package at Alshire includes
1000 CDs complete with 4-color books, tray cards, and jewel cases
—done right, on time, at the right price and shipped to you for free.

You don’t have to settle for less than the best.
And if you don’t need a 1000 CDs, you can get
500 for $1,249. We also offer Tape, Video and
Vinyl deals:

Cassette Package (Digital Bin Duplication)

1000 for $849 or 500 for $599

Package includes: in-house digital master,
chrome tape, up to 45 minute length, dolhy
HX-Pro, 4-color 4x4 J-card printing, clear shell
and norelco box, imprint direct-to-shell, cello
overwrap, packed in 100-count cartons,
shipped anvwhere in 48 states. You supply
DAT or CDR audio master and artwork for
shell imprint and composite negs for J-cards.

ez ==

Vinyl Record Package

300 12" Records for $1,023 or 300 7" Records for $648
Includes Lacquer Mastering, Stamper Processing,
Test Pressing, 2-color labels, and white jacket
with center hole (jacket for 12 records only).

CD Art Specifications

For CD label printing: Filin PosiLives

For CD book and tray card printing: composite
negatives (with color proofs)

%

CUSTOM SERVICE

Serving the music industry since 1962

Video Duplication —Major labe! quality dupkication
Priced according to length. Premium Tape,
apply direct imprint on orders over 2500, if less,
client supplied label. Insert into bottom load
video sleeve, shrinkwrap, packed 50 per carton.
You supply printed material and video master.
Minimum 50 copies.

Art Department

Graphic Design, UPC codes, full color scan-
ning, film separations, and output to negative
or positive. We can print j-cards, o-cards, CD
hooks, hooklets, and tray cards, posters, stick-
ers, LP jackets and labels. 1f vou have ques-
tions, our art department will be happy to
speak with you.

Call today (800) 423-2936

1015 W. ISABEL STREET » BURBANK « CA 91506 « (818) 843-6792 o FAX (818) 569-3718 o HTTP://WWW.ALSHIRE.COM
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THE BEST SOUNDING,
- MOST RELIABLE
’ AMPS LOOK BEST
IN BLACK.

For three decades, the most demanding

professionals have relied on us for high
performance power. In fact, they've

inspired many of our new specialized

models. Take the PowerLight™ 1.0HY

for example—it was developed to send

~— WATTS PER CIIANNEL —.
i 18 14 120 smooth sound to your mids and highs.

) 2001 325 500 And our 2.4¥B delivers 2400 watts of
NEW > I,WH‘ J00(500( NR thundering bass to your woofers. We

- ‘ '“'7 é" T‘ 14 300 { 500 ( 700 even offer bi-amplified power with our
: — it 400 55{] 900 15% and 1.6""Y. So, no malter what
............. lec/ ?- :: 2 01 AMPB 157 iEH ;ﬁa I?]l}]l}] your power requirements don’t seitle

= p——

. A-e— I - i for anything but the best. Since

e BI-AMP> 16401 300 | 430 | NR

[ g™ i iey 7125 111001 MR the development of our exclusive
v pe . _;.,’— 200 1650 10001 R PowerWave " technology, PowerLights”
‘ 4 = = ) s C1CHe 248 1100011550 24[][' have redefined industry standards for

g 34 1725 (5011700 audio performance, reliability and light
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