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WHO IN THE WORLD
Recording And Performing Sensation

Three Dog Night, Right, Having
Racked Up Six Gold Singles And
Eight Gold Albums, Are Off For

Their First Major Foreign Tour.
Group Recently Achieved A Ratings

Triumph With Their 'Three Dog

Night . . . Night' TV Special.

Story Inside.

(1) THE STYLISTICS, "I'M STONE IN LOVE WITH (I) SAMMY DAVIS JR.,"THE PEOPLE TREE" (Taradam,
CC

YOU" (Bellboy/Assorted, BMI). Long w
awaited single finally arrives, and 9;
it's breathtaking. Exquisite vocals in
featuring Russell Thompkins, Jr. on
lead are all part of a brilliant Thom
Bell production. Stone smash! Avco
4603.

ALICE COOPER, "ELECTED" (Ezra, BMI). Alice gets
our vote on this timely rocker.
Producer Bob Ezrin has included
tapes of the Democratic convention
and a campaign speech by Alice.

Can't lose. Warner Brothers 7631.

ISAAC HAYES, "THEME FROM 'THE MEN'" (East/
Memphis/Incense, BMI). Instrumen-
tal is gentler and more conven-
tional than "Shaft." Tune is theme
from a new TV adventure series,

and Hayes' popularity could make
both record and show click. Enter-

prise 9058 (Stax.)

THE KINKS,

411:0

"SUPERSONIC ROCKET SHIP" (Dav-
ray, PRS). Raymond Douglas Davies
tries his hand at space rock and
comes up with a refreshing cutie
that's a cinch to please. From the
new Ip, "Everybody's in Showbiz."
Blast off! RCA 0807.
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BMI). "Mr. Wonderful" follows up
his biggie, "Candy Man," with an- In
other Bricusse-Newley kiddy ditty. 4.7i
Culled for his new ''Portrait" al-

bum. It grows on you. MGM 14426.

LOVE UNLIMITED, "ARE YOU SURE" (January/Sa-
eVette, RID. Female trio comes out
of the rain to perform this beauty
which has the early 60's sound to
it. Smooth vocal blend accentuates
terrific Barry White production. A

sure thing. Uni 55349 (MCA).

LANI HALL, "HOW CAN I TELL YOU" (Irving,
BMI). Ms. Hall, late of Brasil 66,

solos on this Cat Stevens opus.
From her album, "Sun Down Lady,"
cut is produced by Herb Alpert.
Stunning debut. A&M 1385.

DUNCAN BROWNE, "JOURNEY" (Rak, ASCAP).

Singer/songwriter from England

comes to these shores with a tune
that's already top 20 in his home-
land. McCartney-esque sound with
solid production by label head

Mickie Most. RAK 4511 (CBS).
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I DON'T WANT TO
RE RIGHT
LUTHER INGRAM

"ROWAN BROTHERS." New San Francisco duo
is simply about the best new American group
to emerge so far this year. With people like
Jerry Garcia and Bill Kruetzman sitting in,

they have debuted with a magnificent album.
Columbia KC 31297.

LUTHER INGRAM, "IF LOVING YOU IS WRONG."
In addition to the title track, one of the best
and fastest -selling singles in recent years,

there are several potential follow up smashes
here, including "I'll Be Your Shelter" and

"I'm Trying to Sing A Message to You." Big
sales in store. Koko KOS-2202 (Sfax).

"CANDI STATON." Mrs. Clarence Carter, having
made some waves with her version of "In
the Ghetto," sings that and some dynamite
new stuff on this terrific package. Singles

galore. Produced by Rick Hall. Fame FAS

1800 (United Artists).

"ELEPHANT'S MEMORY." Five man group has
rocked hard for several years, but their as-

sociation with John and Yoko, who produced
this disc, should now bring them all the rec-
ognition they deserve. Great saxwork by Stan
Bronstein. Apple SMAS 3389.

ARE COMING...
AGAIN!!!
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Radio World: A New Feature
 This week Record World begins a new weekly feature
section, "Radio World," spearheaded by our new Radio Edi-
tor, Beverly Magid. All radio news should be sent to our
West Coast office. See page 16.

RIAA Names Garberson Special
Agent To Aid Piracy Fight
 LOS ANGELES - To ac-
celerate anti -piracy investiga-
tion and enforcement in the west,
RIAA has announced the ap-
pointment as Special Agent of
Charles F. Garberson, former
special agent for the Intelligence
Division of the Internal Revenue
Service. Garberson will head-
quarter in the Los Angeles of-
fice of RIAA President, Stanley

ABKCO Answers
Capitol
 NEW YORK - ABKCO Rec-
ords Inc., has replied to the ac-
tion taken by Capitol Records
in which Capitol alleged im-
proper copying of a phonograph
jacket in connection with
Abkco's "Mark, Don & Terry"
album.

Capitol obtained an ex parte
order temporarily restraining
Abkco from manufacturing,
selling or distributing phono-
graph records which are en-
cased in such alleged copied
album jackets. Abkco manage-
ment stated that Capitol's ac-
tion is, in its opinion, without
merit, and that it will be vig-
orously opposed.

Drake Joining RKO
 LOS ANGELES - Agree-
ments have been completed
which will bring Bill Drake into
RKO General Broadcasting as
Vice President in charge of pro-
gramming. Drake will give up
his radio consulting ties, with
Gene Chenault continuing as
Management Consultant for
RKO stations.

Bill Watson will become Na-
tional Program Director for
RKO. Bernie Torres will be
Drake's Administrative Assist-
ant with Betty Breneman and
her staff also working directly
with Drake.

Gortikov, who announced the ap-
pointment as "another stage to
exploit the control opportunities
in the new Federal Copyright
legislation."

Prior to his nine-year service
with the I.R.S. Gargerson served
for twelve years as Narcotics
Agent for the Federal Bureau of
Narcotics in California and Ari-
zona. He is a law graduate of
Balboa University in San Diego.

Gargerson will concentrate his
anti -piracy efforts in the western
states and will be responsible
for all investigation and contact
with Federal and local law en-
forcement agencies. He will co-
ordinate intelligence and litiga-
tion with Jules Yarnell who

(Continued on page 75)

Knight Unveils New
Brown Bag Label
 NEW YORK-Terry Knight
has formally announced the
formation of his new label
Brown Bag Records, a division
of Terry Knight Enterprises,
Ltd. According to Knight, a
world-wide distribution deal
has been set and the identity
and details of the distributor
will be announced next week.

Brown Bag was conceived
and designed by Craig Braun
and Tom Wilkes whose cover
and logo credits include the
Rolling Stones' "Sticky Fin-
gers" and "Hot Licks" logo;
Alice Cooper's "School's Out"
and the "Big Bambu" package
from Cheech and Chong.

"The entire concept was cre-
ated as the absolute antithesis
of Terry Knight's high-pressure
image of the last three years"
Craig Braun commented. "It's
absolute grass -roots. Every-
thing from the dust jackets,
singles sleeves, business cards,
envelopes and letterhead to the
actual label itself is made of

Polydor: A New Marketing Concept
By BARRY MESH

 NEW YORK-Polydor Rec-
ords is about to introduce a fas-
cinating new marketing concept
to the American public which
will consist of four two record
sets of albums.

The first will be titled "Eric

records which will be displayed
in stores in the building manner
ducribed above.

"This four ply merchandising,
-advertising concept forces
what I call side by side merchan-
dising," says Tom Noonan, Di -

(Continued on page 75)

A black and white photo of Polydor's two -record sets

Clapton At his Best" and will
be embossed in red. The second
set will be "Jack Bruce At His
Best" designed in the same man-
ner and embossed in white, fol-
lowed by "Ginger Baker At His
Best," embossed in blue.

Now, what do the cumula-
tive efforts of these three mu-
sical giants equal ?-"Heavy
Cream," also a two record set
embossed in red, white and blue.
A total of four double sets of

Honor for Clive Davis
Set for Oct. 6th
 NEW YORK-The music in-
dustry and allied trades are
expected to turn out in huge
numbers for the dinner honor-
ing Clive Davis, President of
Columbia Records, set for Fri-
day evening Oct. 6th at the

(Continued on page 75)

Brown Bag Logo

authentic brown bag paper.
Knight even insisted that the
paper be bio-degradable. It was
an incredible undertaking."

Knight provided further de-
tails: "All Brown Bag product
will be given to the consumer
in brown paper bags.

"The essence of the concept
was to design a label that would
be compatible to all of our art -

(Continued on page 75)

Elton John Label,
Production Deal?
 NEW YORK - According to
reliable sources, Elton John
will start his own label pro-
duction company with Uni Rec-
ords in the near future. The
company will be distributed in
the United States and Canada
by M.C.A.

Those purported to be in-
volved in the production team
with Elton John are his lyric-
ist, Bernie Taupin; his pro-
ducer, Gus Dudgeon, and David
Brown.

Schein Exits CBS
 NEW YORK-Harvey Schein,
President of CBS Columbia
Group, in charge of non -record
activities such as Musical In-
struments, Creative Playthings,
Mail Order and General Diversi-
fication, has tendered his resig-
nation as of October 1, it was
learned last week. Schein will
become the President and Chief
Executive Officer of a firm which

(Continued on page 75)
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Knight Sues CMA, Levinson & Ross,
Cavaliere For $3 Million
J NEW YORK - Terry Knight
as President, Director and
Chief Operating Officer of
GFR Enterprises, Ltd., has filed
a $3 million damages suit in
the United State Federal Court
for the Southern District of
New York (19) against Cre-
ative Management Associates,
Inc., (CMA) ; its vice-president
Roy Silver; CMA employees
Robert Salmaggi and Vincent
Romeo; the public relations
firm of Levinson and Ross;
Robert Levinson, Al Ross and
Andrew Cavaliere. Each have
been charged with trademark
infringement and unfair com-
petition on 5 counts.

Knight's suit, on behalf of
himself as a shareholder of
GFR Enterprises, Ltd., and in
the right of GFR Ltd., and on
behalf of all other shareholders
of the corporation similarly
situated, demands 8 counts of
judgment, as follows:

1. Enjoining the defendant
from promoting, advertising or
using the service marks and

CBS Promotions
 NEW YORK - CBS this
week has announced the fol-
lowing promotions and appoint-
ments, all effective immedi-
ately: Columbia has appointed
Julian Rice to the newly cre-
ated position of Director of
Merchandising Planning. In his
new role, Rice will be respon-
sible for the development and
implementation of new mer-
chandising and retail advertis-
ing concepts. He most recently
served as Associate Director of
Retail Advertising.

In addition, Columbia has ap-
pointed Frank Shargo to the
position of Associate Product
Manager. In his new position,
Shargo will be reponsible for
coordinating album releases
and creating merchandising
and advertising concepts for
various assigned artists. He was
formerly Manager of National
College Promotion.

Jack Grossman
Robert Hall Tie
 NEW YORK - Robert Hall
Villages, a new chain of contem-
p o r a r y full -line department
stores has negotiated an agree-
ment with Jack Grossman En-
terprises, of Woodbury, Long Is-
land, N. Y., under which the
Grossman firm will operate re-
tail record and tape facilities in

(Continued on page 69)

trade names "Grand Funk" and
"Grand Funk Railroad" in the
musical entertainment field in
connection with entertainment
services rendered to the gen-
eral public, or in connection
with any other business enter-
prises, or causing or inducing
same;

2. Enjoining the defendants
from representing that Mark
Farner, Donald Brewer and
Melvin Schacher have any
rights in connection with the
service marks and trade names
"Grand Funk" and "Grand
Funk Railroad" other than for
the exclusive benefit of GFR
Enterprises, Ltd., or causing
or inducing same;

3. Enjoining the defendants
from causing or inducing
Farner, Brewer and Schacher
to enter, or entering in their
behalf, into contracts and ar-
rangements relating to enter-
tainment services under the
service marks and trade names
"Grand Funk" and "Grand

(Continued on page 69)

Announced
Also the company appointed

Ron McCarrell and Arnie Hand-
werger to the positions of Man-
ager, 'College Promotion and
Supervisor, College Promotion,
respectively. In these capaci-
ties, they will be responsible
for the overall direction of Co-
lumbia and Epic / Columbia
Custom Labels college rep pro-
gram.

In addition, LeRoy Smith has
been named to the position of
Regional R&B Promotion Man-
ager for Special Markets. He
will be responsible for the pro-
motion and marketing of Co-
lumbia and Epic / Columbia
Custom Label r&b singles and
albums on the west coast.

(Continued on page 72)

Monteiro To Epic
 NEW YORK - Stan Mon-
teiro will be the new National
Promotion Director for Epic/
Columbia Custom Labeis, effec-
tive October 2. Monteiro will be
leaving his current post as Na-
tional Promotion Director for
Metromedia Records.

DiNoble Motown
Nall Promo Chief
 LOS ANGELES-Al DiNoble,
who for the past five years has
served in various positions with
the Sales and Promotions De-
partments at Motown, has been
appointed National Promotion
Director for Motown Records
and its affiliate labels, it was an-
nounced last week by Market-
ing Vice -President Abner.

Prior to joining the Motown
family, DiNoble spent three
years with Merit Music distrib-
uting company in Detroit where
he was in charge of regional
promotion for various lines han-
dled by the distributor.

As Director of Promotion, Di -
Noble will co-ordinate all pro-
motional activity between re-
gional men and local distribu-
tors. The new Director of Pro-
motion reports directly to Vice -
President Abner, and will be
headquartered at the label's
West Coast home offices.

Bell Adds Two
Regional Reps
 NEW YORK-Bell Records
announced last week the appoint-
ment of Judd Siegal as Midwest
Regional sales Representative
and Dick Fitzsimmons as East-
ern Regional Sales Representa-
tive for Bell Records.

Siegal will operate out of Chic-
ago and include in his coverage
area, Chicago, Detroit, Cleve-
land, Pittsburgh, Minneapolis,
St. Louis a n d Cincinnatti,
Boston based Dick Fitzsimmons
will be responsible for the terri-
tory that includes Boston, Hart-
ford, New York, Philadelphia,
Baltimore and Washington, D.C.

Hensler Named Assistant
To Polygram President
 NEW YORK-Guenter Hens-
ler, Polydor International ex-
ecutive in charge of head of-
fice regional management for
North America, has been ap-
pointed assistant to Robert E.
Brockway, President of Poly-
gram Corporation, New York.

After working as a trainee
for Electrola in Cologne, Ger-
many, then graduating from
Cologne University in 1964 with
a thesis on the record indus-
try, Hensler spent four years

in New York working for Vox
Productions, Inc.

He returned to Europe in
1968 to join the Deutsche
Grammophon Gesellschaft
which became Polydor Inter-
national January 1, 1972. He
headed DGG's International
Classical Exploitation depart-
ment in Hamburg before be-
coming regional manager for
the United States and Canada
in April 1971.
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