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SINGLES

WINGS, “GIRLS’ SCHOOL” & ‘“MULL OF KIN-
TYRE” (prod. by Paul McCartney)
(writers:  McCartney, McCartney-
Laine) (MPL/ATV, BMI) (3:19, 3.31).
The first Wings single in over nine
months has two “"A" sides listed:
"Girls" School'* is an energetic rocker
a la "“Junior's Farm;"" ""Mull Of Kin-
tyre’" is a lovely Scottish waltz with
bagpipes. Capitol 8746-47.

- LEO SAYER, ‘‘EASY TO LOVE” (prod. by Richard

Perry) (writers: Sayer-Hammond) (Al-
bert Hammond / Longmanor / Chry-
salis, ASCAP) {3:44). Sayer's most
r&b-oriented song should soon be
one of his biggest hits—his falsetto
has never been put to better use,
making the title/chorus a powerful
hook. Several formats should find
it easy to play. Warner Bros. 8502.

ELECTRIC LIGHT ORCHESTRA, “TURN TO STONE"
(prod. by Jeff Lynne) (writer: Lynne)
(Unart/Jet, BMI) (3:47). Echoes of a
dozen pop hits resonate through
ELO’s first single from a new Ip, yet
the record clearly bears the Jeff
Lynne stamp. The song rocks lightly
with frequent repetitions of the
chorus; pop audiences should re-
member it. Jet 1099 (UA).

JOHN DENVER, “HOW CAN | LEAVE YOU

<y

faded, as this first single in several
months demonstrates. It moves slow-
ly but with feeling, and is bound to

3 be a favorite with female audiences

of all ages this autumn. RCA 11036.

HITS OF THE WEEK
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SLEEPERS

THE MUPPET SHOW, “MAHNA MAHNA" (prod-
by Jim Henson, Peter Harris & Jed
Kearse) (writers: Shearing-Foster)
{Lorna, PRS) (2:04). Don't discount
it, this racord has already been a hit
in England, and Rowlf certainly has
an engaging way with a lyric, you
bet. The television exposure should
help the single on its pop radio way:
Yowsah. Arista 0290.

ADDRISI BROTHERS, “NEVER MY LOVE" (prod.
@ by Norkert Putnam) (writers: D. & D.

Addrisi} (Warner-Tamerlane, BMI)
BUGDAH

>,

{3:25). The Addrisis’ version of a
song they wrote is actually quieter
than the original, but plays wth its
rhythm to make this record rather
Latin-sounding. Countless  covers
have proved the song a pop smash.
Buddah 587 (Arista).

MARILYN SCOTT, *GOD ONLY KNOWS” (prod.
by Bobby Torres & Leanne Meyers)
(writer: Wilson) {lrving, BMI) (2:33).
An r&b/disco version of a Beach
Boys dassic, this record benefits
from a strong vocal performarce by
Scott and should quickly become a
favorite with disco and r&b audi-
ences. The song's appeal is un-
dimmed. Big Tree 16105 (Atlantic).

BOBBY ARVON, “UNTIL NOW" (prod. by John

sounds much like Burton Cummings’,
and this single uses piano and or-
chestra in a similar fashion. It should
succeec with pop and MOR. First
Artists 1-50423 (Mercury).
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SHAUN CASSIDY, “BORN " Cas-
sidy’'s meteoric rise to the top of the al-
bum and singles chart has been quite
phenomenal and this follow-up to his
platinum debut should further strength-

en his position. 'Hey Deanie’ is already

bulleting and sorgs like the Rascals’
“A Girl Like You™ and hjs own "‘Teen
Dream” should follow. Warner-Curb
BSK 3126 (7.98).

NEIL DIAMOND, “I'M GLAD YOU'RE
HERE WITH ME TONIGHT.”" A varied col-
lection of material that includes Brian
Wilson's “God Only Knows'' and Joni
Mitchell’s “'Free Man In Paris” marks
this Bob Gaudio produced set. Dia-
mond's dramatic readings reach a new
level of sophistication with these ten
compositions and especially the title
track. Columbia JC 34990 (7.98).

DONNA SUMMER, ‘“‘ONCE UPON A
TIME...” Summer's most ambitious proj-
ect to date is a four sided concept work
based around a modern Cinderella
story. Three of the four sides are un-
broken medleys that give her produc-
ers, Moroder and Bellotte, a chance to
exercise their formidable skills. Sum-
mer’s performance should win an award.
Casablanca 7078-2 (11.98).

JOHN DENVER, ‘‘I WANT TO LIVE.” |t

AGAIN" (prod. by Milton QCkun} Lombardo) (writer: Arvon) (Colgems-  has been some time since Denver's last
{writer:  Denver) (Cherry Lane, EMI/First Artists, ASCAP) (3:42). A  album but in that time he has starred
ASCAP} (3:07). Denver's flair for new lacel bows with this powerful in a movie.and made numerous TV ap-
sensitive pop love songs hasn't ballad by a new artist. Arvon’s voice  pearances to-‘maintain his visibility.

This Ip is one of Denver's most thought
out works and should make an intimate
copnection with "“To the Wild Country™
and "'How Can | Leave You Again.”

RCA AFL 1-2521 [7.98).
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WEA President Joel Friedman Dead at 52;
Indusiry Veteran Pioneered Branch Sysfem

B LOS ANGELES — Memorial
services for Joel M. Friedman,
president of Warner/Elektra/
Atlantic Corp., were held Thurs-
day (10) morning at Mount Sinai
Memorial Park in Burbank, fol-
lowing the 52-year old industry
veteran’s sudden death two days
earlier.

Friedman was stricken by
heart failure in the early hours
of the morning on Tuesday (8)

at his Encino home. A WEA
spokesman said the probable
cause of the attack was an
aneurism.

Executives at WEA and the
three sister record companies in
the Warner Communications
complex were stunned by Fried-
man’s passing. Chief executives
at Warner Bros., Elektra/Asylum
and Atlantic’ converged here for
the Thursday services, with the
Warners executive staff breaking
off an annual planning session
in Hawaii to fly back.

Joel ‘Friedman’s long, varied
industry career culminated in
his 1970 appointment as archi-
tect for a new branch distribu-
tion system created for the
three labels. As founder of

Joel Friedman
WEA, he succeeded in bringing
the fledgling branch system to the
forefront of the international
marketplace by the mid-'70s,
when the overall WCI share of
(Continued on page 60)

U.S. Copyright Office Study Concludes
B'casfers (an Afford Performers Royalty

By MICHAEL SHAIN

B WASHINGTON — American
broadcasters are fully able to
pay a proposed performers
royalty to recording musicians
who are, for the most part,
poorly compensated for their
work and in need of the added
income, concludes a voluminous
government study released last
Tuesday (8). The 179-page report
was commissioned by the U.S.
Copyright Office at the request
of Congress and details the eco-
nomic impact of the new copy-
right on radio, musicians, and
their recording companies.

The study, conducted by the
Washington independent re-
search firm of Ruttenberg, Fried-

Court Hears Arguments on Nixon Tapes

- By MICHAEL SHAIN

B WASHINGTON — An attorney
for former President Richard
Nixon pleaded with the Supreme
Court last Tuesday (8) to keep
the famous White House tapes
beyond the reach of “every disc
jockey and every entertainer.”
The high court is Nixon’s last
hope of keeping tapes intro-
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titative sales data

duced and played as evidence
at the Watergate conspiracy
trial of the former President’s
closest aides from being aired
and sold to the public on records
and tapes. A U.S. Appeals Court
ruled last fall that the National
Archives should make the tapes
available to the public through
the networks and Warner Com-
munications Inc.

Public distribution of the
tapes, said William Jeffress, Jr.,
Nixon’s ~ Washington  lawyer,
would cause the disgraced ex-
President “embarrassment or
mental anguish.”

Representing WCI in the oral
arguments before the high court
was Edward Bennett Williams,

(Continued on page 74)

Copyright Tribunal Sworn In

man, Kilgallon, Gutchess &
Assoc., counters nearly every
argument broadcasters have used
to stave off passages of the con-

troversial, new copyright over
the past decade.
Conclusions
Among the report’'s major
conclusions are:
e Broadcasters can  “hide

profits” in commissions and fees
and then report overall losses to
the Federal Communications
Commission each year, making
it appear that the radio industry
is more financially unstable than
it is in fact.

e Radio stations “would be
able to pay a record music
license fee without any signifi-
cant impact, either on profits or
the number of stations in opera-
tions,” because radio advertising

(Continued on page 74)

Motown Promotes
Gordy IV, de Passe

8 LOS ANGELES — In a restruc-
turing of functional responsibili-
ties, Berry Gordy IV has been
named executive vice president of
the creative division and Suzanne
de Passe was promoted to vice
president of Motown Industries
and staff assistant to chairman
Berry Gordy, it was announced by
Michael Roshkind, vice chairman
of Motown Industries.
Berry Gordy IV will continue to
be responsible for administration
(Continued on page 58)

The Copyright Royalty Tribunal was sworn into office last Thursday (9) in a conference
room [ust off the Senate floor in the Capitol. Thomas C. Brennan (left), the tribunal's
first chairman, takes the oath from Supreme Court Justice Harry Blackmun. Bruce Leh-
man, chief counsel to the House Judiciary subcommittes on copyrights, presided at the

ceremony at which four other

Clarence J , Douglas Coulter, Mary

Lov Burg, and Frances Garciao—also entered office.




U.S. Officials To Meet with Infernational Copyright Community

By MICHAEL SHAIN

B WASHINGTON — Government
officials are preparing to journey
to Europe at the end of November
for their first meetings with the
international copyright commun-
ity since the copyright revision
bill was passed last fall. The Euro-
pean meetings are significant in
that the United States now has a
copyright law more in line with
the rest of the world and will be
able, for the first time in more
than 70 years, join the most pres-
tigious of the international copy-
right conventions, the Berne Con-
vention. But whether or not the
U.S. now wants to become a sig-
natory to that convention ap-
pears uncertain.

The ramifications of member-
ship in Berne could be of great
importance to record manufac-
turers and music publishers, since
reciprocity of royalty payments
represent a significant influx of
foreign money for the use of
American-owned copyrights.

Last week, private copyright in-
terests met with State Depart-
ment and U.S. Copyright officials
for a briefing on the upcoming
meetings and the various policy
decisions confronting the govern-
ment. A delegation including Bar-
bara Ringer, the Register of Copy-
rights, Harvey Winter, the State
Department’s director of the Of-
fice of Business Practices, and

Jury Declares Mistrial

In Allen Klein Case

B NEW YORK—After six days
of deliberation in the Allen
Klein tax evasion trial, U.S. Dis-
trict Judge Charles M. Metzner
dismissed the jury declaring a
mistrial.

The jury returned late Thurs-
day (10) reporting a deadlock,
stating that further deliberation *
would not facilitate reaching a -
verdict. In accordance with the
“speedy trial act,” the case will |
be re-assigned to another judge
and a new trial date set for
within 60 days.

Klein, the president of Abkco
Industries and the Beatles and
Stones former manager, could
not be reached for comment.

“probably” Rep. Robert Kasten-
meier (D-Wis.), chairman of the

House Judiciary subcommittee
with copyright jurisdiction, is
headed to Paris for meetings

which begin Nov. 28 and run
through Dec. 6. The meeting is
the biennial gathering of the
members of the United Nations-
supported Universal Copyright
Convention, the competing secre-
tariat of nations in the world
copyright community. The U.S.,
while not a member of the Berne
Convention, is a founder of the
UCC, along with the Soviet
Union, also not a signatory to
Berne.
Agenda

On the agenda for the UCC
meeting are discussions of inter-
national agreements on perform-
ers copyrights, record and tape
piracy, and the copyright liability
of video cassettes and discs. The
November gathering will also in-
clude talks with representatives of
the Berne Convention, which may
center on the possibility of U.S.
membership in Berne as well as
the UCC.

When the Congress first took
up the idea of copyright revision
almost 16 years ago, the aim of
the bill was to tailor U.S. law to
conform with the requirement of
Berne membership. The Berne
treaty requires that member coun-
tries protect works for the cre-
ator’s life plus at least 50 years.
At the time, U.S. records and
movies were enjoying unprece-
dented popularity abroad, but
copyright owners were losing roy-
alty payments because we were
not members of Berne, which
stipulates reciprocity. Now, after
several revisions of the interna-
tonal agreements while Congress
pondered the revision bill, the
U.S. has obtainred much of the in-
ternational agreements while
Congress pondered the revision
bill, the U.S. has obtained much
of the international copyright pro-
tection afforded by Berne member
countries without having to join
the older convention. “We have
many more benefits than responsi-
bilities,” without joining Berne,
sad Ringer last week at the State

(Continued on page 65)

Chappell Pubberies Show Chart Strength

By PAT BAIRD

@ NEW YORK — The Chappell
Group of publishing companies
publishes last week’'s #1 coun-
try and this week’s #1 r&b sin-
gles on the Record World charts.
Additionally, it publishes one of
the country’s biggest adult con-
temporary records and the #2
and #4 disco records.

According to company figures,
this represents an 11 percent
share of RW’s Top 100 singles
and, as of this week, it has at
least one single in the top 10 of
all singles charts and is repre-
sented in 60 chart albums.

Robinson, Schuster

Irwin Robinson, president, and
Irwin Schuster, senior vice presi-
dent, took over the helm at Chap-
pell on Sept. 1. According to Rob-
inson, “When we came to Chap-
pell we found some very impres-
sive things in terms of writers
and in terms of things that were
just beginning to happen. We felt
these things deserved our atten-
tion before we made any new

s*Powerhouse Picks*:

o
® (Due to airplay and sales in projectable markets, these records ®
® exhibit top five potential) ®
@® Dolly Parton (RCA) ‘Here You Come Again."” o
® | keeping with the trend of female records, this coun- @
@ iry crossover by Dolly is attempting, with success, to @
@ join the ranks. Already a smash in the south, with the @
@ rest of the country following suit. ®
o o
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writer agreements.”

“We decided,” Schuster said,
“to concentrate on what was im-
portant and stop concentrating
on what was not important. We
put our emphasis on those things
we thought could happen.”

#1 Records
Chappell’s #1 records this
week are ‘(Everytime | Turn

Around) Back In Love Again” by
LTD on A&M (written by Zane
Grey and Len Ron Hanks) and
“Roses for Mama” by C. W. Mc-
Call on Polydor (written by Gene
Dobbins, Jimmy Wilson and
Wayne Sharpe). Their big disco
records are ‘’Native New Yorker/

(Continued on page 77)

Arista Achieves

Record Quarter

@ NEW YORK—First quarter rev-
enues for fiscal 1978 for Arista
Records were $13,094,000, mak-
ing the quarter the largest in
Arista history, the company an-
nounced last week. Revenues for
the comparable period in fiscal
1977 were $5,869,000; the in-
crease represents a jump of 123
percent.

The 1978 first quarter results
also mark the second consecutive
record-setting period for Arista.

Among the artists contributing
to this success are the Alan Par-
sons Project, Barry Manilow, the
Outlaws, Eric Carmen, Melissa
Manchester, the Bay City Rollers
and the Grateful Dead.
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-.and ABCison t/l\;e line.

The toll-free 800 line you’ve / T~

been hearing about. The line / ~—_
you can use to enter our giant

Sweepstakes giveaway. /

The same line you use to call
in for your free display mate-
rials—to enter the ABC
Display Contest.

And now retailers can use
that very same line to talk
things over with the ABC
artists and executives.

This week the Celebrity
Hotline features ABC’s
dynamic recording star
Lenny Williams, whose
album and single,
“Choosing You,” is climbing
sales and airplay charts
everywhere; and Barry
Grieff, ABC Records’ Vice /
President of Marketing
and Creative Services. [

So call between 11 am and 12 noon Pacific Time
November 17th to talk to Lenny. To talk to Barry Grieff,
call between noon and 1 pm P.S.T. Call anytime and
talk to Sam. They’re waiting to hear from you.

CALL 800-423-5300
IN CALIF. 800-382-3328

@ Reconds
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Boone Biggest Single of the Year; Mac Tops LPs For 25th Week

Ronstadt, Elvis LPs Close

ELO Singles Chartmaker

By LENNY BEER

B Debby Boone (Warner-Curb)
easily held onto the top position
on The Singles Chart for the sixth
consecutive week, and is by far
the biggest single of the year.
Heatwave (Epic) and Carly Simon
(Elektra) continued with solid
sales in the 2 and 3 positions,
while Crystal Gayle (UA) and Rita
Coolidge (A&M) have moved into
the 4 and 5 positions with bullets.
The Gayle and Coolidge singles
have a significantly gooud chance
to move to the top within the
next month.

New in the top 10 this week
are two very hot singles. Linda
Ronstadt’s “Blue Bayou’ (Asylum)
is now #9 with a bullet and the
Bee Gees (RSO) have advanced
to #10 with a bullet. Both singles
should easily make the top 5.

Outside the top 10, the charg-
ing sales singles are LTD (A&M),
still #1 on the r&b list and
spreading pop throughout the
country; Steve Miller (Capitol),
which is also one of the nation’s
hottest passive research singles;
Bob Welch (Capitol), growing at
a rapid pace each week; and
High Inergy (Gordy), which is #3
with a bullet on the r&b side and
is breaking wide open as a pop

Ariola Bows Zombie,
New Wave Label

8 LOS ANGELES—Zombie Rec-
ords, a new custom label
featuring New Wave artists, has
been formed by Scott Shannon,

Ariola Records’ senior vice
president.
Shannon, who is assuming

duties as general manager of the
label, explains that Zombie will
be distributed by Ariola via
Ariola’s worldwide distribution
network. “Up until now, distri-
bution of New Wave releases
has been somewhat limited. We
feel that the combination of
Ariola’s worldwide distribution
and our new marketing and pro-
motion concepts will enable
Zombie to command a major
share of the existing market for
New Wave and make significant
inroads into areas which have
not yet felt the impact of this
new musical form,” added
Shannon.

Don Waller has been ap-
pointed director of promotion
and marketing for Zombie.
Waller was most recently editor
of the LA.-based hard-rock
magazine, Back Door Man.

Pam Turbov has been enlisted
as director of publicity and pub-
lic relations. Ms. Turbov comes
to Zombie from Record World.

6

hit.

The other strong jumps this
week belong to Dolly Parton
(RCA), with her first ever pop
hit to go with her countless coun-
try smashes; Earth, Wind & Fire
(Columbia), big on the r&b side
and crossing; Kansas (Kirshner),
one of the bigger airplay grabbers
in the past three weeks; Bay City
Rollers (Arista), which made sig-
nificant advances this week with
major market airplay; Leif Garrett
(Atlantic), a radio favorite with
adds coming in everywhere;
Shaun Cassidy (Warner-Curb),
with his third big hit single this
year; Odyssey (RCA), one of the
few records each year which
break in New York City it has
now spread up and down the
eastern seaboard and looks like
a sure national smash; Randy
Newman (WB), with his first hit
single exploding in airplay and
developing a novelty hit pattern
to date; Elvis Presley (RCA), with
continued growth on “My Way,"”
forced from his album by radio;
and Billy Joel (Columbia), with his
first hit single since “Piano Man”
developing a national pattern
now after starting in the key
southern secondary area.

New on the top 100 with
buliets this week are ELO (UA),
with the first release from their
new album as Chartmaker; Andy
Gibb (RSO), with his follow-up
to the incredibly successful “I
Just Want To Be Your Everything,”
and Brooklyn Dreams (Millen-
nium).

East:
Player (RSO}
Odyssey (RCA)

Dolly Parton (RCA)
Queen (Elektra)

South:
Earth, Wind & Fire (Columbia)
Odyssey (RCA)

Midwest:
Kendalls (Ovation)
Earth, Wind & Fire {Columbia)
Dolly Parton (RCA)

West:
High Inergy (Gordy)
Player (RSO}

Qucen [Elektra)

B Fileetwood Mac (WB) held off
some stiff competition once
again and recorded its 25th
week atop The Album Chart
with “Rumours.” Linda Ronstadt
(Asylum) and Elvis Presley (RCA)
heid at 2 and 3 respectively
closely behind Fleetwood in
sales. Steely Dan (ABC) con-
tinued as #4, although its sales
are significantly below any of
the top three. Elvis Presiey (RCA)
also holds the #5 slot with his
fast studio effort, “Moody Blue.”
Lynyrd Skynyrd (MCA) also
jumped up moving into the #8
position as it attempts to move
its way into the top 5.

The “You Light Up My Life”
cover battle is now almost a
moot point as both albums are
now in the top 15. The sound-
track on Arista still leads at 10
with a bullet with retail and
rack accounts solidly in agree-
ment. The Debby Boone album
(Warner-Curb) has jumped up 11
positions into the #15 slot and
is now selling at all levels of
the industry. The conclusion is
simple, in this case the song is
the thing. Even more than the
artist, the public is buying the
song in differing versions and in
incredibly large quantities.

Also scoring well in sales at
the top of the list this week were
Kansas (Kirshner), now at #11
with a bullet; Steve Martin
(WB), with the comedy sensa-
tion of the year picking up more
momentum each week and now
bulleting at 19; Santana (Colum-
bia), moving strong at both

REGIONAL BREAKOUTS

Albums

East:
Rod Stewart (Warner Bros.)
Odyssey (RCA)

Mandrill (Arisia)

South:
Rod Stewart (Warner Bros.)
Neil Young (Reprise)

Kiss (Casablanca)

Shaun Cassidy (Warner/Curb)
Gino Vannelli (A&M)

Midwest:
Rod Stewart (Warner Bros.}
Neil Young (Reprise}

Odyssey (RCA)

Shaun Cassidy (Warner/Curb)

West:
Rod Stewart {Warner Bros.)
Neil Young (Reprise}

Shaun Cassidy (Warner/Curb)
Kiss (Casablanca)

retail and rack locations; Bob
Welch (Capitol), with most of its
strength at retail but the hit
single should bring the racks in
heavily in the next few weeks;
Eiton John (MCA) continuing to
grow at the racks with retail
filling in the holes behind; and
the Commodores (Motown),
breaking hugely in pop areas
and already at 26 bullet after
three weeks.

Other strong gains were made
this week by David Bowie (RCA),
with his “Heroes” set jumping
up 20 spots; Deniece Williams
(Columbia), with her second
straight solid hit album; George
Duke (Epic), with a big multi-
format album buoyed by a big
hit r&b single; and Gino Van-
nelli (A&M).

New on the top 100 with bul-
lets this time were Rod Stewart
(WB), exploding on as Chart-
maker at 38 bullet; Shaun Cas-
sidy (Warner-Curb), at 75 bullet
and attempting for two big hit
albums  simultaneously;  Kiss
(Casablanca), with their second
live set; Crosby/Nash (ABQ),
gaining significantly on their
live set; Thelma Houston (Tamla),
with another smash disco album,
and Neil Young (Reprise), with
a three record anthology.

Tyrone Brown Set
For FCC Position

@ WASHINGTON—Tyrone Brown,
the former counsel to the Post-
Newsweek broadcast stations, has
been confirmed as the successor
to Benjamin Hooks on the Federal
Communications Commission.

Brown, whose confirmation
last week by the Senate allows
him to finish just two years of
Hooks’ unexpired FCC term, says
the White House has promised
him that he will be re-appointed
to a full seven-year term in 1979.

Hooks left the FCC earlier this
year to become executive direc-
tor of the National Association
for the Advancement of Colored
People (NAACP). Brown’s swear-
ing in will be held later this
week in Washington.

Lowery Tribute Set

8 ATLANTA — On November 17
at 8:00 p.m. at the Atlanta Civic
Center, stars of the music industry
will gather at the gala Silver
Salute to honor Bill Lowery in
celebrating his 25th anniversary
in the music industry.

The Silver Salute concert is to
benefit the Bill Lowery Scholar-
ship Fund for the commercial
music/recording degree program
at Georgia State University.
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FROM THE BEST
LIVE BAND IN THE WORLD
THE BEST LIVE ALBUM w

GENESIS - SKONDS QU T

“This abum is a near-perfect reproduction of the band
playing at their dest and at the peak of their creative
powers” —MELODY MAKER

**Secods Out’” has to be in the rurining for the best
played and recorded live album ever”
—NEW MUSICAL EXPRESS
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Columbia’s Teamwork Brings New Talent Along

By ALAN WOLMARK

® NEW YORK—Interdepartmental
cooperation is significantly show-
ing its successful side at Columbia
Records where, amidst a slew of
releases, discs by new artists and
previously marginally popular
ones alike are breaking big on
the national scene. Behind this
plan of attack are Mike Pillot,
director of album promotion and
special projects, and Arma Andon,
VP/artist development, who are
jointly operating their depart-
ments by coordinating release
dates, personal appearances and
radio promotion to produce
larger sales.

By coordinating these activities,
Andon and Pillot feel they can
develop ‘‘a unique plan for each
artist. Records aren’t just thrown
out there—a marketing and ad-
vertising plan, an artist develop-
ment plan and a promotional
plan are presented four weeks
before each release at a market-
ing meeting.” A case in point is
the successful debut album by
Germany-based band, Lake. Lake
was brought to the States by
Andon, whose department acted
as a manager in developing the
group’s stage show, equipment
and appearance. While Lake
readied their tour, promotion set
the scene by securing airplay on
some 90 FM tracking stations.
The combined effort is now pro-
ducing radio-sponsored concerts
in Los Angeles (KMET) and St.
Louis (KSHE). That pre-tour air-
play is subsequently being con-
verted into a solid sales base
which should expand with Lake’s
second single.

Radio-sponsored and broadcast
concerts form a prime thrust of
the Andon-Pillot strategy since
they very readily lend themselves
to a coordinated program of this
nature and to large scale expo-
sure. When a Nashville top 40
station requested an artist for
a charity concert, Nashville’s light
to moderate FM interest in Pierce
Arrow was considered. With six

New Number For

CHRISTMAS
PROMO

Please note the new toll
free phone number for
your promotion copies

and orders:

800-433-1590
(In Texas 800-792-1084)
Seethe € Christmas
Album Advertisementin

last week’s RECORD
WORLD (Nov. 12 issue,
Page 25)

markets showing a similar inter-
est, what started oul as a benefit
rapidly grew into a six-city artist
development / promotional tour
for the new act. Concerts were
priced from $1.00 to $2.00 and
tied in with local radio.

Pillot qualifies this coordinated
activity by saying, “If we believe
in a band we will work with a
radio station which is behind the
group. We don’t feel that by
going into a marketplace and
working with a station which is
only semi-interested in a band
we really get any mileage out
of it.” The plan requires solid
radio promotion to support a
band’s development.

Monitoring a series of a per-

[

Tom Johnston, former member of the Doobie Brothers, has been signed to an exclusive

former’s shows can also often
expedite the development of an
act. For example, Karla Bonoff’s
debut release received good FM
airplay on the strength of her
songwriting credits and good
early press. So by the time Bonoff
hit certain marketplaces radio and
press had set her up. By analyzing
and monitoring her early dates,
Bonoff was linked with compati-
ble and well-liked headliners and
Boston’s WBCN, which was hot
on the Ip, simulcast her perform-
ance. Enough attention was
focused on Bonoff that a Boston
cab driver commented to Pillot
about the level of excitement
generated by the broadcast.
(Continued on page 24)
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long-term Warner Bros. recording contract. His debut solo effort will be produced by
Warner Bros. vice president, adr producer Ted Templeman. The two worked together
in the past on all the Doobie Brothers albums. The main principles of the agreement
got together last week in Warner Bros. board chairman and president Mo Ostin’s
office to firm the deal; they include (from left) Ted T I Johnston's

Bruce Cohn (standing), Johnston, and Ostin.
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ABC Intl. Looks To England First

By SAMUEL GRAHAM

B LOS ANGELES—Faced with the
logistical problems of breaking
an act on a world-wide basis—
problems typically ranging from
the obvious, such as language
difficulties, the time differences
between domestic and foreign
offices and simple economics, to
the more subtle, such as varying
governmental policies regarding
touring, airplay, etc. and competi-
tion with a country’s own artists—
ABC Records’ international divi-
sion has recently managed to
overcome many of those barriers
and establish several of its acts
overseas, principally the Floaters
and Steely Dan. Record World
recently spoke with key members
of ABC International’s staff to
determine some of the methods
used to effect these successes.
According to Elaine Corlett,
vice president/artist develop-
ment, international, England is
the vital first step in launching an
artist abroad, since ‘‘England both
reflects and influences the tastes
of the European market.” The
company’s English strategy, once
a record shows signs of healthy

chart activity, involves setting up
phone interviews and other press
with the artist, “‘no matter where
the artist might be at the time.”
However, in many cases, taped
radio interviews will be sent not
only to England but to many
other markets even before a rec-
ord is charted; thus, if and when
a record breaks, the interview
material will be readily available.
Both Corlett and Phil Alexander,
assistant to the president, inter-
national, indicated that ‘‘press
and television exposure overseas
is of monumental importance—
at first they’re even more vital
than a tour.”

For the Floaters, ABC Inter-
national prepared a promotional
film of the single “Float On.” The
film, which was “shot, edited and
processed in three days”” in Los
Angeles, Corlett said, was shown
on England’s influential “Top of
the Pops” television program,
after which the song was charted
in the top 5. Following another
airing of the film on “Top of the
Pops,” "‘Float On"” reached num-

(Continued on page 79)

FCC Act Rewrite

Runs into Delays

B WASHINGTON—The compre-
hensive rewrite of the federal
communications act has run into
further delays, its major Congres-
sional architect says, and a draft
bill will not be finished until mid-
March. The original timetable for
complete revision of the commu-
nications act envisaged a January
release of the first draft.

Rep. Lional Van Deerlin (D-
Calif.), chairman of the House
Communications Subcommittee;
told a gathering of the Federal
Communications Bar Association
last week that ‘‘six or seven’”
members of his subcommittee
want to do the drafting them-
selves, instead of leaving the ini-
tial version of the revision bill in
the staff’s hands, as is usually the
case. Van Deerlin has made the
“cellar to attic”” revision of the
communications act—the author-
izing legislation for this country’s
system of commercial, free-enter-
prise broadcasting passed in 1934
—the centerpiece of his tenure at
the helm of the House subcom-
mittee which oversees broadcast-
ing and the Federal Communica-
tions Commission. To date, the
rewrite effort has met with oppo-
sition from broadcasters fearful
of massive changes in the status
quo.

Committee members, Van
Deerlin told the attorneys who
practice before the FCC, want to
take over the drafting process
so that there will be a certain
amount of unanimity within the
subcommittee when the bill is in-
troduced sometime next spring.

Michael Shain

Rolontz Named

Cosmos Vice Pres.

B NEW YORK—Ahmet Ertegun,
president of the Cosmos, has an-
nounced the appointment of
Robert Rolontz as vice president
of the Cosmos. Rolontz, who is
director of corporate information
for Warner Communications Inc.,
will oversee the sales, public
relations and media advertising
branches of the Cosmos. He will
retain his position as director of
corporate information in addition
to his expanded duties as vice
president of the Cosmos.

Rolontz has been with WCI
since 1974. Before that he was
vice president of public relations
and advertising for Atlantic Rec-
ords, a Warner Communications
company.

Miller Makes Gold

B LOS ANGELES — The Steve
Miller Band’s ‘“‘Anthology” al-
bum on Capitol Records has
been certified gold by the RIAA.
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somethin
extraodinary about

Baby Grand.

You know instantly. It stands out

from the rest. Brilliant songs, commanding
musicianship, and total studio mastery

mark it as a debut album of the rarest quality. |

“Baby Grand show the finesse of Steely Dan

and the offhand wit of 10cc. The group

and producer Rick Chertoff prove that

smooth, melodic rock need not be wimpy.

‘Baby Grand' is a classy record by any i
standards, and as a first album, it's a major find"

— Wayne Robins, Newsday

“Baby Grand”
A grand new generation of rock & roll.
On Arista Records.

Produced by Rick Chertoff and Rob Hyman



Stop N Go Bullish On Record Retailing

By MIKE FALCON

B LOS ANGELES —Stop N Go
Markets, a nationwide chain of
800 convenience stores, is making
a bid for a large share of the
record market in California
through 150 outlets. Additionally,
the company plans expansion of
record retailing to include Las
Vegas and Phoenix. The Denver
area, which has 27 Stop N Go
stores, is already technically
operational.

But the basic thrust of the
Stop N Go campaign, run by sub-
sidiary company NCS Records
and Tapes, is in the California
area, where heavy radio ads and
a strong merchandising push will
attempt to draw a large number
of holiday shoppers.

While the parent company has
been selling records for about
four years, a number of factors
make this latest bid noteworthy.
In contrast to the ill-fated effort
by the Seven Eleven stores, which
were serviced by ABC Record and
Tape Distributors, the Stop N Go
operation is run as a separate
organization.

““We more or less try to operate
as a company within a company,”
stated Rick McCloud, distribution
manager, “and while we’'ve been
advertising off and on for some
time, we’re only now starting to
get aggressive and seek co-op
advertising dollars.”” The Stop N
Go ads, featured on local FM
rockers, concentrate on price and
number of outlets.

Additionally, because the stores
are predominantly company-
owned, rather than franchised,
full participation in the program
and a uniform merchandising
method can be employed. Of the
150 California stores, all but “six
or eight” are wholly owned by
Stop N Go. Two of the franchises
are participating in the record
program, both of them carrying
the large catalogue record dis-

CBS, Thiele Pact

# NEW YORK—CBS Records has
announced the signing of a pro-
duction and artist acquisition
agreement with Bob Thiele and
his Frankenstein Productions, Inc.
Thiele will concentrate on jazz
artists, producing them and scout-
ing new talent. A number of
Thiele’s CBS production subjects
will be announced in the near
future.

Thiele has produced such jazz
giants as John Coltrane, Duke
Ellington, Louis Armstrong and
Earl Hines. He has also produced
recordings by Judy Garland,
Buddy Holly, Teresa Brewer and
Steve Allen. In the course of his
career, Thiele has founded the
Signature, Jazz and Flying Dutch-
man labels.
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plays.

“Seven Eleven didn’t have the
type of control, either through
ABC, or through their individual
stores, that we do,” noted
McCloud. ““In our organization
we call the shots and we have
personnel who are thoroughly
trained in our methods of opera-
tion.” Tom Rocco, who handles
the buying after conferring week-
ly with McCloud, came to Stop N
Go two and a half years ago, after
serving with ABC’s Seven Eleven
operation.

The recent activity by the com-
pany has, according to McCloud,
been part of a steadily growing
fiscally responsible measured ex-
pansion. “Four vyears ago we
bought records for TM,” recalled
McCloud, who stated that the
supplier ceased operations. “But
their product that we saw in the
stores was not really current and
we definitely felt that we could
do a fairly decent business in Ips
and tapes if we operated it our-
selves and carried current prod-
uct. Two and a half years ago we
went into this, carrying hot prod-
uct only. In the last year we felt

that we were doing fairly well
with the inclusion of top name
artists and we now think we can
do even better with the current
sale.”

Stop N Go's sale will run
through the Christmas season.
$7.98 suggested list price Ips are
on sale for $4.99, down a dollar
from their normal price. $6.98
albums are similarly discounted.
Most of the sale product is or-
ganized by artist or label, ‘‘de-
pending on advertising support
and manufacturer input,” accord-
ing to McCloud.

B'nai B'rith Lodge

Sets Retailers Panel

@ NEW YORK -— The Music and
Performing Arts Lodge of B’nai
Brith will present a panel dis-
cussion dealing with the views of
the New York record retailers,

The meeting will take place on
Monday evening December 5,
1977 at approximtaely 7:00 p.m.
following the business portion of
the meeting at the Sutton Place
Synagogue, 225 East 51st Street,
New York City, N.Y.

Atlantic Bows Promo/Afist Dev. Dept.

B NEW YORK—In a series of
appointments intended to stream-
line field operations in the areas
of FM-album promotion, progres-
sive retail marketing, and artist
development while on tour, the
creation of the album promotion/
artist development department
has been announced jointly by
Dick Kline, Atlantic Records
senior vice president of promo-
tion, and Michael Klenfner, senios
vice president/executive assistant
to the president.

Three appointments have been
made, effective immediately: Steve
Leeds is named northeast regional
album promotion/artist develop-
ment manager, working out of the
New York offices of Atlaniic:
Sam Kaiser, in St. Louis, is named
midwest regional album promo-
tion/artist development manager;
and Mike Prince, in Atlanta, is
named southern regional album
promotion / artist development
manager.

Steve Leeds joined Atlantic as
local New York promotion rep in

g\'\l"i LN

October, 1973, which post he
held until last January, when he
became assistant to Tunc Erim, a
position he will continue to hold.
Leeds comes out of an extensive
college radio background, which
overlapped with five years as a
production assistant for Murray
the K (1969-73).

Sam Kaiser, a native of St.
Louis, served as local Atlantic
promotion rep there since Janu-
ary, following a six year radio
career. He founded KCFV at St.
Louis Community College and
served as its production director
during 1971-72, before joining
KSHE and various other stations
in the area.

Mike Prince served as southern
regional album promotion direc-
tor for Arista in Atlanta for all of
1977. A native of Denver, he
served as secretary-manager of
Barry Fey’s Feyline Productions
since 1973; and handled local
promotion there for Arista for
one and a half years before trans-
ferring to Atlanta.

Steve Leeds, Sam Kaiser, Mike Prince

Epic Promotes Charne

B NEW YORK—Jim Tyrrell, vice
president, merchandising, Epic/
Portrait/CBS Associated Labels,
has announced the appointment
of Jim Charne to the position of
director, production management,
east coast, Epic/Portrait/CBS As-
sociated Labels.

Jim Charne

Charne joined CBS Records in
1969 as one of the original CBS
college reps, located in Madison,
Wisc. In 1972 he was appointed
the first Epic local promotion
manager in Minneapolis, and was
responsible for all promotional
activities for Nebraska, Minnesota,
North and South Dakota, and
lowa. In 1973 Charne came to
New York as an Epic product
manager, and in July of this year
was promoted to associate direc-
tor, product management, E/P/A.

ABC Ups Alexander

® LOS ANGELES — Barry Grieff,
vice president of marketing and
creative services, ABC Records,
has announced the appointment
of Phil Alexander to the position
of project manager, marketing
and creative services, ABC. Alex-
ander was previously assistant to
the president in ABC's interna-
tional division, a position he held
for two years.

Prior to joining ABC, Alexander
was international editor for Cash-
box magazine. He has also been
formerly associated with Gibson
and Stromberg public relations,
and the MCA Universal Amphi-
theatre.

Polydor Experiencing
Strong Sales Period

B NEW YORK, November 7, 1977
— With present and projected
sales covering the four month pe-
riod of September to December of
1977, Polydor Records expects a
23% increase over the same time
period of 1976.

Lou Simon, executive vice presi-
dent/general manager of the com-
pany, cites the breakthrough of
acts such as the Atlanta Rhythm
Section and Roy Ayers, coupled
with signings of artists such as
Nektar as outward signs of Poly-
dor’s maturity.

The pop album charts show, in

(Continued on page 77)
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Levon Helm: Lead vocals on The N T Booker T. Jones, Mac “Dr. John”

Night They Drove Old Dixie & b Rebennack.

Downr, Rag Mama Rag, and is s There’s not a stronger team of Rock

the drummer with The Band. Superstars anywhere. Hear them in
action on their premiere ABC album.

The RCO All-Stars: Paul Butterfield, Fred Watch them in action on their & Reconts
Carter, Jr., Steve Cropper, Donald *“Duck”Dunn, 50-date tour. = GRT Tapes’




ABC Names New (oast Promo Team

@ LOS ANGELES — Gary Davis,
vice president/sales promotion,
last week unveiled a realigned
west coast promotion team at
ABC Records with five appoint-

ments at regional and local
levels.
Lou Galliani assumes the

newly-created position of re-
gional director of promotion and
sales, west coast. Coordinating
his efforts through ABC’s Los
Angeles branch, Galliani will be
responsible for the promotion
and sales of ABC product with
key accounts and racks, and will
oversee ABC’s independent dis-
tribution operation in Denver;
he reports to the national pro-
motion director, national sales
manager, and Davis.

John Bettencourt, Bob Gal-
liani, Fred Zaehler, and Mike
Brannen all have been appointed
individually to the position of
promotion and sales manager.
Bettencourt’'s area of respon-
sibility encompasses Los An-
geles, San Diego, and Phoenix;
Bob Galliani will be in charge
of the San Francisco and North-
ern California areas, Zaehler
takes over the Seattle, Portland,
and greater Northwest areas;
and Brannen has been assigned
the Denver area. The managers
in each area will be responsible
for setting up promotional
activities with radio stations,
calling on key accounts, and the
overall promotion of ABC
product.

The promotion and sales
managers on the west coast and

Catena Joins IHE

@ LOS ANGELES—Marketing ex-
ecutive Rocco M. Catena has be-
come part of the International
Home Entertainment, Inc. organi-
zation, with specific responsibili-
ties to include supervision of
original programming production
and its subsequent use by sub-
scription television and other
closed-circuit TV systems.

The non-exclusive arrange-
ment, concluded between Catena
and 1HE’s Bob Levinson, calls for
Catena to work closely with Lev-
inson and 1HE executive vice
president Peter Senoff.

Catena, prior to opening his
own independent marketing or-
ganization, specializing in pro-
duction services for companies
within the recording industry,
was director of creative services
at Playboy Records. He earlier
served as senior vice president-
marketing for MGM Records and,
before that, concluded a 12-year
association with Capitol Records
as vice president-merchandising.

Projects

With IHE, Catena also will be
involved with sales and market-
ing plans related to company di-
visions such as Videoriginals.
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Lou Galliani

in Denver will
Galliani.

Lou Galliani was previously
west coast regional promotion
manager for Elektra-Asylum Rec-
ords. A 12-year music industry
veteran, he has also worked for
RCA, Capitol, and Polydor
Records.

Bettencourt previously was an
ABC promotion manager in San
Francisco. Prior to joining the
company, he was music director
for radio station KLIV in San
Francisco. Bob Galliani was for-
merly a local promotion manager
for Warner Bros. Records. Based
in San Francisco, he held the
position for four years. Zaehler
previously covered the Seattle
area as part of Elektra-Asylum
Records’ promotion team. Bran-
nen has been involved in sales
and promotion at ABC Records
for nearly four years.

report to Lou

Chrysalis Bows N.Y. Office

Guy LombardoDead at 75

@ NEW YORK — Guy Lombardo,
75, band leader of the Royal Ca-
nadians, died on November 5 at
Houston’s Methodist Hospital.
The saxophonist, one of the most
successful of the swing era musi-
cians, was admitted 10 days
earlier to the hospital where he
had previously had open heart
surgery. Heart, respiratory and
kidney failure were listed as the
causes of death.

Lombardo, who is best known
for his New Year's Eve perform-
ances at New York's Waldorf-
Astoria Hotel, led his band for
over 50 years since its first job in
London, Ontario in 1922 — pre-
dating the big band proliferation
by nearly a decade.

In 1927 Guy Lombardo & His
Royal Canadians began recording
for Columbia Records in Cleve-
land where the group was play-
ing on radio station WTAM.
Shortly after that, the band came
to New York and became an in-
stitution at the Roosevelt Hotel
for nearly 34 years.

Always an innovator, Lombardo
is credited with creating the in-
strumental medley as a device,
now taken for granted, to avoid
wasting large segments of a per-
formance catering to requests.
Performing a medley, five or six
hits could be covered in about
as many minutes.

When Jack Kapp formed Decca

in 1934, the company’s initial
signings were Lombardo and Bing
Crosby, who appeared individu-
ally playing “Love In Bloom” on
each side of the debut disc.

In his later years, Lombardo
was contracted by parks commis-
sioner Robert Moses to produce
huge outdoor productions at
New York’'s Jones Beach Marine
Theatre while he continued to
tour and play his 48 year old tra-
ditional \Waldorf-Astoria New
Year's Eve shows. At the time of
his death, Guy Lombardo had
sold nearly 300,000,000 discs,
making him one of the all-time
top sellers.

His band will continue to per-
form as the Guy Lombardo Or-
chestra, under the direction of
Guy’s brothers Lebert and Victor,
and is expected to play, as it has
since the ’'60s, on New Year’s Eve.

Piks To Open
New Sales Office

® DETROIT — Harvey Korman
and Ron Schafer, owners of Piks
Corporation, have announced the
opening of a fourth sales office
at 21415 Civic Center Drive,
Southfield, Michigan.

Piks sales manager John Horn
and promotion head Dave Pres-
cott, along with Richard Kaye,
will officially open the facility
November 21.

Chrysalis Records celebrated the opening of its new New York offices, located in the Galleria ot 115 East 57th Street, with a
reception that drew an estimated 300 notables. Among the well-wishers: (top row, from left) Chrysalis president Terry Ellis, Wally
Stocker and Tony Brock of The Bobys, Alison Steele of WNEW-FM, Chris Wright, president of Chrysalis Lid., John Waite of The
Babys, Chrysalis senior VP Sal Llicata and Mike Corby of The Babys; Wright, Mary Travers (o new Chrysalis artist) and Ellis;
(bottom row) Ellis, Marv Goodman, general professianal monager of Chrysalis Music, Todd Brobec, writer relations for ASCAP,

Len Boone, writer of the Bay City Rellers hit “You Made Me Believe In Magic,”
Chrysalis Ltd., and Wright, with the company's ASCAP Awards; James Destri and Chris Stein of Blondie, Ellis ond Doug Darcy,

managing director of Chrysalis Lid.

Terry Connally, deputy group manoger of
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CAPITOL RECORDS HAS THE
ORIGINAL SOUNDTRACK
ALBUM TO
WALT DISNEY'S NEW
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New Sex Pistols LP Makes Waves

By ALAN WOLMARK

@ NEW YORK — Research for
Record World’s New Wave Top
20 has revealed the import of
the Sex Pistols’ debut Ip, “Never
Mind The Bollocks, Here’s The
Sex Pistols,” to be racking up
unprecedented nationwide sales.
Sales at shops specializing in
imports have surpassed those of
any other new wave release and
are especially high in the west
and midwest.

Excitement generated by the
band's reputation for violence
and record label hassles is un-
equalled by anything in recent
years and, according to Chris

Knab of Aquarius Records in
San Francisco, “lI'd have to go
way back, probably to the

Beatles, to see that kind of feed-
back.” Knab, who also does a
regular punk and rock show on
KSAN-FM, reports that when he
returned from the airport with
the disc, crowds were waiting
outside the shop and that its
complete stock of 100 sold out in
four days.

Jem West, a major importer,
quickly ran out of its initial
supply of 3000 and has since re-
ordered twice. A spokesman for
Jem said that nationwide, thous-
ands more were sold and that
the Pistols have ‘“one of the
fastest selling imports we've had
this year.” The large demand has

now  necessitated
French copies.

Stores in the east report aver-
age to good sales but nowhere
near examples like Aquarius or
Bomp Records of Los Angeles
which sold 200 discs in less than
a week. Dave Raeder of Bomp
said the sales would have been
larger but ‘‘by the time people
were aware that it was around,
it was sold out.”

Sales of ‘“Never Mind The
Bollocks” are rivalling that of
regular domestic releases despite
the higher import price which
fluctuates between $5.95 and
$7.98 depending on the shop.

Chicago’s Sounds Good stores
sold 150 copies in one week
and major retailers are giving
Warner Brothers, which will dis-
tribute next week’s American
release, larger orders than
normally submitted for debut al-
bums by new artists. Everybody's,
a northwestern chain, sold out 50
records in two days according to
VP Tom Keenan, who said “we’l
order heavier than we might be-
cause we think there’s potential
there. If they continue to hold up
they could be the Stones of the
'70s.”

importing

WB Release
Ben Bernstein of Korvettes says
the department store chain will
place a large order for the WB
version because the import is sell-

At Musexpo '77...

i
|
|
.l

Pictured at the recent Musexpo '77 are, top row, from left: members of the radio
seminar (standing, from left) John Ross-Bernard of BBC Radio; Bob Henaberry, presi-
dent of Henaberry Associates; Paul Drew of Paul Drew Enterprises; Michael Hooper,
British broadcaster; John Farina, consultant and general manager of WDJZ; Julian
Breen of Greater Media, and Ron Nickell of TM Programming. Seated, from left:
Charlie Lake, national PD of Bartell; Kent Burkhart, Burkhart/Abrams Associates;
Jim Gabbert, president of National Radic Broadcasters Assoc.; panel moderator
Douglas Hall, editor of The Hall Report; Marlin Taylor, president of Bonneville, and
Phil Stout, vice president of Shulke Radie Productions. Pictured at center are members
of the a&r/marketing seminar, co-sponsored by FORE. Standing are Steve Gold, vice
president of Far Out Productions; Wendell Bates, director of black music marketing,
MCA; Roddy Shashoua, president of Musexpo; Benny Ashburn, manager of The
Cemmodores; Howard Smiley, sales manager of T.K. Productions, and Sidney Miller,
editor of Black Radio Exclusive. Seated are Dr. George Butler, vice president of
progressive alr, CBS Records; Ray Harris, president of AVI Records; Andy Hussakow-
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ing ‘‘more than average” and that
Korvettes “likes to take advantage
of new trends. Just on the ad-
vance publicity you've got to do
something.”

Jazz Campaign

Planned by CBS

B NEW YORK — CBS Records is
continuing its aggressive jazz mar-
keting program with a compre-
hensive campaign for 22 jazz and
progressive albums on the Co-
lumbia, Epic and Associated La-
bels. Entitled “Winning Season of
Jazz,” the campaign will encom-
pass merchandising, promotion,
publicity and artist development.

The albums will include 14 new
or recent releases, the seven ini-
tial Contemporary Masters Series
albums (jazz from the forties and
fifties, much of it previously un-
available), and a sampler album
for in-store play that includes se-
lections from each of the other
records interspersed with narra-
tion.

Morgan Joins Goddard
B LOS ANGELES—The appoint-
ment of Marty Morgan as ac-
count coordirator for  The
Goddard Company has been
announced by Jennifer Goddard,
president of the public relations
organization.

Polygram Promotes Two

® NEW YORK—Dr. Werner Vog-
elsang, president of Polygram
Corp. has jointly announced the
appointments of Ruth Ennis to the
position of vice president/per-
sonnel and Peter Dordal to vice
president/tax.

Ennis joined Polygram Corp. in
1974 as director of personnel.
Prior to that she had been with
Helena Rubenstein for 12 years
as manager of employment and
personnel.

Dordal started with Polygram
Corp. in 1976 as director of taxes.
He came to the group after three
years as director/tax compliance
for CBS, a position he filled after
ten years of working in all phases
of taxation.

Polydor Names Collins

Singles Promo Manager

@ NEW YORK—Harry Anger, vice
president of marketing for Poly-
dor, Inc.,, has announced that
Jim Collins has been appointed
national singles promotion man-
ager for Polydor Inc.

Prior to his appointment at
Polydor, Collins was program
director for WPGC AM & FM
radio, located in Washington,
D.C., for three years. Collins also
worked at the station as a deejay
for two years before being ap-
pointed program director.

sky, moderator and president of MRI publishing; Jim Tyrrell, vice president of mar-
keting, Epic/Portrait and Associated Labels, and Ron Moseley, vice president of

merchandising, RCA Records. Pictured at right is comp Andre Gag {London)
performing at a gala sponsored by the Government of Quebec. Chet Atkins (RCA)
is pictured bottom row at left during his CMA sponsored performance. Members
of the international publishing copyrights are, standing: John Rees, vice
president of First American National Bank, Nashville; Jim Tyrrell; Kelli Ross, vice
president, RCA Music; Daa'iyah Ali of Golden Pyramid Organization, seminar coor-
dinaters; Reddy Shashoua; Karolyn Ali of Golden Pyramid; Lou Ragusa, vice president
cf CBS International Publishing; Ralph Siegel, president of Siegel Music Companies,
Germany, and Wesley Rose, president of Acuff/Rose. Seated are Geoff Heath, director
of Heath/Levy Music; Jimmy Bishop, vice president of April/Blackwood Music; Andy
Hussakowsky; Walter Hofer, president of Copyright Services Bureau, ltd., and Arthur
Braun, director of Dick James Music. At right, Regency Records' Johnny Parrazzo is
shown during his performance.
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BILL GRAHAM PRESENTS

october

Mr. Jexry Moss
A&M RECORDS

1416 N La Brea Ave
Hollywood, CA 90028

Dear Jerry:
I cannot begin to tell you ¢the joy I've
r*'1]1 tell you,

new Peter Allen record.
it’s all about entertainment.

Peter Allen is a super-talent, and will
man possesses that rare human clement o
inner feelings through his int
popular today can be duplicate
then, the only thing that matters
case with Peter, for he's got tha
knobs can’t reproduce the ability to
both in person and on vinyl. rhe feell

great.
congratulations to you, your staff and
Cheers
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Bill G
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PS - If my fellow producers have doubts

Allen across the country.
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20! Eleventh fireet fon Francirco CA 94103

erpretation of a song.
d by studio technical advancement;

is the song.
t element that all the wiring and
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to Peter Allen.
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-
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I'm ready to take Peter
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DIALEGUE

Jimi Fox: Unorthodox Programming Philosophy

By SAM SUTHERLAND
Since entering the Los Angeles Mg ™\ &
radio marketplace, KTNQ has v
demonstrated one of the fastest
startups for a new AM station in
recent market history: Ten Q's
bravado in its preliminary promo-
tion of the AM rocker’s arrival has
been vindicated by consistent
ratings gains bringing the station
into the front rank of current con-
temporary stations, and that per-
formance is attributed by many
observers to the music program-
ming directed by Jimi Fox, station
program director and a veteran of
radio in the Southwest. Fox’s past
success in helping San Diego’s B-100 turn the ratings tables there
focused the industry’s attention on his unorthodox eagerness to add
more new records rather than trimming station lists; both there, and at
Ten Q, he has reversed rating period protocol by increasing adds,
earning the understandable support of record companies and promo-
tion men, along with the expected scorn of some programmers. In the
following Dialogue, Jimi Fox—who has held programming posts at
KENO (Las Vegas), KUPD (Phoenix) and other Southwest stations—
discusses KTNQ's impact on the L.A. market and the programming
philosophy behind it.

Jimi Fox

Record World: In contrast.to programmers who are increasingly
wary of adding a lot of new records, your philosophy of radio is to
play a lot of records. How much can a record that appeals to one
segment of your audience hurt your radio station?

Jimi Fox: By the time a record starts hurting the sound of your
station, or effectively hurting your music lists, it’s about three weeks
after exposure. In three weeks you can play a record andfind out
whether your audience will respond to it, wants to hear it or doesn’t
want to hear it. If you have the proper rotation, you can't possibly
hurt yourself. There’s just no way in hell that you're going to hurt
yourself at all.

RW: Then why are programmers getting more leery of adding a
lot of records?

Fox: Well, I think the paranoia that you're talking about is due
to the fact that you're dealing with a lot of program directors who
have not had the ability to be influenced by creative program direc-
tors. We've dwindled down to just a small handful of people who
have guts enough to go out and realize that their market is the mar-
ket that they are programming to, and that their audience won't lie
to them.

Now you’re dealing with people who have come from the “research
syndrome.” And because they don’t have that gut feeling, because
they don’t have the ability of trusting their audience, then they go
solely on research. And they do so much on research, they read
so much into it, that now they’ve limited themselves to 18 records.
And in reality, they are hurting themselves and being terribly rude
to their audience because they don’t trust their audience. So that's
basically the trend that | see nationally.

RW: So you feel that an audience can recognize that amount of
effort, and responds to that risk-taking?

Fox: Sure, absolutely. | really, truly believe that. Otherwise |
wouldn’t be doing what I'm doing.

RW: Why then would research, which is theoretically the pro-
grammer’s tool in reading his audience, tend to support the idea
of restricted playlists?

Fox: Well, the research tends to support restricting the playlist
because they’re reading too much into it. And that's where it comes
down.

RW: Then programmers are misusing their research?

Fox: Oh sure, it’s obvious. It's more than obvious. I've been seeing
research from other stations that are coming in, and they do such
detailed research, that it's ridiculous. The only reason | do research
is to look for the trend. That's all | care to know about.

RW: So in other words, what you're really saying is that too many
programmers have been using research as if it was some sort of
magic wand; rather than actually testing the record itself, they’ll make
their decision even before the record gets played.

Fox: Right, exactly. And then you have that other side of research,
that New York is not playing it, and Knoxville is not playing it, so
it's not right for me. What a stroke. | mean, there’s no room for that.
I'm programming for Los Angeles, I'm not programming for Chicago
or for Santa Barbara or for anybody else. Los Angeles is the audience.
So why don’t you let the audience decide? And this audience in
the past, prior to the dark ages of radio from '70 to '75, loved to
be presented with new music. They loved to reach for new product.
But they’ve been denied that for the past 5 years, especially in this
market, where things got so tight, including the progressives.

RW: Could you define what you're looking for when somebody
brings you a record?

Fox: Well, I'm looking for something that sounds like it's going
to be a hit, something that will be familiar or will trigger the L.A.
audience with that kind of a sound. More important than that, I'm
just looking for something that is short and simple. Simplicity and
brevity is the essence of all success. And it is true in music. And
just the same, the complicated composition will occasionally make
it. In most cases when you go back to the music, you find that sim-
plicity is the final winning sound in this market. And in any market,
depending on wkat kind. See, again it goes to the regional areas
you know. Like I look at this map and all the little areas that it's
broken up in, and for example, Hawthorne is like Phoenix, Arizona.
Records break out of there just like they break out of Phoenix. Then
you take a place like Manhattan Beach, those areas remind me of
the northwest county of San Diego. It all varies. It's just being able
to put it together and pull off enough listeners that are going to
follow that trend and follow that record.

We've dwindled down to just a small
handful of peope who have guts
enough to go out and realize that their
market is the market that they are pro-
gramming too, and that their audi-
ence won't lie to them.

b

RW: One thing in particular that you've gotten some notoriety for,
is you were certainly the first competitive major market programmer
who was willing to add ‘new wave’ or punk records to your playlist.

Fox: The reason for that decision goes back to the audience itself.
You hear about the new wave, you read about the new wave, you
hear about punk rock, you read about punk rock. There’s people out
here reading about it. Why can’t you give them a taste so that they’ll
understand it better and decide for themselves whether they want
itor not?

RW: What'’s the reaction so far?

Fox: The reaction to the punk rock records that we added, the
Sex Pistols’ “Pretty Vacant,” and The Ramones’ “Sheena Is A Punk
Rocker;”” There were two reasons for playing “Sheena:” A) because
it was in reference to punk rock, and it was a whole thing that was
being circulated in the public eye somewhat, so it was the time to
listen to it. Besides, “Sheena Is A Punk Rocker,” when you listen
to the tune, is nothing more than a Bobby Fuller Four revisited. That’s
what the sound is. So it's good. It was a California song, and we
sold a lot of product here in LA., just by playing that record. And
then of course for “Pretty Vacant,” that particular sound was unique
and because it was something you couldn‘t get here and it was Eng-
lish, rooted, it was like a great contrast. The response? ‘‘Sheena’” was
a smash. | would say that “Pretty Vacant” was at best mid-charted.
But it did definitely draw a following. And it did definitely draw
attention and did not offend my audience. If anything, it educated
them to what it was. Now they know exactly what they’re reading
about.

RW: And you're identified with providing that answer?

(Continued on page 51)
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Broob SweaT AND 1EARS
WITH DAVID CLAY'TON-THOMAS

More than a band, a tradition.
BRAND NEW DAY.

It's a brand new day for growing stronger, with Roy Halee and Bobby Sweat and Tears with  Their premiere album on
Blood, Sweat and Tears new sand personnel Colomby. There's even David Clayton-Thomas. @17, . <l

with David Clayton- and the catalytic com- a duet with David More than & band, a @ Reconds

Thomas. And like all bination of original Clayton-Thomas and tradition. A great

traditions, they're B, S & T hit producers Chaka Khan. Blood tradition. GRT Tapes



NEW WAVE
TOP 2&

NOVEMBER 19, 1977
1. NEVER MIND THE BOLLOCKS
SEX PISTOLS/Virgin {(import Ip)
. ANARCHY IN THE U.K.
SEX PISTOLS/Barclay {(import 12*)
. HOLIDAYS IN THE SUN
SEX PISTOLS/Virgin (import)
. ANIMAL JUSTICE
JOHN CALE/Illegal {import 12'’ ep)
MODERN WORLD
THE JAM/Polydor {import ep)
COMPLETE CONTROL
THE CLASH/CBS (import)
. MONGOLOID/JOCKO HOMO
DEVO/Booii Boy
2-4-6 MOTORWAY
TOM ROBINSON BAND/EMI (import)
. GARY GILMOUR'S EYES
THE ADVERTS/Anchor (import)
. WATCHING THE DETECTIVES
ELVIS COSTELLO/Stiff (import ep)
. LOCK IT UP
EATER/The Label (import 12')
. TALKING HEADS ‘77
Sire {Ip)
. SONIC REDUCER
DEAD BOYS/Sire
. HALFWAY TO PARADISE
NICK LOWE/Stiff (import)
. LORETTA
NERVOUS EATERS/Rat
. YOUR GENERATION
GENERATION X/Chrysalis (import)
. SEX & DRUGS & ROCK & ROLL
IAN DURY/Stift (import)
. NO MORE HEROES
STRANGLERS/VUA (import)
. DO ANYTHING YOU WANNA DO
THE RODS/Island {import)
20. NERVOUS WRECK
RADIO STARS/Chiswick (import 12°')

CBS International

Sets Promotions

B NEW YORK—CBS Records In-
ternational has announced a num-
ber of promotions of company
personnel, headed by the an-
nouncement of the appointment
of Paul Russell to the newly-
created position of vice president,
administration.

Russell had been vice president
and assistant to CRI president M.
Richard Asher. He joined CBS
Records in London in 1973.

Frank J. Welzer was named
CRI vice president, business de-
velopment. Jack Oppenheim,
named director of business devel-
opment/west, and Eliot Loshak,
named director of business devel-
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opment/east, will report to
Welzer.

Bernard DiMatteo was appoint-
ed vice president, operations

replacing John Dolan, who last
week was appointed vice presi-
dent, CBS Records/Group. Di-
Matteo had been vice president,
administration and development,
CRI, since 1973.

Caroline M. Moore, formerly
manager, area desk east for CRI,
was appointed staff assistant,
president’s office.

Raymond Pitts and Adalberto
Ribeiro were named area desk
managers, CRI.

Michael Adams was named
assistant controller, asset man-
agement, CRI. Roger Romano was
named assistant controller, bud-
gets and accounting. Robert .
witt, Jr. was named director,
asset control.
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NEW WAVE NEWS

By BARRY TAYLOR & ALAN WOLMARK

@ MAYBE THIS IS THE ONE WE'VE BEEN WAITIN’ FOR: The Ramones
have released a third Ip, "Rocket To Russia,” which is easily their
most commercial album to date and a great successor to their last
single, ""Sheena Is A Punk Rocker,” which is included on side one.
We don't know if we'd go as far as producer Tony Bongiovi, who
said "it's like an album of Sheenas,” but the Ramones are definitely
pursuing the punky hook that scored them a minor hit a month or
two ago. The savage guitars are still prominent as are Dee Dee's
crazed "'1,2,3,4” introductions, but with the great album package car-
toonings by John Holmstrom and covers of Bobby Freeman's "Do
You Wanna Dance” and the Trashmen’s "‘Surfin’ Bird,”” the album has
a decidedly lighter tone without sacrificing their gutsy sound. ""Rocket
To Russia” brings punk even closer to recapturing the rock & roll
energy that dissispated a decade ago. Who needs to think? Regress
a few years, get into the right mood and listen: “Now | guess I'll
have to tell 'em/That | got no cerebellum ... /I'm a teenage lobot-
omy.”

BOMP: There has been a lot of activity at Bomp Records lately
starting with their recent release of singles by DMZ, the Weirdos and
The Zeros and the announcement of a distribution pact with Eng-
land’s Raw Records. Raw is distributed by CBS in the U.K. and has
already issued singles by the Users, the Killjoys, the Gorillas, and
Creation. The Weirdos’ "Destroy All Music” will be released in Eng-
land this week as a twelve inch single followed by the Zeros, DMZ
and a Stooges ep. Bomp will release selected Raw releases here and
has already scheduled singles by the Users, Killjoys, an album of rare
Creation material and some things from Raw’s latest signing, the
Downliners Sect. Also from Bomp comes the announcement of their
acquisition of James Williamson’s entire catalogue of material which
includes recordings by 1ggy & the Stooges (live material, studio out-
takes, demos) and a complete unreleased album, “Kill City,” which
will be released by Bomp in January through a distribution agree-
ment with Jem’s Import Records line. A special ep will precede the
release of the Ip which will include two tracks from the album and a
"bluesy gospel’” number titled "’Jesus Loves the Stooges.” And last

(Continued on page 79)

New Wave Hit Parade

DISCOPHILE/NEW YORK
HOLIDAYS IN THE SUN—Sex Pistols—

MUSHROOM/NEW ORLEANS
NEVER MIND THE BOLLOCKS—Sex

Virgin {import)

HOLD BACK THE NIGHT—Graham
Parker—Mercury (ep)

ANIMAL JUSTICE—John Cale—Illegal
(import ep)

UH, OH LOVE COMES TO TOWN—
Talking Heads—Sire

| CAN'T EXPLAIN—Flamin' Groovies—
Skydog (import)

NO MORE HEROES—Stranglers—
UA (import)

ANARCHY IN THE U.K.—Sex Pistols—
Sex Pistols (12" import)

SHEENA 1S A PUNK ROCKER—
Ramones—Sire

CRAZY LIKE A FOX—Link Cromwell—Ork

LET'S DANCE—Ramones—Sire
{import ep)

SOUNDS GOOD/CHICAGO

NEVER MIND THE BOLLOCKS—Sex
Pistols—Virgin (import Ip)

MONGOLOID/JOCKO HOMO—Devo—
Booji Boy
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