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SINGLES

FOREIGNER, “BLUE MORNING, BLUE
DAY” (prod. by Olsen-Jones-Mc-
Donald) (writers: Gramm-Jones)
(Somerset/Evansongs/WB, BMI)
(3:08). This third single from their
Ip-should follow the others, quick-
ly, to the top of the charts.
Lou Gramm’s vocals are penetrat-
ing. Atlantic 3543.

ROLLING STONES, “SHATTERED” (prod.
by Glimmer Twins) (writers:
Jagger-Richards) (Colgems,
ASCAP) (2:44). This third release
from their new Ip should already
be as familiar to AOR listeners as
their previous singles. It’s rock 'n
roll funk with a flourish. Rolling
Stones 19310 (Atl.).

“PLEASE COME HOME FOR
CHRISTMAS” (prod. by Szym-
czyk) (writers: Brown-Redd) (Fort
Knox, BMI) (2:57). This Christmas
single has an early blues-rock
beat and a seasonal heartbreak
in the lyrics. It's a special re-
lease, not planned for album jn-
clusion. Asylum 45555.

DARYL HALL & JOHN OATES, “I DON'T
WANNA LOSE YOU” (prod. by
Foster) (writers: Hall-Oates) (Hot-
Cha/Six Continents, BMI) (3:32).
This second release from the
“Along the Red Ledge” Ip fea~
tures Hall’'s distinctive vocals
over a track with just a touch of
disco. RCA 11424.
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STEPHEN BISHOP, ‘“ANIMAL HOUSE”
(prod. by K. Vance) (writer: Bi-
shop) (Stephen Bishop/Duchess,
BMI) (2:55): Zould this be the
lilting voice of “On and On.” Yup,
one and the same and expertly
weirdad up for this theme from
the big moviz hit. To-Ga. ABC
12435 °

TED NUGENT, “NEED YOU BAD” (prod. by
Futterman-Davies-Werman) (writ-
er: Nugent) (Magicland, ASCAP)
(2:44). The certifiable rock crazy
proves, once again, to be one of

the ganre’'s p-emier guitarists on

thisirelentlessly driving new
single. For Top 40, for sure. Epic

8-50648.

PETER CRISS, “DON'T YOU LET ME
DOWN"” (prod. by Poncia) (writ-

m ers: Criss-Penridge) (KISS/Rock
Steady, ASCAP) (3:20). This latest
of the Kiss solo singles has a
light =arly rock beat under Criss’
subtle vocals, similar to his per-
formance on “‘Beth.” Casabldnca
952.

NIGEL OLSSON, “DANCIN’ SHOES” (prod.
by Paul Davist (writer: Carl Storie)
(Canal, BMI) (3:45). There's a
cover battle brewing over this
song but O'sson’'s light ballad
treatment, ‘with full-bodied guitar
and sparkling vocals, makes this
right for Top 40 and adult play-
lists; Bang 740.
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CAT _ STEVENS, “BACK TO
EARTH.” An album of varied moods
from Stevens ranging from th=2 rock-
ing “Bad Brakes” (the single) to
the instrumental ‘“Nascimento.”
Still very much a distinctive stylist,
he holds this new work tagether
with his usual panache. A&M SP
4735 (7.98).

KENNY ROGERS, “THE GAM-
BLER.” Rogers has already estab-
lished a respectable coun:ry/pop
crossover following with h's past
few hits and his latest Ip is certain
to expand that audlen\e A smooth
balance of story Songs and ballads
should find immediate a/c accept-
ance. UA LA934-H (7.98).

BLUES BROTHERS, “BRIEFCASE
FULL OF BLUES.” The long awaited
debut from Jake and Elwood Blues,

since their appearance on Saturday :

Night Live earlier in the year, is just
what was expected. Steve Cropper,
“Duck” Dunn and Tom Scott serve
as catalysts. Atlantic SD 19217
(7.98).
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B LOS ANGELES — Mo Ostin,
chairman of Warner Bros. Rec-
ords, has announced the appoint-
ment of Ray Caviano to the newly

created position of executive
director/disco  department, as
part of an intensive disco-

oriented campaign to be mounted
by the label. Caviano, who will
be based in Warner’'s New York
City branch, with offices in Bur-
bank, will oversee various aspects
of the new disco department,
including a&r, promotion, mar-
keting and sales, in conjunction
with Warner Bros. staff personnel.

Ray Caviano with Mo Ostin

Simultaneously, both Ostin and
Caviano have announced the
formation of R.F.C. Records, to
be headed by Caviano and dis-
tributed by WB. In his dual posi-
tion, Caviano will be responsible
for all new disco acquisitions for

both R.F.C. and Warner Bros.
Staff appointments for R.F.C.
and new disco acts signed to the
label are to be announced soon.
Prior to his appointments, Cavi-
(Continued on page 74)

Warners Unveils Caviano Label
As Disco Fever Builds at Majors

By NOE GOLDWASSER

B NFW YORK — The effect of
disco on the record business is
just beginning to be felt, say the
newly appointed directors of
disco departments at two major
labels, and heightened disco ac-
tivity at other majors would seem
to bear this out. Disco has only
recently surfaced from the world
of dark clubs and hip dee-jays,
say the experts, and is bubbling
over into the airwaves.

Both Ray Caviano (installed in
the newly created position of ex-
ecutive director, disco depart-
ment) at Warners and Tony King
(freshly designated in the new
position of director, disco mar-
keting) at RCA, were busy setting
up their respective organizations
when reached by Record World
last week.

“This deal shows that the ex-

(Continued on page 17)

1978 Holiday Season Off To a Fair Start;
Most Refailers Remain Cautiously Opfimistic

By DAVID McGEE

B NEW YORK—With retail record
inventories at an all-time high
(see RW, Dec. 2), expectations
for an unprecedented holiday
sales season ran high as busi-
nesses approached the first prime
selling period of the quarter. Tra-
ditionally the three days immedi-
ately following Thanksgiving have
given retailers a brief but telling
glimpse of things to come during
the next four weeks, which are
the most crucial of the year.

Despite the boom year in rec-
ord sales thus far, results from the
weekend were decidedly mixed.
Percentage increases over the
same period in 1977 ran on an
average of 10 to 12 percent
above, with many accounts re-
porting no increase whatsoever.

But there is a silver lining in
this cloud, and it is that a num-

UNICEF Music Campaign Grows
With Donated Songs, TV Spedials

By SOPHIA MIDAS

B NEW YORK—Ten of the big-
gest names in the recording in-
dustry will be simultaneously
donating and performing their
songs for a concert which is to
take place at the United Nations
General Assembly on January 9,
1979, with proceeds to UNICEF.

Scheduled to air on NBC-TV on
January 10 at 8 p.m., the special
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will inaugurate a Music For
UNICEF campaign, and will also
highlight the International Year
of the Child.

Entitled “A Gift Of Song—The
Music For UNICEF Concert,” the
90-minute TV special will include
performances by ABBA, The Bee
Gees, Rita Coolidge, John Den-
ver, Earth Wind & Fire, Andy
Gibb, Elton John, Kris Kristoffer-
son, Olivia Newton-John and Rod
Stewart. Except for The Bee Gees’

(Continued on page 83)

ber of new releases, heretofore
dormant, showed signs of life; a
number of older albums—most
notably “Saturday Night Fever’—
began moving again; and the nu-
merous greatest hits packages
began to show the sales clout
expected of them. It should also
be noted that a 10 percent in-
crease is a fairly healthy one at
that. “We’ve just been spoiled by
all these 20, 30, 40 and 50 per-
cent increases throughout the
year” is the way one retailer ex-
plained away his disappointment.
There are numerous reasons
for the tepid showing on the re-
tail level. Yet another good week-
end of weather drove customers
outdoors for, presumably, a last
fling ahead of winter. Stores lo-
cated on or near college cam-
puses may just as well have been
(Continued on page 41)

Manufacturers Avert

New Pressing Crunch
By SAM SUTHERLAND

B LOS ANGELES — The holidays
came early this year for the na-
tion’s disc pressers and tape du-
plicators, bringing with them an
anticipated saturation of produc-
tion capacity but few of the seri-
ous production delays and con-
sequent scheduling problems that
plagued the industry during
1977’s frantic final quarter.

That's the consensus of manu-
facturing chiefs polled in an RW
survey, which shows most labels

(Continued on page 79)

Mechanical Royalty Meet Leaves
Most Key Questions Unanswered

By BILL HOLLAND

® WASHINGTON—The result of
the supposed final showdown
between RIAA and the NMPA
and the Harry Fox Agency, Inc.
at the U.S. Copyright Office here
concerning the interim regula-
tions of the mechanical license
and royalties turned out to be
another stand-off for the time
being
Register of

WA BRReEaeR s adikakiatamn, com

ings that brought together the
presidents of all the organizations
plus finance and legal representa-
tives and several accounting ex-
perts, told the groups that a lot
of the “uncertainties and confu-
sion” of the issues had been
cleared away by the hearings.
But she added that another
smalle” meeting should be sched-
t I i of
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_ president of ABC Records, has

B Opposite page 44. Powered chiefly by
fusion or crossover music, the jazz market
has boomed in recent years, and 1978 has
been a particularly strong one. As Record
World's annual look at jozz shows, tradi-
tional or acoustic jazz continues to thrive
as well, and while few jazz buffs can agree
on just what jozz is, the breadth of styles
and
music's future.

involved bodes well

for the

8 Page 10. Parlioment is renowned for
taking a back seat to no one when it comes
to outrageous music and stage presenta-
tion. Now, the group's label, Casablanca,
has
promotion push for the new Parlioment
album that should have the same attributes.
How do you market P-funk? RW's coverage
provides the answers.

Black Oriented Singles

Album Chart Page 76
Album Picks Page 27
Black Oriented Music Page 85
Black Criented
Albums Page 87
Black Oriented Album
Chart Page 85
Picks ot the Week Page 85

Chart Page 86
Soul Truth Page 85
Chart Anclysis Page 8
Classical Page 73
The Coast Page 40
Country Page 93
Country Album
Chart Page 97
Country Album
~ Picks Page 95
Country Hot Line Page 94
Country Picks of the
Week Page 93
Country Singles
Chart Page 98
Country Singles
Picks Page 96
Nashville Report Page 93
Cover Story Page 24

announced a

merchandising

and

departments s ——

Disco Pages 16-17
Disco File Page 16
Disco File Top 20 Page 16
Discotheque Hit

Parade Page 16

FM Airplay Report  Pages 38-39

Gospel Pages 90-91

International Page 88
Canada Page 88
England Page 88
England's Top 25 Page 89
Germany Page 88

Jazz Section 1l
Jazz LP Chart Page 27

Latin American Page 80
Album Picks Page 80
Hit Parade Page 81

New York, N.Y. Page 44

Radio World Pages 14-15

Retail Report Page 75

Singles Chart Page 37

Singles Picks Page 26

More."

(Due to airp ay an ' sales in projectable markets, these ;ecords
exhibit top five potential)

Rose Royce (Whitfield) "Love Don't Live Here Any

Excellent BOS chart activity has crossed to the pop
side with top 10 status in Detroit as the sales reports
come in. Several primaries went with it this week.

Cheryl Lynn (Columbia) "'Got To Be Real."
The crossover activity is duplicating its BOS chart suc-
cess as it is already top 40 in Memphis together with
good chart movement elsewhere. The majors continue
to come in. Good sales are being reported.

ABC Names Barbis
To New VP Post

® LOS ANGELES—Steve Diener,

announced the appointment of
John Barbis to the position of
vice president of promotion.

Jahn Barbis

Prior to his first appointment
at ABC over a year ago, Barbis
was national promotion manager
at Chrysalis Records. Previously,
he worked for five years at Lon-
don Records, heading both west
coast promotion and west coast
a&r. Barbis began his career in
the record business with Shelter
Records.

RCA Names Thagard

* [

Field Promo Director

B NEW YORK—As reported last
week in Record World, Chuck
Thagard has joined RCA Records
as director, national field promo-
tion, it was announced by Robert
Summer, president of the com-

pany.

Chuck hugurd

According to Summer, Thagard
will be responsible for the realiza-
tion of national promotion ob-

jectives through the regional
promotion managers who will
report to him. Summer also

noted that Thagard assumes re-
sponsibility for weekly chart
activity and that he will work
out of RCA’s west coast offices.

Regional promotion managers
reporting to Thagard are: John
Betancourt* (east coast); Mike
Craft (east central); Ron Geslin
(north central); Ed Mascolo
(southeast); “Big Al” Privett (west
central); and a west coast region-
al manager to be named shortly.

Background

Thagard’s entire career in the
music industry has been in the
promotion field. He comes to
RCA Records from CBS, which
he joined in 1966 as a local pro-
motion man in Miami. His most
recent post was director of na-
tional promotion, west coast, for
that company.
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CHRISTMAS 1978

JOHN DENVER

A BRAND NEW WAY FOR YOUR CUSTOMERS
TO GIVE THE PERFECT GIFT FOR THE
HOLIDAY SEASON.

=1 T0)

H WAITING FOH
A HOLIDAY GIFT WORT “lJohn Denver,’ the first hit album of 1979, |
will not be avai able until after January Ist,
but this ho iday gift display grves your
customers the perfect opportunity to give
the new John Denver album as a gift this
Christmas. The display holds “00 specially
printed g'f--giv'ng envelopes printed with
a picture cf oh1 and holiday decoration.
Each enveloae s the proper size for check
or cash.

And be sure all the John Denver catelcg albums are featu-ed prommently, pdrtlcularly
“Rocky Mountain Christmas;’ “Greates: Hits Volumes | & II" ard “l Want To L ve”

Mroduced by
Milton Okun

|erry Weintraub
Management 3



E/A Announces Executive Realignment

B LOS ANGELES—A realignment
in  Elektra / Asylum’s executive
structure has been announced
by chairman Joe Smith, in con-
junction with vice chairman Mel
Posner and president Steve Wax,
following the company’s annual
meeting of top level executives
in Hawaii.

Jerry Sharell will move from
vice president/artist development
to vice president/creative services
where he will oversee the pub-
licity, advertising, merchandising,
art and video departments.

George Steele, vice president/
marketing services, will move to
the newly created position of
vice president/international.

“It was important to unify all
the departments dealing with the
image of the company under one
vice president,” explained Smith,
“and Sharell has long demon-
strated his ability in the creative
area, backed with strong experi-
ence in advertising, artist devel-
opment and promotion. The
continued growth and sales of
the WEA international companies
has dictated the importance of
assigning an experienced top
man to guide our international
efforts on a full-time basis. Put-

Polydor Names Taylor
Special Markets VP

& NEW YORK — Sonny Taylor
has been named vice president,
special markets, it was announced
by Dick Kline, executive vice
president, Polydor Incorporated.

Sonny Taylor
Taylor, most recently program
director of WWRL in New York,
will be involved in all aspects of
black music at Polydor. An as yet
to-be-named national director of
promotion for special markets

will report to Taylor.

Tomato Names Gooding

Promo Vice President
B NEW YORK — Kevin Eggers,
president of the Tomato Music
Co., has appointed Bob Gooding
national director of promotion.
Previously, Gooding was na-
tional albums promotion director
at Private Stock. His origins in
the music industry stem from
WCOL-AM & FM Radio in Co-
lumbus Chio, where Gooding
was the vice president of pro-
gramming.

6

From left: Jerry Sharrell, George Steele, Mark Hammerman

ting a vice presidential-level
person in charge shows the pri-
ority we're giving this area.”
Executive Experience

Also announced is the promo-
tion of Mark Hammerman from
west coast artist development
director to national director, artist
development. “In the few months
Mark has been with us he has
demonstrated outstanding service
and put his management experi-
ence to work for us,” said Smith.
For 12 years Hammerman guided
the careers of a wide variety of
artists, from Tiny Tim and Deep
Purple to Jackson Browne and
Warren Zevon. He will report
directly to the president.

Sharell, one of the original
Asylum employees, has been with
the company since 1973. Starting
as general manager, he was pro-
moted to vice president of
international and advertising be-
fore taking the artist development
vice presidency in 1976. He was
previously vice president of pro-
motion at Buddah Records.

Steele, who will celebrate his
tenth anniversary with the com-

pany this March, first joined
Elektra as regional sales manager,
then national sales manager;

assistant to the vice president of
marketing; and was promoted to
vice president/marketing services
in 1976.

NARM Revamps '79 Convention Schedule
In Response To Members' Varied Needs

By DAVID McGEE

& NEW YORK — Fully expecting
to top last year’s record 2000
convention attendance, the Na-
tional Association of Recording
Merchandisers (NARM), headed
by executive vice president Joe
Cohen, has announced for its
1979 industry-wide gathering a
revamped schedule of activities
designed to be more responsive
to the particular needs of each
segment of its membership. The
21st annual NARM convention
will be held from March 23
through March 28 at the Diplo-
mat Hotel in Hollywood, Florida.
Highlights of the convention are
expected to be the general ses-
sions focusing on creative mer-
chandising (in which NARM will
reintroduce separate meetings
for retailers, rack jobbers, one-
stops and independent distribu-
tors) and radio advertising.

Additionally, NARM has ar-
ranged for CBS Records to pres-
ent in audio-visual form to the
industry its in-house consumer
tape research study, “The Tape
Buyer: What We Know About
Him Today, What We Can Ex-
pect from Him Tomorrow,” in
conjunction with an update by
GRT Corporation of its original
study of several years ago on the
impact of tape fixturing and dis-
play techniques.

“The difference between this
year's convention and others,”
Cohen told Record World last
week, “is the quality of the busi-
ness sessions. Nothing we've
done before comes close to this.
We're spending nearly $200,000
on audio-visual presentations,
which is ten times more than
NARM's ever spent in this area.
We're going to be mailing our
brochures internationally, trying
to develop an international flavor
for the convention. And we're
going to advertise in the Euro-
pean and United States trade
papers to push for early regis-
tration and, in this way, to keep
the excitement brewing for the
convention.

“The key word in all this,”
Cohen continues, ‘s ‘response.’
We've listened to what our mem-
bers have been saying in our
regional meetings, and now we're
going to meet their needs. We're
going to give them what they
want from NARM. The best thing
an organization like this can do is
let its members have input and
respond accordingly.”

The first major business ses-
sion of this year’s convention
will concentrate on radio adver-
tising. John Marmaduke and Jim
Tyrrell will co-chair an audio-

(Continued on page 82)
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' ASCAP Settles
First Jukebox Suit

B NEW YORK—The first suit to
be brought against an unlicensed
jukebox operator under the 1976
copyright law was settled out of
court here two weeks ago.

ASCAP, which brought the
suit in July on behalf of eight of
its music publishers, and Para-
mount Cigarette and Entertain-
ment Corp., a New York jukebox
operator, reached a settlement
under which Paramount agreed
to register all its jukeboxes and
pay the $8-per-box annual fee to
the US. Copyright Office, and
also agreed tp pay ASCAP a sum
over $71000.

The jukebox at issue is located
in the Cafe 72, an east side
restaurant here.

ASCAP has announced that it
will file similar suits to encourage
compliance with the new law. Few
jukebox operators have yet regis-
tered their machines or paid their
fees.

Brownstein & Smith

Bow Management Firm
B LOS ANGELES — Bob Brown-
stein and Clay Smith have formed
Brownstein/Smith  Management
here, specializing in personal
management.

Already on the company’s ros-
ter are Passengers and singer/
songwriters Harry Adams, Bill
Wright and John Hues.

Brownstein, who most recently
was with A&M’s international di-
vision, was artist development co-
ordinator  at  Elektra/Asylum,
where he also held posts in pro-
motion and international market-
ing. Smith is former promotion
chief and special events coordina-
tor for Capt. Jacques Costeau.

Arista Reports
Best Month Ever

® NEW YORK — In the middle
of its fall “Superseason,” Arista
Records has concluded the big-
gest month in the company’s
four-year history, it was reported
by Elliot Goldman, executive vice
president and general manager
for the label. Contributing signi-
ficantly to the record-setting
Arista November were Al Stew-
art’s label debut “Time Passages,”
“Playin’ To Win" by The Outlaws,
the just-released two-record “Bar-
ry Manilow’s Greatest Hits” com-
pendenium, already double plati-
num, Gil Scott-Heron's “‘Secrets’’
and new albums by Eric Carmen,
Quazar and The Grateful Dead.

Funkadelic Single Gold

W LOS ANGELES — The single
“One Nation Under A Grove”
by Warner Bros. recording artists
Funkadelic has been certified
gold by the RIAA.

RECORD WORLD DECEMBER 9, 1978
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Streisand/Diamond Maintain #1 Spot
As Chic Single Bullets Close Behind

By PAT BAIRD
B While Barbra Streisand and
Neil Diamond (Col) continued to
outsell all competition for the
#1 spot on the RW Singles Chart
(and bulleted to
#79 on the
Country Sin-
gles Chart),
Chic (Atlantic)
bulleted to #2
on #1 airplay
spots at the pri-
mary radio level and strong sales.
The record is still #1 on the Black
Oriented Singles Chart.

Dr. Hook (Capitol) picked up
huge sales this week and made
the Top 10 on a good national
spread for #4 bullet and Alicia
Bridges (Polydor) also sold well
and took strong Top 10 moves
for #7 bullet. Billy Joel (Col)
moved into the Top 10 at #9
bullet on big sales and airplay
gains while the Bee Gees (RSO)
was added this week at WABC
and took huge jumps elsewhere

for #10 bullet. The record is
also #51 bullet BOS.
Rafferty Chartmaker
Gerry Rafferty (UA) is this

week’s Chartmaker at #63 bul-
let on strong secondary and major
market adds.

Rounding out the Top 10 are:
Donna Summer (Casablanca) #3;
Anne Murray (Capitol) #5; Am-
brosia (WB) #6 and Gino Van-
nelli (A&M) holding at #8.

The competition in the next
part of the chart seems to have
eased somewhat with Al Stewart
(Arista) bulleting at #11 on good
moves and sales and Andy Gibb
(RSO), added at WABC, moving
to #17 bullet on the same com-
pination. Village People (Casa-
blanca), #33 bullet BOS, was
added this week at WFIL, Q102
and other majors for #18 bullet
and Chaka Khan (WB) closed the
Miami market for #19 bullet.

Picking up big pre-holiday adds
this week are: Toto (Col), #1
on the west coast and gaining

sales and movement elsewhere,
#21 bullet; Bob Seger & The
Silver Bullet Band (Capitol), add-
ed at WFIL, WOKY, and WNOE as
well as moving in to the Top 10
in Buffalo and in the south, #23
bullet; Linda Ronstadt (Asylum),
on at #89 bullet on the country
chart, #24 bullet here; Earth,
wind & Fire (ARC/Col), #15 bul-
let BOS and making major mar-
ket top 10 moves, #25 bullet;
Eric Clapton (RSO), added at
WFIL and KDWB and making big
jumps elsewhere, #26 bullet; EI-
ton John (MCA) #27 bullet, and
Alice Cooper (WB), making big
moves and starting to pick up
sales, #28 bullet.

Still moving well are: Ace Freh-
ley (Casablanca) #30 bullet; Dan
Hartman (Blue Sky), top 10 along
the east coast and making mid-
west and northwest gains, #32
bullet; Pointer Sisters (Planet),
added at WNOE and WDRQ,
#34 bullet; Queen (Elektra), add-
ed at WRKO, #35 bullet; Cheryl
Lynn (Col), one of this week’s
Powerhouse Picks, #3 bullet BOS
and top 10 in the south, #36
bullet; Olivia Newton-John (MCA)
#37 bullet; Justin Hayward (Col),

re-gaining a bullet on major mar-
ket adds, #38 bullet, and Barry
White (20th) #39 bullet.
Radio Adds
Continuing to make significant
chart gains on radio adds are:

Hot Chocolate (Infinity), #42
bullet BOS and added this week
at WNBC and WTIX among

others, #40 bullet; Nicolette Lar-
son (WB), taking this week’s big-
gest jump on a tremendous na-
tional spread, up 19 spots to #41
bullet; Livingston Taylor (Epic)
#42 bullet; Paul Stanley (Casa-
blanca) #44 bullet; Rose Royce,
another Powerhouse Pick this
week, #5 bullet BOS and added
this week at WPGC and other
midwest majors, #45 bullet;
Chanson  (Ariola), added at
WQAM and WGCL, #46 bullet;
lan Matthews (Mushroom), pick-
ing up both majors and second-
aries, #48 bullet; Leif Garrett
(Scotti Bros.) #50 bullet; Melis-
sa Manchester (Arista) #54 bul-
let; Boston (Epic) #55 bullet;
Talking Heads (Sire), picking up
a number of midwest majors,
#64 bullet; Kenny Rogers, #5
bullet country, #65 bullet here;

(Continued on page 82)

—

Streisand Album Bullets To No. 4 Spot;
Dead Edges Parliament as Charfmaker

By MIKE FALCON
B Billy Joel (Col), off of continu-

ing strong retail and rack ac-
tivity, retains his #1 album spot
for the fifth

week. Donna
Summer (Casa-
blanca) and
Steve Martin
(Warner Bros.)
remain in the
followup spots,
with Barbra Streisand (Col), last
week’s Chartmaker, rocketing to
#4 bullet with massive jumps
at the racks, as well as on the
retail level. These four comprise
a sales plateau a notch above the
remaining top 10 Ips this week.
Barry White (20th) has the #1
Black Qriented album this week,
and off the reports of both main-
stream retail and monstrous r&b
tallies, moves to #12 bullet. Chaka
Khan (Warner Bros.) experiences
similar patterns in going to #15
bullet. Eric Clapton (RSO) made
significant sales jumps at the rack
level this week and also had top
five sales reports from some pop-
oriented acounts in escalating to
#18 bullet. The Village People
(Casablanca), off of good r&b ac-
count sales and very solid rack

activity, moves up to #21 bullet.
Queen (Elektra) is experiencing
very high sales reports from such

accounts as Spec’s/Atlanta (#5), L

Lieberman (rack in Minneapolis,
#1), Music Plus/Los Angeles (#1),
Music Stop/Detroit (#1), as well
as registering #5 at both Every-
body’s (Portland) and Licorice
Pizza (Los Angeles). Retail is lead-
ing at the beginning of this sales
curve, bringing Queen to #23
bullet. #24 bullet, Kansas (Kirsh-
ner) has retail activity rough-
ly even with that of last week,
with the racks up significantly
from last week, with outstanding
r&b reports to support its move-
ment to #26 bullet. Chic, at #28
bullet, continues to climb off of
r&b sales with some crossover.
Heart (Portrait) is the week’s sur-
prise, in both turning around a
downward movement experi-
enced last week and also picking
up a bullet at #29. The album
shows signs of a strong Christmas
season finish.

Toto (Col) is still climbing off
of retail sales to #32 bullet, with
the racks slow to join in on this
extremely strong debut album.
Barry Manilow (Arista) jumps 35
slots off of both rack and retail

activity to #40 bullet,
Frehley (Casablanca)

as Ace
moves to

( #42 bullet with rack increases.
Solid crossover sales boost Ron-

nie Laws (UA) to #43 bullet,
while a definite spread out of
the midwest center, coupled with

good rack growth, pushes Rush
(Mercury) to #46 bullet. At #47
bullet, Chanson (Ariola) also
moves out of a major area of con-
centration, this time the metro-
politan East.

(Continued on page 82)

RECGIONAL BREAKOUTS

Singles
East:

Queen (Elektra)

Nicolette Larson (Warner Bros.)
Hot Chocolate {Infinity)

J. Geils Band {EMI-America)

South:

Olivia Newton-John {MCA)
Toto (Columbia)

Leif Garrett (Scotti Bros.)
Gene Simmons {Casablanca)

Midwest:

Elton John {MCA)

Queen (Elektra)

Olivia Newton-John (MCA)
Justin Hayward (Columbia)
Hot Chocolate (Infinity)
Rose Royce (Whitfield)

West:

Hot Chocolate (Infinity)
Nicolette Larson (Warner Bros.)
Jefferson Starship (Grunt)

Albums
East:

Grateful Dead (Arista)
Parliament (Casablanca)
Steve Miller Band (Capitol)
Leif Garrett {Scotti Bros.)
Peabo Bryson (Capitol)
Lord of the Rings {Fantasy)

South:

Grateful Dead (Arista)
Parliament (Casablanca)
Steve Miller Band (Capitol}
Peabo Bryson (Capitol)
Yanya Tucker (MCA)
Cheryl Lynn {Columbia}

Midwest:

Grateful Dead {Arista)
Parliament (Casablanca)
Nicolette Larson (Warner Bros.)
Steve Miller Band {Capitol)
Leif Garrett {Scotti Bros.)
Peabo Bryson (Capitof)

West:

Grateful Dead {Arista)
Nicolette Larson (Warner Bros.)
Steve Miller Band (Capitol)
Lord of the Rings (Fantasy)
Cheryl Lynn (Columbia)

ELP {Atlantic)
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RADIO W&RLD

Capricorn Joins DIR & Pabst
For Marshall Tucker Broadcast

Radio Replay

By NEIL McINTYRE
—] ® You can now begin to reflect upon the year,

and start to think about how you’re going to
change for 1979. If there’s a perfect time to do
consider the past and firm up plans for the future,
it's between December 25th and the first of the
year. This is a quiet time at most radio stations,
[ with very few record releases, and the on-air

» programming contains a number of records that
i) | were popular during 1978. | hope that most of
“L / the programmers will be guided in the right
| i o ] direction by their own research and personal
experience, rather than the opinions of those not involved in
programming.

JINGLES WITHOUT THE BELLS: The days of heavy play for radio
station jingles seem to have past. Most of the radio jingles are short
and heard only on the top 40 stations that are the leaders in the
market, the challenger stations, are approaching the audience with
production pieces, using music beds from current albums with voice-
over slogans about the station. Jingles are surely not a dead issue
when it comes to advertising a product; there is a increase in the
use of popular songs to help bring attention to the product and the
reworking of the lyrics to sell the audience. “Good Vibrations” and
““You Sexy Thing” come to mind as recent campaigns with lines from
the hits to underscore the feeling you get from using the item.

At the radio station level, program directors, | believe, felt that
the jingles became overused and were too slick to keep the audience’s
attention. The repetition of music was a lot to ask the audience to
handle, and the station IDs singing the call letters throughout each
hour of the day was too much. The research that today’s radio became
involved with in attempting to find out the musical tastes as well as
the complaints about things on the station must have worked against
the survival of the radio jingles. I'm sure the radio world is not far
away from the jingle people making a comeback. There were a lot
of good jingle packages in the past. Many gave radio station program-
mers’ ideas on how to place music, commercials and to highlight
features, intro news, and in general plant an image in the listeners
mind about what type of radio station they were listening to. The
jingles this season are not played as much, and have been eliminated
from many radio stations’ overall sound, but there's always next
season. Maybe there’s a way to use jingles in a disco format.

KEEP ON DANCIN’: Disco music on radio and new disco clubs
opening at a record pace is an indication of the beginning of the
momentum with no end in sight. I've seen stores in New York for
disco gifts only, fashions in store windows using a dance setting, and
articles about the disco craze in most magazines. What could be the
future for disco merchandising for the public? Here are some possi-
bilities: A disco Christmas, with the stockings hung by the speakers
with care, and stacked heel shoes still in them. Flashing lights would
decorate the room, moving to the beat of the music as the family
dances around the tree in their “Saturday Night Fever” pajamas.
The gifts under the tree would include hustle lessons, disco charm
bracelets, pocketless pants and buttonless shirts, and for those with
long nails, a disco file.

Disco has moved some places off of the dance floor and onto the
roller rinks, with disco skating. I think that it might be time to
invent disco on stilts for people who are looking to get higher on
dancing. The disco stilts would have leather soles and sequined studs
up and down the wooden frames, and for those looking for the
deluxe model, battery operated lights would flash to the beat—of
course batteries would not be included.

SYNDIE NEWS: Westwood One will introduce a public affairs
feature for syndication starting February 1, 1979. The series, “Spaces
and Places,” will consist of ten weekly features each two and half
minutes, dealing with today’s lifestyle, with an emphasis on the out-
doors and environment. The program will be hosted by David Perry
of KMET/Los Angeles. For more information call (213) 995-3277 . .
(Qontinued on page 15)
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By WALTER
® NASHVILLE — In conjunction
with a live New Year’'s Eve DIR
broadcast of the Marshall Tucker
Band in concert at the Warehouse
in New Orleans, Capricorn Rec-
ords and the Pabst Brewing Com-
pany have launched a coopera-
tive promotional effort, including
extensive cross-merchandising
and a national contest.

“The Marshall Tucker Band is
playing at the Warehouse New
Year's Eve, and it is being broad-
cast live by at least 110 stations
in the Eastern and Central time
zones of the United States
through the DIR Broadcasting sys-
tem,” explained Geary Tanner,
Capricorn’s national director of
album promotion. “There is a
mixture of stations, but in most
cases album-oriented stations are
carrying the broadcast and of
course top 40. It will be one of
the largest live rock broadcasts
that has ever been done.”

Sponsored by Pabst, the broad-
cast is being put together by DIR
Broadcasting and coordinated by
Rockbill, according to Tanner.

“We sent out a letter offering

CAMPBELL

the broadcast to additional mar-
kets with the rest of our King
Biscuit stations,” said Paul Zullo
of DIR, “and the response has
been overwhelming. The people
at AT&T think it may be the larg-
est live music broadcast ever, but
it's safe to say it's the largest live
rock broadcast.”

In conjunction with the broad-
cast, Capricorn is sponsoring a
contest involving each of the
original 110 stations. “The sec-
ond week in December, each of
the stations will give away 25 of
the Marshall Tucker Band’s Great-
est Hits albums,” Tanner said.
“Five of those winners will also
receive complete Marshall Tucker
Band catalogues and will be eli-
gible for the grand prize, the win-
ner of which will be drawn at
random here at Capricorn. We
will then contact the correspond-
ing station, and the winner and a
guest plus the pd of the corres-
ponding station and a guest will
win the following: round trip air
fare to New Orleans for the show,
hotel accommodations, limousine

(Continued on page 15)
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Paul Brown:

‘Openness’ Makes College Formats Matter

By SOPHIA MIDAS

B NEW YORK — According to
Paul Brown, a veteran of college
radio promotion, college radio is
becoming an increasingly im-
portant vehicle of promotion for
record companies and the music
industry at large. Brown attrib-
utes the heightened significance
of college radio to a new soph-
istication and an openness of
format that characterizes college
radio.

Having worked the college
route since 1947, Brown com-
mented upon the development
of college radio as a viable and
reputable medium: “In 1947 |
visited the campus station at Pur-
due University. At that time,
there were only five or six college
stations in the country, and it
was extremely difficult for these
stations to be serviced with prod-
uct.” Today Brown services over
600 college stations across the
country. “In the last ten years
there have been some dramatic
changes,” observed Brown, “in
that I've seen college radio prog-

ress from carrier current to cable,
and now FM.” Brown noted that
carrier current should not neces-
sarily be viewed as dated or in-
effectual, and said, ‘‘Michigan
State, for example, services 45,-
000 students this way.”

Because commercial radio for-
mats have tightened to the point
where it has become exceeding-
ly difficult to break new artists,
Brown believes the open formats
of college radio to be of partic-
ular importance. “College radio
stations,” he stated, ’'are far
more experimental. The people
that run them are much more
open, much more willing to take
a chance with new product.
Don’t forget that college radio
broke Al Stewart.” Brown com-
mented that record companies
are aware of the manner in which
college radio can discover new
music, but explained that it's
very difficult for record compa-
nies to stay in touch with the
college market. “Record compa-
nies don’t have the manpower
to watch the college market,”

Brown, “and | know what they're

because of his long-term invol-

Rad iO Rep Iay (Continued from page 14)

Marley Brant has been named director of publicity of Watermark, Inc.
Prior to her appointment, Brant was with Chrysalis Records . . . 60
Second L.P. has more than doubled their station list since moving
to New York offices and merging with London Wavelength . . . TM
Programming is co-producing a history of album rock with Good-
phone Productions that will cover a review of the past 15 years of
rock music. The program, ““Album Greats,” is a 48 hour review that
will include interviews with key artists, managers, producers and a&r
people.

MOVES: Sonny Taylor, former PD at WWRL/New York, has been
named VP of special markets for Polydor Records. New York radio has
lost a good manager, but I'm sure Sonny’s broadcasting experience
will be an asset in his new position . . . Bob Bruno is the new PD at
WOR/New York from WVIP/Mt. Kisco . . . Comedian Richard Belzer
has signed a contract to be a regular part of the WNBC/New York
morning show. Scott Brink, WNBC’s morning man, features Belzer as
part of his show Monday through Friday . . . Doug Harris to on-air at
WGIV/Charlotte from WRVR/New York . . . Scott Robbins has been

named PD at WFEC/Harrisburg from WHLI/Hempstead, L.I. . . . Ste-
ven Clean to on-air at WCOZ/Boston from WMMR/Philadelphia . . .
John Reed named new PD at WHHY/Montgomery . . . Jim Cassidy

new PD at KKYK-FM/Little Rock from Z98/Little Rock . . . Dan Kieley
to on-air at WOKY/Milwaukee from KVOX/Fargo . . . Kevin O’Neil
to on-air KAUM/Houston from WGAR/Cleveland . . . Jim Drucker,
former air personality at WARM/Scranton, has gone from radio to re-
ligion. Drucker will be ordained to the Catholic Priesthood on Decem-
ber 3rd. Father Jim can be contacted at (717) 455-7260 . . . WBT-FM/
Charlotte has changed call letters to WBCY with an all-hit format,
with special emphasis on new product . . . Portia at RW west reports:
Cherie Sannes to on-air at KRTH/Los Angeles from KMBY/Monterey
. . . Jim Teeson named GM at KPPL/Denver . . . Steve Alsobrook
named PD at WCGQ/Columbus . . . Tom Saunder to on-air at KSFO/
San Francisco from KSFX . . . Dara Welles named news director at
KRTH/Los Angeles from KNX-FM . . . Send your moves, changes, and
station pictures to either Portia at RW west or in the east Neil (Jack
Frost) Mclntyre.
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said Brown, “and this is further
complicated by the fact that
there’s such a turn-over in col-
lege radio personnel.” Since
Brown has exclusively worked
college radio since 1965, he be-
lieves that he has an advantage
over record companies: ‘l've
developed a strong rapport with
college radio personnel,” stated

listening to.”

“College radio has kept me
young. I'm dealing with young
people who are really dedicated
to music; they’re not being paid
for their services. Because of this,
there’'s a refreshing honesty
about them; if they don’t like
a record, they’'ll tell you.”

Known as ‘‘the ol’ professor”

vement with college radio, Brown
has also been with Dick James
Music (Elton John).

Arbitron Updates
Black, Spanish Study

@ NEW YORK—The latest install-
ment of Arbitron Radio’s study
of listening habits among the
black and Spanish-speaking pop-
ulation of big cities, released last
week, finds that 50 percent of
all listening by blacks was to
black radio stations, while 41
percent of Spanish listening was
to Spanish stations.

The study, “How Blacks and
Spanish Listen to Radio,”” was
first released in 1974. Additional
updates were released in 1976
and 1977.

Second to black formats for
black listening was contemporary
radio, with 19 percent, followed
by news/talk with 14 percent.
Second among Spanish-speaking
listeners was also contemporary,
with a 28 percent share that has
grown from 24 percent in 1976.

Arbitron surveyed 16 markets
for the black listening data, and
five markets for the Spanish.

DIR/Capricorn/Pabst

(Continued from page 14)
transportation to and from the
New Year's Eve show, four tick-
ets and backstage passes to the
show, official Marshall Tucker
Band tour jackets, a couple of
hundred dollars spending money,
four tickets to the Sugar Bowl! on
the following day; and we’re also
giving the winner an Aria Pro [l
electric guitar valued at a little
over $700.

““We're leaving it open to the
individual stations to do the con-
test the way they want,” Tanner
added. “The only guidelines
we're setting down is the quan-
tity of albums they’re giving away
and that we have the five names
from each station by the 15th.”

Pabst is sponsoring the show
and has funded much of the pro-
motional effort, according to
Tanner, including college news-
paper advertising and posters to
be distributed by all the Pabst
distributors in the individual mar-
kets. ““So they’ll show up in su-
permarkets and other point of
purchase locations,” Tanner said.
“Plus Capricorn has a quantity of
those same posters which we
will use in record stores.”

Capricorn has previously been
involved in New Year’s Eve broad-
casts by the Allman Brothers
Band and Wet Willie, one from
San Francisco and one from New
Orleans.

“Frank Weber doesn't need a
publicity angle to sell his music.

Frank Weber

.asthe time flies

-

AFL1-2963
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It should be
able to sell
itself .’ ,—Dennjs Devine,

Eastern Echo
Have you
discovered
Frank Weber?

The single: Ren
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DiscoFile

(A weekly report on current and upcoming discotheque breakouts)

By VINCE ALETTI

B RECOMMENDED ALBUMS: Two new releases from very different
points on the disco spectrum: The latest Patrick Adams creation is
Phreek, a studio group whose first album on Atlantic is dominated by
Adams’ trademark synthesizer work—much the same skittish, buzzing,
darting electronics that characterized his earlier productions with
Cloud Nine, Sine and the Universal Robot Band, but the touch here
is finer, more sophisticated in general and has a wider appeal. There
may be nothing as riveting as ““In the Bush,” the Adams production
for Musique which turned out to be one of the year’s disco classics,
but the six cuts here offer a variety of phreeky delights. Prime cuts:
“Weekend” (6:49), which recalls Gregg Diamond’s creamy funk ap-
proach and the soft-focus fee! of Musique’s “Summer Love,” only to
turn spicy hot and gently sizzling with excellent female vocals (chant-
ing “This time it's party time/It’s party time tonight”); subdued syn-
thesizer work; a bright, chiming percussion break and sparkling gui-
tar—and “I'm a Big Freak (R.U.1.2.)"” (10:19), which is loud; busy
with synthesizers that well up on all sides, snapping and crackling
like a space station gone beserk; and the height of Adams’ freak-funk
style complete with shouting vocals and imitation orgasm—wild as
as you can get. In between these two very different peaks, there's
two more tracks of interest, “Much Too Much” and “Everybody Loves
a Good Thing,” both lighter, wonderfully textured and appealing. And
don’t miss Donna McGhee’s vocals on the slower-paced “May My
Love Be With You” which starts out with a spoken segment remini-
scent of ““Casanova Brown.” Phreek out—in style. Note: as a great
reminder of where Patrick Adams came from, there’s a new Bumble-
bee Unlimited record out now, written and produced by Adams and
frequent teammate Greg Carmichael in that same dizzy cut style that
made “Love Bug” so much fun. This time around, on “lLady Bug”
{9:52 on a Red Greg disco disc), the formula gets kind of grating—
too much of those processed ‘“insect” voices when a little of this
novelty goes a long way—but the swirling synthesizers and insistent
bass, though much rawer than on Adams’ solo work, are involving.

““Hunchback of Notre Dame,” the latest disco adaptation of literary
classic by Alec Costandinos and the Syncophonic Orchestra (Casa-
blanca), consists of two continuous sides of music, singing and occa-
sional dialogue or narration that traces in a rather elliptical, sometimes
confusing, fashion the Victor Hugo story of passion and deceit. As
usual with Costandinos’ work, the music is thrilling, brilliantly crafted,
precise yet emotionally rich but, from a dancer’s standpoint, the
flow of “Hunchback” is broken too often for dramatic exposition to

allow for much sustained movement. Only here and there does the
record achieve the soaring rush of “Romeo & Juliet” and in a tale
more complex than ““Golden Tears,” few moods are held long enough
to inspire more than a few turns around the dancefloor. The produc-
tion, with arrangements by Don Ray, is both intelligent and exciting
but, in the end, its intellectual qualities weigh it down and make it
much heavier than the prevailing mood of the discos can accept.
Happily, however, Casablanca has pressed up a condensed version
for a disco disc that is being included in the album package as a
special bonus. This 7:46 track of the most danceable sections of the
album, primarily the gorgeous, moody ““Pope of Fools,” emphasizes
the texture and clarity of the music with only a few bits of dialogue
or singing, salvaging the spirit of the “Hunchback” while cutting loose
its narrative freight. The album is a must for Costandinos fans and
admirers of Eurodisco class; the disco disc (for which DJ Rusty Garner

was the consultant) is the version now picking up in the clubs.
Other key releases this week—to be reviewed in next week’s issue—
(Continued on page 84)
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DECEMBER 9, 1978 . GET DOWN .
1. SHAKE YOUR GROOVdE THING ) GEdP\ilsEc)CHANDLER—ZO?h Century (disco
PEACHES & HERB—Pol di i
olyder (disco disc) 21. WEEKEND TWO STEP/MUSIC IS ALL
2, LE FREAK We REED

CHIC—Atlantic (disco disc)

THP ORCHESTRA—Butterfly (I t
3. CHAINS/CREAM [ALWAYS RISES TO utterfly (lp cuts)

22. GIVING UP, GIVING IN/ THE RUNNER

THE TOP) IVIN
GREGG DIAMOND BIONIC BOOGIE— THREE DEGREES—Ariola (Ip cuts)
Polydor (Ip cuts) 23. 1 WILL SURVIVE

GLORIA GAYNOR—Polydor (disco disc)

BRING ON THE BOYS/BABY YOU

AIN'T NOTHING WITHOUT ME
KAREN YOUNG—West End (disco disc)

4. MacARTHUR PARK SUITE
DONNA SUMMER—Casablanca (lp medley) 24,

5. YOU STEPPED INTO MY LIFE
MELBA MOORE—Epic {disco disc)

, ) 25. | LOVE THE NIGHTLIFE
6. WORKIN' & SLAVIN . ,
MIDNIGHT RHYTHM—Atlantic (disco disc) ALICIA BRIDGES—Polydor (disco disc)
7. AIN'T THAT ENOUGH FOR YOU 26. COUNTDOWN/THIS 1S IT/ INSTANT
JOHN DAVIS & THE MONSTER ORCH.— REPLAY
Sam (disco disc) DAN HARTMAN—Blue Sky (lp medley/
8. SHOOT ME (WITH YOUR LOVE) disco disc)
TASHA THOMAS—Atlantic (disco disc) 27. BAISE MOI

9. HOLD YOUR HORSES

PAM TODD—Channel (disco disc)
FIRST CHOICE—Gold Mind (disco disc)

28. I'M EVERY WOMAN

10. CONTACT -
EDWIN STARR—20th Century {disco disc) CHAKA KHAN—WB (disco disc)
11. MY CLAIM TO FAME/TRUE LOVE IS 29. STANDING IN THE SHADOWS OF
MY DESTINY LOVE o
JAMES WELLS—AVI (Ip cuts) FEVER—Fantasy (disco disc)
12. SINNER MAN 3¢. YOUR SWEETNESS IS MY WEAKNESS
SARAH DASH—Kirshner (disco disc) BARRY WHITE—20th Century (disco dis

13. A LITTLE LOVIN'
THE RAES—A&M (disco disc)
14. JE SUIS MUSIC/LOOK FOR LOVE
CERRONE—Cotillion (Ip cuts)
15. FEED THE FLAME/LEARNING TO
DANCE ALL OVER AGAIN
LORRAINE JOHNSON—Prelude (Ip cuts)
16. YMCA
VILLAGE PEOPLE—Casablanca (disco disc)
17. DOIN' THE BEST THAT | CAN
BETTYE LaVETTE—West End (disco disc
remix)
18. FLY AWAY
VOYAGE—Marlin (entire Ip)
19. IF THERE'S LOVE
AMANT—-TK (disco disc)

Contributing to this week's survey, in ad-
dition to those DJs listed below, were:
Billy Carrol [Reflections) and Rene Hewitt
{Inferno} in New York; Jeff Tilton (Boston,
Boston) and Cosmo Wyatt {Kix) in Boston;
Angelo Solar (Backstreet] in Atlanta;
Chuck Parsons (Hippopotamus) in Balti-
more; Doug Forrester (8 Balls Lounge)
in Albany; Mike Lewis (Circus Disco) in
L.A.; Carmen Adduci {'N Touch) in San
Francisco; Bob Viteritti (Poop Deck) in Fort
Lavderdale; and Kevin Mills (Tiffanie) in
Washington, DC.
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PARADISE GARAGE/NEW YORK

DJ: Larry Levan

E [T PARAD

(Listings are in alphabetical order, by title)

ODYSSEY/LOS ANGELES

DJ: Steven Smith

CHAINS/CREAM (ALWAYS RISES TO THE
TOP)—Bionic Boogie—Polydor (Ip cuts)
CONTACT—Edwin Starr—20th Century—{disco

disc)

FEED THE FLAME/I'M LEARNING TO DANCE
ALL OVER AGAIN/NOBODY’S WRONG—
Lorraine Johnson—Prelude (Ip cuts)

HOLD YOUR HORSSS—First Choice—Gold
Mind—(disco disc)

| DON‘T KNOW IF IT'S RIGHT—Evelyn
“‘Champagne’’ King—RCA (disco disc)

I WILL SURVIVE—Gloria Gaynor—Polydor
{disco disc)

I’'M EVERY WOMAN—Chaka Khan—-WB
(disco disc)

JE SUIS MUSIC/ROCKET IN THE POCKET—
Cerrone—Cotillion (Ip cuts)

KISS ME—Dinosaur—Sire (disco disc)

LADY BUG—Bumblebee Unltd.—Red Greg
{disco disc)

LE FREAK/I WANT YOUR LOVE—Chic—
Atlantic (Ip cuts)

MY CLAIM TO FAME/TRUE LOVE IS MY
DESTINY —James Wells—AV! (disco disc)

SHOOT ME (WITH YOUR LOVE)—Tasha Thomas
—Atlantic (disco disc)

SOUVENIRS/KECHAK FANTASY/EASTERN
TRIP/TAHRITI, TAHITI-Voyage—Marlin
{lp medley)

YOU STEPPED INTO MY LIFE—Melba Moore—
Epic (disco disc)
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CENTER STAGE/CHICAGO

DJ: Peter Lewicki

BRING ON THE BOYS—Karen Young—
West End (disco disc)

THE CHASE—Giorgio (" 'Midnight Express’
Soundtrack)—Casablanca (Ip cut)

CREAM (ALWAYS RISES TO THE TOP)/
CHAINS—Bionic Boogie—Polydor (Ip cuts)

FLY AWAY_Voyage—Marlin (entire Ip)

HEARTBREAK IN DISGUISE—Pattie Brooks—
Casablanca (disco disc)

HOLD YOUR HORSES—First Choice—Gold
Mind (disco disc)

HUNCHBACK OF NOTRE DAME—Alec
Costandinos & Syncophonic Orch.—
Casablanca (disco disc)

I WILL SURVIVE-Gloria Gaynor—Polydor
(disco disc)

LE FREAK—Chic—Atlantic (disco disc)

MY CLAIM TO FAME—James Wells—AVI
{disco disc)

ONE NAT!ON UNDER A GROOVE—Funkadelic
—WB (disco disc)

SHAKE YOUR GROOVE THING—Peaches &
Herb—Polydor (disco disc)

SHOOT ME (WITH YOUR LOVE)—Tasha Thomas

-Atlantic (disco disc)

S'NG SING—Gaz—Salsoul (Ip cut}

WORKIN’ & SLAVIN’—Midnight Rhythm—
Atlantic (disco disc)

UNION STATION/BOSTON

DJ: Joe lantosca

BAISE MOI—Pam Todd—Channel (disco disc)

CHAINS/CREAM (ALWAYS RISES TO THE
TOP)/FESS UP TO THE BOOGIE—Bionic
Boogie—Polydor {Ip cuts)

COCO KANE—E| Coco—AV| (disco disc)

CONTACT—Edwin Starr—20th Century (disco

disc)

DOIN’ THE BEST THAT | CAN—Bettye LaVette
—West End (disco disc remix)

GOT TO BE REAL—Cheryl Lynn—Columbia
{disco disc)

HOLD YOUR HORSES—First Choice—Gold
Mind (disco disc)

IF THERE'S LYVE—Amant—TK (disco disc)

LE FREAK/CHIC CHEER/I WANT YOUR LOVE
—Chic—Atlantic (lp cuts)

LOVE D"SCO STYLF/PLUG ME TO DEATH—
Erotic Drum Band—Prism (Ip cuts)

SHAKE YOUR GROOVE THING/LOVE IT UP
TONIGHT—Peaches & Herb—Polydor
(Ip cuts)

SINNER MAN--Sarah Dash—Kirshner (disco disc)

WEEKEND TWO STEP/MUSIC IS ALL YOU
NEED—THP Orchestra—Butterfly (Ip cuts)

YMCA—Village People—Casablanca (disco disc)

YOUR SWEETNESS IS MY WEAKNESS—Barry
White—20th Century (disco disc)

AR TAGRAH AdHIKEM AT Y

AIN'T THAT ENOUGH FOR YOU—John Davis
& the Monster Orch.—Sam (disco disc)

BABY YOU AIN‘T NOTHING WITHOUT ME—
Karen Young—West End (disco disc)

DANCING IN MY FEET—Laura Taylor—TK
(disco disc)

DOIN’ THE BEST THAT | CAN—Bettye Lavette
—West End (disco disc)

GIVING UP, GIVING IN/LOOKING FOR
LOVE/THE RUNNER—Three Degrees—Ariola

(Ip cuts)

HOLD YOUR HORSES—First Choice—Gold
Mind (disco disc)

HUNCHBACK OF NOTRE DAME—Alec
Costandinos & Syncophonic Orch.—
Casablanca (disco disc)

JE 5'1S MUSIC—Cerrone—Cotillion (Ip cut)

LE FREAK—Chic—Atlantic (disco disc)

MUSIC IS ALL YOU NEED/WEEKEND TWO
STEP—THP Orchestra—Butterfly