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RCA’s Nagy announces a direction change for ‘79

Andy Nagy, veteran exec at RCA Canada
who was recently named Director, Creative
Atfairs and fInternational, has announced
new corporate goals and directions over the
next year. Nagy stated, "RCA has always

Andy Nagy

enjoyed a top priority position in the fields
of country and disco, one that has culminat-
ed in many awards for the respective artists.
Now, the top priority for 1979 will pe in

‘. . . the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new
generation of competent, creative, confident
artisans and by all those of preceding generations
who have already demonstrated their freshness of
mind, their talent and their capacity for inspired
leadership.” -Pierre Juneau
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the area of acquiring rock talent, such that
can transcend Canada and be launched in
the U.S. and internationally. We're looking
for young Canadian talent - - talent that

Jack Feeney

_

Roger Belair

Ed Traynor

RCA can develop with a heavy concentra-
tion and elevate into the international
category.”’

The main thrust of Nagy’'s Creative
Aftfairs and International department will be
in the acquisition of labels, including U.S.
and foreign companies, for distribution in
Canada. Substantial emphasis will also be
placed in the area of exposure of Canadian
talent through foreign affiliates, and the
acquisition and development of foreign
product for artists in Canada.

Reporting directly to Nagy will be Jack
Feeney in his continued role in charge of
country A&R, and Roger Belair, who con-
tinues to be in charge of pop, MOR and
French A&R. Also reporting to Nagy is
Ed Traynor, Manager of Special Products
and the RCA Studios on Mutual Street.
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A&M hosts reception
to launch Raes’ LP

A&M Records took advantage of a national
gathering of promo and sales reps to host
a reception to help launch the new album
release by The Raes. Titled Dancin’ Up A
Storm, the album was produced by Harry
Hinde at Manta Sound in Toronto and mix-
ed by John Luongo of the Boston Pool at
New York's Sigma Studios.

The album was programmed throughout
the evening on sophisticated sound equip-
ment brought in for the occasion complete
with a portable dance platform. Looking
after D4 work was Chris Warden, Music
Director of CHIC Brampton, a Toronto
area radio station that has successfully gone
24-hour disco.

The album, a very monied proposition,
appeared to score on all cuts with the
audience. However, much respected retailer
{A&A Sherway) Lorne Litchman favoured
the Don’t Turn Around and School cuts
as possible single releases.

The Raes, who have recently completed
a television series which is now into re-runs,
have finalized arrangements with CBC-TV
for a new series to begin in September. The
new series is expected to be heavy on disco.
Both Robbie and Sherrill and their man-
agers, Neill Dixon and Steve Propas, were on
hand fcr the A&M reception.

Anacostia & Gilley product

relecsed in error in Canada

In an effort to lessen confusion on release
labets for Playboy product and an album
by Anicostia, Frank Daller, National Pro-
motior  Manager for Quality Records,
reports that Quality will be the release
label in Canada. Quality apparently have
worldwide rights to Anacostia, whose album
was released on the Taboo CBS tabel in the
U.S.

Quality also have Canadian rights for
Playboy product, most of which went to
Epic in the U.S.

The Anacostia album and a Playboy
single by Mickey Gilley were released in
error by CBS in Canada, but the situation
has since been rectified.

COMING
EVENTS

March 19, 20, 21
RPM 3DIM (3 Days In March)
Hatel Toronto - Toronto

March 21
THE JUNO AWARDS
Harbour Castle - Toronto
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TRIUMPH
ROCK & ROLL MACHINE

including:

Rocky Mountain Way
Bringing It On Home
Rock & Roll Machine
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MOST PROMISING
FEMALE VOCALIST

DﬂﬂEY AB’ﬁf\fwsnn

uble /nom UpV ¢ Lov
Swa ell. I Your Eyes 'Wake Me ThllTIm

SPECIAL
AWARD
COMEDY

CIVIL SERVICE
SONGWRITER
NANCY WHITE

including:
Trudeau-Horner Medley
Post Office Medley
Les Moutons / Bad Taste In Men

'World Radio Histo

MOST PROMISING
GROUP OF
THE YEAR

Hollvwood / Tllk Aboul

@@

in ma
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BEST SELLING
ALBUM

MEAT LOAF
Bat Out Of Hell

Including:
Heaven Can Wah/For Crying Out Loud
Bat Out Of Hell/Paradise By The Dashboard Light
Two Out Of Three Ain't Bad
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Phonodisc red carpets new Ambrose LP release

Tomimy Ambrose is making a strong bid for
the adult-oriented market with his new
Canadian Talent Library production, Sweet
Times. The album, produced by Jackie
Rae at Toronto's Eastern Sound, was re-
leased on the New Ventures label, a new
enterprise from Tommy’s industry activities
that include commercial/jingle work, song-
writing and being part owner in Toronto's
newest industry watering holi, Jingles. The
latter was the setting for kickoff ceremonies
for the new Ambrose album, which saw the
Canadian Talent Library people out in force
along with Phonodisc’s Jim Trainor and his
sales and promotion crew.

The Ambrose star, which has become
somewhat tarnished over the past few
years, could begin to twinkle once again
as his many friends in the industry rally to
support what has been described as ‘one
of the easiest easy listening albums to be
produced in Canada in some time.” The
album is uniquely Ambrose, and tailored for
the international market. The album also
shows the professional foresight of Ambrose
the writer/performer. A prolific songwriter
himself, Ambrose combines his musical
expertise by teaming up with Gary Gray

for selections Sweet Times, Question
Please, I'm Only Human, Venus Rising, The
Music Is Within and Home To Stay. Arrang-
er Doug Riley shares some of the Ambrose
limelight, with his solo writing effort of
This Old Song and with writer Lynn McDon-
ald on Thanks Again and Nothing To Do.
One of the more interesting cuts, It's Your
Move Girl, was penned by Tommy's 17 year
old son, Gregg.

The CBC-TV Variety people were also
well represented at the Ambrose reception,
supplying copies of the 90 minute taping
that will be shown as two specials, the first
February 26 and the second later on in the
year.

A single is expected to be culled from
the album over the next few weeks. How-
ever, Canadian Talent Library member sta-
tions are already reportedly programming
most of the cuts on the album. Trainor is
gearing for a national promotion campaign
at the retail level, and has already secured
window space at several Sam'’s stores.

Ambrose is also receiving heavy tele-
vision exposure via the CBC, with appear-
ances on the Bob MclLean Show, Gene
Taylor and Morningside.

RCA releasing three new albums from 20th Century

RCA Records are currently releasing the
first three new albums on the 20th Century
Fox label since RCA's recent acquisition of
Canadian manufacturing and distribution
rights on the label. The three albums are by
the Love Unlimited Orchestra, Rubicon
and Rick Moses.

The Love Unlimited release, produced
by Barry White, is titled Super Movie
Themes - - Just A Little Bit Different. It
includes themes from recent hit movies,
such as Superman, Night Fever and Grease,
as well as classics such as A Summer Place
and As Time Goes By (Casablanca), in
addition to one White composition, titled
Intermission.

The Rubicon effort, titled America
Dreams, displays the seven-piece San Fran-
cisco funk/rock group in a smooth, yet
energetic, blend of horns, guitars and key-
boards. The Moses album, titled Face The
Music, is a debut effort for the long-time
pertormer/actor {lead role in the Young
Daniel Boone TV series). Produced by Rick
Jarrard, whose credits include projects by
Jefferson Airplane and Harry Nilsson, the
album features Moses originals and co-
pennings with RCA artist Richard T. Bear.
Moses is firmed for a Feb. 22 appearance
on the Merv Griffin Show, where he will be
performing his debut singie from the album,
Baby You Love Me.

RECORD DEALER ORDER GUIDE

Record distributors and their chart positions on this wa'ek’s
RPM 100 Singles and Albums charts to assist in ordering

SINGLES

A&M 9% 6-21-27-39-65-70-72
74-98

cBS 18% 13-14-16-25-34-38-41
44-47-53-54-62-69-75
88-91-92

Capitol 18% 11-15-17-23-33-34-35
40-42-49-50-57-63-67
76-93-95-100

GRT 6% 45-55-71-79-84-90

London 3% 18-85

MCA 4% 2-5-43-58

Motown 1%

60
7-8-9-10-24-28-61-66
73-78-82-83-86-87

PolyGram 16%

94-96
Quality 3% 59.89-97
RCA 6% 26-32-46-48-64-77
TCD 1% 80
WEA 15% 1-3-4-12-19-20-22-30

36-37-62-56-61-68-81

ALBUMS

A&M 7% 16-31-32-49-69-93-99

CBS 25% 3-5-9-12-13-17-21-22
22-27-28-36-41-54-58
59-64-70-73-74-77-81
84-86-89-100

Capitol 15% 7-18-23-45-46-47-55
60-66-68-71-78-79-91
98

GRT 4% 33-43-57-75

MCA 6% 6-29-53-92-94-97

Motown a3 35-56-65-96

2-8-11-19-24-26-39
44-48-61-67-80-87

PolyGram 13%

P.J.’s 1% 85

RCA 8% 40-51-62-72-76-83-90
5

WEA 17% 1-4-10-14-15-20-25

30-34-37-38-42-50-52
63-82-88
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SINGLES

ALPHABETICALLY

A Little Lovin’

A Little More Love

All The Time In The World

Baby | Need Your Lovin’

Baby I'm Burnin’

Big Shot

Blue Morning, Blue Day

(Boogie Woogie) Dancin’ Shoes

Call Out My Name

Chase

Crazy Love

Da Ya Think I'm Sexy

Dancin’ Shoes

Dancin’ In The City

Dog & Butterfly

Don’t Cry Out Loud

Don’t Hold Back

Every 1's A Winner

Every Time | Think Of You

Eyery Which Way But Loose
ire

Forever in Blue Jeans

For You &

For Your Love

Get Down

Give You That Love

Giving Up, Giving In

Goodbye, | Love You

Got To Be Real

Haven't Stopped Dancin’ Yet

Heaven Knows

Here Comes The Night

Hold The Line

Home And Dry

| Don‘t Know If its Right

| Don’t Wanna Lose You

| Go To Rio

| Just Fall In Love Again

| Just Wanna Stop

| Love The Night Life

| Was Made For Dancing

| Will Play A Rhapsody

| Will Survive

Knock On Wood

Le Freak

Livin’ It Up (Friday Night)

Lonely Wind

Lotta Love

Love Don‘t Live Here Anymore

Maybe I’'m A Fool

My Life

Never The Same

New York Groove

No Tell Lover

No Time To Cry

Ooh Baby Baby

One Last Kiss

Our Love

Pick On Me

Please Come Back To Me

Pops, We Love You

Precious Love

Pretty Girls

Promises

Rasputin

Run Home Girl

September

Shake It

Shake Your Groove Thing

Sharing The Night Together

Shattered

Sing For The Day

Somewhere In The Night

Song On The Radio

Soul Man

Stormy

Stumblin’ In o
Sultans Of Swing

Take Me To The River

Tell Me Are You Listening

The Dream Never Dies

The Gambler

The Moment That It Takes &
Too Much Heaven
Tragedy

We've Got Tonight

What A Fool Believes
What You Won’t Do For Love
What You‘re Doing To Me
Wheels Of Life

Whispering Rain

Words Right Out Of My Mouth
Y.M.C.A.

You Can Do It

You Don't Bring Me Flowers
Y ou Make Me Feel

You Need A Woman Tonight
You Stepped INto My Life
You're Like The Wind




The following codes are used through-

‘ ] out RPM'’'s charts as a key to record
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DA YA THINK I'M SEXY DANCIN’ SHOES
1 1 (9) Rod Stewart  Warner Bros WBS 8724 P 26 29 (6) Nigel Olsson - Bang B740-N
(LP)} Blondes Have More Fun BSK 3261 P {LP) N/A
Olivia N John M 4 1y x -
(L;’v)uTo::l'vo:co? r;ACACB%6$375 ’ 2 (LP) Pieces Of Eight - SP 4724-W
FIRE SHAKE YOUR GROOVE THING
3 3 (o Pointer Sisters  Planet P45901 P @ 35 (6) Peaches & Herb Polydor PD1-4615.Q
(LP) The Pointer Sisters - P1 P (LP) 2 Hot - PD16172-Q
LOTTA LOVE WHAT YOU WON'Y DO FOR LOVE
4 S (11) &Nicolenc Larson - Warner Bros WBS 8664 P 29 38 (6) Bobby Caldwell - Clouds/TK K4-2036-H
(LP) Nicolette BSK 3243 P (LP) Bobby Caldwell - PTK 92032-H
EVERY 1'S A WINNER OOH BABY BABY
0» 7 (1) Hot Chocolate - Infinity INF 50002 30 20 (12) Uinda Ronstadt - Asylum E45546-P
(LP) Every 1's A Winner - INF 9002 J (LP) Living In The U.S.A. -6E155-P
SHAKE IT HOLD THE LINE
0 8 (11) 1an Matthews - Mushroom M 7039 W 31 13017} Toto Columbia 3 -10830-H
(LP) Stealing Home MRS 5012 W (LP) Toto  PC-35317-H
HEAVEN KNOWS | DON'T KNOW IF IT'S RIGHT
oi 21 (5} Donna Summer - Casablanca NB8 959 Q 32 32 (8) Evelyn “Champagne’ King - RCA PB-11386-N
(LP) Live & More NBLP 711920 (LP) Smooth Talk APL1-2466 N
TOO MUCH HEAVEN | EVERY TIME | THINK OF YOU
8 4 O3 Bee Gees - RSO | 33 36 (7) The Babys - Chrysalis CHS 2279-F
(LP) Spirits Having Flown RSi13041Q (LP) Head First - CHR-1195-F
| WILL SURVIVE 1 JUST FALL IN LOVE AGAIN
o 22 (8) Gloria Gaynor - Polydor PD 14508 Q 34 34 (5) @Anne Murray - Capitol 4675-F
(LP) Love Tracks - PD1-6184-Q (LP) New Kind Of Feeling - SW 11849-F
Y.M.CA. LADY
10 6 (14) Village People Casablanca NB 945 Q 35 31 (7 Little River Band Capitol 4667 F
(LP) Cruisin’ NBLP 7118 (LP) Sieeper Catcher - SW-11783-F
DON'T CRY OUT LOUD RASPUTIN
0 15 (14) Melissa Manchester Arista AS 0373 F @ a5 (7) Boney M - Atlantic MS-1990-P
(LP) Don't Cry Out Loud AB 4186 F (LP) Nightfhight To Venus - KSD-50498 P
{t WAS MADE FOR DANCIN’ WHAT A FOOL BELIEVES
12 12 (1) Leit Garrett Scott Bros Atlantic SB403 P @ 46 (&) Doobie Brothers Warner Bros. WBS 8726-P
{(LP) Feel The Need S8 7100 F (LP) Minute By M:nute BSK 3193-P
13 MY LIFE STORMY
9 (15) Billy Joel Columbsia 3 10853 H 38 42 (8) Santana Columbia 3 10873-H
{(LP) 50 Second Street FC 35609 H (LP) Inner Secrets - FC 35600-H
NO TELL LOVER 1 GO TO RIO
m 25 (8) Chicago - Columbia 3 10879 H 39 39 (5) Pablo Cruise A&M AM 2112 W
(LP) Hot Streets FC 35512 H (LP) Worlds Away SP 4697-W
THE GAMBLER DANCIN’ IN THE CITY
15 17 (13) Marshall Hain - Capitol 72797 F
Kenny Rogers United Artists UA X1250Y F 40 40 (7 ars ain - Capito
(LP) The Gambier UALA 9344 F (LP) Free Ride - ST-6453 F
GOT TO BE REAL FOREVER IN BLUE JEANS
16 16 (9 Cheryl Lynn Columbsa 3 10808 H 41 4/ (4 Neit Diamond ~Columbia 3 10897 H
(LP) Cheryl Lynn - PC 35486 H {LP) Bring Me Flawers - FC 35625-H
17 SOMEWHERE IN THE NIGHT SONG ON THE RADIO
10 (9} Barcy Manilow Arista AS 0382 F @ 51 (4) Al Stewart Arista AS-0389-F
(LP) Greatest Hits A2L 8601 F (LP) Time Passages AB 4190-F
3 {Boogie Woogie) DANCIN’ SHOES THE MOMENT THAT IT TAKES
18 18 010) @cnaudi. Barry Londor LG 2-K 43 44 (9) Trooper MCA 40968-J
(LP) | Want To Be Moved LG 1003 K (LP) Thick As Thweves - MCA 2377
. SOUL MAN BIG SHOT
19 19 (10) Blues Brothers Atiantic AT 3545 P Q 52 (3) Billy Joel Columbia3 10913-H
(LP) Blues Brothers KSD 19217 P (LP) 52nd Street FC-35609-H
LE FREAK CRAZY LOVE
20 v Chic Atiantic AT 3519 P 45 49 (6) Poco ABC 1022-12439-T
(LP) N/A (LP) Legend 9022 1099-T
A LITTLE LOVIN' (Keeps The Doctor Away) BABY I'M BURNIN’
21 14 (19) *The USSR AM(“G"W \ 46 30 (8) Dolly Parton - RCA PD-11425 N
" (LP) N/A (LP) Heartbreaker - AFL1-2797-N
26 (8) BLUE MORNING, BLUE DAY YOU STEPPED INTO MY LIFE
@ Foreigner - Atlantic AT 3643 P 47 a8 (6) Melba Moore - Epic 8 50600-H
(LP) Double Vision KSD 19999 P (LP) Melba PE 35507-H
23 2312 HOME AND DRY GET DOWN
} Gerry Rafferty  United Artists UAX1266Y F 48 so (8) Gene Chandler 20th Century 1209-2386 T
(LP) City To City UAL A 840G (LP) Get Down 9209 578-N
7 TRAGEDY HAVEN'T STOPPED DANCING YET
SZBN(S) Bee Gees RSO RS918 Q 49 53 (1) Gonzalles - Capitol 4647 -F
(LP) Spirits Having Flown RS1 3041 Q {(LP) Ship Wrecked - W-11855-F
f WILL PLAY A RHAPSODY ,
, 25 24 (13) @Buvton Cummings - Portrait & 70024 H 50 s6 (4) EﬁcBZa‘ursEnEDA\l!iggﬁng)S\gllNF
(LP) Dream of A Chitld PR 34581 H (LP) Change Of Heart - AB 4184 F




RPM Top Singles (51—-100)

51
‘@
53

5y
55)
o
57

58

59

61

62

65
66
67
68

69

7
72
73
74

75

CHASE
Giorgio Moroder - NB 943-Q 76
(LP) Midnight Express - NBLP 7114.Q

GOODBYE, | LOVE YOU
Firetall - Atlantic AT 3544.P Y
KSD 19183 P

55 (4}

64 (4)
{LP) Elan

DOG & BUTTERFLY
Heart - Portrait 6-70025 H
{LP) Dog & Butterfly - FR-356655-H

MAYBE I'M A FOOL
Eddie Money - Columbia 3-10900-H
(LP) Life For The Taking - PC 35598-H

YOU MAKE ME FEEL (MIGHTY REAL) 80
Sylvester Fantasy 1160-846-T
(LP) Step Il -9160-9556-T

EVERY WHICH WAY BUT LOOSE 8
Eddie Rabbitt - Elektra E45554-P 1
(LP) Every Which Way But Loose - 5E503-P

SHARING THE NIGHT TOGETHER
Dr. Hook - Capitol 4621-F 82
(LP) N/A

YOU CAN DO IT 8
Dobie Gray - Infinity tNF-50003-J 3
(LP) Midnight Diamond INF.9001-J

DON’T HOLD BACK 84
Chanson - Ariola 7717-M
{(LP) Chanson - SW-50039-M

POPS. WE LOVE YOU 85
Various artists - Motown M1455F-Y
(LP) N/A

LOVE DON'T LIVE HERE ANYMORE 86
Rose Royce - Whitfield/ WBS WBS-8B712.-P
(LP) Strikes Again - WHK -3772-P

LONELY WIND 87
Kansas - Kirshner/CBS 258-4280-H
(LP) Two For The Show - PZ2 35660-H

ALL THE TIME IN THE WORLD 88
Dr. Hook - Capitol 4677-F
(LP) Pleasure & Pain - SW 11859.F

1 DON'T WANNA LOSE YOU 89
Hall & Oates - RCA PB-11424-N
(LP) Along The Red Ledge - AFL1-2804-N

58 (3)

63 (4)

®© 0

73 (3)

72 (5)

28 (20)

61 (7}

33 (12)

66 (5)

41 (10}

67 (5)

75 (3}

43 (9)

1 JUST WANNA STOP .
54 (21) @Gmu Vannelti - A&M AM-2072-W Y
(LP) Brother To Brother - SP.4722-w
NEW YORK GROOVE
57 (20} Ace Frehley - Casablanca NB 941.Q 91
(LP) Ace Frehley NBLP 7121
WE'VE GOT TONITE
59 (15) Bob Seger - Capitol 4653-F 32
(LP) Stranger In Town - SW-11698-F
SHATTERED
62 (9) Rolling Stones - Rolling Stones - R$S-19310-0 93
(LP) Some Girls  COC-39108-P
SEPTEMBER 94
60 (13) Earth, Wind & Fire - ARC/Columbia 3-10854-H
{LP) Best Of Earth, Wind & Fire - FC 35647
WHEELS OF LIFE
81 (3} @Gino Vannelli - A&M AM2114.W 95
(LP) Brother To Brother SP.4722.W
TAKE ME TO THE RIVER
65 (12) Talking Heads - Sire 1147-1032-T 96
(LP) More Songs About. . . 9147-6058-T
NEVER THE SAME
ol @cniuiw.ck “Mushroom M 7038 W 21/
{LP) Lights From The Valley - MRS-5011-W
PROMISES 98
68 (16) Eric Clapton - RSO- R$-910-Q
{LP) Backless - R$-13039-Q
YOU NEED A WOMAN TONIGHT a9
69 (11) Captain & Tennille - A&M AM-2106-W .
(LP) Dream -SP-4707-W
WHISPERING RAIN
82 (3) Murray McLauchian - True North TN4-144-H 100

{LP) Whispering Rain - TN36-H

A GUIDELINE AS TO HOW THE RPM 100 IS COMPILED

The RPM 100 is a national chart compiled weekly from national sales and radio station airplay and chart action. The top 50 records are computed from

sales and airplay.

The computation of the records from 51 to 100 is based on early airplay, chart action and regional sales and breakouts. The chart is based on samp-
lings from markets across Canada and indicates trends that may not be prevalent in all areas of Canada. Shaded numbers indicate a strong upward trend
and gains in airplay or sales. This chart is offered as a guide to new product and an indication of trends in Canadian markets.

The RPM 100 singles and album chart (or any part therof) may be reproduced with a proper credit.

HERE COMES THE NIGHT
Nick Gilder - Chrysalis 2264-F
{LP) City Nights - CH-1202-F

) @PLEASE COME BACK TO ME

70 (15)

Good Brothers - RCA PB-50475-N
{LP) Doing The Wrong Things Right - KKL10282-N

(1) SULTANS OF SWING
Dire Straits {Mercury M74052-Q
{LP) Dire Straits - SRM-1-1197.Q

PICK ON ME
o6 (2 @ Dan Hill -GRT - 1230-168-T

(LP) Frozen In The Night - 9230-1079-T

GIVE YOU THAT LOVE
SORR(El @Rich Dodson - Marigold MPL-1001% (dist. 1CD)
(LP) N/A

= NO TIME TO CRY
gchriuopher Ward - Warner Bros. CW5501-P
(LP)} N/A

FOR YOU AND |

55 () 10cc - Polydor PDI1-4528-Q
{LP) Btoody Tourists - PDI-6161-Q

76 (16) {Our Love) DON'T THROW IT ALL AWAY
Andy Gibb - RSO - R§-911-Q
(LP) Shadow Dancing - RS-13034-Q

86 (5) YOU’'RE LIKE THE WIND

Prism - GRT 1230-165-T
(LP) See Forever Eyes - 9230-1068-T

PRETTY GIRLS
SN O) @Lin Dal Bello - Talisman TAL-100-K

(LP) Pretty Girls - TAL1-1000-K
78 (16) QTHE DREAM NEVER DIES

Cooper Bros - Capricorn CPS 0308-Q
(LP) Cooper Bros. - CPN 0206

| LOVE THE NIGHT LIFE

ZZRt23) Alicia Bridges - Polydor PD-14483-Q
{LP) Alicia Bridges - PD-16158-Q

6715y  YOU DON'T BRING ME FLOWERS
Streisand & Dismond - Columbis 3-10840-H
(LP) Greatest Hits Vol 2 - FC-35679-H

92 (2) GIVING UP, GIVING IN

Three Degrees - Ariola AR-7721-M
(LP) New Dimensions - SW-50044-M

29 (12) QWHAT YOU'RE DOING TO ME
David McCluskey - GRT 1230-163-T
(LP} N/A

TELL ME ARE YOU LISTENING
Heltfield - Epic E4-4181-H
(LP) Hellfield - PEC 80001-H

WORDS RIGHT OUT OF MY MOUTH
Meat Loaf - Cleveland int’l - 8-50634-H
(LP} Bat Out Of Hell - PE 34974

ONE LAST KISS
J. Geils Band - EM{/America 8007-F
(LP) Sanctuary - SO17006-F

(1y  STUMBLIN'IN

Suzi Quatro & Chris Norman -
{LP) N/A

CALL OUT MY NAME
98 (4) @

43 (5)
88 (13}

90 (12)

RSO RS-917-Q

Zwol - EMI 8009-F
(LP) Zwol - SW 17005 -F
FOR YOUR LOVE

Chilly - Polydor - 2042-002-Q
(LP) N/A

090 KNOCK ON WOOD
Amii Stewart - Ariola AR-7736-M
(LP) N/A

o5 (3y  RUN HOME GIRL »
Sad Cafe - A&M AM2111-W %
(LP) Misplaced Ideas - SP-4737-W ‘

100 (2)

(1y  LIVIN' IT UP (Friday Night) ‘
Bell & James - A&M AM.2069-W 3 {
{LP) Bell & James - SP-4728 . W v

(1 PRECIOUS LOVE
Bob Welich - Capitol 4685-F
(LP) Three Hearts - SO-11907-F 4
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X
g 5 %
ROD STEWAF:AT . ) FRANK MILLS
Blondes Have More Fun - {(Warner Bros The Poet And | (Polydor)
1 UEe) BSK-3261-P M8-3261-P M5-3261-P @ 38 (16} @2424.‘1’70-0 3821-170-Q N/A
VILLAGE PEOPLE EDDIE MONEY
2 2 (15) Cruisin’ (Casablanca) Q Life For The Taking (Columbis)
NBLP-7118-Q NBL8-7118-Q NBL5-7118-Q 44 (6} PC 35598-H PCA 35598-H PCT 36598-H
BiLLY JOEL HEART
3 3 (16) 52nd Street (Columbia) 12017 Dog & Butterfly (Portrait)
FC 35609-H RCA 35609-H FCT 35609-H 28 FR-35556-H FRA-35555-H FRT-35555-H
BLUES BROTHERS HOT CHOCOLATE o
o 6 (8) Briefcass Full Of Blues (Atlantic) @ 56 (4) Every 1's A Winnaer (intinity}
KSD-19217-P TP-19217-P CS-19217-P INF-9002-J INFT-9002-J INFC-9002-J
NEIL DIAMOND QUEEN
5 4 (11) You Don‘t Bring Me Flowers (Columbia) 0 17 (10) Jazz (Elektra)
FC-35625-H FCA-35626-H FCT-35625-H : 6E166-P ET8166-P TC5-166-P
OLIVIA NEWTON-JOHN CAT STEVENS
0 11 (10) Totally Hot {(MCA) 31 (8) Back To Earth (A&M)
MCA-3067-J MCAT-3067-J MCAC-3067-J 31 SP.4735-W 8T-4735-W CS 4735 W
BARRY MANILOW STYX
Greatest Hits (Arista) i i
5 (11 c P Of Eight (A&M
y an A2L-8601-F 8A-8601-F 4A-8601-F 32 1 e Srsaw " e 2aw csa728-wW
s an gt el THE LORD OF THE RINGS
8 ( RS1-3039-Q RS81-3039-Q  RS41-3039-Q 33 3300 Ao eIl cq09 5 5160-1111.T
IO'TO(C fwembia) STEVE MARTIN
10 (13 oto - olumbia i G) w
? a2 PC 35317-H PCA 35317-H PCT 35317-H 34 2004 ﬁsvyzs';dsggd cr“ywau-:ym(:aea-:>"er Bmxsazss P
DOOBIE BROTHERS MARVIN GAYE
m 15 (8) Minute By Minute (Warner Bros) 5 40 (7) Here My Dear (Motown)
B8SK-3193-P M8-3193-P M6.3193-P 3 T364J2-Y T364JT.Y T3644C-Y
BEE GEES AEROSMITH
0 49 (5) Spirits Having Flown (RSO) 36 28 (15) Live Bootleg {(Columbia)
R$1-3041-Q RS81-3041-Q R541-3041-Q PC2-35564-H P2A-35564-H P2T7-35564-H
MEAT LOAF LEIF GARRETT
12 13 (50) Bat Out Of Hell - (Cleveland int'l} 37 30 (9) Feel The Need (Scotti Bros)
PE-34974-H PEA-34974-H PET-34974-H S$8-7100-P TP.7100-P €S-7100-P
BARBRA STREISAND ROLLING STONES
13 7 v2) Greatest Hits Vol || (Columbia) 38 34 (33) Some Girls (Rolling Stone)
FC-35679-H FCA-35679-H FCT-35679-H CcOC-39108-P TP-39108 P CS-39108-P
. NICOLETTE LARSON PEACHES & HERB
14 16 (8) @Nicolnte (Warner Bros) @ 69 (4) 2 Hot (Polydor)
BSK-3243-P M8-3243-P PMS.3243-P PD1-6172-Q PD816172.Q N/A
@ POINTER SISTERS ELVIS PRESLEY
27 Energy (Planet) @A Canadian Tribute (RCA)
) P1-P PT81-P PC51-P 40 32 (23) KKL1-7065-N KKS1-7065 N KKK1-7065-N
gpmovamEL T
h M e ran mby
LG 2;94"7';'213 Brot 'srr(:?zz)w CS-4722-W 41 45 (65) PC-34987-KH PCA-34987 H PCT-34987 H
0 ELVIS COSTELLO glErLl;sYl?gi':lnGa (Reprise)
24 (6 Armed Forces (Columbia) is
{5} 3¢35708H JCA 35709-H JCT 35709-H 42 39 (17 MSK 2266-P M8 2266 P M5 2266 P
STEVE MILLER BAND STEELY DAN
18 18 (10) Grestest Hits (Capitol) 43 a3 (13) Greatest Hits (ABC)
$00-11872-F 8X00-11872-F 4X00-11872-F 9022-1107-T 8022-1107-T 5022-1107 T
DIRE STRAITS DONNA SUMMER
@ 28 (6) Dire Straits (Mercury) 44 47 (20) Live And More (Casablanca)
SRM1-1197-Q MCB1-1197-Q MCR4-1197-Q NBLP-7119-Q NBL87119-Q NBLS 7119-Q
gORbEIICE,NER (Attantic) GRATEFUL DEAD
ouble Vision tlantic Shaked s t (Ari
v ORI KSD 19999-P TP-19999-P CS-19999-P 45 a2 (9) NE4198F tree 8(A ::‘;,’; F 4A 4198.F
EARTH, WIND & FIRE PAUL McCARTNEY & WINGS
21 22 (11) The Best Of Earth, Wind & Fire (Columbia) 46 26 (10) Wings Greatest (Capitol)
FC-35647-H FCA.35647-H FCT-36647-H $00-11905-F 8X00-11905-F 4X00-11905-F
CHERYL LY(NN ) _ANNE MURRAY
22 25 (8) Cheryl Lynn (Columbia @ Let’'s K It That Way (Capitol)
{ PC-35486 H PCA-35486-H  PCT 35486-H 47 3749 @y gy e BT 11743.F  4T-11743 F
BOB SEGER & 1 HE SILVER BULLET BAND ALICIA BRIDGES
23 23 (36) Stranger In Town (Capitol) 48 35 (13) Alicia Bridges {(Polydor)
SW-11698-F BXW-11698-F 4XW-11698-F PD1 6158-Q FDB1 6158 Q N/A
GLORIA GAYNOR CHUCK MANGIONE
m 36 (5) Love Tracks (Polydor) 49 46 (19) Children Of Sanchez (A&M)
PD1-6184-Q TD81-6184-Q N/A SP-6700-W 8T 6700-W CS-6700-W
CHIC BONEY M 4
25 8 (1) C’est Chic (Atlantic) @ 60 (2) Nightflight To Venus (Sire)
KSD-19209-P TP.19209-P CS-19209-P KSD-50498-P TP.50498-P CF.50498.P




RPM 100 Top Albums (51—100)

(< JRENNER

Q..

(5)

JOHN DENVER
John Denver (RCA)
AQL1-3075-N N/A

SUPERMAN
Soundtrack (Warner Bros)
2BSK 3257-P N/A

TANYA TUCKER

N/A

N/A i

VOYAGE

94 (2)

Fly Away (Marlin)
KKL1-0299-N

KKS1-0299-N

MURRAY McLAUCHLAN

81 (6)

Whispering Rain (True North)
TN36-H

TNA36H

J. GEILS BAND

KKK1-0299-N

TNT36-H

53 58 (7} (9) Sanctuary (EM1)

SO-17006 F

UFO
Strangers In The Night (Chrysalis)
CH2-1209-F TCH-1209-F

PARLIAMENT
Motor Booty Affair (Casablanca)
NBLP-7125.-Q NBL8-7125:Q

HELLFIELD
@Hellfield (Epic)
PEC-80001-H

TNT (MCA) g 76
MCA 3066-J MCAT 30664 MCAC 3066-J

SANTANA
Inner Secrets (Coilumbia)
FC - 35600-H FCA-35600-H

PEABO BRYSON

Crosswinds (Capitol) 20 64
ST-11875-F N/A

COMMODORES
Greates Hits (Motown) gy 80 (13}
M7912R1-Y M7912HT Y M7912HC-Y

POCO
Legend (ABC)
9022 1098-T

BOBBY CALDWELL
Bobby Caldwell {Clouds/TK)
PTK 92032-H N/A

BOB JAMES

Touch Down (Columbia)
PC 35594 H PCA 35594 -H

MELISSA MANCHESTER
Don't Cry Out Loud (Arista)
AB 4186 F 8A 4186-F

MIDNIGHT EXPRESS

Soundtrack (Casablanca)
NBLP 7114-Q NBLB8-7114-Q

GENE CHANDLER
Get Down (20th Century)
9209.578-T 8209-578-T

63 RICHARD PRYOR
: 67 Wanted Live In Concert (Warner Bros)
; 2BSK 3364-P 2K8-3364-P

8XT-17006-F 4XT-17006-F

50 (15) 93 (3)

FCT 35600-H DCH-1209-F

65 55 (8) (8)

N/A

41 (12)
PECA-80001-H PECT-80001
LINDA RONSTADT
Living In The U S.A
6E 155-P ET8B-155-P

THIRD WORLD
Journey To Addis (Island)
ILPS-9554 N /A

87 63 (7} 82 86 (27) {Asytum)

8022-1099 T 5022 1099-T TCS5 155 P

8%

@ -

{5) g3 B8

N/A N/A

WILLIE NELSON
Live (Columbia)
KC2-35642-H

e; BATTERED WIVES

g4 89011

PCT 35594 -H K2A-35642-H K2T-35642-H

60 66 (4) g5 83 (16)

9’1 /Battered Wives (Bomb)

4A 4186 F Bomb 7028 N/A N/A
BOSTOUN
Don't Look Back (Epic)

FE-35050 H FEA-35050-H

GREASE

Soundtrack (RSO}
RS2-4002-Q RS82-4002-Q
CHAKA KAHN

Chaka (Warner Bros)

BSK -3245-P MB8-3245-P

61 61 (25}

86 74

N/A FET-35050-H

62 62 (6) g7 78 (43}

5209-578 7 RS42-4002-Q

{14)

2K5 3364-F M5-3245-P

g

&

ANR 11014-F 8AN 11014-F 4AN 11014-F SW . 11849 F BXW-11849-F AXW.-11849-F

ACE FREHLEY

Ace Frehley (Casablanca) CAR.O'L DOUGLAS

NBLP 7121-Q Burnin' (MCA)
MCA-3048-J

SAD CAFE

Mispliaced ldeals (A&M)
SP 4737 W

67 a8 (15) 92 (1

NBL8-7121 Q NBLS5-7121.Q

MCAT-3048-J MCAC-3048-J

KENNY ROGERS
The Gambler (United Artists}
UALA934H-F

(2) 93 99 (3)

UAEC934H-F UACA934H . -F BT-4737-W CS-4737-W

VALDY
@Hot Rocks (A&M) 94
‘'SP 9034 W

CHICAGO

Hot Streets (Columbia)

FC 35512-H FCA 35512-H FCT 35512 H

71 s 18 AL STEWART .

NEIL DIAMOND
20 Golden Greats (MCA)
MCA-3068-J MCAT-3068-J

JEFFERSON STARSHIP

Jefferson Starship Gold (Grunt)
BZL1-3247-N BZS1-3247-N

BONNIE POINTER

Bonnie Pointer (Motown)
M7-911-R1 Y

69 &5 (5) t1)

8T 9034 W CS 9034-W

MCA-3068-J

70 70016} a5 (R0}

BZK1-3247-N

100 (2)

’ GEORGE THOROGOOD KANSAS
68 (7) Move It On Over {Attic) 89 75 (13) Two For The Show (Epic)
. LAT-1054-H CAT 1054-H BAT--1054 H P22 35660-H ZAX 35660-H ZTX 35660-H
RICK JAMES THE GOOD BROTHERS :
@ 96 m@mning Out Of L Seven (Motown) 90 90 015) @Doins The Wrong Things Right (RCA)
G7984- RV Y GY984 - HT Y G7-984-HC Y KKL-10282 N KKS 10282-N KKK-10282-N
RUSH
A i ANNE MURRAY
54 (16) @Hamnshphares (Anthem) 91 .. (1) @N.w e A e

Time Passages (Arista)

AB 4190-F BA 4190-F 4A 4190-F M7-911-HT.Y M7-911-HC-Y I

s2 (13) f&n,THP ORCHESTRA

72 CHUCK BROWN & THE SOUL SEARCHERS 1‘
iTender Is The Night (RCA) 97 4gg =
&Y 0T 0201 N KKK1 0291.N KKS1 0201-N R (e () O n
DAN FOGELBERG & TIM WEISBERG
7 X el Twin Sons Of Different Mothers {Epic) 98 (i ge.BdYFS"" (Chrysahs) |
PE 35339 H PEA-35339-H  PET-35339-H R T106F Y ECH-1196-F CCH-1196-F |
1
0 87 (2} DAN HARTMAN 29 (1) CLAUDJA BARRY
Instant Replay (CBS) | Wanns Be Loved By You (London) ',J‘
PZ 35641-H PZA 35641 PZT.35641-H CERAMCEHI  GOLHILERS HESAILEHS
FM
75 77 (7)@8!0(# Noise (Passport) 100 (1) ;t‘si:é?gpsig"s
9167-9831-7 B167-9831-T $167-9831-T TE-3565652-H PEA-35552-H PET-3656562.H ‘
: SUBSCRIPTIONS Enter my subscription to RPM Weekly NBME. ..ot :
(Canada & USA) (as indi . :
as .
indicated). Find enclosed $ — . __ (263 a0occoaan0cancanconancon0000008000000000 :

[J One year - $30 :
[ Two years - $50 ») o' ¥V 6Brentcliffe Road .
4 Three vears - $60. SN k ‘ Toronto, Ontario  ~ 7 """ rrorroee st :

M
O FIRST CLASS - $50. tor 1 vear Heav2
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ALPHABETICALLY

Aerosmith
Babys
Battered Wives
Bee Gees

Bell & James
Blues Brothers
Boney M
Boston
Bridges, Alicia
Brown, Chuck
Bryson, Peabo
Caldweli, Bobby
Chandler, Gene
Chic

Chicago
Clapton, Eric
Commodores
Costello, Elvis
Denver, John
Diamond, Naeil
Dire Straits
Doobie Bros.
Douglas, Carol
Eﬂt ., Wind & Fire

F

Fogelberg, Dan/Weisberg, Tim
Foreigner
Frehley, Ace
Garrett, Leif
Gaye, Marvin
Gaynor, Gloria
Good Brothers
Grateful Dead
Hartman, Dan
Heart

Hellfield

Hot Chocolate

J. Geils Band
Jacksons {The)
James, Bob
James, Rick
Jetferson Starship
Joel, Billy

Kahn, Chaka
Kansas

Larson, Nicolette
Lynn, Cheryil
Manchester, Melissa
Mangione, Chuck
Manilow, Barry
Martin, Steve
McCartney, Paul
Mclauchlan, Murray
Meat Loaf

Mills, Frank
Money, Eddie
Murray, Anne
Nelson, Willie
Newton-John, Olivia
Parliament
Peaches & Herb
Poco

Pointer, Bonnie
Pointer Sisters
Presiey, Elvis
Pryor, Richard
Queen

Rogers, Kenny
Rolling Stones
Ronstadt, Linda
Rush

Sad Cafe
Santana

Seger, Bob
Steely Dan

Steve Miller Band
Stevens, Cat
Stewart, Al
Stewart, Rod
Streisand, Barbra
Styx

Summer, Donna
Third World
Thorogood, George
T.H.P. Orchestra
Toto

Tucker, Tanya
UFO

Valdy

Vannelli, Gino

Village People

Voyage

Young, Neil
OUNDTRACKS

Grease

Midnight Express

The Lord Of The Rings

Superman
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Rush guests of NASA at Kennedy space center

On Monday, January 29, rock group Rush
took a day off from their World Tour Of
The Hemispheres to visit the Kennedy Space
Centre at the special invitation of NASA.

After a short flight from Memphis,
Tennessee to Orlando, Florida, Rush were
met by the space centre’s Deputy Director
Gerry Griffin, and were conducted on a
VIP tour of the centre’s facilities to view
the space shuttle runway, a life-size mock-
up of the space shuttle orbiter, the vehicle
assembly building and the construction site
for the launching pad. During an informa!
luncheon, Rush members Geddy Lee,
Alex Lifeson and Neil Peart were presented
with framed pictures of the space shuttle
orbiter by NASA Director Lee Scherer. The
day’s visit ended with refreshments at the
astronauts’ Beach House, an isolated hide-
away where astronauts spend a few peaceful
days prior to take-off.

Before flying to Louisville, Kentucky,
to resume their tour, Rush were extended
an invitation to return to the Centre on
November 9, to witness the launching of
the space shuttle. Rush is the first rock
group ever to be invited to the space centre
by NASA.

Canadian fans can see Rush on March 12

Geddy Lee, Alex Lifeson and Neil Peart at
NASA’s Kennedy space centre.

at 7:30 pm, when they will appear or a
segment of the Gene Taylor Show.

WEA again tops 45s chart; CBS again leads in albums

According to a study of the RPM singles
charts for the month of February, WEA
Music of Canada has maintained its January
position as the distributor which placed the
most singles on the charts during the four
weeks of February. WEA placed a total of
81 singles on the chart, for an average of
20.25, to maintain their lead over CBS
Records by a slim four. CBS maintained
their grip on second spot with 77 charted
singles in February.

In fact, all of the top six distributors
maintained their exact order from the
January survey. Capitol-EMI finished third
with 69 chart listings, followed by Poly-
Gram with 54, A&M with 32, and RCA with
25. GRT and MCA continued to fight it
out for seventh place, switching positions,
with GRT edging out MCA, 20 to 18.

The race for the top position was tight-
ened up in the last week of February,
when CBS placed 20 singles on the chart to
17 for WEA. PolyGram maintained the
number one single for the first three weeks
of the month, with Village People’s Y.M.C.A.
topping the chart in the first week, followed
for two weeks by Too Much Heaven by the
Bee Gees. Rod Stewart's Da Ya Think I'm
Sexy gave WEA the top single in the last
week.

On tne top 25, WEA continued to lead
the field with 26 top quarter chartings, for
an average of 6.5 per week, an average up
substantially from their January results. In a
very tight race, Capitol moved up into
second spot with 18 singles in the top
quarter, followed by CBS, who maintained
third spot with 17, and PolyGram, who
slipped to fourth with a very close 16. A&M
edged out MCA for the fifth spot, nine top
25 listings to eight,

O~n the albums charts. CBS continued to
lead the field, opening up a slightly wider
margin over WEA, 100 to 89. CBS averaged
25 charted albums per week to 22.25 for
WEA. PolyGram experienced a strong
month to maove up into third spot with 60,
followed by Cap tol, who slipped to fourth
with 52. A&M rmoved up from sixth to fifth
with 28, followed by RCA who, buoyed by
the acquisition af 20th Century, rose from
eighth to sixth. GRT, who lost the line, slip-
ped to seventh, followed closely by MCA.

CBS also maintained the number one
album for the first three weeks ot the
month, divided between Barbra Streisand’s
Greatest Hits Vol. 11 and Billy Joel's 52nd
Street. WEA took the tap album in the last
week with Rod Stewart’s Blondes Have
More Fun.

In the top 25, CBS finished very strong-
ly to edge out WEA in the last week. CBS
placed a total of 30 albums in the top quar-
ter during the tour weeks of February, in-
cluding nine in the final week, to edge out
WEA, who placed 29 albums in the top
quarter, including eight in the last week.
Capitol were a distant third with 16 top
quarter albums, or four per week, followed
by PolyGram with 11, or an average of 2.75.
The rest of the entire music industry total-
led 14 top 25 albums, haif of which came
from A&M.

A trend toward chart dominaticn by
the top four distributors (WEA, CBS,
Capitol and PolyGram} was noted in last
month’s chart survey. This trend remains
basically unchanged during the montk of
February, with the other distributors mak-
ing only slight gains. The top four distri-

CHARTS continued on page 13
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PolyGram Group worldwide off to good start in 79

The PolyGram Group of companies, one of
the world's largest entertainment conglomer-
ates, is off to a racing start in 1979 after
completing its most successful year ever
in 1978. Spurred on by such successful
international record product as the current
relzases of the Bee Gees (Spirits Having
Flown) and Village People (Cruisin’}, as
well as breakout product by Britain’s Dire
Straits and Canada's own Frank Mills, the
PolyGram Group is fooking forward to an
even bigger and better year in 1979.

For the Group, 1978 was highlighted by
the announcement by President Coen
Solleveld that the company had reached an
estimated turnover of $1 billion by the end
of October, a figure which didn’t include
the Christmas season from the two music
divisions, Polydor and Phonogram, which
normally amount to 30% of the annual
business.

Primarily responsible for this striking
success were the company’s record opera-
tions, Polydor International (the Polydor
and DG labels) and Phonogram Internation-
al (Philips and Mercury). The Bee Gees,
whose Saturady Night Fever album topped
all existing records with 25 million units

CHARTS continued from page 11

butors placed 70.25 percent of the singles
charted in RPM during February, down
slightly from their January total of 72%.
Figures for the top 25 (hits) totalled 77
percent, down from 78.76 in January. 1f
A&M’s totals are added to the four top
distributors, the five become responsible
for 86 percent of the total in the top 25.

On the album charts, the rest of the
industry fared little better. The top four
distributors totalled 75.25 percent of the
total charts, down from their January total
of 78.33 percent. In the top quarter of the
albums charts, the top four distributors
increased their domination of the charts,
totalling 86 of the 100 top quarter albums
during the four weeks of February, up from
78.76% in January. Add A&M's total to
this figure and the five top distributors of
February are responsible for 93 percent.

A number of international industry
authorities have suggested the industry is
approaching a period in which there will be
a very limited number of record distributors
responsible for virtually the entire business.
This prediction has been further pointed up
by the U.S. pacts between A&M and RCA,
MCA's purchase of ABC, and Canadian
distribution agreements between independ-
ents and such majors as Capitol (Anthem,
Aquarius and Daffodil) and CBS {Attic) in
recent months. One conclusion of this sur-
vey of the RPM charts is that where many
distributors, notably A&M, MCA, RCA,
GRT and Motown, are able to place highly
on the charts with a number
of pieces of product, those distributors
currently seem unable to compete with
the four majors (and to a lesser extent,
A&M) in placing product high on the
charts in any degree of bulk.

sold, headed a list of major artists represent-
ed by PolyGram in world markets, includ-
ing, The Who, Atlanta Rhythm Section, the
Osmonds, Demis Roussos, Elton John and
James Last, who has over 135 gold records
to his name, all on Polydor, in various world
markets. Classical music also showed major
strengths at PolyGram, with highly success-
ful recordings on the Deutche Grammophon
and Philips lines.

The company's publishing division, in-
cluding the catalogues of Chappell and
Intersong, also completed a very solid
year. The division were named top country
publishers of the year in the U.S. by ASCAP,
and Chappell also ranks as the leading cor-
porate publisher in the U.K. The cornpany
administers the music catalogues of such
notables as Elvis Presley, the Bee Gees,
Fleetwood Mac, Carole Bayer Sager, Marvin
Hamilish, Peter Gabriel, Genesis and the
music from the Grease soundtrack.

The PolyGram group also benefitted
from international distribution associations
with two of the leading entertainment
enterprises in the world, the Robert Stig-
wood Group and Casablanca Records and
Filmworks. In addition to providing top
record product from the Bee Gees, Eric
Clapton, Village People and Donna Summer,
those associations also led to the highly
successful film releases of Saturday Night
Fever, Grease, Midnight Express and Thank
God It's Friday.

Rounding out the Group's involvement
in the entertainment industry is polyGram's
Direct Marketing Division, which operates
clubs in Europe and elsewhere, and whose
U.S. operation runs the International Pre-
view Society, the largest classical record
club.

In a continuing effort to advance their
growth in the worldwide entertainment
industries, PolyGram have recently named
two new Vice Presidents of the worldwide
group. Added to the Group's list of Vice
Presidents are Willem Zalsman, President
of the company’s video division, and Heinz
T. Voigt, President of the publishing divi-
sion. In making the announcements, Poly-
Gram Group President Coen Solleveld
stated, "Both men’s comprehensive experi-
ences in the music business have enriched
the PolyGram international organization,
and as a result, have enabled the Group
to maintain its leadership role. We look
forward to their future contributions.”

The success of the PolyGram Group
worldwide was mirrored in the success of
PolyGram Canada. President Tim Harrold
noted the company more than doubtled its
1977 turnover in 1978, stating, “This has
been the biggest year in our history in Cana-
da. It's been a fantastic experience. We've
really been amazed at the success of the
material we've had to sell.”

The company's highlights in 1978
included the surpassing of the million unit
sales mark by two soundtrack albums on
RSO, Saturday Night Fever and Grease.
Other keynote events included the break out
as major recording artists by Casablanca’s
Donna Summer and Village People, Poly-

World Radio Histo

dor’s Alicia Bridges and RSO's Eric Clapton

PolyGram celebrated the end of a record
breaking year with a year-end party at
Montreal's Studio 1234. It was attended by
special guests including Polydor artist Frank
Mills and his wife Carole, and Casablanca
recording artist Pattie Brooks.

Now, in 1979, the Canadian operation
has gotten oft to another fast start. The
new Bee Gees album, Spirits Having Flown,
shipped triple platinum and is approaching
the half mitlion mark after less than a
month. Their second single from the album,
Tragedy, is breaking out solidly on the
heels of the gold Too Much Heaven. The
recent Village Peopte hit Y.M.C.A_ is about
to become the company'’s top selling single
ever. Polydor artist Gloria Gaynor is regain
ing major star status with her current single,
| Will Survive, and Mercury group Dire
Straits are among the hottest breaskout
groups of the year with their self-titled
debut album, which is about to become
goid in Canada. Donna Summer continues
to be one of disco’s brightest lights, as are
the duo of Peaches & Herb, and RSO
artists Eric Clapton and Andy Gibb contine
to achieve heavy sales and airplay with their
current singles and albums.

On the Cancon side, the story of the
year to date is Toronto composer/pianist
Frank Mills, whose 1978 hit Music Box
Dancer is becoming a major U.S. and
European hit. PolyGram predict both the
single and his album, The Poet & 1, will
achieve U.S. gold. Another release on the
Polydor album is Images, by Montreal-
based folk group Barde. Currently working
on new releases are BTQ, Capricorn artists
Garfield and the Cooper Brothers, and
Parachute group Stonebolt, who are current-
ly achieving major national airplay with
their follow-up to 1978 hit single | Will
Still Love You.

In eommenting on the company's cur-
rent success, President Harrold noted, “"The
credit goes not only to the staff within
the firm, who've worked so hard, but also
to the people who've seen to it that we
got jackets and records, and also to our
customers in the field and the radio stations
who supported our product. It just all came
together at the same time. We've really
been having a wonderful run.”

NEXT WEEK'S
COVER STORY

Change recording artist
IAN KEMP
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ELP, Atlantic Records deny rumours of a split

Contrary to recent reports of a split which
have appeared in various trade publications,
Atlantic Records and Atlantic recording
group Emerson, Lake & Palmer have both
stated officially that the group is still to-
gether. ELP spokesman Terry Holman
described the reports as “"pure conjecture’’,
and noted the group is composed of three
individuals who have always enjoyed work-
ing together.

In New York, Atlantic Records con-
firmed reports of separate recording projects
by the three members, comparing the situa-
tion to that of another Atlantic group, Yes,
several years ago. At that time, members of

P.R.O. Canada updating Cdn.

“~
The Performing Rights Organization of
Canada (P.R.O. Canada) is currently involv-
ed in an ongoing effort to publish and up-
date biographical brochures on a number
of its Canadian affiliates in the field of
serious music.

Currently there are 31 brochures in print
in the series. Each brochure contains a list
of compositions including timing and in-
strumentation, and a discography, photo
and biographical sketch on the composer.

Brochures now being released are in a
new format, and will be available in both
French and English. In the past, the bro-
chures were available in English only. The

Yes completed individual recordings; how-
ever, the group remain together as a cohe-
sive recording and performing unit.

The conjecture of an E LP split may have
evolved from the group’s North American
promotion of their recently released ninth
album, Love Beach. The three members,
Keith Emerson, Greg Lake and Carl Palmer,
each took separate routes across the con-
tinent to stretch their promotion capabilit-
ies.

WEA has recently released a new single
from the Love Beach album, All | Want
s You. The trio have no touring plans at
this time.

composer brochures

first three available in the new format are
on Michel Longtin, Roger Matton and Nor-
man Sherman. All three are brand new
brochures.

P.R.O. have completed re-issues in the
new format on John Beckwith, Samue!
Dolin and Otto Joachim, and are working
on revisions of brochures on Violet Archer,
Jean Coulthard, Maurice Dela, Serge Garant
and Barbara Pendland. Brochures on the
remaining 20 composers currently in the
series continue to be available in the old
format, in English only. The Organization
is planning to complete revision on the
entire series to date over a three-year
period.

Infinity Canada staff ready for action

On Sunday, December 17, the newly-
formed Infinity Records hosted a reception
at Toronto's Fantasy Farm to celebrate
the launching of the label’s Canadian opera-
tion. Infinity Canada's Vice President and
General Manager, Martin Onrot, has spent
the past two months organizing the Cana-
dian end of the company and building the
competent staff that will be promoting and
publicizing the label’s impressive roster
of talent.

In recent announcements, Onrot named
Grant Webb, an independent promotion
man once associated with WEA, as Infin-
ity's Ontario promo representative, and
Jean-Marie Heimrath, formerly with Poly-
gram, as National Promotion head. Leslie

TDC pacts
with Fist

TCD Records has announced the signing ot
an exclusive Canadian distribution deal
with Ottawa rock group Fist for the group’s
debut LP, Round One.

The album was recorded at Marc Pro-
ductions Limited in Ottawa, with produc-
tion by Fist, Normand Chenier and John
Cybanski. The LP is now available through
the TCD national order desk in Ottawa, or
from regional TCD representatives across
the country.

The album is released on the Marc label
and will be distributed by TCD Records
& Tapes.

Soldat and Linda Parkinson, Onrot’s office
assistants, complete the staff. Pubticity
is being handled by Gull Promotions, a
Toronto-based company.

In finity, started by music industry
veteran Ron Alexenburg, represents a num-
ber of prestigious established acts as well as
a number od developing artists. The label's
present roster includes Dobie Gray, Orleans,
Hot Chocolate, Solomon Burke, Bishop and
Gwinn, TKO, Chrome, Marva Hicks, Robert
Johnson, Spyro Gyra, Screams, Orsa Lia,
New England and Dixon House.

New company distributing
line of children’s records

Tree House Music Distributors Limited, a
two-month-old company, has been set up
to distribute records, tapes, and related
items specifically for the childrens market
in Ontario. The company presently has
three vans on the road in the southern
end of the province, and is supplying stock,
including the Disney line and Danny Cough-
lan Sings Songs From The Tree House TV
Show, to various centres in the area.

The firm’s Ken McFariand reports that
the company hopes to expand the same ser-
vice to areas in Eastern Ontario in the near
future, and is interested in carrying addition-
al children’s lines. In addition to music
stores, Tree House is also servicing book
stores, toy stores and libraries.
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Meat Loaf sells
million in Canada

CBS Canada Chairman Arnold Gosewich
has announced that Meat Loaf's Bat Out Of
Hell LP has now achieved sales in Canada of
over 1 million units. Sales on the album
have been consistently strong since release,
boosted by the success of three singles
culled from the LP: Two Out of Three
Ain‘t Bad, Pardise (By The Dashboard
Light), and the title tune.

In  congratulating the staff of CBS
Canada for their efforts on behalf of Meat
Loaf and the LP, Gosewich stated: ""While
reaching and exceeding one million unit
sales in Canada has occurred with three
other albums during the past year, Meat
Loaf's Bat Out of Hell is a unique case in
that its sales represent a first for a debut
album by a new artist, based on the interest
and energy developed for Meat Loaf here in
Canada. This historic event did not occur
overnight,” continued Gosewich, "'nor did it
occur from the typical ‘spillover’ interest
created in other markets; instead, it develop-
ed from a host of people within CBS Canada,
in particular the E/P/A Marketing group
and the CBS National and Brach sales and
operations personnel who, with the tre-
mendous support of many customers,
promoters and media generally, made Meat
Loaf’s Bat Out Of Hell a real ‘first’ for the
CBS Records family in Canada, and for the
great group of people led by Steve Popévich
at Cleveland International.”’

Phonodisc gives
Poodles promo push

Phonodisc’s Jim Trainor has imptemented a
major promo push for the Fabulous Poodles’
new LP release, Mirror Stars, which Trainor
refers to as "'the company’s most exciting
record release in a long time!” The album
has already hit the charts in Britain and the
US., and heavy initial Canadian sales
indicate imminent success of the product in
this market as well. The group record on
the British label Pye.

The group, self-described as ‘comic
parodists of rock ‘'n roll and new wave',
have gained a strong following on the
British performing circuit and hope to be
touring in Canada by March.

In order to give the LP additional push,
Phonodisc has enlisted the aid of Toronto's
Listening House International, and in-store
promotions across Canada are being co-
ordinated by the company and the P.R.
firm. In addition, Phonodisc salesmen have
been dropping in on Southern Ontario
radio programmers dressed appropriately as
poodles. (The gentlemen inside those furry
costumes wish to remain anonymous).

Mirror Stars, which is the band’s second
release in Canada, was co-produced by Muff
Winwood, John Entwhistle and Howard
Kilgour. The group recently signed a man-
agement contract with Brian Lane of Park
Lane Productions, who also handles career
direction for Yes and Rick Wakeman.
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Martin Onrot (infinity Canada VP) and Ron Alexenburg (Infini Alexenburg (1) and Onrat (r) flank J. Robert Wood (CHUM)
ty President) congratulate each other at Canadian reception.

and George Davies, Program Consultant for CHUM chain

Fist members with Harvey Glatt, President of the Ottawa-based
TCD and the distributing company’s staffers.

Phonadisc’s Poodles deliver latest Poodles’ album to Nevin Grant
and Jason Roberts of CKOC Hamilton.

T,'_w Fabutous Poodles with Ro_b Cranston (L.istening House), Tree House Music Van, one of three to hit road in Ontario with
and Bob MacDonald and Jim Trainor of Phonodisc line of Disney and children’s records (see page 14.
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MCA/CHANGE/APEX

- a sign of the times

by J.J. Linden

In keeping with North American record industry trends, and in an effort to
boost their efficiency and marketing and distribution impact on the market,
MCA has evolved a general structural change, and with a solid stable of
artists, both domestic and international, are looking forward to expansion
and vast improvement in market share over the foreseeabie future.

With the implementation of the Infinity label and the recent U.S. ac-
quisition of ABC Records, MCA have separated their distribution function
from the rest of their operation, and the Infinity and MCA label groups
will be run separately, with both being distributed by MCA Distribution, a

new company.

The MCA labe! group, consisting of MCA, Toronto-based Change Records
and the newly reactivated Apex line, will continue to be run by Vice Presi-
dent Scott Richards, who has been in charge of the label for almost two
years. Operating out of the MCA building in North York, Ontario, Richards
will maintain control of the marketing, promotion, publicity and A&R
functions of the group. Richards is excited about the label’s recent successes
and current and upcoming releases, and is looking forward to a period of
heavy growth, in Canada and internationally.

Reorganization geared to
better market efficiency

MCA Records have announced the restruc-
turing of their organization, both in the
US. and Canada, as a means of increasing
their market efficiency and distribution
strength.

Under the restructuring, the company’s
distribution is being totally separated from
the marketing and A&R functions. A new
company, MCA Distribution, is established,
and the labels distributed by MCA are
given the status of label groups within
the umbrella company.

Scott Richards, Vice President of MCA
Records, explains the effect of the re-
structuring: ‘The move to separate distri-
bution is becoming very popular in the
U.S. What is happening is the distribution is
being taken out of my area of function. |
am now a customer of our own distribution
company, of the 80 employees who used
to work for me. | am now head of the
MCA Records label, which includes MCA,
Change Records and Apex. MCA Distribu-
tion is a separate, distinct company. MCA
product and Infinity product (as well as

ABC product in the U.S.} will
distributed by MCA Distribution.”

In effect, Richards will become a com-
petitor of the Infinity label, aithough both
companies are ultimately owned by MCA
tnc. Richards continues to be responsible
for the functions of marketing, promotion,
publicity and A&R. Working in his de-
partment are National Marketing Manager
Herb Forgie, National Promotion Mana-
ger Keith Patten, and two assistants, Lynn
Dunlop and Chris Lawrie. "That's our com-
plete creative team for the time being. We
will expand when necessary. This is a basic
starting team.”

It was announced this week that MCA
Distribution in Canada will be headed up by
company veteran George Burns, who will
take on the title of Vice President of Dis-
tribution. He will be in charge of all func-
tions required to sell, display and regionally
advertise records. He reports to U.S. Dis-
tribution President Al Bergamo.

now be

Regional promotion people, for direc-
tion purposes, will work for the distribu-
tion operation, but will take their priorities
from the staff of the various labels whose
records they promote. Richards will now be
coordinating his efforts with those of Burns,
working together and with the branch
managers to get the best possible mileage
out of his product. 'The five people on the
creative side work their product, deal with
their artists, do their own publicity, control
national promotion, sponsor foreign artists’
tours into the country to try to break new
acts, seek new A&R, and create product
identity. Qur goals and functions are com-
pletely separate. The U.S. industry, over the
years, has attempted to separate the func-

TROOPER

tions out. That's what MCA and various
companies in Canada are doing. We're al-
most a group of firms.”

Richards notes another advantage to a
separated system is that the distribution
company can look for other customers,
and those customers will not have to worry
about their product not being a high enough
priority. As will the other label heads whose
product is distributed by MCA, Richards
will have to construct a marketing cam-
paign, sound it out with the branch mana-
gers and the distribution operation, and
together prepare and implement a plan of
action on a piece of product.

Richards is looking forward enthusiasti-
cally to handling the creative aspects of a
very fast growing company. An innovator
known for his skill at finding new, ex-
citing appsoaches that succeed, he is
confident the restructuring will strength-
en MCA's position in the marketplace. He
is also confident in the selling talent of
the distribution team with whom he has
worked for many years. “We feel the MCA
Distribution people will do the selling.
They have the best branch managers in
the business.”

MCA Canada goes for broke
with Vancouver’s Trooper

MCA recording group Trooper, through
heavy touring, intensive record company
support and a series of hit singles and
platinum albums, have finally become a
household commodity in Canada. The five-
piece Vancouver-based rock group, led by
the writing team of lead vocalist Ra McGuire
and lead guitarist Tommy Smith, recently
saw ther double A-sided single Raise A
Little Hell/Round Round We Go become a
smash hit across the country.

The group first came to prominence
with the hit singte Two For The Show, the
title cut from therr first gold album, three
years ago. Their next LP release, Knock
‘Em Dead Kid, went to platinum and
produced the hit singles Santa Maria, We're
Here For A Good Time and Pretty Lady.
The group had become salable, particularly
in the West, but did not achieve comparable
recognition on a national basis until their
current album, Thick As Thieves, which
went quickly to platinum and is nearing
double platinum.

Now, with their double hit behind them
and a new single, The Moment That It Takes,
well on its way, Trooper are looking for-
ward to a greatest hits package in a few
weeks, and will be entering the studio to

e EEEEEEERRR———




| THIS!

AND SOON A NEW ALBUM
CONGRATULATIONS
POSER PRODUCTIONS

Keel Records

WOULD LIKE TO
CONGRATULATE

[ v—




March 3, 1979

begin another album, slated for the end of
summer.

MCA Vice President Scott Richards
sees Trooper as a group already broken in
Canada: ‘‘We've always wanted to have an
act that we broke in Canada and that we
took major responsibility for breaking,
through our own efforts and our own
knowledge of the market. |'ve always been
amazed at the job that A&M did with
Supertramp, and | think that we're arriving
at that moment in time with Trooper.”
The success of Supertramp, a relatively
obscure act who were broken into super-
stardom in Canada by a Canadian operation,
was one of the factors that inspired Richards
and MCA to get fully behind Trooper.

Richards feels it is coincidental that
Trooper are a domestic act, and that if
anything, their availability to assist in their
own promotion has served and will serve
to MCA's advantage. ‘If Trooper can fol-
low the example of some of the other

formerly with MCA, and Scott Richards.

The Who on one of their visits to Toronto with Randy Sharrard,

MCA Canada’s Scott Richards with Eiton John.

groups that broke in Canada, they'll be
able to break in different countries separate-
ly and still sustain the power they created
in the markets they've already broken in.”

Although it is somewhat unusual for a
labe! to come up with two major album
releases from an artist in the same year,
Richards feels MCA's ambitious marketing
plan for the LPs is geared to spark mutual
sales between the two releases. He describes
the upcoming greatest hits set, a classy re-
lease geared for mass marketing:

“With the permission of the California
office, we've created an album, titled Hot
Shots, which will include Trooper's 12
greatest hits. It will be released the second
week in March. The jacket was designed
by James O'Mara of Bandana Productions
in Vancouver, who designed their past
three album jackets and their logo.

| contend we'll get our just desserts in
sales on Hot Shots, because it'll be a very
strong package in the West, because it will

WL SR

TROOPER

be strong in the East, because they'll do
support touring, and because people do
know their hits. This package is expensive.
It's really well put together. We're doing

die-cutting. We're doing special in-store
creative merchandising - - we're designing
a four-foot poster, a regular poster, a big
flyer, a ceiling hanger, a clear sticker for
windows, and T-shirts. We're doing a lot
of support as well - - radio and extensive
advertising.

Barry Nesbitt (1) and Jack Winter (r) of CKFH with MCA’s
Scott Richards and Conway Twitty.

Caro! Douglas (I) and Gloria Gaynor with Tom Jones at an MCA
hosted reception in Montreal
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“The jacket is die-cut, with 12 bullet
hoies in the front flap. When you open it,
there’tl be something behind it that will
have given it the background etfect through
the bullet holes. We had a special piece of
neon lighting made with the words Hot
Shots, and the Trooper logo pervades
through everything.

“The album is exclusive to Canada.
We're targeting for in excess of one half
million units in Canada on it. The initial
reaction from the solicitations taken by our
branch managers has been beyond our
wildest dreams as far as initial orders.
Normally, we find the Canadian industry
isn't willing to accept the kind of spread
that they've committed themselves to on
the Hot Shots album, but they are willing
to admit that especially out west, the sell-
through will probably be so immediate in
the stores they don’t want to be caught
shart of stock for any reason.

“Each of Trooper’s last three albums is
near gold in the four western provinces,
and Thick As Thieves is platinum out west
alcne. The market is there, it's healthy, and
we're anticipating shipping platinum on this
record.”

The album release celebrates Trooper's
new-found recognition in markets beyond
western Canada, a success demonstrated
by heavy national FM support on Thick
As Thieves, in heavy rotation, and a success-
ful 65-date major concert tour last summer,
mostly to capacity crowds, including a
standing ovation special guest appearance
at Toronto’'s CNE Grandstand. Part of the

support touring for the Hot Shots album
will be a March 19 date firmed at Toronto’s
Maple Lea‘ Gardens. The concert plays up
Trooper's growing Ontario following and
MCA's faith in the band.

Richards notes, "We're planning on the
whole Gardens, and we're planning on sel-
ling out the whole Gardens. Part of it is
bravado on my part. I'm involved in this
heavily. | took it to the group and I've
gone to CPl. They're interested and it's
booked. It’s the first major rock show since
New Years, and they're going to do an
especially large show, with all their hits,
new material from their album, and all
their special effects.

“We're creating some very special ad-
vertising. Ra McGuire will be endorsing
about 50% of the spots. We're calling it
Trooper's Toronto Tribute, and the print
ads will appear that way. The tickets will be
specially priced - - we want to provide the
most opportunity, especially for young
people, to go to a good show. I’'m counting
on it to be a sellout. We're going to break
Trooper into the mainstream in Toronto.
We feel they've pretty well broken; it's
just getting past the final hurdie of getting
20,000 people into the Gardens.”

Following the date, Trooper will begin
work on the next studio album. Richards
hopes the new effort witl help the group
break into the U.S. market. Although Raise
A Little Hell went into the U.S. trades, the
group were unable to do support touring
because of Canadian tour commitments.

The group will probably record in Ed-
monton’s Sundown Recorders, where Thick

MUSICAD&ART
6 BRENTCLIFFE ROAD
TORONTO, CANADA
M4G 3Y2
Telephone: 416-425-6699
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As Thieves was produced. ‘“They know this
has got to be their world market offering,”
observes Richards. “'This has got to be pop,
today, now, Trooper - - everything they've
ever learned about what it is to be fash-
ionable, to be trendsetters.

“We've gone as expensive as is possible
on the greatest hits package, so that it
doesn’t weaken our next marketing attempt
in September. It will be a new mainstream
album which will be marketed in the last
quarter of the year in tandem with Hot
Shots. We expect simultaneous racking,
simultaneous pricing - - everything to-
gether. We're planning it that way. It's
very carefully thought out. We're working
on a rigid cycle.”

For the past two years, MCA's Trooper
promotion drives have coincided with mid-
March and RPM’'s Three Days In March,
Two yesrs ago, the company sponsored a
major Trooper salute at 3DIM, celebrating
gold on Two For The Show (now platinum)
and promoting Knock ‘Em Dead Kid. Last
year, again at 3DIM, the company cele-
brated its first Trooper platinum, on Knock
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‘Em Dead, with another major promoiion. neneral growth in the markeiplace

This year’s March promotion will be an the Richards recalls, "A few years ago, 1

new greatest hits package, in conjunction 1975, MCA was cansidered an extremely

with the Maple Leaf Gardens date Coin intimidating young market power. Thes

cidence? *‘I am trying to bring my act to wert intg a slump. You can be hot | the

the attention of the media,”” Richards you can be cold, no matter how big you an

explains, ‘I think they deserve the attention It all has to do with cycles any

| think they deserve all the hardware thay g0 inty a slump, There is room for v

can get. This is the time when the media the major labels ta succeed. It's ar

gather together. It's our chance 1o capture product, timing the basic ingrachient

as many people as possible in our suite. We The company’s head office in the ertainmaent for the people.

want people to know we believe in Trooper, gives Richards the opportunity to e ‘he fact that my parent company is

and we've never been faulted for that.'” success through ths own method Tl 1iting me do this is encugh to show that |
times unconventional, but always innova have some leeway. | check everything

The MCA family of labels tive and exi |.ti.nq. ‘111 fight footh and na through our legal office in .L.A | check

. 3 for my division MCA/CH g0/ A verything through scheduling and  get

- the future looks bright Thare’s a certain amount of eccen { permission on everything. 1 come up with
that | inject into our industry and | he wleas The very fact that we're able to

For both Richards' division, MCA/Change/ artists - - it's important 10 me, Decauss call oo the phone and explain these incred-

Apex Records of Canada, and the MCA continually gain the public’s atter N St ibly abstract things to people and they

Distribution operation, prospects are tor a your records, you must do somatiing dif lon’'t aver bat an eye 1It's indicative that

bright future, fraught with talented artists  ferent. Everybody. in this business should be thay do understand what I'm trying to do.

and top product, major acquisitions and a devoted to that credo - - to make different They're allowing me some leeway because

The CKFH gang: Perry Lansing, Jack Winter and Brian Barker (L to r) Keith Patten, Herb Forgie, Bill Tait, Terry David Mulli-
with Loretta Lynn, Randy Sharrard and Scott Richards.

gan of CBC Vancouver, Martin Onrot and Scott Richards.

Trooper. the MCA gan APM's Walt Grealis and friends at

Perry Lansing of CKFH (1) emcees Horseshoe night with guest
MCA ho i receprion in Vancouver's Bayshore inn,

Little David Wilkins (r) and MCA’s Scott Richards

'World Radio Histo
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this market here is quite distinctly differ-
ent. Neil Diamond’s 20 Golden Greats is
not available in the U.S. It's a very popular
package in Canada, and | am marketing
domestically. | really like that. | enjoy
what I'm doing in this market, and the big
numbers are attainable here. You just have
to identify them.”’

Looking toward the future, Richards
states, “'I'd like to expand the A&R acquisi-
tions here. We are involved in some posi-
tive situations, especially in Quebec. And of
course, Trooper are very strong for us right
now. We had records from them very soon
after they signed with us, and we learned
the importance of working the records.
Then Trooper matured enough musically
10 allow FM to be a major medium for them
1o work in. It really changed everything
for them. Their sales have doubled from
the last album.

“I'm working on a couple of projects
slightly out of the mainstream. I'm work-
ing on a package for the fall that could be
the biggest entertainment item of the past
few vears. It's so different it won't even be
marketed in our class of trade. The record
industry won't be able to market it.

““We want to grow and be successful. We
want to continue marketing our acts, and
we want some gold. We definitely are plan-
ning on a great increase in business at MCA/
Change/Apex Records of Canada. We're
going to do it. 1979 is the start of an up-
ward trend that will continue for many
years.”

MCA: Hot artists, hot product

MCA Records are currently gearing up to
another in a series of massive promotions
taking place at RPM'’s Three Days In March.
Vice President Scott Richards notes, "We've
got so many good popular records right
now. We're going to focus separately on
about eight or nine pieces of product in
our booth. We have a huge booth at the
Hotel Toronto.

Richards has good reason to be excited.
Over the past year, through the acquisition
of the Change label, the success of a number
of new domestic acts, the national break-
through of Trooper and the re-establishment
of a number of international names, MCA's
roster is chock full of highly estabtished
talent and top selling product.

The MCA label
- international acts lead way

Tihe MCA label is particularly active, with a
number of international artists scoring
major sales, including Olivia Newton-John,
Elton John, the Who and Tanya Tucker.
The Who's current release, Who Are
You, is now well over double platinum in
Canada and still climbing. Richards feels
the album may have sold as well even if
drummer Keith Moon hadn’t died. “We'll
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never really be able to tell if misfortune
sold more albums, because we had a mar-
keting plan before he died. MCA was pre-
pared here in Canada. We entered the mar-
ket with red coloured vinyl, which gave us
a platinum in week one. When he died, the
record was already the hottest thing on
the street.

“The Who certainly added to our
strengtn. "2 weren’t expecting them to be so
hot, because their sales history on -he last
five albums is not indicative of this current
album. By the way, contrary to rumours,
they have not signed with any other com-
pany for the U.S. and Canada.”” MCA reps
will be taking a huge collection of gold and
platinum awards to Britain to present to
the group for their successes through the
years.

Two more MCA artists on release with
their most successful albums in years for
MCA are Elton John and Olivia Newton-
John. Richards describes Elton Johr's cur-
rent set, A Single Man, as “‘introspective,
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simplistic. He's trying to make a creative
comeback, a marketing comeback. He's
very open about it."”” MCA will be releasinc
as a new single from the album an instru-
mental titled Song For Guy. ‘It's a top-
level priority single for us,” notes Richards.
“It should spur the album on into the
double platinum area. Elton is definitely
coming back.” The Newton-John effort,
Totally Hot, is also racking up heavy sales.
The first single released, A Little More Love,
is a top five smash. Richard notes, ’Basical
ly. Efton and Olivia are marketing somewhat
in tandem in size of sales and popularity.
Clivia’s never been hotter. We've always had
great proportionate sales on Elton and
Clivia in Canada as versus world markets.”
Another surprise on the MCA roster over
the past year has been the re-ermergence of
the late Buddy Holly as a major artist, 20
years after his death. The rekindled interest
was due to the Buddy Holly Story filin.
MCA didn’t produce the film or release the
soundtrack, but they were prepared with a
package of Holly's original material. “‘We
were prepared for what we deemed to be a
situation, rather than just a hit movie. We
were anticipating that for a period of time,
this movie would create a meaningful cul-
tural situation in which we could put a
p ece of well thought out product into the
marketplace and reach a level far greater
than it normally would: Buddy Holly
Lives - - 20 Golden Greats. We designed our
own header card. We had thousands of
posters made. We did our own advertising
and made deals for co-op advertising with

Brian Smith of Trooper with MCA's Keith
Patten at recent Vancouver reception.

accounts. The record was full-priced, and
in a fantastic looking package. Our basic
premise was, ‘Accept no substitute - - Buady
Holly is only on MCA Records.” And the
result is that we're going to have a platinum
album within the next few months. We did
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a very creative job on it, and we didn’t
overspend. We were ready - - three months
before the movie came out, we were ready.”’

MCA also achieved major Canadian suc-
cess with disco artist Carol Douglas, on the
Midsong label. The success, which came out
of the Montreal branch, is on her eight-
month-old album Burnin’. The album is
halfway to gotd, and the title cut single
is very nearly gold, virtually all in the
Quebec market. Richards notes, “I've
never seen that happen before. We're start-
ing to spread it. It's now on CKFM Taronto
in  heavy rotation."” Interestingly, the
record tovk so long to take off that the
company lost distribution rights te the

label, except for Douglas, in the meantime.

Paramount Records
629 Denison St.
Markham, Ont.
L3R 1B8
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Change Records - MCA's
first domestic label deal

Last year, MCA Records signed their first
distribution deal with a domestic Canadian
label. The label, Toronto-based Change
Records, is assigned to the MCA group, and
will be marketed jointly by its own staff
ard MCA Records. Richards describes
the deal as a "‘long-term, Canadian-based
deal to provide me with high quality domes-
tic A&R properties that are actually being
targeted for the world market. The Change
people get placements worldwide, either
through their own discretion or through
MCA. We're working some good acts
through Change - they've provided some
tremendous credibility to our roster, and
we've just got to get a break with them.”

The Change roster includes singer-song-
writer Van Dyke, on release with his second
album, Another Van Dyke: country/rock
singer-writer lan Kemp, whose debut album
is about to be released; singer Aura, whose
debut album is titled Special Way: and rock
artist Myles. Richards is particularly excited
about the new Myles album, Start All Over
Again: "it's a super looking package. He's
a great looking person and has great appeal.
He'll be working with a great band, and this
is a really, really good record. John Stewart
has put everything he knows into this re-
cord. This is going to be a big break for
Change.”

The label’s newest signing, singer-writer

= Sheac &N Nt R S M gy

Change artist Myles and label s promotion
expert, Bob Johnston at CHEZ-FM Ottawa.

Vladymir, has been achieving exceptional
FM airplay with his double-sided single, All
Around The World/Bring On The Dancing
Girls. The company is working toward
AM play.

Richards explains the relationship be-

TROOPER

tween Change and MCA: “{National Pro-
motion Manager) Bob Johnston does his
own promotion outside of MCA, and we
have weekly meetings where everything is
covered. They arrange al! their own PR,
they come up with most of their own
creative ideas and a lot of their own ad-
vertising. When it comes to pure marketing,
we provide that. Bob does the publicity,
the PR and the primary promotion.

“It's worked out to be a very fine and
workable blend of talents. We're starting
to see figures on most of their product
now, and the artists haven't really even
started touring.

“l think Change will be good for us. |
think Myles will be our first major break-
through. They're in an acquisitional period.
They're adding management people on
their side. They're looking to be success-
ful. They want to be a major worldwide
entertainment company.”

CONTACT:
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FIRLETTNGLS MOVE' YL

GREG SKAARAVIK o= INGRID MOLL

#406 - 68 Water Street, Vancouver, Britah Columbis, Canada — (604) 688-3732 — Telex 0455159
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Apex - reintroduction of
an old friend in Canada

Recently, MCA's Scott Richards reintro-
duced the Apex label in Canada. Apex, a
popular label in this country until it was
phased out many years ago, was brought
back largely to create an outlet for de-
veloping domestic talent, both in the
English market (Apex Records on a red
label) and in French Canada (Les Disques
Apex on a blue label}. But another reason
for the label’s return is nostalgia: | started
with the Apex Records label 12 years ago
as a promotion man. The label was very
popular in Canada. There were some good
hits and artists on it, like Don Messer.
It's also very widely recognized around
the world.

“We needed to create a street identity in
the Francophone markets. We created Les
Disques Apex, with a blue label. The red
label is for Anglophone productions and
secondary releases from Change’s produc-
tion house, interDisc. f they pick up
product worldwide, or if they do things on
a secondary basis, we have an agreement to
release them on Apex, to test them and
work them. I1t's good product, but the artists
aren’t signed exclusively to Change for
long-term contracts.

“'m also using the Apex label for

Canada’s famous Irish Rovers with Scott Richards.

CKBY-FM personality Ted Daigle is visited
by Change country artist Bob Van Dyke.

French and English domestic releases and
things | can acquire mysalf. I'm working on
some releases, both in French and English.”
The label’s first release, a French atbum by
the duo of Brault et Frechette, has become
a major success in Quebec. Sales are re-
spectable,- and the first single, Les P'tits
Coeurs (The Little Hearts), a seasonal
record for winter, has taken off and will
achieve gold status. Out in November, it
is still in the top ten. The duo have a pre-
vious retease on another label which did
very litile. The Apex release, titled Retenir
Le Temps, is a marked improvement; "“This
is a superbly produced record. That was
what freaked us out.”
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Sam Feldman, manager extraordinaire of
Trooper, with Scott Richards.

Product has also been released on the
English Apex label, a single by Alden
Diehl titled Fight On. Diehl, who doubles
as Vice President and General Manager
ot CKY radio Winnipeg, composed a
humour piece which was produced and re-
leased by MCA on Apex. Over 5,000 units
have been sold in Winnipeg alone, and the
record has been nominated for a Juno
Award in the comedy category. Plans are
in the works for an album.

"1 have plans for both labels,” notes
Richards. “’I'm working quite extensively.
've made several trips into Quebec looking
for artists. We had a major party for Brault
et Frechette when their album was releas-

Trooper's Doni Underhill (Round Round We Go) gets the MCA
treatment from Scott Richards and Keith Patten
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ed. We had about 500 people at a media
party in Old Montreal. A lot of the old
original Apex artists were there.

“"We're looking for several new artists
for the Les Disques Apex label. I'm working
full-tilt on several deals for the English Apex
as well. We can arrange to reserve a serial
number with the California office if we have
an international type act who wish to
remain on the MCA label proper. But MCA
is more of a corporate thing, and | don't
hzve as much jurisdiction there. The onus
is on me to find things that are marketable
here. They're trying to allow me to have
more access to the Canadian market, and
we'd like to try to create some really
hot stars.”

MCA marketing solid gold
Neil Diamond album set

One of the more unusual examples of MC2
Records’ policy of coming up with unusual
and innovative ideas is the marketing of a
special Neil Diamond compilation set. The
set, Neil Diamond's 20 Golden Greats, is
already available as a standard list priced
album and is selling very well, beyond the
gold mark and on its way to platinum status.

MCA Vice President Scott Richards
explains, "MCA has been selling Neil Dia-
mond records for five years since he left the
label, and of course, while he was with us.
Because of our credo of doing things differ-
ently, I've developed the 20 Golden Greats
package here in Canada. We understand,
through our retailer checks, that it's on a

Trooper's Tommy Stewart with friend.

par in sales, and in some locations, outsel-
ling Diamond’s current release on his cur-
rent label. Of course, we're rot doing it to
outsell the other flabel. It's just that we
have a package that we felt was a really
powerful set.

“"We took the gold theme a s:ep further.
We've developed a package with a $100
list price. It contains a 24-carat gold-plated
edition of the album. It also contains a
reqular playing copy. It's in a deluxe box
set. 1t'll be going into controlled distribu-
tion over the next couple of weeks."’

The package will be very specially mar-
keted and distributed using a campaign
custom designed to the project. "We're not
asking the retailers to buy stock - - we don't
want them to have to tie up therr invest-
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ments - - but we are asking them to pay
attention to us. We've been getting world-
wide demand for this record. The media
all over the world have information about
it. We're getting calls and orders from alt
over the world, and we're starting to process
the orders now.”"

Richards continues, "It's a very expen-
sive package Just to get the box made cost
a lot of money. We had to have extremely
expensive calour brochures and advertising
and phatography done in order to show
this thing, so that it doesn’t have to be
available as a stock item in the stores. but
can be I=arned about from the posters and
point of purchase material and ordered in
advance by the customer. We want to do
special ordering on it, newspaper acver-
tising and foreign marketing. We don’t
want to obligate the accounts to buy it in
any depth.

“It's an unusual concept,” Richards
concludes. It's been cited as the most
different marketing concept to come along
in years. |'ve done some major media inter-
views, and wi | be doing more.””

COMMON?
Answer:

Plain Truth...
We Love Trooper .

WHAT DO TROOPER, Harry Belafonte, Prime Minister Trudeau, Scott Richards,
Opposition Leader Joe Clark, Elliott Gould, Randy Bachman, Fred Turner, Nancy
Greene, Gord Edwards, Dave Cutler, Brian Budd, and Ron Newman HAVE IN

They have all been to Canada’s most unique game store, owned and operated
by John Pozer, a “‘hasbeen” of the record business.

627 Hornby Street,
Vancouver, B.C.
604-669-4144

Write for your free catalogue
Watch for new stores in
Calgary and Victoria soon.
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YOU MAKE THE HITS —
WE’LL MAKE THE LABELS
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RA, TOMMY, DONI, BRIAN, FRANK . . . .

YOU GUYS ARE GREAT!

BRUCE ALLEN TALENT PROMOTION LTD.,
Suite 406, 68 Water St., Vancouver, B.C.
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COTTRELL AIR SERVICES

HELPS TROOPER GO PLATINUM

If you need your product on the shelves fast, give Cottrell Air
Services a call. Next day delivery to most major Canadian cities
from Toronto and Montreal. You will like our rates too.

SR
COI TRELL AIR SERVICES LTD.
Offices in  MONTREAL TORONTO WATERLOO ~ HAMILTON
(514) 631-9851  (416) 677-6641  (519) 744-2251  (416) 549-35 APPROVED

WINNIPEG CALGARY EDMONTON VANCOUVER
(204) 786-6981  (403) 2739545 (€ AGENT
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YOU'VE BEEN TROUPERS
PV
And thanks to Scott Richards and everybody at MCA
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Final count of $66,000 plus for CHQR /Calgary CP campaign

Every vyear, in conjunction with Western
International’s Calgary Inn, Noma Lights
and the Calgary Cerebral Palsy Association,
raclio CHQR holds the Light Up A Child's
Lite campaign. During a four week period
just before Christmas, the station asks
tisteners to purchase a symbolic Christmas
buib for a dollar. In turn, the front side
of the Calgary Inn is lit up and the funds
are donated to the Calgary Cerebral Palsy
Association.

Originally, five years ago, Calgarians
were asked to donate a total of $3,300
to send CP children to summer camp.
The total for ‘hat year exceeded $10,000
anc has grown each year.

This past year the campaign was kicked
off by well-krown recording personality
Bobby Curtola, Alberta Lieutenant Gover-
nor Ralph Steinhzuer and Stampeder
football star Reggie Lewis. The final count
is now in and Blair Odney of CHQR reports
the total has reached $66,663.84.

The funds have already been allocated,
however a large amount wilt 90 to a pro-
posed resource centre to help all handi-
capped Calgarians. The resource centre
will comprise a library unique to Western
Canada, introducing new equipment not
presently available in the west. Handi

Recording star Bobby Curtola (centre) with
Alberta Lieutenant Governor Ralph Stein-
hauer and Calgary Stampeder defensive end,

Reggie Lewis kick off CHQR Calgary’s
Light Up A Child‘s Life campaign,

capped people will be allowed to borrow
the equipment for a trial period to see if
it is useful to them before purchasing.

CBC-TV Variety gears for
'79 Pacific Song Contest

Tasso Lakas, Associate Producer for CBC-
TV Variety, has announced that his depart-
ment is again searching for a song to repre-
sent Canada at the upcoming Pacific Song
Contest, to be held this fall. Music publish-
ers are advised the deadline for the 1979
Canadian antry is May 1, and the depart-
ment is anxious to begin considering ad-
missions as soon as possible.

Unde' the rules of the contest, all en-
tries must include words and music, the
compositian must never have been oub-
lished prior to Oct. 1, 1978, and the song
must not be longer than 3% minutes in
duration.

Lakes requests submissions be made
by audio cassette if possible, to facilitate
dubbing and transport. Submissions sheuld
be sent to Tasso Lakas at CBC-TV Variety,
P.O. Box 500, Station A, Toronto, Ontar-
io, MBW S EB6.

In last fall's Pacific Song Contest,
Canada’s Gloria Kaye won the best per-
formance award for her interpretation of
Beth Harrington’s song, Just To Be Alone
With You. The 1978 contest was telecast
live on Octcber 16

HOW TO BUY CONSULTING SERVICES

This is the third and final instaliment in
RPM’s series on hiring and using profession-
al or consulting services. To date, we have
when and whom to hire. This week we
discuss how much to pay.

Consultants typically calculate and qQuote
their fees on a dady or hourly rate. Fees are
assessed based upon the amount of time
requ red to complete a job, the variable
costs to be incurred by the consultant and
some contribution to fixed costs. Frequent-
ly, the latter are subsumed in the consul-
tant’s daily rate - - a hidden cost of sorts

There are two exceptions to the above.
One is the on-ca.l consultant whose exper-
tise is sought regularly but for short periods
of time. Second is the consultant on retainer
to whom you make a minimum payment
for a certain period of time. You pay
whether or not the consultant’s services
are used or not. In both instances, the
consuitant is more a permanent part-time
employee than a consultant in the more
usual sense.

In radio, consulting rates are not particu
larly competitive. For one thing, there are
too few full-time consultants. Secondly,
services may be either so specialized or so

general and variable that individual neogtia-
tion is near impossible.

Fees are, of course, influenced by ex-
perience. But public image or reputation, |
think, has lately been more important than
ability. While there are many competent
consultants extant in the industry, there
are a few firms who have spent more time
and money making noise than acquiring
valuable field experience - - they already
know everything. What makes this situation
a bit ridiculous is that these noise makers
are quoting and receiving about 20% more
than the individual | feel is tops in the
field.

Consulting fees may strike you as high,
particularly if you are dealing with an in-
dividual or a small firm. For one thing, you
know the consultant is the sole beneficiary
of the fee you pay. If you multiple the daily
rate by the number of working days in a
year, wow! He makes more than you do.
Or does he? It is unlikely any consultant
actually bills more than five to seven months
a year. If your agreement is a retainer
deal, then the consultant may bill you for
a year but at a lower rate than if it was a

per diem rate.
'World Radio Histol

PART THREE
by George Pollard

Several factors enter into the com-
putation of consulting fees. Some factors
are obvious. Traveling is one such obvious
factor. Other factors are considerably less
obvious; secretarial, copying, teleghone,
printing and so forth are justa few examples.
Their impact can not be ignored. Trey
are either included in the daily rate or
among the variable costs, or as your con-
tribution to overhead which typically
appears in she form a 156% to 20% surcharge.

Each agreement you come to with a
consultant should be written up in the form
of a proposa!, before you finalize. The pro-
posal should include the foliowing: a clear,
concise and crisp statement of the prob-
lem; an outline of how the consultant
intends to go about helping you solve the
problem; how long the consultant expects
the process to take; what it will cost you
in terms of (1) variable costs, (2) con-
sultant’s fees, and (3) overhead contribu-
tions. If a prospective consultant declines
to discuss his fee structure, look elsewhere.

Individual consultants and small firms
generally pay more for certain things than

CONSULTANT continued on page 19
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Joe Owens leaves CBS for the sunny climes
ot California. Joe has moved to Mushroom
Records where he will be in charge of album
action.

Nancy Oldman has been appointed to
the position of National Press Officer for
GRT. Nancy has been with GRT for the
past eighteen months where she assisted
regional promotion reps as well as keeping
track of all demo tapes submitted to the
A&R department for auditioning. Nancy

will continue to edit the weekly classified
report and assist in artist relations. She
wilt report directly. to Jeft Burns and will

BOOK REVIEWS

by George Pollard

STRIKING iT RICH IN RADIO:
Business Week assesses the state of radio

“Radio is enjoying a prosperity undreamed
of just five years ago,”” concludes Business
Week in its February 5th, 1979 cover story.
And, adds this prestigious and widely read
weekly, ““a steady stream of investors wants
to get inon it."”

“Stations,” they report, “are command
ing record prices, revenues are up, and
companies offering stations new services
are sharing in the boormn.” Not bad for an
industry that just twenty-five years ago
was expected to go the way of the dino-
saur. Not bad at all!!!

Business Week’s coverage of radio is
particularly perceptive. This gives the piece
a tone of authority and considerably en-
hances readability. Unfortunately, the arti-
cle concentrates on the US.A. industry.
Nonetheless, it does provide considerable
insight into an industry whose finances
are often mantled, a situation ostensibly
due to the preponderance ol private cor-
porations owning stations - - they are not
required to make public their financial
records.

“All (American) radio this year will
near the $3 billion mark in terms of ad
expenditures,” says Business Week. Local
advertisers are expected to contribute two
thirds of this. This is more than the maga-
zine industry grosses, about a third of TV's
gross and a quarter of what newspapers do
annually. Still, concludes Business Week,
“radio could outpace its rivals in growth in
1979 and beyond.”

Why the revenue-profit explosion? Sever-
al reasons are readily evident.

First, radio, says Business Week, "is
neither capital-intensive nor labour-inten-
sive.” In simply terms, this means radio
spends relatively less on equipment (capital)
and has smaller staffs (labour) than other
industries of similar size. This, in turn,
relieves it of many of the capital-labour
pressures which continually force up the
cost of TV time and newspaper space. Ad-

be assisted in press/promotion by Casey
Brooks.

Quality’s Ontario Sales Supervisor, Brian
Carson, wili be in the hospital for a lengthy
term after his recent head-on automobile
crash. He has a lot of fractures that will
take some time to knit. He's in the Eto-
bicoke General Hospital (Toronto). We
wish him a speedy recovery

George Burns has been appointed
Vice President of MCA Distribution.

Jeff Smith, one of the industry’s best
party throwers, got together with Scott
Richards, MCA's creative Vice President,
and came up with the party of the year
for Valentine's Day. |t looked like every-
one who was anyone was In attendance
and a couple hundred others. One ohserver
noted: “Who the hell are all these people?”
The bash was at Sounds Interchange Studios.

Robin Farr, Coordinator for the Win-
tario-backed Half Back program is ready
to roll on his exciting new venture. Re
tailers, almost 500 of them, are now re-
turning their apphication forms.

Hope Garber is a very proud mother.
She has been invited to the opening of
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Sweeney Todd at the Uris Theatre in
New York. Her son, Victor (of Godspeil
fame) is starring in the Broadway show.
As well, Hope's daughter Lisa has been
recognized by New York music ViPs as
potentially powerful in the field of song-
writing. Now living in New York, young
Lisa has just been signed to Screen Gems.

Julian Rice has been appointed National
Sales Manager for the Moss Music Group
(Canada). He will be responsible for the
overall marketing plans for the complete
Vox/Turnabout catalogue of classical re-
cords and tapes. Julian is probably best
remembered for his tenure at CBS Canada,
where he held the position of National
Merchandising Director. He has also been
associated with Capitol Records in the
U.S. He will be based in Moss Music’s newly
opened West Hill sales and distribution
centre.

Liz Braun moves up into the position
of National Manager of press and publicity
at CBS. Liz is one of the new breed of
effective and considerate record people
in the field.

vertisers, consequently, look to radio to
stretch inflaction-riddled ad dollars. Judic-
ious radio time buying helps most adver-
tisers overcome at least a portion of the
atfects of 9% inflation

Business Week also reports that profits
are outpacing revenue. This is partially
explained by the low capital-labour invest-
ment radio stations generally have Auster-
ity measures, however, have helped cut
costs tremendously. Take, for examnple,
the case of WKTU-FM. If you have heard,
the station went disco late last fall and flew
into top spot in the 64-station New York
City market. As billings went up a reported
400%, station GM Ed Cossman was paring
the staff to 14 from about 30.

A final reason for revenue-profit growth
offered by Business Week s excellent article

is format specialization. Although Canadian
broadcasters, particularly FMers, have yet to
catch on, AOR, Country, Beauty, Info-
Talk-Sports vs the generalized Pop/Adult,
Contemporary MOR formats - means
premium level CPMs. Obviously, the more
efficiently a station can deliver an audience,
the more advertisers will be willing to pay.
This is standard practice in the magazine
industry. It accounts for the success of such
narrowly targeted magazines as National
Review or any of the city magazines. The
notion is equally applicable to radio.

Most newstands carry Business Week.
It costs onty $1.25. If you can’t locate the
February 5th, 1979 issue locally, you could
send a $1.25 to Business Week, McGraw-Hill
Building 1221 Avenue of the Americas,
New York, N.Y. 10020.

ERRATA

In a recently published BIGHORN
ad in this publication it was incor-
ectly stated that Martin Shaer had
at one time produced Mushroom

recording artists Chilliwack. CBS

Records

Canada Ltd. wishes to

apologize for any contusion and
or inconvenience this error may
have caused the involved parties.
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CONSULTANT continued from page 17

larger  firms. Examples of these iterns
ircludes printing, secretarial help, prepara
tion of presentations, photocopying. You
can, of course, request copies of all such
bills encountered by the consultant on your
behalf. But be prepared to pay roughly
16% surcharge for this. Another option,
which will save you money and increase
the productivity of your own staff, is make
as many of these variable cost services as
possible available in-house.

The final decision to employ a consult-
ant must be made with circumspection, even
reluctance, and the conviction that his/her
recommendations will not only be practical
but also usable. Impulse buying, a wide-
spread radio practice, should be restricted
to less costly items such as chewing gurn and
candy bars. Make certain you need the
se-vice before you bay.

If you decide to go ahead and employ
a consultant, proceed carefully. Select a
consultant carefully. Fit the consultant
to your station size, needs and staff. Unlike
ycur new car, consulting services carry no
warranty.

When in doubt about the need for con-
sulting services, you are better advised to
add £.0. Wilson's The Origin And Evolution
Ot Polymorphism In Ants to vour book-
shelf than a consultant's Analysis And
Recommendations For Restructuring And
Repositioning Radio Station CRUD In The
Whitewash Valley CMA. At most, the
former will run you $2; the latter will cost
many thousands, maybe even tens of
thousands. And both will collect dust at
the same rate.

TRIBAL DRUM

by George Pollard

Alain Montpetit has resigned as Direc-
tor of Promotion at CKGM to assume the
positon of drive-home personality and
Assistant Program Director at CKMF in
Montreat.

Foote, Cone & Belding have been ap-
pointed CFTR Toronto's agency of re-
cord. The team of FCB and CFTR have
already caused a flurry of excitement
in the Toronto area through their very
effective television advertising.

CKSO Sudbury recently sponsored a
Most Romantic Night Of Your Life contest
just prior to Valentine's Day. Listeners
were asked to send in their handcrafted
original valentines. The winning entry was
a valentine candy palace. On Valentine's
Day, the on-air staff of Mike Cranston,
Doug " MaclLachlan and Ron Smith went
to the winning couple’s home bringing
with them a complete lobster dinner and
all the other goodies needed to fulfill the
winner’s most romantic evening

Bobby Day moves from WAPR Avon
Park, Florida to CFRW Winnipeg. The
move takes place the end of February

PROGRAMMERS

Toronto area auto mishap hospitalizes Brian Carson

Just a few short weeks after being appointed
Ontario Sales Supervisor for Quality Re-
cords, Brian Carson lies critically injured
in hospital. While returning to his home in
Palgrave, Ontario, the evening of Saturday,
February 17, Brian was involved in a head-
on collision. He was rushed to Etobicoke
General Hospital where he s expected to
be confined for several weeks. The driver
of the other car is reportedly still in a
coma.

At the time of Mr. Carson’s appoint-
ment to Quality he had in excess of six
years experience in the recording in-
dustry. In making the announcement of
his appointment, Barry Stafford, Director
Of Sales, noted: ""We are pleased to wel-
come Brian to our team of professionals
and everyone is looking forward to work-
ing with him”. His appointment became
effective January 29,

BN ‘

Brian Carson

CANADIAN

MAJOR MARKETS

NEVIN GRANT

CKOC HAMILTON

CANCON SINGLES CHARTED
(11) Dancin’ Shoes-Claudja Barry
(12) Lotta Love-Nicolette Larson
(18) Phasors On Stun-FM

(19) Fall IN Love Again-Anne Murray
(22) A Little Lovin-The Raes

(26) Wheels Of Life-Gino Vannelli
(31) 1 Really Love You-lan Thomas
(32) The Moment it Takes-Trooper
(35) Cobra-Dale Jacobs

(40) Call Out My Name-Zwol
CANCON SINGLES PLAYLISTED
Here Comes The Night-Streetheart
Love Stuck-Stonebolt

Four Strong Winds-Neil Young
Means So Much-Burton Cummings
BEST NEW CANCON SINGLE
Here Comes The Night-Streetheart

In order to be more of a service to radio
programmers and record companies,
RPM  will, over the next few weeks,
introduce the above weekly information
from selected radio stations across
Canada. This information will cover
rock-oriented, adult-oriented and atbum-
oriented formats. This is an experiment
and will be expanded on should there
be indication that this type of infor-
mation is regarded as important.

JOHN KEOGH

CKGM MONTREAL

CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(27) Sultans Of Swing-Dire Straits

(28) Dancin Shoes-Nigel Olsson

(29) Crazy Love-Poco

PLAYLISTED

Song On The Radio-Al Stewart

CLARA CAROTENUOT

CFUN VANCOQUVER

CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(27) Sultans Of Swing-Dire Straits

(29) Forever In Blue Jeans-Neil Diamond

DON STEVENS
CKLG VANCOUVER
CHARTED

(1) Da Ya Thln’&Jn],j‘ﬂifiW Stewart

(17) | Will Survive-Gloria Gaynor
(18) Fall In Love Again-Anne Murray
(20) What A Fool Believes-Doobie Bros

BEV MERRILL

CKLW WINDSOR

CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(25) What A Fool Believes-Doobie Bros
(30) Four Strong Winds-Neil Young
HITBOUND

Music Box Dancer -Frank Milis
Precious Love-Bob Welch

Knock On Wood-Amii Stewart

ROCK-ORIENTED

HITMAKERS

Early action on new singles are featured
below showing additions to playlists and
charts not yet charted on the RPM charts.

RAY BROOKS

CKXL CALGARY

CHARTED

(1) Y.M.C.A.-Village People

(18) Soul Man-Blues Brothers

(23) Somewhere In Night-Barry Manilow
(24) What A Fool Believes-Doobie Bros
(25) Dancing Shoes-Nigel Olsson

(26) Everytime | Think Of You-Babys
(27) New York Groove-Ace Frehley

(29) Just Fall In Lave Again-Anne Murray
(30) Blue Morning Blue Day-Foreigner
PLAYLISTED

Shake Your Groove Thing-Peaches & Herb
Song On The Radia-Al Stewart

Forever In Blue Jeans-Neil Diamond
Suhans Of Swing-Dire Straits

BRAD PHILLIPS

CHED EDMONTON

CHARTED

Sang On The Radio-Al Stewart

| Go To Rio-Pablo Cruise
Tragedy-Hee Gees

PLAYLISTED

Sultans Of Swing-Dire Straits

Got To Be Real-Chery! Lynn
What A Fool Believes-Doobie Bros
Here Comes The Night-Streetheart
Time Is The Keeper-lan Thomas

MARK LEWIS

CFRN EDMONTON

PLAYLISTED

Gimme Your Love-Alma Faye Brooks
Sultans Ot Swing-Dire Straits

Shake Your Groove Thing-Peaches & Herb

ROCK ADDS continued on page 22




212\, Adult Oriented Playlist

CANADA’'S ONLY NATIONAL WEEKLY ADULT-ORIENTED SINGLES SURVEY

(Albums containing listed singles are shown below)
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13

20

16

36

19

28

a1

31

23

24

27

18

Wks

Anne Murray - Capitol 4675-F

| JUST FALL IN LOVE AGAIN
{(6) \@

(8)

(7}

(6)

(7)

(7)

(7}

(4)

(8)

(8)

(4)

(4)

(4)

(11)

(7)

(12)

(3)

(2)

(3)

(7)

(8)

(4)

(10)

{LP) New Kind Of Feeling SW-11849-F

(Boogie Woogie} DANCIN’ SHOES
@Clnudlu Barry - London LG-2K
(LP) | Want To Be Moved - LG-1003-K

RASPUTIN
Boney M - Atlantic MS-1990-P
{(LP) Nightflight To Venus - KSD-50498-P

LADY
Little River Band - Capitol 4667-F
(LP) Sleeper Catcher - SW-11783-F

FIRE
Pointer Sisters - Planet 45901-P
(LP) The Pointer Sisters - P1-P

DA YA THINK I'M SEXY
Rod Stewart - Warner Bros - WBS-8724-P
(LP) Blondes Have More Fun - BSK-3261-P

HOME AND DRY
Gerry Rafferty - United Artists UAX1266Y -F
(LP) City To City - UALA-840-F

| DON'T KNOW IF IT'S RIGHT

Evelyn “Champagne’ King - RCA-PB-11386-N
(LP) Smooth Taik - APL1-2466-N

HEAVEN KNOWS

Donna Summer - Casablanca NB 959-Q

(LP) Live And More - NBLP 7119-2-Q

a LOTTA LOVE

Nicolette Larson
(LP) Nicolette

@ | WILL PLAY A RHAPSODY
.Burton Cummings - Portrait 6-70024-H
(LP) Dream Of A Child - PR-34581-H

FOREVER IN BLUE JEANS
Neil Diamond - Columbia 3-10897-H
(LP) Bring Me Flowers - FC 35625-H

1 WILL SURVIVE

Gloria Gaynor - Polydor PD-14508-Q
{(LP) Love Tracks - PD-1-6184-Q

@WEEKEND TWO STEP

Warner Bros WBS-8664-P
BSK-3243-P

T.H.P. Orchestra - RCA JB-5053-N
(LP) Tender |s The Night - KKL1-0291-N

SOMEWHERE IN THE NIGHT
Barry Manilow - Arista AS-0382-F
(LP) Greatest Hits - A2L-8601-F

A LITTLE MORE LOVE
Olivia Newton-John - MCA 40975-J
(LP) Totally Hot - MCA-3067-J

WHY HAVE YOU LEFT THE ONE. . ..
Crystal Gayle - United Artists 1259-F
(LP) When | Dream - UALA-858-F

DON'T CRY OUT LOUD
Melissa Manchester - Arista AS 0373-F
(LP) Don't Cry Out Loud - AB-4186-F

WHEELS OF LIFE
Gino Vannelli - A&M AM-2114-W
(LP) Brother To Brother - SP-4722-W

DANCIN' SHOES
Nigel Olsson - Bang 8740-N
(LP} N/A

EVERY WHICH WAY BUT LOOSE
Eddie Rabbitt - Elektra £E45554 P
(LP) Every Which Way But Loose - SES503-P

NO TELL LOVER
Chicago - Columbia 3-10879-H
(LP) Hot Streets - FC-356512-H

@ GIVE YOU THAT LOVE
Rich Dodson - Marigold MPL-1001 (dist. TCD)
(LP) N/A

NEW YORK GROOVE

Ace Frahley - Casablanca NB-941-Q
(LP) Kiss - NBLP 7121-Q
LE FREAK

Chic - Atlantic AT-3619-P
(LP) N/A

26
27

28

30
31
32

33

35
36
37
38
39
40
41
42
43
44
fS
46
47
48
49

50

26

29

30

34

35

38

40

42

43

39

44

46

47

45

50

48

49

(9) @

(3)

(4)

(4)

(3}

{(11)

(6)

(3)

(7

(2)

(3)

(3)

(1)

(4)

(3)

(3)

(2)

(1)

{2)

(1)

(2)

(1)

G

The followin:

codes are used through-

out RPM's charts as a key to record

gdistributors,

ALM -w
cBS H
CAPITOL  -F
GRT T
LONDON K
MCA -J

NO TIME TO CRY
Christopher Ward - Warner Bros CW-5501-P

{LP) Spark Of Desire -

| DON'T WANNA LOSE YOU
Hall & Oates - RCA PB-11424-N
(LP) Along The Red Ledge - AFL1-2804-N

GOODBYE, | LOVE YOU
Firefall - Atlantic 3544.-P

(LP) Elan - KSD-
LOST IN YOUR

19183-P
LOVE

MOTOWN =Y

KWSC-92000-F

John Paul Young - Scotti Bros/Atlantic SB-405-P

(LP) N/A

SONG ON THE RADIO

Al Stewart

{LP) Time Passages -

THE GAMBLER

Arista AS-0390-F

AB-4190-F

Kenny Rogers - United Artists UA-X1250Y-F

(LP) The Gambler - UALA-934H-F

MOMENT BY MOMENT
Yvonne Elliman - RSO 915-Q

(LP) Moment By Moment - RS1-3040-Q

MY GUNS ARE

Bonnie Tyler -

(LP) Diamond Cut

LOADED

RCA PB-11468-N

AFL1-3072-N

BABY I'M BURNIN'

Dolly Parton

RCA PB-11425-N

(LP) Heartbreaker - APL1-2797-N

TORERO
Al Martino
{LP) N/A

WHISPERING R

Murray MclLauchlan

{LP) Whispering

Capitol 4681-F

AIN

Rain - TN36-H

I'M GONNA LOVE YOU
Glen Campbell - Capitol 9024-F

{LP) Basic
CALLIN’ HOME

Mavis McCauley - Vera Cruz VCR-105-M

SW-11722-F

(LP) Mavis McCauley - VCR-1003-M

STUMBLIN' IN
Suzi Quatro And
(LP) N/A

wow

Chris Norman -

Kate Bush - Capito) 72803-F

(LP) Lionheart -

ST-6456-F

DOG & BUTTERFLY

Heart -

6-70025-H
(LP) Dog & Butterfly - FR-36655-H

ROOT BEER RAG
Billy Joel - Columbia 3-10913-H

(LP) Streetlife Serenade -

CRAZY LOVE

Poco - ABC 1022-12439-T

(LP) Legend - 90
STORMY

22-1099-T

Santana - Columbia 3-10873-H

(LP) Inner Secrets -

FOUR STRONG

FC 35600-H
WINDS

Neil Young - Reprise RPS-1396-P

(LP) Comes A Ti

me - MSK-2266-P

SEND IN THE CLOWNS
tou Rawls - Philadelphia Int't ZS8-3672-H

(LP} Lou Rawls Live - PZ2-36517-H

RSO

True North TN4-144-H

RS-917-Q

PC-33146-H

I'M GETTING HIGH REMEMBERING

Carroil Baker - R

CA PB-50498-N

(LP) If 1t Wasn't For You - KKLI-0285-N

THE FOOL STR

IKES AGAIN

_pn I'LL NEVER STOP SINGING MY SONG
Bruce Murray - Columbia C4-4203-H
(LP) Bruce Murray - PCC-80015-H

Charlie Rich - United Artists UA-X1269Y-F
(LP) The Fool Strikes Again - UA-LA925H-F

‘ GIMME YOUR LOVE

Alma Faye Brooks - RCA PB-50504-N

(LP) Doin’ 1t - K

KL1-0303-N
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Here Comes The New Gold Album

UNDER HEAVEN OVER HELL

Here Comes The Hit Single

‘ HERE GOMES THE NIGHT
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Here Is The Nomination

MOST PROMISING GROUP OF THE YEAR

On Atlantic ' »u Records and Tapes
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PROGRAMMERS
ROCK ADDS continued from page 19

DAVID CARMEN

CKBW BRIDGEWATER

CHARTED

(1) Da Ya Think I’'m Sexy-Rod Stewart
(47) Dancin Shoes-Claudja Barry

(48) Wheels Of Life-Gino Vannelii

(49) Lady-Little River Band

(50) Fancy Dancer-Frankie Valli

BARRY SMITH

CKNR ELLIOT LAKE

PLAYLISTED

What A Fool Believes-Doobie Bros

All The Time In The World-Dr. Hook
Haven’t Stopped Dancing Yet-Gonzalles
Lady-Little River Band

Wheels Of Life-Gino Vannelli

Pick On Me-Dan Hill

ROB BROWN

CFOB FORT FRANCES

CHARTED

(26) | Will Survive-Gloria Gaynor

(30) This Moment In Time-Trooper

(31) You Thrill Me-Exile

(38) Just Fall In Love Again-Anne Murray
PLAYLISTED

Sing For The Day-Styx

Lonely Wind-Kansas

WAYNE DION

CIH|I FREDERICTON
CHARTED

(1) Lotta Love-Nicolette Larson
(14) Tragedy-Bee Gees

(17) Fire-Pointer Sisters

(20) Wheels Of Life-Gino Vannaelli
(26) Forever in Blue Jeans-Neil Diamond
PLAYLISTED

Music Box Dancer-Frank Mitis

| Love To Dance-Rudy Lavallee
Still In Love-Lisa Dal Bello

TERRY WILLIAMS

CJCH HALIFAX

CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(23) Tragedy-Bee Gees

(27) Heaven Knows-Donna Summer

GARY MERCER

CKWS KINGSTON

CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(28) Dancing Shoes-Claudja Barry

(30) Crazy Love-Poco

HITBOUND

Big Shot-Billy Joel

Dancing Shoes-Nigel Olsson

Shake Your Groov Thing-Peaches & Herb
Here Comes The Night-Streetheart
Stumblin 1n-Suzi Quatro/Chris Norman

PAT WELTER

CJNB NORTH BATTLEFORD
CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(28) Tragedy-Bee Gees

(29) No Tell Lover-Chicago

(30) A Little Lovin-The Raes
PLAYLISTED

Rolter-April Wine

All The Time In The World-Dr. Hook
Lady-Little River Band

DAVE WATTS

CFRA OTTAWA

CHARTED

(1) Y.M.C.A.-Village People

(29) Tragedy-Bee Gees

(30) | Will Survive-Gloria Gaynor
PLAYLISTED

Give You That Love-Rich Dodson
Call Out My Name-Zwol

Shake Your Groove Thing-Peaches & Herb
What A Fool Believes-Doobie Bros

JIM BUICK

CKPT PETERBOROUGH
CHARTED

(1) Da Ya Think I'm Sexy-Rod Stewart
(3) Fire-Pointer Sisters

(6) Got To Be Real-Cheryl Lynn
(11) Shattered-Rolling Stones
PLAYLISTED

Crazy Love-Poco

Tragedy-Bee Gees

| Witl Survive-Gloria Gaynor
Golden Tears-Dave & Sugar
Heaven Knows-Donna Summer

March 3, 1979

Take Me To The River-Talking Heads
Every Time | Think Of You-Babys

RICK ALLAN

CHEX PETERBOROUGH
CHARTED

(1) September-Earth, Wind & Fire
(27) Rasputin-Boney M

(29) Sultans Of Swing-Dire Straits
{30) Forever In Blue Jeans-Neil Diamond
PLAYLISTED

Song On The Radio-Al Stewart
Crazy Love-Poco

Big Shot-Billy Joel

ADULT-ORIENTED

HITMAKERS

Early action on new singles are featured
below showing additions to playlists and
charts not yet charted on the RPM charts.

BILL NELSON

CFVR ABBOTSFORD

PLAYLISTED

Morning Sun-Carole King

Don’t Cry Out Loud-Melissa Manchester
Every Which Way-Eddie Rabbitt

Never Said | Love You-Orsa Lia

Angel In The Night-Time Machine

ANDY PAWELEK

CKBB BARRIE

PLAYLISTED

Keep It Together-Rufus

All The Time in The World-Dr. Hook
Crazy Love-Poco

RUSS TYSON

CFCN CALGARY
PLAYLISTED

Time Is The Keeper-lan Thomas

ADUL T ADDS continued on page 23

JUNO NOMINEE

mer Awards.

THANKS FOR THE NOMINATION.
JOIN US! WE KEEP GOOD COMPANY .

MARIE BOTTRELL

COUNTRY FEMALE VOCALIST OF THE YEAR

® Grand Ole Opry Canadian Tour.

@ Concert Appearances with Tom T. Hall,
Tammy Wynette, Jeannie Pruett, Minnie
Pearl, Archie Campbell.

@ TV Appearances: Family Brown Show,
George Hamilton |V, Sun Parlour Country

® Outstanding New Artist Nominee for RPM
Big Country Awards, also for Radio Program-

® Album ““Just Reach Out And Touch Me”.

=S

RECORDS &
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March 3, 1979

Return of Wayne Mack sparks retail sales

After a long absence from the record busi-
ness, Wayne Mack returns with powerful
album and single releases on the Grand
Slam label. The session was produced by

Wayne Mack

Dallas Harms at the Mercey Brothers'
Studios in Elmira, Ontario.

A single, I'll Miss You Tomorrow, pen-
ned by Dallas Harms and coupled with
Porter Wagoner's Torn Down, has been
released and has shown early indications of
breaking nationally with country program-
mers. The album also contains Artie Mac

ADULT ADDS continued from page 22

So In Love With You-David McCluskey
Living Without Your Love Dusty Springfield

ROBB AUSTIN

CKOK PENTICTON

PLAYLISTED

Dancing In The City-Marshall Hain
Song On The Radio-Al Stewart
Wow-Kate Bush

Contact-Edwin Starr

Behind The Eight Ball-Fosterchild
Colour My World-Bryan Way

Gimme Your Love-Alma Faye Brooks

KENT CUMMINGS

CKQM-FM PETERBOROUGH
PLAYLISTED

Never Said | Love You-Orsa Lia

Too Far Gone-Emmylou Harris

What You Won‘t Do-Bobby Caldwel!
Walking The Line-Emotions

Crazy Love-Poco

Stumblin In-Suzi Quatro & Chris Norman
Callin Home-Mavis McCauley

GARRY GRAYSON

CFMQ-FM REGINA

PLAYLISTED

Why Have You Left-Crystai Gayle
Comes A Time-Neil Young

Don’t Cry Out Loud-Melissa Manchester
No Tall Lover-Chicago

Time Passages-Al Stewart

{ONA TERRY

CKNX WINGHAM
PLAVYLISTED

Dog & Butterfly-Heart
Torero-Al Martino

Goodbye | Love You-Firetall
Four Strong Winds-Neil Young
Wheels Of Life-Gino Vanneiii

Laren’s When | Stop Loving You and a
duet with Debbie Post, titied Another
Loving Night. Debbie, along with Carla
Stewart and Judy Donnelly, also supplied
vocal background for the album session.
Mack shows his writing talent with an
original, A Littie Drop Of Sunshine.

The Oshawa native, now living in Guelph,
Ontario, is considered a hot potential in
the country field with the added capabilit-
ies of crossing over into the adult-oriented
tield. The initial pressing of his album
was sold out a couple of weeks after release,
indicating that the young artist has managed
to retain consumer appeal these many years
since his refeases on the old Dominion label.

COUNTRY

AROUND

THE COUNTRY
by Michael Beard

AJAX, CNT.

Tom Edge, Co-Music Director at CHOO, is
pleased :hat artists have accepted the sta-
tion's open invitation to visit. Artie Mac-
Laren dropped in with Snocan artist Doug
Loder to promote his latest single, The
Closer My Mind Is To Home, Maclaren
wrote and produced the full Cancon single.
Other visitors included Larry Mattson,
bringing in his new LP on Broadtand,
Rovalty’s R. Harlan Smith, John Ellis, who

#1 - CFAC,Calgary, Alta.
Canadian Country PL -
CKLW-FM, Windsor, Ont.

#1 -CKRM -
Regina, Sask.

PL - CIRW - Summerside, P.E.|.
PL - CJQM-FM - Sault Ste. Marie, Ont.
PL - CFLN - Goose Bay, Labrador
PL - CFSX - Stephenville, Nfld.
V

ON THE NEW LABEL

L

CANADA
(A LOVE SONG DEDICATED TO OUR COUNTRY)
THE LATEST SINGLE
by
RAY GRIFF

BTX 223
b/w DON'T TAKE ANY WOODEN' NICKELS
(Not found on any released Ray Griff album)
~

These & other stations are all programming ‘‘Canada’’ -
From the aibum entitled “CANADA’ - BOS 7201
[

M| DISTRIBUTED BY LONDON RECORDS OF C{\/NADA
| L -

#1 - CHMM-FM - Winnipeg, Man.

#5 (& climbing) -
CKWX - Vancouver, 8.C.

PL - CKBY-FM,
Ottawa, Ont.

PL - CF6M~FM - Moncton, N.B.
PL . CJCB - Sydney, N.S.

PL - CJLS - Yarmouth, N.S.
#29 - Rﬂﬂ Magazine

(e 5
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“MIDNIGHT STAR’’
Is coming
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ALEX FRASER / BROADLAND RECORDS
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COUNTRY

is on Sound Path Records in Oakville,
Ontario., and Sneezy Waters, whose ""Hank
Williams, The Show He Never Gave’’ has

been sold out everywhere it's played.
BRANDON, MAN.
Ken Schiller has taken over the music

duties at CKLQ. As it is one of the more
influential country radio stations, Q-Coun-
try’s new Music Director has a tough job
ahead of him.

OAKVILLE, ONT.

RCA’s country music hit lady, Carroll
Baker, is preparing for her month-long
British tour., which begins Feb 28. She will
be appearing at the London Palladium, as
well as other major centres. There will be
no club or small hall shows, and Baker's
manager and producer, Don Grashey, says,
“It is a big step in her career to do this
tour.” Slim Whitman, who 1s very popular
in Britain, will be opening for all of Ms.
Baker's shows. We hope that Carroll is well
on the road to recovery after her recent
surgery.

EDMONTON, ALTA.

Mayfield Music have announced the release
of a cover version old standard Tom Dooley
by Swiss trio Peter, Sue and Marc. On the
Dyna-West label, the single is taken from
their first North American album release,
Like A Seagull. PSM’'s track record in
Switzerland includes chart topping singles,
and Mayfield Music feel their gutsy sound
will be popular here.

OTTAWA, ONT.

Snocan have released a new album by local.
artist and unique person, Andy Lusk. Titled
Hook, Line and Lusk, the LP was recorded
at Ottawa's Snocan Studios and was pro-
duced by CKBY’s Ted Daigle. Lusk gained
notoriety as well as a loyal following at
Big Country in Regina last year with his
Pig Song. Also known as the Pontiac Prow-
ler, this is Lusk’s second album and is
distributed by TCD

BRAND NE
I'LL MISS YOU TOMORROW
/s
TORE DOWN
062311
on the air coast to coast!

COUNTRY

HITPICKERS

Early action on new singles are featured
below showing additions to playlists and
charts not yet charted on the RPM charts.

CARL HUMPHREY

CKDH AMHERST

PLAYLISTED

Dreamin’s All | Do-Earl Conley
Tryin To Satisfy You-Dottsy

Son Of Clayton Delaney-Tom T.Hall
Love Catch Fire-lan Kemp

CURLY GURLOCK

CFCW EDMONTON