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| Hits of tHe Week

SINGLES

i BILLY JOEL, “YOU MAY BE RIGHT” (prod.
| ) by Ramone) (writer: Joel) (Im-
it pulsive / April, ASCAP) (3:58).
| Joel's rock energy blends well
with his pop melodies on this
smashing cut from his new

“Glass Houses” L2. The ringing

} keyboards & driving rhythm are
right for AOR-pop. Col 1-11231,

DIONNE WARWICK, “AFTER YOU” (prod.
by Manilow) (writers: Frank-
James) (SUMAC, BMI) (3:37).
Warwick adds arother inspira-
tional chapter to her Grammy
Award-winning comeback with
this picturesque ballad. A power-
ful, string-swept hit for every for-
mat. Arista 0498. :

“BORROWED TIME” (prod. by
group) (writers: De Young-Shaw)
(Stygian/Almo, ASCAP) (4:14).
Styx goes after ite third hit from
the triple platinum “Cornerstone’
LP with a vengeance. Slashing
guitars and raucous vocals ride
a breakneck pace to the top of
AOR-pop. A&M 2228,

DOLLY PARTON, “STARTIN OVER AGAIN"
(prod. by Klein) (writers: Summer-
Sundano)
BMI / Sweet Summer Night,
ASCAP) (3:55). Pa-ton’s delicate,
uncompromising. vocal makes
this track (co-penned by Donna
Summer) a hauntingly beautiful
ballad. RCA 11926

STYX,

(Starrin / Barborne,

450 Sy I

SLEEPERS

ELVIS COSTELLO AND THE ATTRAC-
TIONS, “I CAN'T STAND UP FOR
FALLING DOWN?” (prod. by Lowe)
(writers:  Banks-Jones) (East
Memphis/Cotillion, BMI) (2:05).
Soulful dance sounds from an-
other era are brought to life on
this obscure Sam & Dave B side
cover. Col 1-11194.

THE RAMONES, “BABY, | LOVE YOU”

(prod. by Spector) (writers:; Spec-
tor - Barry - Greenwich) (Mother
Bertha/Trio, BMI) (3:50). The Ra-

mones and Spector create a
spellbinding cover of the Ronet-
tes’ classic ballad. Joey’'s vocals
are straight from teenage heav-
en. Sire 49182 (WB).

ELLEN FOLEY, “SAD SONG” (prod. by
Hunter-Ronson) (writers: Middler-
5} Mason) (April/Heath Levy/WB,
C@x ASCAP) (3:30). Swirling key-
boards surround Foley’'s awe-
some vocals on this dramatic
cut from her “Nightout” LP. A
perfect ballad for pop-A/C.
Cleve. Intl./Epic 9-50839.

SHOOTING STAR, “YOU'VE GOT WHAT |
NEED” (prod. by Dudgeon) (writ-
ers: West-McLain) {Mad Ted,
BMI) (3:46). Powerhouse Ameri-
can rock'n’roll is this Kansas
sextet’s forte and it comes in a
healthy serving on this first cut
from the fast-selling, self-named
LP. Virgin 67005 (Atl).

ALBUMS

BILLY JOEL, “GLASS HOUSES.”
He's already one of music's most
successful performer / writers but
Joel shows he’s still growing and
developing his craft. Some of the
songs are familar, some not, and
“It's Still Rock and Roll to Me'” really
says it all.”A blockbuster for sure.
Columbia FC 36384 (8.98).

DARYL HALL, “SACRED SONGS.”
Most people have waited for this re-
lease with justifiably baited breath
since it was recarded two years ago.
The collaboration between Hali and
producer Robert Fripp is startling at
first but will probably stand as art
for years to come. RCA AFL1-3573
(7.98).

THE MARSHALL TUCKER BAND,
“TENTH.” Nobody boogies in a
southern beat better than Marshall
Tucker and this new disc shows
they’'ve lost none of their chops.
Some of the tunes here are light
enough for A/C but throaty vocals
and deep guitar chords still predo-
minate. WB HS 3410 (8.98).

*ANN-MARGRET.” The artist's
whispery vocals get a thundering
foundation of instrumentation on
this Paul Sabu-produced LP. The
opener, “Midnight Message,” is the
very disco-ish standout and “For
You is a lovely new ballad. Right for
multi-format attention. MCA 3226
(7.98).
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Dealers Rehound Fast

From Eastern Snows

By GREG BRODSKY
B NEW YORK—After much ini-
tial concern that record sales
would be adversely affected by
last weekend’s severe snow-
storms, the overall results, to
quote one retailer, “could have
been a lot worse.” For some re-
cord retailers, the heavy snow-
fall that blanketed most of the
middie Atlantic and mid-eastern
states had no noticeable effect
other than closing stores a little
earlier than usual on Saturday (1).
Sales were not so brisk, how-
ever, in some of the more heavily-
hit middle Atlantic states. Follow-
ing a full foot of snow, the Re-
cord Bar chain’s Durham, North
Carolina headquarters and cen-
tral warehouse were closed Mon-
day along with approximately 25
stores in that state, or roughly
one-fourth of the entire chain.
“North Carolina was paralyzed,”
observed Record Bar’s Norman
(Continued on page 49)

West German Sales
Drop Slightly in ‘79

By JIM SAMPSON

B MUNICH—Unit sales of records
and tapes in West Germany
dropped by three precent last
year, according to figures from
the industry association Phonover-
band. Particularly hard hit was
cassette turnover in the pop
sector. Full price pop albums,
singles and classical music showed
strength.

The figures from the Phonover-
band represent about 93 percent
of the total German retail market,
including all major domestic com-
panies. An extrapolated estimate

(Continued on page 56)
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ITA Seminar Stresses Video Technology,
Home Video Programming Development

By SAM SUTHERLAND

B SAN DIEGO—With the video-
cassette market established and
mass marketing of videodiscs now
less than a year away, home video
technology and programming
dominated presentations and
panel discussions during the In-
ternational Tape/Disc Associa-
tion (ITA) Annual Seminar, held
from March 2 through March 6
at the Sheraton Harbor Island
Hotel here.

Although its membership’s base
in electronics hardware and soft-
ware development again dictated
a technical orientation, a greater
emphasis on programming emer-
ged as a focal point to work-
shops, jecining traditional issues
like video and audio format
compatibility on the seminar pro-
gram. Research, manufacturing
and marketing promises and
problems posed by current hard-

ware innovations were augment-
ed by greater concern for the
development of original video
programming.

Underscoring the video em-
phasis were major news announ-
cements released by attendees:
RCA Selectavision and Zenith
unveiled a new agreement where-
by Zenith’s forthcoming video-
disc system will share RCA’s con-
tact capacitance system; 20th
Century-Fox’s Magnetic Video
software arm announced a new
pact with Lew Grade’s ITC En-
tertainment combine, capturing a
number of new titles for Mag-
netic Video’s videocassette cata-
logue; and Fox vice chairman
Alan Hirschfield proposed a new
marketing scheme for theatrical
film producers aimed at coordi-
nating conventional theatrical re-
lease with subsequent video soft-
ware sales.

NARM Bar Coding Survey Indicates
Dealers Favor UPC Implementation

By DAVID McGEE

B NEW YORK—Virtually from the
time it was first mentioned in an
industry forum, bar coding has
been considered an idea whose
time has come. Yet a new decade
has begun and still there is no
industrywide manufacturer con-
sensus on the adoption of a uni-
versal product code (UPC), de-
spite some major labels — CBS,
Capitol, A&M and Chrysalis—
having thrown their collective
weight behind the idea. To many,
the manufacturers’ delay in im-

22 29 216 2/23 31 38
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9! or d on the base. The base

plementing bar codes seems un-
duly prolonged. Yet the labels
counter criticism by pointing out
that key questions regarding the
UPC remain unanswered: can
dealers afford the equiment? If
they can afford the equipment,
are they willing to invest
money to continually update the
programs? What specific applica-
tions and procedures would be
positively affected by the use of
automated systems? And finally,
have manufacturers indeed been
given a clear mandate by their

(Continued on page 52)

WB Fetes Grammy Winners

Originally dominated in its
early years by audio tape inter-
ests, ITA’s seminar programming
has shifted since the advent of
videotape as a home and indus-
trial medium. Morning and after-
noon sessions running over the
course of the four-day meet were
thus divided into four basic areas,
including home video workshops,
video for business and industry,
audio, and technical sessions
covering audio and audio/video
topics.

Over 60 speakers were fea-
tured, ranging from syndicated
columnist Art Buchwald to top
executives representing major
electronics, motion picture, legal
and financial firms. Apart from
the actual panels, luncheon add-
resses saw added input from RCA
Consumer Electronics chief Jack
Sauter and Magnavox’s Ken In-
gram, with each touting the re-
spective features of their respec-
tive, rival videodisc systems.

The spectrum of interests rep-
resented by the 433 delegates
likewise reflected greater partici-
pation by entertainment firms,
including major film studios and
record companies prepping for
the anticipated video boom of
the '80s. Heightened competition
among the electronics majors via
the increasing number of rival,
incompatible disc and tape video

(Continued on page 54)

RCA, Zenith
Set Video Pact

B NEW YORK — Zenith Radio
Corporation and RCA Corpora-
tion have announced the signing
of video disc technology agree-

(Continued on page 54)

Warner Bros." post-Grammy reception guests included {from left) Bob Dylan, Warner
Bros. vice president and staff AZR producer Ted Templeman and Warner Bros. senior
vice president Jerry Wexler. More Grammy photos on page 27.
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B Page 8. Having been in the music busi-
ness for nearly two decades and now reach-
ing the peak of his popularity, Kenny Rogers
has commenced a tour that is in fact the
first phase of a new, three-year “game
plan" designed to sustain his career over
the long haul. In this week's RW, Rogers’
manager Ken Kragan and tour manager
Keith Bugos discuss the origins of the plan
and the philosophy behind it.

B Page 62. As a new decade begins, the
Country Music Seminar looks ahead to
progress and growth while striving to main-
tain the principles upon which it was
founded. Despite the gains made in the
'70s, adapting to the ever-increasing de-
mands of the marketplace remains a key
issue. This week RW assesses the mood of
those in attendance at the Seminar's 11th
annual meeting in Nashville.
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Cover Story Page 24
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Powerhouse Picks

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Dr. Hook (Capitol} **Sexy Eyes."

A firm radio base has been established at top 40 and
A/C stations. Primary and secondary charts are ex-
hibiting good upward movement.

Jimmy Ruffin (RSO) "‘Hold On To My Love.”

The momentum of this single continues to build. Its
national ranking was significantly elevated by an im-
pressive list of major additions this week.

Qualification Delay
For Gold, Platinum
Shortened by RIAA

B NEW YORK — The Recording
industry Association of America
has adopted a new post-release
qualification delay of 60 days for
gold and platinum record awards
certification. The board of direc-
tors action at its March 4 meet-
ing in Washington, D.C. makes
all recordings released on or
after January 4, 1980 now eligible
to apply for certification.

The decision for the change
from the 120-day certification
delay adopted as of last July 1
was announced by Stanley Gorti-
kov, RIAA president.

The board believes that the
new 60-day certification delay is
an appropriate compromise be-
tween the original “instant” gold
and platinum certification avail-
ability and the 120-day period.

Other criteria for gold and pla-
tinum awards remain unchanged.

Any industry company may ap-
ply for certification, whether or
not it is a member of RIAA. Certi-
fications are rendered after an

| audit of the applying record com-

pany’s books by an independent
firm of certified public account-
ants to determine that requisite
sales criteria have been estab-
lished.

James Quello Seeking
FCC Reappointment

By BILL HOLLAND
B WASHINGTON — One of the
hottest election year campaigns
this year is not for an elected
seat but for an upcoming vacancy
on the Federal Communications
Commission.

In June, the term of service for
the seat now occupied by James
H. Quello expires. Quello, who
was appointed by President Nixon
in 1974, and is thought of as

a friend of the broadcast industry. |

(A recent story in the Washing-
ton Star quotes White House
aides saying Quello has the “ab-
solute support” of the broadcast-
ers.)

Support for his re-appointment
has also come from at least two
dozen Congressmen, the Star ar-
ticle says, mostly of ltalian des-
cent, support sparked by the Na-
tional Italian American Founda-
tion attempt to counter the moves
of a Hispanic group to replace
Quello with a person of Spanish-
speaking descent.

So far, White House sides say
that about two dozen names have
been submitted. President Carter
will have to move soon if he
hopes to get a candidate ap-
proved by Congress during elec-
tion year when it is difficult for
regulatory agency appointees with
“fixed terms” to gain approval.
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