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SINGLES

FOREIGNER, “BLUE MORNING, BLUE
DAY” (prod. by Olsen-Jones-Mc-
Donald) (writers: Gramm-Jones)
(Somerset/Evansongs/WB, BMI)
(3:08). This third single from their
Ip-should follow the others, quick-
ly, to the top of the charts.
Lou Gramm’s vocals are penetrat-
ing. Atlantic 3543.

ROLLING STONES, “SHATTERED” (prod.
by Glimmer Twins) (writers:
Jagger-Richards) (Colgems,
ASCAP) (2:44). This third release
from their new Ip should already
be as familiar to AOR listeners as
their previous singles. It’s rock 'n
roll funk with a flourish. Rolling
Stones 19310 (Atl.).

“PLEASE COME HOME FOR
CHRISTMAS” (prod. by Szym-
czyk) (writers: Brown-Redd) (Fort
Knox, BMI) (2:57). This Christmas
single has an early blues-rock
beat and a seasonal heartbreak
in the lyrics. It's a special re-
lease, not planned for album jn-
clusion. Asylum 45555.

DARYL HALL & JOHN OATES, “I DON'T
WANNA LOSE YOU” (prod. by
Foster) (writers: Hall-Oates) (Hot-
Cha/Six Continents, BMI) (3:32).
This second release from the
“Along the Red Ledge” Ip fea~
tures Hall’'s distinctive vocals
over a track with just a touch of
disco. RCA 11424.
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STEPHEN BISHOP, ‘“ANIMAL HOUSE”
(prod. by K. Vance) (writer: Bi-
shop) (Stephen Bishop/Duchess,
BMI) (2:55): Zould this be the
lilting voice of “On and On.” Yup,
one and the same and expertly
weirdad up for this theme from
the big moviz hit. To-Ga. ABC
12435 °

TED NUGENT, “NEED YOU BAD” (prod. by
Futterman-Davies-Werman) (writ-
er: Nugent) (Magicland, ASCAP)
(2:44). The certifiable rock crazy
proves, once again, to be one of

the ganre’'s p-emier guitarists on

thisirelentlessly driving new
single. For Top 40, for sure. Epic

8-50648.

PETER CRISS, “DON'T YOU LET ME
DOWN"” (prod. by Poncia) (writ-

m ers: Criss-Penridge) (KISS/Rock
Steady, ASCAP) (3:20). This latest
of the Kiss solo singles has a
light =arly rock beat under Criss’
subtle vocals, similar to his per-
formance on “‘Beth.” Casabldnca
952.

NIGEL OLSSON, “DANCIN’ SHOES” (prod.
by Paul Davist (writer: Carl Storie)
(Canal, BMI) (3:45). There's a
cover battle brewing over this
song but O'sson’'s light ballad
treatment, ‘with full-bodied guitar
and sparkling vocals, makes this
right for Top 40 and adult play-
lists; Bang 740.
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CAT _ STEVENS, “BACK TO
EARTH.” An album of varied moods
from Stevens ranging from th=2 rock-
ing “Bad Brakes” (the single) to
the instrumental ‘“Nascimento.”
Still very much a distinctive stylist,
he holds this new work tagether
with his usual panache. A&M SP
4735 (7.98).

KENNY ROGERS, “THE GAM-
BLER.” Rogers has already estab-
lished a respectable coun:ry/pop
crossover following with h's past
few hits and his latest Ip is certain
to expand that audlen\e A smooth
balance of story Songs and ballads
should find immediate a/c accept-
ance. UA LA934-H (7.98).

BLUES BROTHERS, “BRIEFCASE
FULL OF BLUES.” The long awaited
debut from Jake and Elwood Blues,

since their appearance on Saturday :

Night Live earlier in the year, is just
what was expected. Steve Cropper,
“Duck” Dunn and Tom Scott serve
as catalysts. Atlantic SD 19217
(7.98).
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B LOS ANGELES — Mo Ostin,
chairman of Warner Bros. Rec-
ords, has announced the appoint-
ment of Ray Caviano to the newly
created position of executive
director/disco  department, as
part of an intensive disco-
oriented campaign to be mounted
by the label. Caviano, who will
be based in Warner’'s New York
City branch, with offices in Bur-
bank, will oversee various aspects
of the new disco department,
including a&r, promotion, mar-
keting and sales, in conjunction
with Warner Bros. staff personnel.

Ray Caviano with Mo Ostin

Simultaneously, both Ostin and
Caviano have announced the
formation of R.F.C. Records, to
be headed by Caviano and dis-
tributed by WB. In his dual posi-
tion, Caviano will be responsible
for all new disco acquisitions for
both R.F.C. and Warner Bros.

Staff appointments for R.F.C.
and new disco acts signed to the
label are to be announced soon.
Prior to his appointments, Cavi-

(Continued on page 74)

Warners Unveils Caviano Label
As Disco Fever Builds at Majors

By NOE GOLDWASSER

B NFW YORK — The effect of
disco on the record business is
just beginning to be felt, say the
newly appointed directors of
disco departments at two major
labels, and heightened disco ac-
tivity at other majors would seem
to bear this out. Disco has only
recently surfaced from the world
of dark clubs and hip dee-jays,
say the experts, and is bubbling
over into the airwaves.

Both Ray Caviano (installed in
the newly created position of ex-
ecutive director, disco depart-
ment) at Warners and Tony King
(freshly designated in the new
position of director, disco mar-
keting) at RCA, were busy setting
up their respective organizations
when reached by Record World
last week.

“This deal shows that the ex-

(Continued on page 17)

1978 Holiday Season Off To a Fair Start;
Most Refailers Remain Cautiously Opfimistic

By DAVID McGEE

B NEW YORK—With retail record
inventories at an all-time high
(see RW, Dec. 2), expectations
for an unprecedented holiday
sales season ran high as busi-
nesses approached the first prime
selling period of the quarter. Tra-
ditionally the three days immedi-
ately following Thanksgiving have
given retailers a brief but telling
glimpse of things to come during
the next four weeks, which are
the most crucial of the year.

Despite the boom year in rec-
ord sales thus far, results from the
weekend were decidedly mixed.
Percentage increases over the
same period in 1977 ran on an
average of 10 to 12 percent
above, with many accounts re-
porting no increase whatsoever.

But there is a silver lining in
this cloud, and it is that a num-

UNICEF Music Campaign Grows
With Donated Songs, TV Spedials

By SOPHIA MIDAS

B NEW YORK—Ten of the big-
gest names in the recording in-
dustry will be simultaneously
donating and performing their
songs for a concert which is to
take place at the United Nations
General Assembly on January 9,
1979, with proceeds to UNICEF.

Scheduled to air on NBC-TV on
January 10 at 8 p.m., the special
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will inaugurate a Music For
UNICEF campaign, and will also
highlight the International Year
of the Child.

Entitled “A Gift Of Song—The
Music For UNICEF Concert,” the
90-minute TV special will include
performances by ABBA, The Bee
Gees, Rita Coolidge, John Den-
ver, Earth Wind & Fire, Andy
Gibb, Elton John, Kris Kristoffer-
son, Olivia Newton-John and Rod
Stewart. Except for The Bee Gees’

(Continued on page 83)

ber of new releases, heretofore
dormant, showed signs of life; a
number of older albums—most
notably “Saturday Night Fever’—
began moving again; and the nu-
merous greatest hits packages
began to show the sales clout
expected of them. It should also
be noted that a 10 percent in-
crease is a fairly healthy one at
that. “We’ve just been spoiled by
all these 20, 30, 40 and 50 per-
cent increases throughout the
year” is the way one retailer ex-
plained away his disappointment.
There are numerous reasons
for the tepid showing on the re-
tail level. Yet another good week-
end of weather drove customers
outdoors for, presumably, a last
fling ahead of winter. Stores lo-
cated on or near college cam-
puses may just as well have been
(Continued on page 41)

Manufacturers Avert

New Pressing Crunch
By SAM SUTHERLAND

B LOS ANGELES — The holidays
came early this year for the na-
tion’s disc pressers and tape du-
plicators, bringing with them an
anticipated saturation of produc-
tion capacity but few of the seri-
ous production delays and con-
sequent scheduling problems that
plagued the industry during
1977’s frantic final quarter.

That's the consensus of manu-
facturing chiefs polled in an RW
survey, which shows most labels

(Continued on page 79)

Mechanical Royalty Meet Leaves
Most Key Questions Unanswered

By BILL HOLLAND

® WASHINGTON—The result of
the supposed final showdown
between RIAA and the NMPA
and the Harry Fox Agency, Inc.
at the U.S. Copyright Office here
concerning the interim regula-
tions of the mechanical license
and royalties turned out to be
another stand-off for the time
being
Register of

ings that brought together the
presidents of all the organizations
plus finance and legal representa-
tives and several accounting ex-
perts, told the groups that a lot
of the “uncertainties and confu-
sion” of the issues had been
cleared away by the hearings.
But she added that another
smalle” meeting should be sched-
t I i of
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_ president of ABC Records, has

B Opposite page 44. Powered chiefly by
fusion or crossover music, the jazz market
has boomed in recent years, and 1978 has
been a particularly strong one. As Record
World's annual look at jozz shows, tradi-
tional or acoustic jazz continues to thrive
as well, and while few jazz buffs can agree
on just what jozz is, the breadth of styles
and
music's future.

involved bodes well

for the

8 Page 10. Parlioment is renowned for
taking a back seat to no one when it comes
to outrageous music and stage presenta-
tion. Now, the group's label, Casablanca,
has
promotion push for the new Parlioment
album that should have the same attributes.
How do you market P-funk? RW's coverage
provides the answers.
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More."

(Due to airp ay an ' sales in projectable markets, these ;ecords
exhibit top five potential)

Rose Royce (Whitfield) "Love Don't Live Here Any

Excellent BOS chart activity has crossed to the pop
side with top 10 status in Detroit as the sales reports
come in. Several primaries went with it this week.

Cheryl Lynn (Columbia) "'Got To Be Real."
The crossover activity is duplicating its BOS chart suc-
cess as it is already top 40 in Memphis together with
good chart movement elsewhere. The majors continue
to come in. Good sales are being reported.

ABC Names Barbis
To New VP Post

® LOS ANGELES—Steve Diener,

announced the appointment of
John Barbis to the position of
vice president of promotion.

Jahn Barbis

Prior to his first appointment
at ABC over a year ago, Barbis
was national promotion manager
at Chrysalis Records. Previously,
he worked for five years at Lon-
don Records, heading both west
coast promotion and west coast
a&r. Barbis began his career in
the record business with Shelter
Records.

RCA Names Thagard

* [

Field Promo Director

B NEW YORK—As reported last
week in Record World, Chuck
Thagard has joined RCA Records
as director, national field promo-
tion, it was announced by Robert
Summer, president of the com-

pany.

Chuck hugurd

According to Summer, Thagard
will be responsible for the realiza-
tion of national promotion ob-

jectives through the regional
promotion managers who will
report to him. Summer also

noted that Thagard assumes re-
sponsibility for weekly chart
activity and that he will work
out of RCA’s west coast offices.

Regional promotion managers
reporting to Thagard are: John
Betancourt* (east coast); Mike
Craft (east central); Ron Geslin
(north central); Ed Mascolo
(southeast); “Big Al” Privett (west
central); and a west coast region-
al manager to be named shortly.

Background

Thagard’s entire career in the
music industry has been in the
promotion field. He comes to
RCA Records from CBS, which
he joined in 1966 as a local pro-
motion man in Miami. His most
recent post was director of na-
tional promotion, west coast, for
that company.
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CHRISTMAS 1978

JOHN DENVER

A BRAND NEW WAY FOR YOUR CUSTOMERS
TO GIVE THE PERFECT GIFT FOR THE
HOLIDAY SEASON.

=1 T0)

H WAITING FOH
A HOLIDAY GIFT WORT “lJohn Denver,’ the first hit album of 1979, |
will not be avai able until after January Ist,
but this ho iday gift display grves your
customers the perfect opportunity to give
the new John Denver album as a gift this
Christmas. The display holds “00 specially
printed g'f--giv'ng envelopes printed with
a picture cf oh1 and holiday decoration.
Each enveloae s the proper size for check
or cash.

And be sure all the John Denver catelcg albums are featu-ed prommently, pdrtlcularly
“Rocky Mountain Christmas;’ “Greates: Hits Volumes | & II" ard “l Want To L ve”

Mroduced by
Milton Okun

|erry Weintraub
Management 3




E/A Announces Executive Realignment

B LOS ANGELES—A realignment
in  Elektra / Asylum’s executive
structure has been announced
by chairman Joe Smith, in con-
junction with vice chairman Mel
Posner and president Steve Wax,
following the company’s annual
meeting of top level executives
in Hawaii.

Jerry Sharell will move from
vice president/artist development
to vice president/creative services
where he will oversee the pub-
licity, advertising, merchandising,
art and video departments.

George Steele, vice president/
marketing services, will move to
the newly created position of
vice president/international.

“It was important to unify all
the departments dealing with the
image of the company under one
vice president,” explained Smith,
“and Sharell has long demon-
strated his ability in the creative
area, backed with strong experi-
ence in advertising, artist devel-
opment and promotion. The
continued growth and sales of
the WEA international companies
has dictated the importance of
assigning an experienced top
man to guide our international
efforts on a full-time basis. Put-

Polydor Names Taylor
Special Markets VP

& NEW YORK — Sonny Taylor
has been named vice president,
special markets, it was announced
by Dick Kline, executive vice
president, Polydor Incorporated.

Sonny Taylor
Taylor, most recently program
director of WWRL in New York,
will be involved in all aspects of
black music at Polydor. An as yet
to-be-named national director of
promotion for special markets

will report to Taylor.

Tomato Names Gooding

Promo Vice President
B NEW YORK — Kevin Eggers,
president of the Tomato Music
Co., has appointed Bob Gooding
national director of promotion.
Previously, Gooding was na-
tional albums promotion director
at Private Stock. His origins in
the music industry stem from
WCOL-AM & FM Radio in Co-
lumbus Chio, where Gooding
was the vice president of pro-
gramming.

6

From left: Jerry Sharrell, George Steele, Mark Hammerman

ting a vice presidential-level
person in charge shows the pri-
ority we're giving this area.”
Executive Experience

Also announced is the promo-
tion of Mark Hammerman from
west coast artist development
director to national director, artist
development. “In the few months
Mark has been with us he has
demonstrated outstanding service
and put his management experi-
ence to work for us,” said Smith.
For 12 years Hammerman guided
the careers of a wide variety of
artists, from Tiny Tim and Deep
Purple to Jackson Browne and
Warren Zevon. He will report
directly to the president.

Sharell, one of the original
Asylum employees, has been with
the company since 1973. Starting
as general manager, he was pro-
moted to vice president of
international and advertising be-
fore taking the artist development
vice presidency in 1976. He was
previously vice president of pro-
motion at Buddah Records.

Steele, who will celebrate his
tenth anniversary with the com-

pany this March, first joined
Elektra as regional sales manager,
then national sales manager;

assistant to the vice president of
marketing; and was promoted to
vice president/marketing services
in 1976.

NARM Revamps '79 Convention Schedule
In Response To Members' Varied Needs

By DAVID McGEE

& NEW YORK — Fully expecting
to top last year’s record 2000
convention attendance, the Na-
tional Association of Recording
Merchandisers (NARM), headed
by executive vice president Joe
Cohen, has announced for its
1979 industry-wide gathering a
revamped schedule of activities
designed to be more responsive
to the particular needs of each
segment of its membership. The
21st annual NARM convention
will be held from March 23
through March 28 at the Diplo-
mat Hotel in Hollywood, Florida.
Highlights of the convention are
expected to be the general ses-
sions focusing on creative mer-
chandising (in which NARM will
reintroduce separate meetings
for retailers, rack jobbers, one-
stops and independent distribu-
tors) and radio advertising.

Additionally, NARM has ar-
ranged for CBS Records to pres-
ent in audio-visual form to the
industry its in-house consumer
tape research study, “The Tape
Buyer: What We Know About
Him Today, What We Can Ex-
pect from Him Tomorrow,” in
conjunction with an update by
GRT Corporation of its original
study of several years ago on the
impact of tape fixturing and dis-
play techniques.

“The difference between this
year's convention and others,”
Cohen told Record World last
week, “is the quality of the busi-
ness sessions. Nothing we've
done before comes close to this.
We're spending nearly $200,000
on audio-visual presentations,
which is ten times more than
NARM's ever spent in this area.
We're going to be mailing our
brochures internationally, trying
to develop an international flavor
for the convention. And we're
going to advertise in the Euro-
pean and United States trade
papers to push for early regis-
tration and, in this way, to keep
the excitement brewing for the
convention.

“The key word in all this,”
Cohen continues, ‘s ‘response.’
We've listened to what our mem-
bers have been saying in our
regional meetings, and now we're
going to meet their needs. We're
going to give them what they
want from NARM. The best thing
an organization like this can do is
let its members have input and
respond accordingly.”

The first major business ses-
sion of this year’s convention
will concentrate on radio adver-
tising. John Marmaduke and Jim
Tyrrell will co-chair an audio-

(Continued on page 82)

' ASCAP Settles
First Jukebox Suit

B NEW YORK—The first suit to
be brought against an unlicensed
jukebox operator under the 1976
copyright law was settled out of
court here two weeks ago.

ASCAP, which brought the
suit in July on behalf of eight of
its music publishers, and Para-
mount Cigarette and Entertain-
ment Corp., a New York jukebox
operator, reached a settlement
under which Paramount agreed
to register all its jukeboxes and
pay the $8-per-box annual fee to
the US. Copyright Office, and
also agreed tp pay ASCAP a sum
over $71000.

The jukebox at issue is located
in the Cafe 72, an east side
restaurant here.

ASCAP has announced that it
will file similar suits to encourage
compliance with the new law. Few
jukebox operators have yet regis-
tered their machines or paid their
fees.

Brownstein & Smith

Bow Management Firm
B LOS ANGELES — Bob Brown-
stein and Clay Smith have formed
Brownstein/Smith  Management
here, specializing in personal
management.

Already on the company’s ros-
ter are Passengers and singer/
songwriters Harry Adams, Bill
Wright and John Hues.

Brownstein, who most recently
was with A&M’s international di-
vision, was artist development co-
ordinator  at  Elektra/Asylum,
where he also held posts in pro-
motion and international market-
ing. Smith is former promotion
chief and special events coordina-
tor for Capt. Jacques Costeau.

Arista Reports
Best Month Ever

® NEW YORK — In the middle
of its fall “Superseason,” Arista
Records has concluded the big-
gest month in the company’s
four-year history, it was reported
by Elliot Goldman, executive vice
president and general manager
for the label. Contributing signi-
ficantly to the record-setting
Arista November were Al Stew-
art’s label debut “Time Passages,”
“Playin’ To Win" by The Outlaws,
the just-released two-record “Bar-
ry Manilow’s Greatest Hits” com-
pendenium, already double plati-
num, Gil Scott-Heron's “‘Secrets’’
and new albums by Eric Carmen,
Quazar and The Grateful Dead.

Funkadelic Single Gold

W LOS ANGELES — The single
“One Nation Under A Grove”
by Warner Bros. recording artists
Funkadelic has been certified
gold by the RIAA.
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