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HITS OF THE WEEK

SINGLES

OLIVIA NEWTON-JOHN, *l HONESTLY LOVE
YOU” (prod. by John Farrar/Festival
Records Intl.) (lrving / Woolnough /
Broadside, BMI). Big change of pace
ballad for the countrified lass fea-
tures a Peter Allen/Jeff Barry copy-
right handled with delicate, lush
production. Its pure emotive quali-
ties insure her yet another top 10
super triumph. MCA 40280.

MCA
RZCORDS

KOOL & THE GANG, “HIGHER PLANE" (prod.
by Kool & the Gang Ent.) (Delightful/
Gang, BMI). Having gone gold twice
with a "boogie!” and a 'holly-
wood!”" the group ftries for three in
a row in yet another elevated dance
groove. Soul algow from their forth-
coming ‘'light of Worlds" album.
They mightily take you even higher!
Delite 1562 (PIP).

e

OSMONDS, “LOVE ME FOR A REASON" (prod.
by Mike Curb Prod.) (Jobete, ASCAP).
The long wait is over. The family
men have their first in well over a
year, and it's a surefire winner. A
ballad in a Stylistics bag, this is one
great "'Reason’’ everyone will agree
on. Donnie & Marie now have some
friendly sibling hit rivalry going
with their clan. MGM 14746.

WILLIAM DE VAUGHN, *“BLOOD IS THICKER
THAN WATER" (prod. by Frank Fiora-
vanti & John Davis) (Philmela/Com-
mon Good, BMI; Melomega/Coral
Rock, ASCAP). The "Be Thankful"
man is back with another soulful
parable. Its well-intentioned punch
should result in some blood-red bul-
lets. A flowin” future for De Vaughn
and only! Roxbury 2001 (Chelsea).

SLEEPERS

GRAEME EDGE BAND, “WE LIKE TO DO IT"

(prod. by Tony Clarke) {Threshold,

ﬁ PRS). First of a forthcoming list of
solo projects from the Moody Blues
kicks off as their drummer joins
forces with British writer-musician
Adrian Ben Gurvitz. Repetitiously
infectious fun item sounds to be an

internationa! novelty smash. Thres-
hold 5N-67018 (London).

REDBONE, “SUZIE GIRL" {prod. by Pat & Lolly
Vegas / Tribal Prod.) (Blackwood,
BMI). Prominently featuring the
string sound that made “"Come and
Get Your Love' gold, America’s fore-
most Indian band turns one further
pop corner. Lyrically strong, this
rhythm ballad has a melody hook
that'll allow everyone to know Suzie
as a hit chick. Epic 8-50015.

BOBBY VINTON, ‘“MY MELODY OF LOVE"
(prod. by Bob Morgan) (Pedro/
Galahad, BM!). Bobby's own lyrical
treatment of a European hit that
topped the British charts as ""Don’t
Stay Away Too Long.” His version
incorporates a Polish refrain and a
strong understanding of the Ameri-
can market on his first for the label.
Super comeback disc! ABC 12002.

INCREDIBLE BONGO BAND, “KIBURI" (prod. by
Michael Viner & Perry Botkin Jr.)
mﬂ N (Sylverpride and Joy, BMI). Pounding
,'}"n E out a beat that's a potential “'Soul

Makossa’” from our own shores, the
logo debuts under its new distribu-
tion agreement quite auspiciously.
Subliminal vocals spur its appeal

still further. It's most assuredly the
‘buris! Pride 7601.

ALBUMS

JOE COCKER, “I CAN STAND A LITTLE
RAIN.” The long-awaited album is here
and even one listen will show that
it was well-worth the anticipation.
Cocker's ability to vocally reach out
and grab your heart is unfaded, with
“It's a Sin When You Love Somebody”
leading the pack of gems, and "'Don't
Forget Me" sparkling too. Real, real
good. A&M SP-3633 (6.98).

THE RIGHTEOUS BROTHERS, “GIVE IT
TO THE PEOPLE.” A "'Haven-ly' come-
back from the Brothers who never lost
that lovin' feelin’. ""Rock And Roll
Heaven,” which reached the top three,
is included, as is the soon-to-be re-
leased single title track, which bears
resemblance to the aforementioned hit.
Meriting a righteous place on the charts.
Haven ST-9201 (Capitol) (6.98).

MARVIN HAMLISCH, “THE ENTER-
TAINER." Reaching quick and lofty
musical heights, this piano master’s
release is perfectly timed with his thrust
into the limelight, to guarantee opti-
mum sales success. His market is wide
and varied, and fans will thrill to his
virtuoso exposition on the selections of
Joplin, Jelly Roll Morton, Joseph Lamb
and Berlin. MCA MCA-2115 (6.98).

TAVARES, “HARD CORE POETRY.”
Second time out for these r&b hit-
makers with excellent cross-over capa-
bilities draws them closer to that
accomplishment. Super production from
Lambert & Potter and delicious harmon-
ies combine for a spectacular set, with
their previous hit Too Late” and the
thumping "My Ship" assuring hard core
hitdom. Capitol ST-11316 (6.98).
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CBS Records Convention
Features Top Arfists

m LOS ANGELES — Two major
artist announcements and the
promotion of Bruce Lundvall to
VP and general manager of Co-
lumbia Records highlighted the
CBS Records ‘74 convention as
execs and talent shared the spot-
light.

Bob Dylan and Barbra Streisand
both renewed their ties with the
label: Dylan rejoined the Co-
lumbia fold (see story below) after
two Asylum albums, and Ms.
Streisand agreed to a new long-
term commitment with the label.

Talent played a continuing role
at the week-long event, with
nightly shows and luncheons fea-
turing such CBS artists as Neil
Diamond, Dave Mason, Jeff Beck,
Sly Stone, Boz Scaggs, Buddy
Miles, Portsmouth Sinfornia, Ed-
gar Winter, Rick Derringer, Shug-
gie Otis, Johnny Tillotson, Dan
Fogelberg, Johnny Nash, Roger

(Continued on page 55)

Dylan Back to Col

® NEW YORK — Bob Dylan has
signed a new long-term contract
with Columbia Records. The an-
nouncement was made by lrwin
Segelstein, president, CBS Rec-
ords, last Friday night (2) at the
CBS Records Annual Convention
in Los Angeles.

Dylan thus returned to Co-
lumbia Records, the label which
has previously released 15 of his
recordings. Of those 15, 11 al-
bums have been declared gold.

New Look for Mercury

m CHICAGO — Mercury Records
has revealed a new label design
for singles and albums, the first
major design change in four
years.
The familiar label with black
lettering has now been replaced
(Continued on page 49)

Atlantic Red Hot

B NEW YORK—Atlantic Records
has reported the completion of
the biggest week for single sales
in the company’s 26 year history.
A total of 1,500,000 singles were
sold at the close of business the
week ending August 2, according
to the label. Included in the
week’s activity was the certifica-
tion of two gold singles: ‘“Feel
Like Makin’ Love” by Roberta
Flack and ‘‘Sideshow” by Blue
Magic.

Atlantic’s hot streak on the
Record World singles chart in-
cludes: Number 2—'Feel Like
Makin’ Love,” Roberta Flack (At-
lantic); number 5—'"‘Sideshow,”
Blue Magic (Atco); number 9—
“Waterloo,”” ABBA (Atlantic);
number 20 with a bullet—"1 Shot
The Sheriff,” Eric Clapton (RSO);
number 21 bullet—""Wild Thing,”
Fancy (Big Tree); number 28 bul-
let—""Then Came You,” Dionne
Warwicke & Spinners (Atlantic);
number 35 bullet—"it's Only
Rock ‘N Roll (But 1 Like It),” Roll-
ing Stones (Rolling Stones).

Also number 47 — “Rings,”
Lobo (Big Tree); number 70—
“Secretary,” Betty Wright (Al-
ston); number 76—'‘My Love,”

(Continued on page 49)

ABC Annual Sales/Promotion Meet
Spotlights Purchase of Famous Labels

B LOS ANGELES—ABC Records’
recently concluded annual Sales
and Promotion Meeting at’ the
Beverly Hilton here was signifi-
cantly enhanced by two things—
the conspicuous presence of top
ABC corporate officers visiting
from New York, and the nailing
down of a deal with Gulf +
Western for the acquisition by
ABC of that company’s Famous
Music record labels. Conducted
by ABC Records president Jay
Lasker, the meeting also marked
the record company’s 20th year,
and coincidentally the 10th an-
niversary of the founding of Dun-
hill Records.

On hand for the opening ses-
sion Friday morning (2), and
speaking for the parent com-
panies, were Leonard Goldenson,
ABC board chairman; Elton Rule,
president of the American Broad-
casting Companies; and |. Martin
Pompadur, president, ABC Leisure
Group.

News of the actual signing of

Pictures & additonal news of ABC
Meet on page 39.

The Summer Market: A Re-Evaluation

By LENNY BEER

@ NEW YORK — The days when
radio stations used to program for
the summer and the airwaves
were literally crowded with ex-
ultations of the summer season
appear to be over, as this sum-
mer continues the trend of the
past few years towards less air-
play for “summer” records and
therefore, more than ever, less
production of specialized summer
product. A quick glance at The
Singles Chart shows only one true
“summer’”’ hit, “Beach Baby"” by
First Class (UK), and one ‘“sum-
mer”’ song in the early stages of
its growth, “Wombling Summer
Party” by the Wombles (Colum-
bia).

However, a close examination
of today's chart as compared to
one of December 15 at the Christ-
mas peak and that of August 18
of last year reveals a rather start-
ling new trend emerging in the

Beginning this week, Record World
will list the top 25 albums and singles
from England as a regular feature. See

page 52.

summer. Because many of the
companies hold back the release
of their big artists for the fall and
the Christmas peak, the summer
has become the best opening for
breaking through with artists who
have never previously succeeded.
The December 15 chart shows
only three ““first hit” artists in the
top 50 (the Defranco Family)
on 20th Century, Al Wilson on
Rocky Road and El Chicano on
MCA), whereas the current chart
shows not only five “first hit"”
artists in the top 10 (Paper Lace on
Mercury, Blue Magic on Atco,
Dave Loggins on Epic, ABBA on
Atlantic and Rufus on ABC), but
no less than 17 in the top 50. Last!
summet’s chart confirms this new
summer market showing 13 ““first
hit” artists in the top 50 headed
by Maureen McGovern (20th Cen-
tury at #1.

So it appears that the summer
is emerging as the time to not
only break through with new
artists but to succeed with artists
who have tried and failed to

(Continued on page 45)

the agreement with Gulf +
Western came later in the day,
though Lasker had made the an-
nouncement to ABC field per-
sonnel attending the meeting
that morning. The acquisition
brings to ABC Records the
Famous family of labels, including
Paramount (which as a label will
be phased out), Dot, Neighbor-
hood, Blue Thumb and Tara. Dot
president Jim Fogelsong and his
vice president of merchandising
Larry Baunach spoke briefly on
the talent that Dot catalogue has
to offer and, by way of example,
introduced Donna Fargo.

Lasker also announced a new
affiliation with Myrrh Records, a
division of Word, Inc., of Waco,
Texas, for distribution of that
company’s white gospel cata-
logue. On hand to acknowledge
the ABC-Myrrh tie was the latter’s
a&r chief, Billy Ray Hearn, and
Word president Jarrell  Mc-
Cracken.

Otherwise, the Friday morning
meeting was given over to an
Impulse presentation taped by
that label’s a&r head, Ed Michel,
as well as previews of new al-
bums by Terry Cashman and
Tommy West, produced by Steve
Barri; England’s Claire Hamill,

(Continued on page 39)

ABC/G&W Transaction
Changes Dist. Picture

By GARY COHEN

m NEW YORK—The sale to ABC
of the Famous Music record
division again changes the picture
for independent distributors, who
will be losing the Paramount, Dot
and distributed labels to ABC’s
recently completed network of
branch distributors.

Sources at ABC/Dunhill told
Record World that they have al-
ready begun the process of pull-
ing the Famous line from indie
distributors around the country,
while ABC promotion men have
reportedly begun working some
Famous product.

Lion’s Share
Whatever the final disposition
of Famous’ distributed labels,
ABC has picked up the lion’s
share with Dot, Paramount,
Neighborhood, and Blue Thumb.

(Continued on page 49)



Country Music Show
To Tour U.S.S.R.

B NASHVILLE—At the invitation
of the State Department, Ten-
nessee Ernie Ford, Sandi Burnett
and 21 singers, dancers and
musicians from Opryland will
tour the U.S.S.R. with a country
music show. The tour will leave
the United States Sept. 12 and
return Oct. 11.

The show, written by Opryland
musical director George Marby,
will feature country music in a
historical perspective — from its
early roots in mountain music to
the current top country songs.

Titled “Country Music US.A.,”
the show’s producer is Richard
Kuegeman, director of live enter-
tainment at Opryland. It is jointly
sponsored by the State Depart-
ment, the State of Tennessee and
Opryland USA. All songs are
original arrangements and the

(Continued on page 59)

Anti Promo Chief
For Farrell Labels

@ LOS ANGELES—Wes Farrell has
announced the appointment of
Don Anti to the newly created
post of national promotion direc-
tor of the Chelsea and Roxbury
labels.

e

“I'm giving Don a free rein
to organize the department and
to select a staff he feels will
allow our labels the maximum

growth,” says Farrell. “We're
going to make these decisions as
(Continued on page 44)

Wissert Producing
Helen Reddy LP

W LOS ANGELES — Joe Wissert
will produce Helen Reddy’s new
Capitol album to be released in
late fall, it was announced by
Jeff Wald, Ms. Reddy’s personal
manager.

Before the Reddy assignment,
Wissert produced such artists as
Earth, Wind and Fire, Gordon
Lightfoot, and The Turtles. “We
are very pleased with our new
association with Joe,” stated
Wald. Ms. Reddy is currently in
the studio completing the album
in between her extensive August-
September personal appearance
schedule.

Chappell/Morris

LI [ ]

Administration Pact

@ NEW YORK — In connection
with a recently announced ad-
ministration/marketing pact with
Chappell Music Co. inc., E.H.
Morris VP and professional staff
head Agnes Tracy Kelliher ha$
advised Record World that “our
creative staff will remain intact.”

New Offices

The Morris offices will re-locate
September 1 to 810 7th Avenue,
“‘maintaining separate offices . . .
and a separate staff,” the vice
president continued.

The thrust of the Chappell-
Morris pact is to offer administra-
tion and marketing services for
the company initially founded in
1939 by Johnny Mercer and Buddy
Morris, for a two-year period in
the United States with Chappel!
offering an augmentation of staft
for exploitation and promotion
of the catalogue.

Jack Lee will continue to handle
the standard Morris catalogue;
Peter Silvestri, Sylvia Herscher and
Steve Morris will continue on
with Morris in their respective
positions of comptroller-director
of royalties, theatre department
head and west coast operations
head.

Among Morris’ future Broadway
projects are ‘‘Mack & Mabel,”
“Sheba’” and ‘’Shenandoah.” They
are represented on the Great

(Continued on page 44)

Private Stock

Names Marshall

® NEW YORK—Irv Biegel, execu-
tive vice president and general
manager of Private Stock Records,
Ltd., has announced the appoint-
ment of Dave Marshall as director
of national promotion for the
newly-formed company.

Prior to joining Private Stock
Records, Marshall spent eight
years at London Records, where,
for the past three years, he has
been national promotion man-
ager. Prior to that position, Mar-
shall directed London’s east coast
promotion.

‘Sting’ Goes Platinum
B LOS ANGELES — The original

motion picture soundtrack of

“The Sting” on MCA Records, |

with music conducted and adapt-
ed by Marvin Hamlisch, has
attained platinum status indicat-
ing one million units sold,
according to the label.

(BS Records Convention Highlighted
By Lundvall, Alexenburg Addresses

(M The following are excerpts from CBS Records Convention speeches
by Bruce Lundvall, vice president and general manager of Columbia
Records, and Ron Alexenburg, vice president, sales and distribution,

Epic and Columbia Custom Labels.)

Bruce Lundvall

... “as an industry we've lived through
the profit squeeze, the vinyl crunch, the
price spiral, the returns pinch, (the chapter
11 shut-down), the top 40 shut-out, and
the Newark fandango. A rather ominous
obstacle course to say the least and one
that put the skill and agility of each one
of you to the supreme test—one that put
our industry leadership on the line. And
looking back on the past 12 months, |
don’t remember any cheering sections on
the sidelines. Just the usual coliection
of cynics ever ready to recite thapter
and verse as to why it wasn't going to
work and how our glory days would soon
become mere memories. How fast they
were to mistake a continuity of brilliant
leadership for interim caretaker manage-
ment. How slow they were to recognize our
depth of creative leadership at every level.
Their perceptions were clearly the product
of envy and tunnel vision . . . and
their prociamations were unpleasant, unfair
and patently untrue.

“Our accomplishments since last we
met, both answer our critics and speak
for themselves. Profitability—as always,
was a top priority—and our leadership
was apparent in the intelligent adjustment
of prices to return a fair profit to our
customers and to checkmate the spiraling
costs of today's business at our end. A
firm-but-fair returns policy brought reason

(Continued on page 317)

Ron Alexenburg

“In 1970, there was one custom label,
Barnaby. Today, there are eight custom
labels, and custom billing during the past
four years has increased over 780 percent.
In the first six months of this year, we
are 61 percent ahead of last year. These
numbers not only reflect the greatness
of the individual label heads, but the
exceptional performance of our entire field
organization as well.

“The phenomenal growth and success of
Epic from 1970 thru 1973 adds up to
an increase in net sales of 62 percent.
This is even more dramatic when we
realize that in the first six months of
1974, Epic is already 23 percent ahead
of last year.

“One of the most distinctive aspects of
Epic is that for a label with a relatively
small roster, it is a total record company
with music in every area. Not only does
Epic have diversity in its music, but its
artists are leaders in their respective
fields. Each of the three biggest acts on
Epic is tops in his style—from Sly, who
like a ‘black Beatles, totally revitalized
and redirected r& music; to Charlie
Rich ,who gave crossover a new meaning,
and who went on to become the strongest
selling artist for Epic in '73; to the Edgar
Winter group who are rapidly becoming
America’s premier rock 'n’ roll band.

“Aware that new artists are the life-

(Continued on page 31)
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By now you have in your hands the next No. I single record.

“WE LIKE TO DO 11

The debut single by The Graeme Edge Band.

Featuring Adrian Ben Gurvitz.
Produced by Tony Clarke.

The Moody Blues have embarked
on a series ol individual projects.
The tirst.. ."WE LIKE TO DO I'T”
The Graeme Edge single.

“WE LIKE TO DO IT”
A first edition.

2 1HS 67018

=

[hstributed By Londan Records.

It’ll put a smile on your face.




UJA Names Massler
‘Man of the Year’

B NEW YORK—The music divi-
sion of the United Jewish Appeal
will honor Al Massler as their
““Man Of The Year” at a dinner-
dance to be held at the New York
Hilton Hote! on Saturday, No-
vember 2.

Co-chairman of the Ninth An-
nual Dinner-Dance of the United
Jewish Appeal music division are
Herb Goldfarb, vice president of
sales and marketing for London
Records; Irv Biegel, executive vice
president and general manager of
Private Stock Records; David
Rothfeld, merchandise manager
of E. ). Korvettes; and Theodora
Zavin, senior vice president of
BMI.

NARM Convention

Committee Named

@ BALA CYNWYD, PA. — Ap-
pointments to the 1975 NARM
Convention have been announced
by Jules Malamud, NARM execu-
tive director, and NARM presi-
dent, David Lieberman. The Con-
vention will be held March 2-
March 6, 1975 at the Century

Plaza Hotel in Los Angeles,
California.
Convention  chairman  and

chairman of the convention com-
mittee is Jay Jacobs (Knox Record
Rack Co., Knoxville, Tenn.). Other
NARM regular members serving
on the convention committee are
Barrie Bergman, Alfred Chotin,
Richard  Greenwald, Norman
Hausfater, Ernest Leaner, David
Siebert, Jack Silverman, Sydney
Silverman and Peter Stocke.
Continuing the procedure in-
stituted in planning the 1974
convention, six manufacturer/ad-
visors, from NARM Associate
Member companies, will also
serve on the convention commit-
tee. The manufacturer advisors to
the convention committee are
Bob Fead (A&M Records); Joel
Friedman (Warner/Elektra/Atlan-
tic Corp.); Martin Kasen (Peter
Pan Industries); Bruce Lundvall

{Columbia Records); Tom Noo-
nan (Motown Record Corp.); and
Lou Simon (Phonogram/Mercury).

Abramson Appointed
Phonogram VP

8 CHICAGO — Irwin  Steinberg,
president of Phonogram, Inc., has
announced the appointment of
Jules Abramson to the position of
vice president national sales.

L
‘L’ L1+

Jules Abramson

P

B

Abramson will assume the vice
presidency after serving as na-
tional sales manager since 1970.
He will continue to oversee all
sales functions in the pop, coun-
try, classical and r&b fields which
involve all Phonogram labels in-
cluding Mercury, Philips, Vertigo
and Dial.

Abramson joined the company
in 1964 as Mercury branch man-
ager in Philadelphia, then took
on the duties of eastern regional
marketing manager in 1968, cov-
ering all markets from Boston to
Washington and as far west as
Cleveland. He then moved to
Mercury’s headquarters in Chi-
cago and the national position.

Ross Parker Dies
@ LONDON — Songwriter-come-
dian Ross Parker died (2) at his
home in Kent at age 59.

A longtime writer for the
British musical stage, his most
recent lyrical success was a setting
of the chorale “Ode to Joy” from
Beethoven’s Ninth Symphony, re-
corded by Miguel Rios as an inter-
national hit, “Song of Joy.” His
most prolific period was World
War Il when he wrote such stand-
ards as “There’ll Always Be an
England” and “We'll Meet Again.”

Merrill Grant Named President
Of Newly-Formed Don Kirshner Prod.

8 LOS ANGELES — Merrill Grant
has been named president of Don
Kirshner Productions, a newly
formed corporate entity which is
an outgrowth of Kirschner’s re-
cent successes in the television
industry, announced Kirshner.
This represents a major thrust
into the television business by
Kirschner Entertainment Corpora-
tion.

Grant inherits a broad scope of
activity, indicating Don Kirshner
Productions to be a major pack-
ager, creator and producer of all
facets of television programming.
Already in active production is a
primetime situation comedy pilot
for NBC, a daytime game show
pilot for CBS, and several late
night mysteries for ABC. Addi-
tionally, Don Kirshner’'s Rock
Concert, currently syndicated in
125 markets, has been renewed
for an additional 52 weeks firm
by its sponsors of the first season.

Kirshner and Grant will also
immediately put new projects
into network development, which
will include primetime situation
comedies, dramatic movies for TV
and dramatic series. They also
plan daytime projects to include

WB Pacts Womack

In Production Deal

& BURBANK — Bobby Womack
and his Sound Productions, Inc.
have signed a production agree-
ment with Warner Bros. Records,
announced Mo Ostin, chairman
and Joe Smith, president. Under
the agreement, Womack will pro-
vide product for release by the
label including a new single
just completed by former Mo-
town artist Mary Wells.

Warners plans to release the
Womack-Wells collaboration, “If
You Can’t Give Her Love, Give
Her Up,” on August 14. It's Ms.
Wells’ first single in over three
years.

Bobby Womack joins Joe Smith and Mo
Ostin in celebrating the signing of a
production agreement between Womack
and Warner Bros. Records.

Merrill Grant

game shows, serials and specials,

as well as programming for chil-
.

dren.

Viacom VP

Merrill Grant resigned his posi-
tion as vice president of Viacom
Enterprises to move over to the
presidency of [Pon Kirshner Pro-
ductions.

Threshold Restructures

B NEW YORK—Jerry Weintraub,
head of Management [l who was
recently appointed to manage the
business affairs of the Moody
Blues on a world-wide basis and
assumes the administrative re-
sponsibilities for the group collec-
tively and individually as well as
being responsible for Threshold
Records, Threshold Music and all
tour activities, met with members
of the Moody Blues in London to
announce the following restruc-
turing of the existing Moody
Blues/Threshold Records and Mu-
sic framework:

Gerry Hoff has been appointed
European manager of Threshold
Records.

Peter Jackson becomes liaison
manager between Weintraub and
the Moody Biues in London.

Cyril Simons, the head of Leeds
Music, will continue to handle
the Threshold Music catalogue
and any individual publishing
companies for all territories ex-
cept the United States and
Canada.

Michael Balin will continue as
United Kingdom legal advisors;
Ivor Casson continues as chart-
ered accountant to the group;
Colin Berlin and Barry Clayman
of MAM will continue as agents
to the Moody Blues; and Nick
Massey continues as head of pub-
licity.

Legal Aspects

Stevens H. Weiss has been ap-
pointed as U.S. attorney to repre-
sent the legal aspects on behalf
of the Moody Blues, Threshold
and Jerry Weintraub’s Manage-
ment  Ill, coordinating with
Michael Balin.
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DARK HORSE RECORDS

“Running on a dark race course with A&M Records”




THE COAST

KAREN FLEEMAN

RITA TURNER

| Although many comments
have been dropped that Anne
Murray would leave Capitol
Records to sign with Epic, the
latest word on the street is
that she will stay with her
current label . . . On the exec-
utive level, Herb Belken left
Atlantic and is negotiating with
the creative services depart-
ment of a major label based in L.A. . . . Tony Harrington also exited
Atlantic and will be working for Peggy Lee in public relations . . .
Publicist Sharon Lawrence left Rocket Records, but she says that Elton
is still #1 with a bullet in her charts . . . At Capitol, Elaine Corlette,
national artist relations manager, and Toby Mamis, director of artist
development, are no longer with the company. Mamis has re-formed
his public relations firm, “The Famous Toby Mamis,” based in New
York . . . Condolences go to Capitol’s Stu Yahm, who broke his ankle
in the tower last week. Also, to Jay Lasker, whose Rolls Royce was
stolen during the ABC Convention at the Beverly Hilton. The car was
eventually returned to him,.stripped . . . Atlantic Records will distribute
Nat Weiss’ (John McLaughlin’s manager) newly formed record label,
Nemperor Records. Jann Hammer and Jerry Goodman, former mem-
bers of Mahavishnu Orchestra, have recorded an album together at
Caribou for the label, scheduled for an early fall release.

IN OTHER NEWS: A new album, inspired by the legend of King
Arthur and the Knights of the Round Table, has been conceived by
keyboardist Rick Wakeman. The album will be recorded in Belgium
after the end of Wakeman’s up-coming U.S. tour, “Journey to the
Centre of the Earth,” which will debut Septmber 14 at Madison Square
Garden in New York. Wakeman plans to introduce the album with a
spectacular “King Arthur Day” festival at Tintagel, Cornwall, the site

(Continued on page 56)
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NARAS Panel Views
Artist-Label Deals

B BURBANK—AnN all-encompass-
ing examination of the increas-
ingly competitive situation of the
artist today searching out a new
label deal was attended by over
300 at the NARAS-sponsored ses-
sion held at The Burbank Studios
recently.

Four viewpoints in artist-label
negotiations were represented on
a panel consisting of artist attor-
ney Jay Cooper, record company
lawyer William Kaplan, indie pro-
ducer Bones Howe and business
manager Jerry Rubenstein.

The session traced the current
roster-trimming at the manufac-
turer level to basic economic con-
ditions within the industry, but
made clear that the potential of
the specific act as viewed by the
company in question still deter-
mines the direction of any sub-
sequent negotiations.

GRC Pacts ATA

B ATLANTA—GRC Records and
the Thevis Music Group have
acquired complete record and
music publishing rights on a
world-wide basis of product on
the Australian record label, ATA.

The announcement, made
jointly by GRC president Mi-
chael Thevis and Kevin Jacobsen,
managing director of ATA, marks
the first time an American record
and music publishing operation
has acquired complete disc and
song publishing rights from an
Australian firm for international
representation. The pact excludes
Australia and New Zealand.

In excess of 20 albums and 18
singles have been acquired by
GRC of ATA product for market-
ing under the GRC trademark
featuring Australians such as Col
Joye, Little Pattie, Jack Lesberg,
Sandy Scott, Mike McClellan, the
Ray Price Quintet, Laurie Allen
and the Webb Brothers.

-

Tokyo Hospitality

AMC Honoree
. | A |

Paul

Shore, president of Shorewood
Packaging Corporation (right), is shown
discussing cancer research with Dr. Gopal
Sharma in a laboratory at the American
Medical Center in Denver, Colorado. Shore
is being honored as the AMC's 1974
Humanitarian Award recipient and will
be feted with a dinner in his honor on
September 14, 1974 at the Plaza Hotel
in New York City. Tickets are available
through Shorewood Packaging offices or
AMC offices in New York City.

NARAS Moves

B LOS ANGELES — The Record
Academy (NARAS) will be moving
to new and expanded head-
quarters on August 15, 1974, ac-
cording to its national president
Bill Lowery.

New Location

The new office will be situated
at 4444 Riverside, Toluca Lake,
California 91505; telephone: (213)
843-8233. The office will continue
to be headed by the Academy’s
national manager, Christine Far-
non. These quarters will be shared
by the Los Angeles Chapter of
the Record Academy with execu-
tive director Betty T. Jones in
charge.

UN Concert Postponed

8 HOLLYWOOD — The United
Nations Association - sponsored
concert to benefit victims of the
African drought has been indefi-
nitely postponed, announced the
co-producers of the concert,
Michae! Viner and Bill Graham.

While attending the annual CMA board of directors meeting in Tokyo, Japan earlier
this year, and serving as an advisor to the Tokyo International Music Festival, Record
World publisher Bob Austin attended a dinner at the home of Japanese music pub-
lisher Shin Watanabe. Pictured from left: Watanabe, Austin, Mrs. Austin, Sony of
Japan president Akio Morita (who was incorrectly identified in last week's issue),
Mrs. Morita and Mrs. Watanabe,

RECORD WORLD AUGUST 17, 1974






