
record
wort drinesM11310VENDOR

Vol. 20, No. 946 July 24, 1965

In the opinion of the editors, this week the following records are the

WHO
IN THE
WORLD

HELP!
(10, Lennon -Pout McCortney)

Fr", the motion picture "HELP"'
A United rdecose:

GW.21
Produced B,

-Burp o' Beans"

Charlie Greene & Brian Stone
Helm York -Pala, Manage Hit
Team of Sonny & Cher and
Plan Expansion. Story Inside.

See New, Exclusive Primary
Radio Exposure Chart Starting
This Week on Pages 16 & 17!

T"rHEY11,"Olon)

BARBRA MERCER
A WIrunte Production

Maclen
tot.sic, I

8M1-2:

54

ORLD

Myto Mn,),
BMI

I'm, 2114
ZTSC-104215

SINGLE PICK
OF THE WEEK

In a world so beset with uncertainty,
isn't it a pleasure to be able to fall
back on a new Beatles record (Capitol
5476) and say with confidence, "This
will be number one"? Yes, it is. Yes,
it will be.

SLEEPER
OF THE WEEK

Rarely has a record by a relatively
unknown artist been possessed of
such a surefire sound that its accept-
ance is almost guaranteed. Barbra's
light, airy way with a lyric is just what
the number-and the industry-needs.
Golden World 21.

ALBUM
OF THE WEEK

One of the big filmtracks of the
season, from the group's soon -to -be -
released Warner Brothers film. Fea-

tures 12 pleasing sides, including four
instrumentals, several lovely ballads.
An album to be played and replayed.
Epic (LN 24162; BN 26162).
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Kapp Realigns
A & R Staff

NEW YORK-Tom Catalano,
who joined the Kapp Records
A&R staff nine months ago, has
been promoted to Manager,
Singles A&R. The move com-
pletes a realignment of the
firm's creative staff, which also
includes producers Larry Weiss,
Hy Grill and Paul Cohen, man-
ager of the firm's Nashville
A&R office and country producer
for the label.

Catalano and the A&R staff
will report to Executive Vice
President, Mickey Kapp, for all
singles production. On the al-
bum side, they'll be responsible
to company President Dave
Kapp.

Presently, Catalano records
Lenny Welch, Ruby and the
Romantics, Don Francks and
such new talents as the Boss
Guitars, Judy Saxon and the
Three of Us.

Weiss, who joined Kapp last
March, got into the business as
a writer and composed Lenny
Welch's current hit, "Darling
Take Me Back." He records
Linda Scott and a series of new,
yet -to -be -released artists includ-
ing Diana Newby, Clay Hunt
and Ronnie Dio. Hy Grill, vet-
eran of Decca and RCA Victor,
will record Hugo Winterhalter,
Vivian Edwards and trumpeter
Jimmy Sedlar. Dave and Mickey
Kapp remain active in A&R.
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Epic's Hot Line Busy in Miami
MIAMI BEACH-Leonard S.

Levy, Vice President and Gen-
eral Manager, Epic Records, of-
ficially opened the label's Na-
tional Sales Convention here at
the general session held on
Monday morning, July 12. Levy
extended a special welcome to
attending representatives from
Epic's affiliates in Japan, Bra-
zil, Mexico, Argentina, France
and Canada.

However, the convention fes-
tivities actually started on July
11 (through the 13th) with a
poolside barbecue and country
music show featuring Epic
stars Charlie Walker, Stan
Hitchcock, David Houston,
Gordon Terry, Lois Johnson,
Jim and Jesse and host Merle
Kilgore.

Levy devoted his July 12 key-
note speech to unveiling the
new Epic Records trade -orien-
ted logo and slogan, "The Hot
Line Is Busy."

Levy said: "The 'Hot Line'
of 1964 has been expanded and
oroadened in keeping with the
design of this convention and
the growth of our label. As
was our hope at that time, the
Epic and Okeh releases which
followed last year's meetings
generated a sales pattern
which has resulted in an in-
creased pitch of year -long ac -

Mrs. Wakefield
Jobete Music VP

DETROIT - Mrs. Loucye
Wakefield has been named Vice
President of Jobete Music Pub-
lishing Company, the music
publishing affiliate of Detroit's
Motown Record Corporation.
Mrs. Wakefield will continue as
a Vice President of Motown in
charge of Billing and Collection.

Motown
President Ber-
ry Gordy, Jr.,
pointed out
that Jobete
Music was
"the most suc-
cessful Amer-
ican musicpublish-
ing firm in
1964."

Mrs. Wakefield has announced
an expansion program for Jo -
bete which entails an increase
in the staff of writers, a produc-
tion staff who will do record
productions for other companies
and a promotion staff including
Cecil Scaife of the Spar Rec-
ord Corporation, Nashville;
Harry Ascola, Motown Record
Corporation of New York, and
Hal Davis, Motown Record Cor-
poration of California.

Mrs. Wakefield

VP -General Mgr.
Levy Keynoter

tivity. The line is not only
hot, but it's busy. The new
trade -oriented logo and slogan
which is being introduced here
today signifies the pace of our
continued activity."

Product Presentations

Mort Hoffman, Director of
Sales, Sol Rabinowitz, Director
of Merchandising, and Bob
Morgan, Director of Artists
and Repertoire, delivered the
product presentations.

The general presentation
meeting also featured speeches
by Sol Rabinowitz, Mort Hoff-
man and Victor Linn, Director
of Administration, which out-
lined the label's advertising
and merchandising programs.
A special incentive campaign
for distributors was also in-
troduced.

Rabinowitz presented Epic's
newly developed plans to sup-
plement the label's existing ad-
vertising and merchandising
programs. A new consumer -
directed slogan, "Epic . . . the
Fastest Growing Name in Re-
corded Entertainment," was in-
troduced. Rabinowitz spoke of
the increased emphasis to be

placed on the expansion of ad-
vertising in specialized media.
In addition, the label plans to
extend its advertising to in-
clude accelerated concentration
in the area of radio spot cam-
paigns. These spots, which
have already demonstrated
their outstanding sales value,
will be developed in conjunc-
tion with Epic's newly released
product. New and varied dis-
plays were also showcased by
Rabinowitz.

The market potential of 4 -
Track Stereo Tapes was discus-
sed by Hoffman, who an-
nounced the availability of a
special Epic Stereo Tape Coun-
ter Merchandiser to aid the
dealer in displaying the Epic
tape product. These racks have
already been shipped to each
distributor for use in prime
counter -display areas. Hoffman
went on to say: "Last year,
over 162,000 Stereo Tape cus-
tomers were added. There are
now over 650,000 owners of
stereo tape reproducing equip-
ment and the market continues
to grow. Early 1965 sales fig-
ures are already 12% ahead
of last year's."

Linn announced a special
sales incentive program for
distributor salesmen incorpor-

(Continued on page 26)

Col Gets Tough With Racks
MIAMI BEACH-During the recent Columbia Records Con-

vention here, label brass Bill Gallagher, Joe Lyons, Jack Loetz
and Stan Kavan announced before a special press conference
a new tougher position with rack jobbers; and furthermore,
they put it in writing.

Columbia feels that the rack jobber is going into the Colum-
bia accounts; and unless the rack jobber services the Columbia
account with a full line, the diskery will step in and take over
these particular accounts. The latter can be accomplished on
the basis of a contract that was signed with rack jobbers in
1963, it was revealed by the label.

To make it more interesting for the dealer, Columbia will
give him a 6% advertising allowance as against a 4% for the
rack jobber.

The following letter from Columbia Record Distributors'
Joe Lyons was despatched to "Columbia Records Sub -dis-
tributors":

We recognize physically the role played by the legitimate
sub -distributors in this great industry's growth-the merchan-
diser who is aware of the priceless creativity offered by na-
tional promotion-the merchandiser who is aware that he is
a direct beneficiary of the efforts by every sales and promo-
tion man representing Columbia Records.

Your business is primarily to bring impulse product to the
masses. Our responsibility, however, is to market and promote
a complete catalog with product ranging from impulse to
cultural repertoire. We know from our mutually successful
relationship that you are good businessmen; that it would be
unnecessary to explain the costs involved in fulfilling the
catalog demand for all types of customers. Continue to oper-
ate as good businessmen, concentrate on only those accounts
which you can intelligently and profitably service. Don't give
away profits which you alone are entitled to, which you alone
need to continue steady, healthy growth.

(Continued on page 25)
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UA's 'Winning Knack'
LP Promo Unveiled

NEW YORK-United Artists
Records' "The Winning Knack"
promotion was presented to
distributors from the continen-
tal United States, Canada and
Puerto Rico by the label's ex-
ecutives at a two-day conclave
held last Wednesday and
Thursday (14 and 15) at the
Americana Hotel. The program
is one of the largest and most
inclusive ever presented by an
independent record company,
and orders and enthusiasm for
"The Winning Knack" have
now topped any other presenta-
tion in UA history.

Twenty six new packages
were unveiled at the sessions,
at which UA top-level manage-
ment expressed great satisfac-
tion with the results of the
past year, which saw the com-
pany achieve the most success-
ful period in its history,
with 1965 ahead of that
pace. In addition, the major
expansion of the UA artists
roster was cited as a solid in-
dication of the immense growth
of the organization.

Key executives of the United

Artists Corporation, the parent
film firm, attended the meet-
ings and spoke of the best-
selling soundtrack albums pre-
sented recently and of the
"blockbusters" to come. The
latter include "Hawaii," "A
Funny Thing Happened on the
Way to the Forum," "How to
Succeed in Business Without
Really Trying," "Thunderball"
and many others.

United Artists sales person-
nel introduced the new popular
merchandise, and dwelled on
the ever -widening scope of the
firm's album product, plus the
tremendous enlargement of
UA's roster, including both
established names and new-
comers.

Distributors attended a gala
dinner and party on Wednes-
day evening preceding the al-
bum presentation. United Art-
ists talent included Jimmy
Roselli, the Four Lads, Bobby
Comstock and the Counts, Pat
Cooper, Del Reeves, the Rea-
sons and London Lee. In the
audience were Al Caiola, Jerry
Herman and vocalist Sa-
mantha Jones from England,

slated for a huge American
build-up, plus the entire
United Artists organization.

Highlighting "The Winning
Knack" are two new sound-
track albums: "The Knack"
(named "Best Film" at the
Cannes Film Festival), with
music by John Barry, of
"Goldfinger" fame; and "The
Glory Guys," a Western epic
with score by Ortolani.

Twelve albums comprise the
UA pop release, including
several notable debuts on the
label, such as Lena Horne with
"Feelin' Good," red-hot Patty
Duke and "Don't Just Stand
There," comedian Pat Cooper
and "Our Hero," Jerry Her-
man, composer of "Hello Dol-
ly!", with a piano collection
entitled "Hello Jerry!," "The
Arthur Sound," introducing
Jordan Christopher and the
Wild Ones, and Dorinda Dun-
can, via "The Songs Of Bob
Dylan Through The Heart Of
A Girl." Rounding out this sec-
tion is a new set by Ferrante
And Teicher-"Only The Best"
-the most recent in a series
of hit albums by the best-sell-
ing instrumentalists, "14 Or-
iginal Chart Toppers 14," a
compedium of newer best-sell-
ing singles by major artists,
"The Great Ones!," the first

completely new collection from
show business sensation, Jim-
my Roselli, "Help !," instru-
mental versions of the Beatles'
songs from their soon -to -be -
released film, by their musical
director, George Martin, and
"Sounds For Spies And Private
Eyes," by Al Caiola.

UA's Country and Western
operation is represented by a
trio of new recordings. They
are "Del Reeves Sings Girl On
The Billboard," George Jones'
"King Of Broken Hearts" and
"The Judy Lynn Show Act
Two."

The label's rapidly -expanding
Latin-American catalog pre-
sents five new albums. "Tito
Rodriguez In Buenos Aires,"
"The La Playa Orchestra In
Puerto Rico" and three Latin
artists just signed by the com-
pany, Chucho Avellanet, with
"Love And Violins," "Viva
Watusi," by Ray Barretto and
"Mucho Mucho ailachito."

United Artists Records' fully -
owned division, Ascot Records,
continues its growth via four
sets, "My Little Red Book Of
Winners," by Manfred Mann,
"Long John's Blues," introduc-
ing dynamic English vocalist,
Long John Baldry, "Every-
body Letkiss" and "Everybody
Loves Saturday Night," by
Morgana King.

A DOUBLE HEADER

ARTHUR PURIM HEADING FOR THE TOP!!
with the #1 MALE VOCALIST in the Country

ARTHUR PRYSOCK
"IT'S TOO LATE BABY(Too LATE)"

OLD TOWN 1183

And His Newest and Latest Album

"A DOUBLE HEADER WITH ARTHUR PRYSOCK"
OLD TOWN 2009 M/S

Also Breaking Strong

"INTIMATELY YOURS"
OLD TOWN 2008 M/S

featuring his latest hit single "IT'S TOO LATE BABY (Too Later

1697 BROADWAY, NEW YORK, N.Y.
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Epic-Okeh
Distrib Awards

MIAMI BEACH-Leonard S.
Levy, Vice President and Gen-
eral Manager of Epic and Okeh
Records, presented t hr e e
awards and a special promo-
tion plaque to distributors on
Tuesday evening, July 13, at
the grand banquet of the la-
bels' National Sales Conven-
tion.

The Outstanding Distributor
Award was won by Apex -
Martin of Newark, N. J., for
extraordinary achievement in
all areas of promotion and mer-
chandising. Owner and General
Manager Joe Martin accepted.
In addition, representatives of
the Apex -Martin distributor-
ship received Hamilton gold
watches, each with an inscrip-
tion bearing the recipient's
name and the quote, "In ap-
preciation, Epic Records, July
1965."

The Promotion Award was
given to Marnel of Maryland
for the distributor's excellence
in promoting the Epic and
Okeh product. The trophy was
presented to President Stan
Hoffman. In recognition of his
"outstanding achievement in
the promotion of Epic and
Okeh Records," James Gordon,

(Continued on page 26)

Grow Power Stressed at Col
VP Gallagher Intro's Label's
Largest Convention in Miami

MIAMI BEACH - Columbia
Recorlds held its 1965 National
Sales Convention at the Ameri-
cana Hotel here from July 14
to July 17, with over 600 execs
attending the label's largest
sales meet ever.

William P. Gallagher, Vice
President, Marketing, as Chair-
man of the four -day meeting,
made the introductory keynote
speech. Gallagher set the pace
for the four -day conclave as he
introduced Columbia's theme for
1965 on July 15-"Grow Power
in an Age of Reason."

"In the next few days," said
Gallagher, "a great deal will be
said about 'Grow Power'-I re-
peat, 'Grow Power.' These are
strong words, carefully chosen
to illustrate our dedication to
continued growth. Grow Power
is not an advertising cliche or
a fancy title for a routine mer-
chandising plan; Grow Power
is long-range marketing in ac-
tion. And lest there be any
doubt in anybody's mind, Grow
Power will go to the market-
place in an Age of Reason!
You'll have product second to
none in this industry - and
prices so developed as to guar-

MOA Meet Sept. 11, 12, 13:

Many Changes, Improvements
CHICAGO - "This year's

MOA Convention is going to be
a convention with a difference,"
according to MOA's Executive
Vice President Fred Granger.
He said convention co-chairmen
Howard N. Ellis, Omaha, Neb.,
and William B. Cannon, Had-
donfield, N.J., had reviewed all
suggestions on ways and means
to make this one a "truly out-
standing and profitable event"
for the coin -operated music and
amusement industry.

Mormon LP
The newest addition to

the famous Columbia Rec-
ords Legacy Collection, "The
Mormon Pioneers," featur-
ing the Mormon Tabernacle
Choir, was introduced to
dealers and distribs during
the record company's 1965
Sales Convention by God-
dard Lieberson, President of
Columbia, under whose su-
pervision the album was
made.

The 1965 MOA Convention
and Trade Show will be held
in Chicago's newly refurbished
Pick -Congress Hotel over the
weekend of Saturday, Sunday
and Monday, Sept. 11, 12 and
13, 1965. Many changes have
already been made in the Con-
vention format.

There will be five hours more
of exhibit time this year than
last-an important point with
many exhibitors.

Instead of business sessions
being spread out over two morn-
ings, they will be combined into
one big general session known
as the MOA Industry Seminar.

MOA members will be ac-
corded special recognition. There
will be a complimentary brunch
for members prior to the gen-
eral membership meeting on
Sunday. The owner and wife of
each member firm will be ad-
mitted to the exhibits without
charge.

Industry Seminar Important
This year's MOA Industry

Seminar on the afternoon of the
first day is expected to be just

(Continued on page 10)

antee a fair return on invest-
ment at every level of the
distribution system. And, gentle-
men, you'll take this program to
market this fall to the largest,
most prosperous consumer pop-
ulation in the history of the
record industry!"

Gallagher continued: "Colum-
bia, thanks to you, has had an-
other successful year!

"As the marketplace grows
and as leisure time increases,
the American consumer will de-
mand more entertainment than
ever before, and it will be our
role to bring the Columbia prod-
uct to the attention of this
music -hungry audience. Let's
take a minute to consider these
people . . . In less than five
years, the population of this
country will increase by 19%.
By 1970, our population will be
well in excess of 200 million.
The most dramatic bulge in this
population explosion will be in
the younger groups. This is the
record -buying age group, and
this is the age group that will

the greatest growth per-
centage in the next few years.
As these young adults multiply,
so too will the marriage rate.
Family formations will increase
more rapidly than ever before,
creating a hefty new demand
for phonographs and records. In
the next five years, households
will increase to 67 million-
that's 25% more households than
we're selling today!

Consumer Tastes Upgrade
"And as these households in-

crease, so too will the income of
the average family; in a few
years, the average yearly in-
come will be in excess of $10,-
000. Think for a moment of the
significance of these figures to
the record industry. The money
that burns holes in the con-
sumer's pocket will increase
by 40% and as income increases,
we'll experience a dramatic up-
grading in consumer tastes. The
demand will increase for quality
merchandise. Sales growth will
tend toward the upper end of
product lines with emphasis on
quality and reliability-and this
is where the Columbia reputa-
tion will pay off handsomely!"

On The Rack -jobber's Success
Gallagher went on: "Most of

you spend half your lives taking

(Continued on page 26)

Ramsey Lewis Trio

THE
66 RN 99

CROWD
ARGO 5506

Billy Stewart

SITTING
IN THE
PARK

CHESS 1932

Little Milton

WHO'S
CHEATING

WHO
CHECKER 1113

The Radiants

WHOLE LOT
OF WOMAN

CHESS 1939

James Phelps

E0,4 TX T0,4,
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ARGO 5509
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REVIEWS)
THREE STAR *** PICKS

BELIEVE ME (Biljac, ASCAP)

DO I HEAR A WALTZ
(Williamson, Burthen, ASCAP)

BILL WALTERS-Fountain 2242.
A pick for easy listening, Bill's soft

style is reminiscent of Sinatra and
Como. Could move.

***
LISTEN TO MY HEART CRY
(Catalogue, Ragmar, BMI)

THE WORLD GOES ON WITHOUT ME
(Sea -Lark, BMI)

NANCY WAYBURN-Warner Bros. 5646.
Thrush sings this lament with feel-

ing, yet emphasizes the fine melody and
infectious rhythm.

***
A PILLOW FILLED WITH TEARS (Spanka, BMI)

SHE DROPPED THE WORLD IN MY HANDS
(Four Star, BMI)

JUANITA ROSE-Silver Star 1002.
Juanita should get more mileage out

of this goldie. She has a fine feel for
lyric and rhythm. * * *

PEOPLE (Chappell, ASCAP)
DOMINIQUE (General, ASCAP)

THE GLENN MILLER ORCHESTRA-
Epic 9827.

That Miller sound is, of course, there,
and disk is assured of wide airplay.
Could take off saleswise as well.

***
LOVE'S FUNNY (Gramitto, BMI)

ONE ROSE TODAY, ONE ROSE TOMORROW
(Matchbook, BMI)

TOMMY SANDS-Liberty 55807.
Tommy puts bounce and drive into

this Anka-penned number. The effort
is sure to pay off.

***
ROMANCE, ROMANCE (Jacquie, BMI)

ME AND MY SHADOW (Bourne, ASCAP)
JERRY MURAD'S HARMONICAS-
Columbia 43348.

Group's latest is from the sound-
track of "Meet Me In Moscow." A tune-
ful effort with just a trace of "Third
Man Theme." ***

IT'S ALL OVER NOW, BABY BLUE
(Witmark, ASCAP)

ARE YOU REALLY REAL (Beechwood, BMI)
THE DEVONS-Decca, 31822.

One out of the Bob Dylan songbook
and well handled by the Devons. Flip is
a song of introspection.

***
IT DOESN'T MATTER ANYMORE (Spanka, BMI)

THE LA LA LA SONG
(Screen Gems -Columbia, BMI)

THE ASTRONAUTS-RCA Victor 8628.
The group's reading of this moder-

ately oldie is one of the best we've
heard. Merits, and will get, much ex-
posure. (Continued on page 8)

FOUR STAR **** PICKS

JU JU HAND (Beckie, BMI)
BIG CITY LIGHTS (Beckie, BMI)

SAM THE SHAM AND THE PHARAOHS-
MGM 13364.

The Ju Ju Hand, not the evil eye,
is what should send this one to the top.
A smash followup to group's "Wooly
Bully." ****

DON'T CRY JOE (Harms, ASCAP)
CALL ME (Dutchess, ASCAP)

GEORGIA GIBBS-Bell 626.
Should be the second hit in a row for

Georgia; one of those slow but steady
numbers that should be a steady climber.****

IT'S A BIT OF ALRIGHT (Flo -Roe, BMI)
I CAN'T LOSE (Flo -Roe, BMI)

TONY AND THE BANDITS-Flo-Roe 500.
"It's a bit of alright" is an English

expression meaning that this new
group and label have definitely started
on the right track.

****
I'M HENRY VIII, I AM (Miller, ASCAP)

THE END OF THE WORLD (Summit, ASCAP)
DANNY DAVIS AND THE NASHVILLE
STRINGS-MGM 13374.

An infectious instrumental version
of one of the nation's top sides. Sure
to receive many spins.

****
THREE LONELY NIGHTS (Marvelle, Unart, BMI)

I SEE A RAINBOW (Marvelle, Unart, BMI)
THE THREE M's-United Aitists 889.

The R/B spirit abounds. Sound is
slow and pulsating and delivery incor-
porates the best of pop and gospel as
well. ****

SPACEFLIGHT (Cherry Hill, ASCAP)
BOSSA ON THE MOON (Cherry Hill, ASCAP)
GEORGE NARDELLO-Cherry Hill 1687.

A pair with space age sounds-and
the hefty sax of George Nardello. Topi-
cal and listenable.****

RAINY DAYS (Sea -Lark, BMI)
WITH MY EYES WIDE OPEN I'M DREAMING

(DeSylva, Brown & Henderson, ASCAP)
PAT BOONE-Dot 16754.

The fact that few can put over a bal-
lad as well as Pat is again proved here.
The first has an interesting new sound,
second is an immortal oldie.****
THE JOKER (Musical Comedy Productions, BMI)

LITTLE BIRD (Helios, BMI)
SHAWN ELLIOTT-Roulette 4634.

This authoritative arrangement is
just what the Newley-Bricusse number
needs to put it over the top.****
THE BALLAD OF STANLEY THE LIFEGUARD

(Cheech, BMI)
SHOULD I ASK SOMEONE ELSE TO TELL HER

(Ashland, BMI)
THE PLAYMATES-Congress 245.

The boys sing a saga of a lifeguard
who couldn't swim. Dealers may drown
in the deluge of orders.

THERE THEY GO (Keetch, Caesar & Dino, BMI)
I KNEW YOU WOULD (Web IV, BMI)

THE EXCITERS-Roulette 4632.
Here's a hot one from the group with

that patented sound. Teens will latch on
to it fast. ****

ANY TIME (Hill & Range, BMI)
WHEN I WAS YOUNG (Joy, ASCAP)

EDDIE FISHER-Dot 16753.
Either or both of Eddie's two latest

are potential chartriders. Both are sung
the way ballads should be.

****
I DON'T WANT TO LIVE (WITHOUT YOUR LOVE)

(Leeds, ASCAP)
HOLDING BACK THE TEARS (Cedarwood, BMI)
BOBBI MARTIN-Coral 62457.

A pick for easy listening, enhanced
by Bobbi's sprightly delivery. Sure to
find favor. ****

CRY TO ME (Mellin, Progressive, BMI)
I CAN NEVER SAY (Near North, BMI)

THE PRETTY THINGS-Fontana 1518.
One of the most popular (male)

groups in England, the boys have
brought their hit sound to these shores
for sure. ****

YOU'RE ABSOLUTELY RIGHT (Flo -Mar, BMI)
LOOK (Sagittarius, BMI)

TINA BRITT-Eastern 605.
Tina comes in strong with this pop -

RIB entry. Teens will dig it, swing
with it and dance to it.

****
YES, MR. PETERS (Screen Gems -Columbia, BMI)
PEOPLE ARE ALWAYS TAKING THINGS AWAY

FROM ME (Screen Gems -Columbia, BMI)
STEVE KARLISKI & MIMI ROMAN-
Columbia 43355.

The listener is the third person in an
unusual phone conversation. It's quite
the party line! ****

THE SWEETHEART TREE (East Hill, ASCAP)
AMEN (Beloved, BMI)

THE KING FAMILY- Warner Bros. 5647.
Beautiful, multi -voiced rending of

the Mercer -Mancini tune. It could be
one of the big ones.

****
IT REALLY DOESN'T MATTER NOW (Bingo, BMI)
YOU BETTER GET A MOVE ON (Bingo, BMI)
SOUL INC.-Joli 075.

This could be the first sizeable hit
by the group. Danceworthy rhythm,
noteworthy lyrics, interesting delivery.

****
THE WORLD THROUGH A TEAR

(Bregman, Vocco & Conn, ASCAP)
HIGH ON A MOUNTAIN (Sutter, BMI)

NEIL SEDAKA-RCA Victor 8637.
A tuneful effort from Neil, done in

the usual, winning fashion. Should
catch on quickly.
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A STATEMENT OF FACT

FROM

WALT DISNEY'S RECORD LABELS

1. VISTA'S ORIGINAL CAST SOUND TRACK
OF WALT DISNEY'S 'MARY POPPINS'
IS THE BEST-SELLING LP OF 1965.

2. THIS IS BECAUSE EVERYBODY WHO SEES
WALT DISNEY'S 'MARY POPPINS, WHICH
IS THE BIGGEST GROSSING PICTURE IN
DISNEY HISTORY, WANTS TO BUY THE LPs.

3. BUT THAT'S ONLY THE START.
IN THE NEXT THREE MONTHS
THE PICTURE WILL OPEN
IN MORE THAN 2000 THEATRES.
THAT IS MORE THAN TWICE
THE NUMBER OF PLAYDATES UP TO NOW.

So IT STANDS TO REASON THAT
AS MANY MORE 'MARY POPPINS' LPs
WILL BE SOLD AS HAVE BEEN SOLD
(HOW MANY IS THAT?)*

Vista's, BV -4026, Original Cast
Sound Track (suggested retail $4.79) 1,786,248
Disneyland's, D0-1256 (suggested
retail $1.89) 569,513
Disneyland's, ST -3922, illustrated
Storyteller (suggested retail $3.79) 221,738

Total 2,577,499

* Domestic sales
as of July 12, 1965
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OUT OF OUR HEADS
THE ROLLING STONES-London LL 3429.

A hit single makes a hit album-if
the artists are the Rolling Stones.
Actually, the big one ("Satisfaction")
doesn't come until side two, but be-
fore it are such rousers as "Mercy
Mercy" (not Mersey, Mersey), "Good
Times" and "I'm All Right." The
group may soon have the No. 1 single
and LP. Out of sight!

SUMMER SOUNDS
ROBERT GOULET-
Columbia CL 2380 CS 9180.

Bob is in superb voice for this col-
lection of standards, topped off by his
current single hit (see LP title). Three
of the top arrangers in the business
(Don Costa, Sid Ramin, Ralph Burns)
provide superb backing. A winner all
the way.

TRUE LOVE WAYS
PETER & GORDON-Capitol (S)T 2368.

The fourth Capitol LP for the boys,
and there's no sign of a letup, either in
the quality of their delivery or the
popularity of the product. Current set
includes the title song, "Don't Pity Me,"
"I Told You So," "Who's Lovin' You"
and "Any Day Now." All have rich, full
backing.

THE SANDPIPER
ORIGINAL SOUNDTRACK-
Mercury SR 61032; MG 21032.

Composer Johnny Mandell has at-
tempted to sustain a constant mood
throughout with his music for the
Taylor -Burton film. The result is moody
and lush; never jarring or obtrusive.
Album sales will be spurred by the
publicity surrounding the picture, but
the music would be sufficient to carry
the package in any event.

IFE.47
1.104.0it

SOME FOLK, A BIT OF COUNTRY AND A
WHOLE LOT OF DIXIE

THE VILLAGE STOMPERS-
Epic LN 24161; BN 26161.

Remember almost two years ago
when they said that the Pop -Dixieland
revival (in the persons of the Village
Stompers) wouldn't last? Well, here
it is the group's fifth album and the
sound is as strong as ever. In fact,
this one could prove to be the biggest
to date.

VILLAGE
STOMPERS

SOME MILL

AA PT) 7:1111/HOLE
LOT OF DIXIE

THE PRETTY THINGS
Fontana SRF 67544; MGF 27544.

The first American LP from one of
England's hottest new groups. Al-
though typical in appearance (the
Rembrandt-like cover pose should at-
tract numerous buyers), their sound
is as distinctive as their name-which,
incidentally, was borrowed from the
title of one of the tracks in the album.
Other strong sides: "Honey I Need,"
"Rosalyn," "Big City."

MAGNIFICENT MOVIE THEMES
ENOCH LIGHT-Command RS 887 SD.

Enoch and the Light Brigade with an
even dozen from recent films, musical
("Mary Poppins." "The Sound of Mu-
sic") and otherwise ("Goldfinger,"
"Zorba the Greek," "Ship of Fools").
As a:ways with the organization, each
number is given its own personality by
careful arrangement, imagination and
performance.

ENOCH. LIGHT .14 uun amp:

MAGNIFICENT
MOVIE

350AM

LLOYD SWINGS FOR SAMMY
LLOYD PRICE-Monument MLP 8032.

"Mr. Personality" with 12 fresh and
exciting selections, including a number
of not -so -old standards: "Nice and
Easy," "Fly Me to the Moon" and "Ebb
Tide," as well as eight of Lloyd's own
compositions. The set is dedicated to
Sammy Davis, but he won't be the only
one who'll be buying it.

/WV/ sIllfis lots

HERE WE GO ROUND (Lubek, Merrimac, BMI)
MONTEZUMA (Lubek, Merrimac, BMI)

THE SHALIMARS-Brunswick 55281.
A beat has been added to the time-

honored children's song and the result
could see chart action.

***
EXODUS (Chappell, ASCAP)

THREE O'CLOCK IN THE MORNING
(Feist, ASCAP)

QUARTETTE TRES BIEN-Atlantic 2295.
The Tres Biens (very good) have a

modern, jazz -pop sound that lends it-
self well to both the sides. Exposure
indicated. ***

PAULINE (Unart, BMI)
QUESTIONS I ASK (Unart, BMI)

VISCAYNES-Veep 1221.
A rocking, uptempo sound from a

group making their debut. Features
an unusual instrumental backup.

Single Reviews
(Continued from page 6)

SPOOTIN' (JEC, BMI)
CRAZY FEEL (JEC, BMI)

BILL BLACK'S COMBO-Hi 2094.
The Combo delivers a slow and

steady one with a big beat. Could
bounce right up there.

* * *

TILL THE END OF TIME (Joy, ASCAP)
CONCRETE JUNGLE (Lowery, BMI)

THE TAMS-ABC-Paramount 10702.
Full and contemporary rending of

the standard. A plus for the song and
a hit for the group.

PRANCE AROUND (Oasis, Laddie, BMI)
CHIPPIES PLAYGROUND (Oasis, Laddie, BMI)
FOUR OF A KIND-Laurie 3309.

Everybody can and should do the
prance around, the new dance winning-
ly presented by the Four.

***
SPACE WALKIN' (Flying Hawk, Tamjay, BMI)

GEMINI ROCK (Van Mar, BMI)
THE ORIGINAL SPACEMEN-Jameco 2005.

Rhythmic, hilarious spoof that
could catch on as a record and a
dance. Strong instrumental help on the
side. ***

PARAGUAS (Brownstein, BMI)
CALL ME (Brownstein, BMI)

ELVALINA-Gaytan 11.
A Latin -flavored rocker from a Mex-

ican beauty who could score here in
a big way. Bears listening.
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