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Nielsen Audio Client Delivery Applications
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OBJECTIVES

Continuous Diary Measurement

Arbitrends, eBook, Market Types and Survey Names

TAPSCAN, PD Advantage, and Downloader

Audio Reference Applications
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CONTINUOUS DIARY MEASUREMENT 

What’s Happening

• Monthly currency instead of 
quarterly

• Three month surveys

• Drop off old month & add on 
the new one

Where

• 46 markets currently 
measured 4x per year

• Markets representing 80% 
of the ad spend and 
population will have monthly 
reporting 

When

• May-June-July 2019 is first 
monthly survey

• Data begins releasing  
August 13th  

NO IMPACT to 2x per year markets or National deliverables (RADAR, Nationwide, NRD) 
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DIARY 4X MARKETS → 12X CDM 

BEFORE CDM

CDM
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MONTHLY REPORTING: MORE DATA, 
MORE OFTEN

Survey Schedule
Release Schedule

SURVEY DATES

Winter 2019 January 3 – March 27 

Spring 2019 March 28 - June 19 

July 2019 (May-Jul) April 25 – July 17 

August 2019 (Jun-Aug) May 23 – August 14 

September 2019 (Jul-Sep) June 20 - September 11 

October 2019 (Aug-Oct) July 18 – October 9 

November 2019 (Sep-Nov) August 15 – November 6 

December 2019 (Oct-Dec) September 12 - December 4 

https://answers.nielsen.com/portal/workspace/US+Nielsen+Audio/Delivery+Schedules/Diary/2019+Survey_Schedule+with+CDM.pdf
https://answers.nielsen.com/portal/workspace/US+Nielsen+Audio/Delivery+Schedules/Diary/2019+CDM+Delivery+Schedule.pdf


6Co
py

ri
gh

t ©
 2

01
9 

Th
e 

N
ie

ls
en

 C
om

pa
ny

 (U
S)

, L
LC

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
. D

o 
no

t d
is

tr
ib

ut
e.

CDM Surveys
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CDM vs. PPM Market Type and Survey Names

Market Type Survey Name What’s in a survey?

PPM Markets July 2020 July PPM reporting period 
(4 weeks)

CDM Markets July 2020 (May - July) 3 Months of 
May 2020 - July 2020

All CDM Markets will release 12 Surveys Per Year
PPM will continue to release 13 Surveys Per Year
Holiday Period is not measured in Diary markets
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● DMA and TSA geographies will continue to be measured and reported for the 
June (formerly Spring) and December (formerly Fall) report periods

● Qualitative Diary service has been discontinued in CDM markets.  All CDM 
markets have a Scarborough product offering for qualitative data

Continuous Diary Measurement (CDM)

Additional Information
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TAPSCAN 
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Research Reports - New Short Format Survey Labels
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Sourcing Pages - Long Format Survey Labels
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Trend Report - Survey Labels PDF 
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Survey Menu - New Monthly Tab
Monthly Tab will 
appear when July 
2019 (May-July) survey 
delivers if you have 
access to that survey.

If you only subscribe 
to former quarterly 
equivalents, your 
first Monthly survey to 
appear will be 
September 2019 (July 
- September).

Trend Break!
No new quarterly 
surveys appear in 
quarterly tab after 
Spring 2019.
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Survey Menu - Quarterly Tab
Trend Break!
No more quarterly 
surveys appear in 
quarterly tab after 
Spring 2019.

In 3.5 years, the 
quarterly tab will 
disappear when 
quarterly back data 
ages out of system.

RLD and Summary 
filtering options 
remain the same for 
both Monthly and 
Quarterly surveys.
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Do Not Overlap Surveys
User can select the following for a multi-book average:
APR (FEB-APR), MAY (MAR-MAY)

Selecting the APR and MAY surveys is not selecting 2 discrete 
months of intab for April and May.

Buyer Beware:
This average would 

● Count FEB once
● Count MAR & APR twice
● Count MAY once

DON’T AVERAGE 
OVERLAPPING SURVEYS
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Important Safety Tip: “Don’t Cross the Streams”

Full Year Survey Combo Before:
Winter, Spring, Summer, Fall

• No overlapping survey months.  

Same Full Year Survey Combo in CDM:
March, June, September, December

• No overlapping survey months.  No problem

When multi-book averaging select survey releases that do not have shared survey months.
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WHEN THIS IS THE CURRENT 
SURVEY

USE THESE SURVEYS FOR A 
2-BOOK AVERAGE  (6 months)

USE THESE SURVEYS FOR A 
3-BOOK AVERAGE (9 months)

USE THESE SURVEYS FOR A 
4-BOOK AVERAGE (12 months)

 JAN (Nov-Jan)
OCT (Aug-Oct) 
JAN (Nov-Jan)

JUL (May-Jul)
OCT (Aug-Oct)
 JAN (Nov-Jan)

APR (Feb-Apr)
JUL (May-Jul)
OCT (Aug-Oct) 
JAN (Nov-Jan)

FEB (Dec-Feb)
NOV (Sep-Nov)
FEB (Dec-Feb)

AUG (Jun-Aug)
NOV (Sep-Nov)
FEB (Dec-Feb)

MAY (Mar-May)
AUG (Jun-Aug)
NOV (Sep-Nov)
FEB (Dec-Feb)

MAR (Jan-Mar)
DEC (Oct-Dec)
MAR (Jan-Mar)

SEP (Jul-Sep)
DEC (Oct-Dec)
MAR (Jan-Mar)

JUN (Apr-Jun)
SEP (Jul-Sep)

DEC (Oct-Dec)
MAR (Jan-Mar)

APR (Feb-Apr)
 JAN (Nov-Jan)
APR (Feb-Apr)

OCT (Aug-Oct)
JAN (Nov-Jan)
APR (Feb-Apr)

JUL (May-Jul)
OCT (Aug-Oct) 
JAN (Nov-Jan)
APR (Feb-Apr)

MAY (Mar-May)
FEB (Dec-Feb)

MAY (Mar-May)

NOV (Sep-Nov)
FEB (Dec-Feb)

MAY (Mar-May)

AUG (Jun-Aug)
NOV (Sep-Nov)
FEB (Dec-Feb)

MAY (Mar-May)

JUN (Apr-Jun)
MAR (Jan-Mar)
JUN (Apr-Jun)

DEC (Oct-Dec)
MAR (Jan-Mar)
JUN (Apr-Jun)

SEP (Jul-Sep)
DEC (Oct-Dec)
MAR (Jan-Mar)
JUN (Apr-Jun)

MULTI-BOOK AVERAGING IN CONTINUOUS DIARY MEASUREMENT (CDM)
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PD Advantage/Corporate 
Rollup 
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• Same CDM Survey Labeling

• PDA Reports you know and love

• Trend up to 13 Surveys for CDM

• Corporate Roll-Up: CDM and PPM Together in Monthly Tab

PD Advantage Summary
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Reports - New Short Format Survey Labels
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Reports - Corporate Roll-Up

CDM & PPM Markets can both be run with a Monthly Survey.
PPM Markets = 4 weeks
CDM Markets = 12 weeks
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e. • Some Reports are Moving to Unweighted Estimates

• Monthly Tracking Report

• Sub-Survey Functionality in a Ranker

• Sub-Survey Functionality in a Trender

• Diary Comments

PD Advantage 
What’s Different with CDM



23Co
py

ri
gh

t ©
 2

01
9 

Th
e 

N
ie

ls
en

 C
om

pa
ny

 (U
S)

, L
LC

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
. D

o 
no

t d
is

tr
ib

ut
e.

• A diary keeper who is in March will be used in the following surveys:
• MAR (JAN-FEB-MAR)
• APR (FEB-MAR-APR)
• MAY (MAR-APR-MAY)

• Each survey has its own weighting
• A diary keeper will have a different weight depending on the survey used
• Different weighting = different estimates for Cume, AQH, etc. for the 

component months
• Unweighted Estimates provide consistent month-by-month measures of 

diary counts and quarter-hour counts

Some Reports are Moving to Unweighted Estimates
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Some Reports are Moving to Unweighted Estimates
Monthly Tracking Report

● Unweighted Estimates still provide feedback on the individual months
● Same Estimates used in the CDM Sub-Survey Ranker and Sub-Survey Trender
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e. • Diary Comments will be delivered the same as the data: 

• Rolling 3 months

• MAR = diary comments from the months of Jan, Feb, and March

• APR = diary comments from the months of months of Feb, Mar, and Apr

• MAY = diary comments from the months of months of Mar, Apr, and May

• Will not be release the 4 week chunks individually

• Select, sort, or see by Survey Week is not available with CDM

Diary Comments
Mirrors the Survey Releases
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Arbitrends

● No changes in the markets that have Arbitrends
● No changes in the Arbitrends software or survey labels
● Arbitrends can not be used for transactional purposes
● Limited demos/dayparts
● Arbitrends file format stays the same

What’s new for Arbitrends?
● Estimates for Arbitrends will match the estimates in the 12 Diary RLD releases
● Arbitrends data releases the same day as currency

What remains the same for Arbitrends?
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EBook
What’s changed in Ebook?

● Estimate pages no longer included in E-book for CDM markets
● Only the survey disclosure and market information will be included
● Sample Summary information will be updated monthly and reflects the whole 

survey period

What remains the same for EBook?
● Ebook is the source for all MRC required disclosures for each survey delivered.
● No changes to Maps
● No changes to Station Info
● No changes to Sample Performance Pages
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Downloader 
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Downloader
New Survey Labels for All Diary Markets

Downloader survey labels will be modified to display both former quarterly 
equivalent names and new monthly average survey names.

• Spring (June)

• Applies to all Diary markets in downloader not just CDM markets

• Planned to start on July 27 before the July 2019 CDM data releases
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Downloader Label Changes for All Diary Surveys

CDM Phase 1

Survey labels display both former quarterly names and new monthly average survey names.

Example: Spring / June

This applies to all Diary markets including Phase 3 Trends in Downloader not just CDM.
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Audio Reference Applications 
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18+/21+ Composition Report 

18+/21+ Composition Report remains quarterly with quarterly labels. 
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Ratings Reliability Estimator

RRE has been updated with new Monthly survey selections tab.
No change to confidence intervals.
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Delivery Schedule

Delivery Schedule has been 
updated with CDM market types 

and survey labels

Improved the performance of the 
application and included more 

future survey information
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KEY DATES AND UPCOMING WEBINARS

JULY 2019 AUGUST 2019

August 13 through 23
May-June-July CDM data delivery 
(noon local time)

July 9 

Webinar: PD Refresher & 
Policy Update

Webinar: The agency 
POV on Continuous 
Diary Measurement 

July 31 

July 23 & 25
Webinar: Client 
Software Training
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Continuous Diary Measurement  
Fresher Data = Better Decisions


