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An Organization of Qua]liﬁ@dl ‘Radio ]Enginc@rs e
Dedicated to The Service of Broadcasting

S. L. BaLgy

M. M. GARrrisoN o R. H. CuLver '_ »_ . | A L. M. Poast
THE OBJECTIVE of Jansky & Bailey Engineering is to produce the fundamental
facts essential to the most effective use of Broadcasting as an Advertising medium

Jansky & Bdiley Engineers Are All Graduates From
Engineering Colleges of Fully Accredited Universities

JANSKY & BA[LEY

NATIONAL PRESS BLDG. o b . » _ o WASHI.NGTON D. C
Tris OrcanizaTioNn Has No Connecrion WiTH Any '
S MANUFACTURER OF BRoaDCAST EQUIPMENT OR TOWERS
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Here's Your LOW COS’T

Proving

EW England is the proving ground for many suc-
cessful radio campaigns.

Tts great concentration' of buying power within a
comparatively small area makes it ideal test territory.

Added to that is the fact that a sizeable “sample” can
be obtained at low cost, without limiting the campaign
to one or two cities. A

Going a step further—it is possible to conduct a New
England-wide test, using the Colonial Network, and
still keep the cost down.

The 15 stations of the Colonial group cover the six
New England states, including the largest cities within
their intensive listening areas.

Colonial stations have the local popularity needed for
strong, direct coverage of concentrated markets. Their
popular network programs command a large regular
audience.

Make the Colonial territory your proving ground—
for quick response in a larger market than it is pos-
sible to reach with any other group of stations at
comparably low cost.

WAARB Boston WLBZ Bangor
WEAN Providence WFEA Manchester
wice Bridgeport WNBH New Bedford
New Haven WILLH Lowell
WTHT Hartford WBRY Waterbury
WNLC New London WLNH Laconia
WSAR Fall River WRDO Augusta
WSPR Springfield, WNBX Springfield,
Moass. Vi,

Ground

7h COLONIAL NETWORK

21 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY & CO.,

Inc., Exclusive National Representatives

Published seml-monthly,

20th issue (Year Book Number) published in February by BROADCASTING PusLicATioNS, INC., 870 National Press Building, Washington, D, C. Entered us
second clnss matter March 14, 1933, at the Post Office nt Washington, D. C.,

under nct of March 3, 1879.

wawny americanradiohistory com
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into Sandand?

MEASURE THEM WITH THE
STANDARD YARDSTICK

1-— Popular Selections. The Standard Program Library gives you
the most popular selections, rushed to you from Hollywood, where
most of the real hits are born. New, popular tunes are delivered
monthly, in advance of their peak of popularity, insuring maxi-
mum life to subscribers. For example, May and June releases
alone, contained over 60 popular selections besides other types
of music. '

2—Public Domain. The vast musical wedlth of the Standard
Program Library is especially rich in public domain selections.
And if your requirements for public domain are unusually high,
Standard Radio offers two optional libraries which bring the total
public domain to well over fifty playing hours.

3—Exelusive Territories. Wwhere desired, Standard Radio can
arrange exclusive use of the Standard Program Library in selected
territories. Considered in the light of the distinctive interpretations

...of every type of music by Standard'’s outstanding artists, this exclusive
feature becomes impressively valuable.

4 —Conlinuily Service. ;i total of 52 hours per month of continuity,

- intelligently planned and smartly written by Hollywood's crack script
writers. This integral part of Standard'’s service is depended upon
by subscribers in simplifying production and programming.

THE CONVENTION—The LOGICAL TIME to CHECK UP

The Convention i8 a good time to apply the STANDARD YARDSTICE to your
transcriptions. You may be amazed at what it reveals, not only in the features
listed above, but in many other vital aspects.

Standwed Radeo

180 North Michigan Avenue L Chicago, Illinois

. /L;{“rfL 6404 Hollywood Boulevard + + + Hollywood, California
. JJOATTHE

CONVENTION? Rooms: 108-109-110 SHERMAN HOTEL

7 | =———DURING THE CONVENTION——

B o i iohi com
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F ACTS are cold. Columns of radio sta-
tistics can reveal Truth — but you know
and we know that they can also conceal it.
(If only by being so durned dull that few
people will take the time and trouble to
interpret them.)

Free & Peters, Inc. believe in facts. We
have spent thousands of hours digging up
and checking the statistics of our stations
and of spot broadcasting. But we know that

statistics alone often aren’t worth the paper
they cover unless they are accompanied by
equally significant facts which sometimes
cannot be reduced to tabular form.

Ask us for facts, and we’ll give you ALL of
them — the facts that can be shown in
tables and charts PLUS those intangibles
which enable certain stations, like certain
men, to sell more goods at less cost. Why
not give us a ‘“‘telephone test”” — NOW?

FREE & PETERS, Inc.

(and FREE, JOHNS & FIELD, liNC.)

Des Moines 2, ‘ . Columbia
WGR-WKBW Buffalo Radio Sm ______ Davenport
WHK-WJAY Cleveland . R Fargo
WHKC Columbus Representatives . Fort Worth
KMBC Kansas City <o .. Hartford
WAVE Louisville NEW YORK CHICAGO B Cu Knoxville
WTCN . Minneapolis-St. Paul 110 East 42nd St. 180 N. Michigan NN S . Omabha-Lincoln
KOIL Omaha Lexington 2-8660 Franklin 6373 . Peoria
KOIN-KALE Portland DETROIT SAN FRANCISCO LOS ANGELES Raleigh
KSD St. Louis New Center Bldg. One Eleven Sutter C. of C. Bldg. Tacoma
WEBL Syracuse Trinity 2-8444 Sutter 4353 Rihmond 6124 TG JY T Tulsa
KOL . Seattle NN, WKBN .. ... Youngstown

Page 4 ¢ June 15, 1937 BROADCASTING e Broadcast Advertising
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Noith Carolina _____ _ - 160, 152
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Uteh . 200, 202
- 204, 205
Virginia
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Wi in ___
Wyoming  _____
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-NAB: Photographs __.______ _— 23
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President Roosevelt's Letter ____ 21
Radio Advertisers, 1937 _________ 230-243
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Stations: Directory by frequencies
246, 250, 264

ADVERTISERS

STATIONS
. KALE, Portland, Ore. . ___._.____ 173
KANS, Wichita 93
KDYL, Salt Lake Cit 201
KFBB, it Fa 129
i 238
i 225
N 236

| KFYR, Bismarck, NiD.
i KGIR, Butte, Mont. .. _ _______
1

STATIONS (Cont'd)

KGLO, Muon Olty, lown HY)
KGMIL, Vonolala, Hawaldl i
KGN, Amnrllte 197
KGO, Hun Eranelneo i
KIRO,  Hoattle Y
KLZ, Donvaer . hh
KMA, Shemnnndonly, lTown Hi
KMBG, K CGity, Mo, 12
KMMJ, Clny Conter, Nobr, LHH
KOIN, Portland, Ore, (e
KOMA, Oklhomn Olly et
KSD, St, Louln 10
KSL, Sult. Luke Olty 200
K811, Minnonpolin=St, 'aul 16
ICUAT, Fort Worth . Ay
IPSA, Sun Antonlo . [y
KUOA, Silonm Springs, Ark, PHE]
KVI, Tacomn . 20
KVOR, Colovndo Springn _ . . 07
KWK, St Louw ... . . . ... 241
KWTO, Spriugiield, Mo, 220
KXL, Portland, Ore. ... ... 117]
WAAL, Chicugo 282
WADBY, Albany ___ PR 242
WATL, Atlanta ___ .. ... ... T3
WAVIE, Loufsville .. ... ... o6
WDBAL, Bultimove peme wen 22h
WBILG, Greensboro, N, C, _..___. 163
WLBNS, Columbus, Ohio ... .. 163
WBNX, New Yorle ... _____ 149
WBZ, Boston ____._ . __.____._.. 12
WCAL, Pittsbwrgh . ___. 228
WDAY, Fargo, N. D. _________ 166
WDLEL, Wilmington ____________ 63
WDGY, Minneapolis - ___.____ 242
WDRC, Hartfovd . _____ 59
WEBC, Duluth-Superior _—.___.__ 219
WIAM, South Bend, Ind. __.___ 224
W1 BC, Greenville, S. C. ..._____. 187
WIBM, Indianapolis .._._...__... 86
WIBR, Baltimore . ..._...._.._... 103
WF1L, Philadelphia _. ... ... 179
WFLA, Clearwater, Fla. .. — 236
WGAR, Cleveland 162
WGES, Chicago —— e 77
WGR, Buffalo e+ e — e 1406
WHAM, Rochester, N. Y. ____ __ 147
WHAS, Lowmsville _______ - - 97
WHDL, Olean, N. Y. - __._ . _ 230
WHEC, Rochester, N. Y. . 146
WHK, Cleveland ... . - 160
WHO, Des Momes _._. Front Cover
WIBW, Topeka __ . _______ 91
WIL, St. Lowts - - - _ 239
WIOD, Miami 69
‘WIP, Philagelphia 30-31
WIS, Columbia, S. C. - - 185
WISN, Milwaukee . ______ 229
WJAR, Providence, R. I. ______ 183
WJAY, Cleveland . —___ 160
WJIBK, Detroit . _—_____ - 109
WJIDX, Jackson, Miss, __ - 121
WJJID, Chicago —____ e = 81
‘WJISV, Washington _____ R 105
WJTN, Jamestown, N. Y. _____ 237
WKBN, Youngstown, Ohio _—_.____ 165
WKY, Oklahoma City ____.__ 167
WLAC, Nashville ______ _______ 233
WLS, Chicago - ___ - - - 18-79
WLW, Cimcinnati - - Inside Back Cover
WMAL, Washmmgton — _________ 17-19
WMBG, Richmond, Va, ._.______ 207
WMCA, New York _____________ 30-31
WMMN, Fairmont, W. Va. __ _ 215
WNAX, Yankton, S. D. ______ - 189
WNBX, Sprngfield, Vt. ________ 2317
WNEW, New York  ____ ____ 141
WNOX, Knoxville _____ ____ - 196
WOR, New York __ _ __________ 32
WORK, York Pa. __ . ___ _— 176
WOV, New York _____. ______ 176-177
WOW, Omaha ____ _.. e - 131
WOWO, Fort ' Wayne, Ind __ 83
WPRO, Providenqe, R 1. .- _ 181
i . -
\ 176-177

WRC, Washington .._._.__. __ 17-19
WROK, Rockford 11 _ .__ ___ 229

STATIONS (Cont'd)

WHAL Cluelnontd )3t
WHI, Atlnta il
WHIVE, Houth Hend, Do, s
WHOGN, Blrmbgrhinm A
WHM, Nuahiville [
WHITD, "Paledes 1451
WHIUN, Bt Petorghye, Pl W
WHY R, Byrueoase, N, Y, auq
WI'AQ, Groon Hny, Wi, 20
WAL, Norfall, Va, 200
WIUN, Minnenpulls nt
WL, Thwrtforl U]
WM, Milwnultea a0
WW.I, Dotroit 110-11)
WWIL, Now Orlennn 7
WWNO, Ashoville, N, €, 229
WWVA, Wheaallny 210
WXYZ, Detrojt 118
NETWORKS
Californln Rudlo System ]
Cohnubin Brondensting Syntem 1011
Don Loo Brondemsting Syxtam il
Town Networlk . P 4
Mutual Brondensting Syetem 15
Nauttonal Broadeasting Co. 54-36
Weat Virginin Network .. 217
Yankee Network .. . . - 1
EQUIPMENT
Allied Recording Products Co. 255
Amperex Electrontes Producls - 256
H. C. Acton Co. oo 239
Blaw-Knox Co. _ 246
Collins Radio Co. 20
Daven Co. oo 241
Johns-Manville Corp. ___._______ 6
Presto Recording Corp. _________ 41
Rangertone Inc _. - 36
Recoton Corp. oo 153

RCA Manufacturing Co
218, 249, Buck Cover

Truscon Steel Co .. R 251

United Transformer Corp 266

Western Electric Co 262, 263
GENERAL

Associated Broadeasting Co .. .. 237

Associated Music Publishers ... 14

Walter Biddick Co .. .. - __. 239, 243
John Blair & Co .. ... ... _—— 139
H K. Conover Co. .. ._ 231
Conquest Alhance Co _. . .. ._. 235
Free & Peters _. - - . 4
Glenn D Gillett — 240
Paul Godley - - - 46
HSG - - - - 243
International News Service ____ 191
Jansky & Bailey _ Inside Front Cover
MeNary & Chambers . _ - 254
N BC. Thesaurus _.. .. 27
E C Page —___ - 129
RCA Communications .. . 247
Radio Corporation of America 33
Paul Raymer Companv .. _. 28, 29
Hotel Sherman  _. .. — - 119
Spotties Broadeast Services . - 229
Standard Radio -~ - - 2-3
Transradio Press Service 256
Transamerican Television &

Broadcasting Co. _ - - 37-40

United Press — — 65

VanCronkhite & Associates . - 173
Weed & Company —- - . - .. - 13, 26
Wilson-Robertéon - — - . - 153
Woxll Broadcacting System . __ 8-9

AGENCITS

Placing Space in Thia Inaue

Daonglars Allen 22 Lelaged avs
Al Adverusng Apeney
Awsnriated  Adventising Agency
Athieriem & Chnrier
Flaty Atkinaan
G ML Psford O,
bennan & Parker Advertsing C,
The Biow Ca,
Buzell ¢ Jnrnln
Jo Careen Brantley
. C. Bl
Rewland Broilea Co,
Calin, Miller & Nyburg
Camplsell-Muthun
Carter-Owens Advertising Apency
lidward Cave Ca,
Central Advertising Corp,
. P. Clark
Flarold S, Chamberlin €0 Aswcintes
Condon Co.
Caolidge Advertising Co.
Crossley Co.
W. . Davis Advertising
David, Inc.
Elmer H. Doe Advertising Apency
Albert H. Dorsey Advertsing Agency
Dunlap Advertising Apency
Albert IEvans Advertising
Fairall & Co. Advertising Agency
Robert G. Fields & Co.
Fishler, Zealand & Co.
John B. Flack Advertising Agency
Fletcher & Ellis
Harry M, Frost Co.
Fuller & Smith & Ross
J. ]J. Gibbons
Gillham Advertising Agency
Harry S. Goodman
Tulian Gross Advertising Agency
Hart Conway Co
George H. Hartman Co.
Harvey Massengale Co.
Hays Advertising Agency
W. S Hill Co.
Houck & Co.
Charles W. Hoyt Co
Howard & Gymer
Hutchinson Adverusing Co
Kal Advertising Agency
Henry 1. Kaufman Advertising
M Keilson Co.
Kelsey, Prins & Keifer
Lake Spiro Cohn
Landsheft & Warman’
Al Paul Lefton Co
Lanpher & Schonfarber
Hart Lehman
Lennen & Mitchell
Lord & Thomas
McCormick Co.
MacEwen Co
Mace Adverusing Agency
Thomas D Mays Advertising Agency
Raymond R Morgan Co
Neisser Meyerhoff
Newell Emmett Co
Ogden Adverusing Agency
Petunella Advertising Co
Ralph L. Power
Presba, Fellers & Presba
Rawson Mornll
Reiss Adverusing
Ruthrauff & Ryan
Shappe Advertsing
Charles Silver & Co.
Silver & Douce Adverusing Agency
Simons Michelson Co
George W. Smith Advertising
Stevens & Wallis
Strang & Prosser
Thompson Adverusing Agency
J. Walter Thompson Co
Wales Adverusing Co

June 15, 1937 ¢ Page 5
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Pioneers in Broadcasting look to ,

One of the new WW]J studios treated on wails and ceilings with J-M Sound-Control

Materials and isolated from the rest of the structure by the J-M system of sound isolation.
Note the adaptability of the material to the modern decorative style.

At this new KDKA studio, an interesting decorative theme was carried our with no
sacrifice in acoustical efficiency. Here, too, complete sound control is achieved by the
use of Johns-Maanville Materials and the J-M system of sound isolation.

23

STATIONS WITH “STUDIOS BY JOHNS-MANVILLE”

Leaders in broadcasting look to the leader in sound control!
Each station in the following list has been equipped &
with one or more ‘‘Studios by Johns-Manville’/ |

|

KDKA —Pittsburgh, Pa.
KMBC—Kansas City, Mo.
KRLD—Dallas, Texas
KWKH—Shreveport, La.
WABC—New York, N. Y. WGN—Chicago, 111
WBBM —Chicago, 1l WISV —Washington, D.C.
WCCO— Minneapolis, Minn. WIZ—New York, N. Y.
WKRC—Cincinnati, Obio

WDBJ —Roanoke, Va.
YWDRC—Hartford, Conn.
WEAF—New York, N. Y.
WENR —Chicago, 1/1.

WKY —Oklahoma City, Okla.
WLS—Chicago, 1ll.
WMAQ-—Chicago, 111
WNAX—Yankton, S. D.
WOR —Newark, N. J.
WOW —Omaha, Nebraska
W J— Detroit, Mich.

Page 6 ¢ June 15, 1937
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Newest studios of America’s
two oldest stations...KDKA
and WWJ...are designed
and built in accordance with
the latest sound-control
methods developed by J-M

WO NAMES that have made

broadcasting history are Pitts-
burgh’s KDKA and Detroit’s WW]
...oldest U. S. stations.

That they should call upon the pio-
neers in sound control for improving
and protecting broadcasting quality in
their newest studios is far more than a
matter of sentiment. It is based purely
on their knowledge of the fact that
since those first pioneering days, Johns-
Manville’s work in the field of sound
control has kept abreast of progress in
broadcasting.

And that, today—the best assurance
of perfect acoustical conditions lies in
studios designed and built in accord-
ance with the present-day sound-control
methods developed by Johns-Manville.
Attending the N.A.B. Convention in
Chicago? If there are any sound-control
questions you'd like to discuss, visit- Room
1408, Hotel Sherman. J-M Acoustical Engi-
neers will be there, ready to place at your
disposal the most comprebensive sound-
control experience now available in the
broadcasting world.

f

BROADCASTING ¢ Broadcast Advertising
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New ORLEANS W WV L, Lrovistana

LOYOLA UNIVERSITY

Bnnounces the -ﬁ,a,aointment oj

Vineent F. Callahan

as

General Manager

A decade of radio experience comes to WWL with Mr. Callahan. In directing the commercial oper-
ations of the National Broadcasting Company’s two Washington Stations—WRC-WMAL—since 1927,
he has been the spearhead of many successful radio campaigns and the creator of program and mer-
chandising efforts that have consistently brought results.

Mr. Callahan will bring new blood into New Orleans’ radio activities with his 10-year background
of radio success.

WWL, occupying a choice clear channel on the dial at 850 kilocycles, with 10,000 watts power, is
proud to add an executive of Mr. Callahan’s capabilities to its staff.

Captain A. C. Pritchard, many years associated with WWL, has been appointed Assistant General
Manager.

J. D. Bloom, Jr., B. E. E., has been named Chief Engineer of WWL.

! HAROLD A. GAUDIN, S.J.,
President, Loyola University.

“NEW ORLEANS’ MOST ROOSEVELT HOTEL
POWERFUL STATION” * * 10,000 WATTS o 850 KC.

Affiliated with Columbia Broadcasting System

BROADCASTING e Broadcast Advertising June 15, 1937 o Page 7
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in CHICAGO

® The insistent and steadily increasing demand,
by midwest advertisers, for World’'s modern
method of vertical recording, has led to larger
and finer facilities for World Broadcasting
System in Chicago.

At the new World Broadcasting System
building, conveniently located at 301 East Erie
Street, only two blocks east of Michigan Avenue,
World’s new Chicago studios and processing
plant are now placed on a par with the original
Transcription Headquarters in New York.

Designed and built under the supervision of
the same engineers who last year constructed
the 711 Fifth Avenue headquarters, these up-
to-date facilities combine the background, skill
and scientific resources.oi Bell Telephone Labo-
ratories, Western FElectric Company, Electrical
Research Products, Inc., and World Broad-
casting System.

Here, in the heart of Chicago’s radio and
advertising district, you will find the best in
sound recording facilities. Three acoustically-
perfect studios, of varying size scientifically
designed to meet every program requirement:

complete production, processing and audition

facilities—all housed in a modern, air-condi-
tioned building devoted exclusively to World
Broadcasting System.

Operating TRANSCRIPTION HEADQUAR-
TERS in New York, Chicago and Hollywood,
World Broadcasting System makes its leader-
ship more and more keenly felt among nalional,
regional and local advertisers, and among the
prominent radio stations that subscribe to
WORLD PROGRAM SERVICE. This leadership
can best be measured by the excellence and
breadth of the service it renders, service which
in turn is measured by the millions of dollars
of revenue per year to American broadcasters,
which World has developed—by the increasing
millions which satisfied advertisers invest each
yvear in this highly resultful advertising and

selling medium.

While you are in Chicago for the NAB Con-
vention, come to 301 East Erie Street for a
personally-conducted tour of Transcription
Headquarters. Or write for illustrated brochure,

describing World’s new Chicago facilities.

WORLD BROADCASTING SYSTEM

ATLANTA - CHICAGO - NEW YORK - LOS ANGELES -

SAN FRANCISCO- - W

waany amaricanradinhistory com
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ONE IF BY LAND AND
TWO IF BY SEA

But now over both land and along the New England
sea coast, WBZ and WBZA will carry your sales mes-
sage. In ’76 word was carried from house-to-house;
today through WBZ and WBZA 1,156,000 New
England families, can be told-and-sold—simul-
taneously. These two modern “Paul Reveres” do a
complete selling job for the advertisers.

WBZ WBZA

50,000 WATTS 1,000 WATTS
NBC Blue Network NBC Blue Network
BOSTON, MASS. SPRINGFIELD, MASS.

Completely programmed and represented by NBC

www americanradiohistorv com
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Connecticut

“lowa P
) KGL O Mason City

‘1llinois .
WHBF Rock Islan
Indiana

WIND Gary.
Maine

WLBZ Bangor

WCSH Portland
Massachuselts ‘

WCOP Boston

WTAG Worcester

Missouri

Nebraska .

KFOR  Liucoin -
New Ham pshire

WFEA Manchester
New York

WABY Albany

WMFF Plattsburg
Rhode Islund

WIJAR Providence
CANADA

Albertu
CFAC Calgary
CcJ CA I:dmonton
cJOC Lethbridge

British Colunbia
CJAT Trail
CKWX Vatnconver

Manitoha

CKX Brandon
CKY i imu/u'g

Onchec
¢

CFCF Montreal

Saskatchewan

CKCK  Reginu

& counr "70
oY
[2)
W
o

UNITED STATES
WTI c Hartford -

KWOS Jefferson City

.THE INTERNATIONAL SCOPE AND SOUND GROWTH OF

THIS ORGANIZATION ARE THE REWARDS OF EXPERIENCE

AND SERVICE APPLIED TO STATION REPRESENTATION.

FIEPRESEI"ITFITIVES

NEW YORK
DETROIT
CHICAGO

wuaana oaaaricanradiahictarny com
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“Watso™

“Ottis” ' LOREN L. WATSON _ “Brownie”
OTTIS L. LUCAS in PERCY M. BROWN -

SUITE-541-542-545

at

HOTEL SHERMAN

CHICAGO
June 19th to June 24th

To Welcome All Interested in Electrical
Transcriptions of Quality

GSOCIATED

e | _ RECORDED PROGRAM
he " SERUICE

ASSOCIATED MUSIC PUBLISHERS, INC. 25 WEST 45th STREET NEW YORK CITY

Page 14 o June 15, 1937 BROADCASTING e Broadcast Advertising
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Mutual Broadcasting System.

® Build the long expected other major net-
work? Unite half a hundred independents into a
nation-wide network, as a mutual organization?

® The network that couldn’t be built now
thrives to 23 current accounts, among them
Willys Motor Cars, Procter & Gamble, Libby,
McNeill & Libby.

® The call letters of another major network
have rung out from the Political Conventions,
from the White House, from Westminster Abbey
in London, England, and from theWorld Series.

THIS IS THE MUTUAL BROADCASTING SYSTEM

Offices: Chicago —-WGN e
Detroit-— CKLW o

New York—WOR o

Boston—Colonial Network .

California— Don Lee Network

Coulsdon — Surrey, England.

e COAST TO COAST

BROADCASTING ¢ Broadcast Advertising

wanna amaricanradiabhictan cam

The dream that couldn’t come true—a network of the stations and by

the stations—has hummed to a $1,000,000 billing each six months.

21% of all network advertisers in 1936 placed radio campaigns over the

® The words “This is the Mutual Broadcasting
System” have preceded the exclusive broad-
casts of this year’s World Hockey Champion-
ship, the lone descriptions of the Eastern
Racing Classics, the first message ever re-
broadcast from a plane flying the Atlantic.

® In the months to come, Mutual, with sig-
nificant new program and advertising power in
Texas, Oklahoma, Qhio, the South, and Califor-
nia, slands ready to offer advertisers a wider
selection of major markets than ever before.
23 of the Nation’s first 30 markets are now
dominantly served by Mutual stations.

® The Mutual Broadcasting System expresses
its apprecialion to its afliliated stations and
adverlisers whose help and generous co:oper-
ation have made these strides possible.

June 15, 1937 « Page 15
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. SPEAKING OF
_ Y] 'MALL PULLS"
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The ‘“MARY WARD’ program.
originated for Montgomery Ward & .
vay 27+ 2957 Co. by TFerry-Hanly Co.—Account

Executive, Ed Warner—and ecarried
over Radio Station XFRU, resulted
in 5,990 answers by mail in two

weeks time from listeners in the
KFRU primary area.

wr, ¥ Be Wen:{:_“
.

1ation
‘t“’so['lx‘\:v\\:sla. \linsnuﬂ

Door Mr+ weller:

re-
response

o 1o the WU ":,ox\n.nx contest
gt, her yr Eeste
anewer ard & Comps™y tn e

Tonygomer
ved YY orete

i:lm your prieery

How well these returns were dis-

tributed is told in this letter from
Terry-1Ianly Co
18 Werry-1Ianly Co.
Fronklin 172
33h Coscansd® 5236
1inn 89 0s88° 2
Hacon 3111 calB‘ e ug:)
Sneldy yen 2! . .
arion 19 CoopeT 3% S
st » coorer % Radio Station
“on:o; . 2?{ 1 om;z;on ?ch
0 2 on!
‘::;nn.ﬂw" 3022 Benton 171
Carroll 29 *jorgen 1%
Lafayetle 295 waer ﬂ
1ine 16L Haur
s{::,wn.rﬁ 2305 crevford 92
Boone 5 15 Phelps
collevd: 18

116
puleskd 12
Cemden

KFRU -

at Columbia, Missouri

630 Kilocycles

1000 watts day time
500 watts night time

811y
Yourg very h '

é r%nm-m\'ﬂ couPk
for

#1004y

Represented by
Ferguson & Aston, Inc.

New York City
Detroit
Chicago

Kansas City

Black Area Shows KFRU “intense
returns” area.

Cross Hatch shows counties from
which mail 1s received regularly.
Dotted shows counties from which
malil is occasionaily received,
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A Sales Message Over KFRU Covers the Center of Missouri
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Shortly, NBC will occupy new headquarters in /N
Washington. New studios, completely new broad-

casting equipment, more power, will provide a

finer service in every respect for listeners and R.6/i N'
advertisers. Their preference for stations WRC \j
and WMAL, NBC’s Washington outlets, has

made this expansion and improvement possible.

Below is a pen and ink drawing of
the building which houses NBC'’s
new headquarters in Washington.
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Both local and national advertisers have contin-

g ued, in 1937, to show a decided preference for

\ 7Y WRC and WMAL. To date 35% more spot and

-: o local business has been placed on these stations

\i than during the same period of 1936. And now,

o0 with these new facilities, advertisers are assured
greater audiences and greater sales.

TicaL oCeT

WRC, Basic Red Network, and WMAL,
Basic Blue Network, are completely pro-
A ‘ grammed and represented by NBC.
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—

YOU ARE CORDIALLY INVITED
TO VIEW THE NEW
COLLINS BROADCAST TRANSMITTERS
AND STUDIO EQUIPMENT
ON DISPLAY AT THE
NAB CONVENTION

COLLINS RADIO COMPANY

www americanradiohistorv com
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Broadcast Advertm oles

J. l'R.«\Nl\ BEATTY, Managing Editor

Dublinhed by
BHROADCASTING
PUBLICATIONS, [na, |

. G. 'l‘/\"l;()“, ;\(l\’(!l'liﬂillg [\'lullll}z(‘l' 1937 Marl{et Data Editlon A Nattonal Prean Dullding
© MAURICE 1. LONG, Advertining Annintant AND Waabington, D, €,
BERNARD PLATT, Civenlation Manager NAB CONVENTION NUMBER' Telephone  MEtrapolitan 1022
" Excceutive and Editorial Offices: NATIONAL PRESS BUILDING, WASHINGCTON, D. C.
NEW YORK OUrren CHICAGO OFFICT LOS ANGELES OFFICE
1270 Sixth Ave, Rockofollor Conter 100 Na, Miolilgan Ave. 6U) Tallywoad Ity

Tolophono: COlumbux G-83815 Tolophonot Clintenl 4115 Tolephoue s Gladatone T8
Bruce Robortsow, Noeman Goldmun Hul Tate Davld Cltekman

CopyrightM937, by Broadennting Publications, Inc,

* Yol. 12—No. 12 WASHINGTON, D, C,, JUNI 15, 1937 $3.00 Per Year, Section 1

THE WHITE HOUSE
WASHINGTON

June 11, 1937

My dear Nr. Taishoff:

I have learned that the broadcasters again are prepering
for their convention and business mzetings. It is a pleesure,
therefore, to extend grestings and good wishes to the industry on
the occasion of the Fifteenth Annual Convention of tne National
Lssociation of Broadcasters.

luch has transpired in both government aand industry in
the year that nas elapsed since your last convention. Radio has
shown remarkable development. The manner in which radio threw
open its facilities for relief work during the devastating floods
of the Onio and the Mississippi early this year was a revelation
> of its tremendous public service value in time of emergency, and
c a credit to the spirit of helpfulness on the part of the broad-
casters of the nation.

The problems that present tunemselves to you broadcasters
are not insoluble. In your industry there are no problems that
caunot be solved by intelligent management, good programaing and
an awareness of public responsibility.

Very sincerely yours,

113l oA i taredf

Mr. Sol Taishoff,
Editor, Broadcasting Magazine,
Washington, D. C.
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Leonard David Callahan, Assistant N
Ella L. Pharoah, Stenographer
Everett E. Revercomb, Bookkeeper

National Association of Broadcasters: 1936-7 Officers and Committees
Headquarters Office: 970 National Press Bldg., Washington, D. C. Phone: NAtional 8470

Managing Director: James W. Baldwin

Edward J. Fitzgerald, Director
Martin D. Wickett, Arranger & Composer Willliam E. Abernethy, Music Copyist
William L. Fontaine, Arranger of Music
Hervey F. Armington, Music Copyist

BUREAU OF COPYRIGHTS
Donald E. Wallmark, Music Copyist

Norma A. Pugliese, Stenographer-Typist
Elizabeth R. Leighton, Stenographer-Typist

President

Commercial Section ¢

C. W. Myers, KOIN, Portland
First Vice President
John Elmer. WCBM, Baltimore

Second Vice President
Gardner Cowles, Jr., XSO, Des Moines

Treasurer
Harold Hough, WBAP, Fort Worth

Directors: Three-year Term
Arthur B. Church, KMBC, Kansas City
John F. Patt, WGAR, Cleveland
Edward A. Allen, WLVA, Lynchburg, Va.
L. B. Wilson, WCKY, Cincinnati
Bugene P. O’Fallon, KXFEL, Denver

Directors: Two-year Term
Ralpli R. Brunton, KJBS, San Francisco.
T. W. Symons Jr.,, KFPY, Spokane.
W. W. Gedge, WMBC, Detroit. (Deceased)
J. O. Maland, WHO, Des Moines.
Edwin W. Craig, WSM, Nashville.
Frank M. Russell, WRC-WMAL, Washington.

Directors: One-year Term

Harry Shaw (WMT)

Presidents of NAB

Bugene F. McDonald Jr. (WJAZ) 1923-1925
Frank W. Elhot (WWHO)
Earle C. Anthony (KIF1I)
William 8. Hedges (WMAQ)
Walter Damm (WTMJ)

Truman Ward (WLAC)
Alfred J. McCosker (WOR)
Leo Fitzpatrick (WJR)
Charles W. Myers (KOIN)

H. K. Carpenter, WHEK, Cleveland, Chairman /

B. Church, KMBC, Kansas City, chairman; Roy
Witmer, NBC, New York; H. K. Boice, CBS,

J. 0. Maland, WHO, Des Moines; John  Elmer,
WCBM, Baltimore; William J. Secripps, WWJ,

COMMITTEE ON RADIO RESEARCH—Arthir. )

New York; Theodore C. Streibert, WOR, Newark; i

Detroit.
1925-1926 : )
COMMITTEE ON RADIO PROMOTION-—John - ..
1926-1928 J. Gillin Jr,, WOW, Omaha, chairman; Gardner
1928-1930 Cowles Jr., KSO-WMT-KRNT, Des Moines; Joln
B. Fetzer, WKZO, Kalamazoo; Harrison Holli-
1930-1931 way, KFI-KECA, Los Angeles; Donald Withy-
comb, WIIL, Philadelphia; Don Searle, WIBW,
1931-1932 gopeka, Kan.; Bdgar T. Bell, WKY, Oklahoma
ity.
1932-1933
COMMITTEE ON NATIONAL SALES MBTH-
1933-1935 ODS & COSTS—C M. Everson, WHKG, Colum-
1935-1936 bus, acting chairman; J. H. Ryan, WSPD, Toledo;
v Edwin M Spence, WBAL, Baltimore; B. B.:
1936- Craney, KGIR, Butte, Mont.; Dale Robertson,

WIBX, Utica, N. Y.; Rev. James A. Wagner,
WHBY, Green Bay, Wis.

Alfred J. McCosker, WOR, Newark.
Harry C. Butcher, WISV, Washington.
John J. Gillin Jr., WOW, Omaha.
Gordon Persons, WSFA, Montgomery, Ala

Audit Bureau Committee

(Part of a Committee of 15, five each from the
NAB, AAA and ANA, jointly endeavoring to work
out cooperative plan for creation of bureau to
authenticate station coverage and listener data.)
Arthur B. Church, chairman, KMBC, Kansas City.
H. K. Boice, CBS, New York.

Roy Witmer, NBC, New York.

J. 0. Maland, WHO, Des Moines.

James W. Baldwin, NAB, Washington

Slaiubal

Engineering Committee

H. DeWitt Jr., chairman, WSM, Nashville.
A. Benson, WIL, St. Louis.

. S. Bookwalter, KOIN, Portland, Ore

. K. Cohan, CBS, New York.

Gerald W. Cooke, WBAL, Baltimore.
John I8. Fetzer, WKZO, Kalamazoo, Mich.
BE. L. Gove, WHK, Cleveland.

C. W. Horn, NBC, New York

Porter Houston, WCBM, Baltimore

Carl Meyers, WGN, Chicago

John M. Sherman, WTCN, Minneapolis.

COMMITTEE ON STANDARDIZATION OT
SALES FORMS — Martin B. Campbell, WFAA,
Dallas, chairman; Barry Bingham, WHAS. Louis-
ville; I. R. Lounsberry, WGR, Buffalo; William
S. Hedges, NBC, New York; John J. Karol, CBS,

J Glade, KSL, Salt Lake City.

SALES MANAGERS DIVISION—L. . Avery,
WGR, Buffalo, acting chairman; IIale Bondurant,
WHO, Des Moines; J Leslie Fox, KMBC, Kansas
Caty ; H M. Feltis, KOMO-KJR. Seattle; William
R (line, WLS, Chieago, Il ; Edward A. Allen,
WLVA, Lynchburg, Va.

Code of Ethics of the National Association of Broadcasters
Adopted at 1935 Convention

1. Recognizing that the radio audience includesfpersons of all ages
and all types of political, social and religious belief, each member sta-
tion will endeavor to prevent the broadecasting of any matter which
would commonly be regarded as offensive.

2. When the facilities of a member station are used by others than
the owner, the member shall ascertain the financial responsibility and
character of such client, that no dishonest, fraudulent or dangerous per-
son, firm or corporation may gain access to the radio audience.

3. Matter which is barred from the mails as fraudulent, deceptive or
obscene shall not be broadeast by a member station.

4. Each member station shall refuse any advertising matter regard-
ing products or services injurious to health.

5. Each member station shall maintain a public record of its current
rates charged to advertisers for the use of broadcasting time together
with all discounts, rebates, refunds and agency commissions which shall
be allowed to the users of such time or to their recognized agents.

6. Each member station shall refuse to accept any business on a cost

per inquiry, contingent, or percentage basis, or to accord free time for
commercial use.

7. No member station shall permit the broadecasting of advertising
statements or.claims which he knows or believes to be false, deceptive
or grossly exaggerated.

8. No member station shall defame or disparage a competitor, di-

rectly or indirectly, by words or acts which untruthfully call in question

such competitor’s business integrity, ability to perform contracts, credit
standing or quality of service.

9. No member station shall claim for its service a character, scope
or quality which cannot be substantiated, nor shall it claim as regular
characteristics of its service features which it knows to be purely tempo-
rary or accidental.

10. Where charges of violation of any article of the code of ethies of
the National Association of Broadcasters are filed in writing with the
Managing Director, the Board of Directors shall investigate such
charges, give opportunity for hearing and afterwards notify the station
of its findings.

RUFUS H.

905 E STREET, N.W.

DARBY PRINTING COMPANY

/ﬂaya;inei - Periodicals - Brochures - Folders - ﬁ’zieéﬁ

WASHINGTON, D. C.
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| GARDNER-COWLES-JR:
B | SECOND VICE-PRESIDENT
5 ‘f KSO - KR NT

JOHN ELMER

FIRST VICE-PRESIDENT
WCB M

C-W-MYERS
PRESIDENT
KOIN =KALE

R\

?
HAROLD -V -HOUGH JAMES - W - BALDWIN b
TREASURER +« WB A P MANAGING DIRECTOR ALFRED‘J. :
M<cos
WoR o MUTU/i(LER

FRANK-M-RUSSELL
N B C

ARTHUR:B- CHURCH

W G AR KM B C

3 -
Y Y
T .

; < ;
A J-O-MALAND WS JR-
J-J.G\LL\N'JP‘ W H O KFPYYEASQEJR
w o W
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she reaches for the product she heard advertised over KGO.
This faith in KGO advertised products, built and maintained
over a period of thirteen years, creates an unparalleled
opportunity for advertisers interested in selling Northern
California—particularly when introducing a new product to

this rich market.

Quality in products advertised has gained listeners’ con-
fidence. Quality in programs broadcast has gained their
favor. As Key Station of the NBC Pacific Coast BLUE Net-
work, KGO offers the finest of western and transcontinental
programs. It’s axiomatic—better programs build larger lis-

tening audiences. Today, more than ever before, all Northern

California* is getting “the KGO habit.”

hGO

790 KILOCYCLES * 7500 WATTS

QS)an y:afuxbca

o Eab B i
551,000 radio homes in KGO’s “Airea One” (primary service area)

Page 24 ¢ june 15, 1937 BROADCASTING e Broadcast Advertising
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KG&MB, Honolulu, and its sister station, KHBC, Hilo, the

Monarchs of the ether waves in Hawaii, cover every nook

and crany of Hawaii's $85,743,998 annual market. NATIONAL ADVERTISER PREFERENCE

For this reason plus fine programs, showmanship and

The following imposing list of National accounts using

service they enjoy ) KGMB and KHBC is the "proof of the pudding"—
’ General Electric Associated Oll Norge Refrigerators
; General Motors Chesterfleld Elect10-Lux
i , ’ Alka Seltzer Glllette Philco Radio
Califorma Rice Assn Lucky Strike RCA Radio
i |SLAND LISTENER PREFERENCE Colgate Palmolive Peet Rinso-Lifebuoy Zendth Radw
. ’ . . Durkee Schillings- G. B Washeis
Il A Radio Survey completed this year gives these two  puin Standsrd Brands ABC Washers
Wl stations 64.4% of the total Island Radio Audience. M7 Stndard Ol Ensy Washers
[ General dils Ford Motor Albers Milling
% Knox Chemical Anaclu Wiite King Soap
; Prophylactle Oldsmobile Sloan’s Linameitt
. Vicks Chemncal Packard Limo Cosmetics
Sherwin-Willlans l:odgc Ret Kool & Raleigh
- srunow Refrigerators
ISLAND ADVERTISER PREFERENCE II:OBtnox&G Frigtantro Refetaesatns 51IJ”SI‘CWSZ“U
- rocter amble fogue Foundatians
Better than 629, of the Local Island Merchants Radio (o . g 8 Relrizerator Glidden Pant
. selvinator Refrigerators
Budgefs are spenf WI‘H‘I KGMB and KHBC Stewart Wainer Bulova Watches Piudential Late
For more details, consult
THE HAWAIIAN BROADCASTING SYSTEM '
Hotel Californian, San Francisco
CONQUEST ALLIANCE CO.
] . NEW YORK: 515 Madison Ave. CHICAGO: 228 N, LaSalle St. = o
] HONOLULU, OAHU HILO,  HAWALLl /]

729 So. Western Ave. MACGREGOR & SOLLIE Hollywood

KGMB, #onoluluu and KHBC, Hiloe ake Hawaciian outlets foix CB.S. and MBS.
THE HAWAIIAN BROADCASTING SYSTEM ADVERTISING DOES NOT COST-IT PAYS

IBROADCASTING ¢ Broadcast Advertising June 15, 1937 o Page 25
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aeerta C F A C Calgary
C J C A Edmonton
SRITISH CJOC Lethbridge
coumeia CJ AT Trai
CKW X Vanconver
manirosa CK X  Brandon
CKY Winnipeg
QUEBEC CFCF Montrea
Regina
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NBC THESAURUS

presents s

“Records of Achievement”

at the NAB Convention—Chicago

Suite 101-104 of The Hotel Sherman

SEE AND HEAR

What the Future Holds for Subscribers
to the Enlarged and Improved NBC THESAURUS

EIGHT SALEABLE NEW THESAURUS PROGRAMS
COMPLETELY REVISED THESAURUS CONTINUITY SETUP
USEFUL NEW SAMPLE AUDITION RECORDS
ELABORATE NEW GUIDEBOOK TO THE USE OF THESAURUS

And Many More “Added Attractions”

Ask For Your Copy of the
New Portfolio

NBC THESAURUS PLEDGE
For 1937 — 1938

More Programs. . . More Selections. .. Greater

Variety . . . Important New Artists . . . More

Saleable Features...Increased Sales Promotion

...More “Extra Dividend” Programs

BROADCASTING ¢ Broadcast Advertising June 15, 1937 « Page 27
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"DOUBLES
BINATIO

And TOPS in "SINGLES" too!

;i No matter how good a tennis piayer may be individually,
it takes TEAM WORK to make a good doubles combination.
|
!

79

/

o

"WMCA, New York, and WIP, Philadelphia, are a radio
team of top flight stations working in perfect harmony.
Fundamentally both stations are geared to the same style
of play. Both serve major markets of vast potentialities.
| Both are pioneers. Both excel in local showmanship. Both
are dedicated to serving the popular interests of the mass
| audience. Alike in power. Alike in top dial position. Alike in
| sales effectiveness. ,

: Used individually or in combination, WMCA-WIP repre-
. sent the greatest dollar-for-dollar buy in radio today!

“PHILADELPHI
PIONEER VC

BROADCASTING ¢ Broadcast Advertising June 15, 1937 « Page 3T
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[ [E don’t know just why, but somehow

the idea persists that there’s nothing unusual about
a sponsor attaining overnight success while using
WOR. People who come to us seem to have that
strongly impressed upon their minds. No sooner do
we roll up our sleeves and prepare to tell them what
WOR can do, than they wag a warning finger and
say, “‘Shh-h, save 1t. Old stuff!” This attitude at
times embarrasses us. We have no delusions of

greatness. We have to work just as hard as we ever

did. We have just as many headaches and are just as
proud of a good selling job as when we started. Of
course we are a much better station than when we
were small . . . and we were fairly good then. In fact,
we never tire of telling about the job we did for . ..

“Shh-h, save it. Old stuff!”

Page 32 o June 15, 1937
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USIC, drama, news, laughter...messages across

oceans and mountain ranges...directions to
mariners at sea...whenever electric images of sound
travel through space, their passage has been facili-
tated by the research and technology of RCA.
Each individual phase of radio is represented by
an RCA service that is a specialist in that particular
field. Each of these services does better work in its
own line for the fact that it freely taps the knowl-
edge and experience of all the other RCA services.
In this fast-moving radio age, merchants, broad-

Symbol of the Radio A

casters, and advertisers who associate their interests
with RCA products or facilities automatically partici-

pate in every modern development of the radio art.

RCA REVIEW

A quarterly of Radio Progress, and a source of news and
reference material of value to engineers and laymen alike
who wish to keep abreast of progress in radio an!allied ares.

RCA Review now offers most attractive subscription
terms of $1.50 for one year, or $2.50 for two years, or
$3.50 for cthree years, to U.S. and Canada; to other coun-
tries, add 35 cents per year.

RCA INSTITUTES TECHNICAL PRESS

75 Varick Street, New York

RADIO CORPORATION OF AMERICA

RCA Building, New York

Radiomarine Corporation of America .
RCA Institutes, Inc. .

RCA Manufacturing Company, Inc. (RCA Victor products)
National Broadcasting Company .

RCA Communications, Inc.

Or
O

C

RCA PRESENTS THE "MAGIC KEY" EVERY SUNDAY, 2 TO 3 P.M,, E.D. T.,, ON COMPLETE NBC BLUE NETWORK

BROADCASTING e Broadcast Advertising June 15, 1937 o Page 33
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“"This is the National
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NETWORK FACILITIES OF THE

NATIONAL BROADCASTING COMPANY
AS OF MAY 2, 1937

@ Blue Network mmOumm Red Network
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NEW STATIONS AUTHORIZED BY THE FCC SINCE JAN.1, 1936

* Asterisks denote station was reported on the air as of June 1, 1937

ALABAMA

*WBHP, Huntsville—CP issued to Wilton
Harvey Pollard; 100 watts on 1200 ke.

*WJRD, Tuscaloosa—CP issued to James
R. Doss Jr., operator of WMFO, Deca-
}t(ur; 100 watts to local sunset on 1200
c.

ARIZONA

KYCA, Prescott—CP issued to Southwest
Broadcasting Co. (Albert Stetson, pres-
ident) ; 100 watts night, 260 watts day
on 1500 ke. (ordered for rehearing).

CALIFORNIA

*KROY, Sacramento—CP issued to Royal
Miller, local automobile dealer; 100 watts
to local sunset on 1310 ke.

*KVCV, Redding — CP issued to Golden
Empire Broadcasting Co. (William
Schied, Harold Smithson and Sydney R
Lew:s, also owners of KHSL, Chico,
Cal.) ; 100 watts on 1200 ke.

KVSC, San Diego—CP 1ssued to Pacific
Acceptance Corp. (K. L. Banning and
Willard Fonda) ; 100 watts on 1200 ke.
(CP stayed pending rehearing).

*KVEC, San Luis Obispo—CP 1ssued to
Valley Electric Co. (Christina M Jacob-
son, electrical dealer) , 250 watts to local
sunset on 1200 ke.

KSRO, Santa Rosa—CP issued to Press
Democrat Publishing Co. (Ernest L
Finley, publisher); 250 watts daytime
on 1310 ke.

*KYOS, Merced—CP issued to Merced Star
Publishing Co. (Ray, Hugh and Peter
MecClung) ; 250 watts daytime on 1040 ke.

*KHUB, Watsonville—CP 1ssued to F. W.
Atkinson, publisher of Watsonvidle Pa-
saronan and Register, 250 watts day-
time on 1310 ke

KTKC, Visalia, Cal —CP 1ssued to Tulare-
Kings County Associates (Charles A.
‘Whitmore, president, publisher of Visalia
Twmes-Delta, 37%.9%, Homer A. Wood
publisher of Portervdle Recorder, 25%;
Percy M. Whitehead, publisher of Tulare
Advance Regwster and Times, 25%; J. E.
Richmond, publisher of Hanford Sentinel
and Journal, 123,9%) , 250 watts daytime
on 1190 ke.

KTMS, Santa Barbara, Cal —CP 1ssued to
News Press Publishing Co., pubhsher of
Santa Barbara News and Press (T. M.
Storke, 95%) ; 500 watts on 1220 ke.

COLORADO

KOKO, La Junta, Col. —CP issued to
Southwest Broadecasting Co (Leonard E.
Wilson, KIDW, Lamar, and KGIW, Ah-
mosa, 60¢% , Charles T. Miller, 356%; O
C. Samuel, 5%) ; 100 watts on 1370 ke.

CONNECTICUT
*WNLC, New London — CP issued to
Thames Broadeasting Co. (Roderick L

Morey, Edwin J. Morey and Daniel E
Noble) , 100 watts daytime on 1500 ke.

T'LORIDA
*WFOY, St. Augustine — CP 1issued to
Fountain of Youth Properties Inec.

(Mayor Walter B. Fraser, Mrs Fraser
and Frank Upchurch); 100 watts on

1210 ke.
WKAT, Miami Beach—CP 1ssued to A
Frank Katzentine, former mayor of

Miam1 Beach; 100 watts on 1500 ke

GEORGIA

*WAYX, Waycross — CP 1ssued to Way-
cross Broadecasting Co (Dr E F Sapp
and S F. Sapp), 100 watts night and
2560 watts day on 1200 kc

ILLINOIS
*WDWS, Champaign—CP 1ssued to Cham-
paign News Gazette Inc. (D W Stevick,
publisher) , 100 watts on 1370 kc

INDIANA

*WHIP, Hammond—CP 1ssued to Ham-
mond-Calumet Broadcasting Corp., also
operators of WWAE, Hammond, 5,000
watts daytime on 1480 ke

*WGRC, New Albany—CP issued to North-
side Broadcasting Corp (Arthur L. Har-
ris, Charles Lee Harris and Adolph L
Zeller) ; 250 watts daytime on 1370 ke

WGVA, Indianapolis—CP issued to Glenn
Van Auken, attorney,; 1,000 watts day-
time on 1060 kc

IOWA
*KGLO, Mason City—CP issued to Mason
City Globe Gazette Co. (Lee Syndicate
newspaper, Lee P Loomis, publisher) ;
100 watts night and 250 watts day on
1210 ke
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KANSAS

KOAM, Pittsburg—CP issued to Pittsburg
Broadcasting Co. (A. Staneart Graham,
E. V. Baxter and Norman Baxter) ;
1,000 watts daytime on 790 ke. (CP
stayed pending htigation).

KSAL, Salina—CP issued to R. J. Lauben-
gayer, publisher of Selina Journal, 100
watts on 1500 ke.

*KANS, Wichita—CP issued to Charles C.
Theis; 100 watts on 1210 ke

*KVGB, Great Bend—CP issued to Ernest
Edward Ruehlen; 100 watts on 1370 ke.

KENTUCKY
WLMU, Middlesboro—CP 1ssued to Lincoln
Memorial University, Harrogate, Tenn ,
i(zltl)o\:'(atts night and 250 watts day on
c.

MAINE
WGAN, Portland—CP 1ssued to Portland
Broadcasting System Inc.; 247 of 500
shares owned by Gannett Publishing
Co, publishers of Portland Press-Herald,
500 watts to lJocal sunset on 640 kec.

MICHIGAN
WJOY, Sagimnaw, Mich. — CP 1ssued to
Harold F. Gross, WJIM, Lansing, and
Edmund C. Shields, Saginaw, 509, each,
500 watts daytime on 950 ke.

MINNESOTA

KATE, Albert Lea, Minn —CP 1ssued to
Albert Lea Broadeasting Corp (E. L
Hayek, president, Trades Publishing Co,
publisher of Northwestern Jeweler, Q.
J David, president, David Inc, St. Paul;
George J Wolf, vice president of Meyer
Wolf & Sons Co., Albert Lea Furniture
dealers, Haskell Sargent, assistant to
president of Twin City Rapid Transit
Co, St. Paul, L. B Farrington, St
Paul, Wilham B Wolf, Austin); 250
watts daytime on 1420 ke.

*KDAL, Duluth—CP 1ssued to Red River
Broadeasting Co, 100 watts on 1500 ke

KVO0OX, Moorhead—CP 1ssued to Robert
K Herbst, owner of Herbst Department
Store, 100 watts on 1310 ke

KWNO, Winona, Minn. — CP 1ssued to
Winona Radio Service, a partnership (M
H. White, business manager of Wawnona
Republican-Herald, Herman R Weick-
g, editor of Winona Republican-Her-
ald, Harry Dahl, chief owner of WKBH,
LaCrosse, Otto M. Schlabach, LaCrosse
attorney) ; 100 watts daytime on 1200

ke

*WMIN, St Paul — CP issued to Edward
Hoffman, owner of Edward Hoffman Co,
furniture dealers; 100 watts nmight and
260 watts day on 1370 ke

MISS1ISSIPPI
WMFN, Grenada—CP 1ssued to Attala
Broadcasting Corp, operators of WHEF,
Kosciusko, Miss.; 100 watts on 1210 ke
(WMFN formerly was operated n
Clarksdale, Miss )

MISSOURY

*KWOS, Jefferson City—CP issued to Trib-
une Printing Co, pubhisher of Jefferson
City Capitol-News and Post-Tribune, 100
watts daytime on 1310 kc

KXOK, St Louis—CP 1ssued to Star-Times
Publishing Co. (Elzey Roberts and John
C Roberts Jr), also owners of KFRU,
Columbia, Mo., 1,000 watts on 1250 kc
(Grant suspended pending htigation )

MONTANA
KDNC, Lewistown—CP 1ssued to Democrat-
News Inc (Harry E Lay, E G Ivins
and Tom Stout); 100 watts night and
250 watts day on 1200 ke
KPFA, Helena, Mont — CP issued to

Peoples Forum of the Air (Barclay
Craighead, Helena, 50%¢, E B Craney,
Butte, 40%, Sam C Ford, Helena,
10¢¢) , 100 watts night and 250 watts
dav on 1210 ke.
NEW JERSEY
WSNJ, Bridgeton, N J—CP 1ssued to

Eastern States Broadcasting Corp
(Howard S Frazier, consulting engi-

neer, Hotel Pennsylvamia, Philadelphia,
51¢¢) , 100 watts daytime on 1210 ke
NEW YORK

WNNY, Watertown—CP 1ssued to Black
River Valley Broadcasts Inc (Henry A
Wise, president) , ownership interlocks
with WFBL, Syracuse; 100 watts night
and 250 watts to sunset on 1420 ke.

(CP pending rehearing).

NEW MEXICO
*KLAH, Carlsbad—CP issued to Carlsbad
Broadcasting Co (Jack W. Hawkins,
Barney H. Hubbs, A. J. Crawford and
Harold Miller) ; 100° watts on 1210 ke.
*KAWM, Gallup— CP issued to A. W.
Mills; 100 watts on 1500 ke

NORTH CAROLINA
*WFTC, Kinston—CP issued to Jonas Wei-
land, radic engineer; 100 watts night
and 250 watts to local sunset on 1200

ke,

*WAIR, Winston-Salem—CP issued to C.
C. Hill, George D. Walker and Susan
H. Walker; 260 watts to local sunset on
1250 ke.

WGTM, Wilson, N. C.—CP issued to H.
W. Wilson and Ben Farmer; 100 watts
daytime on 1310 ke.

NORTH DAKOTA

*KRMC, Jamestown—CP issued to Roberts
McNab Co. (Arthur L. Roberts, R. B
McNab and A. J. Breitbach) ; 100 watts
on 1370 ke.

*KOVC, Valley City—CP issued to KOVC
{230 l({George B. Bairey) ; 100 watts on

c.

OHIO
*WBLY, Lima—CP issued to Herbert Lee
Blye; 100 watts daytime on 1210 kec.
WICA, Ashtabula, O —CP issued to C A
wley, publisher of Ashtabula Star-
Beacon; 2560 watts daytime on 940 ke

PENNSYLVANIA

WMBS, Uniontown, Pa.— CP issued to
Fayette Broadcasting Corp. (Harry A
Cottom, judge of Common Pleas Court
of Fayette County, 209% ; Edward Dum-
bauld, attorney, 209%; Joseph H
Echard, superintendent, Pennsylvania
State Highway Department, 209, ; Jo-
seph C Burwell, radio, 209 ; W. Russell
Carr, attorney, 209) ; 250 watts day-
time on 1420 ke

SOUTH CAROLINA
WOLS, Florence—CP issued to O. Lee
Stone; 100 watts daytime on 1200 ke

SOUTH DAKOTA

*KOBH, Rapid City—CP 1ssued to Black
Hills Broadeast Co. (Robert Lee Dean,
C. A. Quarnberg and H C Jewett Jr),
100 watts on 1370 ke.

*KELO, Sioux Falls—Licensed to Sioux
Falls Broadeast Association Inc., opera-
tor of KSOO, Sioux Falls; 100 watts on
1200 ke.

TENNESSEE
*WAPO, Chattanooga—CP issued to W. A
Patterson, oil dealer; 100 watts daytime
on 1420 ke.

TEXAS

*KRBC, Abilene—CP issued to Reporter
Broadcasting Co. (Abilene Reporter, M.
B. Hanks, George S. Anderson and Hous-
ton Harte) ; 100 watts on 1420 ke

*KBST, Big Spring—CP issued to Big
Spring Herald Broadcasting Co. (Joe
Galbraith, M B. Hanks and Houston
Harte) ; 100 watts on 1500 ke.

*KAND, Corsicana—Navarro Broadcasting
Association (J. C. West, president) ; 100
watts daytime on 1310 ke.

KROD, El Paso—CP issued to Dorrance
D. Roderick, publisher of El Paso Times,
100 watts on 1500 ke.

TEXAS—(Continued)

*KOCA, Kilgore—CP issued to Oil Capital
Broadcasting Association (James G. Ul-
mer, president, is also manager of
KGKB, Ty}er) ; 100 watts on 1210 ke.

*KPLT, Paris—CP issued to North Texas.
Broadeasting Co. (A Mayse, presi-
dent, M. B. ‘Hanks and Houston Harte,
stockholders) ; 100 watts daytime on
1500 ke.

KRIS, Corpus Christi, Tex.— CP issued
to Gulf Coast Broadcasting Co. (W. G.
Kinsolving, publisher of Corpus Christi
Caller-Times; John A. Mobley and Mar-
garet Browning) ; 500 watts night and
500 watts day on 1330 ke.

*KRRV, Sherman—CP issued to Red River
Valley Broadcasting Corp. (George H.
Wileox, publisher of Sherman Democrat,
ﬁresident); 100 watts daytime on 1310

c.
*KTEM, Temple—CP issued to Bell Broad-
casting Co. (same ownership as Temple
Telegram) ; 260 watts daytime on 1370

c.

KGVL, Greenville, Tex.—CP issued to Hunt
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