¥R
™
2
:
7))
W
-l




B

KILLER ZOCQ)

KILLER VENUE.

The big new attraction in San Diego is the dazzling -

Coors Amphitheatre. our thanks to all of '.'.

the performers, crews, managers, agencies and fans '. |
from Los Angeles to Baja, Mexico who helped us '.

launch a new standard for outdoor entertainment. .
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HE TOPICS FOR THE CIC’s
main panels are among the
convention details announced this
week. The fifth annual Concert
Industry Consortium gathering
will be held February 11-13
at the Century Plaza Hotel in
Los Angeles.

Two of the panels will follow up
on the two themes that dominated
much of the discussion at CIC4.
“Consolidation: One Year Later”
will take a look at what has tran-
spired over the previous 12
months and will examine what lies
ahead as the concert industry
undergoes profound changes.
“The Future Of National Tour
Promotion” will reflect back on
a year that saw a record number
of acts opt to go with a single
promoter and what impact that
has had on the overall industry.
Although those two topics are
similar 'to ones covered at CIC4,
each of these issues will be
addressed by a fresh cast of
panelists.

“Staying Ahead Of The
Competition: Developing

AP Photo

THE BIG NEWS in Hartford, Conn., November 16th was that the Rolling Stones’

first arena tour in more than 20 years will stop by the city. Announcing the March 28th
show are Hartford Civic Center GM Marty Brooks (L) and SFX exec Jim Koplik.
Similar gatherings were held by local promoters around the country since the band
opted to not do a national press conference to announce the tour.

“The Internet And New
Technologies In Touring” will
examine some of the innovative
ways concert industry companies
are using the Net to expand or
enhance their core business.

As was the case last year, many
of the major concert promotion

one agency is planning to host
a major function for its prime
clients during the CIC.

The North American Concert
Promoters Association is also
holding a meeting at the Century
Plaza on February 10th. Later
that night at the House of Blues,

nnual subscription via First Class Mail is $315 for the U.S,
1d all other countries (£199 U.K.) including all regularly
iblished directories. Duplication, transmission by any
cthod, or storage in any form of information retrieval
stem of any part of this publication is strictly prohibited
thout written permission. POLLSTAR is published 50
ks per year by Promoters On-Line Listings (ISSN 1067
45). POLLSTAR is a Registered Trademark. All Rights

served.

New Acts & New Markets” will
highlight successful strategies for
building your business while

also building new acts and new
markets or venues to play them in.

NACPA will host a special roast for
retiring concert promoter Donald
“Deadwood Deke” Tarlton. Details
on that charity mud-slinging event
will be unveiled shortly.

firms and booking agencies will
take advantage of the fact that
their entire staffs are in town
attending the CIC to schedule
their own group meetings. At least

Member of

Associated Press
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The Major Arena Managers
Association has also elected to
tie its next meeting into the CIC.
MAMA will host a golf tourna-
ment on February 8th and then
hold its meetings on the 9th and
10th at the Century Plaza Hotel.

The CIC has sold out each of its
previous editions and capacity has
not been expanded for ’99. More
than half of the available spaces
have already been filled and a
complete sell-out is expected prior
to the end of the year. Also, please
note that the package rate for CIC
registration and admission to the
February 13th Concert Industry
Awards Party rises by $150 on
December Ist.

SFX Makes
Ticketmaster Deal

ICKETMASTER AND SFX
Entertainment have entered
into a worldwide agreement giving
TM the exclusive right to sell and
distribute tickets for any and
all SFX venues and events. TM
is scheduled to take over SFX’s
ticketing on January 1, 1999, or
as soon as existing SFX contracts
allow. The TM contract is valid for
an initial term of seven years.
The announcement came as
a surprise to many who expected
SFX to start its own nationwide
ticketing company. It also
must have come as a surprise
to Next Ticketing and Dialtix,
which are divisions of SFX-owned

promoters Don Law and Contem-
porary, respectively.

When SFX acquired Don Law,
many said one of the company’s
most attractive assets was its
ticketing operation. Next is the
exclusive ticket provider for the
Great Woods amphitheatre, the
Harborlights Pavilion, the Boston
Red Sox, and most of Don Law’s
shows throughout New England.
The Next acquisition, combined
with Contemporary’s Dialtix,
was thought to be SFX’s move
toward starting a national
ticketing company.

When asked what will become
of Next Ticketing and Dialtix, SFX
spokesperson Tim Klahs said, “We
don’t know. We suspect it will be
folded into the Ticketmaster deal
in some form or another.”

Ticketmaster President/CEQO
Terry Barnes told POLLSTAR once
the SFX inventory goes over to
TM, there are going to be a few
contracts with other clients (one
being the Red Sox) left at those
ticketing companies that they are
obligated to fulfill.“We will be
happy to sit down, once we get
through this, and see if there’s
a way that we can get those
contracts over to Ticketmaster,
as well,” he said.

The announcement also
probably surprised Advantix,
which had been in the final phase
of contract discussions with SFX
about a ticketing services agree-
ment. Tom Gimple, president and

Pros On The Move

After nearly a decade with the William Morris Agency in New York,

Adrian Salley-Cupid has left the company to go to work for the New Jersey
Performing Arts Center in Newark. There, she will serve as associate director
of performances in the education department.

Lisa Gladfelter Bell has departed Force public relations to form Nashville-
based LGB Media. The company's client roster includes Lyric Street Records,
Lari White, and Aaron Tippin. Bell, a |4-year veteran of music business
publicity, has worked in media and artist relations for Geffen and Capitol.

Dan Melnick has returned to Festival Productions Inc. in New York as a
producer and talent coordinator. Melnick was an agent at Ted Kurland Associ-
ates for the past two years and prior to that, he worked at FPI for six years.

Heidi Ellen Robinson has been tapped to head up the media relations depart-
ment at Maverick Recording Co. She will oversee or personally implement all
media campaigns for the label's roster. Robinson previously spent seven years

as VP of media relations at American Recordings.

Former MTV exec Doug Herzog will take on the role of entertainment
president of the Fox network beginning in January. He will assume all the
duties of Peter Roth, the Fox Entertainment Group prexy who resigned
November |6th. Herzog is currently president and CEO of Comedy Central,
where he helped develop “South Park” for the cable channel. He is the first
top exec to jump directly from a cable to a network programming post.

While everyone in the record business has been waiting for massive layoffs as
Universal and PolyGram consolidate their operations, another major label
looks like it too may be on the verge of doing its own staff trimming. Warner
Bros. Records is rumored to be close to cutting a significant percentage of its

work force.

CEO of Advantix, told POLLSTAR
the company was looking forward
to the opportunity to work with
SFX.“We had talked about being
involved with SFX with some new
forms of technology and some
new ways to distribute and they
went with Ticketmaster,” he said.
“That’s kind of what happens in
this industry sometimes.”

The TM deal means several
promoters, including Don Law,
Contemporary and Bill Graham

Presents, will be switching from
their current ticketing companies
to TM once their existing
contracts expire.

SFX-owned BGP in Northern
California has historically used
BASS, which is now owned by
Advantix. Under the new deal,
BGP will be ticketed exclusively
by TM.

Advantix isn’t abandoning hope
when it comes to one of its biggest
clients, however.“We have that
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account through the end of 1999,
until early 2000, and a lot can
happen in a year and a quarter,”
Gimple said. Doug Levinson, VP
and GM of BASS, said BGP’s busi-
ness represents probably less than
25 percent of the 4 million to

4.5 million tickets sold by BASS
each year, according to the San
Francisco Chronicle. However, BGP
put the number at 1.5 million to 2
million, which would be nearly
half of BASS’s total business, the
paper reported.

With the TM/SFX deal in place,
the ticketing giant will control
ducats at roughly two-thirds of the
major amphitheatres in the U.S.
Currently, TM sells about 60 to 70
percent of SFXs ticket inventory.
According to SFX figures, it sells
approximately 10 million tickets a
year. The new deal means TM will
sell an additional 3 million to 4
million tickets a year, Barnes said.
The only city in which TM will
need to do some physical expan-
sion to meet the added ticket
demand is St. Louis.

The coming-together of two
industry giants indicates that
SFX’s chief, Robert F.X. Sillerman,
and the head of TM’s parent
company, USA Networks’ Barry
Diller, have apparently resolved
their differences.

During the summer, the two
high-profile executives fired very
public verbal shots at one another.
According to The Wall Street
Journal, Diller claimed Sillerman
incorrectly told investors during
a stock offering roadshow that
TM agreed to increase the size
of its service charge rebates to
SEX, which would result in an
additional $20 million a year for
the concert promotion giant.
Diller reportedly said Sillerman
exaggerated the number of tickets
TM sells at SFX venues by a “factor
of three or four.”

The Journal said TM sent
Sillerman a videocassette of the
movie “Liar, Liar,” accompanied by
a note that read: “We think this

tape reflects the accuracy of the
statements you make about our
company. You should learn the
facts before you make them up!”

Sillerman reportedly wrote
Diller 4 letter of apology saying,
“If whdt we did on the roadshow
was overly aggressive, [ accept
responsibility and for that I apolo-
gize” At the time, Sillerman said
TM was attacking him in an effort
to prevent an exodus of TM clients
should SFX set up an alternative
ticketing service.

Barnes said Diller did not send
the videocassette. “Don’t forget,
there was a previous management
group here,” he said.

In the press release announcing
the TM/SFX deal, Diller said,

“I think it’s just great that
Ticketmaster and SFX could

have resolved their short but
slightly contentious past in such

a positive way for the future. For
both companies, this arrangement
provides the hope for many joint
undertakings that should greatly
benefit each.”

The TM/SFX partnership will
extend beyond the revenue shar-
ing arrangement of selling tickets.
Sillerman said SFX and TM will
develop joint ventures to expand
merchandising and promotional
opportunities. Barnes said once
the business of selling tickets
is underway, the companies can
start focusing on emerging
technologies, online sales, IVR,
merchandising, e-commerce,
direct marketing, tele-servicing
and database marketing in order
to help SFX grow its business and
learn more about its consumers.

Following the announcement of
the deal, stock prices for both TM
and SFX rose. However, SFX’s
stock subsequently took a down-
turn after an erroneous news story
said the Department of Justice had
stepped up its investigation of the
concert conglomerate.

Dow Jones said SFX warned
that there can be no assurance that
the results of the DOJ inquiry will
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not have a material
adverse impact on its
ability to consummate
the Cellar Door
acquisition, or on
SFX’s business, results
of operations and
financial conditions.
Dow Jones also said
if SFX can’t complete
the Cellar Door
acquisition, it may
have to pay Cellar
Door $10 million in
liquidated damages.
The news service
attributed the
information to a

SEC filing.

SFX promptly
issued a statement
saying that the DOJ
inquiry had not been
stepped up. It said SFX ““received
notice of a preliminary inquiry
from the ... Department of Justice

PR NewFoto
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BeACH BoYs Mike Love and Bruce Johnston serve up

a lot more than good vibrations at the Biloxi Sonic
Drive-In in Mississippi. The burger joint has been using
the music of the Beach Boys in its local commercials

so the twosome decided that while they were in the
neighborhood, they'd help out with food delivery.

After spending about 30 minutes carhopping, Love and
Johnston decided they'd better not give up their day jobs.
So they went back to playing at the Grand Theatre
November 12-13.

relating to the Cellar Door
acquisition, and this inquiry,
which commenced more than
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eight weeks ago, has continued
without substantive change or
focus to the present.”

In other SFX news, a recent
article in the Boston Globe exam-
ined Robert Sillerman’s rise to
“concert king.” In the article,
Sillerman answers the question:
Why would you pay $1 billion
for all these businesses you have
acquired? His answer: “National
advertising.” He said credit card
companies, apparel makers, tele-
communications firms, and soft-
drink bottlers will want to buy
spots at events in every corner of
the country. He also said those
types of companies are suddenly
interested in naming rights for
tours and facilities. “The upside
here is just tremendous,” he said.

However, industry veterans
warn that there is a fundamental
flaw in Sillerman’s plan: his
assumption that SFX will be able
to keep any additional money it
makes. The Globe pointed out
that SFX does not own the bands,
theatrical shows and monster
trucks that fill its venues.

Irving Azoff, who is well known
as The Eagles hard-driving man-
ager, said, “If they’re going to
create new revenue sources, that’s
great. I'm going to want 90 percent
of it.”

o
PYRAM

e TE

tel: 212-242-7274
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Smashing Management

HE SMASHING PUMPKINS

have left Cliff Burnstein and
Peter Mensch’s Q Prime Manage-
ment and are shopping for new
career guidance.

Q Prime’s Gayle Fine confirmed
the band’s departure but the man-
agement company was not making
further comment.

Three years ago, the band joined
Q Prime, which represents some of
the country’s top artists, including
Metallica and Madonna. Prior to
that, The Pumpkins were managed
by Raymond Coffer Management.

Apparently, the relationship
between Q Prime and the band
has been strained for some time.
Some speculate the band felt it was
not getting enough attention from
its management. The group’s latest
album, Adore, is considered a com-
mercial disappointment, selling
a less-than-platinum 900,000
copies to date. And its reputation
as the rock band of the late *90s
has faded a bit.

Others speculate that the
rumored falling out between
Courtney Love and Billy Corgan
contributed to the Q Prime
departure; Love's band, Hole,
is also managed by Burnstein
and Mensch.

KC

& The Sunshine Bond

Hits include....

"That's The Way | Like it*
"Get Down Tonight”
"Keep It Comin’ Love”
"I'm Your Boogie Man”
"Boogie Shoes”

"Give It Up”

"Please Don't Go”
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fax: 21 2 242 6932
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Industry insiders
think the obvious
management choice
for The Pumpkins
is a new company
being formed by
Gary Gersh and
John Silva, who
both have a history
of guiding the
careers of notable
acts including
Nirvana and
Beastie Boys.

Universal Knows
The Way To San jose

LANS TO HAVE UNIVERSAL

Concerts build a 7,500-seat
indoor theatre on the Santa
Clara County fairgrounds were
approved last week, according to
the San Jose Mercury News. The
Santa Clara County board of
supervisors voted 5-0 to proceed
with formal negotiations on a
tentative agreement for the venue.

The county is expected to sign
a non-binding letter of intent to
lease part of the 152-acre property
to Universal. After the county
signs that agreement, it is expected
to hire a consultant to conduct an
environmental impact report.

The final vote will not be taken
until that report is complete.

The Mercury News said one of
the county supervisors wants
speedy approval of the plan so
the venue can be built as soon as
possible. Four of the five supervi-
sors strongly support the project.
Even the one with reservations has
voted to let the plan proceed
through its stages, according to
a Mercury News reporter.

The choice of Universal Cen-
certs as an anchor tenant at the
fairgrounds in central San Jose,
Calif., would represent the
company’s first major move into
the San Francisco Bay Area, which
has historically been controlled by
Bill Graham Presents. BGP owns
the Shoreline Amphitheatre in
nearby Mountain View and also

EXCAVATION IS COMPLETED at the site of the new Saint Paul
Arena. The old Saint Paul Civic Center was torn down to

make room for the new multipurpose venue, which will be
home to the NHL's Minnesota Wild. The $130 million
facility is scheduled to open in October 2000.

exclusively books the Concord
Pavilion. The San Jose Arena
might also be negatively impacted
by the Universal development
since it has recently purchased a
curtain system which will allow
the arena to be scaled down for
smaller shows.

Plans for the Universal project
also facilitate a scaled house.
Universal Concerts prexy Jay
Marciano told POLLSTAR the
plans call for a full theatrical
stagehouse and the ability to cut
down the venue to either 5,000 or
2,900 seats to accommodate
smaller concerts and theatrical
shows. He described the project
as a “7,500-seat version of the
Universal Amphitheatre.”

Marciano also said the new
venue complements the company’s
other venues in San Diego; Den-
ver; George, Wash.; Salt Lake City
(in planning); and Los Angeles.

Plans to build an indoor theatre
rather than a massive outdoor
amphitheatre were approved in
September. Residents in the area
who were concerned about traffic
and sound welcomed the new plan
for a smaller venue. “The traffic is
still a concern,” Ursula Helsing,
president of a neighborhood
homeowners association,
told the paper.“But there is a
relief that we’re not looking at
20,000-some people.”

BGP, Universal and San Jose
Arena Management Inc. had all
indicated interest in building an
indoor performing arts center at
the site, the paper said.



“At this point in time, we feel
Universal meets the requirements
better” than other concert promot-
ers, said Ed Alvarez, whose con-
sulting firm has been paid about
$295,000 by the county so far to
identify development options for
the fairgrounds.

The Mercury News said the
theatre is economically viable,
predicting that Bay Area music
fans will be willing to spend an
additional $14 million annually for
concert tickets.

The demand for concerts —
specifically by the area’s Latino
community — is one of the factors
that drove the plan for an indoor
facility, the paper reported. Some
speculate that Universal’s success
within the Latin market, particu-
larly in Los Angeles, helped the
company secure the recommenda-
tion for the fairgrounds site.

Marciano said, “Our research
indicates that the San Jose market-
place really represents a fantastic
growth opportunity for Universal
Concerts. And we expect that the
new venue will fill the same
unique market that has made the
Universal Amphitheatre one of the
world’s most successful concert
venues. Of course, that would
include a remarkably high per-
centage of Hispanic bookings.”

Sarah McLachlan
Trial Continues

TESTIMONY CONTINUED LAST
week in a lawsuit filed against
Sarah McLachlan and Nettwerk
Records by a man claiming he
didn’t get proper songwriting
credit. Darryl Neudorf is demand-
ing co-authorship credit for four
songs on McLachlan’s debut
album, Touch.

Neudorf testified last week
that he composed the verse
melody for the song “Steaming”
all by himself, according to the
Vancouver Province newspaper.
“It was from scratch,” he told
the court.

Neudorf said Nettwerk
co-founder Mark Jowett brought

him in because he wanted several
of McLachlan’s songs to be more
commercial and radio friendly,
according to the paper. Neudorf
also said that, at the time,
McLachlan resisted his input
because she was fearful of “sacri-
ficing her artistic integrity.”

He said McLachlan could not,
in several cases, bring the songs
to completion. “[ recall [Jowett]
saying|that he understood what I
was doing for Sarah constituted
songwriting,” Neudorf said.

The liner notes on the album
thank Neudorf for “inspiration”
and heiis credited for “pre-
production co-ordination and
production assistance.” Neudorf
claims he should have received
songwriting credit.

Alsd during the trial, the judge
rpled that a report written by an
“expert” witness was not admis-
sible. Gerald Eskelin, a musicolo-
gist who has received two Grammy

ominations as a conductor of
a Los Angeles jazz choir and has
testified in cases for Stevie Wonder
and Michael Jackson, said Neudorf
was a “dominant influence in
the [recording studio],” according
to the paper. Eskelin’s report
said Neudorf’s experience —
and McLachlan’s lack of it —
was a key factor in “creating a
commercial release.”

McLachlan’s lawyer argued that
Eskelin went beyond his expertise
when he suggested that a “person-
ality trait” of McLachlan’s pre-
vented her from giving Neudorf
credit. “There were times when 1
thought I was reading a psychol-
ogy report,” attorney Jennifer
Conkié¢ said.

The judge agreed, saying,“In my
opinion, the second section of the
report ... is so rife with examples
of Dr. Eskelin ... giving argument
in the guise of opinion that the
entire section must be found to
be irrelevant, partisan and
therefdre inadmissible,” according
to the Province.

The judge said the report
“offends the well-established law
relating to the admissibility of

INSIDER:NEWS BRIEFS

opinion evidence,” adding that
“Dr. Eskelin has taken on the role
of a partisan advocate.”

Radio Shows
Under Scrutiny

THE CONTROVERSY OVER
radio station benefit concerts
and their perceived payola-type
practices was recently examined
by the Los Angeles Times.

Many industry insiders refused
to go on the record for the Novem-
ber 5th article, fearing retaliation
against their artists. But the Times
reported that more than a dozen
record executives and artist
managers interviewed said they
were fed up with the hardball
tactics employed by broadcasters
regarding radio shows.

In addition to the payola-type
practices of radio shows, critics of
that type of event say the concerts
foster one-hit wonders and rob

young bands of the opportunity to
polish material in front of small
club audiences.

Moreover, the Times said
critics contend that radio concerts
undercut the entire concert
business by cutting into the
revenue of the managers, agents
and promoters who play a key
role in developing the careers of
successful touring acts.

Entertainers say they are forced
to scratch cities in which they
performed radio concerts off their
own tour itinerary because young
fans are reluctant to pay twice in
one year to see the same acts.

Some artists also tend to avoid
scheduling tour dates in cities
where stations are battling for
them to appear at competing
shows in order to side-step airplay
disputes, the Times said.

So far, the disputes have been
locally focused. However, the
sweeping consolidation of the

#1in New York for 5 Weeks,
#1in Miami, #1in Puerto Rico

and STILL CLIMBING THE CHARTS!!!
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New Album on PolyGram

SENOR BOLERD

Maryland, Florida, Puerto Rico
Mississippi, Alabama and Texas

Management Exclusive Representation Public Relations
JOHN REGNA y A
NEW YORK
Record Company ENTERTAINMENT ASSOCIATES Joe Dera
POLYGRAM . .
Daniel Licea Tel. (201) 265-8262 Eileen Campion
Label Manager Fax (201) 265-0603 (212) 966-4600

Six Time Grammy Award Winner

On Tour This Month In

Show Format Is
English and Spanish
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THE NATIONAL 1A
Endowment for the %
Arts presents =
Ramblir’ Jack Elliott z
with the National g
Medal of Arts during 3

a November 5th
ceremony at the
White House. Elliott
was one of 12 artists
who received the
award this year.
Flanking the
perjormer are
Hillary and Bill,
who called Elliott

“a national treasure.”

BACKSTAGE at The Palace of Auburn Hills in Michigan October 10th to mark the launch
of Journey? first tour in 10 years are (L-R, standing) band producer Kevin Elson; Cellar
Door’s Rick Franks; agent Nick Caris of Artists & Audience; Belkin Productions’ Phil
Ober; the venue’s Connie Marshall; and bandmates Neal Schon, Steve Augeri, Jonathan
Cain, Dean Castronovo and Ross Valory. L-R, kneeling: tour manager “Rendell” Ivers;
Cellar Door’s John Itsell; band co-manager Tom Consolo; tour personnel Benny Collins
and Chris Tervit; co-manager John Baruck; and tour accountant John Toomey.

ENDING a massive four-show run at the Ice Palace

in Florida, Garth Brooks and Trisha Yearwood are
preserited Tampa Bay Lightning jerseys from team CFO
Steve Noble and the venue’s Sean Flynn and Bob Rice.

RUBEN GONZALEZ and Ry Cooder of the
Cuban-influenced Buena Vista Social Club
are reunited during Gonzalez’s two-night
stand, October 29-30, at the Conga Room

ON HIS RECENT TOUR, Al Di Meola hit Colorado’s Boulder
Theatre for a sold-out October 24th show. L-R: manager
Wil Beaucher, Di Meola, the venue’s Mike Hanill and

2BA i P ’ Dan Steinb in Los Angeles. L-R: the venues Brad AFTER PERFORMING  1ild Monday Night Football
B R ) Gluckstein, Gonzalez, Cooder and the halftime show, Martha Reeves & The Vandellas
venues Martin Fleischmann. share the love with Select Artists Associates prexy

Charles Johnston. Tie October 12th game at Florida’s
Alltel Stadium saw the Jacksonville Jaguars triumph
over the Miami Dolphins.

A SOLD-OUT CROWD of 17,500 hit the America West Arena in Phoenix for
Celine Dion’s October 25th concert. Thanking the Canadian songstress and
her husband/manager, Rene Angelil (far left), are the venue’s Bob Machen
and Evening Star chief Darny Zelisko.

SPORTING THE SHADES, [ntrepid Artists agents shaw support for clients A.J. Croce and
Bernard Allison at the Riverwalk Blues Festival in Ft. Lauderdale, Fla., November 7th.
Pictured with the musicians are Intrepid’s Mike Spigner, Rick Booth Jr. and Jim English.
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radio industry and of the live
concert business could change
that, the paper said.

Sources told the Times that
several giant broadcasters have
recently entered into talks with
SFX Entertainment to become
partners in a national for- profit
radio show tour expected to get off
the ground by next spring.

Under the plan, SFX would
produce and promote a radio
show tour package that could stop
in as many as 25 markets nation-
wide. The tour would be spon-
sored by a national adveriiser and
booked primarily into SFX-owned
venues, the Times said.

Radio stations could earn at
least $100,000 per show from their
cut of sponsorship revenue and
ticket sales, while artists “might”
be paid nominal fees to perform,
the paper reported.

“We think we are going to be
able to do things in this area that
have never even been considered
before,” said Ted Utz, senior VP of
SFX’s media marketing division.

Utz told the Times that interest
from radio stations in the tour is
“pouring in fast and furious.”

The Times said when KROQ-
FM, one of the country’s most
powerful radio stations, launched
its acoustic concert series nine
years ago at Universal
Amphitheatre, top rock acts of
the day like Social Distortion
and Dramarama jumped at the
chance to donate their services
and perform at the high-profile
charity event.

The radio show benefit concert
idea worked so well, hundreds of
stations across the country started
their own events. Since then,
however, many of the shows have
lost their philanthropic luster and
instead, are merely a promotional
tool for stations to boost their
ratings and advertising revenue.

Today, radio stations continue
to ask artists to donate their time
to perform at these shows with
veiled threats to drop their records
if the bands don’t comply and
apparent promises 1o add their

singles or boost spins if they do
agree to perform.

However, as the Times pointed
out, federal law prohibits radio
statioris from taking anything
of value in exchange for playing
songs without disclosing the
payment to listeners.

“If a broadcaster is getting
something valuable, like an artist
performing at the station’s concert,
in exchange for playing the artist’s
song and they don’t identify
the sponsor of the record, then
they are in violation of the law,”
said Charles Kelly, chief of the
enforcement division in the mass
media bureau of the Federal
Communications Commission.

Kelly told the Times if the
FCC had evidence that the
practice was going an, sanctions
could be imposed against the
violating stations.

Matchbox 20 manager Michael
Lippman agreed to go on the
record, saying he willingly
booked the band to perform for
free at dozens of radio concerts
during the beginning of its career
because he felt it would raise
the bard’s profile — but things
have changed.

“Th¢ problem is that the bigger
you get, everybody wants an
exclusive, and some stations get
really mad and penalize you for
performing at a competing
station’s show by refusing to air
your record at all,” Lippman told
the Times.“That certainly has
happened to us.”

New Miami Arena
Feels The Heat

THF UNDER-CONSTRUCTION
American Airlines Arena in
Miami ¢caught fire November 13th.
Flames feeding on wooden
construction material could be
seen shpoting from the uppermost
section of the $165 million facility.
At least 10 fire trucks rushed
to the scene near Biscayne Bay.
Firefighters reportedly had trouble
battling the flames initially
because their ladders were not tall

INSIDER:NEWS BRIEFS

enough to reach
the upper levels. An
air-rescue helicopter
apparently made
several trips, scooping
up water from the
bay in a 500-gallon
bucket and dumping
it on the blaze.

Officials did not
immediately know
what caused the fire
but said it could have
been a welder.“They
had a welder working
up there around
3 o'clock,” Miami
Police Lt. David Payne
said. “That may have sparked
something.”

The fire was put out just before
9 p.m., about four hours after it
started. No injuries were reported.

Damage was limited to scaffold-
ing on top of the arena. The main
structure was not harmed, said

JOsH SM|

NOW ACCEPTING
BOOKINGS FOR
FESTIVALS,
'CONCERTS,
CLUBS

AP Photo / The Miami Herald

Miami.

FIRE RIPS through the upper level of the partly
completed American Airlines Arena in downtown

Jay Cross, Miami Heat president
of operations.

“We do not anticipate it will
deiay the opening of the arena,”
he said.

The new venue, expected
to open in December 1999, will
be the new home to the NBA’s
Miami Heat.

zark Talent

Ph: 785-841-2800
Fax: 785-841-0707
E Mail: 0zTalent@aol.com

Managemeﬁt: Don Cohen / Musicians Exchangé

Ph: 954-797-5086 - Fax: 316-9723
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IN THIS PHOTO from 1996, Universal
Studios chief Frank Biondi Jr. (left)
poses with Universal prexy Ron Meyer at
company offices in New York. Biondi was
forced to resign last week as Seagram Co.
chief Edgar Bronfman Jr. increased his
own role in managing the company’s
operations. As a result, Meyer has been
promoted to head Seagran’s film and
television operations.

Senior Seagram Shuffle

NIVERSAL STUDIOS CHIEF

Frank Biondi Jr. was fired
last week by Seagram Co. chief
Edgar Bronfman Jr. His departure
is part of Bronfman’s plan to exer-
cise greater control over Seagram’s
entertainment operations as the

company diversifies away from its
liquor industry roots.

Biondi was chairman and chief
executive of Seagram’s entertain-
ment division for two years. With
Seagram’s acquisition of PolyGram
and subsequent integration of the
music company into its Universal
Music operations, the move has
led to a“strategic reorganization”
of Universal Studios and Seagram’s
other companies.

As part of the reorganization,
Universal Music, which includes
records and concerts, will no
longer be included under the
umbrella of Universal Studios.
Bronfman’s new structure divides
Seagram’s operations into three
areas that will report directly to
the chief: beverages; music; and
the combined film, television and
theme parks unit.

According to Universal Con-
certs President Jay Marciano, the
company will continue to operate
under the Universal Music Group
umbrella, reporting to president
Zach Horowitz.

With Doug Morris heading the
integrated Universal Music Group,
Universal president Ron Meyer
will take on the challenge of run-
ning the film, television and theme
park division. Morris and Meyer
will each report to Bronfman,

A Standard Of Quality Unsurpassed - Direct From England

We

LD

ENTERTAINMENT ASSOCIATES

Tel. (201) 265-8262
Fax (201) 265-0603

Management: JOHN REGNA

"ACCESS ALL AREAS"

The New Video From

ELECTRIC LIGHT
ORCHESTRA

THE BAND IS TOURING
IN SUPPORT OF THIS
RELEASE WORLDWIDE
NOVEMBER THRU MAY
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who will apparently have an
active hand in managing all of
the operations.

Part of the reason for the
company’s reorganization lies in
its weak beverage sales due to
Asia’s economic crisis as well as
Universal’s disappointing film
revenues. The studio’s films have
grossed approximately $250 mil-
lion this year, compared with some
$610 million earned last year.

Give Puffy Credit
THREE NEWARK, N.]., POLICE

officers are under investiga-
tion for their role in a scheme to
illegally purchase more than
$100,000 in jewelry with Sean
“Puffy” Combs’ credit card.

Accerding to New York police
sources, someone phoned in an
order of $104,000 in gold and
diamond jewelry to Manny’s of
New York Jewelers on October
29th. Police have identified the
caller as comedian Terence
Kirkland.

“The guy said he was Puffy’s
assistant, but he said it had to
be kept secret,” the shop’s owner
told the New York Daily News.
“But I decided to play along with
the game.”

After checking with American
Express, which said the order
had not been authorized, the store
contacted the police.

When three individuals arrived
at the jewelry store to pick up the
goods the next day, police officers
were waiting. The three Newark
detectives told police they were
doing a favor for someone, the
Daily News reported. No arrests
were made.

WPIX-TV said one of the
officers is related to Kirkland,
who had reportedly told his
lawyers he would surrender to
authorities. It is unknown how
Kirkland got Combs’ credit
card number.

The New Jersey officers have
been reassigned from the technical
services unit, which carries out
surveillance, to patrol duty.

Metallica Wants
To Thrash Outlaw

AWYERS FOR METALLICA

have filed a lawsuit in
California seeking to halt sales and
distribution of a bootleg album
titled Metallica — Bay Area
Thrashers, The Early Days.

Named in the suit are England-
based Outlaw Records, distributor
Dutch East India Trading, and
N2K Inc., which owns the online
store Music Boulevard.

The album contains demo
recordings of the band from the
early ’80s that are “solely owned by
Metallica and never approved for
commercial release,” a statement
from the band’s law firm said.

However, Dutch East president
Barry Tenenbaum said his
company received letters of
guarantee stating the album rights
are owned by the Outlaw imprint.
“We’ve been in business 20 years,”
Tenenbaum said. “We don’t carry
bootlegs like they’re alleging.”

In addition to releasing the
alleged unauthorized recording,
the music on the CD has been
“artificially modified with the
addition of crowd noise and vocals
to make it appear as though it
were a live album,” according to
Metallica’s lawyers.

Metallica attorney Howard
King said other retailers found
selling the album will be added to
the suit.

A spokeswoman for N2K said
the company has stopped selling
the album and has never sold
bootlegs. Outlaw Records could
not be reached for comment.

Metallica is due to release its
latest album, Garage Inc.,
November 24th.

Livent In Trouble

HEATRICAL PRODUCER

Livent Inc. fired its flamboy-
ant co-founder, Garth Drabinsky,
November 18th and filed for
Chapter 11 bankruptcy protection
in a U.S. court. The Toronto-based



Obituaries

Gospel singer J.D. Sumner, 73, who performed with Elvis Presley, died of
a heart attack November |6th in a Myrtle Beach, S.C., hotel room. He had
just performed in that city three days earlier. Sumner was once listed in the
Guinness Book of Records as the world's lowest bass singer. His voice plunged to
a double low C. He and his gospel group, the Stamps Quartet, performed with
Presley from 1970 to 1977. When the King died, Sumner was among those

who sang at his funeral.

Irish folk singer Paddy Clancy, 76, died November | Ith in Carrick-on-Suir

in southeast Ireland, according to Irish newspapers. He had been ill for some
time. Clancy was best known as part of The Clancy Brothers and Tommy
Makem, the influential Irish folk group of the '60s. He toured with the act for
nine years before going solo. Clancy rejoined his former bandmates in 1993 for
the Madison Square Garden concert honoring Bob Dylan's 30 years in music.

Jazz pianist Kenny Kirkland, 43, was found dead at his home in New York
City November |3th. His body was discovered after neighbors called police
about an odor coming from the Queens house. According to the New York
Daily News, drug paraphernalia was found at the scene but the cause of death
wasn't yet determined. Kirkland was a prominent session musician who toured
with Sting, Crosby, Stills & Nash, and both Wynton and Branford Marsalis.

company said it is considering
seeking similar protection
in Canada.

It also took steps to file a $225
million civil damage action
against Drabinsky and his partner,
Myron Gottlieb, alleging they
committed fraud in managing
Livent’s finances before the
company was sold earlier this year.

The new management team
is headed by former Hollywood
superagent Michael Ovitz and
New York investment banker
Roy Furman.

The company has been in the
spotlight since Drabinsky and
Gottlieb were suspended in
August after an investigation
turned up allegations of financial
irregularities.

The two denied any wrong
doing. They said they are filing
countersuits against Ovitz,
Furman and others for damages
totaling $200 million, accusing
the new owners of conspiring
against them.

The news of the firing and
the bankruptcy filing came a day
after two credit-rating agencies
downgraded Livent’s debt rating.
In a statement, Moody’s Investor
Services said it was concerned
about the “multitude” of class

action lawsuits filed against Livent
ahd “evidence of a fundamental
deterioration of the company’s
business performance.”

The Chapter 11 filing is
expected to give Livent time to
come up with a restructuring plan
to prevent the company from
being devoured by its creditors.
The company’s most valuable
assets are its theatres in Toronto,
New Ydrk, Chicago and Vancouver.

Paying Rent For
NBA’s Dark Nights

THE NBA LOCKOUT Is
apparently causing a rift
thween the Warriors and the
agency that runs the Oakland
Arena over whether the team owes
rent and debt service payments

if games are canceled. The city
and county say rent is due; the
Warriors disagree.

The team and the Joint Powers
Authority disagree over a clause
in the arena’s license agreement,
according to the San Francisco
Chronicle. The clause states that
the obligations of either party
can be nullified by,among
other factors, “strikes or other
labor disputes” that would force
cancellation of games.

\
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The Warriors reportedly
interpret that to mean they can
withhold a prorated portion of
their $1.5 million annual rent and
their $7.4 million debt payment
for the renovation of the arena.

But JPA general counsel Deena
McClain told the Chronicle that
the clause “is really meant to cover
things that are outside the team’s
control, like fires, disasters, acts of
God. But the lockout — they’re
responsible for the lockout.

We're holding dates for them that
we cannot fill. So we don’t think
they should be absolved of their
responsibility.”

Ten Warriors games at the arena
have been canceled and the start
of the season is now postponed
until at least mid-December.

Other arenas around the
country don’t seem to be having
such a problem. Several arena
managers with NBA teams as

CONSOLIDATED
INSURANCE

tenants told POLLSTAR that
contracts are usually very clear on
the matter.

Scott Williams of Utah’s Delta
Center said in most cases, if a team
owner financed construction of a
building in the last eight years or
less, “almost all lending institu-
tions would put in the contract
that the team had to pay whether
they played or not. Nobody’s going
to loan $100 million to somebody
knowing what’s going on in pro-
fessional sports today.”

For facilities including Seattle’s
Key Arena and the Miami Arena,
contracts are clear that their teams
da not pay rent during a lockout.
“I wish we had something to
dispute, but we don’t,” Miami
Arena’s Robert Franklin said.

In the meantime, negotiations
to end the lockout have slowed
almost to a halt. «
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INTERNATIONAL NEWS

EUROPEAN NEWS
Reported by Camilla Phelps
0956.113.562 Fax 171.359.1131
E-mail: camilla@pollstar.com

United Kingdom: THE SENSIBLE
Music Group has added yet another
string to its rapidly expanding bow
with the launch of Sensible Records.
Sensible Director Jeff Allen wore
several hats at the launch, appearing
as label manager promoting his
first release — A Stone’s Throw by
Mick Taylor and talking about the
untapped blues market that he hopes
to fill with this new venture. He also
put on his musician’s hat and got
behind the drum kit to play with
the band. There can’t be many label
bosses who play at showcases and
tour with the band.

With Taylor currently working
on his autobiography and the
soundtrack for a forthcoming film,
Allen hopes that the label will be able
to tap into both a new and existing
fanbase for the legendary rock
guitarist. The band will be touring
Germany over the next month.

* THE TRADITIONALLY QUIET NEW
year season looks like it will be a
busy one for promoter SJM. Filling
the touring gap in January will be
the NME Premier Tour, which is
supporting the magazine’s own “for-
merly known as the Brats” award
campaign. The new sponsorship

tie with Carling Premier beer has
prompted the name-change and will
boost the profile and the calendar of
events surrounding the awards.

With the focus on new bands,
there will be a national tour followed
by a week of shows at the London
Astoria. A number of special show-
cases will promote new, unsigned
bands. Confirmed artists for the
Premier tour so far include Unkle,
Idlewild, Delakota and the Llama
Farmers. All the events will be filmed
to be shown at selected cinemas
across the country and on television
later in the year.

Recently announced January
tours promoted by SJM include
Faithless, Another Level, and The
Offspring. Also touring in the
January/February period will be
Mansun; The Beautiful South, who
have added dates in Birmingham
and Sheffield; plus Ian Brown, whose
November tour dates have been
rescheduled following his four-
month prison sentence.

10

WIiTH AN MTV SELECT AWARD
and two hit singles under their belt,
boy band Five are gearing up for a
full-scale live career in 1999. Agent
Paul Franklin at Primary Talent
recently put together a promo day
were they played two shows at Sound
Republic in London to 500 people
per show and exploited the powers
of interactive TV.

The day went for major pop hype
to maximise the buzz around the
band - traffic jams and roadblocks
in central London are always good
for headlines. Franklin said it was
about creating a “pop event,” adding
that there was “a very good vibe on
the day.”

Franklin is developing a strong
pop roster with acts such as the
Honeyz coming through and
working toward a live debut next
year and R&B act Kelly Le Roc who
sold out the Criterion theatre earlier
this month.

From new pop to revival pop,
Bjorn Again remain one of Franklin’s
best-selling acts. The tribute band is
on a 70-date tour which will include
five sold-out nights at the Shepherds
Bush - a total of 20,000 tickets in
London. The band is due to celebrate
its 10th anniversary May 6.

* LONDON ARENA HAS REOPENED
for the winter season following an
extensive refurbishment programme.
The SMG-managed venue has
benefitted from the new partnership
between SMG and Anschutz Sports
Holdings with a multimillion-pound
facelift.

The improvements include
new luxury seating for up to 12,500,
more hospitality boxes and suites,
upgraded catering and public
facilities, new dressing rooms and
improved acoustics and sightlines.

Upcoming concerts include
Massive Attack, Culture Club with
Human League and ABC, the Smash
Hits Poll Winners Party and the
1999 Brit Awards. The venue has
been steadily working to win more
concert bookings and this latest
step will contribute to its profile in
the industry.

* STEVE PARKER AT MIRACLE
Artists, who recently set up as an
independent outfit, has taken on a
new agent. Ari Sarkar has joined
Parker from Firstars management,
having previously worked both at
Primary Talent and at the Leighton
Pope Organisation.
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Ireland: THE MCD-PROMOTED
Childline Concert at The Point
January 23 sold out all 7,000 tickets
in a day. The show is the second
Childline Concert in Dublin and will
feature a very strong pop line-up.

Artists confirmed to date include
Five, Gary Barlow, Ronan Keating,
911, Honeyz, Kelly Le Roc, Westside
and Kerri Ann.

Catering to the inevitably young
audience, the show will be fully
seated. The aim of the event is to
raise £100,000 for the Childline
telephone helpline network, started
to offer support and help to victims
of abuse.

Germany: THE LATEST DEVELOP-
ment in the Matthias Hoffman case
has brought the Three Tenors into
the case. Prosecutors have said that
they are investigating whether the
opera stars helped Hoffman evade
payment of taxes. In addition to
Jose Carreras, Luciano Pavarotti
and Placido Domingo, Monserrat
Caballe is also being investigated.

Mannheim prosecutor Hubert
Jobski said there were signs that the
four may have been involved in the
case against Matthias Hoffmann
but that the investigation had only
just started and could take months.
Hoffman went on trial on fraud
and tax evasion charges last month.
He is accused of using unreported
payments and shell companies in
Ireland, London and elsewhere to
evade almost DM24 million (US $15
million) in German taxes.

Hoffman, who has been in investi-
gative custody since July 30, 1997,
organised high profile open-air
concerts featuring the Three Tenors
and also acted as local promoter for
other German national promoters.
Hoffman recently won a breach of
contract case against Jose Carreras
and is currently involved in a second
legal battle with the opera singer.
Carreras’ lawyer, Gerhard Rau, called
the investigations against the singer
“nothing special,” saying that the
prosecutors were obliged to look
into any charge Hoffman made.
Regarding the civil lawsuit brought
by Carreras against Hoffman, which
opened in Mannheim last week, the
charges concern non-payment of
artist fees of around DM400,000
(US $250,000).

Denmark: FURTHERING WHISPERS
that The Artist (fka Prince) might
be back in Europe after his brief

jaunt this summer, it looks like

there is more than a little truth to the
rumour. The Artist’s international
tour producers, ICO, have now
confirmed that he will be touring
Europe from December 15 to Janu-
ary 15.1CO’s Kim Worsoe said, “We
are currently routing the tour which
will include a show New Year’s

Eve - where is still unknown.”

Holland: PAPERCLIP AGENCY HAS
taken on exclusive representation for
Europe (excluding U.K. and Ireland)
for Phuture 303. The band is avail-
able for live dates in February, March
and April to coincide with the release
of a new album, expected in the
spring on ID&T Records.

Another U.S. band in the
Paperclip stable, Chariot, featuring
Jon Auer and Brian Young (both
from The Posies), Pat Fear (from
White Flag) and Javier Escovedo
(Zero's, True Believers) will tour
Europe in February promoting
their Munster Records album, I Am
Ben Hur.

Italy: MADONNA ANNOUNCED PLANS
for a world tour in summer 1999
when she appeared at last week’s
MTYV Europe Awards. The MTV
awards did for the European music
scene what the Brits have done for
British music, putting it firmly

on the map.

Taking place in Milan, there were
no surprises among the award-
winners, however, it was a slick,
glitzy show that went out to some
1billion viewers. Live performances

A RATHER TAME Madonna poses with one
of her two MTV Europe statuettes.

The awards spectacular took place at

the Filaforum near Milan, Italy, on
November 12.
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THE TWO non-expecting Spice Girls,
Emma Bunton (L) and Melanie
Chisholm, were on hand to accept the
best new pop album and best group
awards at the MTV Earope Awards.

came from Madonna, R.E.M., Manic
Street Preachers, Rammstein, Robbie
Williams, Faithless, Busta Rhymes,
Aqua and All Saints, who appeared as
atrioin

the absence of pregnant Melanie
Blatt. Ripples of controversy created
even more press coverage as Massive
Attack was unimpressed at receiving
their award for best video from the
Duchess of York, who clearly didn’t
know who the band was. All Saints
got a little fresh with their dance
routine and much was made of their
mic technique. The band scooped
the breakthrough prize, but their
rivals in girl power, The Spice Girls,
won the best group category yet
again, as well as the best new pop
album award.

Other winners included Prodigy
(best dance), Robbie Williams (best
male), Natalie Imbruglia (best song),
Beastie Boys (best rap), Madonna
(best album) and Aerosmith (best
rock). The viewer-voted Select
awards, which reflect the diverse
pool of the MTV Europe audience,

went t¢ Five for the U.K., Eagle-Eye
Cherry (Northern Europe), Thomas
D & Franke Potente ¢Central) and
Bluvertigo (Southern). Michael Stipe
presented the Free Your Mind award,
which vent to Serbian Radio Station
RadioB92 which has suffered from
government interference. Next year’s
MTYV Europe awards will take place
in Dublin.

CANADIAN NEWS

Reported by Karen Bliss
416.944.0930 Fax 416.944.0930

E-mail: karen@pollstar.com

* TORONTO'S AIR CANADA CENTRE
finally announced its opening
entertainment line-up in an on-site
media ¢conference November 16.
The honor of the first concert goes
to Canadian multiplatinum rock

act The Tragically Hip on February
22. The|Rolling Stones follow with
their Np Security tour February 25.
Reliable Rod Stewart stops by March
26 and Asian superstar Jacky Cheung
appears April 13. Shania Twain

and Billy Joel are also scheduled to
perform some time in March and
Celine Dion in April.

Othér events checking into the
new venue include Sesame Street
Live (March 11 to 14}, WCW -
Monday Night Nitro (March 29),
Canadian Super Snowcross
(April 2), the Harlem Globetrotters
(April 3) and 1999 Stars On Ice
(April 17 & 18).

* BUSINESS PARTNERS ROGER
Gibson and Bruce Allen will be
resurrecting Vancouver’s treasured
Commodore Ballroom, which has
been dormant for the past two-

INTERNATIONAL NEWS

and-a-half years. Construction is
scheduled to begin next month,
with an aim to relaunch the 1,000-
capacity live music venue on March
15, 1999. Although their main talent
supplier will be Universal Concerts
Canada, nothing has been booked
yet because there’s plenty of work
to be done.

According to Gibson, the second
floor Granville Street venue only
has a six-foot entrance, which will
be widened to 20 feet. They will also
install an elevator to make the club
wheelchair accessible and will widen
the existing staircase. The inside
will be completely revamped as well.
“It will be an art deco environment
because there’s some great wood-
work left in there. But we're virtually
gutting the place,” said Gibson.

“We're putting in an all-new
backstage green room, full-service
kitchen and it will be an event area
where people will be able to stage
events, lunches, dinners, fashion
shows, so we’ll be tying in to the
convention and visitors’ bureau here,
and event planners will be able to put
large meetings in there.”

Gibson estimates the Commodore
has been a local fixture for more
than four decades.

* YVONNE MATSELL, THE TORONTO
concert booker extraordinaire who
gave Barenaked Ladies their start in
the early ‘90s, will leave the Reverb
by the end of the year. Apparently,
the owner believes he can book the
room himself.

Matsell, who used to book the
now defunct Ultrasound Showbar,
named the new room “Reverb”
in March 1997. She put the
500-capacity venue on the map
by bringing in such artists as Neil

Finn, Ron Sexsmith, Asian Dub
Foundation, Corey Glover, Blue
Rodeo, Eagle-Eye Cherry, Alejandro
Escovedo, Peter Case and Spearhead.
Matsell says someone has already
come forward with a job offer.

* THE sHOw MUST Go oN! KORN
bassist Fieldy decided to hop home
for a day in order to celebrate his
November 2 birthday with friends.
He flew to Dallas November 1 and
planned to meet his bandmates in
Toronto the following day for the
sold-out gig. He departed as sched-
uled but missed his connecting flight
in St. Louis. No other commercial
flights were available,

In a concerted effort not to cancel
the show, management and Universal
Concerts Canada chartered a plane
and Fieldy arrived just before 10 p.m.
Luckily, Arrow Hall is just a stone’s
throw away from Toronto’s Pearson
International Airport. KORN’s
last performance in Toronto was
canceled at the 11th hour when the
drummer injured his wrist.

* BETH ORTON CANCELED HER
November 16 show at Toronto’s
Reverb “at the last second,” reports
Elliott Lefko, alternative talent buyer
with Universal Concerts Canada.
“She has Crohns disease (an intesti-
nal disorder) and had to go home
to England to get some treatment.”
Sharing the bill, Canadian
songsmith Ron Sexsmith went
ahead as scheduled, but not solo
as originally planned. He rounded
up a backing band, popular Toronto
mainstays the Rheostatics, and
played for a good two hours. Juliana
Hatfield and local Outpost recording
artist Hayden were spotted in
the audience.
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+ KISS FANS ARE APPARENTLY “NOT
the friendliest,” reports singer
Trevor Hurst of Vancouver’s
Econoline Crush, which scored the
support slot on the first leg of the
Psycho Circus tour (November 12
to December 20). On the opening
date at Boston’s Fleet Center, Hurst
said the crowd was “booing and
giving me the finger.” He laughed
and added that KISS manager

Doc McGhee has reassured him that
all KISS’ opening acts have been
“petrified” of supporting a band
whose fans are so loyal.

Econoline Crush played six
dates with KISS in Western Canada
during the spring of 1997.“Yeah, it
was in Canada though,” said Hurst.
“Canadians aren’t quite as vocal as
Americans.”

Of KISS, Hurst had nothing
but great things to say. “They’re
one of the best bands to work
with. I think, basically it comes
right down to how threatened a
band is by you and KISS, after 26
years, is really not threatened by
very many people. So they’re very
accommodating. Whereas, if you
deal with some band who sees you
as maybe one day headlining over
them, they make it harder on you
when you're soundchecking.

“Believe it not, the band actually
likes the music. To me, it really is a
good fit. If you notice in the past,
KISS has always been about bringing
on bands that they think are gonna
break. A prime example is Stone
Temple Pilots. For KISS, it keeps
them in touch with what’s going
on and what’s breaking in rock,
and for us, it’s arena rock 101;
learn some chops.”

Reported by Winnie Chung
852.9020.0873 Fax 852.2911.0402
E-mail: winnie@pollstar.com

* DESPITE AN EARLIER ANNOUNCE-
ment that it was relaxing rules on live
concerts by allowing audiences to
dance during the coming Ricky
Martin concert, stadium staff

has already thrown in a few extra
safety clauses. Staff at the Singapore
Indoor Stadium plan to spray

water on rock concert crowds that

get too rowdy. “It will be like a fine
mist when you spray it into the air -
we're not hosing them down,” said
stadium spokeswoman Lim Kwan
Kwan. Lim added that the stadium
is looking at several systems for
spraying water which included
“throwing cups of water at the
people” should they get too
boisterous.

Singapore police had last month
announced new guidelines for con-
certs after years of bans on dancing
in the aisles. Audiences are allowed
to dance for the first time and
restrictions on skimpy clothing for
performers have been partially lifted.

The concert by Latin heart-throb
Ricky Martin later this month will
be the first major show to test the
loosened concert rules. Popular
Taiwanese singer Shery Chang
A-mei recently raised authorities’ ire
when she shook hands with fans
during her show in Singapore.

* RUPERT MURDOCH's STAR TV 1S SET
to increase its stakes in India’s
Channel V from 50 to 62 percent
over the next three years. Star’s

two other partners, Sony Pictures
Entertainment and EMI Music are
also expected to up their antes,

while BMG and Turner Broadcasting
are slated to decrease their shares.
The move has been prompted by

the need to pump an additional
US$35 million into the satellite
station to implement new
programme directions and changes.

* KOREAN DUO CLON HAS BEEN
making quite a few waves in
Singapore and Taiwan despite not
being able to speak anything but
Korean. Koo Jun Yup and Kang Won
Rae formed Clon in June 1996. Their
debut album did well in Korea but
also spawned a series of cover ver-
sions by Hong Kong singers such as
Grasshopper and Alex To.

Clon’s second album, One More
Time, sold a million copies in South
Korea. The duo also recently released
First Time, a special compilation for
the Taiwan and Singapore markets.
The album sold more than 200,000
copies in Taiwan alone, making it
the best-selling Korean album there.
It also topped the IFPI best sellers
charts for two weeks.
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+ THERE ARE A NUMBER OF
concerts coming up in the China
region: November 20 will see Boyz 11
Men make a stop at the Shanghai
Stadium for their first concert in
China, while Robert Palmer plays
at the Shanghai Concert Hall on
November 21. In Hong Kong,
alternative diva Faye Wong has just
announced her Christmas concerts.
Wong will play at the Hong Kong
Coliseum from December 24 to
January 4. Jacky Cheung Hok-yau
has taken over the lunar New Year
spot at the new Convention and
Exhibition Center, with shows from
February 5to 19.

+ MEANWHILE, THE STUDENT
unrest in Jakarta led to the
cancellation of the Julio Iglesias
promotional tour last weekend. His
private jet bypassed the capital and
landed in Bali instead. Iglesias had
been expected to stay in the capital
from November 14 to 17. Instead, he
shot a video clip for the song“To All
The Girls I've Loved Before” with
Indonesian singer Andre Hehanussa.

AUSTRALIAN NEWS

Reported by Bryan Jones
Fax 613.9499.7786
E-mail: bryan@pollstar.com

+ THE SURVIVING MEMBERS OF
INXS drew gasps from a crowd of
75,000 at the Melbourne Cricket
Grounds when they joined Jimmy
Barnes at the finale of Mushroom’s
25th anniversary celebration
concert held here on November 14.
It was the band’s first major appear-
ance since the death of singer
Michael Hutchence on November 22
last year. A few days earlier, the group
members played an unannounced
acoustic set at a Sydney children’s
hospital. In what was an emotional
experience for the crowd, they per-
formed two Australian ‘60s covers,
The Loved Ones’“The Loved One”
and the Easybeats’“Good Times.”
In typical fashion, Mushroom
founder Michael Gudinski had been
working on a spectacular finish for
the nine-hour event, which was
telecast by Channel 9 and the Triple
M radio network for the final two
hours. Rumours tossed around were

that the “surprise guests” would

be Cold Chisel, Garbage, a Kylie
Minogue - Nick Cave duet, or a Kylie
duet with her sister Dannii. Some
insisted it would be the Skyhooks,
whose phenomenal sales in the mid-
‘70s saved the fledgling Mushroom
from collapse. Although band mem-
bers were eager to reunite, plans were
dashed by singer Shirley Strachan,
who has retired from performances.
Rumour was Skyhooks was rehears-
ing with guest singers including Tina
Arena and Mark Seymour, formerly
of Hunters & Collectors.

After 48 hours of pelting rain,
the day cleared to a hot and sunny
one. The crowd was well-behaved
although six people were arrested for
drunkenness. Considering there
were 56 acts, the organisation was
impressive. Among the most incred-
ible performances were a reunited
Billy Thorpe & The Aztecs (who
brought ‘70s guitar hero Lobby Lloyd
out of retirement), Kylie Minogue
dressed as a geisha, standing atop
a huge cake and singing happy birth-
day (and who got a standing ovation
for later going through a six-song
medley despite having lost her voice
to a throat virus), Peter Andre
and Deni Hines (who flew back
from London for their sets), Diesel
(recalled from New York), the final
major show by Weddings Parties
Anything who're on a farewell tour,
the debut of Antennae (a new band
fronted by the Hoodoo Gurus’ Dave
Faulkner and Surrealists guitarist
Kim Salmon), and one-off reunions
by the Sports, Chain, and OI’'55, who
played together for the first time in
20 years.

“The camaraderie backstage is
just amazing,” Gudinski told
POLLSTAR. Billy Thorpe, whod
spent most of the last 20 years in
L.A., shook his head over how great
Choirboys and Sunnyboys sounded.
Michael Spiby of the Badloves intro-
duced himself to his heroes Chain
and Nick Barker. The Chantoozies
said hello to Christie Allen,
Mushroom’s first female pop singer
in the early ‘80s.

The show raised $150,000 for
the Royal Children’s Hospital and
the entire nine hours were broadcast
to the patients at the hospital. A
simultaneous auction of rock ‘n’ roll
memorabilia donated by Mushroom
acts raised additional funds.




A PREVIOUSLY ANNOUNCED
concert honoring Michael
Hutchence has been postponed
indefinitely. An all-star tribute
concert was in the works for January
22, but INXS manager Martha Troup
said the timing was inappropriate.

* RUMOURS ABOUND THAT
silverchair may play one Australian
concert (their first in more than a
year) in late January.

LATEST ADDI!TIONS TO THE
national Big Day Out shows
in January are Hole, Fun Lovin’
Criminals, Wilco, Ash, Soulfly,
groundbreaking ‘80s Aborigine act
Warumpi Band, Happyland (the
offshoot act by Spiderbait’s Janet
English and Regurgitator’s Quan
Yeomans), German hard rock band
Rammstein, Antenna, and Brisbane
band Not From There.

+ THE $6.5 MILLION RENOVATION
of the Sydney Opera House shells,
announced a year age, has still not
started because contractor Remedial
Engineering is struggling to find
durable replacement tiles. The ones
which have been tested cannot cope
with the extreme temperature varia-
tions of the location, says the venue’s
property and facilities director John
McWhinney.

The original tiles were manufac-
tured abroad and stuck on with an
adhesive, unlike the new ones, which
will be mechanically fixed into place.
McWhinney says another tile proto-
type is being tested later this month
and he is confident work can start by
December.

+ KERRY PACKER’S PLLAN TO BUY A
half share of the Mclbourne Crown
Casino entertainment complex -
which includes the Palladium

and Mercury Lounge —has been
thwarted. The complex has had a
rocky 18 months but shareholders
agreed that Packer’s offer of $425
million is not necessary anymore,
as business has picked up enough for
it to repay its monthly loans.

Packer has switched his attentions
to property group MTM Funds Man-
agement which is taking on manage-
ment of Sydney’s new Olympic
Stadium. Australia’s richest man will
take a one-third interest for $25
million.

VIOLETENE, RECENTLY DROPPED
from Mushroom, has signed a
worldwide deal with Epic Records
inthe US.

* JULIO IGLESIAS, WHO WAS SET TO
promote his greatest hits My Life
album and look for property

downunder, has canceled those plans.

SYDNEY'’S FIRST SUPERCLUB
debuted November13 with the
opening of the $8 million Home,
self-styled as the largest club in
the Southern Hemisphere and set
at Cockle Bay Wharf.

Home is the first of a series of five
“cutting edge” nightclubs with state
of the art light and sound, five levels
and interactive computers. Other
clubs will be set up in London, New
York, Buenos Aires and Singapore
during the next 12 months by U.K.
nightclub design developer Big Beat.

Its director, Ron McCulloch, said
that most of Sydney’s nightclubs are
passe and need to become as exciting
as those in Melbourne. Opening
attractions at Home's debut was D]
Paul Oakenfold (tipped to be resident
spinner at the eight-story Home in
London’s Leicester Square) and New
York disco singer Barbara Tucker.

+ THE PRODUCERS OF A NEW
theatrical sendup of ‘70s and ‘80s
music titled “Countdown,

The Musical” have fallen foul of
lawyers of the ABC-TV network,
who screened the influential pop
show “Countdown.”

The show satirises acts from
that era like Blondie, Abba, Plastic
Bertrand, Bay City Rollers, etc,
as well as the TV show’s Molly
Meldrum,an icon downunder.
The musical was written and directed
by Brian Mannix, former singer of
Uncanny X-Men, and includes a
sendup of his band.

ABC-TV insisted the musical
run disclaimers that it was not
connected, change the studio
name and set design, stopped
Mannix from being interviewed
on one of its shows, and refuses to
release old archival photos to be
used in newspaper interviews to
promote the show. &

INTERNATIONAL NEWS
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HOTSTAR

LﬁssﬁiAN JAKE

I n the world of Less Than Jake, ska/punk rock is more
than aggro guitars, blitzkrieg vocals, punchy horns and
infectious rhythms. It’s touring, loyalty, a great business team

and a do-it-yourself ethic. Abandon
those ideals and you have nothing,

says LT]’s Vinnie, who, like the rest

of the band members — Chris, Roger,
Buddy, Derron and Pete — uses only his
first name.

LTJ has been touring nearly non-
stop for the past 3 1/2 years. When the
rock’n’roll “calling” first came, Vinnie
was two classes away from a masters
degree in special education. Until then,
LT] toured mostly on spring break and
summer vacation to accommodate the
band members’ college schedules.

Once the musicians realized it was
L-R: Roger, Buddy, Vinnie,  all or nothing, they gave up academics for a life of tour bus-

Peter, Chris and Derron  ses and Taco Bell, interviews and soundchecks, and lots and
lots of performing.

“A lot of people have a misconception about a major
label in that once you sign, it’s all encompassing — they take
over your merchandise, they take over press and publicity.
You know, that’s not necessarily true,” Vinnie said. “Up until
maybe a year ago, we screened every single T-shirt we’ve
ever done.”

LT] works closely with Capitol on merchandising and
marketing, designing everything from stickers to album
covers for their two major label CDs, Losing Streak and
Hello Rockview, which is the newest release.

When first courted by the label, LT]’s members were
reluctant to sign, fearing their career would be taken out
of their hands. The band wanted to continue releasing
independent singles and contributing to compilations on
other labels.

It was the insight of ex-Capitol prexy Gary Gersh
that convinced the band members they had nothing to fear.
“Gary Gersh had the vision to say, ‘You know, let these guys
put singles out on other labels. It’s only going to help our
record sell. Let these guys do all their own merchandise.
The only problem | ¢t these guys handle their own ads and handle their own

. . artwork. It’s only going to give us the street cred in the
I have with the music long run.”

. . LT] also keeps its street cred by maintaining its DIY
industry is that  .ihic when it comes to booking and management.

LTJ was self-managed before bringing Kathy Mussio
aboard. After the group’s Capitol debut, Losing Streak, was
released, the band members realized they had their hands
full. “At first, we were going to stay self-managed and then
the realization of our touring schedule came into play,”
Vinnie said.

Making Mussio a team member gives LT] the freedom
to handle the DIY stuff and she takes care of the rest. Vinnie

there’s no loyalty.
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said Mussio doesn’t take responsibility for the “big grand
scheme plans.” Instead, she executes the band’s ideas with
the label.

Mussio may convey the band’s beliefs to the label, but it’s
the band members who communicate their touring concept
to agent Rick Bonde at The Tahoe Agency. LT], which used
to book all its own tours, takes a very active role in planning
its road work. Vinnie is constantly asking Bonde, “When are
we going out? What support bands are we taking? What
markets are we playing?”

Bonde has helped the band grow from playing in front
of empty chairs at rental halls to thousands of rabid fans on
high-profile festival tours like Ska Against Racism and the
Vans Warped Tour. For that, LT] remains loyal to its agent.

“We'll never leave Tahoe,” Vinnie said matter of factly.
“Rick understands our band. When we were nobody, when
we were drawing 30, 40, 50 people, Rick was taking a chance
booking our band. And now that we can draw 1,000-plus
people, why would I leave him?”

Vinnie, who rarely has a bad word to say about the
music business, said, “The only problem I have with the
music industry is that there’s no loyalty. Our band is all
about loyalty.”

Vinnie said a lot of bands forget that an agent took a
chance when no one else cared. He said once popularity
comes, bands often opt for a prestigious booking agent.

“It’s this let’s-jump-ship mentality ... that really bums
me out because music is not about social status, it’s not
about money, it’s about people getting together and having
fun at making music.”

In addition to being appreciative of its business team —
and road crew — LT] is very grateful for its fans. Vinnie said,
“Less Than Jake will do whatever it takes to show people
who like us that were stoked that they’re there, watching us.”

The band keeps its ticket and merchandise prices low as
a sign of that appreciation. The band also gives out free
stickers, trading cards and “whatever dumb nick-knack that

we can find that says Less
Than Jake on it. All that

»

says is ‘thank you,

S —cY Vinnie said. ““Thank you
The Tahoe Agency .

Rick Bonde for supporting our l?and.

323.634.6228 Thank you for coming

out the 12th time to see

MANAGEMENT us play’ It’s all done in
Mussio Management self-promotion, don’t get

Kathy Mussio me wrong, but it’s also
732.345.9191 done with this apprecia-

RECORD COMPANY tion to the people who
Capitol Records are actually there, singing

212.253.3193 along, dancing along, get-
ting Silly String sprayed
on them, getting confetti
all over their hair, laugh-

ing at our lame jokes. I love the people who love us because
without them, I'd be flippin’ burgers in Gainsville.”

Vinnie said appreciation for fans and its business team
— and one another — is key. “If you surround yourself with
cool people, just like Rick, just like Kathy, just like the people
at Capitol ... half your battle is won.” «



Avg. Gross  Avg. Tickets Citles Lw Headlihe Artist Booking Agency

$1,224,061 21,399 (22) 1 1 Celine Dion Creative Artists Agency

$ 905952 | 20,628 (19) 2 2 Elton John The Howard Rose Agency
$ 845213 | 22,569 (10) 3 3 Jimmy Buffett The Howard Rose Agency
$ 573,725 17,279 (11) 7 4 The Spice Girls William Morris Agency

$ 570,647 11,750 (37) 8 5 Janet Jackson Creative Artists Agency

$ 565,087 20,016 (15) 4 6 Dave Matthews Band Monterey Peninsula Artists
$ 554,059 18,327 (18) 5 7 Aerosmith Monterey Peninsula Artists
$ 549,442 11,614 (27) 9 8 Rod Stewart International Creative Mgmt.
$ 525,079 21,612 (16) 10 9 Pearl Jam ARTISTdirect

$ 507,816 12,612 (15) 11 10 Page / Plant Trinifold Management

$ 469,934 17,963 (20) 14 11 Beastie Boys ARTISTdirect

$ 459,019 10,353 (10) 13 12 Bob Dylan Creative Artists Agency

$ 449,890 17,634 (16) 15 13 Backstreet Boys Renaissance Entertainment
$ 405,538 14,217 (24) 16 | 14 Shania Twain Creative Artists Agency

$ 373,352 13,880 (12) 17 15 Hanson William Morris Agency

B 2rEviy 10,200 (11) 19 16 Santana Creative Artists Agency

$ 262,171 7,609 (15) 18 17 Mana Creative Artists Agency

$ 240,721 8,868 (27) 20 | 18 “Family Values Tour” William Morris Agency

$ 237,650 7,608 (22) 21 19 “Sweet Souncds Of Soul Tour” William Morris Agency

$ 234,775 8,735 (12) 24 §| 20 The Allman Brothers Band International Creative Mgmt.
$ 218,762 9,362 (28) 23 21 matchbox 20 Creative Artists Agency

$ 208,133 8,038 (11) 25 J 22 Van Halen Creative Artists Agency

$ 183,613 7,617 (18) 22 23 Barenaked Lzadies Little Big Man Booking

$ 182,521 6,524 (12) 26 | 24 Bonnie Raitt Monterey Peninsula Artists
$ 158,538 8,041 (10) 28 | 25 Lynyrd Skynyrd QBQ Entertainment

$ 149,555 7,720 (13) 29 | 26 “Smokin’ Grooves ‘98” William Morris Agency

$ 144,559 7,612 (11) 27 § 27 Steve Miller Eand Agency For The Perf. Arts

$ 136,326 6,418 (11) 31 28 Tool William Morris Agency

$ 130,956 6,746 (15) 32 § 29 “The H.O.R.D E. Festival” Monterey Peninsula Artists
$ 128,408 4,521 (19) 33 | 30 “B.B. King Blues Festival” Associated Booking Corp.
$ 122,731 4,943 (11) 35 | 31 Deep Purple The Agency Group Ltd.

$ 122,351 4,448 (35) 34 | 32 Tori Amos Creative Artists Agency

$ 89,570 3,351 (11) 36 }J 33 Journey Artists & Audience Entertainment
$ 87,670 3,263 (11) 38 | 34 Jethro Tull Premier Talent Agency

$ 87,209 3,159 (13) 37 | 35 Buddy Guy /.Jonny Lang Monterey International

$ 85599 3025 (11) 40 | 36 Bauhaus ARTISTdirect

$ 84,258 4,230 (21) 39 | 37 Third Eye Blind Creative Artists Agency

$ 82,123 2,882 (11)NeW) | 38 Lenny Kravitz Creative Artists Agency

$ 80,871 2,857 (12) 41 § 39 Joe Cocker Creative Artists Agency

$ 77,025 3,335 (18) 42 | 40 Slayer International Creative Mgmt.
$ 75206 3,155 (10)Ne®D ] 41 Rob Zombie Pinnacle Entertainment

$ 73,184 2,877 (10) 45 | 42 Brian Setzer Orchestra William Morris Agency

$ 70,483 2,067 (11) 43 | 43 Lyle Lovett Monterey Peninsula Artists
$ 65796 | 3771 (15) 44 | 44 Creed The Agency Group Ltd.

$ 54,081 2,333 (15) 46 | 45 Ani DiFranco Fleming, Tamulevich & Assoc.
$ 54,069 2,641 (18) 47 | 46 Michael W. Smith Creative Artists Agency

$ 51,793 2,631 (13) 48 | 47 The Crystal Method ARTISTdirect

$ 46,346 2,205 (10)NedD | 48 Garbage Creative Artists Agency

$ 36,696 1,301 (14) 49 | 49 The Tragically Hip Entourage Talent Associates
$ 35812 1,964 (17) 50 | 50 Insane Clown Posse Frontier Booking International

The Concert Pulse ranks each artist by their average boxoffice gross per city and is based on data reported within the last three months.



CONCERT BANDWIDTH
__POLLSTARS OF THE

: The Internet’s Most Requested Concert Tours
: LastWeek ThisWeek  Artist Power Index
GIGS | 'BYTES . =
: 1 2 Black Sabbath 81l
[ 3 ‘N Sync 98
10 4 Shania Twain 699
> The web of excitement was short lived for ~ program’s traditional method where Gallup 1 5 Aerosmith K3l
K-tel International when the company’s  polls the public for winners. It all starts in 3 6 Metallica 61
stock fell 39 percent in two days. The freefall ~ December when the voting takes place and 6 7 Dave Matthews Band 2]
comes on the heels of the firm's announcement  will be accessible through CBS' Web site 5 8 Nlanis Morissette 580
of a deal with Microsoft’s Shopping Central (www.chs.com). Show time is January |0th. $ 9 Billy Joel . 540
which had sent shares skyrocketing up |1 3/6 L L Burchiaked Uades 499
o o . 17 I Rolling Stones Al6
t0 34 3/4. » In most cities, the bickering over details 7 m ORN i
The rise was heralded at first as another and features of a new venue is. usually 3 3 Garth Brooks T
example of the stre.ngth of Web investments, the privilege o} local offlc!als and investors, 7 14 Backstreet Boys 0l
but as of the morning of November 18th, but Dallas residents can fill out a survey 16 5 Garbage o)
K-tel shares had plummeted to $10.75. The addressing parking features, concession menus 9 16 Marilyn Manson )
stock’s decline is attributed to the company and even the architectural design by visiting 18 7 Jimmy Buffett %
acknowledging that it may be dropped from www.newdal(asarena.com. To entice locals 15 18 The Offspring 400
Nasdaq. It seems that Nasdaq requires to share their opinions, the Arena Group 19 19 Pantera 316
companies to have assets of at least $4 million s holding a sweepstakes where everyone 2 20 Eve 6 32
and in its latest filing, K-tel only lists assets who fills out the online questionnaire is 35 2 Natalie Merchant 3
of about $1 million. automatically eligible to win two premium u 2 Jonny Lang 3n
VIP tickets to sports, concerts and other events i B G Do Lol 286
> We didn't find any biue light specials at throughout the arena’s first year of operation. L Ll SR Bys Bl 1
www.musiclavorites.com, the new music retail ) 5 "“ffz ('_'.‘e e
site recently launched by Kmart Corp.The B There’s more than one indie on the . - flad o
. c 5 5 aa o TR {] 27 Depeche Mode 249
discount chain has entered the mcreasupgly Web claiming to be the world’s “first m 28 Phish ]
crowded world of online CD .sales. The' site Internet 'retord Iz}bel." Dirgct A'udio 3 2 aftones 5T
boasts more than 100,000 titles and includes (www.directaudio.com)designed its Web n 30 Rob Zombie 5
most genres, which is quite a bit more than home to function as a digital music distributor 7 30 Journey 0
you'll find in your local Kmart store. rather than a record label and funnels about NED 2 Liz Phair 218
10 percent of proceeds back to the artist or NEWD 3 Green Day 201
> There are two new, free e-mail record company. Direct Audio utilizes Liquid 3 34 Eric Clapton 215
services for fans of Depeche Mode Audio for secure downloads and offers free 36 35 Neil Diamond 214
and Garbage. Electric Artists samples from featured artists. 38 36 Celine Dion 201
(www.electricartists.com)and OneSoft NEW) 37 Fugazi 208
(www.onesoft.com) are offering the » The House of Blues site NEW) 38 Hole 203
services. When fans send or receive mail, (www.hob.com)has opened an online - » T°Ii_ At 200
they also get the latest news from their retail store just in time for the holiday ) & CHES Isaak A
faves. For Depeche Mode, you can sign up season, offering merchandise previously Artists are ranked by the number of times their itinerary is requested by fans
at www.depechemodemarl.com, and available only at a House of Blues club. FAMCIENS Mns Sl Vs o 0 Wie Trtienet. This wie recelves moce dun
for Garbage it’s www.garbagemarl.com. The new store offers items ranging from 44 i ka Pcfr :m,:: : T;hed' R Jcien iy SeemroRs LR T s e wrtey
as a percentage of the ¢ rt leader.

» Liquid Audio has signed a letter of
intent with lomega, the manufacturer of
the popular removable storage device known
as the Zip drive, to offer the first secure
method to download music directly to
movable storage. The plan calls for the
bundling of the Liquid Music Player with
selected Zip drives early next year.

» The People’s Choice Awards
jumps to the Net this year as the 25-year-old
television program asks Web surfers to pick
winners in 18 music, film and TV categories.
This method will be used in addition to the
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jewelry, clothing, children’s apparel, books,
artwork and more. To promote the launch,
House of Blues is offering a contest where
the purchase of any HoB jewelry item wilt
automatically enter the customer into a
sweepstakes drawing to win a pair of tickets
to a concert at any House of Blues.

» The Hard Rock Cafe launched

its official Web site last week at
wwhw.hardrock.com. Developed by US Web,
the site will offer daily cybercasts, music
news, memorabilia and a gallery for
purchasing never-before-offered pix

taken by photojournalists. 4«

PGLISTAR

The Internet's Leading
Source for Concert Information.
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THE TAHOE AGENCY:
Rick BoNDE

We are pleased to welcome Riverfenix to The Tahoe
Agency. They are a hot young band originally from Houston
and recently transplanted to Southern California. =
The Aquabats will be in the studio during the coming
months and are looking for college dates for a spring tour.
== After recording in the winter, Blink 182 would like
to tour as support this spring. =" The Blue Meanies,
Riverfenix, Homegrown, Kemuri, The Mad Caddies, and
Murphy's Law will be available for support slots in the
spring. ~<==" Less Than Jake’s new release on Capitol
Records is selling very well and their current tour is doing
fantastic business. The band will be doing some radio shows
in December, then off to the Australian leg of the Warped
Tour. They will then resume their U.S. tour in February,
followed in the spring by as many college dates as possible.
= The Long Beach Dub All Stars are also
recording now and will begin touring through the Northwest
and Rocky Mountains in February. <= The Toasters
will be looking for packages in the new year. =" The
Stop Racism!-Plea For Peace tour is coming
together for April. We are still accepting artist submissions
of any type, including spoken word. If you need more infor-
mation on the tour and the reasons behind it, please give
me a call.

METRO TALENT GROUP:
CASS SCRIPPS

We are proud to announce the signing of Hello Dave
from Chicago. The band currently has an established tour
base in the Midwest and is looking to expand towards the
Atlantic Coast. Look for these roots rockers to log more than
200 dates in 1999. < Gibb Droll is touring behind

a new independent project and has a new band to go with
his fresh sound. Don’t miss Gibb’s appearance at the Double
Diamond on December |2 during the Aspen Artist Develop-
ment Conference. <<= We are exploring 1999 touring
options for Vallejo in support of their sophomore release,
Beautiful Lite, on TVT Records. Vallejo is currently on a

ExcLusive AGENCY SIGNINGS

Ashley Talent International
Doc Scantlin & Imperial Palms Orch.

Boss Booking
The Specials’ Nev | Staple

Buddy Lee Attrastions
Dale Watson « David Ball
Springer + Vern Cosdin

MANAGEMENT SIGNINGS

Face To Face Ministries
Fred Hammand & Radical for Christ
Choir

The Mark Russell Office
Mark Russell

Raw Shack Prod.
eyan * PM. Dawn

Metro Talent Group
Hello Dave

Rebel Waltz
No Doubt

Rave Booking
Karma To Burn

Steppin® In Artist Mgmt.
Steven Bernstein's Sex Mob

Ted Kurland Asscciates
Michael Feinstein

The Tahoe Agency
Riverfenix

Tough Guy Bookiig
King Missile

William Morris Agency
George Winston

successful tour with Brother Cane which runs through the
end of this year.

PrINCE/SF PRODUCTIONS:
KEN MALUCELLI

Vocal rock band trailblazers The House Jacks are
tearing it up during their threz-week tour in Germany.

As a welcome home gift, the National Hockey League has
requested the band to sing the national anthem at the
all-star weekend festivities in [ampa in January. The Jacks
will return to Europe in earty *99, then hit Singapore in

RECORD COMPANY SIGNINGS

ForeFront
Raze

Taylor

Dead Wate + E - Ny-gel Mak - Ug

Tomorrow
Buckwheat Zydeco

Velvel
Coloursound

Way Moby / Volcano
“Weird Al” Yankovic

summer. == Congrats to Kai, the talk of four recent NACA
conferences. Due to the tremendous interest generated, we
are now building a major western U.S. tour during February/
April, which will nicely follow the group’s third Geffen
release, Aeart to Heart, due to break in early 1999. ~~
Hot ska band Monkey also scored well at three NACA con-
ferences, as did Damien and Cartoon Boyfriend at
one. Spring tours are in the works for all. -~ M-Pact!’s
latest release, 2 has become a top-seller in the na