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July 31, 2019

Policy Update + Continuous Diary 
Refresher for Program Directors

Nielsen Audio - Continuous Diary Measurement (CDM)
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TODAY’S AGENDA

• Policy Update:   John Budosh, Director, Policy & Guidelines Team
• Reporting Policy
• Diary Credit Policy
• Other Policy Areas

• PD Refresher: Jon Miller, Audience Insights
• Let’s Get Granular!
• Software & Safety Tips When Crunching Data
• Review Frequently Asked Questions
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CONTINUOUS DIARY MEASUREMENT 

What’s Happening

• Monthly currency instead of 
quarterly

• Three month surveys

• Drop off old month & add on 
the new one

Where

• 46 markets currently 
measured 4x per year

• Markets representing 80% of 
the ad spend and population 
will have monthly reporting 

When

• May-June-July 2019 is first 
monthly survey

• Data begins releasing  
August 13th  

NO IMPACT to 2x per year markets or National deliverables (RADAR, Nationwide, NRD) 
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DIARY 4X MARKETS → 12X CDM 

BEFORE CDM

AFTER CDM



5Co
py

ri
gh

t ©
 2

01
9 

Th
e 

N
ie

ls
en

 C
om

pa
ny

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
.

Copyright © 2019 The Nielsen Company. Confidential and proprietary.

Reporting Policy
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REPORTING POLICY

• No change to our minimum reporting standard or client benefits in 
Continuous Diary markets.   

Station Type Client MRS Non-Client MRS

AM

Credit in one Diary

.1 AQH Rating

FM .1 AQH Rating

HD-Multicast Not Reported

Radio Station Stream Not Reported

TLR Combo*  Not Applicable
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TOTAL LINE REPORTING IN CDM

• TLR will work the same as in CDM as in two-book markets.

• Stations must be TLR-eligible for the three-month interval that 
corresponds to a traditional survey to be reported via TLR. 

• To avoid any delay in combo reporting, we recommend that clients 
calibrate their TLR changes to the start of a three-month survey.  

• Clients request TLR and certifies eligibility via the online SIP.  
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TOTAL LINE REPORTING: EFFECTIVE MONTH & FIRST REPORT
TLR Effective Month First Report of TLR

July Jul/Aug/Sep

August Oct/Nov/Dec

September Oct/Nov/Dec

October Oct/Nov/Dec

November Jan/Feb/Mar

December Jan/Feb/Mar

January Jan/Feb/Mar

February Apr/May/Jun

March Apr/May/Jun

April Apr/May/Jun

May Jul/Aug/Sep

June Jul/Aug/Sep
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Diary Credit Policy
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DIARY CREDITING
•No changes to Diary credit policy or Diary edit procedures.  

•No changes to our back of house Diary crediting process flow.  

•Change in approach:  creditors and analysts work on a monthly cadence. 
• What they used to do at the quarter is now done each month.  

• Updated thresholds and triggers. 
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BIG CHANGE:  CREDIT RESULTS LOCK EACH MONTH

• In continuous diary measurement, a month’s diary credit results are 
FINAL at the end of the month.  

• We can not go back and recredit diaries from prior months (i.e. no 
more ‘fix it for the quarter’).   

Nielsen Company Proprietary and 
Confidential



12Co
py

ri
gh

t ©
 2

01
9 

Th
e 

N
ie

ls
en

 C
om

pa
ny

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
.

WHAT DOES THIS ALL MEAN?
•Creditors must make crediting decisions for all entries now.  

• Includes entries that we used to review/re-credit at the end of the survey: 
lone program titles, marketplace changes, unidentified listening, etc.

•How some entries are credited may vary from one month to the next. 
• This is a normal part of business and is not an error.    

•We will still be able to recredit diaries in order to reissue the data (subject 
to our reissue policy).  
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BIG CHANGE:  STATIONS COMMUNICATE CHANGES ASAP
•Station staff  have always been responsible for making sure station 
information is up-to-date…

•...but we used to have time to track down if a station may have forgotten 
to update their info.    

•We no longer have that flexibility.  

•If we don’t have current station information on file, we may be prevented 
from assigning appropriate listening credit. 

•  
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WHEN TO UPDATE STATION INFORMATION

• DO NOT WAIT! UPDATE AS SOON AS YOU MAKE CHANGES. 

• You can also let us know about changes ahead of time.  

• Call Letters, dial position, and station name are the most critical.

• We will not consider it an error if mis-crediting happened because a  
station failed to update their station info.

Nielsen Company Proprietary and 
Confidential



15Co
py

ri
gh

t ©
 2

01
9 

Th
e 

N
ie

ls
en

 C
om

pa
ny

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
.

HOW TO UPDATE STATION INFORMATION

•Online Station Information Profile / eSIP 

•Registered user will view eSIP link in Answers 

•email:  SIPOnline@nielsen.com.  

mailto:SIPOnline@nielsen.com
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Other Policy Areas
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OTHER POLICY AREAS

• Market Definition -- No Changes for CDM. 
• Market can convert to Continuous Measurement given client support
• The next opportunity to change to CDM is Winter 2020.

• Sampling -- No changes for CDM.  

• Weighting -- No changes for CDM.  

• Disclosures -- No change. 
• We will continue to publish Pre-Survey Bulletins quarterly. 
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Program Director Refresher
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WE LIVE IN AN ALWAYS-ON WORLD
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MONTHLY REPORTING DELIVERY SCHEDULES

Survey Schedule
Release Schedule

SURVEY DATES

Winter 2019 January 3 – March 27 

Spring 2019 March 28 - June 19 

July 2019 (May-Jul) April 25 – July 17 

August 2019 (Jun-Aug) May 23 – August 14 

September 2019 (Jul-Sep) June 20 - September 11 

October 2019 (Aug-Oct) July 18 – October 9 

November 2019 (Sep-Nov) August 15 – November 6 

December 2019 (Oct-Dec) September 12 - December 4 

https://answers.nielsen.com/portal/workspace/US+Nielsen+Audio/Delivery+Schedules/Diary/2019+Survey_Schedule+with+CDM.pdf
https://answers.nielsen.com/portal/workspace/US+Nielsen+Audio/Delivery+Schedules/Diary/2019+CDM+Delivery+Schedule.pdf
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DOWNLOAD A COPY ON NIELSEN ANSWERS
answers.nielsen.com 

The July 2019 book 
(May-Jun-July) 

releases to clients 
between August 13th 

and August 23rd.
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Continuous Diary Measurement  
Fresher Data = More Granularity & Better Decisions
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MORE DATA, GRANULARITY & SEASONALITY IN CDM
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MORE DATA, GRANULARITY & SEASONALITY IN CDM
Track vital signs and other key metrics as before in PDA Web, but with monthly updates...
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MORE DATA, GRANULARITY & SEASONALITY IN CDM
Dial into specific months using Programmers Package in PDA Web
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MORE DATA, GRANULARITY & SEASONALITY IN CDM
Dial into specific months using Rankers & Trenders in PDA Web - UNWEIGHTED ESTIMATES
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MORE DATA, GRANULARITY & SEASONALITY IN CDM
Dial into specific months using Programmers Package in PDA Web - UNWEIGHTED ESTIMATES
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• A diary keeper who is in March will be used in the following surveys:
• MAR (JAN-FEB-MAR)
• APR (FEB-MAR-APR)
• MAY (MAR-APR-MAY)

• Each survey has its own weighting
• A diary keeper will have a different weight depending on the survey used
• Different weighting = different estimates for Cume, AQH, etc. for the 

component months
• Unweighted Estimates provide consistent month-by-month measures of 

diary counts and quarter-hour counts

SPECIFIC MONTHLY REPORTS WILL FEATURE UNWEIGHTED DATA
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MULTI-BOOK AVERAGING IN CONTINUOUS DIARY MEASUREMENT

A diary keeper who is in 
March will be used in the 

following surveys

MAR (JAN-FEB-MAR)
APR (FEB-MAR-APR)
MAY (MAR-APR-MAY)
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WHEN THIS IS THE CURRENT 
SURVEY

USE THESE SURVEYS FOR A 
2-BOOK AVERAGE  (6 months)

USE THESE SURVEYS FOR A 
3-BOOK AVERAGE (9 months)

USE THESE SURVEYS FOR A 
4-BOOK AVERAGE (12 months)

 JAN (Nov-Jan)
OCT (Aug-Oct) 
JAN (Nov-Jan)

JUL (May-Jul)
OCT (Aug-Oct)
 JAN (Nov-Jan)

APR (Feb-Apr)
JUL (May-Jul)
OCT (Aug-Oct) 
JAN (Nov-Jan)

FEB (Dec-Feb)
NOV (Sep-Nov)
FEB (Dec-Feb)

AUG (Jun-Aug)
NOV (Sep-Nov)
FEB (Dec-Feb)

MAY (Mar-May)
AUG (Jun-Aug)
NOV (Sep-Nov)
FEB (Dec-Feb)

MAR (Jan-Mar)
DEC (Oct-Dec)
MAR (Jan-Mar)

SEP (Jul-Sep)
DEC (Oct-Dec)
MAR (Jan-Mar)

JUN (Apr-Jun)
SEP (Jul-Sep)

DEC (Oct-Dec)
MAR (Jan-Mar)

APR (Feb-Apr)
 JAN (Nov-Jan)
APR (Feb-Apr)

OCT (Aug-Oct)
JAN (Nov-Jan)
APR (Feb-Apr)

JUL (May-Jul)
OCT (Aug-Oct) 
JAN (Nov-Jan)
APR (Feb-Apr)

MAY (Mar-May)
FEB (Dec-Feb)

MAY (Mar-May)

NOV (Sep-Nov)
FEB (Dec-Feb)

MAY (Mar-May)

AUG (Jun-Aug)
NOV (Sep-Nov)
FEB (Dec-Feb)

MAY (Mar-May)

JUN (Apr-Jun)
MAR (Jan-Mar)
JUN (Apr-Jun)

DEC (Oct-Dec)
MAR (Jan-Mar)
JUN (Apr-Jun)

SEP (Jul-Sep)
DEC (Oct-Dec)
MAR (Jan-Mar)
JUN (Apr-Jun)

MULTI-BOOK AVERAGING IN CONTINUOUS DIARY MEASUREMENT
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IMPORTANT SAFETY TIP: DON’T CROSS THE STREAMS

Full Year Survey Combo before CDM:

Winter, Spring, Summer, Fall

• No overlapping survey months.  

Full Year Survey Combo post CDM:

March, June, September, December

• No overlapping survey months.  No problem

When multi-book averaging select survey releases that do not have shared survey months.



32Co
py

ri
gh

t ©
 2

01
9 

Th
e 

N
ie

ls
en

 C
om

pa
ny

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
.

FREQUENTLY ASKED QUESTIONS…
Q: Are sample sizes changing in CDM? No. Sample sizes in each of the 46 

markets moving to CDM will remain the same as they are now. Diary-keepers will still hold the diary 
for one week, and each book will be a three-month aggregate of 12 weeks of survey. CDM will 
deliver monthly data using the same effective sample sizes that are in place now for quarterly 
surveys and the Arbitrends service during the rest of the year.

Q: What will the books be called? Each book will be named after the final month 
in the trend. July 2019 (May-June-July) will come first, then August 2019 (June-July-August), and so 
on.

Q: Is there going to be a ‘Holiday’ book? No. Continuous diary markets will 
have twelve monthly reports covering 48 weeks of the year (out of 52). There will NOT be a holiday 
book as in PPM.

Q: Will diary comments and MRI reports still be available? Yes. 
Diary comments will delivery monthly with new data and include the three most current months. MRI 
reports (deep drive raw metrics for the station) will also deliver monthly and include the three most 
current months of insights..
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Continuous Diary Measurement  
Fresher Data = Better Decisions

john.budosh@nielsen.com
jon.miller@nielsen.com
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