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SINGLES

PABLO CR

UISE, “DON'T WANT TO LIVE WITH-
OUT IT" (prod. by B. Schnee (writ-
ers: C. Lerios-D. Jenkins) (irving/
Pablo, BMI) (3:38). “'Love Will Find
a Way'" was one of the summer’s
biggest hits and this new disc has
the same soaring vocals, direct lyri-
cal message and sweet and clear in-
strumental arrangements. A perfect
follow-up. A&M 2076.

WALTER EGAN, “HOT SUMMER NIGHTS" (prod.

ATLANTA

o

by Buckingham-Dashut-Egan) (writer:
Egan) (Melody Deluxe/Swell Sounds/
Seldak, ASCAP) {3:20). Egan’'s “"Mag-
net and Steel” was one of last sea-
son's biggest hits and this new disc
from the “Not Shy' album is likely
to make the same impact in the fall.
The summer is over but the memories
remain. Columbia 10824,

RHYTHM SECTION, “CHAMPAGNE
JAM" (prod. by B. Buie) (writers:
Buie-Nix-Cobb) {Low-Sal, BMI) (4:32).
This third single from the title album
is already a favorite at the AOR level
and should be equally endearing to
pop audiences. The vocal is easy, the
hook memorable and the instrumen-
tation clear and lively. Should ap-
peal to aliradio levels. Polydor 14504.

HEART, “STRAIGHT ON" (prod. by. M. Flicker-

Heart-M. Fisher) {writers: A. Wilson-
N. Wilson-S. Ennis) {(Wilsongs/Know,
ASCAP) (4:09). The group's upcom-
ing ""Dog & Butterfly’" lp is show-
cased here with a bluesy rock bal-
lad highlighted by the Wilson sis-
ters' familiar vocals. It rocks hard
but could have adult appeal. Portrait
70020 (CBS).

Boston

SLEEPERS
LINDISFARNE, “RUN FOR HOME" (prod. by Gus
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Dudgeon) (writer: Hull) {Crazy/Chap-
pell, Ltd., ASCAP) (4:15). The former
English folk group may surprise a
few with this first new record in quite
some time. The beat is pure early
60s with a 70s message in the lyrics.
Gus Dudgeon's production is flaw-
lessly full and the hook is huge. Atco
7093.

“DON'T TAKE LOVE FOR GRANTED"

{prod. by M. Landon-L. Lubin) {wri-
ter: Neil Harrison) (Rocket Song,
BMi/Abe Songs) (3:26). The lady
who made "'To Sir With Love” a
classic hasn't been heard on disc
lately but this lovely new ballad is
a more than worthy re-entry. Her
soprano is lofty and the back-
ground is lush. Rocket 11355 (RCA).

ZWOL, “NEW YORK CITY" (prod. by R. Cook,

EM
AMEMCA

:

R. Murphy, W. Zwol) {writer: W. Zwol)
(Mother Tongue, ASCAP) (3:24). This
new Canadian artist rocks strong
right from the opening notes. The
classic rock & roll beat makes it a
pop natural. The production gives it
depth and the lyrics should appeal
to all east coast chauvinists. EMI
America 8005 (Capitol).

CREME D’COCOA, “DO WHAT YOU FEEL" (prod.

e

by Tony Camillo-Cecile Barker) {writ-
er: Tony Barge) {Barcam, BMI) (3:57).
The first release on Venture Records
is a classic r&b offering. The dancin’
message and funky horn arrange-
ments work together with class. The
production is sparse and it adds up
to a worthy debut for artist and
label. Venture 101.
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ALBUMS

CHUCK MANGIONE, ‘“CHILDREN OF
SANCHEZ."” Mangione's follow-up to
his landmark "‘Feels So Good™ is this
deluxe packaged two record soundtrack
for Hall Bartlett's movie based on the
biography of Oscar Lewis. Mangione's
distinctive flugelhorn work and com-
posing talents are strong enough to sat-
isfy both new and long time fans. A&M
SP-6700 (12.98).

“ROBERTA FLACK."” The follow-up to
the songstress’ "'The Closer | Get To
You™ is another collection of sensual
songs including the recent single, *'If
Ever | See You Again.” The album is
highlighted by "“And the Feeling's
Good'" and Ralph MacDonald's tender
“What A Woman Really Means" which
should find crossover success. Atlantic
SD 19186 (7.98).

BLONDIE, “PARALLEL LINES." Blondie's
third album is an affirmation of the
talents of Deborah Harry and her
group. Producer Mike Chapman is re-
sponsible for the proficient, musical
sound that is as much a progression
over the last album as that Ip was over
their debut. Robert Fripp's work on
“Fade Away and Radiate’ adds yet
another dimension.Chrysalis 1192 (7.98).

MECO, “THE WIZARD OF OZ." Prior to
the release of Quincy Jones' “‘Wiz"
soundtrack, Meco Monardo has up-
dated the music from the original movie
with a disco slant. His previous adapta-
tions have proven to be successful ven-
tures and this Meco-Harold Wheeler-
Tony Bongiovi effort should be no ex-
ception. Millennium MNLP 8009 {Casa-
blanca) {7.98).
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Retailer Opinions Vary
On Catalogue’s Strength

By MIKE FALCON

B LOS ANGELES — Retailers, as
well as manufacturers, seem to
be taking a closer look at cata-
logue sales potential, although
opinions about catalogue profit-
ability, turnover, and marketing
potential in the retail community
vary greatly from account to ac-
count.

Despite vigorous sales promo-
tions by some labels in pushing
catalogue sales (RW, Sept. 9), an
overall assessment of catalogue
sales potential seems often to
depend on the particular label.
“It varies from label to label,”
said Roger Adcock, Ip buyer for
Budget Records & Tapes, ‘“‘de-
pending on the label’s ability to
market as well as the popularity
of the act. The one consistent ca-

Keith Moon Dies

B LOS ANGELES — Keith Moon,
drummer for the veteran rock
group The Who, died last Thurs-
day (7) in London. Although the
cause of death was unknown as
RW went to press, it was reported
that Moon, 31, was found by his
fiancee, Annette Walter-Lax, and
taken to London’s Middlesex Hos-
pital, where he was pronounced
dead on arrival.

Group History
Moon, who was born August
23, 1947, joined The Who at age
17; he and the other members
of the English quartet (guitarist/
(Continued on page 113)

talogue champion seems to be
Motown, although they may not
have as many titles available as
some other labels.”

Adcock also stated that cus-
tomer demand for catalogue items
in his chain had somewhat de-
creased from a year ago. “New
releases seem to remain where
the brunt of the sales action is.”

“For us, catalogue sales have
remained pretty constant as a per-
centage,” said Lew Garrett, mar-
keting coordinator for the Came-
lot Records chain, NARM'’s Retail-
er of the Year, “but then again, it's
always been a healthy part of our
business, and we pride ourselves
on this area of operation. We
carry as much as we can in a 3000
square-foot location.”

“Catalogue sales have remained

(Continued on page 44)

EMI Announces Global Restructure,
Forms Mgmt. Board of Key Execs

® LOS ANGELES — Bhaskar
Menon, chairman and chief
executive of EMI! Music-World-

wide Operations, which controls
the EMI Group’s music activi-
ties throughout the world, last
week announced details of a new
management structure for that
organization effective October 1,
1978.

Overall management responsi-
bility for EMI Music companies
in 33 countries will be shared
with Menon by a team of four
key executives, three based on
London, and one based in Holly-
wood. Named to that newly-
formed team are Ken East,
Leslie Hill, Tony Todman and
Don Zimmermann. These four,
together with Menon, will com-
prise the EMI Music-Worldwide
management board and will have

Singles Are Vying With Albums
For Additions on AOR Playlists

By ALAN WOLMARK

@ NEW YORK—AOR radio, as is
well known, is in a state of rapid
proliferation. The Abrams chain
is growing by leaps and bounds
and established AOR formats
have been solidifying their places
in their markets over the past
couple of years. But according to
Record World’s FM Airplay Re-
port, a curious trend towards
programming singles has been
developing with particular em-
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phasis in the past six weeks.

For the last six weeks at least
one single release has found a
place amongst the nation’s most
added product at AORs with this
week’s report revealing three
singles in RW’s top 10 most add-
ed box in the FM Airplay Report.
Heart’s new single, ““Straight On,”
was the week’s most added item,
securing airplay at 50 percent of
the stations polled, Styx’ ‘““Blue
Collar Man” pulled in at #3 and
the debut single by Zwol, ‘“New
York City,” was seventh.

Singles are not only being read-
ily added, but aside from Heart’s
single, The Who's “Who Are You"”
and Bob Seger’s “Still The Same”
have both captured the most
added honors within the past
four months, beating out a num-
ber of major Ip releases. These
singles all preceded album re-
leases and, according to Bob
Burch, national program director
for the Century chain who adds a
significant amount of singles
product, ‘“Most promotion peo-
ple do mention singles commonly
as a way of pushing their prod-
uct.”

Other singles to have received

—— oreat AOR acceptance in recent

*The Record World Sales Index is based on a broad cross-section of quantitative sales data
reported to Record World trom retailers, rack jobbers and one-stops across the country. The base
figure for both the singles and slbum indices is a smoothed average of these quantitative reports
during periods in March, 1976, with each weekly tigure being a percentage increase ot decrease on
the base. The base tigure tor both singles and albums is 100.0.

weeks include Van Morrison’s
“Wavelength” which even got
(Continued on page 27)

the responsibilty of deciding

lmportant issues of EMI Music
Operations policy and coordi-
nation, and reviewing financial
performance.

Europe
Leslie Hill becomes joint man-
aging director, EMI Music Opera-
tions, based in London and re-
porting directly to Bhaskar
Menon on EMI Music Operations
in Europe, which will consist of

four regions, each with a re-
gional mangement reporting
directly to Hill. The four re-

gions are central Europe, with
Wilfred Jung as managing direc-
tor based in Cologne and re-
sponsible to Hill for EMI Music
companies in Austria, Belgium,
Germany, Holland and Switzer-
land; southern Europe with
Francois Minchin as regional
director based in Paris, and re-
sponsible to Hill for EMI Music
companies in France, Italy and
Spain (Minchin will also be re-
sponsible for Group Music in-
terest in Portugal); Scandinavia,
with Anders Holmstedt as re-
gional director based in Stock-
holm, and responsible to Hill
for EMI Music companies in
Denmark, Finland, Norway and
Sweden; and the United King-
dom and Eire, with Ramon Lopez

(Continued on page 113)

Casablanca Gears Up

For Kiss Solo Albums
By SAM SUTHERLAND

@ LOS ANGELES — With a re-

ported initial shipment totalling

four million units, an initial com-

mitment of $2 million and one of

the most extensive cross-mer-
chandising programs yet de-
veloped for a recording act,

Casablanca Records and Film-
Works last week kicked off ini-
tial activities in support of its up-
coming solo albums by the four
members of Kiss.

According to CRF senior VP
Larry Harris, “It's the first time in
the history of our business that
four million units will all ship on
the same day—September 18—
with that kind of financial com-
mitment already made.”” Thus far,
Harris says, the label has kept
pace with its projections that the
multi-platinum rock act’s consti-
tuency would account for one
million units on each of the four

(Continued on page 16)




B Opposite page 48. Black Oriented Music
78—the terminology has changed, but not
as quickly as the sounds themselves. With
the nation's top black music executives
meeting at La Costa this week to chart the
future of the Black Music Association, Rec-
ord World's annual look at what's hap-
pening with black artists and their labels
is particufarly timely.

B Page 13. On the eve of Mushroom Rec-
ords’ first annual convention, Shelly Siegel,
the Canadian company’s top American ex-
ecutive, talks candidly about how he kept
his label from losing heart while it was
losing Heart, and about his determination
to remain independently distributed amidst
the current rush to branch companies.

Action Music Page 36
Album Chart Page 104
Album Picks Page 21
Black Oriented Music
(Section 1}
Black Oriented
Albums Page 42
Black Oriented Album
Chart Page 39
Picks of the Week Page 39

Black Oriented Singles

Chart Page 40
Soul Truth Page 39
Chart Analysis Page 10
Classical Page 101
The Coast Page 22
Copywrites ~Page 48
Country Page 119
Country Album
Chart Page 124
Country Picks of the
Week Page 119
Country Singles
Chart Page 126
Country Singles
Picks Page 122
Nashville Report Page 119
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Cover Story Page 106
Disco File Page 28
Disco File Top 20 Page 28
Discotheque Hit
Parade Page 28

FM Airplay Report  Pages 42-43

Gospel Pages 116-117
International Page 114
Canada Page 114
England Page 114
England's Top 25 Page 115
Germany Page 114
Germany's Top 10 Page 115
Jazz Page 109
Jazz LP Chart Page 109
Latin American Page 110
Latin American
Hit Parade Page 111
Latin American
Album Picks Page 110
New York, N.Y. Page 25
Radio Marketplace Pages 29-36
Radio World Pages 26-27
Retail Report Page 103
Singles Picks Page 18
Software Technology Page 38

AB( Names John Barbis Promo VP

B LOS ANGELES — Gary Davis,
vice president of promotion and
artist development, ABC Records,

has announced the appointment
of John Barbis to the position of

vice president of promotion.
Barbis was previously national
director of promotion.

John Barbis came to ABC
Records in Oct., 1977. Previously,
he was national promotion
manager for Chrysalis Records.
Barbis started in local promotion
with Shelter Records.

: There are no Powerhouse Picks
this week.
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John Barbis

Best Month Ever
Reported By Epic

& NEW YORK—August was the
biggest month in Epic Records
history, announced Don Demp-
sey, senior vice president and
general manager, Epic/Portrait/
Associated Labels. The release of
new albums coupled with con-
tinued sales success by top Epic
albums and singles all contribut-
ed to August as the label’s biggest
sales month ever, according to
Dempsey.

Heading off Epic’s August sales
boom is the release of the second
album by supergroup Boston;
“Don’t Look Back.” The album
is now nearing sales of four
million units, and the title cut
single is closing in on the gold
mark, according to the label.

August was a platinum month
for Epic/Cleveland International
artist Meat Loaf when his debut

(Continued on page 113)
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“Midsong To Go Indie?
@ NEW YORK — It was ru-
: mored last week that Midsong
Intl. Records and MCA have dis-
solved their distribution pact.
Midsong president Bob Reno
has reportedly been huddling
with London Records veteran
Sy Warner about Midsong's
probable venture into inde-
pendent distribution. The Mid-
song artist roster currently in-
cludes John Travolta, Carol
Douglas and Silver Convention.

e
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Casablanca Enjoying

Its Best Year Ever

B LOS ANGELES — Neil Bogart,
president of Casablanca Record
and FilmWorks, has announced a
fiscal year projected revenue of
one hundred million dollars by
September 30, 1978. The compa-
ny’s record division has reported
an all time high of $70,440,000, a
113% increase over the same
period last year.

{Continued on page 113)

Arista Repors
Revenue Increase

B NEW YORK — Arista Records
last week reported highest-ever
net revenues for the vyear, six
months and fourth quarter ended
June 30. For fiscal 1978, Arista
took in $66,198,000 worldwide,
up 80.2 percent from the $36,-
734,000 reported for the previous
year.

Fourth quarter revenues were
$15,378,000, up 10.1 percent from
the $13,972,000 reported for the
fourth quarter of fiscal 1977. For
the six months ended June 30,
Arista’s revenues were $34,443 -
000, up 44.9 percent from the
previous year’s $23,765,000.
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Tribunal’s Ruling Will Require

‘Location Lists’ for

Jukehoxes

By BILL HOLLAND

B WASHINGTON — The Copy-
right Royalty Tribunal unanimous-
ly ruled last week that the coun-
try’s jukebox owners must file a
yearly location list of their ma-
chines with the CRT in Washing-
ton in connection with the license
ruling for their performance roy-
alties.

The new ruling is being viewed
as a modified version of the Trib-
unal commissioners’ tentative
plan, taking into consideration
the recent testimony of both juke-
box owner associations as well as
ASCAP, BMI and SESAC.

The plan, which goes into ef-
fect November 1, will require
those operators who have re-
ceived their required license from
the U.S. Copyright Office to for-
ward to the Tribunal a complete
location list of their machines, as
well as the number in each loca-
tion.

For new operators, or those
who have received their first li-
cense after October 1, the Trib-
unal ruled that they will have 30
days in which to send a location
list and the number of machines.

The Tribunal’s ruling also re-
quires a yearly update of the list
of establishments were their ma-
chines are located, as well as any
change in the number of ma-
chines.

The commissioners, in their
unanimous vote, rejected all le-
gal and policy arguments ad-
vanced by the jukebox industry
in  previous testimony, which
ranged from small owner indig-
nation to larger owner complaints
of clerical overloads in compiling
such lists.

RSO Plans Promo

Korvette's Anniv.

B LOS ANGELES—Korvette’s, Inc.
and RSO Records have announced
a special, week-long promotion
in celebration of Korvette’s 30th
Anniversary. The merchandising
program was arranged by David
Rothfeld (vice president, Kor-
vette’s), Howard Schisler (record
buyer, Korvette’s), Mitch Huffman
(national sales manager, RSO) and
Art Gelles (east coast regional
marketing, RSO).
Catalogue Displays

The entire RSO record and tape
catalogue will be featured in
every one of Korvette’s 50 stores.
In all of the Korvette's stores,
RSO product will be displayed in
a separate wall section with spe-
cial browser bin cards listing the
entire RSO record and tape ca-
talogue. Special wall displays,
T-shirts and other merchandising
aids have been prepared for the
record section of every store.

[

In the ruling, the CRT commis-
sioners ruled they do have the
authority from Congress to re-
quire the plan in order to settle
future disputes concerning per-
formance royalties.

The Tribunal side-stepped for
the time being any ruling on the
method of retrieving information
on jukebox playlists, and will wait
until the first distribution pro-
ceeding in the fall of 1979.

Hopefully, by putting the de-
cision back in the laps of ASCAP

(Continued on page 113)

Boston Platinum Presentation

Injunction Denied in

Janus-Stewart Suit

® LOS ANGELES—Janus Records
has been denied an injunction
that would have blocked the re-
lease of former Janus artist Al
Stewart’s first album for Arista
Records, RW has learned.

New LP

Janus sought to delay the re-
lease of Stewart’'s ““Time Pas-
sages’” until such time as litiga-
tion between Arista and Janus
was resolved. Janus’ motion for
an injunction, filed earlier this
year, was denied at a hearing
that took place in Los Angeles
on September 1.

Epic Records group Boston recently performed before SRO crowds at New York's
Madison Square Garden. The group's second album, “Don't Look Back” is already
approaching sales of 4 million units since its release less than a month age. Pictured
at a post-concert reception is Boston being presented with an array of platinum
awards. From left: (seated) Tom Scholx of Boston; Cindy Scholz; Brad Delp, Barry
Goudreau, and Sib Hashian of Boston; (standing) Paul Smith, senior vice president and
general manager, marketing, CBS Records; Walter Yetnikoff, president, CBS/Records
Group; Lennie Petze, vice president a&r, Epic; Don Dempsey, senior vice president
and general manager, Epic/Portrait/Associated Labels; Fran Sheehan of Boston; Jim
Tyrrell, vice president, marketing, Epic/Portrait/Associated Labels; Frank Mooney,
vice president, marketing branch distribution, CBS Records.

Tie-In for
Celebration

Window displays will also be
used in every suitable location.
Shirts

All Korvette’s record depart-
ment personnel will receive T-
shirts bearing both the RSO logo
and Korvette’s anniversary slogan
to wear during the week-long
celebration. Korvette’s has also
prepared special posters for give-
away and 20” x 60" silk-screened
displays with the slogan ‘RSO
Records, The #1 Record Com-
pany That Brought You Saturday
Night Fever, Grease and Sgt. Pep-
per's Lonely Hearts Club Band”
and listing all the artists on the
RSO roster.

Half-page advertising in news- |

paper circulars announcing the
special program and picturing
the entire RSO catalogue have
been set for use in all cities in
which Korvette’s stores are
cated.

lo-

RCA Names Brown
To Pop A&R Post

M NASHVILLE — Jerry Bradley,
division vice president, RCA Rec-
ords, Nashville, has announced
the appointment of Tony Brown
to the position of head of pop
a&r for RCA Nashville. Based in
Los Angeles, Brown will report
to Bradley.

Brown’s appointment is the
latest step in RCA Nashville’s ex-
pansion plans into the pop mar-
ket. “We have investigated the
possibilities of going with an-
other name or a logo and all
that,” Bradley told RW. “That’s
really where we are right now.”

Duties

Brown’s function, Bradley said,
will be the signing and produc-
tion of promising west coast pop
and rock and roll artists. The
proposed label would be the
first Nashville-based pop subsi-
diary of a major record company

(Continued on page 120)

Three L.A. Stations
Post Strong Ratings

W The summer book for Los
Angeles places three stations
with more than a full rating
point jump. Leading the way
for this July/August Arbitron
survey period is KABC radio,
moving from an April/May 8.6
to 10.4.

The following audience fig-
ures are a comparison to the
April/May rating, showing the
12 plus age group trend Mon-
day through Sunday: KMET in-
creased from 3.6 to 4.8, to
place them third in the market,
KUTE jumped from a 2.6 to
3.7, giving the station triple
the audience from last sum-
mer's book, KFI was wup
from 2.7 to 3.1; KRTH increased
from 2.5 to 3.2, KRLA moved
up from 2.4 to 3.1, and KNX-
FM was up from 2.6 to 3.1.
KHJ was off from 3.6 to 3.1,
KMPC was up from 3.4 to 4.0,
KLOS was down from 2.8 to
2.3, KTNQ off from 2.4 to 2.0,
KIIS-FM slipped from 2.1 to
1.7, KIQQ was down from 1.8
to 1.3, KDAY was steady from
21 to 2.2, KBIG remained
second in the market but was
off from 6.6 to 5.6. The next
survey period for ARB is Oct./
Nov.

Cap Names Garfield
To Talent Dir. Post

B LOS ANGELES—Bruce E. Gar-
field has been appointed director
of lalent acquisition for Capitol
Records, Inc., announced Rupert
Perry, vice president, a&r, CRI.
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Bruce E. Garfield

Garfield, a ten-year veteran of
the music industry, joined Capi-
tol in March 1976 as the label’s
national  publicity = manager.
After merging the then-separate
press and artist relations de-
partments, he was promoted to
director of press & artist rela-
tions in July 1976.

Parton To Tour
With Neil Young

B NEW YORK—RCA artist Dolly
Parton has announced that she
will be touring with singer/
songwriter Neil Young on a ma-
jor U.S. concert tour, beginning
September 18 at Pine Knob
Pavillion in Clarkston, Michigan.
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