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BUSINESS AS WE RNOW T

Although few people in the music industry publicly admit it,
record companies are making plans to sell music directly to
consumers via cable, phone and satellite transmission—
cutting out record stores. Meanwhile, musicians and man-
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agers wonder why they will need the
l I record companies at all. By 1999 an
artist will be able to...(cont. on page 32)
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“{ ROM+RAM + SAMPLING + SYNTHESIS = VAST'

KURZWEIL DOES ROM RIGHT. i

The K2000 Series has 8 MBytes of the best sounds available.

T’

looped to perfection. Add optional Orchestral and/or Contemporary ROM

expansion blocks for a staggering 24 MBytes. KURZWEIL DOES RAM RIGHT.

The most expandable sample memory in the industey — up 0 64 Mbyles. using standard SININIs,

KURZWEIL DOES SAMPLING RIGHT. Our sampling Options (standard on “S” versions) provide both analog

and digital stereo 1/0s. plus interfacing with R-DATs, CD-ROMs, €D players (analog/digital outs). external/internal hard disks.

SvQuest . MO drives and many more. KURZWEIL DOES SYNTHESIS RIGHT. Acknowledged by the industry as

hiving the best digital filters and most powerful synthesis architeeture. VLS. 1L is the most flexible programiming architee-

ture ever offered. for warmth. richness and realism of sound. KURZWEIL GIVES YOU ACCESS TO THE

SOUNDS YOU NEED - reads not only Kurzweil. but also Ensoniq . Roland (SCSIonly) and Akai libraries: accepts sample
dump via MIDTor SMDHSCSH. See your Kurzweil dealer. Or contact us KURZIWEIL

| | l( l, at Kurweil Music Systems, 13336 Alondra Blvd.. Cerritos. CA 90701 or Kuuaied 1 o i et Yoang Chore A

TONCAL IR § AT

RERIRNES  (310)920-3200. K200OO-THE BEST OF ALL WORLDS.




NEW DIRECTIONS

FOR HARMONICA
Expanding Your Technique
taught by Howard Levy

with special guest

Warren Bernhardt, piano
Howord Levy (Formef? of the
Flecktones) has developed an
astounding ability to play
every note in every key on a
basic ten-hole harmonica. He
teaches you the basics needed
to play a wide variety of styles
(jazz, Latin, blues, classical, pop)
on your harp. You'll leam beﬁ,
overblows, overdraws and impor-
fant theory to give you an under-
standing of the broader potential
of the harmonica. 105 Mins. $49.95

THE ACOUSTIC GUITAR
taught by Jorma Kaukonen
with special guest on bass
Jack Casady

Learn Jorma's solid fingerpick-
ing blues style through some
ot his favorite traditional and
original tunes: West Coast
Blues, Hesitation Blues, Crystal
City and Embryonic Journey.

open tunings and a demonstra-
tion with Airplane/ Hot Tuna
partner Jack Casady on how to
develop a song with a bass player.
100 Mins. $49.95

This unique video includes tips
on picking style, slide technique,

SLIDE GUITAR FOR

ROCK AND BLUES

taught by Roy Rogers

Roy Rogers explains all the ROY

components of great slide play- ROGhERS
teaches

ing while teaching you several
great tunes. You'ﬁ |>;om picking SL
techniques, two-string leads, | %
damping, use of vibrato and
harmonics, playing melody
with rhythm, Robert Johnson
licks, dynamic solos and much
more. Beginners and experienced

players will develop powertul
new skills, 90 Mins. $49.95
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Discover the
Within You

Get The True Groove
From A Master!

LEVON HELM ON DRUMS
AND DRUMMING
feoturing The Band

There are plenty of good drum-
mers around, but there’s only

one Levon Helm. Levon teaches
his distinctive Memphis-based

blues style while demonstrafing
the techniques that power some
of his most unforgettable songs:

Creek, King Harvest, The Weight
and lots morel The lesson in
drumming is invaluable for all
drummers—and all musicians—
from beginners fo professionals.
105 Mins. $49.95

Life Is A Camival, Up On Cripple |

NEW ORLEANS PIANO
taught by Dr. John

These lessons are jammed full
of the pawerful playing and
slowed-down instruction of
one of the premier artists of our
time. Tape 1—The styles of

ol

Professor Longhair, Pine Top
- Smith, Fats Domino and others.
Taope 2—The styles of Huey
| "Piano” Smith, Tuts Washington,
Allen Toussaint and Mac (Dr.
John) Rebennack himself. 60
Mins. ea. $49.95 ea.; both
for $79.95

ORDER FORM

Please send me __

POSTAGE & HANDLING IN US. & CANADA*
$4.50 first video, $2 each additional (3 or more $8 max.)
NYS residents add 7% sales tax.

1 C.O.D. orders accepted in LS. only. Write or call 1-800-33-TAPES (U S. & Canada)
or (914) 679-7832. FAX#914-246-5282

O VISA O MasterCard O Discover Exp. date
' Card#
' Name
| Address _
| ciy_ ____ State _ Zip
| Send for FREE catalog listing hundreds of instructional audio and video tapes.
*Europe: $12 airmail per video. Asia & Australia $20 airmail per video

HOMESPUN VIDEO

|
|
LBox 694MU, Woodstock, NY 12498 « 1-800-338-2737
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Learn It From The Band!

taught b,

Rick Danke

RICK DANKO’S ELECTRIC
BASS TECHNIQUES
taught by Rick Danko

The dynamic bassist of The
Band details some of the exer-
cises, picking techniques and
musical ideas that have formed
his style through the years. Rick
teaches scales, exercises and
Freaf bass lines to ?ef you real-
y rocking! You'll also see, up
close, how Rick uses a flatpick
to get the unique, percussive
sfy?e that has become one of
The Band’s trademark sounds.
6C Mins. $49.95

ROCKABILLY GUITAR
Licks And Techniques
Of The Rock Pioneers
taught by Jim Weider
with special guests

Levon Helm, Rick Donko
and Chris Zaloom

Learn the wild, freewheelin
guitar licks and styles of roj(
pioneers such as Scotty Moore,
Duane Eddy, Paul Burlison,
Chuck Berry, Eddie Cochran
and others. Jim Weider, lead
guitarist for The Band, teaches
on original guitars and amps
of the "50s and ‘60s. This jam-
packed two-video set includes
solas, picking fechniques, scales,
improvisations, exercises and
morel 90 Mins. ea. $49.95 ea.;
both for $79.95




Yo you're playing an acoustic set.
eighhors will think you died.

Presenting the TDE-7K. The worlds first truly complete electronic percussion kit. Go for the whole

package, or integrate select components with your acoustic set. Just plug it in. ®
Play it naturally. And make yourself and the guy next door very, very happy. RO|3 nd

©1993 Roland Corporation US, 7200 Deminion Circle, Los Angeles, CA 90040-3696 (213) 685-5141



M ns T €A N M oA G AT SN

' BT e MEHR U993 s s urF N OEIN

NTEN]

Everyone can feel the ground shifting under their
feet—but what does it mean? As the fourth year of the '90s draws
o a close, we get a fix on the big picture.

32 FUTURE SHOCKS: A SPECIAL REPORT
The end of the music business we know. Next decade, you will be able
to buy your albums over a computer modem. So who wiil need a record
store? Come to think of it, who will need a record company? The coming
war to decide who owns music.

BY FRED GOODMAN

34 THE TRANSFORMATION OF THE
RECORDING STUDIO
The producer is in his cabin in Montana, the singer in his Manhattan
penthouse, the guitarist in Seattle and the drummer in the Caribbean.
“Okay, boys, take two!”
BY TED GREENWALD

SPECIAL SECTION

THE STATE OF MUSIC 1993

SO THE STATE OF ROCK
Does the return of the rock band represent progress or regress? And
does the form have anything left to say? Also, Band of the Year.
BY BILL FLANAGAN

58 THE STATE OF JAZZ
The complicated state of a complex art
assessed by Art Taylor, Josh Redman,

Wynton Marsalis, John Scofield and other
deep thinkers.
BY JIM MACNIE

62 THE STATE OF HIP-HOP
The rap/jazz crossover—hope or hype? A range of opinions from
the players in the rmiddle of the controversy.
BY GORDON CHAMBERS

66 THE STATE OF
COUNTRY
Is the New Nashville sound the evolution
of country, or the pollution of country?
Expert testimony from George Jones,
Wynonna, Mary Chapin Carpenter,
Travis Tritt and more.
BY JAMES HUNTER

54 1993 MUSICIAN AWARDS
& EMBARRASSMENTS
Our annual survey of the Best and the Stupidest. All the things
that make you ashamed to admit that you're a musician—because
you know that this is the sort of stuff non-musicians think of
when they hear it.

7 FRONTWOMAN K.D. LANG
k.d. follows her Grammy win with a return to country—sort of.
BY SHEILA ROGERS
21 TANAREID
Bassist Rufus Reid and drummer Akira Tana put together a group
that shows you can't keep the bottom down. Breaking more than the usual
barriers. 8y ToM MOON

24 THE BAND
Rick Danko talks about the first new Band album in 17 vears, and the bad blood
that still divides the old friends. BY BILL FLANAGAN
28 LEMONHEADS

In Lordon, Evan Dando slaps his forehead and wishes he’d kept his mouth
shut. BY THOM DUFFY

98 REST IN PEACE
BACKSIDE

R eSS — =
WORKING MUSICIAN

69 BASS BILLY BASS
P-Funk’s big bottom on the hallowed rules of the funk.
BY ALAN DI PERNA

70 DRUMS STEVE JORDAN
Keith Richards’ main man fills you in on making the most of your fills.
BY KEN MICALLEF

75 RECORDING DISK VS. TAPE
Which recording medium will become the home studio standard?
BY CRAIG ANDERTON

78 THE YEAR IN GEAR
A technological teatise on '93’s best.
BY TED GREENVWALD
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8 MASTHEAD B3 RECORDINGS
10 LETTEKS 90 NEW RELEASES
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¢ Just The Ticket
To A Great
Performance.

You've paid your dues. You've invested
your soul. Now you’re flush with the thrill of
making it, and ready for a larger stage. But
you can’tignore reality just yet. Getting into
a decent sound reinforcement system can
be a costly endeavor.

For you, the emerging performer,

we've developed the MR Series.
Serious loudspeaker systems that
deliver out-of-this-world performance
at down to earth prices. From the single
transducer guitar boxes and 2-way stage
monitors to 3-way full range systems
and 18" subwoofer, MR Series systems
produce a big, clean, powerful JBL

sound. The kind of sound

g B you and your audience
will truly appreciate.

Besides providing the

launching point for

new loudspeakers

with powerful 3 inch
voice coils, the MR
Series also relies on the proven technologies of our Bi-Radial ®
horns, titanium diaphragms and ultra-strong trapezoidal
enclosures. From the crisp, clear tones of a guitar solo to the
complex textures of a synth, even to the special performance
needs of mobile DJs, MR Series delivers the efficiency,
reliability, and power handling capability that has become
synonymous with JBL.

MR Series. Check them out at your local JBL dealer. They may
just be the ticket for your next great performance.

JBL Professional
8500 Balboa Boulevard, Northridge, CA 91329
H A Harman International Company



K.D. LANG

INT WOMA

Ingenue was such a departure for you musically: all
torch and no twang. The Even Cowgirls Get the Blues
soundtrack seems much closer to your earlier work.

Cowgirls is kind of a conglomeration of past, present
and future albums. With Ingenue, I moved away from
country in terms of the industry’s perception. But in
terms of what goes on in my system, [ still very much
love country music. It’s my muse. It was really nice to be
able to come back and do country again. Ingenue was a
clear step in a new direction and I hope that this one is as
well. I just hope that every record I put out is different.

How did you end up working on the soundtrack?

I met with the director, Gus Van Sant, about acting in
another movie and we just started talking about me
doing something for Even Cowgirls Get the Blues—1 got
all excited because we started talking about polkas and
Hawaiian music, stuff that I'm passionate about. The
more we talked, the more T wanted to do it and I sort of
took over. [ said, “You know what? I can do the whole
thing if you want.”

Was writing for a soundtrack different?

Very much so. I watched the film and [ got to know
some of the characters. I tried to figure out their emo-
tional characteristics and then [ would go through my
record collection and play music until I found something
that relatively worked. Then I got together with Ben
Mink [her musical collaborator] and showed him what
I’d done and we took it from there. I think the essence of the film influ-
enced us a lot. It’s a real period piece. It had to sound like 1973, but we
wanted to keep it contemporary at the same time.

What records from your collection did you listen to?

Easy listening, Hawaiian stuff, classical stuff.

You had a bard time in the studio with Ingenue. Was this easier?

It was definitely easier. Maybe because it wasn’t quite as personal. On
Ingenue we were overly analytical. With this, our decisions and directions
were very instinctual. But I think a lot of it had to do with my attitude as a
singer. I'm really trying hard to work on my attitude in the recording stu-
dio. I've always been quite frightened by it. Now I try not to get so
worked up about it. I just try to go in there and sing till I get it, rather than
waiting for God to reach down, or lightning to strike.

Has coming out as a lesbian made a difference for you professionally?

Absolutely. There’s nothing I can’t talk about. There's nothing that T
have to hide. I think L used to be alittle defensive. I don’t really feel like I
have any more walls. It’s really made an incredible difference for me as a
person and that affects me professionally.

Do you think you've alienated any part of your audience?

I'would imagine I lost some fans. But basically, the people who liked
me in the first place in country were alternative anyway. They knew that I
didn’t exactly fit the old-fashioned mold.

Has it affected your songuwriting?

“! DON'T FEEL
I HAVE ANY

MORE WALLS."”

Indirectly yes, in the fact that I can access my emotions so readily in

terms of not being afraid. But in verms of being able to write about my
girlfriend, no. I never da that anyway. My songs are never gender-specific.
Butin terms of being more frec and emotional, yeah.

In the past you’ve mentioned Patsy Cline. Julie London, Joni Mitchell
and Nat King Cole among your musical influences. Are there any that
you haven't yet named?

My siblings. When I was growing up, I listened to them practicing piano
every day for hours. I listened to so much classical music: Chopin,
Beethoven, Schoenberg! Every Sunday my mother would drag us off to
the convent 60 miles away for our piano lessons with Sister Xavier. I'd sit
and listen to more hours of classical music. I think that’s what built my car.

What did winning a Grammny miean to you?

It meant alot. I would be lying if I said it didn’t. Just to know that you
were successful. It’s meant a lot in terms of confidence. It meant a lot to be
nominated in categories like Album of the Year, Record of the Year and
Song of the Year. Ben and I are basically goofs who go about our own
business. We never in the world expected nominations like that. It gave us
areal boost of confidence.

Does that affirmation allow you more freedom now?

[t does in some ways. In other ways, it adds to the pressure, because
you've achieved a standard that you have to reach again and again. Going
higher each time. SHEILA ROGERS
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START SPREAI 'HE NEWS.

Thirteen new
recordings
of timeless

Sinatra class

Jeaturing the master

of popular song
sharing the
spotlight with
the world’s

LUT H E R greatest musical

talents.

l'he Recording Event Of The Decade.
Out now on Capitol Compact Discs and Cassettes.
Produced by Phil Ramone Co Produced by Hank Cattaneo

Executive Producers: Charles Koppelman, Don Rubin, and Eliot Weisman
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New! .
The Nighthawk .

The Brightest
(ibson
Ever Played!

The Lightest
Gibson Ever Made!

Only a Gibson 1 Good Enough.

After years of extensive research and development, Gibson introduces the Nighthawk.
With exclusive Nighthawk pickups and the flip of a switch, only the Nighthawk l

)

delivers 10 killer sounds - from red hot rock to slowhand blues to
chicken-pickin' country! And with its thin, contoured body,

the Nighthawk 1s the lightest Gibson selid-body made.

Catch a Nighthawk at your Gibson dealer today

and receive a FREE Gibson poster!
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(800) 4-GIBSON » 641 Massman Drive » Nashville, TN 37210-3781




STEELY DAN

It’s been many years since I sub-
scribed to Musician, but if the Sep-
tember ’93 issue is any indication of
the Musician of today, you may have
won me back. I had grown tired of
seeing metal artists on the cover; yes,
I know you need to sell issues, but
Id rather you sell to intelligent read-
ers than tattooed teenagers. Anyway,
I want to point out the wonderful
interviews with Becker and Fagen
(but why weren’t they asked about
the shooting of Larry Carlton and
the death of Jeff Porcaro, both long-
time Steely contributors?); the piece
on Don Byron, one of my main men
at the moment; and Todd Rundgren.
Finally, I have found a soulmate in
Peter Cronin, thanks to his sensitive
review of the Beach Boys’ boxed set.

Jason M. Rubin
Lawrence, MA

] ETTERS

Does anyone else besides me
think that Walter Becker sounds a
little odd? “They were playing this
angry type of music from the ’60s. ..
but here are these guys playing it
completely out of context.” “Out of
context?” Make no mistake, any
anger those musicians expressed
was in perfect context. If anything,
that anger has only grown since the
’60s. Yes, Walter, we’re more pissed
off than ever—or were you in the
hot tub during the South-Central
L.A. riots? If it weren’t for jazz, you
and Don could have been writing
sitcom themes instead of being a
Musician cover story.

Reggie May
New Rochelle, NY

So Donald Fagen’s new album
only gets airplay on “jazz lite” sta-
tions, huh? And “intelligent pop” is
an oxymoron nowadays? No
kidding, Sherlock! The music press
is forever weeping about corpo-
rate-dominated music, but their
only real contribution is their ser-
vice as Pravdas of genre orthodoxy;
what’s “real jazz,” “real blues,”
“real rock 'n’ roll,” blah blah blah.
Rolling Stone has been waiting for
Can'’t Buy a Thrill Vol. I1 for years,
and every time they don’t get it,
they sneer like fourth-graders.

A while back, your big story
was the feud between Roger
Waters and David Gilmour, the
Chuck and Di of rock 'n’ roll. I

found myself flipping back to the
cover to make sure that I hadn’t
gotten my neighbor’s copy of Peo-
ple by mistake. Then the letters sec-
tion started filling up with varia-
tions on the same theme: “Bogus,
man; like, Pink Floyd is history, are
you dudes music journalists or
archaeologists?” That set me to
wondering if I'd been sent a promo
issue of Spin. I'm enough of a
dinosaur to care about the music
itself; it’s why I subscribe to musi-
cians’ magazines. ] bought albums
by all three of these artists out of
interest in their music. Why else
spend the 15 bucks for the disc? Or
the bread it costs for the subscrip-
tion; be warned.
Richard Miller
Albion, NY

Send letters to: Musician, 1515
Broadway, New York, NY 10036.

We’re running our annual “State
of Music” special a little early this
year to clear the decks for a major
revamping of Musician that will
begin next month.

One big indication of where
we’re headed is this month’s cover
story, “Future Shocks” by Fred
Goodman, about the enormous
upheavals coming in the music busi-
ness as a result of changes in tech-
nology. Musician is way ahead of
the curve on some of the ideas pre-
sented here, and a lot of powerful
people are going to scream at us for
shooting our mouths off too soon.

But these revolutionary ideas
are the topic of private gossip, dis-
cussion, speculation and argument
among the smartest artists, man-
agers, lawyers and record execu-
tives from Europe to America to
Australia. As one wag said last year
when some record stores were
complaining about the demise of
the CD longbox, “They better
worry a little less about the end of
longboxes and a little more about
the end of record stores.”

That is a subject that very few
people at record companies want to

FROM TH

talk about in print, because they are
still dependent on record stores.
But while the labels, in private,
whisper that soon they won’t need
the stores, some top artists and
managers are whispering that soon
they won’t need the labels. And that
is why Fred Goodman’s reporting
is going to raise hackles.

There are a dozen more such
stories just under the surface of the
music world these days, as technol-
ogy, multinational commerce and
legal decisions grow faster than our
ability to keep track of them. There
is an intellectual landgrab on right
now as real as any past gold rush. If
musicians don’t understand what
the real game is, they will not be
able to deal from a position of
strength. In the coming months
Musician is going to offer articles
about how the rules are changing,
and how much musicians have to
gain and lose in the coming world.

We’ve been developing the “Fu-
ture Shocks” story all year. During
one meeting last spring Goodman

E EDITOR

was asked, “How come none of the
other magazines are doing this?”
He said, “Who else could ?”

And that is a real important
point. Musician competes with
Guitar Player and Modern Drum-
mer for player features and with
Rolling Stone for interviews with
superstars. We compete with every-
one from Alternative Press to Spin
for new artists, with Billboard in
covering the music industry and
with Electronic Musician in keeping
ahead of new technology. But no
one else covers all of it. No one else
takes the broad view of what it
means to create music—from the
spiritual moments of pure inspira-
tion to the frustrations and victories
of doing business to the gear you
need to the jokes that keep five guys
in avan from killing each other.

No one else offers the whole
picture.

With our January 1994 issue we
are going to be introducing new fea-
tures and departments, and getting
rid of alot of old ones—including

“Faces,” “Short Takes” and the
“Working Musician” section. What
are we going to do with all that
space? Come back in four weeks
and see. Don’t worry—it'll be good.

Our fundamental mission re-
mains the same. Musician is here to
give a voice to the creative side of
music making. That may mean talk-
ing about Paul Westerberg’s lyrics
or Joshua Redman’s technique or
Buckethead’s new fuzzbox. It cer-
tainly means looking at the music
business from the musician’s point
of view and being an advocate for
the player’s perspective. So keep an
eye out for our January issue, and let
us know where we're getting it right
and what we’re doing wrong.

Some people tell us, “You can’t
put an article about a new amplifier
next to a philosophical interview
with some folksinger next to a piece
on playing punk clubs or a profile
of Peter Gabriel.” But of course we
can. And of course we do. Because
that is what musicians do. And that
is what Musician is.

@M‘}IWS—\
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COMMON, THREAD:

THE SONGS
OF THE EAGLES
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CAVAILABLE NOW ON Gl1ANT

CASSETTES AND COMPACT DISCS.
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TAKE IT EASY
Travis Tritt

PEACEFUL EASY FEELING
Little Texas

DESPERADO
(Iint.Bla(k

HEARTACHE TONIGHT
John Anderson

TEQUILA SUNRISE
Alan Jackson

TAKE IT TO THE LIMIT
Sury Bogquss

[ CAN'T TELL YO0 WHY
Vince Gill

LYIN' EYES
Diamond Rio

=g

NEW KID IN TOWN
Trisha Yearwood

SATURDAY NIGHT
Billy Dean
& -

ALREADY GONE
Tanya Tucker

BEST OF MY LOVE
Brooké & Dunn

THE SAD CAFE
Lorri;ﬂorqan
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THE TASCAM DA-88
THE DiGciTaAL MuLTITRACK DECK
For SERIOUS PRODUCTION

[t's true. The first machine
designed specifically for low cost
digital multitrack production is now
available. And it comes to you from
the world multitrack leader, TASCAM.
it's simply the most advanced, well
thought out and heavy duty digital 8-
track deck you can buy. The best part
is, it's incredibly affordable. :

The DA-88 is built for production. - - e MO RS e @ s 9N, cra 8o
The integrity of TASCAM's design is ; o . S
evident in every facet of the deck.
From its look and feel — to its
exceptional sound, unsurpassed
features and expansion capability.

_A_ND TAkes A BEATING

While we admit that it's an elegani
looking machine, it's tough to see its
finest asset. The tape transport.

Designed and manufactured by Even more impressive is the

TASCAM specifically for the DA-88, it's  the transport is lightning fast and yet transport’s responsiveness. Take a
fast, accurate and solid. And that's so quiet you'll barely hear it blaze look at the front panel. Notice the
what counts in production — in through a tape. shuttle wheel? Turn it just a bit and the
personal studios, project studios or in We didn't stop there. Because tape moves at one fourth the normal
those demanding high-erd facilities. production environments are notorious  play speed. Turn it all the way and it
You'll notice it uses superior Hi for constant, if not abusive, shuttling, flies at 8 times faster. Do it all night if
8mm tape, giving you a full 108 punching, 24-hour operation — you you want. It's quick, smooth and it’s
minutes of record time. What's more, get the idea — the transport was precise. Need to get to a location

designed and built to take a beating. quickly? Accurately? Shuttle a bit and
you're there. The location is easily
viewed on the DA-88's 8-digit absolute
time display — in hours, minutes,
seconds and frames. With the optional
SY-88 sync card it displays timecode
and offset, too.

You ALREADY KNow How
To OPERATE IT

Unlike other digital multitrack decks
the DA-88 works logically and is simple

Adding the optiona! SY-88 synchronizer carc

is as easy as changing a Nintendo® cartridge With it you're ;
SMPTE and MIDI compatibie And no matier now many DA-88s you have locked up, you to operate. Like your analog deck. All
need only one sync card. Other optional accessores include AES/EBU and SDIF2 digital inter- functions are familiar and easily

faces allowing the digital audio signal to be converted for direct-digital interracing with digital
consales, signal processors and recording equipment

operated from the front of the deck.

1993 TEAC America, Inc. « Nintendo Is a registered trademagh. of Mirtendo of BETEREMIR
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Take punching-in and out, for
example. You have three easy ways to
do it. You can punch-in and out of
single tracks on the fly. Just hit the
track button at the punch-in point. Hit
it again to punch-out. You can use the
optional foot switch, if you like.

Or, for multiple tracks, simgly
select the track numbers you want to
punch, push play, and when you're
ready, hit record to punch-in, play to
purch-out.

Finally, for those frame accurate
punch-ins, you've got auto punch-in
and out. In this mode you can rehearse
your part prior to committing it to tape.

MNo matter which way you chcose,
your punch-in and out is seamless and
glitch free due to TASCAM's sophis-
ticated variable digital crossfade

chnology.

That’s not all, you also can set your
pitch & 6%), sample rates (44.1 or 48K),
as well as crossfade and track delay
times. All from the front of the DA-88.
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COMPLETE SYNCHRONICITY

There's more. Add the optional
SY-88 synchronizer card to just one of
your DA-88s ard you've got full
SMPTE/EBU chase synchronization.
The best part is, you can record time-
code without sacrificing one of your
audio tracks. You also get video sync
input, an RS-422 port to allow controi
of the DA-88 from a video editor, and
MID! ports for MIDI machine control.

A DiGITAL RECORDING SYSTEM
THAT Grows WITH You

The DA-88 is truly part of a
digital recording system. Start with 8
tracks today — add more tomorrow.
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Adding tracks is as simple as
adding machines — up to16 for a total
of 128 tracks. They interconnect with
one simple cable, and no matter how
many DA-88s you have, they'll all lock
up in less than 2 seconds.

Controlling multiple machines is
made simple with the optional RC-848
remote. With it vou can auto locate
and catch 99 cue points on the fly. It
comes complete with shuttle wheel,
jog dial, RS-422 and parallel ports, and
it controls other digital and analog
machines, 1oo.

_LISTEN To THE REsST

Of course, the sound quality is
stunning. With a flat frequency
response from 20Hz to 20kHz and
dynamic range greater than 92dB, it
delivers the performance you expect in
digital recording.

So get to your authorized TASCAM
dealer now. Check it out. Touch it. And
listen to it. Once you do you'll know
why the TASCAM DA-88 is the serious
machine for digital production. The
TASCAM DA-88 is the choice of
studios worldwide. And at only $4,499,
it should be your choice.

i
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TASCAM

Take advantage of our experience.

7733 Telegraph Road, Montebetio, California 90640
(213) 726-0303
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low-frequency
concert system

T-Series™ speaker systems were born in the same lab as our Manifoid
Technology® “MT” concert systems used by top acts around the world. In fact,

the T-Series' DH2010A compression driver and DL10X midrange are the very
same components used in the MT's. We've also applied our experience in the
design of ultrahigh-performance woofers to those in the T-Series. The resulit of this
powerful legacy? T-Series speakers have the power, fidelity, construction and
long-term reliabllity to fully meet the stringent demands of audio professionais.

Call B00/234-6831 to get your copy of the T-Series brochure. Then visit your EV EU " CE lT
dealer for a demonstration—and hear for yourself the EV concert connection!

Efectro-Voice, Inc. 600 Cecil St. Buchanan, Ml 49107 616/695-6831 800/234-6831 In Canada: 613/382-2141 EU " " E crl U "
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| Emmylou Harris

M A MINER, just
digging for those nug-
gets,” says Emmylou

Harnis. “Music should move you...
when you hear something, it
should change you in a tiny, tiny
way. The things you’re looking for
at 21, though, are different than
what you're looking for at 41—and

that search is what it’s all about.”
With the voice of a broken-heart-
ed angel, the silver-haired songstress
has romped, stomped and sighed
her way through aching ballads,
turbo-shitkickers, pop, rock, blue-
grass and gospel. Indeed, eclecticism
has made Harris the pilot light of
today’s neotraditional movement.
And she’s still searching, as her re-
cent Cowgirl’s Prayer attests. Draw-
ing on songs by Tony Joe White,
Leonard Cohen and Jesse Winch-
ester, Harris crosses great musical

divides in the name of her muse.

“Istill operate in my own small
circle; it’s like my career’s happen-
ing on another planet,” she ob-
serves. “But careers, like records,
are built song-by-song. And, to
me, the best place to start is how it
| makes me feel. Because a good

song will carry you so very far.”
HDLLY GLEASON
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THE BODEANS

E GOT CAUGHT up in trying to make
something we thought would sell, and ended
up chasing our tails,” admits BoDean Sam

Llanas. “Now we’re just trying to please ourselves and we're better for it.”

He’s engaging in the usual new-album hype, of course, but Llanas
tells no lies. The Wisconsin band’s fifth record, Go Slow Down, is the
best since their first, largely because they regained artistic control after
submitting to Paisley Park producer David Z. for the disappointing
Black and White. “The new one’s very homemade,” he says. “We
stressed to the label that we wanted to make it in Milwaukee by our-
selves, and they were up for that because ir’s a lot cheaper.”

Llanas and partner Kurt Neumann stuck to basic rock ’n’ roll in
the tradition of Creedence, emphasizing the upbeat. “Closer to Free”
was inspired by Eddie Cochran, while “Something’s Telling Me” will
provoke comparisons to the Everlys, nothing new for the BoDeans.
“That’s flattering, but we always thought we sounded more like
Springsteen and Steve Van Zandt. Kurt and I both have weird voices,
but somehow they work together.”

They’ll be hard-pressed to escape the shadow of their debut Love &
Hope & Sex & Dreams, although Llanas doesn’t care much for the
album’s high-pitched singing. “It may get your attention, but 1t annoys
me. I don’t know why someone didn’t slap me and say, ‘Stop that.’

“We always thought our small audience would grow. Our motto
has been ‘Expect the worst, hope for the best.”” JON YOUNG
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High-performance %-octave graphic equalizer @ )
available to start work immediately. Honorably ‘
discharged from highly-respected manufacturer.

Works well with any other equipment. Recording/broadcast
qualifications. Interpolates well. Proven track record. Small but
very capable. Will work standing up or laying down. Call (206) 355-6000

for references. Ask for the FME 15 Constant-Q %-Octave micro-Graphic Equalizer.
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More Peavey
products are
ranked ‘1 by
music and sound
equipment
dealers than any
other products
on the market.

Electric Guitars (Up to $350)
] Peavey Predator™
s I P.A. Enclosures
= Peavey SP" 5 Ti
I Power Amps
Peavey CS® 800
| I Instrument AMmMps (Up to $200)
- Peavey Rage® 108
1 I Instrument AmMps ($200 & up)
x Peavey Bandit® 112
4 ) I Powered Mixers
1 Peavey XIR°® 600C
I Non-Powered Mixers
! Peavey Unity" 1000/8
I DJ Eqguipment
- ] Peavey CD Mix" 7032
Bass Amp Systems
“ | Peavey TINT® / Peavey TKO® 80*
Best Manufacturer For Service & Repair

Peavey Electronics Corporation*™

In Music & Sound Retailer's roundup of the year's consistently
top-selling products, Peavey is Number One in more categories than any other
manufacturer. Stop by your authorized Peavey dealer and test drive the
choice of music professionals worldwide.

Music & Sound Retailer is a ® trademark of Teste Communications Inc

*Tie

MADE IN THE U.S.A.

The MONITOR Magazine is a publication filled with the 1atest information musicians want to know. To receive 4 issues. for only $5 (price good in U.S.A. only) send check or morey order to
Moniter Magazine, Peavay E.ectronics, 711 A Street, Meridian, MS 39302-2898 / (601) 483-5365 » Fax: 486-1278 « Telex: 504114 « ©1993




Steve Berlin: “We first discovered
Mackie while scoring the HBO

Showtime movie The Wrong Mon’

B

e

Los Lobos: David Hidalgo, Lovis Perez, Steve Berlin, )
= Conrad R. Lozano and Cesor Rosos

Lithgow. The CR-1604 mixer is a

master quality tool that’s versatile,

_clear and tra sparent. We use two

« ““CR-1604s in comjunction with multi-

\ " trackdligital machines. Of oll the gear
in our studio, the Mackie mixers are
frankly the most reliable link in the
signal chain. | think the entire music
industry’s headed where Mackie
already is: High

~

ABOVE:

. Dwight Marcus: Engineering for Grammlf-
Cesar Rosas (electric nominated spoken word version of Stor Trek 1V
and acoustic guitars) The Voyage Home, Mixirﬁg/en ineering for
mans the Mackies Emmy-winping score of yigg ith Dignity;
during a session in Los Soundirack composition/ production: GM, Xerox,
Lobos” garage studio. Kodak, Cousteau Society, Clio/Addy/1BA winner;

-quality, affordable
. 'n'.““;" Ry

- .‘.~‘.§_)|---1a_"ui—‘

MARCUS « ENG

Los Lobos: Six albums culminating in their
current charled “Kiko” (Slash Records). Two
Grammys, five nominations. Agpearan(es on

albums bg Blvis Costello, Paul Simon, T-Bone
Burnett, Buckwheat Zydeco and others. Sound-
track contributions to Alomo Bay, Sylvester, A Fine
Mess, Lo Bamba, | was a Teenage Zombie, Bull
Duthom, The Mambo Kil‘(l?S and American Me.
Soundtrack work for HBO/Showtime and Fox.
(urrently producing a tribute album for legendary
New York ity song writer Doc Pomus.

technology that you can use at home.
In fact, we only go into big studios for
final mixdowns — and in the case of
movie sound tracks, the CR-1604s are
often better svited to handling the
whole job in our own studio.

-

“When CD Review magozine nomed
Wen;vlr Maharry’s Fountain of Youth

AR&EM) as Disk of the Month, the
praised my production as ‘perfect,” and
the engineering as “crisp, clean and very
rich.” T wonder if I'd have eamed their
9/9 rating for exceptional sonics if I'd
played it safe and used a *500,000
console to make the record. . .instead of
three Mackie CR-1604s and a Mixer
Mixer? Why fix it if it ain’t broke? I'm
currently doing Wendy’s new record right
now on FOUR CR-1604s and a Micro
Series 1202. | also just finished the Dame
Edna theme music for Fox Television on
my Mackies and everyone was askin
me what studio | used. I'm past sold!”

Album mixi?g{en ineering: Gatlin Brothers, Michael
Tomlinson, Colorblind James Experience, Garry
Morris, Wendz Maharry; Currently co-wrifing with
Katey Sagal for an upcoming Virgin album and
pre-producing his own group, Chamber of Poets.

MNACKIE.

WOODINVILLE - WA - USA - 1-800-258-6883

PROS WHO CAN AFFORD ANY COMPACT MIXER OVERWHELMINGLY PREFER THE RENARKABLY AFFORDABLE CR-1604, DISTINGLESHED MACKE USERS Mvlubs

BILL GOULD (FAITH NO MORE), CHESTER THOMPSON (GENESIS), QUEENSRYCHE (ALL MEMBERS), SHEPP PETTIBOME, PEARD BRYSON. EASIHR! JOUNSON (WHITREY
HOUSTOMN), BRANFORD MARSALIS, THE NEVILLE BROS., JONATHAN MOFFET (MADONNA), BRETT TUGGLE (DAVED LEE ROTH RAND, THE 2001, IICK FIEETVADOE
OMAR HAKIM (STING, MADONNA), GREG WELLS (k.d. LANG), KASHIF, VINNIE COLAIUTA, BRIAN AUGER, STFVE ROACH, BABE PACE (C-C MUSIK FA BUAS ELIAS

{SLAUGHTER), JOHN MATTICK (CURRENTLY ON TOUR WITH ALABAMA), PAT MASTELLATO (REMBRANDTS), AL ROOFER AND MANY #THENS.

World Radio History



TANAREID:

RHYTHM POWER

RUFUS REID (TOP)

AND AKIRA TANA,

VER WONDER WHAT GOES THROUGH THE MINDS OF JAZZ RHYTHM
scctions 1s they slug out 20 consecutive choruses of “Green Dolphin Street” behind a
wailing saxophonist? Bassist Rufus Reid, one ot the mare patient giants of jazz, hit his
breaking point with this type of work a few years back. He was playing in a Dizzy
Gillespre all-star band on the European festival circuit, and he couldn’t help thinking
about the band of young, well-dressed jazzers who were next on the bi!!. “Here we
were, ali nappy to see these guys having success, but I was also saying to myself, ‘Why
are these guys on the festival?” I'd been doing the sideman thing too long,”

So Reid, 49, joined with drummer Akira Tara, 41, and developed a quintet setting
that might be called “Revenge of the Workhorse Rhythm Section,” in which bass and
drums do more than just mark time for soloists. Tanareid—which features pianist
Rob Schneiderman and saxophonists Craig Bailey and Dan Faulk—replaces jam ses-
sion blow-to-exhaustion macho with crisp arrangements, and emphasizes “ensem-
ble” over all else. It’s an ambitious concept in the ail-s:ar *90s, when every recard

BY TOM MOON

requires a “name” attraction and even club
owners don’t trust musicians over 30.

Making that concept succeed is precisely the
kind of challenge these two veterans of count-
less nights in the trenches enjoy. They re sitting
in a neighborhood Cuban/Chinese restaurant
near the Upper West Side office that doubles as
their studio, talking about the jazz record exec-
utives who wouldn’t listen to their tape be-
cause they “weren’t 22 years old” and about
promoters wary of booking the band because
of its relatively unknown personnel. Tana and
Reid are not leaders all the time—as members
of the New York jazz clite, their services are in
constant demand. Tana toured the world with
Manhattan Transfer earlier this year, while
Reid, who has appeared on over 200 record-
ings and was Dexter Gordon’s longtime bass-
ist, is scheduled to tour Japan with J.J. Johnson
in coming wecks. But after years of being

Two veteran

Jjazz sidemen grab hold

of the reins

required to meet any request and adjust to any
situation, they’re happy for a chance to set the
main agenda.

Says Tana, “It’s great to be able to tell the
horn players to play one chorus. How many
times have we worked for leaders”—he extends
his arms to play air saxophone—“who expect us
to be enthusiastic about something we might
feel is the saddest shit going?”

Adds Reid, “In our past experiences, we've
been handcuffed with the strongest chains you
can imagine, and we’ve also been given enough
room to choke ourselves. Yet we’ve rarely got-
ten the chance to decide on things for
ourselves.”

As leaders, Reid and Tana seem to favor
acoustic improvised music that touches on
Ellington, the Miles Davis *60s quintet, Stan
Getz’s bossa and a few other eras without stop-
ping too long in any one place. Emulating the
Ron Carter/Tony Williams model of assertive-
but-empathetic support, the leaders frame their
arrangements around a disciplined swing, and a
sense that the basic timekeeping duties are to be
shared by all hands. “So often the rhythm sec-
tion becomes just a backdrop, where in Miles’
groups, it was an integral part of what Miles was
trying to present,” Reid points out. “There’s
nothing worse than playing a hundred choruses

PHOTOGRAPF BY RODERICK LEONHARD M u = c [} A N
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of some standard—the kind of stuff we’re writ-
ing is what’s most satisfying for a rhythm sec-
tion to play.”

This philosophy informs all that Tana and

Reid are involved with—and as Tana has be-
come more active as a producer for Japan’s King
label, the pair has provided backbone for the

Asian-American Jazz Trio and for the two-vol-
ume Project G7: A Tribute to Wes Montgomery,
issued last summer by Evidence. On Blue
Motion, the Tanareid quintet’s third album (due
in January, on Evidence), originals such as “Blue |
Motion” and jazz perennials like Gillespie’s
“Con Alma” have arrangements far more intri-
cate than the average blowing-session fare. The |
music is a leap forward for this still-young band,
and Tana and Reid are equally proud of the way
it was made: The two handled every aspect of
the release themselves. “We both do enough |
record dates to know how much time gets wast-
ed,” Tana says. “For this, we knew we’d only
have two days to record, so we spent two weeks |
getting the material ready, just playing.”

It’s a DIY gospel Reid also preaches at |
William Paterson College in New Jersey, where
he’s been director of jazz studies for 11 years.
Reid says his students are following his every
musical move, because he’s doing what many of
them hope to do someday. Indeed, he and Tana

often find themselves in mentoring roles with
their own sidemen, who have far less experience. '
They’d like to treat other members of their band
as equals, but part of leadership is the responsi-
bility to shape individual contributions.

“The nature of the music is to be democratic,
but you have to keep the roles clearly defined,”
Reid observes. “A lot of the young kids don’t
understand that, just because they can play,
they can’t do whatever they want. You know,
Dexter Gordon was loose about some things.
But when I was with him, you always knew
where you were.” M

I“| |
UFUS REID plays a German bass he |
estimates is 175 years old. He uses a ‘ [
Walter Woods bass amplifier with an
SWR Goliath Jr. speaker cabinet. His 1|
pickup is made by Barbera Transduc- |
ers. Depending on the situation, he'll supple-
ment the direct sound by miking the bass with '
an Audio-Technica AT-35. He uses Eudoxa \
“Oliv" strings for the G and D, and Thomastik
*‘spiral core” strings for the A and E. !
AKIRA TANA plays Yamaha drums and Sabi-
an cymbals. He uses Vic Firth sticks.

THE MASTERS OF AMERICAN MUSIC SERIES
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 Imakasssite dencltho abild | [Lastles or dnipisan bsic. |
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THE DIVINE ONE

JOHN COLTRANE—
THE WORLD ACCORDING TO
JOHN COLTRANE
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documentary on the
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unparalleled womzan

80066-3 (vHS) 80066-6 (LASER)
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COUNT BASIE—
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legacy

80064-3 (vHS) 80064-6 (LASER)

THELONIOUS MONK—
AMERICAN COMPOSER
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Each program boasts exquisite packaging
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ering that this verston of the Band is operating

'
! without singer Richard Manuel, who died in
R I C K D A N K O 1986, or guitarist/songwriter Robbie Robert-

| son, that’s a pleasant surprise. Then again, con-

sidering that Danko, Helm and Hudson are

O N T H E B A N D three of the most original musicians rock 'n’ roll
ever produced, it’s a wonder it took this long,

A few years ago Sony Music offered them a
new record deal and they headed up to Wood-
stock, New York to get material together. To
replace Manuel they brought in Stan Szelest, a
' piano player who sounded like Manuel and fit

like Manuel because—remarkably—Manuel
‘ had joined the Hawks as Szelest’s replacement
in 1961. Now that Richard was gone, Stan had a
second shot at the chance he missed. The songs
that came out of those sessions had the loose,
funky feel of Stage Fright. Full of renewed opti-
mism, the Band brought the tapes to Sony—and
Sony said, well, gee, maybe you guys should

New albums,

old wounds

think about covering something by Paul Simon.
Some of the heart went out of the project

then. A lot more went out when Stan Szelest
admitted that he’d been having chest pains

| through the recording. One night they got bad, |
and Stan died. Danko, Helm and Hudson cut ‘
some covers for Sony, but were unhappy. Even- |
‘ tually they secured their release from the label
and took their tapes to Great Pyramid Records,
a small Tennessee record company where no

|
l one’s going to tell them what to do.
w At Sony, explains Rick Danko, the Band’s
FTER A 15-YEAR DROUGHT, FANS OF THE BAND ARE IN FOR A GOOD I singer/bassist and sometimes fiddler/guitarist,
hard rain. Levon Helm’s autobiography, This Wheel’s on Fire, s just out. Sois | “there wasa big indifference in the art depart-
another history, Across the Great Divide: The Band in America by English writer l ment, in terms of what they thought was a ‘10’
Barney Hoskyns. Capitol is preparing to issue a boxed set to coincide with the | ora ‘5.’ We're too old to be groomed, you know.
Band’s induction into the Rock and Roll Hall of Fame in January. Thatbox will | We are the Band. I’'m 50 years old. I play my
contain early sessions from the days when the Band called themselves the Hawks, | music. I do what I do. There’s no danger of us
previously unreleased basement tapes and other rarities. There is talk of Columbia | becoming a heavy metal act or something that
finally putting out alive album from Bob Dylan and the Hawks’ legendary "65-'66 | we’re not, so we kind of fell out. Although we
tours as part of the Bootleg Series project. Rykodisc has just released in the US.A.a | did put [Springsteen’s] ‘Atlantic City’ on the
lovely album Rick Danko made with Eric Andersen and Norwegian musician | album from those [Sony] sessions. Also, we
Jonas Fjeld in 1991. retained the masters, so we do have some fine
But the biggest news is that Danko, Helm and Garth Hudson have actually put | outtakes that I’'m sure will break the surface
out the first Band studio album since 1976. It’s called Jericho and if it is not as great | eventually. Time is on our side.”
as Music from Big Pink or The Band, itis stronger than Cahoots or Islands. Consid- | One of the best songs on Jericho is a rocker

............................................................................................................ called “Move to Japan.” Asked what inspired it,

Danko laughs, “Well, we were joking about all
B Y B I L L F L A N A G A N th?:manl;gthitSonyhadgivenus.”
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The impediment to a reunion between the
current Band and Robbie Robertson is not, as
many fans imagine, Robertson. It is Helm's con-
tempt for Robertson. In his book, Levon blames
Robbie for trying to take over the Band in the
early '70s, and then blames him for abandoning
them with his Last Waltz. An insider who
knows all the players in this complex cast once
compared Helm’s attitude toward Robertson to
the old joke about the unhappy ladies at the
Carskills hotel: “The food here is terrible!” “Yes,
ard such small portions!”

Helm’s book draws blood with his allega-

tion—long rumored but now made public—
that Robertson took advantage of some of the
Band members’ financial or chemical troubles
to buy away their rights to the Band’s songs. On
the other hand, nasty comments about Robert-
son’s singing seem petty, and Helm’s belief that
the Robertson-conceived The Last Waltz was
junk is just nonsense. Helm’s central claim is
that the soul went out of the Band when
Robertson started believing in the myth the
Band created, and in his own press.

Danko says, “I think Levon’s book hits the
nail on the head about where Robbie and [man-

JACKSON

Jackson Browne’s songs live within us — marking the

W
e
z6 DECFMBER 1993

. Produced by jac_ksox;-ﬂﬁwne and Scott Thurston
Two'lra.ck‘s produced by Don Was, Jackson Browne and Scott Thurston

ager] Albert Grossman and some of those peo-
ple went wrong and when the Band stopped
being the Band. This is truly a new Band record
and you can tell the difference. I'm truly friends
with everybody but, hey—it could happen o
Levon, too. When people take themselves too
seriously and believe too much in their own
bullshit, they usually getin trouble.”

Neither Helm’s nor Hoskyns’ book reports
that a couple of years ago Geffen Records,
Robertson’s current label, floated the possibility
of the Band signing to Geffen and doing an
album and tour with Robertson. Helm refused.
One imagines that Danko (who, like Hudson,
has guested on Robertson’s [cont’d on page 30]

“)’LL BRING DODVER

MY FENDER?”

or basses, RICK DANKO has fcur Gibson

Rippers with different pickups {from Rip-

per to Fender Jazz to Precision) and a

Mark Dan custom-made hollowbody bass

with Olympic pickups—*‘a great bass.
One of the greatest basses that I've ever had,
till | went to Norway and they gave me a Work-
shop bass with two different kinds of Olympic
pickups; it is by far the best bass I've ever had
in my life. It’s made by the Norwegian Work-
shop Guitar Company.” He also has his Ampeg
fretless with Jazz pickups, and an Ampeg
‘“‘Baby Standup” bass.

For guitars, Danko plays a Jumbo Guild from
1969 and a "44 Guild Dreadnought. “l have an
old Gibson guitar | love and a Takamine they
gave me In Japan when | was playing with
Ringo. My newest toy is a Yairi guitar | was
given in Denmark. | heard K. Yairi’s a great
Japanese guitar maker. | can get a vibrato by
shaking the neck. The neck is that sensitive. |
diately. It has a sadd|
bridge.” His amps are a 1959 Fender Bassman
and an Ampeg SVT, “but Fender’s about to give

fell in love with it i

us a whole line.”

Danko does not play any five-string basses.
“I never got used to the balance. | take my
four-string basses and tune them down, as low
as from an E to a C. When | piay guitar on my
solo shows | tune down one full step, from an E
to a D. | have the sound man exaggerate the
bass a little, and it sounds like there’s not only
a guitar player but a bass, too.

“] use medium-gauge guitar strings. They
vary from Martin Marquis to D’Addario to
Homespun.” Danko’s bass strings are round
wounds, sometimes quarter wounds. He

doesn't know which brands.
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| noisevakers |
LOOK OUT, YOU

LEMONHEADS!

FTER A RUN OF INDIE RELEASES IN THE LATE '80S, AND A BARELY
noticed big-label debut in 1990, the Boston-based Lemonheads finally bounced
beyond their college cult last year with a grunge-pop remake of “Mrs. Robinson”
and the album It’s a Shame about Ray. As lead Lemonhead Evan Dando became
alternative music’s cover boy of the year, the threesome won over radio, MTV and
concert crowds from L.A. to London to Sydney. So with their new album Come
On Feel the Lemonheads, the band certainly has reached a milestone.

“Good morning, The Milestone,” chirps a woman at the front desk of a London
hotel, named for a historic mileage marker outside its front door. She confirms
Dando is registered and a short time later the lanky singer is bounding outside and
across the street for a chat in Kensington Gardens.

Dando is the first to admit that he’s gained as much attention in the past year for
his charming looks and slacker manner as for the Lemonheads’ effervescent rock
’n’ roll. All struggling young bands should have such problems. “I'll go along with

people telling me, ‘Do this photo shoot, it’ll get
your music heard,”” he says. “So I do it, then it
ends up just getting my picture looked at.”

The Lemonheads’ shifting lineup (which
included former Blake Baby Juliana Hatfield
playing bass on It’s a Shame about Ray) has
always centered around Dando, his pithy,
power-pop songwriting, and jangly guitar
attacks inspired by bands from the Byrds to Big
Star. However, with bassist Nic Dalton of Aus-
tralia’s Hummingbirds joining Dando and
drummer David Ryan, the Lemonheads are
“more of a band than we’ve cver been. We went
outand played for a year straight and then went
into the studio and made a record.”

There’s nothing like success to help make new
friends, and Come On Feel the Lemonbeads fea-
tures a fair share. Belinda Carlisle (who shares
management with the band) duets with Dando
on the Go-Go-ish “I'll Do It Anyway.”

Sunday in the park

with FEvan

Slide/steel guitarist Sneaky Pete Kleinow of Fly-
ing Burrito Brothers fame adds a country-rock
lilt to an anti-gay-bashing ballad “Big Gay
Heart,” while allowing Dando to play Gram Par-
sons for a Day. And Rick James lent his funky
vocals to the loopy “Rick James Style,” one of
two album versions of the song “Style,” about
indecision and mind-altering substances—two
topics of interest to Dando lately, as it turns out.

Dando worked on more than half of the new
album’s 15 tracks in Sydney, Australia with col-
laborator Tom Morgan, a friend of Dalton’s.
After the Lemonheads toured Down Under in
1991, Sydney became a favorite retreat, where
Dando could drink from the same well as like-
minded rockers such as Hoodoo Gurus and the
Saints. He and Morgan hit it off.

“The key thing is one guitar between the two
of us,” he says of their songwriting style. “We
have a couple of riffs between the two of us and
we fuse ’em together, sort of grabbing the guitar
back and forth between us. I think if we both
had a guitar we’d be lost.”

With four-track demos in hand, Dando and his
bandmates returned to Cherokee Studios in Los
Angeles where they had recorded It’s « Shame
about Ray with the Robb Brothers—Dee, Bruce
and Joe—at the board. The Robbs had been rec-
ommended to Dando the first time around by
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MARY CHAPIN CARPENTER

CURRENT HOME:
Washington, DC

RECENT ACCOMPLISHMENTS:
Winner of consecutive Grammy ® Awards for Top Female Vocal
Performance, Country; consecutive CMA Female Vocalist of the
Year awards; and the ACM Top Female Vocalist award.

INFLUENCES:
The Beatles, Bob Dylan, Emmniylou Harris,
Richard Thompson

FAVORITE MEMORY:

"I'll never jorget the night at Slim’s in San Fransisco in
October of ‘92 when the power blew out. It gave new meaning
to the ‘unplugged’ trend. With flashlights as
cur ‘spotlights’, we climbed onio the bar and played.

It was a blast!”

FAVORITE MICROPHONE:
Shure Beta. ‘I like the way the Shure Beta lets me cut
through loud and clear over the band. It’s very consistent —
has a wide dynamic range — so the sound is uniform from
one octave to the next. And there’s almost no handling noise.
So my audience hears what they came to hear.”
DISCOGRAPHY:
“Come On Come On”(1992), “Shooting Straight in
the Dark”(1990), “State of the Heart”(1989),
“Hometown Girl”(1987). All on Columbia Records.

FOR MORE ABOUT BETA:
Call 1-800-25-SHURE.

SHURE BEVA
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Atlantic Records production coordinator Martha
Schui.z and the band’s A&R man, Tom Carolan.

“It was a completely blind date,” says Dando,
who was unaware the Robbs once backed up
’60s rocker Del Shannon. The brief guitar quote
from “Runaway” in “I’ll Do It Anyway” makes
it clear he later found out. “I sort of feel an asso-
ciation with Del in a way, like I'm the new friend
they make music with,” he says of the Robbs.
“They’re seriously no-bullshit people.”

If only the same could have been said of
Dando during the sessions for the new album.

“I was depressed and nervous about making

the record,” he admits, “and I thought I could
escape it with drugs. And it didn’t work.” The
sessions in the L.A. studio alternated with ses-
sions smoking crack with unnamed musician
pals, and brief tastes of low-grade Mexican hero-
in. “I just dabbled a little bit,” he says, emphasiz-
ing that he now has even quit smoking cigarettes.

As if that wasn’t bad enough, however,
Dando also broke the press silence that normal-
ly protects such dumb pop-star exploits.
Because his adventures screwed up his voice,
Dando spoke to a few journalists about his ben-
der—British journalists at that. “I was, like,
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‘What have I done?’” he recalls, smacking his
forehead. “So since I'd blown it, I had to be
completely frank. And it’s an annoying domino
thing. It’s going to come up a lot.

“But I have nothing to hide. I'll talk about
what I’ve done. The only thing I'm worried
about is giving the wrong message to kids. I don’t
want people to think it’s cool to take drugs. You
overdramatize your predicament when you take
drugs and it just gets worse and worse.” Sure, just
ask Dando’s musical hero Gram Parsons.

“It’s all about learning to relax, for me,” adds
Dando. “It’s really hard for me to relax in the
studio and get a good performance. ... Someone
might even tell you how to do that, but you
wouldn’t really learn it until you figure it out
for yourself. That’s what I did, and I'm glad I
came through it. You know, that’s usually my

style. In the last minute, I come through.” &

play a '67 Gibson Heritage,” EVAN DANDO

says of his favored acoustic guitar, used for

songwriting demos as well as recording and

playing live. His standby electric guitars are

1984 and 1986 Gibson SGs with two hum-
bucker pickups and he also packs along a '74
Les Paul on the road, all normally strung with
D'Addario strings. For effects, he uses MXR's
Distortion Plus and also the Big Muff pedal
made by the Russian company Sovtek, and runs
the guitars through a Marshall JCM 80 Lead
Series split-channel amp. He uses a Shure
SM58 microphone, “the chicken soup of vocal
mikes."” Bassist NIC DALTON plays a brand-new
G&L SB2 with D'Addario strings and carries a
spare Fender Jazz bass, plugging them into an
Ampeg SVT head with an 8x10 cabinet. Drum-
mer DAVID RYAN has a kit from Drum Work-
shop—a 22" bass drum, 16" floor, 12" rack
and 14" snare. He likes his snare double-miked,
uses Rockcrusher sticks from Vic Firth, and
confesses to playing with his sticks upside-
down for a juicy, heavy-ended wallop.

-

[cont’d from page 26] solo recordings) might

have said, “Oh, come on, Levon, let’s let
bygones be bygones and go back to the big
time.” Surprisingly Danko says no—nothing
against Robbie but he’s with Levon on that one.

“There is more to life than money,” Danko
says. “I live a comfortable life—as do Robbie
and Levon. It’s just got to add up to something,
you know? There’s more to life than a big pay-
day. I guess if I were homeless, if we were des-



perate, it might be different, but thank God for |

those CD windfalls. Thank God for the half mil- o

lion dollars that Sony just swept under the table

and said, ‘Go ahead, boys!” I'm very thankful |

that I have a following—I can go out and play

music and keep a petty cash flow that way. 9

“I'm an optimist. I just want everybody to do
their part and not be something that they’re not

o
and not be led on by other people thinking that
they’re something they re not. Everybody knows
that they have their own contribution to make. °

The Band was always a very unique thing. The

Band was never one person. There isn’t a boss or )
leader. To go back out and make another Robbie If you want to attend the college where careers in

Robertson record....” Danko’s voice trails off and contemporary music begin; if you want to study where some

then he says, “After the first two Band albums it of the finest musicians you know have developed their talent;

really wasn’t a band anymore. We were on some- . . ) '

body’s ego trip. Success can be a very strange if you're ready to take music as seriously as we do, apply to

thing. It can rear its head like an ugly beast. Berklee. Office of Admissions, Dept. 4008, 1140 Boylston Street,
“But like I said, time has a way of allowing Boston, MA 02215. 1-800-421-0084, ext.599

poetic justice to prevail. I'm in no hurry. Of

course I would like to see all the right things hap-

pen. But in the meantime I'm not sitting around
waiting for it. We all have our lives to live and it’s < r ( (
amazing, I foresee good things for the future.” &
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IFTEEN YEARS FROM NOW, YOU ARE SITTING AT HOME ON A COLD, RAINY
Thursday night. You’re mindlessly flipping through the 427 cable channels (and, of course, there
still isn’t much to watch), when you notice one of the music channels showing a video for a tune
off the new duet album by Evan Springsteen and Neil Young. Wow, Neil’s really starting to look
kinda old...but that last album of his was all right. Y’know—the one that was a sort of followup to
Trans. It wasn’t bad. Neither is this. In fact, it’s pretty damn good and you’d like to buy the album.
But who wants to go out on a crummy night like this? Luckily, you don’t have to. Instead, you

dial up a shopping number through your TV’s computer modem and pick the title off a menu of

new album releases. The digital recording is immediately transmitted to your computer, where it is

How Fiber Optics Will Transform
the Recording Process

THE ABILITY to buy the latest hit records over the telephone may
be a few years away. But the ability to make records over phone lines is
here now. Fiber-optic telephone services have been used for years to
transport the huge amounts of data generated by the financial industry.
Filmmakers and producers of broadcast advertising began using them
for audio during the late *80s. Now, with improved services and lower
rates, record producers, studios and labels are using digital phone lines
to erase the distances between artists, facilities and executives.

One early convert is producer Phil Ramone, who has been making

intensive use of digital dial-up since last April, especially in the record-
ing of Frank Sinatra’s upcoming album Duets. “I was at Skywalker
Ranch, LucasFilm’s Northern California facility,” he recalls, “and 1
heard they were using fiber optics to deliver picture and sound to their
studioin Los Angeles. I was interested because [ had been flying people

from all over the world to play on Gloria Estefan’s album La Tierra. We

were about to start on her Christmas record, so I decided to test it.”
What Ramone discovered has revolutionized the way he works.
ey “By the time I finished,” he says, “I had recorded a full orchestra in
L! a - e » . . Los Angeles, a vocal in Miami and a rhythm section in New York,
- shipping the music around the country, adding to it. I guess I've

AW ~_. N - become the magic user of this technology.”

The magic of fiber-optic audio transmission has a variety of appli-

. - o .
’a e " [‘ ’ a r 19 ,- cations in music production. Notwithstanding the unavoidable delay

of current systems, which is at least two frames, the signal travels fast

3 ] o
“; f ﬂ . Ry m ‘N enough to enable real-time interaction among musicians who may be
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downloaded onto a blank compact disc. You load a sheet of laminated,
pre-creased cardboard into your laser printer, and out comes the print-
ed sleeve, complete with credits, lyrics and thank-yous. The price of
the album is automatically charged to your American Express card.
Although few people in the record industry are willing to say this is

the way people will be buying recorded music 15 years from now, the
technology already exists. All of it. And not just recordable CDs

through telephone delivery to computers. How about digital music
through cable or satellite? And again—recorded onto a blank, digital
medium. Kind of makes the idea of a CD manufacturing plant obso-
lete, doesn’t it?

Of course, if we don’tneed CD plants because people can make the
disks at home, will we still need record stores? That's a question that’s
generating a lot of foot-stomping and finger-pointing in the record
industry these days. But here’s a question that’s just as logical that’s
not being asked publicly: If this is the way music is sold in the not-
too-distant future, who needs record companies?

continents apart, saving both time and travel expenses. Overdubs,
revisions, approvals and the like can be completed without regard for
the relative locations of the parties involved. Masters can be transport-
ed to pressing plants in the time it takes to play them back. Dubbing
safety copies and transporting them to a safe location can be accom-
plished in a single step. As Ramone puts it, “This allows me to do the
things that I would do if I could be in five places at once.”
Fiber-optic phone services such as Switched-56, ISDN and T1
replace satellite transmission, a costlier and less reliable method of
transporting audio that has been used in film and advertising since the
mid-"80s. Using fiber optics, digital information is converted into
pulses of light, which move from one end of the cable to the other vir-
tually instantaneously. (Standard copper phone cables are capable of
carrying digital audio, but at much slower rates. Using a 9600-baud
modem, transporting one minute of music takes about four hours.)
The key to transporting full-bandwidth audio in real time is data
compression/decompression {codec for short). The bandwidth of even
high-quality phone lines is far less than 44.1kHz, the standard sam-
pling rate for digital audio, so the amount of data must be reduced at
the transmitting end and restored at the receiving end. The phone com-
panies provide only the line, not the codec. Companies such as Enter-
tainment Digital Network (EDnet) provide the missing link.
According to EDnet’s founder and president, Tom Kobayashi, the
company leases digital lines from the telephone companies wholesale,
then installs them along with proprietary codec, synchronization and
data-encryption equipment. Installing hi-fi audio service costs
between $10,000 and $15,000, depending on quality; video costs
another $10,000. Any number of simultanecous tracks is possible,
Kobayashi says, although six is as many as he has seen in use. The per-
hour charge for two bi-directional tracks is $100—plus studio time on
either end, of course. One satisfied customer is Capitol/EMI, whose
newly-installed T1 lines allow executives to approve or reject new
records virtually as they’re being created. (It’s a fair bet that the sys-
tem that pipes music in to EMI executives eventually will be used to
send it out to consumers. Kobayashi reports that Capitol/EMI is
looking into digitizing its entire archive.)
As might be expected, those with a big stake in the old world are
wary of the new one. In the eyes of veteran New York studio owner
Howard Schwartz, president of the Society of Professional Audio

Several giant hardware and entertainment companies spent a whole
lot of money during the last five years to acquire the world’s leading
record companies. One of the most appealing notions driving those
acquisitions was the belief that in coming years the profit boom
afforded by compact discs would be duplicated several times with
new technologies. But consumers haven’t been all that quick to show
much interest in additional hardware systems like DAT, Philips’
DCC or Sony’s Mini-Disc—in fact, they haven't really shown any
interest in them. And CD player penetration in this country and
Great Britain is still below 35 percent—a far cry from the kind of pop-
ularity LP turntables enjoyed.

There is a growing belief in the record industry that there will not
be another significant turn in prerecorded music hardware—at least,
not until some kind of home delivery system is entrenched. “1t’s fair
to say the hardware/software paradigm bandied about for so many
years is now being replaced by the delivery system/software
paradigm,” says Al Teller, the chairman of MCA Music.

Recording Studios (SPARS), this technology contributes to an un-
healthy decentralization. “If the right tackle were at his house, the left
tackle at his, the quarterback at his and the center at his, it would be real-
ly tough to play as ateam,” he observes. “In the old days, all we wanted
to do was jam. You know, ‘Watch my eycbrows. I'm going up!””

But Phil Ramone feels otherwise. “Most of the time I'm sitting in
one room and the musicians are in another,” he points out. “There’s
glass between us, and the lights may be on or off.” In fact, digital dial-
up can actually preserve spontaneity, that precious quality so often lost
in the recording process. “It goes back to something I heard Paul
McCartney say back when I was working as an engincer on Ram,” he
recalls. “He said, ‘Dammit! When I get up in the morning, singing
around the house, I sound so much better!”” Ramone, who already has
adigital line at home, dreams of having them installed at the homes of a
number of his favorite artists in order to capture just that sound.

Digital dial-up is likely to become much less expensive in the near
future, making it available even to players of lesser means. According
to David Porter, president of Music Annex in San Francisco, this may
spell the end of the recording studio as we know it. “It empowers the
home studio, or project studio, to have access to sound resources any-
where in the world. And that’s a very big deal.” Major studios will
exist to augment smaller studios, renting access to specialty items such
as high-end signal processing, live echo chambers, rare instruments
and the like over the phone. Porter sees his studio, in the future, as
“the hub of a network of smaller desktop-type facilities that will use
usasaresource.”

Porter worries, however, that the new technology will create securi-
ty problems. “If CBS is moving masters to a manufacturing plant, how
can they be sure that nobody is intercepting them? Wouldn’t you like
to be the guy from Warner Bros. at the other end of the wire, listening
to the next Michael Jackson release before it’s even manufactured?”

The future of digital dial-up may include teleconferenced recording
sessions in the manner of Nightline, or even decentralized bands that
perform together in virtual reality. The possibilities depend less upon
technology than upon what users are willing to pay for. As Phil
Ramone notes, “It’s not about how unique or novel it is. It’s about
calling Toots Thielemans or Eric Clapton and having him say, Yeah,
I’d love to play on your record. I've got the morning off in London.
I'll be there!’” TED GREENWALD
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“THE MOST IMPORTANT
ISSUE FACING THE MU-
SIC INDUSTRY FOR THE
NEXT 10 YEARS IS ‘WHO
OWNS THE COPYRIGHT?™”

As you can imagine, this is setting off quite a scramble. Do you think

the people who paid all that money for record companies are willing to
see a future in which they have a diminished—and possibly a signifi-
cantly diminished—role? Akio Morita, the chairman of Sony, which
purchased CBS Records for $2 billion just a few years ago, might be
tempted to pull aline from Slim Pickens in Dr. Strangelove (a film
Morita acquired when he later purchased Columbia Pictures). To wit,
“Ididn’t come all the way over here just to drop this baby in the drink.”

That said, what kind of fallout could this technological explosion
produce?

DISTRIBUTION AND RETRIBUTION
ACK IN May the record companies got a shock from an unlikely
place. Blockbuster Entertainment, the country’s largest video
retailer, announced a joint venture with IBM aimed at manufac-
turing CDs in stores. Although Blockbuster dominates video
rentals, it is nowhere near as important in the music business, but its
position is increasing. Recent buying sprees have given it ownership
of approximately 400 record stores, including Sound Warehouse,
Music Plus, Record Bar, Turtles and a stake in the 15 Virgin Mega-
stores around the world.

Blockbuster’s announcement was straightforward: Along with
IBM, they would sell their system—which would allow consumers to
order and receive downloaded CDs in the store after about a six-
minute wait—and they would handle all the technical aspects for
other retailers, including distribution. That last item is far from a
minor point.

Record distribution has traditionally been the province of the
record companies—and a defining characteristic of what a record
company does. Each of the major record companies—Sony Music
Entertainment, the Warner Music Group, PolyGram Records, EMI
Music, MCA Music and Bertelsmann Music Group (BMG)—oper-
ates a wholly-owned distribution company to handle the sales and
marketing of what you call music and they call “product.” Some of
them are very good at it, and all of them are firmly entrenched. Of
course, as their failed recent attempts to stop the sale of used compact
discs show, they are not unbeatable.

Still, along comes Blockbuster—a customer, for God’s sakel—say-
ing that they have a system in-hand that could conceivably supplant
the physical shipping of records. No more packing boxes, no more
trucks, no more returns. Sounds great—unless you happen to be in
the business of doing those things.

Blockbuster didn’t even have to say how much they were going to
charge customers, what they were going to charge other retailers who
wanted the system, they didn’t even have to demonstrate that they
had actually built a working prototype before the record companies
made it plain what they thought of the proposal.

“The Blockbuster/IBM venture into music distribution...does not
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have the support of the Warner Music Group,” Warners said in a press
relcase. The response was similar from other major record companies
(except PolyGram, whose parent company has a seven percent stake
in Blockbuster). Indeed, there was also a hue and cry of misinforma-
tion—including the erroneous suggestion that consumers would be
making compilation albums via this system and undercutting album
sales the way they did (or didn’t) with the failed Personics in-store
taping system a few years ago—that further added to the din.

WHOSE FINGER'S ON THE BUTTON?

OW, LET’S step back a minute and—for argument’s sake—take

a look at this from another angle. Say you are an accomplished

composer/performer. The kind that critics love but that almost

never has a big hit record. Or say you are a Maori tuba player
who, along with the help of a rich and unusually well-educated rock
star patron, has recorded a truly wonderful album of traditional South
Sea euphonium orchestral pieces. Either way, you’re probably dead
meat. Because no chain store with limited space is going to make you
a part of their regular stock, and the Harvard Coop—which blows
both of these albums out the door whenever they can actually get
their hands on them—can’t because they’re “marginal titles” and
therefore hard to get from the distributor.

Well, wouldn't it be great for everybody—even the distributor—to
be able to sell every artist through an on-demand system like Block-
buster’s? And Blockbuster has also suggested that this kind of system
could be used by stores at night to replenish their stock of popular
titles as well.

Record companies admit that a system which gave consumers
access to hard-to-find titles would be great. And executives at Block-
buster say they’re sure the record companies will come around when
they see it won’t cut their business. “We’re continuing to have talks
with the labels,” says Blockbuster’s Brian Henley, who adds that the
major record companies are all eager to come down to Blockbuster’s
Florida headquarters to see the prototype. “There’s been a bit of posi-
tioning that’s necessary on their part.”

That’s being optimistic. The record companies might be willing to
go with this kind of system, but why would they let someone else
ownit?

“I think the industry should take the responsibility for developing
this technology,” says MCA’s Teller. “There’s no science involved, it’s
all engineering. It’s marketing and putting stuff in place. My objec-
tion to the Blockbuster/IBM announcement is that here’s someone
else who wants to be the gatekeeper. We, as record companies, are
already in the distribution business. Why would we empower some-
body else to do that? To take over our distribution business? We
should own that.”

Teller has been the first record company head to say he’s going to
develop his own in-store kiosk for manufacturing CDs. “I'd prefer that
our finger is the one on the button,” he says flatly.

SOME COMPANIES WANT
A 35% PACKAGING DE-
DUCTION FOR A DIGITAL
SIGNAL—EVEN THOUGH
THERE IS NO PACKAGE.

PHOTOGRAPHS BY J1LL GREENBERG
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“IF YOUR SONS AND DAUGHTERS CAME HOME WITH A TYPICAL
RECORDING AGREEMENT, YOU'D SAY, ‘DO NOT SIGN THIS CONTRACT."”

the converse question: Why do I want to give
the record company a piece of this? I've been
able to negotiate with the label from increas-
ing strength as my career has progressed. I
am now free and clear of my contract obliga-
tions, and I own my back catalog. Why am |
going to give the record company over 80
percent of the sale price of my nextalbum
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when there isn’t even a physical piece of
product for them to press, package, ship and
collect on? The consumer makes it at home,
and the cable company or the telephone
company delivers and bills for it.

Well, what about marketing? Somebody
has got to promote your new release, and the
record company certainly knows how to do

that. But so do other people. Advertising
firms, notably Lord, Dentsu and Partners,
today (and we mean 1993) offer music pub-
licity services. Won’t it be a lot cheaper to
hire them for a flat fee to promote your new
release to press, video and radio outlets? Or
how about specialized independent market-
ing firms, run by former record executives or
radio and cable programmers?

And what about the hegemony the record
companies enjoy today? If the electronic
superhighway that delivers this product to
the consumer is the telephone lines, then it’s
going to have wide access for any would-be
vendors. What advantage is Time Warner
going to have over Sub Pop or Rykodisc?
Couldn’t a smart, focused, cutting-edge label
freed from the constraints of today’s manu-
facturing and distribution problems take on
any major record company? And why would
a future U2 or Madonna want to turn over
their new album to any record company if
they can sell it straight to the consumers
themselves?

WHO OWNS THE MUSIC?
HE STORY might be different if the
delivery system is cable or satellite. Most
entertainment companies have become
obsessed with the notion of “gatekeep-
ers”—industry parlance for whoever con-
trols access to the delivery system. To get a
foot in the door, product suppliers like movie
studios and record companies have been
making deals with cable, broadcast and other
communications companies. Bertelsmann
Music Group, which owns RCA and Arista
Records, has hooked up with cable system
operator Tele-Communications Inc. to plana
new channel that is part music video, part
music-oriented shopping network. Aside
from designing such services, the next step
for a big company committed to the hard-
ware/software model is an integrated deliv-
ery system/software model.

Time Warner is an excellent example of
this. They manufacture and own intellectual
properties through a record and music pub-
lishing company, a film company, and book
and magazine publishers. They own distri-
bution companies to handle these products.
They also own HBO (which can show some
of their own properties), and cable systems
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MOST ENTERTAINMENT COMPANIES HAVE BECOME OBSESSED WITH THE
NOTION OF “GATEKEEPERS"—WHOEVER CONTROLS ACCESS TO THE SYSTEM.

for delivering HBO and other programming
to the home. Now they’ve made an alliance
with one of the baby Bell phone companies,
U.S. West, which means they’ve covered the
table with bets figuring they can win no mat-
ter how the dice come up.

Conversely, Walt Disney has eschewed
this strategy. Michael Eisner, the company’s

“10.000 Maniacs create a

that is unlike any other

/ /'n (,/‘/.

chairman, has elected not to spend money on
strategic technology alliances, preferring to
focus on creating more movies. Disney is
confident that it will always have something
people want to buy, regardless of how itis
delivered or consumed. While Time Warner
and other companies have tried to gain a stake
in the stadium where their game is played,

world of the imagination

IN contemporary pop.”

. 7
aeo Tribune

mtv unplugged

These Are Days / Eat For Two / Candy Everybody Wants /
I'm Not The Man / Don't Talk / Hey Jack Kerouac / What's The Macter
Here? / Gold Rush Brides / Like The Weacher / Trouble Me / Jezebel /
Because The Night / Stockton Gala Days | Noah's Dove

Songs from every phase of their 12 year career are invented
anew as 10,000 Maniacs are joined by strings, bassoons, and other new
sounds in a serting both intimate and intense.
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Disney is content just to know it has the ball.

If you’re a musician or composer, that’s
worth noting—because you also have the
ball. “The most important issue facing the
music industry for the next 10 years is ‘Who
owns the copyright?’” says Ed Bicknell,
manager of Dire Straits and a2 member of
Great Britain’s new managers’ consortium.
“Does the creator own t, or the distributor?”

Bicknell’s position, which he admits is a
generalization, still points to a traditionally
nettlesome area between artists and record
companies. The answer is “both.” Or at least
itis for now.

Record companies do hold a copyright on
the recordings they release. But what is copy-
righted—the performance or the piece of
product? And if there is no piece of prod-
uct—just a digital transmission of a perfor-
mance—what then?

All labels and most industry attorneys say
the copyright is on the performance. “Since
1978 [when the copyright laws were revised
to offer record companies protection from
bootlegging], the copyright is in the perfor-
mance on the record,” says attorney Michael
Sukin of the New York firm of Carro, Span-
bock, Kaster & Cuiffo.

But that doesn’t mean that concept won’t
be challenged. “Theoretically,” says Don
Engel, of the California firm of Engel & Engel,
“the copyright in the sound recording is in the
physically manufactured product. I've always
taught and understood that the sound record-
ing is in the grooves. Now you’ve got to
amend the law. And the artists will say [of the
labels], ‘They don’t do anything.””

BEAM ME UP, MICKEY

[\ ECORD COMPANIES havealready
made their contracts remarkably broad
and inclusive. The standard contract now
goes beyond global rights to universal

rights. Up until now that’s seemed a bit

excessive, but when you consider the clause

as a possible claim to all future satellite deliv-

eries, it becomes pretty savvy.

Still, entertainment companies entering
new areas of technology have to live in fear of
having the rug pulled out from under
them—or of having past contracts come back
to haunt them. A suit brought in the late ’80s
against Disney by singer Peggy Lee may be
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ters come home with recording agreements,
you'd say, “Do not sign this agreement,””
related Bicknell. “One thing they are look-
ing at is the possibility that as a consequence
of collusion, artists give up copyrights
because they have no choice. Artists assign
their copyright to the record company for
life plus 50 years. It is playing into the record
companies’ ability to develop the system.”

Bicknell says he and other managers worry
that new technology could possibly create a
situation where the record companies have a
much better understanding of what’s coming
than artists and managers do, resulting in the
labels gaining even greater power than they
have now. “Pcople don’t understand this
stuff,” he says of rapid technology changes.
“Nobody is quite sure where anyone will be
sitting in the future. It’s taken 25 years for
managers to get to a point of expertise, and
now we’re going to have the rug pulled. None
of us understands where it’s going to go. We
don’t have the benefit of hindsight.”

One thing managers do recognize about
new digital and home-delivery clauses in
artist contracts are attempts by record com-
panies to get artists to agree to a reduced
royalty rate. A similar “new technology”
clause was used around the roll-out of the
compact disc, with artists agreeing to take
only half their usual royalty on the new
configuration to help it get established.
Managers haven’t forgotten the huge finan-
cial windfall labels enjoyed from the new
technology—and were often slow to share
with artists.

The new clauses, which cover technologies
delivered “through the air,” also seek a 50 per-
cent reduction in royalties on such sales. But
here’s a brilliant move: Some companies want
a 35 percent packaging deduction for home
delivery. That’s right—a packaging deduction
for adigital signal. A packaging deduction
even though there is no package.

THE NATURE OF THE SYSTEM
O WHAT can record companies do to
ensure they’ll still be around even if
there’s no need for a manufacturer?

First, they take comfort in the fact that
even though it is technically possible to see
these developments soon, it could take a
good deal longer for things to settle out. And
that interim period provides other opportu-
nities. “In the record business 20 years is like
72 lifetimes,” says Teller. Still, record compa-
nies will have to be ready.

“There’s no question that people will



begin to question the role of the record com-
pany,” he says. “Obviously we have to con-
tinue to prove our place in the world just like

anyone else. That’s the nature of the capital-

ist system. We'll have to continue to redefine
our role. It will be marketing clout, artist
development clout. It will be the ability to
distribute in as many places as possible, the
ability to add value to the process. Needless
1o say, along the way with developing artists,
we will continue to renegotiate our deals.”

Attorney Sukin, who has spent a lot of
time in the music publishing business, can
see a day when record companies become
more like those publishers.

“Twenty years ago it was important for
publishers to produce lead sheets and actual-
ly be involved in print publishing,” he says.
“They don’t do that today. What do they
do? They own the copyright and license it
for use.”

Even Teller, who is bullish on the industry’s
future, says the industry has to be ready to see
when technology is bringing massive and
basic changes to its business and remain on
guard against complacency.

“When people say, “That’s silly,” here’s the
analogy. And if you’d laid this scenario out
in the late *70s, people would’ve thought you
were completely out of your mind:

“Right now there are a couple of guys in
their garages in Northern California spending
a couple of thousand bucks on a device that,
within a decade, is going to bring IBM to its
knees.” At that point, IBM probably had an

80-85 percent share of the world computer

market. And you would’ve said, “This person
is completely crazy.’ But it's happened.”

The host of players who might become
new competitors—or partners—isn’t limited
to system providers and other “gatekeep-
ers.” Word around the record industry is

that computer software giant Microsoft is

nosing around, trying to buy into the busi-
ness. It is a reminder that in a digital age,
when all media becomes information—
books, music, photography, even paint-
ings—we’re going to have to start thinking
very differently about these things.

“We are at the start of a radically different
way of life when it comes to the concept of
home entertainment,” says Teller. “All the
industries currently init are going to have to be
very nimble-footed to adapt to these advances
and realities in order to continue to give viabiki-
ty to what we’re about as corporations.

“Otherwise,” Teller says, “rhey’ll be
added 1o the pile of corporate corpses.” &
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1993 WAS WHEN ROCK N’ ROLLERS BREATHED A BIG
long sigh of relief. In a complete reversal of the situaticmjust a few
years ago, long-haired, sloppily dressed bands of people playing
electric guitars were all the rage and lip-synching, light-o0p
dancers seemed as old-fashioned as Olivia Newton-John. Atter a
leng period when it looked like rea. rock was becoming a fringe
taste, real rock was back on top. And best of all, another new band
s2emed to break through every month.

Yes, there was a lot of bitching that these new stars were
retreading old styles. But come on, back in the earlv *63s the
moldy figs whined that Bob Dylan was just copying Woo.ly
Guthrie, the Beatles were aping the Everly Brothers, and the
Rolling Stones were a lame imitation of Muddy Waters. And of
caurse, on onc level all those accusations were true, but on a much
more important level: So what? One cf the big myths about art is
thet innovation and excellence go hand in hand. The fact is that
inrovators often cook up good ideas but don’t see these ideas
through to their conclusion, while the great artists often pick up
someone else’s innovation and refine it, explore its possibilities
and test its limits. No doubt there are kids out there who hate the
Rolling Stones who love the Black Crowes. Fair enough, the Black
Crowes are adding something to the mix that, for those kids, the
Stones don’t have. Just as the Stones addec! something Chuck Berrv

. -
I ‘ t t
didn’t have and Berry added something Fass Waller didn’t have.
This is worth talking about because the immediate complaint
you hear about the Spin Doctors is that they sound like Steve
Miller, the objection 1o Lenny Kravitz is that he sounds like Hen-
drix, the dig at Pearl Jam is that they sound like “In-A-Gadda-Da-
Vida,” Stene Temple Pilots are slagged for sounding like Peasl
Jam, and Suede are dismissed as Ziggy Stardust wannabes. As with
the old put-downs of Dylan, the Beatles anc the Stones, there’s
aceuracy in all those criticisms. But it’s the sort of accuracy that
misses the truth.

Thetruth is that for alot of people under 25 the old Us vs. Them
polarizations that defined the strugghe between the World War 1E
generation and the *60s generation (and was mirrored in the split
over punk, the Baby Boomer’s own little civil war) are completely
irrelevant. Kids who grew up 1o a needling chiorus of ex-hippie
uncles and with-it schooltcachers tel ing them how great things

used to oelwhy don’t you go backpack around Europe/when I was
your age | was.al the Moratorium can have only one appropriate

response: “Oh well, whatever. Never mind.”
If you're 22 years old in 1993, you’ve probably been watching
MTV since you were 10 or 11. You’re used to a certain kind of

BY BILL FLANAGAN

World Radi
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- It was worth remembering in ar fullf musicians who left their roots

showing that the two top rock basills, U2 and™R.E.M., had not only developed
unigpe and original sounds, but hadl proved willing to abandon those sounds . |
and keep trying new things. :Somefimﬁ the biggest are also the hest. .‘ 04
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¢ navliizd 3y mall
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Limitations, hidden costs
and creative implications
by CRAIG ANDERTON

n the beginning there was analog multi-track re-
cording, and it was good.

Well, it wasn’t actually that good. We all accepted

hiss, modulation noise, print-through, frequent
maintenance and generation loss simply because
there wasn’t any alternative.

The digital revolution has provided two good
ones: digital multi-track tape and hard-disk (HD)
recording. Although both methods digitize analog signals, store them, and convert
them back to analog, the similarities pretty much end there. Despite the recent suc-

cess of eight-track digital tape, the question of whether to commit to a tape- or
HD-based system isn’t simple. Even the apparent cost parity between the two isn’t

200 000000000 0000000000000000000000000000000eEassstonsstotsssosossssesssstectocsstostssssssccccsssscscscscssscscsencns

what it seems, since both have hidden costs. Let’s do a
round-by-round comparison and see how they stack up.

Cost. The Alesis ADAT ($3995) and Tascam DA-88 ($4499)
provide eight digital tape tracks. To get 16 tracks, you strap
two units together, which costs an additional $6000 for either
brand due to the optional, but recommended, remote con-
trollers ($1499 for the DA-88 and $1995 for ADAT).

As for HD systems, Digidesign’s eight-track Session 8 for
the IBM (and soon the Mac) is a strong contender. It includes
mike preamps, a full-featured mixer, EQ, digitally controlled
audio patch bay, D/A and A/D converters and automated
mixdown (via MIDI sequencing), all for $4000. Spectral Syn-
thesis’ Prisma ($4000), which runs on an IBM, consists of a
12-track digital recording engine and software. Yamaha’s
CBX-D5 ($3000), a four-track system (expandable to eight),
includes digital etfects and works with Mac, Atari or IBM
software. Akai’s DR4-D ($2000) records four tracks, with no
additional equipment required. There are also higher-end
systems from Sonic Solutions, Dyaxis, Otari and Roland.
Wiaiting in the wings: ART’s low-cost DR/8000 and Cre-
ation Technologies’ RADAR.

Now, the hidden costs. Eight tracks on a hard disk consume
approximately 40 megabytes per minute, so a 12-minute dance
mix eats up almost half a gigabyte. A one-gigabyte drive goes
for around $1800. The Digidesign, Spectral Synthesis and
Yamaha HD uniss all require a computer. The Akai doesn’t,
but having one allows for additional functions. Factor in
$1000 to $2000 for a decent machine.

Digital tape machines win this particular round—but
only by a TKO, since HD systems often include goodies
that aren’t available with tape, such as the Yamaha unit’s on-
board effects.

Editing. To edit tape, you either bounce to another tape deck
or a hard disk system, then bounce back again—not particu-
larly convenient. However, HD systems excel at editing. You

ILLUSTRATION BY MARY FLEENERY M u S [} c [}
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IT'S CHRISTMAS TIME ALL OVER AGAIN

VERY SPECIAL
RISTMRS 2

[ Featuring: Tom Petty And The Heartbreakers m Randy Travis
Luther Vandross m Frank Sinatra/Cyndi Lauper m Boyz 11 Men
Jon Bon Jovi m Paul Young & Aretha Franklin
Ronnie Spector/Darlene Love B Michael Bolton m RUN D.M.C.
Extreme ®m Bonnie Raitt and Charles Brown B Tevin Campbell
Debbie Gibson m Vanessa Williams s Ann & Nancy Wilson

Wilson Phillips m Sinéad O'Connor

AVERY SCEE0AL
CURISTHRS

i 5 :
|
Executive Producers: Jimmy lovine, Vicki Iovine, Robert Sargent Shriver ( —i>d
Still available £ 092 ABM Records Inc Al nghis reserved RECO

World Radio History




BOB OYLAN

WORLO GONE WRONG

(COLUMBIA)

MY BACK PAGES

his is Bob Dylan’s sec- °

ond album in a row of

solo performances of old folk :

and blues songs. Last year’s

tribute to the master’s inspira- |

tions, but nothing you would go
back to very often. This new one,
though, deserves to be considered

latest in the series of occasional
lightning bolts most recently rep-
resented by Infidels (1983) and

Oh Mercy (1989). In World Gone
Wrong Dylan demonstrates that
he can say more in someone else’s

i song than most artists can say in
Good As I Been to You was a nice '

their own.
Good As I Been to You was

. dominated by story-songs, which
. when sung today emphasize the
. archaic aspects of traditional bal-
a major Bob Dylan album, the :

lads. World Gone Wrong is mostly

¢ first-person narratives of love lost

and eternal regrets. Beyond the
fact that this gives listeners the illu-

sion of a single trustworthy narra-
tor guiding them on their journey,
the song choices emphasize the
timelessness of the basic human
condition. Rather than dwell on
what makes old songs exotic,
Dylan finds what makes them uni-
versal. Dylan has been saying for a
while that there is no need for any-
body to write any more songs—
there are plenty! This album seems
to be his way of illustrating that
outrageous point. Had “Blood in

PHOTOGRAPH BY RANDEE ST.

NIiCHOLS M v S
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musician
CLASSIFIED

HOTLINE 7
800-223-7524

Need an ad fast?

Call Jeff Serrette.

InNY State (212) 536-5174
Outside NY St. (800) 223-7524

HOW TO ORDER AN AD

REGULAR CLASSIFIED (ads without borders):
20 word minimum. $2.90 per word, minimum
$59 per insertion.

CLASSIFIED DISPLAY (all ads with borders):
1x/1" $163 per, 6x/1" $152 per, 12x/1" $142 per.
BOLD FACE CAPS: First line, additional $20.
MUSICIAN BOX NUMBER: Add $4 per insertion
for handling.

PAYMENT MUST BE ENCLOSED with your ad.
Send to Musician Classified, Jeff Serrette,
1515 Broadway, NY, NY 10036.

DEADLINE: Two months prior to date of
publication.

ALL AD CANCELLATIONS MUST BE IN WRITING
AND MAILED TO THE MUSICIAN CLASSIFIED
DEPARTMENT.

FAX YOUR AD TODAY (212) 536-5055

-——eeeeeeeee e e o--- COUPON—————————————————-|

CATEGORIES: Please mark category desired.

2 Accessories 2 Books'Publications 0 Computers 1
JEmployment J For Sale JlInstruction 2 Instruments ]
JMiscellaneous J Musicians 3 Records & Tapes 1
QA Services 1 Software 1 Songwriters J Talent Q Video

1
Your Name I
(;ofr\pany I
Address ]
City . State Zip ]
Telephone I
Please fill in the information below if you want to charge the !
cost of your classified advertising. ]
2 American Express QVisa J MasterCard 1
Credit Card # 1
Exp. Date Bank # I

I

Your Signature

== == Publisher has the right to retuse all mail order retaller ads that might conflict with Musiclan dealers. ™= =n =n == on = == == == -

ACCESSORIES INSTRUMENTS MUSICIANS

BOOKS/PUBLICATIONS

GIBSON, CHARVEL, MARTIN, PRS, TASCAM, Stelling,
Zeidler, Gudd, Flatiron, AJ\arcz-Yam, DOD Collings, Santa sz, Boss,
National, Digjtech, Breedlove, much more in our free illustrated discount
catalogs. Send for yours today. ELDERLY INSTRUMENTS, 1100 N.
Washington, POB 14210-DBS5, Lansing M1 48901 (517) 372-78%.

VINTAGE INSTRUMENT CATALOG: send SASE for tri-
weekly list of about 1.000 vintage, used and new instruments. Accurate
descriptions, sensible prices. New Martins, Gibsons, and Guilds. We
buy, sell, trade, appraise, and ship worldwide. Gruhn Guitars, 400
Broadway, Nashwlr TN 37203 (615) 256-2033.

BOOKS, VIDEOS TAPES!

Recording ¢ Live Sound ¢ Music Business

Composition « MIDI * and morel

Over 550 titles. 6
FREE CATALOG (800) 233-9604

6400 Hollis St. #12, Emeryville, CA 94608

MIX BOOKSHELF

Make Music Industry Contacts!!

Natlonal Directory of Record Labels & Music Publishers.
A valuable sourcebook for musicians and business profes-
sionals.. Over 4,000 listings include address, phone, and fax.
Indexed by the styles labels represent. Only $24.95 (in-
cludes shipping). Send check or morney order to : Rising
Star Publishiers, Dept. E, 710 Lake View Ave. NE Atlanta,
GA 30308; (404) 872-1431, Allow 3 weeks for delivery!!

BUSINESS OPPORTUNITIES

MAKE $300.00 NIGHTLY—Prosing Karaoke Equipment/Ser-
vice, You Run the Show. Parties, Clubs, Music Moneymaker, Frec
Report—1-800-800-8466. FAX # 708-233-9242,

INSTRUCTION

START A RECORD COMPANY—Two-part tape teaches
you how! Send a $25 M.O. 1o X.L. Records, Box #90, Stuyvesant Sta-
tion N'Y 10009.

2cRECORD :

* TRAIN AT HOME AJTA
Easy Home-Study practical training In L
Multl-track Recording. Join our successtul
working graduates or bulld your own studlo.
Dlploma Job Placement, & More.
W&Hﬂl;
Audio Inqh of America
2258-A Union §t. Suite H, Sam Francisco, CA 941,

SUBSCRIBE NOW to our monthly used and vintage instrument
list with hundreds of quality instruments at down-to-earth prices.
$5.00/year ($10.00 overseas). Current issuc free on request.
ELDERLY INSTRUMENTS, 1100 N. Washington, POB 14210-
DBS, Lansing M1 48901 (517) 372-78%0.

FOR SALE

TEY, I REMLYDIG
nm uaznmvfw'
Si6

WEAR THE BEAST!

B-on-W all-cotton T
specty S, M. L or XL

Send check or m 0. for $17
{incl, S&H; CA residents
add $1 40 sales tax} to
SIMEWEARRCW

P.0. BOX 6061-346
SHERMAN OAKS, CA 91423
Allow 6-6 wks. for delrvery
Send SASE lor tree catalog

-
1S RECORD COMVANY
WEMEL!

JEWELRY FOR SALE

REPLICA SWISS WATCHES! 18KT GOLDPLATED!
Lowest Prices! 2yr Warranty! Heavy Weight! Waterproof! Sapphire
Crystal! Submarins, Daytonas, others! (404) 682-0609, FX: (404
682-1710.

MUSICIANS
MUSICIANS NATIONAL REFERRAL—Professional

musicians secking bands—bands secking professional musicians.
Bands register frec. Call now for information. 1(800) 366-4447,

DEMOS WANTED—Pop, Rock, Alternative, R&B. We include
your music in CD sampler at no expense, create industry awareness
and a better chance to get signed. Send 4+ song demoto JK JAM
MUSIC, Saratoga Mill, Saratoga NY 12866 (518) 584-9020.

y 500 CDs and (
500 Cassettes

nly §2,490

® FREE Graphic Design @ Ready In 3 Weeks
® Major Label Quality ® Money Back Guarantee
DISC A AKERS
1-800-468-9353

Q, Call today for our FREE
g full color catal
Usq v og

O'.-:!EO\V

% 7 1,000 DS wo VG
500 CHROME CASSETTES,
4-PAGE BOOKLETS wirw
Full ‘OLOR PRINTING
onr $3,160
alt us now for our free, full-color brochure:

800-697-5734

(In DC, Maryland & Virginia, call 301-588-4133)
Box 7256 = Silver Spring, MD « 20907

RECORD AP D
CD'S FOR $3.33 EACH of new music to review & rate. Pop,
Rock, Altcrnan\e, R&:B. Send $19.99 for 6 CD membership to Con-
sumers’ Music Opinion Network, Box 3039, Saratoga NYY 12866 (800)
735-C’'mon.

Still the One/Dance with Me
ORLEANS LIVE—VOLUME 1
Love Takes Time/Power/7 more
original members, 1990 concerts

CD's $12/cassettes $10 + $1.95 shipping
ORLEANS Box 1100, Woodstock, NY 12498
or call (914) 334-8849 24 hours

MASTERS OF MUSIC MAIL ORDER
Since 1970. Thousands of hard-to-find CDs, LPs,
Cutouts, Cassettes, & Music Videos on hundreds of
Indie, Import & Major labels. Roots Rock, Blues,
R&B, Jazz, Folk, Country, Reggae, World Mu5|c,
more. Esoteric to Popular, Archival to Current. SEND
$2 FOR OUR 120?’ MASTFR CATALOG AND
WE'LL THROW IN THE LATEST RECORD
ROUNDUP CATALOG UPDATE—PACKED
WITH LIVELY, INFORMATIVE REVIEWS OF
NEW RELEASES & REISSUES.

ROUNDUP RECORDS, Dept. MU,
1 Camp St., Cambridge MA 02140

SONGWRITER PRODUCTS, IDEAS, NECESSITIES!
Contracts, Copyrights, Books, Critiques, Bios, Photos, Short Cas-
settes, Printed Labels, MIDI-Track Sheets, Duplication! FREE CAT-
ALOG! 345 Sprucewood Rd., #MU, Lake Mary FL 32746-5917 1
(300) 487-SPIN.

MAKE SURE YOUR PROJECT IS SEEN as well as heard!
Custom T-shirts, buttons, & labels give your work visual exposure.
Source Unltd, Dept M, 331 East 9th Street, New York NY 10003
(212)473-7833.
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SERVICES

RECORD PROMOTION

EXPERIENCE! EXCELLENCE! 25+ YRS.!
Working All Leading National Charts
“One Of The: Foremost Names in Music Prometion’
RCI Records Inc., 1-800-737-9752
4721 Trousdale Dr., Suite 118, Nashwville, TN 37220
615-833-2052 - FAX 615-833-2101

COMPACT DISC,
DAAD CASS. DUPLICATION,
VIDEO DUPLICATION,
DCC DUPLICATION,
SPECIAL PACKAGING,

COMPLETE IN HOUSE
MANUFACTURING

NEW YORK 914-631-2800
FORT LEE, NJ 201-947-5480
DALLAS 817-465-2210
MINNEAPOLIS 612-898-1812
TORONTO 416-298-8190

SERVICES

SERVICES

THE BEST CD MASTERING...

Custom-designed hardware & software by Chief Engineer Bob
Katz. 128x Oversampling 20-Bit Ato D. Unique Digral Processors.
Hard Disk Editing. Tube and Solid State Analog Recordars.
CD Mastering is an arl. Levels, fadss, aqualization,
spacing... averything is Important to you and to us.

1000 COs at $1.55 w/Jewel Box, Shrink Wrap, insertion.
2500 at $1.50. Glass Mastering Free with 2500+ CDs.

CD BOOKLET

1000 4-Panel Bocklets at $0.35
Full-Cotor Outside, B&W Inside. Full-Color Tray Card.
Letour Graphlc Artist give your presantation the same

attention you give your music
...COSTS LESS!
gita/ ,,, Audio for the Golden Ear...

//7:?/// New York, NY (212)369-2932

SONGWRITER'S INFO LINE

,L SONGWRITERS * UNSIGNED ARTISTS (L

Hear straight talk from an A&R professional
who receives over 100 tepes a weekl

You'll get inside tips, opinions and advice on:
Message-

#1How to ettract A&R to your demo package
#2Stylizing your sound on tape

#3Gatting access to tha right peopls

#4Whet to expect from your first daal

“The competition is tough - 30 you've got to be tougher!’

1-900-329-6665
o [

$1.90 per minute

Cosgsove Muac Fubmsnng i =,

500 Compact Discs
$1199

300 l)iscs/300— Tapes

Complete Combo Packape!

[ B&W ] Full Color
| s1990 || s2350
CASSFTTE PACKAGLS
Complete & ready to sell!
300 Full Color 3799
J00B & W 3599

Look at
these
deals’

Casselle & (

Manufacturing HMomminghird

FREE CATALOG!

COMPACT DISC MANUFACTURING &
HIGH QUALITY

CASSETTE DUPLICATION

We offer the most professional, friendly service in
the industry for independent labels or individuals.
Complete services include:
DIGITAL MASTERING * TYPESETTING
GRAPHIC DESIGN * PRINTING
PACKAGING ¢ SHIP ORDER FULFILLMENT

Our prices, quality product and super service
cannot be beat. All work guaranteed.

YTV
wwawnay INC.

WORLD MEDIA GROULP

8472 Brookville Road Indianapolis, Indiana 46239
phone: (317) 353-1113  fax: (317) 353-0750

1-800_933_9722 RECORDINGS | §

[Dliglile]all]

Audio Services

« Chrome Tape Cut to Suit

s On Sheil or Leser Prinied Labels

* Full Color or B/W Inserts

» All Master Formats Accammodated
* DAT Resequencing and Editing

» Persoralized Friendly Service

* On Time Delivery

412 HOMANS AVE. CLOSTER, N.J. 07624

| 201-784-8905

-i"
=

Tired of Laoking for the Right Musicians
ond Comprehensive Music Services?

UDITIONLINE

MUBICIANS NETWORKING INTEANATIONAL INC

Does it forYou.

TO FIND Musicians, Producers, Monagers, Promaters
Phatagraphers, Studios, and Other Reloed Services Call:

1-900-285-2JAM

fonky $1 99 for the fist miaute, 99¢ for zach oddihanal minue
TO PLACE Yaur Own Ad Coll:
1-900-77-21L1S8T

(only $4.99 foi o one-menth ksag)
Colfrs st be 18 yeors of okder Averoge ol 3 Manutos. Customar Servces: 516:229.3955

COMPLETE CD AND CASSETTE
i Al |l
L'IL"I’ e H qE

212-333-5950

MASTERING  REPLICATION

PRINTING TOTAL PACKAGING

POSTERS GRAPHIC DESIGN STUDIO
PERSONALIZED EXPERT SERVICE

330 WEST 58TH ST. NEW YORK N.Y. 10019

“FOR THOSE WHO HEAR THE
DIFFERENCE"

GET VISA-MASTERCARD regardless of credit history. No
osit. Low interest rates. Free information by mail. Call anytime.

Foll-free: (830) 772-8188.

O
[ Finally! A((ess to tow cost & convenient music business & legol info! |
é)ynghts o Publishing @ Management
. Re(or Deals @ Demos & Press Kits Publicity
® Production @ & More! @ New Topics; Updates Monthly |

o Top [ndusty Guests * Free Industry Phone List |
900-407 SIC

[ ‘71 ‘mn {7 ;mn mox) Unde 18 parenty by NYC Hus: Lawyer }
Michan! | Wiaser 712 697 6339 in swooben w o be NY MY

CANADIAN CONTACT LISTINGS AVAILABLE NOW"
Record ¢ jes, carecr music publishers. Return this
ad with $15.00 ea. list and get connected. Toromo Music Connection,
3585 Sheppard Ave. E, Unit #7, Scarborough, Ontario, Canada MIT
3K8. (Also available by fax. Send name and fax # to: (416) 321-6573.)

FREE info: The jingle business. Anywhere—anytime. Locally—
nationally. Fun, plus CASH. RSM, 3353 S. Main #133 Dept M, Salt
Lake City UT 84115 (801) 974-0947.

AUDITION HOTLINE! Musicians! Songwriters! Singers!
Jump start vour career! Know what's happening! 1-900-446-1133.
$2.95/min.} You'll be amazed!!!!

TALENT

NATIONWIDE TALENT SEARCH '93
SEEKING: » BANDS » ARTISTS

* ACTS » SONGWRITERS

* All types of original music considered.
& FREE Promotion & exposure if you qualify.

% NOT o contest! This & a career-launching opportunity.
Send 0 cossefte of your music with name,
*  address, phone & best time o contoct to:

RODELL RECORDS
P.0. Box 934574 » Holywood, (A 90093

MAXELL XLIl BULK

CUSTOM LOADED BULK CHROME CASSETTES
PREMIIM QUALITY, HIGH BIAS CASSETTE TAPE
FOR MASTERING AND/OR ORIGINAL RECORDING

Quantty] C10] C20[ C30] Ca5| Cs0| C90
100 | 59 [ 63 [ 69 { 81 [ 94 J133
500 | 53 | 57 | 62| .73 | 85 [1.10

LENCO CLEAR QUALITY 5 SCREW SHELLS
100 PIECE MINIMUM ORDER PER LENGTH
BOXES, LABELS, & J CARDS SOLD SEPARATELY

Avaiable ONLY from

(=) SONOCRAFT

575 EIGHTH AVE.NY, NY 10018
(212)760-9300 FAX (212)564-9488

FREE SAMPLE CASSETTE
Ask for Ed Stern 800-274-7666
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REST IN PEACE

OANN KRIVIN
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MICHAEL OCHS ARCHIVE

MICHAEL LA

CONWAY TWITTY

CiiS ARCHIVE

MICHAEL OCHS ARCHIVE

MICHAEL

BILLY ECKSTINE

IMMY KATZ

i
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RICHARD TEE

MARIO BAUZA

DAVID CORIO/RETNA

RETTMAN AKNCHIVE

MICHAEL OCHS/HERB SNIT7ER
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THE POWER OF
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Delay | Choms|  Add ' Delete Name
\ e B — ———
P Sample.  EQ Enter Test Utiitty D
“Cmpare /\ tore: ¢f-°gev { lsxt >‘ = ‘ : !
T - 4 Mod Mo Link Save
+

<y

WV Studio quality reverbs: Gigaverb™ ,
Bigverb™, MFX reverb, gated and
réeverse reverbs.

v Digital samplers: mono and stereo

“with mulliple sampling (up to 5 sec-

~onds, axpandable to 10 seconds at
v Ustt full bandwidith).

Tme DigiTech TSR-24 digital reverb and muliti-effects
processor has just made your favorite studio processor
obsolete. Based on a revolutionary new proprietary digita
platform featuring fourth-generation S-DISC™ technology,
the TSR-24 allows: you #0 pragram an unlimited number
of your own effects algorithms by stacking effects
modules in any order that you chose.

There is absolutely' nothing else on the market, defingise ¥ Four-octave pitch shifter: mono, dual
at any price, that can provide the functions and 'eﬁf.;:s. i angd stareo pitch shitting; mono, dual,
performance of the TSK-24. Offering 100 a/qorliime-—any = slereo, dual-stereo and four-voice

effect in any onder. detuning.

factory programs and 128 user programs, the :
¥ True stef0—0 v Chonuses and flangers: mono, stereo,

powerful TSR-24 features 256k of dynamic

RAM for over five seconds of full band- W:tr;qdfe pinr? e m’:;, dual. duat stereo and four-phase.
width processing. With the addition of outputsou ARG ¥ Ameggiators: mono and siereo.
the opticnal PPC-200 expansion ' llam
module, the memory and processing rZ ':lgt“a"h gene:dhn by mgnoortgﬁﬁxfgg rtsvrz)d ti'rgeh;
power is actually doubled, unlock- mfs’tm%non g&t ca ! faur, five. s x and eight by two—
l(;wgeth? u:n'(l ;noi .ls.:_)phlstlcated (S-DISC™ ) nputer stetec mixing.
rational possitilities. Lo
p Contadi¥our ‘oca) ¥ 24-bit signal path, #8bit W Programmable equalizers: six, ten
internal data resolution ' and fifreen band graphic EQ; one,

DigiTech dealer for a
TSR-24 demonstration .
and experience the / '
power of S-DISC™,

the future of digital
signal processing. ! y

three and five band parametric EQ

v Ful bandwudmmm MHz) and high/low-pass filter.

¥ Instant pacarmeter i : V¥ Nose regiigtion: S-DISC Silencer™
V¥ 48 kHz MM noise reduliin and noise gate.

v Dlgﬂta» M'ﬁadrb" ,two-tap W Tremolo auk) panning and much,

h mo
Y * Send $10.00 and els] %&nddress shown below We will send you a 15 min.
& TSR-24 demo tag 00 OFF the purchuse of @ TSR-24 and a DHP-55.

87608, scmk Parkwiay

= i Digilech

' 2 e b ki
Fax (801) 566-7005 i
IgFaRLEcs) 6724

© 1992 OO Bt troniss DiiTach™ & o mgiterc _Lﬁﬁflm
B A\
i

~ H A Harman International Cempany



After three vears of fine tuning
through constant touring, Yamaha
and Billy Sheehan have developed
a bass with a brand new attitude.
The Attitude Limited Mark II.

We put some of this attitude into /
everv hass guitar we make. Including
the TRB, the BB and the RBX series.
No matter which one vou choose,
vou'll be sure to command attention.

If vou'd like to learn more
about any of our Yamaha basses,
call 1-800-879-1131 ext.610.

YAMAHA"

© 1993 Yamaha Corporation of America, Guitar Division

0. Box 6600, Buena Park. CA 90622-66(0
Billy Sheehan /)/m\
hass for Mr. Big. New

(T14) 5229011
wlease “Bump Abead
now arailable on

Photagraphy by Jef] Sedlik A Atlantic Records.





