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SINGLES
AL STEWART, “TIME PASSAGES” (prod. by

A. Farsons} {writers: Stewart-
White) (D.J. M. / Frabjous / Ap-
proximate) {4:49). This title track
from Stewart’s new album should
be familiar to his substantial
numker of fans and find a new
audience as well. It's Top 40
bound with appeal for adult
programming. Arista 0362.

FIREFALL, “STRANGE WAY"' (prod. by Dowd-

R. & H. Albert) (writer: R. Rob-
erts) {Stephen Stills/Warner-
Tamerlane/El  Sueno, BMI)
(3:50 . The group is known for
easy country/pop ballads and
this ecne, under a new produc-
tion team, is in the same
groove. It's already bulleting
on the RW charts. Atlantic 3518.

RITA COOLIDGE. “LOVE ME AGAIN"" (prod.

by Anderle-Jones) (writers: Les-
ley-Willis) (Almo, ASCAP/Irving,
BMI) (3:38). Coolidge’s reputa-
tion as an expert interpreter of
romantic badllads is reaffirmed
on this new disc. The sparse in-
strumantation sets off her deep
vocals and should produce fast
a/c adds. A&M 2090.

ERIC.CLAPTON & HIS BAND, “PROMISES"

“&

{prod. by G. Johns) (writers:
Feldmran-Linn) (Narwhal, BMI)
(3:00k This first release from
Clapton’s upcoming album is
largely acoustic with smooth and
easy vocals. It has lots of po-
tentia’ to be his second chart-
ing country single as well as a
pop h t. RSO 910.

ALBUMS

YES, “TORMATO.” As the group
enters its second decade, their
eleventh album marks a depar-
ture as it contains eigh- songs,
each under eight minutes in

length. This week's Flashmaker b

bears the Yes stamp of intri-
guing music with- a possible
hit single in “Don’t Eill the
Whale."” Atl SD 19202 (7.98).

DIANA ROSS, “‘ROSS." Rcss, who
is currently hot from har star-
ring role in '"The Wiz," has put
together one of her mos- imme-
diate and enjoyable albums in
some time. A slate of five pro-
ducers contribute tracks, with
the rhythmic ""What You Gave
Me"" one of the standouts. Mo-
town M7 907R1 (7.98).

WAYLON JENNINGS, “I'VE AL-
WAYS BEEN CRAZY.” Another
eclectic selection of material
from Jennings that includes a
Buddy Holly medley (produced
by Duane Eddy), the classic "'l
Walk the Line” and the humor-
ous ""Don’t You Think Tkis Out-
law Bit's Done Got Out Of
Hand.” RCA AFL1-2979 {7.98).

WEATHER REPORT, “MR. GONE."”
The group turned the carner to
popular success with *'Birdland"
from their last Ip and stands to
develop that following with
“Mr. Gone.” Without sacrificing
their musical integrity, the group
should find a wide audience
with tracks like “And Then."
Arc/Columbia JC 35358 (7.98).

CHICAGO, ‘“HOT STREETS.” With
a new member in guitarist Don-
nie Dacus and a new producer
in Phil Ramone, the group sports
a fresh approach, best typified
by the opening track, “Alive
Again.” The familiar sound is
there, but the group has taken
its first significant step in years.
Col FC 35512 (7.98).

NEIL YOUNG, “COMES A TIME.”
The laid back, country tinged
sound of "Heart Of Gold" is very
much in evidence on Young's
new album. Songstress Nicolette
Larson plays an important role
as do some top Nashville ses-
sionmen. "“Four Strong Winds"'
and ‘'‘Field Of Opportunity"
top. Reprise MSK 2266 (7.98).

VAN MORRISON, “WAVE-
LENGTH.” Morrison has returned
to England to record his latest
album and reunites with former
Them keyboardist Peter Bardens
(now with Camel). The energetic
accompaniment by some tal-
ented British players including
guitarist Bobby Tench gives Van
a boost. WB BSK 3212 (7.98).

BARRY WHITE, “THE MAN." With
White enjoying one of his big-
gest singles successes in some
time with "Your Sweetness Is
My Weakness,” this seven track
Ip produced by the Maestro
should stir some interest. In ad-
dition to the single, “Just the
Way. You Are™ highlights. 20th
Century Fox T-571 (7.98),
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® NEW YORK —In what is ap-
parently the first major anti-trust
action to be brought against
an American record company,
Springboard International Rec-
ords filed two separate suits
against Pickwick International in
U.S. District Court in Newark
Sept. 21. Springboard charges
that Pickwick has attempted to
monopolize the budget record
market and drive Springboard,
its principal competitor in that
market, out of business.

The two suits—one a civil ac-
tion charging unfair competition,
the other an anti-trust suit under

Cal. Firm Unveils

[ ] *
Tape Vending Service
By MIKE FALCON

8 LOS ANGELES—Universal Re-
cording Productions, a Tarzana,
California based marketing firm,
has initiated a tape vending serv-
ice that will, according to execu-
tive vice president Phil Willen,
attempt to duplicate the success
Rand McNally road maps have
"had in coin-operated roadside
locations.

“What we’re going to do is sell
distributorship rights and place
the vending machines in prime
locations,” said Don Wilson, chief
executive officer of Franchise

(Continued on page 90)

By MARC KIRKEBY

the Sherman and Clayton Anti-
trust Acts—seek a total of $72
million in damages.

The suits name Pickwick, its
parent company, American Can,
its president, C. Charles Smith,
and its chief legal officer, George
Port, as defendants.

(Port would not comment on
the specifics of the suit last week,
but made the following state-
ment: “We at Pickwick and
American Can are of the opinion
that this suit is totally without
merit, and we will defend it vig-
orously.”)

Port left a position as vice
president of business affairs and
chief counsel for Springboard in
August 1977 to take his present
job. The Springboard unfair-com-
petition suit charges that Port has
used his knowledge of the “busi-
ness secrets and affairs’” of the
company in a conspiracy with
Smith and other Pickwick execu-

(Continued on page 44)

Hardware, Software Companies Discuss

By MARC KIRKEBY
B NEW YORK—Audio hardware
manufacturers and record com-
panies aren’t at war, and the of-
fices of Crawdaddy magazine are
hardly Camp David, but there
was still an air of the historic
last Tuesday (26) when repre-
sentatives of the two industries
met to discuss cross-merchan-
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Springhoard Sues Pickwick for $72 Million N AIRD Labels Probe
In Industry’s First Major Anfi-Trust Action

Distrib., Money Woes

By BILL HOLLAND

B WASHINGTON—Record World
has learned that a series of na-
tionwide crisis meetings of many
of the country’s small, indepen-
dent record companies and dis-
tributors will be held this month.

The meetings are being held to
seek a collective solution to the
problems of dwindling profits in
the major label marketplace.

In fact, the first of these meet-
ings has already been held, a no-
frills gathering at a hotel near La-
Guardia Airport last Monday (25).

Conferees

Attending the first meeting
were manufacturers and trustees
of NAIRD (National Association
of Independent Record Distribu-
tors). The representatives came
from the Rounder, Adelphi,
County and Philo labels. Bruce
Kaplan from Flying Fish also flew
in from Chicago for the meeting.

Although the specific problem
the small manufacturers/distribu-

dising their products.

The results, as with the recent
Camp David summit, seemed
positive if not thoroughly con-
crete. Representatives of two
record companies, CBS and RCA,
and two audio equipment com-
panies, BSR and Jensen, agreed
that their products might be ad-
vertised together effectively, but
no commitments to design such
advertising were made.

Long Session

The value of the meeting,
Mike Martinovich, CBS’ mer-
chandising vice president, said,
was in getting executives from
two industries that seldom work
together to meet for a long ses-
sion, away from their offices and
telephones, to talk about areas

tors met to deal with involved
the near-demise of a NAIRD dis-
tributor in the midwest, the rep-
resentatives also realized that if
affirmative action is not soon
taken, all might face similar prob-
lems, according to Gene Rosen-
thal, president of the Washing-
ton-based Adelphi label and a
trustee of NAIRD.

In the early 1970s, many of the
very small specialty record com-
panies began to grow out of the
“back of the store’” operations
they ran in the previous decade,
and their catalogues in most
cases began to enlarge and often
expand beyond the folk and eth-
nic categories.

At the same time, however,
the big national labels were also
growing into the era of multi-
platinum sales. The majors began
to extend long term credit to re-
tailers, something that the small

(Continued on page 105)

Cooperation

in which they might interact.
Rick Bard, publisher of Craw-
daddy (soon to be renamed Fea-
ture magazine), and Larry Smuck-
ler, Crawdaddy’s advertising
director, arranged the workshop.

Among the participants were
Martinovich, Dick Carter, RCA
division  VP/field  marketing,

George Levy, president of Sam
Goody, Inc., Jerry Kalov, presi-
dent of Jensen Sound, Vic Ama-
dor, president of BSR Consumer
Group, Bud Barger, national
marketing manager for TDK
Electronics, and Morris Baum-
st2in of Young & Rubicam, the
account supervisor for CBS
Records.
Joe Cohen, executive VP of
(Continued on page 105)

Segelstein Tops New NBC Radio Sefup

By MARC KIRKEBY

B NEW YORK—NBC reshuffled
its radio hierarchy last week,
naming three new executive

vice presidents to head its AM
stations, FM stations and radio
network and reassigning Jack
Thayer, president since 1974 of
the now-defunct Radio Division,
tc a “’special projects” role.

The three new executive vice
presidents—Robert Mounty, AM
Radio, Walter R. Sabo Jr., FM
Radio and Richard P. Verne,
Radio Network—and Thayer will
report to lrwin Segelstein, execu-
tive vice president, broadcasting.

Segelstein’s responsibilities will

(Continued on page 29)
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Irv Biegel Named
Casablanca VP/GM,

East Coast Operations
! ® LOS ANGELES — Casablanca

Record and FilmWorks president
® Page 20. Each year accessories account Neil Bogart has ann_ounced the
for a greater share of record retailers’ sales, | appoinmtent of Irv Biegel as vice
but cooperation between accessory manu- president and gener.al manager
facturers and the record business hasn't | of east coast operations for the
grown accordingly. A two-part Diologue, label.
beginning this week, brings representatives
of several accessory companies together to
talk about their problems and needs, and
about their ideas for working more closely
with record retailers.

B Opposite page 48. As the record busi-
ness gears up for what may well be its
best fourth quarter ever, retailers are con-
fronted with an array of merchandising
possibilities the like of which they have
never seen before. Record World's annual .
fall merchandising wrap-up gives the views Irv Biegel
of a number of experts on where merchan- In making the announcement,
dising is going, and outlines each major | Bogart npted that an agreement
label's campaigns. in principle has been reached
with Millennium Records, where
Biegel was a partner and execu-
tive vice president, enabling
departments I | him to assume his new post at
Singl Casablanca. All divisions of the
A/C Report Poge 105 Co;iTer ingles Page 117 | cast coast record operations
Action Music Page 48 Nashville Report Page 115 | will report to B@egel, ggcording
T Y Cover Story Page 22 | 1O Bogart, and in addition, .he
w"‘"‘ = . __Po_gf_f?g —=== y_. " page 18 will join Casablanca’s executive
Album Picks Page 104 Dls[;?s::eFile Top 20 ngz 1g | committee, headedd by senior
Black Oriented Music  Page 94 Discotheque Hit (\j"_ce prfSIdenl_ti and  managing
Black Oriented Parade Page 18 lre.ctor arry arr.ls. .
Albums Page 98 FM Airplay Report Pages 42-43 .Blegel.’s appointment  coin-
Black Orlented Album international ___Page 110 cides \:Vlth the opening pf Casa-
Chart Page 94 Australia Page 111 | Dlanca’s new offices in  New
Picks of the Week  Page 94 Canada Page 112 York at 137 West Fifty-Fifth
Black Oriented Singles England Page 110 Street.
Chart Page 96 England’s Top 25 Page 111
LUITLME VPa_ge o4 Germany Page 110 . o k ff
Chart Analysis Page 8 Jazz LP Chart ) V‘Poge 125 lnfln“y T(IpS M(m 0
Classical Page 26 Lotin American Page 106 | ® NEW YORK—Ron A. Alexen-
— Hit Parade Page 107 burg, president of Infinity Rec-
The Coast Page 21 Album Picks bage 106 | ords, Inc, has announced the
Country Page 115 Ne—w_YWr—P_og;—E appointment of Qary Ma_nkOff to
Country Album 4 __ ¥ 27 | the position of vice president of
Chart Page 119 Radio Marketplace Pages 31-36 | finance. Mankoff's responsibili-
Country Album Radio World Pages 28-29 lifeS \Af/i|| inclldee the development
Picks Page 117 : on | of Infinity’s finance and account-
Country Hot Line Poge 116 Retail Rap _ Page 70 ing infra);tructu-re. Mankoff will
Country Picks of the Retail Report o Pﬁgeﬂ?]_ also play a key role in planning
C We;eks. | Page 115 Singles Chart Page 41 Infinity’s corporate strategies.
ounir ingles — Y
Choryf N Page 120 Singles Picks Page 103

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Funkadelic (Warner

Groove.’

Bros.)

“One Nation

Under A

After zooming to number one on the BOS chart, the
record shows the same activity on the pop side. It's
top five in Washington, D.C. and Detroit with solid
crossover sales being reported.

Gino Vannelli (AM) | Just Wanna Stop."
The majors continue to come in as this disc takes good
jumps on station charts. Record also has strong BOS

activity.

Gary Mankoff

Most recently Mankoff held
the post of Comptroller for CBS
Records. Previously he was direc-
tor, marketing, finance and
administration for CBS Records.

Mankoff also held positions as
director, financial planning and
analysis and manager, profit im-
provement for CBS Records.
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The fall

Heatwave.

The heatwave that's heading your way,
this autumn is the Heatwave that brought youthe |
platinum single “Boogig_eSOI;I ights”and the gold single

“Always and Forever:&soo

Their new platinum album,

“Cejg}tslz‘b%l Heating,” features the gold single “The
Grogg(}gg Line,”and Heatwave’s latest single, “Mind
Blowing Decisions % soser

“Central Heating”"
Including the single,

“Mind Blowing Decisions.”
On Epic Records and Tapes.

Heatwave On Tour:

10/5 Greenville,S.C.  Memorial Auditorium 10/15 Atlanta, Ga. Omni

10/6  Greensboro,N.C. Coliseum 10/18 Danvers,Mass.  North Shore Coliseum
10/7  Columbia,S.C. Carolina Coliseum 10/19 New York,N.Y. = Madison Square Garden
10/8 Raleigh, N.C. Reynolds Coliseum 10/20 Springfield, Mass. Civic Center

10/11 Flint, Mich. IMA Center 10/21 Buffalo,N.Y. War Memorial

10/12 Indianapolis,Ind. Market Square Arena 10/22 Baltimore,Md.  Civic Center

Produced by Barry Blue. British American Management. 2049 Century Park East. Suite 411. Los Angeles. Calif. 90067

“Epic}’ @ are trademarks of CBS Inc. © 1978 CBS Inc.
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Infinity's Gidion Details
Reg. Promotion Concept

By BARRY TAYLOR & PAT BAIRD

B NEW YORK—Infinity Records’
concept of the five regional
representatives (see RW 9/30/78)
will introduce a new theory of
field promotion and marketing
methodology according to Peter
Gidion, vice president of promo-
tion for the label. “The position
of regional representative has
been created in order to provide
the most responsive and effi-
cient fieid force in the record
business,” he said.

“Regional representatives will
be involved in putting their
staffs together, motivating them,
and will be involved in the daily
follow through, working as an
extension of this office for In-
finity Records.” Gidion noted
that the five regional men have
been given the responsiblity
and authority to act and react
almost instantly. “They will be
given a relatively free hand in
supervising their own region,”
he said. ‘“They can zero in on
any problems that develop in
their own region and will react
almost instanteously to market
activity or sudden  market
changes. Their basic responsibility
will be airplay but they will also
follow through on stock in the
stores, deal with branch man-
agers, merchandising, marketing,
press and advertising. They will
put their own staffs together and
have the dollars at their disposal.
The five regional representatives
are regarded in our company as
executive management level per-
sonel and have been given the
responsibility and authority to
do their jobs with maximum effi-
ciency,” he said.

Each regional representative
will have a staff of promotion
men reporting to him. The re-
gional reps will be in daily
communication with director of
national promotion Rick Swig,
and Gidion. They will also work
closely with the staff at MCA
Distributing Corp., which will
distribute the new label.

Serving in the capacity of re-
gional representative for In-

finity Records are Joel Newman
Franklin Horowitz
Wayne McManners

(west coast),
(northeast),

(southwest), Bob Osborn (south-
east) and Jim Taylor (midwest),
Gidion has announced. These
newly appointed regional repre-
sentatives will be responsible
for hiring area field promotion
staffs.

Backgrounds

Newman, who will be based
in Los Angeles, was most recent-
ly associate director of national
promotion for Epic/Portrait/As-
sociated Labels. A veteran Cali-
fornia promotion executive, New-
man spent two years as San
Francisco promotion manager
for E/P/A, and previously han-
dled southern California promo-
tion for London Records and
Record Merchandising before a
stint as Polydor’s western region-
al promotion manager. Newman
was recognized by E/P/A as
“Local Promotion Man of the
Year” in 1977. In addition to his
post as regional representative
for Infinity, Newman will also
serve as associate director of
national promotion, and will
deal with the trade chart depart-
ments as well as national tip
sheets and national radio pro-
grammers. Newman will have
local promotion representatives
covering the Los Angeles, San
Francisco and Seattle/Denver
markets.

Horowitz, who will be based
in the company’s New York of-
fices, comes to the label from the
CBS Associated Labels, where he
held the position of promotion
manager for Cleveland and Pitts-
burgh. Horowitz also carries ex-
tensive knowledge of the MCA
branch distribution system, hav-
ing started in 1974 as a salesman
in the Detroit branch and subse-

(Continued on page 114)

Brothers Johnson Triple Platinum

=

The Brothers Johnson were presented three platinum records for their A&M albums,
“Blam,” ‘‘Right On Time" and ‘'lock Out For #1,” at a party in their honor at
Hollywood's Scandals, after their opening night performance at the Greek Thealre
in Los Angeles, September 20, George and Louis Johnson had reasen to party with
all three of their albums certified platinum, and all four performances at the Greek
Theatre sold-out. Shown from left: Harold Childs, senior vice president, A&M pro-
motion; Gil Friesen, president, A&M Records; Louis Johnson, Jerry Moss, chairman,

A&M Records, and George Johnson.

AMOA Winners Picked

B CHICAGO—The Amusement &
Music Operators Association has
announced the winners of the
1978 JB Awards, voted on by the
membership and awards commit-
tee of the AMOA. The awards will
be presented at a Nov. 12 ban-
quet at the Conrad Hilton Hotel
here.

Categories

The winners are: Artists of the
Year on Jukeboxes—Bee Gees
(RSO); Record of the Year on
Jukeboxes—''Don’t It Make My
Brown Eyes Blue”’—Crystal Gayle
(UA); Pop Record of the Year on
Jukeboxes—"You Light Up My
Life”—Debby Boone (Warner-
Curb); Country Record of the
Year on Jukeboxes—"It's A Heart-
ache”—Bonnie Tyler (RCA); Soul
Record of the Year on Jukeboxes
—"Boogie Nights” — Heatwave
(Epic).

ARS Plays the White House

4

The AManta Rhythm Section recently performed at a barbeque at the White House

sponsored by the children of President Carter. Shown before the concert are (from

left) Buddy Buie, BGO Management: Fred Haayen, president,

Polydor Incorporated;

Herb Rosen, independent promotion; Jim Collins, national singles promotion, Polyder;
Fred DiSipio, independent promotion; Dick Kline, executive vice president, Polydor;
Cliff Gorov, independent promotion; Arnie Geller, BGO Management.

AmericanRadioHictary Com

Col Promotes Mclean

B NEW YORK — Arma Andon,
vice president, artist develop-
ment, Columbia Records, has
announced the appointment of
Jock Mclean to director, artist
development, Columbia Records,
east coast.

Jock Mclean
In his new capacity, McLean

will have overall responsibility
for all east coast Columbia artists
and the day-today operations of
the east coast artist development
staff. He will also continue to
handle all facets of the shows for
CBS Records bi-yearly conven-
tions and artist showcases for
outside company functions,
McLean joined CBS Records in
1975 as manager, artist services,
Columbia Records. Prior to join-
ing CBS Records, he worked for
Peter Asher Management. From
1967 to 1970, he worked with
Nat Weiss and Nemperor Artists.

Stones To Appear
On ‘Sat. Night Live’

@ NEW YORK — The Rolling
Stones will make an extremely
rare television appearance as
special musical guests on the
season premiere of NBC-TV's
“Saturday Night Live”” on October
7 (11:30 p.m.-1:00 a.m. NYT).
This marks the group’s first live
performance on U.S. television
in over ten years.

RECORD WORLD OCTOBER 7, 1978



o

POLYDOR INCORPORATED
I A POLYCRAM COMPANY
Drstnbuted by Polygram Distribution, inc

MILLIE JACKSON.
PRESSED GOLD. PUSHING PLATINUM.
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SP-1-6719 ., )

MILLIE JACKSON’S
“GET IT OUT'CHA SYSTEM?
ON SPRING RECORDS & TAPES.
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Exile Maintains Hold on Top Slof;
Al Stewart Takes Chartmaker Honors

By PAT BAIRD
B With Exile (Warner/Curb) hold-
ing at #1 on this week’s RW
Singles Chart and Nick Gilder
(Chrysalis) the highest bullet at
#3, producer
Mike Chapman
has two of the
top three rec-
ords in the
country. A
Taste of Honey
(Capitol) held
at #2 and all three records con-
tinued strong sales gains and solid
radio play.

Anne Murray (Capitol) bulleted
to #6 on national top 10 spots
and good sales, and Boston (Epic),
top 10 on WABC, moved to #8
bullet on a strong sales and air-
play combination. Little River
Band (Harvest), already #1 in sev-
eral major markets, and Kenny
Loggins (Col) bulleted to #9 and
#10 on sales and radio move-
ment.

Al Stewart (Arista) is this
week’s Chartmaker at #70 bullet
on immediate adds.

Rounding out the top of the
chart are: Commodores (Mo-
town) #4; John Travolta, Olivia
Newton-John & Cast (RSO) #5
and Olivia Newton-John (RSO)
#7.

Just below the top charters,
Gerry Rafferty (UA), #1 in San
Diego and taking five to six
point moves where played, moved
to #11 bullet. The Who (MCA),
added at WABC and WNBC this
week and Top 10 in a number of
markets, took the #14 spot.
Dorna Summer (Casablanca), #26
bullet on the Black Oriented Sin-
gles Chart and top 10 pop in
Miami, Boston, Washington and
elsewhere, moved to #16 bullet,
while The Rolling Stones (Roll-
ing Stones), added at KHJ and
making good movement and sales
gains, moved to #18 bullet. Billy
Joel (Col), top 10 in Milwaukee

and Minneapolis, picked up the
Atlanta market this week for #20
bullet.

Foreigner (Atlantic), one of last
week’s Powerhouse Picks, made
sales gains and went top 10 in
Miami, Pittsburgh and Buffalo for
#21 bullet while Ambrosia (WB),
another Powerhouse Pick last
week, was added at KHJ) and
WFIL and went #1 in Atlanta for
#22 bullet. Barry Manilow (Aris-
ta) went top 10 at WFIL and
picked up major adds and move-
ment for #25 bullet and Daryl
Hall & John Oates (RCA) also
picked up adds and movement
for #27 bullet. Crystal Gayle
(UA) re-gained a bullet at #28 on
adds in Buffalo, Boston and St
Louis and a top 10 entry in
Dallas.

Funkadelic (WB) is one of this
week’s Powerhouse Picks and this
week’s biggest mover, up 21
spots to #32 bullet. The single is
taking top 10 movement in the
major crossover markets and is
#1 bullet on the BOS chart. The
album is #1 on the Black Ori-
ented Album Chart. Gino Van-
nelli (A&M) is another Power-

house Pick this week on major
market adds and four to five
point moves on both the majors
and secondaries for #33 bullet.
The record is also #44 bullet on
the BOS chart.

David Gates (Elektra) regained
a bullet at #36 on adds in St
Louis and top 10 entry in Pitts-
burgh, while Paul Davis (Bang)
bulleted to #38 on top 10 moves
in Atlanta and adds in the Phila-
delphia market. Stonebolt (Para-
chute) also picked up strong adds
and started to spread out of the
south and southwest for #39
bullet.

Continuing to make good gains
on this week’s chart are: Dr.
Hook (Capitol) #46 bullet; Heart
(Portrait) #50 bullet; Wings
(Capitol) #51 bullet; Styx (A&M),
still big in the midwest, #52 bul-
let; Peter Brown (Drive), #25 bul-
let BOS, #54 bullet here; Ste-
phen Bishop (ABC) #58 bullet;
Eric Carmen (Arista) #59 bullet;
Michael Henderson (Buddah),
picking up the Detroit and Cleve-
land markets, #60 bullet; Pablo
Cruise (A&M) #61 bullet; Meco

(Continued on page 108)
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Kiss Solo LPs Bullet onto Chart
As Top Five Albums Hold Position

By SAMUEL GRAHAM
B The most unusual aspect of
this week’s Album Chart is the
simultaneous emergence of all
four solo albums by the members
of Kiss (Casablanca). Following
the largest ini-
tial shipment in
the label’s his-
tory — one
million units of
each album —
the records
have all en-
tered the RW chart with bullets
in the 90s: Gene Simmons is at
#90, Ace Frehley is at #94, Paul
Stanley is at #97, and Peter Criss
at #99. The albums at this point
are selling largely on a retail basis,
with no major rack reports as yet;
it has been suggested that one
possible source of the sales for all
four albums, aside from the ex-
traordinary popularity of Kiss’
group efforts, is the fact that
some retailers may be selling the
albums as a set (perhaps at a dis-
count rate), thereby capitalizing
on the group’s overall popularity
and the graphic unity of all four
album covers.

The top five albums remained
unchanged this week, with RSO’s
“Grease’” soundtrack, now in its

12th week in the top spot, fol-
lowed in order by Boston (Epic),
Foreigner (Atlantic), The Who
(MCA) and the Rolling Stones
{Rolling Stones). Elsewhere in the
top ten, the Commodores (Mo-
town) check in with the first bul-
let at #6, helped by across the
board sales and a new single;
Dan Fogelberg and Tim Weisberg
(Full Moon), the only bullet in
the top ten last week, is now #7
bullet in only its fifth week on
the chart; and Kenny Loggins
(Col), spurred by a hot single, is
at #8 bullet. The top ten is
rounded out by Pablo Cruise
(A&M) and the soundtrack to
"“Sgt. Pepper’s Lonely Hearts Club
Band” (RSO).

There are two other bullets in
the top 20: Donna Summer (Ca-
sablanca), aided by a bulleting
single, is at #13, while Styx
(A&M), up from #42 to #18 bul-
let, has experienced tremendous
growth at the rack level this
week, with the strong initial re-
tail burst also continuing.

Ashford and Simpson (WB),
bulleted at #22, is followed by
this week’s Chartmaker, Linda
Ronstadt (Asylum) at #23 bullet.
Ronstadt has received excellent
retail reports and is in the top

ten or top five in several major
cities, including Cleveland, Mem-
phis, Los Angeles, Boston, Mil-
waukee and Atlanta.

Elsewhere in the twenties, Ly-
nyrd Skynyrd (MCA) moves up 16
spots to #27 bullet, with good
activity on both rack and retail

levels, while Funkadelic (WB), last
week’s Chartmaker, is at #29 bul-
let. In the thirties, Heart (Portrait)
has jumped some 25 places to
#31 bullet on the basis of ex-
tremely strong retail sales. Hall
& Oates (RCA) is at #33 bullet

(Continued on page 108)

REGIONAL BREAKOUTS

East:

Foreigner (Atlantic)
Ambrosia (Warner Bros.)
Barry Manilow [(Arista)
Gino Vannelli (A&M)
Heart (Portrait)

Styx (A&M)

South:

Foreigner (Atlantic)
Gino Vannelli {A&M)
Funkadelic (Warner Bros.)

Midwest:

Ambrosia (Warner Bros.}
Hall & Oates (RCA)
Gino Vannelli {A&M)

Dr. Hook (Capitol)

Heart (Portrait}

Styx {A&M)

West:

Pablo Cruise (A&M)
John Travolta (RSO)

Albums
East:

Lindo Ronstedt (Asylum)

Blue Oyster Cult (Columbia)
Grover Washington, Jr. (Motown)
The Wiz {MCA)

Kiss Solo LPs (Casablanca)
Mothers Finest (Epic)

South:

Linda Ronstadt {Asylum)

Roberta Flack [Atlantic)

Grover Washington, Jr. {(Motown)
The Wiz {MCA}

Kiss Solo LPs {Casablanca)

Midwest:

Linda Ronstadt {Asylum)

Nick Gilder [Chrysalis)

Grover Washington, Jr. {Motown)
The Wiz {MCA)

Kiss Solo LPs {Casablanca)

West:

Linda Ronstadt {Asylum)

Blue Oyster Cult (Columbia)
Grover Washington, Jr. {Motown)
The Wiz {MCA)

Kiss Solo LPs (Casablanca)
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The only number
you’ll find on
the new Chicago albumis
FC 35512.

“Hot Streets?’
A return to the basic sound
that was born twelve albums ago
on the streets of Chicago.

On Columbia Records and Tapes.
Produced by Phil Ramone and Chicago.
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DJM Intl. Restructuring To Streamline Operations

By ALAN WOLMARK

@ NEW YORK — Dick James,
chairman of the British-based
DJM Records, recently visited
New York to iron out future plans
concerning his label’s “licensing
with label identification” deal
with Phonogram for the United
States. Along with the new deal,
James outlined for Record World
his firm’s international restructur-
ing, designed to ‘’streamline our
operations.”

“With Phonogram in the U.S.
and CBS abroad,” James pointed
out, ““our [DJM’s] functions are
now reverting back to the crea-
tive involvement end rather than
involvement with marketing and
promotion.” DJM has been able,
with these agreements, to con-
siderably reduce its artist roster
to 10 or 12 acts including majors
like Johnny Guitar Watson and
Papa John Creach, thin out a seri-
ous staffing problem in its U.K.
offices, and eliminate its sales
force thereby cutting its overall
staff from 120 to about 80.

With its former structure which
incorporated a DJM sales force,
the DJM a&r department in the
past signed and recorded an
overabundance to steadily have
product to sell. “We've lost
money on talent,” James says
noting past failures with the tal-
ent of Philip Goodhand-Tait and
Hookfoot, “But what | don’t like

Dick and Stephen James of the Dick James Organisation are pictured at the recent
BMI awards lunch with BMI senior vice president Theodora Zavin and president
Edward Cramer. Dick James picked up a number of awards, including certificates for

“Doniel" ond ‘‘Your Song" by Elton John and Bernie Taupin.

doing is losing money on gar-
bage.” Utilizing the CBS and
Phonogram sales forces alleviates
the pressure for the label to “put
out rubbish.”

Throughout, DJM has had a
pressing and distribution deal
with CBS abroad, but earlier this
year, when CBS restructured its
sales force, they became what
James terms ‘‘quite eager for us
to make full use of the facility.”
Now, internationally, we can put
out product we really like.” Their
deal with Phonogram calls for at

Foreigner Brings in the Blood

A pair of highly successful blood drives,

keyed around the hit song “Hot Blooded"'

by Atlantic recording group Foreigner, were held recently in Norfolk and Richmond,
Virginia. Coordinated by Atlantic, the joint effort involved the local Red Cross Centers,
radio & TV outlets, record retail stores and the press, utilizing the theme ‘‘Rock 'n’ Roll

Cares.” First, on Sept. 2, through the support of radio station WRVQ ond the area
Harmony Hut store, the Richmond *‘Hot Blooded'’ blood drive obtained the maximum
omount possible given the time and facilities available—a total of 50 pints. Septem-
ber 6 was Norfolk’s Foreigner Blood Drive Day. Radio stotions WMYK (K94) ond
WZAM (AM & FM sister stations) promoted the event with special 90-second spots;
and the three major television network outlets in town (WVEC, WAVY & WTAR) oll
donated public service time. In addition, the major retail accounts in Norfolk set up
large in-store displays around the drive ond provided pre-registration forms. Cox
Cable Television broadcasted live from the Red Cross center. That evening, Foreigner
played o concert at Norfolk's The Scope; and after the show, the Red Cross presented
the band with “Big Drop" oward plaques for superior and oulstanding cooperation
with the Red Cross Blood Progrom. Donators of blood were given special Foreigner
“keys” as a memento and thank you for their participation. Shown backstage in
Norfolk are, from left: local Atlontic promotion rep Sean Brickell, Foreigner's Lou
Gramm, Atlantic northeast regional album promotion/artist development manager Roy
Rosenberg, John Heimerl of K-94 radio, Foreigner’s Al Greenwood, Chuck Albert of
Peaches, Bill Simmons of K-94, Dennis Elliott & Mick Jones of Foreigner, Tracks' Paul
Russell, Donna Christenson of the Tidewater Red Cross, Foreigner's Ed Gagliordi &
lon McDonald, Atlantic Studios engineer Jimmy Douglass, ond Paula Blanchard of
Variety Records.
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least 12 Ips per year with some
of the initial ones including
Johnny Guitar Watson’s “Giant,”
“Inphasion” by Papa John Creach
and a new lp by Horslips to be-
gin recording in Dublin shortly
with Phonogram/Mercury’s east
coast a&r head Steve Katz pro-
ducing.

The restructuring of DJM be-
came a very obvious necessity
when the whole records and pub-
lishing organization moved into
its own seven-story building in
London’s Theobalds Road earlier
this year. James describes the
building after the move as “look-
ing into a goldfish bowl,”” where
all operations were lodged to-
gether and its full potential real-
ized. The renovated building now
houses 34,000 square feet and
two 24-track recording studios
which can be linked for 48-tracks.

ABC Moving
To Century City

W LOS ANGELES—ABC Records
has annonuced that it will re-
locate its headquarters to Cen-
tury City, California, in Novem-
ber. The label is now located on
Beverly Boulevard in West Holly-
wood.

According to Stephen Diener,
president, ABC Records, the
company’s new headquarters at
9911 Pico Boulevard in Century
City will provide sufficient space
to house all home-office person-
nel (now in three separate loca-
tions). He added that an enlarge-
ment of the ABC musical note
logo will be displayed atop the
building.

Capitol Inks Reid

@ LOS ANGELES—Terry Reid has
signed an exclusive, longterm
worldwide recording contract
with Capitol Records, Inc., ac-
cording to Rupert Perry,
president, a&r, CRI.

AmericanRadinHictary Com
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ALITTLE
TRAVELING
MUSIC FROM

74\
woo@
ON TOUR

Oct.
16 Winnipeg
18 Edmonton
19 Calgary
21 Portland, Or.
22 Seattle, Wash.
23-24 Vancouver, B.C.
27 Santa Rosa, Calif.
28 Berkeley, Calif.
31 Los Angeles, Calif.
Nov.
1 Santa Monica, Calif.
3 San Diego, Calif.
4 Phoenix, Ariz.
5 Albuquerque, N.M.
8 Dallas, Tex.
9 Kansas City, Mo.
10 Minneapolis, Minn.
11 Whitewater, Wisc.
13 Detroit, Mich.
15 Dayton, Ohio
16 Cleveland, Ohio
17 Buffalo, N.Y.
18 Reading, Pa.
19 Stoney Brook, N.Y.
20 Poughkeepsie, N.Y. -
22 Pittsburgh, Pa.
23 Philadelphia, Pa.
24 New York City, N.Y.
25 Passaic, N.J.
27 Toronto
29 Ottawa
30 Montreal
Dec.
2 New Brunswick, Ca.
3 New Brunswick, Ca.
4 Nova Scotia, Ca.

Managemet:
Ric Dixon/Harvey Lisberg
Armadillo, Ltd. Manchester, England

Tour Direction: Bob Ringe,
The William Morris Agency )000(

Manfev Records.

Write or call your local Polygram Distribution
office for displays or other promotion items.
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Growth, Arist Acquisition & Developmeni
Highlight RCA Infernational Convention

B NEW YORK — Accelerated
worldwide growth including es-
tablishment of new subsidiaries,
the most aggressive licensed rep-
ertoire acquisition program in
the company’s history and a mul-
ti-million dollar commitment for
acquisition and development of
artists with international accept-
ance potential were the objec-
tives set forth by RCA Records
executives at a 3-day interna-
tional convention in Lisbon held
by RCA Records International for
the company’s subsidiaries and
licensees from 22 countries.
The meetings were chaired by
Arthur Martinez, division vice
president, RCA Records Interna-
tional, and were highlighted by
an address by Robert Summer,

ABC Names McElwee

Field Sales Vice Pres.

B LOS ANGELES—Arnie Orleans,
vice president of sales and mer-
chandising, ABC Records, has

announced the appointment of
B.J. McElwee to the position of
vica president of field sales.

B. J. McElwee

McElwee has worked with ABC
Records since the inception of
its country division 5% years
ago. As sales manager of the
country division, McElwee was
based in Nashville.

Golf/Tennis Tourney
Set for Palm Springs

& LOS ANGELES—The 19th an-
nual Music Industry Golf &
Tennis Tournament has been set
to take place the weekend of
October 27-29 at the Canyon
Hotel in Palm Springs, California.

The vyearly event, initiated
nearly two decades ago, will
attract between 300-400 partici-
pants from all ends of the in-
dustry  including  executives,
artists, promotion reps, publicity
agents, rack jobbers and distri-
butors.

All inquiries pertaining to
this non-profit tournament
should be addressed to: Music
Industry  Golf/Tennis  Tourna-
ment; P.O. Box 2456; Hollywood,
California 90028.
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president of RCA Records, who
told those present that “We are
assembling the resources to
mount the most aggressive growth
program in the company’s his-
tory,” and who urged them to
“play the game hard. At the time,
let’s maintain our tradition of re-
spect for the arts and apply the
highest standards of business
conduct.”

In opening the convention,
Martinez said: ““l am happy to
report to you that RCA Records,
globally, has never been in finer
shape,” with a 50 percent con-
tribution to sales and earnings
being made by international sub-
sidiaries and licensees.

Martinez further said that RCA's
share of the world market was
growing steadily, helped greatly
by the breaking in the United
States of such new acts as Toby
Beau, Evelyn “Champagne” King,
and the emergence of Bonnie Ty-
ler as an international superstar.

In the third major address of
the convention, Kelli Ross, divi-
sion VP, international creative af-
fairs, said that in her new posi-
tion, she would be guiding a new
aggressive attitude for RCA Rec-
ords International and that “We
shall concentrate on the acquisi-
tion of product in the immediate
future on an extensive basis
whether it be worldwide, solely
international and even territory
by territory. We are willing to
spend time, energy and dollars in
order to give you as much good
music as is possible.”

She noted that in the past year
RCA acts from a number of coun-
tries had had their hits spread in-

(Continued on page 112)

WEA Intl. Concludes 'Road

B NEW YORK — WEA Interna-
tional this week concludes its
“International Road Show 1978.”
Essentially a new-product presen-
tation, the show included four
individual video tape programs
specially prepared for a global
tour by executives of WEA Intl,,
Warner Bros., Elektra/Asylum
and Atlantic Records.

The six-week itinerary included
the WEA companies of seven
countries in Europe, five coun-
tries in the Far East, and Canada,
South Africa and Brazil. This
year’s edition also included a
one-night stand (Sept. 6) in
Stockholm, for an audience of
WEA Intl’s licensees in Scandi-
navia.

Another first for this year’s tour
was the presentation in Hong
Kong (Sept. 10) for the personnel
of the three newest WEA com-
panies, in Hong Kong, Singapore
and Malaysia.

Henderson

Re-Signs with Buddah

.'f ;
,
z

Michael Henderson's contract with Buddah Records has just been renewed on a long-
term basis. He has three previous albums with the label including his current, “in
The Night-Time.” Shown in the photo are Henderson (left) with Art Kass, president of
Buddah.
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Hisiger to Infinity

® NEW YORK—Ron A. Alexen-
burg, president of Infinity Rec-
ords Inc., has announced the
appointment of Bette Hisiger to
the post of executive assistant
to the president. Hisiger had
previously served as adminis-
trative coordinator at Columbia
Records International for one

and a half years, and held the
post of studio coordinator for
Bell Sound Studios in New York
for six years.

Bette Hisiger

Nesuhi Ertegun, president of
WEA Intl., announced in Florence
during the tour that Giuseppe
“Pino”’ Velona, managing direc-
tor of WEA Italy, had been
elected vice president, WEA Intl.

The one-hour international seg-
ment of the program was as-
sembled and produced at WEA
Intl.’s own audio-video center in
Montreux, Switzerland, and was
directed and scripted by Stan
Levine.

All of the American WEA artists
were presented in three separate
video programs produced indi-
vidually in the United States by
WB, Elektra and Atlantic.

Travelling on the "European
swing’” of the tour were, from
WEA Intl., Nesuhi Ertegun, Bri-
gitta Peschko, Claude Nobs, Lee
Mendell and Marty Richmond;
from Warner Bros. Records, Bob
Krasnow and Tom Ruffino; from
Elektra, Robin Loggie (and, for
the London meeting, Joe Smith);

AmericanRadiaHictary Com.

Atlantic Re-Releasing
NI/ D/ i}

Wiz’ B'way S'track

B NEW YORK—Atlantic Records
has announced the re-release of
the original cast recording of
“The Wiz,” including all 16 tunes
from the Broadway production,

to coincide with the release of
the movie soundtrack.

Marketing
The re-release support pro-
gram includes a new album

jacket bearing the legend “Origi-
nal Cast Soundtrack, Winner of
7 Tony Awards” and contains the
hit song “Ease On Down The
Road” plus multi-faceted sales,
advertising, merchandising, pub-
licity, and promotion efforts.

There will be heavy trade and
consumer press and radio adver-
tising. The album will be re-
serviced to press and radio sta-
tions and a new single and 12-
inch DiscoDisc will be released
shortly.

&)

Nesuhi Ertegun, John Fruin (managing di-
rector of WEA UK) and Joe Smith (chair-
man of the board, Elektra/Asylum) in
London.

from Atlantic, Sheldon Vogel,
Mike Klenfner, Bob Kornheiser
and, in Amsterdam and Brussels,
Phil Carson.

On the “Far East swing,”’ the
tour included Phil Rose from
WEA Intl., Stan Cornyn from
Warner Bros., Mel Posner from
Elektra and Jerry Greenberg and
Phil Carson from Atlantic.
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Nesmith's Pacific Arts: A Unique Small Label

By SAM SUTHERLAND
B CARMEL, CA. — With a full
complement of independent dis-
tributors set in recent months and
a current home office realign-

ment creating in-house promo-

tion and marketing positions for
the first time, the multi-media
Pacific Arts Corporation, formed
here in the early '70s by veteran
recording artist and producer
Michael Nesmith, is preparing for
its most active and visible quar-
ter to date.

While Nesmith himself is quick
to concede the market domina-
tion and greater financial lever-
age of his corporate competition,
the key to the tiny label’s survival,
as well as an avenue for poten-
tial growth, could well be its
president’s radical views of how
ambitious artistic goals can be
translated into sound profit in-
centives.

Pacific Arts’ small size and un-
conventional home site, along
with a low profile over the past
year while Nesmith negotiated
the termination of his Island dis-
tribution pact, have placed the
label in the specialty category for
many retailers. Given growing
anxiety among the smallest in-
dependents (see separate story
on the NAIRD sessions in this
issue), Nesmith’s completion of
distribution through 23 markets
via 14 independents is especially
significant, placing the company
in a more competitive stance.

Unorthodox Strategies

In an exclusive interview with
RW conducted at the company’s
offices in a Carmel mall, Nesmith
underscored some of his more
unorthodox strategies in signing
and developing talent. Among
them: elimination of convention-
al artist contracts to customize
deals, offering artists the option
to own their own masters upon
completion or receive a non-re-
coupable advance enabling them
to collect royalties from initial
release forward; consciously pur-
suing more eclectic product
types with an eye toward creating
lower-cost, higher profit sales
making such investments econ-
omically viable; high-quality cas-
settes aimed at the audiophile
market now emerging through
“direct-disc” and other “super-
pressing” configuration sales.

While Nesmith is planning a
separate book publishing divi-
sion, and is currently hoping to
translate his own television back-
ground into syndication for “Pop
Clips,” a contemporary music se-
ries in development now and
produced through the use of ex-
isting film and video pieces, Pa-
cific Arts’ recording division is
currently the focal point for the
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corporation’s activities. Nesmith
and his vice president, wife
Kathryn Nesmith, have operated
the company themselves, but
clerical staff have been gradually
added while last week brought
the announcement of the com-
pany’s first national sales and pro-
motion directors, Rick Orr and
David Bean, respectively (see sep-
arate story).

Although  Nesmith is still
known to U. S. audiences as
much for his relatively brief stint
as one of the Monkees as for his
subsequent, successful solo ca-
reer, his involvement with spe-
cial label arrangements actually
extends to the beginning of the
decade. A short-lived joint ven-
ture with Elektra’s Jac Holzman,
the Countryside label, ended with
Holzman’s departure from the la-
bel, which came before the small
division had shipped much prod-
uct. That agreement, and the
early operation of Pacific Arts
through mail order sales of Nes-
mith’s multi-media book/record
project, “The Prison,” led to
some early confusion about the
company.

“The word ‘foundation’ just
jumped into the vocabulary of a
lot of people, because a lot of
the things that were implied in
the early days of the corporation
made it seem almost altruistic,”
Nesmith says today. “I'm profit-
motivated. You can’t grow with-
out profit; it's the bottom line,
the key to growth for any good
business.”

turing music from his latest Ip,

manager,
personality;

Cashman.

Lifesong recording artist Dion recently appeared at New York's Bottom Line, fea-
“Return Of The Wanderer," produced by Terry
Cashman and Tommy West. Lifesong is a CBS Associated Label.
are, from left: (top) Phil Kurnit, vice president, Llifesong; Jim Charne, director,
merchandising, E/P/A; Tommy West; Al DeMarino, vice president, artist development,
E/P/A; [middle row) Zack Gluckman, manager with friend; Steve Dessau, product
E/P/A; Dion; Lifesong recording artist Henry Gross; Jobn Og'e, WPIX air
Don Dempsey, senior VP and general manager, E/P/A; (bottom row)
Gordon Anderson, director national promotion,

Central to his scenario for
achieving such growth with Pa-
cific Arts is his view of master
ownership, which has few paral-
lels within the pop field. As the
core of the current 21-title Paci-
fic Arts catalogue, he has leased
several of his RCA solo masters
back from the label, beginning
earlier this year; although he

credits then-label chief Ken
Glancy with ““an act of genuine
wisdom . . . because [the masters]

were lying fallow, and 1 had the
ability to sell them,” the con-
tracts he is setting with artists

carry Nesmith’s view several
steps further.
“l personally feel that the

rights of ownership to a master
belong, ultimately, in the hands
of whoever paid for it,” he ex-
plains, adding that under average
pop agreements, recoupable re-
cording budgets assign that bur-
den to the artist, not the label.
“In our recording contracts, if we
‘pay for a master, we pay for
the master. The artist doesn’t pay
for it. On the Kaleidoscope mas-
ter, we paid for it, and paid Ka-
leidoscope royalties from the
first record on. That cost of the
master is our cost of doing busi-
ness.”

Quick to anticipate charges
such an approach can only work
for the smallest operations, Nes-
mith further clarifies conventional
arrangements as a hidden eco-
nomic problem.

“There’s no such thing as a

(Continued on page 27)

Dion at the Bottom Lihe-

Pictured backstage

CBS Associated Labels, and Terry

AmericanRadioHistorv-Com

20th Names Polivka

National LP Director

B LOS ANGELES — Barry Gold-
berg, national promotion director
for 20th Century-Fox Records,
has announced the appointment
of Maria Polivka as national al-
bum director.

Maria Polivka

Before coming to 20th, Polivka
was national singles promotion
director at Jet Records. Prior to
joining Jet, she was engaged in
independent record promotion.
She was formerly also promotion
director for L.A. based Whitte-
more Corporation, an independ-
ent publishing company, for one
year.

Polivka was previously assist-
ant program director to Jimi Fox
for one year at TEN-Q Radio.
During an earlier 472 year affilia-
tion with RCA Records, she
headed up regional country pro-
motion for the west coast.

Baca Joins 20th

B LOS ANGELES — Chris Baca’s
appointment as sales aids and
display merchandising coordi-
nator for 20th Century-Fox Rec-
ords has been announced by Jim
Fisher, national director of sales.

In addition to handling retail
promotions in Southern Cali-
fornia, Baca will be responsible
for coordinating all 20th mer-
chandising with distributors and
retailers nationwide.

Before coming to 20th, Baca
had his own merchandising firm.

Oshorn Forms Company
B LOS ANGELES — Richetta Os-
born has announced the forma-
tion of Behind The Scenes, a
new tour management company
which will provide artists/man-
agers with personalized, compre-

hensive service through all
phases of a tour.
Osborn, Behind The Scenes’

owner and director, stated that
the company will reflect a whole
new concept in tour manage-
ment, and is designed to meet
the specific, unique needs of the
recording artist. Services to be
provided will include the hiring
of road crews, complete travel
service, T-shirts and other pro-
motional aids, budget coordina-
tion, complete publicity services,
promotional parties, guest list
assistance, etc.
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London Records
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anew label... h El

[EINT

and a new musical high
with its first releaseby

“Z-licious”
featuring the hit single
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Proaduced by Eric Carmen

oHistorv.Com



Eric Carmen.
Everything he’s everdone
has led him here.

ERIC
CARMEN:—4

CHANGE
OF

AB 4184

To the finest album he's ever recorded. An album of brilliant new
songs, performed as only he can. Melodies you remember for
years. Lyrics you can feel. Incredible production. And the dazzling
voice—and conception—of Eric Carmen.

CHANGE OF HEART. The new Eric Carmen album. Featuring the
hit single “Change Of Heart”” On Arista Records and Tapes.
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DiscoFile

(A weekly report on current and upcoming discotheque breakout)

By VINCE ALETTI

B GIRL CRAZY: Overwhelmed this week by a flood of new releases
by female vocalists, the following is a quick survey of the cream of
the crop, beginning with ALBUMS: Pattie Brooks heads the list here
with “Our Ms. Brooks,” just out on Casablanca, a fine follow-up
to last year’s sensational debut. Brooks, who sounds as spectacular
as she looks on the album’s cover, whips through most of these
new Simon Soussan productions like a dazzling tropical storm, risking
occasional shrillness and moments of dramatic overreach to achieve
an impassioned, on-edge frenzy in prime cuts ‘“Heartbreak in Dis-
guise” (6:58) and “This Is the House Where Love Died” (8:57), the
latter an astonishing revival of an early First Choice cut. Soussan’s
production on both these cuts picks up the ““After Dark” style (that
song, full-length, opens up the album) and varies it slightly—looser
here, tighter there—while retaining the distinctive multi-layered per-
cussion, spun-sugar strings, and peak-time drum breaks that make
his work so exciting on the dance floor. The real departures here
are a medley of two songs Brooks wrote, “Come Fly with Me’’/''Let’s
Do It Again” (6:50) that's softer, prettier, utterly entrancing and a
lovely, perfect slow cut called “The Backup Singer,” produced and
arranged by Bob Esty, that contains the lament and question, “I’'m
always in the backup/always from afar/When will they discover that
I could be a star?”” Sounds like the Patti Brooks story, but if there’s
any question after this album that she is a star, then someone’s just
not listening.

Melba Moore sounds brand-new, extra-spunky on her first album
for Epic, titled "Melba,” produced by the Philadelphia team of Gene
McFadden and John Whitehead, and featuring a terrific version of the
Bee Gees’ “’You Stepped Into My Life” (7:50, also available on a disco
disc, both formats remixed by Boston DJ/promotion man John
Luongo). Already one of the hottest items on the D) grapevine, “You
Stepped” is a best-of-both-worlds blend of Bee Gees pop and Philly
soul with just the right disco crunch touches (handclaps, congas, perky
guitar figures). MM, avoiding her overused vocal flourishes and oc-
tave-jumps, sounds sweeter, more intimate and more at ease than
ever and ‘“You Stepped” could be her biggest disco success so far.
Also delightful: ““Pick Me Up, I'll Dance” and "l Promise to Love
You,” both lighter, frothier and about five minutes long . . . One
suspected Karen Young's “Hot Shot” would be a difficult record to
build an album around—it's the kind of marvellously freakish song
that, for all its raucous, raw appeal, depended upon a very delicate
balance of the unsophisticated and the spontaneous. You knew it was
far from perfection, but it was the song’s homemade, slightly “‘off"
qualities that made it so real, so right, so irresistible. Both Young and
the producers (Andy Kahn and Philadelphia D) Kurt Borusiewicz) were
able to push right past their own amateurishness to achieve a crazy

brilliance most professionals would give their right arm for. But some-
thing as off-the-wall great as ““Hot Shot” is not easy to follow up and
most of the material on Young's first Ip (“Hot Shot” on West End)
tends to be merely eccentric. There's still something loveably quirky
in all the dance cuts here—Young does some more bizarre scatting,
the producers (who also wrote and arranged) pull off several out-
rageous breaks—but nothing hammers it home with the force of the
title track. In any case, the cuts to watch are “Bring On the Boys,”
which is campy, kinda raunchy (is Young the Mae West of disco?) and
has a punchy break; and ““Where Is He,” though the pace and the
message is rather downbeat. Note: ‘“Hot Shot” is pressed, appropri-
ately enough, on cherry red vinyl.

The new Diana Ross album (‘“Ross’’ on Motown) kicks off with an
entirely new version of “Lovin’, Livin’ & Givin’,”” previously included
on the “Thank God It's Friday” soundtrack in a shorter, considerably
less elaborate form. Here, the song is totally restructured, strung along
a nervous, bubbly synthesizer track that gives Diana’s breathy vocals
a vibrant support; the producer is Hal Davis, but the influence is
Giorgio. The other key cut is “What You Gave Me,” an Ashford &
Simpson song originally recorded by Marvin Gaye and Tammi Terrell,
which has all that early Motown charm with a tasty disco update
courtesy Hal Davis . . . Denise LaSalle can always be depended on
for at least one funky, hard party cut per aloum and her new release,
“Under the Influence” (ABC), hits you with one right off: “P.A.R.T.Y.
(Where It Is),” which is good-time southern funk, shot through with
bright horns, biting guitars and LaSalle’s rough, rich vocals. Another
possibility here: “Under the Influence.” Funk favorite of the week . . .
Teri DeSario’s debut, “Pleasure Train”” (Casablanca), was preceded by
a wonderful single called “’Ain’t Nothing Gonna Keep Me From You”
that was produced by Barry Gibb, Albhy Galuten and Carl Richardson
in their spirited, sure-fire trademark style, so that song is this album'’s
big come-on cut even though it's the team’s only contribution. Hap-
pily, the rest of the material more than lives up to the promise of
“Ain’t Nothing”’—the whole album has a gorgeous glow and all the
tracks are so stylishly produced and seductively sung that “Pleasure
Train” promises to turn into a constant at-home favorite. For the

(Continued on page 25)
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1. IN THE BUSH/KEEP ON JUMPIN’
MUSIQUE—Prelude (disco disc/lp cuts) 12.
2. INSTANT REPLAY
DAN HARTMAN—BIlve Sky {disco disc)
3. YOU MAKE ME FEEL (MIGHTY REAL)/ 13
DANCE (DISCO HEAT)
SYLVESTER~Fanatasy (disco disc)

. LET'S START THE DANCE
BOHANNON—Mercury (Ip cut)
MR DJ YOU KNOW HOW TO MAKE
ME DANCE
GLASS FAMILY—JDC (Ip cut)
. DANCIN' IN MY FEET
LAURA TAYLOR-TK (disco disc)

14. THINK IT OVER/WARNING—DANGER

4. BEAUTIFUL BEND :
MARLIN {entire Ip) C18SY HOUSTON—Private Stock {Ip cuts)
5. I'M A MAN 15. DANCING IN PARADISE
MACHO—Prelude (Ip cut) EL COCO—AVI (disco disc)
6. MAC ARTHUR PARK SUITE 16. PLEASURE ISLAND
DONNA SUMMER—Casablanca (lp medley) PAUL JABARA—Casablanca {lp cut)
7. VICTIM 17. SUPERSTAR
CANDI STATON--WB (disco disc) BOB McGILPIN—Butterfly (disco disc)
8. STARCRUISIN'/FANCY DANCER/

18. | MAY NOT BE THERE WHEN YOU

THIS SIDE OF MIDNIGHT/ARISTA WANT ME/CATCH ME ON THE

VISTA

. R_ REBOUND
GR/\%&%,\D(I{SAQUOE)D S STARCRUISER LO(II.EATT? HOLLOWAY—Gold Mind
p cuts,

9. | LOVE THE NIGHTLIFE (DISCO

ROUND) 19. RHYTHM OF LIFE
ALICIA BRIDGES—Polydor (disco disc) AFRO-CUBAN BAND—Arista (disco disc)
10. HOT SHOT 20. BOOGIE OOGIE OOGIE

KAREN YOUNG—West End (disco disc) A TASTE OF HONEY—Capitol {(disco disc)

TRUDE HELLER'S/NEW YORK

DJ: Danny Krivit

DON'T HOLD BACK/ | CAN TELL—Chanson—
Ariola (disco disc/lp cut)

I MAY NOT BE THERE WHEN YOU WANT ME/
CATCH ME ON THE REBOUND—Loleatta
Holloway—Gold Mind (disco disc/Ip cut)

IN THE BUSH/KEEP ON JUMPIN'—Musique—
Prelude (disco disc)

LOVIN’, LIVIN’ & GIVIN'/WHAT YOU GAVE
ME/YOU WERE THE ONE—Diana Ross—
Motown (Ip cuts)

MR. DJ YOU KNOW HOW TO MAKE ME
DANCE—Glass Family—JDC (Ip cut)

ONLY YOU—Teddy Pendergrass—Phila. Intl.
(disco disc)

SHOOT ME (WITH YOUR LOVE)—Tasha
Thomas—Orbit {disco disc) Casablanca (Ip cut)

VICTIM—Candi Staton—WB. (disco disc) Nt()dGOOdQBY)BS—Curﬁs Mayfield—Curtom

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE 18€o aisc) A .
(DISCO HEAT)—Sylvester—Fantasy (Ip cuts) VICTIM—Candi Staton—WB (disco disc)

YOU STEPPED INTO MY LIFE—Melba Moore— YOUR SWEETNESS IS MY WEAKNESS—Barry
Epic (disco disc) White—20th Century (disco disc)

BOSTON, BOSTON/BOSTON

DJ: Jeff Tilton

EYES IN THE BACK OF MY HEAD—Patti
‘LaBelle—Epic (disco disc)

| LOVE THE NIGHTLIFE—Alicia Bridges—
Polydor (disco disc)

I’'M A MAN-Macho—Prelude (disco disc)

INSTANT REPLAY—Dan Hartman—Blue Sky
(disco disc)

IN THE BUSH—Musique—Prelude (disco disc)

LET’S START THE DANCE—Bohannon—Mercury

(lp cut)
LOVE NOW HURT LATER—Giorgio & Chris—

18

(Listings are in alphabetical order, by title)

ISCOTHEQUE HIT PARADE

ALFIE'S/SAN FRANCISCO

DJ: Marty Blecman

BEAUTIFUL BEND—Marlin {entire Ip)

BURNIN’—Carol Douglas—Midsong (Ip cut)

DANCIN' IN MY FEET—Laura Taylor—TK
(disco disc)

1 LOVE THE NIGHTLIFE—Alicia Bridges—
Polydor (disco disc)

INSTANT REPLAY—Dan Hartman—Bluve Sky
(disco disc)

MacARTHUR PARK SUITE—Donna Summer—
Casablanca {Ip medley)

RHYTHM OF LIFE—Afro-Cuban Band—Arista
{disco disc)

STANDING IN THE SHADOW OF LOVE—Fever
—Fantasy (disco disc, not yet available)

STUBBORN KIND OF FELLA—Buffalo Smoke—
RCA (disco disc, new mix)

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE
(DISCO HEAT)—Sylvester—Fantasy {disco disc)

XENON/NEW YORK

DJ: Jonathan Fearing

AIN‘T THAT ENOUGH FOR YOU—John Davis &
the Monster Orch.—Sam (disco disc)

BEAUTIFUL BEND—Marlin {entire Ip)

| LOVE THE NIGHTLIFE—Alicia Bridges—
Polydor (disco disc)

I'M A MAN/BECAUSE THERE'S MUSIC IN THE
AIR—Macho—Prelude (lp cuts)

INSTANT REPLAY—Dan Hartman—Blue Sky
(disco disc)

IN THE BUSH/KEEP ON JUMPIN’'—Musique—
Prelude (disco disc)

MacARTHUR PARK SUITE—Donna Summer—
Casablanca (Ip medley)

STARCRUISIN'/THIS SIDE OF MIDNIGHT/
FANCY DANCER—Gregg Diamond'’s
Starcruiser—Marlin (Ip cuts)

VICTIM—Candi Staton—WB (disco disc)

YOU MAKE ME FEEL (MIGHTY REAL)—
Sylvester—Fantasy (disco disc)
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By LEN FELDMAN

Blank tape, video cassettes, direct-to-disc recordings, phono styli,
record care products. All of these items are classified as “accessories”’
and all can immeasurably brighten a retail record store owner’s
profit picture when merchandised and displayed properly. For a num-
ber of reasons, however, the music industry has been slow in embrac-
ing accessory manufacturers as partners in profit. In an effort to clear
the air a bit, Record World has assembled a panel of executives from
five of the leading accessory companies to discuss problems they've
encountered in getting their products in stores (as well as solutions
to those problems), growth projections for their industry and several
technological advances in their products. Participants in this round-
table discussion are: Gene labrie, VP, sales and marketing, Maxell
Corporation of America; Bud Barger, division sales manager, TDK
Electronics; Don England, national sales manager, magnetic tape divi-
sion, Sony Industries; Steve Oseman, national sales manager, Sound-
guard division, Ball Corporation; and Fred Nichols, VP, Audio Tech-
nica, U.S. Inc.

Record World: Some dealers treat accessories as a stepchild. They
don’t give them proper space or promotion, and as a result tapes
and other products in this category turn out to be only a small part
of their total business. How would each of you alleviate this problem,
or what are each of you doing to alleviate the problem?

Bud Barger: A big part of it has been history in a sense with
record stores. Record stores have always carried some kind of acces-
sories as a convenience item, or an annoyance item depending on
who is looking at the situation. It was never an item that they sold
or really merchandised in the past. Record stores were in the record
business. They knew what hit was on the market that day and they
knew the charts and they knew what records people were asking
for. But the other items they tried to pick up a few bucks here and
there but they never displayed them properly, never really put
much attention into buying, etc. That was a situation in the past.
Because of that, some people have progressed to keep up with the
rest of the industry in these areas and some have not. | remember
one specific example where a small record store in Hempstead used
to make more money selling needles and cartridges and things of
that sort than they did selling records because the owner would
push them and sell them at list price. One of the problems is that
" record stores have just sort of looked at these items as accessories,
something to have laying around as a convenience. It is a product.
All of these items are products. They are products to be sold and
merchandised as any other product that needs to be sold or merchan-
dised, and there’s a lot of money there as the industry has proven.
One of the biggest growth areas of any has been blank tape, acces-
sories and cassette decks. | think an educational process is what's
been necessary. It takes contact by the manufacturers themselves as
well as advertising, as well as seminars. NARM has had a couple of
meetings trying to bring the two industries together a little bit.
They’ve been so worried about blank tape cutting into their business;
but meanwhile, if you want to look at it from that point of view, it's
a hard cold fact so why not sell blank tape? 1 don‘t think it's hurting
the record business, | think it's helping the record business if any-
thing because it's making more people interested in music and

Erom left: Bud Barger, Don England, Fred Nichols, Gene Labrie, Steve Oseman

DIAL®GUE

Accessory Manufacturers Discuss Products, Problems

records.

Gene Labrie: | think through education that the dealers, especially
in hi-fi and in record stores, are beginning to realize the fact that
software is a very profitable item, and where there are price problems
on other items, the others are a higher profit structure, meaning the
software. Through this education and various promotions in merchan-
dising areas that Maxell is doing, we are finding it worthwhile and
we find a greater recognition in the last few years from the dealers
realizing the situation.

Don England: | think the situation is changing because the profit
structure on accessories and on blank tape is so much greater for
the account that there’s very little actual price cutting with more or
less name brand accessories such as the Discwasher. Then you get
into tape, and discounting is far less than record product is.

RW: Steve Oseman, your product area has its own peculiar prob-
lems both in packaging and in the other areas we’ve just discussed.
What do you do to alleviate the problem of visibility and interest
on the part of the dealer?

Steve Oseman: You've got to look back at the history of the record
industry and realize that the industry is changing. Five years ago
the major labels were pushing most of their product through the
major rack jobbers. The problem was that the labels just weren't
making the kind of margins they like to make. What you see happen-
ing now is a trend to a record specialty shop such as Camelot,
Record Bar, Peaches. Those things didn’t exist five years ago. These
guys are independent businessmen. They have a little operation of
their own, and they've got to run it. It's not like records in Sears,
Wards or Penney’s where other departments pull it. These independ-
ent businessmen are looking for anything that they can bring in to in-
crease margins. Margins on records are 20 percent to 30 percent,
something like that at the most. On normal accessories the margin
is 50 percent. Most of these guys are making 50 percent. With the
record shop we haven’t had a real problem, because these are
looking for accessory products. They have had great success with
tapes. Our problem is getting the product noticed once it’s in the
store. Our products are impulse buys. We work with these guys,
offer display promotions, contests, education and getting space in the
store to be visible. You'll sell more tape by accident in a record
shop than you would working your ass off in an audio shop where
somebody has got to make a pitch on the product.

RW: Fred Nichols, you’re in a unique position in that you sell
what would not be called an accessory product, at least in the audio
business, but you also sell a great many accessory products. How
do you see the product mix and what do you do specifically to pro-
mote the accessory end of Audio Technica business?

Fred Nichols: The accessory products, as Bud mentioned, used
to be considered a nuisance in record stores and now that is where
the profit can come from. One major chain has reported that acces-
sories represent 12 percent of gross sales, but 36 percent of its
profit. It's not an area that you have to sell management on. They are
already convinced that they need to move into those areas.

RW: What sales training techniques are you using to educate store
personnel to enable them to sell your particular product or product
category?

(Continued on page 45)
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_THE C&AST _

By SAMUEL GRAHAM and SAM SUTHERLAND

B TOUGHER CROSSOVER—The past year has been a triumphant one
for Warren Zevon, yet last Wednesday (27) the songwriter began a
new challenge that won’t be measured by bullets, the trade kind or
the real ones. Zevon’s candor about his drinking habits has been
apparent from the first, so it wasn’t entirely surprising that news of
his decision to enter an alcoholic rehabilitation center near his new
Santa Barbara home came not through any gossip grapevine, but
from his own camp.

We saw him three days earlier at a housewarming party christening
his new digs, and while that decision had yet to be made, it was
clear the recent move has provided some added perspective after a
hectic, if successful, year; given his subsequent choice to voluntarily
enter the program, we're betting on another more personal but no
less important success.

SAD BUT TRUE: Most members of the rock and roll fourth estate—
that’s the press, don’t you know—would probably be amazed at
the realization that this year marks Black Sabbath’s tenth anniversary
as purveyors of some of the bone-crunchingest heavy rock ever to
hit this planet. Rarely has a band been so consistently vilified by its
critics, yet so beloved by iits fans; at this point, in fact, the fan/critic
dichotomy has become a virtual joke among the band and its
associates. But they’ve handled it with more good humor than we
would have thought possible, as anyone who has seen a recently-
published little booklet called “Black Sabbath: The Ten Year War”
will surely attest. The booklet is filled with reviews, both raves and
pans, both funny and serious, and all leading to one simple con-
clusion: this band has not only survived but thrived.

The Sabs were in town not long ago, gigging at Anaheim Stadium
with Boston, Van Halen and Sammy Hagar (a metal monger’s delight,
to be sure), and Sabbath guitarist Tony lommi payed a visit to COAST
to talk about the quartet’s career. lommi said that he and the others
think the booklet is great; “after all,” he said, “this is what it's
all about, both good and bad press. We know by now that there’s
always something that will get slagged in the press—it’s always the
same. But the only thing that really gets us is when people come to
review a show, and instead of giving a personal opinion—which is
what a review really is—they act as if they're speaking for everyone
else who was there.” And anyway, he added, "if the bad press really
bothered us, we’d have packed it in long ago. But as it is, we've
noticed something on this tour: we're still getting the people who
grew up with Sabbath, but we're also getting the younger kids, who
were probably five years old when we started. There’s no age limit.”

While Sabbath could never be accused of being exactly mellow,
lommi feels that perhaps the most oft-mentioned aspect of their
image—the macabre angle suggests that there guys eat bats’ wings
and lizards’ tongues for breakfast and can’t see their own reflections

(Continued on page 44)

Infinity Pacts Johnson

Ron A. Alexenburg, president of Infinity Records, Inc., welcomed newly signed
singer/songwriter/guitarist Robert Johnson to the label. Johnson, who has played
vith John Entwistle, Isaac Hayes and Ann Peebles, will release his debut album for
the label, ‘“Close Personal Friend,” in late October. Pictured at the reception from
left: Nigel Haines, Joh ’s ger and ging director of Fuse Music (London);
Nigel Grainge, president of Ensign Records (Johnson’s international affiliate); John-
son; Alexenburg; Mike Turnbull, Fuse Music {London) and Barry Reiss, senior vice
president of administration, Infinity Records.
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Stark, Lieberman Cut WB Folio Buys
In Response To New Rate Structure

By MIKE FALCON

® LOS ANGELES — The Warner
Bros. Music decision to eliminate
special rates to print jobbers
(RW, Sept. 9) has aroused the ire
of NARM’s two major 1978
award winners: Stark Records
and Tape Service, parent organi-
zation of Camelot Records and
Grapevine Records, the NARM
Retailer of the Year; and Lieber-
man Enterprises, the massive
rack-jobber and one-stop or-
ganization, which garnered the
Rack Jobber of the Year honors.

Warner Bros. Music has insti-
tuted a single sale rate of 40
percent off list price to all retail
customers, in contrast to their
earlier variable structure, which
allowed jobbers a 55 percent
discount. Behind the move, ac-
cording to president Ed Silvers,
is the slimmed publisher profit
share, which has narrowed the
ability of the company to provide
effective promotional and mar-
keting services.

Folio Sales Down

In view of the Stark organiza-
tion, the move has had a
dramatic effect. “Folio sales did
account for about four to five
percent of our total sales, prior
to the Warner hike,” said Dwight
Monjar, accessories buyer for
the retailer, “but now they've
dropped considerably.” In order
for Stark to effectively stock
Warner folios at this point, it
would be necessary to create a
duplicate inventory system, said
Monjar. Other music publishers
still run through the Charles
Dumont  organization, which
has provided the retailer with
a number of services, according
to Monjar. This is in contrast to
Silvers’ statement that the ap-
proximately 90 cents going to
jobbers on a typical $6.95 folio
represented “‘an incredible bite
for someone who isn’t doing
anything.” (RW, Sept. 9).

“There’s no question about
it,” said Monjar. "“They (Dumont)
handled customer special orders
and virtually any problems our
salespeople had. We could call
in on their watts line for im-
mediate feedback. Additionally,
we lost about five percent when
Warner went to the new rate
structure.” Monjar adds that this
reduction does not include the
extra costs arising from purchas-
ing from two organizations, pro-
ducing a special catalogue for
Warner product for the stores,
and running the orders through
a central warehouse.

Rack Fashion

Formerly, the stores were ser-
viced by Dumont in the follow-
ing fashion: essentially a rack
function, Dumont  provided

AmericanRadioHistornv.Com.

books and folios that came in to
each store, ticketed. The inven-
tory tickets were taken when
the book was sold and returned
to the jobber, who then deter-
mined new orders. Any new re-
leases were evaluated by the
jobber and a proportionate pur-
chase, based on estimated sales
and past history of sales, was
shipped to each store. Clerks
within the store simply took out
the inventory tickets when the
book crossed the checkout
counter.

Separate Inventory
As the system now works,

Dumont provides those same
services on all publishers, ex-
cept for Warner Bros. Music

product. Camelot inventories the
books by Warner separately and
uses up employee hours in the
process. The result? “We've cut
back drastically on Warner prod-
uct, ‘said Monjar. “We've had
to purchase four titles that are
essential  (Beatles, “Saturday
Night Fever,” “Grease” and
Fleetwood Mac’s ““Rumours’),
but it's a great investment in time
and processing.”

Compromise Unworkable

Monjar had hoped for some
sort of compromise between the
publishers and jobbers, but now
sees that solution as unworkable.
He adds that the Stark warehouse
is not really set up to handle a
publishing warehousing arrange-
ment. In response to Silvers’
statement that some of the capi-
tal acquired through the move
would be used to produce mer-
chandising aids, Monjar re-
sponded that he had seen a
“Grease” poster, but nothing
else. Although Warner will ship
to individual stores, Monjar
notes that the ordering process
would take even more hours to
complete. The one bright spot
in the new arrangement, which
Monjar thinks is a small one, is
the buy-in provision, in which
retailers receive a discount for
orders placed during special
periods.

(Continued on page 30)




Cover Story:

Little River Band Pans Pure Gold

H Down Under, on their native
continent, Little River Band has
been tagged ‘‘Australia’s No. 1
Export.”” With good reason. In
three short years, Little River
Band has carved out a niche at
the top of the international rock
scene. Their latest album, ““Sleep-
er Catcher” (on Harvest, distrib-
uted by Capitol in North Amer-
ica), was certified gold in Amer-
ica by the RIAA within four
months of its worldwide release
in May ‘78. “Reminiscing,” the
first single from the Ip, flew into
the nation’s Top 10 and is still
soaring.

Formed in 1975, the six-mem-
ber group started out on the Aus-
tralian bar circuit. With the Aus-
tralian release of their first album
that same year, “Little River
Band,” they quickly moved into
the forefront of that country’s
burgeoning music scene.

Their Australian popularity in
full swing, the group launched
its maiden tour of the U.S., Can-
ada and Europe with the '76 re-
lease of Little River Band in the
U.S. It wasn’t long before the
multi-textured harmonies and su-
perb musicianship of Glenn Shor-
rock, Beeb Birtles, Derck Pollicci,
Graham Coble, David Briggs and
George McArdle caught the ear
of the American public as two
singles from the Ip, “It's A Long
Way There” and “I'll Always Call
Your Name,” climbed into the
nation’s pop charts.

“Diamantina  Cocktail,” the
group’s second North American-
released album, came out in June
'77. The lp, coupled with the
group’s second world tour, solidi-
fied LRB’s reputation as an inter-
nationally popular and critically
acclaimed rock and roll band.
That Ip also contained two hit

Warner's Letter

singles, “Help Is On Its Way” and
“Happy Anniversary,” and be-
came the band’s first RIAA-certi-
fied gold lp in January '78.

Following the worldwide re-
lease of “Sleeper Catcher,” Little
River Band embarked on its third
world tour. Enormously success-
ful, the tour found the group
booked throughout the United
States, sharing bills with Fleet-
wood Mac, Boz Scaggs and
Jimmy Buffet.

With numerous awards (among
them, a clean sweep of '77’s
“First Australian Rock Awards")
and international gold and plati-
num albums (“Sleeper Catcher”
is the first Ip ever to ship plati-
num in the history of the Aus-
tralian music industry), Little
River Band has proven the appeal
of its brand of rock and roll spans
the globe.

“One of the beauties of this
band,” says lead singer Shorrock,
“is that there are four of us writ-
ing songs, which means we can
achieve a great variety. One of
the reasons | joined the band
was that | heard the others’ songs
and really loved them. Another
reason is the incredible harmo-
nies we get into. We all feel this
band is going to be around for a
long time.”

RCA Taps Frances

# NEW YORK—Andrew Frances
has been named administrator,
tour publicity for RCA Records.
The announcement was made by
Herb Helman, division vice presi-
dent, public affairs, to whom
Frances will report.

Prior to this appointment,
Frances worked with Anni lvil's
Public Relations Organization
doing national publicity on RSO
recording artists.

Man

==

When Warner Bros. recording artist Alice Cooper offered to put up the sum of
$27,333.33 towards the restoration of the famed Hollywood sign, which in recent
years had fallen in disrepair, the gesture sparked a local campaign to renovate the
landmark. Cooper's contribution was matched by Warner Bros. Records and thanks to
an extensive fund raising campaign coordinated by the Hollywood Chamber of Com-
merce, the world renowned sign will be completely restored. Pictured left to right
examining the Warner Bros. donation check: Michael Sims, Hollywood Chamber of
Commerce; Alice Cooper; Mo Ostin, president and chairman of the Board, Warner
Bros. Records.
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New Yerk, NY.

By DAVID McGEE & BARRY TAYLOR

B BE STIFF: In what is being billed as “a return to the package tour
format of the ‘60s,” Stiff Records is sponsoring a nationwide tour of
the U.K. by British Rail for five of its artists. This “determined attack
on the minds and pockets of the nation’s consumers” will see new
albums by all five of the artists released simultaneously to coincide
with their “Be Stiff Tour 1978.” In another unique marketing ploy by
the label, sponsors from different corners of the music business will
contribute to the cost of the train which will also exhibit their wares
as well as sundry Stiff publicity material. Record dealers and press will
be invited aboard the train upon its arrival at station stops to meet the
touring artists and view the exhibits.

Artists that will be taking part include Wreckless Eric, whose ‘“The
Wonderful World Of Wreckless Eric” will be released on green vinyl;
Mickey Jupp, whose “Juppanese’” will be on blue vinyl; Jona Lewie,
whose ““On the Other Hand There's A Fist” will be on yellow vinyl;
Lena Lovich, whose ‘“Stateless” will be on red vinyl; and Rachel
Sweet, whose “Fool Around” will be on white vinyl.

The idea for the package tour comes as an outgrowth of last year's
“A Bunch Of Stiffs"” jaunt which introduced the talents of Elvis Cos-
tello, Nick Lowe and lan Dury among others. Wreckless Eric, who is
headlining the “Be Stiff Tour 1978” is the only returning artist from
last year's caravan which was subsequently filmed and recorded. A
quality inspector in a lemonade factory until 1976, Wreckless’ new
album is his second. It was produced by Pete Solley and includes
memorable versions of Tommy Roe’s “Dizzy” and Buddy Holly’s
“Crying, Waiting, Hoping.” Surely one of the more interesting artists
that will emerge from the tour is Mickey Jupp, a veteran of numerous
British groups. One side of his new album was produced by Gary
Brooker and features Chris Spedding on guitar and Brooker himself on
piano while the other side was produced by Nick Lowe with Rockpile
lending musical support. Other highlights of the album release include
Rache! Sweet, a sixteen year old resident of Akron, Ohio covering
Elvis Costello’s “Stranger In the House” with accompaniment by the
Blockheads and Brinsley Schwarz, and Lena Lovich covering Nick
Lowe’s “Tonight” and Tommy James’ “l Think We're Alone Now.” . ..
In unrelated news, Stiff has signed the Rumour, whose new album
will be released in November. At this time there is no American re-
Jease date scheduled for any of these albums.

JOCKEY SHORTS: From our City Boy spies we have learned that a
new track, “What A Night,” will be added to the group’s “Book Early”
album with the next pressing. The song was recorded after the Ip and
should be the follow-up to “5.7.0.5.” The group will tour the U.S. with
Hall and Oates through the end of the year . .. Dave Edmunds’ Rock-
pile featuring Nick Lowe will be on the entire Van Morrison tour and
is expected to play some additional New York dates at a location to
be announced . . . Denise Ash . . . Hurrah’s, New York’s rock disco,
held a dance contest last Friday night with the winners receiving a
radio sampler album of tracks from the Ramones’ new “Road To Ruin”
|

p.

SO RESPECTABLE: The Atlanta Rhythm Section played one of the
country’s most prestigious venues last week when they performed
on the South Lawn of the White House at a party hosted by the Presi-
dent’s children and was attended by campaign friends, children of
congresspeople and senators, Polygram representatives Fred Haayen,
Dick Kline and Bob Sarlin and radio types like Kent Burkhardt. Ac-
cording to Sarlin, Carter introduced the group (he was wearing jeans,
workboots and a sports shirt) and noted that their career paralleled
his in many ways. He pointed out that they both started as unknowns
with people saying that they would never make it and that their first
allies were disc jockeys. Then the group’s Ronnie Hammond pre-
sented the President with a red ARS jacket and challenged him to the
“softball championship of the world.” Carter recommended that he
see Billy on the matter. The quote of the night came from the ir-
rascible Sarlin who claims that he told the President to throw his
mid-East policy “in the gobbidge.” Whatever he meant by that we
couldn't tell you.

The wily Sid Prosen’s worldwide search for talent, originally an-
nounced through these pages has resulted in the signing of three new
artists and the formation of a new label, Sleeping Giant Records. The
artists are Joanne Kogut, a songstress whose first single will be ““Heart-
break Hill"” b/w “Goodbye Fam’ly Tradition,” Bobby Day who witl be
heard on ‘“Her Wheels Broke Down” b/w “Desert Flower” and Tom
Grasso, an artist who has toured with Harry Chapin. Prosen tells us
that he is pursuing a national distribution deal for Sleeping Giant Rec-
ords and a release date for his first singles will be announced shortly.
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allier Greeted

HT

The Royal Family
of Jazz

Invites You to
an Encore Performance
of Their Finest Work...

Elektra/ Asylum jazz/fusion artist Terry Callier opened for Gil Scott-Heron at the Roxy
in Hollywood, and was visited backstage by execs and radio reps. Pictured from left

.
Now Available
.
ExCIUSlvely are: Don Mizell, E/A jazz/fusion general manager; Bernice Brooks, of Callier's band;
Joe Morrow, west coast regional marketing coordinator; Callier; Warren Epps, air

on personality, KKTT; and Primus Robinson, E/A jarz/fusion national marketing director.

Quintessence Jazz Series DuBois Joins GRP | Columbia Ups Fishel

B NEW YORK — Duke DuBois #® NEW YORK—Mickey Eichner,

\ . . vice president, east coast a&r,
has. been apponr\ted director of Columbia Records, has an-
national promotion at GRP Rec- | o4 ihe appointment  of
Quintessence has ?urgf)'nth|§bgfwDﬁgf)tii'd:;?bﬁg Jim Fishel to associate director,
demonstrated excellence in national promotion posts with ;gfr‘teg’oﬁgsa’a ”&gz'(;?rfdsea“ coast
the production of Europe’s ABC Records, Arista Records, ’ :

q q _ RCA Records and Blue Note
classical masterpieces. Now Rocords.
Quintessence comes home |
with music uniquely
American — Jazz in full

range and color.

Featuring the Count and the ! | 5
Duke, Bunny, Buddy and

Sonny, Chick, Zoot and Fats, '; 1 =

The Quintessence Jazz Series - 7 ,1\ A Siom Eishel

delivers mainstream Jazz at Duke DuBois In his new position, Fishel will

budget prices that will be responsible for recommending

conver your MOR buyers to ASCAP Numes Brabec | e sgirg of srise rovenin

toe-tapping recorded joy with To West Coast Post recording activities of a  wide

the hits that gave our stars B NEW YQRK—qud Brabec has | variety of artists currently on
been appointed director of busi- | Columbia Records’ east coast

power. ness affairs—west coast for the | roster. He will report directly to

American Society of Composers, | Gregg Geller, director, a&r, east
Authors and Publishers. coast, Columbia Records.

Attend the Quintessence Jazz
Premiere. Performances
begin in August throughout
the country.
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€ The Jazz LP Chart

21. SIMPLICITY OF EXPRESSION— THE SLEEPER

OCTOBER 7, 1978

1. IMAGES DEPTH OF THOUGHT
" THE CRUSADERS/ABC AA 6030 l BILLY COBHAM/Columbis JC 35457
2. COSMIC MESSENGER 22. NIGHT DANCING
JEAN-LUC PONTY /Atlantic 5D 19189 | JOE FARRELL/Warner Bros. BSK 3225
3. YOU SEND ME 23. ARABESQUE
ROY AYERS/Polydor PD 1 6159 JOHN KLEMMER/ABC AA 1068
24. BEFORE THE RAIN
4. CHILDREN OF SANCHEZ LEE OSKAR/Elektra 6E 150
CHUCK MANGIONE/A&M SP 6700 s
GIONE/ / " 25. HEAVY METAL BE-BOP is the a/bUI n...
5. SOUNDS ... AND STUFF LIKE THAT!! L BRECKER BROMINE fArista AB 4135
QUINCY JONES/A&M SP 4685 THE BRE ROTHERS/Arista
6. FRIENDS 26. THE BEST OF LONNIE LISTON SMITH
CHICK COREA/Polydor PD 1 6060 RCA AFL1 2897 THE E
7 glfgicrgn HERON & BRIAN JACKSON 27. SOFT,SPACE 3
- : / THE JEFF LORBER FUSION/Inner Cit
e e i A /inmer City is the group..
5 WHAIE¢B?JU;{EL(T)2IE/F F 9563 28. [ECACY
STANLEY TURRENTINE/Fantasy RAMSEY LEWIS/Columbia JC 35483 INNER( l I Y .
9. PAT METHENY GROUP 29. THE BLUE MAN IS the /abe/
ECM 1 1114 (WB) STEVE KAHN/Columbia JC 35539
10. FEELS SO GOOD 30. THE BEST OF CHUCK MANGIONE
CHUCK MANGIONE/A&M 4658 Mercury SRM 2 8601
11. SUNLIGHT 31. DON'T STOP THE CARNIVAL
HERBIE HANCOCK/Columbia JC 34907 SONNY ROLLINS Milestone M 55005
12. CARNIVAL (Fantasy)
MAYNARD FERGUSON/Columbia JC 32. MAHAL
35480 EDDIE HENDERSON/Capito! SW 11846
13. IN THE NIGHT-TIME 33. NEW WARRIOR
MICHAEL HENDERSON /Buddah BDS 5712 BOBBY LYLE/Capitol SW 11809
(Arista) 34. THE GREETING
14. LARRY CARLTON McCOY TYNER/Milestone M 9085
Warner Bros. BSK 3221 (Fantasy)
15. TROPICO 35. DON'T LET GO
GATO BARBIERI/A&M SP 4710 GEORGE DUKE/Epic JE 35366
16. REED SEED 36. MY SONG
GROVER WASHINGTON, Jr./Motown KEITH JARRETT/ECM 1 1115 (WB)
M7 910R1 37. A SONG FOR YOU
17. TIMB AND CHANCE RON CARTER/Milestone M 9086
CALDERA /Capitol SW 11810 (Fantasy)
18. FREESTYLE 38. THIS IS YOUR LIFE
BOBBI HUMPHREY/Epic JE 35338 NORMAN CONNORS/Arista AB 4177
19. RAINBOW SEEKER 39. SUNNY SIDE UP
JOE SAMPLE/ABC AA 1050 WILBERT LONGMIRE/Tappan Zee/
20. WEEKEND IN L.A, Columbia JC 35363
GEORGE BENSON/Warner Bros. 2V/B 40. MAGIC IN YOUR EYES
3139 EARL KLUGH/United Artists UA LA 877 H

Disco File (Continued from page 18)

dance floor, the most attractive cut is the title song, a pretty, lightly
pulsing number reminiscent of Evie Sands. Runners-up: “The Stuff
Dreams Are Made Of” and “Back in Your Arms Again."”

DISCO DISCS: Up there with Melba Moore's “You Stepped Into
My Life” as this week’s hot new property is Sarah Dash’s stunning
“Sinner Man” (Kirshner), the first recording from the former Labelle
member since the group’s parting of ways. As if to compensate for
her absence, Sarah returns full-force here, kicking up a storm with a
determination and ferocity that recalls Labelle’s most appealing work.
Dash builds to a belting intensity over an arrangement of shifting
styles (highlights: the opening, the sax break), lashing into a faithless
“sinner man” while acknowledging the temptation he presents, so
there’s a sly, sexy underside to the rejection here. A foretaste of
Dash’s first solo album, “Sinner Man'" is due out within the week
as a 6:29 Tom Moulton Mix—don’t miss it (available through Colum-
bia) . . . Chaka Kahn’s first solo move is also of interest: “I’m Every
Woman" (WB), produced by Arif Mardin and written by Ashford &
Simpson, features Khan as a strutting superwoman, coming at us

O INNERCITY
from several tracks with her special sort of gusty tenderness. The

Mardin production is big and handsome but, at 4:22, it doesn’t hit a division of the MMQO Music GfOU,D Inc.
full disco stride or draw its energies together for a peak moment. 43 West 61st Street New York, N.Y. 10023

Still, this is too stylish, too rich to ignore . . . The same might be
said for Cheryl Lynn’s “Got to Be Real” (Columbia), a superb debut ..where jazz and jazz fusion is happening!

that combines elements of The Emotions work (that foping, chunky

beat; the handclap accents; the strong interplay of voices) with a 3 i
Jean Carn-like soul sophistication, serenely comfortable but with all SQFT SPACE now in stock at these explted
the “realness’ the song insists upon. The 5:10 dico-disc length al- distributors. Stop now and order a winner!
lows for a subtle break, but the song remains material for a slower You'll be glad you did. Avalable on GRT Tapes
set where, placed just right, it's likely to cause a sensation

Tasha Thomas, whom we haven’t heard since “Stay With Me” some .

time back, returns with a left field, small label entry called “Shoot A“a"tagAc'?:na:i/gﬁ';&VéaMsg'/.Z‘c\:':l%'sa':"d .Detcig;f/afgﬂ\(,l)'\ao ASE
Me (With Your Love)” (Orbit Records, Box 334, Centerport, N.Y. Dallas/PICKWICK o Denver/W.M. DIST. s Hawaii/MICROPHONE
11721) that has a certain flair in spite of its decidedly unpolished Kansas City/HOUSE e Los Angeles/MMO DIST. o Miami/TONE
production sound. The sexual mietaphor is a neat one, the percussion/ Montreal/ALMADA e Minneapolis/PICKWICK

horn break is snappy and Thomas flashes on some Merry Clayton New England/AQUARIUS e New Orleans/ALL SOUTH
fervor here and there—uneven, but it has its fine moments . . . New York/MMO-DIST. e Philadelphia/ MMO DIST.

The Gloria Gaynor version of Clout’s British success, “Substitute’” San Biayeisrp/FRGIMIC SinEals ERING

(Polydor) is cute, fitfully clever but so relentlessly pop that it becomes
something of an OD at the 8:19 length it’s carried to here.
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#2 CLASSICAL

Rarities from Angel

By SPEIGHT JENKINS

B NEW YORK — Nabucco has
proved the most problematic of
Verdi’s operas revived in the last
25 years. Although performed in-
termittently in England and in
Germany, it was first heard in the
U.S. in over a century when it
opened the Metropolitan Opera’s
1960-61 season. lts big number
always works: the ‘“Va, pensiero”
chorus of the Israelites that more
than any other number made
Verdi the most important musi-
cal voice of Italian reunification.
But the opera has in it a soprano
role that almost defies descrip-
tion.

[t was written for Giuseppina
Streppom who though in bad
voice made a triumph of the role
at the premiere, at La Scala, in
1842. She must have done quite
a job with Abigaille because her
performances began a friendship
with Verdi which ripened into
a love affair and eventually a
marriage that lasted until her
death some 40 years later. One
wonders not that Verdi loved her

but how she could have loved
him for writing such a part. In all
the works of his youth or matur-
ity no soprano role is so taxing
and basically so difficult to sing.
Other roles require over two-
and-a-half octaves, but few are
so unrelievedly fierce. Abigaille
is a Lady Macbeth without the
lightness of the banquet or the
sorcow of the sleep-walking
scene, Recently it has been suc-
cessfully performed by Elena Su-
liotis, who has recorded the role.
Now comes a new pressing on
Angel with Renata Scotto as Abi-
gaille, Matteo Manuguerra in the
title role of Nebuchadneszar, Ni-
colai Ghiaurov as the high priest,
Veriano Luccheti in the rather
small tenor role of Ismaele and
Elena Obraztsova in the small
role of Fenena. Riccardo Muti
conducts, and the results are
successful if not ideal.

Or rather, Miss Scotto does as
much with Abigaille as anyone
can do. She portrays the wicked

(Continued on page 27)

Four Seasons
for the
Price of One! -

The New Record of the Month—

Isaac Stern Plays and Conducts
Vivaldi’s The Four Seasons

ISAAC STERN PLAYS AND CONDUCTS
VIVALDI

THE FOUR SEASONS

THE JERUSALEM MUSIC
CENTER CHAMBER ORCHESTRA

XM 35122

On Columbia Masterworks

®coLumBiA, T8 MARCAS REG. PRINTED IN U.SA.
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CLASSICAL
RETAIL REPORT

OCTOBER 7, 1978
CLASSIC OF THE WEEK

BRAVO PAVAROTTI
London

BEST SELLERS OF THE WEEK

BRAVO PAVAROTTI—Llondon

NYIREGYHAZ| PLASY LISZT—Columbia

LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

STRAUSS: SALOME—Behrens, Van
Dam, Karajan—Angel

KORVETTES/EAST COAST

BERMAN ENCORES—Columbia
BRITTEN: BILLY BUDD—Britten—London
NYIREGYHAZI PLAYS LISZT—Columbia
BRAVO PAVAROTTI—London

LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

RACHMANINOFF: PIANO CONCERTO
NO. 3—Horowitz, Ormandy—RCA

IL TROMPETO ASSOLUTO—Andre—RCA
VERDI: DUETS—Domingo, Ricciarelli—RCA

VIVALDI: ORLANDO FURIOSO—Horne—
RCA

WAGNER: TWILIGHT OF THE GODS—
Hunter, Remedios, Goodall—EMI
{Import)

KING KAROL/NEW YORK

BACH: B MINOR MASS—Marriner—
Philips

BRITTEN: BILLY BUDD—Britten—London

THE CALLAS LEGEND—AnNgel

CHOPIN: PIANO CONCERTO NO. 2—
Ax, Ormandy—RCA

HAYDN: IL MONDO DELLA LUNA—
Dorati—Philips

BRAVO PAVAROTTI—Llondon

LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

STRAUSS: SALOME—Angel

VERDI: DUETS—Domingo, Ricciarelli—
RCA

VERDI: OTELLO—Price, M., Cossutta,
Bacquier, Solti—London

RECORD AND TAPE
COLLECTORS/BALTIMORE

BRUCKNER: SYMPHONY NO. 5—
Karajan—DG

DVORAK: SYMPHONY NO. 9—Davis—
Philips

MAHLER: SYMPHONY NO. 6—Karajan—
DG

KOTO MOZART—AnNgel
NYIREGYHAZ! PLAYS LISZT—Columbia
BRAVO PAVAROTTI—Llondon

LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

RACHMANINOFF: SYMPHONY NO. 2—
Previn—RCA

RAVEL: BOLERO—-Bernstein—Columbia
STRAUSS: SALOME-—Angel

ROSE DISCOUNT/CHICAGO

BACH: B MINOR MASS—Marriner—
Philips

BRAHMS: SYMPHONY NO. 2—Levine—
RCA

NYIREGYHAZI PLAYS LISZT—Columbia

BRAVO PAVAROTTI—London

LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

PUCCINI: LA FANCIULLA DEL WEST—
Neblett, Domingo, Milnes, Mehta—DG

RACHMANINOFF: PIANO CONCERTO
NO. 3—Horowitz, Ormandy—RCA

RAMPAL AND LASKINE PLAY
JAPANESE MUSIC FOR FLUTE AND
HARP—Columbia

STRAUSS: SALOME—Angel

WAGNER: TWILIGHT OF THE GODS—
Hunter, Remedios, Goodall—EMI
{Import)

TOWER RECORDS/
SAN FRANCISCO
BACH: B MINOR MASS—Marriner—
Philips
BRUCKNER: SYMPHONY NO. 5—
Karajan—DG
CALLAS LEGEND—AnNgel

JANACEK: TARAS BULBA, CUNNING
LITTLE VIXEN SUITE—Daris—Columbia

MAHLER: SYMPHONY NO. 6—
Karajan—DG

BRAVO PAVAROTTI—London
LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

VERDI: DUETS—Domingo, Ricciarelli—
RCA

VERDI: NABUCCO—Scotto, Manuguerra,
Ghiaurov, Muti—Angel

WAGNER: DAS LIEBESMAHL DES
APOSTELS—Peters International

SOUND WAREHOUSE/DALLAS
BERNSTEIN: COMPLETE SYMPHONIES—
Bernstein—DG

BRUCKNER: SYMPHONY NO. 5—
Karajan—DG

COPLAND: ORCHESTRAL PIECES—Mata—
RCA

HOLST: THE PLANETS—Marriner—Philips

MAHLER: SYMPHONY NO. 4—
Von Stade, Abbado—DG

MAHLER: SYMPHONY NO. 6—Karajan—
DG

NYIREGYHAZI PLAYS LISZT—Columbia
BRAVO PAVAROTTI—London
STRAUSS: SALOME—Angel

WAGNER: ORCHESTRAL EXCERPTS—
Solti—London
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Bob Seger and the Silver Bullet Band, currently touring in the east to support Seger's
latest Ip, “‘Stronger In Town,” performed o highly charged set ot Columbus Meri-
weather Post Pavilion and were welcomed to the Washington, D.C. area after their
concert by Chip Corter, son of president Jimmy Caorter. Pictured backstage at Meri-
weather Post are, from left: Silver Bullet Band vocalist Shoun Murphy; SBB drummer
David Teegarden; Bob Seger; $BB vocalist Laura Creamer; Chip Carter; and Mark
Weiss, Capitol’s promotion manager for the Washington, D.C. area.

Cream Taps Townley

8 LOS ANGELES — Ray Townley
has been named midwest regional
marketing director for Cream Rec-
ords. He will be responsible for
all radio airplay, coordinating all
advertising and merchandising
campaigns, and act as manufac-
turer liaison with area distrib-
utors, rack-jobbers, one-stops and
retail accounts.

Townley comes to Cream from
Fantasy Records where he held a
similar position for the past two
years.

A&M Names Parks

Intl. Pub Coordinator

B LOS ANGELES—Jack Losmann,
international marketing director,
A&M Records, has announced
that Durrie Parks has been ap-
pointed to the post of interna-
tional publicity coordinator. She
will liaison with A&M interna-
tional’s 45 affiliate companies
and will be directly responsible
for all aspects of publicity and
media for A&M artists in the in-
ternational market.

paCifiC Ar'l"s (Continued from page 14)

standard contract; the concept of
standardization in the industry is
something that lawyers throw out
to terrify young acts: ‘Well, this
is standard, we have it in all our
deals.” All of which is balderdash,
and which any intelligent man-
ager will tell you is pure poppy-
cock. Every deal is tailor-made to
fit the particular artist. Now, in
our case, we have expanded our
parameters to include certain
concepts which just shake the
very big record corporations.”
Apart from the aforementioned
master purchase plan, Nesmith
says Pacific Arts has also set deals
where recording studios partici-
pate in the royalty structure by
assuming recording costs, and
feels the usual terms of label ex-
clusivity sought by majors can
also be overturned to provide
more operating flexibility.

“We can structure the deal
where the artist commits to us
for a certain amount of product.
And we can structure the deal
where the artist commits to us
for one product. Non-exclusivity
is not a concept that scares me
in the slightest; not only does it
not scare me, I'm convinced that
we’ll see it in the next decade as
the standard operating proce-
dure.” Nesmith bases that pro-
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jection on what he perceives as
an obsolescent approach to artist-
corporate relations.

Right now, there are 14 active
Pacific Arts Ip titles, but the com-
pany’s plans call for additional
acquisition via several outlets
apart from newly-recorded mas-
ters. Nesmith notes five separate
labels are already in the works,
all unified by Pacific Arts’ dove
and olive branch logo and dis-
tinguished by label color: a pop-
ular series, known as the ““white”’
label, although actually gray and
white, already in use for previous
releases by Nesmith, Kaleido-
scope, Rank Strangers and other
acts deemed suitable for various
crossovers; a ‘red” collectors’
series just premiered with the la-
bel’s release of an early '70s Ip by
Kermit Michael Riggs, then re-
cording as Bhagavan Das, which
garnered  underground  sales
through mail order release in its
earlier version; a ‘“blue” line for
jazz works, thus far including al-
bums by Zytron and Nesmith’s
1968 collaboration with arranger
Shorty Rogers, “The Wichita
Train Whistle Sings,” an instru-
mental Ip fusing big band instru-
mentation and charts with Nes-
mith’s songwriting; and a “gold”
classical line set for the spring.

Rarities from Angel

(Continued from page 26)
character of Nabucco’s wayward
daughter with her fangs out at
almost all times. The sound of
her voice is very much unlike all
of the current Scotto recordings
or what one heard last week in
the Otello telecast. She sings
very dramatically and the ex-
treme high notes are harsh. But
such is very much in the charac-
ter. Still, one hopes that Miss
Scotto will never, never sing this
role onstage.

Wealth of Melody

The rest of the cast is given
fairly normal early Verdi parts,
and the chorus a rather larger
role. There is the usual wealth of
Verdian melody here, and one
understands how all of Milan and
then all of Italy was quickly sing-
ing Nabucco’s melodies. Ghiau-
rov’s role is a large one, perfectly
suited to his rich, rounded basso.
Manuguerra sings Nabucco with
a shade less grandeur than might
be ideal—particularly when con-
fronted with Miss Scotto’s im-
maculate phrasing and power—
but his is a mellifluous baritone,
well used. Lucchetti sings with
passion, and Miss Obraztsova
shows that almost no role is
small if a major star gets into it.
She galvanizes her opening

scene with Ismaele, and though
she, like Miss Scotto, sometimes
presses too hard for a big sound,
her effect is extraordinary.

The choral success and or-
chestral brilliance as well as the
general upbeat pacing of this
rough-hewn score is to the credit
of Muti who leads with passion
and authority.

Violin Concertos

A good deal rarer is the Angel
pressing of two violin concertos
by Henri Vieuxtemps, a 19th-
century virtuoso composer vir-
tually forgotten today. The com-
bination of conductor Daniel Ba-
remboim and violinist Itzhak
Perlman is almost ideal. Perlman
can bring his sweet, expressive
tone to work on this showy mu-
sic and Barenboim’s romantic
feelings enhance his every ut-
terance. Though the 5th Concerto
is available on several records,
hearing a whole record of Vieux-
temps played so brilliantly makes
one wonder about the forgotten
area of 19th-century violin litera-
ture. This is crowd-pleasing mu-
sic with more than a modicum of
musical interest and a chance for
a great violinist such as Perlman
to be expressive and expansively
virtuosic at the same time.

AT LAST!

THE OTELLO
YOU'VE BEEN
WAITING FOR

CRL3-2951

THE ULTIMATE CAST
DOMINGO : SCOTTO - MILNES " LEVINE
AVAILABLE NOW

RED SEAL
Where artists become legends.
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Radio Replay

By NEIL McINTYRE

® | know this will come as a great surprise to
many of you: WKRP in Cincinnati has changed
its format, The one time family owned and oper-
ated good music station has abandoned its beau-
tiful music ways to become a rocker. The shock
of this dramatic change is still being felt by the
family management but the hits are where it's
at, and they know it. The only real objecton has
come from a small band of citizens who miss the
old sound, but it looks like there’s no turning

& | | back from the top 40 format. We wish WKRP the
best of luck with their new programming, and | hope, like lots of
radio stations that play rock, the staff of WKRP receives good ratings.

I CAN'T GET NO RESPECT: This has worked well for years for
Rodney Dangerfield, but for the radio personality it's not a joke, it's
a fact. The person who draws attention to the station with a listener
loyalty that most program directors wish they could obtain for the
entire station, is usually the most misunderstood, and sometimes the
most mistrusted member of the staff. Most of the wild on-the-air
personalities I've come across were that way only on the air; the more
outgoing the personality sounded, the better the chance of that per-
son being a loner,

The assumption that many managers make about the talented per-
former is tainted with the stereotypes of the past. The talented are
automatically thought of as temperamental, irresponsible, and in gen-
eral lack judgment when it comes to the extremes they’ll go to for
a laugh.

I must have missed these types—not that all the talented air people
I've come in contact with are angels, but most of them has tremen-
dous leadership qualities. Since somebody a long time ago deter-
mined that the radio personality would in many cases be the person
who could make you laugh, it's been tough for the clown to get any
respect. Most of the time, the on-the-air entertainer is the least bor-
ing of the people that work at the station, and the hardest person
to entertain. | believe it is a mistake to assume that the person with
the on-the-air sense of humor can’t have a good sense of respon-
sibility. Those of you in management should understand this. The
joke could be on you if you're not making good use of all the talents
of your people.

GOURMET TREATS: With the long hours many people in broad-
casting must work, it becomes difficult to stay on a diet of the right
foods. The trend in exotic dishes has turned to natural ingredients
and organically grown vegetables, plus looking to the sea for nutri-
tious meals. But when you’re on the move like most in radio it's
the junk food places that win out over what’s supposed to be better
for you. For those of you who don’t have the time to research the
good recipes, | shall provide a few here; Stuffed carrots—the problem
is in hollowing out the raw carrot, but it's worth the trouble, as
you stuff this number with finely chopped pieces of whole wheat
bread and all natural hedge clippings from New Zealand, and then
top if off with a sprig of parsley from Holland. “Neil’s Eel”—this palate
pleaser is broiled baby eel from the beautiful Gout Islands. You cook
this for about three days, then serve immediately on toast, with a
creamed caribou sauce, and just a touch of macaroni. The last of
these easy to fix radio dinners is a specialty of the house at many
homes; peanut butter and jelly. | know that sounds wild, but it’s not.
This is very simple to put together; however, the jelly is from small
little fish that swims in the sea.

SYNDIE NEWS: Larry Yurdin, GM of “‘Rock Around The World,” is
changing the format and personnel on the program. AOR personali-
ties Barry Everitt and Niki Mosberg will co-host the show, with Everitt
joining Yurdin in the production . . . Drea Besch will produce the
second annual Rock Radio Awards program for DIR Broadcasting. This
program will be on 250 FM stations . . . Los Angeles Production Group
will set up national syndication for its 5 minute radio show, "The
Unexplainable.” This program is currently heard over American Forces
(Continued on page 29)

28

8 NEW YORK—Every Wednesday
WXLO (99X) in New York, gives
the music promotion people in
this area a chance to present their
product. Program director Bobby
Rich, and his assistant Rob Sisco,
and music coordinator Rick Bis-
ceglia, take over the RKO confer-
ence room, and listen to the
music and the. information pre-
sented by representatives of the
music industry.
Attendees

The attendance is usually be-
tween 30 and 40 people, includ-
ing local record promotion, man-
agement, national, regional and
music publishing people. These
weekly gatherings started three
months ago, and have become
an important part of the music
decision-making  process  for

WXLO radio, and from the reac-
tion of the music people, this
type of meeting has been a good
way to present their music.

The setting for these music
meetings is very informal, but the

99X’s Open Music Sessions Turn
Promotion Into a Town Meeting

By NEIL MCcINTYRE

preparation on the part of the
music people represents a great
deal of research into the move-
ment of the music that they want
considered for the 99X playlist.
The promotion people, while
waiting their turn to meet with
Bobby Rich, get a first hand listen
to what the competition has re-
leased for air play each week,
and can better evaluate the diffi-
culties they might encounter in
getting air play at other radio
stations in the area.

Bobby Rich explained the rea-
son for having an open music
meeting. “This is the first place
I've ever had to place restrictions
on when record people visit or
call, but in New York with the
number of people in the music
business who need to talk to
the program director or get an
answer on records, | felt a need
to put together a one on one sit-
uation. | value the opinions of
the record promotion industry

(Continued on page 29)

“About these rumors that we’re going automated . . .’

b
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Segelstein Heads New NBC Radio Hierarchy

(Continued from page 3)
not be limited to radio, but he
now becomes, in effect, NBC's
top radio executive, reporting to
Fred Silverman, NBC president.
Thayer’s new title will be
executive vice president, special
projects, broadcasting. His duties,
according to a Silverman state-
ment, will involve the planning
and development of new radio
networks for NBC and the acqui-
sition of additional NBC-owned
stations. (With four AM and five
FM properties, NBC is still well

under the FCC’s seven-and-
seven limit). Thayer will also
“maintain active liaison with
NBC affiliates.”

Pictured from left: Irwin Segelstein, executive VP, broadcasting; Jack G. Thayer, executive VP, special projects,

Mounty has been vice presi-
dent, NBC radio stations, since
April. He joined NBC Radio as
vice president three years ago.

Mounty spent 14 years with
Metromedia, Inc. He began as a
local account executive for WIP
in Philadelphia in 1957, became
general sales manager in 1960,
and moved to WNEW-AM in
New York in 1965 as vice presi-
dent and general sales manager.
In 1968, he was named vice
president and general manager
of the station, and in 1971 he

was appointed vice president
and director for Metromedia
Radio.

In 1972 he joined the William

Mounty, executive VP, AM radio; Richard P. Verne, executive VP, radio network.

WXLO MUSiC Meetings (Continued from page 28)

very highly, they're very helpful,
they have a good feeling for
what’s going on out on the street,
they know my business and many
of them are qualified to be radio
programmers. We have received

| many good ideas from people in

the music business that
been used on 99X.”
PD Duties

The duties of a program direc-

have

tor in a market the size of New

Radio Replay coninuea iom page 20

Radio in 22 countries, as of January 1st, it will be available. For more
information contact Mike Delamater at (213) 466-5128.

MOVES: Bree Bushaw leaves WYNY(Y97)/New York. Joining the
station to do mornings are Les Davis and Roberta Altman from WRVR.
This morning team has been together for over a year and half. Les
plays the music and Roberta does the news. They will join their
former PD, Dennis Waters, who recently joined NBC’s FM station in
New York from WRVR. Changes in the current format are expected,

with Waters as the PD . . . Bill Engel is the GM at WTIX/New Orleans
from radio sales at Arbitron . . . Stu Collins to on-air at WFYR/

Chicago from WIND . . . Mort Sahl to host afternoon talk show at
WRC/Washington, D.C. . . . Curt Gary named MD at WEBN/Cincin-
nati . . . Jerry Mason appointed PD at KSO/Des Moines . . . Scott

Michaels named MD at WAAL/Binghamton . . . Butch Brannum joins
WKDA/KDF Nashville as operation manager from WKGN/Knoxville
- . . John Navin new PD at WKQQ/Lexington . . . Portia at RW west
reports: Doug Korbett named PD at KKOA/Minot; Tom Roberts be-
comes the MD . . . Tim Oliver is the new MD at KAKC/Tulsa and
Charlie Derek has been promoted to PD . . . John La Bella to mornings
at KZEW/Dallas from KLOL/Houston . . . John McCrae new GM at
KERE/Denver from KRAK/Sacramento . . . Gene Nelson has moved to
mornings at KSFO/San Francisco, replacing Jim Lange . . . Jay Coffee
to afternoons at KIQQ(FM100)/Los Angeles . . . Send your moves,
changes or station pictures to either Portia RW west or in the east
to Neil (Big Daddy) Mclintyre.
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Penn Comany, then the licensee
of WPEN-AM-FM in Philadelphia,
as executive vice president. In
1973 he joined Storer's WHN in
New York as general sales man-
ager, the post he held before
joining NBC.
Sabo

Sabo, at 26, is the youngest
vice president in the history of
NBC. He comes to the company
from ABC, where he had been
the director of the American FM
Radio Network, one of ABC’s
four radio news networks, since
1976. Before that he worked for
NBC as a creative services
specialist and air personality for
WNBC-AM and WNWS-FM (now

York are wide-spread, and the
pd has other obligations beside
music in putting together a suc-
cessful station. Bobby Rich feels
that he gets a constant input that
helps WXLO keep in touch with
what’s going in the market, dur-
ing every music meeting.

Dave Sholin, RKO radio na-
tional music coordinator, was in-
volved in his first 99X music
meeting and took part with Rich
in listening to the music people’s
presentations. Sholin said, “I like
the ideas, | think it's superb. |
was really impressed as to how
well prepared most of the people
are in this market. They know
what the radio station is about
and when Bobby asks someone a
question, he gets a good answer.

Both Sholin and Rich felt that
many of the people reflected the
style and approach of the record
companies they represented and
in some cases theirs was an ex-
tension of the personality of the
person they work for. They also
agreed that the New York promo-
tion person has a different ap-
proach than that of those on the
west coast, the difference being
the faster pace of living in this
area which creates more energy

AmerticanRadioHistons.Com

WYNY) in New York since 1974.
He also worked as promotion
director for WOR-AM and

WXLO-FM in New York for a
year.
Verne was appointed vice

president and general manager,
NBC Radio Network, in April. He
had been vice president, adminis-
tration, NBC Radio Division since
February 1976.

! Verne
Veme joined NBC in 1973 as
director, accounting. A year

later he was named director,

financial evaluations. From 1966-
73 he was vice president and
Diamond Auto-

controller of
mation.

broadcasting; Walter R. Sabo Jr., executive VP, FM radio; Robert

out of necessity.

The weekly music meetings
have given Bobby Rich some-
thing very important to him. Rich
said, ““There has been a relief of
pressure and frustration that I get
from not being able to spend as
much time with people and talk
about their music. These meet-
ings have made it worth while to
me, having the one on one con-
tact, knowing that I'm not doing
a disservice to many of the peo-
ple who I consider my friends. |
try to treat everybody at the
meetings the same, each person
get their chance to promote their
records on an equal basis.”

TO ALL
RECORD DISTRIBUTORS
AND ONE STOPS
Peter Brown President of P & P Records

and Queen Constance Records iis proud
to announce the release of:

Cloud One Happy Music

and Atmosphere Strut
Marvin Wright Robot Dance
L) Waiters Hook On Your line
Scott Davis

and the Movement Freak Time
Mellowtone Gospel Albums
Movin® Up The Kings Highway
For further info call 675-0805
581-6004
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NARM Sets Radio Adverlising Awards

B CHERRY HILL, N.J. — Joseph
A. Cohen, executive vice presi-
dent of the National Association
of  Recording  Merchandisers
(NARM), has announced the es-
tablishment of an annual contest
for the best radio commercials
featuring retail music outlets. The
commercials submitted may be in
conjunction with record and tape
product, or they may be specifi-
cally geared to store or chain
image, sales campaigns and other
merchandiser-oriented goals.
Request for contest entries will
be made in a mass mailing to the
more than 3000 members of the
Radio Advertising Bureau. In ad-
dition, NARM’s regular member-
ship, the retailers and wholesal-
ers of records and tapes, will be
asked to submit entries. Com-
mercials may be advertising agen-
cy or advertiser produced. All en-

WSB Folio Pricing

(Continued from page 21)

The Lieberman organization is
equally dissatisfied with the new
arangement, but for different
reasons. ‘“When they took away
the functional discount for the
subdistributor we lost about 17
perentage points,”” said David
Lieberman, chaiman of the
board. ““That doesn’t give wus
much to work with anymore.”
Roger Sattler, vice president of
sales for the organization, adds
that Warner does not pay freight
costs, in contrast to some other
folio publishers. He said that this
becomes a ‘‘very substantial
cost.”

Silvers admitted that rack job-
bers should get a price break,
but added (Sept. 9) that “right
now we're not discussing any
such break.” Lieberman elabo-
rated on this point, noting that
he had not seen any advertising

or the hypothetical rack dis-
count proposal(s).
Initial Loss
Sattler stated that ‘“‘we are
buying from Warner at this

point, but only those titles we
absolutely must have.” In ex-
plaining the move to one price
structure, which occurred in
April, Silvers predicted that there
would be an initial loss of busi-
ness revenues. He estimated,
however, that business has risen
12 percent, and that advertising
will expand.

“By the end of 1979, said
Silvers in an earlier interview,
“I'll be able to advertise fairly
regularly in the music sections
of major market newspapers,
which is a prospect that wasn't
possible before.”

Record World could not reach
Silvers for comment on the
Lieberman and Stark situations
last week.

30

tries are to be submitted to the
NARM office, no later than No-
vember 5, 1978.

Judges

Since this is the first time for
such a contest, the number of
categories and awards will be left
to the discretion of the panel of
judges and representatives of the
NARM radio advertising commit-
tee, co-chaired by John Marma-
duke (director of Western Mer-
chandisers, Amarillo, Texas) and
James Tyrrell, vice president of
Epic, Portrait and Associated La-
bels. It is anticipated, however,
that such categories as ‘‘Store
Image,” '‘Price and ltem,” "‘Spe-
cial Sale” and "Artist Introduc-
tion” will probably evolve as via-
ble categories. No limit or restric-
tion has been placed on the num-
ber of awards and/or categories.
These will be determined by the
number and quality of the entries.

The entries will be presented
by NARM, to a panel of judges
selected by the Radio Advertising
Bureau, who will be unbiased ex-
perts in the area, not involved in
any way with the recording in-
dustry.

Announcement of the winners
will be made on March 25 at the
1979 NARM Convention, being
held at the Diplomat Hotel in
Hollywood, Florida, during a
business session devoted exclu-
sively to radio and radio adver-
tising. An audio visual presenta-
tion on radio advertising will ex-
plore the goals and objectives of
radio advertising, defining the au-
dience the advertiser wants to
reach, and finally, how to pro-
duce a radio commercial. It is
anticipated that examples of
commercials originally submitted
for the contest will be incorpo-
rated into the audio visual pres-
entation.

Redbon ans
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[RCA Signs Richard T. Bear

RCA division VP/popular a&r Warren Schatz has onnounced his signing of singer/
composer/keyboardist Richard T. Bear whose debut album, “‘Red Hot & Blue,” has
just been released. A former touring musicion ond session man, Bear hos ployed
with Dave Mason, Kiss, Carly Simon and others. At the signing ore from left: Mel

llberman, division VP/business affairs ond associated labels;

Nanci Callahon, Bear's

manager; Bear; Robert Summer, RCA Records president; and Schatz,

CLUB REVIEW

Greg Kihn Shows N.Y. His Stuff

B NEW YORK — Greg Kihn
(Beserkley) recently came to
town for shows at My Father’s
Place and the Bottom Line
finally showing the New York
area that he is most definitely
ore of the industry’s most under-
rated songwriter/guitarists. With
a calmness and control smack-
ing of the confidence that
characterizes other, more visible
San Francisco musicians, Kihn
and company play a brand of
melodic, harmonic rock uplifting
with a clean hard edge.

Kihn is currently promoting
his third album release, '‘Next
of Kihn,” which is receiving his
strongest AOR acceptance to
date and which is a priority in
Beserkley’s new distribution deal
with Janus. His excellent track
record and the new album are
well represented in his live set
which highlights earlier Kihn
favorites like ‘“Madison Avenue”

and his subtle treatment of
Springsteen’s “For You” com-
plete with the wonderfully

Warner Bros. recording artist Leon Redbone recently made his return to New York

with a special o

.ﬂh' 7

nt ot The Bottom Line. Shown backstage following

the opening show are, from left: Ron Goldstein, director, jazz and progressive music,
Warner Bros. Records; Leon Redbone; and Barry Gross, product manager, Wamer

Bros. Records.

AmericanRadioHistorv.Com

smooth vocal harmonies of Kihn
and second guitarist Dave Car-
pender. New numbers include
album high point “Remember”
and a tasty loose jam medley on
Buddy Holly/Bo Diddley’s “Not
Fade Away,” and “Mona,” “‘Love
Made A Fool Of You.”

While flowing harmony is a
Kihn trademark, his San Fran-
cisco rock and roll roots are
prominent as he conspicuously
shakes his head through well-
placed guitar solos boasting

the freshness and bright spon-
taneity which first endeared the
San Francisco sound to listeners.

Alan Wolmark

They Need Each Other

I

With a mutually-shared song in their
hearts—'‘You Needed Me,”" written by
Chappell’s Randy Goodrum—Chappell Sr.
vice president lrwin Schuster congratu-
lates Capitol recording artist Anne Murray
on her hit record. The two are shown
backstage after Ms. Murroy headlined at
o special concert sponsored by the Na-
tional Music ond Sound Show which was
held recently at the New York Hilton.

Mandala Taps Two
B NASHVILLE — Louis Lofredo,
president and producer of Man-
dala International, has announced
the appointments of Mark Mathis
and Sally Fox to Mandala’s staff.
Mathis, formerly of the New-
beats, will be involved with artist
relations and research. Fox, for-
merly with the Jim Halsey Com-
pany’s publishing division, will
handle publishing and artist co-
ordination for Mandala.
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RWI

WABC WAVZ WBBF WCAO WDRC F105
WFIL WICC WIFI WKBW WPEZ WPGC
WPRO-FM WQAM WRKO WTIC-FM KDON
KFRC KYA F105 V97 Y100 13Q Z104 96X 99X

Strong R & B influence. Last on Country
hits, strong retail influence, MOR potential.

Record World Suggested Mar

Based on airplay and sales in similar behavioral ar

ZRW Il

WAAY WANS-FM WAUG WBBQ WBSR
WCGQ WFLB WFLI WGSV WHBQ WHHY
WISE WLAC WMAK WORD WRJZ WSGA
WSM-FM WRFC BJ105 Z93 KX/104 KXX/106
Q105 94Q

Early on product, strong sales influence
from both R & B and Country records.

RWIII

WCOL WDRQ WEFM WHB WIFE WINW WLS
WMET WNDE WOKY WSAI WZUU WZZP
KBEQ KSLQ KXOK CKLW Q102

Much exposure for Rock & Roll. R & B
crossovers active. Late on Country product.

Last This
Week: Week:
1 1 Exile
3 2 Nick Gilder
2 3 A Taste of Honey
5 4 LRB
4 5 Travolta & Newton-John
6 6 Boston
9 7 Kenny Loggins
8 8 Anne Murray
7 9 Commodores
17 - 10 The Who
15 11 Aerosmith
12 12 John Paul Young
19 13 Gerry Rafferty
14 14 Bob Seger
13 15 Rick James
18 16 Donna Summer
20 17 Rolling Stones
23 18 Captain & Tennille
26 19 Ambrosia
24 20 Foreigner
22 21 Billy Joel
27 22 Hall & Oates
10 23 Olivia Newton-John
11 24 Foreigner (old)
31 25 Steely Dan
29 26 Don Ray
30 27 Diana Ross/M. Jackson
Add 28 Barry Manilow
Ex 29 Dr. Hook
Adds: Gino Vannelli
Heart
Firefall
Extras: Simon & Taylor

Alicia Bridges
Funkadelic
John Travolta

LP Cuts: Linda Ronstadt (Love Me
Tender)
. Chicago (Alive Again)

3 . Wings
Also Possible: S - nise

Bruce Springsteen
Al Stewart
Crystal Gayle
Karen Young
Peter Brown
Sylvester

Van Morrison
Stonebolt

Rock:

Heart

Last This Last This
Week: Week: Week: Week:
1 1 Ez.cile . 1 1 Exile
3 g Egg Gilder 3 2 Nick Gilder
6 4 Anne Murray . 3 Boston
5 5 Kenny Loggins 2 4 A Taste of Honey :
7 6 Boston 7 5 LRB
8 7 Gerry Rafferty 8 6 Kenny Loggins
13 8 Ambrosia 10 7 Anne Murray
15 9 Paul Davis
17 10 FOX}' 13 8 The Who
4 11 A Taste of Honey 4 9 Travolta & Newton-John
18 12 }iollin-g Sto‘x}es 5 10 Commodores
16 13  John Paul Young
20 14 Linda Ronstadt ig i; JGohn P;:;Young
22 15 David Gates erry Rafterty
25 16 Captain & Tennille 9 13 Earth, Wind & Fire
3-11 17 'II_‘Ihclal‘glg 18 14 Steely Dan
18 al ates i
9 19 Olivia Newton-John z o E‘"z Joel
10 20 Travolta & Newton-John Ll (Lt
26 21 Steely Dan 17 17 Aerosmith
23 22 ADerosméth 15 18 Linda Ronstadt
29 23 onna Summer 26 19 Rolli
30 24 Dr. Hook G L
28 25 Foreigner 28 20 Barry Manilow
27 26 Stonebolt 27 21 Foreigner
32 27 Fore}ilgner 23 22 Hall & Oates
31 28 Stephen Bishop 11 23  Frankie Valli
BB R LB Dk
Ex 30 Gino Vannelli ivia Newton-John
Ex 31 Alicia Bridges Ex 25 Meatloaf
Ex 32 Barry Manilow Ex 26 Donna Summer
Ex 33 Billy Joel AP 27 Styx
. Al Stewart
Adds: Hegrt Adds: Donny & Marie Osmond
Pablo Cruise .
. Funkadelic Extras: Stephen Bishop
Extras: Starbuck Il?;;(ilook
Crystal Gayle . .
Eric Carmen Captain & Tennille
St Firefall
Firetall Lol

LP Cuts: None

J . ARS
Also Possible: G .

Clout

Prince

Player

Gene Cotton
O’Jays

Van Morrison

Adult:

Dr. Hook
Al Stewart
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LPCuts: Chicago (Alive Again)

Also Possible: Funkadelic
Gino Vannelli

Al Stewart
Journey

10cc

Michael Henderson
Meco

Judy Cheeks

R&B Crossovers:

Commodores
Chaka Khan



“Hot Streets” Album
FC-35512

On Columbia Records

CoLUMBIA

@-coLumia. 8 MARCAS REG. PRINTED IN US.A.

WDRQ, WFIL, WHBQ, WIFl, WRKO, WROK, WSAI-FM,
KAAY, KDWB, KGW, KHJ, KING, KKXL, KSTP, KXOK,
B100, 96KX, 96X, Y100

Commodores A Taste of Honey
LRB Gerry Rafferty (Right)
Exile Foreigner (Hot)

Andy Gibb Olivia Newton-John

Kenny Loggins Billy Joel (She’s)

Anne Murray

COMMODORES: Third in teens, tenth in male adults and
first in female adults,

I.all?ﬂB: Ninth in teens and male adults and second in female
adults.

EXILE: Fifth in teens (leaning female). Also fifth in male
adults and seventh in female adults.

ANDY GIBB: Pulling female teens and female adults.
Strength is in its overall response.

KENNY LOGGINS: Pulling teens, second in male adults and
sixth in female adults.

ANNE MURRAY: Strong female adult response (#6). Also
pulling top 15 male adults and some teen response.

A TASTE OF HONEY : Fourth in teens which is the strong
point. Also pulling male and female adults.

GERRY RAFFERTY (Right): Sixth in teens, number one in
male adults and seventh in female adults.

FOREIGNER (Hot): Tenth in teens, sixth in male adults.
Top 15 response in female adults.

OLIVIA NEWTON-JOHN: Top 15 in teens and ninth in
female adults.

BILLY JOEL (She’s): Top 15 in teens and male adults.
Eighth in female adults.

BOSTON: Top fifteen overall. Top fifteen in teens and third in male
adults. Also pulling fermale adults.

FOREIGNER (Double): Overall response being reported.

NICK GILDER: Overall response is the strength of this record with
teens and 18-24 males and females being reported.

BARRY MANILOW: Pulling female adults.

ROLLING STONES (BEAST): Overall response being reported.
BOB SEGER: Pulling female adults (#11) with good overall response
coming in,

THE WHO: Pulling overall response with adults being the dominant
demo.

JOHN PAUL YOUNG: Pulling top 15 response in male and female
adults.

EVELYN “CHAMPAGNE” KING: Fourth in teens and top fifteen
in female adults.

PABLO CRUISE (Love): Second in teens (leaning female), seventh
in male adults and third in female adults.

CHRIS REA: The number one teen record, top fifteen in male adults
and fifth in female adults.

DONNA SUMMER (Last): Eleventh in teens and continues to pull
female adults.

GERRY RAFFERTY (Right): Pulling teens and adults with 18+
males and females being the strongest demo.

DONNA SUMMER (MacArthur): Pulling teens, eleventh in male
adults and pulling female adults.

AMBROSIA: Pulling female teens.

STEPHEN BISHOP: Pulling 18-24 males and females.
PETER PROWN : Showing with female teens.

CAPTAIN & TENNILLE: Has female adults (leaning 25+).
GENE COTTON: Has 18-24 females.

DR. HOOK: Overall activity reported.

FIREFALL: Pulling males and females 18-24.

CRYSTAL GAYLE: Females 25-34 being reported.

HALL & OATES: Pulls females (18+).

HEART: 18-24 males reported.

BILLY JOEL (The Stranger) : Pulls females (12 +).
JOURNEY (Lights): 25+ males reported.

MUSIQUE: Males and females 184 coming in.

PABLO CRUISE (I Go To Rio): Males and females 12-24 reported.
DON RAY: Pulling teens and adults.

ROLLING STONES (Shattered): Overall activity reported.
LINDA RONSTADT (Ooh Baby): Pulling teens and 18-24 males and
females.

STONEBOLT: Pulling 18-24 males.

STYX: Pulling 18-24 males.

TROOPER: Pulling 18-24 males.

GINO VANNELLI: Pulling teen females.

WINGS (London): Pulling 18-24 males.
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_ RWIV

WEAQ WGUY wWJBQ WJON WOW WSPT
KCPX KDWB KFYR KGW KING, KJR KJRB
KKLS KKXL KKOA KLEO KSTP KTOQ

Pop sounding records, late on R & B cross-
overs, consider Country crossovers semi-
early, react to influence of racks and juke

boxes.
Last

This

Week: Week:
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28
Adds:

Extras:

LPCuts:

Also Possible:

Exile

Anne Murray
Nick Gilder

LRB

Kenny Loggins
A Taste of Honey
Gerry Rafferty
Boston

Captain & Tennille
Commodores
Olivia Newton-John
Ambrosia

The Who

John Paul Young
David Gates
Crystal Gayle
Hall & Oates
Billy Joel

Rolling Stones
Steely Dan

Paul Davis

Linda Ronstadt
Domna Summer
Foreigner (Old)
Foreigner

Heart

Gino Vannelli
Paul Davis

Dr. Hook
Stephen Bigshop

Rupert Holmes
Styx

Pablo Cruise
Al Stewart
Aerosmith

Chris Rea (Benny Santini)
Heart (Hijinx)

Stonebolt
Clout

Leo Sayer
Toto
Gabriel

Country Crossovers:

None

HBRWV

WNOE WTIX KCBQ KF! KHFI KHJ KIIS-FM
KILT KNDE KNOE-FM KRBE KRTH KSLY
KUHL B100 FM100 TEN-Q

R & B and Country influences, will test
records early, good retail coverage.

" Last

This

Week: Week:

1 1
2 2
11 3
3 4
4 5
6 6
5 7
10 8
9 9
7 10
16 11
18 12
19 13
8 14
20 15
12 16
13 17
23 18
24 19
28 20
26 21
27 22
25 23
14 24
Ex 25
Add 26
Ex 27
Adds:
Extras:
LPCuts:
Also Possible:
Teen:

John Travolta

A Taste of Honey

Exile

Anne Murray

Nick Gilder

Boston

LRB

Kenny Loggins

Gerry Rafferty

Bob Seger

Earth, Wind & Fire

Rolling Stones

The Who

Foreigner

Foreigner (Ol1d)

Linda Ronstadt

Chris Rea

Olivia Newton-John

Donna Summer

John Paul Young

Hall & Oates

Captain & Tennille

Foxy

Steely Dan

Travolta & Newton-John

Ambrosia

Barry Manilow

Gino Vannelli

Styx

Dr. Hook

Al Stewart

Toto

Billy Joel

Heart

Paul Davis

Firefall

Wings

Nick Gilder (Here Comes
The Night)

Foreigner (Blue Morning)

Crystal Gayle

Fogelberg/Weisberg

Paul Davis

Stonebolt

Bruce Springsteen

Diana Ross/M. Jackson

Leo Sayer

Tom Petty

Player

John Travolta

AmericanRadioHistorv.Com

RWI

RWII
TIRWIII
. IRWIV
BRWV
RW VI

_RWVI

KAYY KAKC KIMN KIMN-FM KLIF KLUE
KOFM KRIZ KNUS KTFX KTLK 297

Racked area. late on R & B product, strong

MOR influences.

Last This
Week: Week:
1 1 Exile
2 2 LRB
8 3 Boston
6 4 Kenny Loggins
7 5 Nick Gilder
3 6 A Taste of Honey
10 7 Anne Murray
12 8 Gerry Rafferty
4 9 Commodores (Ol1d)
5 10 Travolta & Newton-John
15 11 David Gates
14 12 John Paul Young
13 13 Bob Seger
17 14 Linda Ronstadt
18 15 The Who
19 16 Captain & Tennille
21 17 Rolling Stones
20 18 Ambrosia
16 19 Robin Gibb
25 20 Billy Joel
24 21 Steely Dan
22 22 Rick James
29 23 Donna Summer
27 24 Hall & Oates
28 25 Foreigner
Add 26 Dr. Hook
Add 27 Gino Vannelli
Add 28 Stephen Bishop
Ex 29 Wings
— 30 Barry Manilow
AddS: Toto
. Starbuck
Extras: St
Commodores
LP Cuts: Linda Ronstadt (Love Me
Tender)
Also Possible: Diana Ross/M. Jackson

LP Cuts:

10cc

Ace Frehley
Simon & Taylor
Foxy

Crystal Gayle
Stonebolt
Firefall

Chicago (Alive Again)

Linda Ronstadt (Love Me Tender)
Nick Gilder (Here Comes The Night)
Foreigner (Blue Morning)






DIANA ROSS
VICHAEL JACKSON

QUINCY JONES

The dazzling debut single
from the forthcoming
deluxe double aloum.

TI rl I |
.MCA RECORDS
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A
different kind
of snow.

Phoebe Snow calls
“Against the Grain” her rock
album. But it’s rock as only she '
could write and sing it. r

“Against the Grain”
JC 35456
The new Phoebe Snow album. ‘
On Columbia Records and Tapes.

Produced by Phil Ramone and Barry Beckett.
Management: Home Run Systems Corp.

PHOEBE SNOW
1978 TOUR ITINERARY

10/4  Mid-Hudson Theater Poughkeepsie, N.Y.
10/6 The Orpheum Boston, Mass.
10/7 Capital Theater Passaic, N
10/8 Warner Theater g
10/11 City Hal
10/ -
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Record World Presents

A Country Music Special Salute

In Conjunction With
WSM’s Grand Ole Opry Birthday Celebration

As country music continues to make new gold and
platinum sales breakthroughs, the Record World
Country Special, the industry’s most complete look at
country music and the people who make it happen,
will again be an indispensable adjunct to the week-
long Country Music Celebration. Containing RW’s
coveted Country Music Awards as well as closeups of
dozens of country artists and labels, along with spe-
cially prepared chart analyses and breakdowns, this
issue will surely be a unique event.

LY

Issue Date: October 21, 1978
Ad Deadline: October 6, 1978

For further information contact one of our marketing specialists:
New York: Stan Soifer (212) 765-5020

Nashville: Tom Rodden (615) 329-1111

Los Angeles: Spence Berland (213) 465-6126



ALPHABETICAL LISTING
SINGLES CHART

PRODUCER, PUBLISHER, LICENSEE

ALL | SEE IS YOUR FACE M. McCauley
& F. Mollin (Welback, ASCAP) ..............
ALMOST LIKE BEING IN LOVE B. Maher
& S. Gibson (United Artists, No licensee)
AN EVERLASTING LOVE Barry Gibb,
Alby Galuten & Karl Richardson
(Stigwood/Unichappell, BMI) .............
BIXB%(')INw THE U.S.A. Peter Asher (Arc,

J. landau & B. Springsteen
(Bruce Springsteen, ASCAP)
BEAST OF BURDEN The Glimmer Twins
(Colgems-EMI, ASCAP)
BLAME IT ON THE BOOGIE The Jacksons
(Almo, ASCAP) ......cocoooemomereern,
BLUE COLLAR MAN (LONG NIGHTS)
By Group (Almo/Stygian Songs, ASCAP)
BOOGIE OOGIE OOGIE Fonce & Llarry
Mizell (Conducive/On Time, BMI)
BRANDY Thom Bell (Mighty Three, BMI) ...
CHANGE OF HEART Carmen (Camex, BMI|)
CHAMPAGNE JAM B. Buie (Low-Sal, BMI)
COME TOGETHER Jack Douglas & George
Martin (Maclen, BMI)
CRAZY FEELIN’ Larry Cox (Bright
Moments/Diamondback, BMI)
DANCE (DISCO HEAT) H. Fuqua &
Sylvester (Jobete, ASCAP)
DEVOTED TO YOU Arif Mardin {House
of Bryant) ..o
DON’T LOOK BACK Tom Scholz (Pure
Songs, ASCAP)
DON'T WANT TO LIVE WITHOUT IT Bill
Schnee (lrving/Pablo Cruise, BMI) .....
DOUBLE VISION Keith Olsen, Mick Jones
& lan McDonald (Somerset Songs/
Evansongs/WB, ASCAP) .........cccoeviioi..
DREADLOCK HOLIDAY E. Stewart & G.
Gouldman (Man-Ken, BMI) ......................
EASE ON DOWN THE ROAD Quincy
Jones & Tom Bayler (Fox Fanfare, BMI)
EVERYBODY NEEDS LOVE S. Bishop
(Stephen Bishop, BMI)
5.7.0.5. Robert John Lange
Boy/Chappell, ASCAP)
FLYING HIGH J. Carmichael & Group
(Jobete/Commodores, ASCAP)
FOOL (IF YOU THINK IT’S OVER) Gus
Dudgeon (Magnet/Sole Selling Agent/
Interworld, ASCAP) ....ccccococvimvecrvrernn.
FOBRAE\Y)ER AUTUMN Jeff Wayne (Duchess,

GET OFF Cory Wade (Sherlyn, BMI/
Lindseyanne, BMI)
GOT TO GET YOU INTO WY LIFE
Maurice White (Maclen, BM1)
GOT TO HAVE LOVING Cerrone & D.
Ray (Cerrone/MTB, SESAC)
GREASE Barry Gibb, Alby Galuten & Karl
Richardson (Stigwood/Unichappell, BMI)
GREASED LIGHTNIN L. St. louis (E. H.
Morris, ASCAP)
HEARTBREAKER G. Klein (Songs of
Manhattan/Unichappell/Begonia
Melodies, BMI)
HOLDING ON (WHEN LOVE IS GONE)
Bobby Martin {Almo/McRovscod,
ASCAP) ...........

HOPELESSLY DEOTED TO YOU John
gxxrar (Stigwood/John Farrar/Ensign,
)] .

HOT BLOODED K. Olsen, M. Jones,
J. McDonald (Somerset/Evansongs/WB,
SCAP) ..

HOT CHILD IN THE CITY Mike Chapman
(Beechwood, BMI)
HOT SHOT A. Kahn &
(Scully, ASCAP)
HOW MUCH | FEEL Freddie Piro &
Ambrosia (Rubicon, BMI)

I JUST WANNA STOP Gino Vannelli &
Ross Vannelli (Ross Vannelli, BMI)

I LOVE THE NIGHTLIFE (DISCO ROUND)
S. Buckingham (Lowery, BMI)

I'M EVERY WOMAN Arif Mardin
{Nick-O-Val, ASCAP) ...

M IN LOVE (AND | LOVE THE FEELING)
N. Whitfield {May Twelfth/Warner-
Tamerlane, BMI)

IN THE BUSH Patrick Adams (Pap/leeds/
Phylmar, ASCAP)

I WILL STILL LOVE YOU W. Stewart &
I. C. Philips (WB, ASCAP) ....................

IT'S A LAUGH David Foster (Hot-Cha/
Six Continents, BMI)

IT SEEMS TO HANG ON Ashford &
Simpson (Nick-O-Val, ASCAP)

JOSIE Gary Katz (ABC/Dunhill, BMI)

JUST WHAT | NEEDED Roy Thomas Baker
(Lido, BMI)

KISS YOU ALL OVER Nicky Chinn & Mike
Chapman (Chinnichap/Careers, BMI) ...
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44

45

37
23
49
18
96
52

2
71
59
89
29
76
53
43

8

61

21
69
42

58
57

72

62
34
85
15

55
22
33
35
86

83
88
39

1

LET’S GET CRAZY TONIGHT R. Holmes
(Warner Bros./Holmes Line. ASCAP) ...
LIGHTS R. T. Baker (Weed High
Nighfmare, BMI)
LISTEN TO HER HEART Dennv Cordell,
Noah Shark & T. Petty (Skyhill, BMI) ....
LONDON TOWN Paul McCartney (MPL/
ATV, BMI)

LOVE IS IN THE AIR Vanda & Young
(Edward B. Marks, BMI)
LOVE WILL FIND A WAY Bill Schnee
(trving/Pablo Cruise, BMI)
MAC ARTHUR PARK Giorgio Moroder &
Pete Bellotte (Canopy, ASCAP)
MAGNET AND STEEL Walter Egan {Melody
Deluxe/Sweet/Seldak, ASCAP) ...
MARTHA (YOUR LOVERS COME AN 0O)
Maduri-Richmond (Bema/Terry Lauber,
ASCAP) ...
MELLOW LOVIN
Licensee listed)
MISS YOU The Glimmer Twins (Colgems-
EM!, ASCAP)

ONE NATION UNDER A GROOVE
George Clinton (Malbiz, BMI)
PARADISE BY THE DASHBOARD HT
Todd Rundgren (Edward B. Marks/
Neverland/Peg, BMI)
PEGGY SUE Beach Boys (MPL, BMI) ........
PRISONER OF YOUR LOVE D. Lambert &
B. Potter (Touch of Gold/Crowbeck/
Stigwood, BMI)
RAINING IN MY HEART R. Perry (House
of Bryant, BMI)
RAISE A LITTLE HELL Randy Bachman
(Survivor/Top Soil, BMI)
READY TO TAKE A CHANCE ON<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>