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Hits of the Week

NGLES

CK SPRINGFIELD, “LOVE IS ALRIGHT
TONITE” (prod.: Springfield-
Drescher){(writer: Springfield) (Robie
Porter, BMI) (3:18). A throbbing beat,
slashing guitars and Rick’s vocal de-
termination - could make this rocker
his third hit from the soon-to-be
platinum “Working Class Dog" LP.
RCA 13008-

‘TLE RIVER BAND, “TAKE IT EASY ON
ME” (prod.: Martin) (writer: Goble)
(Colgems- EMI, ASCAP) (3:45).
Graham Goble sends out a lover's
plea on this follow-up single to the
group’s top 10 “The Night Owls.” A
smart hook is surrounded by pinpoint
harmonies and biting guitars. Capitol
5057.

INCY JONES featuring JAMES INGRAM,
“ONE HUNDRED WAYS” (prod.:
Jones) (writers: Wakefield- Wright-
Coleman) (State of the Arts/Eliza
M./Ritesonian, ASCAP/Kidada/Mr.
Melody, BMI) (4:19). “Just Once”
made this team a top 15 success.
Here's another ballad with Ingram's
exciting tenor. A&M 2387.

RLY SIMON, “HURT” (prod.: Mainieri)
(writers: Crane-Jacobs) (Miller, AS-
CAP) (3:21). From her album of stan-
dards. “Torch,” comes this passion-
ate remake of Timi Yuro's top five hit
from '61. Carly's striking vocal is
backed by Michael Brecker's fiery
sax solo. A strong add for pop-A/C
formats. Warner Bros. 49880.

SLEEPERS

DEL SHANNON, “SEA OF LOVE" (prod.:
(Fort Knox/Tex, BMI) (2:34). Shan-
non is back, and he sounds as fresh
and lively as ever on this initial single
from the new “Drop Down and Get

Me" LP. Produced by Tom Petty, it's
an update of the Phil Phillips hit from
'59. Network 47951 (E/A).
SLAVE, “WAIT FOR ME” (prod.: Douglass)
L (writers: Adams- Webster- Arrington-
@ Carter) (Cotillion, BMI) (3:33). The
Dayton, Ohio-based contingent is
' tearing up the biack charts, radio and
dance floors with their “Show Time”
LP. This driving dancer should make
pop inroads with its rock undercur-
rents. Cotillion 46028 (Atl).
DAVE STEWART and BARBARA GASKIN,
“IT'S MY PARTY"” (prod.: Stewart)
(writers: Reiner- Gold- Gluck, Jr.)
(World Song, ASCAP) (3:46). Re-
placing Lesley Gore's innocent help-
lessness is a slickly arranged elec-
tronic update of the # 1 hit from '63.
Pop radio won't be able to resist this
oddly affecting debut. Platinum 4.
SOFT CELL “TAINTED LOVE” (prod.:
Thorne) (writer: Cobb) (Equinox,
BMI) (2:38). A hit at N.Y.'s dance-rock
' clubs for the past few months as an
import, this contagious rocker con-
nects with Marc Almond's alarming
vocal and David Ball's inventive syn-
thesizer mix. Headed for AOR-pop
heavy rotation. Sire 49855 (WB).

Petty) (writers: Bdptiste- Khoury)"

ALBUMS

BARBRA STREISAND, ‘““MEMO-
RIES.” Boosted by the rapidly ascend-
ing single, *Comin’ In and Out of Your
Life,” this package of favorites from
1974 to present (including “The Way We
Were,” “Evergreen” and hit duets with
Donna Summer and Neil Diamond) is a
natural-gift item. The second new cut is
“Memory.” Columbia TC 37678.

CHIC, “TAKE.IT OFF.” While a horn
section is used at times, this album's .
strength lies in the simplicity and punch
of the bass and guitar of producers Ber-
nard Edwards and Nile Rodgers, with
Tony Thompson's drums to stitch it to-
gether: Cuts like *'Stage Fright” have the
hooks to make this LP a big radio fa-
vorite. Atlantic SD 19323 (8.98).

FRANK lSlNATRA, “SHE SHOT ME
DOWN.” The Chairman is following up
the gold success of “Trilogy” in fine style
by sticking to the standards, with a
sprinkling of contemporary covers like
Sonny Bono's “"Bang Bang” (hence ‘the
title). Includes “Good Thing Going” from
the new Stephen Sondheim musical.
Reprise FS 2305 (WB) (8.98).

MOLLY HATCHET, “TAKE NO PRIS-
ONERS.” As the title indicates, this
steady-selling group isn't showing any
mercy in its relentless pursuit of hard-
core rock 'n’ roll. There aren’t any slow
songs as such, but Jimmy Farrar's vo-
cals do sweeten a bit on upbeat, radio-
ready hooks like “Lady Luck.” Produced
by Tom Werman. Epic FE 37480.
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Records and Tapes



MGM-CBS Video Sets

Intro of Rental Plan

W LOSANGELES—MGM-CBS Video
confirmed last week that its rental plan
would be announced at a December 8
press conference in New York.

While withholding details of the
plan until the official announcement,
an MGM-CBS spokesman confirmed
that the plan would have a rental
window and would allow for unlim-
ited use within the time frame. The
plan calls for the rental of a “’limited
special series” of titles.

A major retailer who is familiar with
the plan said that the provisions of the
program would probably be met with
favorable reactions from most dealers.
The limited number of titles, and a
reported four-month rental window,
make the plan different from the con-
troversial Magnetic Video and Warner
Home Video programs.

A&M, Chrysalis Join
‘Gift of Music’ Push

M NEW YORK—A&M and Chrysalis
Records are the latest major manufac-
turers to endorse the National Associa-
tion of Recording Merchandisers’
““Give the Gift of Music”” media cam-
paign.

According to Joe Cohen, executive
vice president of NARM, the

(Continued on page 44)

CRT Asks for Survey
On Jukebox Royalties

By JOANNE SANDERS

W WASHINGTON—The Copyright
Royalty Tribunal “*has elected not to
make a distribution” of 1979 jukebox
royalties because it found the argu-
ments submitted by the American So-

(Continued on page 44)
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Retailers, Manufacturers Confident of Strong Holiday Sales

B NEW YORK—Despite continued
economic instability, the record busi-
ness appears to be holding its own as it
enters the critical holiday buying sea-
son.

Although the fourth quarter got off
to a slow start, it appears that the ’best
buy” theory espoused by members of
the retail and manufacturing commu-
nity may be paying off, with retailers
reporting that holiday shoppers have
been trafficking accounts several
weeks earlier than usual.

Retailers surveyed by Record World
said they are confident that the current

list of hit product will generate sub- |

stantial sales, butthey also say they are
finding it increasingly important to
provide extra incentives to consumers
in the form of sales and discounts.

“We are going to feature the $5.98
product in all our advertising,” said
Alan Schwartz of Music Plus in Los
Angeles. “It's necessary to let the cus-
tomers know that such prices still
exist.”

Steve Nikkel of Eucalyptus added,
“Itis more important than ever to have
a few items on sale. We have found

-that a lot of times the sale items are

By LAURIE LENNARD and JIM FISHEL

responsible for incremental pur-
chases.”

Poplar Tunes’ Jim Burge reports his
store is offering discounts to customers
on purchases of entire catalogues.
“We are offering 25 percent off list
price to anyone who buys an entire
catalogue. It worked great last year,
and we have already sold two Beatles
catalogues this month,” Burge said.
““Buying an entire catalogue is a great
Christmas gift, but customers may
never have thought of it if we didn’t
promote the idea.”

Manufacturers are being very
cooperative with advertising dollars
this holiday season, according to most
retailers contacted. However, most
record chain and shop owners are still
spending substantial amounts of their
own money to supplement coopera-
tive advertising money — an effort to
compete for the consumer’s shrinking
dollar.

“We will be spending a large
amount of our own dollars on advertis-
ing,’” Barrie Bergman, president of The
Record Bar, said. “The labels are
being more cooperative, but they
spend a lot of unnecessary dollars on

Radio Stations Mark Anniversary
Of the Death of John Lennon

W NEW YORK—On December 8,
people throughout the world will ob-
serve the anniversary of John Lennon’s
death. A Record World survey indi-
cates that while several special radio
programs are planned, members of the
music business community for the
most part will remember Lennon
quietly and on a personal basis.
Sources at Capitol Records and Gef-
fen Records told RW that there are no
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plans to increase pressing on any of
the Lennon or Beatles catalogue and
that no special commemorative
album is in the works. A spokesman at
Studio One, Yoko Ono’s business or-
ganization, stated that Lennon’s
widow has received hundreds of re-
quests for interviews and “‘we’re

(Continued on page 30)

Platinum ‘Feels So Righ

radio time buys, money that could be
more effectively spent in other places.”

Jeff Tomlinson of the Camelot chain
said he feels ““the labels have been
holding up their end” of cooperative
ad dollars, but ““there never seems to
be enough.”

According to Harry Spero of the
New York area’s Crazy Eddie opera-
tion, “We have had tremendous sup-
port from just about every label. They
seem to have saved up their ad dollars
and are going full speed ahead for
Christmas.

"We are making a large commit-
mentto television advertising because
it worked last year.”

Most manufacturers confirm that
they are indeed going all out on this
year’s Christmas sales blitz, although
most differ on their basic approach.
The one thing they all seem to agree
on is that an album is an inexpensive
gift item in comparison to most other
holiday presents.

In the opinion of Rich Thorward,
RCA Records division vice president
of marketing (worldwide), consumers
will stay away from higher-priced
items and stick with records ““which
are amuch better buy for the money.””

“‘Since records are a fairly inexpen-
sive form of entertainment, this should
be a good Christmas as far as sales
success,”” Thorward said. “‘Retailers
are always concerned with a need to
gauge how many consumers will be
coming into shop during a certain
month, and since October was such a
poor retail month, with the first words
of recession, no one knew what to
expect. But business has really picked
up during the last few weekends, and
orders are beginning to come in.”

Thorward said RCA will be utilizing

(Continued on page 8)
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* The Record World Sales Index is based on a broad cross-section of quantitative sales data reported
to Record World from retailers, rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
June. 1979. with each weekly figure being a percentage increase or decrease on the base. The base

figure for both singles and albums is 100.0.

Taking a moment out between sets at New York City’s Bottom Line, RCA recording artists
Alabama were presented with platinum LPs for their current RCA release “Feels So Right.”

Pictured from left are: Joe Galante, division vice president, marketing, RCA Records

Nashville; Randy Owen of Alabama; Bob Summer, president, RCA Records; Teddy Gentr;
of Alabama; Larry Gallagher, division vice president, national sales, RCA Records; Mark
Herndon and Jeff Cook of Alabama; John Betancourt, division vice president, pop promo-
tion, RCA Records; Jerry Bradley, division vice president, operations, RCA Records,
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Nashville; and Dave Wheeler, director, national country sales, RCA Records, Nashville.
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Country Singles

Page 10. The face at the left belongs to one
of the most well-known and in-demand voi-
ces in pop music. Patti Austin is the veteran
of hundreds of studio sessions and jingles,
as background singer, lead vocalist, and
choral arranger/contractor. Her audience
increasing mightily with the release of “Ev-
ery Home Should Have One,” her Qwest
debut, Austin discusses her new chal-
lenges as solo star.

Page 18. A multi-faceted cultural center is
taking shape in the village of Altos de Cha-
von in the Dominican Republic, and it may
turn out to be a haven for performers eager
to play in new locations without being ham-
pered by inadequate sound and lighting
equipment, substandard accomodations
and other problems. Record World took a
trip to Altos de Chavon and reports on what
it found there.
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Nashville Report Page 53
Cover Story Page 16
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Gospel Pages 51-52
International Pages 42-43
Jazz Page 41
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Sheena Easton (EMI-America) “You Could Have Been With

mll

An overwhelming number of programmers are proclaiming
this new single to be an across-the-board smash.

Rolling Stones (Rolling Stones) “Waiting on a Friend"
Entering as Chartmaker, this single was in great demand prior
to its release. Strong station moves and debuts are being

seen

VSDA Names Board

B LOS ANGELES—Meeting at the
Niles, lllincis headquarters of Sound
Video Unlimited, major video dealers
formed the Video Software Dealers
Association, chaired by Noel Gimble,
and named eleven other memberstoa
temporary advisory board.

Members of the advisory committee
are Craig Curtwright of Video of
Texas, Arthur Morowitz of Video
Shack, Frank Barnako of the Video
Place, Steve Goodman of Video
Warehouse, Cheryl Benton of Video
Station, Gene Kahn of Columbia
Video Systems, Weston Nishimura of
Video One, Jim Olenski of Thomas
Film Classics, George Port of Pickwick
International, Sal Wolf of Video World
of Miami, and Risa Solomon of Video
Unlimited.

Plans call for the members of the
advisory board to hold further meet-
ings in their home areas at which local
chapters will be formed. An agenda of
tssues will be compiled by the local
chapters.

Goody Lawyers File

Request for New Trial

B NEW YORK—Attorneys for Sam
Goody Inc. and Goody vice president
Samuel Stolon have formally asked the
U.S. Court of Appeals for the second
circuit to order a new trial in the
Goody counterfeit tape trafficking
case.

Goody Inc. and Stolon were found
guilty in April of interstate transporta-
tion of stolen property and copyright
infringement. Defense lawyers had
asked for a reversal of the guilty ver-
dicts shortly after they were handed
down, and Federal District Judge
Thomas C. Platt partly agreed to their
request, setting aside the verdicts and
ordering a new trial.

The U.S. Justice Department re-
cently filed a brief with the Court of
Appeals (Record World, Nov. 7) ask-
ing the court to reinstate the convic-
tions. Government prosecutor John
Jacobs has also said that he is seeking a
writ of mandamus, a rarely-used judi-
cial measure that in effect amounts to

(Continued on page 39)

Staff Cutbacks

At Warner Bros.

B LOS ANGELES—Rumors of staft
cutbacks at Warner Bros. Records
were confirmed last week when it was
learned that about 10 percent of the
label’s entire staff — including the Los
Angeles home office, offices in New
York and Nashville and field person-
nel — has been let go. “Current eco-
nomic conditions” was the reason
given for the dismissal of approxi-
mately 30 staffers.

Virtually all departments were af-
fected, including promotion, sales,
publicity, product management, pro-
duction and artist development.
Among the individuals who were dis-
missed are Bonnie Simmons, national
AOR promotion director, and Pat
McCoy, another promotion staffer.
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