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HITS OF THE WEEK -

SINGLES

NICK GILDER, ‘“‘HERE COMES THE NIGHT"
{prod. by P. Coleman) (writers: Gil
der-McCulloch) (Beechwood, BMI)
{3:00) Gilder's first single ‘'Hot
Child In The City’ went to #1 and
this new release from his "'Gty
Nights'' Ip has the same ambisexual
vocals and pulsating street rhythm.
It's the right follow-up, guaranteed
immediate airploy. Chrysalis 2264,

“_HRIS REA, “WHATEVER HAPPENED TO BENNY

SANTINI" (prod. by G. Dudgeon)
(writer: Rea) Magnet/Interworld,
BMI) (3:50). Rea’s "'Fool (If You Think

It's Over)"” was a surprise summer
hit and his new, somewhat rockier
title cut from his first album could
have the same chart life. The story
and rich production add interest.
United Artists 1252,

CHICAGO, "“ALIVE AGAIN" (prod. by Phil

Ramone) (writer: J. Pankow) (Make
‘ Me Smile, ASCAP) (3:29). The group
has been through big changes this

past year and this title cut from
their first non-numbered Ip is a ma-
jor example. It rocks stronger than
previous releases with the guitar
work and Cetera's lead vocals of
prime interest. Columbia 3-10344.

JCE WALSH, “OVER AND OVER" (prod. by B.
Szymczyk) (writer: Walsh) (Wow &
Flutter, ASCAP)} (3:59). Walsh's
Life's Been Good'' was a Top 15
charter and this new outing from
his best-selling "‘But Seriously, Folks’
Ip is a jongly rock and roller high-
lighted by the artist's superb guitar
work. Ii's a Top 40 natural. Asylum
45536.

SLEEPERS

VILLAGE PEOPLE, “Y.M.C.A" (prod. by J.
Morali) (writers: J. Motali-H. Belolo-
V. Willis}] {Green Light, ASCAP)
(3:30). The group’s ""Macho Man"
was one of the summer's biggest
disco/pop hits and this new release
has the same foot-stomping bass
line and tongue-in-cheek lyrics. The
vocals are strong and the produc-
tion thunderous. Casablanca 945.

SARAH DASH, “SINNER MAN" (prod. by Gold-
Siegel-Knight-Allan) (writers: Hegel-
George) {Don Kirshner, BMI) {3:18).
The former member of Labelle de-
buts as a solo artist with this spar-
kling disco/BOS disc with lots of
pop potential in the grooves, It
moves high and wide on lofty string
arrangements and Dash's soaring
vocals. Kirshner 8-4278 (CBS).

BONNIE POINTER, “'FREE ME FROM MY FREE-
DOM" (prcd. by J. Bowen-B. Gordy)
{writers: Bonc-Thomas-Pointer) (Jo-
bete/Stone D'amond, BMI) (3:35).
This Pointe:s sister's first solo effort
is a reverse lov= song with lovely
vocals and crarfy instrumentation.
It's a strong debut effort for poten-
tial pop and BOS play. Motown
1451,

BRENT MAGLIA, “THE RUNAWAY" (prod. by B.
Maglia) (writer: D. O'Keefe} {(War-
ner-Tamerlane,Road Cannon, B/i)
{2:57). This Danny O’'Keefe story-
song akout the trials of life on the
run gets the right treatment by Mag-
lia. His voceis are clear and strong
and the sparse instrumeniotion is
supporfive. |7 has adult and teen
appeal. Fan-asy 835.
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ALBUMS

ELTON JOHN, “A SINGLE MAN." El
ton's first album in well over a year
is his most musical effort in many years.
He explores many different directions,
turning in an exemplary vocal on “lt
Ain't Gonna Be Easy,” molding a
future pop classic on “'Part-Time Love
and even a beautiful piano instru-
mental with “"Song For Guy.” MCA
MCA-3065 (7.98).

BILLY JOEL, ‘*52ND STREET.” Joel's fol-
low-up to his platinum “Stranger’ Ip
promises to be an even bigger success.
In addition to the very capble Billy
Joel band, Joel has recruited some of
the finest studio talent around to help
out on some of the most compelling
material he's ever written. Phil Ra-
mone's production adds the icing on
the cake. Columbia FC 35609 (7.98).

FIREFALL, “ELAN." With the group's
third album they have developed a
poise and maturity that should pick up
where their previous gold outing left
off. Already the single, "'Strange Way,’
with its trademark vocals and shifting
rhythms is meving up the chart and the
soaring rocker, 'Get You Back™ should
eventually follow suit. Atlantic SD
19183 (7.98)

RAMONES, “ROAD TC RUIN.” The la-
test fromd the Ramores shows them
with broadened musicol horizons and
little resemblance to tie group that re-
corded three previous records. The sin-
gle, "'Don't Come Close,”” deserves
muci- attention as do the Searchers
‘Needles and Pins'” and "it's A long
Way Back.” Sire SRK 6063 (Warner
Brothers) (7 98).
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6.E. To Acquire
Cox Broadcasting

By MIKE FALCON '
B LOS ANGELES — General Elec-
tric  and Cox Broadcasting’s
boards of directors have autho-
rized negotiations for a definitive
agreement in which the indus-
trial conglomerate, ranked ninth
on the Fortune 500 list of indus-
trial firms, would acquire the At-
lanta-based broadcasting com-
pany. The acquisition would be
based on the exchange of one
and three-tenths G.E. shares of

common stock for each Cox
share.
General Electric would issue

8.8 million shares, valued at be-
tween $440 and $488 million.
Cox, which owns KFl and tele-
vision and radio stations in At-
lanta and several other cities,
also operates cable television sys-
tems and is engaged in business |
publishing and motion picture |
(Continued on page 52)

Capitol: 3 Singles |
In The Top Five

By SAMUEL GRAHAM

B LOS ANGELES—With three of |
the top five places on this week’s

RW Singles Chart—Anne Mur- |
ray’s “You Needed Me" at a bul-
leted #3, A Taste of Honey's
“Boogie Qogie Oogie” at #4, and

the Little River Band’s ‘“Reminisc- ]

|

ing” (on the Capitol-distributed
Harvest label) at #5 bullet—
Capitol Records is enjoying one '

(Continued on page 30)

and DAVID McGEE
B NEW YORK—The $8.98 dam
has broken—without, apparently,
the negative reaction which ac-
companied the jump to $7.98.

Six new or recent CBS Records
releases will carry the higher list
price beginning next Monday |
(23). All future “F”-prefix discs |
and tapes—releases by top-sell-
ing artists only, for the time be-
ing—will also list at $8.98.

The retailer's cost for those
records and tapes will increase |
from $4.08 to $4.59, the current ,
dealer cost for CBS soundtracks.

The releases immediately in-
volved are the latest albums by
Billy Joel, Boston, Chicago, Heart,
Ted Nugent and Santana.

The only other standard Ip now
due at $8.98 from a major label
is Steve Martin’s second Warner
Bros. album, which was sched-

By MARC KIRKEBY }

uled to ship last Friday (13). But
that situation seems bound to
change.
Ordering Program

In an Oct. 9 letter to customers
from Frank Mooney, CBS VP/
marketing branch distribution,
CBS also announced a last-min-
ute $7.98 ordering program on
those albums to allow retailers to
stock up before the price increase
takes effect. CBS will guarantee
delivery of orders received by
tomorrow (17) on the six albums.
tach retailer may place one order
for a limited quantity of each
album. The limits vary; informa-
tion on them is available from
CBS local sales representatives.

In contrast to the fury evoked
by some previous price increases,
the Columbia announcement was
greeted favorably, or at least
matter-of-factly, by a majority of
retailers throughout the country.

Parton Takes C(MA's Top Award;
"ABC’s Three Winners Lead Labels

By WALTER CAMPBELL

R NASHVILLE Dolly Parton
(RCA) won the Country Music
Association’s  most prestigious
honor, 1978 Entertainer of the
Year, to conclude the 12th annual
CMA awards presentation here |
last Monday night (9). |

Parton accepted the award,!
one of four for which she was
nominated, holding a borrowed '
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mink stole in front of a split in
her dress, and remarked, “It's
like my daddy used to always
say, it's like stuffing 50 pounds
of mud into a five-pound bag.”

The 90-minute NBC-TV pro-
gram, hosted by Johnny Cash,
saw ABC Records, with three
winners, lead all labels in total
awards.

“Heaven’s Just A Sin Away”
scored big for Ovation artists
The Kendalls as Single of the
Year. The record was the first hit
for the father-daughter duo.

(Continued on page 24)

'CBS Goes to $8.98 on 6 New Albums:
Retailers Take the Increase in Stride

Two sentiments prevail, one de-
pendent upon the other: con-
sumers have yet to show any
significant resistance to higher
priced records, and businessmen,
including record retailers, are in
business to make money.
Retail Reaction
A sampling of retail reaction:
Longhair Music’s Tom Modica,
leader of the Portland-area boy-
cott of the Queen album two
years ago, says now that he will
be “more than happy to increase
by a couple of points what |
make on albums. It allows me to
make a little more profit to keep
up with my expanding expenses.
I'm not that terribly unpleased
by $8.98.”
Consumer Mood
Modica admits to considerable
disgruntiement with consumers’
willingness to accept price in-
creases in all sectors of the econ-
omy. “I think that this standardi-
zation of inflation can ultimately
be dangerous for our country,
because people may lose confi-
dence in the dollar. Our economic
system is based on confidence
more than anything else. You can
run at a deficit balance, you can
print all the money you want as
long as the people believe. But
once they've lost confidence you
never get them back. On a gen-
eral basis I wish the federal gov-
| ernment would take more of a
leadership position and | wish
that I didn’t have to see my costs
going up and my prices to con-
sumers going up. But I'm only
one small person and the way |
| see it now is that $8.98 is going
to be healthy for me and con-
' (Continued on page 68)

Holiday Season Adv. C: mpaigns
Feature Broad-Based Media Mix

By SAM SUTHERLAND

8 LOS ANGELES—With manufac-
turers, retailers and distributors
anticipating yet another record
fourth quarter, the peak holiday
szason this year — traditionally
the highest media saturation
period for all advertisers, making
it one of the most challenging
to buy into—will reflect the
heaviest advertising outlays to
date. According to an RW survey
of label executives, ad campaigns

targeted for the Thanksgiving-
to-Christmas season will include
the broadest overall media mix
to date, several of the most ambi-
tious and costly television buys
ever committed to recorded
product, and, in many instances,
the most detailed and extensive
advance planning yet.
Less obvious but equally signi-
ficant, the larger budgets already
(Continued on page 28)
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POWERH®USE PICKS

exhibit top five potential)

beginning to show.

The 12"

le Joint Records (London) will soon releose the new

Al Stewart (Arista) “'Time Passages."'

Record is showing good radio chart activity with
numerous maijor adds coming in. Breakout sales are

(Due to airplay and sales in projectable markets, these records

remix of ‘‘Chonge,” by Zulema.
disco single was remixed by disco DJ Richie Rivero. Shown completing the
final mix are (from left) Andy Abrams, engineer ot Sigmo Studios;

Richie Rivera and
Billy Smith, London's disco coordinator and nationol AOR promotion director.

CBS, Inc. Reports
Records in Earnings,

Income and Revenues

® NEW YORK — CBS, Inc. last
week reported it had set com-
pany records for earnings per
share, income and revenues for
the third quarter and first nine
months of 1978 ended Sept. 30.

The CBS board of directors
also declared an increase, from
$.60 to $.65 per share, in the
cash dividend to be paid on the
company’s common stock in the
fourth quarter.

Revenues for the CBS/Records
Group rose 32 percent in the
third quarter from the same pe-
riod in 1977, the company re-
ported.

For the third quarter, CBS’s
earnings per share were $1.75,
an 11 percent increase over the
$1.57 per share earned in the
third quarter of 1977. Third quar-
ter net income was $48.5 million,
a gain of 11 percent over 1977
third quarter net income of
$43.7 million. Third quarter rev-
enues were $807.1 million, an
increase of 20 percent over 1977
third quarter revenues of $669.9
million.

For the first nine months of
1978, CBS earnings per share
were $5.11, a nine percent in-
crease over the $4.68 earned in
the first nine months of 1977.
Net income for the nine months
was $141.6 million on revenues
of $2.30 billion. The latter figures
represent an eight percent in-
crease over the $131.6 million in
net income reported for the same
period in 1977, and a gain of 16
percent over 1977 first nine
month revenues of $1.98 billion.

RCA Hits New High

In Earnings, Revenues

8 NEW YORK—RCA Corporation
last week reported highest-ever
earnings, revenues and earnings
per share for the third quarter
and first nine months of 1978.

RCA Records’ earnings for the
third quarter were higher than
the record-breaking third quarter
of 1977, when sales of Elvis Pres-
ley records were at a peak.

The three months ended Sept.
30 were RCA’s seventh consecu-
tive record quarter. Net profits
for the period were $70 million,
or $.92 per common share, up
from $62.9 million or $.82 per
share in the same period a vear
ago. Revenues were $1.68 billion,
up from $1.46 billion.

For the first nine months of
1978, RCA’s net profit was $203.2
million, or $2.66 per share,
against $181.5 million, or $2.37
a share, for the same period a
year ago. Revenues for the nine
months were $4.80 billion, com-
pared with $4.27 billion a year
ago.
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WB Music May Vary Its Discount

By MIKE FALCON
@ LOS ANGELES — Although
there has been some retailer
criticism of the Warner Bros. Mu-
sic flat discount rate (RW, Oct. 7;
Sept. 9) president Ed Silvers
thinks the restructuring is a step
in the right direction. He adds
that the company is considering
some changes in the program,
but that the 40 percent discount
now given to both retailers and
print jobbers is a figure that is
workable for the publishing
giant.

Discount Working

In evaluating some of the op-
tions the company has, Silvers
says he examined the product
flow to various retail and jobber
accounts and came to the con-
clusion that the switch from a
55 percent jobber discount to a
40 percent all-account discount
is working on all levels. “When
we changed our prices last April
1 waited for the sky to fall,” said
Silvers, “but to my surprise the
jobbers started to buy from us.
This was somewhat puzzling be-
cause | had to ask if they were
just buying product in order to
retain accounts by providing a
complete line at cost, and made
up profit in other areas.”

Silvers’  investigations  dis-
closed, however, that some print
jobbers were buying at the 40
percent discount and selling to
retail accounts at 25 percent off
the list price. /I deduced that the
product is as good as we thought
it was, and that many retailers
found the 25 percent discount
aceptable,” explained the presi-
dent. “The jobber is making 15
percent and the retailer is still
taking the biggest percentage of
the profitability. Some stores that
buy direct are making that 40
percent discount, which is very
high for a piece of music prod-
uct.”

Silvers speculates that “what
will probably happen is that we'll
go to a 25 percent to 33 percent
discount range for the retail ac-
counts, buying from us. | can
only speculate on the market
now, but if the percentages con-
tinue to move as they have the
past few months and the lesser
discount is prevailing, the 40 per-
cent discount for rack jobbers
could be retained.” He empha-
sizes, though, that this is conjec-
ture at the moment.

Silvers adds that “'the only way
you can make money in this busi-
ness is by advertising,”” a point
cited in an earlier interview (RW,
Sept. 9). Consequently, the ad-
vertising funds come from the
increased percentage the com-
pany retains through the new
price structure. “We’re not mak-
ing a bundle,” said Silvers, "’but
for us it is now profitable, and |

¢

define that as being able to make
a reasonable profit after advertis-
ing.”

The company is still taking a
hard look at the traditional print
jobber role, which Silver sees as
minimal. But genuine rack job-
bers, who provide stocking and
reservicing services, should be
entitled to a price differential,
according to the executive. “The
one stop jobber who services
small accounts is not usually ter-
ribly constructive in this aspect
of the business,” notes Silvers,
although there are exceptions.”

Although some major organiza-
tions have been critical of the
company’s moves, the reaction
from retailers differs, according
to the reorganization necessary
o retain profits in the folio area
(RW, Oct. 7).

"We reacted unfavorably to the
structure reorganization origi-
nally,” said Fred Traub, director
of purchasing for the Record
Bar.” "Originally we were com-
mitted to not buying Warner
Bros. Music product. But we were
faced with a noticeable decrease

in sales when this happened.
When they came up with a
stocking program (WB Music of-
fers a twice yearly 50 percent dis-
count buy-in) we elected to buy
directly.”

Traub notes, however, that the
Record Bar has a computer that
is capable of tracking all music
sales, segregating the product
flow by vendor. An examination
of the September folio product
movement indicates that Record
Bar's top 20 folio sellers included
11 titles from Warner Bros. Mu-
sic, “even though the product
was not available for the full
month,” due to the chain’s WB
Music cutback.

Traub states that the decision
to carry the product was largely
contingent on the buy-in provi-
sion that allowed the 50 percent
discount, however. “We get a
higher profit but have to pick up
the warehousing costs,” said
Traub. ”As far as further buying
goes, we're considering a num-
ber of options, but a lot is still
dependent on the terms of the
discount provisions.”

RCA, Interworld Set Co-Publishing Pact

8 NEW YORK—RCA's two music
publishing companies and Inter-
world Music Group (IMG) last
week announced an agreement
by which IMG will administer
and exploit all U.S. music copy-
rights acquired by the RCA pub-
lishing companies.

The announcement was made
jointly by Mel Ilberman, presi-
dent of the RCA music publish-
ing companies, and Mike Stewart,
president, IMG. Ilberman said
RCA will move aggressively to
acquire U.S. music copyrights,
and Stewart said his company
would move just as aggressively
in exploiting them.

Simultaneously, Kelli G. Ross,
division vice president, interna-
tional creative affairs, RCA Rec-
ords International, announced

that the U.S. music copyrights
would be subpublished by RCA’s
foreign subsidiaries and that IMG
will be subpublishing, adminis-
tering and exploiting in the U.S.,
music copyrights owned by RCA's
foreign publishing subsidiaries.
Ross added that RCA’s publishing
subsidiaries in lItaly, Brazil and
Australia will subpublish all copy-
rights owned by IMG.

The parties to the signing
noted that the agreement would
give RCA’s music publishing op-
erations a strengthened presence
in the U.S. through acquisition of
new U.S. music copyrights and
through U.S. exploitation of their
extensive foreign copyrights and
would give IMG added posture
in the U.S. and great presence in
ltaly, Brazil and Australia.

o e

e
c 4-/:

-

Shown (from left} are Mike Stewart, president of IMG; Kelli Ross, division vice presi-
dent, creative affairs, RCA Records International; Mel llberman, divislon vice president,
business affairs and associated labels, RCA Records and Howard Wattenberg, of-

torney representing IMG.
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Ivil Joins Casablanca

@ LOS ANGELES — Larry Harris,
senior vice president and manag-
ing director of Casablanca Rec-
ords & Filmworks, has announced
the appointment of Anni Ivil as
vice president of publicity and
creative services.

Annl Ivil

Ivil has been a music industry
publicist since her first job with
Pye Records in England in the
early 1960s. Most recently she
was contracted by Robert Stig-
wood to set up RSO Records’ Los
Angeles press headquarters. In
England, she was involved in
management for such acts as Julie
Driscoll and The Animals. In the
early 1970s she was head of pub-
licity, and then of creative serv-
ices, for WEA International. Next
she moved to Atlantic Records in
London to head up their creative
services department, and then
came to New York to head up
publicity for Atlantic.

Lambert Named
Sherlyn VP

B MIAMI — Henry Stone, presi-
dent of TK Productions and Sher-
lyn Publishing Co., has an-
nounced the appointment of
Lanny Lambert to the newly
created position of vice presi-
dent, Sherlyn Publishing.

Lonny Lambert

In his position, Lambert will
be responsible for coordinating
all publishing activities for TK
Productions and its writers, ex-
ploiting the Sherlyn (BMI) and
Kimlyn (ASCAP) catalogues.

Previous to his position with
Sherlyn, Lambert was the east
coast professional manager of
Interworld Music.

Lambert is working out of the
new Sherlyn offices at 65 East 55
st, N.Y. N.Y. 10022; phone:
(212) 752-0160.
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TWO SIDES TO THEIR
ROCK’N ROLL STORY

1974 marked the genesis of a
group destined to stamp an indelible
imprint on rock music. The group
was Rush, three talented voung men
from Canada. I'heir debut album was
characterized by a direct. thundering
energy which was never to abandon
them.

Shortly before the release of
their second atbum, F/y by Night,
drummer Neal Peart joined Alex
Lifeson (guitar) and Geddy Lee (bass,
vocals). The integration of Peart into
the band proved to be a milestone.
His lvrics ushered ina new side to the
music. The sound became more mys-
tical. Lvric content of such depth and
complexity had never hefore heen
mined bv a high-energy group. The
idea was surely experimental and
perhaps ac the margins of revoludion.

I'he more the group evolved,
the more sophisticated the ideas be-
came. Concept album after concept
album rushed from cheir tertile
minds. Caress of Steel with its soul-
scaring quest. 2112, a hugely success-
tul sci-fi album speculating on future
societies and their political architec-
ture. Next.a Farewell to Kings. a pul-
sating. elegiac mourning of individ-
uality’s demise.

By now. Rush had become story-
tellers of the first warer—and clearly
the most challenging and cerebral of
all the hard rock bands. With prem-
ises rooted 1n objectivism,¢ach album
bore a message-saturated story on
one side and surging. high-powered,
energv-tlooded. hot-blooded rock o’
rolt on the other. Rush had developed:
a torm which communicated what
they were about—the fusion of
reason and emotion. mind and heare.
cerebrum and viscera.

Fheir new album. Hemispheres,
preaches what Rush praciices intheir
music. Peart sculpts his images from
matcrials made of the band’s essence.
Fhe plaving and composing harden
the images with Kiln-like heat.
Again. we hear the heavy use of
myvthology. svmbolism and merta-
phor. Again. we feel conflict shred:
ding us. dividing us. A monumentat
bactle is developing between two
gods, Apollo (svmbolizing Mind) and
The two l)i()n_\'susl(s_\vmh()lizing I"lcur‘l‘).'rhc ‘

. % struggle is resolved when Cygnus !

hemlsphel’es of Rush 8 (ves. the same Cygnus who had dis- ~
come into mrfect baiance. B appeared into Farewells black hole)
. intervenes and proclaims that a bal-
ance between Mind and Hearo s the
perfect wav for Man to conduct his
life. The Aristotelian Golden Mean

meets Rock! Wow!

And there s an irony in all this,
to boot. That the balance of Mind and
Fleart espoused by Cygnus is the very
same balance one hears in the work
of Rush. Like their albums. one side

- ! (or hemisphere) is devoted 1o the
¥ intellectual (without abandoning the
' emotional) and the other side (or

hemisphere). vice-versa. And their
new album, Hemispheres, doubtless- t{ﬁs ON MERCURY ° PHONOGRAM, INC.
m. RECORDS AND TAPES APOLYGRAM COMPANY
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CHART ANALYSIS

1

Nick Gilder Garners Top Single Slot;
Chicago Secures Chartmaker Honors

By PAT BAIRD
8 Chrysalis Records picks up its
first #1 record on the RW Singles
Chart with the move this week
of Nick Gilder's “Hot Child In

The City” to
the #1 bullet
spot. It also

Nl

gives producer

his second con-
secutive #1
single. The
Gilder record was added this
week at WLS and outsold all com-
petition. The artist’s album moved
to #62 bullet on the RW Album
Chart.

Anne Murray (Capitol) has the
next highest bullet at #3 with her
biggest pop release in some time.
Little River Band (Harvest), which
moved to #1 on the WABC play-
list, picked up good sales for #5
bullet, while Kenny Loggins (Col),
added at WLS, went to #1 in
several major markets for #6
bullet. Donna Summer (Casablan-

Mike Chapman |

ca), another WLS add and #13
bullet on the Black Oriented Sin-
gles Chart, went to #1 in the
Miami and Boston markets for
#7 bullet here. Foxy (Dash), new
in the top 10 this week at #8
bullet, picked up good pop. and
BOS sales and airplay. The Who
(MCA) another Top 10 entry, also
had a strong sales/airplay com-
bination for #10 bullet.

Chicago (Col) is this week’s
Chartmaker at #35 bullet. As an
album cut, ““Alive Again” re-
ceived major adds and airplay
over the past three weeks.

Rounding out the top of the
chart are: Exile (Warner/Curb)
#2; A Taste of Honey (Capitol)
#4, and Gerry Rafferty (UA), up
one spot to #9.

Just behind the Top 10 re-
cords, The Rolling Stones (Roll-
ing Stones), added this week at
WABC, picked up good sales and
playlist moves for #11 bullet
and Funkadelic (WB), added at
WLS and still #1 BOS, made top

10 moves where played for #14
bullet spot. Foreigner’s second
single (Atlantic) moved into the
Top 10 in most major markets
and got good initial sales for #15
bullet and Ambrosia (WB) picked
up east coast play and filled in
airplay and sales holes for #16
bullet. Barry Manilow (Arista)
went top 10 at WFIL and other
majors for #17 bullet and Cap-
tain & Tennille (A&M) was added
at WABC and continued good
airplay movement for $20 bullet.

Still filling in airplay holes are:
Daryl Hall & john Oates (RCA),
moving into the top 10 in At.
lanta, #21 bullet; Gino Vannelli
(A&M), #30 bullet BOS and get-
ting big midwest adds this week,
#23 bullet; Dr. Hook (Capitol)
#28; Alicia Bridges (Polydor),
getting #1 spots in the south,
#29 bullet; Paul Davis (Bang),
strong in the midwest, #30 bul-
let; Heart (Portrait), strong in the
northeast and south, #34 bullet;
Al Stewart (Arista), this week’s
Powerhouse Pick, getting major
adds and excellent moves where
played, #36 bullet; Sylvester
(Fantasy), #3 BOS and making
four point moves where played

| pop, #37 bullet, and Styx (A&M),
top 10 in New Orleans and pick-
ing up major adds, #39 bullet.

Continuing to make strong
chart moves are: Firefall (Atlan-
tic) #40 bullet; Pablo Cruise
(A&M) #41 bullet; Eric Carmen
(Arista), top 10 in Cleveland,
#42 Dbullet; Stephen Bishop
(ABC), picking up northeast air-
play this week, #44 bullet; 10cc
(Polydor) #48 bullet; Meco (Mil-
lennium) #50 bullet; Leo Sayer
(WB), debuting on the RW Coun-
try Singles Chart this week at
#79 bullet, #51 bullet here; Don
Ray (Polydor) #53 bullet; Com-
modores (Motown), #25 bullet
BOS, #56 bullet here; Starbuck
(UA) #57 bullet; John Travolta
(RSO), getting major market adds
and strong moves, #58 bullet
and Fogelberg / Weisberg (Full
Moon), last week’s Chartmaker,
#60 bullet.

Still making airplay gains are:
Toto (Col) #61 bullet; Andy Gibb
(RSQO), taking this week’s biggest
chart move, up 23 slots to #62
bullet on across-the-board adds;
Chaka . Khan (WB), #20 bullet
BOS and #65 bullet here; Rose

(Continued on page 68)

[

Ronstadt Album Bullets to No. 3
As ‘Grease’ S'track Holds Top Spot

By MIKE FALCON
B Linda Ronstadt’s “’Living In The
USA” (Asylum) shows the most
intense upward movement this
week, in moving from the #9
spot to #3 bul-
let in heavy
sales competi-
tion. ““Grease”
(RSO) holds
onto the #1
spot for the
14th week, with
Boston (Epic) retaining the #2
ranking. Ronstadt received excel-
lent reports from rack and retail.
Styx (A&M), in moving from #10
to #7 bullet, exhibited similarly
broad-based sales reports. Don-
na Summer (Casablanca) moves
to #9 bullet with pop and black
oriented account sales. Other top
10 albums remain relatively un-
changed from last week, with the
exception of the Commodores
(Motown), who move from #6
to #15.

Funkadelic (Warner), fueled by
a single with excellent retail
activity, is selling well in pop
and black-oriented accounts and
moves to #11 bullet. Heart (Por-
trait) goes to #12 bullet from
#24 with rack and retail showing

similar strength, while Yes’ “"Tor-
mato’* (Atlantic), in contrast,
jumps from #59 to #24 bullet
on heavy retail sales with racks
yet to come in fully. Al Stewart
(Arista) moves to #27 bullet with
a solid retail base and racks
starting to pick up. Chicago.(Col),
last week’s Chartmaker, continues
rapid upward movement to #28
bullet with racks also beginning
to pick up proportionately. #31
bullet, Chuck Mangione (A&M),
and labelmate Gino Vannelli, at
#32 bullet, pull in heavy reports
from the retail level. Stephen
Bishop (ABC), #38 bullet from
#43, gets across-the-board sales
reports. #40 bullet, Anne Murray
(Capitol), with a #3 single mov-
ing it out, is based on retail. Blue
Oyster Cult (Col), #49 bullet, is
retail-oriented but rack is pick-
ing up. Switch (Gordy/Motown)
continues to garner outstanding
black-oriented action at #52 bul-
let.

Barry White (20th) goes to
#59 bullet with black-oriented
and pop account strength. Grover
Washington Jr. (Motown), to #60
bullet on jazz accounts, as well
as strong black-oriented and pop
reports, exhibits an excellent

crossover account breakdown.
Nick Gilder (Chrysalis), sparked
by the #1 single, continues to
climb, now at #62 bullet.

Gene Simmons (Casablanca)
is the strongest seller of the four
! simultaneously released Kiss solo

efforts at #66 bullet. All four are
showing rack sales now, but Sim-
mons is garnering more retail
level sales. Ace Frehley at #76
bullet also picks up a little more
retail action than #77 bullet Peter

(Continued on page 68)

REGIONAL BREAKOUTS

Singles

East:

Dr. Hook (Capitol)

Pablo Cruise {A&M)

Chaka Khan (Warner Bros.)
Dan Hartman (Blue Sky)

South:

Funkadelic (Warner Bros.)
Captain & Tennille {A&M)
Alicio Bridges (Polydor)
Chaka Khaon {(Warner Bros.)
Jacksons (Epic)

Midwest:

Alicia Bridges {Polydor)
Heart (Portrait)

Al Stewart (Arista)
Pablo Cruise {A&M)
Eric Carmen (Arista)
Stephen Bishop (ABC)

West:

Alicia Bridges (Polydor}

Albums
East:

Neil Young (Warner Bros.)
Jethro Tull (Chrysalis)
Chanson (Ariola)

David Bowie (RCA)
Musique {Prelude)

Al Jarreou (Warner Bros.)

South:

Neil Young (Warner Bros.)
Jethro Tull {Chrysalis)
Village People {Casablanca}
Von Morrison (Warner Bros.)
Al Jorreau {(Warner Bres.)

Midwest:

Neil Young (Warner Bros.)
Jethro Tull {Chrysalis)
Villoge People {Casablancal
Chanson {Ariola)

David Bowie (RCA)

10cc (Polydor)

West:

Neil Young (Warner Bros.)
Jethro Tull (Chrysalis)
Village People (Casablanca)
David Bowie (RCA)

Musique (Prelude)
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More of the ilitoxicating sound of ‘

EVELYN “CHAMPAGNE” KING
“I DON'T KNOW IFIT’S RIGHT”

The next hit from her smash Gold Album

“SMOOTH TALK”
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Bar Coding: Down, But Perhaps Not Out

By SAMUEL GRAHAM
& SAM SUTHERLAND

B LOS ANGELES—A year after
receiving formal approval for its
own UPC product bar code (See
RW, Oct. 29, 1977), the recorded
music trade is still doing little
but mulling over the preliminary
hurdles posed by implementa-
tion of the computer-readable
code.

Although the Universal Product
Code Council Board gave the
nod last October 11 to the pro-
posed UPC/OCR format devel-
oped through the joint RIAA/
NARM bar coding project, and
although a significant new spurt
of retailer and label support sur-
faced five months later at NARM,
an RW survey of manufacturers
indicates that little intra-industry
dialogue and virtually no new
manufacturer number applica-
tions have followed. :

Prior to last March’s NAR
gathering, only Capitol Records
and ABC Records had moved to
secure the five digit manufac-
turer’s number needed for a la-
bel to begin encoding product
(RW, March 25, 1977). Label
sources at that time attributed
their cautionary stance to the
lack of strong support from the
retail community, and pointed to
the lack of scanning equipment
—needed to interpret product
codes and thus extract the vari-
ety of inventory and accounting
information available via the sys-
tem—as another indication that
actual implementation might take
years.

But during the convention it-
self, strong retailer support for
the move, edged with some criti-
cism from retailers who returned
the labels’ charge by noting man-
ufacturers’ reticence, combined
with the high visibility of the
issue to underscore a new com-
mitment to the bar code issue.
CBS and the WCI labels all made
preliminary commitments at that
time to support implementation,
although no dates for coded
product, or for initial application
toward a manufacturer number
or numbers, were projected.

Based on the few additional
applications for manufacturer
numbers, momentum on the is-
sue would seem to have slowed.
Yet while most labels contacted
by RW admitted they have yet to
secure a number, most offered
cautious support for the code’s
eventual implementation — as
soon as competitors likewise roll
into action.

As one long-term bar code ad-
vocate put it, “Since last March,
when we were in New Orleans,
there have been zero discussions
between the labels on what hap-
pens next.” Yet, if the dialogue
between labels has been stilted,

there are several indications that
the delay at this point is indeed
more logistical, exacerbated by a
bullish fourth quarter.

Some signs of reviving interest:
many labels contacted repeated
earlier comments that they were
awaiting a forthcoming informa-
tion guide being prepared by
NARM; several majors, while yet
to apply for manufacturers’ num-
bers, are said to be readying
overall implementation plans that
could go into effect as early as
next year; and perhaps most tell-
ing of all, the newest applica-
tions for manufacturers numbers
indicate some of the smallest la-
bels are also investigating the
benefits that could eventually de-
rive from the system.

Many respondents diminished
the prospect of a dramatic indus-
try-wide adoption of the code as
a necessary outcome of the finan-
cial burdens that will be created.
Thus, MCA Records’ Dan West-
brook, vice president, manufac-
turing, while reaffirming the la-
bel’s commitment to apply for a
manufacturer’'s number, notes,

“You're going to start paying
right off, with the cost of the
coding device itself. There's a
great deal of initial outlay.
“Frankly, our label has trouble
seeing the advantages. They seem
to be greater for the retailer than
for the manufacturer.” Like a
number of label execs, West-
brook still feels the move would
ultimately assist the manufac-
turer, though, concluding, ““The
potential of bar coding is great
in terms of inventory control and
forecasting, but that's only after
a lot of cooperation between re-
tailers and rack jobbers, and after
buying a lot of expensive equip-
ment. But bar coding could defi-
nitely help in making more accu-
rate product projections.”
Warner Bros. Records national
sales chief Lou Dennis also cau-
tions against rapid adoption, ex-
pressing the view that he’s “not
too sure the industry as a whole
is too enthusiastic about it.”
Dennis is among those observers
citing continued lack of educa-
tion among manufacturers as an-
(Continued on page 57)

Ibis Productions Bows U.S. Office

W LOS ANGELES — lbis Record
Productions, conceived in Janu-
ary, 1978 by producer/composer
Alec Costandinos will open its
U.S. offices in Los Angeles, Cos-
tandinos has announced. In con-
junction with the new operation,
Sheryl Feuerstein has been ap-
pointed vice president, commu-
nications, for the company.

Ibis Productions, whose prod-
uct is released on the Casablanca
Record and Filmworks label, has
in its short history developed a
considerable roster of projects.
its first release was “Romeo and
Juliet,” recorded by Alec Costan-
dinos (producer/composer for
disco artists Love and Kisses) and
the Syncophonic Orchestra.

The depth and variety of lbis’
upcoming catalogue reflects both
the style of Costandinos and his
wide ranging field of interests.

Just released is his “Paris Connec-
tion” Ip and soon to be shipped
will be Costandinos’ interpreta-
tion of the “Hunchback of Notre
Dame.” The soundtrack from the
new French film “Trocadero Lem-
on Blue” also receives the Cos-
tandinos’ touch and will be re-
leased in America this fall. A
collection of Costandinos’ songs
for singer Dennis Roussos, newly
recorded by Costandinos, will de-
but in future months as ““Sing An
Ode to Love.”

Although 1bis’ success has
been achieved primarily in the
disco field, Costandinos’ plans in-

elude diversification into other
musical genres.
Co-ordinating all media for

Ibis, many projects will be the
responsibility of Ms. Feuerstein,
who comes to Ibis from Phono-
gram/Mercury Records.

Butterfly, Chrysalis Pact

Butterfly Records has entered into a long-term licensing arrangement with Chrysalis
Records U.K., it wos onnounced by A.J. Cervantes, president of Butterfly Records.
Shown ot the signing of the contracts are, from left: Cervantes: Denise McCoann, But-
te-fiv nrtiet and Chryenlis' first relsase under the new pact; Chris Wright, president
of Chrysalis Records U.K.; Roger Watson, national a&r director for Chrysalis Records
U.K.; and lon Warner, vice president, international, for Butterfly Records.

Ariola Names
Smith Vice Pres.

B LOS ANGELES — Jay Llasker,
president of Ariola Records, has
announced the appointment of
Otis Smith to the position of vice
president of Ariola. In this ca-
pacity, Smith will be involved
with all of the departments and
specialize in black a&r and pro-
motion.

Otis Smith

Prior to this new position,
Smith was the vice president/
assistant to the president at Mo-
town Records.

Drew To Open

New Discotheque
B LOS ANGELES — Veteran ra-
dio programming executive Paul
Drew has confirmed that .he is
augmenting his new career as a
personal manager/entertainment
entrepreneur with his first foray
into the discotheque field. Drew
said that the disco he plans to
operate with several partners at
an as-yet-undisclosed location
will be opened between February
1 and March 1, 1979.

Drew also indicated that the
new discotheque may use the
name Studio 54, also the name
of a popular New York location.
“We control that name in Cali-
fornia,” he said, “but there hasn’t
been a final decision as to the
name or design’ of the disco.

Levy Exits Springhoard,

Forms Marketing Co.

W LOS ANGELES—Len Levy has
announced that he has resigned
as vice president/marketing for
Springboard Records to set up
his own marketing organization.
The new company, Common-
wealth Marketing Services, will
function on behalf of all facets
of the recording industry and
allied fields and will include a
new pop label that will be
formed shortly after the first of
the year. Levy has taken offices
in Century City and can be
reached at (213) 553-6525.

Dabney Exits RW

W NEW YORK — Dede Dabney,
Record World’s r&b editor since
1971, has resigned her position.
She will announce her future
plans shortly.
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Nick Gilder's "Child" Gives Chrysalis
Its First Number One, Gold Single

By SAM SUTHERLAND

B LOS ANGELES — With this
week’s RW Singles Chart, Chry-
salis Records earns its first num-
ber one record on these shores
via Nick Gilder’'s “Hot Child In
The City,” which takes over the
top post while retaining its bul-
fet. Apart from marking Chrysalis’
second anniversary as a full-line,
independently distributed U. S.
label operation, the single’s suc-
cess caps a classic trade story—
the stow-building “work” record
that breaks a virtual unknown.
Now in its 18th week on the
chart, “Hot Child In The City”
captures the top niche several
weeks after hitting the gold level,
according to Chrysalis execs.
Thus, while the single’s success
is mirrored by continued mo-
mentum for Gilder’s current Ip
and second for the label, “City
Nights,” which reaches a bulleted
62 on this week’'s RW Album
Chart, Chrysalis has already
shipped the follow-up single in
response to early radio demand.

Reached at Chrysalis’ U. S.
headquarters here, label president
Terry Ellis confirmed a “jubilant”
reaction from staffers over the
label’'s first number one single,
and went on to review the five-
month campaign preceding it.
Noting the release of “Here
Comes The Night,”” the follow-up,
Ellis commented, “It might seem
a bit strange to be releasing a
follow-up when you’ve just gone
to number one. But [‘Hot Child’]
was released in April. | mean,”
he added wryly, “it's a sort of
funny situation to release a sum-
mer record at Easter, and have it
go to number one in October.”

Further influencing the current
game plan were ‘“Hot Child’s”
early successes. “There are a lot
of stations that went on it early,”
Ellis explained, “where it's gone
to number one at the station,

then dropped off the chart, and
they’re not playing it . . . These
are the stations that have really
been bugging us for something
to follow it up.”

Billy Bass, national promotion
VP at the label, added that the
first record’s early acceptance
came on the heels of an imme-
diate AOR base, with the first
Top 40 acceptance for Gilder
coming from stations in Phoenix,
New Orleans and Anchorage. Ini-
tial adds, according to Bass, in-
cluded KUPD (Phoenix), KANC
(Anchorage) and both WNOE and
WTIX in New Orleans.

That pattern, leading to the re-
lease of the follow-up, may also
result in a repeat of ““Hot Child’s”
spread. Bass notes, * ‘Here Comes
The Night’ shipped last week and
met immediate acceptance at
‘NOE; they put it on as an Ip cut,
moved it to 28, and then to 24.”
Other stations among early Gilder
believers are also picking up the
new single, leading Bass to con-
clude, “It looks like the same

(Continued on page 53)
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Record Theatre To Open

Cincinnati Superstore

B CINCINNATI, OHIO—Leonard
Silver, president of Record
Theatre, will open a 15,000
square foot retail store in the
Cincinnati metro area on October
27. Record Theatre represents a
two million dollar investment in
the Cincinnati area and will em-
ploy approximately 60 people.
Succesful prototypes of the super-
store were first opened in Buf-
falo in 1976 and in Rochester in
1977.
Advertising

A massive advertising cam-
paign will precede the opening
and will continue throughout the
year. In addition to a full line of
records, Record Theatre will carry
a complete selection of acces-
sories, music magazines, and so
forth. A fully stocked classical
department with an independent
sound system will also be ane
of the store’s features. Also, the
Cincinnati store is initiating the
use of a complete in-store audio-
visual merchandising system. The
store front will display large 6x6
square foot oil paintings of popu-
far recording artists.

The Cincinnati Record Theatre
is the chain’s 17th store.

<
%\

, lead singer David Roth, of Warner Bros. Rec-

ords recording oct Van Halen, accepts a Platinum award for the group's top selling
debut album “Van Halen,' during a special presentation held recently at Los Angeles
burlesque palace The Body Shop, hosted by M.C. Milton Berle. On hand for the oc-
casion were several of The Body Shop's more comely employees.

Interworld Pacts

Mancini Pubberies
B LOS ANGELES — Henry Man-
cini has concluded a long-term
agreement with Michael Stewart,
president of Interworld Music,
for Interworld to administer the
publishing worldwide for Man-
cini's Northridge Music and affi-
liated companies. Pictured (from
left): Michael Stewart, president
of Interworld Music, and Henry
Mancini.

@ Cover photo by Maro Cal.
Western wear, belt and gold
buckie courtesy of Miller’s,
123 East 24th Street, New
York, New York.

RCA Sues Cin/Kay

Over Presley Record
By WALTER CAMPBELL

B NASHVILLE—The father of Elvis
Presiey and RCA Records were
granted a temporary restraining
order Wednesday (11) halting the
distribution of a single claimed
to be Elvis’ first recording ever,
“Tell Me Pretty Baby.”

Vernon Presley and RCA sought
the court order against Cin-Kay
Records of Nashville and Inter-
national Classic Productions nf
Dallas, and were granted a tem-
porary restraining order by Chan-
cellor C. Allen High. The suit was
filed Wednesday in Chancery
Court in Nashville by attorneys
Frank Gorrell and Jay Bowen,
representing Presley as executor
of his son’s estate and RCA which
has exclusive rights to market
performances by Preslev.

Phoenix Session

“Tell Me Pretty Baby” was re-
leased as a 45 last month under
the claim that it was Presley’s first
record, cut in a studio in Phoenix,
Arizona. The suit filed against
Cin/Kay and International Classic
Productions, includes affidavits
by Vernon Presley, Jerry Bradley,
vice president of RCA’s Nashville
operations; Felton Jarvis, who
produced Presley’s records from
1965 until his death, and Jud
Phillips, who owned Sun Records
in Memphis where Elvis got his
career start.

treeman was quoted as saying
distribution on the record had
already been halted, when con-
tacted about the court order.

Jacques Brel Dies

@ PARIS — After struggling for
twelve years against lung cancer,
Jacques Brel succumbed to the
iliness on October 11 in a hospi-
tal near Paris. With Brel the
world of music lost one of the
truly great artists and poets, a
personality whose emotion and
frankness went straight to the
heart of every individual.

Last fall, Brel recorded a last
fegacy in the form of fifteen
songs. The album was released
last December and attained one
million sales on pre-orders. Brel
was pacted to Eddie Barclay by a
unique life-long contract with no
clauses and no restrictions. Only
five songs from his last sessions
remain unreleaed; Brel wasn’t
satisfied with them and Eddie
Barclay vows they shall never be
released.

Blonstein Exits Ode

B LOS ANGELES—Marshall Blon-
stein has resigned his post as vice
president, general manager, Ode
Records, a position he has held
for the past eight years.
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ARIOLA RECORDS PROUDZY ANNOUNCES
WOR_DWIDE DISTRIBUTION OF

OCEAN RECORDS

OUR FIRST CUSTOM LABEL

WE LOOK FOXWARD TO OUR ASSOCIATION

WIiTH MARC KRZzINER & TOM COSSIE,
AND WARMLY WELCOME THEM TO THE
ARIOLA FAMILY.



Infinity Names 18 Local Promo Reps

B NEW YORK — Peter Gidion,
vice president of promotion for
Infinity Records, last week an-
nounced the appointment of 18
local promotion representatives.
Each will report to one of five
regional representatives, who will
report directly to Gidion. The
local rep appointments are as
follows:

People and Places

Gregg Feldman, Seattle/Den-
ver, was most recently Ariola’s
Seattle local promotion person,
and has worked for MCA.

Peter Schwartz, Los Angeles,
was most recently Los Angeles
local rep for the CBS Associated
Labels.

Bruce Shindler, San Francisco,
comes from  Elektra/Asylum,
where he was a local rep in New
York and San Francisco.

Vicki Derrick, Minneapolis,
comes from Pickwick Intl., where
she was the local rep for Min-

neapolis.

Nick Pro, Detroit, was most
recently  Ariola’s  Detroit  local
rep.

Walter Paas, Chicago, has

spent the past eight years with

Freeway To Open
LA Superstore

B LOS ANGELES—Freeway Rec-
ords and Tapes will open its first
store November 4, in South Los
Angeles. The 8000 square foot
retail facility is part of a larger
complex that totals 24,000 square
feet at Santa Barbara and Western
Avenues, 10,000 square feet de-
voted to the wholesale opera-
tions of Freeway Records and the
remaining space will be used for
offices.

Freeway Records and Tapes will
be the second ‘superstore” in
the area, following the opening
of a Big Ben. Freeway is a divi-
sion of Robot Records, Los An-
geles, and principals in the retail
operation are the same as in the
V.L.P. chain, headed by longtime
Los Angeles retailer Cletus An-
derson.

A video promotion system will
be utilized in the store, and in-
ventory control methods will be
via computers. In a rather unique
move, each label will be afforded
a particular wall space in the
store for display and the traffic
motif will be apparent through
stop signs at the check-out coun-
ters, as well as ‘yield” signs
posted at special bargain sec-
tions.

The company plans further ex-
pansion. The first location will
feature some crossover product,
according to a company spokes-
person. The University of South-
ern California is located a few
miles away.
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UA, most recently as midwest re-
gional promotion manager.
Tony  Autuore, Cincinnati,

comes from Mercury Records,
where he was Cincinnati rep,
and has worked for Salsoul and
CTI.

Ricki Gale, St. Louis, was most
recently St. Louis local rep for
ABC, and has worked for MCA.

Rob Sides, Houston, was most
recently Warner Bros.” Houston
local rep.

Ronnie Raphael, Dallas, comes
from Private Stock, where he
was southwest regional promo-
tion director.

Tom Cheney, New Orleans,
was most recently local rep in
that city for RCA, and previously
for A&M.

Ron Phelps, Charlotte, comes
from MCA, where he was promo-
tion manager, North/South Caro-
lina, and has worked for RCA.

Charlie  Ross, Nashville /
Memphis, was most recently
Dallas local rep for RCA, and
has worked for Mercury.

Rick Rockhill, Atlanta/Miami,
comes from Bang, where he was
southeast regional promotion
manager, and has worked for
MCA.

Mark Weiss, Washington /
Baltimore, was Capitol's local
rep in that area and has worked
for 20th Century and Haven.

Rick  Alden, Philadelphia,
comes from Atlantic, where he
was Philadelphia local rep, and
has worked for RCA there.

Ellen White, Boston/Hartford,
was most recently Southern Cali-
fornia promotion manager for
Arista,

Pat Martine, New York, comes
from United Arists, where he
was Los Angeles local rep, and
has worked for RCA and ABC.

Gold, Pquinum For ATOH

Following their performance recently at los Angeles’ Greek Theater, the four members
of Capitol recording group A Taste Of Honey were presented with gold and platinum
copies of their debut Ip for the label, A Taste Of Honey,” and the debut single from
the ip, ‘‘Boogie Oogie Oogie.” Pictured backstage ot the Greek are, from left: ATOH
member Perry Kibble; Dennis White, Capitol's vice president, morketing; ATOH mem-
bers Jonice Johnson and Hozel Payne; Larkin Arnold, vice president, Soul Division;

and ATOH member Don Johnson.

Polygram Opens
St. Louis Branch

B NEW YORK — Jack Kiernan,
vice president of sales for Poly-
gram Distribution, Inc., has an-
nounced the relocation of
Polygram’s St. Louis and Cleve-
land branch offices.

The St. Louis branch’s new
location is 9666 Olive Street, St.
l.ouis, Mo. 63132; phone: (314)
991-4650. The St. Louis branch
will now be a fully-serviced
branch complete with branch
manager, salespeople, merchan-
disers, market coordinator, ad-
vertising coordinator, promotion/
singles speciaiist and secretary.
Branch manager Pau! Lucks will
supervise the operation.

The Cleveland branch has
moved into a new suite within
the same building at 14600 De-
troit Avenue, Suite 450, Lake-
wood, Ohio 44107. The phone
number remains (216) 228-6412
and will continue operating
under the direction of branch
manager, Jack Kanne.

BPI Survey Reveals UK Singles Sales Boom

By PHILIP PALMER

B LONDON — The continual
boom in the sales of singles in
recent months is showcased in
the British Phonographic Industry
(BP1) survey of records and tapes
for the second quarter of the
year. The survey reports that
nearly 20 million singles were de-
livered to the retail trade during
April to June, worth ninety mil-
lion pounds, a unit increase of
62.7 percent on the same period
last year and up 79.8 percent in
value.

Sales of albums show an im-
provement of 9 percent on last
year with 16,784,000 units, an in-
crease in value of 34.1 percent.
The sales of cassettes improved
by 13.6 percent to 3,869,000 unit;
while the cartridge continued its
steady decline with only 83,000
units sold compared with 210,000
last year.

The total value of all product
was 47,148,000 pounds, an in-
crease of 38.4 percent.

Sid Vicious Arrested,
Charged With Murder

B NEW YORK—The former bass
guitarist of the Sex Pistols, Sid
Vicious, was arrested here last
week on charges of having alleg-
edly stabbed to death a 20 year
old woman in his room in the
Chelsea Hotel.

Vicious, whose real name is
John Simon Rilchie, called police
to request an ambulance for
Nancy Spugen who was discov-
ered dead in his bathroom.

According to police, Vicious
had been under the influence of
drugs and claimed he did not
know how Spugen had been
killed.

Ranwood Taps Dolinger

B Llarry Welk, president of the
GRT Record Group, has an-
nounced the appointment of
Budd Dolinger as general man-
ager of Ranwood Records.

Bud Dolinger

In addition to the Ranwood

Label responsibilities, Dolinger
will be supervising the Ranwood
distribution activities for the
group.

Background

Most recently Dolinger served
as a private consultant to small
independents advising on distri-
bution and marketing plans.

A&M Plans Seminars
For Staff Members

B LOS ANGELES — Gil Friesen,
A&M president, has announced
the creation of a new educa-
tional seminar series for all the
staff members of A&M Records,
Almo/Irving Music, Almo Publi-
cations and A&M Pacific, the
label’s west coast branch opera-
tion.

The series, entitled ‘‘Music:
From A to M, An Inside Look,”
will feature each month a pres-
entation by départmental execu-
tives from a different division of
the company. The seminars are
designed to give all members of
the A&M staff a complete work-
ing knowledge of the record
business. The first seminar will
feature Chuck Kaye, president,
Almo/Irving Music; Lance Freed,
vice  president,  Almo/Irving
Music; Evan Medow, director of
business affairs; Joel Sill, direc-
tor of Almo Productions, and
other Almo/Irving staff members.

RECORD WORLD OCTOBER 21, 1978




“Nothing says
I love you
. likeIlove you.

And no one says it better than
Jerry Butler.

Sometimes when old friends get
together everything just clicks.
Well,the"lceman”has returned
with a new album and a smash-hit
single produced by old friends
Gamble and Huff. The single*“(I'm
Just Thinking About) Cooling Out”
Is proof positive that the*lceman”
has lost none of his power to
mesmerize.

The album, “Nothing Says | Love
You Like | LoveYou,'is the stuff
that musical magic is made of,and
the chemistry is surely working
overtime for the collaborators.

It's a reunion worth celebrating as
Jerry weaves his wayv through a
mixture of new ballads and up-
tempo tunes.

Jerry Butler.
“Nothing Says I Love You
Like I Love You”

His new album featuring the
smash “(I'm Just Thinking
About) Cooling Out’” On
Philadelphia Internationai
Records and Tapes

Executive Producers
2t h
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THE VIEWPOINTS OF THE INDUSTRY

Bill Donnelly on The Impact of The New Technology

By MARC KIRKEBY
B The advent of the “new tech-
nology” in home entertainment
—<cable and pay TV, videotape
cassettes and recorders, video-
discs and home computer systems
~—nhas caused nearly as much con-
fusion as it has excitement in the
music industry. Few will discount
the potential of these new me-
dia, but questions remain: Whose
systems will be adopted? When
will they be available? Which will
best serve the needs of the music
audience? Record World sought
out an expert for some answers
and predictions. William . Don-
nelly, Young & Rubicam’s vice™president/group supervisor, new elec-
tronic media, monitors communications trends and new technologies
for the advertising giant, and has. built a reputation as a fine conven-
tion speaker in his specialty. Donnelly’s background is suitably diverse:
he holds degrees in philosophy, English and theater, and has worked
as a TV producer and script writer, a college professor, a radio station
manager and an editor of technological magazines. The electronic
future, Donnelly stresses, is at hand.

Record World: Many people in the music business are hoping
that the new media will serve their needs better than television has.
Do you think those hopes are justified?

Bill Donnelly: Yes, but | think one has to be very clear about cer-
tain distinctions. The first thing | would suggest is that people should
show some healthy skepticism about all of these technologies that
one hears about. The generic thing that these technologies are
about will occur, and will have a major impact on the music industry,
| believe. Whether one individual or specific thing will is another
question,

There has been a credibility gap, fostered by a combination of
interested parties such as manufacturers, and fostered by the press.
You put the two together and you get stories in Fortune and Business
Week that “the British are coming, the British are coming,’” and
everytime we hunker down behind our wall or haystack, and wait
to see the whites of their eyes, we never see anything. We do that
three or four times, and then this credibility gap emerges.

That's a product of different manufacturers at different times try-
ing to score on one another, trying to get their technology accepted
up front as the de facto standard, or by putting out press releases
that help their stock that month. It's a combination of all sorts of
good and bad reasons.

But one should not at the same time dismiss something when
you don’t see the technology in Radio Shack. In other words, I'm
saying there should be both skepticism and belief, that there are
some things coming down that are going to be available to the con-
sumer, the consumer household, which will carry music.

RW: Will that be cassettes or discs?

Donnelly: | think the idea of prepackaging programming on video-
cassette is limited as a concept and limited as a business. Because
of tape economics. One should observe what a videocassette
machine is, in and of itself. In and of itself it is a record-playback
device and it is ideally suited to that. It is ideally suited to recording
programming off the air, or it's ideally suited, if one wants, to record-
ing one’s own pictures. ]

It is not an ideal pre-packaged medium for two reasons. One is
tape economics. the sheer cost of the raw tape and its encapsulation
in plastic. When one then puts programming on top of that, of.what-
ever variety, one starts seeing numbers like one sees today in the
marketplace, of 50-plus dollars. Even if that’s cut in half some day,
it's still 25 dollars. And that is not a broad consumer item as such.

The second reason why it is not a prepackaged medium is to be
understood from our experience with audio. In audio, tape is not a
major prepackaged medium, but it is a prepackaged medium never-
theless. In terms of unit sales there are clearly more discs sold than
there are prepackaged cassettes or cartidges. The volume in terms

Bill Donnelly

of bucks looks a little closer, but certainly not in unit sales. The
spread of cost is not as great, number one and number two, all of
those cartridge sales which are dependent on automobiles have to
be eliminated on the whole when you're talking about video.

Thirdly, it is my understanding that most audio engineers and
audiophiles will tell you that tape delivers better quality than a disc,
all other things being equal. The converse is true on video. An
optical videodisc, for example, of anyone’s manufacture, would be
perceived as producing higher quality than a tape of anybody’s
manufacture.

Now the significance of that is again to be taken from audio. The
audio on discs is more than good enough—you don’t have to have
the absolute quality for everybody. Same thing with television sets
—it's good enough. It's not bad, but | don’t mean to say it's bad—
I just mean to say it's good enough. But if | don’t have that market
which is looking for the optimum in quality which explains a great
deal of the prepackaged tape sales in the audio market, and | elimi-
nate the automotive area, | discover that there is no offsetting, posi-
tive reason for paying the premium in price in video to have tape
prepackaged.

RW: How important do you think home recording of video pro-
grams will be?

Donnelly: | don’t think that’s a big deal. There are two gimmicks
in that. We've been able to do that in audio all along. Is there pirat-
ing? Yes. Is it a business? Yes. But on the consumer level it's not a
business. And it's not a business because the price of the product
to buy is sufficiently inexpensive to make it not worth the bother of
going over to your neighbor’s house and recording it.

RW: Does that mean people will prefer to buy videodiscs rather
than record perhaps those same programs off the air?

The generic thing that these technolo-
gies are about will occur, and will
have a major impact on the music in-
dustry.

65 b

Donnelly: | didn’t say that. I'm talking about pirating. Do | think
there are reasons for having a videocassette machine in your home
to record off the air, particularly in an environment in which cable
televisions exists, and pay television exists, and all the rest of those
things? 1 think the answer is yes. But you're dealing with a different
dynamic. The dynamic there is record, review, re-review, re-review,
re-record—that is, a dynamic movement of things on your shelf.

Now, most people that you find out there think, “Oh, the disc
will knock it out because American television is no good.” And they
just happen to be plain old, flat, ordinarily wrong. The people saying
that are your classic artistocrats, who will never admit that they
watch anything but news and public television. In fact, American
television, and when you add cable and pay television on top of it,
is the most superlative television in the whole world. Unquestionably.
And if you sat down with a log—TV Guide, if you will—and picked
out what you could put on the cassette, if you wanted to, you’d have
great things. Great movies. You could have “Sesame Street” laid
down for your kids so that it’s all there on a rainy Sunday afternoon.
Even “Flintstones.” So American television is superlative, not only
because it has “The Ascent of Man” and the Jacques Cousteau specials
and Julie Andrews and Carol Burnett in concert and movies, et cetera,
et cetera—it is like a library, it's got everything.

RW: Will video players and discs come on the market at what you
would call a mass-market price?

Donnelly: The answer is, | think, yes. What do you think an ac-
ceptable consumer price is? Well, if it gets over $750, the answer is,
that’s not a good idea. If it comes in at $600, that’s an acceptable
consumer price. The discs will definitely come in at an acceptable
consumer price, from three dollars on up, depending on what the
product is, and so on. But it will not be long before the price breaks

(Continued on page 50)

16

RECORD WORLD OCTOBER 21, 1978




oo g IR S TN N i : P e
sz..m%%s o TR RN ...w%w‘_%&zzzﬂ._zg_zm,z SHd VL ANV SATAOOAH OLLN V' LLV/NOI'TTLLOO NO E _ 0

& s 2

ASYATIY AATM-(TTIOMN SL1IOAVA THL A'I0D STINLL NAALS




RECORD

WABRLDSINGL

E PICKS

JOEY TRAVOLTA—Millennium
623 {Casablanca)
IF THIS IS LOVE (prod.
by J. Davis)
{writers: Patton-
Chater) (Rocket/
Unichappell, BMI)
(3:44)
This second single from Travolta
(the first since his debut album
was released) is a big romantic
ballad with plush horn and string
arrangements. The artist's breathy
delivery has a built in teen/fe-
male power drive and it could
find a quick home on adult con-
temporary playlists as well.

il gaadietan

LYNYRD SKYNYRD—MCA 40957 | RAMON3ZS—-Sire 1025 (WB)

DOWN SOUTH JUKIN’
{prod. by Johnson-
Smith) (writers: Van
Zandt-Rossington)
(Duchess/Hustlers,
BMI) (2:12)

This well known Skynyrd track

from the group’s early days, and

now included on the “First...
and Last” anthology, carries Ron-
nie Van Zandt's familiar Southern
grow! style vocals and the group’s
pumping rock and roll instru-
mentation. The cut is already an

AOR classic and should do well

on Top 40 playlists.

MCA
R=CORDS

DON'T COME CLOSE
{prod. by Erdelyi-
Stasium) (writers:
Ramones) (Bleu
Disque/Taco Tunes,
ASCAP) (2:44)

The somewhat frantic new wave
group tones down a bit here to
produce a fine pop outing. The
vocals are familiar but the mid-
'60s English rock beat and instru-
mentation have a smoother and
finer edge. “Sheena Is A Punk
Rocker” found solid Top 40 sup-
porters and this one should gain
even more.

L.T.D.—A&M 2095

WE BOTH DESERVE EACH
OTHER'S LOVE (prod.
by B. Martin) (writers:
Osborne-Davis)
Almo/McRovcod,
ASCAP-Irving/Mc-
Dorsbov, BMI) {3:05)

The platinum selling group’s last

single ‘“Holding On” went Top

20 pop and Top 10 BOS. This

second release from the “To-

getherness” Ip is a slow dancing
ballad sparked by their now fam-
iliar lead vocals and powerful
hook delivery. Producer Bobby
Martin wraps it stylishly.

Pop

NICK LOWE—Columbia 3-10844
(1 LOVE THE SOUND OF) BREAKING

GLASS (prod. by Lowe) (writers:

Lowe-Bodner-Goulding) (Anglo-

Rock, BMI) {3:08)
Producer/writer/ performer Lowe
offers up a very tongue-in-cheek
second single from his “Pure Pop”’
Ip. I's a modified reggae beat
with top 40 appeal.

JOHN O'BANION—

Warner Bros. 8685

SOMETHING ABOUT YOUR LOVE (prod.
by Carbone-Zito) (writers: Carbone-
Zito-O'Banion) (Resurrection/
Concourse, BMI) {3:12)

The artist’s debut single is a light
rocker with just a touch of disco
in the beat. His vocals are high
and strong and it makes a perfect
pop offering.

GARY BENSON—Arista 0361

LOVING YOU WAS EASY (prod. by
Macaula-Molin) (writer: Benson)
{Midsong, ASCAP) (3:38)

Benson is already known as a hit
songwriter and he’s apparently
done it for himself this time. The
record is a big melodic ballad
with a non-stop hook. Pop and
a/c natural.

MATTHEW MOORE—

Caribou 9025 (CBS)
SAVANNAH (prod. by R. Appere)

(writers: Moore-Kosta)

{Skyhill, BMI) (3:04)
Already released by Yvonne Eili-
man, Moore’s version of his own
song is a slick pop/rocker with a
message in the lyrics. The lush
background vocals and soaring
guitar work stand out.

LYNDA CARTER—Epic 8-50624
ALL NIGHT SONG (prod. by V. Poncia)
(writer: Siller) (Stone Diamond,
BMI) (3:25)

Carter's second single from the
“Portrait” |p has a light r&b danc-
ing beat and it's geared for pop
play as well. Her strong vocals
give it substance.

UFO—Chrysalis 2262
ONLY YOU CAN ROCK ME (prod. by
R. Nevison) {writers: Way-Schenker-
Mogg) (T.H.T.H./Chrysalis, ASCAP)
{3:27)
The group’s following is frantic
and growing and this second sin-
gle from their latest album is al-
ready an AOR staple. It rocks
hard and could be their biggest
record to date.

DYAN DIAMOND—MCA 40959
MYSTERY DANCE (prod. by K.

{Fowley) {writer: E. Costello)

{Plangent Visions, ASCAP) (1:42)

This new artist chose Elvis Costel-
lo’s 50s reminiscent juke rocker
for her debut single. Her vocals
are punchy and just right for the
tune and Kim Fowley’s production
is inspired.

OKIE CHOIR & SURF BAND—
Tulsa 002

SIDEWALK SURFIN' (prod. by S. Ripley)
{writers: Wilson-Christian) {lrving,
BMI) (2:33)

There’s no surf in Tulsa either but
this re-make of the Jan & Dean
1964 hit is right for the skate-
boarders. The vocals are eerily
familiar and the crowd noise adds
interest.

JOHN SCHWENK—
Red Velvet 881
MOONSHIP {prod. by L. Delise)
{writers: Landis-Schwenk) (Red
Velvet, BMI) (2:29)

This new release on the Pittsburgh
label is a light ballad with lilting
vocals and a message in the lyrics.
The strings gear it for adult play.

STEELEYE SPAN—
Chrysalis 2262

RAG DOLL (prod. by D. Glasser)
{writers: Crewe-Gaudio} (Screen
Gems-EMI) (3:03)

The English group, well known in
the past for their folk work, here
does a faithful rendition of The 4
Seasons’ 1964 hit with pure high
harmonies at the core.

Country/Pop

KENNY ROGERS—
United Artists 1250

THE GAMBLER (prod. by L. Butler)
(writer: D. Schlitz) (Writers Night,
ASCAP) (3:32)

Rogers is one of country music’s
biggest crossover artists and this
new single should garner imme-
diate airplay on both formats.
Nobody does this kind of story-
song better.

MARTY ROBBINS—

Columbia 10821
PLEASE DON'T PLAY A LOVE SONG

{prod. by B. Sherrill) {writers:

Sherrill-Davis) (Algee, BMI)

{3:04)
Well established as a country
artist, Robbins always picks up
strong adult play on his records
and this big, tearful, ballad is
likely to get the same.

B0.S./Pop

OHIO PLAYERS—
Mercury 74031

TIME SLIPS AWAY (prod. by group)
{writers: group) (Play One/Uni-
chappell, BM1) (3:58)

The Player's brand of sophisti-
cated funk coupled with ear tin-
gling vocal harmonies shine to-
gether here. The arrangements are
complex and beautiful and this
could be a major crossover.

WHITE CHOCOLATE—

Carnaval 503
A PENNY FOR YOUR THOUGHTS (prod.

by R. Vance) {writer: M.

Breene) (Fox Fanfare/Nathanson,

BMI) (3:20)
The group’s first release for the
Carnaval label is pure funk back-
ground with strong and rockier
vocals. The lyrics are provocative
and Ronny Vance’s production is
just right.

SMOKEY ROBINSON—
Tamla 54297

SHOE SOUL (prod. by B. & M.
Sutton-Robinson) (writers:
same) (Jobete/Bertram,
ASCAP) (3:43)

Robinson’s fine and familiar vo-
cals never sounded better than on
this light, funky new disc com-
plimented perfectly by just a
touch of strings. It has loads of
pop potential.

LENNY WILLIAMS—
ABC 12423

MIDNIGHT GIRL {prod. by F. Wilson)
{writers: McFadden-Footman-
Wilson) (Spec-O-Lite/Traco/
Jobete, BMI) (3:36)

Williams is well on his way to
being an established disco/BOS
artist and this new disc could
push him on the pop charts as
well, His vocals are outstanding.

SPECIAL DELIVERY—

Shield 6311 (T.K.)
THIS KIND OF LOVE (prod. by G.

Park) (writers: Beard-Fortune-

Mann) (Sherlyn/Special Delivery/

Tippy. BMI) (3:30)
This sophisticated disc offering
has ear chiiling vocals, lush back-
ground arrangements and a radio
active hook. It could cross in sev-
eral directions.

LEROY GOMEZ—
Casablanca 944

GYPSY WOMAN (prod. by S. Soussan}
{writer: Mayfield) (Warnei-
Tamerlane, BMI) (3:59)

The song has been recorded doz-
ens of times but the former
leader of Santa Esmeralda makes
it his own here. The background
is appropriately ethnic, set to a
swirling disc beat.

GIL SCOTT-HERON—
Arista 0366

ANGEL DUST (prod. by Heron-
Jackson) (writer: Heron)
{Brouhaha, ASCAP) {3:26)

Scott-Heron’s talent as a poet
and spokesman on contemporary
issues works in fine combination
with his singing style. This slow,
somewhat funky, disc has an up-
to-the-minute message.

18

RECORD WORLD OCTOBER 21, 1978




A MEETING OF

e Sy s B includes:

Keleiof David Onoelp amd Grakpms Nesshe Southbound Train
SETFRAIIE 21 + Chicago

TJo the Last Whaie
Carry Me

ncludes:
* Turn to Stone
Help Me Through
the Night
s Rocky Mountain Way
BA-6032 e o

AA-1102
ly You Know

ind | Know

srid in Changes
itin’ on You
8lin’ Alright?

1A-9348

Includes:
Blackbarry Winter :
Treasure island AA-1083
Byabiue
Silence

GA

® ECDROS
ABC DELIVERS



RECORD

WERLD AL

BUM PICKS

Katy 4

PHOTO-FINISH
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STEPHEN STIILS THOROUGHHARE GAP

OTHER PEOPLES ROOMS
MARK-ALMOND—Horizon SP 730 (A&M)
(7.98)

The re-structured Horizon label
makes a formidable return with
this, the first album by the duo in
several years. Producer Tommy
LiPuma has brought in some ex-
cellent sessionmen to give them
the right atmosphere in which to
weave their tunes. Of note is a
re-recording of "“The City.”

PHOTO-FINISH

RORY GALLAGHER—Chrysal's CHR 1170
(7.98)

With a new slimmed down three
piece group (Gerry McAvoy, bass
and Ted McKenna, drums) Gal-
lagher returns after a long ab-
sence and re-claims the title of
rock’s hardest working guitarist.
Some of his finest work yet is

HOLLYWOOD PARTY TONIGHT
ODYSSEY—RCA AFL1 3031 (7.98)

With their newest release Odys-
sey seems poised to repeat the
success they achieved with "’Na-
tive New Yorker.” The disco beat
pulses throughout as the party
theme goes from the first cut to
the last. The new single, "'Single
Again,” looks to be hot on the
dance floors and should be a
crossover hit on the airwaves.

THOROUGHFARE GAP
STEPHEN STILLS—Columbia JC 35380
(7.98)

On his latest, Stills experiments
with  some heavy backbeats
though he hasn’t totally forsaken
his ballads. Some of his new
songs now have an r&b flavor to
them (a departure for him) and

his treatment of Gregg Allman’s

“Midnight Rider” and Buddy Hol-
ly’'s “Not Fade Away” shine.

FALLEN ANGEL
URIAH HEEP—Chrysalis CHR 1204 (7.98)

ORI RYEF

A new label for
this long stand-
ing group of
hard rockers
and an enthu-
siastic collec-
tion of material
ranging from “One More Night
(Last Farewell)”” to "’Fallen Angel.”
With this, their 14th album, the
group continues to evolve and
change with the times.

i .

ANCIENT MEDICINE

BABY GRAND—Arista AB 4200 {7.98)
With the
group’s second
album they
have flowered
into a mature
outfit that keys
on vocal har-
monles and brisk tempo changes.
All Night Long”” and a unique
treatment of the Left Banke’s
“Walk Away Renee” could add

a top 40 following to their AOR
base.

SOFT SPACE
THE JEFF LORBER FUSION—Inner City
IC 1056 (7.98)

THE JEFF LORBER FUSION

Keyboardist
Lorber fronts
this extremely
talented jazz/
fusion quintet
with his fluent
work on piano
and synthesizer. Joe Farrell and
Chick Corea make guest appear-
ances and should spark some
added interest in this young out-
fit.

SOFT SPACE

heard on ‘“Shadow Play” and
“Shin Kicker.”
TAKE MY ALBUM . .. PLEASE OR

2 SETS FOR THE PRICE OF ONE

HENNY YOUNGMAN-—Waterhouse 4 |

(7.98)

ENNY POYUNOMAN

Youngman is
heard at clubs
in Evanston and
Minneapolis as
he covers some

in routines that

never cease to be funny. A mas- |

familiar ground |

ter of the one-liner, Youngman, |

who has not recorded for years,
shows why he is one of the best
stand up comics around.

THE BEST OF CROSBY/NASH
DAVID CROSBY & GRAHAM NASH——ABC
AA 1102 (7.98)

This greatest
hits package
showcases
some of the
highlights of
several previ-
ous Crosby/

| Nash releases. The duo’s dynamic

harmonies are here in full force

| as they glide from ballads to rock

and back. This one is a must for
their fans’ collections.

FACE TO FACE
RICHIE LECEA—UA LA914 H (7.98)

Lecea is a fine
singer with a
flexible voice
that lends it-
self well to the
light jazz/pop

' material on his
[p. With the exception of “Groov-
in’ ”” and "“Tobacco Road,” the
songs are all original and contain
an engaging quality that lend
themselves well to varied formats.

FIRST LIGHT
RICHARD & LINDA THOMPSON—
Chrysalis CHR 1177 (7.98)

The infrequent
albums by this
husband and
wife duo only
makes their
work that much
more precious.

| There are only occasional refer-

ences to traditional English folk
this time as the emphasis is on
Linda’s soaring vocals and Rich-
ard’s excellent guitar work.

NIGHTWORK '
NETWORK—Epic JE 35476 (7.98)

The newest of.
fering from this
seven member
group contains
some powerful

NS rock 'n’ roll re-

\*} plete with sizz-
ing synthesizers, soaring guitars
and hot vocals. The sound is

) \:‘-g;‘,

ot

| somewhat reminiscent of Judas
| Priest but with only slightly less

l

of a heavy metal edge.

JIM RAFFERTY
London PS 722 (7.98)

T Butdorty ‘ Spurred on by

| the success of
his brother,
Rafferty has re-
corded an al-
bum of light
rock tunes re-
vealing a fine telent as a song-
writer. With Gerry on backup
vocals and Mel Collins on saxo-
phone, there is considerable re-
semblance to the sound of the
’City to City”’ Ip on "Bad Bad
Mover.”

THE BEST OF JOE WALSH
ABC AA 1083 (7 98)

A compilation
4 of Walsh's best

il label compiled
§i and mastered
by producer
Bill Szymczyk
including two James Gang tracks
(“Walk Away,” "Funk #49").
Most of the material will be fam-
iliar but of special interest will

be Szymczyk’s re-mixes.

LOVE SATELLITE .

RONNIE FOSTER—Columbia JC 35373
(7.98)

This talented
keyboard play-
er and vocalist
has shrewdly
blended the
elements of
jazz, rock and
funk to create this well rounded
set. Guest artists such as Stevie
Waonder, Roy Ayers and Harvey
Mason help out along the way.

ROUGH

TINA TURNER—United Artists UALA
919 H (7.98)

| Turner’s sassy
vocals are al-
ways some-
thing to behold
and har newest
Ip is certainly
no exception.
Producer Bob Monaco has cap-
tured the essence of her unique
song stylings as he guides her
through Bob Seger’s ’Fire Down
Below” and Elton John’s "The
Bitch Is Back,” among others.
(Continued on page 42)
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Atlantic Names Hall
To Special Mkts. Post

B NEW YORK—Willis Hall has
been appointed national promo-
tion director/special markets, it
has been announced by Atlantic
vice president/director of special
markets Eddie Holland. Hall
will oversee the planning and
execution of all special markets
promotional activities, reporting
directly to Holland.

h.

Willis Hall

Hall began his career in the
music business in 1974 as retail
manager of Total Vibrations in
Detroit. He worked as local pro-
motion representative for Polydor
and London Records in Detroit.
He joined WEA as Detroit local
promotion representative in sum-
mer '75, and served four months
as Atlantic midwest regional
promotion representative during
1977.

Venture Names Brooks
R&B Promo Director

8 LOS ANGELES—]oe Isgro, ex-
ecutive vice president and gen-
eral manager of Venture Records,
has announced the appointment
of Jimmy Brooks to the post of
national director, r&b promotion,
based in Los Angeles.

Brooks comes to Venture after
most recently serving in personal
management for Johnny “Guitar”
Watson. His prior posts include

helming national promotion for |

20th Century, Paramount, and
Mercury in recent years.

Brooks has named Mike Tho-
mas as east coast r&b promotion

and marketing manager.

For your next car . . .
Wherever you are

o

" - -
2
-

m:

Call
‘“Red” Schwartz

EXECUTIVE
CAR LEASING CO.
7807 Santa Monica BI.
Los Angeles, Ca. 90046

(213) 654-5000

Ariola Plans Push

For Three Degrees

& LOS ANGELES—Scott Shannon,
senior vice president of Ariola
Records, has announced one of
the most comprehensive adver-
tising, merchandising, promotion
and publicity campaigns in the
label’s history for the forthcom-
ing debut Three Degrees album,
“New Dimensions.”

Set for mid-October release,
the newly signed trio’s Ip fea-
tures production by Giorgio Mo-
roder (also known for his work
with Donna Summer). Advertis-
ing has been lined up in black
consumer, disco, gay and trade
publications. In addition, a sub-
stantial radio campaign will aug-
ment the print thrust.

release, Ariola will release album

both 7" radio and 12” disco

single configurations. A very lim-
ited number of 12" promotional
discs will be autographed by the
| group in London, and distributed

to key disco DJs in the U.S. As-
lsisting in the promotion efforts
of the album and single will be
MK Productions.

Special merchandising aids will
be manufactured for retail out-
lets including clear plastic win-
dow displays, large floor and
counter pieces, standard posters
and easel-backs.

Discos will also receive a vari-
ety of Three Degrees personal-
ized items such as napkins and
swizzle sticks. Videotapes will
also be available for use in dis-
cos, stores and television.

Epic Shifts Werman
To West Coast

B NEW YORK—Lennie Petze, vice
president, a&r, Epic Records, has
announced the relocation of Tom
Werman to Los Angeles as staff
producer, Epic Records a&r. Wer-
man was previously east coast
staff producer.

A 7\

Two weeks prior to the album | :
| government circles joined in honoring the magazine. At the parly, deputy mayor Peter

track “Giving Up, Giving In,”" in |

Stone’'s Anniversary Celebration

Rolling Stone magazine's first anniversary in New York City was celebrated Wednesday
evening, September 27, ot o gala party held at the Museum of Modern Art. The
celebration took place in the Museum's sculpture garden and sixth floor restaurant
and trustees’ room. it was cohosted by the Museum and the Business Marketing Cor-
poration for New York City. Celebrities from business, entertainment, witural ond

Solomon presented Rolling Stone editor and publisher Jann Wenner with o fromed
lithograph of City Hall inseribed by Mayor Koch. Wenner was cited for his commit-
ment to the city economic vitality. Enterlainment ot the party was provided by NRBQ

hiich,

t to the p

Infinity Names Medley

Artist Dev. Director

B NEW YORK — Ron. A. Alexen-
burg, president of Infinity Records
Inc., has announced the appoint-
ment of Mary Beth Medley to the
post of director of artist develop-
ment.

Mary Beth Medley

Medley was most recently vice
president of Sir Productions,

).+

working on tours by The Rolling
| Stones, The Who and Lynyrd
| Skynyrd.

Shadybrook Re-Inks Patterson

Kellee Patterson has re-signed with Shady Brook Records for o long-term worldwide
recording contract. Kellee's new Ip is currently being readied. Pictured (from left)
manoger Gene Russell; Shady Brook president Joe Sutton; Kellee; Shady Brook general

ger Chip Donelson; and Shady Brook promotion person Rich Neigher.

and by steel pionist Victor Brady. Shown above ot the party are, from lef, Jack Ford,
of Rolling Stone; Wenner; and former President Gerald Ford.

Midsong Intl. Sets

Expansion Program

& NEW YORK—Bob Reno, presi-
dent of Midsong International
Records, has announced a label
expansion program now that his
company will be distributed
through an independent distribu-
tion setup.

Sy Warner has joined the firm
as vice president of sales and
marketing..

The first two Ips shipped the
week of October 10th. They are
“Travolta Fever” and “The Best of
Silver Convention.” A major ra-
dio, television and print campaign
will be undertaken on behalf of
the product.

In-store point-of-purchase sales
aids are provided by Midsong, in-
cluding posters, streamers, mo-
biles, ease! backs, etc.

Distributors

Midsong’s  distributors  are:
Alpha (northeast); Pickwick Inter-
national (San Franciscc, Los An-
geles, Florida, Atlanta, Minneapo-
lis, St. Louis, Dallas/Houston);
All-South (New Orleans); AMI
(Detroit); Associated (Phoenix);
BIB (North and South Carolina);
Progress (Chicago); Piks (Cleve-
land); Universal (Philadelphia);
Schwartz  (Washington, D.C.);
Sound Records (Seattle) and W.M.
Distributors (Denver).

The label plans a November re-
lease of one Ip, entitled ““Jungle
Drums,” a disco-oriented package
by an English group Wild Fantasy.
In all there will be 18 album re-
leases during 1979 by such artists
as John Travolta, Silver Conven-
tion, Carol Douglas, etc.

The label will lean heavily in
the disco and r&b area and will
delve into other television per-
sonalities during the coming
months.
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he Jacksons cross over,
Slame It on the Boogie”

Already in the Top-10 on the R&B continues its chart-busting ways in

sts (and nearing close to a half contemporary music crossing all

illion in sales), The Jacksons' latest age lines.

ngle is showing predictable cross- “Blame It on the Boogie.’ The

/er strength in many Top-40 Jacksons' hit single, from the forth-

iarkets. coming album “Destiny."™ On
Blame it all on the family that Epic Records.

on tape

e Jacksons. Executive Producers: Bobby Colomby and Michael Atkinson.
Veisner/ DeMann/Jackson 9200 Sunset Blvd. Penthouse 15 Los Angeles, Calif. 90069 ‘Epic.’ are trademarks of CBS Inc. © 1978 CBS Inc



Among the winnets and presenters of the 12th annual Country Music Association
awards: (top row, from left) 1978 CMA Entertainer of the Year Dolly Parton; Album
of the Year winner Ronnie Milsap, Don Reejes of Ronnie Milsap Enterprises and Roy
Clark, Instrumentalist of the Year. Female Vocalist of the Year Crystal Gayle; Don Wil-
liams, Male Vocalist of the Year, Joy (Mrs. Don) Williams, Marianne Gordon, wife of
Kenny Rogers, Rogers and Dottie West, Vocal Duo of the Year; {second row} Richard
Leigh, writer of the Song of the Year, “Don't 1t Make My Brown Eyes Blue;" Kenny
Rogers and Charley Pride {third from left) with Jeannie and Royce Kendall, Single of

CMA Award Winners (continued from page 3)

Last year’s Entertainer of the
Year, Ronnie Milsap won the Al-
bum of the Year award for the
second year in a row. This time
it was for his RCA Ip “It Was
Almost Like A Song.”

Another winner for the second
consecutive year was United
Artists’  Crystal  Gayle, who
walked off again with the Female
Vocalist of the Year award.

“Don’t It Make My Brown
Eyes Blue,” by Richard Leigh,
Gayle’s biggest single to date,
was named Song of the Year.

A pair formed almost by acci-
dent just this year, Kenny Rogers
and Dottie West (United Artists),
took the honors for Vocal Duo
of the Year for their hit single
and album releases.

Don Williams,
easy-going singer,

ABC’s
was

quiet,
named

Male Vocalist of the Year, his
first CMA award. In his usual
understated manner, Williams

delivered perhaps the best ac-
ceptance speech when he said,
“I'4 like to thank my producer,
Ron Chancey, my wife, Joy, and
most of all, my God, who made
all this possible.”

In another first, ABC’'s Oak
Ridge Boys took the Best Vocal
Group award which had been
the property of the Statler
Brothers for the past six years.
In his acceptance remarks, tenor

24

Joe Bonsall said he hoped the |
Oaks could carry the honor
“with as much class as the Stat-
ler~ have,” The Oak Ridge Boys’
Band also scored, with the In-
strumental Group of the Year
award.

Roy Clark, also an ABC artist,
was named Instrumentalist of the
Year.

Grandpa Jones was inducted
into the Country Music Hall of
Fame. The coveted plaque was
presented to him by Glen Camp-
bell. The veteran banjo player
and humorist remarked, ““! cer-
tainly didn’t expect this.”

The program, telecast from the
stage of the Grand Ole Opry
House in Opryland, came off with
scarcely a flubbed line. A wide
cross-section of country music
was presented between awards,
including Ronnie Milsap’s open-
er, “l Got The Music In Me,”
Chet Atkins joining the Charlie
Daniels Band with “The South’s
Gonna Do It Again,” and Emmy-
lou Harris’ crowd-winning ver-
sion of “To Daddy” accompanied
only by her acoustic guitar.

The other artists appearing on
the program, either to perform
or to present awards, included
Kenny Rogers and Dottie West,
Dolly Parton, Barbara Mandrell,
Larry Gatlin, The Oak Ridge Boys,

| Cash, Bill Anderson, Roy Clark,

Minnie Pearl, Crystal Gayle, the

the Year winners for “Heaven's Just a Sin Away;" the Oak Ridge Boys Band {Skip

Mitchell, Don Breland, Garland Craft and

Mark Ellerbee), Instrumental Band of the

Year winners; the Oak Ridge Boys themselves {Richard Sterban, Joe Bonsall, Duane

Allen and Bill Golden), Vocal Group of the

Year; (third row) awards show host John-

ny Cash with Dolly Parton and Ronnie Milsap; Grandpa Jones and Glen Campbell with

Jones' Country Music Hall of Fame plaque;
Mel Tillis and Janie Fricke,

Statler Brothers, June Carter |
Jerry Clower, Janie Fricke, Johnny
Paycheck, Charlie Pride, Eddie
Rabbitt and Mel Tillis.

The show was produced by
Robert Precht for Sullivan Pro-
ductions, directed by Walter C.
Miller, and written by Donald
K. Epstein and Marty Ragaway.
Tony Jordan was associate pro-
ducer, and Bill Walker was musi-
cal director.

The CMA hosted a private
party following the show in the
ballroom of the Opryland Hotel
with CMA board members, per-
formers and other guests attend-

ing.
CBS Names Minoli

Customer Merch. Dir.

#® NEW YORK — Mike Martino-
vich, vice president, merchandis-
ing, CBS Records, has announced
the appointment of Giselle Minoli
to director, customer merchandis-
ing, CBS Records.

In her new position, Ms. Minoli
will be responsible for developing
new merchandising and market-

Dolly Parton and Don Williams; presenters

A&M Ups Cadorette

@ LOS ANGELES—Lee Cadorette
has been appointed to the post
of associate director of artist rela-
tions—national, for A&M Rec-
ords.

Lee Cadorette

Ms. Cadorette has been with
the company for six years, and
was most recently west coast
publicity director for the label.

Polydor Taps Wood

@ NEW YORK—lJerry Jaffe, na-

tional promotion director of
Polydor Incorporated, has an-
nounced that Rick Wood has

joined Polydor as local promotion
manager, Atlanta.

ing material.
Ms. Minoli joined CBS Records

in 1976 in the San Francisco

branch. In 1977 she was named |

CBS Records’ San Francisco field
merchandiser.

Previous to his Polydor ap-
pointment, Wood held positions
as operations manager at KINT
Radio, El Paso Texas, and local
| promotion manager for Atlantic
Records in Charlotte, N.C.
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Here's Looking At You!

Crystal

Kenny & Dottie

Congratulations to
Crystal Gayle, Female Vocalist of the Year;
Kenny Rogers & Dottie West, Duo of the Year,
[from: everyone at the New United Artists Records.

A




__THE C&AST _

By SAMUEL GRAHAM and SAM SUTHERLAND

@ THE MAN: Van Morrison’s star is unquestionably on the rise
these days. Even those who were on the whole unimpressed by “The
Last Waltz”"—and yes, there were a few of us—found nothing to
criticize in Morrison’s performance, without a doubt the most exciting
of the several cameos in the film. What's more, his appearance on
“The Midnight Special” last year—with Etta James, George Benson,
Dr. John and others—was another encouraging sign that Van’s im-
minent return to live concerts, after a three or four year layoff, would
be every bit as welcome as expected. To top it off, Warner Bros. has
just released “Wavelength,” Morrison’s finest album in years and
another positive sign that the singer/writer's career is anything but
over.

In view of all this, Morrison’s recent weekend gig at the Old Wal-
dorf in San Francisco—the opening stop on his new tour—was a
mite disappointing. Most of the problem was with the venue itself.
The OIld Waldorf, its low ceilings laden with acoustic tile, has an
ambience more like that of a basement cafeteria than a top-notch
nightclub. The sound, at least for those members of the audience
(about one-third) not directly in front of the stage, was rather flat
and muffled, and that could only detract from the rollicking, revivalist
feeling so integral to much of Morrison’s music. The crowd, in fact,
stayed pretty subdued until the encore of “’Caravan” and “Wave-
length,”” when the place finally caught fire.

All in all, though, Morrison and his band (which is much the same
as the one on ““Wavelength,” and features guitarist Bobby Tench and
keyboardist Peter Bardens) managed to transcend the Waldorf's
shortcomings. The enigmatic, unpredictable Morrison was not nearly
as active onstage as he has been in the past—his celebrated leg kicks
and strutting were hardly a factor—but his vocals were strong and
assured. The music, a mixture of classic oldies like “Brown Eyed Girl”
and “Wild Night” and outstanding new ones like “Kingdom Hall,”
“Venice U.S.A.,” and “Hungry For Your Love,” was beautifully played,
with song after song displaying the band’s simply faultless control
of dynamics. Van’s new music has all the vital elements of the old:
those inimitable, loping rhythms, the tight, memorable melodies, the
great wordless singalongs (only Morrison avoids sounding like an idiot
singing the likes of “dum derra dum dum diddy diddy dah dah”).
With this material, and these musicians, all he needs is a better place
to play.

NOTES AND COMMENT: David Bowie wants it known that he has
nothing to do with the many rumors circulating about his alleged de-
parture from RCA. Bowie’s statement: “In answer to the numerous
rumors concerning my recording activities, | wish to clear the air
and set the record straight. At the present and in the foreseeable
future | am under contract with RCA Records and at no time have
| engaged in any negotiations aimed at altering the status. My rela-
tionship with RCA has been a long and rewarding one and any ru-
mors that | am signing with another label are completely false and
erroneous” . . . In a somewhat odd change of pace, at least one artist
has asked not to become part of the current picture disc vogue.
A&M'’s Supertramp has asked that the label not press one for them;
their reasoning, which is completely in line with the group’s quality-
conscious standards, is that pic-discs simply don’t sound good enough
. . . Two items that are our sad duty to report concern two ABC
employees. Boston sales representative John Thomas Poole, 29, was
tragically killed in a car acident recently; Poole had been with ABC
since July, after having worked in Boston for MCA. In addition, ABC
publicist Sharen McClenton is hospitalized with pneumonia; we wish
her a speedy recovery.

CUTTING ROOM FLOOR—AIlas, poor Yorick, we seem to have
inadvertently axed a couple of deserving performers from a recent
RW profile of Athena Artists, the L.A.-based talent agency detailed
in last week’s ish. As any booker worth his neck chains will tell you,
John Prine and Steve Goodman are among Athena’s oldest and fond-
est priorities . . . Also, a belated “Don’t look at me” to our pals at
Mushroom, who wondered whether we entered a trance state in
order to omit Paul Horn’s gig from our convention story and incor-
rectly suggest lan Matthews performed. Matthews had, of course,
reached the huddle only on the final night, and his band was still in
England when the session ended.

BASELESS—No truth to the rumor that Casablanca is readying a
special promotionai tape loop of the current label hit, “MacArthur
(Continued on page 51)
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Devo-ted

As Warner Bros. recording artists Devo are about to embark on their first major
national tour, set to coincide with the release of their new album “Q: Are We Not
Men? A: We Are Devol,”” Warner Bros. has launched an extensive promotional and
publicity support campaign. Pictured at the Record World offices (from left) are: Neil

Mcintyre, radio director, Record World; Pat Baird, assistant editor, RW; Kenny
Puvogel, regional promotion, Warner Bros.; Mike Sigman, sr. vice president & man-
aging editor, RW; Gary Kenton, assoc. director, publicity, WB; Sophia Midas, asst.
editor, RW; Alan Wolmark, asst. editor, RW; Mike Vallone, research director, RW;
Barry Taylor, asst. editor, RW; (front): Jane Dershewitz, local promotion, WB; Doree

Berg, asst. research director, RW; and Stewart Cohen, local promotion, WB.

Epic Taps Hubbard

B NEW YORK—Susan Blond, na-
tional director, publicity, Epic/
Portrait/Associated Labels, has
arnounced the appointment of
Eliot Hubbard to associate direc-
tor, publcity, east coast, Epic/
Portrait/Associated Labels.

Eliot Hubbard

Hubbard comes to E/P/A
from  Crawdaddy  Magazine,
where he has been director of
publicity since January, 1978.
From 1976 through 1978 he was
director of publicity for The War-
toke Concern.

Ariola Ups Turbov

B LOS ANGELES—Scott Shannon,
senior vice president of Ariola
Records, has announced the ap-
pointment of Pamela Turbov to
the newly created position of na-
tional publicity manager.

Pamela Turbov

Prior to this appointment, Tur-
bov was Ariola’s assistant national
publicity director, a position she
held since November 1977. She
spent two years working at Record
World.

Lakewood Passes

Paraphernalia Law

By MIKE FALCON

8 LOS ANGELES — Lakewood,
California has become the first
California city to pass a law which
seeks to curb the display of para-
phernalia. The law is due to take
effect in November and was ap-
proved unanimously by the Lake-
wood City Council, an incorpo-
rated suburb of Long Beach. The
ordinance calls for the removal of
the paraphernalia from the view
of anyone under the age of 18.
Since California law does not al-
low the prohibition of these items
(possession and sale are not un-
lawful), the Council ordinance
requires that the materials be dis-
played in a separate room or
enclosure.

Councilman Paul Zeltner re-
portedly first saw the parapher-
nalia devices on sale in a Big
Ben’s record store (a division of
Integrity Entertainment, which
also owns The Wherehouse
chain). Officials of the chain were
unavailable for comment at the
time the ordinance was passed.

Young To WEA Intl.

B NEW YORK—David Young has
joined WEA International’s execu-
tive team, it was announced by
Nesuhi Ertegun, president.

Young was formerly the region-
al director of International Federa-
tion of Phonographic Industries
(IFPI) for Asia and the Pacific. His
first assignment for WEA Interna-
tional will be in Sydney with WEA
Australia, to be followed by a stint
in London with WEA UK.

After nine years as an attorney,
in  Wellington, New Zealand,
Young went to Hong Kong for
IFPL.
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Everything he’s ever done has
led him here. To a smash single
from his brilliant new album.

“Change Of Heart”

A me ody yd.u ramambaer. Lyrics you can feel. Increditle procuction. And the
dazzl ng vo ce—and conception—of Eric Carmen.That’s his rew hit single,

‘Change 3f Feart'—now bulleting straight up th= chzrts. And t's only the first
hit from Eric’s brilliant new album.

# Eric Carm=ns CHANGE OF HEART. Featuring the smash “Change Of Heart'as ws«
and eight mcre classic Carmen performances. It's the album ne's always
wanted to make.

ON ARISTA RECORDS AND TAPES.
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Labels Prepare Holiday Ad Blitz

(Continued from page 3)

set by the majority of labels are
being more closely tied to mar-
ket research projections than
ever. With many labels readying
video campaigns, past experi-
ments with the medium have led
to a more critical approach to
television: in contrast to recent
years, labels who once saved
video dollars for the peak season

are now more varied in their
assessment of television’s ef-
fectivenes during the holiday

season, due to the overall compe-
tition for TV time.

Indeed, television advertising
dollars are influencing overall
media buying as a result of the
greater involvement in the
medium for record/tape adver-
tisars. One lesson learned by
many labe! ad execs is that the
premium rates commanded by
stations during the peak make
the net cost of a buy much
higher. Because the share of
budget committed rises accord-
ingly, while competition for
those spots is stiffer than at any
other point on the advertising
calendar, efficient use of TV time
is requiring record labels to fol-
low the lead of major advertisers
who have long used the medium,
and now customarily begin book-
ing video time as early as the
second business quarter.

Most labels contacted noted
that any planned holiday video
buys have already been made, re-
gardless of whether the spot has
been produced; in some in-
stances, time has been bought
while designated product has
yet to be set. Both scenarios il-
lustrate the sharp decline in cost
efficiency resulting from late
buys, when advertisers are vir-
tually at the mercy of stations.

Thus, at WEA, where local and
regional ad dollars are funnelled
through WEA’s sales and distri-
bution  branches, advertising
chief Skid Weiss notes that
budgets are set much earlier for
the fourth quarter. ““Most of it is
already locked up,” said Weiss
of projected radio and video
time, as well as prime print loca-
tions. “One of the things we
learned early on in our operation
was that when we came to the
fourth quarter, we had no ‘avails’
if we didn’t buy early.” Previ-
ously, ad dollars had been al-
lotted on a monhly basis to the
WEA offices, but, according to
Weiss, ‘“we found we couldn't
really based it on a monthly
format. Now all our fourth quar-
ter ad dollars are pre-planned.”

Weiss, like most execs polled,
reported a larger total ad fund
than ever, and qualifies those in-
creases as commensurate with
upwardly revised sales projec-
tions for the quarter. However,
where WEA has experimented

with television during the fourth
quarter before, he expects no
major increase, reporting video
buys will be restricted by the in-
dividual WCI labels to a few
push projects, rather than any
extensive test.

As Warner Bros. director of ad-
vertising, Shelly Cooper, ex-
plains, that stance reflects the
high cost of holiday video buys,
as well as remaining doubts
about its overall efficiency. “We
have declined in the use of tele-
vision this vyear,”” she com-
mented. “It was not proving
profitable; we just didn’t see the
increases in sales that would
come anywhere near justifying
the cost.” Thus, while the overall
budget is in line with past ex-
penditures on a project-by-proj-
ect basis (says Cooper, “We
have so many blockbusters com
ing, we'll be spending an extra-
ordinary amount of money, al-
though those increases will still
be in line with projections”),
potential video dollars are being
diverted to radio and print buys.

At United Artists Records,
director of creative services lIris
Zurwain also notes that video
buys are being deferred. We're
not going to use television for
the holidays this year,” she told
RW. ‘1 believe that holiday
buys, because of the cost, should
be multiple product ads in order
to achieve impact. It's very ex-
pensive then, so unless you have
the right selection of product,
you can't successfully amortize
the cost over a couple of titles,
and it's too expensive.” By con-
trast, she noted, a single title
TV push for Gerry Rafferty, now
finishing its final buys, has proven
very successful during the less
costly third sales quarter.

Likewise, Herb Wood, now
director of creative services at
ABC, is a long-term advocate of
television advertising, beginning
with a number of early ‘70s
campaigns while he was with
Motown, who is also avoiding

Pinter Power

. v ‘
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Among those celsbrating the first release on Richard Perry’'s new Planet Records label are (in photo ot left, from left): Jerry Sharell,

TV during the holidays. Wood
recently finished video cam-
paigns for label acts, but of
holiday time he notes, ‘“The
cost goes up with demand. If
it's tough to get in, then you
have to start buying at costs
where the efficiency goes down;
every spot you buy costs that
much more.

“The first week after Thanks-
giving. .is he lowest cost, and
then, during the second and
third weeks, it peaks, before
again dropping down for the
last week.” That contour, coupled
with the sellers market stations
enjoy during the fourth quarter,
means, “if you haven’'t made
your decision and bought by
now, you can’'t do it without
losing money.” Thus Wood, like
UA’s Zurawin and WB’s Cooper,
is shifting emphasis for fourth
quarter buys to heavier radio and
print saturation.

Those labels vying for video
time are thus corerspondingly
warier of how they’re spending
their money. In most cases,
labels planning holiday video
buys bear out Wood’s comment,
having already purchased time.
Casablanca, which is already
actively pushing current solo Ips
by Kiss members via the label’s
most expensive multi-media cam-
paign to date, is also advertising
on television for Donna Summer,
Parliament and the Village People
during the holiday peak, and
may add other acts.

In order to realize such an
advertising schedule, senior vp
Larry Harris says key video buys,
as wel las prime consumer print
locations, radio time and such
special ad formats as bus panels
have been placed as early as last
June, depending on the specific
medium. Harris estimates that
during the three weeks prior to
Christmas alone, video buys will
total a half million dollars; be-
cause of the size of the invest-
ment, he notes, label execs be-

(Continued on page 43)

Castagna Joins Epic

B NEW YORK — Al DeMarino,
vice president, artist development,
Epic/Portrait/Associated Labels,
has announced that Dan Castagna
has joined the headquarters staff
as associate director, artist devel-
opment, E/P/A.

Castagna’s background includes
personal management, with ex-
perience at Jerry Weintraub’s
Management Il Organization.
Prior to that affiliation, he reached
the position of assistant agent at
the William Morris Agency.

Polygram Ups Greene

B NEW YORK — Rick Bleiweiss,
national singles director for
Polygram Distribution Inc., has

announced the promotion of
Herb Greene to the newly-
created position of national

singles supervisor.

As national singles supervisor,
Greene will work directly with
Bleiweiss and Polygram’s singles
specialists located in all 14
branch locations regarding air-
play information, new release in-
formation and singles discounts

for all Polygram distributed
singles.

Greene has most recently
served as Polygram Distribu-

tion’s singles specialist in the
Boston branch. Prior to joining
Polygram Distribution, he han-
dled independent promotion in
the New England market for
Castle Music Productions. Pre-
viously, he worked for WEA in
Boston.

CBS Names Gerber

General Attorney

@ NEW YORK—James K. Parker,
general counsel, CBS, Inc. law
department, has announced the
appointment of Andrew J. Gerber
as a general attorney in the rec-
ords section of the law depart-
ment, CBS Inc.

Gerber, who joined the law
department in 1974, became a
senior attorney in 1976 and as-
sistant general attorney last
year.

E/A VP, artist development; Steve Wax, E/A president; Joe Smith, E/A chairman; Perry; Kenny Buttice, E/A VP, promotion; David
Urso, Planet Records VP; Mark Hammerman, E/A west coast artist development director and Jack Reinstein, E/A VP ond treasurer.
In photo ot right are E/A chairman Joe Smith with Perry and the Pointer Sisters whose Planet album is titled “Energy."
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By DAVID McGEE & BARRY TAYLOR

8 TAKE NOTE: If you haven’t heard of Sandy McLelland and the Back
Line, dont worry about it. Not many people have; at least in this
country where the young singer has yet to secure a recording con-
tract. In the U.K. where he’s signed to Phonogram, a single has just
been released and Sandy’s been on the road as opening act on
Robert Palmer’s triumphant return tour. It is a good billing for the
Scotsman whose reedy voice can alternately sound like Palmer’s,
Al Jarreau or even Frankie Miller with a rich, elastic quality that is
supported superbly by the Back Line, one of the best white British
soul groups we've heard since AWB. On the basis of a five song
“authorized bootleg” released by this label, Sandy’s original material,
especially “Heat On the Street” and “Lifetime Express” holds much
promise. His single, however, is a cover version of Neil Young’s “Like
A Hurricane”” and while his vocal lacks some of the conviction and
forcefulness of earlier demo recordings of the song, the arrangement
shows the ingeniousness of a budding top 40 sensibility. Interestingly,
it is on the B-side of the single, Sandy’s own “The Joker’s Just A Fool,”
that his vocal finally takes flight with all the expressiveness that makes
Sandy MclLelland a talent to watch.

BREAKING UP IS HARD TO DO: Jane Olivor and her manager,
Phyllis Teitler, have parted ways, for reasons unknown to us as we
went to press. Ms. Teitler, who is Ms. Olivor’s sister, is on her way
to the west coast to search for new talent and is also grooming a new
female singer for an eventual showcase appearance in New York City.
Ms. Teitler can be reached at 212-734-8562.

BIG NIGHT time is in the offing for the Marshall Tucker Band when
it headlines Madison Square Garden for the first time on November 9.

Another Capricorn group, Sea Level, on the heels of a fine new al-
bum entitled “On The Edge,” started a new tour two weeks ago.

IN THE COLORED VINYL DEPARTMENT, we have a new single
from Gentle Giant, released Friday, October 13. Entitled “Spookie
Boogie,” from the album ““Giant For A Day,” the record is on orange
vinyl.

FROM ONE FOOT TO ANOTHER: Linda Ronstadt was introduced
to the joys of roller skating by Nicolette Larson, now a solo artist and
formerly a backup singer for Commander Cody and Neil Young.
Larson received her first pair of skates from Emmylou Harris. Harris
was introduced to the sport by our good buddy from Tulsa, Mary
Kay Place, with whom we would be delighted to skate anytime, with
or without our autographed calendar, if you get our drift.

SOFTBALL NEWS: The Record World Flashmakers have all but
wound up another successful softball season with a 6-14 record, once
again proving itself against all odds America’s number one softball
team. We were going to print each player’s season batting average,
but in a moment of rare humanity have decided not to humiliate any-
one. We note in passing, however, that the renowned plant thief
Carl “Li'l Skeeball” Skiba went hitless for the third consecutive season
(he gets on base as often as his brother gets a date), bringing his life-
time batting average up to .000. Coming up is the balloting for Rookie
of the Year, with the oddsmakers forecasting a close one between
“Easy Ed”” “The Goose” Levine and Alan Hecht.

JOCKEY SHORTS: Just as we got word that John David Kalodner
was about to embark on British talent search for Atlantic Records,
we hear that David Bates of Phonogram U.K. is on the lookout for
American talent for his British label. He can be reached at 01-491-
4600. Why don’t you guys just compare notes? . . . Matt Parsons
has left his post at Polydor and will announce future plans shortly . . .
Mitch Ryder will return to New York for the first time in nine years
when he bows his new group at N.Y.U. on November 4. We hear
that Ryder has a new album titled “How | Spent My Vacation” on
the Seeds 'n’ Stems label and how could the timing be any better
after Bruce Springsteen’s Mitch Ryder and the Detroit Wheels medley
during the encores of his recent Palladium shows? . . . Two members
of Sha Na Na, Jocko Marcellino and Scott Powell have just joined
the cast of “King Of the Entire World,’4’ an original off-Broadway
children’s musical at The 4th Wall Repertory Co. . . . Expect the
American release of Kevin Godley and Lol Creme’s “L” and a new
Phil Manzanera album before the end of the year before the three
musicians team up to form GCM, a new group that will also record
for Polydor . . . A&M publicity director Mike Ledgerwood tells us
that he has left the label, but has formed Ledgerwood Ink, an inde-
pendent company whose first clients are the Brian Lane managed
Fabulous Poodles and Aviary. Ledgerwood can be reached at 10 Wa-
terside Plaza, Suite 26J, N.Y.C., 10010.

Capitol Red-Hot on Singles Chart

(Continued from page 3)

of its hottest periods in some
time.

According to Bruce Wendell,
Capitol’s vice president, promo-
tion, the current success is espe-
cially satisfying in view of the
particular nature of each of the
artists and their records.

“Now | know how Al Coury
feels the other fifty weeks of the
year,” Wendell laughed when
contacted by RW for comment.
“Seriously, it's really gratifying to
have these three particular rec-
ords doing well. It's not like Mil-
ler, Seger and Wings—I'd be
thrilled to have them do well,
but the others are three unique
situations, three different types of
careers.

“A Taste of Honey is a brand
new act on Capitol,”” Wendell
continued, ‘“which out of the
box will do well over two million
singles and also have great suc-
cess with their album, which
has gone platinum.” Wendell
pointed with pride to Capitol's
success in overcoming initial
obstacles in breaking ‘“Boogie
Oogie Oogie”: “When we were
first working the Taste of Honey
single,” he said, ‘“there was a
record out by Evelyn ‘Cham-
pagne’ King that had a head
start on us, was ahead of us on
the charts, and basically had
more credentials than our rec-
ord. A lot of major radio stations
felt that the two records fit the
same demographic field, but I'm
really proud of Capitol, because
we toook our record all the way
to number one. It was an ex-
ample of our team effort helping
surpass the competition. And the
record is still selling 100 thousand
copies a week; once it broke
through and got to that real pas-
sive listener, it was a home run.”

The Little River Band, a native
Australian group who previously
had some degree of success with

Midler Honored
| i . : . T

Atlantic recording artist Bette Midler was
honored with a lavish party in London at
the Waldorf Hotel's Palm Court lounge
following the opening night of her six-
night season at the london Palladivm.
Bette's London appearances marked her
first ever British concert appearances.
Shown from left are: Bette Midler, Atlan-
tic Records chairman Ahmet Ertegun.

“Help Is On Its Way,” presented
another type of challenge; ac-
cording to Wendell, a major
part of the task lay in simply de-
ciding which track from the
group’s “Sleeper Catcher” album
should be issued as a single.
“We took a gamble,’ he said,
“because ‘Reminiscing’ is a softer
kind of record. There were
some obvious rock and roll tracks
on the album, but we felt that
this tune had mass appeal and
would be a big hit at this time
of year, when people start to
mellow out a little bit. And we
were right—it’s doing well on
adult  contemporary stations,
and now we're also getting some
black airplay.” He added that
“for the past year and a half or
so, we've felt that talent-wise,
the Little River Band could be
our Eagles somewhere down the
road. We are now making them
an international act.”

Anne Murray, while she has
enjoyed pop hits in the past with
the likes of “Snowbird” and
“Danny’s Song,” has recently
been considered first and fore-
most a country singer; as Wen-
dell said, ““Annie’s an artist who's
had a lot of success on the coun-
try charts but who hasn’t had a
pop hit in a while. But this one
could turn out to be her biggest
record ever in her career. It's
going to sell a million for sure.
We're very happy with her—
she’s been with the label for
years, and at this particular time
she really needed a hit.”

Wendell was quick to credit
departments other than his own
for the three records’ success.
“lt's not just the promotion
people, who get records on radio
stations, but also our sales de-
partment, who reacted and sup-
ported, backing up each station
with product immediately, mak-
ing time buys, advertising and
really showing a Capitol com-
mitment. You know at- Capitol
we have the luxury of being a
rather large record company, but
we still operate like a family.”

Wendell  was  particularly
pleased that the label’s impres-
sive chart showing—which he
said ‘“does rank as one of our
hottest periods” — is occurring
not only on the strength of three
artists whose presence in the top
five is less expected than that of
Capitol’s more established pop
stars, but also at a time of year
when record companies are gear-
ing up for the holiday season.
“We're trying to get all our prod-
uct in position for the big Christ-
mas buying,” he said, indicating
that Capitol now has high hopes
for other label acts such as Dr.
Hook and Starz. “Going into this
holiday period, we especially
want to have our artists in the
top spots.”
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. Who else

is aclone
in love?

~ How do you compare Reggie
Knighton with anyone else?
He’s a clone in love. He’s a rock n’

roll alien.

In short, he’s like nobody else on

earth.

To hear why, you’ll just have to
listen to “The Reggie Knighton
Band? *And chances are you will.

It was produced by Roy Thomas
Baker (Queen, The Cars, Journey)to

be heard.

Reggie Knighton Itinerary

with 10 CC

Oct. 16 Winnipeg, Can.
18 Edmonton, Can.
19 Calgary, Can
21 Portland, Ore.
22 Seattle, Wash
23-24 Vancouver, Can.

27 Santa Rosa, Calif.
28 Berkeley, Calif.

29 Stockton, Calif.
Nov. 3 San Diego, Calif.

4 Phoenix, Ariz.

5 Albuquerque, N.M.

8 Dallas, Tex.

9 Kansas City, Mo.
10 Minneapolis, Minn.
12 Whitewater, Wisc.
13 Detroit, Mich.

15 Dayton, Ohio

16 Cleveland. Ohio

18 Reading, Pa

20 Poughkeepsie,N.Y.

22 Pittsburgh, Pa.
23 Philadelphia, Pa

24 New York City,N.Y.

25 Passaic. N.]
27 Toronto, Can.
29 Ottowa, Can.
30 Montreal, Can

Dec. 2 New Brunswick,Can.

3 Moncton,Can.
4 Halifax, Can.

Centennial Hall
Concert Bowl
Coral
Paramount Theatre
Paramount Theatre
Queen Elizabeth
Hall
Veterans Aud.
Community
Theatre
Civic Aud.
Fox Theatre
Symphony Hall
Pope Joy Aud.
Convention Center
Uptown Theatre
Orpheum Theatre
Univ. of Wisconsin
Ford Theatre
Memorial Aud.
Music Hall
Astor Theatre
Mid-Hudson Civic
Center
Stanley Theatre
Tower Theatre
Palladium
Capitol Theatre
Concert Bowl
Civic Center
Concert Bowl
Frederickton
Theater
Coliseum
Metro Center

Produced by Roy Thomas Baker for
RTB (Audio/Visual) Productions, Ltd.

Exclusive Representation: Cavallo
Ruffalo Management, Beverly Hills, Calif.

On ARC/Columbia Records and Tapes.

*JC 35286

‘ARC. AR are trademarks of the American Recording Company.
“Columbia;” ‘@ are trademarks of CBS Inc. © 1978 CBS Inc
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720 Fitth Avenue, New York, NY 10019 - (212) 489-9245
Telex: 234107—Cable: Ventintal, New York
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ALPHABETICAL LISTING

SINGLES CHART
PRODUCER, PUBLISHER, LICENSEE

ALIVE AGAIN Phil Ramone & Chicago
(Make Me Smile, ASCAP)

ALMOST LIKE BEING IN LOVE B. Maher
& S. Gibson (United Artists, No license)

BACK')IN THE U.S.A. Peter Asher (Arc,

BADLANDS J. Landau & B. Spnngsteen
(Bruce Springsteen, ASC AP)
BEAST OF BURDEN The Glimmer Twins
(Colgems-EMI, ASCAP) ...........ccoeorrvenennen.
BLAME IT ON THE BOOGIE The Jacksons
(Almo, ASCAP)
BLUE COLLAR MAN (LONG NIGHTS)
By Group (Almo/Stygian Songs, ASCAP)
BOOGIE QOOGIE OOGIE Fonce & Larry
Mizell (Conducive/On Time, BMI)
CAN YOU FOOL Glen Campbell & Tom
Thacker (Royal Oak/Windstar, ASCAP) ...
CHANGE OF HEART Carmen (Camex, BMI)

CHAMPAGNE JAM B. Buie (Low-Sal, BMI)
COME TOGETHER Jack Douglas &
George Martin (Maclen, BMI) .. . ...
CRAZY FEELIN’ Larry Cox (Bright
Moments/Diamondback, BMI) .
DANCE (DISCO HEAT) H. Fuqua &
Sylvester (Jobete, ASCAP) .................. ...
DON'T LOOK BACK Tom Scholz (Pure
Songs, ASCAP} .........cccoveeeeeeeeeee e
DON'T STOP, GET OFF Leon F. Sylvers, i1,
Al Ross & Bob Cullen (Rosy, ASCAP) .
DON'T WANT TO LIVE WITHOUT (T Blll
Schnee (lrving/Pablo Cruise, BMI) . .
DOUBLE VISION Keith Olsen, Mick Jones
& lan McDonald (Somerset Songs/
Evansongs/WB, ASCAP)
DO YOU FEEL ALL RIGHT Casey & chh
(Sherlyn/Harrick, BMI)
DREADLOCK HOLIDAY E. Stewart & G.
Gouldman (Man-Ken, BMI) .. R
EASE ON DOWN THE ROAD Qumc
Jones & Tom Bayler (Fox Fanfare, BMI)
EVERYBODY NEEDS LOVE S, Bishop
(Stephen Bishop, BMI)
FLYING HIGH J. Carmichsel & Group
{Jobete/Commodores, ASCAP)
FOREVER AUTUMN Jeff Wayne (Duchess,
MI)

FUN TIME Allen Toussaint {Marsaint
GET OFF Cory Wade (Sherlyn, BMI/
Lindseyanne, BMI)
GOT TO HAVE LOVING Cerrone &
D. Ray (Cerrone/MTB, SESAC)
GREASE Barry Gibb, Alby Galuten & Karl
Richardson (Stigwood/Unichappell, BMI)
GREASED LIGHTNIN’ L. St. Louis (E. H.
Morris, ASCAP)
HOLDING ON (WHEN LOVE IS GONE)
Bobby Martin (Almo/McRovscod,
ASCAP) e e

HOLD THE LINE Toto (Hudmar, ASCAP) ...
HOLLYWOOD NIGHTS B. Seger (Gear,
ASCAP)

HOPELESSLY DEVOTED TO YOU John
ERI'(’" (Stigwood/John Farrar/Ensign,
1)

, BMI)

HOT BLOODED K. Olsen, M. Jones,
J. McDonald (Somerset/Evansongs/
WB, ASCAP) ..ot it e e e

HOT CHILD IN THE CITY Mike Chapman
(Beechwood, BMI) ..

HOT SHOT A. Kahn & Boruslewucz (Scully,
ASCAP) oot e e+ e

HOT SUMMER NIGHTS Buckingham, Dashut
& Egan (Melody Deluxe/Swell 50unds/
Seldak, ASCAP)

HOW MUCH | FEEL Freddie Piro &
Ambrosia (Rubicon, BMI) ........... .. ..

HOW YOU GONNA SEE ME NOW Dav.d
Foster (Ezra/Candlewood BMI/JordrelI
ASCAP)

) JUST WANNA STOP Gino annellu
Ross Vannelli (Ross Vannelli, BMI)

| LOVE THE NIGHTLIFE (DISCO ROUND)
S. Buckingham (Lowery, BMIJ)

I'M EVERY WOMAN Arif Mardin (Nlck-
O-Val, ASCAP) . e

I'M IN LOVE (AND I LOVE THE FEELING)
N. Whitfield (May Twelfth/Wamer
Tamerlane, BMI) ...

INSTANT REPLAY Dan Hanman (Sllver
Steed, BMI)

JN THE BUSH Patrick Adams (Pap/Leeds/
Phylmar, ASCAP)

IT'S A LAUGH David Foster (Hot-Cha/
Six Continents, BMI) . .

IT SEEMS TO HANG ON ASth(d &
Simpson (Nick-O-Val, ASCAP) .

| WILL BE IN LOVE WITH YOU Nick
De Caro (Morgan Creek, ASCAP) .

| WILL STILL LOVE YOU W. Stewart &
. C. Phillips (WB, ASCAP) ....... .....

JOSIE Gary Katz (ABC/Dunhill, BMI)

KISS YOU ALL OVER Nicky Chinn & Mike
Chapman (Chinnichap/Careers, BMI) .
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LET’S START THE DANCE Hamilton

Bohannon (Bohannon Phase 11/Intersong
100

USA, ASCAP)
LIKE A SUNDAY IN SALEM S. Gibson
(United Artists, ASCAP)

LISTEN TO HER HEART Denny Cordell,
Nosh Shark & T. Petty (Skyhill, BMI) ....

LOUIE, LOUIE Kenny Vance (Flip, BMI) ...

LOVE IS IN THE AIR Vanda & Young
(Edward B. Marks, BMI) ...

MacARTHUR PARK Giorgio Moroder &
Pete Bellotte (Canopy, ASCAP)

MARTHA (YOUR LOVERS COME AND GO}
Madurpl -Richmond (Bema/Terry Lauber,

e e

MELLOW LOVIN' A. Monn (AMRA, No
Licensee listed) . .

MISS YOU The Glnmmer
EM), ASCAP)

NEW YORK CITY R. Cook, R. Murphy,
W, Zwol (Mother Tongue, ASCAP)
NEW YORK GROOVE Arif Mardin (Nick-O-

Val, ASCAP)

OLIVIA (LOST AND TURNED OUT) R.
Griffey & Group (Spectrum VII, ASCAP)

ONE NATION UNDER A GROOVE
George Clinton (Malbiz, BMI) ... .. ...

OUR LOVE (DON’T THROW IT ALL AWAY)
Barry Gibb (Stigwood/Unichappell, BMI)

PARADISE BY THE DASHBOARD LIGHT
Todd Rundgren (Edward B. Marks/
Neverland/Peg, BMI) . ...

PRISONER OF YOUR LOVE D Lamben &
B, Potter (Touch of Gold/Crowbeck/
Stigwood, BMI)

PROMISES G, Johns (Narwahl, BMI) . ...

RAINING IN MY HEART R. Perry (House
of Bryant, BMI) ..o e e

READY TO TAKE A CHANCE AGAIN
B. Manilow & R, Dante (Ensign/
Kamikaze, BMI) ... s

REMINISCING John Boyland & Group
(Screen Gems-EMI, BMI)

RIGHT DOWN THE LINE Hugh Murphy
& Gerry Rafferty (Hudson Bay, BMI) .

RUN FOR HOME Gus Dudgeon (Crazy/
Chappell LTD, ASCAP

SEARCHING FOR A THRILL Bruce
Blackman & Mike Clark (Brother Bill’s,
ASCAP)

SHARING THE NIGHT TOGETHER Ron
Haffkine (Music Mill, ASCAP/Alan
Cartee, BMI)

SHE’S ALWAYS A WOMAN Phil Ramone
(Joelsongs, BMI)

SOFT AND WET Prince & Moon (Prince,

M)

eart &
Michael Fisher (Wulsongs/(now, ASCAP)

STRANGE WAY Tow Dowd, Ron Albert
& Howard Albert (S'ephen Stills/
Warner-Tamerlane/tl Sueno, BMI) ... ..

SUBSTITUTE G. Beggs (Touch of Gold,
BMI)

SUMMER NIGHTS Louis St. Louis (Edwun
Morris, ASCAP) . .

SWEET LIFE Phil Bemon & Paul Davus
(Webb 1V, EMI/Tanta Chappell, ASCAP)

TAKE ME I'M YOURS Michael Henderson
(Eiectrocord, ASCAP)

TALKING IN YOUR SLEEP Allen Reynolds
(Christwood, BMI) ..

THEMES FROM THE WIZARD OF OZ
Meco Monardo, Tony Bongiovi & Harold
Wheeler (Leon Feist, ASCAP)

THE POWER OF GOLD Fogelberg/
Weisberg (Hickory Grove, ASLAP) .

THERE’LL NEVER BE Bobby Debarge &
Bewley bros. (Jobete, ASCAP) . . ......

THIS IS LOVE David Wolfert (Camenca,

AP)

THREE TIMES A LADY J. Carmichael &
Commodores (Jobete/Commodores,
ASCAP

TIME PASSAGES Alan Parsons (Dum/
Frabjous/Approximate, No Licensee) .. ...

TONIGHT 1S THE NIGHT PT. 2 Ron Albert
& Howard Albert (Sherlyn, BMI) .. ... .

TOOK THE LAST TRAIN D. Gates
(Kipahuhu, ASCAP) ..........

WAVELENGTH Van Momson (Essennal,
BMI) .

WHENEVER | CALL YOU ”FRIEND“
boo James (Milk Money, ASCAP/
Rumanian Pickleworks, BMI) .
WHO ARE YOU Glyn Johns & Jon Astry
(tel Pie/Towser, BMI) . .

YMCA Jaques Morali (Green nght, ASCAP)

YOU AND | Rick James & Art Stewart
(Stone Diamond, BM)) .

YOU NEEDED ME Jim Ed Norman
(Chappell/Ironside, ASCAP)

YOU NEVER DONE IT LIKE THAT Daryl
Dragon {Kiddo/Don Kirshner, EMI) .

YOU SHOULD DO IT Cory Wade
(Sherlyn/Decible, BMI) .. R
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WHAT GOES UP ALAN PARSONS PROJECT/ Arista 0352 (Wolfsongs/
Careers/Irving, BMI)

WHEN YOU FEEL LOVE BOB McGILPIN/Bunerﬂy 1211 (Ratea, BMI)

YOUR SWEETNESS IS MY WEAKNESS BARRY WHITE/20th Century Fox
2380 (Sci-Vette/January, BMI)

ONLY YOU LOLEATTA HOLLOWAY & BUNNY SIGLER/Gold Mind 74012
(RCA) (Lucky Three/Henry Suemay/Six Strings, BMI)

SO YOUNG SO BAD STARZ/Capitol 4637 (Maximum Warp/Rock Steady,
ASCAP)

ALL | WANNA DO DOUCETTE/Mushroom 7036 (Andorra, ASCAP)

SGT. PEPPER'S LONELY HEART CLUB BAND/WITH A LITTLE HELP FROM
MY FRIENDS THE BEATLES/Capitol 4612 {Maclen, BMI}

VICTIM CANDI STATON/Warner Bros. 8582 {Daan, ASCAP)

TAKE GOOD CARE OF MY BABY/WHAT'S A GIRL TO DO PAUL JABARA
WITH PATTI BROOKS/Casablanca 937 (Screen Gems/Primus/Olga/
Ricks, BMI)

| PUT A SPELL ON YOU EDDIE JOHNS/ Private Stock 45210 (Unart, BMI)

ANCHORS AWEIGH BILLY JOE ROYAL/Private Stock 45212 (Baby
Chick, BMI)

TAKE IT ON UP POCKETS/Columbia 3 10755 (Pockets/Verdangel, BMI)

SH-BOOM (LIFE COULD BE A DREAM) BIG WHEELIE AND THE HUBCAPS/
MCA 40951 (Hill-Range, BMI)

THE JOKER SNAIL/ Cream 7827 (Eas’t Duzit/East Memphis, BMI)

INTO THE NIGHT TCBY BEAU/RCA 11388 (Texsongs/BoMass, BMI)

STELLAR FUNGK SLAVE/Cotillion 44238 (Atl) (Spur Tree/Cotillian, BMI)

THE ROBOTS KRAFTWERK/Capitol 4620 {King Klong, ASCAP)

DOWN SOUTH JUKIN' LYNYRD SKYNYRD/MCA 40957
{Duchess/Hustlers Ink, BMI}

PARTY LEON HAYWOOD/MCA 40941 (Jim Edd, BMi)

THE DREAM NEVER DIES COOPER BROS./Capricorn 0303 (Welbeck, BMI)

HOLLYWOOD & WINE KIM MORRISON/Malaco 1053 (TK) (Malaco, BMI)

DON'T HOLD BACK CHANSON/Ariola 7717 (Kichelle/Jamersonian/
Cos-K, ASCAP)

IN FOR THE NIGHT THE DIRT BAND/United Artists 1228 (Unichappell/
Salmon/Muhon, BMI)

| WANNA LIVE AGAIN CARILLO/ Atlantic 3492 (Kyknos Cantos/Vindaloo,
ASCAP

SWEET Ml)JSlC MAN MILLIE JACKSON/Spring 185 (Polydor) (Jolly
Rogers, ASCAP)

DANCING IN PARADISE EL COCO/AVI 203 (Equinox, BMI)

SEASONS FOR GIRLS TRAMMPS/ Atlantic 3460 {Golden Fleece, BMI)

DO IT AGAIN LARRY GATLIN/Monument 259 (Mercury) (First Generation,
BMI

THINK )IT OVER CISSY HOUSTON/ Private Stock 45204 {Sumae, BMI)

ROCK ‘N’ ROLL DAMNATION AC/DC/Atlantic 3499 (E.B. Marks, BMI)

NEVER BE THE SAME CHILLIWACK/Mushroom 7038 (Chilliwack/
Mushtunes, BMi)

SHOOT 'EM UP COWBOY GARY APPLE/Monument 45261 (Mercury)
{Combine, BMI)

DREAMLAND GORDON LIGHTFOOT/Warner Bros. 8644 (Maose, ASCAP)

WHY SHOULD LOVE BE THIS WAY MICHAEL STANLEY BAND/ Arista
0348 (Bema/M. Stanley, ASCAP)

BLUE SKIES WILLIE NELSON/Columbia 3 10784 (irving Berlin, ASCAP)

IF THE WORLD RAN OUT OF LOVE TONIGHT ENGLAND DAN & JOHN
FORD COLEY/Big Tree 16115 (Atl) [ABC/Dunhill, BMI)

EVERYTHING WILL TURN OUT FINE GERRY RAFFERTY AND JOE EGAN/
A&M 2075 (Hudson Bay, BMI)

FIRE ROBERT GORDON WITH LINK WRAY/Private Stock 45203 (Ramrod,
ASCAP)

CRYIN’ AGAIN OAK RIDGE BOYS/ABC 12397 (Tree/Cross Keys, BMI)

TAKIN' ME BACK TARNEY/SPENCER BAND/A&M 2084 (ATV/BMI)

UNLOCK YOUR MIND STAPLES/Warner Bros. 8669 {Temporary-Secular,
BMI)

SLEEPING SINGLE IN A DOUBLE BED BARBARA MANDRELL/ABC 12403
(Pi-Gem, BMI)

LET ME TAKE YOU IN MY ARMS AGAIN JAMES DARREN/RCA 11316
{Stone Bridge, ASCAP)

WUTHERING HEIGHTS KATE BUSH/EMI-America 8003 (Glenwood, ASCAP)

YOU GOT ME RUNNING LENNY WILLIAMS/ABC 12387 (Traco, BMI)

| WASN'T BORN YESTERDAY ALLAN CLARKE/Atantic 3497 (Intersong/
Timtobe, ASCAP/ATV/Sashsongs/irving, BMI)

TAKE ME TO THE RIVER TALKING HEADS/Sire 1032 (WB) (Jec/

Al Green, BMI)

SAY A PRAYER FOk TWO CROWN HEIGHTS AFFAIR/De-Llite 908
{Mercury) (Delightful/Cabrini, BMI)

YOU OVERWHELM ME ROBERT PALMER/Island 105 (WB) (Ackee, ASCAP)

FOR A FEW DOLLARS MORE SMOKEY/RSO 900 (Chinnichap, BMI)
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TITLE, ARTIST, Lebel, Number, (Distributing Leoel)
OCT. oCT. WKS, ON
b 14 CHARY
@ 3 HOT CHILD IN THE CITY
NICK GILDER
Chrysalis 2226 18
2 1 KISS YOU ALL OVER EXILE/Warner/Curb 8589 16
[EM 4 YOU NEEDED ME ANNE MURRAY,/Capitol 4574 16
4 2 BOOGIE OOGIE OOGIE A TASTE OF HONEY /Capitol 4565 19
B 7 REMINISCING LITTLE RIVER BAND/
Columbia 3 10794 13
L3 9 WHENEVER | CALL YOU “FRIEND" KENNY LOGGINS/
Columbia 3 10794 13
11 MocARTHUR PARK DONNA SUMMER/Casablanca 939 7
Bl 16 GET OFF FOXY/Dash 5046 (TK) 17
9 10 RIGHT DOWN THE LINE GERRY RAFFERTY/United Artists
1233 1N
12 WHO ARE YOU THE WHO/MCA 7708 9
13 BEAST OF BURDEN ROLLING STONES 19309 (Atl] 7
12 5 SUMMER NIGHTS JOHN TRAVOLTA, OLIVIA NEWTON.
JOHN & CAST/RSO 906 12
13 14 LOVE IS IN THE AIR JOHN PAUL YOUNG/Scotti
Brothers 402 (Atl} 15
FZ3 28 ONE NATION UNDER A GROOVE FUNKADELIC/Warner
Bros. 8618 8
B3 17 DOUBLE VISION FOREIGNER/Atlantic 3514 5
B3 18 HOW MUCH | FEEL AMBROSIA/Warner Bros. 8640 8
21 READY TO TAKE A CHANCE AGAIN BARRY MANILOW/
Arista 0357 [}
18 8 DON'T LOOK BACK BOSTON/Epic 8 50590 10
19 20 BACK IN THE U.S.A. LINDA RONSTADT/Asylum 45519 10
EI] 23 YOU NEVER DONE IT LIKE THAT CAPTAIN & TENNILLE/
A&M 2062 10
EX] 24 17'S A LAUGH DARYL HALL & JOHN OATES/RCA 11371 9
22 6 THREE TIMES A LADY COMMODORES/Motown 1443 18
26 | JUST WANNA STOP GINO VANNELLI/A&M 2072 7
24 25 TALKING IN YOUR SLEEP CRYSTAL GAYLE/United Artists
1214 14
25 19 SHE'S ALWAYS A WOMAN BILLY JOEL/Columbia 3
10788 M
26 15 HOPELESSLY DEVOTED TO YOU OLIVIA NEWTON-JOHN/
RSO 903 16
27 27 JOSIE STEELY DAN/ABC 12404 9
-1 38 SHARING THE NIGHT TOGETHER DR. HOOK/Capito!l 4621 6
32 | LOVE THE NIGHT LIFE (DISCO ROUND) ALICIA
BRIDGES/Polydor 14483 14
35 SWEET LIFE PAUL DAVIS/Bang 738 n
31 33 HOLDING ON (WHEN LOVE IS GONE) LTD/A&M 2057 13
32 34 TOOK THE LAST TRAIN DAVID GATES/Elektra 45500 9
33 36 | WILL STILL LOVE YOU STONEBOLT/Parachute 512
{Casablanca) 12
EL] 44 STRAIGHT ON HEART/Portrait 6 70020 6
EX) — ALUVE AGAIN N
CHICAGO
Columbia 3 10845 1
E 53 TIME PASSAGES AL STEWART/Arista 0362 3
42 DANCE (DISCO HEAT) SYLVESTER/Fantasy 827 9
38 39 EASE ON DOWN THE ROAD DIANA ROSS/MICHAEL
JACKSON/MCA 40947 8
[EI] 46 BLUE ZOLLAR MAN (LONG NIGHTS) STYX/A&M 2087 6
EX] 59 STRANGE WAY FIREFALL/Atlantic 3518 4
LIl 49 DON'T WANT TO LIVE WITHOUT IT PABLO CRUISE/A&M
2076 5
EF¥] 51 CHANGE OF HEART ERIC CARMEN/Arista 0354 6
43 43 ALMOST LIKE BEING IN LOVE MICHAEL JOHNSON/
EMI-America 8004 11
52 EVERYBODY NEEDS LOVE STEPHEN BISHOP/ABC 12406 5§
45 29 HOT BLOODED FOREIGNER/Atlantic 3488 17
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30
22

61

56

57
54
58
55

60
62
64
67
3
70

1
85

47
65
77
41

72
75
76

37

74
81
79
86
89

80

83

92

87
88
97

91
90

94

95
96

99

40
100

COME TOGETHER AEROSMITH/Columbia 3 10802
HOLLYWOOD NIGHTS BOB SEGER AND THE SILVER
BULLET BAND/Capitol 4618
DREADLOCK HOLIDAY 10cc/Polydor 14511
YOU SHOULD DO IT PETER BROWN/Drive 6272 (TK)
THEMES FROM THE WIZARD OF OZ MECO/Millennium
620 (Casablanca)
RAINING IN MY HEART LEQO SAYER/Warner Bros. 8682
HOT SHOT KAREN YOUNG/West End 1211
GOT TO HAVE LOVING DON RAY /Polydor 14489
TAKE ME I'M YOURS MICHAEL HENDERSON/Buddah 597
{Arista)
PRISONER OF YOUR LOVE PLAYER/RSO 908
FLYING HIGH COMMODORES/Motown 1452
SEARCHING FOR A THRILL STARBUCK /United Artists 1245
GREASED LIGHTNIN' JOHN TRAVOLTA/RSO 909
GREASE FRANKIE VALLI/RSO 897
THE POWER OF GOLD FOGELBERG/WEISBERG/Full Moon
8 50606
HOLD THE LINE TOTO/Columbia 3 10830
OUR LOVE (DON'T THROW IT ALL AWAY)} ANDY GIBB/
RSO 911
BADLANDS BRUCE SPRINGSTEEN/Columbia 3 10801
SUBSTITUTE CLOUT/Epic 8 50591
I'M EVERY WOMAN CHAKA KHAN/Warner Bros, 8633
PARADISE BY THE DASHBOARD LIGHT MEATLOAF/Epic/
Cleveland Intl. 8 50588
THERE'LL NEVER BE SWITCH/Gordy 7159 (Motown)
THIS IS LOVE PAUL ANKA/RCA 11395
I'M IN LOVE (AND 1 LOVE THE FEELING) ROSE ROYCE/
Whitfield 8629 (WB)
YOU AND | RICK JAMES STONE CITY BAND/Gordy 7156
{Motown)
CHAMPAGNE JAM ATLANTA RHYTHM SECTION/Polydor
14504
CRAZY FEELIN' JEFFERSON STARSHIP/Grunt 11734 (RCA)
IN THE BUSH MUSIQUE/Prelude PRL 71110
SOFT AND WET PRINCE/Warner Bros. 8619
FOREVER AUTUMN JUSTIN HAYWARD /Columbia 3 10799
INSTANT REPLAY DAN HARTMAN/Blue Sky 2722 (CBS)
PROMISES ERIC CLAPTON & HIS BAND/RSO 910
MARTHA (YOUR LOVERS COME AND GO) GABRIEL/Epic/
Swee* City 8 50594
FUN TIME JOE COCKER/Asylum 45540
LISTEN TO HER HEART TOM PETTY & THE HEARTBREAKERS/
Shelter 6201 (ABC)
YMCA VILLAGE PEOPLE/Casablanca 945
NEW YORK GROOVE ACE FREHLEY/Casablanca 941
BLAME IT ON THE BOOGIE JACKSONS/Epic 8 50595
LIKE A SUNDAY iN SALEM GENE COTTON/Ariola 7723
WAVELENGTH VAN MORRISON/Warner Bros. 8661
MELLOW LOVIN' JUDY CHEEKS/Salsoul 2063 (RCA}
RUN FOR HOME LINDISFARNE/Atco 7093
HOW YOU GONNA SEE ME NOW ALICE COOPER/Warner
Bros. 3263
DO YOU FEEL ALL RIGHT KC & THE SUNSHINE BAND/TK
1030
NEW YORK CITY ZWOL/EMI-America 8005
LOUIE, LOVUIE JOHN BELUSHI/MCA 40950
IT SEEMS TO HANG ON ASHFORD & SIMPSON/Warner
Bros. 8651
TONIGHTY IS THE NIGHT PY. 2 BETTY WRIGHT/Alston
3740 (TK})
DON'T STOP, GET OFF SYLVERS/Casablanca 938
| WILL BE IN LOVE WITH YOU LIVINGSTON TAYLOR/
Epic 8 50604
HOT SUMMER NIGHTS WALTER EGAN/Columbia 3 10824
OLIVIA (LOST ANC TURNED OUT)} WHISPERS/Solar 11353
RCA
CAN YOU FOOL GLEN CAMPBELL/Capitol 4638 : )
MISS YOU ROLLING STONES/Rolling Stones 19307 (Atl)
LET'S STARY THE DANCE BOHANNON/Mercury 74015
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All listings from key progressive stations around the country are in alphabaetical order except where otherwise noted.

HEARTS OF STONE

SOUTHSIDE JOHNNY &
THE ASBURY JUKES

Epic

HEARTS OF STONE—Southside

Johnny Epic {15)

STAGE—David Bowie—
RCA 13)

52nd STREET—Billy Joel—
Col 112}

INNER SECRETS—Sontanao—
Col (10}

NICOLETTE—Nicolette Larsen
—WB (B}

WET DREAM—Richard Wright
—Col (B)

ANCIENT MEDICINE—Baby
Grand—Arista (6}

BURSTING OUT—Jethro Tull—
Chrysalis (6)

MR. GONE—Weather Report—
Col {6}

THOROUGHFARE GAP—
Stephen Stills—Col (6]

WNEW.-FM/NEW YORK

ADDS

ALIVE ON ARRIVAL—Steve Forbert
—Nemperor

ANCIENT MEDICINE—Baby Grand
—Arista

FALLEN ANGEL—Urigh Heep—
Chrysalis

52nd STREET—ABilly Joel—Col

GRAB IT FOR A SECOND—Golden
Earring—MCA

INNER SECRETS—Santano—Col

JIM RAFFERTY—London

NICOLETTE—Nicolette Larsen—WB

OTHER PEOPLE'S ROOMS—Mark/
Almond—Horizon

THE BLEND—MCA

HEAVY ACTION (airplay in
descending order):

HEARTS OF STONE—Southside
Johnny—Epic

WAVELENGTH—Von Morrison
—WB

SOME GIRLS—Rolling Stones—
Rolling Stones

COMES A TIME—Neil Young—
Reprise

STAGE—David Bowie—RCA

M.1L.U. ALBUM—Beach Boys—WB

BURSTING OUT—Jethro Tull—
Chrysalis

LIVING IN THE USA—Linda
Ronstadt—Asylum

WHO ARE YOU—The Who—MCA

BLOODY TOURISTS—1 Occ—Polydor

WBCN-FM /BOSTON

ADDS

AGAINST THE GRAIN—Phoebe
Snow—Col

HEARTS OF STONE—Southside
Johnny—Epic

I'VE ALWAYS BEEN CRAZY—
Waylon Jennings—RCA

LEVON HELM—ABC

MR. GONE—Weather Report—Col

PHOTO-FINISH—Rory Gollagher
—Chrysalis
ROUGH—Tina Turner—UA

HEAVY ACTION (airplay in
descending order):

THE CARS—Elektro

STRANGER IN TOWN-—Bob Seger
—~Capitol

WAVELENGTH—Van Morrison
—WB

SOME GIRLS—Rolling Stones—
Rolling Stones

Q: ARE WE NOT MEN?—Devo
—WB

DOUBLE VISION—Foreigner—
Atlantic

LIVING IN THE USA—Linda
Ronstadt—Asylum

GIVE THANX—Jimmy Cliff—WB

YOU'RE GONNA GET IT—Tom
Petty & Heartbreakers—Shelter

ADDS

BROTHER TO BROTHER—Gino
Vannelli—A&M

COMES A TIME—Neil Young—
Reprise

52nd STREET—Billy Joel—Col

HEAVY METAL BE-BOP—DBrecker
Brothers—Arista

HOT STREETS—Chicogo—Col

JACK TEMPCHIN—Arista

LIVE—BTO—Mercury {import}

MR. GONE—Weather Report—Col

STUDIO TAN—Frank Zappa—
DiscReet

WILD CHItD—Valerie Carter—Col

HEAVY ACTION (airplay in
descending order):

BURSTING OUT—Jethro Tull—
Chrysalis

SOME GIRLS—Rolling Stones—
Rolling Stones

WAVELENGTH—Van Morrison
—WB

WHO ARE YOU—The Who—MCA

TIME PASSAGES—AI Stewart—
Arista

SOME ENCHANTED EVENING—
Blue Oyster Cult—Col

INPHASION—Papa John Creach
—DIM

LIVING IN THE USA—Linda
Ronstadt—Asylum

THE CARS—Elektra

VOLUNTEER JAM VOLS. 3 & 4
—Epic

WBAB-FM /LONG ISLAND
ADDS

52nd STREET—Billy Joel—Col

GRAB IT FOR A SECOND—Golden
Earring—MCA

INNER SECRETS—Santana—Col

OTHER PEOPLE'S ROOMS—Mark/
Almond-—Horizon

RICHARD T. BEAR—RCA

STEALIN' HOME—Ian Matthews—
Mushroom

THE BLEND—MCA

THOROUGHFARE GAP—Stephen
Stills—Col

HEAVY ACTION inirplay in
descending order):

WAVELENGTH—Van Morrison
—WB

HOT STREETS—Chicago—Col

WHO ARE YOU-—The Who—MCA

TORMATO-—Yes—Atlantic

DARKNESS ON THE EDGE OF TOWM

—Bruce Springsteen—Col
DON'T LOOK BACK—Boston—Epi
STRANGER IN TOWN—Bob Seger

—Capitol
LIVING IN THE SEA—Linda

Ronstadt—Asylum
SOME GIRLS—Rolling Stones—

Rolling Stones

TIME PASSAGES—A| Stewart—
Arista

ADDS

BROTHER TO BROTHER—Gino
Vanneili—A&M

SNAKE, RATTLE & ROLL—Crawler
Epic

WAVELENGTH-—Van Morrison
—WB

HEAVY ACTION (airplay, sales,
phones in descending order):

THE CARS—Elektra

DON'T LOOK BACK—Boston—Epic

TWIN SONS—Fogelberg/Weisberg
—Full Moon

NIGHTWATCH—Kenny Loggins
—Col

DOUBLE VISION—Foreigner—
Atlantic

SOME GIRLS—Rolling Stones—
Rolling Stones

LIVING IN THE USA—Linda
Ronstadt—Asylum

PIECES OF EIGHT—Styx—A&M

WHO ARE YOU—The Who—MCA

TORMATO—Yes—Atlantic

WPLR-FM/NEW HAVEN

ADDS

GOOD TIME WARRIOR—Lucifer's
Friend—Elektra

NICOLETTE—Nicolette Larsen—WB

PHOTO-FINISH—Rory Gallagher
—Chrysalis
WET DREAM-—Richard Wright—Ccl

HEAVY ACTION (airplay, sales,
phones in descending order):

LIVING IN THE USA—Linda
Ronstadt—Asylum

TWIN SONS—Fogelberg/Weisberg
—Full Moon

HOT STREETS—Chicago—Col

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

DON'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

TIME PASSAGES—AI Stewart—
Arista

TUT FABC _Flektra

TORMATO—Yes—Atlantic

Dinf ¢ ANGELS—AZM

WBLM-FM/MAINE

ADDS

AGAINST THE GRAIN—Phoebe
Snow—Col

ELAN—Firefall—Atiantic

HEARTS OF STONE—Southside
Johnny—Epic

MOLLY HATCHET—Epic

ONE NIGHT—Arlo Guthrie—WB

SNAKE, RATTLE & ROLL—Crawler
—Epic

STAGE—Dovid Bowie—RCA

THE BRIDE STRIPPED BARE—Bryan
Ferry—Atlantic

TOT0—Co!

WET DREAM—Richard Wright—Col

HEAVY ACTION (airplay in
descending order):

BOOK EARLY—City Boy—Mercury

WHO ARE YOU—The Who—MCA

DOUBLE V!ISION—Foreigner—
Atlantic

WORLDS AWAY—Pablo Cruise
—ALM

*IFE BEYOND L.A.—Ambrosio—WE

NIGHTWATCH—Kenny Loggins
—Col

THE CARS—Elektra

STREET-LEGAL—Bob Dylan—Col

DON'T LOOK BACK—Boston—Epic

PIECES OF EIGHT—Styx—A&M

WSAN-AM/

ALLENTOWN, PA.
ADDS

GAINST THE GRAIN—Phoebe
Snow—Col

ANCIENT MEDICINE—Boby Grand
—Arista

BURSTING OUT—Jethro Tull—
Chrysalis

COMES A TIME—Neil Young—
Reprise

1994—AM

SIMPLICITY OF EXPRESSION—
Billy Cobham——Col

HEAVY ACTION (airplay in
descending order):

DON'T LOOK BACK—Boston—Epic

WHO ARE YOU—The Who—MCA

TIME PASSAGES—AL Stewart—
Arista

DANGER ZONE—Ployer—RSO

TORMATO—Yes—Atlantic

BOOK EARLY—City Boy—Mercury

LIVING IN THE USA—Lindo
Ronstadt—Asylum

SAVE THE DANCER—Gene Cotton
—Ariola

LIFE BEYOND L .A.—Ambrosia—WB

PIECES OF EIGHT—Styx—A&M

ADDS

52nd STREET—Billy Joel—Col

HEARTS OF STONE—Southside
Johnny—Epic

INNER SECRETS—Santana—Col

JIM RAFFERTY—London

LIVE SKY—Crack The Sky—
Lifesong

NICOLETTE—Nicolette Larsen—WB

ON THE EDGE—Sea Llevel—
Capricorn

Q: ARE WE NOT MEN?—Devo
—WB

THE REGGIE KNIGHTON BAND
—Col

THOROUGHFARE GAP—Stephen
Stills~—Col

HEAVY ACTION (airplay, phones
in descending order):

STAGE—David Bowie—RCA

TIME PASSAGES—AI Stewoart—
Arista

COMES A TIME—Neil Young—
Reprise

DOUBLE VISION—Foreigner—
Atlantic

DOG & BUTTERFLY—Heart—
Portrait

PIECES OF EIGHT—Styx—A&M

DON'T LOOK BACK—Boston—Epic

BLOODY TOURISTS— ) Occ—Polydor

PARALLEL LINES—Blondie—
Chrysalis

WHO ARE YOU—The Who—MCA

WYDD-FM/PITTSBURGH

ADDS

52nd STREET—Billy Joel—Co!

HEARTS OF STONE—Southside
Johnny—Epic

INNER SECRETS—Santano—Col

RAVE ON {(single}—1Jesse Colin
Young—Elektra

THOROUGHFARE GAP—Stephen
Stills—Col

HEAVY ACTION (airplay in
descending order):

WHO ARE YOU—The Who—MCA

DOUBLE VISION—Foreigner—
Atlantic

TIME PASSAGES—AI! Stewart—
Arista

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

SOME GIRLS—Rolling Stones—
Rolling Stones

LIVING IN THE USA—Lindo
Ronstadt—Asylum

PIECES OF EIGHT—Styx—A&M

DON'T LOOK BACK—Boston—Epic

DOG & BUTTERFLY—Heort—
Portrait

NIGHTWATCH-—Kenny Loggins
—Col

WHFS-FM/WASHINGTON

ADDS

BACK TO THE MIDWEST NIGHT—
Arlyn Gole—ABC

BURSTING OUT—Jethro Tull—
Chrysalis

CITY LIGHTS—Dr, John—Horizon

DARBY’S CASTLE—Knaxville
Grass—Thunderhead

HEARTS OF STONE—Southside
Johnny—Epic

JUNGLE FEVER—Neil Larsen—
Horizon

STAGE—David Bowie—RCA

THE WAY IT WAS IN '51—
Merle Haggard—Copitol

TO0T0—Col

HEAVY ACTION (airplay in
descending order):

TRACKS ON WAX 4—Dave
Edmunds—Swan Song

WAVELENGTH—Van Morrison
—WB

LUXURY YOU CAN AFFORD—
Joe Cocker—Asylum

NEXT OF KIHN—Greg Kihn—
Beserkley

COMES A TIME—Neil Young—
Reprise

LEVON HELM—ABC

AGAINST THE GRAIN—Phoebe
Snow—Col

MR. GONE—Weather Report—Col

NICOLETTE—Nicolette Larsen—WB

THE BRIDE STRIPPED BARE—Bryan
Ferry—Atlantic

WKLS-FM/ATLANTA

ADDS

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

LEVON HELM-—ABC

ON THE EDGE—Sea tevel—
Capricorn

STAGE—David Bowie—RCA

HEAVY ACTION (airplay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

WHO ARE YOU—The Who—MCA

DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—Foreigner—
Atlantic

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

WORLDS AWAY—Pablo Cruise
—A&M

STRANGER IN TOWN—Bob Seger
—Capitol

PIECES OF EIGHT—Styx—A&M

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

WORIJ-FM/ORLANDO

ADDS

AGAINST THE GRAIN—Phoebe
Snow-—Col

BEFORE THE RAIN—Lee Oskar—
Elektra

CHILDREN OF SANCHEZ—Chuck
Mangione—AZM

COMES A TIME—Neil Young—
Reprise

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

HEARTS OF STONE—Southside
Johnny—Epic

STAGE—David Bowie—3CA

TREVOR RABIN—Chrysalis

WET DREAM—Richard Wright—Col

HEAVY ACTION (airplay, sales,
phones in descending order):

MOLLY HATCHET—Epic
PIECES OF EIGHT—Styx—A&M

TIME PASSAGES—AI| Stewart—
Arista

LIVING IN THE USA—Linda
Ronstadt—Asylum

TORMATO—Yes—Atlantic

HOT STREETS—Chicago—Col

DON'T LOOK BACK—Boston—Epic

WHO ARE YOU-—The Who—MCA

DOG & BUTTERFLY—Heart—
Portrait

WAVELENGTH—Van Morrison
—WB
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DOUBLE EXPOSURE created a new era in music
with the now classic “Ten Percent,” and followed
it immediately with “My Love Is Free,” making
them one of the major contemporary singing
groups around. Bact again with a long-
awaited new album, including a rousing
full-length persoralized version of
"NEWSY NEIGHBORS,” they
further demcnstrate their
vocal versatility.

DOUBLE EXPOSURE =
generates heat. .
FOURPLAY

stimu ates.

DOUBLE EXPOSURE
FOURPLAY
Includes
NEWSY NEIGHBORS / HANDY MAN
WHY DO YCQU HAVE TO LEAVE

FALLING IN LOVE /| DECLARE WAR
PERFECT LOVER

Produced by NORMAN HARRIS, RON
TYSON,BUNDINO PRODUCTIONS,
RON KERSEY and BRUZE HAWES

for THE HARRIS MACHINE.

alsoul Records @ Manufactured by the Salso sl Record Corporation
A Cayre Industries Company, 240 Madison Awvenue, New York, NY 10016
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All listings from key progressive stations around the couniry are in alphaketical order except where otherwise noted.

TOP AIRPLAY

LIVING IN THE USA
LINDA RONSTADT
Asylum

MOST AIRPLAY:

LIVING IN THE USA—Linda
Ronstadt—Asylum (26)

WHO ARE YOU—The Who—
MCA (25)

DON'T LOOK BACK—Boston—
Epic (22}

PIECES OF EIGHT—Styx—
A&M (20)

SOME GIRLS—Rolling Stones—
Rolling Stones (18)

DOUBLE VISION—Foreigner—
Atlantic (17}

DOG & BUTTERFLY—Heart—
Portrait (14}

THE CARS—Elektra (14)

TIME PASSAGES—AI| Stewart
—Arista (14)

WAVELENGTH—Van Morrison
—WB {13}

TORMATO—Yes—Atlantic (13)

ZETA 4-FM/MIAMI
ADDS
ALL FLY HOME—AI Jarreau—WB

BACK TO THE MIDWEST NIGHT—
Arlyn Gale—ABC

JIVA—Polydor

LEVON HELM—ABC

MR. GONE—Weather Report—Col
STAGE—David Bowie—RCA

TRACKS ON WAX 4-—Dave
Edmunds—Swan Song

WET DREAM—Richard Wright—Col

HEAVY ACTION (airplay,phones
in descending order):

TWIN SONS—Fogelberg/Weisberg
—Full Maon

DOUBLE VISION—Foreigner—
Atlantic

SKYNYRD'’S FIRST & LAST—Lynyrd
Skynyrd—MCA

PIECES OF EIGHT—Styx—A&M

NIGHTWATCH—Kenny Loggins
—Col

LIVING IN THE USA—Linda
Ronstadt—Asylum

WORLDS AWAY—Pablo Cruise
—A&M

ALONG THE RED LEDGE—Hall &
Oates—RCA

DON'T LOOK BACK—Boston—Epic
WHO ARE YOU—The Who—MCA

WQSR-FM/TAMPA

ADDS

ALL FLY HOME—AI Jarreau—WB

CHANGE OF HEART—Eric Carmen
—Arista

STEALIN' HOME—lan Matthews
—Mushroom

THIRD WORLD—Island

WET DREAM—Richard Wright—Col

HEAVY ACTION (airplay, sales,
phones in descending order):

LIVING IN THE USA—Linda
Ronstadt—Asylum

NIGHTWATCH—Kenny Loggins
—Col

WAVELENGTH-—Van Morrison
—WwWB

TWIN SONS—Fogelberg/Weisberg
—Full Moon

WHO ARE YOU—The Who—MCA

DOUBLE VISION—Foreigner—
Atlantic

LIFE BEYOND L.A.—Ambrosia—WB

ALONG THE RED LEDGE—Holl &
Oates—RCA

DOG & BUTTERFLY—Heart—
Portrait

ON THE EDGE—Sea Level—
Capricorn

WMMS-FM /CLEVELAND
ADDS

BACK IN THE MIDWEST NIGHT—
Arlyn Gale—ABC

52nd STREET—Billy Joel—Col

HEARTS OF STONE—Southside
Johnny—Epic

INNER SECRETS-—Santana—Col

MOLLY HATCHET-—Epic

ON THE EDGE—Sea Level—
Capricorn

STEALIN' HOME—1an Matthews
—Mushroom

HEAVY ACTION {airplay, sales
in descending order):

LIVING IN THE USA—Linda
Ronstadt—Asylum

WHO ARE YOU—The Who—MCA

THE CARS—Elektra

DOUBLE VISION-—Foreigner—
Atlantic

DON'T LOOK BACK—Bcston—Epic

TIME PASSAGES—AI Stewart—
Arista

SOME ENCHANTED EVENING—
Blue Oyster Cult—Col

PIECES OF EIGHT—Styx—A&M

TWIN SONS—Fogelberg/Weisberg
—Full Moon

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

WABX-FM/DETROIT
ADDS
BLOODY TOURISTS— ) Occ—Polydor

BROTHER TO BROTHER—Gino
Vannel i—A&M

52nd STREET—Billy Joel—Col
INNER SECRETS-—Santana—~Col
STAGE—David Bowie—RCA

HEAVY ACTION (airplay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

WHO ARE YOU-—The Who—MCA

THE CARS—Elektro

PIECES OF EIGHT—Styx—A&M

DON'T LOOK BACK—Boston—Epic

LIVING IN THE USA—Lindo
Ronstadt—Asylum

NIGHTWATCH—Kenny Loggins
—Col

HOT STREETS-—Chicago—Col

DOG & BUTTERFLY —Heart—
Portrait

WXRT-FM/CHICAGO

ADDS

AGAINST THE GRAIN—Phoebe
Snow—Col

BURSTING OUT—Jethro Tull—
Chrysalis

DINNER WITH RAOUL--The Bliss
Band—Col

LIVE & BURNING—Son Seals—
Alligator

MASQUE—Brond X—Arista

MR. GONE—Weather Report—Col

REED SEED—Grover Washington,
Jr.—Motcwn

SIMPLICITY OF EXPRESSION—

Billy Cobham—Col
STAGE—David Bowie—RCA
WET DREAM—Richard Wright—Co!

HEAVY ACTION {airplay, phone:
in descending order):

WHO ARE YOU—The Who—MCA

NIGHTWATCH—Kenny Loggins
—Col

WAVELENGTH—Van Morrison
—WB

LIVING IN THE USA—Linda
Ronstadt—Asylum

HOT STREETS—Chicago—Col

PIECES OF EIGHT—Styx—A&M

TIME PASSAGES—AI Stewart—
Arista

PAT METHENY GROUP—ECM

TORMATO—Yes—Atlantic

SOME GIRLS—Rolling Stones—
Rolling Stones

KSHE-FM/ST. LOUIS

ADDS

52nd STREET—Billy Joel—Col

GOOD TIME WARRIOR—Lucifer's
Friend—Elektra

INNER SECRETS—Santano—Col

TRACKS ON WAX 4—Dave
Edmunds—Swan Song

NEAVY ACTION (airplay, sales,
phones in descending order):

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

DON'T LOOK BACK—Baston—Epic

WHO ARE YOU—The Who—MCA

TORMATO—Yes—Atlantic

THE CARS—Elektra

BOOK EARLY—City Boy—Mercury

SOME GIRLS—Rolling Stones—
Rolling Stones

GRAB IT FOR A SECOND—Golden
Earring—MCA

SNAKEBITE—David Coverdale—UA

REAL TO REEL—Starcastle—Epic

WZMF-FM/MILWAUKEE

ADDS

52nd STREET—BIilly Joel—Col

GRAB IT FOR A SECOND—Golden
Earring—MCA

HEARTS OF STONE—Southside
Johnny—Epic

INNER SECRETS—Santana—Col

JACK TEMPCHIN—Arista

PHOTO-FINISH—Rory Gallagher
—Chrysalis

SPITBALLS—Beserkley

SUNBELT—Herbie Mann-—Atlantic

THE FURTHER ADVENTURES OF—
Bruce Cackburn—WB

THOROUGHFARE GAP—Stephen
Stills—Col

HEAVY ACTION (airplay, sales,
phones in descending order):

BURSTING OUT—Jethro Tull—
Chrysalis

STAGE—David Bowie—RCA

COMES A TIME—Neil Young—
Reprise

LIVING IN THE USA—Linda
Ronstadt—Asylum

PIECES OF EIGHT—Styx—A&M

HOT STREETS—Chicago—Col

TORMATO—Yes—Atlantic

DON'T LOOK BACK—Boston—Epic

TWIN SONS—Fogelberg/Weisberg
—Full Moon

TIME PASSAGES-—A| Stewart—
Arista

KQRS-FM/MINNEAPOLIS
aDDS
TOTO- (ol

HEAVY ACTION (airplay in
descending order):

DOUBLE VISION—Fore gner—
Atlantic

DON'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

WHO ARE YOU—The Who—MCA

NIGHTWATCH—Kenny Loggins
—Col

PIECES OF EIGHT—Styx—ASM

DOG & BUTTERFLY—Heart—
Portrait

TIME PASSAGES—AI Stewart—
Arista

TORMATO—Yes—Atlantic

LIVING IN THE USA—Linda
Ronstadt—Asylum

KZEW-FM/DALLAS

ADDS

ANCIENT MEDICINE—Baby Grand
—Avrista

BURSTING OUT—Jethro Tull—
Chrysalis

HEARTS OF STONE—Southside
Johnny—Epic

HEAT IN THE STREET—Pat Travers
—Polydor

NICOLETTE—Nicolette Larsen—WB

PAGES—Epic

RAVE ON (single}l—Jesse Colin
Young—tElektra

STAGE—David Bowie—RCA

WELL ALRIGHT (single}—Santana
—Col

HEAVY ACTION (airplay,
sales):

BROTHER TO BROTHER—Gino
Vannelli—A&M

DANGER ZONE—Player—RSO

DOG & BUTTERFLY —Heart—
Portrait

DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—Foreigner—
Atlantic

HOT STREETS—Chicago—Col

PIECES OF EIGHT—Styx—A&M

STRANGER IN TOWN—Bab Seger
—~Capitol

TOTO0—Col

YOU'RE GONNA GET IT—Tom Petty
& Heartbreakers—Shelter

KPFT-FM/HOUSTON

ADDS

BURSTING OUT—Jethro Tull—
Chrysalis

CHANGE OF HEART—Eric Carmen
—Arista

COMES A TIME—Neil Young—
Reprise

FALLEN ANGEL—Urioh Heep—
Chrysalis

FIRST LIGHT—Richard & Linda
Thompson—Chrysalis

PHOTO-FINISH—Rory Gallagher
—Chrysalis

ROLL IT TIGHT—Road Map—
Cherry

STAGE—David Bowie—RCA

STEALIN' HOME—!an Matthews
—Mushroom

SUN CITY—Nova—Arista

HEAVY ACTION (airplay in
descending order):

WET DREAM-—Richard Wright—Co!

LEGACY—Ramsey Lewis—Col

ONE NIGHT—Arlo Guthrie—WB

MR. GONE—Weather Report—Col

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

DOWN IN THE BUNKER—Steve
Gibbons Band—Polydor

GIANT FOR A DAY—Gentle Giant
—~Capitol

UPTOWN DANCE—Stephen
Grappelli—Col

3ATIK-—-Ralph Towner—ECM

McCANN THE MAN—Les McConn
—A&M

KBPI-FM/DENVER

ADDS

BROTHER TO BROTHER—Gino
Vannelli—A&M

HEAVY ACTION (airplay, sales,
phones in descending order):

NIGHTWATCH—Kenny Loggins
—Col

WHO ARE YOU—The Who—MCA

LIVING IN THE USA—Linda
Ronstadt—Asylum

DOUBLE VISION—Foreigner—
Atlantic

SOME GIRLS—Rolling Stones—
Rolling Stones

DON'T LOOK BACK—Boston—Epic

THE STRANGER—Billy Joe!l—Col

HOT STREETS—Chicago—Col

DOG & BUTTERFLY —Heart—
Portrait

TWIN SONS—Fogelberg/Weisberg
—Full Moon

KOME-FM/SAN JOSE

ADDS

BROTHER TO BROTHER—Gino
Vannelli—A&M

ELAN—Firefall—Atlantic

IN THE DARK—Dyon Diamond
—MCA

JACK TEMPCHIN—Arista

STAGE—David Bowie—RCA

HEAVY ACTION (airplay,
sales):

DOG & BUTTERALY—Heart—
Portrait

DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—Foreigner—
Atlantic

LIVING IN THE USA—Linda
Ronstadt—Asylum

NIGHTWATCH—Kenny Loggins
—Col

PIECES OF EIGHT—Styx—A&M

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

SOME GIRLS—Rolling Stones—
Rolling Stones

THE CARS—Elektra

TWIN SONS—Fagelberg/Weisberg
—Full Moon

KSAN-FM/
SAN FRANCISCO
ADDS

BEFORE THE RAIN—Lee Oskar—
Elektra

HEARTS OF STONE—Southside
Johnny—Epic

MR. GONE—Weather Report—Col

NICOLETTE—Nicolette Larsen—WB

PHOTO-FINISH—Rory Gallagher
—Chrysolis

SPITBALLS—Beserkley

WELL ALRIGHT (single)—Santana
—Col

WILD CHILD—Valerie Carter—Col

HEAVY ACTION (airplay):

ALONG THE RED LEDGE—Hall &
Oates—RCA

COMES A TIME—Neil Young—
Reprise

PARALLEL LINES—Blondie—
Chrysalis

SOME GIRLS—Rolling Stones—
Rolling Stones

STAGE—David Bowie—RCA

THE BRIDE STRIPPED BARE—Bryan
Ferry—Atlantic

THE CARS—Elektra

TRACKS ON WAX 4—Dave
Edmunds—Swan Song

WAVELENGTH—Van Morrison
—WB

WHO ARE YOU—The Who—MCA

35 stations reporting this week.
In addition to those printed are:
WOUR-FM  CHUM-FM KZAP-FM
WKDF-FM  KLOL-FM  KSJO-FM
WQFM-FM KGB.FM KZAM-FM




Levon Helm.
The force behind The Band.

Levon Helm.
The star of “The Last Waltz"

Levon Helm.

The drummer and singer.

Levon Helm.

Now with a new solo album.
Backed by the RCO All Stars.
Produced by Donald “Duck” Dunn.

Levon Helm... ...
On ABC Records
and GRT Tapes.

Direction: Ray Paret
uuuuuuu
ABC DELIVERS
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Album Picks

(Continued from page 20)

AGAINST THE GRAIN
PHOEBE SNOW—Columbla JC 35456

The latest en-
deavor from

| Snow is more
| rock than any
of her past
efforts but her
expressive
vocals still soar above the more
powerful musical background.
The Phil Ramone production
gives her room to show what
she is really capable of doing.

WHAT ABOUT YOU?
STANLEY TURRENTINE—Fantasy F 9563

Already num-
ber eight on
the RW chart,
this could be
Turrentine’s

His tenor sax
has a warm and appealing
sound which combined with the

hottest disc yet. |

TOTO

Columbia JC 35317 (7.98)

The sextet is
composed of
some top west
coast session-
men who now
favor a ‘‘group”
set-up. Two
keyboardists are responsible for
the full sound and with four
members contributing vocals,
the group has a depth that
should make this debut a satis-
fying one for a top 40 or AOR
audience.

DINNER WITH RAOUL
THE BLISS BAND—Columbla JC 35511

Doobie Brother
Jeff Baxter has
produced this
8| debut album of
lyrical rock and |
-] roll. The sound
is well rounded
with an intricate tlavor that will

———keepsa-loose-hut-hard-hitting——

sparse production is a rare treat.
“Feel The Fire’’ and ‘‘Disco
Dancing” really shine.

78 IN THE SHADE

THE SMALL FACES—Atlantic SD 19171
The group’s
second attempt
at a comeback
showcases
Steve Marri-
ott’s gutsy
vocals in a

appeal to even the most casual
listener. This one could become
a main course at many AOR
stations.

WILD CHILD

VALERIE CARTER—Arc/Columbla JC
35084 (7.98)

The second
album from
this talented
songstress
shows off her

soultul context. A strong gospel
influence pervades as the group

approach with few embellish-
ments on the guitar-keyboard-
bass-drum core.

PLEASURE TRAIN
TERRI DeSARIO—Casablanca NBLP 7115
(7.98)

This songstress
was discovered
in Miami and
taken under
the Gibb-
Galuten-Rich-
ardson wing.
The triumvirate produced the
light disco track, ““Ain’t Nothing
Gonna Keep Me From You,” a
style she seems most comfortable
with. Gibb also contributed

““Save Me Save Me.”

ARE YOU OLD ENOUGH
DRAGON—Portrait JR 35554 (7.98)
The sound here
is somewhat
like that of
Pablo Cruise-
rock with a
danceable

- backbeat but
Dragon has a keener edge which
will make them appeal to a
more hardcore rock audience.
“April Sun In Cuba” is one

MFSB

Phila. Intl, Z 35516 (CBS) (7.98)

The tasteful
disco rhythms
of the MFSB
Orchestra are
made ever
more interest-
ing here
through the use of six different
production teams. This should
be an immediate out of the box
success at the discos and at the
black oriented radio stations.

PETER C. JOHNSON
ARM SP 4723 (7.98

The debut al-
bum from this
talented musi-
cian is a re-
freshing exper-
ience. Johnson

. writes soothing
| rock ballads waich he sometimes
wraps around a framework of reg-
gae and latin rhythms, Tasteful
productionbrings it all together
for this capable artist.

REVENGE OF THE PINK PANTHER
(ORIG'NAL MOTION PICTURE
SOUNDTRACK)—UA-LA913 H (7.98)
e The Pink Pan-
ther sound-
tracks are al-
ways popular
items with the
familiar Henry
— S| Mancini theme.
The latest zlbum in the series is

extraordinary
| voice as well

I as her developing songwriting——

talent (she wrote half of the

songs featured). The simplicity

of James Newton Howard's

production enhances Carter’s own

freshness.

FUNK OR WALK
THE BRIDES OF FUNKENSTE!N—Atlantic
SD 19201 (7.98

The latest
George Clinton
clone gives the
girl group
sound a new
dimension. The
M entire Mother-
ship joins the Brides (Lynn

Mabry and Dawn Silva) on songs
like “Disco To Go,” ““War Ship
Touchante” and “Just Like You.”

TRUE STORIES
DAVID SANCIOUS—Arista AB 4201 (7.98)
Alex Ligert-
wood’s vocals
add a new
dimension to
Sancious’
sound—one

3 *hat will appeal
to a broad audience. Sancious’
keyboard work is adventurous
and is the center around which
all else revolves. Definitely his

of several possible singles.

42

also highlighted by a possible
hit in Peter Sellers’ ““Thank

NITE FLIGHTS .
THE WALKER BROTHERS—GTO GTLP 033
LK)

A surprising
change of pace
for the group
known for its
grand pop bal-

. - have turned in-
trospective wizh a sparse sound
and a dark, almost morbid quali-
ty to their lyrics (“Shutout,”
“Death Of Romance”).

LILIENTAL
Btain 0060.117 (Germany)

= | A one-off rec-
ord by some
of the better
practitioners
of Germany'’s
school of syn-
thesized music.
Conny Plank, <nown for his su-
perb studio and masterful pro-
ductions, worked the controls and

—Heaven-For-tittle-Girlss:"——

DEFROSTER

SNOWBALL—Atlantlc 50463 (Germany)
Three members
of Passport in-
cluding their
indefatigable
drummer Curt
Cress and gui-
o tarist Roye Al-
brighton of Nektar have formed
this group with its feet firmly
planted in rock as well as jazz/
fusion. The Ip contains five in-
strumentals, but the emphasis is
on ensemble playing.

VAMPIRES STOLE MY LUNCH
MONEY
MICK FARREN—Logo 1010 (U.K.)
The first Ip for
the label is
from this for-
mer member
of the Deviants
= turned writer
- | for the NME
and now solo artist. Zappa's
“Trouble Coming Every Day”
kicks it off and sets the neo-
punk tone. Wilko Johnson, Larry
Wallis and Sonja.Kristina among
others lend support.

LIVE TAPES

BARCLAY JAMES HARVEST—Polydor
PODYV 2001 (U.K.)

:".i- MES HAM

Z

d The quartet was
captured live in
front of an en-
thusiastic audi-
ence of fans on
this two Ip set.
The material is
lush and faithfully executed with
a big sound reminiscent of the
keyboard dominated groups like
the Moody Blues and Strawbs.

BEYOND PANIC

PACIFIC EARDRUM—Charisma CAS
1136 (UK.}
: The group’s
second album
is better struc-
tured than its
/1| debut with its
/ 1| jazz/fusion di-
| [ rection steered
by saxophonist Brian Smith and
keyboardist Dave MacRae. Joy
Yates has a breathy quality to her
vocals, sounding like a cross be-
tween Chaka Khan and Joan Arm-
atrading.

... DI TERRA
BANCO—Dischi Ricordi SMRL 6226

After a couple
of years spent
\| as ELP prodi-
gees, the group
has developed
a unique sound
. P of its own with
a strong leaning in the direction
of classically inspired music. The
sextet is still very much a key-
board dominated group as it

most intriguing work.

plays ARF and guitar.

weaves flowing melodies.
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CONCERT REVIEW

Manilow Makes Beautiful Music

B LOS ANGELES—For those who
love him, Barry Manilow (Arista)
can do no wring, and for those
who don’t, there have been com-
plaints. Criticism of Manilow’s
MOR music can be made, reflect-
ing personal preference, but no
one can take exception to the
fact that Manilow is a first rate
entertainer who puts on a spec-
tacular production, giving his
audience everything he’s got.

Not one person in the audi-
ence on August 16th (only one
of the Greek Theatre’s record
breaker of 15 sold out perform-
ances) did argue with Manilow’s
showmanship. Quite the contrary.
From the moment he hit the
stage, Manilow had his following
in the palm of his hand. With the
exception of a less dynamic
opening than previous concerts,
Manilow excited the audience
from start to finish.

“New York City Rhythm’ was
Manilow’s second number, and
its familiarity brought wild cheers,
after which Manilow stopped to
thank his fans for their love and
support. Possessing an unusual
comfort on stage, Manilow con-
versed easily with the crowd all
during the evening, even apolo-
gizing sometimes for talking too
much, but his nice-Jewish-boy-
next-door routine endeared him
to his fans.

Manilow, an admitted hopeless
romantic, next offered the first
ballad of the evening, “Even
Now;” aside from ’‘Looks Like
We Made It,” and his newest,
the theme song for the motion
picture “Foul Play,” which were
performed in their entirety, most
of his other ballads were too-
small portions within time saving
medleys. Manilow’s ever-expand-

Execs in Action

ing list of successes has made
it difficult for him to periorm
complete songs, and such classics
as ““Could It Be Magic” and
“Mandy” were part of a medley
also containing “Tryin’ To Get
The Feeling” and “This One’s For
You.”

Another compilation of tunes
made up his 1940’s routine and
included “Jump Shout Boogie,”
“Avenue C,”” and ‘‘American
Bandstand,” well assisted by Lady
Flash. Debra Byrd, Reparata and
Muffy Hendrix are more than
back-up singers, for they take
center stage more than once dur-
ing a Manilow show, contributing
impeccable vocals and participat-
ing in lengthy choreographed
segments, including an elaborate
production of “Copacabana.”

Having earned several stand-
ing ovations throughout the eve-
ning, Manilow returned to the
stage a couple of times to perform
encores, finally ending with
“Beautiful Music,” seemingly his
theme song woven throughout
his show, leaving his devoted fans
still wanting more, and proving
beyond a doubt that Manilow's
success as an entertainer cannot

be disputed.
Robyn Flans

Coombs Inks Peek

B ROLLING HILLS ESTATES, CAL.
—Dan Peek (Lamb & Lion) for-
merly with the pop group
America, has signed an exclusive
booking contract with the Wayne
Coombs Agency.

Peek has been scheduled to
appear with Debby Boone, Billy
Preston, B.J. Thomas and coun-
try/pop group Brush Arbor, with
a nationwide tour in the plan-
ning stages.

John Frisoli, president of PolyGram Distribution, Inc.; Freddie Hoayen, president of
Polydor, Inc.; Irwin Steinberg, president of Phonogram, Inc. and executive vice presi-
dent of PolyGram Corp.; Coen Solleveld, PolyGram worldwide president, and Chappell
Music Co. president Irwin Robinson share a light moment during PolyGraom Corp.'s
week-long series of business meetings, held October 3-6, 1978 in New York.
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CONCERT REVIEW

Mancini, Feliciano Join Philharmonic
For Vibrant Hollywood Bowl Performance

B LOS ANGELES—United by the
Los Angeles Philharmonic, Henry
Mancini and Jose Feliciano
proved to be a compatible com-
bination in a recent ccncert at
the Hollywood Bowl.

Feliciano, who opened the
show with a lively, resonant ren-
dition of “Chico And The Man,”
applied his fluid vibrato to a
collection of contemporary stand-
ards that included “Just The
Way You Are,”” ““Looks Like We
Made It,” and “I Write The
Songs.”” Although he's most
often acclaimed for his distinc-
tive, free form vocal style, which
has influenced at least a decade
of male vocalists, his set was not
limited to easy-listening ballads.
“Disco Flam,” his flamenco-
flavored instrumental for guitar
and orchestra, featured deft, de-
tailed fingering framed in a
vibrant, rhythmic orchestral ar-
rangement, and a precise per-
formance of Handel's “Fire-
works”  confirmed Feliciano’s
classical expertise.

With Felicano were Barry Fas-
man, his conductor, and his back-
uz band, whose participation on
drums, keyboards, and bass
bridged the stylistic gap between

“pop” and ’pops.” Despite in-
termittent  amplification prob-
lems, Feliciano was in fine form.
Henry Mancini’'s recordings
reflect the artistry, dynamics,
and melodic coloration for which
he is famed; in concert, one has
the opportunity to experience—
first hand—the charm, vitality,
and natural authority of the man
behind the music. Whether he
was wielding a baton or seated
at the piano, Mancini conducted
an auditory journey of cinematic
scope, punctuated with an infor-
mative, witty running commen-
tary.
Playing Favorites
Feliciano returned to the
stage for Mancini’s arrangement
of Bach’s “Joy.” Later, several
familiar Mancini themes elicited
instant nostalgia and reverie: an
insouciant “Mr. Lucky,” a driven,
jazz-textured “Peter Gunn,” and
a medley of elegant piano bal-
lads that incorporated ““Charade,”
”"Dear Heart,” “The Sweetheart
Tree,” “The Days Of Wine And
Roses,” and ’“Moon River,” the
last of which temporarily exor-
cised the spectre of skin care
and lip gloss commercials.
Stephanie Embrey

Advertising Campaigns (Continued from page 26)

gan conferring with the Howard
Marks Agency, which places the
actual spots, far enough in ad-
vance to snare prime network
time, as well as local spots, with-
out incurring the further inflation
of late buys. "“Record companies
have been notorious in their in-
ability to really use television
buys effectively,” comments Har-
ris, who adds that the relative
lack of experience in video buy-
ing for most label staffers has
often plagued record/tape TV
campaigns. “By working with a
strong agency with the necessary
expertise, the label can supply a
more accurate picture of the act’s
audience, while the agency can
then forecast the cost efficiency
better.”

Casablanca also reflects labels’
greater interest in consumer print
media once presumed inappro-
priate to records and tapes. Ac-
cording to label advertising Phyl-
lis Chotin, Casablanca’s holiday
ad plans—again, reflecting the
largest fourth quarter outlay to
date for the label due to stepped-
up sales projections—continue
an emphasis on expanding be-
yond traditional avenues. "“We
can’t limit ourselves just to news-
papers or music magazines,” she
commented. ‘“We have to look
at other media, whether in the
form of consumer books like

Gentlemen’s Quarterly or Sports
lllustrated.”

Similarly, RSO Records has ear-
marked record fourth quarter ad
dollars this year, according to
Janis Lundy, who echoed other
execs stressing the need to buy
time and print space in advance.
"We've already bought every-
thing but trade ads,” she re-
ported. "“All other consumer print
was booked long ago. We wanted
good placement, and knowing
that at Christmas every advertiser,
from liquor firms on down, is
competing for that time, we be-
gan buying early.”

In addition to RSO’s ongoing
instore emphasis, as well as vari-
ous print and radio formats,
Lundy reports the label is ready-
ing a massive holiday television
campaign that will key into multi-
ple titles ranging fiom the label’s
blockbuster soundtrack properties
to new releases and selected
catalog. While the commercial
itself has yet to be completed, the
actual buys were made long ago.
"There are a lot more record
companies competing, as well as
a lot more people in every indus-
try advertising,” she concluded.
“We hire the best media people
we can find, and we want the
very best in terms of cost and
placement, so we had to buy
early.”
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Korda Signs with Janus

Paul Kordo has signed a longterm worldwide (with the exception of Germany) record-
ing contract with Janus Records. His debut Ip, produced by Spencer Davis and titled

“Dancing in the Aisles’' will be released in October. Pictured from left inking the
final papers are Ed DeJoy, president of Janus Records, Paul Korda and Spencer Davis.

Goodphone’“

ROCK ALBUMS

(A survey of reports indicating airplay activity at major album

LW TW NW stations across the country)

3 3 1 Linda Ronstadt Living In The US.A. Asylum
1 1 2 The Who Who Are You MCA
2 2 3 Boston Don't Look Back Epic
5 6 4 The Rolling Stones  Some Girls Rolling Stones
9 7 § Styx Pieces Of Eight A&M
14 14 6 Yes Tormato Atlantic
8 9 7 Heart Dog And Butterfly Portrait
7 12 8 Al Stewart Time Passages Arista
10 8 9 Fogelberg/ Twin Sons Of Different Mothers ... Full Moon/ Epic

Weisherg
4 4 10 Foreigner Double Vision _....... Atlantic
23 10 11 Van Morrison Wavelength Warner Bros.
21 13 12 Neil Young Comes A Time Warner Bros.
13 11 13 Kenny Loggins Nightwatch Columbia
33 18 14 Chicago Hot Streets Columbia
** 16 15 Jethro Tull Bursting Out Chrysalis
11 17 16 Lynyrd Skynyrd First And , . . Last MCA
6 5 17 The Cars The Cars Elektra
17 22 18 10cc Bloody Tourists Polydor
** 30 19 David Bowie Stage RCA
18 20 20 Bob Seger Stranger In Town Capitol
24 29 21 Gino Vannelli Brother To Brother ASM
22 19 22 Ambrosia Life Beyond L.A. Warner Bros.
28 31 23 Blue Oyster Cult Some Enchanted Evening ... Columbia
19 <23 24 Pablo Cruise World's Away ASM
12 15 25 Daryl Hall & Along The Red Ledge ~-RCA
John Oates

** ** 26 Billy Joel 52nd Street Columbia
15 24 27 Bruce Springsteen  Darkness On The Edge Of Town ... . ... Columbia
38 25 28 Sea Level On The Edge Capricorn
27 26 29 Joe Cocker Luxury You Can Afford Asylum
26 32 30 Talking Heads More Songs About Bulldnngs & Food ... ... Sire
32 37 31 Player Danger Zone . RSO
** ** 32 Southside Johnny Hearts Of Stone ... _.... ... ... .. ............Epic
** ** 33 Santana Inner Secrets Columbia
20 27 34 Greg Kihn Next Of Kihn Beserkley
** 34 35 Bryan Ferry The Bride Stripped Bare .....oooooeemeeeemeee .. Atlantic
** ** 36 Phoebe Snow Against The Grain Columbia
** 49 37 Molly Hatchet Molly Hatchet Epic
** 35 38 lan Matthews Stealin’ Home Mushroom
30 44 39 Tom Petty You're Gonna Get It .. ABC
16 21 40 Rohin Trower Caravan To Midnight Chrysalis
31 33 41 Dave Edmunds Tracks On Wax 4 Swan Song
25 36 42 Little River Band Steeper Catcher Harvest
** 47 43 Weather Report Mr. Gone Columbia
** 28 44 Toto Toto Columbia
** ** 45 Nicolette Larsen Nicolette Warner Bros.
49 ** 46 Stephen Bishop Bish ABC
45 41 47 Ace Frehley Ace Frehley Casablanca
** ** 48 Firefall Elan Atlantic
** ** 49 Richard Wright Wet Dream Columbia
** 43 50 Pat Travers Heat In The Street Polydor

_RETAILRAP

By MIKE FALCON
B WORLD SERIES TIME . . . And we have zero rankings this week.
Next time around you can Iook for a more definitive statement, but
with some crucial games and little change from two weeks ago we'll
hold off. ON THE OTHER HAND . . . A letter from Coach Steve Cook,
who doubles as vice president of the Pipe Dreams retail chain,
informs us that the women’s team, which played in a city single
“A"” baseball league, went 9 and 0 this year, winning their final
contest 27 to 0. Pitcher Terry Reviti pitched the first no hitter in
the league in three years. Coach Cook adds that, “it is beyond me
how you can rate such lightweights in your top 10. VIl gladly get
the team together to fly out and play any of your rated teams. All
you have to do is get one of the labels to pick up the tab.” Hey,
sure Coach. Think I'll put in a call to Syntonic Research. Then again

. . While we're at it, the result of the Capitol Insulation/Moby Disc
contest was 26 to 3 with the retailers on the short end of it. Seems
Capitol has three notable distinctions: players average about 220 lbs.;
they were voted the best-dressed team in America; and they feature
the softball home run king. The store itself, though, is great. A&M’s
Alice de Buhr and | took an impromptu tour, and | wound up with
the new Camel import (through in-store play) and Popol Vuh’s
“Yoga.” Alice went for some classic jazz material.

LONGHAIR ANNIVERSARY . . . Tom Modica and Mike Adelseim
are at it again, giving away a Sony Betamax, T-shirts, albums, etc.
Congrats, guys. And also to Steve Schlegel’s Only Rock & Roll, which
celebrates its first year of operation Oct. 26.

WEA BLACK RETAILER MEETINGS . . . have turned into an inter-
esting dialogue with their Black Dealer Credit Seminar held for 20
dealers in New York. They plan further seminars in marketing and
advertising as well. Contact the New York WEA office for more info.

LIEBERMAN’S DAPHNE ROSENBLOOM STRIKES AGAIN . . . You'll
recall we had a tough time finding the elusive Ms. Rosenbloom at
the recent convene, although she was listed on the directory as a
beauty consultant. Nevertheless, she did leave a note attached to
the display pictured here. Seems this dusplay, which is intended for
very small areas and is an exercise in “intense merchandising” for
stores with small floors. “It's easy to keep up,” said Daphne’s note:
“Just spray some Hair So Nu on and blow dry it with an industrial
aircraft fan and it looks just as good as new, each and every day. It's
sort of a takeoff on the Dorothy Hamil look.” Real fresh, Daphne.

PHIL WILLEN RELOCATES . . . In the latest episode of musical
buildings, Phil’s marketing firm will relocate to 6000 Sunset Blvd.,
#201, Hollywood. Tel. (213) 462-6606.

MISCELLANY . . . Heard a great tape from Paragon, a group out
of Boise, Idaho, that the folks at Image Marketing are hot about.
Features a Budget Tape manager from the area, and a tune called
“Drive Fast Cars In Bhagdad.” Freelancers who have heard the tape
love it . . . Nice letter published in the Record Bar bulletin from
Stark’s Joe Bressi, which shows you can have friendly rivals . . . Pat
Twist, at Record Bar employee at #88 in Norman, Oklahoma, took
third place in the National Windsurfing Championships . . . Alive
Dead display from the same chain, meaning they wore GD T-shirts

. an Adopt-a-Dog promotion at #65 in Charlotte as a tie-in with
Hounds . . .

LETTER OF THE MONTH . . . (from a manager explaining a bad
check to the Record Bar's Arlene Bergmar): ’| just wanted to explain
about the bad check . .. The guy has been committed to a mental
institution and he had written the checks before they committed
him (supposedly he escaped from the hospital he was in) . . .”

Reprinted from Goodphone Wzekly with special permission
from Goodphone Communications, Incorporated.
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Domino Mgmt. Debuts

B NEW YORK—Danny Sims has
announced the formation of
Domino Management. The new
firm will handle managerial du-
ties for Alston recording artist
Betty Wright and Simtone record-
ing artist Beverly Johnson. Both
labels are distributed by TK Pro-
ductions.

Domino Management is located
_at 1215 Fifth Avenue, Suite 12B,
"New York City 10028, phone:
(212) 534-1155; and at 1728 Fare-
holm Ct., Los Angeles, California
90004, phone: (213) 874-5324.

20th Names Sidoti

@ LOS ANGCELES—The appoint-
ment of Rick Sidoti to the posi-
tion of national sales manager
has been announced by Jim
Fisher, national director of sales
for 20th Century-Fox Records.
Background

Most recently, Sidoti was re-
sponsible for establishing na-
tional independent distribution
for Venture Records where he
served as national sales and
promotion director. Prior to this
capacity, Sidoti was 20th’s na-
tional singles sales manager.
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A survey of NEW product sales listed alphabetically in the nation’s leading retail outlets

LIVING IN THE USA
LINDA RONSTADT
Asylum

LIVING IN THE USA—
Lindo Ronstadt—Asylum
TIME PASSAGES—
Al Stewart—Arista

ACE FREHLEY—Casablonca
ALICIA BRIDGES—Folydor
BROTHER TO BROTHER—
Gino Vannel i—A&M
DOG & BUTTERFLY—Heart—
Portrart
GENE SIMMONS—Casablanca
GREATEST HITS—Marshall Tucker
Band—=Capricorn
LISTEN TO YOUR HEART—
Paul Anka—RCA
LIVE & MORE—
Donna Summer—Casablanca
LIVING IN THE USA—
Linda Ronstadt—Asylum
PIECES OF EIGHT—Styx—A&M

HANDLEMAN/NATIONAL
ACE FREHLEY—Casablanca
CITY NIGHTS—Nick Gilder—

Chrysalis
DOG & BUTTERFLY—Heort—

Portrait
GENE SIMMONS—Cosablanca
UVE & MORE—Donno Summer—

Casablanca
LIVING IN THE USA—

Linda Ronstadt—Asylum
PAUL STANLEY—Casablonca
PETER CRISS—Casablanco
STRANGERS IN THE WIND—

Bay City Rollers—Arista
TIME PASSAGES—

Al Stewart—Ansta

KORVETTES/NATIONAL
BISH—Stephen Bishop—ABC
BROTHER TO BROTHER—
Ginc: Vannelli—A&M
BURSTING OUT— Jethro Tull—
Chrysalis
CHILDREN OF SANCHEZ—
Chuck Mangicne—A&M
GENE SIMMONS-—Casablanca

HOT STREETS—Chicago—Col

PAUL STANLEY—Casablanca

SOME ENCHANTED EVENING—
Blue Oyster Cult—Col

SWITCH—Motown

TIME PASSAGES-—AI Stewart—
Arista

MUSICLAND/NATIONAL
ACE FREHLEY—Cosablonca
BROTHER TO BROTHER—

Gino Vannelli—A&M
DOG & BUTTERFLY—Heort—

Portrait
GENE SIMMONS—Casablanca
GOIN' COCONUTS—Donny &

Marie—Polydor
LIVING IN THE USA——

Linda Ronstadt—Asylum
PAUL STANLEY—Casablanca
PETER CRISS—Casablanca
SOME ENCHANTED EVENING—

Blue Oyster Cult—Col
TIME PASSAGES—A| Stewart—

Arista

RECORD BAR/NATIONAL

AGAINST THE GRAIN—
Phoebe Snow—Col

BATTLESTAR GALACTICA—MCA
BEST OF JOE WALSH—AB(
COMES A TIME—Neil Young—
Reprise
FREE LIFE—Epic
HOT STREETS—Chicago—Cal
JACK TEMPCHIN—Arista
MARILYN & BILLY—Marilyn
McCao & Billy Davis Jr.—Col
THE MAN—Borry White—
20th Century
WAVELENGTH—
Van Morrison—W8

BLAM—Brothers Johnson—A&M
COME GET IT—Rick James—
Gardy
DANGER ZONE—Player—RSO
NOT SHY—Wolter Egon—Col
ONE NATION UNDER A GROOVE—
Funkadelic—WB
PIECES OF EIGHT—Styx—A&M
SAVAGE RETURN—Savcy Brown—
London
SKYNYRD'S FIRST & LAST—
Lynyrd Skynyrd—MCA
WHAT ABOUT YOU—
Stanley Turrentine—Fantasy
WIZARD OF 02—
Meco—Millennium

CHANSON-—Ar5la

DON'T LOOK BACK—Boston—Epic

EL COCO—AVI

GOODY GOODY—Atlantic

GREASE—RSO {Soundtrack)

KEEP ON JUMPIN'—
Musique—-Prelude

LIVE & MORE—Donna Summer—
Casablanca

ROSS—Diana Ross—Motown

SUMMERTIME GROOVE—
Bohannon—Mercury

THE MAN—
Barry White—20th Century

SAM GOODY/EAST COAST
ALONG THE RED LEDGE—
Daoryl Hall & John Oates—RCA
BURSTING OUT— Jethro Tull—
Chrysalis
CHILDREN OF SANCHEZ-—
Chuck Mangicne—A&M
CITY NIGHTS—Nick Glder—
Chrysalis
DON'T LOOK BACK-—Boston—Epic
LIVE & MORE—Donng Summer—
Casablanca
LIVING IN THE USA—
Linda Ronstad*—Asylum
PIECES OF EIGHT—Styx—A&M
SLEEPER CATCHER—
Little River Bond—Harvest
TORMATO—Yes—Atlantic

FOR THE RECORD
BALTIMORE
ALL FLY HOME-—A| Jarreau—WB
FLAME—Ronnie Laws—UA
KEEP ON JUMPIN'—Mus que—
Prelude
LIVING IN THE USA—
Linda Ronstadt—Asylum
MELBA—Melbo Moore—Epic
MR. GONE—Weather Report—Col
QUARTZ—Marlin
QUAZAR—Ansta
REED SEED—
Grover Washington Jr.—Matown

THE MAN—Barry White—
20th Century

KEMP MILL/WASH., D.C.

ALL FLY HOME—A! Jarreau—W8

CHANSON-—Ariola

COMES A TIME—Ne:! Young—
Reprise

GIANT—Johnny Guitar Watson—
DiM

MELBA—Melbo Moore—Epic
MR. GONE—Weaother Report—Col
QUAZAR—Arista
REED SEED—

Grover Washington Jr —Motown
TORMATO—Yes—Atlantic

WAVELENGTH-—
Van Morrison—WB

ALL FLY HOME—A! Jarreau—WB

CHANSON—Ariolo

FUNK OR WALK—Brides of
Funkenstein—Atlantic

HOLLYWOOD PARTY TONIGHT—
Odyssey—RCA

LIVING IN THE USA—
Lindo Ronstadt—Asylum

QUAZAR—Arista

ROBERTA FLACK—Atlantic

THE MAN—Les McCann—A&IA

THE WiZ—Various Artists—MCA
{Soundtrack)

TIME PASSAGES—AI Stewart—
Arista

ALONG THE RED LEDGE-—
Daryl Hall & John Oates—RCA

CHILDREN OF SANCHEZ-—
Chuck Mangione—A&M

DOG & BUTTERFLY—Heart—
Portrait

DOUBLE VISION—Foreigner—
Atlantic

LET'S KEEP IT THAT WAY—Anne
Murray—Capitol

LIVING IN THE USA—
Lindo Ronstadt—Asylum

NIGHTWATCH—
Kenny Loggins—Col

TIME PASSAGES—
Al Stewart—Arista

W AVELENGTH—Van Morrisan—
w8

WHO ARE YOU—Who—MCA

PLATTERS/PHILADELPHIA
BURSTING OUT—

Jethro Tull-~Chrysalis

COMES A TIME—Neil Young—

Reprise
FANTASY—Aquarian Dream—

Elektra
FLAME—Ronnie Laws—UA
ON THE EDGE—

Sea Level—Copricorn
RO$S—Diana Ross—Motown
SPLENDID—Coryell Cotherine—

Elektra
STAGE—David Bowie—RCA
$TUDIO TAN—Frank Zappa—

DiscReet
WET DREAM—Richard Wright—Col

NATL. RECORD MART/
MIDWEST
BROTHER TO BROTHER—
Gino Vannell,—A&M
BURSTING OUT—
Jethra Tull—Chrysalis
CRUISIN'—
Villoge People—Casabtanca
HOT STREETS—Chicago—Col
I'VE ALWAYS BEEN CRAZY —
Waylen Jennings—RCA
LIVE & MORE—Donna Summer—
Casablanca
LIVING IN THE USA—
Lindo Ronstadt—Asylum
ONE NATION UNDER A GROOVE—
Funkadelic—WB8
PIECES OF EIGHT—Styx—A&M
TORMATO—Yes—Atlantic

RECORD REVOLUTION/
CLEVELAND
BLOODY TOURISTS—10cc—
Polydor
COMES A TIME—Ne:| Young—
Reprise
FLAME—Ronnie Lows—UA
GIANT FOR A DAY—Gentle Giant
—Capitol
I'VE ALWAYS BEEN CRAZY—
Waylon Jennings—RCA
MASQUES—Brand X—Passport
PHOTO FINISH—
Rory Gallagher—Chrysalis
TIME PASSAGES—A| Stewart—
Arista
WAVELENGTH—
Van Morr son—W8
WET DREAM—R:chard Wright—
Col

BROTHER TO BREOTHER—
Gino Vannelli—A&M
BURSTING OUT—Jethro Tull—
Chrysalis
DOG & BUTTER*LY—Heart—
Portrait
HOT STREETS—Chicago—Col
LIVING IN THE USA—
Linda Ronstaat—Asylum
MIXED EMOTICMS—
Exile—Worner-Curb
REUNION—Peter, Poul & Mary—
w8
THE MAN—Barry White—
20th Century
TIME PASSAGES—
Al Stewart— Arista
TORMATO —Yes —Atlantic

A LUXURY YOU CAN AFFORD—
Jae Cocker— Asylum
BEST OF JOE WALSH-—ABC
CHANGE OF HEART—Eric Carmen
—Arista
DANGER ZONE—Player—RSO
FROZEN IN THE NIGHT—Dan Hill
20th Centm:y
| LOVE MY LIFE—
Jim Post—Moauntain Railroad
NEVER SAY DIE—
Black Sabbath—wW8
SAVAGE RETURN—Savoy Brown—
London
TRIDENT—Kingfish—Jet
IWOL—EMI America

LIEBERMAN,
MINNEAPOLIS
DOG & BUTTERFLY—Heart—

Portrait
GENE SIMMONS—Casablanca
I'VE ALWAYS BEEN CRAZY —
Waylen Jennings—RCA
JAMES WALSH GYPSY BAND—
RCA
LIVING IN THE USA—
Linda Ronstadi-——Asylum
ON THE EDGE— Sea Level—
Capricorn
PIECES OF EIGHT—Styx—A&M

TIME PASSAGES
Al Stewart—Arista
TORMATO—Yes—Atlantic

WAVELENGTH—
Van Morrison—WB8

NEW ATTITUDE,
NEW ORLEANS
ALL FLY HOME—AI Jarreau—WB
BOBBY CALDWELL—Clouds
BROTHER TO BROTHER—
Gino Vannelli—A&M
CRUISIN'—Villoge People—
Casablanca
FLAME—Ronnie lLows—UA
GREATEST HITS—Marshall Tucker
Band—Capricorn
HOT STREETS—Chicago—Col
REED SEED—Grover Washington
Jr —Motswn
SPECIAL TOUCH-—Crackin'—W8B
THE MAN—Barry White—
20th Century

SOUND TOWN/DALLAS
A LUXURY YOU CAN AFFORD—
Joe Cocker—=Asylum

ANIMAL HOUSE—MCA (Sound-
track)

BR'NG ON THE MIGHT—
Racing Cars—Chrysalis

GET OFF—Ffoxy—Dash

ISIT $STILL GOOD TO YA—
Ashford & Simcson—WB

QUAZAR—Arista

SUNBEAM—Emotions—Col

SWITCH—Motowrn:

TRICKSTER— Jet

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Fuil Moon

INDEPENDENT RECORDS/
COLORADO
ALICIA BRIDGES— Polydor
ALONG THE RED LEDGE—
Daryl Hall & Jishn Oates—RCA
CRUISIN'—Villoge People—
Casablanca

DOG & BUTTERFLY—Heort—

Portrait
I'VE ALWAYS BEEN CRAZY—

Waylon Jennings—RCA
LIVING IN THE USA—

Linda Ronstadt—Asylum
MONEY TALKS—Bar Kays—Stax
SUPERSTAR—Bob McGilpin—

Butterfly
THE MAN—Les McCann—A&M
TIME PASSAGES—

Al Stewart—Arista

BROTHER TO BROTHER—
Gino Vannelli—A&M
BURSTING OUT—Jethro Tull—
Chrysalis
CHILDREN OF SANCHEZ—
Chuck Mangione—A&M
DOG & BUTTERFLY—Heart—
Partrait
HOT STREETS—Chicago—Col
I'VE ALWAYS BEEN CRAZY—
Waylon Jennings—RCA
LIVE & MORE—Donna Summer—
Casablanca
LIVING IN THE USA—
Linda Ronstadt—Asylum
TIME PASSAGES—AI| Stewart—
Arista
TORMATO—Yes—Atlantic

AGAINST THE GRAIN—
Phoebe Snow—Cel
BEST OF DAVE MASON—Col
BLOODY TOURISTS—1 Occ—-Polydor
CARNIVAL—Maynard Ferguson—
Col
COMES A TIME—
Neil Young—Reprise
GIANT—Johnny Guitar Watson—
DIM
HEAT IN THE STREET—
Pat Travers Band—Polydor
ROSS—Diona Ross—Motown
STAGE—David Bowie—RCA

LICORICE PIZZA/
LOS ANGELES

BETTY WRIGHT LIVE—Alston
BISH—Stephen Bishon—ABC
BROTHER TO BROTHER—
Gino Vannelli—A&M
I'VE ALWAYS BEEN CRAZY—
Waylon Jennings—RCA
MR. GONE—Weather Report—Col
M.U.I. ALBUM—Beach Boys—
Brother/Reprise
Q: ARE WE NOT MEN—Devo—W38
REUNION—Peter, Pou! & Mary—

w8
ROAD TO RUIN—Ramones—=Sire
STAGE—Dovid Bowie-—RCA

MUSIC PLUS/LOS ANGELES

COMES A TIME—
Neil Young—Reprise

GIANT—Johnny Guitar Watson—
DM

GREATEST HITS—Marshall Tucker
Band—Capricorn

HELL OF AN ACTION TO FOLLOW
—Willie Bobo—Col

NEVER SAY DIE—Black Sabbath—
we

NEW WARRIOR—Bobby Lyle—
Capitol

ON THE EDGE—
Sea Level-—Caoricorn

SOFT SPACE—Jeff Lorber's Fusion
Inner City

STAGE—David Bowie—RCA

TOTO—Col

EVERYBODY'S RECORDS/
NORTHWEST

BLOODY TOURISTS—10cc—Palydor

CARS—Elektra

CHILDREN OF SANCHEZ—
Chuck Mangione—A&M

COME GET IT—Rick Jomes—
Gordy

I'VE ALWAYS BEEN CRAZY—
Waylon Jennings—RCA

LIGHTS FROM THE VALLEY—
Chilhwack—Mushroom

LIVING IN THE USA—
L nda Ronstadt-—Asylum

NEXT OF KIHN—
Greg Kihn—Berserkley

TIME PASSAGES—AI Stewart—
Aristg

WAVELENGTH—Von Morrison—
w8
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PRICE CODE: F—698 G—798 H—998 [(—1198 J—1298 K-—13.98
TITLE, ARTIST, Lebel, Number, (Distributi Label
oer ey, T Number Lt ol N rs. Oon EX] s5 SOME ENCHANTED EVENING BLUE OYSTER CULT/
N 14 CHART Columbia JC 35563 4 |G
50 50 AJA STEELY DAN/ABC AA 1006 55 (G
1 1 GREASE (ORIGINAL 51 51 STREET-LEGAL BOB DYLAN/Columbia JC 35453 16 |G
EB] se switcH/Gordy G7 980R1 (Motown) 7|6
SOUNDTRACK] 53 56 BETTY WRIGHT LIVE/Alston 4408 (TK) 13|6
RSO RS 2 4002 24 | 1 54 57 COSMIC MESSENGER JEAN-LUC PONTY/Atlantic SD 19189 7 | G
55 49 PYRAMID ALAN PARSONS PROJECT/Arista AB 4180 176
(14th Week]) 56 60 DANGER ZONE PLAYER/RSO RS 1 3036 5/6
57 52 SONGBIRD BARBRA STREISAND/Columbia JC 35375 20 | G
2 2 DON'T LOOK BACK BOSTON/Epic FE 35050 8) G 58 62 THE CARS/Elektra 6E 135 126
BN 9 UVING IN THE USA LINDA RONSTADT/Asylum 6E 155 3| G ET] 75 THE MAN BARRY WHITE/20th Century Fox T 571 2|6
4 3 DOUBLE VISION FOREIGNER/Atlantic SD 19999 16| G [X) 77 REED SEED GROVER WASHINGTON, JR./Motown M7 910R! 3 |G
5 4 WHO ARE YOU THE WHO/MCA 3050 7|6 61 54 HEARTBREAKER DOLLY PARTON/RCA AFL1 2797 nle
6 5 SOME GIRLS ROLLING STONES/Rolling Stones COC 39108 E 70 CITY NIGHTS NICK GILDER/Chrysalis CHR 1202 4|6
(At 18| G 84 I'VE ALWAYS BEEN CRAZY WAYLON JENNINGS/RCA
10 PIECES OF EIGHT STYX/A&M SP 4724 N AFL1 2979 2 |G
8 7 TWIN SONS OF DIFFERENT MOTHERS DAN FOGELBERG & 64 68 RUNNING ON EMPTY JACKSON BROWNE/Asylum 6E 113 43 |G
TIM WEISBERG/Full Moon JE 35339 (CBS) 76 65 67 LIFE BEYOND L.A. AMBROSIA/Warner Bros. BSK 3135 8 |G
EX ' LIVE AND MORE DONNA SUMMER/Casablanca NBLP 7119 5 | J 81 GENE SIMMONS/Casablanca NBLP 7120 3|6
10 8 NIGHTWATCH KENNY LOGGINS/Columbia JC 35387 14| G 67 71 LUXURY YOU CAN AFFORD JOE COCKER/Asylum 6E 145 6 |G
EIJ 19 ONE NATION UNDER A GROOVE FUNKADELIC/ 73 TAKE IT ON UP POCKETS/Columbia JC 35384 4|6
Warner Bros. BSK 3209 4| G 69 69 ROBERTA FLACK/Atlantic SD 19186 56
EEJ 24 DOG & BUTTERFLY HEART/Portrait FR 35555 46 70 72 BEFORE THE RAIN LEE OSKAR/Elektra 6E 150 5|6
13 12 SGT. PEPPER'S LONELY HEARTS CLUB BAND (ORIGINAL 78 THE WIZ (ORIGINAL SOUNDTRACK] VARIOUS ARTISTS/
SOUNDTRACK) VARIOUS ARTISTS/RSO RS 2 4100 12| X MCA 2 14000 3| X
14 14 WORLDS AWAY PABLO CRUISE/A&M SP 4697 19| 6 iF] 85 MR GONE WEATHER REPORT/Arc/Columbia JC 35358 2 |G
15 6 NATURAL HIGH COMMODORES/Motown M7 902R1 22| G L8 79 SECRETS GIL SCOTT-HERON & BRIAN JACKSON/Arista AB
16 16 BAT OUT OF HELL MEATLOAF/Epic/Cleveland Intl. PE 418 4|6
34974 45| G 74 53 SUNBEAM EMOTIONS/Columbia JC 35385 |G
17 13 STRANGER IN TOWN BOB SEGER & THE SILVER BULLET 75 64 RUMOURS FLEETWOOD MAC/Warner Bros. BSK 3010 87 |G
BAND/Capitol SW 11698 22| G 86 ACE FREMLEY/Casablanca NBLP 7121 3G
19 17 THE STRANGER BILLY JOEL/Columbia JC 34987 56| G 78 80 SGT. PEPPER’'S LONELY HEARTS CLUB BAND THE BEATLES/
20 21 IS IT STILL GOOD TO YA ASHFORD & SIMPSON/ Capitol SMAS 2653 4 |G
Warner Bros. BSK 3219 7| 6 88 PAUL STANLEY/Casablanca NBLP 7123 3|6
21 18 SATURDAY NIGHT FEVER BEE GEES AND VARIOUS ARTISTS/
RSO RS 2 4001 44 | J
22 23 SKYNYRD'S FIRST AND . . . LAST LYNYRD SKYNYRD/ Q
MCA 3047 5|6 CHARTMAKER OF THE WEEK )
23 15 LIFE IS A SONG WORTH SINGING TEDDY PENDERGRASS/ \ il
Phila. Intl. JZ 35095 (CBS) 19| G [I] — comes A TiMe A
EXJ 59 TORMATO YES/Atlantic SD 19202 2 G
25 27 SLEEPER CATCHER LITTLE RIVER BAND/Harvest SW 11783 NEIL YOUNG
(Cap'tol) 18| G R
26 25 CITY TO CITY GERRY RAFFERTY/United Artists UA LA 840 G 24 | G Reprise MSK 2266 (WB) 116
30 TIME PASSAGES AL STEWART/Arista AB 4190 N
[EI] 48 HOT STREETS CHICAGO/Columbia FC 35512 2|6 N _ .
29 29 STRIKES AGAIN ROSE ROYCE/Whitfield WHK 3277 (WB] 71 G IFTR 143 JETHRO TULL LIVE BURSTING OUT/Chrysalis CH2 1201 1 |
30 31 ALONG THE RED LEDGE DARYL HALL & JOHN ?ATES/ . 82 61 NOT SHY WALTER EGAN/Columbia JC 35077 916G
RCA AFLY 2804 = 108 CRUISIN' VILLAGE PEOPLE/Casablanca NBLP 7118 1|6
[ELl 34 CHILDREN OF SANCHEZ CHUCK MANGIONE/A&M SP 6700 § | J | 96 WAVELENGTH VAN MORRISON/Warner Bros. BSK 3212 2 | &
EX] 41 BROTHER TO BROTHER GINO VANNELLI/AM SP 4722 4| G 85 91 MOTHER FACTOR MOTHER'S FINEST/Epic JE 35546 3|6
33 26 A TASTE OF HONEY/Capitol ST 11754 19| 6 86 42 CARAVAN TO MIDNIGHT ROBIN TROWER/Chrysalis CHR
34 22 BLAM! BROTHERS JOHNSON/A&M SP 4724 4| G 1189 96
35 28 DARKNESS ON THE EDGE OF TOWN BRUCE SPRINGSTEEN 87 65 EVEN NOW BARRY MANILOW/Arista AB 4164 3516
. Columbia JC 353]8/ 19l 6 88 63 MACHO MAN VRLAGE PEOPLE/Casablanca NBLP 7096 28 | G
36 23 TOGETHERNESS LTD/A&M SP 4705 18| G 98 SUMMERTIME GROOVE BOHANNON/Mercury SRM 1 3728 2| G
37 32 SHADOW DANCING ANDY GIBB/RSO RS 1 3034 196 90 LY C?&':‘Sgg/s/?m:’/ :&VXA-"S%Oi‘;” ; g
[Ef] 43 BISH STEPHEN BISHOP/ABC AA 1082 5|6 91 74 A AR
39 38 GET OFF FOXY/Dash 3005 (TK) 0l ¢ 92 93 THE GARDEN OF LOVE DON RAY/Polydor PD 1 6150 4/G
ET] 47 LET'S KEEP IT THAT WAY ANNE MURRAY /Capitol ST 11743 4| G EEY 134 STAGE DAVID BOWIE/RCA CPL2 2913 1|1
41 35 COME GET IT RICK JAMES STONE CITY BAND/Gordy G7 94 66 LOVESHINE CON FUNK SHUN/Mercury SRM 1 3725 1716
981R1 (Motown) 18 | G 95 97 PARALLEL LINES BLONDIE/Chrysalis CHR 1192 2|6
42 44 STEP W SYLVESTER/Fantasy F 9556 nle 96 83 SMOOTH TALK EVELYN "CHAMPAGNE" KING/RCA &F;L; sle
43 37 VAN HALEN/Warner Bros. BSK 3075 “|6
44 36 BUT SERIOUSLY, FOLKS . . . JOE WALSH/Asylum 6E 141 21| G 97 76 WHATEVER HAPPENED TO BENNY SANT'N'?AC[‘:'SB;QEAF{ ol
45 39 UNDER WRAPS SHAUN CASSIDY/Warner/Curb BSK 3222 11| G United Artists U L]
46 40 IN THE NIGHT-TIME MICHAEL HENDERSON/Buddah 5712 98 100 ELVIS PRESLEY SINGS FOR CHILDREN AND GROWNU
(Arista} 9| G TOO/RCA CPLI 2901 2 |G
47 45 FEELS SO GOOD CHUCK MANGIONE/A&M SP 4658 51| G 116 KEEP ON JUMPIN' MUSIQUE/Prelude PRL 12158 116
48 46 YOU SEND ME ROY AYERS/Polydor PD 1 6159 0|6 100 101 LEO SAYER/Warner Bros. BSK 3200 1le

ALBUM CROSS REFERENCE ON PAGE 48
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103
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128
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114
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115
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143

142
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124
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WAR OF THE WORLDS VARIOUS ARTISTS/Columbia JC 35290
WHEN | DREAM CRYSTAL GAYLE/United Artists UA LA 858 H
RHYTHM OF LIFE AFRO-CUBAN BAND/Arista AB 4188

SESAME STREET FEVER VARIOUS ARTISTS/Sesame Street
CTW 79005

FROZEN IN THE NIGHT DAN HILL/20th Century Fox T 558
IMAGES THE CRUSADERS/ABC AA 6030

BLOODY TOURISTS 10cc/Polydor PD 1 6161

SOUNDS . . . AND STUFF LIKE THAT!! QUINCY JONES/
ASM SP 4685

OCTAVE THE MOODY BLUES/London PS 708

ALL FLY HOME AL JARREAU/Warner Bros. BSK 3229
BOOK EARLY CITY BOY/Mercury SRM 1 3737
ROSS DIANA ROSS/Motown M7 907R1

THE WIZARD OF OZ MECO/Millennium MNLP 8009
(Casablanca)

JASS-AY-LAY-DEE OHIO PLAYERS/Mercury SRM 1 3730

NEXT OF KIHN GREG KIHN/Beserkley JBZ 0056 (Janus)

SHAUN CASSIDY /Warner/Curb BS 3067

THE CONCEPT SLAVE/Cotillion SD 5206 (Atl)

GREATEST HITS THE MARSHALL TUCKER BAND/Capricorn
CPN 0124

FOUL PLAY (ORIGINAL SOUNDTRACK]/Arista AL 9501

CHAMPAGNE JAM ATLANTA RHYTHM SECTION/Polydor
PD 1 6134

THE GRAND ILLUSION STYX/A&M SP 4637
SPARK OF LOVE LENNY WILLIAMS/ABC AA 1073
HEAVEN TONIGHT CHEAP TRICK/Epic JE 35312
POWERAGE AC/DC/Atlantic SD 19180

MORE SONGS ABOUT BUILDINGS AND FOOD
TALKING HEADS/Sire SRK 6058 (WB)

TOO WILD TO TAME THE BOYZZ/Epic/Cleveland intl. JE 35440
QUAZAR/Arista AB 4187

LEGACY RAMSEY LEWIS/Columbia JC 35483

WHO DO YA LOVE KC & THE SUNSHINE BAND/TK 607
SUNLIGHT HERBIE HANCOCK/Columbia JC 34907
OBSESSION UFO/Chrysalis CHS 1182

LOVE ME AGAIN RITA COOLIDGE/A&M SP 4699

LONDON TOWN WINGS/Capitol SW 11777

STRANGERS IN THE WIND BAY CITY ROLLERS/Arista AB 4194
BOSTON/Epic JE 34188

PAT METHENY GROUP/ECM 1 1114 (WB)

GIANT JOHNNY GUITAR WATSON/DJM 19 (Mercury)
NEVER SAY DIE BLACK SABBATH/Warner Bros. BSK 3186

FLAME RONNIE LAWS/United Artists UA LA 881 H
GOODY GOODY/Atlantic SD 19197

CHANGE OF HEART ERIC CARMEN/Arista AB 4184

OUT OF THE BLUE ELO/Jet KZ2 35467 (CBS)

WHAT ABOUT YOU? STANLEY TURRENTINE/Fantasy F 9563
MARIPOSA DE ORO DAVE MASON/Columbia JC 35285
UGLY EGO CAMEO/Chocolate City CCLP 2006 (Casablancal
TOTO/Columbia JC 35317

GET IT OUTCHA SYSTEM MILLIE JACKSON/Spring SP 1 6719
{Polydor)

BOYS IN THE TREES CARLY SIMON/Elektra 6E 128
GIANT FOR A DAY GENTLE GIANT/Capitof SW 11813
I'M A MAN MACHO/Prelude PRL 12160

151200 ALBUM CHART

151 ANIMAL HOUSE {ORIGINAL
SOUNDTRACK) VARIOUS
ARTISTS/MCA 3046

152 LARRY CARLTON/Warner Bros.

BSK 3221

153 FOREIGNER/Atlantic SO 19109

154 SNAIL/Cream CR 1009

155 CHAMPAGNE CHARLIE LEON
REDBONE/Warner Bros. BSK 3165

156 MOLLY HATCHET/Epic JE 355347

157 1 ROBOT ALAN PARSONS PROJECT/
Arista AB 7002

158 SINCE BEFORE OUR TIME OSIRIS/
Tom Dog TD 0001

159 THE BEST OF THE TRAMMPS/
Atlantic SD 19194

160 JANIS IAN/Columbia JC 35325

161 CARNIVAL MAYNARD FERGUSON/
Columbia JC 35480

162 ELVIS: A CANADIAN TRIBUTE ELVIS
PRESLEY/RCA KKL) 7065

163 FUNK OR WALK THE BRIDES OF
FUNKENSTEIN/ Atlantic SD 19201

164 LIGHTS FROM THE VALLEY
CHILLIWACK/Mushroom MRS
5011

165 STUDIO TAN FRANK ZAPPA/
DiscReet DSK 2291 (WB)

166 TRACKS ON WAX 4 DAVE
EDMUNDS/Swan Song SS 8505
{A1l)

167 ON THE EDGE SEA LEVEL/Capricorn
CPN 0212

168 THE BEST OF CHUCK MANGIONE/
Mercury SRM 2 8601

169 MASQUES BRAND X/Passport
PB 9829 {Arista)

170 OUT OF THE WOODS OREGON/
Elektra 6E 154

171 ANYWAY YOU WANT IT DEBORAH
WASHINGTON/ Aricla SW 50040

172 FOR YOU PRINCE/Warner Bros.
BSK 3150

173 ANOTHER SIDE VIVIAN REED/
United Artists UA LA 911 H

174 TEN YEARS OF GOLD KENNY
ROGERS/United Artists UA LA
835 H

175 THE BEST OF JOE WALSH/ABC
AA 1083

176 ALICIA BRIDGES/Polydor PD 1 6158

177 REUNION PETER, PAUL & MARY/
Warner Bros. BSK 3231

178 AGAINST THE GRAIN PHOEBE
SNOW/Columbia JC 35456

179 FALLEN ANGEL URIAH HEEP/
Chrysalis CHR 1204

180 QUARTZ/Marlin 2216 (TK)

181 PHOTO-FINISH RORY GALLAGHER/
Chrysalis CHR 1170

182 MELBA MELBA MOORE/Epic
JE 35507

183 HEAVY METAL BE-BOP THE BRECKER
BROTHERS/Arista AB 41B5

184 Q: ARE WE NOT MEN? A: WE ARE
DEVO DEVO/Warner Bros. BSK
3239

185 JAMES WALSH GYPSY BAND/RCA
AFLY 2914

186 HEAT IN THE STREET THE PAT
TRAVERS BAND/Polydor PD 1
6170

187 LES McCANN THE MAN/A&M SP
4718

188 LOVE & PEACE RAY CHARLES/
Crossover/Atlantic SD 19199

189 WET DREAM RICHARD WRIGHT/
Columbia JC 35559

190 ZWOL/EMI Americo SW 17005

191 PURE GOLD ELVIS PRESLEY/RCA
ANL1 0971

192 SOFT SPACE THE JEFF LORBER
FUSION/Inner City IC 1056

193 SAVAGE RETURN SAVOY BROWN/
London PS 718

194 NEW WARRIOR BOBBY LYLE/
Capitol SW 11809

195 ROAD TO RUIN RAMONES/Sire
SRK 6063 (WB)

196 DREAMBOAT ANNIE HEART/
Mushroom MRS 5005

197 VERY BEST OF DAVE MASON/
ABC BA 6032

198 THE BEST OF CROSBY/NASH/
ABC AA 1102

199 JORGE SANTANA/Tomato Tom 7020

200 LOSING YOU TO SLEEP TOMMY
HOEHN/London PS 719

ALBUM CROSS REFERENCE

AC/DC o @ .. 124
AFRO.CUBAN BAND .. P [ X]
AMBROSIA o oo o mome (5
ASHFORD & SIMPSON cee . 20
ATLANTA RHYTHM sECTlON 120
ATLANTIC STAR om aom o S
ROY A . o s .. 48
BAY CITY ROLLERS o S 134
BEATLES pama a . 78
STEPHEN BISHOP 38
BLACK SAGBATH . 138
BLON e . . 95
BLUE OYSTER CULT . .. 49
8OHANNON : 89
BOSTON @ .. 2,135
DAVID BOWIE o .. 93
BOYZZ o . 126
JACKSON 8ROWNE . . b4
CAMEO o @ . 145
ERIC CARMEN E 14!
CARS o o ® oome o
S”AUN CASSIDV o . 45,116
CHEAP TRICK .

CHICAGO . ... ..
CITY BOY ... ... ..
JOE COCKER
COMMODORES .

CON FUNK SHUN

ROBERTA FLACK o
FLEETWOOD M. . 7
DAN FOGELBERG AND TIM WEISBERG o 8

FORE GNER .. ... ..

FOXY ... ..
ACE FREHLEY .
FUNKADELIC .
CRYSTAL GAYLE
GENTLE GIANT
ANDY GIBB o
NICK GILDER ... . o R
GOODY GOODY . o 140
HALL & OATES . . o 30
HERBIE HANCOCK

HEART L L

MICHAEL HENDERSON 4
GIL SCOTT HERON AND BRIAN’ JACKSON 73
1

ILL 05
MILLIE JACKSON N V4
RICK JAMES STONE CITY BAND . 41
AL JARREAU o @@ ocoo o @ UUY
WAYLON JENNINGS . o . 63
JETHRO TULL o o0 o . 8
BILLY JOEL 19

THE BROTHERS JOHNSON’

QUINCY JONES 108
KC & THE SUNSHINE BAND 129
GREG KIKN . 115
EVELYN CHAMPAGNE KING 96
RONNIE LAWS 139
RAMSEY LEWIS 128

LITTLE RIVER BAND ..
nl(ssmv LOGGINS . .

CHUCK MANGIONE ... .. 31, 47
BARRY MANILOW 87
MARSHALL TUCKER SAND 18

DAVE MASON
MEATLOAF
MECO

SON . .
MOTHER’S FINEST
ANNE MURRAV
MmusiQu
QHIO PL
ORIGINAL SOUNDTRACK
FOUL P o .
GREASE @
SATURDAY NIGHT FEVER am o ol
SGT. PEPPERS LONELY HEARTS
D . o

ALAN PARSONS PROJECT
DOLLY PARTON
TEDDY PENDERGRASS
PLAYER ...
POCKETS
JEAN-LUC PONTY '
ELVIS PRESLEY C e

QUAZA o
GERRY RAFFERTV o
DON RAY .. .. ..
CHRIS REA .
ROLLING STONES ... o o
LINDA RONSTADT ............. o
DIANA ROSS 6o o o oo
ROSE ROYCE . o o o
LEQ SAYER . .. ... ... . L
BOB SFGER B0 oo e am
SESAME STREET FFEVER ... 104
GENE SIMMONS N

CARLY SIMON . om @ E
SLA . N 1 ¥4
BRUCE SPRINGSTEEN e 35
PAUL STANLEY cmo @ m

STEELY DAN .. .. ... ..

AL STEWART .
BARBRA STREISAND

DONNA SUMMER
ITCH

svwesrea . .'
TALKING HEADS
usrs OF HONEY .

O O

ROBIN TROWER
STANLEY TURRENTINE .
UFO o
VAN HALEN o
GINO VANNELLI .
VILLAGE PEOPLE .
JOE WALSH @ a
WAR OF THE WORLDS ...
GROVER WASHINGTON,
JOHNNY GUITAR WATSON o

WEATHER REPORT
BARRY WHITE .

LENNY WILLIAMS
BETTY WRIGHT

YES .
NEIL YOUNG .
WINGS 133
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AVAROTTI

.LERS OF THE WEEK
TAROTTI—London
TMPHONY NO. 6—

-DG

NOFF: PIANO CONCERTO
Horowitz, Ormandy—RCA

ALOME—-Behrens, Karajon

ucco—

anuguerra, Muti—Ange!
LO—Price, M., Cossutta,
ndon

S/EAST COAST
' HITS OF 1720—Columbia

ROWITZ: GOLDEN JUBILEE
tCA

PLAYS LISZT—Columbia
tOTTI—London

'AROTTI: HITS FROM
ENTER—London

)FF: PIANO CCNCERTO NO.

iINON—Horne, De Almeida
1

IME—Angel
:CO—Angel
\—London

ORLD/TSS/
LONG ISLAND

YMPLETE SYMPHONIES,
ES—Bernstein—DG

i: THE LEGEND—Angel
PLAYS LISZT—Columbia
OLIN CONCERTO NO. 2—
G

OTTl—London

AROTTI: HITS FROM
NTER—London

FF: PIANO CONCERTO NO.

ASKINE PLAY JAPANESE
IR FLUTE AND HARP—

ME—Angel
SSOLUTA—RCA

) OCTOBER 2], 1978

KING KAROL/NEW YORK

GALWAY PLAYS BACH—RCA

BEETHOVEN: MISSA SOLEMNIS—Davis—
Philips

MARIA CALLAS: THE LEGEND—AnNge!

JOSE CARRERAS SINGS ZARZUELA ARIAS
—Ensayo {Import)

MAHLER: SYMPHONY NO. 6—DG

ROSZA: THREE CHAMBER WORKS—
Entr'acte

VERDI: DUETS—Pavarotti, Ricciare!li—
London

VERDI: NABUCCO—Angel
VERDI: OTELLO—London

VIVALDI: ORLANDO FURIOSO—Horne—
RCA

ROSE DISCOUNT/CHICAGO

BACH: B MINOR MASS—Marriner—
Philips

BEETHOVEN: COMPLETE PIANO SONATAS
—Brendel—Philips

MAHLER: SYMPHONY NO. 1—Tennstedt
—~Angel

MAHLER: SYMPHONY NO. 6—DG

BRAVO PAVAROTTI—London

PUCCINI: LA FANCIULLA DEL WEST—
Neblett, Domingo, Mehta—DG

RACHMANINOFF: PIANO CONCERTO NO.
3—RCA

STRAUSS: SALOME—Angel

THOMAS: MIGNON—Horne, De Almeida
—Columbia

VERDI: OTELLO—London

SOUND WAREHOUSE/DALLAS

BACH: B MINOR MASS—Marriner—
Philips

BERNSTEIN: COMPLETE SYMPHONIES,
OTHER WORKS—Bernstein—DG

BRUCKNER: SYMPHONY NO. 5—Karajan

COPLAND: ORCHESTRAL PIECES—Mata—
RCA

MAHLER: SYMPHONY NO. 6—DG
BRAVO PAVAROTTI—London

PUCCINI: LA FANCIULLA DEL WEST—
Neblett, Domingo, Mehta—DG

RACHMANINOFF: PIANO CONCERTO NO.
3—RCA

STRAUSS: SALOME—Angel
VERDI: NABUCCO—Angel

TOWER RECORDS/
SAN FRANCISCO
BRUCKNER: SYMPHONY NO. 5—Karajon
—DG
MARIA CALLAS: THE LEGEND—AnNgel
HAYDN: IL MONDO DELLA LUNA—
Dorati—Philips
MAHLER: SYMPHONY NO. 6—DG
BRAVO PAVAROTTI—Llondon
SZYMANOWSKI: KING ROGER—Aurora

VERDI: DUETS—Domingo, Ricciarelli—
RCA

VERDI: NABUCCO—Angel
VERDI: OTELLO—London

VIVALI: ORLANDO FURIOSO—Horne—
RCA

¥ CLASSICAL

A Burst of Music From Moravia

By SPEIGHT JENKINS

B NEW YORK—Leos Janacek has
not yet received the fame or no-
tice that he deserves as a com-
poser. Melodically inventive and
lyrical, he rarely composed a
piece of hackneyed work. Yet al-
most surely because the Czech
language is so difficult to most
non-Czechs, his vocal music is
rarely performed in the U.S. As he
was an accomplished orchestral
composer, it is even mare pe-
culiar that his non-vocal work has
not found a secure place in re-
pertory.

Two recent records, one from
Columbia, the other from None-
such, should indicate something
of his skill in the instrumental
area. The Nonesuch record in-
cludes romantic and telling pieces
by Dvorak and Smetana, his two
more famous countrymen, but
the lead offering is a ravishly
beautiful performance of )ana-
cek’s Sonata for Violin and Piano,
worked on all during the period
of the First World War and com-
pleted, in 1921, about the time he

was putting finishing touches on
Katya Kabanova.

Played with feeling and bril-
liant virtuosity by Sergio Luca, the
work is romantic and highly mel-
odic in the first movement and
in the finale, both of which sug-

(Continued on page 68)

Classical Retail Tips

@ The big seller from Angel
this month is the inevitable
follow-up on Montserrat Ca-
balle’s performance of Puc-
cini’s Turandot in San Fran-
cisco in fall 1977. The Catalan
soprano has now recorded the
Chinese princess under the ba-
ton of Alain Lombard leading
the Strasbourg Philharmonic,
the orchestra of the Opera du
Rhin. Miss Caballe won excel-
lent reviews for her perform-
ances in San Francisco, and she
is joined on the recording by a
well-loved Liu, Mirella Freni.

(Continued on page 68)

Marilyn Horne—her
newest triumph—
The first complete recording of
the popular French classic

(includes the alternate finale
“Forlane” and “Alerte” from Act II)

4-RECORD SET

MARILYN HORNE
THOMAS : MIGNON

RUTH WELTING, ALAIN VANZO
NICOLA ZACCARIA, FREDERICA VON STAD!
AN BROSIAN OPERA CHORUS
PHILHARMONIA ORCHESTRA

ANTONIO DE ALMEIDA

¢

’
o TR

{

M4 34590

Another opera “first”
from Columbia Masterworks

® "COLUMBM.";”.] MARCAS REG. PRINTED IN U.S.A.
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Dialogue (Continued from page 16)

on the disc, just as it has broken on the videocassete. Which means
it looks like the floor is below $500. And it will not take all that
terribly long for it to get down to that. So in a relatively brief period
of time the price will be more than acceptable. In short, the typical
price will be around the typical price of a television set. And ! think
that's, for a while, quite acceptable.

RW: When do you expect the videodisc systems to become
available?

Donnelly: It's all pretty soon. You'll see videodiscs around this
Christmas. Not everywhere—they’ll roll it out, more than likely, so
it'll be in a couple of markets.

The phrase | use is "“Christmas 1981.” The typical middle-class
American consumer, and you can put any definition on what the
typical middle-class consumer is, will be able to say, “What shall |
put under my Christmas tree this year?” And among those choices
will be cable television with pay television, a new television set, a
video game/home computer, a videocassette machine and a video-
disc machine. All will be available, fully pipelined and handy at ap-
proximately the same price, to the typical home consumer.

RW: Will there be compatibility among the disc systems in the
near future?

Donnelly: Interesting question. | think that you will see some
battling and shaking out. Just as we did in audio. But there’s no ques-
tion that standardization is critical. It's not as critical to tape, because
you create your own standard in your own house. But it's very im-
portant to the prepackaged programming discs. So it is in all the
manufacturers’ interests to arrive at that rather rapidly, so it will hap-
pen, in my opinion. Which one will be the dominant standard, |
am not prepared to predict.

RW: How many discs will be available at first?

Donnelly: The number you hear kicked around is 300. And that’s
about a fair number, in terms of the economics of manufacture and
inventory and distribution and so on.

RW: Is the appetite for entertainment in the home likely to go up
as a result of all this?

Donnelly: That could mean, ““I don’t go to the Felt Forum to
hear . . ."” The answer to that is no. | think we’ve reached a limit on
that. We reached that when television had its impact on movies.
Because the experience of going out and being in a group and being
in a crowd and being “live” and there is a quite different experi-
ence, and people seek that out. | think you would see that that ex-
perience is increasing, faster, than the population. So | don't see
that threatened at all.

What about what one does when one is home? | think that yes,
one will have more choices. But what you’ll notice is that more
choices tends to lead to more total consumption. One of the things
that goes unperceived by most people, for example, is that under
normal prime time television circumstances, your HUT levels, or
homes using television, run around 60 percent of total television
homes, plus a minus a couple of points. What may come as a vast
surprise therefore to most people is that in fact 40 percent of the
television sets are not turned on. It seems to me to hold out the
opportunity for a great deal of incremental growth, without stealing,
taking gas out of somebody else’s tank.

RW: We hear reports that the great increase in record sales repre-
sents a growing audience that is listening to music at home rather
than watching television. Do you see such a trend?

Donnelly: Familiarity breeds love. And love breeds security and a
certain kind of casualness. Most of the people who are my age or
older bought their own first television set. People who are younger
than | am, when they left home to go away to college or to form
their own household of whatever variety, took that set with them,
just like they took the alarm clock and their shirts. They love televi.
sion, these television tube babies, if you will, but they’re familiar
with it, and they treat it therefore with more security and casualness.
They don’t sit down, in Paul Klein’s phrase, and watch the telly,
and then make the choice of the least objectionable program. They're
much more inclined to be, on a relatively modest level, selective.
They’re more inclined to take it for granted, but at the same time
more inclined not to miss a certain show. They are more addicted
to television in one sense of the term, and less addicted in another
sense of the term.

The same thing is true of audio—a whole generation has simul-
taneously learned, greater than our parents ever did when ‘“swing
and sway” was on, to appreciate audio, and they also have a cer-
tain mount of affluence, and the record business’ marketing has
gotten better. And you put all that together, | don’t think it's because
they’'ve learned to dislike things, | think it's because they’ve learned
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to like things. And they have the money to afford them.

Look at anybody’s experience—look at somebody at the low end
of the spectrum. They like having a record player and a television
set and enough records available to them so they can make a choice.
So that even though people are buying records in larger amounts,
I don’t know that they’re listening to them more.

RW: Will the growth of choices for home entertainment tend to
confine certain types of entertainment to certain particular media?

Donnelly: | have a favorite comment about that. We all use the
words “special interest programming,” right? You just used it, you
find it in the cassette business, the disc business, the cable business,
you name it, you got it. The answer to the question is, “What is
special interest programming?” We all use the word as if we knew
what it meant. Now, of course, we know what it means—it means
opera or how to fix your car.

Well, | offer you an alternative definition: special interest pro-
gramming is any programming which is uneconomical in its distribu-
tion system—for example, any television show you've seen can-
celled, although it has 18 million people watching it each week.
Well, 18 million people ain’t very special. You sell a million records,
that used to be sort of spectacular. Well, to a broadcaster one mil-
lion would be death in the afternoon. But for the record business it's
a lot, it is a mass audience.

As more and more media come into a marketplace, they tend to
do more and more what they can do best. The best analogue is what
happened when television came in, what happened to radio. Radio
took gas for a while, or floundered, until it understood its own tech-
nology. Up until then it didn't have to. And now it's making more
money than ever.

So if you take that and say, “Is television likely to change at some
point out there,” not 1981 by any means, maybe 1990—then be more
abstract. Look into the technology itself. And you will find that what
the technology itself has beside video motion, its closeness to imitat-
ing human life, well the video disc will have that. What the video
disc won’t have is what broadcast television has, not matter how it's
distributed—the capacity to be instantaneous and simultaneous. There-
fore, if one is being really abstract, one would move along that kind
of a track and say, “Will there be more inclination for broad-based
television programming to be actuality-oriented as opposed to
‘Bonanzas’ on tape?” And the answer is, if you're being abstract,
that that is certainly a good working hypothesis, even if I'm not pre-
pared to accept it right off the top.

“
& The Jazz LP Chart

OCTOBER 21, 1978 20. TROPICO
1. CHILDREN OF SANCHEZ GATO BARBIERI/A&M SP 4710
K M ION M SP 67 21. HEAVY METAL BE-BOP
2. SSE:SEESNG ONE/AR 6700 THE BRECKER BROTHERS/Arista AB 4185
R TON, JR./M 22. SUNLIGHT
AT IS C), AT HERBIE HANCOCK/Columbia JC 34907
3. COSMIC MESSENGER 23. SOFT SPACE
JEAN-LUC PONTY/Atlantic SD 19189 THIEC J]Eggé LORBER FUSION/Inner City
4. MR, GON
R 24. BEFORE THE RAIN
WAL A AR G LEE OSKAR/Elektra 6E 150
5. SECRETS 25. LARRY CARLTON
GlIL SCOTT-HERON & BRIAN JACKSON/ Warner Bros. BSK 322)
Arista AB 4189 26. THE GREETING
6. IMAGES McCOY TYNER/Milestone M 9085
THE CRUSADERS/ABC AA 6030 (Fantasy)
7. YOU SEND ME 27. THE BLUE MAN
ROY AYERS/Polydor PD 1 6159 STEVE KHAN/Columbia JC 35539
8. CARNIVAL 28. WEEKEND IN L.A.
MAYNARD FERGUSON/Columbia GEORGE BENSON/Warner Bros. 2WB
JC 35480 3139
9. WHAT ABOUT YOU? 29. OUT OF THE WOODS
STANLEY TURRENTINE/Fantasy F 9563 10 gsiigsf‘gsskrra 6E 154
10. PAT METHENY GROUP b
ECM 1 1114 (WB) JOHN KLEMMER/ABC AA 1068
11. LEGACY 31. DON'T STOP THE CARNIVAL

RAMSEY LEWIS/Columbia JC 35483 SONNY ROLLINS/Milestone M 55005

12. ALL FLY HOME (Fantasy)
32, SUNBELT
13. ;‘;,;Q"D';"‘”/ R HERBIE MANN/Atlantic SD 19204
CHICK COREA/Polydor PD 1 6060 33. 15&5 McCANN THE MAN
14. FEELS SO GOOD . A&M SP 4718
CHUCK MANGIONE/A&M 4658 4. A SONG FOR YOU
15. SOUNDS . .. AND STUFF LIKE RON CARTER/Milestone M 9086 (Fantasy)
THATH 35. TRUE STORIES
U e G D e DAA\gaz%Aleous & TONE/Arista
16. IN THE NIGHT-TIME 36. R
Ml&l:iAs'Eals HENDERSON/Buddah BDS 5712 Jéé"smﬁéffgg& £
37. LOVE SATELLITE
7. S'Mg:'ﬂ:gu%;ix"ESS'ON'DE"" RONNIE FOSTER/Columbis JC 35373
8 . 38. MAHAL
T T A S B EDDIE HENDERSON/Capitol SW 11846
CALDERA/Capitol SW 11810 39. BEST OF KEITH JARRETT
19. FLAME Impulse 1A 9348 (ABC)
RONNIE LAWS/United Artists UA 40. FREESTYLE

BOBBI HUMPHREY /Epic JE 35338
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Bar COding Survey (Continued from page 10)

other hurdle. Noting the guide
being prepared by NARM, Dennis
said ““One problem remains that
a lot of people simply don’t know
what it's about. Supermarkets are
where the code was introduced,
and there all the products carried
have the code, yet most markets
still use a visual read-out.”

Yet Dennis dismissed one of
the earliest problems anticipated,
rejection by artists via the graphic
art approval clause many now
obtain, as a minor hurdle.

More important in his view is
the question of how the code
will be utilized to carry various
types of information. ‘At this
company,” explained Dennis,
“the prefix determines the price,
and we’re not sure if we can fit
al! the information we need on
the number of digits provided by
the bar code. If we can, we think
it can be a help.”

While a number of labels mir-
ror that stance, several sales
executives remain more out-
spoken in their support of the
bar code format. Stan Layton, na-
tional sales manager at Chrysalis,
commented, "If it was up to me,
I'd do it tomorrow. But everyone
is somewhat averse to change;
no one wants to be first or last,
but everybody can just come in
in the middle.” Layton is among
those respondents who suggested
the greater data fund generated
by coding would prove especially
beneficial to smaller labels, not
just the giants. “We need some
kind of system to get better con-
trols. | believe (bar coding) is
the future of the industry, but it's
very unattractive to an industry
that wants to make everything
attractive.

“It's got to help everybody,
with returns, royalties, sales data,
inventory controls; it will supply
more accurate information... |
could press a more accurate sup-
ply of records, especially with a
new recording artist. It would
eliminate a lot of returns prob-
lems.” Layton estimates full im-
plementation of coding could
rapidly reduce industry returns
by as much as half, and further
notes that accounting would be-
come much more meaningful in
that standard accounting practice
would eventually shift from ship-
ping figures to actual retail sales
as a result of the more detailed
data available.

Regardless of their enthusiasm
or lack of interest in the prospect
of coding product, label execu-
tives are in general agreement
that the cost and complexity of
coding make it unlikely that
smaller firms will actively imple-
ment the code before the two
largest industry companies, CBS
and the WCI labels, make their
move.
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RIAA president Stanley Gorti-
kov conceded that “Things are
kind of in a holding pattern,”
adding that it's unlikely any ma-
jor label would be able to code
product before January 1. But
Gortikov did not view such a
delay as problematic, agreeing
that strong fourth quarter busi-
ness in keeping most labels so
busy that coding has, of neces-
sity, been given lower priority.

Some industry leaders are more
critical. At Casablanca, senior VP
Larry Harris noted, “CBS and
WEA were supposed to be in the
forefront of this thing, and they
haven’t done anything. For this
to be effective, everybody has to
do it; stores aren’t going to in-
vest in scanning equipment if
the companies aren’t behind the
move.” Like a number of label
execs, Harris says active imple-
mentation is unlikely until the
majors make their move.

At the majors, however, sour-
ces indicate the slow progress
may be due to the need for fur-
ther a research and study, not
just a lapse in interest. Jim Walk-

er, controller for Warner Bros.,
observed, “The whole process is
a lot more complicated than peo-
ple might think. [ question
whether retailers are aware of the
vast number of problems faced
in implementing bar coding.”
For Warners, for example, differ-
ent numbering systems for vari-
ous custom labels, as well as
changing label affiliations, raise a
number of potential hurdles; as
Walker noted, Warners has stop-
ped distributing some lines, like
Chrysalis and Capricorn, while
picking up others, such as Island
and ECM, raising the problem of
possible number duplications.

Thus, while ABC Records is one
of the only firms to have ob-
tained a manufacturer rnumber,
sales and merchandising vice
president Arnie Orleans com-
ments, “I'm a strong proponent
of the bar code fcrmat, but it
will take a while to implement
it sensibly.” Similarly, Capitol,
which was another early appli-
cant, has yet to bar code product,
again reportedly due to cngoing
study of implementation.

The Coan (Continued from page 26)

Park,” and releasing it under the name “Endless Summer” . . . Ap-
parently closer to truth, but thus far little cause for a signing war,
is the emergence of a Fresno band called Elvis Presley and The
Beatles. We'd hate to be their lawyer.

OTHER NEWS: Ariola’s Japan, who reportedly just sold 48,000
copies of their new album in two days over in the real Japan, will

tour the U.S., starting November 6 in San Francisco . .

Former Yes

keyboardist Patrick Moraz will join the Moody Blues on their upcom-
ing tour, replacing Mike Pinder, who has taken ‘‘a leave of absence”

. . Tom Scott’s new band, who will open their mostly-east coast
tour on October 31, includes guitarist Steve Khan, keyboardist Russell

Ferrante, bassist Jim Haslip, and drummer Ron Aston

. . . Currently

at Secret Sound in NY: Phyllis Hyman, Tony Williams, and Falcon Eddy
. . . We always knew that former RW staffers Lenny Beer and Toni
Profera would come to no good when they split these friendly con-
fines, but we were only partly right. Seems that MusicVision, the indie
promotion outfit with Beer, Profera, Dennis Lavinthal and Howard
Gilman, currently has six bulleted singles on the RW pop chart. Not

bad for a bunch of Yankee fans.
Gale Force

As one facet of the initial advertising campaign for ABC recording artist Arlyn Gale,
ABC staffers personally delivered a truck-load of Gale’s “Back To The Midwest Night”
Ip to Tower Records’ Sunset Boulevard store. The theme of the Gale trade campaign is
“Detonation: Platinum!”, with the ad photo depicting copies of the album being han-
dled by a detonation expert, clad in explosive squad attire, complete with a huge
face mask and gloves. Copies of Arlyn Gale's debut disc were unloaded from boxes
marked: DANGER. HANDLE WITH CARE. ARLYN GALE. Pictured from left, are: special
detonation expert; Mike Weiss, marketing coordinator; Marvin Deane, director of trade
ligison; Stuart Kusher, creative director; Sonny Carter, director of gospel music; and

Phillip Mandell, sales representative.

1994 Embarks on

‘Low Cost’ Tour

W LOS ANGELES — A&M artists
1994 will be visiting over 30
cities on an extensive, ‘low
cost” concert tour, planned in
conjunction with radio stations
in each market.

The tour began October 6 in
Chicago when WLUP sponsored
a “Can Jam” with food donations
going to "lLittle City,” a local
charity organization geared to
aid underprivileged children. En-
trance fee to the 1994 appear-
ance at Riviera Theatre was two
cans of food.

In most cities the ticket prices
will be in the $1.00 to $2.00
range. Often the sponsoring sta-
tion will fix the prices to coordi-
nate with their dial frequency,
i.e., the radio sponsor located
at 102 FM would price concert
tickets at $1.02.

The 1994 tour was put together
by Lenny Bronstein, national pro-
motion director, and Martin
Kirkup, artist development direc-
tor.

The tour will hit major and
key secondary markets such as
Buffalo, Boston, Washington,
D.C.,, Toledo, Cleveland, and
Des Moines, playing in halls or
clubs ranking from 600 to 4000
capacity. The tour will be sup-
ported by advertising dollars on
a market-to-market basis and
1994 will participate in personal
in-store appearances. Special dis-
play materials, sposters, and T-
shirts are being provided in help-
ing establish a strong retail
awareness of the band.

Interworld, SIE Pact

8 LOS ANGELES — Michael
Stewart, president of Interworld
Music, has finalized details of a
long-term co-publishing agree-
ment with Tom Sarnoff and his
Sarnoff International Enterprises,
Inc. The pact calls for Inter-
world’s worldwide representation
on all SIE copyrights. Sarnoff’s
publishing companies are Sarin-
tent Songs, Inc. (ASCAP) and
Sarine Music, Inc. (BMI).

SIE president Tom Sarnoff is
the former NBC staff executive
vice president in charge of the
west coast. He formed his own
production company in 1977 and
since that time has been en-
gaged in numerous impressive
projects.

Currently Sarnoff is preparing
a family arena show based on
Hanna-Barbera characters. It pre-
miers in Perth, Australia next
January 1, and will tour in the
U.S. later. SIE is taping a version
of the show, with Michael Lan-
don hosting, for airing over NBC
during the Easter season. The
score was composed by Dominic
Frontiere with lyrics by Molly-
Ann Leikin.
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Radio Replay

By NEIL McINTYRE

@ For those of you looking for something different
in the way of radio programming, you might think
about a radio show based upon a TV station. The
promotion value could be wonderful. There would
be some problems describing the picture over the
radio, especially the colors of the sets, and the
clothing, but it would be an attention-getter.
Where you decide to put the TV station is up to
you. Cincinnati is already being used, so how
about Madagascar? The first show could be the

] changing of the format going from old movies to
old TV shows. | know this sounds pretty exciting; imagine all the fun
you’ll have explaining everything to the listening audience. Well, what
are you waiting for? You better get started before your competition
reads this.

I AM PERSON: Recently, a group of women formed a panel at the
Radio Music Report convention in Atlanta, and instantly made the
panel important by not allowing men to attend. The exclusion of the
men was more than a gimmick to command attention; it allowed
the women to speak freely about their problems in a male dominated
business.

This panel was represented by Christy Wright, RW;Susan Wax,
Champion Entertainment; Margo Knesz, RCA; Sherri Toennes, Charter
Broadcasting; Sheila Chlanda, Columbia; Leslie Wing, KFRC, and Linda
Alter, independent promotion. Some of these women had started out
their careers as secretaries, and believed that one reason for advance-
ment has been the ability to act like a professional and in turn be
treated like one.

The entertainment business has never had much trouble accepting
women as performers, but only in recent years has the radio industry
given women on-the-air jobs, and management responsibilities. Most
of us know why there’s an increasing number of women becoming
part of broadcasting, because they have become successful. Not every-
body in the smaller markets is convinced that a female voice is what
the listeners would like to hear doing the news or entertaining on a
music show. The ratings and the increase of advertisers wanting a
female voice to represent their product has gone a long way in helping
women gain acceptance with the managers of radio stations. If you're
in a hiring position at a radio station and want to take advantage of
some untapped energy, you should be considering women for your
organization as on-the-air talent or for advancement in management.

Many women in the entertainment business know where they’re
going. They have set their goals, planned their careers, and are now
going after it. The men of the world should be prepared to make good
use of this additional women power, and let it be reflected on your
audience, not just on-the-air, but through programming decisions that
have everybody in mind.

THE ORIGINAL CASTING: Something you won’t read about in other
trades is the casting call for the up-coming movie “Our Bullets Mean
Business.” This will be a not-so-real-life saga of the people at Record
World magazine, and will hopefully capture some of the day-to-day
excitement in the radio and music industry. This is the first casting call,
and some of the RW family will be playing themselves, and losing two
out of three. Portia Giovinazzo will play the part of an Italian eyechart,
Basil Nias will spend the entire movie searching for the black-oriented
truth, Alan Wolmark will play the part of a manager of national album
promotion and special projects for Atlantic Records. The drama of the
script unfolds in the glass canyons of New York City, and by phone
line to different parts of the world. One of the most chilling scenes is
the operation on Mike Vallone to remove a dial tone from his ear. This
will keep you on the edge of your seat—it kept Mike on the edge of
his. 1 don’t want to spoil the ending, but, there’s this scene with
Sophia Midas—Oh!! almost told you. This entire production will be
explained by Sam Sutherland and Samuel Graham, after all, they’re in
Hollywood, the home of the stars. | will be holding telephone audi-
tions starting next week. This could be your big chance!

(Continued on page 53)

GE Acquiring Cox

(Continued from page 3)
production. Two newspapers
owned by the Cox family, The
Atlanta Journal and The Atlanta
Constitution, will not be affected
by the transaction, although G.E.
chairman Reginald Jones said G.E.
would be required by federal
rules to sell at least three TV sta-
tions, in addition to one AM and
five FM stations, if the merger is
completed.

Cross-Ownership

The chairman of the Cox
Broadcasting executive commit-
tee, Garner Anthony, said a ma-
jor factor in the proposed merger
is ""the increasing regulatory pres-
sure on common ownership of
different media in the same mar-
ket area.”

Other Properties

Currently, General Electric has
the following radio and televi-
sion properties: KOA/KOAQ-FM/
KOA-TV, Denver; KFOG-FM, San
Francisco; WJIB-FM, Boston;
WGY/WGFM-FM/WGRB-TV, Al-
bany; WSIX-AM&FM, WNGE-TV,
Nashville. Cox Broadcasting’s list
of stations includes: WSB AM-
FM & TV, Atlanta; KTVU-TV, San
Francisco; WWFH-FM, Philadel-
phia; WIIC TV, Pittsburgh; WLIF-
FM, Baltimore; WSOC AM-FM &
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“Wrong country, Mac.”

TV, Charlotte; WHIO-AM-FM-TV,
Dayton; WIOD & WAIA-FM, Mi-
ami; KFl & KOST-FM, Los An-
geles.

Y97/New York Making

Format Adjustments

8 NEW YORK—Dennis Waters,
program director of WYNY in
New York, has given New York an
interim sound of Beatles music for
the last two weeks, as Waters and
his staff were preparing adjust-
ments in the music and presenta-
tion of the soft rock format to be-
gin Monday (16).

New Staff

Les Davis and Roberta Altman
are the new morning team, re-
cently of WRVR, Waters’ former
station, and are part of the
change in presentation. It remains
to be seen whether the influence
of jazz programming will be part
of WYNY’s adjusted format struc-
ture.

Cassidy Platinum

8 1OS ANGELES "Under
Wraps,” Shaun Cassidy’s third
Ip for Warner/Curb Records, has
been certified platinum by the
RIAA.
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Double Platinum For WKLS

Radio station WKLS-FM in Atlonta wos presented with two platinum A&M albums
recently for Styx’ ‘‘The Grand lllusion’” and Chuck Mangione's *“‘Feels So Good." Pic-
tured ore Keith Allen of WKLS (left), and Johnny Shuler, A&M's local promotion

manager for Atlanta.

Capitol Taps Two

8 LOS ANGELES — Dan Lyons
has been named promotion man-
ager for the Washington, D.C.
district for Capitol Records and
Tom Barnard has been appointed
promotion manager for the Min-
neapolis district, announced Bruce
Wendell, vice president, promo-
tion, Capitol Records, Inc.

Lyons joined Capitol’s sales de-
partment during the summer of
1976 as a customer service rep-
resentative in the Washington,
D. C. district. In August, 1977, he
was promoted to territory man-
ager in the same district.

Barnard was formerly Ariola
Records’ promotion manager for
the Minneapolis area. He has a
background in radio as an air
persondlity, first with KSTP/ Min-
neapolis (1973-75), then WDGY/
Minneapolis ('75-'77) and ulti-
mately WAPE/Jacksonville, Flor-
ida ('77-'78). He joined Ariola
Records in Minneapolis in March
of this year.

Both Llyons and Barnard will
report to Steve Meyer, Capitol’s
national promotion manager, who
is based at the Capitol Tower in
Hollywood.

Radio Replay

(Continued from page 52)

MOVES: John Duncan named PD at WAAF-FM/Worcester. Paul
Lemieux, assistant PD, will also be the station’s MD . . . WRKO/
Boston looking for outstanding morning talent. Send tapes/resume
to Mark McKay, RKO General Bldg.,, Government Center, Boston,
Mass. 02114 . . . Debbie Calton is new MD at WQMX/Tampa from
WRPL/Charlotte . . . Chris Shebel to WCOL/Columbus on-air from
WSPT/Stevens Point . . . J. Thomas Smith joins WPIK/WXRA in Wash-
ington, D.C. in programming research and production from KMJO/
Houston . . .New line-up for WAZY/Lafayette: 6 a.m.-10 a.m. Keith
Harris; 10 a.m.-noon PD Jeffrey Jay Weber; noon-3 p.m. Scott Dugan;
3 p.m.-7 p.m. MD Lou Patrick; 7 p.m.-midnight Steve West; midnight-
6 a.m. Bob Leonard . . . Former MD and morning drive personality at
WYNY(Y97) Bree Bushaw is looking for on air shift; phone: (201) 935-
4590 . . . Portia at RW west reports: Chuck Evans new PD at KTLK/
Denver, and Paula Matthews appointed MD . . . Larry Nielson new PD
at KDFB-FM/Phoenix from KAFY/Bakersfield . . . David Bramnick has
been named general sales manager at KSAN/San Francisco . . . KUHL/
Santa Maria has on air opening; send tapes/resume to Denny Luell,
Box 166, Santa Maria, Ca. 93456 . . . WNDE/Indianapolis has opening
for night time on air; send tapes/resume to Jeff Lucifer, PD, 6161
Fall Creek Rd., Indianapolis, Ind. 46220 . . . Mark Cooper doing mid-
days at KWST/Los Angeles . . . Send your moves, changes and station
pictures to either Portia RW west (a Dodger fan), or in the east to Neil
(The Yankee) Mcintyre.
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Gilder's 'Work Record' Is Number One;
Disc Is Chrysalis’ 1st No. One Single

(Continued from page 12)
indicators we had on ‘Hot Child
In The City’ are showing their ap-
proval of this song.”

Gilder’s success also coincides
with Chrysalis’ most active fourth
quarter release schedule to date,
and is backlit by one of the la-
bel’s stronger album chart pro-
files in some time, with five Ips
currently charting, including sev-
eral titles from the label’s just-
shipped October release. Gilder's
stature as a Canadian act devel-
oped in close tandem with Chry-
salis’ domestic U. S..staff is also

N
cited as a key achievement for
the company, which originally

opened shop in the states as “a~|.

custom label operation domi-
nated by British talent.
Artist Cooperation

To Sal Licata, senior VP, Gild-
er's success is ‘“just such a suc-
cess story.” Conceding the artist’s
initial release for the label-gen-
erated little attention on either
the Ip or single side, Licata said
the current record’s success re-
sulted from Gilder’s willingness
to work with the label in revamp-
ing his career plan. “Last year, we
gave him some dollars and told
him to get a group together, and
we asked him to do some club
dates... to build a following,”
Licata explained. Club dates in
the west were used to draw re-
tailers and local radio support,
with virtually every department
involved throughout, according to
Licata, who cited a long-term

Journey Platinum

B NEW YORK — Columbia re-
cording group Journey's latest
album, “Infinity,” has been certi-
fied platinum by the RIAA.

polvdor

push from national sales man-
ager Stan layton, along with art-
ist development chief Russ
Shaw’s success in placing Gilder
on a number of TV variety series,
as typical of the multi-levelled
effort.

Licata says the label expects
the second single will bring them
their first foray into multiple ac-
tive chart items from the same
act, another label step forward,
and projects album tallies could
repeat the single’s gold success
by the end of the quarter.

Yates To KWST

B LOS ANGELES — Century
Broadcasting vice president Shel-
don Grafman last week announc-
ed that the company’s L.A. sta-
tion, KWST, has obtained the
services of Tom Yates as program-
ming consultant.

Yates was with rival KLOS for
six years. It was the highest rated
FM rock station in the market for
most of that period. Yates left
KLOS nearly a year and a half
ago to become an independent
consultant.

Cole to KMEL

Century’s national program di-
rector, Bob Burch, said that west
coast pd Bobby Cole would once
again devote his energies solely
to KMEL in San Francisco. Burch
added that the move would,
“help strengthen and consolidate
the status of both stations.”

Yates will officially begin work-
ing with KWST October 23rd.

Century Broadcasting also owns
and operates W100 in Chicago,
WABX in Detroit, and KSHE in St.
Louis in addition to KMEL and
KWST. All are FM stations.
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DiscoFile

(A weekly report on current and upcoming discotheque breakouts)
By VINCE ALETTI

@ It's impossible to keep up with the rush of interesting disco discs
in recent weeks, but here’s a quick round-up of some that you should
pick up on right away: Gene Chandler, off the scene for some time,
makes a major comeback move with “Get Down"” (Chi-Sound/20th
Century), a bright, perky cut with a loose structure that opens up
constantly for a variety of instrumental breaks. A jittery, chirping
synthesizer pattern ties the song together and a stuttering chorus
(“Get down, baby ba-ba-baby get down”) strikes a playful note, but
it's the frequent changes in Carl Davis’ production (and Rick Gianatos’
disco mix) that turn the track around and, at 8:14, there’s never a
dull moment . . . Peaches & Herb are also back (which reincarnation
is this?) sounding quite unlike any of their former selves on ““Shake
Your Groove Thing” (Polydor), a Freddie Perren production that’s
already getting a lot of excited feedback. “Shake” is pop/funk with
Perren’s usual slick veneer but the balance here tilts slightly toward
funk and the arrangement is lively enough to burn right through the
gloss. Sounds like the early Sylvers chorus work at times—stinging,
sweet—with a great intro, exra-snappy breaks and a percolating, bassy
synthesizer line to keep things jogging at a cute pace. Right on target
and ideally timed at 6:36 . . . Chic’s “Le Freak” (Atlantic), on the
other hand, seems merely ultra-sheen pop—catchy as hell and,
according to early reports, a crowd-pleaser, but not a whole lot
more. The guitar line is a great hook as is the ‘‘Freak out!”” chorus
segment, but “Le Freak”” has neither the inspiration nor the stream-
lined sophistication that made ‘“Dance, Dance, Dance’ click instantly.
Yet this is likely to be the most commercially successful of the freak
records released so far if only because the others (Universal Robot
Band’s “Freak With Me,” still the best, and “Freak On’ by Lemon)
were too genuinely freaky.

After a few months as an import from A&M in Canada, “A Little
Lovin’ (Keeps the Doctor Away)” by The Raes, one of the season’s
sunniest records, is now available as a 12-inch from A&M in the
States. And not a minute too soon—the song, which has been gen-
erating a lot of interest in the last few weeks, popped up on three
out of four top 10s this week which helped nudge it into the Top 20
just before the U.S. version was issued. The feeling here is pure pop
but the zing of the female vocals, especially the cutting lead; the
soulful sax break; and the key percussion/high-hat break near the
end raise it above the ordinary. John Luongo gets co-production
credit for his disco mix, seven minutes in length . . . Another popular
Canadian record now out on a domestic label is the Wonderland
Disco Band’s “Wonder Woman Disco,” released by Roadshow
(through UA) with an ““American version” (6:57) on one side and a
“European version” (about 12:30) on the other. Putting aside the

essential triviality of the song’s lyrics (“In my satin tights/I'm just
fighting for your rights/And the old red, white and blue”—what can
you expect from a tv theme?), both versions are amazingly good,
with the “European’” one a fine example of how a creative, take-it-to-
the-limit arrangement can transform otherwise flimsy material. The
"“European” side (both versions were recorded, by the way, in Los
Angeles) slides through some very freaky changes, throwing in a
little orgasmic heavy breathing; some amusing screams of ‘“Shake
my wonder-maker;” “Star Wars” synthesizer effects; delicious horn,
vibes, synthesizer solos—all of it in unexpected juxtaposition so the
listener/dancer is constantly involved. Happily, the “American” side,
though more straightforward, is no less sparkling. A pleasant surprise
no matter which way you flip it . . . Tom Moulton produced the
new Charo record, “Olé, Olé” (in a limited edition of hot pink vinyl
from Salsoul) in a flashy, energetic style that sounds like Santa
Esmeralda Philly style. At times John Davis’ dense arrangement of
flamenco guitar, castanets, quick handclaps, horns, strings, synthe-
sizers, etc., etc. whirls at such a frantic speed it becomes dizzying,
but the song still suggests the tension and spectacle of a bullfight
while Charo contributes real, steamy vocals (without the camped-up
accent) and countless breathy repetitions of the title. This is a much
more ambitious and serious effort than ‘“Dance a Little Bit Closer,”
yet not entirely without that record’s light appeal . . . Pam Todd, who
had a cult success with “Let’'s Get Together” last year, is now on
Channel Records with a cute, left field record called “Baise Moi (Kiss
Me),” now in the advance (or, as they would have it, “press testing”’)
stage but due for release very soon. Todd's vocals are the grabber
here but the production provides plenty of interesting support, par-
ticularly in the central break with its crunchy New York feel and
Philly overtones—a little busy at times, but tight enough to stand
up on its own as an instrumental flip side. Could be a sleeper.

For truly off-the-wall tastes, there’s Sting's raw, funky ‘“Pleasure”
(ABC), a fascinating oddity that sounds like it was made in the halls
of some tough urban high school with the strings added later for a
marvellously incongruous touch. Both the male and female lead

(Continued on page 69)
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1. INSTANT REPLAY
DAN HARTMAN-—Blue Sky (disc disc)
2. MacARTHUR PARK SUITE
DONNA SUMMER—Casabianca (Ip medley)
3. IN THE BUSH/KEEP ON JUMPIN'
4

. MR. DJ YOU KNOW HOW TO MAKE
ME DANCE
GLASS FAMILY-JDC {lp cut)
12, YOU STEPPED INTO MY LIFE
MELBA MOORE—Epic (disco disc)
13. AIN'T THAT ENOUGH FOR YOU
JOHN DAVIS & THE MONSTER
ORCHESTRA—Sam (disco disc)
1 MAY NOT BE THERE WHEN YOU
WANT ME/CATCH ME ON THE

MUSIQUE—Pre!ude (disco disc .p cuts)
. YOU MAKE ME FEEL (MIGHTY REAL)/ 14,

DANCE (DISCO HEAT)
SYLVESIER—rantasy (disco disc)

REBOUND

5. BEAUTIFUL BEND LOLEATTA HOLLOWAY-Gold Mind
Marlin (entire Ip) {lp cuts)

6. 1 LOVE THE NIGHTLIFE (DISCO 15. LET'S START THE DANCE

ROUND) BOHANNON-Mercury {lp cut)

ALICIA BRIDGES—Polydor (disco disc) 16. SUPERSTAR

7. I'M A MAN BOB McGILPIN—Butterfly {disco disc)
MACHO—Prelude (lp cut) 17. BURNIN'

CAROL DOUGLAS—Midsong {lp cut)
A LITTLE LOVIN' (KEEPS THE

8. STARCRUISIN'/FANCY DANCER/THIS
SIDE OF MIDNIGHT/ARISTA VISTA 18.
GREGG DIAMCND’S STARCRUISER— DOCTOR AWAY)
Marlin {Ip cuts) THE RAES—A&M (import disco disc)
9. VICTIM 19. HOT SHOT
CANDI STATON—WB (disco disc) KAREN YOUNG-—~WEST END (disco disc)
10. DANCIN' IN MY FEET 20. DANCING IN PARADISE
LAURA TAYLOR—TK (disco disc) EL COCO-AVI (disco disc)

DISCOTHEQUE HIT PARADE

RENDEZVOUS/WORCESTER;

(Listings are in alphabetical order, by title)

ICE PALACE 57/NEW YORK

MASS.

DJ: Bill Stooke

A LITTLE LOVIN’~The Raes—A&M (import
disco disc)

AIN’T THAT ENOUGH FOR YOU—John Davis
& the Monster Orch.— Sam (disco disc)

D(:’N'T HOLD BACK—Chanson—Ariola {disco

isc)

EYES IN THE BACK OF MY HEAD-Patti
Labelle—Epic (disco disc)

INSTANT REPLAY--Dan Hartman—Blue Sky
(disco disc)

KEEP ON JUMPIN'/IN THE BUSH—-Musique—
Prelude (disco disc)

LE FREAK—Chic—Atlantic (diisco disc)

MacARTHUR PARK SUITE—Donna Summer—
Casablanca (lp medley)

ONE NATION UNDER A GROOVE—Funkadelic
—WB {lp cut)

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE
DISCO HEAT)-Sylvester—Fantasy (disco
disc)

54

DECAMERON/LEVITTOWN, NY
DJ: Pavl Casella

A LITTLE LOVIN’—The Raes—A&M (import
disco disc)

AIN’Y THAT ENOUGH FOR YOU—John Davis
& the Monster Orch.—5am {disco disc)

HOT COP-Village People—Casablanca (Ip cut)

1M EVERY WOMAN-Chaka Khan—W8 (disco
disc)

IN THE BUSH/KEEP QN JUMPIN'—Musique
—Prelude (disco disc)

IT'S ALL THE WAY LIVE—Lakeside—Solar
(disco disc)

IT'S TIME TO BE REAL-LTD—A&M (Ip cut)

TAKE THAT TO THE BANK/TOSSING,
TURNING AND SWINGING—Shalamar~—
Solar (disco disc)

WHAT YOU WAITIN’ FOR—Stargard—MCA
(disco disc)

YOU STEPPED INTO MY LIFE—Melba Moore—
Epic (disco disc)

BACKSTREET/ATLANTA
DJ: Angelo Solar

AIN’T THAT ENOUGH FOR YOU—John Davis
& the Monster Orch.—Sam (disco disc)

BEAUTIFUL BEND—Marlin (entire Ip)

DANCE (DISCO HEAT)/YOU MAKE ME FEEL
(MIGHTY REAL)-Sylvester—Fantasy (disco
disc)

DANCIN’ IN MY FEET—Laura Taylor—-TK
(disco disc)

1 LOVE THE NIGHTLIFE—Alicia Bridges—
Polydor (disco disc)

I'M A MAN—Macho—Prelcde {disco disc)

IN THE BUSH/KEEP ON JUMPIN'—Musique—
Prelude (disco diisc)

INSTANT REPLAY—Dan Hartman—Blue Sky
(disco disc)

MacARTHUR PARK SUITE—Donna Summer—
Casablanca (Ilp medley)

SL:STIWTE—GIoria Gaynor~—Polydor (disco

isc)

DJ: Roy Thode

A LITTLE LOVIN’—The Raes—A&M (import
disco disc)

BAISE MOI—Pam Todd & Gold Bullion Band-
Channel (disco disc)

€ IS FOR COOKIE—Sesame Street Fever—
Sesame Street (disco disc, not yet available)

1 LOVE THE NIGHTLIFE—Alicia Bridges—
Polydor (disco disc)

I'Ig EVERY WOMAN—Chaka Khan—WB (disco

isc)

INSTANT REPLAY—Dan Hartman—Blue Sky
(disco disc)

IT’'S A BETTER THAN GOOD TIME—Gladys
Knight & the Pips—8uddah (disco disc)

MacARTHUR PARK SUITE—-Donna Summer—
Casablanca (Ip medley)

TRUE LOVE IS MY DESTINY/MY CLAIM TO
FAME—James Wells—AVI (Ip cuts)

YOU STEPPED INTO MY LIFE—Melba Moore—
Epic (disco disc)
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The Hit Single,
“In The Bush”
From The Hit Album,
“Keep On Jumpin’”
by Musique

~ Where the music begins
Prelude Records Inc.. 200 West 57th Street New York, N.Y. 10019
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Record World en Mexico

By VILO ARIAS SILVA

B MEXICO — “A partir del prox-
imo 27 de Octubre, todas las em-
presas que tienen la obligacion
de pagar derechos de ejecucion
publica, lo tendran que hacer di-
rectamente al SOMDI-Sociedad
Mexicana Recaudadora de Dere-
chos Intelectuales.” Asi lo declara,
un vocero autorizado de esta
nueva sociedad que agrupa a las

méas importantes editoras de
México.
El SOMD!, cuya presidencia

estd bajo la responsabilidad del
Lic. Pablo Macedo, ha hecho con
la debida anticipacion la adver-
tencia notarialmente, con la fina-
lidad de que todas las empresas
de radio, televisién y compafias
discograficas, por citar ejemplos,
estén enteradas que a partir del
proximo 27 de Octubre, la SACM-
Sociedad de Autores y Composi-
tores de México-queda desautori-
zada a continuar con sus fun-
ciones de cobranza y administra-
cion de los derechos de ejecu-
cion publica.

Ahora bien, hasta el momento
la SACM, a pesar de que con 90
dias de anticipacion fué notifi-
cada notarialmente de la resci-
sion del contrato, no ha exterio-
rizado las medidas que adoptara
ante las circunstancias plantea-
das, esperandose que su postura
y la interrogante que rodea el
silencio de sus ejecutivos, se des-
peje el proximo 27 de Octubre,
ya que los beneficios que actual-
mente deja a la SACM la cobran-
za y administracién de los dere-
chos de ejecucion pablica, asci-
enden a muchos millones de pe-
sos anualmente . . . Cuatro te-
mas del sello Musart, alcanzan

atractivas cifras en ventas. Se
trata de “Juro que nunca vol-
veré” con Lucha Villa, ““Maldita
soledad” con el Dueto Frontera,
“Y las mariposas’’ con Joan Se-
bastian y “Las cuentas claras” con
Chelo, ratificandose los efectivos
sistemas de distribuciéon y ventas
que exhibe la compaiia del ca-
balleroso apellido Baptista

RCA en pleno desarrollo tratando
de formar un nuevo elenco na-
cional. Muchos son los jovenes
que estan probando suerte, y por
o que he podido constatar, den-
tro de poco pueden haber sor-
presas . . . Lleno de felicidad y
recordando los gratos momentos
que pasé en Espana, Juan Calde-
rén se reincorporé a sus activi-
dades de radio y television. “lLa
forma en que me atendieron no
tuvo limites,” me dijé entusias-
mado Calderén, y por intermedio
de Record World envia un sa-
ludo a todos aquellos amigos que
hizo en Espaia, en especial a
Pepe Climent, quien fué para Juan
un valioso anfitrién en su querida
Espafa. jSaludos Pepe!

José Domingo salté violenta-
mente al primer plano de popu-
laridad con su creacién ““Moti-
vos,” vislumbrandose que puede
ser uno de los grandes cafona-
zos de la temporada. Por su
parte el sello Mélody, no esca-
tima esfuerzos de ninguna in-
dole tratando de colocar a José
Domingo entre las preferencias
del consumidor Absurdos
sistemas internos y cadtica situa-
ciéon en el area de promocién y
pablicidad, son las quejas que me
hacen llegar muchos artistas del
elenco Emi Capitol.

g"@ LATIN AMERICAN
wo ALBUM PICKS

DO IT
SAMBA SOUL—RCA APL1 2991
Con arreglos de Misha Segal y ).P. Soarez,

Samba Soul
mercado disco con un excelente sonido
grabado y mezclado, tanto en Brasil como
en Nueva York. Puede dar fuerte si recibe
buena promocion a través de record pools
y disco radio. “Black Coco” (Ronaldo-
Lincoln-Olivetto),
Diego-Rush), “I'm In You” (Frampton) y

se lanza con fuerza en el

“Loco Man” (Soares-

“Here We Go Again” (Segal-Ames).

® With arrangements by Misha Segal and J.P. Soarez, Samba Soul or-
chestra is heavily entering the disco market with this superb package,
recorded in Brazil and New York. Superb disco sound that could
make it if properly promoted. “Black Coco,” “Loco Man,” “I'm In
You,”” more.

(Continued on page 57)
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DESDE NUESTR&
RINCON INTERNACIONAL

By TOMAS FUNDORA

B larga charla sostuve en nuestras oficinas en
Nueva York con Don Emilio Martinez Jiménez, Di-
rector General de la Sociedad General de Autores
de Espana. Se analizaron puntos dolientes en el
desarrollo de los cobros de autores espafioles en
Estados Unidos y Latinoamérica. Se escrutaron si-
tuaciones dificiles del pasado. Se hizo recuento
total de fallos desesperantes en los procesos bu-
rocratas y apaticos del pasado. Se destacd la im-
portancia de Espafia como mercado productor
tanto discogratico como editorial y la responsabilidad que ello implica.
Después de una exposicion total de amplios detalles, crédito total va
al nuevo cuerpo Ejecutivo de SGAE. Sé que la responsabilidad, buena
fe y profesionalismo que infunde Don Emilio Martinez conduciran a
fa Asociacién a caminos mds exactos y definidos. Vaya al distinguido
visitante nuestro aplauso ante los nuevos planes, proyectos y realiza-
ciones.

Oftra visita de extrema importancia en el plano editorial fué la del
Comodoro Julio Raul Luchessi, Interventor General de SADAIC (Socie-
dad de Autores de Argentina) y Domingo Federico, Miembro de la
Junta Consultiva y Delegado Titular del Consejo Administrativo de
momento al control absoluto de los Autores y Compositores de Ar-
gentina. El Comodoro, hombre sin pelos en la lengua, figura simple,
practica, sin el menor adorno linguistico ni el mas leve asomo de la
hipocresia ya establecida que corroe el pensamiento, la accion y la
ejecutoria de casi todos los relacionados dentro del plano editorial,
expresd su total dedicacion a superar las etapas espantosas que han
sufrido los Autores de Argentina. Marcé sus pasos futuros con el
respaldo de los ya superados. Plasmé en realidades el exito de sus
realizaciones. Indicé con plena accién y autoridad los nuevos cami-
nos que llevaran, indudablemente, al exito las actividades de la Asocia-
cién en el plano internacional. Y es que aplaudo delirantemente a
este hombre de accién y sinceridad que abre una interrogante con su
presencia en un ambiente en el cual se han destacado hombres débi-
les, complicados y sin definicion absoluta ante los deberes deposita-
dos en su custodia. Creo que SADAIC recordard a este hombre de
palabra dura y actitud hostil ante todo lo que no sea claro y huela a
“bullshit” (mierdao de toro). Mesurado, autor y lleno de hermosa
buena fe, Domingo Federico es un excelente contrapuesto en la
direccién de SADAIC. Mi total reconocimiento ante sus planes y dedi-
cacién.

El gran dilema establecido en Mexico entre SOMDI (Sociedad Mexi-
cana Recaudadora de Derechos Intelectuales) y la SACM (Sociedad de
Autores y Compositores de Mexico) al notificar oficialmente la pri-
mera, que la segunda no tiene derecho alguno en la recaudacién de
Derechos de Ejecucion a partir de Octubre 27, abre una nueva inter-
rogante en estos aspectos. Y me pregunto si esta labor de todos estos
afios, si todos estos amargos sinsabores en la lucha por una actitud
mds exacta, moral y definida, ante la proteccion de los derechos de
los humildes, maltrechos y pobres autores latinos en el mundo, estara
tomando una forma mds agresiva y honorable. Me luce que si. Des-
pués . . . Ah, después de haber limpiado las casas de los autores,
habrd que caerles a palos morales y econdmicos a todos aquellos que
directa o indirectamente, han ocultado, robado o desviado, los dineros
que pertenecen a sus creadores, ante la popularidad de sus obras,
porque aqui en este asunto, tendran tanta responsabilidad los que
mataron a la “chiva,” como los que le amarraron las patas a una
“silla.”

Muy lucido el cocktail party que ofrecié Eliseo Valdés a nombre de
su Musical Records, en honor de sus artistas exclusivos Flor Silvestre
y Antonio Aguilar, ante la presentacién de ambros en su popular
rodeo, presentado en el Hollywood Sportatorium de la Florida . . .
Recibiran Camilo Sesto, Lolita y Rinel Sousa de Caytronics, las Llaves

(Continued on page 57)
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LATIN AMERICAN HIT PARADE

Popularidad (Popularity)

*
Ontario, Cal. Tacoma
By KINSE (BARDO SANCHEZ) By KTOY
1. NO VOLVERAS A VERME 1. SABOTAIE
QUETA JIMFNEZ —Arcano LOS BABY'S—Peeerless
2. DE CORAZON 2. VISTETE DE BLANCO
LOS ZORROS~Latin Intl, CAMILO SESTO—Pronto
3. COPACABANA 3. SE ENAMORO
LISSETTE—Coco JAIME MOREY—Orfeon
4. CON UN POCO DE AMOR 4. AMORCITO DE MI AMOR
LUCHA VILLA—Musart JOE BRAVO—Fredddie
5. EL CUATRERO 5. HIJO YO TE QUIERO
CARLOS GUZMAN—Falcon ALFONSO PAHINO—Alhambra
6. GUERITA 6. TUS 0JOS, TU PELO Y TU VOZ
LOS BONS—Fama LOS GRIYOS—Musart
7. UNA VIEJA CANCION DE AMOR 7. MI ULTIMO BESO
MUNDO MIRANDA—Del Maar REGULO ALCOCER-Yuriko
8. QUE BUSCAS 8. POBRECITO
LOS TERRICOLAS~Discolendo EL IV PARLAMENTO-Orfeon
9. LOCA ILUSION 9. DE ESTA SIERRA A LA OTRA SIERRA
VALENTE DEL CAMPO—Fiesta LOS POTROS—Peerless
10. COMO ME DUELE TU AUSENCIA 10. ACONTECIMIENTO
SONIA LOPEZ-Gas ADAN MACHADO—Raff
Houston Los Angeles
1. JURO QUE NUNCA VOLVERE 1. JURO QUE NUNCA VOLVERE
LUPITA D’ALESSIO—Orfeon LUPITA D’ALESSIO—Orfeon
2. M! FRACASO 2. COLONDRINA DE OJOS NEGROS
DANIEL MAGAL—Caytronics RIGO TOVAR—Melody
3. CARA DE GITANA 3. NO VOLVERAS A VERME
MARCO ANTONIO VAZQUEZ—Pronto JUAN GABRIEL y PRIETA LINDA-—Arcano
4. SANGRE DE VINO 4, ESA
VICENTE FERNANDEZ—Caytronics GRUPO LA AMISTAD—Melody
5. A PESAR DE TODO 5. ADIOS AMOR TE VAS
LOS CADETES DE LINARES—Ramex JUAN GABRIEL—Pronto
6. TU NOMBRE 6. LINEA TELEFONICA
GRUPO LA AMISTAD—Melody GRUPO INDIO—Atlas
7. ESA 7. NO QUIERO TENER AMORES
VIRTUOSOS DE LA SALSA—Gas ALBERTO VAZQUEZ—Gas
8. EL NEGRO JOSE 8. CREO ESTAR SONANDO
LA AMISTAD—Melody EDUARDO NUNEZ—Raff
9. NAILA 9. EL NEGRO JOSE
LUIS DE NERI—Orfeoen VIRTUOSOS DE LA SALSA—Gas
10. SE VENDE UN CABALLO 10. COPACABANA
VICENTE FERNANDEZ—Caytronics LISSETTE—Coco

Tucson Los Angeles
By KXEW By KWKW (PEPE ROLON}
1. ADIOS AMOR, TE VAS 1. CREO ESTAR SONANDO
JUAN GABRIEL—Pronto EDUARDO NUNEZ—Raff
2. GUERITA 2. GUERITA
LOS BONS—Fama LOS BONS—Fama
3. NO PIDAS MAS PERDON 3. POR UN JURAMENTO
JOHNNY LABORIEL—Orfeon ANGEL RIQS—Safari
4. PEQUENA AMANTE 4. DE CORAZON
BRAULIO—Alhambra LOS ZORROS—Latin Intl,
5. DONDE FUERON TUS PASOS 5. LAS CUENTAS CLARAS
MARIO PINTOR—Pronto CHELO—Musart
6. TE QUIERO AMOR 6. QUIEREME
LEYENDA—Fieste MIAMI SOUND MACHINF—Audiofon
7. PACHITO ECHE 7. NO VOLVERAS A VERME
GEORGIE DANA—Cavtronics QUETA JIMENFZ—Arceno
8. NO VOLVERAS A VERME 8. COMO TE LLAMAS TU
QUETA JIMENEZ—Arcano ESTELA NUNEZ—Pronto
9. EL PASADISCO 9. LA CRUZ QUE LABRASTE
DIEGO VERDAGUER—Disco'endo BENJAMIN ALVAREZ—*undo Alegre
10. JURO QUE NUNCA VOLVERE 10. TENGO QUE APRENDER
LUPITA D’ALESSIO--Orfeon LOS SOLITARIOS—Peerless
°
New York Spain
1. VOY A PERDER LA CABEZA POR By JOSE CLIMENT
TU AMOR 1. ANNA
JOSE LUIS RODRIGUEZ—T.H. MIGUEL BOSE—CBS
2. PORQUE ME GUSTAS 2. FUE TAN POCO TU CARINO
FELITO FELIX—Meca ROCIO DURCAL—Ariols
3. CELOS 3. ESPINITA
CAMILO SESTO—Pronto ALBERT HAMMOND—Eoic
4. AQUI NO HA PASADO NADA 4. VIVIR ASI ES MORIR DE AMOR
GRAN COMBO—EGC CAMILO SESTO—Ariola
5. UN AMOR IMPOSIBLE 5. INQUIETUDES
GILBERTO MONROIG—Artomax FELIPE CAMPUZANO—Moieplay
6. COPACABANA 6. EL BOXEADOR
LISSETTE—Coco LAREDO—CBS
7. CARA DE GITANA 7. SE ACABO
MIGUEL MAGAL—Caytronics MARIA JIMENEZ-Movieplay
8. EL CANTANTE 8. NECESITO UN TRAGO
HECTOR LAVOE—Fania TEQUILA—Zafiro
9. PEGADITA DE LOS HOMBRES 9. S| AMANECE
CONJUNTO QUISQUEYA—Liznef ROCIO JURADO—RCA
10. ME TIENES ENREDADO 10. TODO COMENZO

JOHNNY VENTURA-—-Combo

Latin American Album Picks (continued trom page 56

BETTY MISSIEGO—Columbia

MIGUEL BOSE

Caytronics CYS 1518

Con arreglos de Vaona y Faltermeier y
produccion de Fernando Arbex, el juvenil
Miguel Bosé de Espaiia sigue en plano de
actualidad con esta nueva produccién.
Bellos arreglos, mezcla y sonido. “Amor
mio, como estas? ‘/(Facchinetti-D’Orazio-
Bosé), “Anna’’ (Arbex), “Decir Adios” (So-
bredo) y “Ternura” (O. Gomez).

8 With arrangements by Vaona and Faltemeier and produced by
Fernando Arbex, young Miguel Bose from Spain stays at the top of
popularity with this new package, “Amor mio, como estas,” “Decir
Adios” (Sobredo), “Nifio de Palo,” “El Juego del amor” (Giacobbe-
Bose), others.

Y SU SALSA MAYOR

OSCAR D'LEON—TH THS 2036

Con arreglos de Enrique “Culebra” Iriarte,
Oscar D’Leon y José ““Cholo’ Ortiz y con
Oscar y Wladimir en las partes vocales,
Oscar D’Leon sigue en el tope de la salsa
con este nuevo lanzamiento de dos long
playings a doble portada. “Qué cosa tan
linda” (D’Leon), “Te llamo’’ (D.D.), "’Con-
sigueme eso” (P.N. Perez) y “Sandun-
guera” (N. Guerra).

8 With arrangements by Enrique Iriarte, Oscar D'Leon and José Ortiz,
and with Oscar and Wladimir taking care of the vocals, Oscar D'Leon
keeps selling big with his salsa sound! “Consigueme eso,” ““Que
cosa tan linda,” ‘““Reclamo mistico’”” (M. Matamoros) and ‘“Piensalo
Bien” (Agustin Lara).
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TIERRA TEJANA BAND

Tierra Tejana 1007

Masica producida por Lupe Gonzalez en
grabacion de género chicano, muy popu-
lar en el oeste de Estados Unidos y Mex-
ico. Producida en San Antonio. “Pensé
rogarte,” ‘‘Gracias mi amor” (L. Gon-
zalez), “‘Termino la mana” (S. lracheta) y
: otras.

@ Chicano music produced by Lupe Gonzalez. Tierra Tejana Band
should sell big on the west coast and Mexico. Produced in San An-
tonio, with that peculiar Texas sound. ‘“Gracias mi amor” (L. Gon-
zalez), “Espero tu regreso” (D. Garzes), ‘‘Pensé rogarte,”” more.

N u est ro Rin CONN (Continued from page 56)

de la Ciudad de New Orleans, en el espetaculo ofrecido gracias a
las gestiones de Julio Guichard en el Municipal Auditorium de la bella
ciudad. Hara la entrega el Alcalde de la Ciudad, Ernest Morial . . . Lan-
zara Trova de Espana proximamente un larga duracion de su artista
exclusivo Roque Narvaja. También de este sello, se van ampliando
las promociones y distribuciones internacionales del producto disco
de su talentoso Alberto Peter. Las mezclas serdn realizadas en Estados
Unidos por Electric Cat Records, dirigida ahora por Stu Chernoff . . .
Nuestro saludo a Fernando Vera Angel, recientemente nombrado
nuestro corresponsal en Colombia . . . CBS tiene algo muy impor-
tante en la grabaciéon en Inglés de Patti Labelle del nimero disco
“Teach me Tonight,” con arreglos y direccién de Al Bent . . . Una
gran empresa distribuidora de producto latino en Estados Unidos, me
informa una gran accién en contra de los piratas del disco, asi como
su total gresividad y cooperacién con el FBI en la localizacién y cas-
tigo de estos delincuentes comunes . . . Al Santiago producira en
Miami una grabacién salsa muy importante. Los Miami All Stars, con-
tando con la labor de grandes musicos cubanos, seran producidos
en Climax Recording Studios.
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CGD Records Flourishes In Italy’s Disco Climate

By SOPHIA MIDAS

@ NEW YORK — As the largest
independent record company in
italy, CGD Records finds itself
flourishing in a predominantly
disco-oriented climate. According
to Maurizio Cannici, international
product manager for CGD, the
overwhelming popularity of disco
product can be attributed to sev-
eral factors, most notably political
changes which have greatly effec-
ted radio formats in Italy.

Cannici explained that up until
two years ago, ltalian radio con-
sisted of one national radio sta-
tion. Politics dramatically revolu-
tionized this situation by lifting

restrictions which enabled Italians |

to create privately owned FM sta-
tions. Italians leapt at this oppor-
tunity. ‘‘Fantastic changes have
occurred,” said Cannici, ““‘nowhere
better evident than in the fact that
Italy now has 2500 radio stations,
as opposed to merely one.” Simi-
lar changes simultaneously oc-
curred with television, according
to Cannici. “Two vyears ago,”
stated the product manager, “Italy
had only one national television
station. Since the restrictions were
lifted, we now have 200 inde-
pendent stations.”

The recent surge of radio sta-
tions is responsible for pumping
disco music throughout ltaly, 24
hours a day. Cannici explained
that Italian deejays are respon-
sible for this country being disco
saturated: ‘“You must remember,"”’
said Cannici, “‘that because radio
is so young in italy, deejays are
a new phenomenon. All of our
new deejays follow the formats
of the few major jocks in the
country, and all of the major jocks
formerly worked at discotheques.
Unlike America, discotheques
have been an integral part of the
Italian culture for a long time. So,
it is not surprising that our major
deejays come from discotheques
and play disco music almost ex-
clusively on their stations.”

The fantastic expansion of tele-
vision has had an effect upon
CGD as well, providing the com-
pany more time and a larger
audience to advertise product.
Cannici commented that 99 per-
cent of all record promotion is
done through television. “Radio
is just the beginning of breaking
a record in ltaly,” said Cannici.
He went on to further explain that
radio functions primarily as an
index of what to advertise on
television. The CGD product
manager also stated, “When we
had only one station, it was ob-
viously very powerful, and very
boring. They had the power to air
only what they wanted; there was
no room for new artists because
one could only promote the big
names.”

In light of the exclusively disco
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programming, CGD does not in-
volve itself with rock product.
Politics, as well as programming
is responsible for the virtual non-
existence of a rock market. Ex-
plaining this situation, Cannici
commented, “The leftists in Italy
have determined that rock music
belongs to everyone, and there-
fore people should not have to
pay for it. What American rock
group will present a concert tour
in Italy without payment? Rock
concerts have disappeared be-
cause of this.” Cannici explained
that many ltalians are willing to
pay to see a rock concert, but that
leftists have made them prohibi-
tive. “At a recent Santana con-
cert,’” said Cannici, 20,000 peo-

Casablanca Sets

Disco Promotion

® LOS ANGELES — ““Everybody’s
Doing It . . . Who Does It Best”
is the new nationwide disco rec-
ord promotion from Casablanca
Record & FilmWorks. Developed
and carried out by Casablanca
director of special projects
Michele Hart, the project will
attempt to get maximum expo-
sure for the label’s fall disco re-
lease through dance contests in

major  cities throughout the
country.
Casablanca is supplying the

music and prizes for the dance
contests, which are being held
at various locations in the more
than 15 cities which are involved.
Featured records include Donna
Summer’'s “Live & More,” Vil-
lage People’s ““Cruisin’,”” Meco's
“Wizard Of Oz,” Leroy GomeZz’
“Gypsy Woman,” Pattie Brooks’
“Qur Ms. Brooks,” and Paul
Jabara’s "“‘Keeping Time.”

Backstage with U

o & S B IS

K.

ple showed and payed, but about
50 people objected to paying to
see the concert, and threw bombs.
The entire concert was disrupted.
At a Lou Reed concert, 20 people
destroyed everything, including
throwing water on the stage.” Be-
cause of the imminence of bomb-
ing and rioting, ltalians have be-
come fearful of attending rock
concerts.

The worldwide popularity of
disco, however, led Cannici to
say: “Now is the time of Europe.”
Disco broke in Italy five years ago
and continues to gain in its popu-
larity. Recently a part of CBS Rec-
ords (CBS Sugar), CGD Records is
reaping the benefits of the recent
disco trend, and is breaking their
artists into the top ten ltalian and
European charts.

CBS Names Lanzillotti

New Orleans Promo Rep

® NEW YORK — Barry Mog,
branch manager, Memphis, CBS
Records, has announced the ap-
pointment of Tom Lanzillotti to
the position of local promotion
manager for the New Orleans
market, CBS Records.

Lanzillotti joined CBS as a
market analyst with Columbia
House Records and later became
a merchandiser for the CBS New
York branch. Most recently, he
was the Atlanta branch artist de-
velopment manager.

GRP Releases Two

® NEW YORK—GRP Records has
announced its first releases, to
be shipped in mid-October:
“Legends” by flautist Dave Valen-
tin and “Angie” by songstress
Angela Bofill.

‘B

Shown backstage following Polydor' group U.K.'s recent appearance at the Palladivm

are from left: Allan Holdsworth, guitarist, U.K.; Bob Sarlin, national director of pub-
licity, Polydor; Fred Haayen, president, Polydor; Jim Collins, national singles promo-
tion director, Polydor; John Wetton, bassist, U.K.; Udo von Stein, senior counsel legal,
Polydor International; Bill Bruford, drummer, U.K.; Mark Fenwick, E.G. Records, Eng-
land; Dick Kline, executive vice president, Polydor, unidentified person; lJerry Jaffe,
national promotion director, Polydor; Ekke Schnabel, senior vice president, business
affairs, Polydor, Eddie Jobson, keyboards-viclin, U.K.; {above) Randy Roberts, national

gles sales

ger, Polydor; and Rick Stevens, vice president, a&r, Polydor.

A&M Europe Sets
Staff Realignment

B PARIS—Marcus Bicknell, man-
aging director of A&M Records
Europe, has announced struc-
tural changes in their Paris head
office to increase A&M’s market-
ing and promotion penetration
of the 16 countries under its co-
ordinative control, and its servic-
ing capacity to their European
affiliates, in close cooperation
with CBS’ European head office.

Cathy Oudemans has been
appointed promotion director,
Europe, with overall responsi-
bility for television, radio, press,
concert tour promotion and
artists relations. Ms. Oudemans
has been promotion coordinator
Europe for A&M and was previ-
ously with Ariola Eurodisc in
Germany and Phonogram Inter-
national in Holland.

A&M European field staff,
working out of CBS's domestic
offices in Holland, Germany and
France, will report to Oudemans
to coordinate with precision the
European priorities and the de-
tails of artists development and
promotion.

The departure of Michel de
May from the French promotion
office confirms Artiane Sorps in
the post of radio promotion
assistant, France. Olivia Demachy
is appointed press promotion
assistant, France. The day-to-day
link in CBS France for Sorps
and Demachy will now be
Robert Toutan, promotion direc-
tor, CBS Disques S.A. and they
will be working with Francoise
Seive, Francoise Soavi, Marie-
Laurence Gourou and Jean Fran-
cois Bouget. A&M’s Dutch and
German field staff are currently
Lex Coesel and Heide Bieger.

Christina  Mastrogiovanni  is
confirmea in her position of
production coordinator A&M

Records Europe working in the
Paris head office, but now report-
ing to Russ Curry, marketing
manager, Europe.

CBS Prcmotes Becker

® NEW YORK — Paul R. Smith,
senior vice president and general
manager, marketing, CBS Rec-
ords, has announced the appoint-
ment of George Becker to the
position of director of marketing,
finance and administration, CBS
Records.

In his new position, Becker
will be responsible for the coordi-
nation and implementation of all
finance and administration efforts
within the marketing area of CBS

Records, reporting directly to
Smith.

Becker previously held the
position of director, corporate

accounting, CBS Records. Prior to
this, he held the position of
manager, audits with the west
coast internal audit department.
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THE RADIE MARKET

Record World Suggested Market

Based on airplay and sales in similar behavioral areas.

RWI ZRW I

WABC WAVZ WBBF WCAO WDRC F105 WAAY WANS-FM WAUG WBBQ WBSR

WFIL WICC WIFI WKBW WPEZ WPGC WCGQ WFLB WFLI WGSV WFBQ WHHY

WPRO-FM WQAM WRKO WTIC-FM KDON WISE WLAC WMAK WORD WRJZ WSGA

KFRC KYA F105 V97 Y100 13Q Z104 96X 99X WSM-FM WRFC BJ105 Z93 KX/104 KXX/106
Q105 94Q

_RWIII

WCOL WDRQ WEFM WHB WIFE WINW WLS
WMET WNDE WOKY WSAI WZUU WzZP
KBEQ KSLQ KXOK CKLW Q102

PV eVa PoylaVal®

2 AN =

Strong R & B influence. Last on Country

Early on product, strong sales influence
hits, strong retail influence, MOR potential.

from both R & B and Country records.

Much exposure for Rock & Roll. R & B
crossovers active. Late on Country product.

Last This Last This Last This
Week: Week: Week: Week: Week: Week:
1 1 Exile 3 1 Anne Murray 1 1 Exile
3 2 Nick Gilder 5 2 Kenny Loggins 2 2 Nick Gilder
2 3 Anne Murray 1 3 Nick Gilder 4 3 Kenny Loggins
5 4 Kenny Loggins 2 4 Exile 3 4 Anne Murray
6 5 Boston 9 5 Paul Davis 5 5 LRB
4 6 LRB 7 6 Gerry Rafferty 7 6 The Who
8 7 The Who 8 7 Ambrosia 6 7 Boston
10 8 Donna Summer 6 8 Foxy 10 8 Gerry Rafferty
12 9 Gerry Rafferty 11 9 Rolling Stones 21 9 Donna Summer
14 10 Rolling Stones 4 10 LRB 16 10 Rolling Stones
15 11 Aerosmith 16 11 The Who 12 11 Billy Joel
13 12 Captain & Tennille 12 12 David Gates 14 12 Ambrosia
16 13 Foreigner 15 13 Captain & Tenrille 17 13 Linda Ronstadt
17 14 Ambrosia 18 14 Donna Summer 19 14 Foreigner
11 15 John Paul Young 17 15 Hall & Oates 18 15 Parry Manilow
18 16 Billy Joel 14 16 Linda Ronstadt 13 16 Steely Dan
23 17 Barry Manilow 10 17 Boston Add 17 Heart
22 18 Don Ray 20 18 Foreigner 20 18 Hall & Oates
19 19 Hall & Oates 19 19 Steely Dan 22 19 Styx
25 20 Dr. Hook 27 20 Alicia Bridges 25 20 Foxy
29 21 Funkadelic 21 21 Dr. Hook 26 21 Funkadelic
27 22 Gino Vannelli 23 22 Stephen Bishop 23 22 Meatloaf
28 23 Alicia Bridges 24 23 Gino Vannelli 11 23 John Paul Young
24 24 Steely Dan 26 24 Barry Manilow 8 24 A Taste of Honey
26 25 Diana Ross/M. Jackson 25 25 Stonebolt 9 25 Travolta & Newton-John
7 26 A Taste of Honey 29 26 Billy Joel Ex 26 Captain & Tennille
EQ 27 gravolta & Newton-John gg gg gunkadelic
X 28 eart tyx 0 .
AP 29 Al Stevéan AAgg zgg gl Elte»érart Adds: Sf‘,‘:& 0
AP 30 Pablo Cruise ablo Cruise A .
: Add 31 Starbuck Gino Vannelli
Adds: Chicago Ex 32 Eric Carmen Extras: Stephen Bishop
Andy Gibb Adds: Firefall Dr. Hook
Chicago Eric Carmen
Extras: John Travolta Andy Gibb Pablo Cruise
Is..xrllda Ronstadt Eric Clapton gogelberg/Weisléerg
ylvester . onny & Marie Osmond
lc?rysftalll Gayle Extras: %x;};srttal Gayle Al Stgwart
irefal n
Foxy - LPCuts: Billy Joel (My Life)
CELDOA Paul Anka J » Sylvester
LPCuts: L Ronstadt (Love Me & Ooh) Fogelberg/Weisberg Also Possible: A}::e Frehley
B Joel (Big Shot & Until) LPCuts: None blOgch e
. " ichael Henderson
Also Possible: Karen Young Also Possible: Chaka Khan Meco
Peter Brown Prince Judy Cheeks
Van Morrison Player Joe Cocker
Stonebolt Van Morrison Starz
Eric Carmen Talking Heads Alice Cooper
10cc Joe Cocker Andy Gibb
Musique Ace Frehley
Sylvester

Hottest: =
Rock:

Chicago
Ace Frehley

Adult:

Eric Carmen

R&B Crossovers:

Sylvester






WYSL#1
WPHD#1
WCAO#1
KDWB#1
WHBQ#1
KTNQ#1
KRTH#1
KJR#1
WAKY#1
KING#1
WPGC#1
WGH#1
WERC#1
WZZP#1
KBEQ#1
WHB#1
WLCY#1
WSGN#1

KZ93#1
WOW#1

KILT#1
KRBE#1
WNOE#1
WIBQ#1
WQTC#1
WCIR#1
WKKY#1
WDNG#1
KBIM#1
KSXO#1
WROA#1
KSDN#1
WAQY#1
KOKK#1
KLWW#1

FMOB #1
WWNR#1
WIFE#1
WYCR#1
WQEN#1
WBCF#1
WCUE#1
WLAY#1
KAYC#1
KBZY#1
KWWL#1
WSPT#1
WMID#1
WKEE#1
KBOS#1
WPPI#1

WANS#1
WAGQ#1
WDUN#1
WHHY#1
WKBO#1
WCCK#1
98Q#1
WOLF#1
KVOL#1
KAOK#1
K149#1
KOBO#1
KWSL#1

THANK YOU,%¢ NIC

RECORDWERLD #1
KLWN#1
WHEB#1
KLAR#1
WDBQ#1
WBGN#1
WJET#1
KRUX#1
KX106#1
WIDX#1
WROM#1
WPEM#1
KLUC#1
WSGA#1
WCGQ#1
WEFOX #1

WABB#1
WAIR#1
WIVY#1
WZUU-FM#1
F105#1
JB105#1
WGRD#1
WEEO#1
KATI#1
WFLI#1
WQOK#1
WCRO#1
WQID#1

e Gavi
Report #1
KNOE#1

KNIR#1
KANE#1
WLLH#1
KRNA#1
WEVA#1
KZUE#1
WFAH#1
WQIO#1
KHSN#1
WNDE#1
Q94#1
KTKT#1
KQEO#1
KILE#1

[m=sar ] #1

WISM#1
KELP#1
KDZA#1
WXGT-FM#1
G100#1
WTRU#1
KJOY#1
KWIC#1
WSAM#1
KJAS#1
WAZY#1
WAMS#1
WHYL#1
WXXX#1
KQOT#1

“HOT CHILD IN THE CITY”

SHE WENT
ALLTHE WAY.

WMEFJ#1 KASH#1
WBTR#1 KYJC#1
WISE#1 KGAL#1
WORD#1  WFOM#1
WPRO-FM#1 WGOW#1
WTRY#1 YO5#1
KPUR#1 WBSR#1
WTIMA#1  Z96#1
WGNI#1 WTAC#1
WZOO#1 KIOA#1
WNUE#1 KFSB#1
WKYX#1  WCVS#1
WTLB#1 KAKC#1
K GILDER

Chrysalis.
Records @ and Tapes

FROM HIS ALBUM, “CITY NIGHTS"” CHS 2226 « CHR 1202 « PRODUCED BY MIKE CHAPMAN AND PETER COLEMAN

DIRECTION: SEGAL/SAMUELS ¢« AGENCY: ATI

CASHBOX #1
KDOK#1
KTEM#1
WIBR#1
KYYX#1
KOOK#1
WOHO#1
WAKX#1
WYFM#1
KENI#1
KFYE#1
KVI-FM#1
WZDQ#1
KPAM#1
KGHO#1
KWZ#1
KKLS#1
WKAU#1
WRKR#1
WEBC#1

WHYN#1
WFBG#1
WPTR#1
WEEX#1
WPST#1
KMGK#1
KTOQ#1
WIBM#1
WTAC#1
KJIMO#1
WFBR#1
WNOR#1
WBEN-FM#1
WLYT#1
WWKE#1

- WKY#1

KSEL#1
KYNO#1




PLACE

Playlists

RWI

RWII
RWIII
. JRWIV
B RWV
JRWVI

Stations:
_ RWIV BRWV " 'RWVI

WEAQ WGUY WJBQ WJON WOW WSPT WNOE WTIX KCBQ KFl KHFl KHJ KIIS-FM | KAYY KAKC KIMN KIMN-FM KLIF KLUE
KCPX KDWB KFYR KGW KING, KJR KJRB KILT KNDE KNOE-FM KRBE KRTH KSLY A KOFM KRIZ KNUS KTFX KTLK 267
KKLS KKXL KKOA KLEO KSTP KTOQ KUHL B100 FM100 TEN-Q

Tendency:

Pop sounding records, late on R & B cross- | R & B and Country infiuences, will test =~ Racked area, late on R & B product, strong
overs, consider Country crossovers semi- records early, good retail coverage. i S L
early, react to influence of racks and juke
boxes.
s i i
Week: Week: Week: Week: eel : ele Exil
3 1 Nick Gilder 1 1 Exile €
2 2 Anne Murray 2 2 Anne Murray 54 g IA(“:" MI““'“Y
4 3 Kenny Loggins 4 3 Nick Gilder 3 H qu;ly oggins
1 4 Exile 5 4 Kenny Loggins 5 5 Nick Gild
5 5 Gerry Rafferty 6 5 LRB 7 6 Gerry Raffe
7 6 Captain & Tennille 1 6 The Who ; 0 By raterty
11 7 The Who 7 7 Gerry Rafferty 10 8 D°8 '?lnG ¢
8 8 Boston 3 8 A Taste of Honey 8 9 Aaﬂ t a fe ;1
9 9 Ambrosia ‘ 9 9 Rolling Stones 11 10 Joh spe:l Y ——
13 10 Hall & Oates 14 10 Donna Summer 12 n ng “w; oung
14 11 John Paul Young 8 11 Boston 14 12 Li °d R° d
12 12 Rolling Stones 12 12 Foreigner 15 13 Cmt:i ga'srta :ull
6 13 LRB 21 13 Barry Manilow 7 14 Aan iU
15 14 David Gates 15 14 Captain & Tennille T 15 R“h.m"sat
17 15 Billy Joel 16 15 Hall & Oates 18 16 B'?l u}g 1 ones
18 16 Donna Summer 17 16 Foxy 20 17 Dl . oSe
19 17 Steely Dan 22 17 Ambrosia 21 18 H:ﬁng om?mer
16 18 Crystal Gayle 23 18 Gino Vannelli 23 19 Dr Hook =
21 19 Foreigner 18 19 John Paul Young 25 20 Br. OM nil
24 20 Paul Davis 13 20 Linda Ronstadt 22 21 Foragner
23 21 Gino Vannelli 10 21 Bob Seger 24 22 G"’"’"\EIMr i
22 22 Heart 20 22 Steely Dan 19 23 Steely Dan
25 23 Dr. Hook 24 23 Styx 26 24 st hy ?;'!
26 24 Styx 25 24 Heart 28 2 Step en Bishop
27 25 Leo Sayer 26 25 Crystal Gayle 29 26 Ft'yexfall
ﬁgg gg Is\l Shewaatsh kg g 2257 (li)hica o 27 27 “;Engs
tephen Bishop r. Hook
ﬁp 28 Stonebolt _ Ex 28 Billy Joel Ex 28 Crystal Gayle
x 29 l;abl;) l(lirulse x 29 l;:“l avis Adds: l1.:‘\1 bslte‘cnrt
. Firefa . Don Ray ablo Cruise
Adds: gﬁc Carmen Adds: }.eo gay]:, Commodores
YPSy oe Cocker
(E:hicago Andy Gibb Extras: g&tr%uck
Fnc l(:apto:v X Extras: girefﬁl’l {_g:xanrtTravolta
+ Fogelberg/Weisber, ogelberg/Weisber, Ao .
Extras Barry Manilow g To%o &/ g Alicia Bridges
Andy Gibb Eric Carmen Chicago
LPCuts: Chicago (Alive Again) David Cates LP Cuts: Lizs Ropstadt (Love Me
Chris Rea (Benny Santini) Nick Gilder (Here C ender
Heart (Hijinx) LP Cuts: Nick ¢ Ni;{,t() ere Lomes Also Possible: Fogelberg/Weisberg
ina‘c‘l)z l‘)omtadt (Just one Foreigner (Blue Morning) ?&a:a Ross/M. Jackson
. Also Possible: Stonebolt Ace F
Also Possible: Clout LS Diana Ross/M. Jackson Foxy rehley
Toto Tom Petty Stonebolt
Gabriel Player Andy Gibb
Lindisfarne John Travolta Eric Carmen
Glen Campbell Stephen Bishop

Country CI'OSSOVCI‘S: Teen: LP Cuts: Linda Ronstadt (Love Me Tender, Just One

None Andy Gibb Look & Ooh Baby)
Nick Gilder (Here Comes The Night)
Foreigner (Blue Morning)
Billy Joel (My Life)



F[ The A/C Report

(A Weekly Report on Adult/Contemporary Playlist Additions)

Most Adds
OUR LOVE (DON'T THROW
IT ALL AWAY)}—Andy
Gibb—RSO {11}
CHANGE OF HEART—
Eric Carmen—Arista (6)
EVERYBODY NEEDS LOVE—
Stephen Bishop—ABC (6)
1 JUST WANNA STOP—
Gino VanneNi—A&M (6)

TIME PASSAGES—
Al Stewart—Arista (6)

WBZ/BOSTON

EVERYBODY NEEDS LOVE—
Stephen Bishop—ABC

I JUST WANNA STOP—
Gino Vannelli—AM

LONDON TOWN—Wings—Capitol

OUR LOVE (DON'T THROW IT ALL
AWAY)—Andy Gibb—RSO

WHDH/BOSTON
DEVOTED TO YOU—Carly Simon
with Jomes Toylor—Elektra

WNEW/NEW YORK
ALL OF ME—Willie Nelson—Co!
1 JUST WANNA STOP—
Gino Vannelli—A&M
OUR LOVE (DON'T THROW IT ALL
AWAY)—Andy Gibb—RSO
RAINING IN MY HEART—
Leo Sayer—WB
THIS IS LOVE—Poul Anka—WB

WIP/PHILADELPHIA
| WILL STILL LOVE YOU—
Stonebolt—Parachute
TIME PASSAGES—
Al Stewart—Arista (p.m.}

WBAL/BALTIMORE
A SIMPLE LOVE SONG—
Madison Street—Millennium
ON THE SHELF—Donnie & Marie—
Polydor

WKBC-FM/
WINSTON-SALEM

DRIFTWOOD—Moody Blues—
London

OUR LOVE (DON'T THROW IT ALL
AWAY}—Andy Gibb—RSO

PROMISES—Eric Clapton—RSO

THAT'S WHAT FRIENDS ARE FOR—
Mathis & Williams—Col

WSM/NASHVILLE

LOVE ME TENDER—
Lindo Ronstadt—Asylum

OUR LOVE (DON'T THROW IT ALL
AWAY)—Andy Gibb—RSO

THE GAMBLER—Kenny Rogers—UA

WQUD/MEMPHIS

DON'T WANT TO LIVE WITHOUT IT
—pPablo Cruise—A&M

PROMISES—Eric Clapton—RSO

RAINING IN MY HEART—Leo Sayer
—WwB

THIS 1S LOVE—Paul Anka—WB

TIME PASSAGES—AI Stewart—
Aristo

WSB/ATLANTA
ALL OF ME—Willie Nelson—Col
A SIMPLE LOVE SONG—
Madison Street—Millennium
JUST THE WAY YOU ARE—
Les McCann—A&M
MAC ARTHUR PARK—
Donna Summer—~Casablonca
MINSTREL MAN—
Rebecca Lynn—Scorpion

WFTL/FT. LAUDERDALE
CAN YOU FOOL—
Glen Campbell—Capitol
LAZY SUSAN—Folgelberg &
Weisberg—Full Moon (LP cut)
LOVE ME TENDER—
Linda Ronstadt—Asylum
TOM?RIOW—Bcrbrc Streisand—
Col

WIOD/MIAMI

EVERYBODY NEEDS LOVE—
Stephen Bishop—ABC

HOW MUCH | FEEL—Ambrosio—
wB

1 JUST WANNA STOP—
Gino Vannelli—A&M

OUR LOVE (DON'T THROW IT ALL
AWAY)—Andy Gibb—RSO

WJBO/BATON ROUGE
CHANGE OF HEART—
Eric Carmen—Arista
LIKE THE FIRST TIME—
Peter, Poul & Mary—WB
ON THE SHELF—
Donny & Marie—Polydor
SHARING THE NIGHT TOGETHER—
Dr. Hook—Capitol

WGAR/CLEVELAND

DON'T WANT TO LIVE WITHOUT IT
—Pablo Cruise—A&M

HOW MUCH | FEEL—Ambrosio—
WB

IT'S A LAUGH—Hoall & Oates—RCA

I WILL STILL LOVE YOU—
Stonebolt—Parachute

WLW/CINCINNATI
CHANGE OF HEART—

Eric Cormen—Arista
EVERYBODY NEEDS LOVE—
Stephen Bishop—ABC

SUBSTITUTE—Clout—Epic

WTMJ/MILWAUKEE

LOVE ME AGAIN—Rita Coolidge—
AZM

ON THE SHELF—
Donny & Marie—Polydor

OUR LOVE (DON'T THROW IT ALL
AWAY)}—Andy Gibb—RSO

PROMISES—Eric Clapton—RSO

WCCO/MINNEAPOLIS
DAY DREAMIN'—
Fonda Feingold—Mercury
LIKE A SUNDAY IN SALEM—
Gene Cotton—Ariola
TAKE IT LIKE A WOMAN—
Mary Welch—20th Century

KMOX-FM/ST. LOUIS

CHILDREN OF SANCHEZ—
Chuck Mangicne—A&M

LIKE THE FIRST TIME—
Peter, Paul & Mary—WB

THINKIN® ABOUT IT TOO—
Al Jarreau—WB

KSFO/SAN FRANCISCO
FOREVER AUTUMN—
Justin Hayward—Col
LIKE A SUNDAY IN SALEM—
Gene Cotton—Ariola
OUR LOVE (DON'T THROW IT ALL
AWAY}—Andy Gibb—RSO
PROMISES—Eric Clapton—RSO
TIME PASSAGES—
Al Stewart—Arista

KPNW /EUGENE

CHANGE OF HEART—
Eric Cormen—Aristg

DRIFTWOOD-—Moody Blues—
London

EVERYBODY NEEDS LOVE—
Stephen Bishop—ABC

LIKE A SUNDAY IN SALEM—
Gene Cotton—Ariola

KVI/SEATTLE
CAN YOU FOOL—
Glen Caompbell—Capitol
CHANGE OF HEART—
Eric Carmen— Arista
LONDON TOWN—Wings—Capitol
OUR LOVE (DON'T THROW IT ALL
AWAY}—Andy Gibb—RSO
TIME PASSAGES—
Al Stewart—Arista

Also reporting this week: WSAR,
WMAL, WCCO-FM, KMBZ, KULF,
KNS. 26 stations reporting.

ACTI¢ON MUSIC

By CHRISTY WRIGH1
@ Funkadelic (WB). This record continues to do well
on the pop and BOS (still #1 this week) charts with
terrific adds and good moves. The top major add on
this song was WLS. It was also added at 13Q, WHBQ,
WLAC, WTIX, WCGQ. Moves are 1-1 WAVZ, 3-2 WPGC, 8-7
WGCL, 14-10 WZZP. 9-4 WCAO, 11-10 WINW, 15-8 WEFM,
3-2 WFLB, 19-15 96X, HB-28 293, 22-19 WDRQ, 25-20
KSLQ, 14-12 WIFI, 29-23 KBEQ, 27-22 WANS-FM.

Styx (A&M). Still picking up major
market adds and looking very good at
the stations that have been playing it.
Adds for this week were WOKY, KTLK,
WBBF, KX104, WISE. Moves are 13-10
WTIX, 35-33 WLAC, 18-14 WMET, 18-16
WDRQ, 16-14 KSLQ, 18-13 WNOE, 18-15

{ B100, 17-14 KBEQ, HB-20 WIFE, HB-24
Andy Gibb KING, 22-17 KCBQ, 36-33 V97, 30-26
WEFM, 29-22 WRFC, 22~18 WANS-FM, 20-17 WFLB, 24-22
KXX106, 32-29 KNOE-FM.

Andy Gibb (RSO). This is the single that radio has
been asking for ever since the album was released.
It has already been a top 10 record in Miama. The adds
on this one this week were 96KX, KFRC, WHBQ, KTLK,
WCAO, WIFE, KCBQ, KILT, KX104, WRFC, WGSV, WBSR, KT0Q,
WJON. It is already on WIFI, WLAC, KRTH, WINW, WAVZ.

Chicago (Col). "Alive Again." This
first release off of their new album
. has been played by radio ever since
they got the album three weeks ago.
It debuted this week as the Chartmaker
of the Week with these stations adding
it: WKBW, WPEZ, WPGC, WQXI, 94Q, Ql02,
KRBE, WIFE, WBBF, WINW, WEFM, WDBQ
plus many more. It is already on WDRQ,

Eric Clapton
WNOE, WMET, CKLW, KDWB, KJR, KRTH, WCAO, 99X, WGW,
WZUU, WRKO, KFRC, KFI, KYA, KILT, KIMN, KCBQ,
KHJ, WHBQ.

Eric Clapton (RSO) "Promises." New single off of
a forthcoming album i$ being hailed by secondaries
as a hit record. This week it picked up WKBW, 94Q,
Ql02, KING, KX104, WRJZ, KXX106, WBSR, KIOA, WEAQ,
and is already on WZUU, WRKO, WGSV, WFLB, KTO0Q,
WJON, WDBQ.

SCAP Signs Quincy Jones

("t -

A L%

e

Quincy Jones recently joined ASCAP. Jones, whose jhree latest album productions,
his own ‘“Sounds and Stuff Like That'' (A&M), the Brothers Johnson's “Blam' (A&M),
and the soundtrack for *‘The Wiz'' (MCA), have all been declared platinum, signed
with ASCAP at the offices of his attorney, John Mason. Shown (from left) are Michcel
Gorfaine, ASCAP membership representatjve; Paul Adler, ASCAP national member-
ship director; Jones; his daughter Kidada; Mason; and ASCAP wastern regional di-
rector John Mahan.
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EMI Group Reports Profit Drop

By PHILIP PALMER

GERMANY

By JIM SAMPSON

® MUNICH—POLYGRAM LIMITS TV MERCHANDISING: Following
mixed success of its two recent TV hit packages, DGG/Polydor and
Phonogram have decided to go from two to one such package annu-
ally, for the Christmas season. Because of enormous spot costs and
diminished profits for both record company and retailer, most Ger-
man labels leave the TV samplers to K-Tel and Arcade. Ariola’s Rai-
mund Wagner says his company will continue to release two Super
20 TV albums per year. CBS marketing and sales chief Gerhard L.
Maurer notes that because of the special phone-oriented sales tech-
niques required for TV albums, he has used Arcade for distribution
of the new Ricky King album on the Epic label, a release which
earned gold last week after just two weeks in the stores. Maurer adds
that this tactic freed the CBS sales staff to devote their attention to the
heavy CBS fall release schedule. Ray Schmidt-Walk of DGG/Polydor
states that the Polygram companies will continue to use television for
selected individual artist packages, such as the current Neil Diamond
album.

Also from DGG/Polydor, Schmidt-Walk and Wolfgang Arming will
be in London this week to give RSO’s Al Coury a special award for
another 250,000 “Fever” units: a painting of the American flag, with
RSO cows in place of the stars. Eric Clapton’s new album due next
week here, Clapton himself touring next month. And ABBA might be
doing another ““Musikladen’” TV special. That prospect will be raised
soon as Stig Anderson calls together his licensees for a European
marketing conference preceeding release of the new album on No-
vember 27.

MARKETING HOT ROCKS: Ariola’s Albert Czapski is mounting a
massive campaign for Uriah Heep, a group that still has monster
status in Germany: two national TV appearances, magazine ads and
in-store promotion supporting a 24 show central European tour. Bella-
phon’s Branko Zivanovic is orchestrating one of the biggest marketing
efforts in his company’s history for the four Kiss solo shots. Because
the group won’t be here for live support, Bellaphon is distributing to
dealers video cassettes of the Kiss Japanese concert.

KLASSIK KURIER: On their just-completed Eurotour, Sir Georg Solti
and the Chicago Symphony won the ‘battle of the bands’ for top spot
in the symphonic world, based on critical praise for the orchestra’s
sound. Solti announced he will soon record a multi-disc set of Haydn
symphonies, and that he wants to re-record everything he’s already
done, except the Ring. Teldec’s beer stein and T-shirt promotion for
the CSO, something new to Germany, raised highbrow eyebrows but

(Continued on page 66)

Ralfini To Exit Anchor UK.

By PHILIP PALMER

B LONDON — The continental
growth of the WEA and CBS rec-
ord operations throughout the
world was mentioned by EMI
Group chairman Sir John Read
speaking at an informal press
conference held on October 6 to
announce group results for the
year ended June 30, 1978. As pre-
dicted the results are poor com-
pared with previous vears, and
Read revealed that in the Amer-
ican marketplace, Capito! ranked
third behind CBS and WEA.

However, Read said that “EMI
was now talking as one voice
throughout the world via Bhaskar
Menon, head of world music op-
erations.” Sir John added that
Menon’s  appointment and the
new executive team to run world-
wide music operations would
“have a significant effect on our
worldwide activities.”

In the analysis of sales and
profits before interest and taxa-

tion, it was revealed that music
sales for the 1977/'78 period
were 439,031,000 pounds against
the previous vyear's figure of
430,335,000 pounds. However
profits for '77/'78 were only
16,829,000 pounds against 32,-
703,000 pounds on the previous
figures.

In North America, where sales
in dollar terms increased by eight
percent, a strong last quarter pro-
duced a profit for the year just
below that of the previous year.
The report also revealed that
turnover of the majority of EMI
Music companies worldwide ex-
ceeded that of the previous year,
but compelitive pressures, par-
ticularly from U.S. repertoire, in-
creased the cost of maintaining
the market share.

EMI's music publishing activi-
ties throughout the world have
continued to show a steady
growth, aithough no figures were
revealed.

B LONDON—After five years as
managing director of Anchor
Records U.K., lan Ralfini will
leave at the end of the year. It is
understood that his service agree-
ment with ABC was due to expire
on December 31. Ralfini will an-
nounce future plans in |anuary.
During his career in the U.K. rec-
ord industry, Ralfini had been re-
sponsible for the initial develop-
ment of the WEA record opera-
tion and was also, for three
months, managing director of the
independent MGM Records in
London.

At WEA, where he was for five
years, Ralfini was responsible for
signing Fleetwood Mac, Rod
Stewart and the Faces, and Amer-
ica to worldwide recording con-
tracts and Black Sabbath and The
Pentangie for the American mar-
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ket. At Anchor Ralfini has signed
acts of the calibre of Alice Coop-
er and Ace on a worldwide basis.
Anchor in London was set up by
Ralfini with backing by ABC.

Despite recent reports of finan-
cial losses, Ralfini said that dur-
ing the last three years Anchor
worldwide, and including this
year, had turned over a profit.
However, Ralfini has been hin-
dered during his time with
Anchor in developing the com-
pany as a viable force in the rec-
ord industry due to the several
major executive changes and fi-
nancial losses incurred by the
ABC operation in America. “Ob-
viously this has been a hard deci-
sion to make,” explained Ralfini,
“but | have felt for some time
now that it had become time to
move on.”

ENGLAND

By PHILIP PALMER

B LONDON—Britain’s Performing Right Society (PRS) together with
the Canadian Society (CAPAC) received the highest number of votes
from its affiliated foreign societies in the poll taken at the recent
CISAC congress held in Toronto and Montreal. The poll was taken
to determine which societies should serve on the CISAC administra-
tive council for the next two years. PRS and CAPAC, the host society,
each polled 300 votes. The ltalian Society (SODELETE) (SIAE) was third
with 296 votes, the French Society (SACEM) fourth with 295, the
American Society (ASCAP) fifth with 291 and the German Society
(GEMA) was sixth with 29C votes.

The new president of CISAC is American lyricist Stanley Adams,
president of ASCAP, who replaces German composer Werner Egk.
PRS general manager Michael Freegard was reelected to serve a further
term on the CISAC Executive Bureau.

AUTOMATICALLY SPEAKING: “I am only interested in artists that
are going to change the world,” is how Nick Mobbs describes his first
signing to the Automatic Record Company, formed last April by
Mobbs together with Mo Ostin, chairman of the board of Warners.
Automatic will concentrate on the signing of U.K. talent and product
will appear on a special label in the U.K. with logo identity on the
WB label in the rest of the world. The label’s first signing is London
based act, Doll By Doll, and follows two months of negotiations with
manager Bruce Williamson. The group starts recording at the end of
October for their debut album scheduled for release early next year.
Doll By Doll is currently on an extensive U.K. tour.

DENIAL: Despite recent suggestions that David Bowie was to sign
a new recording contract, possibly with WEA, RCA has issued a state-
ment on behalf of Bowie. Part of the statement reads, ‘At the present
and in the foreseeable future, | am under contract to RCA Records . . .
and at no time have | engaged in any negotiations aimed to alter that
status.” Bowie’s latest Ip, ’Stage,” is currently number two in this
week’s album chart published by Record Business.

PICTURE DISC: A single believed to be the world’s first seven-inch
picture disc to be produced by a revolutionary new U.K. process
that not only drastically cuts production costs but also streamlines the

(Continued on page 66)




ENGLANDS T&P 25

Singles

1 SUMMER NIGHTS JOHN TRAVOLTA AND OLIVIA NEWTON-JOHN/RSO
2 LOVE DON'T LIVE HERE ANYMORE ROSE ROYCE/Whitfield

3 GREASE FRANK VALLI/RSO

4 | CAN'T STOP LOVING YOU (THOUGH | TRY} LEO SAYER/Chrysalis
5 YOU MAKE ME FEEL (MIGHTY REAL) SYLVESTER/Fantasy

6 LUCKY STARS DEAN FRIEDMAN/Lifesong

7 RASPUTIN BONEY M/Atlantic/Hansa

8 KISS YOU ALL OVER EXILE/RAK

9 DREADLOCK HOLIDAY 10cc/Mercury

10 SWEET TALKIN' WOMAN ELECTRIC LIGHT ORCHESTRA/Jet

11 SUMMER NIGHT CITY ABBA/Epic

12 BLAME IT ON THE BOOGIE JACKSONS/Epic

13 THREE TIMES A LADY COMMODORES/Motown

14 A ROSE HAS TO DIE DOOLEYS/GTO

15 JILTED JOHN JILTED JOHN/EMI International

16 PICTURE THIS BLONDIE/Chrysalis

17 OH WHAT A CIRCUS DAVID ESSEX/Mercury

18 TALKING IN YOUR SLEEP CRYSTAL GAYLE/United Artists

19 NOW THAT WE'VE FOUND LOVE THIRD WORLD/Island
20 RIVERS OF BABYLON/BROWN GIRL IN THE RING BONEY M/Atlantic
21 SANDY JOHN TRAVOLTA/Polydor
22 THE WINKERS SONG IVOR BIGGUN AND THE RED NOSED BURGLARS/

Beggars Banguet
23 HONG KONG GARDEN SIOUXSIE AND THE BANSHEES/Polydor

24 BUZZCOCKS/UNITED ARTISTS
25 MEXICAN GIRL SMOKIE/RAK
(Courtesy: Record Business)

E n g Ia n d (Continued from page 65)

process to such a degree that picture discs could become a viable
commercial proposition in the near future is to be issued by WEA.
The single is “My Best Friend’s Girl” by The Cars on Elektra. With
WEA’s new technique it will be possible to produce between 1000
and 1300 pressings a day. A reduction in material and manufacturing
costs make it possible to press the new single as an unlimited edition
with an initial run of 50,000. The release of The Cars single, only
available in the U.K., is part of a campaign to break the Boston based
band in Britain. The Cars come to the U.K. in November for a one-
off concert date in London.

EXECUTIVE CHANGES: Effective immediately, RCA UK managing
director Ken Glancy has named four divisional directors. They are
commercial marketing director Peter Bailey, commercial finance di-
rector Charles Brown, creative development director Derek Everett
and personal director Stan White . . . A former American attorney,
Burt Berman, has been named director of development and artist re-
lations at the Essex Music Group, reporting to managing director
David Platz. Berman will be responsible for the coordination of Essex
promotional and production activities as well as the development of
new talent. Berman was previously associated with TRO, the sister
company of Essex in America . . . Ann Gardner, director of creative
services/pop, at Famous Music’s New York office has relocated to
London as the first staff member involved in the company’s new staff
rotation policy announced by Famous president Marvin Cane.

SIGNINGS & ACQUISITIONS: Henry Mancini’s publishing interests
are to be administered by the Interworld Music Group. The deal in-
cludes the Northridge Music Corporation catalogue and its affiliated
catalogues and tunes include ““Peter Gunn,” “Dear Heart,” “Charade,”
and “Two For The Road.” Also included is the Bobbie Gentry cata-
logue. Interworld already represents Mancini’s new Hollywood cata-
logue . . . Northern Irish band, The Undertones, have been pacted
to the Sire label on a worldwide basis. The group has already caused
considerable interest with their locally recorded ep. In signing the
group, Sire has acquired all rights to the ep which has been rush
released on the Sire label . . . Sandy Robertson of Rockburgh Records
has placed his label’s product with Brian Pitts of The Record & Tape
Company for the New Zealand territory. First release: lan Matthews’
“Stealin’ Home.”

CANADA

By ROBERT CHARLES-DUNNE

B TORONTO—ENOUGH DIRT, GOSSIP & SPECULATION, HERE'S
SOME HARD NEWS FOR A CHANGE: One large thorn in the side of
the domestic industry has always been the fashion in which U.S.
manufactured deletes flood the Canadian market while the same
titles are often still in domestic catalogues at full price. Individual
victories have been won along the way (witness a Lighthouse court
battle several years ago), but the government has remained inactive
for several years despite loud and long protests from major labels and
organizations such as the Canadian Recording Industry Association.
The CRIA has now announced that the war is over: a new delete/
overrun valuation policy has been formulated, one which has product
valued at current line prices in the exporting country, minus a maxi-
mum discount of 20 percent. What this means is that Canadian labels
can now continue to sell marginal releases at full price and bargain-
basement hunters will have their thrills restricted to domestic deletes.
Will this shore up the sagging Canadian dollar?

HOME FROM THE FOREST: Rompin’ Ronnie Hawkins, that jovial
Arkansas rocker/standup comedian who grafted himself onto the
local scene fifteen years ago, is back on the track. After some expo-
sure in “The Last Waltz”’ and “Renaldo And Clara,” it seems that The
Hawk is back in demand and is inking a new two year deal with
United Artists, a deal which former protege Robbie Robertson was
instrumental in arranging. Some months back there was some bumpf
in the local press about The Hawk struck down by a heart attack. But
it was merely fatigue and a recent date at The El Mocambo laid bare
the myth that The Hawk is a mere mortal.

DOG DAY NIGHT: Regular readers constantly request news on the
charming leader of The Viletones, Nazi Dog. Well the times they are
a'changing. Since he’s received a couple of threats from the Jewish
Defense League, singer Steven Leckie has become, simply, The Dog.
Not that things have changed that much. Fervent Viletones fans and
full time idiots The Blake Street Boys were in attendance at a recent
band gig. The Dog made a couple of provocative statements from the
stage about hippie/longhairs and before you could say Sham 69, The
Blake Street Boys had put the boot in the groin of local underground
rockwriter Johnny Garbagecan. The sirens wailed, the local constabu-
lary appeared and the club was cleared. Johnny Garbagecan was
taken to hospital, but his beating was not fatal as was suggested by
recent rumors, though it is likely he’ll remember this experience
for some time to come. And some people wonder why The Viletones
still have no major recording contract? Ask The Blake Street Boys.

AND SPEAKING OF PUTTING THE BOOT TO THE GROIN: What
has everyone on the planet got against Q1072 A recent review in the
Toronto Star pointed out that while the station presented a UK con-
cert, it was virtually impossible to hear that band’s music on Q107
as it was against the format policy decided in the U.S. A few days
later, the Toronto Sun’s humorist Gary Dunford laced into Q107 for
hiring a man to dress as a chicken and wander about the streets,
attempting to stimulate interest in the station. It seems the chicken/
man was attacked and some U of T students made off with his
chickenhead. Dunford states: ‘“The station has bought a second
chicken outfit, and is ashamed to appeal to (the) students to return
the first. They think it’s undignified to ask for the head back on the
air. Undignified? Are they kidding? A station trying to hustle college
kids with a chicken? We see nothing wrong with a Q107 chicken.

BITS’N'PIECES: Genya Ravan’s recent El Mocambo appearance saw
her joined on stage by David Clayton-Thomas for a duet of “Day For
Night.” Rush is undertaking a massive North American tour shortly
to coincide with the release of the latest and best Ip, "“Hemispheres.”
Tom Wilson, partners with Music Shoppe’s Ron Scribner nearly 20
years ago, is working with Ron again at Music Shoppe. Chuck Bridges
has left CHUM news in order to replace Mark Daley at Q107, who
in turn went back to CHUM, from whence he came.

RUMORS REGARDLESS OF ACCURACY: There are none. All our
spies have been caught and shot. Maybe next week.

G erman y (Continued from page 65)

caused a sensation among retailers. Teldec’s Wolfgang Mohr had to
re-order more shirts and steins after the tour to meet demand . . .
DGG issued pre-release sets of seven Mozart symphonies under
Herbert von Karajan and the Berlin Philharmonic only to discover that
a few measures had been lost in the final mix. As the DGG set was
being recalled, EMI Electrola re-released an old Karajan Mozart box
of its own . . . Bellaphon has confirmed that its issue of a 1944 Ham-
burg recording of “Elektra” was conducted by Eugen Jochum, not
Hans Schmidt-Isserstedt as listed on the Acanta/Bellaphon label.
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$8.98 Dam Has Broken (continued from page 3)

sumers aren’t going to be de-
terred from buying records.

“Last time | thought there was
going to be consumer resistance.
| tried to anticipate that, and |
tried to get behind their position
and they weren’t there. So the
consumer didn’t back me up on
it. At this point | say if the com-
panies believe the market can
bear the price, I'm going to go
along with it. I'm in business too.
I'll make sure that my business
is covered, that my profits are
covered, and let everybody fend
for themselves.”

Ben Karol of King Karol in
New York City was cheered by
the news of the price increase,
calling it ‘“‘the best thing that
could happen to the industry.”
Karol takes a rather unique view-
point among retailers: he sees
the music industry as being in
competition with other entertain-
ment industries, and thus notes
that the cost of going to a movie,
a Broadway play, a concert or a
sporting event far exceeds the
cost of records, which are, he
likes to note, “still the cheapest
form of entertainment.

“If our overhead goes way up,”
says Karol, “and if our labor costs
go up, if the cost of supplies goes
up, we can’t stay with a constant
price; we have to adjust accord-
ingly. Other retailers worry if
records go up a dollar; they're
crazy. It's the only way we can
keep abreast. It's true that there
is an upper limit on how much
consumers will pay for a record.
But we have to compete with
other forms of entertainment.
The fact that the record went up
a buck or two, yeah, there might
be some token resistance over
the short term, but when you
think of how prices have in-
creased for other things, we still
look real good. I'm very happy
to see this happen. The only way
| can meet my overhead is to
take in more dollars with the
same amount of units.”

Fred Traub, head buyer for the
Record Bar chain, pretty much

DISCO
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MAIL ORDER SERVICE

Call or Write us—We have the fastest serv-
ice, best stock and cheapest retail price on
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ports, 12“ Discs, and U.S. Records.

We also have 10,000 Oldies in Stock. Send
$2.00 for catalog, deductible against first
order.

DISCO—DISC
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ALL ORDERS ARE SHIPPED IMMEDIATELY-WE
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CIAL DISCOUNT & AUTOMATIC MAILING

summed up the feelings of most
retailers. “My reaction is, Okay,
if they want to charge $8.98 they
have a right to do that. Retailers
in turn have a right to sell a rec-
ord for as much as they can sell
it for. We'll just put out the rec-
ords and see what happens. Con-
sumers have shown no resistance
to higher prices thus far. As long
as this continues to be the case,
there’ll be no reason for manu-
facturers to think twice about
how much they’re charging for
a piece of product.”

Polygram Reinstitutes
Singles Oldies Program

B NEW YORK—Polygram Distri-
bution, Inc.’s multi-label singles
oldies program has been reinsti-
tuted for the month of October,
as announced by Rick Bleiweiss,
national singles director. The
program, which previously ran
during the month of July this
year, has been re-established due
to the success of the summer
prcgram and to aid all Polygram
customers in restocking singles
for the upcoming Christmas sell-
ing season.

A 10 percent cash discount off
invoice program will run on the
singles oldies catalogue, which
was utilized for the summer pro-
gram for the period October 9
through October 31, 1978. All-
time hits from the Polydor,
MGM, RSO, Casablanca, Mercury,
Philips, Smash, Monument, De-
Lite and Capricorn family of
labels will be included in the
oldies program.

MMO Taps Two

B NEW YORK — Mort Hillman,
vice president of sales, MMO
Music  Group, Inc, has an-
nounced that Peter Shendell has
joined the firm as assistant to
Hillman. He will have the direct
responsibility for sales in the New
York, Philadelphia area which is
handled by the company owned
MMO Distributing.

Hillman also announced that
Gigi Schlesinger has been added
to the sales staff and will cover
Philadelphia and Western Penn-
sylvania.

Polydor Taps

Jim Del Balzo

@ NEW YORK — )im Del Balzo
has been appointed Polydor’s
nationai college promotion man-
ager, according to Jerry Jaffe,
national promotion director.

Until his appointment at Poly-
dor, Del Balzo was in the intern
program at Arista Records, and
previous to that, was director at
Radio WVHC at Hofstra Univer-
sity.

Album Analysis
(Continued from page 8)

Criss and #79 bullet Paul Stan-
ley.

#68 bullet, Pockets (Col), gets
black-oriented and pop account
reports with racks still to come in
strongly. “The Wiz soundtrack
(MCA) is basically retail, although
the exhibition of the picture does
not dovetail as completely with
retail sales in corresponding areas
as might be expected with most
soundtracks, indicating that the
soundtrack has an appeal some-
what independent of the movie.
Weather Report (Arc/Col) at #72
bullet started with a jazz base
and now crosses over, in similar
fashion to Gil Scott-Heron (Aris-
ta) #73 bullet, which also picks
up black-oriented activity.

Chartmaker Neil Young, #80
bullet, is a position based on pre-
dominantly retail sales. #81,
Jethro Tull (Chrysalis) is based on
retail. Village People #83 bullet,
gets pop retail and r&b action.
Van Morrison (Warner Bros.) at
#84 bullet gets good retail with
racks yet to come in strongly.
Bohannon (Mercury) is mostly
r&b based, with some pop ac-
counts, reporting, at #89 bullet.
Chanson (Ariola) #90 bullet gets
r&b and retail pop reports. David
Bowie (RCA) goes to #93 bullet.
Musique (Prelude) is getting good
sales reports from a variety of ac-
counts.

Classical Retail Tips
(Continued from page 49)

Miss Freni has sung the role
many times but she is not pres-
ently on any recording of the
opera. The Calaf is the most
novel choice on the album,
Jose Carreras. The young Span-
ish tenor’s voice has been de-
veloping rapidly; one would
think he was not ready yet for
a Calaf in the theater, but it
will be fascinating to hear him
on disc. Turandot always sells
well; if Angel does as well as
London did with their 1973 re-
cording (which incidentally fea-
tured Miss Caballe as Liu), it
should be quite a seller.
Grieg’'s A Minor Concerto
and the A Minor Concerto of
Schumann have long been fa-
miliar pieces, the first currently
available in 29 recordings and
the second in 21, but an arrest-
ing new combination has been
joined by Angel: the young
American pianist Horacio Gu-
tierrez and conductor Klaus
Tennstedt. It was mentioned
two months ago that Tenn-
stedt has a great impact on
audiences wherever he ap-
pears; he is leading both these
familiar pieces, and Gutierrez
should have a different and
interesting approach to bring.

Singles Analysis
(Continued from page 8)

Royce (Whitfield) #69 bullet on
midwest gains; Atlanta Rhythm
Section (Polydor) #71 bullet;
Musique (Prelude), #52 bullet
BOS, and #73 bullet; Justin Hay-
ward (Col) #75 bullet; Dan Hart-
man (Blue Sky), strong in the
northeast and Florida, #76 bul-
let; The Jacksons (Epic), #7 BOS
and getting a first pop bullet on
major market adds, #83 bullet;
Gene Cotton (Ariola) #84 bullet,
and Lindisfarne (Atco) picking up
a first bullet at #87 on good air-
play gains.

Also new on the Top 100 this
week are: Eric Clapton & His
Band (RSO) #77 bullet; Joe Cock-
er (Asylum) #79 bullet; Village
People (Casablanca) #81 bullet;
Ace Frehley (Casablanca) #82
bullet; Gene Cotton (Ariola) #84
bullet; Alice Cooper (Warner
Bros.) #88 bullet; KC & The Sun-
shine Band (T.K.) #89 bullet;
Zwol (EMI-America) #90, and
Glen Campbell (Capitol) #98.

Music from Moravia
(Continued from page 49)

gest his most lyrical opera work.
Janacek’s way with the Czech lan-
guage, his ability to catch its rise
and fall, can be felt in the more
curt Allegretto. Paul Schoenfield
supplies accompaniment that
matches Luca’s expressive play-
ing.

Columbia has come out with an
even rarer work, one that cannot
be found in the Schwann cata-
logue, a Suite from the opera
The Cunning Little Vixen. This
comic strip-based work, which
dates from 1920, is one of Jana-
cek’s most exquisite and is kept
off the world’s stages for the ob-
vious reason that most of the
characters are animals.

A folk tale filled with wisdom
and a glorification of the miracle
of perpetual rebirth, The Cunning
Little Vixen served as the ma-
terial for a suite prepared first by
Vaclav Talich and revised by Vac-
lav Smetacek, in 1965. Andrew
Davis and the forces of the To-
ronto Symphony capture the
work’s lyric beauty and its gos-
samer texture on the new Co-
lumbia recording. This is one of
those unknown works that de-
serves performance and wide dis-
semination. Also on the disc is a
strong version of Janacek’s more
familiar "“Taras Bulbe.”

R.A. Harlan Joins

First American

® LOS ANGELES—Jerry Dennon,
chairman of the board of First
American Records, has announced
the appointment of R. A. Harlan
as marketing manager. Harlan was
formerly an executive with ABC
Record and Tape Sales.
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BLACK ORIENTED
MUSIC

Soul Truth

By BASIL NIAS

B NEW YORK—Personal Pick: “Sinner Man’’—Sara Dash (Kirshner).
This former member of the singing group Labelle has finally decided
to strike out .on her own. The product is uptempo dance/disco and
should make an impressive debut for this talented lady.

Dede Dabney has resigned her position at RW Oct. 16th. Future
plans have not been made as of yet, but Dede will lay back and
relax for awhile before she decides what her next move will be. |
would personally like to thank this wonderful lady who has done
so much for the industry in general and myself in particular.

Gil Scott-Heron is currently waging a campaign against ‘“Angel
‘Dust” (PCP), a drug that is extremely harmful to children of the com-
munity. We in the industry have got to make a commitment to the
youth of America; they are our lifeblood, in addition to our greatest
natural resource. At present there is a lost generation between the
ages of 12 & 20 who have had very little leadership and guidance.

The use of 12 inch disc is becoming more popular as a promo-
tional tool. Generally, these discs are extended versions of tunes
that were initially used in the discos, but currently have been finding
their way onto radio playlists. This could be the wave of the future
with more companies actively engaging in their production and use.

Wax To Watch

SINGLES: ““Disco Jam”—Eddie Drennon (Casablanca). This is hot!!
Plenty of good hooks; “Shake Your Groove Thing'’—Peaches and
Herb (Polydor). Excellent comeback vehicle with a Freddie Perrin
update of their style; ‘“Witch Doctor’—Paul Horn (Mushroom). Jazz/
fusion has come of age and this should ride the crest with the rest;
“’East River”—Brecker Bros. (Arista). Fusion/funk is this records calling
card. Dance and party hearty.

ALBUMS: “Thelma Jones”—(Columbia). This is Bert De Coteaux
at his best. The young lady can get down. Check her out; David
Sancious & Tone—'"True Stories” (Arista). There are some very inter-
esting colors painted by this gifted young keyboardist. Ollie Brown—
“Ollie Baba" (Polydor). Former drummer for Stevie Wonder and the
Rolling Stones has finally found a niche for himself; Double Exposure
—Foreplay” (Salsoul). This is an excellent follow-up to their first
smash, and should garner plenty of action airplay-wise.

DiSCO File (Continued from page 54)

voices are rough, expressive, strained at times but so down-to-earth
believable that the song takes on the feel of an authentic adolescent
anthem: “Everything we do brings us pleasure—If it's nothing more
than playing paddle-ball or kissing in the hall.” The production
sound is strange, with a bassy undertow, sheets of strings, light per-
cussion—all together quite haunting, but it's those voices that make
the song so special, so very out-of-the-ordinary. Definitely not for
all tastes, but a classic.

‘Champagne’ In-Store

To sustain the sales momentum of her gold album *‘Smooth Taolk," and gold single
**Shame,” RCA Records ortist Evelyn ‘‘Chompagne’ King mode a number of in-store
appecrances on the west coast recently. King is shown here at Big Ben's Records in
Los Angeles where she autographed photos ond singles ond Ips purchased by her
west coast fans. On the right is Toft Richards, Ms. King's tour director.

& Black Orlented Album Chart

OCTOBER 21, 1978 . SECRETS
1. ONE NATION UNDER 4 GROOVE G'k,?f'g’fe”f,"s%” & BRIAN JACKSON/
FUNKADELIC/Warner 8ros. BSK 3209 21. TAKE IT ON UP
2. LIVE AND MORE : i
DONNA SUMMER/Casablanca NBLP 7119 | 9o z(ggxg;:/ (A0 I8 £kl
3. STRIKES AGAIN FOXY/Dash 3005 (TK)
ROSE ROYCE/Whitfield WHK 3227 (WB) 23. THE WIZ (ORIGINAL SOUNDTRACK
4. IS IT STILL GOOD TO YA VARIOUS ARTISTS/MCA 2 14000
ASHFORD & SIMPSON/Warner Bros. 24, YOU SEND ME
BSK 3219 ROY AYERS/Polydor PD 1 6159
5. BLAMN 25. ROSS
BROTHERS JOHNSON/A&M SP 4714 DIANA ROSS/Motown M7 907R1
6. TOGETHERNESS 26. KEEP ON JUMPIN'
LTD/A&M SP 4705 MUSIQUE/Prelude PRL 12158
7. LIFE IS A SONG WORTH SINGING 27. UGLY EGO
TEDDY PENDERGRASS/Phila. Intl. CAMEO/Chocolate City CCLP 2006
JZ 35095 (CBS) (Casablanca)
8. THE MAN 28. SMOOTH TALK
BARRY WHITE/20th Century Fox T 571 o G T (/IR
9. STEP Il 29. MOTHER FACTOR
SYLVESTER/Fantasy F 9556 MOTHER'’S FINEST/Epic JE 35546
10. IN THE NIGHT-TIME 30. ALL FLY HOME
M'&”ﬁﬂ) HENDERSON/Buddah 3DS 512 AL JARREAU/Warner Bros. BSK 3229
rista
31. T
11. BETTY WRIGHT LIVE :?I:S'-!c ‘S\DFIL:Icslg
Alston 4408 (TK) 32. QUAZAR
12, SWITCH Arista AB 4187
Gordy G7 980R1 (Motown) 33. SPARK OF LOVE
13. A TASTE OF HONEY LENNY WILLIAMS/ABC AA 1073
Capitol ST 11754 34. FOR YOU
14. COME GET IT PRINCE/Warner Bros. BSK 3150
RICK JAMES STONE CITY BAND/Gordy 35. FUNK OR WALK
G7 981R1 (Motown) THE BRIDES OF FUNKENSTEIN/Atlantic
15. REED SEED SD 19201
GROVER WASHINGTON, JR./Matown 36. BROTHER TO BROTHER
M7 910R] GINO VANNELLI/A&M SP 4722
16. SUNBEAM 37. CHANSON
EMOTIONS/Columbia JC 35385 Ariola SW 50039
17. SUMMERTIME GROOVE 38. GIANT
BOHANNON/Mercury SRM 1 3728 JOHNNY GUITAR WATSON/DJM 19
18. NATURAL HIGH (Mercury)
COMMODORES/Motown M7 902R1 39. LOVESHINE
19. CRUISIN' CON FUNK SHUN/Mercury SRM 1 3725
VILLAGE PEOPLE/Casablanc 40. ATLANTIC STARR
NBLP 711 A&M SP 4711

PICKS OF THE WEEK

'“ BONNIE POINTER, “FREE ME FROM MY
FREEDOM" (Jobete Music Co.
Inc., ASCAP & Stone Diamond
Music Corp., BMI). This debut
single from Bonnie is very in-
teresting, first because it is the
first time that she has gone
solo, and second because she
has signed a solo contract
with Motown, which seems to
be gearing up for a race for
supremacy once again. The
song is a typical Pointer Sis-
ters’ ballad, written by Bon-
nie and produced by Berry
Gordy and Jeff Bowen. Mo-
town M-1451F.

SINGL
ALBUMS

prediction.
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“Gong Show" alumnus. This
album should establish her
as a superstar of the highest
caliber.
strongly as almost any fe-
male established, or not, recording today. In-
stant acceptance and heavy crossover are the

““CHERYL LYNN,"” CHERYL “HEAR ME OUT,” DAVID
LYNN (Columbia JC ‘35486). SIMMONS (Fantasy/WMOT
This talented artist is o F-9561). This unique stylist

. s has a refreshing touch that

& A4 should garner him scores of

new listeners. David has a

voice that you never get tired

of. This is a very entertain-

ing album by o tremendous new talent who

should enjoy considerable success in his initial
venture.

Cheryl debuts as
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‘ BLACK ORIENTED SINGLES
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TITLE, ARTIST, Label, Number,
ocCrT,

4

1

(Distributing Label)
WKS. ON

CHART
ONE NATION UNDER A
GROOVE
FUNKADELIC
Warner Bros. 8618 10
(3rd Week)

19

2
22
23
24

26

27
28
29
30
N

32
33
34

36

38

o wa

N 9 @ w»n

33
15

17
26

12

IT SEEMS TO HANG ON ASHFORD & SIMPSON/

Warner Bros. 8651 9
DANCE (DISCO HEAT) SYLVESTER/Fantasy 827 15
GET OFF FOXY/Dash 5046 (TK) 17

I'M IN LOVE (AND 1 LOVE THE FEELING) ROSE ROYCE/
Whitfield 8629 (WB) 11
HOLDING ON (WHEN LOVE IS GONE) LTD/A&M 2057 16
BLAME IT ON THE BOOGIE THE JACKSONS/Epic 8 50595 8
THERE'LL NEVER BE SWITCH/Gordy 7159 (Motown) n
BOOGIE OOGIE OOGIE A TASTE OF HONEY/Capitol 4365 20

TONIGHT IS THE NIGHT PT. 2 BETTY WRIGHT/Alston 3740
(TK) 8

TAKE ME I'M YOURS MICHAEL HENDERSON/Buddah 597
{Arista) 18
SOFT AND WET PRINCE/Warner Bros. 8619 13
MacARTHUR PARK DONNA SUMMER/Casablanca 939 5

YOUR SWEETNESS IS MY WEAKNESS BARRY WHITE/
20th Century Fox 2380

LET'S START THE DANCE BOHANNON/Mercury 74015 n

DON'T STOP, GET OFF SYLVERS/Cosablanca 938 9

OLIVIA (LOST AND TURNED OUT) WHISPERS/Solar 11353
(RCA) 7

SHAKE AND DANCE WITH ME CON FUNK SHUN/Mercury
74008 17

ONLY YOU LOLEATTA HOLLOWAY & BUNNY SIGLER/

Gold Mind 74012 (RCA) ¢

I'M EVERY WOMAN CHAKA KHAN/Warner Bros. 8683 3

YOU SHOULD DO IT PETER BROWN/Drive 6272 (TK) 8

YOU McCRARYS/Portrait 6 70014 17

STAND UP ATLANTIC STARR/A&M 2065 n
EASE ON DOWN THE ROAD DIANA ROSS/MICHAEL

JACKSON/MCA 40947 6

FLYING HIGH COMMODORES/Motown 1452 4
GOT TO GET YOU INTO MY LIFE EARTH, WIND & FIRE/
Columbia 3 10796 13

TAKE IT ON UP POCKETS/Columbia 3 10755 8
HOT SHOT KAREN YOUNG/West End 1211 10
MARY JANE RICK JAMES/Gordy 7162 {Motown) 3
| JUST WANNA STOP GINO VANNELLI/A&M 2072 5
YOU WERE MEANT FOR ME DONNY HATHAWAY /Atco 7092 10
PARTY LEON HAYWOOD/MCA 40941 6
DON’T HOLD BACK CHANSON/Ariola 7717 3
SPECIAL OCCASION DOROTHY MOORE/Malaco 1052 (TK) 8
ONLY YOU TEDDY PENDERGRASS/Phila. Intl, 3657 (CBS} 3
SWEET MUSIC MAN MILLIE JACKSON/Spring 185 (Polydor} 6
UNLOCK YOUR MIND STAPLES/Warner Bros. 8669 5
SAY A PRAYER FOR TWO CROWN HEIGHTS AFFAIR/

De-Lite 908 (Mercury) 7

39 41 DANCING IN PARADISE EL COCO/AVI 203 6
40 16 SMILE EMOTIONS/Columbia 3 10791 13
X8 47 ' WANNA MAKE LOVE TO YOU RANDY BROWN/
Parachute 517 {(Casablanca) §
EX] 48 YOU FOOLED ME GREY & HANKS/RCA 11346 4
43 43 DON'T LET IT GO TO YOUR HEAD JEAN CARN/
Phila. Intl. 3654 (CBS) 9
44 45 | LOVE THE NIGHTLIFE (DISCO ROUND) ALICIA BRIDGES/
Polydor 14483 §
E 5) GOT TO BE REAL CHERYL LYNN/Columbia 3 10808 5
57 FUNK 'N' ROLL {DANCIN' IN THE FUNKSHINE] QUAZAR/
Arista 0349 3
54 DISCO TO GO BRIDES OF FUNKENSTEIN/Atlantic 3498 3
48 50 RIDE-O-ROCKET THE BROTHERS JOHNSON/AZM 2086 3
49 49 RHYTHM OF LIFE AFRO-CUBAN BAND/Arista 0355 6
50 52 DON'T WANNA COME BACK MOTHER'S FINEST/Epic
8 50596 4
B 59 TAKE THAT TO THE BANK SHALAMAR/Solar 11379 (RCA] 3
Fd 61 IN THE BUSH MUSIQUE/Prelude 71110 3
53 53 LOVE | NEVER HAD IT SO GOOD QUINCY JONES/A&M
2080 4
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