"HITS OF THE WEEK

SINGLES

BARRY MANILOW, “THIS ONE'S FOR YOU"
{prod. by Ron Dante & Barry Mani-
low) (writers: Barry Manilow & Marty
Panzer) (Kamakazi, BMI) (3:25). From
a new album full of potential hit
singles, the choice was narrowed
down to this ballad penned by Barry
himself and sung with his inimitable
flair. The title alone should make it
a popular request item. Arista 206.

DAVID CROSBY/GRAHAM NASH, “SPOTLIGHT”
{prod. by David Crosby & Graham
Nash) (writers: Kootch & Nash)
(Kortechmar, ASCAP) (2:49). The most
requested number from the duo's
“Whistling Down the Wire" Ip spot-
lights Graham Nash's spright vocal
on this uptempo song. The strongest
number this partnership has come up
with yet. ABC 12217,

CANDI STATON, *“RUN TO ME" (prod. by Dave
Crawford) (writer: Dave Crawford)
{(DaAnn, ASCAP) (4:18). Hot on the
heels of her last single success,
'Young Hearts Run Free,” is this
surging, emotive number delivered
with a rare intensity. R&B stations
should provide the initial boost be-
fore it crosses over to the pop list-
ings. Warner Bros. 8249,

VICKI SUE ROBINSON, “DAYLIGHT" (prod. by
Warren Schatz) (writer: Bobby Wo-
mack & H. Payne) (Unart/B. Wo-
mack, BMI) (3:20). Vicki Sue turns
the beat around again with another
pounding percussive effort. The
Bobby Womack song is the perfect
vehicle for the songstress to unwind
with another great vibrant vocal
performance. RCA JH 10775.
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“*A Spécial Salute:

Chicago

SLEEPERS

ROD STEWART, “TONIGHT'S THE NIGHT
{(GONNA BE ALRIGHT)" (prod. by
Tom Dowd) (writer: Rod Stewart)
{Cock and Trumpet, ASCAP) (3:55).
With A Night On The Town' un-
folding as his most successful solo
outing, this ballad is certain to put
him on top of The Singles Chart as
well. Here Stewart's as relaxed and
moving as he can be. WB 8262,

BUCKACRE, ‘“‘LOVE NEVER LASTS FOREVER"
[prod. by Glyn Johns} (writer: R.
MCA Hally} (Hustlers, BMI) (3:25). Buck-
Gbed acre is a new outfit that appears to
be capable of having great singles
as suggested here. Glyn Johns gives
them the type of sound he produced
for the Eagles on their first couple
of albums with this exceptional

debut. MCA 40616.

FRANKIE AVALON, “IT'S NEVER TOO LATE"
prod. by Billy Terrell) (writer: Ray
Dahrouge) (Sister John, BMI) {3:20).

[e Avalon proved it's never too late to
have another hit with "“Venus" and
here he‘s back on the verge of an-
other. The uptempo disco interpreta-
tion underscores his polished vocal
which adds a smooth, glossy sheen.
Delite DEP 1584.

C. B. VICTORIA, “| DON'T BELIEVE IN MIRA-
CLES" (prod. by M. McCauley & F.
Mollin) (writer: R. Ballard) {Main-
spring, ASCAP) (3:24). The song was
written by Russ Ballard who recorded
it with Argent and later on a solo
album. This interpretation, sounding
at times like Elton John, is framed
by some lush strings which should
help bring it home. Janus J 264.
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ALBUMS

BAY CITY ROLLERS, “DEDICATION." The [E

rage of the pre-teen set in Europe and
here, the Rollers are currently in the
midst of their debut U.S. tour. "‘Dedica-
tion™" is the work of master studio tech-
nician (read producer) Jimmy lenner
and the use of outside material such as
the "I Only Want to Be With You'"
single works to great advantage. Arista
AL 4093 (6.98).

STANLEY CLARKE, “SCHOOL DAYS.*
Clarke has emerged from the Return to
Forever family to rival RTF leader Chick |
Corea in both approach and popularity.
“"School Days" itself traces certain run-
ning currents in Clarke’s career by vir-
tue {and virtuosity) of the musicians

playing with him. Accessible but never
condescending, Clarke continves to
grow. Nemperor NE 439 (Atl.) {6.98).

“BOSTON." A hard rocking quintet
which sometimes sounds like early
James Gang . . . like Queen at others

. and like Boston all the time. Al-
ready a major attraction in the city of
its birth, and receiving excellent FM
exposure across the country (Sleeper on
this week's FM Airplay Report), its fame
will not be localized for long. Epic PE
34188 {6.98).

AMBROSIA, “SOMEWHERE I'VE NEVER
TRAVELLED.” Produced by Alan Par-
sons, with an extravagant three-dimen-
sional fold-out cover, Ambrosia’s latest
is an ambitious classical rock work that
aspires to the Moody Blues sound with-
out losing its own identity. The title
cut, “Cowboy Star” and '‘“We Need
You Too" vary in scope and breadth.
20th Century T«510 (6.98).
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@ he Beginning 0f A New Rock N Roll Reign!

FUNKY KINGS emerge with
the brilliant writing and per-
formance power of Jack
Tempchin, Richard Stekol
and Jules Shear plus the re-
markable instrumental versa-
tility of Hank Cotinola, Bill
Bodine and Greg Leisz. They
play incisive, literate and
compelling rock—the kind of
music that instantly puts

them in a class by them-
selves. Now, in their debut
album, you will discover the
songs and musicianship
which herald a resplendent
new music era. Get ready for
the new reign of the Funky
Kings...a lot of great things
are about to happen.

On Arista Records

{
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Includes:SINGING IN THE STREETS/ A
HELP TO GUIDE ME/SLOW DANCING

AL 4078
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Final Passage of Copyright Revision Bill
Faces House, Joint Comm., Senale Approval

By MICHAEL SHAIN

B WASHINGTON, D.C. — With
just five weeks left before Con-
gress adjourns its 94th session, the
House Judiciary Committee ap-
proved the comprehensive copy-
right  revision bill  without
amendment and nearly without
argument. The final vote was
27-1, with Rep. Joshua Eilberg
(D-Pa.) the lone dissenter.

Three crucial steps now remain
before the 10 year odyssey of
this legislation can be brought to
a close. First, the bill must be

Album Sales Index
Highest Since April

By LENNY BEER

B Peter Frampton (A&M) tops
The Album Chart for the
twelfth week but new competi-
tion is on its way and is selling
strongly. John Denver (RCA) has
shot to #1 at Record Bar and
#2 at ). L. Marsh in its second
full week on the streets, and
all signs point to a major tussle
for the top next

Chart  week between
Analysis Frampton, Denver
(which is now #3
nationally), Fleetwood Mac (Re-
prise} (which is still #2) and

(Continued on page 6)

ThE RECOAD WORLD SALES INDEX

approved on the House floor,
perhaps as soon as next week.
Then conference committees
from both houses must be ap-
pointed (most likely they’ll be
the members of the two copy-
right subcommittees headed by
Rep. Robert Kastenmeier and
Sen. John McClellan) to iron out
the differences in the two ver-
sions. Finally, the conference bill
must be approved once again
by both houses. Each proce-
dure must take place within a
delicately timed framework if
the bill is to be signed into law
this year.

Behind - the - scenes  negotia-
tions have been going on for
several weeks now and will con-
tinue this week as the bill’s
sponsors attempt to remove the

(Continued on page 82)

‘Greatest Hits" Compilations
Boost Seasonal Album Sales

By DAVID McGEE

B NEW YORK—Greatest hits al-
bums have once again made an
impact on the retail record busi-
ness, and therefore on the Rec-
ord World Album Chart, and re-
tailers, as a result, are delighted.
Apparently the big boost that
many of them were waiting for
as a prelude to the perennial
“boom” fourth quarter has
come in the form of "Best of
BTO,” ‘“Best of the Band,”
“Diana Ross’ Greatest Hits” and
“War's Greatest Hits.”

The significance of all this is
that it seems to indicate a shift
—albeit a slight one—in manu-
facturers’ philosophy concern-
ing the optimum time for re-
leasing greatest hits albums.
Heretofore, manufacturers have
considered the holiday season

Record World Expands L.A. Offices:;
Names Sutherland West Coast Edltor

B LOS ANGELES—Record World
has expanded its west coast of-
fices by moving to larger
quarters, appointing Sam
Sutherland as west coast editor
and adding an assistant to its re-
search staff.

ALBUMS

SNBLES

* Sales July Aug. Aug. Aug. Aug. Sep.
! 3 t7

14 .21 28 4

* Sales
Index

July | Rug. Rug. Pug. TRug. Sep.
31' 7 14 21 28

® The Record World Sales Index is based on a broad cross-section of guantitative sales data
reported to Record World from retailers, rack jobbers and one-stops across the country. The base
figure for both the singles and album indices is a smoothed average of these guantitative reports
during periods in March, 1976, with each weekly figure being a percentage increase or decrease
on the base. The base figure for both singles and albums is 100.0.

Sam Sutherfand

Sutherland will be responsible
for gathering and editing all
news material emanating from

the west coast, writing news
stories, assigning reviews and
serving as liaison with west

coast-based record companies.
A Yale graduate, he comes to
Record World from Elektra/Asy-
lum/Nonesuch Records where he
served for two and a half years,
most recently as west coast press
relations manager. A former
talent, campus and album re-
views editor at Billboard maga-
zine, he has also contributed to
such publications as Phonograph
Record magazine, Rolling Stone
and Penthouse as a freelance
writer. Working with Sutherland,
who replaces Eliot Sekuler, is
recently named assistant editor
and “Coast” columnist Jaan

(Continued on page 82)
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(beginning in November and
ending with the arrival of the
new year) as the choicest one
for releasing compilations of
hits. And The Album Chart has
always borne out the wisdom of
their decision: the December 6,
1975 issue of RW listed
"Chicago’s Greatest Hits” as the
number one album in the coun-
try only two weeks after its re-
lease. The number five and six
records were greatest hits col-
lections by America and Seals
and Crofts. Eight other greatest
hits albums were in the top 100,
and five more were between
100 and 200, for a total of 16
greatest hits albums on the
chart at the beginning of De-
cember—the peak retail month
of the year.

At that time an RW survey
found many retailers questioning
the business acumen of the
manufacturers responsible for
releasing so many greatest hits
albums at once during a period
when catalogue sales had always
jumped tremendously. In a
January, 1976 newsletter from
Everybody’s Record in Portland,
Oregon, Michael Reff fairly
summed up many retailers’ re-
actions when he wrote: “In the
push and shove tactics to make

(Continued on page 87)

Chrysalis Kicks Off:
First Week Activity

By SAM SUTHERLAND

B LOS ANGELES — Chrysalis
Records began its first week of
fully independent operatlons

here with a flurry of activity: in
addition to the Ilabel’s first
single releases and a series of
key executive appointments that
bring to Chrysalis a full com-
plement of departmental func-
tions, the company concluded a
new international distribution
agreement — pacting with Capi-
tol Records-EMI of Canada, Ltd.
for Canadian distribution — and
held two days of preliminary
meetings and planning sessions
with the newly-appointed Chry-
salis field promotion staff.
Heading the appointments
was industry veteran Marv Hel-
fer, named national sales man-
(Continued on page 73)



Col Names McCarrell

Merchandising Director

® NEW YORK—Ron McCarrell
has been appointed to the posi-
tion of director, merchandising,
Columbia Records. The an-
nouncement was made by Don
Dempsey, vice president, mar-
keting, Columbia Records.

Ron McCarrell

In his new position, McCar-
rell will be responsible for the
direction of the Columbia label
east and west coast merchandis-
ing and product management
staffs and the conception of
merchandising programs, con-
centration, exploitation and de-
velopment of individual Colum-

bia artists. He will coordinate
his staffs’ activities with the
sales, promotion, advertising,

package design and artist de-
velopment departments. He will
report directly to Dempsey.
McCarrell was most recently
director, east coast product man-
agement, Columbia Records, a
post he held until this promotion.

David O'Connell
Exits Phonodisc

@ NEW YORK — Effective im-
mediately, Dave O’Connell will
no longer be serving as president
of Phonodisc, Inc. Also effective
immediately, the announcement
of John Frisoli as senior vice
president and general manager
of Phonodisc takes place; he will
also serve as chairman of
Phonodisc’s management com-
mittee. John Frisoli will thus be
in charge of the company, re-
porting to Irwin Steinberg,
president of the Polygram Rec-
ord Group.

exhibit top five potential)

looked!
000000

|

-Powerhouse Pick

(Due to airplay and sales in projectable markets, these records

Bay City Rollers (Arista) "'l Only Want To Be With You."

The list of station adds looks like the Who's Who of
radio. Exhibits excellent audience appeal with im-
mediate and top phones reported. Not to be over-

000 @ 00000000

Monument Announces Expansion Plans;
Lovelace, Rodden Named Vice Presidents

By DON CUSIC

8 NASHVILLE — A major expan-
sion move by Monument Records
will see that label involved with
all phases of music and includes
a projected staff in Nashville of
20, according to Fred Foster,
president of the label, as Monu-
ment becomes what he termed "a
total and complete record com-
pany based in Nashville.”

This week, the label has an-
nounced the naming of two vice
presidents. Paul Lovelace has been
named vice president, national
promotion, with Tom Rodden
named vice. president, sales and
marketing. A product coordinator
and publicity manager will be
named to the label shortly, as well
as a national secondary promotion
person.

Tex Davis will remain as head
of national country promotion
with a promotional director for
r&b product to be named shortly.

Rick Blackburn, currently vice
president of sales and marketing
for Monument, will reportedly
leave the label and join CBS in the
marketing position vacated re-
cently by Tony Martell.

Fred Foster will direct a&r for
the label and plans to hire an in-
house producer to assist him as
well as working more with inde-
pendent producers. Foster stated
he expects to “become more ac-
tive in the day-to-day manage-
ment of Monument."”

Headquarters

The headquarters for Monu-
ment will remain in Nashville with
the heads of all the departments
based here. Later, Monument will
assemble a field staff for promo-
tion and sales that will enable
them to have regional personnel

based around the country. How-
ever, for the present time, the
label will rely on independent
promotional and sales personnel
to work its product as it aims for
its own regional set-up within a
year.

Foster stated that re-establish-
ing Monument without CBS dis-
tribution s "a seven figure invest-
ment,” adding that he plans to
recover that initial investment
within a year and start operating
at a profit after that time.

There will be three labels op-
erating — Monument (the parent
label), Sound Stage Seven (which
will feature r&b and jazz acts) and
Top Value (which will be a budget
label and will deal mainly with
reissues of catalogue stock).

(Continued on page 95)

Arista Hosts Seminars

For Sales & Promo

W NEW YORK — Arista Records
will be hosting five days of sales
and promotion seminars for its
staff this week at the Camelback
Inn in Scottsdale, Ariz. The semi-
nars, to be held from Wednesday
(8) through Sunday (12) will be
exclusively for Arista personnel,
with representatives of the label’s
foreign licensees in attendance as
guests. All U.S. Arista sales and
promotion personnel, as well as
executives from the New York and
Los Angeles offices, will attend.

The meetings will outline plans
for new fall product, and will in-
clude the presentation of that new
product by Arista president Clive
Davis. The seminars will also focus
on Arista’s performance in the
past year.

NARM Mid Year Conference
To Host Racks, Distribs, Retailers

@ CHERRY HILL, N.J. — The
three merchandising segments
of the NARM regular member-
ship will each meet in separate
sessions during the NARM Mid
Year Conference which con-
venes in Chicago, lllinois, Sep-

000000000

tember 21-23 at the Continental
Plaza Hotel.

The three segments (rack job-
bers, retailers and independent
distributors) will meet twice on
Wednesday, September 22.

The program for the individual
morning sessions will be two-
fold: a one and a half hour rap
session and discussion during
each of the three segments will
discuss the problems particularly
pertinent to them, not only with
regular members throughout the
country, but with representatives

of the NARM wmanufacturer
members who attend the ses-
sions; and an educational

presentation by Robert Curtis,
internationally known security
expert. The retailers will hear a
presentation specifically tailored

(Continued on page 79)
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By LENNY BEER

B Wild Cherry (Epic/Sweet
City) with its first single ever, is
the new king of the hill on The
Singles Chart, replacing Elton
john & Kiki.- Dee (Rocket) in a
tight battle after five weeks at
the top. Wild Cherry is still mov-
ing strongly at almost every
pop station and is far from
‘reaching its total potential; it is
also #1 on the r&b chart for the
third consecutive week. KC &
the Sunshine Band (TK) is also
very strong, although it could
not move up and pass the top
two records. Still selling well
in the top 10 is England Dan
& John Ford Coley (Big Tree),
and picking up very strongly
this week is the Walter Murphy
single (Private Stock), which has
taken 15 weeks to reach the #6
position and is really selling
through well on the pop side
and picking up strong reverse
crossover action from r&b.
Jumping into the top 10 this
week were Boz Scaggs (Colum-
bia) and Cliff Richard (Rocket),
both with their first hit singles.
The Boz Scaggs record is a little
stronger thanks to some added
r&b activity, while Richard is
monstrous in the middle parts of
the country. just missing the top

10 were Chicago (Columbia)
and Jefferson Starship (Grunt).
Of the two, it appears that

Chicago will go slightly further
as a sell-through item.

Significant  excitement con-
tinues on the Rick Dees {RSO)

Rocket Taps Adam
As Natl. Promo Dir.

B LOS ANGELES — Lynn Adam
has been appointed director of
national promotion for The
Rocket Record Company, it was
announced by Tony King, execu-
tive vice president of the label.

Before joining Rocket, Adam
was director of promotion in
the southwest for United Artists
Records. In addition, he has
worked as director of west
cost promotion for Polydor and
for RCA Records.

0

Lynn Adam

———CHART ANALYSIS

Wild Cherry Soars to #1 Singles Slot; New LPs Gain on Frampton

'‘Disco Duck’ a Novelty Smash

with the biggest sales for a
novelty record since C.W. Mc-
Call scored with ‘““Convoy”
(Polydor) and capitalized on the
citizens band radio craze. In-
terestingly enough, the Dees
record, which was recorded by
a radio man from WMPS, is now
beginning to cross to r&b. Also
moving as if it were a novelty
item is the new Bay City Rollers
(Arista), which is far and away
the most added record in radio
today. When the sales have
enough time to catch up with
the airplay, this one could even
top the action on their first,
““Saturday Night.”

Other significant activity is
being scored by Heart (Mush-
room) with “Magic Man,”
headed for the top five; Steve
Miller Band (Capitol), which will
be his blggest since “The
Joker,” Linda Ronstadt (Asylum),
with breakout sales in the east,
south and midwest; and ABBA
(Atlantic), with a former world-
wide smash finally released and
selling up a storm in the mid-
west.

Rick  Springfield (Chelsea),
which has been scoring well in
some secondary markets for the
past month, finally  broke
through on the major market side
this week to garner Chartmaker
of the Week honors. It will be
interesting to note how this
one fares in the next few weeks.

Singles

East:

Ritchie Family {Marlin)
Linda Ronstadt (Asylum)
Rick Dees (RSO)

South:
Linda Ronstadt (Asyfum)
Eric Carmen (Arista)

Steve Miller {Capitol)

Midwest:
Rick Dees (RSO)

ABBA (Atlantic)

Gordon Lightfoot {Reprise)
Steve Miller (Capitol)

Linda Ronstadt {Asylum)
Blue Oyster Cuit (Columbia)
Beach Boys (Brother/Reprise)

West:
Hall & Oates (Atlantic)
Steve Miller (Capitol)

Heart (Mushroom)

Denver, Ronstadt Surge

(Continued from page 3)

Ronstadt album jumped from
12 to 5 in its third week of chart-
ing and shows strong across-
the-board sales, both pop and
country, at retail and rack ac-
counts. All of this strong sales
activity has been reflected im-
mediately on The Record World
Sales Index for albums, which
has jumped to 99, its highest
point since April 17. It is also
interesting to note that the index
jumped in a week when there
were no new albums strong
enough to make the top 100
besides judy Collins (Elektra), a
new entry at 98.

Boz Scaggs (Columbia) con-
tinued his slow, steady trip
to the top 10 by grabbing the
#12 position this week, up three
spaces from last week. The al-
bum is selling strongly at retail
and at some black accounts and
is finally kicking in on the rack
level with sales increases. Also
strong is Barry Manilow (Arista),
with super strong rack activity
combined with good retail move-
ment. Another interesting fact is
the War album (UA), which
took a tremendous jump from
61 to 24 this week based on
strong rack and retail action, but
surprisingly, black accounts are
reporting only moderate top 40
action on the record. Also
strong is the BTO hits package

REGIONAL BREAKOUTS

Albums

East:

Marllyn McCoo & Billy Davis
(ABC)

Temptations (Motown)

8and {Capltol}

England Dan & John Ford Coley

{Big Tree)

South:
American Flyer (UA)
8and (Capltol)

Gino Vannelli (A&M)
Mother's Finest (Epic)

Midwest:

Englond Dan & John Ford Coley
{Big Tree)

Walter Murphy {Private Stock)

Band (Capitol)

Judy Collins {Elekira)

Emotions {Columbia)

Blue Oyster Cult (Columbia)

Hall & Oates (Atlantic)

West:
John Klemmer (ABC)

Walter Murphy {Private Stock)
Blue Oyster Cult (Columbia)
Judy Collins {Elektra)

AmericanRadioHicetory Com

1 on Mercury which is doing brisk
linda Ronstadt (Asylum). The | rack business and is selling

much better than the last album
by the group.

Other hot albums this week
include two by Hall & Oates
(RCA & Atlantic). The RCA al-
bum, ‘“Bigger Than Both Of
Us,” jumped from 71 to 49 in
only its second week of charting
with sales reports spread out
nationally. The initial reaction
to the new RCA package is the
best ever for the duo. The At-
lantic re-release of ‘’Abandoned
Luncheonette” is riding the cur-
rent hit single success of ““She’s
Gone” and has taken a jump
from 111 to 86 with a bullet and
is gaining well in many markets.

The Originals, a re-package of
early Kiss albums (Casablanca)
continues to score well again
this week with a 20 point jump
to 64. England Dan & John
Ford Coley (Big Tree) with the
#5 single in the country now
have a hot album to go along
with it. With solid rack activity
and beginnings of the same at
the retail level, they took a move
of 92 to 68 this week with opti-
mistic reports for future growth.
Also, the Band (Capitol) had its
strongest week so far and popped
onto the top 100 at 80 to register
Chartmaker of the Week honors.

Of special interest is the Walter
Murphy album (Private Stock),
which exploded this week in the
midwest and west as a reglonal
breakout and jumped from 160
to 97 with a bullet.

FantasyAnnounces
Promo/Sales Shifts

B BERKELEY, CAL. — Bob Ursery
has been appointed Fantasy/Pres-
tige/Milestone director of market-
ing and will relocate to the Bay
Area from Chicago, where he was
midwestern reglonal sales man-
ager for the labels.

Ursery has been in the industry
for 15 years, and for all but a
couple of years when he managed
CTl’s west coast branch, he has
been associated with Ralph Kaffel.
During the sixties, he was sales
manager for Kaffel's California
Record Distributors and, prior to
that, he managed Sam’s Record
Shops, a L.A. retail chain owned at
the time by California Record
Distributors.

His replacement for the mid-
west sales job is Ray Townley,
who was entertainment manager

(Continued on page 83)
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THE C&AST

By JAAN UHELSZKI

B Fleetwood Mac threw a party and almost forgot
to come, although 500 of their most intimates
managed to show on time for the dance party in
the offices of Warner Bros., crepe-papered and
transformed into a dazzling replica of a go-go.
Mo Ostin shimmied until three-ish with the ebul-
lient, blonde and beautiful Veronica Brice; Mark
Cooper, Shelly Cooper and Al Kooper were all in
attendance, but denied any relation, as did Brian
Ahern and Paul Ahern. Also at the bash were
Stan Cornyn, Bob Ellis, Jerry Wexler, Minnie Riperton, Rod Stewart,
Bob Krasnow, Billy Gaff, Ron Wood and that social butterfly, Bob
Regehr. Connie Pappas came with Davey Johnstone and spent the
night talking to Elton and Irving Azoff (who came with Howard Rose).
Other luminaries were Danny Bramsen, Cameron Crowe, Peter lvers,
Glenn Frey, Don Henley, Donovan, Mike Lippman, Ed Rosenblatt, Russ
Thyret, and that midwestern man-about-town, Don Schmitzerle of
Capricorn. Midnight came and went and Fleetwood Mac hadn't, so
an unnamed Warners exec had to call them to rouse them out of
their post-concert torpor and put their faces in the place.

ROY SILVER BEWARE! That other legendary music maven, Shep
Gordon, has got his fingers in the pot too, and is opening up Carlos
and Charlies at 8240 Sunset on September 15. Alice also has an inter-
est in the biz, as do the owners of the original C&C, located in Aca-
pulco, while Raquel Welch is on the board of directors. There will be
more cooking besides what’s on the stove, because Shep plans to
open a ““members only club” upstairs appropriately called El Privato.
But what do they mean that the most select seats are in the kitchen?
Alice also has something else in the fire, specifically a new record
that he started last Monday in Toronto, with his usual pilot, Bob Ezrin.
The album should be out in January and will be called "“Whiskey and
Old Lace.” Shep confided that this will be the record that Alice most
likely will take out on the road.

THIS COULD BE THE LAST TIME: Peter Rudge’s office assured us
that although the Knebworth Festival was billed as “The Last Appear-
ance of The Rolling Stones,” that is far from the fact. A spokesman
told us: “It's a syndrome that everything associated with the Stones
is always advertised as the ‘last performance.’ If that were to be true,
The Stones would have retired 5 years ago.” Rudge's other charges,
Lynyrd Skynyrd, hobnobbed with Hollywood at Knebworth . . .
Jack Nicholson stayed in Skynyrd’s trailer for most of the evening,
swapping gun stories with Ronnie Van Zant.

TWO FOR A STEEL . . . Y: Steely Dan are in the studio working on
two albums, both with a March deadline. Are they rushing their orders
to fulfill their current ABC record contract so they’ll be able to follow
the footsteps of their producer Gary Katz, over the canyon to Warner
Bros.? Those two albums, according to r&r's most omnipresent sex
symbol, Donald Fagen, ““will be more erotic.” Who knows, with such

enticing cuts as “Shanghai Breakdown,” “Gaucho” and “Here In The
Western World?” . , .

(Continued on page 86*

Sizzlers Nip Dodgers 3-2; Tony Via Shines

| Portrait igns Cummings

[ 1
| | | | ]

Larry Harris, vice president and general manager of CBS Records’ new Portrait label,
has announced the signing of Burton Cummings as a solo artist. Cummings, former
lead singer and songwriter of the Guess Who, has a lengthy list of hit singles to
his credit including *'These Eyes,” ‘‘Laughing,’” ‘‘Undun,” *‘Share the Land" and
“American Woman." His pacting with Portrait follows the signing of Joan Baex to
the west coast label. In New York recently for the unvelling of the label’s logo
and the signing of Burton Cummings are, from left: Randy Brown, natlonal director
of promotion; Burton Cummings; Lorne Saifer, vice president, adr; and larry Harris,

Hartsdale, N.Y.—With the
champlonship hangingin the
balance, the Dad’'s Club
Sizzlersedgedoutthe Sacred
Heart Dodgers in one of the
most exciting games the
league has ever seen.

The Sizzlers came alight in
the top of the fourth inning
with action from Jimmy
Brunner, Dave Bart, and
Kristian Voight.

Third baseman Tony Via
then came through with a
base-clearing triple, and that

was all the Sizzlers needed.

Next week the team goes
against the hard-slugging
Tigers; a win here would give
the come-from-behind
Sizzlers the league cham-
pionship.

(Sizzler coach Chip Tanior
has rejected no fewer than
threeproposedalbumcovers;
he claims all he can see are
baseballs. Columbia Records
art director John Berg has
extended all lunches until
“this damn season is over!”)

(Advertisement) e

vice president and general manager.

Motown Ups Miller

8 LOS ANGELES — Alvin (Skip)
Miller, director of artist relations
for Motown Record Corporation,
shas been promoted to national
promotion director, it was an-
nounced by Paul Johnson, vice
president of promotion.

Paul Johnson (top), Skip Miller
Miller will remain director of
artist relations and will double as
national promotion director for
rhythm & blues. Miller’s promo-

(Continued on page 80)

B NEW YORK — Micki Cochnar
has been named manager,
product merchandising, RCA
Records, reporting to Bob Har-
rington, director, merchandising.

Ms. Cochnar comes to RCA
from Atlantic Records where she
had been merchandising man-
ager and marketing coordinator
since 1973. She joined the label
in 1967 as press information
officer and was appointed as-
sistant merchandising manager
in 1971.

AmericanRadioHistorv.Com

UA Taps Carbone

8 LOS ANGELES — Artie Mogull,
president, United Artists Records,
has announced the appointment
of Joe Carbone to the post of na-
tional sales manager, United Art-
ists Records. Carbone was western
regional sales manager of UA
since January, 1976.

Joe Carbone

Carbone was previously with
ABC Records as product manager
for the label. He spent nine years
with ABC, beginning as branch
sales manager in the company’s
New York facility, and then mov-
ing to regional sales manager,
special projects manager, and
merchandising manager for the
label.

He will be headquartered in
UA’s Los Angeles offices, and re-
port directly to Mogull.

RCA Names Cochnar Product Merch. Mgr.

Micki Cochnar
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America opens its mouth and says “ABBA”

Everytimeyou think that Abba has made their ulti- “SOS;" “Waterloo,” “Honey, Honey," plus their merely-number-
mate Top 40 statement, they surprise you with a greater hit than one-all-over—Europe hits, some heard on these shores for the
their last. first time.

And here they all are: the brand new single “Fer-
nando,” £3346 plus *1 Do, I Do, I Do, I Do, I Do,” “Mamma Mia,” Produced 3jorn Ulvaeus.

ABBA GREATEST HITS ON ATLANTIC RECORDS AND TAPES.

pak;

ATLANTIC




Dee Anthony:

Perseverence & The Frampton Phenomenon

By ELLIOT SEKULER

B LOS ANGELES—Dee Anthony'’s
involvement with Peter Frampton
began when he served, for two
years, as personal manager to
Humble Pie, the band from which
the guitarist split three and a half
years ago to embark on his solo
career. With Frampton’s A&M
double Ip, ‘Frampton Comes
Alive,” having sold well over
three and a half million units (and
holding the #1 spot on The Al-
bum Thart for the sixth straight
week), Anthony recently dis-
cussed the management strategy
that was employed in establishing
the artist’s currently meteoric
career.

Strategy

Said strategy, per Anthony’s
axiom, can be reduced to a sim-
ple six words: “He went out and
schlepped,” said the veteran man-
ager. “He went out and won audi-
ences, worked on his performance
and developed a following. | be-
lieve in performance; | believe
that if you lay out the right
show for the kids, they’ll come
back again and again.”

As Anthony tells it, Frampton’s
career, following his departure
from Humble Pie, had to be con-
structed from ground zero. With
the help of Frank Barsalona’s Pre-
mier Talent, Frampton was sent
out on the road for a grueling
average of almost 300 dates per
year, playing support in major
markets, in secondaries and terti-
aries, breaking only to record the
five Ips he's released since taking
a solo direction. “Frank Barsalona
and I had countless meetings dus-
ing the first couple years; we
knew that Peter was going to be
a slow builder because he was a
quality artist. It wasn’t going to
be an overnight success, but it
would be a matter of constant
work on the road.”

Successful End Result

’'Frampton Comes Alive’ is the
culmination of all that,” he con-
tinued. “It's the end result of all
that work—the work he did on
his previous albums and the work
he did out on tour. There’s noth-
ing that succeeds like being on
there and working the boards, as
we used to say. That's what cre-
ates the demand.”

Anthony also cited the artist’s
skill as a producer and mixer, a
talent he says was first developed
with Frampton’s work on the
Humble Pie “Performance” Ip. “I
remember that Humble Pie was
out on tour and | was back in
England when | first heard the
mix of that ‘Performance’ album.
All the liveness seemed to have
been taken out of the recording,”

Anythony recalled. "’So before we
released it, Peter would come in
from the road, go down to Elec-
tric Ladyland and he’'d mix all
night. He picked up a lot of ex-
perience by doing that and when
he did his own ‘live’ album, he
knew exactly what ingredients to
look for. It was a question of
proper editing and mixing; Peter’s
really become a helluva pro-
ducer.”

The manager predicted that
sales of “’Frampton Comes Alive”
will revitalize the artist’s cata-
logue sales (his previous Ip,
"“Frampton,” is already enjoying
some sales resurgence, moving to
#147 on this week’'s Album
Chart). “I see that the rack job-
bers are beginning 1o pick up on
his previous albums now, and |
think they’ll do very well and
they’re all good albums. He just
hadn’t expanded his auidence
enough at the time to create a

Mottola, RCA To

with RCA recording artists

RCA Plans Expansion
Of Indianapolis Plant

B NEW YORK—RCA Records is

undertaking a  $13  million
modernization and expansion
program for its Indianapolis

manufacturing facilities. The an-
nouncement was made by Ken-
neth Glancy, president.

Included in the expansion at
RCA Records’ East Thirtieth
Street complex will be a new
one-story structure in which
new, fully automated 12-inch
record presses will be installed.
A new power plant and thorough
renovation and modernization of
the compound department is in-
cluded in the project. This will
conclude a modernization pro-
gram begun in 1974 when new 7-

(Continued on page 80)

Work Together

RCA Records has entered into an arrangement with Tommy Mottola and his Cham-
pion Entertainment organization in which Moitola will work with RCA Records in
the development of new talent. In the post,
Daryl Holl ond John Oates and Dr. Buzzard's
Savannah Band. Shown above in the RCA offices in New York are, from left: Mel
Hberman, division vice president, commercial operations,
Mike Berniker, RCA Records' division vice president, alr;
president; and Myron Roth, RCA's division vice president,

| ABC Restructures
Adv./Merch. Dept.

B LOS ANGELES — Pete Senoff,
national director of advertising
and merchandising, ABC Records,
has announced the following de-
partmental restructures:

strong demand for them,” said
Anthony.
Jerry Moss

Anthony recalled a luncheon
meetling with A&M president Jerry
Moss that took place just prior to
the release of “Frampton Comes
Alive.” "At that point, we'd de-
cided that we would extend our
deal by another album if this one
went gold. At that time, we were
projecting a half a million units.
Then we projected platinum, Now
we’re a three and a half million
and they’re saying that this album
could be for Peter Frampton what
‘Tapestry’ was for Carole King. It
could be five million, it could be
nine million, it could be anything.
Who the hell knows?”’

A&M will re-release the Framp-
ton Ip this fall, promoting the al-
bum as new product. Meanwhile,
heavy airplay on album cut, “Do
You Feel,” has encouraged the

(Continued on page 79)

a
Rob Wunderlich

Effective immediately, Rob
Wunderlich has been added as
national advertising and merchan-
dising manager. His responsibili-
ties will encompass all aspects of
advertising and merchandising,
with specific emphasis on regional
and college-level special projects,
merchandising production and
field utilization, and media cam-
’ paign coordination. Wunderlich

was most recently director of A&M
Records’ college department.
Susan Woods, formerly mer-
chandising coordinator, is now
national radio coordinator. The
new merchandising coordinator is
Stephanie Oxhorn, with Linda
Schoultz remaining as the depart-
ment’s national print media co-
ordinator. Newly added to the de-
partment is budgets and catalogue
coordinator Sue Bowman.

e Tom Pope, formerly depart-
mental copywriter, has ‘been pro-
moted to the position of editorial
manager, advertising-merchandis-
ing. He will oversee creative as-
pects of the department’s proj-
ects, including print advertising
and radio spots.

Atlantic Signs Barretto

Champion Entertalnment has worked
Original

RCA Records; Mottola;
Ken Glancy, RCA Records'
business affairs.

Atlantic Records has announced the signing of Ray Barretto, one of the leading figures
In the world of Latin music. The first album to be released by the label will be
the double Ip set, “Tomorrow: Barretto Livel” recorded this summer ot N.Y.'s Beacon
Theatre. Shown here at the signing are (from left): Jim Delchant, a&r director,
Atlantic; Jerry Masucci; Fania Records president; Borretto; Ramon Siiva, jozz adr/
product manager, Atlantic and Jerry Greenberg, Atlantic Records president.
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Dan
Hartman.
“Images’’

It's music to
your ears.

Edgar Winter heard a
tape that Dan Hartman
wrote, produced, engi-
neered and played all
the instruments on. The
next thing Dan Hartman
was into was the Edgar
Winter Group, a two
million plus album,
featuring his tune “Free
Ride” and a successful stint
playing, writing and
producing with Edgar.

Now his solo album
is here. “Images.’

Dan Hartman'’s channel-
ed all his energy and
prodigious talents as
singer, writer, producer
and complete musician
into a tasty, very mus-
ical amalgam of rock
and roll that is all'his.

“Images.’sz 34322
Dan Hartman's
first
solo album.

On Blue Sky Records

and Tapes. .
< )

DISTRIBUTED BY CAS RECORDS © 1976 CBS I
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Because he's apart of the music buSHEss.
As the owner of aretail store, experience
has shown him that Record World's Charts,

B RetailReports and Audio Products coverag

mean money in the cash register; in short,
he stocks what sells!

We at Recerd Werld are dedicated to f

the needs af the music/recordindustry. | |
~ 1And we deliver. k|



New Yerk, N.Y.

By IRA MAYER & BARRY TAYLOR

8 IMPORT-ANT NEWS: The Cosmos Collector series is 2 new domestic
mid-price (34.98) line being introduced this week by Peters Interna-
tional with an album by PFM, “The Award-Winning Marconi Bakery.”
The album is a compilation of the group’s first two Italian albums
which were previously available here only as imports, but have since
been deleted. 24-36 more releases are being pencilled in for the first
year with the aim being to make European music more accessible 10
the U.S. consumer. The albums to be offered in the collector series
will come under the categories: rare and historical, unissued or out of
print, never previously issued anywhere in the world or new and
experimental music from Europe.

FILL IN THE BLANKS: Which major A&M act is being considered
for the lead in the film version of “Sgt. Pepper?” . . . Anyone with
information linking the identities of Steve Leeds and Skandor Akhbar
please contact Ray D’Ariano, the Grand Wizard of Music.

TRIPLE THREAT: That Dan Hartman’s "Images” album will be out
on Blue Sky within weeks is but part of the story. The author of the
Edgar Winter hit, "“Free Ride,” is currently producing Foghat’s next Ip,
and has two songs (“What Are You Waitin’ For” and “Rich Man’’) on
the new Montrose effort. As for “Images,” Ronnie Montrose will be
returning the favor on electric guitar, with other help coming from
Clarence Clemmons, various members of Todd Rundgren’s Utopia,
Rick Derringer, Randy Brecker and Edgar Winter . . . In other studio
news, Charles Earland recorded his next for Mercury in August with
Marshall Jones of the Ohio Players, Gabor Szabo and Randy Brecker
among those sitting in. The Ip is titled “Great Pyramid.” . . . And
Tom Chapin is recording a solo effort for Fantasy under David Spinoz-
za's guidance at Secret Sound.

NOW THAT’S ROLLING: The Bay City Rollers took to the world’s
longest roller coaster at Six Flags Over Texas along with manager
Tam Paton and publicist Carol Strauss. The clean-cut kids from Glas-
gow were not armed with Valium and neither, reportedly, were Paton
or Strauss, both of whom agreed that some things are beyond the
call of duty.

COLLECTOR’S ITEMS: It seems Marty Balin had been unable to find
a copy of his non-Jefferson Starship RCA record, ‘“Bodacious D.F.”
and when Dean Hallam of WRNW-FM (Westchester County, N. Y.)
obliged with a box of the remaindered Ips, Balin returned the favor
with a rare telephone interview, during which he revealed that the
Bodacious members will reunite late this year for another studio effort.
The project is not expected to affect Balin’s Starship status.

SITUATION VACANT: The Daily Planet, a syndicated radio fea-
ture service of Earth News, is looking for interviewees. They’ve got
about 125 markets, mostly AOR stations, and have reps in LA, N.Y.
and Evergreen, Colorado.

TO EVERYTHING THERE IS A SEASON: Those of us who got to see
Eliot Sekuler (pronounced se-coo-ler) but once or twice a year had
grown to appreciate the third-hand long-distance tales that traveled
at lightning-speed across the country. Whether of unceremonious
camping escapades on Sunset Boulevard or of his one-man back-to-
the-earth efforts in smog-ridden environs (we always knew he’d rather
be known as a number), Eliot has provided untold hours of merriment
(not to mention his own sleepless nights which are mornings to us).
Good luck, Eliot, in your new endeavors. Just remember—if you can’t
serve creatively, don‘t serve at all. And don’t forget to kiss Max good-
night for us.

HOT STUFF: Dwight Twilley and Phil Seymour claim they did not
exactly walk into Leon Russell’s Tulsa recording studio with tape in
hand as legend insists, but the duo’s rise to prominence with the
inspired “I'm On Fire” single of about a year ago was significant
nonetheless. A follow-up, “You Were So Warm,” coincided with the
reorganization of Shelter Records and the band faded back into ob-
scurity almost as quickly as they first rose up the charts. Shelter has
since been picked up by ABC distribution and the Twilley album,
“Sincerely,” was recently released—containing both singles and a
flair for the pop record hinted at by those songs and punctuated with
tracks like “TV,” “Could Be Love” and “Sincerely.” While visiting the
RW offices recently, Twilley and Seymour mentioned they have finally
formed a five piece band to back them and they should be touring
before the end of the year. There’s also another album’s worth of
material in the can and an enthusiasm for performing and making
aesthetically and commercially appealing records that has yet to be

(Continued on page 84)

RECORD WORLD SEPTEMBER 11, 1976

' Atlantic Pacts Rabbit

Jerry Greenberg, president of Atlantic/Atco Records, has announced the signing of on
exclusive long-term agreement with Rabbit Records Productions, a division of Dick
Wooley ond Associotes of Macon, Go. Atlantic/Atco will distribute all recordings
by the company worldwide. Dick Wooley, president and general manoger of the
company, will soon announce the first signings by Rabbit Productions. Wooley was
formerly vice president of moarketing and promotion for Copricorn Records. Pictured
ot the signing are (from left): Ted Nussboum of Mayer, Nussbaum and Kotz, ottorneys
for Atlantic/Atco; Jerry Greenberg; Dick Wooley and Eric Kronfeld, Wooley's attorney.

HendersonCampaign Setby Buddah

@ NEW YORK — Lewis Meren-
stein, vice president/director of
marketing and merchandising for
Buddah Records, has announced
that the company has embarked
on a major merchandising and
sales campaign to support the
debut album by Michael Hender-
son.

Henderson, who was Stevie
Wonder's bassist before joining
Miles Davis’ band for five years,
has written and sung three chart
singles on Norman Connors’
Buddah Ips, and is currently rep-
resented by Connors’ “You Are
My Starship” album, for which
he wrote and sang the title cut.

In the Baltimore/Washington
market, Buddah experimented
with a new form of radio adver-
tising and began a series of
teaser radio spots several weeks
before the Michael Henderson
album reached the stores.

In Detroit, Buddah has mailed
out free copies of the album with
background information to 1000
specially selected teenage girls.
To support Henderson’s first solo
appearance (at Detroit’s Trouble
Disco September 8-9), Buddah is

mailing free albums and invita-
tions to yet another 1000 poten-
tial Henderson fans.

Record Bar Ups Two

B Barrie Bergman, president of
Record Bar Inc.,, has announced
that Scott Young has been ap-
pointed chief operating officer in
addition to his previous title of
executive vice president. In ad-
dition, David DeFravio has been
named vice president of retail
sales.

o

' Glenwood Pacts Paris
| @ LOS ANGELES—Capitol record-
ing artists Paris has entered into
a long-term publishing agreement
with Glenwood Music Corp., an-
| nounced Ron Kramer, vice presi-

dent and general manager, Glen-
wood and Beechwood Music
Corp.

Glenwood Music Corp. will
now control worldwide publishing
rights to all songs written and re-
corded by the trio, consisting of
guitarist Bob Welch, bassist Glenn
Cornick and drummer Hunt Sales.

Captain & Tennille Gold

A&M recording artists the Captain

and Tennille toke a break in the taping of thei

ABC television show to accept a gold record for their fourth million-selling single
in a row, “Shop Around." Pictured are (from left) Corb Donohue, AZM's nationel
publicity director; Bud Carr (BNB Management); Harold Childs, vice president of
p;omo'ion for AZM; Toni Tennille; Daryl Dragon; and Kip Cohen, ABM's vice prasident
of abr.
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AmericanRadioHistorv.Com



CONCERT REVIEW

Doobies Do It with Style

@ SAN JOSE— To most of the
members of the Doobie Bros.
(WB), San Jose is home turf, and

it was in this city that the group !

formed up and paid its dues. At
their recent homecoming concert,
Spartan Stadium was filled with
hard-core Doobie fans, a crowd
that was held from the outset in
the band’s very capable hands.
Rising to the occasion, the Doobie
Bros. delivered a truly inspired
performance, one that showed
them to be among the most ver-
$atile rock ‘n’ roll bands in circu-
lation.

The San Jose date was the last
of a tour that saw Tommy Johns-
ton, a key member of the group,
retire semi-permanently from live
appearances (he’ll continue to
record with the band and has re-
portedly written several songs
that will be recorded on an up-
coming Ip). Nevertheless, the
contributions of the group’s
newer members, keyboardist-vo-
calist Mike McDonald and guitar-
ist par excellence Jeff Baxter,
render the absence of Johnston—
who had composed and sung lead
vocals on the greater part of the
group’s early hits—scarcely no-
ticeable. The missing member’s
vocal parts were brilliantly per-
formed by McDonald and Patrick
Simmons while Baxter's guitar
work left few holes in the band’s
sound.

Accompanied by the Memphis
horns and a conga player, the
band seemed to take on the
proportions of an orchestra as
they took to the stage, and among
the more remarkable aspects of
their set was the tightness of the
ensemble and the precision in
their delivery of complex arrange-
ments.

Standout moments in an alto-
gether excellent set included their

Hampton Ent. Relocates
8@ NEW YORK—Lionel Hampton
Enterprises, an entertainment cor-
poration including Glad-Hamp
Records, Swing and Tempo Music
Corporation and the Lionel
Hampton Development Corpora-
tion, has moved to new and lar-
ger offices at 1995 Broadway,
N.Y., it was announced by Bill
Titone, vice president and gener-
al manager of the New York-
based firm.

The move, according to Titone,
is to facilitate Lionel Hampton
Enterprises’ anticipated expan-
sion into related entertainment
activities, which will include pro-
duction of television music spe-
cials, a movie based on the life
story of Lionel Hampton and the
re-activation of Glad-Hamp Rec-
ords.

16

opening "“China Grove,” sung by
Simmons and followed, in a sub-
tle segue, by McDonald’s moving
vocal delivery of the title tune of
their recent Ip, “Takin’ It To The
Streets.” Throughout the perform-
ance, it was apparent that the
addition of the latter musician
has added a jazz inflection to the
Doobies’ traditional funky sound,
one that has given the group a
new-found depth.

For their encore, the band was
joined on stage by Boz Scaggs
and Jeff Porcaro for one of the
smoothest full-tilt jams that this
reviewer has ever witnessed. A
very fine performance from an
extremely fine band.

Eliot Sekuler

E/A Taps Kanner

B LOS ANGELES—Ken Buttice,
vice president, promotion, for
Elektra/Asylum Records, has an-
nounced the appointment of
Mitch Kanner as promotion
representative for the company
in the New York metropolitan
area. Kanner replaces Bruce
Shindler, recently relocated as

promotion rep to the Elektra/
Asylum offices in San Francisco.

Mitch Kanner

A graduate of New York In-
stitute of Technology, Kanner
previously was with Record

World, joining the magazine as
art director in 1971, and most
recently doing creative services.

More Reddy Gold

Helen Reddy is presented with

on RIAA gold record award for her ‘‘Music, Music"

Bill Quateman has signed an exclusive recording contract with RCA Records, according
to Mike Berniker, division VP, popular a&r for the company. Pictured above at the
signing with Quateman (seated) are, from left: David Alexonder of Beyond Man-

agement,
Quatemon to the label.

Mason To Keynote

Loyola Conference

@ CHICAGO, ILL.—Seth Mason,
air personality and business man-
ager of WXRT-FM here, will be
the keynote speaker at Loyola
University’s seventh annual Na-
tional College Radio Conference,
according to conference coordi-
nator Arvydas Valiukenas.

The conference will take place
at the school’s Lewis Towers
Campus in downtown Chicago
November 5-7. For the last two
years WXRT has run a contest for
students attending the NCRC, the
winner receiving one free hour
of air time on the station.

Lewis-Wiener
Bow New Offices

B NEW YORK—Mike Lewis and

Stuart Wiener have announced
the opening of new executive
offices at 1650 Broadway. The
suite houses their production/
management firm, Mike Lewis-
Stuart Wiener Enterprises Ltd.,
and their BMI publishing house,
Green Mountain Music Corp.

album by Copitol Records executives on the set of '‘Pete’s Dragon'’ where she is
filming the Walt Disney musical. Pictured from left ore: Bruce Wendell, vice president,
promotion; Bob Young, vice president, business affairs; Jim Mozxza, vice president,
marketing; Don Zimmermann, executive vice president and chief operating officer;
Ms. Reddy; Jerome Courtland, producer of the film; Dan Dovis, vice president, cre-
otive services/merchandising & odvertising/press & ortist relations; ond Dennis White,

vice president, soles.
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Berniker ond Bruce Sommerfeld, monager popular abr,

who brought

' Col Special Products
Releases Macleish Play

B NEW YORK—The Special Pro-
ducts division of Columbia Rec-
ords has announced the release
of the original cast performance
of Archibald Macleish’s drama,
“The Great American Fourth of
July Parade.”

The play was created for the
International Poetry Forum of
Pittsburgh, and is based in part
on the post-Revolution corres-
pondence of John Adams and
Thomas )efferson.

Csida To Direct
L.A. NARAS Workshops

B LOS ANGELES—The Education
Committee of the Los Angeles
Chapter of the National Academy
of Recording Arts and Sciences
has announced the appointment
of Joe Csida as director of the up-
coming LA/NARAS Music/Record
Workshops. The committee, head-
ed by Jay Lowy of Jobete Music,
and cortsisting of Len Chandler of
the Alternative Chorus and Bernie
Fleischer, chapter president, will
meet with Csida this week to final-
ize the curriculum for the work-
shops

ABC Music Publishing
Gets Speed Catalogue

B LOS ANGELES — Jay Morgen-
stern, president, ABC/Dunhill
| Music Publishing Company, has
announced the acquisition of the
Speed Music Catalogue. The cata-
logue includes Daniel Moore’s
songs ‘‘Shambala,” My Maria”
and ““Jack-A-Diamonds.”

In this transaction ABC/Dunhill
purchased Daniel Moore’s interest
in Speed Music; formerly the two
parties each held half interest. The
catalogue is primarily Moore com-
positions, but also includes works
by Joe Henry (currently writing for
John Denver) and others.
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u’ll know why
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incredible radio action
reports in R&GR, Walrus,
Gavin, Billboard and
Record World.

98 wnth a bullet AMERICAN Fry;
Radio & Records: Lancluding ﬂw%manln\f)urkliseﬁ

10 on Album Airplay Chart iful F
Billboard:

108 with a bullet

Record World:

107 with a bullet
Walrus:

Futures Pick
Gavin:

Number two; New

Progressive Airplay.

“AMERICAN FLYER” (UALA650-G) Their debut album.
Produced by George Martin. On United Artists Records and Tapes.

Management: Dennis Katz/Survival Mgt. ln William Morris Agency, Inc. 4% Bob Ringe.



DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Bernie Taupin: A Personality In His Own Right

8@ More than being ““the one who writes the words,” Bernie Taupin’s
artistic activities of late have included books, albums and even a
movie. He claims that he’s not really a lyric writer, but a personality
in his own right. "“In fact,” he says, ‘'lyric writing sometimes gets in the
way of what I'm doing; I've got too much else to think about.” That
personality will be brought before the public in the near future with
a second solo album, an animated ‘’Captain Fantastic and the Brown
Dirt Cowboy” movie and a couple of journalistic ventures which he
discusses in the following Dialogue.

Record World: Have you written only with Elton and has he only
written with you since you first joined forces?

Bernie Taupin: I've never really written with anyone else. And
the only times I've ever written with anyone else was just probably
just sort of on a friendly basis, sort of sitting around the piano com-
posing. Kenny, Elton’s bass player, is one of my best friends and
when he’s in L.A. he sort of stays in my house, and so at night he
has a few drinks and we sit around the piano and you come up
with songs, but on a professional basis I've never written for any-
one else.

RW: The chicken and egg question, which comes first?

Taupin: The lyrics. But they’re totally different entities you know.
| write the lyrics first, but once | write the lyrics | give them to him
and goes away and puts the necessary melody to whatever I've
given him. We never combine anything and work together at all.

RW: Is there a substantial difference writing for Elton now that
there’s such a tremendous change in the band?

Taupin: It's much easier now, we're enjoying writing now much
more than we ever did, and | think that it's all come from the
change in the band. The change in the band has been so healthy
for us, and it's so happy because now my best buddy is in It and
I'm really happy.

RW: Are most of your songs an introspective part of your life or
Elton’s life?

Taupin: I'm a very fictional writer. | try not to make songs relate
too much to my life. | don’t write from personal experience at all;
if | write from personal experience I'd rather convey poetry than
keep it to the other side. But with lyrics definitely, it's very much
fictional characters and situations and there are very few things that
I've written that | haven’t invented in my own head, you know they’re
not based on the people around me or the situations I've become in-
volved in, they’re very, very fictional.

RW: What sources do you draw your inspiration from?

Taupin: Well again, my inspiration comes very much from the
top of my head, | work sort of from a level where | like to work
under pressure. | never write until prior to doing an album. If some-
one calls me up and says that we’re going to do an album Il start
writing. | don’t write continuously all the time and | try to get ideas,
like on this tour if I've been in a club or a bar or a discotheque or
something and all the sudden I've had an idea for a song, I've got-
ten inspiration and written down and then when | get back to my
hotel room or wherever | am | put it down in my book which | carry
with me, my journal, | scratch it down in there. When it actually
comes to the time when I'm supposed to be creating songs, then |
look at all of those bits and pieces and | put them together.

RW: You've been out on tour promoting your book.

Taupin: | was on the road for three weeks, and it was hard actually.
Rock and roll tours are easy because you can get up at any time
during the day more or less, all you have to do is get up at night
and play and then you can go back to bed at whatever time you
like and you don’t have to get up until the next night, but with
this it's. a terribly different kettle of fish. I've been working well, |
had to get up at half past seven this morning. Sort of getting up at
nine and ten and then working through until about six and just
going through the day without a break. You get terribly cotton-
mouth and terribly sort of computerized. | think now after actually
doing a tour | could interview myself and ask all the questions. |
could sit back and say, “Well . . .” and start straight off the top.

But | don’t mind, | think about it and I've never done interviews
before and | don't particularly enjoy doing interviews. It's not that
I don’t mind doing them, it's that | never think that they’re func-
tionally important or whatever. | thought if I'm going to do it Il
get it all down and cover the spectrum now and so that’s what |'ve
done. I've gone out and sort of sold myself to the media and let
them know everything that they want to know and then when it's
over I'll cut myself off again.

RW: But you've always enjoyed being in the background rather
than the spotlight . . .

Taupin: Not necessarily, | don’t enjoy being in the background.
| enjoy the notoriety, | enjoy what | put forward. | think that I pretty
much have as much notoriety as | could possibly want, | mean no
one has tried to keep me under wraps. Nobody said keep him back
there. I'm very happy with how | am, you know. I think that I've
become a personality in my own right and that's very important to
me because writing lyrics takes up so little of my time—I'm not
basically a lyric writer, I'm basically a personality in my own right;
in fact, lyric writing sometimes gets in the way of what I'm doing,
I've got too much else to think about.

RW: What convinced you to do this tour?

Taupin: Well, the book, obviously. It's not that | want to sell
the book, sell, sell, sell, because books aren’t that profitable anyway.
There’s no way that | put that book out to make any money because
I'll probably never see a cent of it. In fact when | get my hotel bills,
my drink bills and my phone bills from this tour there will probably
be no money left from the book at all. I'm going to sell books to
pay for all of my hotel bills. My publishers aren‘t that generous.

I don’t enjoy being in the background.
' I enjoy the notoriety, | enjoy what |
| “ put forward. | think that | pretty much ”
have as much notoriety as I could pos-
sibly want . . .

LT "

RW: Why did you do the book? Did they approach you? Is it an
idea of yours?

Taupin: | think that it was initially my idea. The idea of doing a
book, for me, was very exciting anyway. | just really, really wanted
to do a book because I just really love books anyway. To actually
have my own book and hold it in my hand and flip through the
pages and say that this is mine. Also it’s satisfying in a sense because
it's everything that I've written until a certain period of time. Instead
of having to look through lots of albums | have one book and it's
everything I've done and it's condensed and obviously there is a
market for it because the way it's selling the kids obviously like it.

RW: How well is it selling?

Taupin: Well, in England, it was number two best seller.

RW: Tell us about the animated film that you’re working on.

Taupin: As far as the movie is concerned, Alan Aldridge and | have
been working on the movie for the last year and that's why Alan
is here now because we're finishing up the story boards and the
script and everything, and the idea sort of originated from the
Captain Fantastic artwork, the cover. From that cover came the idea
of doing a movie and | think, | don’t know how we actually sort of
sat down and said, “Let’s do it.” But | think that Alan and | came
across with the idea that the characters on the album cover are
really good and so we put the idea through a totally fantasy-oriented,
animated movie based on the characters of Captain Fantastic and
the Brown Dirt Cowboy. And it's nothing to do with the album, it
bears no relevance to the album at all. It is just the characters are
there and hopefully in the years to come Elton John and Bernie Taupin
will be forgotten and Captain Fantastic and the Brown Dirt Cowboy
will be characters in their own right and we’ve been working on it
for a long, long time creating all of the characters together, we wrote
all of the script together and we‘ve been doing the work of twenty

(Continued on page 84)
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IT IS INCREASINGLY RARE
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AEROSMITH—Columbia 3 10407

HOME TONIGHT {prod. by Jack Douglas &
Aerosmith) ({writer: Tyler) (Dokssl/Song and
Dance/Vindaloo, BMI) {3:15)

The group’s “Rocks” album has already

hit the platinum mark without the bene-

fit of a hit single. This song contains a

raw heavy metal edge but at the same

time conveys a gentleness for pop play.

LUTHER—Cotillion 44205 (Atlantic)
FUNKY MUSIC (IS A PART OF ME) {prod. by

Luther Vandross) (writer: Vandross)

{Elvee-Deekay, ASCAP) (3:27)
A re-titled version of this song appears
on Bowie’s Young Americans” Ip, but
the author’s original work is of note.
Luther's vocal is commanding and en-
hanced by a formidable accompaniment.

TOMMY JAMES—Fantasy 776
TIGHTER, TIGHTER (prod. by Tommy Jomes)

{writers: James-King) (Big Seven, BMI) (3:47)
James has already scored with the song
with Alive & Kicking’s hit treatment.
Here it is updated and given a personal
reading by the author whose chart come-
back at long last appears imminent.

ANNE MURRAY—Capitol P 4329

THINGS (prod. by Tom Catalanc) {writer: Darin)
{Hudson Bay, BMI) (2:46)

This composition by the late Bobby Darin

is quickly shaping up as one of Anne’s

biggest hits. Already building an MOR

base, it should cross over very soon.

BLUE MAGIC—Atco 7061 (Atlantic)
TEACH ME (IT'S SOMETHING ABOUT LOVE)
{prod. by Bobby Eli & Ron Karsey) (writer:
Barrow) (Miss Thang, BMI) (4:15)
One of the group’s most laid back and
most beautiful ballads in some time,
their expansive talents should send it on
its way to the top of the r&b charts.

THE RUBINOOS—Beserkley 5741
(Playboy)

| THINK WE'RE ALONE NOW (prod. by Kaufman.
Phillips-Kolotkin) (writers: Cordell & Gentry)
{Patricia, BMI) (2:44)

Tommy James’ hit recording of this tune

went up the charts a decade ago and this

re-recording could do the same today.

A song for those who think young.

GATO BARBIERI—A&M 1857

| WANT YOU (prod. by Herb Alpert} (writers: L. Ware
& A. Ross) (Almo/Jobete, ASCAP) {3:58)

The combination of Barbieri and producer

Herb Alpert has resulted in a smooth,

evocative sound for the sax man. Not the

Dylan song, but a bouyant instrumental

showing lots of verve and finesse.

ROY HEAD—ABC Dot 17650

ONE NIGHT (prod. by Bud Logan) (writers:
Bartholomew & King) (Travis/Elvis Presley,

BMI} (2:52)
This old Elvis number is given a classic
interpretation by Head who remains loyal
to the 1958 original, yet, there is nothing
outdated about it. Listen to it today.

J&)SINGLE PICKS

- et ...m'!
H

SONG OF THE WEEK |

ROXY ROLLER—(writers: Gilder &

McCulloch) (Beechwood, BMI) :
NICK GILDER—Chrysalis 2115

{prod. by Martin Shaer) (2:50) ;
SWEENEY TODD—London 5N 244

{prod. by Martin Shaer) {2:49)

This cover battle has already shaped
up as one of the year's most compli-
i cated and heated contests (see RW
: 9/4/76). Nick Gilder is the composer
! of the song and the voice behind the
. version that went to #1 in Canada.
. Sweeney Todd is his former group who |
| backed him on that original recording.

5

THE MOVIES—Arista AS 202

DANCIN' ON ICE (prod. by Vin) Poncia) (writer:
Morgan) (Mind Bee, ASCAP) (3:25)

Excellent material and affectionate vocals
marked the group’s debut Ip earlier in the
year—qualities which are summed up
best by this first single. Heavy MOR and
pop play is certain to go along with it.

PETER FOLDY—Polydor 14344

ROXANNE {pred. by Milan Kyflicka) (writer: Foldy)
{Beechwood /Bandi, BMI) (2:45)

Foldy’s pleasant pop sound has already

proven successful in his native Canada

and contains an appeal that should carry

over across the border.

DADDY MAXFIELD—UA XW827 Y

I'VE ALWAYS BEEN IN LOVE WITH YOU (prod. by
Jim Ed Norman) (writers: Daddy & Maxfield)
{Dunbar/Marbra, BMI) (3:21)

Group formed by Louis Maxfield and
Graham Daddy re-works the Gamble and
Huff formula on this U.S. debut. These
blue-eyed soulsters could go all the way!

JIMMY JAMES AND THE VAGABONDS
—Pye 71075

NEVER HAD THIS DREAM BEFORE (prod. by Biddu)
{writer: Vanderbilt) {Chappell & Co., ASCAP)
{3:22)

The outfit has found much favor with the
disco crowd and stands to broaden its
following with this ballad that recently
went top five on the U.K. charts.

DELEGATION—State 40617 (MCA)
THE PROMISE OF LOVE (prod. by Ken Gold)

(writers: Gold & Denne}

{Colgems, ASCAP) {3:36)
Spurred on by a smooth, up-tempo disco
undercurrent, the group captures an O’Jays
groove which stands up to repeated spins.

All promises are delivered here.

SOUNDS OF SUNSHINE—PIP 6527
THE YOUNG AND THE RESTLESS (prod. by
Touch Unlitd. & Wilder Bros.) (writers: DeVorzon &
Botkin Jr.) (Screen Gams-Col., BMI) {3:20)
The theme music used by Nadia, the
young Rumanian gymnast during her much
decorated Olympic performance has been
embellished with a smooth vocal sound.

JIMMY THUDPUCKER AND THE WALDEN
WEST RHYTHM SECTION—
Warner Bros. 8245

GINNY'S SONG (prod. by S. Cropper & D. Foster)
{writer: Thudpucker) (Walden West) (3:19)

From the comic strips onto vinyl, Thud-
pucker finds "it’s hard to keep my profile
low.” A sensitive ballad with a strong
hook and an all star cast of musicians.

TOWER OF POWER—Columbia 3 10409

YOU OUGHT TO BE HAVING FUN (prod. by
Emilio Castillo) (writers: Tubbs-Castillo-Kupka)
{Kuptillo, ASCAP) (3:05)

Fun is just what went down during this
session and the intangible has somehow
been captured in the performance. TOP’s
label debut is just the thing to put the
group back on top of the charts.

FARAGHER BROTHERS—ABC 12210

NEVER GET YOUR LOVE BEHIND ME (prod. by
Vini Poncia) (writers: J. Faragher & T, Faragher)
{Braintree/Farflap, BMI) (3:27)

The group’s pop flavored r&b stylings
make them a cross between Three Dog
Night and AWB. Here they show good
chart potential with a very listenable tune.

FLAMIN' GROOVIES—Sire 731 (ABC)

| CAN'T HIDE (prod. by Dave Edmunds) (writers:
Jordon & Wilson) (Bleu Disque, ASCAP) (3:10)

The Groovies are a preservation society
of sorts, restoring the sound and spirit
of the '60s in their '70s recordings. This
is the first single from their recent Ip.

LONDON TO ROME—Roulette 7187

LET'S NOT WAIT (prod. by March & Pendarvis)
{writers: March & Keyes) (Arnel/Make Music,
ASCAP) (3:06)

Smooth and sexy vocals by Bobby London

and Carol Rome give this song a scin-

tillating tinge with long and short versions

geared to both r&b and disco play.

JAMES VINCENT—Caribou ZS8 9016

(CBS)

DRIFTING INTO LOVE (prod. by Bruce Botnick}
{writers: Vincent & Wolinski} (Big Elk, ASCAP)
{3:10})

The guitarist is surrounded by a plush
arrangement with horns and strings, but
his expressive guitar lines pierce through
with a touching sound. Drift into it.

DANNY WHITE—Rocky Coast 19761

JUST BY LOVING YOU (prod. by Ron Messina)
{writer: Gary Portnoy)
{N.Y. Times, BMI) {3:05)

An exquisite number that shifts into high
gear at the chorus. This single conveys a
determination in White’s vocal that should
earn it good MOR acceptance.

SHYLO—Columbia 3 10398

OL' MAN RIVER (I'VE COME TO TALK AGAIN)
{prod. by Larry Rogers) (writers: Scoife & Hogan)
(Partner/ Julep, BMI) (3:34)

The group’s past c&w efforts served as
the foundation and now they're ready
to enter the country-rock field with a
strong beat reinforcing their sound.
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Includes the hit single

“Let’s Be Young Tonight'.
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There’s no doubt
when Ted Nugent
whips it out.

He's the prime manipulator of
high energy rock 'n'roll.He's a
bristling bundle of electrified
nerve ends plugged into gut-
rending guitartechnics. His sell-
out concerts leave audiences
blissfully drained and amazed.
And now he's unleashed a
blistering new album, "' Free-For-
All" that unequivocably an-
swers the question, 'Just how
far can Ted Nugent go?" Grab
ahold of a live wire.

“Free-For-All.'Ted Nugent.Raw.
On Epic Records and Tapess

TED NUGEN
FREE-FOR-ALL
includiing.

Dog E st Dog/Hemmerdown
Whiting On The Well/Street Rats/Turn It Up
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SILVER

Arista AL 4076 (6.98)

First class mainstream pop, “Wham Bam’’
bulleting up The Singles Chart with light-
ning speed. Led by John Batdorf, the
group displays a breezy sensitivity to AM
fare that’s neither overly simplistic nor
unduly complicated. Other particularly
strong numbers: “All | Wanna Do’ and
“Goodbye, So Long.”

IT'S ALL ABOUT LOVE

THE PERSUADERS—Calla CAS 1238 (ATV) (6.98)
The Persuaders first set in quite some
{ime is marked by a strong Philadelphia
influence as per musicians and producers
used. The group’s own unique vocal blend
comes through on an excellent crossover
possibility (“Who Will It Be Tonight”)
and on the more disco-oriented tracks
(“It's Love,” ""Count the Ways").

MILLION DOLLAR LEGS
THE NEW TONY WILLIAMS LIFETIME—

Columbia PC 34263 (6.98)
The latest Lifetime includes Allan Holds-
worth (guitars), Tony Newton (bass, vo-
cals), Alan Pasqua (keyboards) and Wil-
liams (drums), and a bit of a disco beat
here and there (especially “You Did It
To Me” and "Million Dollar Legs”). A
very commercial effort.

HOWZAT!

SHERBET—MCA 2226 (6.98)

With the single having made immediate
AM impact, the album is sure to spawn
more of the same for the Australian
group. Heavily orchestrated throughout,
such cuts as “Hollywood Dreaming,” “If
I Had My Way” and “¥ll Be Coming
Home" bring across the light, good-time
feeling of the: young vocalists best.

JUMP ON IT

MONTROSE—Warner Bros, BS 2963 (6.98)

No one’s about to accuse Montrose of
obscuring its intentions in title, cover
art or music. Producer Jack Douglas has
the right image in mind, the toughness
of "Let's Go” and the title track, for
example, perfectly offset texturally by
"“Crazy For You’” and “‘Tuft-sedge.” A most
unified effort.

MAHONEY'S LAST STAND
RON WOOD & RONNIE LANE (Soundtrack)

Atco SD 36-126 (Atlantic) (6.98)
With a little help from Pete Townshend,
lan Mclagan, Bobby Keys and Rick Grech,
among others, this soundtrack has a folky
feel in addition to the rock base you
might expect. Very tastefully produced by
Glyn Johns and should generate pre-
release movie interest.

CAR WASH

Soundtrack—MCA2-6000

A two-record set with music by Norman
Whitfield and performed by Rose Boyce
(except for “You Gotta Believe,” featur-
ing the Pointer Sisters) and there’s a
monologue by Richard Pryor which offers
a taste of the comedy in store for viewers.
The film will be released nationally in
short order.

ALBUM PICKS

TROUBADOUR

J. J. CALE—Shelter SRL-52002 (ABC) (6.98)

It's been some three years since Cale’s
last album. He’s matured since then,
though the sound is basically the same
as before—smooth, gentle, very laid back.
““Hey Baby,” “Travelin’ Light,” “I'm a
Gypsy Man” and “The Woman That Got
Away’’ are mesmerizing. This troubadour
ought not wait so long again.

THE ROARING SILENCE
MANFRED MANN'S EARTH BAND—

Warner Bros. BS 2965 (6.98)
Mann's Earth Band continues to fuse Eng-
lish blues, rock and jazz in a highly
individual style. The recently released
single of “Blinded By the Light” gets the
Ip off to a rousing start with such tunes
as “Questions” and “’Singing the Dolphin
Through” adding depth and passion.

PASS IT ON

THE STAPLES—Warner Bros, BS 2945 (6.98)

The name’s been shortened and the Curtis
Mayfield production has moved the em-
phasis a little more toward rhythm and
blues and disco than to the gospel that
first established Yvonne, Mavis, Cleo and
Pop Staples as a musical force. “Take
Your Own Time,” “Pass It On” and
“’Precious, Precious” reflect various sides.

MAN TO MAN
HOT CHOCOLATE—Big Tree BT 89519
(Atlantic) (6.98)

There’s no doubt about Hot Chocolate’s
interests—a look at the group’s song
titles apparently tells all: “Heaven Is In
the Back Seat of My Cadillac,” “Sugar
Daddy,” “Sex Appeal,” “Don’t Stop It
Now.” And what’s wrong with that when
the rhythms are so easy to dance to?

TWO, TOO

FIREBALLET—Passport PPSD-98016 (ABC) (6.98)
Fireballet's sense of humor comes through
in more than the title and cover, “China-
fown Boulevards” being the prime ex-
ample of a successful attempt at having
an arrangement make the statement of
an otherwise simple (sane) lyric into a
humorous mini rock symphony. Almost
has a Broadway feel to it.

AUTOMATIC MAN

Island ILPS 9397 (6.98)

Michael Shrieve (currently finding new
recognition along with Stomu Yamashta
and Steve Winwood via “Go’), Bayete,
Pat Thrall and Doni Harvey have a dis-
tinctive electronic sound that cuts through
both vocal and instrumental tracks.
“’Atlantis Rising Fanfare” and ‘‘Automatic
Man" have gained the group FM play.

LOVE WILL KEEP US TOGETHER
ZIM ZEMAREL ORCHESTRA—Col C34269 (6.98)

Zemarel leads this big band through its
paces in the Baltimore/Washington, D.C.
area, combining standard-like material
such as ““Have A Nice Day” and “Life Is
Beautiful” with contemporary tunes “Bad,
Bad Leroy Brown” and “Love Will Keep
Us Together.” Excellent programming for
jazz and MOR stations alike.

(Continued on page 74)
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LET'S ROCK ELLISON CHASE-—BIg Tree BT 16073 {Atlantic) (Kaskat, BMI)
ANYTHING YOU WANT JOHN VALENTI—Ariola America P 7625

(Capitol) {Minta, BMI)

GIVE IT UP (TURN IT LOOSE) TYRONE DAVIS—Columbla 3 10388

{N.Y. Times/Content/Little Boy, BMI)

BRAND NEW LOVE AFFAIR JIGSAW—Chelsea CH 3043

{Coral Rock/American Dream /Belsize, ASCAP)

THE PRINCESS AND THE PUNK BARRY MANN—Arista 0194

{Screen Gems-Columbia /Summerhill, BMI)

HEY SHIRLEY (THIS IS SQUIRRELY) SHIRLEY & SQUIRRELY—GRT 054

{LaDebra, BMI)

BABY LOVE (HOW COULD YOU LEAVE ME) GROUP WITH NO NAME—

Casablanca NB 860 (Cafe Americana/Lotta Miles/Apple Cider, ASCAP)
| NEED IT JOHNNY GUITAR WATSON—DJM 1013

{Ambherst) (Vir-Jon, BMI)

ONE NIGHT ROY HEAD—ABC Dot DOA 17650 (Travis/Elvis Presley, BMI)
THE END IS NOT IN SIGHT (THE COWBOY TUNE)

AMAZING RHYTHM ACES—ABC 12202 (Fourth Floor, ASCAP)
CHERRY BOMB THE RUNAWAYS—Mercury 73819 {Bad Boy BMI)
HEART ON MY SLEEVE GALLAGHER & LYLE—A&M 1850 (Irving, BMI)
FIRE MOTHER'S FINEST—Epic 8 50269 (Tisratill, ASCAP)

CAN'T CHANGE MY HEART CATE BROTHERS—Elektra 45326

{Flat River, BMI)

FLOWERS THE EMOTIONS—Columbia 3 10347

(Saggifire, BMI/Kalimba, ASCAP)
MORE THAN A FEELING BOSTON—Epic 8 50266 (Pure Song, BMI}
YELLOW VAN RONNIE & THE DIRT RIDERS—RCA PB 10651

{Don Kirshner, BMI)
LEAN ON ME MELBA MOORE—Buddah BDA 535

{Van McCoy/Warner-Tamerlane, BMI)

TEDDY BEAR'S LAST RIDE DIANA WILLIAMS—Capitol 4317

(Cedarwood, BMI})

COWBOY SONG THIN LIZZY—Mercury 73841 (RSO, ASCAP)
KEEP THAT SAME OLD FEELING THE CRUSADERS—ABC Blue Thumb

BTA 269 (Four Knights, BMI)

LONG MAY YOU RUN STILLS/YOUNG BAND—Reprise RPS 1465 (WB)

{Silver Fiddle, BMI)
| LOVE YOU, MARY HARTMAN JULES BLATNER—

Blue Ribbon BRR 102 (Sodos, BMI)

LET THE GOOD TIMES ROLL BOBBY BLAND & B.B. KING—

ABC Impulse IMP 31006 {Warock, ASCAP)

FARTHER ALONG SPIRIT—Mercury 73837 (Square Snuff, BMI/

Fish Fry, ASCAP)

PARTY LINE ANDREA TRUE CONNECTION—Buddah BDA 538

{Gem Diamond/MR], ASCAP)

GRASSHOPPER SPIN—Ariola America P 7632 {Capitol)

{U.S. Arabella, BMI)

FIND 'EM, FOOL 'EM, FORGET 'EM DOBIE GRAY—Capricorn CPS 0259

{Fame, BMI}

ROCKY MOUNTAIN MUSIC EDDIE RABBIT—Elektra 45315

{Briar Patch, BMI)
FREE SPIRIT ATLANTA RHYTHM SECTION—Polydor 14339 {Low-Sal, BMI)
ONLY YOU BABE CURTIS MAYFIELD—Curtom CMS 0118 (WB)

{Mayfield, BMI)
YOU ARE MY LOVE LIVERPOOL EXPRESS—Atco 7058

{Warner Bros., ASCAP)

IT'S A LONG WAY THERE LITTLE RIVER BAND—Harvest P 4318

{Capltol) {Australian Tumbleweed, BMI)

GIVE ME YOUR MONEY PLEASE BACHMAN-TURNER OVERDRIVE—

Mercury 73843 (Ranbach, BMI)

L.O.D. (LOVE ON DELIVERY) BILLY OCEAN—Ariola America P 7360

{Capitol) {Black Sheep/American Dream, BMI)

BORN TO LOVE AMERICAN TEARS—Columbia 3 10365

(Waterstone, ASCAP)

IF YOU SEE YOURSELF (THROUGH MY EYES) ANDY PRATT—

Nemperor 007 {Atlantic) (April, ASCAP)

IF I EVER DO WRONG BETTY WRIGHT—AIston 3722 {TK) (Sherlyn, BMI)
JULIE ANN GINGER—Shock SH {Janus) {Martin/Coulter, ASCAP)
WANNA MAKE LOVE (COME FLICK MY BIC) SUN—Capitol P 4254

{Glenwood [ Osmosis, BMI)

THE MORE | SEE YOU PETER ALLEN—A&M 1813

{Bergman, Vocco & Conn, ASCAP)

I'M YOUR MAN ROCK "N’ ROLL TARNEY & SPENCER—Private Stock 088

{ATV, BMI)

TRAVELIN' MAN BOB SEGER—Capitol P 4300 {Gear, ASCAP)
BABY WE BETTER TRY TO GET IT TOGETHER BARRY WHITE—

20th Century TC 2293 {Sa- -Vette [ January, BMI)

LISTEN TO THE BUDDAH OZO—D.J.M. 1012 {Amherst) {April, ASCAP)

BETTER THAN AVERAGE BRIAN GARI—Vanguard 35192
(Foxborough/Intersong, USA})

ROSE OF CIMARRON POCO—ABC 12204 (Fool's Gold, ASCAP)

PEAS IN A POD SAMMY JONES—Warner Bros. WBS 8224
{Captain Crystal /Chattahoochee, BMI)

RESCUE ME/HAPPY ENDINGS MELISSA MANCHESTER—Arista 0196
{Chevis, BMI)

WE BOTH NEED EACH OTHER NORMAN CONNORS—Buddah BDS 534
{Electrochord, ASCAP)

ALPHABETICAL LISTING

SINGLES CHART
PRODUCER. PUBLISHER, LICENSEE

A FIFTH OF BEETHOVEN RFT Music Pub.
Corp. (RFT, BMI)

A!I!.’lle)lE BIT MORE Ron Haftkine (Bygosh,

AFTERNOON DELIGHT Mllton Okun
(Cherry Lane, ASCAP)

AFTER THE DANCE Leon Ware
{Jobete, ASCAP) ..

ANOTHER RAINY DAY IN NEW YORK CITY
James William Guercio (Blg Elk/
Laminations, ASCAP)

BABY, | LOVE YOUR WAY Peter Frampton
(Almo/Fram Dee, ASCAP)

BETH Bob Ezrin (Cafe Americana/Kiss
Songs, ACAP; All By Myself, BMI)

DE;/IL WOMAN B. Welch (Unichappell,

MI)

DID YOU BOOGIE (WITH YOUR BABY)
Joe Renzetti & David Chacklee (Goblet,
BMI)

DISCO DUCK (Part 1) Bobby Manuel
(Stafree, BMI) .

(DON’T FEAR) THE REAPER M. Krugman,
S Peariman & D. Lucas (B. O'Cult,

SCAP)

DON'T GO BREAKING MY HEART Gus
Dudgeon (Big Pig/Leeds, ASCAP)

DON’T STOP BELIEVIN’ John Farrar
(John Farrar, BMI)

FERNANDO Benny Andersson & Bjorn
Ulvaeus (Artwork, ASCAP)

FUNNY HOW TIME SLIPS AWAY Tom
Couch, James Stroud & Wolf Stephenson
(Tree, BMI)

GETAWAY Mavurice White & Charles
Stepney (Kalimba, ASCAP)

GET CLOSER Llouis Shelton {Dawnbreaker,

M)

GET THE FUNK OUT MA FACE Quincy
Jones (Kidada/Gouldris, 8MI)

GET UP OFFA THAT THING James Brown
(Dynatone/Belinda/Unichappell, BMI)

GET UP AND BOOGIE Michel Kunze
(Midsong, ASCAP)

GOT TO GET YOU INTO MY LIFE producer
not listed (Maclen, BMI) ...

HARD WORK Esmond Edwards (Hard
Work, BMI) .

HARVEST FOR THE WORI.D lxley Bro'hers
{Bovina, ASCAP) .
HERE'S SOME I.OVE Jerry Crutchfield
{Screen Gems-Columbia, BMI)
HEAVEN MUST BE MISSING AN ANGEI.
F. Perren (Bull Pen, BMI; Perren-Vibes
ASCAP)
HIGHFLY (Alan Parsons (Velvet Music, L'd)
HOWZAT Sherbet & Richard Lush (Leeds,
ASCAP)

I CAN’T HEAR YOU NO MORE Joe Wissert
(Screen Gems-Columbia, BMI)

I GOT TO KNOW Bruce Blackman & Mlke
Clark (Brother Bill’'s, ASCAP)

| NEED TO BE IN LOVE Richard Carpenter
(Aimo/Sweet Harmony/Hammer and
Nail/Landes-Roberts, ASCAP)

1’D REALLY LOVE TO SEE YOU TONIGHT
K. Lehning (Dawnbreaker, BMI) .

| ONLY WANT TO BE WITH YOU Jimmy
lenner (Chappell, ASCAP) .

IF YOU KNOW WHAT | MEAN Robbie
Robertson (Stonebridge, ASCAP)

IF YOU LEAVE ME NOW James Willlam
Guerclo (Big Elk/Polish Prince, ASCAP)

I‘LL BE GOOD 10 YOU Quincy Jones
(Kidada/Gouldris, BMI)

I’M EASY Richard Baskin (Amev
Lion’s Gate/Easy, ASCAI

IT’S O.K. Brian Wilson (Bro'hcr, BMI)

KISS AND SAY GOODBYE Bobby Martin
(Nathanham/Blackwood, BMI)

JUST TO 8E CLOSE TO YOU James
Carmichael & Commodorcs (Jobe'e/
Commodores Enter., ASCA

LAST CHILD Jack Douglas & Aerosml'h
(Daksel/Song and Dance/ Vinaloo, BMI)

LET ‘EM IN Paul McCartney (MPL
Communications by Arrangement with
ATV, BMI)

LET HER IN Bob Reno (Windsong, ASCAP)

LIKE A SAD SONG Mt Okun (Cherry
Lane, ASCAP)

LOVE IS ALIVE Gary Wright (Warner
Brothers, ASCAP)

LOVE OF MY LIFE Gino Vannelll Joe
Vannelli & Geoff Merick (Almo/Gwa
ASCAP) .

LOWDOWN Joe Wissert (Boz Scaggs/
Hudmar, ASCAP)

MAGIC MAN Mike Flicker (Andorra,
ASCAP)

Broad./

MAMMA MIA Bjorn Ulvaeus & Benny
Andersson (Countess, BMI)

MOONLIGHT FEELS RIGHT Bruce Blackman
& Mike Clark (Brother Bill's, ASCAP).

MORE, MORE, MORE Gregy Diamond
(Buddah/Gee Diamond, ASCAP)
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7
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83

N

46

55

28
58

80

76

84

26

25
73
34

37

MUSIC IS MY LIFE Joe Wissert (Koppel-
Man-Bandier, BMI)
NADIA’S THEME (THE YOUNG AND THE
RESTLESS) Barry DeVorzon & Peter
Botkin, Jr. (Screen Gems-Columbia, BMI) 82
NO, NO, JOE Michael Kunze & Siivester
Leval (Mldsong, ASCAP) .
ONE LOVE IN MY LIFETIME Lawrence
Brown (Jobete, ASCAP) 48
PLAY THAT FUNKY MUSIC Roben Parissi
(Bema/Blaze, ASCAP)
POPSICLE TOES Tommy IJPuma

(Misslssippi Mud, BMI) 57
QUEEN OF MY SOUL Arif Mardin
(Average, ASCAP) 92

RAINBOW IN YOUR EYES Leon & Mary
Russell (Teddy Jack, BMI)

ROCK'N ME Steve Miller (Sailor, ASCAP).. 44
ROCK AND ROLL MUSIC Brian Wilson

(Are, 1)
SARA SMII.E Christopher Bond, DMyl Hall

& John Oates (Unichappell, BMI)

SATIN SHEETS P. Gernhard & T. Scotti
(Wishbone, ASCAP)

SAY YOU LOVE ME Flee!wood Mac &

Keith Olsen {Gentoo, BMI) 15
(SHAKE, SHAKE, SHAKE) SHAKE YOUR

BOOTY Casey-Finch (Sherlyn, BMI) 3
SHANNON Cashman and West (Blending-

well, ASCAP) 100
SHES GONE Arif Mardin (Unkhappell &

M1)

SHOP AROUND The Cap'aan and Toni

Tennille (Jobete, ASCAP) e 38
SHOWER THE PEOPLE Lenny Waronker &

Russ Titelman (Country Road, BMI) ... 59
SILLY LOVE SONGS Paul McCartney

{MPL Communications Inc. by Arr. with

ATV, BMI) 53
SHOWDOWN Jeff Lynne (United Anlus/

Jet/Chappell, ASCAP) 81
SOMETHING HE CAN FEEL Cunh Mayﬁeld

(Warner-Tamerlane, BMI)
SOPHISTICATED LADY Jackson, Yancy,

Barge & Evans (Jay's Enterprises/

Chappell, ASCAP) .......cccccceivnns 74

SPRINGTIME MAMA Terry Cashman &
Tommy West (Blendingwell, ASCAP) 68

STILL THE ONE Chuck Plotkin (Siren, BMI) 20
STREET SINGIN’ Barry Manilow & Ron

Dante (Kamakazi/Angel Dust, BMI) 45
STRUTTIN’ MY STUFF Allan Blazek & Bill
Szymczyk (Crabshaw, ASCAP) 89
SUMMER Jerry Goldstein (Fsr Out,
ASCAP) ... 16
SUNRISE Jimmy lenner (C.AM. USA b
...... .. 5

SUPERSTAR Paul Davis (Web. 1V, BMI) 39
TAKE A HAND Mark K. Smith (Por'al/

Pocke! Full of Tunes, BMI) 77
TAKE THE MONEY AND RUN Steve M:IIef
(Sailor, ASCAP) 75

TEAR THE ROOF OFF THE SUCKER (GIVE
UP THE UNK) George Clinton (Malbiz
& Ricks, BMI) 36

TEDDY BEAR Tommy Hill (Cedarwood,
BMI)

,,,,,, 43
THAT’LL BE THE DAY Peter Asher
MPL Communications, BMI) 47
THE BEST DISCO IN TOWN John
R. Rome (Can’t Stop, BMI) ... . 78
THE BOYS ARE BACK IN TOWN John
Aleock (RSO, ASCAP) . 38

THE MORE YOU DO IT (THE MORE | I.IKE
IT DONE TO ME) M. Yancy & C. Jackson
Jay’s Ent./Chappell, ASCAP)

(THE SYSTEM OF) DR. TARR & PROFESSOR
FETHER Alan Parsons (Fox-Fanfare, BMI) 62

THE WRECK OF THE EDMUND FITZGERALD
Larry Waronker & Gordon Lightfoot

(Moose, CAPAC) i 66
THIS MASQUERADE Tommy I.nPuma

(Skyhill, BMI) n
TURN THE BEAT AROUND Warren Schafx

{Dunbar, BMI) 41

WHAM BAM Tom Scllers & Clive Davis
(Colgems, ASCAP)
WHO'D SHE COO? Ohio Players (Tight
Corporation/Unichappell, BMI) .
WITH YOUR LOVE Larry Cou and Jeﬂeuon
Starship (Diamond Back, 14
YOU ARE MY STARSHIP S Drinkwa'ev
& J. Schoenbaum {Electrocord, ASCAP).. 99
YOU ARE THE WOMAN Jim Mason
(Stephen Stills, BMI) . 7
YOU DON'T HAVE TO BE A STAR (T0
BE IN MY SHOW) Don Davis
(Groovesville, BMI) . 95
YOUNG HEARTS RUN FREE Dave melord
(Dee-Ann, ASCAP) ..
YOU'LL NEVER FIND ANOTHER LOVE
LIKE MINE Gamble & Huff (Mighty

Three, BMI) 7
YOU’RE MY BEST FRIEND Roy Thomas

Baker (Trident, ASCAP) .. 54
YOU SHOULD BE DANCING Bee Gees

(Casserole/Unichappell, BMI) = |

RECORD WORLD SEPTEMBER 11, 1976
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Label, Number, (Distributing Label)

PLAY THAT FUNKY MUSIC
WILD CHERRY
Epic/Sweet City 8 50225

TITLE, ARTIST,
.
E 2
2 1
3 3
4 4
= -
m -
7 5
8 7
13
14
" 9
12 10
20
19
m v
16 16
17 18
18 12
19 n
24
21 15
28
26
38
31
26 25
27 2
28 23
[ 36
30 22
31 32
32 27
33 29
34 30
35 33
36 34
37 35
38 37
39 L))
40 42
41 39
42 43
43 40
£y s
45 46
m
59
61
4 47

DON'T GO BREAKING MY HEART ELTON JOHN & KIK| DEE/
Rocket PIG 40585 {MCA}
(SHAKE, SHAKE, SHAKE) SHAKE YOUR BOOTY
KC & THE SUNSHINE BAND/TK 1019
YOU SHOULD BE DANCING BEE GEES/RSO 853 (Polydor}
'D REALLY LOVE TO SEE YOU TONIGHT ENGLAND DAN &
JOHN FORD COLEY/Big Three BT 16069 {Atlantic)
A FIFTH OF BEETHOVEN WALTER MURPHY & THE BIG
APPLE BAND/Private Stock 073
YOU'LL NEVER FIND ANOTHER LOVE LIKE MINE
LOU RAWLS/Phila. Intl. ZS8 3592 (CBS)

LET 'EM IN WINGS/Capitol P 4293

LOWDOWN BOZ SCAGGS/Columbia 3 10367

DEVIL WOMAN CLIFF RICHARD/Rocket PIG 40574 (MCA)

THIS MASQUERADE GEORGE BENSON/Warner Bros. WBS
8209

AFTERNOON DELIGHT STARLAND VOCAL BAND/Windsong

CB 10588 (RCA)

If YOU LEAVE ME NOW CHICAGO/Columbia 3 10390

WITH YOUR LOVE JEFFERSON STARSHIP/Grunt FB 10746
(RCA}

SAY YOU LOVE ME FLEETWOOD MAC/Reprise RPS 1356
(w8}

SUMMER WAR/United Artists XW834 Y

A LITTLE BIT MORE DR. HOOK/Capitol P 4280

GET CLOSER SEALS & CROFTS/Warner Bros. WBS 8190

KISS AND SAY GOODBYE THE MANHATTANS/Columbia

310310

STILL THE ONE ORLEANS/Asylum 45336
ROCK AND ROLL MUSIC BEACH BOYS/Brother-Reprise RPS
1354 (WB)
GETAWAY EARTH, WIND & FIRE/Columbia 3 10373
WHAM BAM SILVER/Arista 0189
DISCO DUCK (PART 1) RICK DEES & HIS CAST OF IDIOTS/
RSO 857 (Polydor)
MAGIC MAN HEART/Mushroom M 7011
LOVE IS ALIVE GARY WRIGHT/Warner Bros. WBS 8143
HEAVEN MUST BE MISSING AN ANGEL TAVARES/
Capitol P 4270
I'M EASY KEITH CARRADINE/ABC 12117
SHE'S GONE DARYL HALL & JOHN OATES/Atlantic 3332
BABY, | LOVE YOUR WAY PETER FRAMPTON/A&M 1832
WHO'D SHE COO? OHIO PLAYERS/Mercury 73814
YOUNG HEARTS RUN FREE CANDI STATON/Warner Bros.
WBS 8181

GOT TO GET YOU INTO MY LIFE BEATLES/Capitol P 4274
MOONLIGHT FEELS RIGHT STARBUCK/Private Stock 039
SHOP AROUND CAPTAIN & TENNILLE/A&M 1817
TEAR THE ROOF OFF THE SUCKER {GIVE UP THE FUNK})

PARLIAMENT /Casablanca NB 856
MORE, MORE, MORE ANDREA TRUE CONNECTION/

Buddah BDA 515
THE BOYS ARE BACK IN TOWN THIN LIZZY/Mercury 73786
SUPERSTAR PAUL DAVIS/Bang 726
DON'T STOP BELIEVIN' OLIVIA NEWTON-JOHN/
MCA 40600
TURN THE BEAT AROUND VICKI SUE ROBINSON/RCA PB
10562
§ CAN'T HEAR YOU NO MORE/MUSIC IS MY LIFE
HELEN REDDY /Capitol P 4312
TEDDY BEAR RED SOVINE/Starday SD 142
ROCK 'N ME STEVE MILLER BAND/Capitol P 4323
STREET SINGIN' LADY FLASH/RSO 852 (Polydor)
§ ONLY WANT TO BE WITH YOU BAY CITY ROLLERS/
Arista 0205

THAT'LL BE THE DAY LINDA RONSTADT/Asylum 45340

n

14

15

14

19

10

12
19

20

15
10
n

14
14

13

20
14
2
20

19

27
18

18

0 s 0O

2
4

ONE LOVE IN MY LIFETIME DIANA ROSS/Motown M 1398F 5
SOMETHING HE CAN FEEL ARETHA FRANKLIN/Atlantic 3326 15

% THE SINGLES CHART

s WORLD

50 51 GET UP OFFA THAT THING JAMES BROWN/Polydor PD
14326 9
81 48 LET HER IN JOHN TRAVOLTA/Midland Intl. MB 10623 19
62 SUNRISE ERIC CARMEN/Arista 0200 4
53 45 SiLLY LOVE SONGS WINGS/Capitol P 4256 23
%4 44 YOU'RE MY BEST FRIEND QUEEN/Elektra 45318 177
55 49 V'LL BE GOOD TO YOU BROTHERS JOHNSON/A&M 1806 20
86 57 HARD WORK JOHN HANDY/ABC Impulse IMP 31005 13
57 55 POPSICLE TOES MICHAEL FRANKS/Reprise RPS 1360 (WB) 7
m 67 IT'S O.K. BEACH BOYS/Brother-Reprise RPS 1368 (W8) 3
59 63 SHOWER THE PEOPLE JAMES TAYLOR/Warner Bros. WBS
8222 &
60 50 IF YOU KNOW WHAT | MEAN NEIL DIAMOND/Columbia
310366 14
61 52 ANOTHER RAINY DAY IN NEW YORK CITY CHICAGO/
Columbia 3 10360 12
62 64 (THE SYSTEM OF) DR. TARR & PROFESSOR FETHER
ALAN PARSONS PROJECT/20th Century TC 2297 5
IEE] 77 FERNANDO ABBA/Atlantic 3346 2
64 66 HOWZAT SHERBET/MCA 40610 4
[EJ 74 GET THE FUNK OUT MA FACE BROTHERS JOHNSON/
A&M 1851 3
[X) 76 THE WRECK OF THE EDMUND FITZGERALD GORDON
LIGHTFOOT /Reprise RPS 1369 (WB} 3
67 72 (DON'T FEAR) THE REAPER BLUE OYSTER CULT/Columbia
310384 6
68 65 SPRINGTIME MAMA HENRY GROSS/Lifesong LS 45008 10
) 32 DID YOU BOOGIE (WITH YOUR BABY) FLASH CADILLAC &
THE CONTINENTAL KIDS/Private Stock 079 2
70 75 HARVEST FOR THE WORLD THE ISLEY BROTHERS/
T-Neck ZS8 2261 (CBS) 4
81 YOU ARE THE WOMAN FIREFALL/Atlantic 3335 4
85 BETH KISS/Casablanca NB 863 2
7 56 MAMMA MIA ABBA/Atlantic 3315 16
74 60 SOPHISTICATED LADY NATALIE COLE/Capitol P 4259 15
75 54 TAKE THE MONEY AND RUN STEVE MILLER BAND/
Capitol 4260 18
76 53 LAST CHILD AEROSMITH/Columbia 3 10359 13
CHARTMAKER OF THE WEEK
— TAKE A HAND
RICK SPRINGFIELD
Chelsea CH 3051 1
BXR 87 THE BEST DISCO IN TOWN RITCHIE FAMILY/Marlin 3306 (TK} 2
i) 88 LOVE OF MY LIFE GINO VANNELLI/A&M 1861 2
8 89 JUST TO BE CLOSE TO YOU COMMODORES/Motown
M1402F 2
81 84 SHOWDOWN ELECTRIC LIGHT ORCHESTRA/United Artists
XW842 Y 4
82 83 NADIA'S THEME (THE YOUNG AND THE RESTLESS)
BARRY DeVORZON & PERRY BOTKIN JR./A&M 1856 3
FE] 92 | GOT TO KNOW STARBUCK/Private Stock 104 2
PP — LIKE A SAD SONG JOHN DENVER/RCA PB 10774 1
: 86 HIGHFLY JOHN MILES/London 5N 20084 5
86 70 SARA SMILE DARYL HALL & JOHN OATES/RCA PB 10530 31
87 78 THE MORE YOU DO 1T, THE MORE | LIKE IT DONE TO ME
RONNIE DYSON/Columbia 3 10356 10
88 68 GET UP AND BOOGIE SILVER CONVENTION/Midland
intl. MB 10571 (RCA) 28
89 91 STRUTTIN' MY STUFF ELVIN BISHOP/Capricorn CPS 0256
(wB) 4
90 90 NO, NO JOE SILVER CONVENTION/Midiand Intl.
MB 10723 (RCA) 3
91 79 | NEED TO BE IN LOVE CARPENTERS/A&M 1828 15
92 — QUEEN OF MY SOUL AWB/Atlantic 3354 1
93 80 RAINBOW IN YOUR EYES LEON & RUSSELL/Paradise 8202
(wsy @
94 — SATIN SHEETS BELLAMY BROTHERS/Warner/Curb
WBS 8248 (WB} 1
95 — YOU DON'T HAVE TO BE A STAR (TO BE IN MY SHOW)
MARILYN McCOO & BILLY DAVIS JR./ABC 12208 1
96 94 FUNNY HOW THE TIME SLIPS AWAY DOROTHY MOORE/
i Malaco M 1033 (TK}) 4
97 98 HERE'S SOME LOVE TANYA TUCKER/MCA 40598 3
98 — AFTER THE DANCE MARVIN GAYE/Tamla T 54273F 1
99 — YOU ARE MY STARSHIP NORMAN CONNORS/Buddah 542 1
100 71 SHANNON HENRY GROSS/Lifesong LS 45002 30

PRODUCERS AND PUBLISHERS ON PAGE 26
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FLASHMAKER

MIKE GREENE

MIDNIGHT MIRAGE
Mercury

e ——— e — ]

WNEW-FM/NEW YORK
ADDS:

ALBERT—AIbert King—Utopia

BLOWIN'—Noel Redding Band—
RCA

CHAMELEON—Labelle—Epic

CUPID'S ARROW—David Blue—
Asylum

FUNKY KINGS—Arista

NOT A WORD ON IT—Peter
Carr—aBig Tree

SCHOOL DAYS—Stantey Clarke—
Nemperor

SECRETS—Herbie Hancock—Col

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosig-—
20th Century

TWO TOO—Fireballet—Passport

HEAVY ACTION (approximate
alrplayh:

AMERICAN FLYER—UA

BAREFOOT BALLET—John
Klemmer—ABC

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

BORN TO RUN—Bruce
Springsteen—Col

BREAD & ROSES—Judy Collins—
Elektra

| DON'T WANT TO GO HOME—
Southside Johnny—Eplc

MOVING TARGETS—Flo &
Eddie—Col

NIGHT ON THE TOWN—Rod
Stewart—WB

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosia—
20th Century

WAKING AND DREAMING —
Orleans—Asylum

WBCN-FM/BOSTON
ADDS:

AIN'T NOTHIN' STOPPIN' US
NOW—Tower of Power—Col

BREAD & ROSES—Judy Callins——
Elektra

CHAMELEON-—Labelle—Epic

DR. BUZZARD’S ORIGINAL
SAVANNAH BAND-—RCA

F & W—Deadly Nightshade—
Phantom

HAPPINESS IS BEING WITH THE
SPINNERS—Atlantic

MIDNIGHT MIRAGE—Mike
Greene—Mercury

SIBLING RIVALRY—Rowans—
Asylum

STARZ—Capitol

THIS IS NIECY—Deniece
Willlams—Col

HEBAVY ACTION (airplay):

AMERICAN FLYER—UA

ANOTHER PASSENGER-—
Carly Simon—Elektra

BIGGER THAN BOTH OF US—
Holl & Oates—RCA

BOSTON— Epic

GO FOR BROKE—!an
Motthews-—Col

IN THE POCKET—James
Toylor—wB8

RED TAPE—Atlanta Rhythm
Section—Polydor

ROYAL SCAM—Steely Dan—ABC

SINCERELY—Dwlight Twilley
Band—Shelter

WAKING AND DREAMING—
Orleans—Asylum

WCOZ-FM/BOSTON

ADDS:

LADY'S CHOICE—Bonnie
Bramlett—Capricorn

MOVING TARGETS—Flo &
Eddie—Col

SECRETS—Herbie Hancock—Col

MEAVY ACTION (airplay):
AT THE SPEED OF SOUND—

Wings—Capitol
BIGGER THAN BOTH OF US—

Hall & Oates—RCA
BOSTON—Epic
FLEETWOOD MAC—Reprise
NIGHT ON THE TOWN—

Rod Stewart—WB
REBEL—John Miles—London
ROYAL SCAM—Steely Dan—ABC
SILK DEGREES—Boz Scaggs— Cal
SPITFIRE—Jefferson Starship—

Grunt
WAKING AND DREAMING—

Orleons—Asylum

WLIR-FM/LONG ISLAND

ADDS:

AIN'T NOTHIN STOPPIN' US
NOW—Tower of Power—Col

AMIGO—Arlo Guthrie—Reprise

AUTOMATIC MAN—Island

BAREFOOT BALLET—John
Klemmer—ABC

DON'T FIGHT THE FEELING—
Jim Peterik—Epic

FUNKY KINGS—Arista

NGT A WORD ON (T—Peter
Carr—Blig Tree

SCHOOL DAYS—Stonley Clarke—
Nemperor

SOMEWHERE i'VE NEVER
TRAVELLED—Ambrosioc—
20th Century

MEAVY ACTION (airplay, in
descending order):

WAKING AND DREAMING—
Orleons—Asylum

ROYAL SCAM—Steely Dan—ABC

FLY LIKE AN EAGLE—Steve
Miller Band—Capitol

HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum

TAKIN' IT TO THE STREETS—
Dooble Bros.—wWB

SPITFIRE— Jefferson Storship—
Grunt

MOVING TARGETS—Flo &
Eddie—Col

RESOLUTION—Andy Pratt—
Nemperor

TOM THUMB THE DREAMER—
Michael Dinner—Fantasy

BOSTON—Epic

WBLM-FM/MAINE
ADDS:

BREAD & ROSES—Judy Collins—
Elektra

CHAMELEON-—Labelle—Epic

COMING OUT—Manhattan
Transfer—Atlontic

FACADE-—John Reid—Col

GIST OF THE GEMINI—
Gino Vannelli—A&M

MIDNIGHT MIRAGE—Mike
Greene—Mercury

SIBLING RIVALRY—Rowans—
Asylum

TOM THUMB THE DREAMER—
Michael Dinner—Fantasy

HEAVY ACTION (airplay, in
descending order):

AMERICAN FLYER—UA

JOAN ARMATRADING—A&M

HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum

WAKING AND DREAMING—
Orleans—Asylum

RESOLUTION—Andy Prott—
Nemperor

SCHOOL DAYS—Stanley Clarke—
Nemperor

BIG TOWNE 2061 —Paris—
Capitol

CITY BOY—Mercury

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

PETER IVERS—WB

JONATHAN RICHMAN & THE
MODERN LOVERS—Beserkley

WCMF-FM/ROCHESTER
ADDS:

AIN'T NOTHIN' STOPPIN' US
NOW—Tower of Power—Col
BLIND DOGS AT ST. DUNSTAN'S—
Caravan—Arlsta

BREAD & ROSES—Judy Collins—
Elektra

FUNKY KINGS—Arista

GYPSY RIDER (single}—Pipeline—
Col

HONOR AMONG THIEVES—
Artful Dodger—Col

MAN TO MAN-—Hot Chocolate—

Big Tree

MOVING TARGETS—Flo &
Eddie—Col

SCHOOL DAYS—Stanley Clarke—
Nemperor

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosia—

20th Century

MEAVY ACTION (airplay, sales,
phones, in descending order):

MIDNIGHT MIRAGE—Mike
Greene— Mercury

BIG TOWNE 2061 —Paris—Capito!

GO-=Yamashta, Winwood,
Shrieve—!sland

KEEP YOUR HAT ON—Jess
Roden Band—Isiand

AUTOMATIC MAN—Island

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

WAKING AND DREAMING—
Orleons—Asylum

HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum

WIOQ-FM/PHILADELPHIA

ADDS:

BAREFOOT BALLET—John Klemmer
—ABC

BREAD & ROSES—Judy Collins—
Elektra

MAMONEY'S LAST STAND—Ron
Wood & Ronnie Lane—Atco

MILLION DOLLAR LEGS—New
Tony Williams Lifetime—Col

SCHOOL DAYS—Stanley Clarke—
Nemperar

MHEAVY ACTION (airptay,
phones:)

AMERICAN FLYER—UA

CHICAGO X—Col

GIST OF THE GEMINI—Gino
Vannelli—A&M

HASTEN DOWN THE WIND—Linda
Ronstadt—Asylum

ROYAL SCAM—Steely Dan—ABC

SPITFIRE—Jefferson Starship—
Grunt

TAKIN' IT TO THE STREETS—
Doobie Brgs.—WB

TOO OLD TO ROCK 'N' ROLL—
Jethro Tull—Chrysalis

TO THE HEART—Mark-Almond—
ABC

WAKING AND DREAMING—
Orleans—Asylum

WHFS-FM/WASHINGTON
ADDS:

AUTOMATIC MAN—Island

COMING OUT—Manhattan
Transfer—Atlantic

END OF THE BEGINNING—Richie
Havens—A&M

MICNIGHT MIRAGE—Mike Greene
—Mercury

MOVING TARGETS—Flo & Eddie—
Col

NOT A WORD ON IT—Peter Carr
—Big Tree

AmericanRadioHistorv.Com

THE FM AIRPLAY REPORT

PURE PLEASURE—Houston Person

—Mercury

SOUTHWEST—Herb Pedersen—
Epic

YELLOW AND GREEN—Ron Carter
—Cn

MEAVY ACTION (airplay,
phones, in descending order):

HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

AMERICAN FLYER—UA

BYRON BERLINE & SUNDANCE—
MCA

JOAN ARMATRADING—ALM

BLISTERSTRING—Jimmy Dawkins
—Delmark

WQDR-FM/RALEIGH
ADDS:
AMERICAN FLYER—UA
JOAN ARMATRADING—ASM
BIGGER THAN BOTH OF US—

Hall & Oates—RCA
BIG TOWNE 2061 —Paris—Capitol
MIDNIGHT MIRAGE—

Mike Greene—Mercury
SPIRIT—John Denver—RCA

———
SLEEPER

MEAVY ACTION (airplay
sales, phones; in ducenalng
order):

HASTEN DOWN THE WIND—
Linda Ranstadt—-Asylum

FRAMPTON COMES ALIVE—
Peter Frampton—A&M

SILK DEGREES—Boz Scaggs—Col

IN THE POCKET—James Taylor—
WB

SPITFIRE—Jefferson Starship—
Grunt

BREEZIN'—George Benson—WB

15 BIG ONES—Beach Boys—
Brother f Reprise

WAKING AND DREAMING—
Orleans—Asylum

SOUL SEARCHING—AWB—
Atlontic

FLEETWOOD MAC~-Reprise

WAIV-FM/JACKSONVILLE

ADDS:

JOAN ARMATRADING—ASM

AUTOMATIC MAN—Isiand

BIGGER THAN BOTH OF US—
Hall & Ootes—RCA

F & W—Deadly Nightshade—
Phantom

LEGENDARY CHRISTINE PERFECT
ALBUM—Christine McVie—Sire

MIDNIGHT MIRAGE-—Mike Greene
—Mercury

SECRETS—Herbie Hancock—Col

WAKING AND DREAMING—
Orleans—Asylum

WE CAN'T GO ON MEETING LIKE
THIS—Hummingbird—A&M

YOU ARE MY STARSHIP—
Norman Connors—Buddah

MHEAVY ACTION (airplay,
sales, phones, in descending
order):

FRAMPTON COMES ALIVE—
Peter Frampton—A&M

LOVE IS A FIRE—Country Joe
McDonald—Fantasy

UTTLE RIVER BAND—Harvest

I'M NEARLY FAMOUS—CIiff

Al listings from key
progressive stations
around the country are
in alphabeticol order by
title, excopt where
othorwise noted.

Richard—Rocket
WILD CHERRY—Epic/Sweet City
DREAMBOAT ANNIE—Heart—
Mushroom
WIRED—Jeff Beck—Epic
HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum
GO—Yamashta, Winwood,
Shrleve—Island
TALES OF MYSTERY—Alan Parsons
Project—20th Century

WQSR-FM/TAMPA

ADDS:

AIN'T NOTHIN® STOPPIN' US NOW
—Tower of Power—Col

8IG TOWNE 2061—Paris—Capitol

CHAMELEON—Labelle—Epic

F & W—Deadly Nightshade—
Phantom

MIDNIGHT MIRAGE—Mike Greene
—Mercury

SCHOOL DAYS—Stanley Clarke—
Nemperor

SHAKE SOME ACTION—Flaming
Groovies—Sire

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosio—
20th Century

SPIRIT=—John Denver—RCA

TOM THUMB THE DREAMER—
Michael Dinner—Fantasy

MHEAVY ACTION (airplay,
phones, in descending order):

WAKING AND DREAMING—
Orleans—Asylum

SILK DEGREES—Boz Scaggs—Col

SPITFIRE—Jefferson Starship—
Grunt

| DON'T WANT TO GO HOME—
Southside Johnny—Epic

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

HARVEST FOR THE WORLD—
Isley Bros.—T-Neck
MOTHER'S FINEST—Epic
FARTHER ALONG—Spirit—Mercury
HOT ON THE TRACKS—
Commodores——Matown

AGENTS OF FORTUNE—BIlue
Oyster Cult—Col

WNOE-FM/NEW ORLEANS
ADD:
BEST OF THE BAND—Capitol
HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum
NIGHTS ARE FOREVER—England
Dan & J. F. Coley—B8ig Tree
SECRETS—Herbie Hancock—Col
STREET PEOPLE—Vigor
MEAVY ACTION (airplay,
sales, phones):
BREEZIN'—George Benson—WB
DREAMBOAT ANNIE—Hearn—
Mushroom
FIFTH OF BEETHOVEN—Walter
Murphy Band—Private Stock
FRAMPTON COMES ALIVE—
Peter Frampton—A&M
GIST OF THE GEMINI—
Gino Vannelli—A&M
NIGHT ON THE TOWN—
Rod Stewort—WB
ROCKS—Aerosmith—Col
SILK DEGREES—Boz Scaggs—Col
WAR'S GREATEST HITS—UA
WILD CHERRY—Epic/Sweet City

WYDD-FM/PITTSBURGH

ADDS:

AIN'T NOTHIN' STOPPIN' US NOW
—Tower of Power—Col

JOAN ARMATRADING—ASM

HONOR AMONG THIEVES—
Artful Dodger—Cal

JUMP ON IT—Montrose—WB

ROARING SILENCE-—-Manfred
Mann’s Earth Band—WB

SCHOOL DAYS—Stanley Clarke—
Nemperor

SHAKE SOME ACTION— Flaming
Groovies—Sire

SIBLING RIVALRY—Rowans—
Asylum
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While some critics throw up their hands, others (like Rolling y./'$ ’
Stone) compare him to Errol Flynn, Frank Sinatra and Clark Gable. vur]é: %x&gggy
Some call him crazy. The London Times calls him “T he first -

man to bring a real intelligence to bear on pop.”

Whichever camp you're in, his new album“Let’s Stick Together”
will strengthen your resolve. It contains the title tune “Let’s Stick
Together” (a big hit in England) plus the Beatles'“It's Only Love”

“You GoTo My Head,” and, for the first time Ferry-solo versions

of his favorite Roxy Music songs.
SD 18187 The new Bryan Ferry album,“Let’s Stick Together!” Either '
'_‘ &y you getit, or you don’t. On Atlantic Records and Tapes. Produced by Chris Thomas and
(ATLANTC) Bryan Ferry for E.G. Records Ltd.
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TOP AIRPLAY

HASTEN DOWN THE WIND
LINDA RONSTADT
Asylum

MOST AIRPLAY
HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum
BIGGER THAN BOTH OF US—

Hall & Oates—RCA
WAKING AND DREAMING-—
Orleans—Asylum
SPITFIRE—Jeflerson Starship—
Grunt
JOAN ARMATRADING-—-A&M
FLY LIKE AN EAGLE—Steve
Milter Band—Capitol
! AMERICAN FLYER—UA

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosio—
20th Century

TRAPEZE—WB

MEAVY ACTION (airplay,
sales):

AGENTS OF FORTUNE—BIue
Opyster Cult—Col

AMERICAN FLYER-—UA

AUTOMATIC MAN—Island

DERRINGER—Blye Sky

FLY LIKE AN EAGLE—Stéve Miller
Band—Capitol

GO—Yamashta, Winwood,
Shrieve-—Island

GO FOR BROKE—lan Matthews—
Col

IN THE POCKET—James Taylor—
we

SPITFIRE—Jefferson Starship—
Grunt

WHISTLING DOWN THE WIRE—
Crosby & Nash—ABC

W-4.FM/DETROIT
ADDS:

AIN'T THAT A BITCH—Johnny
Guitar Watson—DJM

JOAN ARMATRADING-—A&M

BOSTON—Epic

LEGENDARY CHRISTINE PERFECT
ALBUM—Christine McVie—Sire

MIDNIGHT MIRAGE—Mike Greene
—Mercury

MOVING TARGETS—Flo & Eddle—
Col

ROARING SILENCE—Manfred
Mann's Earth Band—WB

SCHOOL DAYS—Stanley Clarke—
Nemperor

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosio—
20th Century

JROUBADOUR—). J, Cale—Shelter

MEAVY ACTION (airplay,
salss):

AGENTS OF FORTUNE—BIue
Oyster Cult—Col

BIGGER THAN BOTH OF US—
Hall & Ootes—RCA

ALICE COOPER GOES TO HELL—
wB

15 BIG ONES—Beach Boys—
Brother /Reprise

FLY LIKE AN EAGLE—Steve Miller
Band—Copitol

GIST OF THE GEMINI—
Gino Vannelli—A&M

NIGHT ON THE TOWN—
Rod Steawrn—WB

SOUL SEARCHING—AWB—
Atlantic

SPITFIRE—Jefferson Starship—
Grunt

WIRED—Jeff Beck—Epic

WXRT-FM/CHICAGO
ADDS:

ALBERT—Albert King—Utopia
ALL | CAN DO—Dolly Parton
—RCA
BAREFOOT BALLET—
John Klemmer—ABC

BOSTON—Epic

BREAD & ROSES—Judy Collins—
Elektra

CUPID'S ARROW—David Blue—
Asylum

DON'T FIGHT THE FEELING—
Jim Peterik—Epic
MAHONEY'S LAST STAND—
Ron Wood & Ronnie Lane==Atco

SCHOOL DAYS—Stanley Clarke—
Nemperor

SECRETS—Herbie Hancock—Col

MEAVY ACTION {sales, phones,
airplay):

AGENTS OF FORTUNE—
Blue Oyster Cult—Col

DREAMBOAT ANNIE—Heart—
Mushroom

FLY LIKE AN EAGLE—
Steve Miller Band—Capitol
CORKY SIEGEL—Dharma

SPITFIRE—Jeflerson Starship—
Grunt

SUMMERTIME DREAM —
Gordon Lightfoot—Reprise

WHISTLING DOWN THE WIRE—
Crosby & Nash—ABC

WIRED— Jeff Beck—Epic

WZMF-FM/MILWAUKEE
ADDS:

AMERICAN FLYER—UA

JOAN ARMATRADING—A&M

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

BOSTON—Epic

BREAD & ROSES—Judy Collins—
Elektra

HOMETOWN FROLICS—
Tommy West—Lifesong

MIDNIGHT MIRAGE—

Mike Greene—Mercury
MOTHER™S FINEST—Epic
WAKING AND DREAMING—

Orleans—Asylum
WE CAN'T GO ON MEETING LIKE

THIS—Hummingbird—A&M

HEAVY ACTION (airplay,
sales, phones, in descending
order):

FRAMPTON COMES ALIVE—
Peter Frampton—A&M

FLY LIKE AN EAGLE—

Steve Miller Band-—Capitol
ROCKS—Aerosmith—Col
SUMMERTIME DREAM —

Gordon Lightfoot-—Reprise
TED NUGENT—Epic
SILK DEGREES—Boz Scaggs—Col
DERRINGER—Blue Sky

KSHE-FM/ST. LOUIS
ADDS:

AUTOMATIC MAN—Island
BOSTON—Epic

FUNKY KINGS—Arista

MOVING TARGETS—
Flo & Eddie—Col

ROARING SILENCE—Manfred
Mann's Earth Bond—WB

WHOLE WORLD'S GOIN® CRAZY—
April Wine—London

MEAVY ACTION (approximate
airplay, phoncs):

BIG TOWNE 206 1—Parls—Capitol

CHEATA—Hub—Capitol

IF § WERE BRITTANIA I'D WAIVE
THE RULES—Budgie—A&M

I'VE GOT A REASON—
Richie Furay Band—Asylum

LEGENDARY CHRISTINE PERFECT
ALBUM—Christine McVie—Sire

MOTHER'S FINEST—Epic

SAD WINGS OF DESTINY—
Judas Priest—=—Janus

SINCERELY—Dwight Twilley .Band
—Shelter

TWO FOR THE SHOW—
Trooper—Legend

WAKING AND DREAMING—
Orleans—Asylum

KZEW-FM/DALLAS

ADDS:

MIDNIGHT MIRAGE—
Mike Greene—Mercury

MOVING TARGETS—Flo & Eddie—
—Col

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosia—20th
Century

HEAVY ACTION (sales, airplay,
phones, in descending order):

HASTEN DOWN THE WIND—
Linda Ronstadt-—Asylum

BREEZIN'—George Benson—WB

GIST OF THE GEMINI—
Gino Vannelli—A&M

FLEETWOOD MAC—Reprise

DREAMBOAT ANNIE—Heart—
Mushroom

SOUL SEARCHING—AWB—
Atlantic

KPFT-FM/HOUSTON
ADDS:
BOSTON—Epic
CE 200—Dillinger—Island
COMIN'—Chocolate Milk—RCA
COMING OUT—
Manhattan Transfer—Atlantic
MAHONEY'S LAST STAND—
Ron Wood & Ronnie Lane—Atco
MILLION DOLLAR LEGS—New
Tony Williams Lifetime—Col

MOVING TARGETS—Flo & Eddie—
Col
NOT A WORD ON IT—
Peter Carr—Big Tree
SECRETS—Herbie Hancock—Col

WHGLE WORLD'S GOIN' CRAZY—
April Wine—London

MEAVY ACTION (airplay):
AIN'T THAT A BITCH—
Johnny Guitar Watson—DJM
JOAN ARMATRADING—ALM
BIG TOWNE 2061 —Paris—Capitol
COMIN'—Chocolate Milk—RCA
DOCTOR IS IN AND OUT—
Yusef Lateef—Atlantic
DREAMS SO REAL—
Gary Burton Quintet—ECM
EVERYBODY LOVES THE SUNSHINE
—Roy Ayers Ubiquity—Polydor
GIST OF THE GEMINI—
Gino Vannelli—A&M
GO—Yomashta, Winwood,
Shrieve—Island
TO THE HEART—Mark-Almond—
ABC

KQRS-FM/MINNEAPOLIS
ADDS:

AIN'T NOTHIN' STOPPIN® US NOW
—Tower of Power—Col
ALBERT—Albert King—Utopia
AMIGO==Arlo Guthrie—Reprise
BIG TOWNE 2061—Paris—Capitol

BREAD & ROSES—Judy Collins—
Elekira

EVERYBODY LOVES THE SUNSHINE
—Roy Ayers Ubiquity—Polydor

GOOD SINGIN' GOOD PLAYIN'..—
Grand Funk Railrood—MCA:

SANBORN—David Sanborn—WB

2ND STREET—Bockstreet Crawler
—~Arco

SECRETS—Herbie Hancock—Col

HEAVY ACTION (airplay):
JOAN ARMATRADING—ASM

BIGGER THAN BOTH OF US—
Hall & Oates—=RCA

BIG TOWNE 2061—Paris—Capitol

CHICKEN SKIN MUSIC—
Ry Cooder—WB

HASTEN DOWN THE WIND—
Linda Ronstadt~-Asylum

LET THE ROUGH SIDE DRAG—
Jessie Winchester—Bearsville

SCHOOL DAYS—Stantey Clarke—
Nemperor

SECRETS—Herbie Hancock—Col

WAKING AND DREAMING—
Orleans—Asylum

WINDJAMMER—Freddie Hubbord
—Col

KBPI-FM/DENVER
ADDS:

MIDNIGHT MIRAGE—
Mike Greene—Mercury
SOMEWHMERE I'VE NEVER
TRAVELLED—Ambrosia—20th
Century
MEAVY ACTION ({sales, airplay,
phones, in descending order):
BREEZIN'—George Benson—WB
FLEETWOOD MAC—-Reprise
FRAMPTON COMES ALIVE—
Peter Frampton—A&M

HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum

SPITFIRE—Jeflerson Starship—
Grunt

KMYR-FM/ALBUQUERQUE

ADDS:

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

BLOWIN'—Noel Redding Bond—
RCA

BREAD & ROSES—Judy Collins—
Elektra

SCHOOL DAYS—Stanley Clarke—
Nemperor

HEAVY ACTION (alrplay, sales,
phones, in descending order):

AMIGOS—Santana—Col

JOAN ARMATRADING—A&M

BIG TOWNE 2061 —Paris—Capitol

DREAMBOAT ANNIE—Heart—
Mushroom

FLEETWOOD MAC—Reprise

FLY LIKE AN EAGLE—
Steve Miller Band—Capitol

LEGENDARY CHRISTINE PERFECT
ALBUM—Christine McVie—Sire

LOVE IS A FIRE—Country Joe
McDonald—Fantasy

SILK DEGREES—Boz Scaggs—Col

SOUL SEARCHING—AWB-—Atlantic

KMET-FM/LOS ANGELES

ADDS:
AIN'T NOTHIN' STOPPIN' US NOW
—Tower of Power—Col
BOSTON—Epic
COWBOY SONG (single)—
Thin Lizzy—Mercury

KOME-FM/SAN JOSE

ADDS:

AIN'T NOTHIN' STOPPIN' US NOW
—~—Tower of Power—Col

AUTOMATIC MAN—Island

BAREFOOT BALLET—
John Klemmer—ABC

BREAD & ROSES—Judy Collins—
Elektro

CHAMELEON—Labelle—Epic

DIGGIN' IT—Dunn & Rubini—
Prodigal

EVERYBODY LOVES THE SUNSHINE
—Roy Ayers Ubiquity—Polydor

FLIGHT NEVER ENDING—Mingo—
Col

MOVING TARGETS—Flo & Eddie—
Col

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosia—-20th
Century

MEAVY ACTION (sales, airplay,
in descending order):

SOUL SEARCHING—AWB—Atlantic

WIRED—Jeff Beck—Eplc

CHICAGO X—Col

WHISTLING DOWN THE WIRE—
Crosby & Nash—ABC

SPITFIRE—Jefferson Starship—
Grunt

FLY LIKE AN EAGLE—

Steve Miller Band—Capito!

HASTEN DOWN THE WIND—
Linda Ronstadt— Asylum

NIGHT ON THE TOWN—

Rod Stewart——WB

IN THE POCKET—James Taylor—
wB

GO—Yamashta, Winwood,
Shrieve—Island

KSAN-FM/SAN FRANCISCO

ADDS:

AIN'T NOTHIN' STOPPIN' US NOW
—Tower of Power—Co!

AUTOMATIC MAN—Island

BLINDED BY THE LIGHT (single)—

Manfred Mann’s Earth Bond—
w8

BLOWIN'—Noel Redding Band—
RCA

DIGGIN' IT—Dunn & Rubini—
Prodigal

FUNKY KINGS—Arista

SCHOOL DAYS—Stanley Clarke—
Nemperor

SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosia—20th
Century

YELLOW AND GREEN—
Ron Carter—CTI

HMEAVY ACTION (airplay):

JOAN ARMATRADING—ALM
BIGGER THAN BOTH OF US—
Hall & Oates—RCA
HOWZAT—Sherbet—MCA
MAHONEY'S LAST STAND—
Ron Wood & Ronnle Lane—Atco
MOVING TARGETS—Flo & Eddie—
Col
NIGHT ON THE TOWN—
Rod Stewart—WB
WAKING AND DREAMING—
Orleans—Asylum
WHOLE WORLD'S GOIN' CRAZY—
April Wine—London

KZEL-FM/EUGENE
ADDS:
BOSTON—Epic
BREAD & ROSES—Judy Collins—
Elektra
CHAMELEON—Labelle—Epic
COMING OUT—
Manhattan Transfer—Atlantic
MAHONEY'S LAST STAND—
Ron Wood & Ronnie Lane—Atco
MAN TO MAN—Hot Chocolate—
Big Tree
MIDNIGHT MIRAGE—
Mike Greene—Mercury
MOTHER'S FINEST—Eplc
SCENE STEALER—Ruby Starr—
Capitol
SOMEWHERE I'VE NEVER
TRAVELLED—Ambrosio—20th
Century

MEAVY ACTION {airplay,
phones):

AIN'T NOTHIN® STOPPIN' US NOW
—Tower of Power—Col

BIGGER THAN BOTH OF US—
Hall & Oates—RCA

DREAMBOAT ANNIE—Hecart—
Mushroom

MIKE FINNIGAN—WB

FLEETWOOD MAC—Reprise

HASTEN DOWN THE WIND—
Linda Ronstadt—Asylum

OLE ELO—UA

ROCKS— Aerosmith-—Col
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Is 1t possible that only seven years have elapsed since “Chicago
Transit Authority?” That the “jazz-rock” fusion initiated by Blood,
Sweat & Tears and nurtured by Chicago through its various growing
stages is such a young phenomenon? That the skeptics who questioned
tht musical and commercial viabilities of a jazz-rock cross-breeding
suddenly found themselves forced to accept the results as a serious musi-
cal development?

Ask a fan what it is about Chicago that makes the unit so special
and he’s hard put for words. He'll tell you of the dozen or so concerts
he’s seen, or point to the records he's purchased over the years and say
something about “that blend of horns and guitars.” Maybe he’ll even
talk about the voter registration drives and the positive political input
that has characterized so much of what they've tried to do both mu-
sically and as a social force.

That fan, however, is probably only peripherally aware of the de-
liberate care taken in the presentation of Chicago to the public. The
name James William Guercio will probably be familiar, as would the
Caribou Ranch, but the person who's been attending concerts and
buying albums thinks mostly in terms of Chicago’s willingness to step
away from the mainstream, to take a chance on something new. The
sound itself was, and remains, revolutionary; and many within the
mdustry predicted that insistence on multiple album sets and elaborate
packages upping the cost to the consumer would be the group’s down-
fall. But the sound of the band sustained such bravery and Chicago’s
concern that everything about their records and concerts give the cus-
tomer each penny’s worth of his dollars established a bank of trust on

which they continue to draw. And which the group itself continues to
respect.

1t is indeed only seven years since “Chicago Transit Authority,” but
it i1s a mark of the impact Chicago has had on the international pop
scene that the music they established as an acceptable style has influ-
enced and become part of the music of so many other bands. When
others learn the necessity of the total involvement in musical, social and
political spheres, and master the art of mutual trust between musicians
and audience, Chicago will be pointed to as a landmark band in ways
that cannot, as yet, even be predicted.
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Jim Guercio

By ELIOT SEKULER

@ The eclectic James William
Guercio was barely into his twen-
ties when he emerged as one of
the most respected producer/
managers in the music business.
Since starting his association with
Chicago in 1967, he has gone on
to head Caribou Records, Cari-
bou Management and the highly
successful Caribou Ranch Studios.
Several years ago he directed the
feature film ‘Electra Glide in
Blue’’ and was the force behind
the classic Chicago/Beach Boys

concert tour of last summer. Jim Guercio

Record World: What led you to make the transition from musician
producer?

James Guercio: !'ve been a composer and musician for a long time
and when | became involved in the music business, working for a
while as a studio musician, | realized that the fellow with the cigar
behind the board out there was changing the work that | was doing
on the other side of his glass booth. At that time, there were prac-
tically no producers who were really musical—and being a composer,
| wanted to have control over what was done with my music; so |
became a producer. That was about 1967.

RW: How did you get together with Chicago and what led to the
formation of the Caribou enterprise?

Guercio: | had a group called Blood, Sweat and Tears, which was
very successful; our first album sold in the neighborhood of nine
million copies and we had four gold records. As their producer | spent
a good part of my life on that project and | saw all that energy just
dissipated through bad management. Now the group is like a baseball
team; one or two guys own the name and they keep hiring new short-
stops. Anyway, at about that time | was working with a friend from
Chicago who had a group that was called C.T.A. and although | had
no interest, believe me, in becoming a manager, an agent, or even
their producer, really, the experience of Blood, Sweat and Tears was
still fresh in my mind. Blood, Sweat and Tears had been, again, tre-
mendously successful; they were making $50,000 a night, but even
so, the business decisions that were made for them were not right,
the business policy conflicted with creative policies. So after working
with C.T.A. for two years | came to the conclusion that there was
nobody to be found who understood what I'd been trying to do mu-
sically with them. So to avoid a repetition of Blood, Sweat and Tears
debacle, | took all that money that I'd made with BS&T and the Buck-
inghams and set out to build a company, a system that would oversee
all the business aspects that affected those artists.

RW: What did that enable you to do that you might not have been
able to do otherwise?

Guercio: Well, | hired the best people | could find, very competent
people who were working for me, for a company that | owned and
in which | called the shots. They’re still with me and they still do an
incredible job. And part of the reason that they do an incredible job
is that that they’re not forced to make decisions only for today, only
for the present; they make decisions for the future. Had we had a
manager for Chicago when they had their first couple of hits, he would
have tried to generate the largest possible amount of income in those
years in order to draw the largest possible commission. Instead, we
are able to forego some of that income. We went to Europe, traveled
| everywhere in the world, played 284 one-nighters in one year, but

in colleges as opposed to the big, easy dates. We developed a base

Creative Genius and Businessman Extraordinaire

in this country that would allow us to sell records and maintain a
following for the next ten years. For example, the management com-
pany waived its commission on a lot of the European dates during the
first four years, and there’s no other management company in the
business that would do something like that. But mine did it. The
decisions we made were based on creative considerations. For a
while, five years ago, Chicago was the hottest international attraction
in the world. During the past three or four years, they’ve chosen not
to play Europe because it takes so much out of a band’s system to do
that. They all have families and kids and homes; they’re successful
and they just haven’t wanted to give all that up for months at a time.
At present, though, since they’ve only been playing about 50 dates
a year, they've decided to go back and play to the international mar-
ket. We did Mexico last year and that was so successful that | think
the idea of reaching all those people throughout the world with their
music has gotten back into their blood. So to sum it up, | felt that |
had to control all the business elements affecting the band in order
to be able to make the right kind of creative decisions. Because when
you've got an artist that doesn’t have any money to show for all
his efforts—after maybe four or five years of recording and touring—
it's very difficult to talk to him in terms of creativity. And Chicago is
the richest band in pop music. There are other individuals—a few
artists like John Denver or Paul McCartney that have made more
money—but there ain’t no band with as much money as Chicago'’s
got. Our drummer, for example, has never written a song and he’s
worth over a million dollars. They all have pension plans and property
and I'm very proud of that, because the artist should own it all. And
when you have an artist who's financially secure, you can sit down
with him and say, "Listen, I'd like for us to play in Eastern Europe
and we’re going to lose money doing it.” Or ”| think we should play
Russia but we’re going to lose money.” And they can listen to what
you're saying without worrying about having to go out on tour just
to pay their bills, as most artists in this business have to do.

The company is my responsibility and
I‘ve hired the best people | could find
and gave them freedom to operate
within certain parameters.

RW: Your role seems somewhat complex, in that you’re combining
artistic and business responsibilities. To what extent do you still
function as a manager?

Guercio: | don’t. The company is my responsibility and I've hired
the best people | could find and gave them the freedom to operate
within certain parameters. The biggest consideration of my company
is integrity. Honesty. And 1’ve found people who are in sympathy with
those principles. Once you’ve established honesty as your guideline,
it's not too hard to make decisions after that. That holds true for the
management company, the business management company and the
record company. You make agreements with people, you stand by
your word, keep your agreements; they do what they say they’ll do,
you do what you say you’ll do and if you surround yourself with
creative people, you'll be successful.

RW: What kind of personal transition did you have to make, or are
you still making, in shifting from a musician/composer to the various
roles that you now play?

Guercio: Three years ago | directed a film, "’Electra Glide In Blue,”
and my continuing interest is in making films. | want to take the same

(Continued on page 28)
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The Chicago Experience: MoreThan Just Musnc

By MARC KIRKEBY

@ Seven years after Chicago’s first
album was released by Columbia,
"the sense one gets about this
band is that its members, and
their producer-mastermind James
William Guercio, expected and
planned for their enormous suc-
cess all along. How else to explain
a group whose first three albums
were two-record sets (although
specially priced ones) at a time
when the double album was a
relatively new packaging Idea
reserved almost exclusively for
top-selling stars, and whose
fourth album, certainly one of
the most audacious record de-
sign ideas in rock history, was a
four-album, three-poster, one pic-
ture book extravaganza with a
$14.98 list? Yet it didn’t take long
for the group to convince almost
everyone that it knew what it
was doing.

In those seven years, Columbia
has issued 10 Chicago albums;
the first nine are platinum, and
the most recent is still an Album
Chart top 10 item. Several of
Chicago’s single releases have
been among the biggest hits of
this decade, and its albums, as
stated above, have often been
among the most daring examples
of packaging and marketing in
the record industry. The group’s
appeal extends from young teens,
who know Chicago’s music pri-
marily from pop radio, to adults
for whom Chicago albums repre-
sent the only rock records in
their collections.

Musically, the group members
have moved a great distance,
from the fringe of what in 1969
had not even been named jazz-
rock, to the mainstream of Amer-
ican popular music with a style
that has increasingly come to rely
on harmonic vocals as an import-
ant complement to Chicago’s
trademark horn arrangements.
They have experimented with
frenzied horn charts that recall
Don Ellis, and with suites of songs
that have tried to embody con-
cepts ranging from one man’s
progression through an average
day to visions of a political apo-
calypse.

While their music has reached
out to millions and millions of
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Chicago {from left): Laudir de Ollvlero, Lee Loughnane, Peter Cetora, Terry Kath, Walter Parazaider, Daniel Seraphine, James Pankow

and Robert Lamm.

listeners around the world, the
members of Chicago have shown
themselves to be that rarity
among the rock giants of the
seventies, a band with a social
conscience. No new band in 1969
could choose ’Chicago” as its
name without conjuring up vivid
images of the bloody apogee of
the Vietnam war protest move-
ment, the 1968 Democratic con-
vention and that city’s response

to it, and the first album, "”Chic-
ago Transit Authority,” shows
some still-fresh scars. By “Chic-
ago I1,” the seven original mem-
bers and their producer could
inscribe the jacket, "With this
album, we dedicate ourselves,
our futures and our energies to
the people of the revolution . . .
And the revolution in all its
forms.”

Chicago’s musical expression of

CTA in 1969.

its political concerns has moved
from the idealistic intensity of
"It Better End Soon” to the vision
of a post-Woodstock mystical
harmony embodied in "Saturday
In The Park,” but all the while
the group has shown a down-to-
earth involvement in the mechan-
lcs of social change that is almost
unparalleled in this decade. Chic-
ago records have urged the young
to register and vote, and Chicago
concerts have boasted voter
registration booths where other
shows have had only souvenir
hawkers.

Brass and Rock

Chicago came Into being at a
time in rock’s evolution in which
brass and woodwind instruments,
excepting only the saxophone,
had had only the smallest in-
volvement in the major recordings
of the genre, in which George
Martin’s supportive horn arrange-
ments for The Beatles sounded
almost revolutionary, and in
which a very few other bands,
among them the Electric Flag and
Blood, Sweat & Tears, were just
beginning to experiment with a
rock sound in which those instru-

(Continued on page 19)
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Chicago:

8 “When we first started " trum-
pet player Lee Loughnane said,
“and as we came up through
the club circuit, we were always
told that we might go some-
where but chances were we
wouldn’t because we didn’t have
a show. That was what we heard
all the time. But we’ve always
seemed to get by on just our
music alone.”

Chicago is almost as well-
known as its metropolitan name-
sake. All Chicago-born, with the
exception of Brooklyn’s Robert
Lamm, their roots, as Lamm said,
“are basically rock, but we can
and do play jazz; Blood, Sweat
and Tears is basically a jazz-
rooted combo that can play a
lot of rock.”

Although Blood, Sweat and
Tears are often credited as being
the virtual pioneers of the "jazz
rock’” sound, Chicago must be
considered the foremost purvey-
ors of that questionable musical
form, a label that all members of
the group agree exists only in
the minds of the media.

“We are just a rock group with
horns!”” moans trombonist James
Pankow.

With the exception of guitarist
Terry Kath and bass player Peter
Cetera, all the members have
had extensive musical training.
James Pankow was a music major
at Chicago’s DePaul University
where he cultivated an interest
in jazz; but as his musical ex-
periences broadened he began
exploring and became more im-
mersed in rock and blues. It was
also at DePaul where Pankow
met another young musician,
James Guercio. Drummer Danny
Seraphine, Lee Loughnane and
walt Parazaider (woodwinds)
were also attending school there
at that time and the “rumblings”
soon began.

Robert Lamm moved to Chi-
cago when he was 15, fresh from
a church choir in Brooklyn, and
established musical roots as
pianist with high school groups
just prior to forming his own
rock band at 16. Then, as with
the other members, all that dues-
paying began: sock hops, clubs,
bar mitzvahs, weddmgs, etc. And,
from all these various rock, jazz
and showbands, the members

@s

Feelin Stronger Every Day

connected. Lamm’s various gigs
throughout the Chicago area in-
troduced him to some of the
future members and by the time
he began his musical studies
(piano and composition) at
Roosevelt University, the original
Chicago seven were well ac-
quainted, personally as well as
musically.

Chicago evolved from The Big
Thing, a favorite with the locals
and a group whose similar dress-
ing and choreographed stepping
almost tagged them as a slick
white rhythm and blues band.

“We've talked about putting
together a collection of things
we used to play in the clubs
when we were The Big Thing,”
Robert Lamm said. “A lot" of
rhythm and blues. We used to
do Hendrix material with horn
arrangements, a lot of Beatles
stuff with brass. For the last
couple of years we were doing
‘Got To Get You Into My Life’
for an encore and people freaked
out because they haven’t heard
it for a long time. We used to do
a version of Sam and Dave’s

‘Hold On I'm Comin’.’ There is
a Bach piece with a repeated
bass line that fits ‘Hold On I'm
Comin’’ exactly so we did that
song against the Bach piece and
the people loved it. We did weird
arrangements of ‘Goin’ Out Of
My Head’ and a couple of Moby
Grape tunes—the acid rock era
with brass.”

Bassist Peter Cetera then de-
parted from the Exceptions, con-
sidered one of Chicago’s finest
rock bands, and joined forces
with The Big Thing just prior to
James Guercio changing their
name to Chicago Transit Author-
ity. By then, former college class-
mate Guercio had already made
a heady step in fame’s direction
as producer of The Buckinghams,
a local group making a national
splash with such hits as ‘Kind
Of A Drag,” "Don’t You Care?"”
and ‘Susan.” Guercio, at the

time, was about to sign yet an-
other Chicago group, the lllinois
Speed Press, that had recently
offered a bass gig to Terry Kath.
But by then Kath was too much
in love with his lead guitar so

The Big Thing

he turned down the more lucra-
tive bass offer and totally com-
mitted himself to the Big Thing.

Buoyed by Kath’s enthusiasm,
Guercio came out to hear the
group, was immediately excited
by what he heard and, by offer-
ing to move them out lock,
stock and brass to California and
to subsidize their personal, there-
fore their musical, needs, a bit
of rock 'n’ roll history was born.

“Guercio subsidized wus to
come out to the west coast in
1968,” Walt Parazaider said. “He
set us all up in a house, paid
all the bills. It was incredible.
Guercio had gone to DePaul
with us and he was the kind of
guy that when he got somewhere
he never forgot his friends. The
most. super thing in the world
is to wake up in the morning and
get out your horn and rehearse
eight hours a day on your own
original music. That's the dream
story, if you think about it—to
do nothing but just concentrate
on your music. Jim Guercio was
the break. If anyone ever wants
to know what the turning point
was for Chicago, )Jim Guercio
was it. He opened almost all the
doors for us and he is still an
integral member of our group.
We consider him the ninth mem-
ber, as a matter of fact.”

Guercio not only set them up
in a ‘“creative community” that
must be every struggling musi-
cian’s dream but also hustled
them various gigs in Los Angeles
area rock clubs like the Whisky
a Go Go and other less pres-
tigious places with names like
Itchyfoot Mose. L.A. exposure
led to ‘“underground” recogni-
tion in such periodicals as the
L.A. Free Press and airplay on
FM radio until they were out of
the clubs and attracting much
larger crowds in halls like Los
Angeles’ Shrine and Fillmores
East and West.

As soon as a recording contract
from Columbia seemed immin-
ent, Guercio was signed to pro-
duce the second (sans leader Al
Kooper) Blood, Sweat and Tears
Ip. This was all going on while
the Chicago Transit Authority was
still waiting in their Guercio sub-

(Continued on page 26)
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For Lamm, The Group Always Comes First

B Although many have consid-
ered Bobby Lamm to be the
“leader” of Chicago, or at least its
guiding light, Lamm himself
would probably be the first to
disagree. Although he may have
a wider variety of musical goals
and/or ambitions, might have
written their first hit single, “Does
Anybody Know What Time It Is?”
and is the only member to have
released a solo album, “Skinny
Boy” in 1974, he is the most ex-
pressive when stressing the strict
ensemble “rule” of the group.

Schooling

After moving to Chicago from
Brooklyn, Lamm was awarded a
scholarship to the Art Institute of
Chicago, one of the most pres-
tigious of its kind in the country.
But just prior to starting classes
his artistic goals were all but for-
gotten when he formed his first
rock ‘'n’ roll band. So he turned
down the scholarship to become
a full time music student at Roose-
velt University where he eventu-
ally became acquainted, as well
as musically involved, with the
other members.

Lamm is the one most respon-
sible for the group’s political
voice, a factor which has played
a large role in their music. Many
of the group’s concerts have
served as political platforms of
sorts, stopping the music to pro-
test the war in Vietnam or urging
the kids to register to vote. But
all of that has changed now.

"We were being badgered by
the press,” Lamm said. “We were
being asked for political connota-
tions in songs where there weren’t
any. We were being asked to ex-
plain and re-explain things that
were said in the second album
and we were already through re-
cording our fifth and way past
that stage. So | would say from
the sixth album on we tried to
kind of stay away from at least
political musical material. At least,
if we were going to become po-
litically involved we were going to
do it on a personal basis and not
involve the whole band. We met
Governor “Jerry Brown recently
and he came and talked to us. We
liked his ideas and what he had
to say so we did the Anaheim
benefit for him. We may not do

W

Robert Lamm

anymore things like putting po-
litical commentaries in our songs
but we can still try and get a guy
that we believe in elected. Terry
and Lee were put into a position
to answer questions about a song
I had written and they would feel
funny about it because they are
not politically interested.”

Lamm has many solo projects
in mind but Chicago still comes
first as far as he is concerned.

“I would like to do another solo
album,” Lamm sald, “‘Because |
like the first one | did very much.
I‘'m proud of it. A lot of people
seem to have it because | go into
a lot of people’s houses and | see
it there. But maybe they got it for
free because judging from the
sales figures | got it didn‘t sell
too well. I want to do another one
for sure because | have a lot of
material that | have accumulated
over the years that just isn’t right
for Chicago.”

Songwriting
Because Lamm had written such
a sizeable portion of the Chicago
Transit Authority album, many
critics have termed it really a
“Bobby Lamm album.”

“I listen to that first album a
lot,” he said, “listen to each in-
strument individually, listen to
each word, listen to each per-
formance and there is not any-
thing on that to say that it is a
Bobby Lamm album. There aren’t

any of our-albums that are Peter |

Cetera albums or Terry Kath al-
bums. They are all group efforts
in the end. | just happen to write
a lot of songs and that's my

contribution. I'm a better song-
writer than | am'a -piano player
and a performer. | _could -never
reach the level of performance
that Terry does playing guitar. He
has played almost every major
solo on at least the first five al-
bums anyway. And most of the
solo work still rests with him and
he always pulls it off beautlfully.
That is his responsibility and he
is willing to handle it. Our group
is an ensemble. It is not a Rolling
Stones with Mick Jagger as the
leader.”

When the group took some
time off this year, Lamm worked
with Tom Scott to further his edu-

Chicago in L.A., 1970.

cation in orchestrating for larger
groups and scoring of films, the
latter something he has been
wanting to do for a long time.

"“That’s possibly a solo endeavor
I will get into more,” he said,
“because | have been able to sit
down and. go back to my books
again and remember how to write
for strings. | learned one time but
I forgot. If you are not doing
something like that all the time
you just forget it. But I'm going
to try and do a lot of different
things on the side. But only if the
Chicago schedule permits. The
group always comes first with
me.”’
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Larry Fitzgerald & Howard Kaufman:

The Building of a Superstar Act

B Llarry Fitzgerald and Howard Kaufman were two men with vast ex-
perience in business management and little experience in the music
business when they first joined Caribou Management. They now feel
they have gone through a "learning experience” with Chicago and
have "grown with them.” Fitzgerald is now vice president and general
manager of Caribou Records and vice president of Caribou Manage-
ment. Kaufman is vice president of business affairs for Caribou Rec-
ords and secretary/treasurer of Caribou Management.

Record World: Why do you think Jim Guercio became interested
in management as opposed to remaining on the artist’s side of the
business?

Larry Fitzgerald: Jimmy, of course, could best answer that question
but from our early discussions, we came to certain conclusions that
have formed the basis for this organization. In the early days, Jimmy
spent a lot of time on the road and saw certain inequities in the way
artists were dealt with. He saw artists that had hit records for which
they were never paid, tours for which they were underpaid and in
general, had their careers mishandled and finances misspent. In many
instances, there was just a general lack of care and integrity in dealing
with certain artists.

Howard Kaufman: The concept consisted of having a single entity
that could involve itself in every aspect of an artist’s career. There
would be no need to have an outside business manager, personal
manager or production manager. All of that combined energy could
be focused on the artist’s career.

RW: At what point did Chicago come into the picture?

Fitzgerald: Chicago was, at that time, a band called The Big Thing,
a group that Jimmy had been encouraging and working with. He
wanted them to write their own music, because he knew they had
talent in that direction and he wanted them to get away from the
type of top 40 oriented material that they, of necessity, had been
doing. The only way to work and survive in Chicago at that time was
to be on a juke box, but they had become the biggest club band in
the city. We brought them out to California in the early summer of
1968. They stayed in a house in Hollywood, writing and rehearsing
constantly and playing a gig whenever we could find one for them.
It was quite a while before the first record came out.

RW: When did that first album come out?

Kaufman: The first Chicago album was released in January of 1969.
The group had been in L.A. for about a year before that.

Fitzgerald: And even after that first album was released, it wasn’t
very easy at first. At that point, we would play anywhere. We would
play for any kind of money we could get or even for free, just to get
exposure, experience and to get the stage act down. So I'd come to
the office every day, check our airplay, check our record sales and
see what kind of work was available. That's what my life consisted of
in those days.

RW: Were you booking as well?

Fitzgerald: No, we were fortunate in finding an agent fairly early
on. Danny Weiner was with IFA at the time; he still books the band
and he’s been a very important part of everything that’s happened to
Chicago.

RW: What kind of gigs was the group playing at the time?

Fitzgerald: Clubs, concerts, dances. It wasn’t really until the second
album was released that Chicago really started to break.

RW: At that point, did your jobs change very much in terms of what
you did from day to day?

Fitzgerald: Things changed a lot. Howard and | were both more or
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less neophytes in the music business up until that point. We went
through a learning experience with the band and | think we’ve been
able to grow with them.

Kaufman: Our goals were always predicated on the principle that
the guys—all of the members of Chicago—would remain financially
secure which would free them to make artistic decisions. That’s what
we talked about from the very beginning and it’s remained an impor-
tant factor in the unity of the group and, ultimately, their success.

Fitzgerald: We believed that if the right artistic decisions were
made, then the money would follow. We’ve never wanted to make
decisions based purely on money, even when making a few dollars
was a crucial matter. There was a time when | called Howard and told
him that | had to have a truck because there was no other way to move
our equipment around. For that specific reason, we took a job as the
house band at a place called the Factory and after the second night,
we were fired because we played too loud and we played original
material. And that really upset me, because that gig was going to give
us the down payment for the truck we needed. Doc Severenson had
been in the club that night, along with several other musicians and
people in the business, and Doc had told the group that he liked their
original tunes. The manager of the club had warned them that if they
played their own stuff or continued to play what he considered to be
too loud, they’d be fired. But at Doc’s request, the guys cranked up
and began playing their own music. | was home that night and | got
the call at about 1:00 in the morning: "’Your band is fired.”

RW: At what point did Columbia Records get behind Chicago?

Kaufman: Jimmy had had a production deal with Columbia so it was
understood from the very beginning that the label would be behind us.

RW: Did Columbia believe in Chicago from the very beginning? Was
it difficult to motivate them to support the band?
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Our goals were always predicated on
the principle that the guys . . . would ”
“ remain financially secure which would
: free them to make artistic decisions. i
1

Fitzgerald: It's always difficult, even now.

Kaufman: Management has to stay on top of it at all times. It's a
team effort, of course, between the management, the agency and the
record company, but our job is similar to that of the president of a
large corporation. We’ve got to make sure that all the various depart-
ments are functioning properly. We're not saying that Columbia
doesn’t do their job; they do. They sell a lot of records and they’ve
been very good to us. But they have a lot of other artists on the label
as well, and our only concern is with Chicago. We have to secure as
much attention for Chicago from the label as possible, as much support
as is possible. You have to keep fighting all the time.

Fitzgerald: You can never take anything for granted. One of the
biggest problems that we face in dealing with Columbia on behalf of
Chicago today is that the band is so successful that the company knows
they can ship ’x” number of records that will sell through as a matter
of course. There will be ”x” amount of airplay on Chicago, right out
of the box, without any aggressive promotion, without any real support
from the label. It's almost an automatic thing. Our job is to make sure
that they don’t treat it as automatic, that they don’t take the group’s
success for granted. You've go to keep creating excitement at the
company, with the promotion men in the field, the salesmen out on
the street. You've got to stay in touch with them and exchange ideas,
(Continued on page 35)
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Terry Kath: A Natural Musician

® "I’d rather be a musician than
a pop star,” says Terry Kath,
whose guitar playing is always
sure to heighten the excitement
of any Chicago record.

Clearly a pop star in his own
right, Terry is also an outstanding
musician, and even though not
schooled in the traditional sense,
he displays in his playing and
writing the fact that he is truly
a natural musician.

Terry, who was born in Chi-
cago, comes from a musical family
and experimented with several
instruments including the banjo,
accordian, bass and drums before
settling upon his main instrument
—the guitar.

In addition to playing the gui-
tar, Terry is also one of the chief
contributors to Chicago’s wealth

Terry Kath

of recorded material. Most of his
tunes are based on experience.
“Usually, the songs that | write
are pretty personal,” explained
Terry. “I write strictly from some-
thing that has happened.”
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Even though Terry is not a for-

- mally trained musician, he says

that he is interested in going back
to school. “1 think if 1 ever had
the time, I'd like to go back to
college to learn to write and
arrange music,” said Terry. “I
would also like to get into com-
posing on a big scale, quite pos-
sibly for big bands or sympho-
nies.”

Even though Terry is interested
in other outside projects, his first
interest is in Chicago.. ‘‘First
thing on my list is this band,”
comments Terry. ““l hope that we
can continue to play for years.
There’s nothing that | really like
better than playing with Chicago,
and | think the group will be able
to go on for quite a while.”

Another goal of Terry’s is to

Columbia Record & Tape Club
and its millions of members
salute
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Columbia
House

1400 North Fatrcige Avenus
Terre Haute inchans 47808

someday get into acting: “It's
another side that really interests
me.” He has already gotten his
feet wet as an actor, providing an
interesting conclusion to "Electra
Glide In Blue.”

Terry's favorite hobby is motor-
cycle riding, but he also likes to
collect guns that are unusual and
interesting to shoot. He Is quick
to point out, though, that he is
not interested in any kind of hunt-
ing. ““I do target-shoot, but prefer
just to go out into the desert and
shoot beer cans!” he says.

Terry was, and still is, quite
confident about Chicago. "1 felt
right from the beginning that this
band had a lot of potential. 1
knew with a lot of hard work, we
could really be a supergroup.”

(Continued on page 34)
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CBS Executives Salute Chicago

Walter Yetnikoff |

(Walter Yetnikoff is president, |
CBS Records Group)
B There is no music more
widely known today than that
of Chicago. From their distinc- |
tive work on record to their
concert appearances all over the |
world, Chicago has continually
set new standards of musical

taste and excitement both as a
band and as individual musici-
ans. Audiences everywhere have
their

responded to universal |

musical style.

X

Walter Yetnikoff
In many ways, this band
goes far beyond the success
that is apparent from their
enormous record sales. They
represent the best that music

has to offer, always bringing to

their performances a profes-
sionalism and maturity that
reflect on the entire music
industry.

Contributions
Congratulations to  Terry
Kath, Peter Cetera, Robert

Lamm, Laudir de Oliveria, lee
Loughnane, James Pankow,

(Continued on page 34)

Bruce Lundvall

(Bruce Lundvall Is president,
CBS Records Division)
@ When Chicago burst onto the
music scene seven years ago, we
were aware that the group was
playing a new fusion of rock
and jazz idioms. We soon
realized that this was just one
dimension of a group we in-
stantly felt was destined for
superstardom. Time has borne
this out. Chicago has brought
aspects of many different styles
of music to their works in such
innovative fashion that now,

seven years and ten albums later,
their status in music has never
been bigger nor more secure.

s -.";Ir'
Bruce Lundvall

Through persistence and dedi-
cation, and a complete aware-
ness of their own creative
potential, Chicago has become
the most successful American
rock band. The relationship we
have enjoyed with each mem-
ber of the group as well as
James William Guercio, Larry
Fitzgerald and Howard Kaufman
has been a very special one and
we are grateful to have been a
part of the career of Chicago
from the very beginning.

Paul Smith

(Paul Smith is vice president,

the trend in Chicago’s tremen-

Jack Craigo

(Jack Craigo is vice president

and general manager, marketing,
CBS Records)
& Chicago’s success has evolved
out of a complete understand-
ing of the contemporary idiom
and a commitment to hard work.
Their recordings have always
exhibited the unity of concept
that has become the group’s
hallmark upon which we have
based our total marketing
thrust.

The unique logo which bears
the name of this supergroup
signifies a constant symbol of
quality, leadership and excel-
lence. Their tours have been

carefully constructed, properly
paced and fully developed be-
fore implementation. To main-

Jack Craigo

force
such as Chicago required fore-
sight, intuition and coordination.

(Continued on page 34)

tain a potent musical

Don Dempsey

(Don Dempsey is vice presi-
dent, marketing, Columbia Rec-
ords)

B Chicago was the first group
to align themselves strongly
with a readily identifiable over-

Don Ellis

(Don Ellis is vice president,
popular a&r, Columbia Records)
8 The sound of Chicago is a
major force in contemporary
music. Its presence has been
monumental; the group’s influ-
ence has been felt everywhere.
From its inception, Chicago of-
fered a styling and texture all
its own. They developed a
sound immediately identifiable,
and, most significantly, it al-
lowed for constant growth. Be-
cause of this, “Chicago X" is as
new and creative as their first
Ip, "C.T.A.” each album dis-
playing its own depth and
versatility.

This easily recognizable, con-
stantly maturing sound has been
a cornerstone of the group’s
huge success. Although many
have sought to imitate the
Chicago sound, none have suc-
ceeded. Chicago remains the
perennial American group.

Stan Monteiro

(Stan Monteiro is vice presi-
dent, national promotion, Colum-
bia Records)

marketing & branch distribution, | dous sales pattern. Catalogue | all image. Because of this and | @ Nothing is automatic today
CBS Records) product has always been ex- becaust_e of‘ the group’s  utter but‘Chncago is about as auto-

. | tremely strong, with many past professuonallsm_ and quality, they | matic as they come. You don't
@ We are all proud of Chicago’s | .=~/ continually  charting | are a marketing dream come | have to ask radio programmers
enviable sales record: ten comparable to current best | true. In fact, their innovations | to listen, which is half the ball
straight platinum albums and | Gojjers We  have enjoyed as | have led us, as a company, to | game; they want to listen.
two gold singles. All of this in many as six different Chicago | equal innovations and some of | There’s no limit to their demo-
less than a decade of stunning | |ps simultaneously represented | our finest media mix advertising, | graphics, male or female from
growth and prosperity. Con- | on the charts. cover art, point of purchase | nine to 90. Chicago is pro-
sistency rightfully characterizes (Continued on page 18) (Continued on page 30) | (Continued on page 30)
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B Peter Cetera, the last member
of Chicago to join the then
named Chicago Transit Authority
while the group was still en-
sconced in its home town, has
emerged over the past eight years
as lead singer (along with Terry
Kath and Robert Lamm), one of
the principal songwriters and a
riveting presence on the concert
stage.

“l joined Chicago about six
menths  after it was formed,”
Cetera explained. “I left my
group (The Exceptions) when they
needed another singer and a bass
player. Success was never really
something | thought about. |
knew we were a special band. |
knew we’d have a certain market,
and once we caught on, the suc-
cess would follow.”

Chicago has indeed been a
“special” band from the start,
but the group has often, and
erroneously, been lumped into
the “’jazz/rock” or “horn band”
categories.

1 don’t think we're jazz/rock,
although there was a time we
could have been considered
that,” Peter (never Pete) said. “I
think now we’re just into con-
temporary music. As far as horns
are concerned, yeah we have
horns. We have guitars too so
we could be called a guitar band.
Chicago has their own bag, the
Chicago bag.”

That “bag” is helped along
not only by Cetera’s highly iden-
tifiable vocal style but by his
songwriting efforts as well.
Among his compositions are two
of the group’s biggest hit singles,
“Feeling Stronger Every Day*
and “Wishing You Were Here.”

“I've been writing since |
joined Chicago but it took me
about one album to get going,”
he said. “Since then I've written
about two songs per album.
Chicago has given me the free-
dom and opportunity to write
and | think each of us has a
different style.

“l compose my songs on
everything. I've used guitar, bass,
harmonica. Many times, if some-
one. knows how to play piano
real well, they’ll ignore the simp-
ler chords and simpler chord
arrahgements. | pick up whatever

Peter Cetero

instrument | can. | don’t always
think of myself as being the lead
singer on the songs | write. |
wrote ‘Wishing You Were Here'
and couldn’t sing lead because
it was too low for me.” The song
was eventually recorded by an
ensemble of both Chicago and
The Beach Boys.

After eight years of living in
each other’s pockets, especially
on the road, Cetera is happy to

agree that “we all get along great.
We do think as a family.

“There has never been one per-
son who was the leader. I've
never been in a band that had
a leader and | don’t think | ever
could be. In this band we work
everything out among ourselves.
Majority rules. We vote on every-
thing. If 1 wanted to say I'm the
leader . . . okay, I'm the leader,
but so is everyone else. It's all
chiefs and no Indians.”

As one of the country’s largest
concert attractions, the members
of Chicago have been on the
road for much of their time to-
gether and Cetera feels “there’s
no happy medium. When I'm on
the road, | get tired of the road.
When I'm home | get very tired
of being at home.” In order to
relieve the boredom and to pre-
pare for the physical energy they
must expend on the stage, sev-
eral members of the band, in-
cluding Cetera, have recently
become tennis fanatics.

After recording 10 albums to-
gether, Cetera feels there will be
no radical departure in the future
from the formula that has made
Chicago such a success.

“It's been a natural progres-

sion -all along,” he said. ""We
each had a song in the last album
and everyone has had a chance
to develop as a writer. I'm a
rocker but | like to do songs, not
jams. Some of the guys might go
oft and do solo albums but that's
about as radical as we’ll get.”

Paul Smith

(Continued from page 16)

This superb sales power is
unique and serves as testimony
to their status as a supergroup.
Chicago’s impact on the na-
tion’s retailers is felt the year
round. Chicago is the strongest
and most consistent selling
catalogue in the record business.

Paul Smith
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Lee Loughnane Moves Towards New Horizons

8 Lee Loughnane was only 12
years old when he got his first
trumpet. Like Walt Parazaider he
was blessed with the encourage-
ment of a musician father, also a
trumpet player, and, just out of
grade school, he developed a pas-
sionate interest in the big band
sounds of Tommy Dorsey and
Glenn Miller.

Background

“l was about 12 or 13 when |
started,” Loughnane said. “In high
school | was in the concert and
marching bands and on the side
| played a couple of weddings.
You'd just get three or four guys
together and you’d play a wed-
ding. Then | got into a band
called Ross and the Majestics and
that was my first real rock ‘n’ roll
band. It was a five piece band—
tenor, trumpet and rhythm sec-
tion. At the same time | got this
gig on the weekends with a band
called the Shannon Show Band.
It was an Irish show band and
we'd play country and western,
Elvis Presley tunes, Irish waltzes.
That was just before Chicago
happened.”

Loughnane majored in music
education at DePaul University
following some scant training the
summer before in “just the ba-
sics.” In case his musical dreams
didn’t pan out he would have a
teaching degree to fall back on.

Playing The Trumpet

“I thought I'd become a teach-
er,”” he said, “but as | got into it
I realized that | would have to
take all of these required courses
that had nothing at all to do with
music, | decided to call it quits. |
didn’t want to be a teacher any-
more. All | really wanted to do
was play the trumpet.”

So Loughnane dropped out of
DePaul and enrolled in classes at
the Chicago Conservatory of Mu-
sic—majoring in trumpet. By this
time Chicago was more or less
together and had been playing
local gigs for about six months.

"When Guercio brought us out
here,”” he said, ““we didn’t have
anything to do but play. If we had
stayed in Chicago it would have
been a different story. We would
have had to go to school and try
to make all the gigs. We had to
come to a place like Los Angeles

Lee Loughnane

just to get started because in the
midwest you just can’t go any-
where. We’ve grown up with this
band. We've matured along with
each other and at the same time
our music has matured.”
Although Loughnane has been
writing more he has no plans for
a solo album. His extra-curricular
musical activities lie exclusively
with a rehearsal band which also
includes Danny Seraphine, Laudir
de Oliviera, Don Grusin on key-
boards and Bill Dickinson on bass.
“Those cats are really good,”
he reports, “and it's a lot of fun
playing with them. Plus, it feels
good to get into something dif-
ferent once in a while. You need

that to grow, to blow off some
creative steam. | feel like I'm
moving onto some new horizons
when | play with this band and
it feels really good.”

When James Guercio made his
film directorial debut a few years
ago with “Electra Glide in Blue,”
Loughnane played a small role.

Acting

“l did a couple of scenes in
that movie,” he said, “and one
of them ended up on the cutting
room floor. But | had a lot of
fun doing it. | felt comfortable in
front of the camera, which really
surprised me because | didn't
think 1 would at first. But once |
was there | felt like | was at home

almost. So I'm looking forward to
doing some more acting. In what
capacity, | don’t know, | think |
would like to do movies rather
than TV. | could play in this band
for the rest of my life if the band
stays together, but | still have to
grow as an individual. People can
say I'm using the band’s success
to get roles but I'm going to do
whatever | feel like doing. It’s all
going to be for my own benefit
and hopefully everyone will like
it or enjoy it. | want to enjoy my-
self but | think | should be able
to feel free to do whatever | want
to do.”

Chicago Experience

(Continued from page 6)
ments would share the spotlight
with guitar and piano.

Robert Lamm, Peter Cetera,
Terry Kath, James Pankow, Lee
Loughnane, Walter Parazaider and
Daniel Seraphine drifted together
from and into a number of gen-
erally unsuccessful Chicagc-area
bands called The Missing Links,
The Exceptions, The Majestics and
The Big Thing. Most had had
formal training in music, and at
least one, Loughnane, was a
rather late convert to rock ’‘n’
roll. The new group played in-
numerable dates at bars and
colleges in the area without at-
tracting much attention,- playing
music that was at best unfamiliar
to its audiences.

History

Several of the members had
been students at Chicago’s
DcPaul University, where they
had met another student, James
William Guercio. Guercio had
played bass for one of Dick
Clark’s touring bands and briefly
for the Mothers of Invention, had
written songs for Chad and
Jertemy and had produced the
Buckinghams. Guercio heard the
CTA, recognized both thelr po-
tential and the lack of response
they were receiving in their
home city, and convinced them
to move with him to Los Angeles.

The group rehearsed intensely,
and once again played frequently
at clubs and bars, this time grad-
ually assembling a local follow-
ing. The ultimate result was a

(Continued on page 30)

RECORD WORLD SEPTEMBER 11, 1976

SECTION 1l

AmericanRadioHistorv.Com

19













THE MUSIC

THE PACKAGING

Queens Litho salutes Chicago and their contributions to the music industry.




Chicago Transit Authority | (PG
8). A jazz orientation and the
memory of the ‘68 Democratic

Convention dominate this first
effort by a group that had already
decided to shorten. its name to
Chicago by the time of the al-
bum’s April, 1969 release. The
two-record set is highlighted by
Robert Lamm compositions and
by extended soloing on several
songs, most notably on the
group’s frenetic version of the
Spencer Davis Group’s “I'm A
Man.” The Lamm-penned “Does
Anybody Really Know What Time
It Is” became Chicago’s fifth sin-
gle, released after three songs

from "“Chicago 1I’" had scored, but
even without an immediate single
hit, “CTA 1” reached number 17
on The Album Chart in August,
1969, and has remained a solid
catalogue item.

Chicago. Il (PG 24). “With_this
album, we dedicate ourselves, our
futures and our energies to the
people of the revolution . . . And
the revolution in all of its forms.”
Despite this album cover inscrip-
tion, Chicago’s second (and per-
haps its best) effort is less con-
cerned ‘with politics than with a
rather disjointed look at maturity.

“25 or 6 to 4,” the group’s fourth
single, is arguably their strongest
composition, with the horn sec-
tion and guitarist Terry Kath spot-
lighted, and the “Ballet For A Girl
In Buchannon” that fills side two
of the January, 1970 release
spawned two more hits, ““Make
Me Smile” and “Colour My
World,” both sides of the third
Chicago single. The Ip reached
number three on The Album Chart
in May, 1970.

Chlcago [} (C2 30110). Chi-

cago’s commercial clout was
proved even more conclusively by
this third consecutive two-record
set, released in January, 1971,
which topped The Album Chart
for two weeks in February and
March of that year. “Free,” the
group's sixth single release and
the only one from “Chicago III,”
was also a hit that year. The
group’s preoccupation with suites
of songs culminates on this al-
bum, dominated by the composi-
tions of Lamm, Kath and trom-
bonist James Pankow. Side two is
taken up. by Lamm's “Travel
Suite,” side three by Kath's ex-
amination of an average day, and
side four by Pankow’s .vision of
the apocalypse.

A
o
_’f’bl IL/'Q

B |

Chicago At Carnegie Hall (C4X
30865). A week-long stand at the
prestigious New York hall in April,
1971 resulted in this four-record
set, certainly one of the most am-
bitious packaging concepts in
rock recordings, released in Oc-
tober of that year. Along with four
Ips in cardboard sleeves, the
package contains three posters
and a picture book that includes a
list of every Chicago performance
from the group’s inception
through mid-1971. The three pre-
ceding albums are given approxi-
mately equal attention, with the
package thereby serving as a
greatest hits album of sorts. Tapes
of the set were released separately
in two volumes. Despite its $14.98
list, “Chicago At Carnegie Hall”
had a lengthy stay at number
four on The Album Chart in
lanuary and February, 1972, and
has achieved RIAA platinum

status.

Chicago V (PC 31102). This July,
1972 release was the first single
Ip Chicago made, although the
Ip’s packaging still employs a two-
pocket cover to hold the two
posters enclosed. Lamm composi-
tipns take up most of the set, most
notable among them the smash
“Saturday In The Park,” released
as a single in the summer of 1972.
The group’s songs began growing
shorter and less connected to
each other with this album, as
Chicago’s feel for the mass audi-
ence grew. The album:spent three
weeks as Record World's top al-
bum in August and September,
1972.

Chicago VI (PC 32400). Pro-
ducer James Willlam Guercio’s

Caribou Ranch, shortly to become
one of rock’s most respected re-
cording facilities, served as home
for the sixth Chlcago album, re-
leased in June, 1973. The song-
writing chores are evenly distrib-
uted here, with Pankow and
bassist Peter Cetera contributing
the album’s two hits, “Just You 'N’
Me’”" and "Feelin’ Stronger Every
Day,” the 12th and 13th singles
by the group. ““Chicago VI” also
marks the debut of percussionist
Laudir de Oliviera, the only new
member of the band since its
inception. The Ip was number
one on The Album Chart for two
weeks in August, 1973,

Chicago VIl (C2 32810). Some-
thing of a turning point in the
group’s career, this album signals
an increased interest in vocal
harmonies highlighted by guest
appearances by the Beach Boys
and the Pointer Sisters. Pankow'’s
“(I've Been) Searching So Long,”
Cetera’s “Wishing You Were
Here”” and trumpeter Lee Lough-
nane’s ““Call On Me” comprise

(Continued on page 34)
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A Positive Outlook Is The Key for Pankow

B Chicago is a bonafide rock of
Gibraltar. They are one of the
few survivors of the pop/rock
jungle — spending most of their
time on the good side of the hit
parade. As well as being a musi-
cal success story, Chicago is a
study in group therapy, proving
that it Is indeed possible for a
band that plays together — for
10 years and 10 albums—to con-
tinue to stay together. Those ten
years were good, and the albums
all went gold, but there is more
than their common “good for-
tune’” that binds the band, ac-
cording to James Pankow, trom-
bonist for the group.

Pankow had roamed in and out
of some stock late '60s jazz bands
before the conception of Chi-
cago, but he never had any sec-
ond thoughts; in fact, he never
had any other thoughts about his

future except that he was going
to be a professional musician. At
age 19, Jim put away his home- |
work, picked up his horn and

joined six of his friends in form- |
ing the now historic Chicago |

James Pankow

Transit Authority. Pankow and his
pals are still together a decade
later, adding a member and ab-
breviating the name, but essen-
tially Chicago has remained in-
tact over the years. Jim attributes

a major portion of the band’s
success to the personal closeness
between the members, instead of
crediting their huge success as
the impetus behind their unity.
’Chicago has been my entire
life since 1967, and everything
that | have done has revolved
around my relationship with the
band. It's a physical occupation
of course, so it's not going to last
forever, but Chicago will stay alive
as long as we want it to stay alive.
We're all positive people, and as
long as we devote the energy
that we’ve always tried to devote
to the band it will be a very valid
musical statement. All of us are
so close and the reason we're
still together is because we can
still communicate. It's like a mar-
riage relationship, it's not just
a business. It's a very personal
(Continued on page 38)

Congratulations on your Tenth Anniversary
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Parental Push Pays Off for Parazaider

B “My father was going to be in
Woody Herman’s band,” Walt
Parazaider said, "but he pulled
out because Woody had this
reputation of not paying his band,
so he passed up the opportun-
ity. He’s been a professional
musician for over 40 years so
that is where | got the go ahead
to play music when | was only
nine years old. | never had the
kind of parents that told me to
be a doctor or a lawyer. | was
really fortunate. All of these great
musicians used to come over to
the house and have jam sessions
in the summer in our backyard
and in the basement in the
winter. We always had music,
live music, going on around our
house. So | would just fool
around with all the instruments
until | had finally picked out the
long black one—the clarinet—
the one Benny Goodman played.
So my musical career really began
when | was nine. Fortunately, |
come from a musical family who
gave me a lot of push and a lot
of positive force.”

Private Studies

Parazaider began private clari-
net studies while still in gram-
mar school. By high school he
began to seriously study classical
music. But then, for obvious
security reasons, he began think-
ing in the bizarre terms of be-
coming, of all things, a phar-
macist.

“l took about four years of
Latin and all those required sci-
ence courses,” Parazaider said,
“but then one day | started think-
ing that | would probably be the
one guy who gets out of phara-
maceutical school that will make
that one pill that will kill some-
body. So | decided right then
and there that | was going to
stick to music. My freshman year
of high school was when | really
got into playing in different types
of bands. | had a real schizoid
type of musical existence. While
1 was studying for an orchestra
berth with the Chicago Sym-
phony | was playing rock, jazz
and big band music too. But it
didn’t seem to hurt me.”

After about two years of try-
ing to obtain an education de-
gree, Walt decided that music

was just too important to hlm and
he finally received his degree in
classical clarinet instead. Then he
met Terry Kath when he joined
a group Kath was in called Jimmy
and the Gentlemen.

First Groups

“That group was led by a fel-
low who fancied himself as Elvis
Presley,” he said. "“He sang as
well as Elvis but the only thing
is that he was too into being the
Elvis of 10 years before. It was
just a knockabout band that
played around clubs in Chicago—
saloons, bars. We were basically
a show group with all the jokes,
dance steps and everybody else’s
tunes. There was a band after
that, the Dick Clark Caravan of
Stars back-up band, that Terry,
Danny Seraphine and | were in
that was quite an experience. We
got to back up a lot of people
like Tom Jones and the Shirelles,
people whose music we more or
less grew up with. It was an in-
valuable experience because we
came in contact with so many
great musicians.”

Constant Drive

Parazaider feels that the reason
Chicago has been so successful,
outside their constant drive for
improvement, is that they have
always taken their audiences
along.

“We could write music that
sounds like the Jetsons’ percola-
tor gone electronically amuck,”
he said. “All that John Cage and
Stravinsky influenced stuff and
we would lose the audience and
probably ourselves. You can’t
just play music for yourself the
way the old jazz musicians did.
You have to play for the audi-
ence or you can’t turn them on
to the music. That is why we
have been together for ten years.
I think we have some outstanding
soloists in our group. | think any
member of our group can get up
and jam with the best musicians.
But when we are really cooking
that means that everybody on
that stage is really working. It's
good to showcase each individ-
ual because it’s healthy for their
creative forces and egos. But
mainly we are a band that plays
together, therefore we stay to-
gether.”

Walter Parazaider

Feelin' Stronger Every Day

(Contlnued from page 10)

sidized “creative community” to
cut their first album. Not only
was Columbia adverse to having
two such similar “jazz rock”
aggregations sharing the wealth
of their label, their ire was really
raised when, after catering to
CTA’s whims, CTA wanted to put
out a double album—a two-
record set.

“That was like pulling teeth out
of a lion,” Parazaider said. “Here
was this new group, and they
have the nerve to tell this big
record company they want to
put out a double album their
first time around. The only group
to do that at that time was The
Beatles with their white album.
The argument that we got was
the obvious one, the ‘who do you
guys think you are, anyway? The
Beatles? Why should we give you
double the studio time when you
might bomb?’ They put a lot of
pressure on us to release a single
album.”

Guercio argued the Columbia
executives into submission, but
only after a severe monetary lean
backwards from the group itself.

“We agreed to cut our royal-
ties to the point that the financial
risks would be exactly the same
as for a single record,” Para-
zaider said. “We had faith that
we would sell records and for

us to get out all the music is
going to take two records. To tell
the whole story of this time
period of our creative life is
going to take at least two rec-
ords, we kept telling them. So
when we came up and gave
them something back dollar-wise
there were no hassles because
then we were the only ones
taking any real risks. But we
knew it was going to turn out
alright. We ]ust had a lot of faith
in ourselves.”

In 1969, the two-record set
“Chicago Transit Authority” not
only got the bullet treatment
from the trade charts but was
certified gold by the RIAA.

Guercio then had a ‘“con-
vivial” summit meeting and a
major decision was made to
eliminate the Transit Authority
and become known simply as
Chicago. It was bolder and that
was what they felt their reputa-
tion was becoming.

Their second album, titled
simply “Chicago,” had no hassles
at all being released as a double
album. Its lengthy stay on the
charts alone gave those Colum-
bia execs enough faith to give
them a go ahead for another
two, three, maybe even four
record set.

(Continued on page 32)
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Laudir de Oliviera:

The Latin

@ Percussionist Laudir de Oliviera
began his show business career
as a dancer in his native Brazil
with the Braziliana Dance Com-
pany, a respected troupe which
he also managed. But the ten-
sions of holding down two such
demanding jobs got to be just a
little too much, plus playing
music had always been his first
love. He was a member of the
highly successful Sergio Mendes
and Brasil ‘66 for four and a half
years, an experience he con-
siders, outside of being a mem-
ber of Chicago, his most in-
valuable.

But then a late night plane ride
changed everything.

”I had just finished a concert
with Sergio Mendes,” Laudir re-
calls, “and Chicago was on the
same flight. We started jamming
on the plane, playing bottles,
spoons, anything we could get
our hands on. We had a lot of
fun and then | got together with

Laudir de Oliviero

them again in Los Angeles a
couple of times and saw them
again in Japan where we were
staying at the same hotel. It
was then that they invited me to

play on their sixth album. So |
did and after that they invited
me back to be on their seventh.
It was right after that they invited
me to join the group—to become
the eighth member of Chicago.”

When Laudir joined Chicago
he was familiar with their music
only through the first two albums.
When he returned to Brazil for
a brief period he sort of lost
contact because some of the
group’s albums were not released
there.

I came into the group feeling
very much like an outsider,” he
said, “and | thought it was really
going to be different because the
only musicians | had ever worked
with were fellow Brazilians. So
here 1 was working with seven
Americans who were practically
a family, who had been involved
with each other, both musically
and personally, for a very long
time. Their sense of humor as
well as their musical approach

Side of Chicago

was quite different from mine.
But they made me feel right at
home from the beginning. Right
away they made me feel like
I had been one of them all along.
Now | don’t feel like an outsider
at all.”

Laudir has done and is still
doing a lot of studio session work
for other recording artists, such
as the latest release of fellow
Brazilian Flora Purim. He is open
to all aspects of the recording
industry, especially producing,
and is also involved with fellow
Danny Seraphine in a rehearsal
band.

"l can see my influence on the
band,” he said. I gave them a
new thing, a Latin influence. But
it's not an intrusive influence that
detracts from their musical iden-
tity. It’s @ much subtler, a much
softer one. | can even see my
influence in their songwriting and
that is really satisfying to a former
dancer from Brazil.”

Jim Guercio (continued trom page 7)

concept on which I’ve built this music business and translate it to the
film business. | also want to use the same people.

RW: What relationship do you see between those two media?

Guercio: It's the same. Film is the more demanding art because it
encompasses music, theatre, drama, and literature, but it’s still a matter
of ideas. Making records and making films both require you to come
up with ideas; films are just more complex and, in a way, more
universal.

RW: Are you still very involved with Chicago on a creative level?

Guercio: | make their records.

RW: What does that entail? They’re all accomplished musicians;
what kind of direction do you give them in the studio that enhances
or changes their sound?

Guercio: My role is to help all of them achieve their finest hour,
to reach their dreams. For example, we have many writers in the
group, and it's partially through my encouragement that all of them
are writing songs. It's my responsibility to help them get their songs
on a record. Through engineering, through arrangement, through per-
formance, | just help them do that. Chicago is the guys who play and
write the music; | help them do it as much as | can. My ability, 1 think,
is to give people support so that they can do greater things than they
might ever think of doing on their own. Chicago is a very cooperative
operation. We have great singers, great players and great writers and
they all work closely together. They also work very differently, and
my role is to give them encouragement, help them to work with each
other and help them achieve what they've set out to do. Jimmy
Pankow, for example, says to me: “I've got this great idea, this great
tune, what do you think?” and I’ll say, “I like it.” And maybe he’ll
say, .l need help doing it, because | want to try something a little

different.” So maybe we’ll try recording the whole track live and just
dub in the vocals, or maybe, like with Peter Cetera, we'll start a song
by just recording the guitar and then just add all the other tracks
separately. It's never the same, it’s always a different process. My role
can be compared to that of a director; | work with the band as |
would work with actors, writers and technicians in making a film.

RW: You've said that you started as a composer, yet you've never
taken any writing credit on Chicago’s records.

My ability, | think, is to give people
support so that they can do greater
things than they might ever think of
doing on their own.

» b
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Guercio: They write all their own songs, and | don’t think it would
be fair to impose my compositions on the group. My musical ideas
manifest themselves in Chicago’s music in terms of arrangements
and sounds, and on some tracks I'll play guitar or bass once in a
while. But it’s their group and their music and I'm not on stage with
them every night when they're out on tour. My musical involvement
ends with the recording. When | made "“Electra Glide In Blue,” | also
wrote the score’ and | plan to write the music in all my future film
projects.

RW: Is there any way that you could verbalize the directlon that
you feel the group is moving towards musically?

(Continued on page 32)
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Danny Seraphine:

B Like most members of Chi-

Taste, Tnmmg and Technique

cago, drummer Danny Sera-
phine’s musical involvement be-
gan at a very early age. He
started banging on the drums at
the age of nine and by the time
he was twelve he was playing
in rock groups. While still in
junior- high school he met future
Chicago members Terry Kath and
Walt Parazaider at an audition
for a hot local group called the
Executives. It was at this meeting
that the real nucleus of Chicago
was born,

After high school he went to
DePaul University and began
studying percussion with the late
Bob Tilles.

“Meeting Bob Tilles was per-

Danny Seraphine

haps the turning point of my
musical career,” Seraphine said.
”I had gotten about as far as |
could go musically on my own
and Bob opened a lot of exciting
new doors for me. People seem
to underrate the role of a drum-
mer in a rock group and really
don’t realize the intricacies and
the hard work involved. Taste and
timing are really important to be
a good drummer; but if you don‘t
have a special technique all your
own then you can never be a
great drummer. Tilles really
stressed technique to me and
that’s something that | think very
few rock drummers have. | can
think of a lot of very good rock
drummers but really have to

scrape to come up with names
of great rock drummers. Right
off 1 can think of only about two
are on their way to becoming
great  drummers. Session drum-
mer John Guerin is one and Carl
Palmer (of Emerson, Lake &
Palmer) is another. They are two
who realize the importance of
technique. You also have to have
your own special feel, but tech-
nique is what sets the good drum-
mers apart from the great, or
potentially great ones.”

Since his meeting with Tilles,
Seraphine has never stopped
studying. When he moved to Los
Angeles he hooked up with
Chuck Flores, a former big band

(Continued on page 34)
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The Chicago Experience: MoreThan Just Music

(Continued from page 19)
recording contract with Colum-
bia, which in turn resulted in
appearances at larger halls, the
Shrine and the Fillmores, and the
beginning of the almost ceaseless
touring that gave the group na-
tional exposure in a time before
FM radio could provide it in
more than a handful of cities.
The word-of-mouth was effective:
soon after the April, 1969 release
of “Chicago Transit Authority”
teen bands around the country
were attempting imitations of the
group’s version of “I’'m A Man,”
and sales on the album pushed it
into the top 20 of The Album
Chart only four months later.

And all the while, as rock 'n’
rollers they were somehow un-
usual, and their immediate appeal
owed something to that. For one
thing, they lacked a real front
man. Their major large-group
competition, Blood, Sweat &
Tears, opted for a strong stage
presence in David Clayton-
Thomas when Al Kooper left the
group, and the other large
groups, among them the Electric
Flag and Rhinoceros, never broke
through commercially, in part for
lack of a hit single but in part
for lack of a stage focus. At the
outset, Lamm was writing and
singing lead on much of the
group’s material, but onstage
Lamm sat off to one side at the
piano. Guitarist Kath and bassist
Cetera stood out front, but neither
dominated the show. It was the
compelling nature of its sound,
and a lot of well-rehearsed on-
stage movement, that kept crowds
filling Chicago’s concerts, and to
this day it is as an entity, not as
an assemblage of colorful indi-
viduals, that Chicago is known,
with Lamm the only group mem-
ber to record on his own.

‘Chicago W'

With almost no break between
touring and recording, the group
had its second album ready for
release by January, 1970, and it
provided Chicago with the single
hit (in fact, with three of them)
necessary for mass-audience ac-
ceptance. “Chicago 1" indicated
the direction Guercio and the
group had elected to take, away
from the extended soloing and
freneticism of the first album,
toward a more controlled, the-

matic style, typified by the ‘“Ballet
For A Girl In Buchannon” that
stil! ranks as the favorite of many
of the group’s older fans, and by
25 or 6 to 4,” the farewell to
the drug culture that may be
Chicago’s most powerful song.

The third album, released in
January, 1971, brought Chicago
to the top of the charts, setting
a pattern of single hits and num-
ber one albums that has con-
tinued virtually unbroken to the
present day. Its fourth album, the
four-record live set, seemed de-
signed to enshrine the band in
the public consciousness as
superstars, and sales of the
album (it has sold over a million
units despite its $15 price tag)
proved the venture a success.

By "Chicago VII,” released in
March, 1974, a detectable change

Stan Monteiro

(Continued from page 16)
grammed at major top 40 sta-
tions because of its mass appeal.
They write beautiful melo-
dies, are great musicians in the
purest sense of the word, and
are brilliant businessmen. They
have a total understanding of
the mechanics of radio. The
group is always cooperative
about interviews; we woke them
up early in the morning to do
a stint at an important radio
station on a moment’s notice.
It's a great feeling to be able to
take a group such as Chicago

| into a radio station. Chicago is

a total entity; they are so suc-
cessful because they follow
through.

in the group’s style was emerg-
ing, one that emphasized vocals
more and brass less. The per-
forrmances on the record by sev-
eral members of the Beach Boys

Don Dempsey

(Continued from page 16)
merchandising materials, radio
spots and print ads have been
with Chicago. The marriage of
their music and our marketing
has been a constantly expanding
collaboration and is one we
look forward to continuing for
many years to come.
Expressive Individuals

Their  creative forces as
uniquely individual and consum-
mate musicians have provided
each member with the oppor-
tunity for an expression of his
own personal musical statements
within the totality of the group.
Truly America’s favorite .
with ten platinum albums to

prove it!

Chicago performing at the McNeil Island penitentiary in 1972.

seem to have left a permanent
mark on Chicago’s style, and
they also served as prelude to the
summer ‘75 tour that put both
groups on the same stage, har-
monizing on and backing up
each other’s songs, in one of the
most successful concert package
tours in rock history. “Old Days,”
the second single from "“Chicago
VIIL,” was positively Californian
in mood, recalling “Do It Again”
more than anything else.

Greatest Hits

The extent of Chicago’s popu-
larity with the record-buying
public was underscored late last
vear with the release of the
group’s greatest hits album, is-
sued at the peak of the holiday
buying season, which spent eight
weeks as the nation’s top selling
album in December, 1975 and
January of this year. Lamm and
Pankow compositions make up
most of the set, the songs on
which seem to underscore the
strength and consistency of the
group as pop songwriters.

Seven Years
After seven years, the seven
original members are still to-
gether, joined three years ago by
percussionist Laudir de Oliviera.
Few groups of the seventies have
stayed together as long, and few
artists of the seventies can come
close to Chicago’s commercial
impact. The brassy sound which
they helped introduce has be-
come commonplace, with several
groups achieving success with
styles that were simply attempts
at duplicating Chicago’s music.
The recording facikty at Caribou
(Continued on page 34)
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Chicago: Feelin’ Stronger Every Day

(Continued from page 26)

Pankow’s “Make Me Smile,”
an infectious rocker that initially
charged their acceptance on AM
radio, came from that second
album as well as Bobby Lamm’s
25 or 6 to 4,” which really
sparked their commercial success.

"Chicago 1ll” climbed even
faster and was their most “am-
bitious” effort to date. It con-
tained a six-number “Travel
Suite” with five parts by Lamm
and one by drummer Danny
Seraphine; an “Hour in the
Shower” provided by a five-

movement suite by Terry Kath;
and with minor contributions
from Guercio and Kendrew Las-
celles, Jimmy Pankow’s “Elegy” |
on side four of their third Ip.
Chicago, cruising on their sud-
den commercial power, hit the
prestigious concert circuit so fast
that they soon found themselves
playing dates at Carnegia Hall
which were recorded for the "Live
at Carnegie Hall” Chicago IV

Danny knows
Jbest! ...

with “Chicago”. A pr¢
iNsists on the Id’'s
drumsticks.

PRO-Mmark

Write for free literature

hine
5 pro who

| saying you sold out.

| album. A precedent setting four
record set, elaborately packaged,
the sales have thus far surpassed
the two million mark.

From then on the gold album
winning streak was on. By now
Chicago was a “commodity” on
par with all the pop music super-
stars and international recogni-
tion deservedly gave them “cor-
porate” status. The Chicago logo
alone, the ““wood-carved” spell-
ing of their name that only
changes backgrounds, not pen-
manship, on the covers of all
their albums, was familiar enough
to breed critical contempt among
the self-righteous opinion-makers
who feel that musical quality is
lowered when it starts making
money.

”Being criticized for being
commercial is ridiculous,” Lough-
nane said. “The only music that
isn’t commercial is somebody
playing in a garage out there
on Dollar Street who has never
recorded and is doing it strictly
for art’s sake. It's the same with
If you are
sitting in a garage foraging
through garbage, then you
haven’t sold out. But the term
commercial is a weird term. If
you are not commercial then you
are not reaching the people and
the people don't like your music.
The underground people, after
we started becoming successful
with singles, sort of just washed
their hands of us because we
weren’t the heavy album group
to them anymore. We were com-
mercial again. It was like the kiss
of death. If you make money
then you can’t possibly be any
good. Isn’t that ridiculous?”

Through such early founded
friendships the original members
of Chicago have always said the
reason that they have stayed
intact for ten long years has been
the fact that they have known
each other for so long.

"We are not bored with each
other by any means,” Lamm said.

"There has always been a mutual -

respect as far as being musicians
is concerned. And somehow,
underneath it all, everyone has
assumed certain responsibilities
and there are a lot involved in
trying to keep a group this size

together. It's difficult for me to
put my finger on exactly what
the responsibilities are but all |
know is that there are just
different areas that one guy in
the group tends to take care of.
Whether it's being a guy who
contributes a lot of songs like |
do, somebody who is willing to
stand up and talk to the audience
or somebody who is willing to
do a lot of interviews. There are
just a whole lot of different areas
that need to be taken care and
everybody just sort of feels an
area that they are more adept
at and takes care of it. We take
care of each other in certain
ways. That's another reason why
| feel we have stayed together as
long as we have. But the biggest
reason | think is because we still
have a lot of fun at what we’re
doing. We still work our asses
off but it's very gratifying in the
end. If it wasn’t fun we simply
wouldn’t be here.”

With such close "family” ties
you might be able to slightly
understand the trepidations of
percussionist Laudir de Oliviera
when he was asked to join the
group. An artistic refugee from
the Braziliana Dance Company
and a former member of Sergio
Mendes and Brasil ‘66, Laudir met
the group by chance on a plane
flight, discussed their music and
soon found himself as the eighth
member of one of the most suc-
cessful rock groups in the world.

The group has recorded most
of their music at James Guercio’s
Caribou Ranch, a Nederlands,
Colorado ‘recording facility.”
It's not only because of the ultra-
sophisticated excellence of the
studio, available as well in Los
Angeles, New York and Nashville,

but because of the total atmos-
phere the ranch and its surround-
ings have to offer. There’s a laid-
back sort of country comfort that
offers a much stronger stimulus
to creativity, something the cold-
ness of big city studios can’t pro-
vide. To finish a long and gruel-
ing session and then step outside
to a breathtaking panoramic view
of the rugged Colorado Rockies
set beneath true blue skies is
far more inducive to creativity
than the skyscrapers of New York
City or the neon of Nashville
Row.

Chicago recently released their
tenth album titled, of course and
what else, "Chicago X,” and its
sales clearly indicate that the
group’s commercial power is still
at its peak. And, since it is yet
another monstrous money-maker,
it will undoubtedly be subject to
the self-righteous slings and ar-
rows of a lot of rock criticism.

“We weren’t what a lot of
critics thought we were in the
beginning,” Lamm said, “and |
think that is what turned a lot of
them against us when we started
to be successful and make
money. We didn’t live up to
certain expectations, so to speak.
If we started with ‘Chicago
Transit Authority,’ according to
our reviewers and later on our
critics, by the third album we
should have been doing stuff like
Weather Report is doing now.
But the fact remains that we ate
the same people, the same band,
the same instrumentalists with
the same limitations and the
same capabilities. So there really
isn’t very much you can change
without sounding really preten-
tious. We are just what we are.
All we do is play music.”

Jim Guercio (continued trom page 26)

Guercio: They’re working, | think, in many new directions. I've
encouraged their writing and I've encouraged all the members of
the group to instruct themselves compositionally. So each member
of the band is progressing musically. Peter Cetera is emerging as a
unique writer on his own. Jimmy Pankow is developing his own style,
as is Bobby Lamm, and Terry Kath and Lee Loughnane. So their direc-
tion is one of different personalities developing as individuals. Every-
body is contributing more now and the group encompasses many
more new ideas and styles. | think the new album is the best thing

they’ve done in many ways.

(Continued on page 36)
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Danny Sera phine (Continued from page 29) l Album Discog ra phy (Cont. from page 24)

1975 and January of this year still
make it one of the top-selling
albums of the seventies. The set
covers albums | through VII, ex-
cluding the live Ip and, surpris-
ingly, ‘“Free’’ from “Chicago Ill."”

addition of Brazilian percussionist
Laudir de Oliviera has been a
great influence and one that has
sparked their creative growth
considerably.

“We are a family in a sense,”
he said, “and that gives us a
strength as far as taking care of
business goes. Nobody can tell
us that we aren’t going to be
around tomorrow because we all
know that we are. We know we
can still sit down today and talk
to each other about our prob-
lems. But that is not the only
thing that is keeping us together.
Laudir's Latin influence has put
the group into a new frame of
writing and, even on the tunes
that are not Latin, Laudir has put

his unique little touches on
them."”

‘B‘Ginnings’
Besides playing in the re-

hearsal band with Loughnane and
de Oliviera, Seraphine’s interests
outside of the group is a clothing
store in Chicago called Peabodys
and a club, which he describes
as being comparable to Los
Angeles’ Roxy but twice the
size, appropriately called “B’Gin-
nings.” Because of the group’s
grueling performing and record-
ing schedule, he can’t spend as
much time with his outside busi-
ness ventures as he would like,
but he still gets a definite source
of satisfaction out of bringing live
music to an area that is definitely
lacking in that type of show-
casing. As a matter of fact, it is

Terry Kath

(Continued from page 15)

Chicago has certainly earned
the title “supergroup,” and Terry
says, “We work together so well
and have been together for so
long, that 1 think we could quite
possibly go on indefinitely like
Count Basie has. That would really
be great.”

When asked how the band has
managed to stay together for such
a long time, Terry says, “We're
the only friends we have.”

Not the sort of person who can
easily remain content, Terry Kath
is always searching for better ways

of expressing his ideas through
Limusic.

one of the few clubs in the
whole area that has a live band.

“I can see Chicago’s influence
in a lot of places,” he said.
“Sometimes we will be out on the
road and we will go into a Holi-
day Inn or somewhere and there
will be a local group who will
be doing our music with the
exact same instrumentation. That
is very satisfying. | see the influ-
ence and | don‘t think there is
a way around it because of the
wide exposure that we have had.
Our influence is bound to be
out there somewhere. | think we
have surpassed Blood, Sweat &
Tears because we are still basic-
ally the same band. | think
B, S & T played beautiful music,
but | think it might have been
a little too sophisticated, a little
too uptown for rock tastes at that
time. They really were more of
a jazz band than we were. We
were just musicians who could

play jazz, mariachi music or
whatever. B, S & T was really a
jazz band and their writing

tended to lean more toward the
Count Basie-Duke Ellington vein
—the big sound. We just played
what we played and some of it
was rock and roll, some of it was
Latin rock, jazz rock, hillbilly or
whatever. Anyway, we were able
to embrace a lot of different
styles.”

* (]

Chicago Experience
(Continued from page 30)

Ranch which Guercio built to
perfect the group’s recordings
has become a showplace, patron-
ized by some of rock’s biggest
stars, among them Elton John.
Chicago’s following has been
built even larger by a pair of
successful television specials. And
although the band has done little
touring since the mammoth tour
with the Beach Boys last year,
it remains one of rock’s premier
live attractions.

Salute

Ten albums, 21 singles and
uncounted concerts later, a look
back at Chicago’s career is cer-
tainly in order. Its members have
made an innovation into a vital
part of rock’s mainstream, and
for that their fans and their in-
dustry salute them.

the album’s trio of single hits, and
side one of the two record set
contains “Aire” and “Devil’s
Sweet,’”” the longest and most ex-
perimental effort by the group
since its early days. Released in
March, 1974, ‘‘Chicago VIl”

climbed as high as number two
on The Album Chart in May of
that year.

Chicago VIl (PC 33100). ‘‘Harry
Truman,” Lamm’s tribute to the
President from Missouri, was not
the single hit that some thought
it would be, but Pankow’s “Old
Days,” the follow-up, became one
of Chicago’s greatest successes,
propelling their eighth album to
a peak at number two on The Al-
bum Chart in May, 1975, two
months after its release. Oliviera
is credited as a full member of the
band. The single-album package
contains a poster and an iron-on
patch.

Chicago IX/Chicago’s Greatest
Hits (PC 33900). Given the success
accorded the albums preceding it,
the phenomenal sales strength of
the group’s greatest hits collection
is not too surprising, but the eight
weeks that this album spent atop
The Album Chart in December,

B —

Chicago X (PC 34200). Accom-
panied by promotional chocolate
bars stamped with the group's
name, the most recent Chicago
album was released this past June
and quickly assumed its expected
post in the top 10 of The Album
Chart. “Another Rainy Day In
New York City’’ took off instantly
in the city named, but could not
make substantial gains in other
markets; a second release, Cete-
ra’s “If You Leave Me Now,” was
moving up the charts shortly after
its August release.

Walter Yetnikoff

(Continued from page 16)

Danny Seraphine, Walter Para-
zaider, James William Guercio,
Larry Fitzgerald and Howard
Kaufman for the magnificent
contributions they have made

to Chicago’s long and lasting
career.

Jack Craigo

(Continued from page 16)

James William Guercio, Llarry

Fitzgerald and Howard Kaufman
of Caribou Management have
maintained unerring judgement
in  managing the career of
Chicago. Our seven years of ex-
perience with Chicago, ranging
from “C.T.A.” to “Chicago X,”
have been among our happiest
associations.
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Fitzgerald & Kaufman (Continued from page 14)

because they’re the people who can make all the difference.

RW: Was there anything done with the first album intended to moti-
vate either the company or the accounts to pay special attention to
Chicago?

Kaufman: The very nature of the first album brought a certain
amount of attention. It was a double album with a list price of $5.98.

RW: And that was when most Ips were at $4.98?

Kaufman: Right. There were no double albums at $5.98 at the time,
and it was somewhat innovative to present that much music by a new
group for their first album. I'm not sure that anybody had ever done
that before for a new artist.

RW: Was there any resistance to taking that approach on the part of
Columbia?

Fitzgerald: Of course. It was a struggle to convince them to agree.
Clive Davis was president of the company in those days and in retro-
spect, he agreed that it was an interesting experiment. More than being
just interesting, it was also successful.

RW: To what extent has the band been involved—in the beginning
and through the present—in business decisions such as that one?

Kaufman: The band has been involved in every case. We've always
had meetings before arriving at decisions. We have one major meeting
each year in which we plan activities for almost the entire year to
follow. Everything is presented, our whole plan of action.

Fitzgerald: What we try to do as financial and creative managers is

to present both sides of the picture. We tell them that “A” could
happen if they do it this way and “B” could happen if they do it the
other way. Music is their area of expertise and business is ours and
we try to show them the full spectrum of possibilities that are open
to them to help them to make decisions for themselves. We know
what decisions we hope they’ll make, but we try to be objective so
they can participate in making important decisions about their careers.
They allow us the flexibility to make day-to-day decisions—the nine
zillion details that have to be dealt with each day—but when it comes
to major decisions or policies, they’re always involved. And certainly
all the musical decisions are made by the band along with Jimmy.
Their constant concern is with their musical direction and with main-
taining a high level of productivity.

RW: Why have the individual members of Chicago remained more
or 'nss anonymous as personalities in the public’s eye over the past
eight years?

Fitzgerald: First of all, each of Chicago’s eight members has con-
tributed equally to the group—it isn’t as if there were one superstar
backed by a band—so only their true fans are going to know who they
are individually and | think they do. But there isn’t now and nor will
there ever probably be any one person who will stick out. They play
as a unit, and that is reflected in their music and helps give it a unique

(Continued on page 38)

Congratulations

Perer, Bobby, Danny, Lee, Walter, Terry, Jimmy

ON your TRemendous success

“I7's only The beginning-
YoURE GETTIN STRONGER everyday”’

Don Fox & The Beaver Band

Fl
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Dan Weiner: Sharing Success with Chicago

B Dan Weiner of Monterey Pen-
insula Artists has been Chicago’s
booking agent since 1969, or just
about the time the group made
the fateful decision to move to
Los Angeles.

"Chicago was the first group !
ever signed and the one I've been
with the longest,” Weiner said.

Ashley Famous

He and Chicago started out at
Ashley Famous (later IFA and still
later ICM), making one more
move together to the Monterey
agency. Over the years Weiner
and the group have developed
”a mutual trust. They have a very
unusual understanding of the
business. When some people
make a lot of money very fast,
they tend not 