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‘THAT'S ENTERTAINMENT'

With The Release Of ‘That’s Entertainment’

MCA Records Launches Another Hit-Bound
Film Score, Sure To Join Their Chart
Topper, ‘The Sting.’ Taken From The MGM

Film Of The Same Name, The Album
Features Songs And Memories From The
Best Of The Old Filmed Musical Spectaculars.

See Story On Page 24.

HITS OF THE WEEK

SINGLES

JOHN DENVER, “ANNIE'S SONG” (prod. by
Milt Okun w. Kris O'Connor) (Cherry
Lane, ASCAP}). "'Sunshine’’ man is
rubbing shoulders with another mass
appeal giant. A folk ballad, subtle
and sweet, glows with a continen-
tal flair that should take it to all
the right places. Pleasing preview
of his upcoming '‘Back Home Again”
album. RCA APBQ-0295

SLEEPERS

KISS, “KISSIN' TIME” (prod. by Kenny Kerner &
Richie Wise) (T. B. Harms, ASCAP).
The song that launched Bobby Ry-
dell's career is back in glitter, 15
years later. As aided by a promo
campaign that has kissing mara-
thons making news coast to coast,
you can bet that this one is the

group's breakthrough Summer hum-
mer. Casablanca NEB 0011. (WB)
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Soundtrack on MCA Records

ALBUMS
CHER, “DARK LADY.” With her hit
“Dark Lady' having achieved Top 5

status nationally and her current single,
“Train Of Thought,” entering The |
Singles Chart bulleted at 64 (Chart- §

maker of The Week), this husky-voiced |

songstress’ latest will inevitably hit
a homer. Cher's vocal capabilities are
superb, and this album is proof posi-
tive. MCA MCA-2113 (6.98).

BACHMAN-TURNER OVERDRIVE, “TAKIN' CARE
OF BUSINESS” (prod. by Randy
Bachman) (Ranbach/Top Soil, BMI).
“Let It Ride'" rode high for them,
but this is the single to make their
names a rockin' household word.
Old "TCB' expression now comes
to mean '‘total colossal boogie.”
Forced from their big business sec-
ond album. Mercury 73487.

TERRY JACKS, “IF YOU GO AWAY" (prod. by
R Terry Jacks/Poppy Family Prod.)

(E. B. Marks, BMI). Terry takes yet
another Brel/McKuen copyright and
gives it the same kind of fresh, new
life that made his ‘'Seasons in the
Sun’' hit so huge. A bit more tender
than tumultuous this time out, ''Go
Away" is surely his next runaway
smash! Bell 467.

BLUE SWEDE, “SILLY MILLY” (prod. by Bengt
Palmers) (Glenwood, ASCAP). Not
another ooga-chooga oldie, but a
fresh new tune with a chewy out-
look on life. Thoroughly commercial
"Milly’" bounces with the best of
‘em; the sound means it's one "'Silly”
that's going to make much hit sense
as the follow-up to ""Hooked on a
Feeling.”” EMI 3893. (Capitol)
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JIM DAWSON, *“OH NO, MERCY ME" (prod.
by Terry Cashman & Tommy West/
Cashwest Prod.) (Sweet City Songs,
ASCAP). Singer-composer’s label de-
but concerns a clever scheme which
turns Fred Astaire & Ginger Roger's
act into a con game. The lyrical
analog to "The Sting'" plot, storyline
gives all the indications of a giant.
RCA APBO-0285.

O

DARYL HALL & JOHN OATES, “WHEN THE
MORNING COMES” (prod. by Arif
Mardin) (Unichappell, BMI). "She's
Gone'' brought them a chart sun-
rise. Now they're about to enjoy the
first zenith of a long-shining career.
Moog maijesty and a hook chorus
guarantees them a most beautiful
“"Morning’" hit to come. From their
fine second album. Atlantic 3026.

MILLIE JACKSON, ‘“HOW DO YOU FEEL THE
MORNING AFTER” (prod. by Rae-
ford Gerald/Guardian Prod.) (Gau-
cho/Belinda, BMI). Millie's been
bothered enough by visions of that
other woman. She puts her hurt to
musical action and comes up with
her strongest single yet. Any old
time of the day, a definite soul
crossover. Spring SPR 147. (Polydor)
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BOWIE, “DIAMOND DOGS.” Back to
original and unique material, Bowie
re-surfaces with a disc sure to return
him to a lofty position. Most adept at
rockin', whether it be with a ballad
or electrifyingly, the musical minstrel
masters it all: bluesily on "Rock 'n
Roll With Me"" and pulsatingly on the
recently released single ''Rebel Rebel.”
RCA CPL1-0576 (6.98).

SOUNDTRACK, “THAT'S ENTERTAIN-
MENT.” The age of the MGM musicals
was an era unto itself, with energy
and a mode of talent that will never
be witnessed again. The ‘'ideal’ worlds
captured in those magical films have
been strung together in the recently-
released movie, and its accompanying
soundtrack will inevitably become a
classicc. MCA MCA2-11002 (12.98).

CLIMAX BLUES BAND, “‘SENSE OF DI-

RECTION.” After the excitement of their [l

last live album and their recent thrust
into the upper echelons of pop, these
British musicmen prove that they can
hit well in the studio, too. Richard
Gottehrer production leads them along
all the right paths, whether with rock-
ing, funky or bluesy rhythms. Sire
SAS-7501 (Famous) (6.98).




"ROCK
HE BOAT"

APBO-0232

The second
smash
single
fromthe
fantastic
album by

THE HUES CORPORATION

: nRGA APL1/APS1/APK1-0323
THE HUES

CORPORATION
FREEDOM FOR THE STALLION

Breaking fastin New York, At\lanta, oston
Memphis, New Orleans, Baltlmore and Houston NEGA Records and Tapes
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CBS Riding High
On RW Album Chart

B NEW YORK — CBS Records
currently holds a total of 31 posi-
tions on the Record World Album
Chart, comprising more than 20
percent of the available spots. This
unique situation was made pos-
sible by the release of several
strong new albums combined with
the continuing sales strength of
many of those previously released.
These albums cover virtually every
facet of contemporary music. Co-
lumbia Records contributes 20 al-
bums, while Epic and Columbia
Custom Labels add 171 to the total
of 31 albums on the Record World
chart.

Among the Columbia albums
near the top of the chart are:
“’Chicago VII,” 8; “Open Our
Eyes” (Earth, Wind & Fire), 13;
“Headhunters” (Herbie Hancock),
39; and ""The Way We Were”
(Barbra Streisand), 43: all of which
have been declared gold. Other
Columbia albums near the top of
the charts are “The Hoople” (Mott
the Hoople), 19 (bullet); "“Piano
Man’’ (Billy Joel), 52; “Live Rhy-

(Continued on page 25)

Goody Hikes LP Prices

By GARY COHEN

# NEW YORK—Sam Goody be-
came the second major chain in
two weeks to announce an in-
crease in store selling price.
Effective immediately, for all New
York City stores plus some of the
other stores in the metropolitan
area, regular selling price on $5.98
list albums has been raised from
$4.99 to $5.19. All other prices
remain the same—%$6.98 list al-
bums are $5.99, $7.98 list albums
are $6.99: $6.98 list tapes are $5.99,
while $7.98 list tapes are $6.89.

Sale prices for $5.98 list albums,
which have been hovering around
the $3.70 mark ($3.69, $3.71, $3.74)
will basically remain the same.

In announcing the increase,
Sam Stolon, vice-president of Sam
Goody, Inc., cited increased costs
of operation and an increase in
salaries due to new union con-
tracts, as reasons for the hike.

Last week (Record World, May
18) Record Bar announced a series
of in-store price hikes on regular
selling and sale prices. Record Bar
also detailed their new policy of
not placing a new release by an
established artist on sale the first
two weeks after the album s
released.

Uttal to Head Indie EMI Label as Bell Pact Terminates;
Columbia Pictures Names Biegel to Head Bell Operations

8 NEW YORK — . larry Uttal,
president of Bell Records, a divi-
sion of Columbia Pictures Indus-
tries, Inc., has announced that he
will leave Bell at the conclusion of
his present contract with Columbia
Pictures Industries, Inc., to form
a major independent label.

EMI Ltd. London, England, which
will also have an equity interest
in the new company, will provide
multi-million dollar financing. The
new company (the name has not
yet been chosen), is expected to
start up in July, based in New York
and London.

Indie Distributors
Larry Uttal said, “In keeping with
the commitment that | made when
| first entered the record business
and have constantly reaffirmed

Larry Uttal

since then, we will go through in-
dependent distributors in  the
United States. We will have our
own label in the United States
and Canada; in the rest of the

(Continued on page 86)

Jimmy Bowen Named MGM President

B NEW YORK — Jimmy Bowen
has been namd president of MGM
Records, it was announced by Gil
Polydor

Beltran, president of
Incorporated.

W\
Gil Beltran {left} and Jimmy Bowen.

In announcing the appointment
Beltran stated, /| am particularly
proud that MGM’s exhaustive
search for a chief executive has
resulted in Jimmy Bowen’s ap-
pointment. His impressive achieve-
ments as a producer coupled
with his extensive knowledge of
a&r in all areas of the industry
will further enrich MGM'’s excel-
lent artist roster.”

Nashville Operations
In addition to his duties as
MGM president, Bowen will be
directly responsible for Nashville
operations for the label.
Bowen stated, “"MGM’s com-
mitment to Nashville reflects our

desire to expand our participation
in the booming country market.”

Background

Bowen has had experience in
all facets of the industry. From
his position as head of west coast
operations for Chancellor Records
in 1961, he moved to Reprise
Records, where he became head
of a&r operations in 1964. Among
his many producing credits are:
“Everybody Loves Somebody,” by
Dean Martin; ““Strangers In The
Night,” by Frank Sinatra; and
“I've Got To Be Me,” by Sammy
Davis, Jr., in addition to hit pro-
duct for Kenny Rogers and the
First Edition and Glen Campbell,
among others.

MGM Records and Polydor
Records remain separate creative
companies, each with its own
character and identity, and each
with differing artist rosters and
repertoire approaches.

Recording Artist

Bowen was originally an artist
coming out of Clovis, New
Mexico. He recorded a two-sided
number one disc with Buddy
Knox: “Party Doll” and “I'm Stick-
in” with You.” Roulette released
the master as two separate singles
after picking it up from a local
indie.

The conclusion of a two-part series
on the impact of jazz on FM radio
begins on page 22.

B NEW YORK—In what appears
to be an interim appointment
until a new president is an-
nounced, Alan ). Hirschfield, pres-
ident and chief executive officer
of Columbia Pictures Industries,
has announced that Irwin Biegel,
currently executive vice president
and general manager of the divi-
sion, will assume operating re-
sponsibilities for Bell.

(Continued on page 71)

Davis to Bell?

B NEW YORK — Rumors swept
the industry last week that Clive
Davis would be named presi-
dent of Bell Records. At press
time Davis could not be reached
for comment, and officials at
Columbia Pictures Industries,
Bell’s parent company, declined
to comment. Informed sources
indicated that talks between
Davis and Columbia Pictures
Industries executives were go-
ing on.

Current Hit Crop Shows
Oldies Get Younger

By ROBERT ADELS
@ NEW YORK — The trend
toward releasing new versions of
oldies for their hit single poten-
tial is currently undergoing a
change in direction: according to
The Singles Chart, the majority of
hit copyrights on their second
time around are only one or two
years removed from their last
charting. This contrasts markedly
with the situation last year at this
time when the majority of two-

time hit copyrights were last
charted in the ’50s.
’'72-’73 Hits Happen
Two of the current top 10

singles this week were last charted
less than two years ago: ‘‘Just
Don’t Want to Be Lonely” by the
Main Ingredient (RCA, 8) was
charted in ‘72 by Ronny Dyson
(Columbia) while the Carpenters
have a bulleted number 9 hit in
”] Won’t Last a Day Without You”
which was a charter for Maureen
McGovern (20th Century) just last
year.
The recent top 3 hit “Best
(Continued on page 25)
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Lavinthal, Mallardi Gain Key Posts
At ABC Record & Tape Sales Corp.

B NEW YORK — Louis Lavinthal
has been named chairman of the
board and Michael P. Mallardi has
been nzmed president of ABC
Record and Tape Sales Corpora-
tion, a cdivision of the ABC Leisure
Group, znnounced 1. Martin Pom-
padur, president, ABC Leisure
Group.

Commenting on the appoint-
ments, which are effective immedi-
ately, Pompadur said, “We are
very pleased to be able to combine
Lou Lavinthal’s expertise in rack
jobbing and record distribution
with Mike Mallardi’s abilities in
corporate planning and admini-
stration. These appointments are
in keeping with a study ABC has
just completed that confirms the
viability of the industry and the
potential for ABC’s further growth
in the industry. We are committed
to expand this business through
both internal growth and acquisi-
tion in line with ABC Leisure’s
total the music

involvement in

Louis Lavinthal

Connecticut Enacts

Anti-Piracy Law

B HARTFORD—Governor Thomas
J. Meskill has signed a bill into
law making the piracy of sound
recordings a criminal misdemean-
or in Connecticut. This is the 26th
state to ‘have enacted an anti-
piracy statute.

Effective October 1, 1974, the
new law imposes a fine of up to
$1,000 and/or imprisonment of up
to one vear on anyone convicted
of manufacturing, selling or offer-
ing to sell pirated versions of
sound recordings, or of making
available any equipment or ma-
chinery with a knowledge that it
will be used to reproduce unau-
thorized duplications of sound re-
cordings. Second violations of the
law are punishable by a fine of up
to $2,000 and/or imprisonment of
up to one year in jail.

The law also requires sound re-
cordings sold within the state to
carry the name and address of the
manufacturer and the name of the
featured performer or group
prominently displayed on the out-
side jacket of the recording.

4

field.”

ABC Record and Tape Sales
Corp. is the nation’s third largest
record and tape distribution and
rack jobbing organization. Lavin-
thal has headed the company for
ABC since 1967, when his own
corporation, Consolidated Distrib-
utors, Inc., was purchased by ABC
Records, Inc.

Mallardi has been vice president
for planning and analysis of Amer-
ican Broadcasting Companies, Inc.,
since March, 1971. Previously, he
was vice president, general man-
ager and treasurer of Straus Broad-
casting Group, Inc., and before
that, served in financial capacities
at Radio Press International and
Metro-Goldwyn-Mayer, Inc. He or-
iginally joined ABC in October,
1956, as a systems specialist for
internal auditing, later becoming
a cost control administrator and
an assistant controller of the ABC
western division before leaving
the company in 1961.

L e e

Michael Mallardi

Austin Named Advisor
At Tokyo Music Fest

® TOKYO—Kimio Okamoto, gen-
eral director of the Third Tokyo
Music Festival has announced the
appointment of Record World
publisher Bob Austin as an ad-
visor of the event. He has been
selected by the Tokyo Popular
Music Promotion Association.
The Third Tokyo Music Festival
will be ar the Imperial Theater on
June 29 and 30. Details of the
festival will be announced shortly.

RCA Singles Sizzle

B NEW YORK — RCA Records
reported that in the past week
they had sold more than one
million singles. Leading the
way in sales to the million
mark, according to the label,
_are William De Vaughn’s ""Be
Thankful For What You Got”
(Roxbury), John Denver's ““An-
nie’s Song,” the Hues Corpora-
tion’s ““Rock The Boat” and
Elvis Presley’s two sided hit,
“Help Me” and “If You Talk In
Your Sleep.”

Famous First Qir.
Makes Co. History

M NEW YORK — Famous Music
president Tony Martell has an-
nounced the highest first quarter
profit in the history of the com-
pany. Gross sales increased 22
percent over the first quarter of
1973, contributing to a total
growth in sales of 55 percent
since 1971.

New releases responsible for
the sales increases included estab-
lished as well as new acts, sound-
track and anthology packages.
Follow-through on product re-
leased during 1973 has earned
the company two gold awards for
Blue Thumb album product while
the newly released soundtrack to
“The Creat Gatsby” qualifies the
company for yet another RIAA
certification.

Country

While building upon the estab-
lished country-based sales poten-
tial of products from Donna
Fargo (named by NARM as the
best selling country female vocal-
ist) and Roy Clark (named Enter-
tainer of the Year for the second
year running by the Academy of
Country Music), the label group
has continued to advance the
growing careers of Climax Blues
Band, Betty Davis and Mocedades
(whose “Eres Tu” single went top
10). New product from Melanie
and an oldies package “The His-
tory of British Rock” also contri-
buted to Famous Music’s sales
success.

WB Inks Manfred Mann

B NEW YORK—Joe Smith, presi-
dent of Warner Bros. Records, has
announced the signing of a long-
term exclusive recording contract
with Manfred Mann’s Earthband.
The pact covers future recordings
to be released in the U.S. and
Canada.

Negotiations

Negotiations which culminated
in the agreement were handled by
Harry Maloney, manager of Earth-
band; Lilian Bron representing the
Bron Agency and Bronze Records,
Ltd.; and Joe Smith for Warner
Bros.

The first album to be released
under the agreement on the War-
ner Bros. label will be titled “The
Good Earth.” The album is set for
a September release. Earthband
has just begun a three month
tour of the U.S. and Canada ap-
pearing with Uriah Heep, Savoy
Brown and Blue Oyster Cult.

EW&F Get Gold ‘Eyes’

B NEW YORK—Columbia record-
ing group Earth, Wind & Fire has
garnered its second gold record
with their latest album, "Open
Our Eyes.”
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THE CURTOM CHARTBUSTERS

SUPER SINGLES

Buddah 423 Gladys Knight & The Pips ““On & On”
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Buddah 5602 Gladys Knight & The Pips “Claudine Soundtrack”  124*
Curtom+- 8600 Natural Four “Natural Four”

Curtom 8019 The Impressions “Finally Got
Myself Together'’
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'Bowie Impact Day’
Planned by R(A

W NEW YORK—RCA Records will
launch David Bowie’s ‘“Diamond
Dogs,” his seventh album for the
label, with a massive campaign
which  has been designated
“Bowie Impact Day.”

On Monday (20) (Impact Day)
virtually all of RCA’s field sales
and promotion representatives
will hand deliver Bowie’s new
album to just about every radio
station in America to create air-
play prior to the albums reaching
dealers May 27.

Bowie Impact Day will be
launched with RCA’s full scale
campaign on the “Diamond

Dogs” album as well as the entire
Bowie catalogue.

RCA Records has prepared a
comprehensive sales kit which in-
cludes special dealer order forms
for the new album and catalogue;
a free standing die-cut display,
and poster will highlight “Dia-
mond Dogs” and Bowie’s other
RCA albums.

All metered mail coming out
of ali RCA Records locations will
carry the slogan “Bowie Dia-
mond Dogs,” and phones in RCA
locations across the country will
be answered “Bowie Impact Day.”
Bowie diamond-shaped dog tags
will also be distributed through-

(Continued on page 29)

Cohen Named President
Of Madison Sq. Garden

B NEW YORK — Alan N. Cohen
has been named to the position
of president and chief executive
ofticer of Madison Square Garden
Corp., effective June 1. At the
same time, he will become a
member of the Madison Square
Garden board and executive com-
mittee.

Cohen comes to Madison Square
Garden from Warner Communica-
tions Inc. where he was executive
vice president. He had been with
WC! since 1970, and previously,
had been general counsel of the
Paul, Weiss, Rifkind, Wharton &
Garrison law firm.

Goedy Earnings Up

W MASPETH, N.Y. — Sam Goody,
president of Sam Goody, Inc., has
announced that sales for the first

quarter of 1974 had increased
15 percent from $6,839,000 in
the same period last year to

$7,487,000 for the current quar-
ter. Net income for the period
was $29,565 or $.04 per share as
against a loss of $27,000 last year.
Goody stated that management
felt that the increase in earnings
is due to improved controls and
increased promotional activity.

]

' Newman Joins DiscReet

B LOS ANGELES — Harold Berk-
man, executive vice president and
general manager of DiscReet
Records, has announced that Louis
Newman has joined the firm in
the position of national promo-
tion. Newman joins DiscReet
from Blue Thumb Records where
he was national promotion man-
ager.

€
&
<

Louis Newman

In commenting on Louis New-
man joining DiscReet, Berkman
stated, “Anyone who has followed
the success of Blue Thumb Rec-
ords knows that a large portion
of their success was a direct re-
sult of the efforts put forth by
Louis Newman. He is a profes-
sional and we at DiscReet are
very pleased that we have been
able to obtain his talents for our
company. Louis will be in com-
plete charge of our promotion
thrust. We are confident that
with Louis as an integral part of
our team, the future of DiscReet
Records is enhanced substantially.”

Newman will maintain offices
in the DiscReet Records building
at 5831 Sunset Boulevard in
Hollywood.

Maria Goes Gold

B NEW YORK—Maria Muldaur’s
first solo album, ““Maria Muldaur,”
has been certified gold by the
RIAA.

London Names Four io Promo Dept.

B NEW YORK Sy Warner,
director of promotion and sales
for London Records, has an-
nounced the appointments of
Rocky G., Odis Jones, John Hud-
son, and Chester Simmons to the
company’s promotion department.

Black Thrust

“Due to the success of artists
such as Al Green, Ann Peebles,
Bloodstone, Syl Johnson, Otis Clay
and ). R. Bailey, we have become
increasingly aware of the major
importance of the rhythm and
blues field. They will report
directly to our national promotion
manager, Dave Marshall,”” stated

Warner.

Rocky G., chief of Touch of
Gold Promotions, has been associ-
ated with the industry for more
than twenty years. Prior to form-
ing his independent promotion
company, Rocky G. served as
program director of both WWRL
in New York and WHAT in Phila-
delphia. He has also been a disc
jockey at many key east coast
radio stations. Rocky will be
covering rhythm and blues pro-
motion on a national level.

Odis Jones, entering the in-
dustry three years ago as a local
promotion man for United Artists
Records, has most recently work-

(Continued on page 74)

From left, Rocky G., Odis Jones,

E/A Taps Shindler

W NEW YORK Steve Wax,
Elektra/Asylum Records vice presi-
dent, promotion, has announced
the appointment of Bruce Shindler
as local promotion representative
for New York. Shindler will be
based in New York.

Background
Shindler was most recently with
Buddah Records, where he handled
regional promotion duties for the
northeast.

Poems, Prayers and Platinum

Following John Denver's sold out appearance at Long Island’s Nassau Coliseum,
RCA Records presented the artist with two platinum albums signifying sales of over
one million units each. The awards were for ‘“John Denver's Greatest Hits,” which is
currently nver two and one half million units, and ‘‘Poems, Prayers and Promises"
which is fast aoproaching the two million unit mark. Accepting the awards with
John was his wife Annie, who is the subiect of his new single, ‘‘Annie’s Song.”
Helping John tote his platinum back home are, from left: Milt Okun, Denver's pro-
ducer; Denver; Jerry Weintraub, head of Management Il and John’s manager; Annie

Denver; and Frank Mancini, RCA Records division vice oresident, artist relations.

John Hudson, Chester Simmons.

Shelter Announces

Four May Albums

B HOLLYWOOD — Shelter Rec-
ords will ship four albums in May,
according to label manager Ron
Henry. The initial Ip product under
the terms of the company’s recent-
ly pacted distribution deal with
MCA will carry a $6.98 list and
includes albums from Leon Russell
(“Stop All That Jazz), J. ). Cale
(“Okie”), Richard Torrance (“Eure-
ka”’) and The Gap Band (‘Magic-
ians Holiday”).

Three of the {abel’s current
single releases were pulled from
these albums: Leon Russell’s ”If
I Were a Carpenter,” J. ). Cale’s
“Cajun Moon” and Gap Band’s
“Backbone.” The flabel’s single
from Mary McCreary, “Singin’ the
Blues” is from a forthcoming al-
bum, produced by Denny Cordell,
president and co-owner (with Leon
Russell) of Shelter Records.

Other future product announced
by the label includes an album by
black gospel singers the O’Neal
Twins and an album from Don
Preston, recently previewed by the
single release of ““What a Friend
I Have in Georgia.”

In another move, Bernadette
Gorman, who'd been with the
domestic publishing division, has
been moved over as head of the
international wing, acting as liaison
between licensees and sub-pub-
lishers publishers around the
world.
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Monument Records:

I T i,

ThePeople and the Product

B HENDERSONVILLE, TENN. —
“There is probably no other label
as ideally suited to distribute
Monument Records as CBS Rec-
ords,” says Fred Foster, president
of Monument. “But even more im-
portant, it’s been the people to
people communication on every
level that has made it really work.”

Currently, CBS and Monument
are celebrating their third year to-
gether with a special promotion,
“May Means Monument Month.”
New albums by Kris Kristofferson,
Boots Randolph, Al Hirt and Bare-
foot Jerry are being featured along
with select catalog items in an
extensive campaign.

Selling Power

“In the most basic area—selling
records—no one can surpass CBS.
They've built a top-notch organi-
zation and staffed it all the
way down the line with highly
qualified people,” Foster stated.
“They’ve had enough experience
with every area of music — be
it country, soul, progressive rock
or pop — to give our artists all
the necessary promotional and
merchandising support in every
appropriate market. This is espe-
cially important with such artists
as Kris Kristofferson, Boots Ran-
dolph, Charlie McCoy and Al
Hirt, who we’ve just signed, whose
appeal reaches into several diverse
areas.

“Working with CBS during the
past three years, I've found that
it hasn’t been just a question of
two separate labels. Beyond the
computers and  organizational
charts, it's been a matter of peo-
ple working with people on a day
to day basis that has made our
arrangement successful.”

Bell Reservices
Al 14 .
Laura’ Single

B NEW YORK — Bell Records
chief operating officer Irv Biegel
revealed that the label is rush-
reservicing disk jockeys through-
out the country with a special two-
sided version of their new single,
“Tell Laura | Love Her” by Cana-
dian singer Johnny T. Angel.

The original version of “Tell
Laura | L.ove Her,” which features
sirens as part of the background,
caused resistance to air play on
some stations because they felt
the siren sound coming over a car
radio might startle drivers and was
potentially dangerous.

Biegel stressed that the new
promotional discs will have “Tell
Laura 1 Love Her” on both sides
and be clearly marked as to which
side has the original version and
which side has the siren sound
omitted.

Fred Foster

For the past seventeen years,
Monument has been run as a
closely-knit company. Several of
Foster’s artists, employees and as-
sociates have been with him al-
most since the very beginning.
Personal friendships exist on every
level. Making a distribution agree-
ment with another label was a
mejor step. It was like expanding
a family overnight.

“From the first meetings we
had, it was apparent that the peo-
ple at CBS shared many of the
same feelings and attitudes we had
about the music business in gen-
eral and our artists in particular,”
Foster recalled. ““Since then, we've
worked together on many exciting
projects. In every instance, their
people have always been there
when we needed them, always
taking those extra steps and going
beyond what was expected of
them.

“Ron Alexenburg, vice president
of Epic Records, has done a re-
markable job. He’s one of the
hardest working, most capable
men in the record business and
he's put together a skilled and
dedicated staff. National promo-
tion director Stan Monteiro and
vice president of sales Jim Tyr-
rell have been in our corner every
step of the way. Jim Chamne,

(Continued on page 91)

Sherlock Leaves MGM

B LOS ANGELES — George Sher-
lock, administration director, na-
tional promotion department, has
left MGM Records as a result of
cutbacks in key executive positions
at the west coast office. This is
due to the MGM move of many of
their divisional headquarters to
New York.

Sherlock has been with MGM
for the past two years. Before mov-
ing into Ben Scotti’s promotion
division, he was national album
marketing manager and was instru-
mental in establishing the market-
ing division at MGM under Stan
Moress, senior vice president, mar-
keting, at the time.

Sherlock will announce his plans
soon. He can be reached at (213)
769-0554.

Nader Activates
R&R Revival Inc.

B NEFW YORK — Richard Nader,
president of The Richard Nader
Organization, has announced that
he is activating Rock & Roll Re-
vival, Incorporated as the company
for all transactions pertaining to
his Rock & Roll Revival shows, and
all related merchandising, TV and
other ancillary activities.

Rock & Roll Revival, Inc. was
established in 1971, but Nader de-
layed its activation until the recent
establishment of The Richard Nad-
er Organization, which will now
act as the parent corporation for
all of Nader’s companies.

Happy Medium Shows, Inc. will
remain as the production house for
all concerts other than the Revival
plus exposition and fair develop-
ment.

The Richard Nader Organization,
Inc. and all subsidiaries are located
at 225 East 57th Street, New York
City 10022, phone: (212) 688-2250.

UA’s F&T Month

M | OS ANGELES — United Artists
Records has set May as Ferrante
and Teicher Month, and has insti-
tuted a massive advertising and
marketing campaign in support of
the piano-duo’s new United Artists
album, “In A Soulful Mood,” and
the entire UA Ferrante and Teicher
catalogue.

In conjunction with Ferrante
and Teicher Month, UA will supply
retail outlets with easel-back
covers of all Ferrante and Teicher
albums, a Ferrante and Teicher
poster, a retail stuffer for over-the-
counter coverage and a special
Ferrante and Teicher T-shirt.

GRT Tape Release

B LOS ANGELES — GRT Music
Tapes has set 21 additional tapes
for release this month, 12 of them
representing the first chart and
catalog product under a new dis-
tribution agreement with Vanguard
Records.

Name Mike Hyland
VP at Capricorn

B MACON, GA. — Phil Walden,
president of Capricorn Records,
has announced the appointment
of Mike Hyland as the label’s vice
president in charge of publicity
and artist relations. Hyland’s duties
include nationwide publicity for
all Capricorn recording artists as
well as the Capricorn corporate
public relations. He is headquar-
tered in the label’s administration
offices in Macon, Georgia.

Mike Hyland

Hyland joined Capricorn in Dec-
ember, 1970 as the label’s director
of publicity. Prior to joining Capri-
corn, Hyland was associated with
Atlantic Records, the public rela-
tions firm of Gibson & Stromberg,
Mary Jane Public Relations, and
for a short term headed up his
own firm, Tundra, Inc.

Col Pictures Pubberies
Garner Gold Singles

B NEW YORK — Screen Gems-
Columbia Music/Colgems Music
has signed an agreement with
Ranbach Music to administer the
international publishing rights of
their entire catalog, including
Bachman-Turner Overdrive, an-
nounced lrwin Z. Robinson, vice
president and general manager of
the division.

Golden Age of Mott

Columbia recording groun Mott the Hoople recently became the first rock 'n roll group
to olay on Broadway, nerforming for a week, at the Uris Theatre. Shown backstage
after the opening night concert are, from left, Morgan Fisher, keyboards; Irwin Segel-
stein, president, CBS Records; Overend Watts, bass; lan Hunter, lead vocals, rhythm
guitar; and Trudi Hunter, lan's wife. After the onening night performance, Mott threw
a party at the 21 Club for some of their friends and acauaintances. Shown at the
gathering (right picture) are lan Hunter (left) and Al Teller, vice president, merchan-

dising, Columbia Records.

RECORD WORLD MAY 25, 1974






