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HITS OF THE WEEK

SINGLES SLEEPERS
BEE GEES. “TOO MUCH HEAVEN” (proc. ROBERT JOHNSON. ‘TVLL BE WAITING”

ALBUMS
OLIVIA NEWTON-JOHN, “TOTALLY

by group, Karl Richardson &
Albhy Galuten) (writers: BL R., &
I/. Gibb) (Music for UNICEF,
BMI) (4:54). The first singl2 from
‘An .Ip slated for earlv '73 .is a
‘lowing ballad, with their irade-

(prod. by Robert Johnson)
(wnater: Johnson) (Black Neon,
BMI) (3:30). The street talk on
this artist is immediately justified
by this first single. It’'s a fine
amalgam of English and Amen-

HOT.” The “new" Olivia, fresh from
her success with “Grease,” has put
together a well rounded album with
producer John Farrar. Choice ma-
terial covers ballads, country, disco
(the title track) and even good ole

-mark falsettos and a | ¢cht touch. - can power pop with kis guitar rock and roll (“Gimme Some
5 Anout-of-the-box smasn RSO9IG. excelling. Infinity 5000 (MCA). Lovin’ ). MCA 3067 (7.98).
' %‘EXILE, “YOU THRILL ME” (prod. by Miks BLONDIE, “HANGING ON THE TELE- WILLIE NELSON, “WILLIE AND

- Chapman) (writers: Chepman- PHONE” (prod. by Mike Chap- FAMILY LIVE.” Nelson dips into his
E A Chinn) (Chinnichap ! Careers, man) (writer: Lee) (Rare Blue/ vast repertoire of material for this
! ST 2MI) (3:42): The ‘ollow-up 1o th2 Mcnster Island, ASCAP) (2:25). two record set which covers g-eat-

wmberone “Kiss You All Over”
s a strong pop-roc< song witn
a formidable hook in the chorus.
Look for two in a row WWarrner-
Surb 8711.

WIND & FIRE, “SEPTEMBER”
[prod. by Maurice Watel (wai=-
€rs: White-McKay-Willis) [Sacgi-
f re/Irving/ Charleville, EMI/ Steel-
chest, ASCAP) (337). Ths
€mooth, quick song ZapfLres a
rmood of autumn nostalga, and
should capture radio audiences
too. ARC/Columbia 3-13854.

NEWTON-JOHN, “A LITTLE MCRE
LOVE” (prod. by Jchn Far-ar)
{writer: Farrar) (John Farrar/
Irving, BMI) (3:27). MNewbn-
John’s new sourd is Yudh more
rock-oriented than her past pep
efforts, and with a so13J &s good
as this one, the transition shculd
be a pleasing cne. MTA 40975.

An Americam breakthrough fo
metch the greup’s Europear suc-
cess could rasult from this fast-
paced pop-tock gem with a
good vocal. Ghrysalis. 2271.

WAYNE NEWTON, “HOUSEWIFE” (prod.

by Clayton lvey & Terry Wood-
ford) (wrtess: Russell-Fowley-
Diamond) (Teddy Jack/Bad Boy,
BMi/Rare” Magnetism, ASCAP)
(255). Newten should return o
pop and a/c playlists- with this
sympathetic, mid-tempo ballad.
20:h Century-Fox 2393.

PAGES, “IF | SAW YOU AGAIN” (prod. by
Bebby Colomby) (writers: Page--

Lang-Maniredi-George) (P2-G z,
ASCAP) (B:24).. This promising
group debuts with a single that
should plzase pop and black-
oriented stations. The smooth
vecal sound recalls EW&F, and
th=2 pacing is crisp. Epic 8-50659.

est hits (*Crazy,” “Funny How “ime
Slips Away,” ‘‘Red Headed
Stranger”), classics and even a
duet with Johnny Paycheck. Co-
lumbia, KC2 35642 (11.98).

THE JACKSONS, “DESTINY.” With |

the exception of the group’s recent
single, “Blame It On the Boo3ie,”
this is the first album compl=tely
written and produced by the Jack-
sons themselves. The musical so-
phistication of the seasoned quintet
is apparent throughout. Epic JE
35552 (7.98).

“THE LORD OF THE RINGS (ORIG-
INAL MOTION PICTURE SOWUND-
TRACK).” The music for the ani-
mated motion picture of this popu-
lar fantasy tale was composed and
directed by Leonard Rosenman
whose orchestrations support the
grand theme throughout the two
record set. Fantasy LOR-1 (12.98).




STEVE MARTIN

Millions of Steve Martin fans have been waiting
for it. And his new album is (excuse us) another mas-
terpiece by a comedian who is becoming a legend.

Li<e all the greats before him, Steve’s career is
multi-faceted.

There will be movies.

And a lot more television.

But, like all the greats, it is the comedy he
presencs on stage that really gets to the heart of his
talent.

Produced by William E. McEuen

Aspen Recording Society
On Warner Bros. Records and Tapes
BSK 3238

Side one of “A Wild And Crazy Guy” was recorded
at The Boarding House in San Francisco. Side two was
recorded at a recent concert attended by 9,000 people
at Red Rocks, an outdoor amphitheater near Denver,
Colorado.

Like his Grammy Award winning first album,
“Let’s Get Small} we can assure you that “A Wild And
Crazy Guy” is THE album for your wild and crazy
record collection.

We're having some fun now.
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Polydor Unveils

Disco Campaign
By BARRY TAYLOR

B NEW YORK—Polydor Records
will make its first concentrated
attempt to assert itself in the
disco marketplace with a holiday
sales program for a dozen new
and recently released albums
which will be marketed and mer-
chandised under the banner,
“Steppin’ To Our Disco.” Accord-
ing to the label, the program has
been designed to increase Poly-
dor’s visibility in an area where
they have already achieved suc-
cess this year, having hit the top
ten on the disco charts with 14
of their last 17 disco albums re-
leased.

1.5 Million Units

The program, which is expected
to do in excess of 1.5 million
units, is the first major thrust by
the label since Dick Kline's ap-
pointment as executive vice presi-
dent. Kline told RW last week that
when sizing up the artist roster in

(Continued on page 62)

Retail Boom Continues In Third Qtr.;
Indian Summer Curbs Gains Slightly

By DAVID McGEE

B NEW YORK — Third quarter
retail record sales, like those of
the first and second quarters,
reflect the unprecedented sales
boom that has occurred in the
music industry in 1978. However,
there is a fly in the ointment
here, and it appears to be the
same one that has had dele-
terious, albeit short-lived, effects
on sales from time to time in
the past: the weather. Figures re-
ported in previously quarters this
year were significantly ahead of
those for the same period in
1977, while third quarter tallies
remained pretty much in line
with last year’s 15 to 20 percent
increase over the third quarter
of 1976.

Retailers are taking the results
in stride. Having been bowled
over by the gains made in the
first and second quarters, several
admit to having made un-

realistic projections for the third
quarter, all the while knowing
that a pre-holiday tapering off
was inevitable. Complaints about
a lack of quality product, which
are usually rampant on such
occasions, are nonexistent now;
rather, retailers point to the pro-
longed Indian summer of 1978 as
the principal factor affecting the
third quarter sales.

The northwest portion of the
country had comfortable tem-
peratures and virtually no rainfall
during the month of September.
Although Tom Keenan of Every-
body’s Records could report a
20 percent increase over last
year's third quarter, he added,
“It just wasn’t as strong as it
could have been. The good
weather definitely slowed things
down from what we anticipated.
It kept people out of not only
record stores, but all other re-

Fourth Musexpo Sees Publishing, Record Deals

By PAT BAIRD
® MIAMI—The fourth annual In-
ternational Musexpo ‘78 was held |
here at the Konover Hotel last|
week with an estimated partici-
pation of 2100 industry repre-
sentatives from the U.S., Europe,
Japan, Latin America, Canada,
Australia, Africa and, for the first

time, the Soviet Union.
Reaction to this year’s meet
was more enthusiastic than in

| previous years with the vast ma-
jority of those participants inter-
viewed stating that they were
able to make some publishing
and or record deals. As in the
past, American record companies
were barely represented but
more major European publishers
and record companies attended
this year.

The organizational side of the
convention was considerably ex-

e
RECORDWSRLD SALES INDEX

Albums

1977 1978 [

Singles

Oct.

ocl l Nov. |Nov I

*The Record World Sales Index is based on a broad cross-section of quantitative sales data
reported to Record World from retailers, rack jobbers and one-stops across the country. The base
figure for both the singles and album indices is a smoothed average of these quantitative reports
during periods in March, 1976, with each weekly figure being a percentage increase or decrease on
the base. The base figure for both singles and albums is 100.0.

tail stores as well. That one
panded in several areas. The
workshop/seminars  were  in-

creased from three last year to
six this year and attendance at
each of them was large. The
Music Publishing seminar, pan-
elled by Bill Denny (Cedarwood),
Peter Kirsten (Global Music, Ger-
many), Billy Meshel (Arista), Jay
Morgenstern (ABC), G. Gramitto
Ricci (Ricci Music, ltaly), Irwin
Robinscn (Chappell), Rick Smith

(Continued on page 72)

month brought our quarter down
to a normal figure; but that was
still a big boost. We're looking
for business to pick up a lot as
soon as it rains.”

Similarly, National Record
Mart’s Jimmy Grimes reported a
20 percent increase over last
year; but this figure, he says, is
tainted somewhat by the chain
having added new stores. On a
store by store basis. Grimes sur-
mises, the third quarter was
probably about even with 1977’s.
“I'm sort of blaming all this on
the weather until a better ex-
cuse comes along,” he says with
a laugh. “l can’t blame it on
product because there’s been just
too much of it that didn’t sell. |
can't believe it was all bad prod-
uct; | can’t believe that the

(Continued on page 76)

Bee Gees Single
Debuts at #31

B The Bee Gees’ first single
release from their first album
since ‘“Saturday Night Fever”
entered the Record World sin-
gles Chart this week at #31
bullet, the highest entry num-
ber achieved by a singles
Chartmaker in recent memory.
Enormous immediate adds and
radio excitement on the rec-
ord, “Too Much Heaven,” also
made it one of this week’s
Powerhouse Picks. See chart

analysis on page 8.

BRSO

Curb Takes Lieut. Governor Post
In California Split-Ticket Victory

By SAM SUTHERLAND

B LOS ANGELES—Mike Curb be-
came California’s first music in-
dustry exec to enter high public
office last Tuesday (7) as he won
the race for lieutenant governor
of the state, beating Democratic
incumbent Mervin Dymally after
a controversal campaign widely
criticized as among the most bit-
ter in state political history.

Curb’s  Republican  victory
through a seven percent voter
margin came despite the success-
ful re-election bid made by
Democratic governor Jerry
Brown, marking the first split-

%
1
\

|

ticket for the top two state posts
since 1894. Also blocking a
Democratic sweep was the elec-
tion of Republican state senator
George Deukmejian as attorney
general.

As a veteran producer and ex-
ecutive, Curb, the founder and
president of Warner/Curb Rec-
ords was a political rookie, mak-
ing his first bid for public office
despite a formal party back-
ground limited to his work on
the central state committee in
1974; during the 1972 presiden-

(Continued on page 73)
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B Page 20. Gerald Rothberg’s Circus mag-
azine, which will celebrate its 10th anni-
versary next year, is one of the most resil-
ient rock publications as it moves to a
weekly publication schedule. In his Dia-
logue, Rothberg talks about the reasons
behind the weekly move, and about the
keys to survival in the highly competitive
world of rock puublications.

@ Page 77. The second annual Jim Halsey
Company Tulsa International Music Festi-
val confirmed that the gathering is becom-
ing a major event. This year's installment
included performances by a raft of major
country and international artists, laser and
light shows, and a lot of business, as RW's
comprehensive coverage details.

departments e ————————————
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POWERHS®USE PICKS

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Bee Gees (RSO) ”Too Much Heaven."

An out-of-the-box explosion! Airplay covers the entire

country with breakout sales already reported.
Toto (Zolumbia) “"Hold The Line."

Taking exkcellent chart jumps as numerous majors

added the disc this week. Sales actiyity has started.

MCA Notches Record

Quarter, Nine Months

B LOS ANGELES—MCA Inc. last
week reported highest-ever rev-
enues, net income and earnings
per share for the nine months and
three months ended September
30.

For the quarter just ended,
MCA’s revenues were $326,-
444,000, compared with $225,-
456,000 in the third quarter of
1977. Net income was $46,390,-
000, up from $27,672,000 in the
same period a year ago. Earnings
per share were $2.00, up from
$1.19.

For the nine months ended
September 30, 1978, MCA took in
$787,858,000, versus revenues of
$608,248,000 for the third quarter
of 1977. Net income for the nine
months just concluded was $95,
362,000, up from $62,859,000 and
greater than MCA’s total net in-
come for 1977. Earnings per share
were $4.10, up from $2.71 a year
ago.

MCA’s records and music pub-
lishing division continued its
strong rebound in income and
revenues. Operating income for
the division rose to $4,196,000
for the quarter just ended, up
from $1,680,000 for the third
quarter of 1977. Revenues for the
division were $33,635,000, up
from $21,317,000 for the same
period in 1977. Nine month fig-
ures were similarly higher.

High Court Ruling

Insures Klein Retrial

B WASHINGTON—The Supreme
Court will not hear Allen Klein’s
appeal to avoid a retrial on tax
evasion charges the high court
announced last week.

Klein’s lawyers had argued that
such a retrial—his first trial ended
in a mistrial when the jury could
not reach a verdict—would vio-
late the Constitutional protection
from double jeopardy.

Klein was charged with failing
to pay taxes on promotional cop-
ies of Beatles records which he
allegedly received from Capitol
Records and then sold.

A date for the new trial will
now be set in New York.

Arista Reports
Record Quarter

B NEW YORK — Arista Records
last week reported that the first
quarter of fiscal 1979 ended Sep-
tember 30 was its best in rev-
enues in the company’s history.
Arista took in $14,398,000 dur-
ing the quarter just ended, up
from $13,100,000 for the same
period in 1977, an increase of 10
percent.
Contributing to Arista’s show-
(Continued on page 73)
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Mew Printing Process May Aid
LP Jacket Counterfeiting Fight

By SAM SUTHERLAND

8 LOS ANGELES — A simpler,
virtually “fail-safe’”” alternative to
existing anti-counterfeiting meas-
ures s being touted as one of the
possible industrial uses for a new
chemical process developed here
by inventor Marvin Oster.

Now huddling with several la-
bels, Oster says his successful
replication of “interference col-
ors””—a visual phenomenon he
claims is common in nature but
previously unattainable in the lab
—will enable manufacturers to
code product with identifying lo-
gos no existing printing or inking
process can duplicate.

Oster’s process tackles a visual
effect variously described as iri-
descence or interference. Both
refer to the unique properties of
certain colored surfaces to vary
their apparent color depending
on the angle from which they are
observed; as seen in the rainbow
effects visible in petroleum, or in
the features of certain birds, iri-
descence is thus characterized by
this variation between dull and
bright hues on the same surface.

According to Oster, that effect
stems not from specific dyes or
chemicals, but rather from mole-
cular “micro-structures” that af-
fect the reflection and refraction
of light. Utilizing what he says
are common chemicals, Oster is
now previewing the effect through
sample paintings and color
swatches that possess the rain-
bow effect; viewed from above,
a dull brown surface will suddenly
fill with a bright color when the
surface is tilted. By transferring a
mass-produced trademark or logo
utilizing the process to a record
or tape package, Oster says label
reps, retailers or law enforcement
personnel could verify the au-
thentieity of product simply by
walking through a store: if prod-
uct is derived from the proper
source, the appropriate color
change becomes visible as the
viewer moves past the rack, thus
altering his angle of viewing.

Thrasher Leaves WB

To Form Indie Firm

@ LOS ANGELES—Ed Thrasher is
resigning his post as executive
art director of Warmner Bros. Rec-
ords to form an independent
company oriented to the needs
of the motion picture industry.

With his new company, he will
be creating and developing ad-
vertising campaigns for films,
once again combining his talents
towards the total package. He
intends to stay involved in the
recording business on a more
limited basis.

"I started working on the prob-
lem in 1968, recalls Oster,
“when | was working as a con-
sultant in connection with mis-
sile programs. At that time iri-
descence was being used in de-
veloping navigational systems.”
Utilizing the effect as it occurs in
lens coatings, Oster says he ini-
tially planned only to refine exist-
ing methods of achieving the ef-
fect through optics, only to dis-
cover the effect could be repro-
duced on flat surfaces.

Given the music industry’s cau-
tious adoption of other esoteric
technological developments, Os-
ter's explanation of his com-
pound and its practical applica-
tions could prove problematic,
however: asked to comment on
the properties of the colors as
welded chemically to conven-
tional printed product art, he
notes, “They cannot fade, be-
cause there’s nothing there to
fade. The effect doesn’t lie in a
dye or paint, but in the actual mi-
crostructures. You could actually
burn the paper, and they would,
in effect, be there, assuming it
didn’t crumble.”

Such extreme tests aren't likely
to be asked of Oster's process,
but more basic considerations—

particularly in regard to regula-
tion and manufacture of the iri-
descent tags—will require reso-
lution before Oster’s process can
be brought into the record bin.
The inventor says he’s discussing
sale of the process to a number
of larger corporations, both to
provide the necessary backing for
manufacturing and for security.

Previous attempts at similar
codes or trademarks utilizing spe-
cially colored inks have already
been rendered obsolete by more
sophisticated color Xerox proc-
esses, Oster notes, making main-
tainence of security over produc-
tion and distribution of the tags—
which would be supplied on ace-
tate or other physical media that
could be chemically bonded to
sleeves—mandatory.

Thus, while Oster says control
of the special trademarks could
be administered through such
corporations as the American
Bank Note Co. and Jeffries Bank
Note Co., both of which print
authorized currency for nations
around the world, the question
of security within a printing plant
or pressing facility remains left
to the trade itself. Also undeter-
mined is the cost per unit for the
service.

Peaches Revesls
Warehousing Skifis

¥ LOS ANGELES A major
operational shift at Peaches is
occuring as the major retail
record chain switches from a
centralized buying and ware-
housing operation to a system
which allows individual store
directors to order product from
regional manufacturer representa-
tives.

The move was prompted by
what Peaches president Tom
Heiman terms “a constantly ris-
ing cost in shipping and ware-
housing.” The Nehi Distributing
warehouse will remain in opera-
tion, according to a company
spokesperson.

Peaches, one of the country’s
most aggressive retail organiza-
tions and pioneer in the "‘super-
store” format, issued a state-
ment which read, in part, “due
to a change in purchasing
policies, Nehi will no longer
function as a central warehouse
for the Peaches chain. The rising
cost of freight and warehouse
maintenance has made it econo-
mically impractical. The stores
will now purchase product at
each individual marketplace, and
will expect better service now
that they’re buying regionally.”

Heiman also told RW that
four more Peaches stores will
open in the next three weeks.

Miami 'Upscale’ Rock Concerts:
New Wave in Live Performance?

By NOE GOLDWASSER
®| NEW YORK — Would you pay
$100 a seat to see Leon Russell?

Freedom Productions, a new
promotion outfit, figured enough
people in Miami would pay big
bucks to see a rock concert in an
exclusive setting, so they or-
ganized their October 20 gig at
the 1800-seat Gustman Hall head-
lining Leon and Mary Russell and
The Byrds with a minimum seat
price of $22.50 and an average
ticket price of $50—seats in the
“celebrity circle” went for $100
—launching what could develop
into a viable performance con-
cept, the limited upscale-market
engagement.

For their money, patrons got
intimacy and comfort in the re-
furbished, once-regal theatre, and
a sense of isolation from the
jostling,  beer-drinking  young
crowd usually associated with the
word “rock concert”” Among the
extras were free valet parking,
Hollywood-style spotlights out-
side and a red carpet inside,
usherettes in low-cut evening
gowns and security men in beige
tuxes, buffet service catered by
Miami’s exclusive Food Among
the Flowers restaurant and lots
of greenery, flora and palm
fronds all over the place.

Even at these prices, the hall
was two-thirds full, and the pro-
moters — though they say they
didn’t really make a profit on the
affair — are planning their next
upscale performance at Gust-
man for New Years’ Eve, with “a
major act,’” as yet unannounced.

How did these upstarts think
they could pull off such an affair?
The way Norm Kantor, who with
Stan Solomon heads up Freedom

Productions, explains it, they are
dealing with an idea whose time
has come, and Miami is the place
it's come to. “Outdoor concerts,”
says Kantor, “are great if you're
a 15-year-old kid. Miami has

very little to do, and the worst
concert facilities of any city I've
seen. There are enough people
in this area who are very afflu-
ent, who don’t want to have kids

(Continued on page 62)

‘lnd Street’ in L. A.

Columbia recording artist Billy Joel recently performed at the Forum in L.A. while on a
major 12-week North America tour in conjunction with his latest Columbia album
release, **52nd Street.”’ Following the show a party was held in honor of Billy, where
friends and label reps gathered to congratulate him on his performance. Standing (from
left) are: Ron Oberman, vice president, merchandising, west coast, Columbia Records;
Elizakbeth Joel, Billy's wife and manager; Bill Freston, assistant to the president;
Bruce Lundvall, president, CBS Records Division; Billy Joel; Frank Mooney, vice president,
marketing, branch distribution, Columbia Records; Don Ellis, national vice president,
a&r, Columbia Records; Del Costello, vice president, marketing, western region, CBS

Records.
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